ISSN 2522-9087  (Print)
ISSN 2523-434X (Onling)

MIHICTEPCTBO OCBITU | HAYKU YKPATH
MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE
OJECBLKUI HALLIOHASTbHUIA NOTIITEXHIYHUIA YHIBEPCUTET
ODESA NATIONAL POLYTECHNIC UNIVERSITY

MAPKETWHI | UM®POBI TEXHOOI I
MARKETING AND DIGITAL TECHNOLOGIES

HaykoBuin >xypHar
Scientific journal

Tom 2, Ne 3
Volume 2, No 3

OLECA 2018
ODESA 2018



Marketing and Digital Technologies

Volume 2, No 3, 2018

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

MapKeTUHT | UMPPOBI TEXHOOTIT
HayKoBuiA XXypHau

HaykoBe (haxoBe BUAaHHS YKpaiHM 3 EKOHOMIYHMX
HayK

Haka3 MiHicTepcTBa OCBITU | HAYKM YKpaiHu
Bif 28 rpyaHs 2017 poky Ne 1714

3aCHOBHUK: OfIeCbKMIA HaLiOHaNbHWIA MONITEXHIYHWIA
yHiBepcuTeT

Pik 3acHyBaHHS: 2017

CBifoLTBO NPO [epXXaBHY peecTpawito;

Cepis KB No22839-12739P

MepioAnYHICTb: He MeHLU 4 pa3iB Ha piK

MoBa BuAaHHS: YKpaiHCbKa, aHrnilicbka
>KypHan npeacTaBneHnin Ta iHAEKCYETbCS B
MiDKHapOAHUX HayKOMETPUUHNX baszax:

- Google Scholar

- Index Copernicus

- CiteFactor

- EBSCO

ConoBHWIA pegakTop

OknaHgep M.A., i-p €KOH. HayK, nNpod.
BignosiganbHWiA pegakTop

AwkiHa O.1., 4-p eKOH. HayK, Npod.

PepakuiiHa Koneris

Bacunescbkuit M., 4-p eKOH. HayK ([MonbLua)
BikTop A., A-p eKOH. Hayk, npod. (MonbLua)
[JasifasiveHe B., A-p eKOH. Hayk, npod.
(NnTea)

InnaweHko C.M., A-p eKOH. HayK, npod.
KoBanbuyk C.B., A-p eKOH. HayK, npod.
KpvikaBcbkuii €.B., a-p eKOH. Hayk, npod.
Nunuk 1.B., KaH4. eKoH. Hayk, Jou,.
Memxnboscbka H.C., 4-p €KOH. HayK, npod.
Opnos M.A., i-p €KOH. HayK, Npod.
Casuubka H.J1. o-p eKOH. HayK, npod.
CwmepiyeBcbkuin C.®d., A-p €KOH. HayK, Npod.
CokonoBcbka 3.M., A-p eKOH. HayK, npod.
Coxaubka O.M., a-p €KOH. HayK, Npodg.
depopueHko A.B., 4-p €KOH. HayK, npod.
®innnnosa C.B., A-p €KOH. HayK, Npod.
®ponosa J1.B., A-p eKOH. HayK, Npod.
LWadantok O.K., A-p eKOH. HayK, npod.

PekomeH0BaHO [0 APYKY Ta [0 NOLUMPEHHS Yepes
Mepexy IHTepHeT BueHoto pagoto OHITY,
npoTtokon Ne 11 Big 26.06.2018

Alpeca

65044, Opfeca, npocnekT LLeByeHka, 1, OHIY
Ten.: +380487058443, +3800667388533
www.mdt-opu.com.ua

E-mail: mar.didg.tech@gmail.com

Marketing and Digital Technologies
Scientific journal

Scientific Professional Edition of Ukraine on
Economic Sciences

Order of the Ministry of Education and Science of
Ukraine dated December 28, 2017 Ne 1714
Founder: Odesa National Polytechnic
University

Founded: 2017

Certificate of state registration:

Series KB Ne22839-12739P

Frequency: not less than quarterly
Language: Ukrainian, English

The journal is abstracted and indexed in
international databases:

- Google Scholar

- Index Copernicus

- CiteFactor

- EBSCO

Editor in Chief

Oklander M., Dr. of Sc. (Econ), Prof.
Responsible Editor

Yashkina O., Dr. of Sc. (Econ), Prof.

Editorial Board

Wasielewski M., Dr. of Sc. (Econ), (Poland)
Wiktor J., Dr. of Sc. (Econ), Prof. (Poland)
Davidaviciene V., Dr. of Sc. (Econ), Prof.
(Lithuania)

llliashenko S., Dr. of Sc. (Econ), Prof.
Kovalchuk S., Dr. of Sc. (Econ), Prof.
Krykavskyi Y., Dr. of Sc. (Econ), Prof.
Lylyk 1., Ph.D of Sc. (Econ), Assoc. Prof.
Medzhybovska N., Dr. of Sc. (Econ), Prof.
Orlov P., Dr. of Sc. (Econ), Prof.

Savytska N., Dr. of Sc. (Econ), Prof.
Smerichevskiy S., Dr. of Sc. (Econ), Prof.
Sokolovskaya Z., Dr. of Sc. (Econ), Prof.
Sokhatska O., Dr. of Sc. (Econ), Prof.
Fedorchenko A., Dr. of Sc. (Econ), Prof.
Filyppova S., Dr. of Sc. (Econ), Prof.
Frolova L., Dr. of Sc. (Econ), Prof.
Shafalyuk A., Dr. of Sc. (Econ), Prof.

Recommended for publishing and dissemination in
the Internet by the Academic Council of the ONPU,
minute Ne 11 by 26.06.2018

Address

65044, Odesa, Shevchenko avenue, 1, ONPU
Tel.: +380487058443, +3800667388533
www.mdt-opu.com.ua

E-mail: mar.didg.tech@gmail.com

© OpecbKuiA HalioHaNbHWIA NONITEXHIYHWIA yHiBepcuTeT, 2018
© Odesa National Polytechnic University, 2018

2



MapKeTUHT i LnMdpoBi TEXHONMOT T

Tom 2, Ne 3, 2018

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

3MICT

Big pegakuii
HoBITHI TeXHONOTiYHI iIHHOBaL,iT LM(POBOro
MapKeTUHIy (MOBa — YKpaiHCbKa) 4

Awkina O.1., OgiHokos P. 4.

MapKeTHroBe LOCNiKEHHI PUHKY TEXHOSOT iV
BIPTYasIbHOT Ta [JOMOBHEHOI PeasibHOCTi B YKpaiHi
(MoBa — aHrnilicbKa) 6

lMeregow K.B.

Oc06/MBOCTI CTAHOB/IEHHS IHTEPaKTUBHO-
iH(hopmaLiiHOr o 3a6e3neYeHHs B €BPOMENCbKMX
IHCTUTYLLIAX TPAHCKOPAOHHOT criBnpawi

(MoBa — yKpaiHCbKa) 24

Ckiubko B.1.

LInhpoBi TeXHONONIT Cy4acHOT OriCTUKM Ta
ynpaBniHHA NaHUtoramMmm nocTaBok

(moBa — yKpaiHCbKa) 48

IBueHko 1.}O., Byagopaubka T.J1.

Po3po6ka mogeni posnoginy IT-NpoekTiB Ha
nignpuemcTBax rany3si iHopMauiiHUX TeXHOMOT il
(moBa — yKpaiHCbKa) 64

NeButcbka A.lN., Adiorno H.IM.

LimcbpoBi TeXHONOTiT MapKETUHTY SK eEKTUBHWI
iHCTPYMEHT MpPoCcyBaHHA Typuamy B Pecny6niui
Mongosa (MoBa — aHrnicbKa) 77

ATiowkiHa B.B., Meabko 1A,

YnpasfiHHA KOHKYPEHTHUM NOTeHLia/IoM
NiZNPUEMCTBA Ha OCHOBI OLLiHKOBAHHSA KOMMEKCY
MapKeTUHIy (MOBa — YKpaiHCbKa) 85

Hekpacosa J1.A., Auckina H.A.
B3aemopis cTpaTteriyHoro njaHyBaHHA
eKOHOMIYHOr0 PO3BUTKY BUPOBHNUNX
MigNPUEMCTB Ta PerioHa/IbHOr0 MapKETUHTY

(MoBa — yKpaiHCbKa) 104

CONTENT

Editorial
Latest technological innovations in digital
marketing (language — Ukrainian) 4

Yashkina O., Odinokov R.

Marketing Research of the Market of
Technologies of Virtual and Additional Reality in
Ukraine (language — English) 6

Hehedosh K.

The peculiarities of the establishment of
interactive information provision in European
cross-border institutions

(language — Ukrainian) 24

Skitsko V.

Digital technologies in the modern logistics and
supply chain management

(language — Ukrainian) 48

Ivchenko 1., Budoratskaya T.

Developing a model for distributing IT projects at
enterprises of the information technology industry
(language — Ukrainian) 64

Levitskaya A., Yanioglo N.

Digital marketing technologies as an effective tool
for promotion of tourism in the republic of
Moldova (language — English) 77

Atiushkina V., Pedko I.

Management of competitive power of the
enterprise on the basis of assessment of the
complex of marketing (language — Ukrainian) 85

Nekrasova L., Dyskina A.

Interaction of strategic planning of economic
development of manufacturing enterprises and
regional marketing

(language — Ukrainian) 104




ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 2, No 3, 2018 ISSN 2523-434X (Online)

BIJ PEAAKLLIT
HOBITHI TEXHOMOI IUHI IHHOBALLIT LIIdPOBOIrO MAPKETUHIY

Y XX cT. cthopMyBa/IMCA MOCTYNaTU KNaCUYHOI TeOpiT MApKETUHIY — KOHLEnuis,
KaTeropiasibHUiA anapar, iHCTpyMeHTapii. MpoTAroM icHyBaHHS MapKeTUHIY CroCTepiraeTbes
(hYHKLiOHaIbHWIA 3B’130K MiXK PO3BUTKOM TEOPIT MapKETUHIY | HAyKOBO-TEXHIYHMM NPOrpecoMm.
OueBMAHO, WO LWBMAKO3MIHHI peanii eKOHOMIKM BUK/IUKAKOTb MOpa/lbHe CTapiHHA
TEOPETUYHOrO (PyHAAMEHTY MapKeTUHTY, amXe e(MEeKTUBHICTb MapKETMHIOBOI [AisA/IbHOCTI
3a/1eXXUTb Bif CTYNEHO afeKBaTHOCTI T (hopm XapaKTepy BUPOOHUYMX BiHOCKH.

HoBa iH(opmaLiiHa cTafisi MOCTiHAYCTpianbHOI eKOHOMIKM MNoTpebye mogepHisauii
KNacMyHoi Teopii MapkeTuUHry. B nepwy u4epry, Ue CTOCYETbCA MapPKETUHIOBOro
IHCTPYMEHTapito, eBOMoLIA SKOro MigKOPHETLCA 3aKOHaM AianekTukW. | TyT HaibinbLu
PeNbeHO  MPOSABNAETLCA 3aKOH  «3arepeyeHHs 3anepeyveHHs». «TBOpYE PYNHYBaHHA»
MapKeTWHry 3aknagae (yHaameHT UM(DPOBOro MapkeTuHry. Bigbysaetbes  digital-
TpaHctopMalis i BigMMPaAHHA KnacUYHUX otnaiH Gi3HeCiB — AKLIO MiANPUEMCTBO He
npeacraB/ieHe B IHTEPHETI, BOHO e 3 puMHKY. TOMY BUHMKae npobnema BMOOPY HainbinbLu
afleKBaTHMX Ta ePEKTUBHMX IHCTPYMEHTIB NMePCOHI(hiKOBAHOI B3aEMOAIT MPOAABLiB i MOKYMLIB.

B pesynbTaTi 6e3nepepBHMX 3MiH B 061aCTi iH(POPMALiiHUX CUCTEM 3’ABNSAKOTLCS
TEXHONOTiYHI IHHOBaALiT LM(POBOro MapKETUHTY, LLLO € PYXOM [0 Gi/bLL BUCOKOT e(heKTUBHOCTI.
Hosi peanii BuMaratoTb PO3rNsaHYTWM HasBHI TEXHOMOMYHI IHHOBALIT 3 HayKOBOI TOYKM 30pY.
MepegymoBamy LMX AOCAIMKEHb € 3MIHM Y MOTUBALLIT, MEHTaNIbHOCTI, 06pasi i SKOCTI XUTTH,
nosBu Nifepis AYMOK Y IHTEPHET-MPOCTOPI, MOABY CMNifIbHOT B COLia/IbBHUX MepeXkax, pO3BUTOK
PUHKY cneuiani3oBaHWX [0AATKIiB, YLOCKOHA/IEHHS CUCTEMU YNpPaBffHHA 3B’A3KamMu  3i
CMOoXXMBavamu.

Mo>kHa BUAINNTY HOBITHI TEXHOMOTIYHI IHHOBALIT LLM(POBOr0 MapKeTUHTY:

— HaTMBHWI KOHTEHT;

— WUTYYHWUIA IHTENEKT;

— iHTerpauist MapKeTUHIOBMX TEXHOOTI;

— BipTya/lbHa | JONOBHEHA PeaslbHICTb;

— ronocosi 60Tu;

— IHTEpHET peyel;

— Bifle0- i MOGINbHWIA MapPKETUHT;

— NapPTHEPCbKUIN MAPKETUHT .

[ns po3pobKkM eheKTUBHUX MAPKETUHIOBUX CTpaTeri B Cy4yaCHMX ymMOBax LM(pPoBOT
eKOHOMiIK/ Heo6XigHO BM3HAYMTWM HAYKOBI 3acafl HOBITHIX TEXHOMOTIYHUX [HHOBALLM
LM(POBOro MapKeTUHTY.

Hanpvknag, HaTUBHUIA KOHTEHT. PaHille A0CTaTHbO 6yN0 KynuTn 6arato nocuiaHb Ha
CalT i TOM aBTOMATMYHO MNiJHIMaBCS Y PEATUHTY BUAaYi NOLWYKOBMX CUCTEM. 3apa3 MOLLYKOBI
cuctemu, 3o0kpema «Google», akTMBHO NPOTUAIOTL TakoMy noxogy. OfHak CTBOPEHHS LikaBoro
KOHTEHTY B/IACHWKOM CaiTy Bce OifbLl YCKaAHIETLCSA. ColianbHi Mepexi JatoTb MOXK/IMBICTb
KOpWCTyBayam CaMUM reHepyBaTu KOHTEHT — BUKagaTu hoTo, Bifeo, BecTv 6/10ru. 3’ ABMmncS
TEXHONOrIT, AKI AornomaraloTb aBTOMaTM3yBaTU reHepaL,ito KOHTEHTY, a TakoX cTBoptooTs UGC
(user generated content — KOHTEHT, BMPOOG/EHWIA KOpPWUCTyBayamu). 3HAYHWUIA BHECOK Y
36i/IbLLEHHI BiABiAyBaHOCTI CaTy BHIC Bifle0-KOHTEHT. Bifle0-KOHTEHT CTa/10 3Ha4YHO MpPOoCTiLle
BUP0o6nsSTU. «Google» BUNYycTuna iHCTPYMeEHT «YouTube Director», SKuit nonerwye CTBOPEHHA
PeKNaMHNX POJSINKIB. PO3BMBAtOTLCSH TEXHOJONIT, AKi aBTOMATUYHO afanTyloTb KOHTEHT A/
Lli/IbOBOT ayanTopil, (hOpMyHUM YHIKa/lbHY CTPiIYKY HOBUH. TOMY Y LUM(PPOBOMY MapKeTUHIY
3’IBMOCA MOHATTSA «HATUBHWUIA KOHTEHT». HaTMBHWIA B NepeKnagi 3 aHrNincbKoi «NpUpPoaHNiA»,
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«pigHUIA». Micis HATUBHOrO KOHTEHTY — CTBOPEHHS «OpraHiyHOi» KOMYHiKaLiiHOT NpoAyKuii 3
METOH 36i/IbLUEHHA LiNbOBOI ayauTopii i, B igeani, obcary npogaxis. NMepesaramu € Te, WO
KOpUCTyBayi NPUXWUIbHO CTaBNATLCA A0 TaKOoT iHhopMaLii, FOTOBI AIMTUCA Het, TUM CaMuM,
MigBULLYIOYM KOHBepcito Ta npogaxi. 3a faHumu [y6niHCbKOro iHCTUTYTY LM(POBOro
MapKETUHIY KOPUCTYyBaYi 3BepTat0Tb yBary Ha HaTUBHWIA KOHTEHT B 25 pasiB yacTille, HiXK Ha
TpaguLinHy peknamy Ta AinAaTbCsH HAM.

[MosiBa HOBrO IHCTPYMEHTapit0 LM(POBOr0 MapKETUHIY 3MIHIOE MOKa3HWKWU OLiHKK
e(heKTUBHOCTI MapKeTUHroBOiI AifNbHOCTI. OCTaHHIM YacoM 3’ABUIUCb HACTYMHI MOKA3HUKW:
EPC (Earnings Per Click — cepegHili goxia Big knika), CPA (Cost per acquisition — nnata 3a
ait0), CPC (Cost per Click — yina 3a knik), CPL (Cost Per Lead — BuTpaTit Ha 3a/1y4eHHs 0AHOro
Knienta), CR (Conversion Rate — koegiuieHT koHBepcil), CTR (Click Through Rate -
KoeqiLieHT KnikabenbHocTi), LTV, LCV (Lifetime Value, Lifetime Customer Value — xuTTeBa
WiHHICTb KnieHTa), PPS (Pay Per Subscription — BapTicTb ofHiel nignucku), UGC (User
generated content — KOHTEHT KOPUCTYBaYa).

Pefakuis BiTae CTaTTi, WO MICTATb pe3ynbTaTh TEOPETUYHOIO y3ara/ibHeHHs A0CBigy
Kpawmx MignpuvemMcTB, AKI MalTb BpaXKaroui pesynbTaTu BUKOPUCTAHHA IHCTPYMEHTIB
LM(POBOr0 MapKeTUHTY.

Mwuxaiino OknaHgep
["0NoBHWIA peaakTop >KypHany «MapKeTUHT i UMgPOoBI TEXHONOTIT»
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MARKETING RESEARCH OF THE MARKET OF TECHNOLOGIES OF VIRTUAL
AND ADDITIONAL REALITY IN UKRAINE

The article deals with the types and properties of modern technologies of virtual and additional
reality. The development and trends of the world market of virtual and additional reality are analyzed.
A market research of consumers in the form of a survey was conducted to determine the tendencies of
the Ukrainian virtual and additional reality technologies market. According to its results, three groups
of consumers were distinguished, differing in knowledge, attitude and technology evaluations: neutral,
skeptics and innovators. Two latent factors that have an impact on consumer behavior were allocated:
conservatism and liberalism.

Key words: marketing research, technology of additional reality, technology of virtual reality,
guestionnaire survey, cluster analysis, factor analysis.

DOI: 10.15276/mdt.2.3.2018.1

Statement of the problem in general form and it’s connection with important
scientific or practical tasks. The fourth industrial revolution brings to life a huge number of
technological novelties. One of such technological novelties are VR / AR technologies.

For a long time, only developers of games paid attention to technologies and products
of virtual reality (VR). Indeed, VR has all the properties for full «absorption» of the user. But,
it’s time that marketers pay attention to this product. To create a progressive and modern
society, new products of VR-products should appear on the Ukrainian market, applications and
software that will remain in Ukraine will be created, and not go to foreign markets. If considered
in the long term, then VR-helmets are a great way for a marketing strategy. We also want to
note that the query «virtual reality» was indexed 3600 over the past month in Google UA.

A more interesting situation is with augmented reality (AR). It has a number of
advantages, one of which is availability. Using the technology of augmented reality does not
require now any additional gadgets. The development of accelerators in the field of creating
products for AR should become one of the important directions in modern Ukraine. Already
today, Ukrainian startups create books that support AR, this is an excellent tool for learning.
Marketers also need to pay attention to it, because in the last month there were absolutely 1000
«Augmented Reality» queries in Google UA.

Thus, to promote new technologies and create a «boom» in Ukraine, it is necessary to
recognize and study the target audience. Moreover, it is worthwhile to understand whether the
Ukrainian audience is familiar with VR / AR products and is ready to accept new technologies.

© 2017 The Authors. This is an open access article under the CC BY license
(http://creativecommons.org/licenses/by/4.0/)
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Analysis of the latest research and publications, which initiated the solution of this
problem and on which the author relies. The study of consumer attitudes to VR / AR
technologies — virtual / augmented reality considered in the reports of two world-famous
analytical companies in the field of developing VR / AR media and software — Digi-Capital and
Super Data Research. The companies provide consulting services in the area of analytics and
development of VR / AR products. Their clients are global giants like Microsoft, Google,
Apple, Facebook, Intel, nVidia, Disney, Sony, Sega, Wargaming and dozens of other equally
well-known corporations.

Highlighting the previously unresolved parts of the general problem to which the
article is devoted. The whole world follows and develops such a trend as the use of VR / AR
products in everyday life. While the population of Ukraine is new to new technologies or
unfamiliar at all. The problem is that because of ignorance of Ukrainians false opinions and
myths about VR / AR technologies are born. Thus, Ukrainian marketers can miss the wave of
«boom» of VR / AR technologies. After all, what was popular in the Western countries
yesterday will definitely become a trend in Ukraine tomorrow.

Formulation of the purpose of the article (statement of the problem). The main goal
of the marketing research is to study the target audience by using a survey and building
mathematical models based on the responses to the survey. Based on the results, we will be able
to understand the level of perception of VR / AR technologies by Ukrainians. For this, the
following tasks solved:

— Collection of primary and secondary information about VR / AR products;

— Statement of hypotheses, choice of research method;

— Definition of the sample;

— Creating a questionnaire;

— Carrying out a survey;

— Data processing.

Statement of the main material of the research with full justification of the
scientific results obtained. VR (virtual reality, virtual reality) is a world created by technical
means (objects and subjects) transmitted to a person through his senses: sight, hearing, smell,
touch, and others. Technology creates an impact and response to the impact in the virtual world
[1].

Among the image reproduction systems in VR, the following types are distinguished:

1. Helmet or virtual reality glasses (HDM-display) — in most cases special glasses that
contain several displays for the left and right eyes and a lens system for correcting the geometry
of the image. Also the main component is the tracking system for helmets of virtual reality,
which are developed with the help of magnetometers, gyroscopes and accelerometers.

2. Motion Parallax 3D displays is a technology that used for some applications in the
smartphone and in virtual reality rooms (CAVE). The system helps to create the user’s illusion
of a 3D image due to special projections that generated based on information about the position
of the user’s eyes.

3. Sound generated through a multi-channel speaker system. It makes localization of the
source of sound, which allowed the user to navigate the virtual world with the help of hearing.

4. Most often, tactile sensations transmitted with the help of gloves of virtual reality.
Scientists from the University of California at San Diego developed them. Gloves reated from
an exoskeleton, equipped with soft muscles. The system consists of the following components:
Leap Motion (determines the position and movement of the user’s hands), Mckibben muscles
(response to movements created by moving the user’s fingers) and a switchboard (controlling
the muscles themselves, which create tactile sensations).

0. Yashkina, R. Odinokov. Marketing Research of the Market of Technologies of Virtual 7
and Additional Reality in Ukraine
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According to Nosov N.A., virtual reality has the following properties [2]:

— Generation — virtual reality produced by another reality external to it;

— Actuality - it is actual, now of observation «here and now»;

— Autonomy - has its own laws of being, time and space;

— Interactivity — can interact with other realities, nevertheless, having independence.

The market of virtual technologies divided into 2 large segments: software development
(software, then software) and virtual reality playback systems.

The company SuperData Research conducted research in 2016 and created a forecast

for the growth of the VR technology market. Data on the forecast of the market, its growth and
cost seen on fig 1.
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Figure 1 — Global VR market (media vs. software)
Source: Super Data Research [3]

The graph shows that in two segments of the virtual reality market (media and software)
actively compete with each other. It concluded that now the important role played by the
creation of media for the reconstruction of virtual reality, rather than programs. However, as
the graph shows, the more carriers there are, the more diverse programs will need. Thus, if in
2016 the ratio of the market share of the carrier to the program was 6.4 to 1, then at the time of
2020 0.6 to 1. This is not counting that the volume of the software market will grow 50 times.

Also, the company has determined which VR market segments are most invested in

venture capital funds. The market for software development in 2017 presented in fig 2.
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Figure 2 — The VR Software Market (Source: Super Data Research [3])
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Other forecasts by Super Data say that by 2020 about 200 million homes will own at
least one virtual reality device. It should also be noted that virtual reality programs work on
three platforms: PC, Mobile, Console. The distribution of the market and the forecast for 2020
analyzed in fig 3.
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56,48 $15,68
s37e  [NSZEEN| < 53.08 I
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Figure 3 — Global Media Market VR
Source: Super Data Research [3]

According to the schedule, we see that all the devices will go toe-to-toe, but in 2016
there is a clear jump in the development of PC and Console. This is because the reproduction
of virtual reality requires large capacities from the media, which cannot fully offer the segment
of the Mobile market.

There are also a number of risks associated with virtual reality:

— Physical risk. The emergence of such a disease as cybernetics. The essence of the
disease is that the visual and auditory sensors tell the consumer that it is moving, but the inner
ear says that you are standing still. There is a conflict and the body begins to «defend».
Headaches begin, nausea and disorientation in space;

— Security risk. The essence of the risk in the protection of information and messages.
Some of the security concerns are related to features that allow virtual network owners to allow
users to travel between different worlds or download their own content and have complex
interactions;

- Behavioral risks. There are certain behavioral patterns. Virtual reality environments
offer the same potential for rudeness, harassment and discrimination, like any other
communication channel, while making interaction more real and personal.

— Risk of confidentiality. The whole world knows that with the help of targeting strategy
you can change the world, get any data. More accurate, maximum reliable data obtained in
virtual reality, because the basic behavioral models of the person be saved, the program will
read them and send them to the right customer. In the end, this can lead to total control of almost
everyone;

0. Yashkina, R. Odinokov. Marketing Research of the Market of Technologies of Virtual 9
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— Risk of losing money. Just recently, Facebook acquired Oculus Rift for $ 2 billion.
Not every company can afford it. The VR market is only now stabilizing. This confirms the
semi presidential release of Samsung Gear VR. The company received 2 times less revenue
than planned. This indicates. The market develops in its own plane very quickly, but in the
world, it has more to work on. The following devices provide the VR market: Google
Cardboard, Samsung Gear VR, Oculus Rift, HTC Vive, Sony PlayStation VR. Each of them
occupies its own segment. However, the struggle for the consumer takes place in one huge
market of virtual technologies. The number of VVR-devices that sold in 2016-17 in terms of
competitiveness analyzed on the fig. 4.

2014 . 2017

Samsung Gear VR

Google Cardboard —

PlayStation VR =
HTC Vive ‘

Oculus Rift |

Figure 4 — Number of sold VR-devices for 2017, million
Source: The Economist [4]

A study by Super Data shows that Sony sold the largest number of VR devices. A little
further from the world brand went no less well-known company Oculus and htc with the product
htc Vive. But the market leaders are Google and Samsung. This feature related to the technical
component of the devices and their availability. The fact is that 2 market leaders focused their
attention not on powerful game consoles or computers, but on ordinary phones: no wires.lt is
only necessary to put the phone in the VR-device.

The sphere of application of VR-technologies on the world market:

— Entertainment;

— Art and design;

— Games;

— Training and simulation;

— Tourism;

— Psychology and meditation;

— Real estate and shopping;

— Social sphere.

Augmented reality (AR, «expanded reality») is the result of introducing any sensory
data into the perception field in order to supplement information about the environment and
improve the perception of information. In other words, this phenomenon is the integration of
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the virtual world (digital world) with the real world here and now. AR played in two ways:
special glasses or using phones [5].

Virtual reality glasses are glasses-computer. The user wears glasses and through the lens
looks at the real world with superimposed reality and virtual objects superimposed on it. A
special system built in the device, which monitors the movement of the eyes. In turn, the
software summarizes the virtual and real picture. This allows you to create the illusion of a
panorama — you can impose ancient locks on the city landscape, and you can view from
depending on the rotation of the head.

Mobile devices have the greatest practical application now. The mobile phone or tablet
camera sends the scanned image to the user’s program of interest. The program recognizes the
image, selects the points that it needs and reproduces it against the background of the camera
image. A vivid example is the game Pokémon Go. The game brought the world to a mass panic.
The essence of it is that in real time to catch Pokemon, which are found all over the world and
can be anywhere. For this, only a phone needed. The camera scanned the cloud of points that
sent from the central server, and when the camera player hovered the phone at that point, a
pokemon appeared that caught.

The AR market divided into the following sectors:

— Production of displays: development of various types of devices and devices for AR;

— Developers of playback technologies: providing various solutions for the development
of digital image processing, 3D reconstructions, etc;

— Application development: creation of technologies for the end user (games, social
networks, training applications) and for the B2B market (marketing, retail, real estate).

On fig. 5, we see the AR-market growth forecast.
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Figure 5 — Global AR market, billion
Source: The Economist [6]

We see that the market will grow exponentially. If in 2016 the market volume was just
over one billion, then by the end of 2020 this amount will vary about $ 90 billion or more.

As it said earlier, mobile applications of augmented reality are more accessible device.
In fig 6, you can observe the increase in prices for mobile devices that support the technology
of augmented reality.
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Figure 6 — Rise in prices for mobile AR-devices

Analyzing the studies of Bidness etc., we see that mobile devices with the ability to play
augmented reality began to appear in 2010, and their price did not exceed $ 200. Now, taking
into account the latest developments, as well as considering the amendment to the brand, the
cost of the latest model is $ 1000 per unit. This cost claimed for the new Apple iPhone X from
Apple. They have released a new platform ARKit, which makes a big breakthrough in the field
of software. Fig. 7 shows the number of software AR installations and the purchase of AR
devices.

2,0

1.5

1.0

0.5

2016 2007 2018 2019 2020 2021

Figure 7 — Demand for mobile AR and software
Source: Digi-Capital [7]

According to the schedule, we see that from year to year the consumer needs software
more than devices. This is because the AR market was not ready for such an upsurge. The need
for AR emerged only in 2016, and the developers did not sing to take it more thoroughly. This
is due to the release and release of the aforementioned Pokémon Go. We can also look at the

12



ISSN 2522-9087  (Print)

MapKEeTUHT i UMgpoBi TEXHONOT T Tom 2, Ne 3, 2018 ISSN 2523-434X (Online)

opposite situation with the VR market. Indeed, right now the need for VR-devices is much
greater than expected in the near future.

Accessibility in the development of AR-applications and the device generated a huge
number of startups, in which the largest venture funds invested:

— Intel Capital financed 7 startups, the largest of which are Eyefluence and Occipital;

— Qualcomm Ventures also financed 7 startups. The most successful are Blippar, Navdy
and Magic Leap;

— Rotheberg Ventures financed 6 startups. The largest are 8i and Augmate. The largest
transactions in 2016 given to companies that develop AR-devices, applications for medicine
and marketing. These companies are:

— Magic Leap (HMD Manufacturer) — $ 794M, Series C from Google, Alibaba Group,
Qualcomm Ventures, Warner Bros., Morgan Stanley, Fidelity, JP Morgan, T. Rowe Price,
Wellington;

— MindMaze (Application - Medical) — $ 100M, Series A from Hinduja Group;

— Blippar (Application - Marketing) — $ 54M, Series D from Khazanah Nasional Berhad
and from other investors. By 2022, the software market for AR-devices will be equal to 80-90
billion US dollars. The main vector in the sphere are games. They occupy a third of the total
market. The reason for this demand for AR is its multifunctionality and the possibility of
application in all spheres of human activity.

Conclusions.

Analyzing the VR / AR market, we can conclude that the technologies are advanced and
innovative. Comparison of market shares analyzed on fig. 8.
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Figure 8 - VR / AR Technologies Market
Source: Digi-Capital [8]

According to the schedule, it is clear that the total cost of the AR / VR market will be
about 115 billion US dollars. But the distribution is uneven. This suggests that the AR market
will be much more in demand already in 2020 and its cost will be 90 billion US dollars.
Nevertheless, although the market potential of VR reduced by the emergence of mobile AR as
a competing platform last year, saying, «VR is dead» would be a big mistake.
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The mobile / standalone VR (Samsung Gear VR, Google Daydream View, Oculus Go)
are more focused on mobile VR, and can significantly increase their profits in the long run.

Console / PC VR (HTC Vive, Oculus Rift, Microsoft Windows Mixed Reality, Sony
Playstation VR) can grow significantly by 2020 due to lower costs and better performance.
Perhaps, by 2025 VR will receive a mark of 500 million sold devices.

Smartglasses (Magic Leap, Microsoft HoloLens, ODG, Meta, Vuzix) remain the long-
term future of AR / VR. If in 2020, Apple will start using a smartphone with a snap of smart
glasses, as predicted by Digi-Capital, the market could grow from several hundred thousand
corporate users last year to several tens of millions of mass consumers by 2022.

Just as experts from Digi Capital report, in the 4th quarter of 2017, investments in the
VR / AR sector reached a record level of 1.5 billion at that time. As a total investment for the
year is 3 billion in 28 categories of use of VR / AR. Most likely, this is due to the company
Magic Leap. They opened the veil of secrecy over their new product and taking less than one-
fifth of all the money collected in 2017.

The market of VR / AR technologies in Ukraine is limited only by the gaming segment.
Unfortunately, there are not enough venture funds that could finance the domestic startups. In
Ukraine, there are no manufacturers of virtual reality glasses themselves. Basically it is
imported products - HTC Vive. But there are developers. The main companies are:

- New Cave Media — the company develops software for VR and 360 ° video clips. The
people are more engaged in missionary work. They form the market and customers, tk. demand
is still too small;

- WeAR Studio — the company specializes in both virtual and augmented realities.
Develop different solutions and software for VR glasses. In addition, they develop turnkey
projects in the field of real estate and design.

Table 1 lists the main players on the market of VR-devices and prices for the most
popular products in Ukraine. Prices given in UAH.

Table 1 — Comparative table of prices for popular VR-devices in the best stores of digital
devices in Ukraine

Sales Mode On-line On-line/Off-line
Product / Company Rozetka OLX Hotline Allo Citrus Comfy
Samsung Gear VR 3678 1799 2611 3999 3999 2999
Oculus Rift - 6900 19671 - 18499 -
HTC Vive 31999 20500 29740 33999 - 33999
Sony PlayStation VR 12999 9700 12477 12999 12999 12999

The data taken from the official websites of the stores. For a more complete picture, the
stores divided into 2 large categories: on-line shops (online stores) and off-line sales, where you
can come and see the goods themselves. It is immediately evident that in online stores the device
is much cheaper. But the Ukrainian consumer is not always ready to order on the Internet,
especially when there is a big discrepancy in the price. You can also observe the absence of
Oculus Rift in almost all stores. But in Allo and Comfy, you can pre-order. Stores say that in
the near future VR-devices will appear on the shelves. In the market of developers of AR-
applications, the main companies are:

— Simo AR - the company develops an AR-browser. With the help of the application,
the user directs the smartphone’s camera to the image or object and receives 3D animation,
video, HTML content or other information on the screen;
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- Livecoloring — the company has developed an excellent application for children.
Printing a free coloring, the child paints it, and then, using the phone screen, animates the
picture;

— Augmented pixels — one of the largest manufacturers of AR applications in the world.
Now, they specialize in controlling robots and drones with AR.

In 2017, Sensorama Lab and UNIT.City gathered all the information on Ukrainian
projects related to VR / AR development and on its basis created the catalog and infographics
of the Ukrainian startups (fig. 9).

The market for VR / AR devices is currently in the initial stages. There are game rooms,
but for the full implementation of this little. In order for the consumer to be ready for new
technologies, he needs to be acquainted with them. Also actively use VR / AR not only in
gaming areas, but also in training. Excellent these technologies can and use in teaching
medicine, construction and mechanical engineering. This will maximize the training of
students, without using improvised means.

The problem of marketing research of this work is to study the potential target audience,
namely: consumers, their behavioral models, gender differences.

To qualitatively form a problem, it is necessary to disassemble it by its components. The
first problem of marketing research, which will answer the question of whether to enter the
market with VR / AR goods, is «the definition of demand for a new product and the study of
the target audience». This issue divided into 2 components: the demand for the goods and the
target audience.

VR/AR in Ukraine
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Figure 9 — The market of Ukrainian start-ups in the sphere of VR / AR

Source: ain.ua [9]

The following hypotheses put forward for these components:

1. Men and women are positive about VR / AR technologies;

2. Men and women relate to travel with VR / AR-technology positively;

3. Men and women assess the risks of using technology at an average level;

0. Yashkina, R. Odinokov. Marketing Research of the Market of Technologies of Virtual
and Additional Reality in Ukraine
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4. Men and women believe that Ukraine is ready for mass use of VR / AR technologies;

5. There are segments of consumers with different knowledge and attitudes towards
technology;

6. There are latent factors explaining the behavior of consumers.

The choice of methodology for conducting a study depends on the outcome to obtain.
In this case, the formation and study of the target audience. Three types of research are suitable
for this purpose:

1. Survey;

2. Focus group;

3. In-depth interview.

The comparative characteristics of the three methods given in Table 2.

Table 2 — Comparative table of research methods

Interrogation Focus Group Interviews
The sample is calculated by the | 5-10 people who are | 1 person who is a highly
sampling formula based on the Laplace | interested in the product. qualified specialist in the
parameter, the variance and the research and related fields.

level of allowable error.
Different. Depends on the | From 100-400 $ per person. Depends on the price list
Cost purpose and conduct of the. of the interviewee. As a
rule, 300 - 500 $.

Different. Polls conducted in | Conducted in a comfortable | One-on-one interview on

Technology places where the target audience | environment in the mode of | pre-prepared questions.
of . is crowded. Can be conducted in | group  work and live
conducting | on-line and off-line modes. communication.

As a rule, there is no. The moderator, before whom | The interviewer is a
Live the task is to understand the | qualified expert in the
communicat attitude of the focus group to | study of tk_us product. Itis
. the product under study. also obliged to have
1on psychological skills and

be flexible.
The results are processed using | After the end of the study, | After the end of the study,
. mathematical models and | audio and video materials | audio and video materials

Processing software.  Models  chosen | analyzed and a report | analyzed and a report
of results depending on the purpose of the | compiled. compiled.

study.

Given the lower resource use and the popularity of using mathematical models to study
the target audience, a descriptive research method chosen — a survey with closed questions in
on-line format. Its main advantages are:

— Low cost;

— There is no influence on the part of the interviewer;

— Use of illustrations;

— Mathematical justification of the results;

— Disadvantages;

— Presence of «self-sampling»;

— The possible influence of the environment on the interviewee;

— The sample may not have the desire to interview.

The definition of the sample determined by the formula:
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t? x 0.25
= ——
A..'
Where:

Laplace parameter t = 2 (y = 0.9546);

Dispersion ¢2 = 0,25;

The error level is A = 5%.

Hence, the sample size is 400 people. Because the questionnaire is online and distributed
through targeted advertising on social networks, then the sample will include people selected
according to the following parameters: men and women aged 14, interested in modern
technologies and innovations, students in schools, universities and people working in the areas
of IT technology, training, media and recent visitors to electronics stores.

Because under the conditions of a student it is impossible to interview 400 people, it
decided to reduce the sample to 40 respondents.

After determining the methods of marketing research and calculation of the sample, a
survey questionnaire is developed. The questionnaire developed on the Google Form resource.
All questions are consistent with the aims and objectives of the study. In the questionnaire, there
are only closed questions with a five-point scale of answers. The questionnaire consists of 11
questions and is anonymous.

Next to your attention is the form:

«The attitude of the consumer to VR / AR-technologies».

Kind time of the day! ONPU Global Marketing conducts an independent research to
determine your attitude to VR / AR technologies. VR is a technology for creating virtual reality.
AR —technology to create augmented reality. Your answers will give us a more complete picture
of the existence of VR / AR technologies in Ukraine. Thank you in advance for your time!

1. Indicate your gender:

» Male;

* Female.

2. Indicate your age:

« 14-17 years;

* 18-25 years;

* 26-35 years;

* 35+,

3. What is your attitude to VR / AR technologies?

o It's terrible;

* Bad,;

* Does not matter;

» Good,

* Well.

4, How do you feel about learning with VR / AR technology?

o It's terrible;

* Bad,;

* Does not matter;

* Good,;

* Well.

5. How do you feel about traveling with VR / AR technology?

» Strongly bad;

* Bad;

* Does not matter;

0. Yashkina, R. Odinokov. Marketing Research of the Market of Technologies of Virtual 17
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* Good,;

* Well.

6. Do you think that the future is behind the technologies of virtual and
augmented realities?

» Strongly bad. They will destroy the perceptions of the real world,;

* No. This is only a way to distract people from real problems;

* | do not care;

* Yes, but you have to be careful with them;

* Yes, it's a great way to get to know the world and spend time with pleasure.

7. Assess the physical risks of using VR / AR technology on a 5-point scale,
where 1- risk is very small, 5 — the risk is very high?

8. In your opinion, is Ukraine ready for massive use of VR / AR technologies?

» Strongly unprepared and vryatli will be;

* No, I'm not ready. Probably, in due course it will be ready;

* | do not care;

* Yes, the year-the second and VR / AR technologies will be used by every second
Ukrainian;

» Was ready yesterday.

0. How much are you willing to pay for devices that use VR / AR technology?
(VR helmets, AR-glasses and more)?

* 100 - 500 $;

* 500 - $ 1,000;

* 1000 — 1500 $;

* 1500 — 2000 $;

2000 $ +.

Analysis of demography (fig. 10).
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Figure 10 — Number of respondents based on «gender» and «age»

Based on the data, we can conclude that 62.1% of the respondents were girls. And the
age of the respondents varies from 18 to 25 years. This is 93.1% of respondents.
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Analysis of the t-test.

This criterion used for paired samples. This makes it possible to understand the ratio of
the two variables to all respondents. For the analysis, two criteria chosen: attitudes toward travel
and learning. The t-test rejects the hypothesis if the value of the variance criterion is less than
0.05 (Tabl 3).

Table 3 — Criterion for independent samples

A criterion for the equality of
variances of Livin
F Sign.
Travel Equality of variances is assumed 13,177 ,001
Training Equality of variances is assumed ,196 ,661
Risk Equality of variances is assumed 2,741 , 106
Masses Equality of variances is assumed 9,733 ,003

Hypothesis 1 — Men and women relate to learning with VR / AR technology positively.
The hypothesis confirmed, since the criterion for the equality of variances is 0.001 and this is
less than 0.05.

Hypothesis 2 — Men and women relate to travel with VR / AR technology positively.
The hypothesis is rejected, since the criterion for the equality of variances is 0.661 and this is
much more than 0.05. Similarly, based on group statistics, it can argued that men relate to travel
indifferently, and girls are negative.

Hypothesis 3 — Men and women assess the risks of using technology at an average level.
The hypothesis is rejected, since the criterion for the equality of variances is 0.106 and this is
greater than 0.05. Similarly, based on group statistics, it argued that men are more optimistic
about risk of using technology than girls.

Hypothesis 4 — Men and women believe that Ukraine is ready for mass use of VR / AR
technologies. The hypothesis is confirmed, but in the opposite meaning: the criterion for the
equality of variances is 0.003 and it is less than 0.05, and the respondents’ answer fluctuates at
level 2 — at the moment Ukraine is not ready to use VR / AR technologies.

In general, men and women relate to technology positively. But there are certain
differences, namely:

1. There is a significant difference in their attitude to the use of technology in teaching.
In women, the average score is higher;

2. There is a significant difference in their assessment of the mass use of technology in
Ukraine. Here men are more optimistic, because their average score is higher.

Cluster analysis.

Cluster analysis used in the case of the formation of clusters — target audiences, with
which it will be necessary to work further. Clustering occurs according to Ward’s method.

Because of processing clusters, all respondents divided into three clusters: the first
included 20 elements, the second — 15, and the third — 5 (Tabl. 4).
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Table 4 — Number of observations in each cluster

1 20,000
Cluster 2 15,000

3 5,000
\Valid 40,000
Missing values ,000

It is worth to note that the clusters divided based on usage and cost of using VR/AR
technologies. So it is worth considering that for all three clusters are important this fact as
training. The final cluster centers shown in table 5.

Table 5 — Cluster end centers

Cluster
1 2 3
General Relation 3,90 3,67 4,20
Travel 3,15 2,07 4,40
Future 4,15 1,67 4,00
Risk 2,85 3,00 3,20
Mass 2,40 2,07 3,40
Cost 1,00 1,53 4,20
Training 3,90 3,53 4,80

1 cluster has a high overall ratio to VR / AR technologies, respondents agree that the
future is behind the technologies of virtual and augmented realities and positively assess
training with the help of new technologies. At the same time, they are not seriously concerned
about the risks, they believe that Ukraine is not ready for mass use of VR / AR technologies
and respondents are not at all ready to pay big money for their use. Such a group of clusters
conditionally called «neutral».

2 cluster is characterized by an indifferent attitude to factors of general attitude, risk and
learning. At the same time, they negatively relate to travel with the help of new technologies
and do not believe that the future is on VR / AR technologies. Such group of clusters
conditionally called «skeptics».

3 cluster has high rates of general attitude to VR / AR technologies, to travel, they
believe that the future is for VR / AR technologies, they are willing to pay a fairly large amount
of money, and the indicator of using VR / AR technology in higher education level. Such group
of clusters conditionally called «foremost».

Based on the cluster analysis, we can conclude that hypothesis number 5 confirmed.

Factor analysis.

Factor analysis allows us to determine which hidden variables hidden behind the
answers of respondents.

First of all, we determine the correlation by the correlation matrix in Table 6.

In this case, the correlation takes place on the following issues:

— The general attitude does not correlate with anyone;

— Attitude toward learning correlates with risk in the opposite direction;

— Relation to travel, attitude to VR / AR technologies in the future and release of such
technologies to the masses in Ukraine.
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Table 6 — Correlation matrix

Gene_ral Learning Travel Future | Risk | Mass
Relation
General Relation 1,000 415 ,214 ,216 -,380 | ,245
Learning 415 1,000 ,339 419 -354 | ,179
Correlation Travel 214 ,339 1,000 ,578 ,049 | ,578
Future ,216 419 ,578 1,000 | -,114 | ,321
Risk -,380 -,354 ,049 -,114 | 1,000 | -,296
Mass ,245 ,179 ,578 ,321 -,296 | 1,000

Next, the test carried out as the adequacy and criterion of Bartlett. If the Kaiser-Meier-
Oalkin selective adequacy measure is greater than 0.5 and the Bartlett value is less than 0.05,
the factor analysis is applicable. An analysis of the adequacy measure presented in Table 7.

Table 7 — A measure of adequacy and the Bartlett test

The Bartlett sphericity criterion

The measure of selective adequacy of Kaiser-Meier-OlKkin.

Approx. chi-square
st.sv.
Value.

,583
61,969

15
,000

Based on the table, we can conclude that the factor analysis is applicable, since the
measure of selective adequacy of the CME is 0.583, and the significance of the Bartlett
sphericity criterion is 0.

According to Table 8. we can infer about the number of factors that are calculated.

Table 8 — Full Explained Variance

Component Initial eigenvalues Sums of squares of loads of | Sums of squares of loads of
extraction rotation
Totall . %_ Cumulative.l_Otal _ %_ Cumulative.l.o,[al _ %_ Cumulative
Dispersions % Dispersions % Dispersions %
1 2,563| 42,710 42,710 [2,563] 42,710 42,710 (2,099 34,986 34,986
2 1,285| 21,420 64,130 |1,285 21,420 64,130 (1,749 29,144 64,130
3 ,852| 14,207 78,337
4 ,617| 10,290 88,627
5 453| 7,543 96,171
6 230 3,829 100,000

According to the table, we see that there are 2 factors. The factors analyzed in Table 9.

Based on the table, the following two factors identified:

- Factor 1 - lack of interest in VR / AR technologies, the risk of using new technologies
is very high, and the latter can only use for training. Such factor called «conservatisms.

- Factor 2 — positive attitude to travel, believe that the future for VR / AR technologies
and Ukraine is already ready for mass use of new technologies. Such a factor called
«liberalism».

0. Yashkina, R. Odinokov. Marketing Research of the Market of Technologies of Virtual
and Additional Reality in Ukraine
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Table 9 — The matrix of rotated components

Component
1 2
General Relation ,194 743
Learning ,390 ,633
Travel ,926 -,009
Future 75 ,158
Risk ,060 -,845
Mass ,670 ,239

Since discovered two factors affect the choice of the buyer. Hence, we conclude that
hypothesis No. 6 confirmed.
Conclusions from this research and prospects for further developments in this
area. This research allowed to draw onclusion: in Odessa there is a target audience, which is
ready to purchase goods. Also, with a competent advertising campaign, you can significantly
increase the demand. Table 10 shows the characteristics of the identified target audiences.

Table 10 — Characteristics of identified target audiences

Advocates

Neutrals

Skeptics

Age

4

Y

Gender

Male, Feminine

Behavioral
model

They are inclined to
acquire technological
novelties, pay high
prices for them and talk
about products. If the
product is of poor
quality, the audience
may be the enemy of
the brand

Wait until the product becomes
known, they read reviews of
Peredovikov, analyze various
versions of the product and only
then purchase. They are not ready
to pay thousands of dollars for a
technological novelty. They are for
practical application and are ready
to wait until the price of the product
falls to the minimum mark. To
reduce the time of reflection of the
foremost, you can create an
agiotage around the novelty.

People whom until the last think
about buying a product. They
consider it useless and
unnecessary, advertising the
product causes emotions that
are more negative. In this case,
educational events and
conferences help, where the
product can be used «here and
now», which will increase the
credit of trust

Relation to
VR / AR
products

Very good attitude to
VR / AR technologies,
to travel, they believe
that the future is for VR
/ AR technologies, and
the indicator of using
VR / AR technology in
the field of training at
the highest level.

Good attitude to VR / AR
technologies, respondents agree
that the future is behind the
technologies of virtual and
augmented realities and positively
assess training with the help of new
technologies. At the same time,
they are not seriously concerned
about the risks, they believe that
Ukraine is not ready for mass use
of VR / AR technologies

Indifferent, sometimes
negative, attitude to factors of
general attitude, risk and
learning. At the same time, they
negatively relate to travel with
the help of new technologies
and do not believe that the
future is on VR [/ AR
technologies.
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O.l. AwkiHa, O-p eKoH. Hayk, npodpecp, npodpecop Kathefpn MmapkeTuHry Opecbkoro
HauioHa/IbHOTO noniTexHiyHoro yHisepeuTeTy (Ofeca, YKpaiHa).

P.AO. OAiHOKOB, MaricTp MapkeTuHry kadegpu mapkeTuHry OfecbKoro HauioHauIbHOro
noniTexHiyHoro yHisepcuTeTy (Ofleca, YKpaiHa).

MapKeTUHroBe JOCMIA>XKEHHI PUHKY TEeXHO/Oril BipTYya/lbHOT Ta 4OMOBHEHOT peaslbHOC T i
B YKpaiHi.

B cTaTTi po3rnsHyTO BMAM Ta BNACTUBOCTI Cy4yaCHWX TEXHOMNOTi BipTyanbHOI Ta
[ONOBHEHOT peasibHOCTI. [poaHanizoBaHo PO3BMTOK Ta TeHAEHUIT CBITOBOro PUHKY BipTyasbHOT Ta
[OMOBHEHOT peanbHOCTI. [nsi BUSHaUeHHs TeHAEeHLil YKPaiHCbKOro pUHKY TEXHONOriii BipTyaNnbHOT Ta
[OMOBHEHOT peasibHOCTi NPOBEAEHO MAaPKETUHIOBE JOCNIAXKEHHS CMO>KMBAYIB Y BUTNAAI ONUTYBaHHS.
3a 1oro pesynbTaTamu BALINEHO TPY rPyNu CNO>KMBaYiB, AKi BigPI3HA ThCS 3HAHHAM, BiJHOLLIEHHSAM
OUiHKaMW TEeXHOMOrIN: HeTpaibHi, CKENTWKW, HOBATOPU. TakoXK BUAINEHO ABAa NAaTEHTHMX
(hakTOpYK, AKi BNIMBAKOTb HA NOBEAIHKY CNOXKMBAYIB: KOHCEpPBATW3M Ta nibepaniam.

KnoyoBi cnoBa: MapKeTUHIOBI AOCMIIKEHHS, TEXHONOT T JOMOBHEHOT peanbHOCTI, TEXHONOTIT
BIpTya/ibHOT peasibHOCTi, aHKETHE OMUTYBaHHSA, KNacTePHWUIA aHani3, PakTOPHWIA aHai3.
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Merepow KpictiaH Bonognmmposny
acnipaHT 3 eKOHOMIKM

MyKauiBCbKMiA filep>KaBHUI YHIBEPCUTET
(MykaueBo, YKpaiHa)

OCOBJIMBOCTI CTAHOBJIEHHA IHTEPAKTUBHO-IH®OPMALIIMHOIO
3ABE3MEYEHHA B EBPOMENCBLKNX IHCTUTYLIAX TPAHCKOPAOHHOI
CriBriPALI

Y cTaTTi A0CNiA>KEHO Cy4yacHWin MexaHi3Mm Mi>KHapPOAHWX iH(opMaLiiHUX BIAHOCKUH Y
€BPOPErioHaNbHMX Cy6’eKTIB TPAHCKOPAOHHOrO CNiBpo6i THUL TBA. PO3p0o6neHnii MeToanYHWIA Miaxig
LWOAO0 OUIHKM IHCTPYMEHTIB iIHTEepPakTUBHOrO MapKe TUHIY B KOHTEKCTI aHanidy OH-faiH nnaTdgopm
y BIANOBIAHUX MIDKPEriOHabHUX IHCTUTYUIAHMX 06’egHaHb. [MpoaHanizoBaHO Ta HagaHo
XapaKTepUCTUKY €BPONENCLKMX OH-NaiiH NnaTdgopM i3 CTYNeHeM BWKOPUCTAaHHS iHCTPYMEHTIB
IHTepaK TUBHOIO MapKe TUHTY. [loBefeHO, LLIO Cy4acHe iH(hopmaLliitHe 3a6e3ne4eHHs 3 BUKOPUCTaHHSM
HEOOXIAHMX MapKeTWHrOBMX napaMeTpiB Bifirpae 3HayHy ponb B MNiBULIEHHI e(EKTUBHOCTI
TPaHCKOPAOHHOIO CMiBpo6IiTHUL TBA.

Knto4yoBi cnoBa: iHTEPaKTMBHWUIA MapKeTUHT, TPaHCKOPAOHHE CniBpOGITHULTBO, OH-NaliH
nnaTopmMun, MapPKETUHIOBI NapameTpy, EBPOPErioHN.

DOI: 10.15276/mdt.2.3.2018.2

MocTaHOBKa Npo6sieMn B 3ara/ibHOMY BUIIS4I Ta T 3B’A30K 3 BaXK/IMBUMM
HayKOBVMW ab0 NPaKTUYHNUMU 3aBAaHHAMN. Ha CbOrOAHILLHIN AeHb, B Nepioj CTaHOB/IEHHS
LUM(POBUX MOeNein po3BUTKY CyCNifbCTBa, 3acoom IT cepy LWOAO KOMYHiKaLili CTBOPUIN
BE/IMKI MOX/MBOCTI B CTUPaHHI epeKTy 6ap’epa KOPAOHIB Ha NMPUKOPAOHHUX TepuTopisx. Lle
HalbiNbLl aKTyanbHO 415 30BHILLUHIX KOPAOHIB €Bponeiicbkoro Cor3y i YKpaiHu, OCKiNbKM
MK HMMM 33 BIAHOCHO «OOBrM» nepiog 4acy CHopMyBaancA HOBI  BiAHOCUHM
€BPOIHTErpaLinHoro xapakrepy: nignucaHa Yroga npo acouiayito (2014), aie 30Ha BiNlbHOT
Toprieni (2016), 6e3BizoBuii pexkum (2017). Tomy BTiNEHHSA CyYaCHUX IHTEPAKTUBHNX MOAENEN
Yy MexaHi3m TpaHCKOpPAOHHOro cniBpobiTHMYTBA (TKC) NPUKOPAOHHWX PerioHiB-y4acHUKIB
YKpaiHn — €C SKiCHO Ha KpalLle 3MiHUTb EKOHOMIYHY CUTYaLito.

Ak 3a3Havyae BopoHkoBa B.I'., «CyyacHa CBiTOBa LMBINi3aLif NMOKIMKaHa BUPILUUTK
HanBaXXNMBiLWY 3afavy — 3a6e3neunTn ynpaeniHHA Yy HOBMX MacluTabax — y LWUMPUHY — Ha
BCbOMY MPOCTOPi N/aHeTn, B IMMOMHY — Ha BCiX PIBHSAX OpraHisauii — Bif N0KaibHOT A0
BCECBITHbOI. BignosigHo, IHTEpHET, K rnobanbHa TeHAEHLIA PO3BUTKY iHPOpMaLioHani3my i
MEpPEXeBOro CycninbCTBa, NpefcTaBnse cob60 rnobasibHy KOMM’HOTEPHY Mepexy, fka, siK
npaBuno, 06’€AHYE BENMKY KifIbKiCTb NOKaNIbHNUX MEPEX — Mi/IbiOHW KOMM’HOTEPiB Ha NMaHeTi,
3 METOK 0OMIHY faHUMK i JOCTYNy A0 CNifIbHUX IH(hopMaLiiHMX pecypciB. IHTEPHET Yy A0ro
CyyaCcHOMY BUrNAfi, AK BIiH PO3BMBAETbCA CbOTOAHI, MOXe C/Y>XUTU CBOEPISHOIO
iHhopMaLinHo Mogennto rnobanisauii. TpaHcHaUiOHanbHI Kopnopauii 3 X NONITEXHIYHUM
HaceNleHHsAM, MIDXKHapOAHI MPogCnifiKoBi TOBApMUCTBA, HEYpPALOBI OopraHisauii, HedopmanbHi
rpynu 3a pisHOMaHITHUMK iHTepecamu, WO BUHMKAKOTb HA OCHOBI BCecBITHLOT MaByTUHU —
IHTEpHeTy — Bifirpat0Tb BCE 3p0OCTarOMy Posb Yy CBITOBIN nonituui. [1, C. 161-162]».

© 2017 The Authors. This is an open access article under the CC BY license
(http://creativecommons.org/licenses/by/4.0/)
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«IHTepHeT AK rnobasibHa TeHAEHLA PO3BUTKY IH(OpMaLioHani3My i MepeXxxeBoro
CyCninbCTBa CNpUsie PO3BUTKY rN06a/1bHOT IH(POPMALiAHOT eKOHOMIKKM. Lls eKoHOoMika €
IH(hopMaLiiHOO TOMY, WO MPOAYKTUBHICTb i rOCNOAAPCLKUX OAMHULL (YHAAMEHTA/IbHUM
YMHOM 3a1eXNUTb Bif TX 34aTHOCTI BUPO6MSTM, 00pobnATM Ta e(eKTMBHO 3acTOCOBYBATU
OCHOBaHY Ha 3HaHHAX iH(opmauito [1, C. 164]».

To6TO BXe A0BefeHO, WO IHTepHeT-KOMYHIKalii BifirpaloTb BaX/MBY pofb LLOAO
PO3BUTKY EKOHOMIYHMX MPOLIECIB Y r106a/lbHOMY CBITi. [pOoTe BaXK/IMBO 30CEPEANTM yBary Ha
MapKeTUHIOBMX MapaMeTpax (POPMYBaHHSA [aHWX TaKMX MepeX, a 0CO6/IMBO B KOHTEKCTI
Mi>KperioHa/IbHUX TPaHCKOPAOHHUX BiAHOCKH.

AHaniz ocTtaHHiX gocnifkeHb i nybnikauii, B SAKUX MNOKIaLeHU MnoyaTok
BUPILLEHHIO NPo6sieMn. Pi3HOMaHITHI KOHUEeNTYyanbHI Teopii CTaHOBNEHHSA Ta (hOpMYyBaHHSA
TKC i3 3aCTOCYBaHHAM MapKeTUHIOBOro Ta iH(opMaLiiiHO-KOMYHIKaLiiHOrO MexXaHi3my
Aaocnifpkysanu FowpmHebkuiA A.B., Bakywesny [.4., MactepHak O.l., Kpasuis I.K., Yyuka .M.,
Oyany €.1., Kysbmouy B.M., XXykos C.A. [2-6].

Cnif 3BepHYTU yBary Ha BYeHMX, AKi 3aKnafalTb (PyHAAMEHT B PO3BUTOK HAYKOBOI
KaTeropii iHTepakTMBHOIO (LMMPOBOro) MapkeTuHry, a ue: OknaHgep M.A., AwkiHa O.1.,
InnsweHko C.M., Kosasnbuyk C.B., KoBiHbko O.M., JlicoBcbkuit 1.B. [7-13].

BuaineHHs HeBMpIilWWEHUX paHille YacTUH 3arasibHol MpPo6/eMKn, KOTPUM
npucesaYyeTbea ctatTa. Cnig 3BepHyTM yBary Ha Te, WO npobnema iH(popmayiinHoro
mMapkeTuHry B TKC Bigoma BXe AaBHO, NpoTe AeTa/lbHO AOC/iAKEHa aHaNiTUYHA LiarHOCTNKa
WOAO BUSABNEHHS CTaHy 3a3HayeHOl KaTeropii y 3aKOPAOHHIA Ta YKpaiHCbKin niTepaTypi
BIICYTHS.

dopmynoBaHHA MeTu CTaTTi (MOCTaHOBKa 3aBAaHHA). B gaHoMy HaykoBOMY
[OCNifKeHHi 6y/ie BU3HAYeHO Cy4aCHWUIA CTaH PO3BMTKY MapKeTUHIOBUX NapaMeTpiB y Mepexi
IHTEPaKTMBHOr0-iH(hopMaLliiHOro 3a6e3neYeHHs Be6-nopTanis WoA0 30BHiLLHEOEKOHOMIUHMX
IHTerpauinHmx 3B’A3KiB MiXK KpaiHamu-uneHamm €C. Ona uiel yMOBM OyAyTb AOCHIAXKEHI
MapKeTUHroBi IT KOMyHiKauii €BPOMENCbKUX €BPOPErioHiB (K OCHOBHOI OpraHisauiHol
(hopmmn TKC) Ta Toprosmx npeacraBHMUTB €C 3 MiDKHAPOAHMX BiHOCUH.

BuknageHHA OCHOBHOro marepiany LOCMIIKEHHSA 3 MOBHUM 06r'PYHTYBaHHAM
OTPUMaHUX HayKOBWUX pe3ynbTaTiB. lMepw HXX NigiiTh Ao aHanisy oH-naiiH nnathopm y
cthepi MixXHapogHOI cnisrpayi, HeOobXiAHO PO3POBUTU HayKOBO-METOAMYHE 3abe3rneyeHHs
38419 NPOBeLeHHA e(eKTUBHOrO 1X AOCMIMKEHHSA. TOMy 3a OCHOBY [AaHOI METOLUKM
nocTaB/eHi Taki KpUTepit:

1. PO3pI3HATU KOHTEHT nnaropmMu IHTEPHET MapKeTUHry Ta IHTepPaKTMBHOIO
MapKeTUHrY. Pi3HMUA nonsirae B TOMY, LLO B MepLIOMY BMMNaAKy KIEHT 34iACHIOE MOLIYK
iHhopmMaLii Ha BiANOBIAHOMY MopTani CaMOCTIHO, KEpYyHUUCb NOFIKOK Ta IHCTPYKLi€E
iHTepgeicy. B gaHomy Bunagky iH(QOpMaUiiHWiA MapKeTUHI 3Haide Bifo6GpaXeHHs yepes
HasBHI HOBWHW Ha Beb-caiTi, 6a3n [JaHWX, aHaNiTUYHI 3BITU. A KOHTEHT IHTEpaKTUBHOIO
MapKeTUHIY BBaXXaTUMETHCA LUMPLUOK KATeropiero, TOMY LO OKPIM MpeLCcTaB/IeHHs
iH(hopmaLiiHoro 3abesneyeHHst IHTEpPHET MapKETUHIY (L0 aHani3yBaBCs BULLE), TYT TaKOX
OyLyTb NpeAcTasfieHi NOCAYrK, AKUMU KNIEHT NOPTasly 3MOXe CKOPUCTYBATUCS Ta 3aMOBUTHU
(MapKeTUHIOBI  AOCNIMKEHHS,  KOHCynbTauiHi  nmocnyrn). TakoX [0  napameTpis
IHTEPaKTMBHOIO MAapKeTUHIY Chif BifHECTW: BIAKPUTICTb B3aEMOBIAHOCUH MK CamUMU
KNiEHTaMM — YyyaCHMKaMM Takoi nnatopmu: IHTepHET KOHgepeHuii, (opyM, uarT,
B3aEMOBIAHOCUHM MK afMiHiCTpaLiet0 CalTy i KnieHTamu: BigKpWUTWUIA 3B’S30K — OOMIH
MUTaHHAMW Ta 3aKPUTUIA 3B’A30K — OH-NaliH ONUTYBAHHA TifIbKW 3 IHILIATVBM agMmiHicTpaLil.
TakoX cnig BiAHECTU MOXIMBOCTI LWOAO MOLWYKY iH(opmauii 3a inbTpammy COpTyBaHHS.
Po3rnsHyTI NapamMeTpu € ePeKTUBHUMM IHCTPYMEHTaMU LWOA0 HANOBHEHHS iH(hopMaLiiiHOro
3abe3neyeHHs, a BiATaK i MapKETUHTY B LifIOMY.

K.B. leregoww. OcobnnBoCcTi CTaHOBNEHHS iHTepak TUBHO-iHopMaLiiHOro 3a6e3neyeHHs 25
B EBPOMEVCHKMX IHCTUTYLiAX TPaHCKOPAOHHOT cniBnpayi



ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 2, No 3, 2018 ISSN 2523-434X (Online)

2. MOBHMIA KOMNOHEHT CaitTy: TiNbKW ANns TiEl KpaiHW, ae caiT € NobyaoBaHWin; Ans
KpaiH, 415 AKUX CaT € NPU3HAYeHWIA; NS IHLWNX KPaiH.

3. IHTepakTMBHI 6110KK (po3ainu) iHhopMmaLiiHOro 3a6e3neyeHHs.

4. TemaTnka canTy: AKOro HanpsmMky iHopmalis € NPUCYTHA Ta ANa AKoT ayautopii
npu13HayeHa: opraHis BlaaW, MiCLLEBOr0 CaMOBPSiAYBaHHS, HEYPSA0BMX OpraHisauili, 6isHecy.

5. Un € HasBHa Ha OH-naH nnaTgopmMi OKpiM (OHOBOI iHopMauii (3arasbHol) —
Lli/IbOBa.

6. Un € Ha cainTi MOXX/IMBICTb NOAINNTMCA IH(DOPMALLIEID B COLLia/IbBHUX Mepexax i um €
iH(hopMaLiiiHa CTOpiHKa AaHOro CalTy B COLlia/lbHUX Mepexax.

7 YacToTa OHOB/IEHHS iH(hopMaLiT: NoCTiHa (KOXHI 1-2 AHi), cuctemaTtuyHa (1-2 pasu
Ha TWXXAeHb), pigwe (1-2 pa3n Ha Micsupb).

icna BM3HAYeHHA METOAOMOrIT LWOAO NPOBEAEHHS AOCNILXKEHHSA IHTEpakTUBHOIO
MapKeTUHIY B Mi>KHapOAHil criBnpawi, po3rnsgHeMo HaCcTYNHI NpUKIaan OH-NaiH Nnatopm
Ha 6asi eBPOPErioHiB Ta IHLIMX EBPOMENCHKNX TOProBe/IbHO-eKOHOMIYHUX TPaHCKOPAOHHMX
opraHisauini (tabn. 1)

Tabnumusa 1 — IHTepaKTUBHO-iHhOpMaLiiiHi OH-NainH NNaTopMM EBPOPETiOHIB Ta
€BPOMENCbKNX TPAHCKOPAOHHMX OpraHisavii

No Ha3Ba OH-naiiH-nnatgpopmm KpaiHu oxornneHHs EnekTpoHHUIA pecypc

n/n

1 €spoperioH «IMpagig» Monblua, Yexis http://www.europradziad.pl/

2 €spoperioH «lMpo €spona HimeuuunHa, MonbLua http://www.euroregion-

BiagpiHa» viadrina.de/

3 €BpoperioH «EBpoperio» HigepnaHaw, http://www.euregio.eu/
HimeuuunHa

4 Mepexa Enterprise Europe €C, CH/J, Ta gesiki https://een.ec.europa.eu/
KpaiHu CBiTY

5 basza faHnx 40 pUHKY: EBPOKOMICis KpaiHu cBiTy http://madb.europa.eu/

€BpoperioH «lMpagig» — ue OH-naiH nnaTgopma, fAKa [Aa€ MOX/MBICTb BMBUUTK
Mi>KperioHaslbHi TPaHCKOPAOHHI Bi4HOCMHU MiX [MonbCbkoto Ta YecbKow Pecny6nikamu,
Hain6inbll nNOBHO L BigOOpaXXeHO B N’ATU 610Kax IHTepaKTUBHO-iHOPMAaLiHOro
3a6e3neyeHHs:

Bnok 1 «[po €BpoperioH» — fae MOXMBICTb BUBYMTU iCTOPItO MOr0 CTaHOB/EHHS,
CNifIbHI AOCATHEHHS, CTPYKTYPY YNPaBNiHHA, CTaTyTHI JOKYMEHTU (hOPMYBaHHS, peasli3oBaHi
MPOEKTHI IHILIaTMBK, 3arajibHi CTaTUCTUYHI JaHi (reorpadivyHo-coLiaibHO-eKOHOMIYHI), 3BITH
po60oTY 3a KOXEH piK, novmHaroum 3 2009 poKy, akTyanbHi HOBUHM LWOA0 3i6paHHA YecbKunx
rpomaz T1a NonbCbKNX KOMYH (SIK Y/IeHIB EBPOPErioHY LLOAO BUPILLIEHHA TUX YM IHLUNX NUTaHb
CTOCOBHO PO3BUTKY MPUKOPAOHHUX PerioHiB). TakoX B fgaHoMy 6noui BifobpaxeHO
IHTEPAKTVMBHY KapTy TYPUCTUYHUX MapLUPYTIB 3 MOX/IUBICTIO (DiNIbTPYBaTM 3anuTu LLOAO
KYNbTYPHUX 3ax0AiB, Nam’ATHUKIB, LIEPKOB, MNPUPOAHMX OO6’€KTiB, 3aMmKiB Ta naniauis,
Be/iocuMneAHuX i NiLWoXigHMX mMapLupyTis (puc. 1).

B gaHomy 67100 Y/ He HalibiNbLL HACMYEHUM iHhOPMaLiiHM 3aNOBHEHHSM € PO3AiN
3B’30K. Lle KOHTEHT, y AKOMYy BifoOpaxkeHi OMiLiiiHI NocuiaHHA Ha TYPUCTUYHI caiTu
€BPOPErioHY; Oro mMicTa, cena, PerioHn — fie B CBOK Yepry € TaKoX 6aratoro iHpopmMaL,iiHoro
HarnoBHEHHS W00 YCiX acreKTiB CoLia/lbHO-eKOHOMIYHOMO XWUTTS TEPUTOPIN; NOCUNaHHS Ha
caliTn eBPOPErioHIB CYCiAHIX KpaiH, a TaKoX 6a3n AaHMX €BPONENCbKUX IHCTUTYLiOHAIbHUX
YTBOPEHD.
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PucyHoK 1 — IHTepaKTVBHa TypUCTUYHa KapTa €BpoperioHy «[pagig» [14]

Bnok 2 «MIiKpOMPOEKTHUI (POHA» — MICTUTb iHPOPMaLiiHI MaTepiann LWabnoHHUX
AOKYMEHTIB Ta IHCTPYKLUiM WOA4O: Nojayi 3asBOK Ha FPaHTOBI MPOEKTW; NOCIOHMKM Ans
OeHediLiapiB; [feTa/lbHi nNpaBuia LWOAO OTPUMaHHS (DiHaHCYBaHHA; TWUMNOBI yrogn npo
(hiHaHCYBaHHA MIKpPONPOEKTiB Kateropin A, B, C; onuc OGyxrantepCbKmx [AOKYMEHTIB;
IHCTPYKUIT LOA0 3asBOK Ha onnarty, Mpo BWKOHAHI BUTPATW; Mpe3eHTauil TPEHIHTIB Ta
BMNPOBaPKEHHSA MIKPOMPOEKTIB. TakoX B JaHOMY 610U MOXHA 3arnoBHUTK | 3apeecTpyBaTut
3a5BKY LLOAO MOLYKY NapTHEPIB A4/19 NPOEKTY, i B TON e yac nepeauvBUTUCA KaTanor BXe
NofaHMX peecTpayiiHMX 3asBOK, W0 [L03BOIMTb TUM CaMUM BXE MpoaHanidyBaTu, AKi
napTHepW LYK TbCA, Mig AKi TeMU, HANPsSMKU, KOPOTKWUIA OMKC iX, (hiHAHCOBI acneKTy TOLLLO.

OfHUM 3 KpeaTUBHMX Ta iHTepPaKTVMBHO-MAapKETUHIOBUX MPOEKTIB LOCNiAKYBaHOro
€BPOPETIOHY, CTa/I0 CTBOPEHHS BEO-CalTy «EBpoperioH Mpagia oH-naiH», NPUCBAYEHWIA AITAM
Ta Mosogum nogam. Lli 3axoau crnpsamoBaHi Ha MigBULLEHHS PiBHA MOiIH(OPMOBaHOCTI
MONMbCbKMX | YecbKuxX [AiTed Npo >KUTTA B LikaBOMYy Ta npuBab/MBOMY perioHi 3
TPaHCKOPLOHHNM XapaKTepoM Ta MOTEHLia/IoM, & TaKOX PO3LUMPEHHS 3HaHb MPO MepeBaru
MOJIbCbKO-YECbKOro CniBpobiTHULTBA.

Be6-caliT 6yB 30ara4yeHuin iHTEPAKTUBHOK KapTOH 3 TYPUCTUYHUMU MapLUpyTamu,
HaNBaXK/IMBILLMMUN BU3HAYHMU NaM’ATKaMK PErioHy, a TakoX iH(hopMaLieto Npo AepXKaBHY Ta
MiCLeBY agMiHiCcTpaLito 3 MOCUIaHHAMM Ha CTOPIHKKX Ta onucK (puc. 2).

K.B. leregoww. OcobnnBoCcTi CTaHOBNEHHS iHTepak TUBHO-iHopMaLiiHOro 3a6e3neyeHHs 27
B EBPOMNENCHKNX IHCTUTYLiAX TPaAHCKOPAOHHOT cniBrpawi
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PucyHOK 2 — TpaHCKOpAOHHWI Beb-npoeKT «EBpoperioH MNpagis oH-naH» [14]

Lle [o3Bonnio BCiM 3aLiKaB/feHWM CTOpPOHaM LUBMAKO Ta MnpusabnvBO OTpUMaTU
HeoOXxiaHy iHhopMaLito. [Ans nNpocyBaHHA caiTy 6yno 3akynnieHo (yTO0/bHI KOCTIOMU Ta
(yT60NKN AN AUTAYMX KOMaHf, AKi 3’SBNAIOTBCA HAa MIDKLIKINBHUX Ta perioHasibHUX
3MaraHHsX, PyLUHUKN Ta HEeBENNKI FapKeTn, Lo MICTATL afpecy Beb-cainTy.

Bnok 3 «YneHn €BpoprioHy» — iHpopmaliiHa 6a3a AaHWX MOMbCbKUX Ta YECbKUX
Cy6’€eKTIB TPAHCKOPAOHHOI O CMiBPOGITHULTBA, A6 HafaHa 3arasibHa XapaKTepUCTUKa KOXXHOI0
3 X Y4YaCHMKIB LLOA4O0: reorpaiyHMX XapakTepPUCTUK, ICTOPUYHUX, AemorpadivyHmx,
€KOHOMIYHMX, KYNbTYPHUX Ta TYPUCTUYHUX.

Bnok 4 «Topru» — 3ibpaHa iH(popmauis y BUTNALI eNeKTPOHHOT AOLIKN Oro/oLleHb
OO TOProBe/IbHUX Yrof Ha cnisnpawto, Npono3vuiin LWoAo CTpaTeriii perioHanbHOro Ta
NOKa/IbHOr0 PO3BUTKY TPAHCKOPLOHHOT TEPUTOPIT Ta IHLUNX TEHAEPHUX 3a9BOK MO BUPILLEHHIO
€BPOPEriOHaNIbHUX NPOGNEM.

Bnok 5 «KOHTaKT» — MICTUTb AOBIAKOBI AaHi WOAO0 HauiOHa/lbHUX NPeACTaBHULTB
€BPOPErioHyY 3 iX afipecHOt0, TeNePOHHOO Ta eN1eKTPOHHOIO Bi3UTIBKOLO.

OTxke, NpoaHanizyBaBLUX IHTEPaKTMBHI 6/10KK eBpoperioHy «Ipagif», 3p06/1eHO TakKi
BUCHOBKM:

— OH-NaliH NnaTopma HOCUTb NEPEBAXKHO CPAMOBAHICTb IHTEPHET MapKeTUHTY;

— MOBHWI KOMMOHEHT CainTy N06Yya0BaHWIA TifIbKN AN KpaiH-y4acHULb EBPOPETiOHY;

— PO34iNN IHTEPAKTUBHUX 6/IOKIB € HACUYEHMMW PiI3HOCTOPOHHBLOK IH(OPMALLIEHD;
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— TemaTunKa cainTy HOCUTb XapaKTep NepeBaXkHO Ky/IbTYPHOrO PO3BUTKY i NPU3HaYeHNI
OIS KATENIB  UMX  TepuTopid (K TYPUCTUYHWUIA  HanNpsMOK), OpraHiB  MiCLeBoro
CaMOBPsAYBaHHSA Ta HeypPsLOBUX FPOMaACbKMX OpraHisauii;

— OKpiM 3ara/lbHOI iH(opMaLii Npo €BPOPErioH € i LifboBa MOro CrpsMOoBaHICTb:
[eTajlbHi MOMOXEHHA Ta IHCTPYKLIT LOLO BCbOro MpOLEeCY, MOB’A3aHOr0 3 MPOEKTHOK
BIANbHICTIO; MOLYKOM BIAMOBIAHNX MapTHePIB Ha CaWTi; TeHAEPHI BUCBIT/IEHHSA NPONO3ULIN
AN1A 3aliKaBNeHNX y4aCHNKIB EBPOPErioHY;

— BIICYTHI NOCU/IAaHHSA Ha coLia/ibHi MepeXXi Ta CTOPIHKM Y HUX BIAMOBIAHO;

— YacToTa OHOBJIEHb MO 6/10Kax Pi3HUTLCA: 6/10K 1 «[1po €BPOPErioH» OHOB/MHOETHCA
MaliXe LWOAHS, B TOW Xe yac 610K 4 «Topru» BocTaHHeE 9 CiuHa 2014 poKy MiCTUB aKTyaslbHY
iHhopmauito.

€BpoperioH «INpo €pona BiagpiHa» — Le 0IMH 3 HaCy4YacHILLIMX Ta IHTEPaKTUBHNX
ABOMOBHMX OH-/aiiH NNathopm L0A0 TPAHCKOPAOHHOIO CNiBPOGITHMLTBA MK HiMeuunHoo
Ta MonbLeto. Lie nepefoBa cuctema napTHePCbKMX 3BA3KIB 3 yCimMa acouialisMu B pamkax
[laHOTO EBPOPEriOHa/IbHOr0 YTBOPEHHA. B KOHTEKCTI OCTAHHLOIO BXOAATH 15 UneHiB, KOXXHeH
3 AKMX CKNaJaeTbCs 3 LUMPOKO AeLeHTPasi3oBaHOro ynpasniHHA: MiCLEeBUX Bnag, opraHisayin
€KOHOMIYHOro, COLia/IbHOro Ta eKO/IoriYHOro HanpsMKy PO3BWUTKY, a TakOX HayKOBOro
cekTopa. KoXkHa 3 fjaH/X CTOPIH Mae AK 3arajisHy OMMCOBY XapaKTePUCTUKY LLOAO AiSNbHOCTI,
KOHTaKTHUX JaHWX, CTPYKTYPWY, TaK i MepcoHasIbHy BEO-CTOPIHKY.

OH-naiiH nnaTdopma MICTUTb HACTYMHI AaHi: WO ABNsE COOOKD €BPOPErioH, MOro
iICTOpItO, NPUPOLHWUIA NaHALWAadT, KYNbTYpy B3aEMOBIAHOCUH, CTPYKTYPY, MeETY, 3aBAaHHS,
UneHn, pagu AMPEKTOPIB Ta CNiBPOBITHUKIB, BNACHI NPOEKTN, HOBUHW, rpadivyHniA KaneHaap
nogin Towo. Ane ans 6inbLU LiKaBiLLOro A4ocnimpKeHHs — 6yaeMo 3BepTaTyh aHani3 Ha Ti po3ginm
Ta 6/10KM canTy, AKi He 6y NobyfoBaHi B nonepeaHbOMY €BpoperioHi («Mpagia»). A Tomy
BaXK/IMBO NOKa3aTu rpadivyHo iHWi 6/10K1 OH-NainH nnatgopmm (puc. 3).
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PrcyHok 3 — IHTepakTVBHI 6/10kn eBpoperioHy «IMpo €spona BiagpiaHa» [15]

K.B. leregoww. OcobnnBoCcTi CTaHOBNEHHS iHTepak TUBHO-iHopMaLiiHOro 3a6e3neyeHHs 29
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Bnok «EBponencbkuii iHhopmaLinHuin LeHTp PpaHKPYypT» — MOXHa OTpMMaTy
GaratorpaHHy iH(opMauiiHy MigTPUMKY Ta [OBIAKY wWopo €sponelicbkoro Corosy
(iHCTUTYTW, 3aKOHOAABCTBO, MONITMKA, MPOEKTHA AiSNbHICTL); 6paT camUM aKTUBHY y4acTb B
rpoMafAHCLKOMY Aiao3i Wo40 MepcrekTUB PO3BUTKY AK €BPOPErioHy, Tak i €BPOCOHO3Y.
TakoX € MOXIMBICTb MiAKNHOUUTUCA [0 6e3KOWTOBHOro AofaTky E-Border ans cmapTgoHiB,
NAaHLIETIB Ta iHWKUX MOOBINbHMUX MPUCTPOIB i3 NMIATPUMKOK IHTEpHETY, Wwob BiABigyBadi
MPUKOPLOHHOIO PerioHy 3Mornn 6yTu 3aBXan B KypCi LLLOAO MOSI0XKEHb BiNOBIAHWUX NpaBus
[AOPOXHLOIr0 pPyXy, MOTOYHI PU3NKK (WO POGWUTM Nif 4ac MOBEHeW, NOTOMy, eBakyauii,
enigemild, 3cyBy, TEPOPUCTUYHMX HaNafiB) Ta iHLWI BaXXAMBI NOAJT, SKi MOrAM 6 BNANHYTK Ha
X KOM(hOpPT MOI3AKM, a TaKOoX 3ara/ibHWi BNAMB Ta 6e3Mneky nogopoxi Typucta 3
MPUKOPLOHHOT KpaiHW Cycifku. [ofaToK TakoX MICTUTb IHTepPaKTUBHE KepiBHWULTBO, fKe
LUMPOKO IH(OPMYE MPO BCi acrekTu NOLOPOXI LIOAO BiAMOBIAHUX OpraHiB 3BEPHEHHS 3a
nigTPUMKOK | gonomorot. [aHuid  po3ain  iHTepaKTMBHO-iH(pOpMaUiliHOi  nnaTdopmm
peasnizoByeTLCA B paMKax NpoekTy «E-Border — 3axoam Ans CpUsHHA CTaoro eEKOHOMIYHOI0
PO3BUTKY NPUKOPAOHHUX PEriOHIB — 06MiH AOCBiAOM NAaThopMun B MPUKOPAOHHIN 30Hi» ByB
NigTPUMaHWIA 338 paxXyHOK KOLUTIB OMepaTUBHOI NporpaMu npuKopLOHHOrO CniBpobiTHULTBA
Mi>K MosnbLieto i 3emni bpaHaeHOypr 2007-2013 (cniBiHaHCyBaHHS cTaHOBMNO 131475,95
€BpPO Big €BPONECLKOro )oHAY perioHasibHoro po3BUTKY).

Brnok «lntoctpoBaHa kHura — Moptpet espoperioHy PRO EUROPA VIADRINA» ABnsie
e/IeKTPOHHY KHUTY, B AKI JOCNI[KYOTLCS 3MIHW, SKi Big0ynuncsa y popMyBaHHI Ta pO3BUTKY
NPUKOPAOHHNX TEPUTOPIN Bif NOYaTKY BUHMKHEHHS AaHoi cniBnpali (3 1993 poky). HainbinbLw
MOBHO L& Bif0OPaXaeTbCsi B apXiTEKTYPHIM, iICTOPUYHINA Ta MUCTeLbKIN cnagwmHi. JaHunii
[0cBig 6yB BUKNALEHWI Ta NPe3eHTOBaHWI B €NIEKTPOHHI KHI3I 3841 MOXX/IMBOCTI BUBYATU
AOro MNpu pPO3BUTKY TPAHCKOPAOHHOrO CniBPOGITHMUTBA B IHLWIMX €BPOPEriOHa/IbHUX
(hopmyBaHb €Bponun. [aHWii  eneKTPOHHWUIA MOCIGHMK CKNajaeTbCst 3 176 CTOPIHOK
iNHOCTPATMBHOIO Ta TEKCTOBOrO 300paXXeHHs MpWKAadiB MICT Ta palioHiB 3a3HayYeHOoro
€BpoperioHy (3 ycima noro ycraHosamu, 06’€AHaHHAMMW Ta rpoMagsiHaMm), SKi NPUCBATUIN
3HauYHil cnisnpawi B pamMmkKax PO3BUTKY [aHOr0 TPaHCKOPAOHHOIO PErioHy MPUKOPAOHHUX
TepuTopili 060X AepXkas.

Bnok «LleHTpanbHUIA 0fhic HIMELbKO-MNObCLKOro 6HOP0 MOJIOAI» — MICTUTb HacuYeHi
iHhopMaLiiiHi - po3diny  WoAo: 3arafbHOI  XapaKTepUCTUKM  MeTWM  CTBOPEHHS  Biadiny
(B32EMOPO3YMIHHA MK MONOAUMM NHOAbMU 060X MPUKOPAOHHUX HAapOLiB Ta PO3BUTOK
MapTHepPCTBa, fKe peasli3yeTbCsA Yepe3 Mporpamy CTaXyBaHHA Ta MPOEKTHOT Aif/IbHOCTI B
pamkKax Coujia/lbHUX, OXOPOHHUX, KY/MbTYPHMUX Ta MPUPOAHO-TEXHIYHUX MUTaHb); HOBUHU
(o4O MOXNMBOCTI  (DiIHAHCYBAHHA MOJMOADKHMUX MPOEKTIB, Oro/oWeHb PIZHOMAHITHUX
BMCTaBOK, HaBYaHb Ta 0OMiHIB (CTUpaHHA MOBHWUX Gap’epiB, MEHEMKMEHT OyXranTepcbkoro
00MiKy TPaHCKOPAOHHMX MPOEKTIB 3a nporpamamy cnisnpaui POHAY Masvx MPOeKTiB Ta
Benmknx B pamkax INTERREG BA BpaHgepbypr — Monbwa 2014-2020); 6e3KOLTOBHI
ny6nikayii woao €C ana Aitein pisHoro BiKy Big 5 40 26 pokiB (B pamkax 60-0i piuHMLi
nignucaHHs PMMCbKOro Aorosopy Ta binoi KHUru npo mailbyTHe €Bponu): «Espona 3a 12
YPOKiB», «60 nNpuunH anis EC», «BigkpuiiTe ans cebe €Bpony», «Tak npawtoe EBponencbKuii
COHO3» Ta IH. (puc. 4); 3aTBepAKeHi MPOeKTU; (hOpMN LOBILOK; KOHTAKTH.
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PucyHOK 4 — be3kowToBHI Ny6nikawii 3 €C B KOHTEKCTI OH-n1aiiH nnatopmmn €BPOPErioHy
«[Mpo €spona BiagpiHa» — bnok «LieHTpanbHuWii otic 6t0po Monogi» [15]

Bnok «leonoptai» — Le BXe TPUMOBHUIA KOHTEHT (HiMeLbKOK, MOMbCbKOK Ta
aHrNiNCbKOK MOBaMM), IKUIA CNPSIMOBaHWUIA HA PO3BUTOK Cy4YacHOI perioHasIbHOI cneuugiku,
IHTEPaKTVBHUX OH-NaliH  nnatopM A0S NiABULLEHHA  LOCTYMHOCTI  TPAHCKOPLOHHOI
iHhopmMauii. DiHaHCYETLCA B pamKax NPOeKTY «IHTepHeT nnatgopma — ApxiB NPUKOPLOHHOIO
cniBpobiTHMLUTBaA eBpoperiod PRO EUROPA BiagpiHu». TyT npeactaBneHa AemMo-Bepcis Ha
NpUKNagi postallyBaHHs, KOHTaKTHOT iH(hopMaLliT Ta (POTO OPiEHTUPY LWOAO (Ha OCHOBI PYYHOT
(biNbTPaLl 3a 3anMTamu iHTepecy KopucTysaya):

— €BPOPErioHY: aAMiHICTPaTMBHI WTaby MicLEBMX Ta IHLUNX OpraHisauii;

— aAMIHICTPaTUBHI KOPLOHW: [epXXaBHi, Y pamKax €BpOperioHy, rpajcrea, micta Ta
rpomag;

— Typu3My: MiWOXiAHOro, BEIOCUMEAHOr0 Ta BOAHOrO;

— peasii3oBaHNX NPOEKTIB;

— YHIBEPCUTETIB Ta IHLWNX HaBYa/IbHUX 3aKNaAiB;

— NPUPOAHI 06’ €KTK;

— KaneHgap TPaHCKOPAOHHMX nogin (puc. 5).

K.B. l'eregoLu. OcobavBOCTI CTaHOB/EHHSA IHTepaK TUBHO-IH(hopMaLiiHOro 3a6e3neyeHHs 31
B EBPONENCLKNX IHCTUTYLIAX TPaHCKOPAOHHOI criiBnpatil
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PucyHok 5 — CTpyKTypa reornopTany OH-naiH nnatcopmu €spoperioHy «IMpo €spona
BiagpiHa» [15]

Lls npono3wnuis npu3HayeHa Ans BCiX rpoMafsiH, rocTei, npauiBHMKIB agmiHiCcTpaLlii
Ta aKTopiB, AKi 3alikaB/eHi y NMOKpaLLeHHI HiMeLbKO-NobCbKOro CniBpobIiTHALTBA 3 IHLLOMO
60Ky. MapTHepn MpPOEKTY 3aK/IMKaKTb BCIX KOPUCTYBayiB [0 y4yacTi WO0A0 onTumisauil Ta
3aBepLUEHHS IHTEPaKTMBHOI Mogesi. B JaHOMY KOHTEHTI TaKOX MOXHa MOro KopucTyBayam:
MOBIZOMNATM NPO TPAHCKOPAOHHI NOAIT, HagasaTn Mopagun LWoAo ONTUMisaLii CTPYKTypu Ta
06p0o6KKM reonoptay, 3p06MUTU NPONO3ULLIT 4715 OTPUMAHHA J0AATKOBOT iHhopMaLii.

Bnok «lMpocTopoB.i crnocTepeXkeHHA HiMeuunHn Ta npunernux perioHis Ha 2015-2017
POKM» — MOCTiHa, CUCTeMaTMYHa, BCEOXOM/HYa IHAMKATOpHA CuUcTeMa 067Ky Ta
NpeLCTaB/IeEHHA NPOCTOPOBUX MOAIN Y TaKUX CTPYKTYPHUX Cpepax, K Hace/leHHs, EKOHOMIKa,
PWHOK npaui, CifibCbKe rocnoAapcTso, Typw3M, LOBKifNA Towo. OCHOBOK KOCMIYHOIO
CNOCTEPEXXEHHA € pPerioHalbHO-CTaTUCTUYHI Ta MPOCTOPOBI [aHi, AKi MocTalTb Mnepes
MUTAHHAMM, LLIO BUHMKAIOTb Y 3B’A3KY 3 NPOCTOPOBOIO MOJIITUKOK Ta NJiaHyBaHHAM. 3aBLAAKM
faHoMy ONOKy, MOMITUKW Ta OpraHn nnaHyBaHHA OTPMMAKOTb PaHHIO iH(opMauito npo
BIAMOBIAHI  MPOCTOPOBI  Npouecu, MOB’s3aHi 3 MNJlaHyBaHHAM; MNP0 e(EKTUBHICTb
3anoyaTkoBaHMX 3axofiB; fKi TeMM Ta acrnekT MarTb 0C00/MBE 3HAYeHHs Ans
3ara/lbHOLlePXXaBHOr0 TPaHCKOPLOHHOTO MPOCTOPOBOr0 CMNOCTEPEXEHHS; AKa CUTYaLis o0
[aHnX Ta AKi mpKepena gaHux € LOCTYNMHUMM; AKa MOXe BYTU AisaNbHICTb Pi3HWUX CY6’eKTIB Y
perioHax, befepasbHMX 3eMNAX Ta (pefepasibHOMY Ypsay B LbOMY BiJHOLUEHHI; K MOXHa
[OCATT CUHEPTIT MiXK PIi3HUMU [HCTUTYLIAHUMW Ta perioHalbHUMKU Cy6’eKTaMn Ta K
IHTerpyBaTtu cy6’eKTiB y CyCifHIX perioHax.

IHWi 6nokn «fianor» Ta «TpeHyBaHHA VIADRINA» 3Haxogdatbcs Ha crtagii
(hopmyBaHHA. B 3aranbHoMy €BpoperioH «[po €spona BiagpiHa» KOPUCTYETbLCA TaKOX
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TaKUMW PEKNaMHO-MapKeTUHIOBMMM 3axodaMu: iHopMauiiHi Wyt (NaHeni), nnakatu,
GaHepn, BMUCTaBKOBI CTEHAM, 3arWUCHI KHWXKW, OWUNIOMU, CEPTUdIKaTK, LOKYMEHTW, rnpec-
peni3u, npec-peknava, peknama B IHTepHeTi Ta IHTEPHET OroNOLLIEHHS, KOPNOopaTUBHI nanku,
KaneHgapi, 6poLlypn, MCTIBKK, iH(hopMaLiinHi 6roneTeHi, inbmu, npeseHTayi’ Power Point,
TpaHcnALii.

OTXe, nNpoaHanizyBaBLUM iHTepaKT1BHI 6/10KN eBpoperioHy «Mpo €spona BiagpiHa,
3p06/1eHO TaKi BUCHOBKMW:

— OH-NaliH nNnathopma 30cepespkeHa Ha KOMMIEKCHOMY iHTEPAKTUBHOMY MapKeTUHTY,
L0 NiAKPeCoe iHHOBALiINHICTb (PYHKLIOHYBaHHS TPAaHCKOPAOHHOIO YTBOPEHHS;

— MOBHWIA KOMMOHEHT caiTy nobyfoBaHUiA B fAesKMX 610Kax TiflbkKM ANnd KpaiH
y4yaCHWLb €BPOPErioHY, a B AeAKUX i ANA HWKX gepxas: 6/10K «["eonopTan» Ta posgin E-
Border 650Ky «EBponencbKnii iHhopmaLinHUin LeHTp PpaHKpypT», KU € MepeBaXXHO
TYPUCTUYHOKO OH-NaliH NNaToPMOH0, 30CEPePKEHINIA Ha aHTNICbKIA MOBI;

— PO34inn iHTepaKTUBHMX G/IOKIB € HACUYEHUMI PI3HOCTOPOHHLOK IHhOPMaLiEtO;

— TemaTuka CaiTy HOCWUTb XapakTep PerioHabHOr0 PO3BUTKY ANA BCiX CyO’€KTiB
YYaCHMKIB TPaHCKOPAOHHOIO CriBPOGITHULTBA: XUTENIB UMX TepUTOPIi (Yepe3 MOXNBICTb
Aianory 3 npeAcTaBHNUKamMM €BPOPErioHy LWo40 MNOAA/bLLOIO PO3BUTKY), TYPUCTIB (reokapTn),
OpraHiB MICLEBOro CaMOBpslyBaHHS, HeypsiioBUX TPOMaACbKMX oOpraHisauii Ta 6i3Hec-
napTHepcTB (BECb iHLINIA 3MICT CalTy);

— CalT MIiCTUTb NePEBaXKHO LiNbOBUIA HaNpsM iHopmMaLii (PoHOBa AyXKe PiaKo);

— BIICYTHI NOCU/IaHHS Ha couia/ibHi MepeXi Ta CTOPIHKM Y HUX BIAMNOBIAHO;

— Y4acToTa OHOB/IEHb MO 6/10KaxX NepeBaXKHO cucTeMaTUyHa (1-2 pasn Ha TUXKAEHD).

«EBpOperio» — Le OH-NaliH naaTopma NepLIOro eBpoperioHy €sponu, skuii 6ys
3acHoBaHMi B 1958 poui Ha HimeLbKO-HigepnaHACbKOMY KOPAOHI Ta 3A4iACHMB CNpPaBXHH
HOBaTOPCbKY Po6oTY. MepLu 3a BCe, Le NoTpeba B TPaHCKOPLOHHOMY PO3BUTKY TEPUTOPIN, WO
NPU3BEN0 40 TPaHCKOPAOHHOrO CriBpOGITHULTBA HA TOWN Yac. [itoun cnifbHO, NPUKOPAOHHI
KOMYHU 3MIiUHUAM CBOT no3umuii. CnoyaTKy BOHA 30CepepKyBasia yBary Ha nerkmx i
NOMITUYHUX TeMaX, TakMx SIK 3yCTpiy fI0Aen yepe3 MUCTELTBO, Ky/bTYPHI Ta CrOPTUBHI
3axoaun, abo po3pobka BenocunegHMX MmapLupyTis. MMisHiwe ui ABi KpaiHW 06’ eaHan 3ycunns,
CNPsAAIMOBaHI Ha NoAIMNLWeHHs AOCTYMHOCTI NPUKOPLOHHNX TEPUTOPIN Ta 3MiLHEHHS! EKOHOMIKM.

OH-naintH nnatgopma «EBpPoperio» — Le oAHa 3 iHHOBaUiNHMX Ta iHTEPaKTUBHUX
Mozesei iHpopMaLiiHOro TPaHCKOPAOHHOIO CriBpObITHULTBA. MapKeTUHIoBI NapaMeTpu TyT
BiJOGPaXKeHi Yepe3 HaCTYMHi 6/10KM Ta Po34inn Be6-canTy:

Bnok «[Mpo KomnaHito €BPOperio» MICTUTb XapaKTEPUCTUKY LOAO MOBHOI iCTOpIi
(hYHKLiOHYBaHHSA [aHOro 06’€fHaHHS; MOro MeTu (K 3arasibHoi, TaK i KOHKPETHOI 4epe3
MOCUIAaHHA Ha eNeKTPOHHI JOKYMeHTW — cTparterii po3sutky 2020); 3aBAaHHA, AKi TaKOX B
CBOIO Yepry noAifeHi Ha nigpo3ainm:

a) couia/lbHO-eKOHOMIYHMIA PO3BUTOK — A8 FPpOMafsH, Ni4NpUEMCTB, OpraHisauii,
ufieHiB rpomagm no obuasa 60KV KOPAOHY, AKMUIA 3HAXOAUTL CBOE BTISIEHHS B TaKMX Chepax:
eKOHOMiKa, TEeXHO/Oria Ta IHHOBaUil; CTanuii perioHabHWIn PO3BUTOK; iHTerpayis Ta
CYCNiNbCTBO;

0) NPUKOPAOHHWUIA iH(POPMALIMHUIA LEHTP — A€ MOXHa OTPMMAaTW KOHCY/NbTalito
rpomagsaHam Ta KOMMaHifAM LWOLO NPUKOPAOHHOIO MPWi3ay, Mpo poboTy, MPOXMBaHHA uu
HaBYaHHA B CYCiAHi/ KpaiHi. KOHCYNbTaHTM TaKoX MOBIAOM/IAKOTL YUHAM Ta CTyAeHTaM, AKi
XOTiNM 6 NPOWTU CTaXyBaHHS B CYCiAHIN KpaiHi. BOHM KOHCYNbTYOTb MPO BWU3HAHHSA
cepTudikaris abo BUMOT 40 NPUIAOMY Pi3HUX HaBYa/IbHUX KYPCIB Ta HafatoTb iHhopMaLito npo
300pOB’A Ta MNeHCiiHe CcTpaxyBaHHA. BOHM MOSCHIOKOTb UMHHI KOMEKTWBHI [OroBopu abo
HagatoTh iH(hopMaL,ito MPo MOKYNKY HEPYXOMOCTI B CYCiAHINM KpaiHi. Hanprknag, ski npasa Ta
060B’A3KM BUHWKAKOTbL Y MOKYMNUA Ta AKi NOAATKOBI acrekT! BiH MOBWHEH BpaxoByBaTh?
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"pomagsaHn Ta NigNpUEML OTPMMYIOTL IH(opMaLito | mopaan Yepe3 0cobuCTi iHTepB’to (3a
[AOMOB/IEHICTIO), B iH(hOPMaLiHMX 3ycTpiyax | KOHCynbTauisx, 3a LOMOMOrow 6poLuyp i
KaTanoris Ta yepes nnatopmy IHTepHeT (puc. 6);
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P1CYHOK 6 — MNpUKOpAOHHMI iHOPMaLiiHWIA MYHKT «EBpoperio» [16]

B) MiKKY/IbTYpHa CniBnpaus — CAyXntb nnatopMoro Ans cnisnpawi Ta 06MiHy ans
NPUeLHaHNX MICT, FpOMag, Ta OKPYTiB Yy NPUKOPLOHHOMY perioHi. Lle cTocyeTbCs NUTaHb, WO
BMMAaratoTb TPAHCKOPAOHHMX NiAXOAIB, TaKMX AK: OXOPOHAa 3[40POB’A, LMBINbHUIA 3aXUCT Ta
rpoMafcbka 6e3neka, rpoOMafCbKuin TpaHCNopT;

) MiXXperioHasibHe CriBpOBITHULTBO — (POPMYE IH(hOPMALLiMHI aHi Ta MOCUIaHHA Ha Ti
noptanu, 3 AKUMKW E€Bpoperio cnisnpaytoe: €spoperioH PimpkH-Baan, €BpoperioH-PigpkH-
Maac-Noord, Maac-PeiiH, Acouialis eBponericbKnx NPUKOPLOHHUX PErioHiB Ta nporpava
INTERREG V lMporpama (2014-2020).

TakoX faHuin 6NnoK «po KoMMaHito €Bpoperio» MiCTUTb AaHi LWOLO PerioHiB Moro
OXONNEHHS Ta IX 3aranbHi BiAOMOCTI; 0iLiiHi mocMNaHHs Ha Be6-caiiTi 129 micT-uneHis: 104
— HiMeLbKMX Ta 25 — rofiNaHACbKKX; OpraHisauiiHi nuTaHHA QYHKLiIOHYBaHHA €Bpoperio:
CTaTyT, OpraHi3auiiHa cxema 06’ efiHaHHS, odic, PiHAHCOBI NUTaHHSA Yy 3BITHOMY Ta MOTOYHOMY
nepiogi TOLLO.

Bnok «Po60Ta Ta 6i3HeC», IKUIA Yy CBOKO Yepry NoAiNEeHNIA Ha HAaCTYMHI po34inu:

1. EKoHOMmiKa.

MicTuTb iH(hopMaL,iiHi 6a3n faHUX WoAo:

— acoujiauii Be6-cainTiB HiMeLbKO-roNnaHACLKMX KOMMaHii, Ae MOXHa OTpUMaTh OH-
NaiiH AoNOMOry LWOoA0: opraHisaui’ TpaHCKOPAOHHOrO 6i3Hecy; 06MiH LOCBIAOM KepiBHULTBA
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Npo NoAii, nocnyru, 3aBAaHHA Ta Lini OKpemMux 06’eiHaHb; opraHiaii 3axX04iB ycixX acouiaLliii
abo pi3HUX Koomnepauili Ta CnifibHUX MPOEKTIB; opraHisauii TPaHCKOPAOHHUX MOCAYr A/
KOMMNaHili-4neHiB; NiATPMMKY KOMMNaHili 3 6i3HECOM Yy CYCigHiIX KpaiHax; npeacTaBnsaTy
IHTEpecuM perioHasibHOT, HauioHa/SbHOI Ta €BPOMNENCbKOT BnaaW, MONITUYHMX MapTii,
afIMiHiCTpaLiin Ta yCTaHOB;

— CalT HiMeLbKO-ro/iNaHACLKOT TOProBoi nafaTu, e MoXHa OTPUMATU KOHCY/bTauito
3 TaKMX MWTaHb: CTaH PUHKY (MicLe3HaxomMkeHHs (nepesarn, eKOHOMiYHA CTPYKTypa),
napTHep, EKCrOpPT, KY/IbTYPHI BIAMIHHOCTI, KKOYOBI CEKTOPW, NOTIMHAHHSA); PO3BUTOK PUHKY
(puc. 7); nowyk nepcoHany ans «Bawworo 6isHecy»; HiMeLbKO-ronnaHACLKNiA nopTan poboTy;
KOHCY/bTaLis topucTa Ta OH-NaiiH faHi LWo4o NojaTKiB Ta hiHaHCiB. TakoX y4acHWUK TOProsol
nanatMm Mae MOX/MBICTb 6aunTy 6a3n AaHMX BCiX 11 y4aCHWKIB, MPeACTaBUTM BacHy
KOMIMaHIo B LM(hpoBOMY Mpoini, Ta po3MiLLyBaTh BfACHI HOBUHY Ta peKfiamy Ha JaHOMY OH-
naiiH nopTani;
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PUCyHOK 7 — MapKeTUHIOBi NapameTpu caiiTy Toproso-npoMmcioBoil nanatu €spoperio [16]

— Beb6-caiT IHK Osnabriick — Emsland — Grafschaft Bentheim — ue noptan, sikuia
MiCTUTb Ge3nivi iHopmaLinHMX AaHuX Ans 6i3Hecy WOoA0: OCBITU Ta HaBYaHHS (NMPOEKTM
OO CTaXyBaHHS, Kap’epHOro NpPOCYBaHHS, €NeKTPOHHUX Gi3HeC NOCIGHMKIB, OPUAIHTIB,
marepianiB Ta TeXHIYHMX OrNAfiB); 3anyck Ta MpocyBaHHA 6Gi3Hecy (6i3Hec-CTapTw, nepiui
KPOKM NS CTBOPEHHS 6i3Hecy, Katanor thpaH4ain3MHroBmx MpPorno3uLiin, nporpama 6i3Hec-
nnaHyBa/IbHUK, IH(OpMaLis Mpo MPOMMUCOBICTb, TOPTiB/MO, HPUAUYHI MUTAHHSA LLOAO
TPaHCKOPAOHHOIO 6i3Hecy); 6i3Hec-ynpaBniHHA (puc. 8) (KOHCYNbTaTMBHA NiATPMMKA Masioro
i cepeAaHbOro 6i3Hecy, KoprnopaTvBHE (iHaHCYBaHHS, 6E3KOLUTOBHWIA OH-MailH KpuW3umc-
MeHePKMEHT); iHHOBaLii Ta HABKO/IMLLHE cepefioBuLLe (LOCNILAXKEHHS Ta PO3POOKM, AepXKaBHi
iHiLiaTMBK, CTApPTOBI Ta IHHOBALLIMHI LEHTPW, IHHOBALiiHI KOHKYpCK Ta npemil, iHhopMmauiliHa

K.B. leregoww. OcobnnBoCcTi CTaHOBNEHHS iHTepak TUBHO-iHopMaLiiHOro 3a6e3neyeHHs 35
B €BPOMNENCHKMX IHCTUTYLISX TPAHCKOPAOHHOT cniBnpawi



ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 2, No 3, 2018 ISSN 2523-434X (Online)

nigTpMMKa LWOAO LmMgpoBoro nignucy, nporpama mManoro 6i3Hecy y Bubopi NporpamHoro
3a6e3MneYeHHs, KepiBHMUTBO [ANS OH-NaliH TOpPriBfi, iHopMaliiHa cMcTeMa €KO/OrivYHOro
MEHe[DKMEHTY); Ha MIDKHapOLHOMY PiBHI (faHi LLOLO KpalH Ta PUHKIB, eKCropT 6apomeTpa,
MiDKHapOAHMI aHani3 ekcnopTy/iMnopTy, AOBIAHUKN WOAO MWUTHOI iH(OpMaLii, ¢iHaHCOBI
npono3uuii Ans eKCnopTy Ta iHBECTULII Yy KpaiHax, L0 pO3BMBaKOTHCS).
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PucyHok 8 — MapkeTuHrosi napametpu cainty IHK Osnabriick - Emsland - Grafschaft
Bentheim €spoperio [16]

2. PUHOK npaui.

PuHOK npaui — iH(opmauiliHa 6a3a, fika MICTUTb KOHCYnbTyrOUy (yHKUi0 Ans
rpoMafsH LWOLO BakaHTHUX Mocaf 3a CrewiasibHOCTAMM Yy TPaHCKOPLOHHOMY MpPOCTOpi |
YCYHEHHSA MepeLIKos 419 MOGIIbHOCTI y pamKax couianbHOro 3abesneyeHHs Yv noLaTKoBOro
3akoHogascTBa. Kpim Toro, EUREGIO nparHe [0 CTBOPEHHS TPaHCKOPAOHHOMO YTBOPEHHS i3
npodeciviHoi kBaniikawii Ta BU3HaHHA KypCiB i X cepTudikaTiB HaliOHa/IlbHUMK CTOPOHaMN.
Lle nocunmtb MOIH(OPMOBAHICTb Ta IHTEpeC [0 TPaHCKOPAOHHOIO PUHKY Mpaui cepeq
po6oToAaBLiB Ta NpaLiBHUKIB.

Bnok «Kutno Ta iH(pacTpykTypa» [Aa€ MOX/IMBICTb BUBUUTK LUMPOKWIA MacuB
iHhopMmaLii, SKWIA CTOCYETbCA HACTYNHWX PO3AiNiB: MNPOXWBAaHHS B CYCIAHIA  KpaiHi,
MPOCTOPOBUIA PO3BUTOK (AOKYMEHTM €KOMOriYHOro, coLiaslbHOro Ta eKOHOMIYHOIO PO3BUTKY
TPaHCKOPAOHHOI0 cepefoBuLLia MPOXMBaHHSA TEMNEPILLHIX Ta MaibyTHIX MOKO/MiHb), EHepris
(BOKYMeHTUM 3 BIAHOB/IEHHSA 3€M1eHOT eHepril Ta 3MeHLUeHHS BUKWUAIB LUKIAINBUX PEYOBUH Y
NPUPOAHE CepefoBuLLEe), rpoMascbka 6e3neka (Hajae KOOPAMHYHOUY NIATPMMKY 3 MOBHOMO
006iKy BCiX pM3KMKIB i CLEHapIiB y Nepiogn rocTpmx BENMKNX KaTaCcTPod 3 METOH CMIPUSHHS
06MiHYy iH(opMaLlieto Ta AOCBIAOM | CNPUATM AOBrOCTPOKOBINA chiBhpali 3auikaBneHnx
CTOPIH).
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Bnok «Typun3m Ta BigNMOYMHOK» — Lie OH-NaiH naaTgopmMa, SKa BKasye Ha Npono3unLito
BE/IOCUNEAHUX | TYPUCTUYHNX MapLUPYTiB, YNCEHHMX MY3€iB, 3aMKiB, Nam’sITOK Ky/bTypw,
NPUPOAHMX NaHALwagTiB. [Lo4aTKOBY iH(hOpMaLLito MPO CBATO B CYCiAHI KpaiHi MOXKHa 3HalTH
3a MOCU/TaHHAM Ha OKpeMuid cainT €spoperio (puc. 9).
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PuCyHOK 9 — MapKeT1HIOBi NapaMeTpu TYPUCTUYHOIO cainTy €spoperio [16]

Bnok «OcBiTa Ta couianbHi Mepexi» fAa€ MOXMBICTb BWBUYATWA  [OCBIf
(hYHKLIOHYBaHHS TPaHCKOPAOHHOIO CMiBPOGITHALTBA Yepe3 Taki MapKETUHIOBI PO3L4iN:

— «3[10p0B’sA», Ha AKOMY BKa3aHO Ha €EBPOPErioHasibHe CNiBPOGITHULTBO — MDK AKUMU
NniKapHAMW, NiKapsaMU Ta MeAUYHUMU CTPaxXOBMMK KOMMaHIAMM, L0 [03BOMUTL NalieHTam
KOPWCTYBATWCS NOCIyraMun B CyCifHi KpaiHi. Takox cTBOpeHa nnatgopma, ae Noam 3 pisHMX
cthep NPOECIAHOIO XUTTA TPAHCKOPAOHHOIO CepefioBuLLa 3HAMOMNATLCA OAWMH 3 OfHUM,
IHPOPMYIOTb Ta 0OMIHIOKOTLCA [LOCBIJOM SK BOHM BUPILWYHOTH Ti YM iHWI npobnemu, w06
36epert cBoe 340poB’A. 3 1 TpaBHs 2018 poky npautoe neplia TPaHCKOPAOHHA LUBMAKA
poriomora 3 Isselburg;

— «MoBa» — BKa3aHi YCTaHOBM Ta oOpraHisauii, fAKi MNPONOHYIOTb KUTENAM
NMPUKOPAOHHOT TEPUTOPIT BUBUNTM 6E3KOLLTOBHO MOBY KpaiHU-CYCiAa;

— «LWkona». EUREGIO pgonomarae 3HaiTu BiZNOBiLHY LUKONY-MapTHepPa Yy CYCiaHIn
KpaiHi 3a HanpamkoMm cneuianizayii. Kpim TOro, HafarlTbCH KOHCYMbTauii WOA0 CUCTEMM
OCBITM MO iHWMWIA 6iK KOpAOHY. PiHAHCYBaHHA MepeBaKHO nponoHyeTbcd EUREGIO ans

K.B. leregoww. OcobnnBoCcTi CTaHOBNEHHS iHTepak TUBHO-iHopMaLiiHOro 3a6e3neyeHHs 37
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TPaHCKOPAOHHNX 3ax0AiB i3 LIKOMamu-napTHeEpPaMn Yy CYCifHIA KpaiHi, abo CninbHUMK
NigNPUEMCTBaMMN B paMKaXx CTYLEHTCbKMUX 0OMIHIB.

B nigcymKy KOHTeHT-aHani3y €Bpoperio cnif BiAMITUTK, WO SK Ha FOMOBHI CTOPIHL
CalTy, TaK i Ha CYMDKHMUX (Ha AKi Oynn OKpemi MOoCunaHHS), LUMPOKO BMKOPUCTOBYETHLCA
nocuNaHHA Ta iIHpopMaLliiHa CTOpiHKa B coLianibHMX Mepexax: Google+, LinkedIn, Facebook,
YouTube, Twitter, i Ha fesKnx cTopiHkKax Instagram.

OTxe, npoaHasni3yBaBLUM IHTePaKTUBHI 6/10KN €BPOpPerioHy «EBpoperio», 3pobeHo
TaKi BUCHOBKU:

— BUKOPUCTOBYETHCA KOMMIEKCHUIA IHCTPYMEHTapili iIHTepaKTUBHOIO MapKeTUHTY;

— MOBHWIA KOMMOHEHT caiTy nobyf0BaHWUiA TpbOMa MOBaMU, ABi 3 AKUX NPU3HaYeHi 4ns
KpaiH-y4YacHMUb €BPOPErioHy (HigepnaHAcbKa Ta HiMelbKa), a OCTaHHA ANS iHLWKX KpaiH
(aHrNOMOBHOI 0 MOXOAXKEHHS);

— pO34i/N IHTEPaKTUBHUX B0KIB € HACUYeHNMM Pi3HOCTOPOHHLOKD TH(hopMaLlieto Ta
MatoTb NOCUNaHHS Ha OKPeMI crielianizoBaHi calTn €Bpoperio, SKi B CBOKO Yepry Mat0Tb TaKOX
PO3LLNPEHNIA OH-NalH IHTEPaKTUB;

— TemaTunKa camTy HOCUTb XapakTep BCECTOPOHHLOI0 TPAHCKOPAOHHOIO PO3BUTKY AN
BCiX y4aCHMKiB €BPOPErio Ta iHWWX 0ro KOPUCTYBauiB;

—CalT MICTUTb AK LiNbOBUIA HanpsMm iHdopmauii (61m3bko 80%), Tak i (POHOBWIA
(npnbnn3Ho 20% ansa 3aranbHOI opieHTalT);

— € MOCWNaHHA Ha pi3Hi couianbHi Mepexi Ta BiAMOBIAHO MOLIMPEHICTb IH(OpMaLLiED
3a6e3neyyeTbCs;

—4acToTa OHOBJ/IEHb c1cTeMaTUYHA (1-2 pasn Ha TVXKAEHD).

LLlicTaecaTmpiuHniA - AocBif (DYHKLIOHYBaHHS €BPOPEriOHYy «EBPOPErio» Moxe
CNY)XUTWU NOKa30BUM MPUKNaLOM LOLO HaNarofXeHHs eqeKTUBHOro iH(opMaLiiHoro
3abe3mneyveHHs B IHTEPAKTUBHOMY PEXXMMI B KOHTEKCTI TPaHCKOPAOHHOIO CNiBPOGITHMLTBA.

Ha cborogHi Oyab-sKi NignpuMeMcTBa MOXYTb: @) BNaCHUMK CuIaMU NPOBOAUTU
MapKeTUHIOBI AOCNIIKEHHS 3a HasABHOCTI BiANOBIAHUX (PiHAHCIB Yy GHOMpKeTaxX KOMMaHii Ta
BMCOKOKBaNi(PiKOBaHMX creyianicTi; 6) KopucTyBaTtuca MNOCNyramyv KOHCANTUHTY (SIK
BITYM3HAHOIO, TaK i 3apy6IXXKHOr0 — Taki Mocayru fopori, Ta npo6siema NoWyKy TakmMx LEeHTPIB
3a KOpAOHOM). MapKeTUHIOBI [OCNI4KEHHA BX/MBI TOMY, LLLOO 3aBAAKN NOIH(OPMOBaHOCTI
OYyTN KOHKYPEHTOCMPOMOXXHUM Ha PUHKY LLOAO acnekTiB AisNbHOCTI cepefoBuia (Mikpo-:
MOMUT Yepe3 CMakKn Ta ynogobaHHs CnoXuneadis, NPono3nLii Yepes 3HaHHA KOHKYPEHTIB Ta 1X
MiCLl HA PMHKY TOLLO; Makpo-: Yepe3 3HaHHS 3MiH 3aKOHOAaBUYMX aCMeKTIB TIEl KpaiHW, [e
nepebyBae faHW Cy6’€KT, EKOHOMIYHOI MONITUKM JepXXaBun 3arasiom; Mera-:cutyauii Lozo
MiKpO- Ta MaKpO-CepefoBMILLA HA PUHKAX IHLIWX KpaiH).

FAK 3a3HaYatoTh BYEHI, LLLOAO0 aKTUBI3aLil 6i3HEC-AiANbHOCTI BITYN3HAHMX NIANPUEMCTB
Ha MDKHapOAHMX PUHKaxX, TO LE € «CKNagHWM MpoLecoM Ta MoTpebye npoBefeHHS
CUCTEMATUYHNX MAPKETUHIOBUX [OCNIIKEHb, BU3HAYEHHS MOTEHLINHMX MOXIMBOCTEN
CTBOPEHHA Ha HMX CTINKMX KOHKYPEHTHMX nepesar.... pobnema akTuBi3auii 6i3Hec-
BIANbHOCTI Ha MDKHAapOAHMX PUHKaxX noTpebye iHhopMaLliiHO-aHaNiTUYHOT NigTPUMKNM
BITUM3HAHMX MIANPUEMCTB MNPU 3AIACHEHHI aHanidy 6i3Hec-NpoLeciB Ha MiXXHapPOAHUX
pUHKax...caMe TOMY OAHWM 3i CTpaTeriyHnMX Hanpamis MiXHapPOAHOI MapKeTUHIOBOl
AiANbHOCTI TaKMX NiANPUEMCTB € BUKOPUCTaHHS LUQPPOBMX TEXHONOT I SIK O4HOTO 3 HabiNbLL
ePeKTMBHUX IHCTPYMEHTIB iH(POPMALiHOT MiATPUMKM 30BHILUHBOEKOHOMIYHOT AisifIbHOCTI»
[13, C. 55].

OTxke, [OOCNIAMTM  MapKeTUMHIOBI  iH(hOpMaLiiHO-aHaNMITUYHI  IHCTPYMEHTN B
IHTEPaKTVBHOMY pPEeXUMi Ha TOpProBux Beb6-nnaTpopmMax B €BPONEACHKMX THCTUTYTaX
Mi>KHapOoAHOT cnisnpaui 418 NPUKOPAOHHUX PerioHiB YKpaiHW Ta KpaiH-CYCifiB € LikaBum
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npuKnazoMm, 3agns nobyfoByM Ha OCHOBI [aHOro A0CBiLy BNacHOi TPaHCKOPLOHHOI Be6-
CUCTEMU EKOHOMIYHOTO PO3BUTKY.

Mepexa Enterprise Europe — Ue OH-naiiH nnatopma €BpONeNcbKOi KoMicii, sika
Haja€ MOX/UBICTb BUBYATM  PI3HOMAHITHI MWTaHHA, MNOB’A3aHI 3 MIXXHApPOAHVUMU
napTHepcTBaMu, Nopagu LWOoA0 MiDXKHAPOAHOI0 3pOCTaHHS Ta NiATPUMKM [iN0BUX iHHOBAL,iN.
[ns 6inblU KOHKPETHOI XapaKTEPUCTUKIM CainTy NPOBEAEMO NMOO/IOKOBUIA KOHTEHT-aHai3.

Bnok «ByanHOK» € iIHTepakKTVBHUM KOHTEHTOM, [e 3a napameTpamu MoLUyKY MOXKHa
3B’513aTUCH 3 MICLLEBOK0 KOHTAKTHOIK TOUKOK Mepexi, BUbpaBLLM KpaiHy Ta MIiCTO (B pamKax
€C uM iHWKUX KpaiH), SiKe € HaWbnmKuMM 4o Toro, ae 6a3yeTbca BiAMoBigHa KoMnaHis. B
YKpaiHi Takumy MicTaMu 3a [OrMoMOro noLyky 6yno 3HaigeHo Kuis Ta JHiNponeTpoBCbK.
TyT TaKOX NPUCYTHS 3arasibHa iHpopMaLlis Npo gaHWiA nopTas, a came: WO Le Hainbinbwa y
CBITI Mepexa NIATPUMKM Ma/iMX Ta CepefHixX NIANPUEMCTB 3 MiDKHAPOAHMMU ambilismu.
Mepexa akTuBHa Y 6inbLu HiX 60 KpaiHax cBiTy. BoHa 06’eaHye 3000 ekcnepTiB 3 6ifbL HIXX
600 opraHi3aviin-uneHis, yci BifoMi CBOIM JOCBIAOM y MigTpUMui 6isHecy. OpraHisayii-yieHn
BK/IOYAOTb: TEXHOMOriYHI CTOBMW, OpraHisauii NiATPMMKK iHHOBAaLi, YHiBepcMTETM Ta
HayKOBO-OCNIAHI IHCTUTYTW, OpraHisauii perioHaslbHOro PO3BUTKY, TOPrOBO-MPOMUC/IOBI
nanatn. TakoX Ha fdaHiini nnatdopmi € 6Gesniyvi nocmnaHb Ha CcTaTTi  IH(opmaLiiHo-
aHaniTUYHOro XapakTepy, cepes SKUX HaCTYMHI:

— «LLloTmxHeBuI gainmxect — HoBuHM €C ans 6i3Hecy» — MiCTUTLCS iH(opMaLisi LWoa0
nofin (KoH(epeHUil, cemiHapiB), KOWTiB (SKi € AOCTYNMHUMMW $IK TPaHTOBI Nporpamu
€Bponencbknx (OHAIB AN PO3BMTKY 6i3Hecy), nonitukm €C ana Kpawloro 6i3Hecy
(Hanpuknag, HOBI NPMBKU/IA 3aXUCTY AaHWX, HOBI Npasuia BUPOOGHMLTBA OpraHiYHMX NPOAYKTIB
Ta iH.) Ta 6paTh yyacTb (NepeBaXXHO B NEBHOMY OH-NaliH r0/0CYBaHHI);

— CTaTTi HAYKOBO-A0CNIAHOI0 XapaKTepy LI0A0 PO3BUTKY Oi3HeCy;

— IHLWIi aKTyasibHi HOBMHK Gi3HeCY B CBITI.

Bnok «[Nopaga Ta NigTPYMKa» B CBOK Yepry AiMTbCA Ha ABa BifOKpeMeHi Beb-
po3ainu:

1. Mopagn WoAo0 MiKHApPOAHOTO 3POCTaHHA — Ae MOXHa OTpuMaTh Ge3KOLUTOBHUI
[0CTYN A0 Pi3HOMAaHITHUX KOHCYNbTaLiiHUX NOCAYT, TaKUX SIK: eKCMOPT TOBapiB UM NOCNYT Ha
HOBI PUHKW; SIK OTpUMaTK MapKyBaHHsi CE Ans NpoAyKTiB BUPOOHWULTBA; HaliKpaLuiA cnocio
(piHaHCcyBaTV G6I3HECOBI MMaHW LWOA40 3POCTaHHSA; AK 3aXUCTUTU aKTUBW IHTENEKTYaNbHOI
B/IACHOCTI B iHWIM KpaiHi. TakoX BKa3aHWI MoeTanHuin niaH Wwoao cnisnpaui 3 MicLeBoto
MEpPEeXero: 3B’A30K i3 MICLEBOKD KOHTAKTHOK TOYKOK; HafaHHs i1 iHopmMaLii npo BnacHe
NigNPUEMCTBO Ta WOro AisNbHICTb, NAaHW PO3BUTKY; CKadaHHA CYMICHOI cTparterii
[OCATHEHHA MeTW; MOCTiiHe CYNpPOBOLXKEHHS BiAMOBIAHWM €KCNepToM LWOAO Ai Ta
pe3ynbTaTiB poboTH NiANPUEMCTBA 33415 BUABNEHHS — UM JOCATAETLCA NMOCTaB/IEHa METa, YK
CTae [fdaHui 6i3HeC BHaCNifoOK cniBnpaui 3 mepexer 6ifbll KOHKYPEHTOCMPOMOXHUM.
MepexxeBi KOHCY/IbTaHTW TaKOXX JOMOMOXYTb OTPUMAaTN HEOOXiAHY IH(opMaLLito 3:

— 3aKOHOJAaBCTB Ta CTaHAapTiB €C;

— [JOCTYn [0 MiKHapOAHWUX PWHKIB — MOCAYrM 3 PO3BiAKM PUHKY Ta pPo36ynoswu
noTeHUiany, BM3Ha4YeHHSA BIAMOBIAHWMX PUHKIB ANA 3pOCTaHHA BIAMOBIAHOro 6i3Hecy Ta
HaJalTbCa Nopagu WoAo MiCLEBUX YMOB AOT0 PO3BUTKY;

— MDKHapOAHI [iepXKaBHiI KOHTPaKTU — HafaeTbCs KapTa ICHYHUMX TPAHCKOPAOHHMX i
€C TeHAepHMX MOX/IMBOCTEN, Ta AONOMOXYTb MOAATY 3a5BKY Ha HUX;

— (piHaHCK Ta (hiHaHCYBaHHS — [OMNOMaraloTb BU3HAUNTK [pKepena (piHaHCYBaHHA Ta
3a6€e3MeYnTI roTOBHICTb Bi3HECY [0 iHBECTOPIB;

— (piHaHCyBaHHA Ta nigTpMMka €C — BM3HA4alOTb MOX/MBOCTI (piHaHCyBaHHA €C
NPoeKTiB 6i3Hecy, AKi BNMBalOTb NMO3UTMBHO Ha CBITOBY EKOHOMIKY;
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— eHepreTrKa Ta pecypco3bepeXkeHHs — KOHCYNbTYHOTb MigNPUEMLIB LLOAO 3p03YMiHHSA
HYMW HEOOXIAHOCTI BUAINEHHS HAMKpPaLLMX TEXHOMOT I 419 BNACHOI0 Gi3HECY 3 MOX/IMBUM iX
AoiHaHCYBaHHAM (EKO/OTYHI IHHOBALIT Ta 3eN1eHe NiANPUEMHULITBO);

— Ta 6araro iHLworo.

2. MigTpymka AinoBMx iHHOBaUiN, iHhOpMaLiiHO-KOHCYNbTauiliHe 3a6e3neyvyeHHs
SKOro fornomarae KOMMaHisiM NPUHOCUTU [HHOBaUilHI A€l And KOMepuiiHOro ycrixy Ha
MiXKHapoAHMI puHOK. CnyX6u NIATPMMKM iHHOBaUiiA BIAKPUTI ANns BCiX BMAIB Gi3Hecy.
EkcnepTn 3 mMepexi MarTb OUIHUTK, AKi NOCNYrn Halkpawle MigxoaTb AN KOHKPETHOro
eTany po3pobku 6i3Hecy. MepexxeBi Cny»Xbu BKNHOYaKOTb Taki MOCYru:

— iH(hopmavisi Npo iHHOBALiIHY MONITUKY, 3aKOHOAABCTBO Ta NPOrpaMu NigTPUMKK;

— 3B’A3KM 3 MiCLLEBUMI IHHOBALLIiHUMW NapTHepamu;

— IH(opmaLis Npo JOCTyN A0 MiCLEeBMX AKepen PiHaHCYBaHHSA / MITPUMKMY,

— ayauT iHHOBALLiM Ta Nopaaw LWoAo CTparTeril;

— nopaau Woao npas iHTeNeKTYaNnbHOT BNACHOCTI;

— TEXHOMOTiYHI Ta iIHHOBALiViHI BPOKepPCLKI MOCNYTU;

— Nnopagun 3 MapKETUHIY TEXHOSOTiH;

— nopagu WwoAo AocTyny A0 hiHaHCiB Ans iHHOBaLLil;

— NigTpMMKa JoCTyny 40 nporpam iHaHcyBaHHA (B TOMY ymnchi «Fopn3oHT 2020%»)

— IHHOBaLiiHM/A MeHeMKMEHT — JonomaralTb MignpuemMcTBaMm niaHyeaTn Ta
YNpaBnAaTM iHHOBALIMHOK AiANbHICTIO Ta MOEAHYBaTU iHHOBAUiiHY CTpaTterito 3 iHWyUMK
6i3Hec-npouecamu.

Bnok «MiXXHapOAHI MapTHepPCTBa» MOXE [OMOMOrTY 6i3HeCy 3HaWTU MOTPIOHUX
MiDXKHapOAHMX NapTHEPIB A/1 PO3POCTaHHA Ta PO3LUMPEHHSA 3a KOPAOHOM: BMPOONATM abo
PO3MOBCIOKYBATW CBOI TOBapW; AOCTYM Ha HOBI PUHKW; 3HAWTW MOTPIGHY TEXHOMOTI0 ANA
CTMMY/IOBaHHS iHHOBAL Yy «BaloMy Gi3HECi»; chiBnpayoBaT¥ B HayKOBO-AOCNIAHUX Ta
MPOEKTHUX PO3PO6Kax.

MepexeBi MiCLieBi eKcrnepTh 6yayTb LWYKaTW NOTEHUIMHNX NapTHEPIB 3aBAAKN 3B°A3KY
3 NpaBWIbHUMK eKcrepTaMu y 6inbLu HiXK 60 KpaiHax; iHhopMyBaTK 3aLliKaBNeHWNiA 6i3HeC Npo
yyacTb B MDKHApOAHUX 3ycTpivax, 6i3Hec-opymax, TOProBenbHNX Miciax (SKi NigxoaaTb
came A4 3aiHTepecoBaHOro nignpuemMus gaHoi mepexi). OfHaK TakKoX MOXHa i camMoMmy
CKOPUCTYBATUCA MOLLYKOM MapTHepPa Yu iHLLe B po34ini «MapTHepPCbKi MOXmBOCTi» (puc. 10).
BoHa MiCTUTb TCAYI 3anNuTIB Ta NPONO3WLINA WOoAO chisnpayi 3 6i3HeCOM, TEXHONOTiAMM Ta
[OCNIKEHHAMW Bif, KOMNaHi Ta HayKOBO-A4OCMIAHMX YCTaHOB. basa [faHuMX [OCTynHa
6e3KowTOBHO. MOXHa nignucaTuncs (4epes eneKTPoHHY NowTy, couianbHi mepexi — LinkedIn,
Facebook, Twitter — Ha OTpMMaHHS NOBIAOM/IEHb NPO HOBI 3aNMUTK Ta NPOMNO3NLIT).

OTXe, NpoaHanisyBaBLUM iHTEPaKTUBHI 6/10kM Mepexi «Enterprise Europe», 3p06s1eHo
TaKi BUCHOBKMW:

— BMKOPUCTOBYETLCA KOMM/IEKCHUIA IHCTPYMEHTApIl iIHTEPaKTUBHOIO MapKETUHTY;

— MOBHMi1 KOMMOHEHT cainTy nobyaoBaHuiA 6inbLu HiXK 50-mMa MOBamu CBITY;

— po34inn iHTepaKTUBHMX B/I0KIB € HACMYEHNMM 6araTOCTOPOHHLOK IHPOPMALLIAHOD
6a30l0 AaHMX WoA40 (opMyBaHHA 6i3HECY B CY4YaCHUX MIDKHAPOAHMX EKOHOMIYHUX
BiHOCUHAX;

— TemaTuKa CailTy — PO3BMTOK Gi3Hecy Ta iHHOBaLil/i B CBIiTOBI/i eKOHOMiUi. CailTt
npu3HayYeHnin ans 6yab-9Koro Buay 6i3Hecy pisHMX po3MipiB rocnofaptoBaHHs;

— CaliT MICTUTb UiNboBUIA HanpsaM iHdopmauii (6nm3bko 90%) Ta (hOHOBOI Ans
PO3’ACHEHHS, K HUM KOPUCTYBaTUCH;

— € MOCWNaHHA Ha Pi3Hi colianbHi Mepexi Ta BIANOBIAHO MOLWMPEHICTb iH(hopMaLlieto
3abe3nevyeThes;

— YacToTa OHOB/IEHb cucTeMaTMYHA (1-2 pasu Ha TVXKAEHD).
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PucyHok 10 — MapKeTUHIoBi napaMeTpu noLyky naptHepa B Mepexi Enterprise Europe [17]

LLle ogHMM npuKnagom OH-nar nnatopmMn y cepi MidXKHapOAHOro 6i3Hecy Moxke
CnyXuntn €sponeiicbka Komicis (EK) 3 6azamu gaHnx puHKy (puc. 11).

Brok «LLLo HOBOro» MiCTUTb iH(hOpMaLiiiHy HanmOBHIOBAHICTb LLLOAO EKOHOMIYHUX Ta
MONITUYHMX HOBMH MiXK KpaiHamu cBiTYy. Lle fo3Bonsie 6i3HecmMeHam 6yTW B Kypci LL0A40
OCTaHHIX MOfAil, WO BifL0OPaXKaETLCA Yepe3 NPUNHATTS GiNbll e(heKTUBHUX YNPaBIiHCbKUX
pilleHb (BUXOAY HAa PUHOK, PO3LUMPEHHS Ta YKPYMHEHHA NiANPUEMHULBKOT AiANbHOCTI, Yn
MepeopieHTYBaHHS Ha HOBI cepn BUPOOHULITBA ab0 MEPEHECEHHS OCTaHHLOrO B KpaiHy 3
6iNbL NPMBa6IMBMM EKOHOMIYHUM NOTEHLia/IOM).
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PucyHOK 11 MapKeTUHroBi napameTpu iHhopMauiiHoro 3abesneyeHHs 6isHecy B €K [18]

bnok «3BT: Yroga npo BiflbHy TOPriBAHO» — MICTUTb IHTEPAKTUBHY KapTy CBITY,
HaBiBLUM KypCMBOM Ha Heob6XigHy KpaiHy, BifobpaxkatoTbCA AaHi, AKi MICTATb KOMMIEKCHY

IH(hopMaLLito 3 MOCUIAHHAM Ha BiZOKPeM/eHI PO3ainu:

— TapuHa nosniTuka (Hanpuknag, KaHaga ta €C nnaHytoTb Ao 2021 poky ckacyBaTu
Tapnum 0o 99% Ha GiNbLUICTb NPOMMUCIOBMX TOBapPiB BBE3EHHS Ta CiflbCbKOrocnoAapCbKux
MPOAYKTIB | MPOAYKTIB XapyyBaHHS i HanoiB). TO6TO BCi Wi AaHi 3 HEOOXIAHUMU LOKYMEHTaMU

peecTpauii Ta 0hOpM/IEHHS Aal0Thb CYTTEBY MIATPUMKY AN PO3BUTKY MiXKHAPOAHOI0 Gi3Hecy;

— Nnpaswia NoxomkeHHs (Ha npuknagi KaHagm ta €C): a) Le 6yn10 NOBHICTIO OTPUMaHO
B €C / KaHagi (K poc/iMHW, BUPOLLIEHI Ta 3ibpaHi Tam, TBAPUHWN, HAPOKEHI Ta BUPOLLEHI Tam,
CUpOBMHA Ta iH.); 6) BOHA BMIOTOB/AETLCSA BMKIKOYHO 3 BUXIAHWUX MaTepianis (Hanpukniag,
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orypt, BupobneHnii 3 €C / KaHafACbKOro Monoka Ta (PyKTiB); B) BiH 3aCHOBaHMI Ha
maTepianax, fki He noxogatb 3 €C / KaHagu, ane aki 6ynv 06pobneHi B €C / KaHagi;

— TPaHCMOPTHI Mocnyrun, ae HasBHa iH(opMauiiHa 6a3a gaHux (Ha npunagi KaHapa-
€C) Wo0 PUHKY TPAHCMOPTHUX MOPCLKNX NOCAYT Ha LWAAXy MK MoHpeanem i Manihakcom;

— IHBECTULiT, e MOXXKHa BUBUNTM Byab AKY iHhOpMaLito WOoA0 CTBOPEHHS Gi3HeCY B Til
UM iHWIA KpaiHi CBITY, IHBECTULIAHMX NPOMO3uLiiA, nepeBarn BKMaAeHHS X Yy BignosigHi
CEKTOPW EKOHOMIKM, MOX/TMBOCTI CMiBhiHaHCYBaHHA Yepe3 Pi3Hi rpaHTOBI NPOEKTU TOLLO.

Bnok «CtaTncTmka» MiCTUTb Orns4 TOPrisi ToBapaMu MK KpaiHamy €C Ta KpaiHamu,
AKi He € uneHammn €C, Ans NeBHOro npoaykty. Onsd 6inblw AeTanbHOI CTaTUCTUKM TOPTiBi
(LomicAyHa cTaTucTuKa, CyKYnHi AaHi) BUKOPUCTOBYETbCA 6a3a gaHux Comext Komicii (pumc.
12).
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Puc. 12 CTaTMCTMYHI AaHi 3a 3an1ToM B €BPONENCbKi Komicii [18]
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Brok «lMocnyru fna mManoro Ta cepefHbOoro 6i3Hecy» — Lie HacuyeHa iHBeKTMBHa 6a3a
3HaHb, iKa CKNafaeTbCa 3 iIHPopMaLiiHMX po34inis BioOKpeMIeHNX Beb6-nopTais:

Po3gin 1 «Cnyx6a nigTPYMKM MiHICTepcTBa TopriBii Ta Toprisni MiHICTEpPCTBO
BHYTPILLHIX cripaB Helpdesk» — nponoHye iMnopTepy Ta eKcrnopTepam A0CTYMNHY NepcoHalbHY
KOHCY/bTauilo, AKWO Ha HUX BM/NBAaKOTb IHCTPYMEHTW TOPrOBEe/IbHOrO 3axMCTy, TOOTO
aHTMAEMNIHroBi Ta cybcmaiapHi 3axoau, BBeAeHi B €C abo B iHLWIOMY MicLi CBITY.

Po3gin 2 «[oBiakoBi cnyxxéu MCI 3 npaB iHTeNeKTYa/lbHOI BNAaCHOCTI» — NIATPUMYE
npaBa iHTenekTyanbHO! BnacHocTi MCIT €ponelicbkoro Cow3y, W06 3axuuiatv Ta
3aCTOCOBYBATW CBOI MpaBa IHTENeKTya/IbHOT BMACHOCTI B KpaiHi-NnapTHePI LWAAXOM HajaHHS
6e3KoLWTOBHOI iHopMaLii Ta nocnyr (Kutain, ACEAH, Mepkocyp, IHgis).

Po3gin 3 «Bawa €spona — bi3Hec» — 3abe3nevye 6aratoMoBHY iH(hOpMaLito Ta OH-
NariH-fepXXaBHi NoCNyrn s KOMMaHii, [ki WykatoTb 6i3HeC-MOX/IMBOCTI BCEpPeauHi Ta 3a
MeXamy €Bponu (HaTUCHITL KapTy, BUGepiTb KpaiHy €C, o6 Ai3HaTuca nNpo AisNbHICTb 3
NigTPUMKK Bi3Hecy B KpaiHax-usieHax). IHWi po3ginn € aHanoriyHMmMm [0 BULLE 3a3HAYEeHUX,
PI3HATLCA Ti/IbKM KPaTHU TX OCATHEHHS.

OTxe, NpoaHanizyBaBLUN iHTEPAKTMBHI 610K EBPONENCcLKOT KOMICIT 3 6azammn gaHuX
PVIHKIB, 3p06/1€HO TaKi BUCHOBKMU:

— BMKOPUCTOBYETLCA IHCTPYMEHTAPIN iIHTEPAKTUBHOIO MapKETUHTY;

— MOBHMIN KOMMOHEHT CainTy NobyaoBaHWIA Ha 6iNbLUOCTI KpaiH CBITY;

— po34inn iHTepaKT1BHMX B/I0KIB € HACMYEHNMM 6araTOCTOPOHHLOK IH(OPMALLIAHOD
6a3010 JaHuX WoA0 (hopmyBaHHA 6i3HECY Ha 3aKOPAOHHOMY puHKY. IpoTe € Aeski 6/10Ku
(«Tapudu Ta npasunia NOXoLKeHHA», «Ipouesypu Ta opManbHOCTI»), AKI € 3aXULLEHUMN BIf
nepernagy YKpalHCbKMX 3aMOBHWKIB OKPIM MNpefCTaBHUKIB YKpaiHu B €C, fKi MOXYTb
3aX04MTV Yepe3 NepcoHaNbHUI aKayHT;

— TemaTurKa CalTy — po3BUTOK Bi3Hecy Ta Npu3HaveHuii ans 0yab-aKoro Bugy 6isHecy
Pi3HUX PO3MIPIB rocnoAaptoBaHHs;

— CallT MICTUTb UiNbOBWIA Hanpsam iHdopMauii (61m3bko 90%) Ta (oHOBOI Ans
PO3’ACHEHHS, K HUM KOPUCTYBaTUCH;

— HEMA€E NOCU/IaHHA Ha JaHOMY NopTai Ha coLianibHi MepeXxi, Ta HeMae MOXX/TMBOCTI
NOAINTUCA IH(hOPMALLIEID B COLMEPEXaX;

— YacToTa OHOB/IEHb cuCTEMATMYHA (1-2 pa3u Ha TVXKAEHD).

BUCHOBKM 3 laHOr0 AOCNIAKEHHS | MePCNeKTMBY NofjasibLUMX PO3pP060K 3a aHUM
HanpsAmMoM. BusBneHo, WO B iHTEPaKTUBHO-IH(OpMaLiiHMX CUCTEMAaX Cy4acHOr0 NMOKOIHHA
Pi3HI Cy6’eKTU Ta 06’€KTK, AKi TaM 06’ €AHYHOTbCS, MaOTb MOX/IMBICTb MO-HOBOMY PO3r/isiAaTy
BiJHOCUHM B3aemofii. MpuAainuTy yac Ta iHaHCOBI pecypcy came iHHOBAUIMHIN AiNbHOCTI
(ans 6i3Hecy) cTae [fyXKe akTya/lbHUM | BaXIMBMM. Lle MOACHIOETLCA TUM, WO BigTenep
eKOHOMMUTbLCA 3HaYHa YacTMHa PecypciB, AKi BiLAaBa/IMCA paHille Ha NPOBEAEHHS BMIACHUMU
cunamMmmM MapKeTUHIroBUX AOCNifAKeHb. Xo4 Ue i B NojaibliOMy OCHOBHA YMOBa PO3BUTKY
6i3Hecy, npoTe Tenep 3a AaHW MNpouec BIAMOBiAaNbHI 30BHILLHI IHCTUTYLIHI LEHTpK
NigTPUMKMA NiANPUEMHMLTBA. TO6TO, CbOrOAHILWHIA 6i3HECMEH MOBWHEH MO MaKCUMyMy
CKOHLIEHTpYBaTU YyBary Ha BHYTPILHIA cucTemi NignNpueMCTBa, YAOCKOHa/IOBATU Ta
PO3LUMPOBATI MOTY)XXHOCTI, po3pobnATK OBifblie IHHOBAUiMHUX NPOAYKTIB, AKi 3HaAyTb
LLUMPOKE OXONMIEHHS MOro CNOXMBaHHA Ha MiXKHapOAHOMY PiBHI CBITOBOT EKOHOMIKM.

€BpOperioHn  nokasai  BUCOKMIA  piBeHb  IHTepaKTUBHO-iH(OpPMaLiiHOro
3abe3neyeHHs, WO Crnpuse eqeKTUBHIA CUCTEMI  €BPOMECbKOro  TPaHCKOPAOHHOIO
CNiBPOGITHMLUTBA. | TOMY aKTya/lbHOK NocTae NoTpeda B AOCNIAXKEHHI YKPATHCbKOI NPaKTUKK
(hopmyBaHHSI Ta (YHKLiOHYBaHHS CY6’€KTIB €KOHOMIYHWUX BiAHOCWH B TPaHCKOPAOHHIl
cnisnpayi YkpaiHa — €C yepe3 eBpoperioHasbHe CriBpo6iTHULTBO B Mepexi KapnaTcbKoro
€BPOpErioHy.
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The peculiarities of the establishment of interactive information provision in European cross-
border institutions.

The aim of the article. This research will determine the current state of development of
marketing parameters in the network of interactive information support of web portals on foreign
economic integration links between the member states of the European Union. For this condition, the
marketing IT communications of the European Euroregions (as the main organizational form of cross-
border cooperation) and the trade missions of the European Union on international relations will be
explored.
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The results of the analyses. The article deals with the modern mechanism of international
information relations in Euroregional subjects of cross-border cooperation. It should be noted that the
problem of information marketing in cross-border cooperation has been known for a long time, but
analytical diagnostics regarding the discovery of a state of this category in foreign and Ukrainian
literature is not yet fully investigated. To this end, the author developed a methodological approach to
assessing the tools of interactive marketing in the context of analyzing on-line platforms in the relevant
interregional institutional associations. It consists of the following valuation parameters: 1) content
platform - internet or interactive; 2) the language component of the site; 3) saturation of filling; 4) the
subject and audience of the site; 5) the content of the background and target information; 6) the presence
of an information base in social networks; 7) the frequency of updating information. On the basis of this
analysis, a full description of the information provision on the on-line platforms of European
Euroregions and European Trade Institutional Centers has been analyzed as well as the degree of use
of their tools of interactive marketing. As a result, it is proved that modern information support using
the necessary marketing parameters plays an important and significant role in increasing the efficiency
of cross-border cooperation.

Conclusions and perspectives for further research. Consequently, the study showed that in the
interactive information systems of the modern generation, various subjects and objects that are united
there, have an opportunity to completely re-examine the relationship of interaction. To devote time and
financial resources to innovative activities (for business) becomes very relevant and important. This is
due to the fact that now much of the resources saved earlier spent on own marketing research. Though
this is the main condition for business development, however, now the external institutional centers of
entrepreneurship support are responsible for this process. That is, today’s businessman must
concentrate on the internal system of the company as much as possible, improve and expand its capacity,
develop more innovative products that will find wide coverage of its consumption at the international
level of the world economy.

The Euroregions in this study also showed a high level of interactive information support, which
contributes to an efficient system of European cross-border cooperation. Therefore, an urgent need
arises to study the Ukrainian practice of the formation and functioning of economic relations subjects
in Ukraine-EU cross-border cooperation through Euroregional cooperation in the network of the
Carpathian Euroregion.

Key words: interactive marketing, cross-border cooperation, on-line platforms, marketing
parameters, Euroregions.

Hagiiwno go pegakuii 9 nunHsa 2018.
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CKiubko Bonognmup IsaHoBMY

KaH[. eKOH. HayK, [JOUeHT

[OLEHT Kadheapy EKOHOMIKO-MaTeMaTWUYHOrO MOAE/NHOBaHHS

[BH3 «KuniBCbKWiA HaLioHaNbHUIA EKOHOMIYHWIA YHiBEpCUTET iMeHi Baguma MeTbMaHa»
(KwiB, YKpaiHa)

LM®OPOBI TEXHONOI 1T CYUACHOI JTIOTICTUKW TA YTPAB/TIHHA
NAHUKOTIAMU NMOCTAHAHHA

B cTaTTi Ha OCHOBI iCHyluMx nybnikauiin 34ilicHeHO aHani3 Ta YTOYHEHO acnekTw
BMKOPUCTAHHA Pi3HNX LMPPOBMUX TEXHONOTIA B NOTICTULI Ta ynpasiiHHI NaHuraMmn nocTavaHHs
Hapasi Ta y Hanbnmkyomy manbyTHbOMY. [106yA0BaHO PEATUHT BMKOPUCTAHHA LMPPOBUX
TEeXHONMOri B NOricTULI Ta NaHuorax nocTavaHHa, B SKOMy nepLue micue 3aiimae IHTepHeT Peueil.
3[iViCHEHO OMUCAHHA BUKOPUCTAHHA LMGPOBUX TEXHOMOTiHA B NOrICTULI Ta ynpasniHHI naHutoramu
nocTavaHHs. MobyfoBaHO TabAMLt0 MOLWMPEHOCTI LMPOBUX TEXHONOTIA B NOTiCTULI 3a PI3HAMM
(hyHKLiOHabHUMK cchepamu. MoKazaHo, L0 HaiibiNbLL NOLWMPEHI LM POBI TEXHONOrIT B NOricTULi Ta
ynpaeniHHI NaHuUraMum nocTavyaHHs CTOCYThCS NOMICTUYHMX iHGOPMALiHAX NOTOKIB, a 3MiH Y
NPOTIiKaHHI MaTepiaibHUX NOTOKIB NOTPIOHO O4YiKyBaTM Nepll 3a BCe Bif BMKOpUCTaHHA 3D-
NpUHTEPIB.

KnouoBi  cnosa: fOriCTMKa, NaHUOr  nocTavaHHs, UMGpOBa EKOHOMIKa, LMPpOoBi
TpaHchopmauii, Un1hpoBi TeXHONOriT, IHTepHeT Peuvei

DOI: 10.15276/mdt.2.3.2018.3

MocTaHOBKa npob6siemMn B 3ara/ibHOMY BUMAS4l Ta T 3B’A30K 3 BaXX/IMBUMU
HayKoOBMMW ab0 NPakTUYHUMW 3aBfaHHAMMW. LIM(POBMIA MapKeTUHT € MapKeTUHIOM
CYYaCHOCTI, CYTHICTb SIKOr0 Monsrae, 30Kpema, y NpocyBaHHiI KOMNaHiii Ta ix Npoaykuii yepe3
Pi3HI LMDPOBI 3aC06M Ta KaHaM KOMYHiKaliil. MoXHa NnpunycTUTK, Wo 3aBAsKK LMGOPOBOMY
MapKeTUHIY CKOPOYYETLCA Yac Bif, MOMEHTY BI/IMBY Ha CroXKunBaya 40 MOMEHTY NPUAHATTA
HMM PiLLEHHA WOAO 3A4IACHEHHS NOKYMKW Y NOPIBHAHHI 3 TPagULinHUM MapKETUHIOM. HAKLLO0
NPOAYKLIA € LUPPOBOIO — Y BUTNAAI (haitnly um apxiBy aiinis (Hanpuknag, eneKTPoHHI KHAMK,
MiCHI, PiNbMKX Y1 Nporpamu TOLO), TO Ti 4OCTaBKa [0 CnoXkmsaya (To4HiLle, Micus 36epiraHHs
[aHnX CMoXXuBaya) € Maixe MATTEBOD. poTe, AKLWO NPOAYKLisS € (hi3uYHUM 00’€KTOM, TO
BOHa NoTpebye i (i3nyHOI (peanbHOI) AOCTaBKM 3a [OMOMOIOK Pi3HOr0 TPaHCMOPTY, fKa
Hapasi 34iNCHIOETLCA 3a AesKNIA iHTepBan Yacy. CKOPOTUTM Yac Ta MigBULLUTY AKICTb LOCTaBKU
MPOAYKLUIT 4O CNOXMBaya MOXHa, 30Kpema, 3a LOMOMOro BUKOPUCTaHHA PI3HUX LM(POBUX
TEXHONOT .

MOHATTS «UNPPOBI TEXHONOTIT» 3406YN0 LUMPOKO BXMUTKY OCTaHHIM 4YacoM, 30Kpema,
B KOHTEKCTI MOHATTA «UMppoBa ekoHOMika» (aHr. Digital Economy) Ta «umgposa
TpaHcopmauis» (aHr. Digital Transformation). LindpoBa TexHonorisa Bkno4vae B cebe yci
BUAM €NEKTPOHHOro 06nafHaHHA Ta nporpam, SKi BUKOPUCTOBYHOTL IH(hOpMaLito y BUIs4I
YMCMOBOro KoAy, 3a3BUYaii ABiiKOBOro, cumeonamm sikoro € 0 Ta 1 [1].

© 2017 The Authors. This is an open access article under the CC BY license
(http://creativecommons.org/licenses/by/4.0/)

48



ISSN 2522-9087  (Print)

MapKeTUHT i UM poBi TEXHONOT T Tom 2, Ne 3, 2018 ISSN 2523-434X (Online)

[0 unMhpoBUX TEXHOMOTI BIAHOCATLCA: MOGINbHI NPMCTPOI (CMapT(OHK, NAaHLLETK,
rampketn); IHTepHeT  Peueil;  TexHonorii, fAKi  [03BOMISKOTb  BM3HAYUTU  TOYHO
MiCLie3HaxXOMKeHHS; IHHOBaUiliHI  iHTepdieiicn B3aeMOAil  NOANHWM 3 eNeKTPOHHUMM
NPUCTPOAMU; aBTeHTUIKaLis (3a 4ONOMOror Naponis, 6iOMETPUUHMX AaHUX KOPUCTYBaYiB);
3acobu 3anobiraHHa BuNafKiB LlaxpailcTBa; 6araTopiBHeBa CKnafgHa B3aemogisa 3
KOpMCTyBayeM Ta MepcoHiikayis; [AOMOBHeEHA Ta BipTyasibHa peasibHICTb; 3D-apyk;
IHTeNeKTyanbHi fatunku; Benuki OaHi; XmMapHi 064mcneHHs (cepsicu) [2].

LincppoBi  TexHoMoOrii nepeBaXXHO € IHHOBALi MW BENMKMX CBITOBUX KOMMaHIM,
30CepeapKeHiCTb IKMX Y BiANOBIAHMX KpaiHax pobuTb Lii KpaiHK MaliXe aBTOMaTWUYHO Nligepamu
UM(POBOI eKOHOMiIKM. B 6araTboX KpaiHax ICHYHOTb 3aKOHOZABYO yXBasieHi iHiyiaTveu Ta
cTparterii ix TpaHctopmauil B KOHTEKCTI LMPPOBOI EKOHOMIKMN Yy HakbiMXKUi POKM 3 METOH
NiABULLEHHS TX KOHKYPEHTO34aTHOCTI Y CBITOBI €KOHOMILi. B YKpaiHi Takum JOKYMEHTOM €
KoHuenuis po3BUTKY UMPPOBOI eKOHOMIKM Ta cycninbctBa Ha 2018-2020 poku, wo 6yna
cXBasieHa po3nopampkeHHAM KabiHeTy MiHicTpiB YKpaiHu Bif 17 ciuHs 2018 poky [3].

3aBAsKM MPOAYMaHOMY BWMKOPUCTAHHIO Cy4vacHMX LUMGPOBUX TEXHONOTIN Yy 6i3Heci
MiANPUEMCTBA MOXYTb 3HAYHO MIABULLMTU eeKTUBHICTL CBOET AifnbHOCTI. lMpoTte Taki
TEXHO/OTIT MOXYTb 3YMOBUTW SIK 3MiHM B ICHYHOUMX Bi3HEC-npouecax, Tak i nosiBy HOBUX.
Lindposi TexHonorii — ue, Hacamnepes, iHHOBaUil, BNPOBaAXXeHHA Ta BUKOPUCTAHHA AKUX
noTpebye HasABHOCTI Bi4NOBIAHMX (haxiBLiB HA NiANPMEMCTBI, 34aTHUX MOCTINHO HaBYaTUCS Ta
HabyBaTW HOBWMX KOMMETEHTHOCTeW. 3rigHO AoCnimkeHHAM [4] Maidke YCi KepiBHUKK
NigNPUEMCTB Yy cepi NOriCTUKM (NaHUoriB nocTtadaHHA) 3rofHi, WO UugpoBi TEXHONOTIT
KapAMHa/IbHO 3MIHATbL JIOFICTUYHI NPOLEeCcM B HaWbAMKYOMY MainbyTHbOMY, NpoTe GifbLue
MOMIOBUHMN 3 HUX FOBOPWUTL, WO He MarTb Hapa3i COPMOBAHOI CTpaTerii PO3BUTKY CBOIX
NigNPUEMCTB 3 BpaXyBaHHAM ICHYHOUMX Ta HOBMX LIU(POBUX TEXHOMOTIN. A BIACYTHICTb TaKol
cTparterii pobuTb BUKOPUCTAHHSA LMMPOBNX TEXHOMOT I MEHLL e(eKTUBHUM AK [J15 OKPEMOrO
NignNpueMcTBa, Tak i eKOHOMIKM KpaiHu B uiniomy. OKpiM TOro, noHATTA rnobanisayii Ta
rnokanisauii B LMMPOBi EKOHOMILL CTat0Thb LWe GiNbLU aKTyanbHUMK SK 415 LMGPOBOro, Tak i
ANa PI3NYHOro CBITIB.

OfHieto i3 3agay NOriCTMKM B UMGPOBIA E€KOHOMIL MOXHa BBaXKaTW FapMOHiiHe
NOoeAHaHHA UMMPOBOro Ta (i3MYHOro CBITIB, WO nepeabayae, 30Kpema, eqeKTUBHE
BUKOPWCTaHHA LUMPOKOrO CMEKTPY LUMMPOBMX TEXHOMOriA B NOriCTALI Ta YynpaBiHHI
NaHutoramm noctavaHHs.

AHani3a oCTaHHiX AocnifpkeHb i nybnikauin, B SKUX MNOKIa4eHUn Mno4yaTok
BUPILLEHHIO JaHOT Npo6eMun i Ha AKi cnnpaeTbes aBTop. Cepen LKepen, sKi BUKOPUCTaHi
y NiAroToBLi A4aHOI CTaTTi, MOXHa BUOKPEMUTU: AOCIIKEHHS NPOBIAHMX CBITOBUX KOMMaHIi,
opraHisauii, pisHUX NPOMECINHMX TPy LWOAO KOHUENTYyalbHUX 3MiH Ta BNMBY LU(PPOBUX
TEXHO/IOTi Ha NaHLIor NocTavaHHA B yMOBax LM(POBOI EKOHOMIKK, B TOMY YmncAi IHZYCTpil
4.0, Hanpuknag [5-10]; ny6nikauii Ta 4OCNIIKEHHS, B AKUX BUCBIT/IHOIOTLCSA OKPEMi acneKTu
BUKOPUCTaHHA LUMGPOBUX TEXHOMONIN B NOTICTUL Ta YNpaBiHHI NaHUOraMn nocrayaHHs,
30Kpema [11-15]; ny6nikauii, ki MPUCBAYEHI CyHaCHUM LUDPOBUM TEXHOMOTISM, LUDPOBIi
eKoHOMIUi B uinomy, Hanpuknag [1, 2, 4, 16, 17]. 3 iHWOI CTOpPOHM, Ny6/iKayii MOXHa
NOAINNTL Ha Taki, AKi AOCNILKYHOTb ICHYHOYI BNPOBaKEHHSA LUUMDPOBUX TEXHOMOTINA Y
NOTICTUKY Ta YNpaBiHHSA NaHLOraM1 nocTavyaHHs, Ta Taki, SKi ONUCY0Tb MOXNBI MainbyTHI
3MIHW Y NOTICTUYHMX MpoLiecax, WO 3yMOB/eHi BUKOPUCTAHHAM LM(POBUX TEXHOSOTIIA.

CNpPOMOXHICTb LM(POBUX TEXHOMOFIN AOKOPIHHO 3MIHUTK YCTaneHi NOriCTUYHI
npouecn niagTBepmpkeHo, 30Kpema, Yy [8-10], Ae HaronowWyeTbCs, WO Ha 3MiHY iCHYHOIN
NiHIVHIA CTPYKTYPi NaHUIOriB NocTaYaHHs NPUMXOAMTb MepexKHa. Bxxe Hapasi BifbyBaeTbCA
MEePeTBOPEHHS JIIHIMHMX NaHUOriB MNOCTayaHHS B AUHaMIYHI B3aEMOMOB’A3aHi BIAKPUTI
cucTemMy noctavaHHA (UMPOBI  MepeXxi nocTavyaHHs), B SKMX iHOpPMaLiiHi  MOTOKK
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MPOTIiKaloTb 6e3nepepBHO Ta € OAHOYACHO [OCTYNMHWMM YCIM 3aLiKaB/IEHUM Y4acCHMKaM
Mepexi, Lo Aae 3MOry YHUKHYTW Pi3HUX Npo6siem Ta 3aTPUMOK Y po60Ti, SKi NpuTaMaHHi
TpaguuinHAM naHutoram noctadaHHs [9]. IH(opmauiiHi NOTOKM B LMGPOBUX Mepexax
noctayaHHa MatoTb Ludposuii Bug [10] Ta MOXYTb NPOTIKATU HACTYNHUM YMHOM [9]:

1) 3 hisnyHOro cBiTy y undposmin (BigdyBaeTbCA 3annC AaHMX Ha HOCISX LM(POBOT
IH(hopmaLii, AKi BiANOBIAAKOTL peasibHOMY CBITY);

2) LMpKynsaLia iHpopmaLii BcepeanHi LppoBoro CBIiTy (34INCHIOETLCA 06MIH AaHUMN,
BCeOIYHMIA aHani3 faHnX, eKOHOMIKO-MaTeMaTUyYHe MOE/HOBaHHS, 30KpemMa, 3 BUKOPUCTaHHSM
LUTYYHOr O IHTENEKTY);

3) 3 uudpoBoro CBITY y (isnyHMn (pe3ynbTaTy aHaisy Ta MOLE/IOBaHHA AaHnX
BMN/IMBAKOTL Ha PiLLeHHSA, AKI peani3ytoTbes Y hisYHOMY CBITI).

[ns cucteMm noctavaHHs akTya/lbHUM € MUTaHHA LWOAO CTIAKOCTI 1T (DYHKLiOHYBaHHS.
B wopiyHuKy [6] BifobpaXkeHO pe3y/nbTaTh OMUTYBaHHS PECMOHAEHTIB PI3HNX KpaiH W00
CY4acHOro CTaHy NlaHLoriB nocTavaHHs, SKi 4O OCHOBHUX MPUYMH MOPYLLEHHS TX (TaHLLIOTIB)
(hYHKLiOHYBaHHSA BIAHOCATL: HenepeabavyBaHi 3601 iH(opMaLiiHO-KOMYHiKaLiiHUX 3ac06iB
Ta TEXHOJOri; KibepaTakm Ta MOPYLUEHHA B AaHWX; 3HVMKEHHS KBanidikauii npauiBHUKIB
Towo. MpoTe 63% PecnoHAeHTIB HE BUKOPUCTOBYHOTb XXOAHMX 3aC06iB (B TOMY YMCAI i1 pU3MK-
MEHEPKMEHTY) LOA0 aHasi3y, BIACTEXXEHHS Ta KOHTPO/IKO 3a PO6OTOH NaHLOriB NOCTa4yaHHS
(B TOMY umCAi N BU3HAYEHHS HEMPUIRHATHUX CUTYyauili y po6oTi), a cepeq pewTtn — 41%
PECMOH/EHTIB BMKOPUCTOBYIOTb [ MOHITOPUHIY CTaHy flaHUOriB nocTadaHHs Tabniuui
Excel, 9% — cneuianbHe nporpamHe 3a6e3neyeHHs, IHLWI — Pi3Hi iHWI 3aC06M MOHITOPUHTY
CTaHy naHytora noctavaHHs [6]. TaKum YMHOM, MOXKHa 3pO06UTU BUCHOBOK, LU0 Pa3oM i3 Maixe
MOBCIOHNM BUKOPUCTaHHAM Pi3HMX LMGPOBUX TEXHONOTIN Ha YCixX eTanax QyHKLiOHyBaHHS
NaHuora nocta4yaHHa, Mano yBaru npugingeTbes ix (naHutorie) Kibepbesnew,i.

BuaineHHs HeBMpILWEHUX paHille 4YacTUH 3arasibHOl NpobsieMn, KOTPUM
NPUCBAYYETLCA CTaTTA. Ha 0CHOBI ONpaLboBaHMX [Kepen 3a HanpsAMKOM AOCiKeHb CTaTTi
MOXHa AT BUCHOBKY, LLI0 NepeBaXXHa OiNbLUICTb Ny6iKaLii NpUcBsAYeHa BANBY LNPPOBMX
TEXHO/MONIA Ha NaHLUr NocTavyaHHs Hapasi Ta Yy HanbnmkyoMy mMainbyTHbLOMY, a HayKOBUX
POGIT, B IKMX BM CUCTEMHO AOCNIAXKYBaIOCH BUKOPUCTAHHS LMMPPOBMX TEXHOMOTIN Y Pi3HMX
BMAAX NIOTICTUKK 32 PI3HUMU (PYHKLIOHaNbHUMU C(hepaMn B YMOBax LM(POBOT eKOHOMIKM,
o6manb. OKpim Toro, nepeBaxkHa 6iNbLLIICTb Ny6AiKaLil € 3apy6iKHUMK. TOMY AaHOH CTaTTeto
XOTi/I0Cb 61 MEBHUM YMHOM 3aMOBHUTU LIKO NPOra/IHY BITYN3HAHOIO HAYKOBOIO NMPOCTOpY.

dopmynoBaHHA MeTU CcTaTtTi (NOCTaHOBKa 3aBAaHHSA). MeTta CcTaTTi Monsrae B
aHani3i Ta YTOYHEHHi ICHYHOUMX acreKTiB BUKOPUCTaHHS Pi3HMX LUGPOBUX TEXHONOTINA Y
NOricTvui Ta ynpaBniHHI NaHUoramy noctadyaHHA Ha Cy4yacHOMY eTarli PO3BUTKY eKOHOMIKU
Ta y Hanbnmk4yomy manbyTHbOMY (B yYMOBax LM(POBOI eKOHOMiKM) Ta (POPMY/HOBaHHS
B/IACHOTO GayeHHs LWoA0 faHOT Npobiemu, 30KpemMa, LOCNIIKEHHA BUKOPUCTaHHS LUPPOBMX
TEXHONOTi B Pi3HNX BUAAX NOTICTUKN 3a (hYHKLiOHA/IbHUMK Ccthepamu.

BuknageHHA OCHOBHOroO marepiany LOCMIIKEHHA 3 MOBHUM 06I'pYHTYBaHHAM
OTPUMaHUX HayKOBUX pe3ynbTaTiB. Liudposa eKOHOMIKa BUTICHAE TPaguLiiHy eKOHOMIKY
[18], 3MiHIOOUM MOBCAKAEHHE >XUTTA Ta 6i3HeC, Hafarouu 3HadHi nepeBarv ranyssam
eKOHOMiKM, B SKMX BWKOPUCTaHHSA LUMMPOBUX TEXHOMONA € [ob6pe npogymaHum, a ix
BMPOBA[KEHHS LWBUAKAM. KOXHOIo poKy 3’AB/AKOTLCA HOBI Ta YAOCKOHA/TKOKTHCA ICHYHOUI
LUMMPOBI TEXHOMOrIT, Cceped SAKMX 3a 4YacOM TX BUHWMKHEHHS Ta BUKOPUCTAHHSA MOXKHA
BUOKPEMUTM HacTynHi [18]:

1) umdpoBi  TexHonorii MUHynoro, ski 6ynu TpeHgom pfo 2015 poky, npote
3a/IMLLAKTLCA aKTya/lbHAMW Hapasi: BUCOKOLUBUAKICHWIA IHTEpPHET; CMapT(OHM, MNaHLLeTK,
HOYTOYKM, HAANOTYXXHI €NEeKTPOHHI 06UYMCNOBa/IbHI MalUUHK, cepBepu, 3acobun 36epiraHHs
BE/IMKOro 06CAry faHux; XmapHi 064MCIEHHS; coliasibHI MepeXi Ta MeCeHKepn TOLLO;
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2) unpoBi TEXHONOTIT Cy4acHOCTI, SiKi BAKOPUCTOBYBA/NCA 11 paHille, NpoTe Aictanu
CTPIMKOro po3BUTKY OCTaHHIM Yacom (2016-2018pp.): BipTyasibHa Ta AOMOBHEHA PeaslbHICTb;
IHAMBIAYaIbHI rafKeTn Pi3HOro NPU3HaYeHHs; KBaAPOKONTEPU, APOHW; PO3YMHUI BYAMHOK;
Pi3HI AaTunKKM Ta ceHcopw; Benuki [daHi; HAHOTEXHONOTIT; BNOKYeliH;

3) undpoBi TEXHONOTIT, AKI BXe Hapasi MatoTb 3aCTOCYBaHHS, MPOTe nepeabdadacTbCA
X LUMPOKE BUKOPUCTaHHS Y HanbvmK4oMy MaribyTHboMy (2019-2025pp.): WUTYYHWUIA IHTENEKT;
KOTHITUBHI 064MCNeHHs; poboToTexHiKa; 3D-ApYK; po3noAifieHi 064MCNEHHS; CaMOKePOBaHi
aBTOMOOGI/NbHI 3aC06W; HOBI TEXHO/OTIT B eHEPreTuLi; TEXHONOTIT IMNIaHTIB.

PesynbTatn aHanisy Hu3Kkun mpxepen [5, 8-15, 19] woa0 NOWMPEHOCTI BUKOPUCTaHHS
LUM(POBUX TEXHOJONIA B NOFICTALI Ta YNpaBniHHI NaHutoramy nocTavyaHHs Hapasi Ta y
Han6AMK4YOMy ManbyTHbOMY HaBefleHO B Tabn. 1, Ae 3HaK «*» O03Ha4ae, WO UMdpoBa
TEXHONOrIA 3yCTpivaeTbCA Yy ny6sikayii B KOHTEKCTI Ti BUKOPUCTAHHA Yy JoricTuui Ta
ynpaBniHHI NaHuoraMmy noctavaHHs. Lindposi TexHonorii y Ttabn. 1 HaBefeHO B MopsaKy
3MeHLUEeHHS KiNbKOCTI TX 3rafyBaHHs Yy pisHWUX nybnikauisx. He guensuuce Ha Many BUGipKy
ny6nikayii, BUKOpUCTaHMX Y NobyaoBi Tab/n. 1, MOXHa NPUMNYCTUTK, L0 OTPUMaHa TEHAEHL N
po3Mnoginy Micub cepef UMMDPOBUX TEXHOMOTIN LWOLO TX BWMKOPUCTAHHSA Yy fOricTuuyi Ta
ynpaBfiHHI flaHutoraMn noctayaHHs LiNKoOM BIAMOBIAAE ICHYHOUMM CBITOBUM TeHZAEHLIAM
MOLUMPEHOCTI LMMPOBUX TEXHOJONI B IOFICTMLI Ta YNpaBNiHHI NaHUOraMmm noctadyaHHs sk
AN OKPEMMX KOMMaHil, TaK i B Linomy ansa ranysi. Po3rnsgHemo gani Ui umgposi TEXHOMOriT
feTa/bHiLLe.

Tabnmua 1 — PENTUHT BUKOPUCTaHHS LM(POBUX TEXHOMOTIN Y IOFiCTULi Ta ynpaB/iHHi
NaHuroramm nocravaHHs

Ne Lingposi TexHonorii foxepena
mn.n. [51 | [8] | [9] | [10] | [21] | [12] | [23] | [14] | [15] | [19]
1 | IHTepHeT Peyel * x| * * * * *
2 Benuki daHi * * *
3 | XMapHi 064MCNeHHs * * * *
4 | BnokyeinH * * * *
5 | 3D-npuHTeEp R
6 | Po6otm * | *
7 | WUTyYHWiA iHTENEeKT * * *
[onoBHeHa peasbHICTL  Ta
8 | BipTyanbHuit (umnchpoBuin) * |
npocTip
9 | Jarymku Ta ceHcopu *

xepeno: nobyaoBaHO aBTOPOM Ha OCHOBI [5, 8-15, 19]

IHTepHeT Peveid (aHr. Internet of Things).

IHTepHeT (B T.4. IHTepHeT Peueil) MOXHa BBaXKaTW OCHOBOK LMKPOBOI EKOHOMIKM.
3aBaskn IHTepHeTY Pedeld (hisnyHi npucTpoi (06°€KTH) NOB’A3YHOTLCSA Ta B3AEMOLIHOTh OfWH 3
oaHMM (06MiHIOKOTLCA AaHMMK) 6e3 BTpy4YaHHsA ntognHu [20]. Ao IHTepHeTy Peuein 6yayTb
NigKI0YeHi 3BUYHI (i3NYHI 06’€KTN, OCHOBHE iICHYBaHHS, BUKOPUCTaHHS Ta (PYHKLiOHYBaHHS
AKMX HE Ma€ HiY0ro CriibHOro 3 KOMMN’toTepoM (eN1eKTPOHHOK 064YMCNIOBA/IbHOK MaLLUVHOKO)
WOAO reHepyBaHHS, 36epiraHHa Ta 06po6KM iHopmauii [11]. Hanpuknag, B CKNafcbKiii
NOTICTULL BUKOPUCTOBYHOTb MiAA0HM AJ1 HAKOMUYEHHS Ta NepeMilLleHHA NPOoAYKLUIT, A0 AKMX
MOXYTb OYTW MPUKPINIeHi AesKi IHHOBaWiHI MPUCTPOT (4aTUYNKK, CEHCOPU, KOHTPONEPH), AKi
yepe3 IHTepHeT Peuyeil MOXYTb 0OMiIHKOBATUCA iH(hOPMALLIED MK COOOK ANs MiABULLIEHHS
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e(heKTUBHOCTI (DYHKLIOHYBaHHA CKfagy B LIIOMY. 3 KOXHUM POKOM TakuX (i3UYHNX
npucTpoiB (06’eKTiB) cTae BCe GinbLue, 30KpeMa, MPOrHO3YHTh, WO A0 2020 poKy iX KifbKiCTb
mMoxe O6yTn 6nm3bko 30 minbApgis [21]. B3aemogis NpuCTPOiB, HaflaHHA PI3HUX CepBiciB
UM(POBOI  EKOHOMIKM BMMaratoTb MOTY)XXHUX KaHaniB MOG6ifIbHOro Ta  (hiKCOBaHOro
LUIMPOKOCMYTOBOrO 3B’A3KY, & TaKOX 6e34p0TOBMX Ta APOTOBUX NIOK&IbHUX 3’€HaHb, AKi 6
3abe3nevyBann AKICHWUIA Ta CTabifbHUIA 06MIH JaHUMK.

B kpaiHax €sponeiicbkoro Coro3y (ikcoBaHWI LLMPOKOCMYTOBUIA 3B’ 30K AOCTYMHUIA
98% eBponenyi, a 80% €BPOMENCbLKUX [OMOrOCNOAapPCTB MOKPUBAETHCA  LUBUAKUM
LUMPOKOCMYroBMM A0CTynoM (LioHaimeHwwe 30 M6iT/c), npu ubomy 58% pomorocnogapcTs
[OCTYMHA WBWUAKICTb 3’€AHaHHA He MeHLwwe 100 M6it/c [22]. [oCArHYyTU BUCOKOI LUBUAKOCTI
[oCTyny A0 IHTEpPHETY MOX/IMBO 3a AOMOMOrOK BiAMNOBIHOr0 BapTiCHOro 06nafHaHHS, Lo
3YMOBJIKOE i BiANOBIAHY BUCOKY BapTiCTb JOCTYNY A4/ KOPUCTYBaYiB, L0 MOXe 6YTN OAHUM
i3 CTPUMYHOUMX (DaKTOPiB PO3BUTKY IHTEPHETY LWOAO NiABULLEHHS LLIBMAKOCTEN Ta NOKPUTTS.
30Kpema, peasibHO BUKOPUCTOBYHOTb LWBMUAKICTL AocTyny 30 M6iT/c nnwe 15% eBponencbKux
paoromorocnogapcts [22], a 3rigHo 3BiTYy 3a YepBeHb 2018 poky Speedtest Global Index [23]
YKpaiHa nocina 47 micue cepeg AOCNIMKYBaHUX KpaiH 3a (DiKCOBaHMM LUMPOKOCMYrOBUM
3B’A3KOM 3 MOKa3HMKaMu LUBUAKOCTI ckavyBaHHA 36,90 M6iT/c Ta 3aBaHTaxyBaHHA 37,01
M®6iT/c, npy LUbOMY BiNOBIAHI CepPeaHi CBITOBI MOKa3HMKM AOPiBHIOTL 46,25 M6iT/c Ta 22,47
M6iT/c. LLBMAKICTb fOCTYNY A0 IHTepHeTY 3a A0NOMOro MOGIIbHOIO 3B’A3KY € MEHLUOH:
cepefHi CBITOBI MOKasHWKM LUBWAKOCTI CKavyyBaHHA Ta 3aBaHTaXyBaHHA BiAMNoOBigHO
AOpPIBHIOKOTL 23,54 M6IT/C Ta 9,28 M6iIT/c, a ana Ykpainu — 14,31 M6it/c Ta 5,87 M6iT/c (o
Bignosigae 94 micuto y BignoBigHOMY peTUHTY 3a YepBeHb 2018 poky Speedtest Global Index)
[23].

MpoTe CTPUMYOUNM (haKTOPOM PO3BUTKY IHTEpHETY Peueil € He e WBUAKICTbL Ta
MPOHWKHEHHA |HTEpHeTY, a i KiNbKIiCTb MNiAKMHOYEHUX [0 HbOr0 MPUCTPOIB, MUTAHHS
CTaHAapTu3auiil Ta Kibepbesnekn. 30Kkpema, nepeBaxkHa 6iNbLUICTb NPOrHO3iB LWOAO KiNbKOCTI
MPUCTPOIB He CNpaBLKYeTLCA Ta NOCTINHO NePernafacTbCs 3a3BMyaii B CTOPOHY 3MEHLLEHHS
Takol KifibKocTi [21].

Bce uUe TakoX BM/MBaE Ha PO3BUTOK BUMKOPWUCTaHHA IHTepHeTy Peueid y cdepi
NOTICTUKW, He [AMBNAYMCbL Ha Te, WO J/IOTICTUKA € CepefoBuMLIEM, B SKOMY 3apofmiacs
KoHuenuis IHTepHeTy Peueit we B 1999 poui y BUTNAAi BUKOPUCTaHHA PagioyacTOTHUX MITOK
3 METO ONTUMI3ALIT TOTICTUYHUX NPOLeciB [24]. 3 TUX Nip CYTHICTb BUKOPUCTaHHA IHTEpHETY
Peyeld y noricTmui 3anmwmnach Tako X: 3a JONOMOrO Pi3HMX CydYacHMX 3ac06iB ((hisnyHMX
MPUCTPOIB, 30KPEMa, CEHCOPIB, Ta MNPUKNAAHWUX Mporpam) reHepyeTbCs, MNepesaeThbes,
36epiracTbCs Ta aHani3yeTbCA BE/IMKWIA MacuB faHUX LLOLO PYXY MaTepiasibHOro noToky Yy
NaHUory noctavaHHs 3 METOK NifABULLEHHSA O6IPYHTOBAHOCTI MPUAHATUX pilleHb YyciMa
yyaCHMKamMy LbOr0 fNaHutora Ta 3pOoCTaHHA eqeKTMBHOCTI (PYHKLiOHYBaHHSA naHutora
noctayaHHsa B uinomy [11]. Micuem, B sKOMY HalibifnbLue 3[iACHIOKTLCA 3a3HaueHi BuLLe
onepauii 3 JaHUMK, MOXKHA BBaXKaTu CKnaf, [e Bif0yBaeTbCA HaKOMUYEHHS, 36epiraHHs Ta
BilBAHTXXEHHA MaTepia/ibHNX LiHHOCTel. LLUBMAKICTb Ta KOPEKTHICTb BUKOHAHHA YCiX
CK/IaAICbKMX orepawii Hapasi MoXe OyTY K/IF0HOBOK KOHKYPEHTHOK NepeBaroro A5 nogibHux
3a (DYHKLIOHYBaHHSAM KOMMaHil Ta naHutorie noctavaHHs. Came IHTepHeT Peueil Mae Hagatu
MOX/IMBICTb LUBMAKOrO Ta  HafinHOro O6MiHY AaHMMW MK MigKIHOYEHUMW A0 HbOro
06’eKTamu.

B cknaacbKili norictuui 3a yMOBM BUKOPUCTaHHSA BiANOBIAHMX iHHOBALiHMX 3ac06iB
Ta TEXHONOTi IHTepHET Peyeld MoXe BYTW BUKOPUCTAHO HACTYNHUM YnMHOM [11]:

1) npoBefeHHsA iHBEHTapu3alil martepianbHUX UiHHOCTe. [aHi WoAo HasBHOI Ha
CKnafi NpoayKuii MOXYTb OHOB/IKOBATUCA MUTTEBO, BK/IHOUATK B Ce6e Pi3HOMaHITHI MOKa3HMKM
Ta He MOTpPebyBaTV PYYHOro nigpaxyHKy noAuMHor. OKpiM TOro, creyiasbHi AaTinku Ta
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CKaHepn MOXXYTb BiACMiAKOBYBaTW HasBHICTb MOLIKOMKEHb MPOAYKLiT, TOYHe i Mmicue
po3TallyBaHHSA Y CKNaACbKOMY MPUMILLEHHI;

2) NiABULWEHHSA e(eKTUBHOCTI PO60TN CKNAACbKOI TeXHIKW. Pi3HI AaTUMKN MOXYTb
BIZCNIAKOBYBATM 3aBaHTAXKEHICTb TEXHIKM BNPOLOBX [OCNILXYBaHOrO Mepiogy 3 METOH
KoperyBaHHs Ti noganbliol po60TH, TEXHIYHWIA CTaH 3 METOK) CBOEYACHOT 3aMiHN TEXHIKM Ta
3QINCHEHHA PEMOHTHUX i Towo. OKpiM TOro, B UMMPOBIA EKOHOMIL LUMPOKOro
PO3MOBCIOMXXEHHS Habyfe creviasbHa aBTOHOMHA TeXHiKa, fika He NoTpebye BTPy4YaHHSA
MOANHU [N BUKOHAaHHS PYTUHHUX oOnepawiid, 30Kpema, LWOoA0 MOWYKY MpoayKuii y
CK/IaACbKMX NPUMILLEHHAX Ta ii NepeMiLLleHHA [0 MicLsa 360pYy 3aMOBJIEHHS;

3) nigBuULLEHHS npaue3gaTHocTi Ta 6e3neky npauiBHUKIB. Ha ckiafax MOXMBI PisHi
HellacHi B1UMaaKKn, 30KpeMa, NoB’A3aHi i3 nagiHHAM MoraHo 3akpinaeHor A1s 36epiraHHs yun
TPaHCMOPTYBaHHA NPOAYKLIED, NepeBaHTaXXEHHAM NiAAOHIB, 3ITKHEHHAM CKNaACbKOT TEXHIKU
i3 cTenakamMu 4n npayiBHUKaMM TOLLO. YHWKHYTU UMX MPUKPUX CUTYaUii MOXHa 3
BUKOPUCTaHHAM BiNOBIAHMX LM(POBNX TEXHOON IR, 30KpeMa, AaTHMKIB, Kamep, CEHCOpIB, SiKi
nigkoyeHi go IHTepHeTy Peueir. OKpim TOro, npawiBHUKKN 3a 4ONOMOIOH iHAMBIAYaIbHNX
KOMYHIKaLiiHUX MPUCTPOIB MOXYTb OyTWM MiAKIYeHi [0 IHTepHeTy Peyeld 3 MeTOHO
MOHITOPUHTIY TX CTaHy 340p0B’S, CTOM/IEHOCTI, BUKOHAHHS 3aBJaHb;

4) BnivMB Ha ekosorito. OCBITNIEHHA Cy4aCHOro CKnady CKAafa€e 3HauyHy 4YacTuHY
CNOXWUTOT HUM enleKTpoeHeprii. ONTUMI3yBaTU CMOXWMBAaHHA €NeKTPOeHEPrii MOXHa 3
BUKOPUCTAHHAM, 30Kpema, CBITNOAIOAHNX OCBIT/IIOBa/IbHUX MPUIAAIB, Cy4YacHUX CUCTEM
OMasIeHHA Ta OXOMOMKEHHS, BEHTUNIALIT, poboTa fKMX MOXE PerysoBaTuUcA aBTOMATUYHO
yepe3s IHTepHeT Peueir. OKpim TOro, NOBHOLiHHA pob0Ta CKagdy, Ha SKOMY NpaytooTh nLe
aBTOHOMHI Po60TK Ta iHLWA CKMaACbKa TEXHIKa, MOXMBa NPU He3Ha4YHOMY OCBIT/IEHHI abo
HaBiTb 63 OCBIT/IEHHS, 32 YMOBM OCHaLLEeHHS TX IHAMBIAYa/IbHUMW 3aC06aMmn OCBIT/IEHHS AN,
Hanpuknag, 34MTyBaHHA LUTPUX-KOLIB CKaHepamu. Lle nos’a3aHO 3 TWM, WO A4/ KOPEKTHOT
pPoO6OTU HM3KWM [JaTYMKIB Ta CEHCOPIB He € 060B’A3KOBOK) YMOBOK HasBHICTb OCBIT/IEHHS.
MpoTe, KON Ha CKNagi MpautorTb 04N, TO OCBIT/IEHHS € 000B’A3KOBUM B OYy[b-KOMY
BUMAAKY.

[aHi, fKi oTpuMaHi 3a JONOMOro IHTepHETY Peyeld B MeXax CKMaAcbKol NOriCTUKN,
MOXYTb OYTV KOPUCHUMW A AN1S IHLUXX BUAIB NOTICTUKK, 30KPEMa, 3aKyriBe/IbHOT NOriCTUKM.
OnepaTtrBHa Ta 4OCTOBIpPHa IH(hopMaLlisa WO CTaHy Ta 06¢AriB NPOAYKLiT Ha CKNagi L03BO/ISE
[OCATHYTU  ONTUMa/IbHOT NEepPioANMYHOCTI  NocTavaHHS HEeoOXiAHOT NPOAYKLIT, YHUKHYTU
CUTYaLiil 3aTOBapeHHA Ta BIACYTHOCTI NOTPIGHOI NpoAyKuii Ha cknagi y nikosi (Ce30Hi)
nepioam BifBAHTXKEHHS NPOAYKLIT, 34IACHNTI 06r'PYHTOBaHWIA BUGIp NOCTaYya/IbHUKIB.

B meXax TpaHCMOPTHOI NMOFICTMKM 3a AONOMOroK IHTepHEeTYy Peueil MOXHa 4iTKO
BiZCNIAKOBYBaTU MICLe3HAXOPKEHHA Ta CTaH MaTepia/lbHUX LiHHOCTel BMPOLOBX YCbOro
LUIAXY TX LOCTaBKW, L0 [A03BO/SE KOPEKTHO BU3HAUMTM CBOEYACHICTb iX AOCTaBKM B NOTPi6He
MicLe Ta B Ha/feXHin SKOCTi, 3abe3neunTy HafinHiCTb Ta 6e3MeyHiCTb TPaHCMNOPTYBaHHS,
YHEMOX/MBUTIN KPaADKKY Ta NiAMiHY NPOAYKLT, NOLIKOLXEHHS OPUTiHAIbHOTO YMaKyBaHHS,
nopyLUeHHs yMOB 36epiraHHs [11].

B po3noginbyiii Ta MapKeTUHroBili norictuui 3aBasku IHTepHETYy Peueid 6inbLu
06r'pYHTOBaHMMM Ta ONepaTMBHUMK MOXYTb OYTW YNpaB/iHCbKI PiLUEHHSA WOA0 PO3noginy
NPOAYKUIT Ha PWUHKM 30yTy, BMAMBY Ha BMOA0OAHHS CrOXMBA4YiB Ta MOMUT MNPOAYKUIT,
(hopmyBaHHS 3aMOB/IeHb Ha NPOAYKLit0 BUPOOGHMKOBI TOLLO. [MicnsnpogaxHe 06C/yroByBaHHS
(AKe € CKMagoBOK MApPKETUHIOBOI NOTICTUKM [25]) MOXKe BKNKOYaTW NOCTIAHWIA MOHITOPUHT
CTaHy NPOAYKLiT 3 BUKOPUCTaHHAM PI3HUX AATYUKIB, AKi Y pa3i NOLWKOLKEHHA AeAKOT YaCTUHN
NPOAYKLIiT, 3HOLIEHOCTI Ti CKNagoBMX 4YacCTWH, 3MOXYTb 3a A0MOMOrOK IHTepHETY Peueid
nepefaTy iH(opmauito [0 BMPOOHMKA ab0 CEPBICHOrO LEHTPY 3 METOK HanpaBieHHs [0
CnoXkKneaya faHoi NpoAyKuii haxisugd Ta/abo NOTPiGHMX CKNALOBUX YaCTUH.
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3aBasku IHTEpHETY Peyeid Moxke ByTK BijoMa AOCTOBIpHa iH(hopmaLis LL0A0 CTaHy Ta
o6cAriB NPoAyKuiT B YCbOMY NaHLOry MocTadyaHHA Bif [Kepen CUMPOBMHM [0 KiHLEBUX
CNOXMBaYiB L€l roTOBOT NPOAYKUIT, WO Mae CNpUATU 3MEHLLEHHIO 3anaciB CUPOBWUHU Ta
roToBOI NPOAYKLUIT MO YCbOMY NaHLKOry noctayaHHs, NPUCKOPEHHKD 060POTHOCTI 060POTHMX
KOLUTIB, 3MEHLLEHHIO Yacy BMKOHaHHSI 3aMOB/EHb, MiABULLEHHIO PUTMIYHOCTI Ta CTIMKOCTI
BUPOGHMLTBA, NiABWLLEHHIO AKOCTI rOTOBOT NPOAYKLIT, NIATPUMKN XNTTE3AATHOCTI NlaHLora
noctayaHHa Towo. poTe ANA BMKOPWUCTAHHA YciMa YyyaCHMKaMu naHutora nocravyaHHs
MOXX/TMBOCTEN IHTEpPHETY Peyeld y NOBHIN Mipi NOTpiGHa HasBHICTb MOCTIAHOMO CTabifIbHOro
AKICHOr 0 3B’A3KY, MNOBCIOAHOIO BUKOPUCTAHHSA YCiX MOX/IMBUX €M1EKTPOHHMX MITOK, AaTUMKIB,
CKaHepiB i T.M., a TakoX [o6bpe npogyMaHol HagiHOI (CTiMKOT [0 KibepaTak) cCUCTEMU
nepefadvi, 06po6bKKn, aHanizy Ta 36epiraHHs BE/IMKOro 06CAry [JaHUX B KOHTEKCTi TaKuXx
LUM(POBMX TEXHONOTiN fK «Benuki [aHi», «XMapu» abo «XMapHi 00UYMUCNEHHs» Ta
«BNOKYenH».

Benwuki Jani (aHr. Big Data).

Norictnka € opgHieto i3 cep 6GisHecy, e iCHYE BeNMKWIA 06CAr Pi3HOMAaHITHMX
CTPYKTYPOBAHMX i HECTPYKTYPOBaHMX AaHuX, YiTKO HanarogpkeHa pobota 3 SKUMW LLOAO iX
36epiraHHs, 06pobKM Ta aHanizy MOXe HafaTh KOHKYPEHTHI repesarn KomnaHigMm. Benuki
[aHi — Ue CyKynHIicTb 3aco6iB LIOAO0 MOLUYKY, aHanidy Ta 06pOOKW BENMKOI KiNbKOCTI
CTPYKTYPOBAHWX Ta HECTPYKTYPOBAHWNX JaHWNX 3 METOK OTPMMaHHSA AKICHO HOBMX 3HaHb [26].
MoHATTA Benukux JaHnx BUHWKNO 3 TUX Nip, KON MacuBU AaHNX CTa/IN HaCTiNIbKW BEMKUMM
Ta CKMNagHUMK, WO CTaio YTPYAHEHO BUKOPUCTOBYBATU TpaguuiiHe NpuKagHe nporpamHe
3a6e3reyeHHs ANs BUPILLEHHA HACcTYNHUX 3aBAaHb: 36ip, 36epiraHHs, aHani3, Nowyk, 06MiH,
nepeava, Bidyanisauisi, OHOBNEHHS AaHWNX; CTBOPEHHS 3anuUTiB; NiATPMMKA KOHDIAeHLiNHOCTI
[aHuX Ta ix mkepen [27]. 3aBadkn Benukum JaHum MOXHA 3HAYHO PO3LUMPUTU aHANTITUKY
WOA0 (PYHKLIOHYBaHHSA NaHLIOrIB NOCTayaHHA 3a PI3HUMM acnekTaMu 3 MeTOH MiBULLEHHS
PiBHS AKOCTi 06C/1YroByBaHHS CMNOXMBaYiB, 3MEHLLEHHS BUTPAT Ta CKOPOUEHHS Yacy J0CTaBKM
NPOAYKUIT Tow0. BBaxkatoun, L0 OCHOBHA MeTa JIOTiCTUKN MoNidrae y foCTaBLi CroXMBayeBi
HeobXigHOT NPOAYKLUiT B HEOOXiAHIM KifIbKOCTI Ta Bi4NOBIAHOT AKOCTI B Y3ro[kKeHe Micle 3a
Y3rofPKeHNiA (MiHiManbHWUIA) IHTEpBa Yacy 3a MiHiManbHMX BUTPAT Ha TaKy A0CTaBKy [28],
MOXHa NPUNYCTUTK, L0 TeXHONOTIA «Benuki OaHi» cnpusie 6i/bll epeKTUBHOMY NPUAHATTIO
pilleHb Ha Wnaxy i (MeTN) AOCATHEHHS.

XmapHi o6umncneHHs (aHr. The Cloud Computing).

Benuki gaHi noTpebyoThb i BENMKUX Ta MNOTY)KHUX MiClpb 36epiraHHs Ta iX 06po6Ku.
Lo npobnemy MOXHa BUPILLXTK, 30KpeMa, 3a LOMOMOrow TEXHOJON i XMapHUX 064NCNEHD,
AKi nepepbayatoTb BigdaneHy 00pobKy Ta 36epiraHHA AaHuX. XMapHi 06YMCNIEHHA — Ue
nporpaMHe Ta anapatHe 3abe3neyeHHs 411 cCaMO0OCyroByBaHHS CroXK1Baya Ha Moro BUMory
yepe3 IHTepHeT abo /IoKa/IbHY Mepexy 3 BUKOPUCTaHHAM BIAMOBIAHMX cepBiciB 06pOOKN Ta
36epiraHHsa gaHnx; Mogeslb HafaHHs MepeXeBoro A0CTyny A0 MHOXWHW PecypciB anapaTHOro
(cepBepa, 6a3n CXOBWMLL [AaHWX, Mepexi) Ta nporpamHoro (OHnaiH Bepcii onaliHOBMX
nporpam, pi3Hi NpUKNagHi  nporpamun, WO MOTPEOYOTb 3HAYHUX OBUNCNHOBA/IbHUX
MOTY)XXHOCTe) 3abe3neyeHHs, sike ornepaTMBHO MOXe OYTW BUKOPUCTaHE CMOXMBa4yamu LnX
pecypciB Ana BUPILLEHHA X 3a4ay Npy MiHiMasbHIA B3aeEMOZIT 3 nocTavyasbHUKOM Mocnyr
HagaHHA Takux pecypciB [29]. XmapHi 06YMCNEHHS [03BOMIAKOTL CKOPOTUTM BUTPATH,
NoB’sA3aHi i3 BUKOPUCTaHHAM MPOrpaMHOro Ta anapaTtHoro 3abesrneyeHHs, 3a paxyHoK He 1X
KyniBni, a oniaTv OpeHAM 3a iX BUKOPUCTaHHA. Takunil BapiaHT BUKOPUCTaHHSA anapaTHoro Ta
NporpaMHOro 3abesneyeHHs 0CO6/MBO CTaE aKTya/lbHUM, KO/ 3  KOXHWMM POKOM
06umnC/ioBasibHa MOTY)KHICTb KOMM’HOTEPHOT TEXHIKW fiMLLE 3POCTaE Pas3oM i3 3pPOCTaHHAM
064MCNIOBaANIbLHUX BUMOT 10 Nam’ATi (onepaTMBHOT Ta NOCTINHON) 3 60KY NPUKNaAHUX Nporpam
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| CTae He 3aBXAW eKOHOMIYHO [OUiNbHO KynyBaTW LOPOrY KOMM'IOTEPHY TEXHIKy ana 1i
BUKOPUCTaHHA HETPUBAINIA Yac MOPIBHAHO 3 OPEH0H0 aHasIoriB.

BnokueiiH (aHr. Blockchain).

Pa30oM i3 36inbLUeHHAM 06CAry UMMDPOBUX AaHUX Ta iX LJOCTYMNHICTIO BUHMKAE NoTpeba
WOoAO0 X HafilHOCTI 36epeXkeHHs Ta [OCTOBIpHOCTI. Lle Moxe 3abe3neunTti, 30Kpema,
«BNOKYeliH», WO ABNSiE COO0K0 TEXHONOTiHO IHHOBALIMHOT PO3NoAiNneHoT 6a3u faHuX, 3a AKoT
[aHi He 36epiratoTbCA B 0AHOMY €AMHOMY MicLi (Ha 04HOMY cepBepi), a Po3NoAiNfeHi NeEBHUM
YMHOM Ccepef, KOMM’tOTepiB (CepBepiB) Mepexi, NpoTe Yy KOPMUCTyBaya CTBOPHOETLCA iN1H03iA
LinicHocTi 6a3mn gaHux [30, 31]. BiACYTHICTb MOXAMBOCTI 3MIHUTU YK 3HULLMTY 3anucK y 6asi
AaHUX 6e3cnigHo, LKgpyBaHHA Ta AeueHTpani3oBaHe 36epiraHHa [JaHUX 3a YMOBM
BUKOPUCTaHHA TeXHONOriT brokyeliHy mae 3ab6e3neynTyt NPo30piCTb Ta KOHTPO/bOBaHICTb
BUKOHaHHS NIOFICTUYHUX Onepauiii y BCbOMY NaHLOroBi MocTayaHHs Bif BUPOOHMKA [0
KiHLEeBOro cnoxunsava [14]. OgHMM i3 BaXXIMBUX acneKTiB BOKYeliHy € MUTTEBE OHOYaCHe
OHOB/IEHHSA IHOPMaLiT Y BCIX y4aCHMKax flaHutora noctadyaHHs [15].

3aBasKy TexHonoriam Benukux OaHux, XMapHUX 064McneHb Ta bnokueinHy aHanis
iH(hopmauii y 6yAb-AKiin Touli naHutora noctayaHHsa Moe OyTW OnepaTUBHO 3[iNCHEHO B
Oyab-SKUA MOMEHT Yacy 3 MeTOK MPUIAHATTA 3auikaBfeHumy ocobamu  onepaTUBHUX
06I'PYHTOBaHMX pPilLeHb WOoA0 (YHKLIOHYBaHHS NaHLtora nocra4yaHHs.

3D-npuHTEP.

LLInpoke BukopuctaHHA 3D-NPUHTEPIB A4/19 BUTOTOB/IEHHS PIZHOMAHITHOI MPOAYKLIT
MOXKe 3pYyMHyBaTW iCHYKUY CUCTEMY BMPOOGHMLTBA Ta [OCTaBKM rOTOBOI MPOAYKUIT A0
KIHLEBOro Cnoxkmeaya 4epes Te, WO PaKTUYHO KOXKEH CMoXkKmBay 3MOXe MaTu BAOMa CBOE
BNacHe «BUPOOHMUTBO». B  UbOMYy BMNagKy BMPOGHWLTBO 6yde  MaKCMMaibHO
nepcoHipikoBaHe, a iCHytO4a cucTeMa NMaHLUIOriB nocTayaHHA [OKOPIHHO 3MiHeHa. B Takmx
NaHutorax nocTavaHHs matepiafibHUA NOTIK OyfAe NepeBaXHO ABMASTU CO6GOK BMTPaTHI
marepianv 40 NPUHTEPIB, a IOTICTUYHI onepayii Wo40 CKNafyBaHHA Ta YNpas/iHHA 3anacamu
OyLyTb CTOCYBATMCA BUTPATHUX MaTepianiB, KOMIM/IEKTYOUNX Ta 3anyacTuH 40 NPUHTepiB. B
iH(hopmavitHOMy noToui 060B’S3K0BO Oyfe MPUCYTHA BCA HeobXigHa iHQopMauisa ans
BUIOTOB/IEHHS NPOAYKLIT (LM(poBe BifobpaxkeHHS i3nUYHOro 06’eKTa) 3 BUKOPUCTaHHAM 3D-
npuHTepiB. MpoTe BUKOpUCTaHHA 3D-NpuHTepIB Hapasi Lwe He Habyno Taknx macwiTabis, Lwo6
rOBOPMTY NPO AOKOPiIHHI 3MiHW BUPOOHMLITBA Ta MOCTaYaHHS Y HakOIMKUYOMY MainbyTHLOMY.

Po6oTw.

ABTOHOMHI po6otn (aHr. Autonomous Robots) — ue poboTu, AKi CNPOMOXHI
CaMOCTIHO BUKOHYBATW 3aBfaHHA 6e3 BTpy4YaHHs NoanHu [32] Ta MOXXyTb BYTU HE3aMiHHUM
3aC000M MifBMLLEHHS e(heKTUBHOCTI (DYHKLIIOHYBaHHS CKNagiB (NOriCTUYHMX LEHTPIB) Y
NAHUIOroBi NOCTa4aHHA 3a PaxXyHOK YIiTKOr0 BWKOHaHHA BENMKOT KIIbKOCTI PYTUHHUX
NOTICTUYHUX CKNaACbKMX omnepauiin. ABTOHOMHI po60TU MOXYTb OyTWM BUKOPUCTaHi Ha
BUPOOHULITBI Ta Y TPAHCMOPTHIN NOricTuLi.

LLITYyYHWiA iHTeneKT.

LLITY4HMIA iHTENEKT € MOTY)XXHOK MigMOrol B CUTyauifX MPUAHATTS pilleHb B
NoricTuyi Ta ynpasniHHI NaHUOramm noctavaHHs, OCKINIbKW [03BO/ISE MiABULLMATU SKICTb,
06IPYHTOBAHICTL Ta OMepaTMBHICTb MNPUAHATUX piweHb. LUTYYHWUIA [HTENeKT AOUiNbHO
BMKOPUCTOBYBaTU B 06po6Li Bennkoro macuey paaHux (Benuki [aHi), HagaHHi cepsiciB
XMapHUX 064YmcneHb. LUTYYHWIA IHTENEKT MOXe 6YTM BUKOPUCTAHO MO CYTi CKPi3b, e iCHYE
notpeba B aHani3i gaHUX Ta NPUAHATTI Ha KOr0 OCHOBI pilleHb, TOGTO B OYAb-IKOMY MiCLii
NaHutora nocra4yaHHa Ta 6yab-SKoMy BUAI NOTICTUKMN.

Hanpuknag, npy npoBefeHHI AOCMiMKEHb MOMUTY Ha [LedKy MPOAYKUI0 B Mexax
MapKeTUHIOBOT /IOTICTUKA MOXe OyTW OTPUMaHO BE/IMKWIA MacuB CTPYKTYPOBaHWX Ta
HECTPYKTYPOBaHUX [aHWX, Cepef SKMUX € 3Hauywli (BaKnMBi 4NA OLIHIOBaHHA MONUTY) Ta
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He3HauyLLi AaHi, ICHYOTb He O4YeBMAHI 3B’A3KM MiXK faHMMKU Towo. B ubomy BMNagky Ans
NPUWBKUALLIEHHA aHanisy faHux 6e3 BTpaTM TOYHOCTI pe3y/nbTaTy MOXHa BUKOpPUCTaTU
QIrOPUTMU KONEKTUBHOIO LUTYYHOrO iHTENeKTy (FeHEeTUYHWIA aniropuT™, MypawinHWin Ta
OPKONMMHWIA aIrOPUTM, LUTYYHa iIMyHHA CUCTEMa, METOZ PO YaCTMHOK, alTOPUTM KaXKaHiB),
0CO6/IMBOCTAMU AKMX € OAHOYACHE LOCNILXKEHHSA KifIbKOX MOX/IMBUX PO3B’A3KIB MOCTaB/IEHOT
3agadi. Ond HeCTPYKTYpOBaHUX [aHWX MOXHA BUKOPUCTATW KOTHITWBHI OOYMCNEHHS, AKI
4aCTKOBO BiATBOPHOKOTHL POBOTY /OACHKOro MO3KY. KOTHITVBHI TEXHOOTIT € NePCNeKTUBHUM
3ac060M LLOA0 NPOrHO3yBaHHSA MONUTY 6e3 NPOBEAEHHS LUMPOKOMACLUTAOHUX LOCNILKEHb
PVIHKY i3 3a/Ty4eHHAM Be/IMKOT Ki/IbKOCTI crieyianicTis, WO MOXe 3HAa4YHO 3HU3UTWN BapTICTb
TakuX AOCNiMKeHb Ta NPULBUALINTI OTPUMaHHS pe3ynbTaTty 6e3 BTpaTh MOoro TOYHOCTI Ta
06r'pyHTOBAHOCTI.

JlonosHeHa peanbHicTb (aHrn. Augmented Reality, AR) Ta BipTyanbHuii (Lcposuid,
LWTYYHWA) npocTip (peanbHicTb) (aHr. Virtual Reality, VR).

Hapasi onoBHeHa Ta BipTyasibHa PeasibHICTb LUMPOKO BUKOPUCTOBYETLCA B IHAYCTPIT
po3Bar, Bifeoirpax, meguunHu. MNpoTe y chepi 6i3HeCy iCHYHOTb NLLE OANHUYHI 3aCTOCYBaHHS
[OMNOBHEHOT Ta BIPTYa/lbHOI peasibHOCTi, 30KpeMa, Yy BUMPOOHMUTBI, piTeini Ta norictuui
MPOBIAHVUMW CBITOBUMMW KOMMaHIAMW. [JONOBHEHa peaslbHICTb BXEe Hapasi BUKOPUCTOBYETbLCS
Ta Mae XOpOLUi NepcrneKTUBM i 3aCTOCYBaHHA Y 3AiCHEHHI TOMICTUYHUX Onepaviin Ha CKnagax
Ta IOTICTUYHUX LLeHTpax Nif Yac BaHTaKHUX POBIT, NiaHyBaHHA PO3MILLEHHSA MPOAYKLIT, Npw
TPaHCMOPTYBaHHI NPOAYKUIT AK Yy MeXaX CKnafis, Tak i Npu AocTaBLi [0 CMOXMBaYiB TOLLO
[33]. 3aBasikm [OMOBHEHIN Ta BipTyanbHii peanbHOCTI MOXHa BWMKOHAaTWU MNEBHi Ail Y
BipTya/lbHOMY MPOCTOPI, N06a4NTK Pe3y/bTaT X BUKOHAaHHS, 34iICHNTM BigNOBIAHI 3MiHW Ans
ioro (pesynbTaTy) NOKPALLEHHS, a MOTiM BUKOHATW Ui Ail B peaslbHOMY CBITi. 3aBASKM LibOMY
MOXHa 3Ha4YHO CKOPOTMUTU Yac PO3POOKM Ta BMPOBAMKEHHS PI3HUX HOBMX MPOEKTIB,
3eKOHOMUWTW KOLUTW Ta iHLWi pecypcum Towo. Hanpuknaz, MoXXHa 3MoLe/ntoBaTy poboTy cKnasy
Yy BIpTYya/lbHOMY CBITi i3 MepeHeceHHAM [0 HbOro AaHWX peasibHO MpPaLtoryoro cknagy,
3AINCHUTM 3MiHW Y BipTYya/lbHili peanbHOCTI WOAO Pi3HUX acnekTiB Moro poboTu 3 METOH
NigBULLEHHS e(heKTUBHOCTI PO60TY CKnagy B LifloMy, 06paTv ONTUManbHUIA BapiaHT poboTu
Ta 34iMCHATI Oro BNPOBAMXKEHHS Y peaslbHOMY CBIiTi Ha peasibHOMY cKnagi. [MpoTe ogHMM i3
CTPUMYOUMX (haKTOPIiB CTPIMKOrO PO3BUTKY BUKOPUCTAHHA [OMOBHEHO! Ta BIPTyasbHOI
peanbHOCTi Yy O6i3Heci, 30Kpema B NOTIiCTMUi Ta YnpasBaiHHI NaHuloraMyM nocTavyaHHs, €
HeoOXiAHICTb PO3PO6KN Ta BMNPOBAMKEHHS BIAMNOBIAHONO CcneuMgiyHOro amnapaTtHoro Ta
MpOorpamMHoro 3abesneyeHHs.

JaTumnkn Ta ceHcopy MOXKHA po3rnsafaTn AK OKpemi LMPOoBI TEXHOSOTIT, NPOTe BOHU
TICHO NOB’A3aHi 3 iHLWMMMK, 30KpeMa, IHTepHETOM Peueid, Benmkmumn JaHumn. 3 KOXXHUM POKOM
[AaTy/K/ Ta CEeHCOPW CTaloTb MEHLUMMW 3a pPo3MipamMu Ta AeLleBLUMMU, ane TX MOXK/IMBOCTI
OO HaKoMMYeHHsA Ta 06pOo6KKM iHopMauii 30iNbLIYIOTLCS, WO 3YMOB/OE e LunpLue ix
BUKOPUCTAHHA Y NOTICTULI Ta yNpasiHHI NaHLoraMm nocravyaHHs.

OKpiM pO3rASHYTUX Y CTaTTi LMPOBUX TEXHONOTi 3HAYHMIA BNAMB Ha NOFICTUKY Ta
YMpaBNiHHA NaHUtoraMn noctadaHHs B HanbMKYOMY ManbyTHHOMY MOXYTb CMPUYUHUTK:
GiOHIYHI TexHonorii (B T.4. «PO3YMHWIA OAAr»), 3aBASKM SKUM 36iNblUaTbCA MOX/INBOCTI
NMHOACHKOr0 Tifna, 3MeHLWaTbCA KifIbKOCTI TpaBM Ta YLIKO[KeHb CniBPOOITHWKIB Nif 4vac
BMKOHaHHS NOTiCTUYHMX ONepaLiil TOLL0; aBTOHOMHI CaMOKepOoBaHi TPaHCNOPTHI 3acobm Ta
0e3nifoTHI NiTanbHi anapaTu, 3aBAAKA AKUM 3MIHUTBCA CUCTEMa [OCTaBKM MPOAYKUIT
Ha3eMHVM TPaHCMOPTOM B CTOPOHY MOKPALLEHHSA AKOCTI [OCTaBKMW, MiABULLEHHSA 6e3neku
[O0CTaBKM, NPULLIBUALLIEHHS OCTaBKU TOLLO; CMCTEeMU (MaLlmHW), AKi 34aTHI [0 CAaMOHaBYaHHSA
Ta HaBYaHHA IHLWKX MaLunH Towlo [34].

BUCHOBKM 3 laHOr0 JOCNIMKEHHS | MePCNeKTMBY NofjasibLUMX PO3P060K 3a AaHUM
HanpsiMom. IHTepHeT Peyeld € LMKPOBOKO TEXHOMOTIELD, AKa MNOEAHYE YCi (hi3NUHI 06°€KTM B
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€AUHY Mepexy. IHTepHeT Peueil € CBOEPIAHOK KPOBOHOCHOK CUCTEMOIO NaHLIOTIB (Mepex)
nocTayaHHs B LMMPOBIA EKOHOMIL, B K (CUCTEMI) LIMPKY/IOE BEIMKUIA 06CAT faHUX, SAKi
MOXXHa e(heKTMBHO 06pobnAaTK Ta 36epiraT 3a A4ONOMOro TexHosorii Bennkux OaHux Ta
XMapHUX 064McneHb. TeXHONOris BAOKYeinHy 03BOMSE 3HAYHO MiABULLMTIX JOCTOBIPHICTb Ta
HagiiHICTb 30epeXeHHs BENMKMX MacuBIiB AaHUX B MOFICTWLI Ta ynpaBniHHI NaHuroramm
noctayaHHs. LLTY4HWIA iHTENeKT Ta aBTOHOMHI po60TW 3faTHi 3aMiHUTU NOAUHY Npw
BMKOHaHHI 3HA4YHOT KifbKOCTI NOFICTUYHMX OMepawiii, 30Kpema, Ha BUPOBHWUUTBI, B
TPaHCMOPTHIM Ta CKNaACbKii Morictuli, 6yt OCHOBOK Kibepdi3uyHUX CUCTEM Ta CUCTEM,
3[aTHMX O CaMOHAaBYaHHS Ta HaBYaHHA IHWMX MaWwWH. LLITYYHWIA IHTENEKT TaKoX MOXHa
po3rnafaT K eNeMeHT IHTeNeKTYa/lbHUX CUCTEM MPUAHATTA pilleHb (NOANHO-MaLLIMHNX
IHTEPaKTUBHMX CUCTEM, SIKi A03BONSKOTb BiAMOBI4abHIN 0C06I NpUiAMaTK PiLLIEHHS, 34aTHI 40
HabyTTS HOBMX 3HaHb, 0 HABYAHHA B pe3y/bTaTi aHa/li3y HaKONMYeHMX 3HaHb Ta OTPMMaHOro
[0CBiAY 3 BpaxyBaHHAM MiH/IMBOCTI €KOHOMIYHOIO cepefosuia Towo [35]). [lonoBHeHa Ta
BipTya/ilbHa peabHICTb € TEXHO/MONiAMU, SKi CMPOMOXHI TiCHO 06’€fHaTW peasibHUA Ta
BipTya/lbHWUIA CBIT, 3aBASKM YOMY MOXHA AOCArTV iCTOTHOrO MiABWLLEHHS e(heKTUBHOCTI
(PYHKLIOHYBaHHSA naHutoris nocravaHHs. LLInpoke BukopuctaHHs 3D-NPUHTEPIB CNPOMOXXHE
[OKOPIHHO 3MIHUTM ICHYHOYY CMCTEMY BUPOOHMLTBA Ta MOCTaYaHH$, L0 CYTTEBO BM/IMHE Ha
ICHYHOUMIA YKNaJ eKOHOMIYHUX BiHOCUH. [aTYMKKN Ta CEHCOPM € CaMOCTINHMM LUM(POBUMM
TEXHONOTIAMW, NPOTE BOHW TICHO MOB’A3aHi 3 IHLLUMMW TEXHOMOTIAMMU.

LinhpoBrMM TEXHOOTIAAMM, AKI LUMPOKO BUKOPUCTOBYHOTLCA, ab0 MatoThb iHTEpeC [0
BUKOPUCTaHHA 3 6GOKY JOFICTUYHMX KOMNaHiii, abo OyayTb TakMMU Yy Hanbnamk4yomy
ManbyTHbOMY, € TEXHONOrii, fKi NOB’A3aHi i3 NOTICTUYHUMM iH(OPMALIAHUMM NOTOKaMW.
IHchopmauis B LMDPOBIA eKoHOMILi HabyBae 0COBIMBOrO CTaTycy Ta 3a MPaBW/IbHOMO HEHO
KOPUCTYBaHHA MOXE HaaTh 3Ha4YHI KOHKYPEeHTHI rnepesary KoMnaHisam. o Takmx upposux
TEXHONOTi MOXHa BigHecTn IHTepHeT Peyeit, Benwvki daHi, XMapHi O64mcneHHs, bnokyeiiH,
LLTY4HWin  IHTenekT, AKi MOXYTb OyTWM BMKOPUCTAHI Yy BCiX BMAaxX JOTICTUKM 3a
(hyHKUiOHa/IbHUMK chepamm (Tabn. 2).

Tabnmusa 2 — MowmpeHiCTb BUKOPUCTaHHSA LIMPOBUX TEXHO/OT I 3a BUAAMMW NOTICTUKN

Buan norictnku
o ©
No . S 9§ 8 gl E|lIlgla
N LinthpoBi TexHonorii E| S| 8| | a|la|F| ol
Mn.n 3] T = o = =
. = = [e) 3 o
a1 v = N g | C = I S
[= Q =] o © o 2| = g
> 2| 5 2| 2| 5|9 £ a
s a2/ 3| 8|S 8| 8|8 |
™ o s [ =
1 IHTepHeT Peyeit * [ x| x| & [ x [ x| x [ *x [ x
2 Benwvki JaHi R EREEER R
3 XMapHi 0641CNeHHS * | x| x| x| x [k [ x| x| %
4 BoOKYeliH * | x| % [ x [ x| x| x| x| =
5 3D-npuHTEp * * | =
6 Po6oTu * * | *
7 LUTYYHWUIA iHTENEKT * | x| x| k| x| *x | * | * | *
8 ,El,onosHerl pea/ibHiCTL  Ta BipTyasibHUI S N N IR B
(umdpposuin) npocTip
9 | [Jartumku Ta ceHcopu * | x| x| x| x [ x| *
xepeno: nobyaoBaHO aBTOPOM Ha OCHOBI [5, 8-15, 19, 20, 33, 34]
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BupobHUYa, CKMaAcbka, TPaHCMOPTHA JIOTICTUKN € (YHKLIOHaIbHUMK  chepamu
NOTICTUKK, [€ BUKOPWUCTOBYETbCA abo MOXe OyTWM BMKOpPWUCTaHa Haibinblua KifbKiCcTb
UMGPOBUX TEXHONMOTIA. 3HaK «*» 03Hayae, WO UMDpPOBa TEXHONOrIA BXe Hapasi
BUKOPUCTOBYETLCA Y BIiAMNOBIAHOMY BWAi fOTiCTUKM abo Oyae BMKOPUCTOBYBATUCA Y
Han6AXK4YOMy MainbyTHbOMY. MpoTe pe3ynbTaTh AOCNIMAKEHD, AKi BigobpaeHi y Tabn. 2., He
€ OCTaTOMHVMMM Ta MalTb AUCKYCIMHWIA xapakTep. Lle 3ymoBfieHO, 30Kpema, MocTiiHUMK
3MiHaMn 'y cdepi  LMGPOBUX TEXHOMOTIA, X O6GYpPXIMBUM PO3BUTKOM Ta CKAAAHICTHO
MPUCTOCYBaHHA Cy4aCHWX 6i3HeC-NpoLeciB A0 TakMX LWBUAKOMINMHHUX 3MiH, Cepef SKMX
BaXKKO 0Apa3y BU3HAYUTK Ti (TEXHONOTIT), LLLO AIACHO € BXXNMBUMM i 34aTHI CYTTEBO BMNAMBATU
Ha (PYHKLIOHYBaHHS IOTICTUYHUX NPOLIECIB, | Ti, AKI € TUMYACOBMMU Ta HECYTTEBUMM.

OCHOBOIO UM(POBUX TEXHOMOTI € uudpoBa iHQopMmalis, 6e3 AKOI MOBHOLHHE
BUKOPUCTaHHA UWUMPOBUX TEXHOMOMA € YTPYAHEHUM Ta HefouinbHWM. Hanpuknag,
TexHonorig Benvknx [aHnx BTpavae CeHC, KON HEMAaE BEIMKOIO MacvBy faHux, a IHTepHeT
Peuein — Konn BifACYTHS NoTpeba y nepegadi iHpopmauii 6e3 3anydeHHs noavHu. Lle Bce
3YMOB/IKOE 3MiHY Y CTaB/IEHHI 40 NOHATTSA NPUBATHOCTI Ta KOHMIAEHLINHOCTI SK Y 3BMYaitHOMY
XWUTTI IIOAMHK, Tak i B 6i3Heci. B UMpoBiin eKOHOMILi CYTHICTb UMX MOHATb B LiSIOMY He
3MIHUTBCA, MPOTE MOXKHA MPUMYCTUTMK, WO, HAMPUKNAZ, B IAHLOrax nocrayaHHA po3LwLnpUTLCS
KOMO KOpUCTyBa4iB (Ntofen Ta MaluuH) KOH(iAeHUiAHOT iH(opMaLil Ta KomepuiliHOI
TaeMHMLi. Taki TpaHCopMmaLil NOTpebyrtTb PeTeNlbHUX AO0CNiKeHb, TOMY O BOHU
[OKOPIHHO 3MIHIOHOTb YCTa/IeHY CUCTEMY EKOHOMIYHUX BiZHOCUH.

OfHUM i3 OUCKYCIHMX MOMEHTIB BMKOPUCTaHHS UMGPOBUX TEXHOMOTIN €
CTaHAapTmM3aLis pi3HNX acnekTiB iX PYHKLiOHYBaHHS, WO € 0COOMBO aKTya/lbHUM MUTaHHSAM
B YNpaBniHHI NaHuoraMm noctavyaHHsa yepes BesIMKY KifibKiCTb 3afisiHUX CTOPIH, BUKOHAHHS
BE/IMKOT KiNIbKOCTI NOriCTMYHMX onepauiit Towo. OKpim Toro, B nofasblumnx A0CAIAXKEHHSX
[OUINBHO MPYHTOBHO AOCNIAUTW BUKOPUCTaHHA LMMPOBUX TEXHOMOTIN 1S KOXHOrO BUAY
NOTIiCTUKM Ta eNeMEHTIB NlaHLtora nocta4yaHHs. JocTynHi nydnikauii BifobpaxaroTb Cy4acHUI
CTaH BUKOPUCTaHHS LMMPPOBMX TEXHONOT I B NOTICTULI Ta yNpaB/iHHI NaHLOraMmn noctadaHHs
MEepPeBaXXHO B PO3BMHYTUX KpaiHax, a TOMY iCHye rnotpeba Yy MpoBefeHHI aHanorivyHmX
BITUM3HAHMX AOCNILKEHb. BMKOPUCTaHHSA LMDPOBUX TEXHOMONIA B NOFICTMLi Ta YrpaBniHHI
NaHLoramy noctavyaHHa BUMarae BUCOKOKBai(PikoBaHMX MpauiBHUKIB, a Lie B CBOKO 4epry
3YMOB/ItO€E 3MiHM B OCBITI Ta HayLi LLOAO NiAroTOBKM (haxiBLiB HOBOT reHepauit, o notpebye
BIAMOBIAHMX ONepaTUBHUX LOC/IAXKEHb.
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Digital technologies in the modern logistics and supply chain management.

The aim of the article. The purpose of this paper is to analyze and specify the existing aspects
of using different kinds of digital technologies in logistics and supply chain management in the current
state of economic development and in the near future (in the digital economy) and to formulate our own
view towards this problem, in particular, researching the use of digital technologies in different types
of logistics. In addition, the majority of papers on this topic are foreign, thus this article is written to
compensate for the lack of research on this topic in the domestic academia.

The results of the analysis.The analysis done with the use of different sources towards spread
of using digital technologies in logistics and supply chain management currently and in the near future
has shown that the first place is taken by the Internet of Things that represents some kind of circulatory
system of supply chains in digital economy, in which there is a circulation of data that can be effectively
processed and stored by using the Big Data technology (placed second) and Cloud Computing (placed
third). The fourth place in the rating of using digital technologies in logistics and supply chain
management is taken by the Blockchain technology which can improve the correctness and reliability
of storage the huge arrays of data. The sixth place is taken by the Robots, and the seventh is given to
Artificial Intelligence, which can replace a person in such logistic activities with the significant amount
of operations as manufacturing, transportation and warehouse logistics and become a base for the
cyber-physical systems and the systems that are able to learn and teach other machines. The eighth
place is taken by the Augmented and Virtual Reality technologies that can combine the real and the
virtual worlds which can be helpful in order to increase the effectiveness of supply chain functionality.
Despite the fact that the Sensors have taken the last place in the rating, they have a significant
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connection with others technologies and it can be assumed that they are not discussed, but they are
meant to be.

Conclusions and direction for further research. The research done has shown that
technologies that are already associated with logistics information flows are the digital technologies
which are currently being widely used either have the logistics companies interested in them or will
become this way in the near future. This is caused by the fact that information in the digital economy is
taken the special status, thus by using the information correctly a company can get the competitive
advantage over other companies. The list of those technologies contains the following items: the Internet
of Things, Big Data, Blockchain, and Artificial Intelligence, which can be used in all the types of
functional spheres of logistics. Manufacturing, transportation, and warehouse logistics are the
functional spheres of logistics where there are much more opportunities for the digital technologies to
be used than in any other sphere. It can be assumed that the gotten results are not final and have
debating nature. It is caused by the constant changes in the sphere of digital technologies as well as its
rapid development and the elaborateness to adopt business processes to those rapid changes, among
which it can be hard to identify the technologies which are indeed essential in a way that they are able
to make changes in the functionality of logistic processes, and those which are not able to give a
company that much value.

In further research it is worthwhile to discover the use of digital technologies deeper for each
kind of logistics and for elements of supply chain separately and to lead the extensive domestic
researches towards using digital technologies in logistics and supply chain management etc.

Keywords: logistics, supply chain, digital economy, digital transformation, digital technologies,
the Internet of Things.

Hagiiwno go pegakuii 17 nunns 2018.
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IBUeHKO IpnHa HOpiiBHa

KaH[. eKOH. HaK, JOLEHT

[OLEHT Kadhepy EKOHOMIYHOT KibepHeTUKM Ta iH(hopmaLiiiHNX TexXHONOril
OfecbKuiA HaLioHaNbHWA NONITEXHIYHWIA yHiBEPCUTET

(Opeca, YkpaiHa)

bynopaubka TeTsHa JleoHigiBHa

cTapLuuin BUKnagau

Kaheapy eKOHOMIYHOT KiGepHe TUKM Ta iHPOpMaLiMH1X TEeXHONOT i
OfecbKuiA HaLiOHaNIbHWIA NONITEXHIYHWIA YHiBEpCUTET

(Opeca, YkpaiHa)

PO3POBKA MOAEJI PO3MNOAUTY IT-NMPOEKTIB HA MIANMPUEMCTBAX
FANY31 IHOPOPMALUIVMHNX TEXHOJIOI I

Y cTaTTi npoBeleHO [AOCNIAMKEHHS 3acTOCYBaHHA IHCTPYMEHTAapilo eKOHOMIKO-
MaTeMaTUYHOrO MOLENOBAaHHA And NIANPUEMCTB, 3alHATUX Y cdepi LUMPOBUX TEXHONOTIN.
MpoBefeHO aHani3 iCHyUMX EeKOHOMIKO-MaTeMaTUYHUX MOfenel, a TakoXK MOXKMBOCTI iX
3aCTOCYBaHHA [NA MPUAHATTA pilleHb B CUCTEMI ynpasiiHHA nepcoHasiom IT-nignpuemcTsa.
MobygoBaHa AMHamiyHa onTuMisauiiHa 6araTokpuTepiaibHa E€KOHOMIKO-MaTemMaTuyHa MOAe/b
onTuUManbHOro posnoginy IT-npoekTiB no IT-komaHgax. 3anponoHOBaHWA METOL 3HAaXOLXKEHHS
ONTUMa/ILHOIO PILLEHHS 3 BUKOPUCTaHHAM PO3P06/IEHOT EKOHOMIKO-MaTeMaTUYHOT MOAENI.

Kntoyosi cnoBa: iHGopmaLiiiHi TexHonorii, IT-npoekT, IT-nianpMeMcTBo, ONTUMI3aLis,
MOZE/NOBaHHSA, MaTemMaTvyHa MOZLe/b

DOI: 10.15276/mdt.2.3.2018.4

MNocTaHoBKa npobremMmn B 3arasibHOMYy BUIIA4I Ta i 3B’S30K 3 BaXK/IMBUMM
HayKOBUMM ab0 NpakKTUYHMMW 3aBAaHHAMMW. B KpaiHi crnocTepiracTbCA 3pOCTaHHA |
MOBCIOHe BUKOPUCTaHHS iH(opMaLiiHUX TEXHONOTIN Y BCiX cdepax AisnbHOCTI. Big aKocTi
IT-nocnyr 3anexunTb ycniwHicTb 6i3Hecy. Lle cTocyeTbea Sk NpoAyKToBUX I T-KOMMaHii, Tak i
ayTCOPCUHIOBMX Ta [ae MOX/MBICTb IT-KOMNaHigM rapaHTyBaTh BUCOKY AKICTb IT-nocnyr
KnieHTam. [na ynpasniHHA PisHUMU BUAaMU AiSNbHOCTI MigNPUEMCTBA BUKOPUCTOBYIOTb 5K
HOBI IT-NPOAYKTY, Tak i afanTytoTb BXe iCHYHouI. HainbinbLw nowmpeHi IT-npogyKTv — Le Beb-
[04aTKKN, NPUKIaAHI MporpaMu, Lo OXOM/IoKTh MPAKTUYHO BCi BUAW LISNbHOCTI, 6331 faHux,
6a3u 3HaHb, e/IEKTPOHHA MOLUTa, BifAaNeHnin JOCTyn.

OcHoBHMM npogykTtoMm IT-thipMm € iH(opmalinHi cuctemn. Tig iHopmauiiHUMK
cucTeMamm po3yMmitoTb CYKYMHICTb B3aEMOMOB’i3aHUX METO/IB i 3ac06iB 06p06KM, 36epiraHHs
I Nepefadi iH(opmauii 3 METOK epeKTUBHOIO yrpasiHHA nignpuemcteamn [1]. Mpuknagom
iHDOpMaLiHOT CMCTEMM € CalT. AKICHWIA CallT € OCHOBHMM iH(hopMaLiiHUM pPecypcoM
nignpuemctea. CbOrofHi Le MoXxe 6yT He TifibKu iHpOopMaLLiiHuniA 3acib abo Bi3nTKa, ane i
MOBHOLIHHWIA IHCTPYMEHT, L0 peKknamye nignpuemcTso, NPoAyKLito abo nocnyrv i npueepTae
HOBWX K/TIEHTIB i NPMHOCUTL NPUBYTOK. 3a 4ONOMOTOH0 Be6-CaliTy MOXHA 3A4INCHATI peknamy
nignpuemMcTs, ToBapiB abo Mocnyr, a Tak caMO Hanarogutu 6esnocepefHi KOHTaKTU 3
KnieHTamn. CaiiTu BUKOHYIOTb (DYHKLiT IHTEPHET-MarasuHiB, a TakoX (hYHKLUii cepBiCHOI
iH(hopMaLiHOT MiATPUMKMN.

© 2017 The Authors. This is an open access article under the CC BY license
(http://creativecommons.ora/licenses/bv/4.0/)
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MogentoBaHHsA Pi3HUX BUAIB AiSNbHOCTI IT-NIANPUEMCTB € BaX/IMBUM €/IEMEHTOM
KepyBaHHS i HeoOXifiHe KOXXHOMY NiANPUEMCTBY, IKe HamaraeTbCA MTW B HOT'Y 3 4acoM i MaTu
BMCOKI MOKa3HWKM e(heKTUBHOCTI BMPOOHMLUTBA, TOMY WO A03BOMSE HaWbiNbll TOYHO
Bifo6pasnT HeobXigHI mpouecn i ABMwa. [OCNi[KEHHA NPUCBAYEHE aHani3y i po3pobui
cTpateriii ynpaBniHHA NepcoHanioM Yy AisnbHOCTI IT-nignpvemcTB Ha npuknagi 3agadi
no6yaoBu Moaeni onTUManibHOro Bnbopy IT-3aMOB/EHb.

AHani3 oCTaHHIX AocnifpkeHb | nNybnikauin, B SKMX MNOKIafeHWi no4vaTok
BUPILLEHHIO AaHOT NPo6/aeMM | Ha AKi cnnparTbCcA aBToOpWU. EQEKTUBHMM Migxodom Ao
ynpasniHHA IT-nignpueMcTBamy Ta opraHisauisiMv € BCTaHOB/IEHHS 3B A3KIB TUMY «K/IEHT-
nocTtavasibHUK nocnyr» Mix I T-nigposginamu Ta nignpremctsom [2]. Mpu ubomy IT-nigpo3ain
po3rnafaeTbCa AK noctavanbHUK IT-nocnyr. llepenik i napameTpy UMX NOCAYyr 3afae
nignpuemMeLb, BUX0AAYMN 3 HAsABHUX PecypciB i cBOIX noTpe6. OfHakK, Cnij 3a3HaunTH, Lo Npu
TakoMy MigxoAi BUHMKatOTb NpobieMu 3 TOUHOK OLIHKOK BUTPAT pecypcis Ha IT npoaykuito
abo nocnyru. LLLe ogHe 3aBfaHHA — HEOOXIAHICTb perynsapHo Nig1awToByBaTy i ONTUMI3yBaTu
opraHisauiriHy cTpykTypy IT-nigpo3ainy nig 3MiHM IXHIX NOCAyr.

CraHOB/MEHHA  Cy4aCHOrN0  €KOHOMIKO-MaTeMaTM4YHOro  IHCTPyMeHTapito  ans
OnTMMI3aLiT eKOHOMIYHUX Ta YNpaBniHCbKMX pilleHb noyanocs B 40-i poKy 3aBAsKM poboTam
H. ®iwepa, P. bennmana, C. [)KoHCOHa, J1.B. KaHTopoBuya, k. JaHuura, M. Byaa. ICHye
Be/IMKa KiNbKICTb MigXo4iB 40 MOAENHOBaHHS LMX NPOLECIB | EKOHOMIYHOT CUCTEMM B LiiIOMY.
Bubip Tuny mogeni 3anexuTb Bif 3aBAaHb, SKi CTaBUTb Nepes Co60K AO0CMIAHMK, CTYMNeHs
Aetanisauii, HasBHOCTI TEXHIYHMX 3aco6iB, HaBMYOK AOCNifHMKA. 3a [LOMOMOroK Mogerni
MOXHa BUABWUTM HEBIiLOMI paHille BNacTUBOCTI CKIALHOI CUCTEMWU: CTPYKTYpPY, CTIWKICTb,
ANHaMIKY pO3BUTKY NOKa3HUKIB [3].

MogentoBaHHs, 6yayun iHCTPYMEHTOM TEOPETUYHOrO aHani3y i MpakTUYHUX Aii,
BUKOPWCTOBYETLCA AJ1 PO3POOKM Ta BMBYEHHS CKMIALHUX cucTeM. [nd (opmasnizoBaHOro
OMunCy KiNbKICHUX XapaKTepucTUK i 3aKOHOMIPHOCTeM PO3BUTKY iH(OPMaLiiHUX CUCTEM, B
TOMY u4ucni i Beb6-CailTiB, MPOMOHYETLCS MpOaHani3yBaT ICHYHOUMIA [HCTPYMEHTapIi
pO3p06IEHNX MaTeMaTUYHNX METOAIB. ICHYE Knacudikalis MeTo4iB i Mofenei AN po3B’ 3Ky
AaHoi npo6nemu. Lli Mmogeni TpaguuiiHO ONMCYHOTb BUPOOHMYI MiANPUEMCTBA, ane MOXYTb
OyTn BUKOpUCTaHiI i gna IT-nignpremcTs. BoHM 3aCHOBaHI Ha BUPOOHMYMX (PYHKLISX, METOAaX
KaNeHAapHoro nniaHyBaHHs, NiHINHWX Mogensx. [Jo HUX BiZHOCATLCA TaKOX eKOHOMETPUYHI
mogeni, onTuMi3aliiHi mogeni, imiTauiHi mogeni.

B 3aranbHoMy BUIsAI NiHiHa onTuMi3aliiniHa MOAeNb BUTNS4A€ HACTYNHUM YUHOM:

LlinboBa (hyHKLUiA

F= é_cixi ®EXxXtr, @

Npn HaCTYMHUX 0OMEXEHHSAX

n

Aa,x{£=,,j=Lm)

i=1 (2)
d, £x, £D,,i=(,n)

Ae F — uinboBa (hyHKLif; Ci— KOeMIiLIEHTN NPY 3MIHHWX B LiSIbOBOT (DYHKLIT; Xj — 3MiHHI;
bj— npasi YaCcTVHM 0OMEXeEHb; ajj— KOemiLiEHTN NPU 3MiHHUX B 0OMEXeHHSX; di — MiHIMa/IbHO
MOXX/IMBI 3HAYEHHSA 3MiHHMX; Di— MakcMMalbHO MOXK/IMBI 3HaYeHHS 3MIHHKX [1].

OfHe i3 3aBflaHb Ynpas/iHHA, AKe BUPiLlYye KepiBHUUTBO IT-NiANPUEMCTB — PO3MOAIN
IT-npoeKTiB N0 KOMaHAax-BUKOHaBLAX. [ly>Ke BaXMBO NiLibpaTn «npaBu/ibHYy» KOMaHLy, fKa
3a6e3MeunTb BUPILLEHHS MOCTaB/IEHNX 3aBAaHb SKICHO i B CTPOK. B haxoBiii nitepaTypi Taka
3a/laya Ha3MBaETbCA «3afaqeto NPo NpusHaveHHs» [2]. BoHa MOAENOETLCS HACTYMHUM YAHOM:

CymapHa NpoAYyKTUBHICTb:

I.FO. IBueHko, T.J1. Bygopaubka. Po3pobka mogeni posnoginy 1T-npoekTis Ha 65
nignpuemcTBax rasysi iHopMayiiHUX TexXHONOr I
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)
L(x) = Q A G X; ® max (3)
i=1 j=1
KOXHWiI1 NpeTeHAeHT NPU3HAYaETLCA Ha OA4HY PO6OTY:
é X. =1 i=1,m 4
1 Il ) > . ( )
Ko>kHa po60Ta BUKOHYETLCA Ti/lbKU OLHUM MPETEHAEHTOM:
S _
ax; =1 i=1n (5)
i=1
£y
Xij = %0?3’ (6)

A€ Xij — (DaKT Npu3HayveHHs i-ro NpeTeHAeHTa Ha j-Ty po60Ty, Npu LbOMY Xij = 1, AKLLO
Lie Npu3HaYeHHs € i Xij= 0 B iHLLIOMY BUNAKY.

O6mexeHHs (5) pobnsiTe 3agavy AUCKPETHOR. Lle 3agava 3 6yNbOBMMU 3MiHHUMN,
TO6TO Npw LinoumcenbHUX ai | bj 3MiHI Xij 3aBXaAu uini. Lia 3aaaya 4acto BUHMKAE npy BUOOPI
ONTUMASIbHOTO  YNpaB/iHHA B PI3HUX EKOHOMIKO-(PIHAHCOBUX AingHKax. [MponoHyeTbCA
BUKOPUCTOBYBATU L0 MOAeNb AK 6a3y npu po3pobui eKOHOMIKO-maTeMaTU4HOI Mogeni
peanisauil IT- NPoeKTiB B JaHOMY AOC/IIKEHHI.

MuTaHHA aBTOMAaTM3aLii MPOLECIB MMaHYBaHHA CKMaLHUX CUCTEM B 3B’A3KY 3
iHhopmaTu3aLlieto NIANPUEMCTB € akTyallbHUMW. 3afadva, fKa PO3po6MsSeETbCA B [JaHOMY
AOCNiKeHHI, NoB’A3aHa 3 MnjaHyBaHHAM | MOOYA0BOK MpPoLeciB po3pobku IT-NpoekTis,
(hopMyBaHHSIM KOMaH[ PO3POOHMKIB, ONTMMaIbHUM PO3MNOAINIOM 3aBAaHb MK KOMaHAamu.
Mpy MoZentoBaHHI TakMX 3aBAaHb HEOOXiAHO BpaxoByBaTh (PakTop yacy. Lie nos’s3aHo 3 TuM,
L0 3aMOB/IEHHSI Ha PO3PO6KY NPOrpaMHMX NPOAYKTIB HaaXoAATb B KOXXEH MOMEHT yacy, a
KOMaHZAY MOXYTb MPUCTYNaTh 40 BUKOHAHHA HOBOI O NMPOEKTY Ti/IbKW MiCNA TOro, AK 3aKiH4aTh
nonepegHi. Cneuia/lbHUM [HCTPYMEHTOM MOJE/OBaHHA TakMX 3afa4y e [AuMHamiyHe
nporpamysaHHs [2].

Y [OMHamiyHOMY nporpamyBaHHI ONTMMI3aLuis NPOBOAWUTLCA MOETAMNHO, aHaNi3yun
MOCNIOBHO KOXXEH KPOK NPOLIECY Y NOLUYKax HanKpaLLmx BapiaHTiB MOro NpoAoBXKeHHS.

BeHTuenb E.C. B [3] nponoHye Taky AnHaMiYHy MOAENb.

€ eKOHOMIYHa CUCTeMa, KA CKafaeTbesa 3 S NiANPUEMCTB:

Py, P2, ..., Pj, ..., Pn (=1, ..., ).
Po3rnagaroTbCa nokasHUKKM 3a nepiog yacy T, o cknagae k pokis ti, ge (i =1, ..., k),

Kk
[e]

npuuomy T = Al . Ha po3suToK nignpremcTs Ha nouyatok nepiogy T BUAiNEHI OCHOBHI
i=1

3acobu y po3mipi D. CTaH cucTeMn Sp XapakTepu3yeTbCs KiNbKICTIO 3ac00iB, BKNageHUX y
nignpuemctea Pi1, P2, ..., Pj, ..., Pn i KiHUueBuin cTaH Sk. HeobxigHO posnoginuTtu no
nignprvemMcTBax i pokax OCHOBHi 3acobu D, wo6 cymapHuii goxig W Big yciei cuctemm
nigNprUeEMCTB 6yB 611 MaKCMMa/TbHUM.

Hexain Ha noyaTky i-ro poky j-my nignpuemcTBy BuineHa cyma 3acobis xi, (i =1, ...,
k), j =1, ..., n). Hanoyatky i-ro nepiogy nignpuemctsy P1 BUineHi 3acobm X1, NiANpPUEMCTBY
P2 — Xi2 | T. 4. Ha3BeMo Oro kepyBaHHAM ui. Togi BekTop Ui = (Xi1, Xi2, ..., Xin) BU3HAYaE
pO3NoAin OCHOBHMX 3aC006iB Ha i-My Kpoui. CyKynHICTb KepyBaHb Ha K-X KPOKax BUPaXKaeTbCs
CUCTEMOHO BEKTOPIB
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Ur = (X1, X12, ..., Xtn)
U2 = (X21, X22, ..., X2n) @)

Uk = (Xk1, Xk2, +.., Xkn)
CymapHuii goxig W 3a k pokiB € yHKuieto Big U, Ua, ..., Uk:
W =W (U, Uy, ..., Uy). (8)

Heo6XigHO Ha KOXXHOMY eTani BUbpaTu Take KepyBaHHS, LLLO6 CyMapHWiA foXif4 Big yCiel
cucTemMu NiLNPUEMCTB 6yB MakCUMabHUM.

3a3HauMmo nepesarn Ta HefOMIKM METOAY AMHAMIYHOrO MporpamyBaHHS B pamMKax
MOZeNtoBaHHA 3a4adi peasnisayii IT-NpoekTiB, Ka po3po6MSETLCA B JaHOMY A0CifKeHHi. [o
ymcna NO3UTUBHUX SKOCTE MOXHA BiJHECTW: MOfe/lb AMHAaMIYHOro MNporpamyBaHHS [a€e
MOX/MBICTb BMPIiLLYBaTW 3aBAaHHSA, AKi paHiwe He A0CNiLKYyBa/nCA 4epe3 BifCYTHICTb
BIAMOBIAHON0 MaTemMaTMyHOro anapaty; MOJeNlb AWHaMIYHOro nporpaMyBaHHA B psAAi
BUMaAKiB CKOpOYYye 06CAr npyv  MNOWYKY ONTMMa/lbHUX pileHb. Ase  BiACYTHICTb
YHiBEPCa/IbHOr 0 /IFOPUTMY, SIKMI1 6yB 61 NpUAATHWIA 415 BUPILLEHHS BCIX 3aBfaHb; TPYAHOL
NPy BUPILLEHHI 3afa4 Be/IMKOT PO3MIPHOCTI, BIACYTHICTb MOX/IMBOCTI ypaxyBaHHS Crieunpiku
NigNPUEMCTB, 3aNHATUX B rasysi iHhopMaliiHUX TEXHOMOTIA — Le CYTTeBi HefOoNiKuM L€l
Mozeni.

Cnig Big3HauMTK, WO OMNMCaHi BULLE E€KOHOMIKO-MaTeMaTWU4yHi MOAeni MawTb psaj
HefoNiKiB. B nepuly yepry GinblWICTb 3 HUX OMUCYIOTb CUTYaLit0 y3arasibHeHO, ab0 MaroTb
3aiBy feTanisaLito i € CKNagHUMM 3 TOUKKM 30pYy 360pY BUXIAHUX AaHWX. [MepeBaroo X Taknx
MOZEeNen € MOXIMBICTb MOWYKY MiHIMaNbHUX [/ MaKCMManbHUX pilleHb 3aBAAKM
pO3p06/EHOMY MeXaHi3My MOLUYKY. Y pe3ynbTaTi MPOBEAEHOr0 aHanidy ICHyHuUnx
MaTeMaTUYHUX MOZeENei MOXHa 3p06UTY BUCHOBOK, LLLO XKOAEH 3 HUX B YACTOMY BUTNISALI He
[03BONSIE NO6YAYBaTU MOAENb HEOOXIAHOT aeTani3auil.

Ona nigBuLLEHHS edeKTUBHOCTI MNpoLeciB ynpasniHHA IT-npoektamn HeobxigHa
po3p0o6Ka aKTya/lbHOI E€KOHOMiIKO-MaTeMaTUUYHOI MOJeNi opraHisauii npouecis NPOeKTHOI
AiSNbHOCTI Ha IT-NigNpUeMCTBI.

BuaineHHsa HeBUMpILWIEHUX paHille 4acTUH 3arasibHOI NpobsieMn, KOTpUM
NPUCBAYYETLCA CTATTA. Y pe3ynbTaTi NPOBEAEHOr0 aHani3y iCHYHUMX B HaYKOBIl NniTepaTypi
MaTeMaTUYHUX MOAeNelt MOXKHa 3p00MTY BUCHOBOK, LU0 YKOAHA 3 HUX B YNCTOMY BUTNIAAI He
[03BONISIE NOOYAyBaTM MOAeNb BMOGOPY HaiKkpawmx IT-npoekTiB Ta ix posnoginy no IT-
KOMaHZax 3 [0CTaTHbOK AeTaslizalieto. BUBYEHHS BITUM3HAHMX i 3apy6iKHMX Nyonikauin 3
npobnemM mofentoBaHHA B cipepi IT-mocnyr [03BOJISE 3pOOUTU BUCHOBOK MPO HEAOCTaTHIO
CrnpauboBaHIiCTb pALY NUTaHb Yy AOCNiLKyBaHil cdepi. Lie cTocyeTbes, Hanpyknag, npoueayp
B3aemopii IT-nignpuemctBa i 3amMOBHMKA; Gi3Hec-npoueciB B IT-ayTCOPCUHIY; po3noginy
MPOEKTIB MiXX KOMaHZamu B IT-nignpuemcTsi. MeToau, NoB’A3aHi i3 3aBAaHHAMM MN1aHYBaHHSA
MPOEKTY, AK NpaBuso, He hopmanizosaHi. Kpim Toro, ouiHKa BapTiCHUX BUTPAT i BUTpAT Yacy
€ HabMMXXEHOK | HaluacTille CnMpaeTbCsl Ha AOCBiA NPOBEAEHHS aHaNOriyHMX PoGIT 3a
IHLIVMMW NpoeKTamMu.

B npakTuui npouec mMofentoBaHHA 3aBfaHb, MOB’A3aHMX 3 BUOOPOM Ta PO3MOAi/IOM
3amoBfieHb (IT-NpoekTiB) B yMOBax OOMeXeHb MO pecypcax, B AaHWUi 4ac 3BOAWTLCSH, B
OCHOBHOMY, [0 €BPUCTUYHMX METOAIB abo [0 HabMVXKEHOI MigrOHKU OOMKETY pobiT Ta
CTPOKIB NPOEKTY 10 3aTBEPLYKEHNX 33 NPOEKTOM 3HAYEHb.

Pe3ynbTaToM MPOBEAEHOr0 aHani3y iCHyHUYMX METO/IB | MOJENe cTaB BUCHOBOK, LLIO,
He3BaXatouy Ha iX nepesaru, XXOLeH 3 HUX Yy YMCTOMY BUI/IAI He [03BOJISiE NO6yAyBaTy
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mogens IT-nignpuemctea HeobXiAHOT TOYHOCTI i AeTanisauii. ICHywo4i meToau i mopgeni,
NPUCBAYEHI  Mpobnemam  MOAENOBaHHS  MIANPUMEMCTBA, BOMOAIOTL  ab0  HagMipHO
y3ara/lbHeHMM MOrNA40oM Ha AocnifkyBaHy npobnemy, abo 3aiiBOK AeTanizauieto i €
CKNagHUMKM 3 TOYKM 30pYy 360py BXigHMX pAaHux. Kpim Toro, IT-nignpvemcrea marOTb
cneunmiky, BigMiHY Bif MPOMUCNOBUX MigNPUEMCTB. Hessakatoun Ha Te, WO BapTIiCTb
nepcoHany UMMPoBOI ranysi nocigae neplue Micue y CBiTi i NOCTINHO 3pOCTae, ICHYE HecTauva
KBaniikoBaHMX Kagpis. o TOro X, 3 pOCTOM iHpopmaTu3alii BCiX MignpruemMCTB Bce GifbLue
Bi4NOBIAANbHOCTI MOKNAAAETLCA HA PO3POOHMKIB MporpamHOro 3abesneyeHHs. Bce ue
BUK/IMKAE 3pOCTaHHA NOTPeb B KBanihikoBaHUX crieyjianictax y umdposiin ranysi. IT-qipmu
3yCTpivaloThCs 3 HEOOXIAHICTIO ePEKTMBHOIO PO3MOAINY BEIMKOrO MOTOKY 3aMOB/IeHb Ha
pO3p06KY | BMPOBaKEHHSA IHPOPMaLiiHUX CUCTEM MK BUKOHaBUAMM-(axiBuAMK 3
LUMKDPOBUX TEXHOSIOT A

[nd nigBuLLEHHA eeKTUBHOCTI MPOLECIB MOHITOPUHIY Ta ynpae/iHHA I T-npoekTamu
HeoOXxifHa po3pobKa aKTyanbHOI €KOHOMIKO-MaTeMaTW4HOI Mofeni opraHisauii npouecis
MPOEKTHOT AiANbHOCTI Ha IT-NignpuemcTBi. AKTYaNbHICTb AOCIIKEHHA O6rPYHTOBYETLCS
TUM, L0 CKMaAHO NigibpaT MaTteMaTUYHWIA anapaT A4/1s BUPILLEHHS iCHYOUMX NPo6eM, AKNI
He Oyfe Bumaratu afantauil 4O KOHKpPETHOro nignpvemctsa. OCO6/1MBO Lie CTOCYETbCH
nignpvemcts B IT ranysi.

dopmynoBaHHA MeTW cTaTTi (NocTaHOBKa 3aBfaHHA). MeTa [oCnifkKeHHs —
nobygoea [AUHaMIYHOI ONTUMI3aLiiHOT GaraToKpuTepiaslbHOT  eKOHOMiIKO-MaTeMaTUUHOT
mMogeni po3noginy nepcoHany no npoektax IT-nignpuemcTsa, TO6TO BUOIP HaliKpawmx 3a
3aflaHUMK KpuTepismn I T-NPoeKTiB Ta ONTUMaSTbHWIA X PO3NoAin rno IT-komaHaax.

BuknageHHA OCHOBHOroO marepiany LOCMIIKEHHA 3 MOBHUM O0OI'pYHTYBaHHAM
OTPUMaHUX HAyKOBUX pe3y/sibTaTiB. PoO3risHeMO MatemaTuyHe MOJeNtoBaHHA — AK
IHCTPYMEHT 115 PO3POOKYM | MPUKIALAHOTO BUKOPUCTaHHA METOAIB ONTUMa/IbHOTO YNpaB/liHHS
[0 Pi3HUX CUCTEM, B TOMY umchi i1 go IT-nignpuemcts. Mpun MogentoBaHHi 3aBAaHb peanisauii
IT-npoekTiB HEOOXIAHO BpaxoByBaTh (HakTop yacy. Lie NoB’sa3aHo 3 TUM, WO 3aMOBJIEHHSA Ha
pO3p06KY NporpaMHMX MPOAYKTIB HAAX0AATb B KOXEH MOMEHT 4acy, a KOMaHAu MOXYTb
MPUCTYNaTV 4O BMKOHAHHA HOBOrO MPOEKTY TiNbKW MICAsS TOro, SIK 3aKiHYaTb MonepegHin.
Tomy 3aBfaHHA L0 PO3PO6SETLCA B AaHOMY AOCHIMKEHHI, Mae 6yTU AUHAMIYHUM. 3HaHHS
Cy4yaCHUX TeHAEHUi B PO3BUTKY EKOHOMiKO-MaTeMaTM4HOro MO[ENoBaHHA [onomarae
BMOOPY ONTMMaIbHOr0 acopTUMeEHTY IT-NpoAyKTiB, 3ajayam YMpaB/iHHA MepPCOHaIOM,
CK/1aflaHHIO MPOrHO3Y PO3BUTKY CUTYaLiT HA PUHKY TOBApIB i MOCAYT.

Bsarani, B yrnpas/iHHI NepcoHaIOM BUPILLYOTLCA HACTYMHI 3aBAAHHSA:

— aHasi3 MOXMBOCTEN MpaLiBHUKIB,;

— OUiHKa NoTpeb cniBpobIiTHUKIB,;

— pO36UTTS CNIBPOBITHMKIB Ha FPYNK B 3a/1€XKHOCTI Bif IX MOX/IMBOCTEN | NOTPeo;

— 3[iACHEHHS BHYTPILIHLOIO NO3MLIOHYBaHHSA Ni4NPUEMCTBA.

Po3rnigHeMo  XapakTepHi  O0CO6/IMBOCTI  MaTemMaTU4HOro  MOJENtoBaHHA  3afau
ynpasfiHHA NepcoHasioM Yy AianbHocTi IT-nignpuemcts. OcHOBHa MeTa L€l 3agadi —
onTuMmisalis (yHKUiOHyBaHHS IT-nignpuemcTBa 3a paxyHOK BMOOPY Ta OMTUMa/IbHOMO
po3noginy po6it (IT-npoekTiB) MiXX BUKOHaBUAMK (I T-KoMaHaamm).

Ockinbkn IT-NiANPUEMCTBO € CK/IAAHOK EKOHOMIYHOK CUCTEMOLD, A/1F MoOyL0Bu
MaTeMaTU4YHOT MOofeni Ynpas/iiHHA CKOPUCTAEMOCH HACTYMHUMM MPUHUMNAMU CUCTEMHOIO
MOZE/TOBaHHS:

— nocnigoBHa po3pobKa BCix CTafiih PO3po6bKM MaTeMaTUUHOT MOAEN;

— Y3rO[MKEHHS PecypcHMX, IHGOpMaLiiHMX Ta IHWKX XapakTepucTnk IT-
Ni4NPUEMCTBE;

— LiNICHICTb BCIiX eTaniB CTBOPEHHA MoZenni.
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Lle gacTb MOX/IMBICTb PO3POOUTI MOLENb YNpaBiHHA nepcoHanom IT-nignpremcrsa.
MeToto uiei mogeni 6yae Haikpalle po3nofineHHs IT-NPoekTiB MK Pi3HUMKM KOMaHZaMu-
BUKOHABLAMMN NPV HasBHUX abo TKX, WO 06MparoTbCA BapiaHTax yrpas/iHHA Ta ONTUMI3alis
po6otn IT-nignpuemcTBa B UinoOMy. 3adady MOXHa BigHeCTM [0 3afa4y, MOB’A3aHUX 3
OpraHisaui€ro HailMaHHS Ta Bif60py nepcoHany NignprMeMCTBa.

[nsa po3pobKn MaTeMaTUYHOrO anapaTta MOAEeNi Po3rnsHEMO NpoLec yHKLiOHYBaHHS
IT-nignpremcTBa Ha (PiKCOBaHOMY KiHLLEBOMY TMMYaCOBOMY MPOMIXKKY 3 AUCKPETHUM KPOKOM
Y €4HOCTI 3 UHAMIKOI napaMeTpiB 30BHILUHbOr0 eKOHOMIYHOMO CepeloBMLLA.

Y TpaguuiiHomMy po3yMiHHi IT-KOMnaHis — LUe CKOOpAMHOBaHa KOMaHAa
BY3bKOMPO(iSIbHMX (haxiBLiB, fKi NpautooTh Hag 6e3nepebitHum, 6e3neYHnM i epeKTUBHNM
3a6e3neyeHHaAM NIANPUEMCTB iHDOPMaUiiHUMKM MOTOKaMW AaHWX 3 METOH 30i/bLUEHHS
e)eKTUBHOCTI ynpasniHHA NiAMNPUEMCTBOM.

Ko)xHa KoMnaHisi BU3Havae Buawn IT-nocnyr camocTiliHo. HailyacTiwe BMAainatoTh Taki
OCHOBHI B NOCNYr:

— po3po6Ka 3aMOBHOI0 NMPOrPamMHOro 3abe3neyeHHs;

— NiATPYMKA Ta BNPOBaKeHHS iHPOPMALiiHUX CUCTEM,;

— CUCTEeMHa IHTerpauyis;

— ayTCOPCIHT;

— KOHCaNTUHT Yy chepi NobyaoBu iHhOopMaLiiHUX CUCTEM;

— HaBYaHHA Ta TPEHIHIW A/ NepCoHasy, KM Byae KOPUCTYBaTUCSH NPOLYKTaMW.

Mogenb nnaHyBaHHA po3noginy IT-npoekTiB, WO pPO3PO6NAAETLCA Y AaHOMY
AOCNIIKEHHI, € ONTMMI3aLiHO Ta 6araToKpuTepiasbHO.

KpuTepii ontumizayii — Makcumisayis eqeKTUBHOCTI PO3Mogisy MNPOeKTIB MiX
BUKOHABLAMU, MiHIMI3aLif BUTPAT Ha BUKOHAHHA IT-NPOoeKTIB, MigBULLEHHA AKOCTI MPOLECIB
NNaHyBaHHA Ta MOHITOPUHIY YNpaBNiHHA MpoekTaMun y cepi iHPopMaLiiHUX TEXHONOTIN.
Mig onTumanbHMM posnoginom IT-npoekTiB Mo IT-komaHAax 6yAeMo po3yMiTV HaliKpaluii
pO3MoAin 3aMoBNeHb (NPOEKTIB Yy cepi iHhopmaLiiHUX TEXHONOT i) B MPOLECi X po3pobKM 3
ypaxyBaHHAM JOCATHYTUX pe3y/bTaTiB i 3SMIHEHUX YMOB.

YMoBK-06MeXeHHs, fKi Tpeba Oyge BpaxyBaTu npu nobynosi Mogeni — HasBHICTb
06MeXeHMX pecypciB, 06/1iK BUKOHAHHS Ka/leH4apHUX nnaHiB I T-npoekKTiB.

EtekT Bif nnaHyBaHHSA pPoO3MNOAiNy MoAeni MOBMHEH 3abesnedvyBaTyt MOMIMLEHHS
OCHOBHMX MapamMeTpiB (hiHAHCOBOr0 CTaHy MiANPMEMCTBA, 3POCTaHHS MOro BapTOCTI,
NiJBWLLEHHS KepOBaHOCTI 6i3HeC-npoLecamu.

[ns Toro, Wwo6 npaBn/bHO OpraHizyBaTyt poboTy, No-nepLue, NOTPi6EH 3aMOBHUIK.

Mo-gpyre, noTpibHa ntoamHa (project enabler), sika Bi3bMe Ha cebe BignNoBi4a/IbHICTb 3a
AKICHUIA «3anyck» crnisrpayi 3 KnieHToM. EekTuBHa poboTa o3Hayae sAKicHWIA BUOIp IT-
MPOEKTIB Ta MOCTIiHY CNiBNpaL}to 3aMOBHMKA 3 K/TIEHTOM.

[ns skicHoro Bnbopy IT-NPoeKTiB 3 nepesiky anbTepHaTUBHMX MOTPIGHO 3’sicyBaTu
noTpebu KnieHTa (KU NPOrpaMHUA NPOAYKT NOTPIGHO po3pobuTK). KepiBHULTBO KOMMNaHii
06roBOplOE CTpaTerito cniBnpali 3 KNiEHTOM Ta CTPOKM 34adi «NifIOTHOro» NPOeKTY. TakoxX
NOTPI6HO onucaTy NPUHUMNK Ta CTPOKKU CMiNIbHOT POo60TK 3 KNieHToM. LLie oaHa i3 3agay — ue
nig6ip cniBpobiTHMKIB B IT-rpyny Ans KOXXHOrO 3aMOBMIEHHS Ta CKMafaHHs creyudikauii Ha
rpyny ntofein B KoMaHi 3 060B’A3KOBUM 0OrOBOPEHHAM HEOOXiAHOro iHCTPYMeHTapito Ans
po3po6ku IT-NpoekTy Ha BCix 1oro etanax. CnifbHa po6oTa i3 3aMOBHMKOM Ha BCiX CTafisx
MPOEKTYBaHHS MOKa3ye K/IEHTOBI, L0 BMKOHABLIO He 6Gaifgyxuin pesynstar pobotn IT-
KOMaHAW, 3MEHLLIYE (haKTOp PU3UKY B «KTOHKMX» MICLSIX TaKoT criBnpadli.

[na kepiBHYKA, SKUIA po3noginse IT-NnpoekTy No KOMaHAax, BXXIMBO:

1. Hanarogutu npouec poboTn Haf NPOEKTOM, 3p06MTI 10ro MakCUMaibHO NPO30pUM
ANs BCiX 3anyyeHux ctopiH (IT-nignpremcTBo Ta A0ro 3aMOBHUKN).
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2. Bci BignpayboBaHi rogMHN NOBMHHI ByTU 3p03yMino BigpanopToBaHi B NOTPiGHOMY
(hopmari, YiTKO i B4acHO. Lle Tak caMo BaXX/MBO i 7151 TOrO, W06 BUCTaBNATA iIHBOMCH.

3. IT-KomaHAM NOBUHHI NpaLtoBaTh ePEKTUBHO | JOTPUMYBATUCS AeAnaliHiB (KpaiHili
TepMmiH (gata abo / um rogmHa), 40 KOTpoi Mae ByTu BUKOHaHE MeBHe 3aBAaHHs).

4. OcobnueicTio pobotn 3 IT-NpoekTaMn € Tak caMO BMKOPWUCTaHHA bug tracking
cucTeM (Jira, SVN, TWIKI) ons cTBOPeHHS NPOEKTHOro nopTasy Ta poboTu 3 OKYMEHTALIEL0.
Lis pginsHka poboTy Tak camo NMOBUHHA BpaxoByBaTucs npw Bubopi IT-KoMaHau, AKa 0TpUMae
3aMOBJIEHHA HA KOXXEH KOHKPETHWIA NPOEKT.

5. lapaHTOBaHI, nepegbadvyBaHi (iHAaHCOBI HaAXOMKEHHSA NMPOTATOM CTPOKY AiT LbOro
KOHTPaKTY.

MpYHLMNY B3aEMO3B’A3KY K/TIEHTA-3aMOBHIKA 3 MPOEKTHOK KOMaHZOH:

1. 3amoBHMK IT-nocnyrn fae cneyudikauito Ha cniBpo6ITHMKIB IT-KOMaHAM, fKa
BK/1tO4aE B cebe onunc norepeaHsLOro 4ocBify poboTu, BOMOAIHHA HEOOXIAHMMMN TEXHO/OTISMN
Ta IHCTPyMEHTaMM, a TakOX [Ja€ XapaKTepUCTMKY OCOOUCTICHMX Ta KOMYHiKaliHUX
XapaKTepuUCTUK, BOIOAIHHA IHO3EMHUMW MOBaMW.

2. CTO o06roBoptoe i3 3aMOBHMKOM cKnaf IT-komaHau (CKifbky giBenonepis
(nporpamicTiB) Ta ix piBeHb (SE, SSE, LSE), KifbKicTb TecTepiB, IT-MapKeToN0riB Ta iHWMNX
cneuianicTis 3a npoTpe6aMm 3amMoBNEHOro IT-NPOEKTY), 3aBaHTAXKEHHS 3a YaCOM.

3. BusHauyaeTbCs UiHa Ha rpyny cniBpoOITHUKIB, 3afigHux B IT-nNpoekTi Ha
06yMOB/IEHWIA TEPMIH.

4. P03paxoByHOTbCA (DIHAHCOBI HAAXOLKEHHS HAa BWKOHAHHA KOXHOro IT-npoekty
MPOTArOM CTPOKY BUKOHAHHS 3aMOB/IEHHS.

MponoHyeTbC Po3pobuTN Moaens BMOOPY IT-MPOEKTIB 3 abTEPHATUBHUX Ta iX
OMTMMASILHOrO PO3MOoAiNY MK BUKOHaBUAMM (IT-KoMaHZamum).

Po3rnisHemo BepbanbHy MOZEb.

Y 3arasbHOMy BUrasdi CHOpMYNHEMO 3aBAaHHA HACTYMHWM UMHOM: HeoOXiAHO
nobyayBsaT MnaH BMKOHAHHA [EAKOI MHOXWHW B3aEMOMOB'A3aHMX IT-MPOeKTiB B yMOBax
06MeXeHMX pecypciB | [0AaTKOBMX OOMEXeHb, TakK W06 OnTuMi3yBaTu 06paHy Mipy
e)eKTMBHOCTI. BukKoHaHHA 6Ge3niyi pob6iT BiAGYBaeTbCA Ha BiApPi3Ky 4acy, SIKWIA Ha3BEMO
IHTepBa/IOM NniaHyBaHHS. IHTepBa NNaHyBaHHSA NOAINEHWIA HA TaKTU M1aHyBaHHS.

Mpu nobygosi mogeni HeobXifAHO BpaxoByBaTN 0OMEXEHHS, AK:

— BMOIp BUKOHaBLiB 3aMOB/eHHS (IT-NPoeKTy);

— MOCNiAOBHICTb BUKOHAHHSA IT-NPOeKTIB;

— KifIbKICTb Y4YacHUKIB IT-KoMaHA, (BUKOHaBLiB po60oTw);

— Mepiof, nnaHyBaHHSA Yacy BUKOHaHHSA IT-NpoeKTiB;

— TEPMIHW BUKOHaHHS KOXHOrO IT-NpoeKTy.

MokasHMKM A4n15 No6YyA0BU KPUTEPItO0 ONTUMI3alii:

— MakcumMasibHa e(heKTUBHICTb pe3ynbTaTry, TO6TO MakCUMasibHa KiflbKiCTb pecypcy,
AKNIA NOBUHEH 6YTN BUKOPUCTaHUM;

— MiHiMa/IbHa [HTEHCUBHICTb CMOXWBaHHS pPecypcy, TOOTO MiHiMabHa KifbKiCTb
pecypcy, 6e3 AKoro poboTa He MOXKe BUKOHYBATUCA (BUTPATK Ha MPOEKT).

OCHOBHMMW XapaKTepuCTUKaMm 3afadi (06MeXXeHHAMN Mogeni) €:

—nepenik IT-NPoeKTiB, BUKOHAHHA AKNX € 0060B’A3KOBOK YMOBOHO MOYATKY BUKOHAHHSA
NOTOYHOT PO6OTK;

— TPUBaNICTb — YACNO TaKTIB NNaHyBaHHSA, sKe He0OXiaHe AN 3aBepLUeHHs I T-NpoeKTiB
6e3 nepeps B yMOBax [0CTATHOCTI pecypciB. Tpusanictb poboTn MOXe 6yTH AK (iKCOBaHO,
TakK i 3a/1eXKHOH0 Bif, Ki/IbKOCTi CNOXMBaHUX PECYpPCiB;

— MOYaTKOBUIA TEPMIH — Lie Yac, paHiLle IKOro BUKOHaHHSA pOB0TU He MOXXe MoYaThCs.
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OpfHa 3 npobneM Npy BMKOHAHHI 3asBOK Ha po3pobKy IT-npoekTiB — BigcTaBaHHS 3a
TepmiHamu. Tomy npwv po3nogini IT-NpoekTiB N0 KOMaHAAX Ay>Ke BXIMBO Migiopaty Taky IT-
KOMaHZy, fka 3abe3neunTb BUPILLEHHA MOCTaB/eHMX 3aBfaHb AKICHO i B CTPOK. A1 LbOro
KepiBHMLUTBY KOMMaHIl Npv po3nofini 3aBfaHb Ha KOXEH MPOEKT BaXX/IMBO MNPU3HAYNTY
KOMaHAy, Wo Bosogie axiBuyiaMmu 3 NOTPIGHUMM 3HAHHAMKU Ta HaBMYKaMu. TOMY Heob6XiAHO
BPaxoBYyBaTW CK/IAAHICTb NPOEKTY, e)eKTUBHICTb POOOTU KOMaHAM, 04iKyBaHMIA Yac po3po6Ku
npoekTy, (hoHA poboyoro yacy. Kpim Toro, HeobxigHoO 6patn B pO3p0o6KY i po3noginaTu no
KOMaHfax Taki MpPOeKTW, fiKi NPUHECYTb SAKHaNGiNbWMA NpubyToK nignpuemcTay. OTXe,
BXIAHUMW MOKa3HWKaMU Ans Mogeni OyayTb Tak camo BUTPATU KOXXHOT KOMaHAW Ha MPOeKT i
LiHa, AKY 3aMOBHUK rOTOBWIA 3an1aTUTX 3a NPOEKT (BapTiCTb MPOEKTY).

3anporoHoBaHa MOAe/b NiAXOAUTL ANA THYYKOT METOLONOTIT YrnpaB/iHHA MpPoeKTaMm
Agile, fka nobygoBaHa Ha MOIOXKEHHAX TalM-MeHEKMEHTY.

MeTogonoris Agile — Le WwBKnaKa po3pobka I T-npoekTy 6e3 BTpaTh AKOCTI 3aMOB/IEHHS.
BpaxoByloTbCs iHTEpBa/IM M1aHYBaHHA, AKI HasmMBalOTbCA Sprint — Bifgpi3oK u4acy, AKui
BiJBOAMTLCA AN151 BUKOHAHHS CNUCKY 3aBAaHb (3a3BMUYali — OPIBHIOE ABOM-YOTUPLOM TVKHSM.
Sprint Planning Meeting — Ue oauH 3 HaibiNbL BaXXNMBUX 3axogiB y metogosnorii Agile. Lii
TakKTV NnaHyBaHHS (Sprin), po3AdineHi Ha AWCKPETHI NPOMIXKKK Yacy (3a3Buyail — 15 XBUIUH
LLLOAHSA).

MobyayemMo eKOHOMiIKO-MaTeMaTUYHY MOZe/b BIAMOBIAHO A0 eTaniB MOAE/HOBaHHS.

Etan 1. lNocTaHoOBKa 3aBAaHHS.

KomnaHis Mae Kifibka KOMaHf pO3pO6HUKIB | 3aMOB/IEHHS Ha BUMYCK IT-NpoekTiB.
ICHYIOTb Taki BifOMOCTI NpPo KoMaHAW (3ibpaHa cTaTUCTUKA):

— Ki/IbKiCTb KOMaH[, y KOMMaHiT;

— e(PEKTMBHICTb BUKOHAHHA MPOEKTIB AN KOXHOT KOMaHAM. EeKTUBHICTb 3a/1eXNUTb
Bifl PIBHSA BONOAIHHA TEXHOMOTiAMM, KBaniikauil, focsigy poboTun. Hanpuknag, eheKTUBHICTb
— WBMAKICTb PO60TK (TPYLOMICTKICTb) KOMaHAW, 3apriata KoMaHAaw.

ICHye iHthopmauis npo IT-NnpoekTn:

— BapTiCTb, IKY 3aMOBHUK rOTOBWIA 3annaTtuTu 3a IT-NpoekT;

— Yac noyaTky IT-npoekTy;

— TepMiH BMKOHaHHS IT-npoekTy (TpUBasicCTb).

IT-npoekTn 6yBalOTb 30BHILWHI | BHYTPILWHI. 30BHIiLHI NPoekTn 060B’A3KOBI A0
BUKOHaHHS, BHYTPIlWIHI — He 000B’A3K0BI. KomaHZa He MOoXKe MNoyuMHaTh MPOEKT, He
3aKiHUMBLUM MomMepesHii npoekT. [epepuBaHHA npoLuecy 06CnyroByBaHHs 3asBku |T-
KOMaHAoK 3abopoHeHe. KoxHa IT-komMaHAa OfHOYacCHO BWMKOHYE He 6inblie ogHoro IT-
MPOEKTY, A1 KOXXHOT 3aBKM 11 BUKOHAHHSA MOBUHHO MOYMHATUCA HE paHiLle, HiXK 3aBepLUnTLCA
1T BAKOHAHHA Ha nonepeaHbLOMY eTarii.

Heob6xigHO: HaietheKTUBHIWIMM CMOCOOOM peanidyBaTu Halbinbwy KinbKictb IT-
MPOEKTIB i3 NPeACTaBNeHNX a/lbTePHATUB, NPU3HAYMBLLN KOXHI KOMaHAi PO3pO6HUKIB CBOT
IT-NpoekTn Ha 3aaHOMY MPOMIDKKY Yacy.

Tob6T0o, Tpeba BMOpaTM ONTUMaNbHY KiNbKICTb 3amMOB/MeHb Ha IT-nocnyrn Ta
po3noginutn obpaHi IT-NPoeKkT! Mi>K KOMaHAaMu, 6epyyn 4o yBaru nepcoHasibHi MOX/IMBOCTI
KOXXHOT rpynu BUKOHaBLiB. ONTUMabHMIA PO3NOAIN — Lie MaKCMasibHe 3aBaHTaXKeHHSA KOMaH[,
NMPOoeKTaMu i MiHIMaJIbHUX BUTPAT Ha MPOEKT. Tak caMO MOXHa PO3rnsfaTv MakcuMasibHe
3aBaHTaXXEHHA KOMaHf 3a 4acoM. [lepepuBaHHSI npouecy 06C/nyroByBaHHs 3asBku IT-
KOMaHZ0t0 3a60poHeHe. KoXHa IT-KomaHaa 04HOYaCHO BUKOHYE He 6ifibLe OAHOr0 NPOeKTY,
A1 KOXXHOMO MPOEKTY Oro BUKOHAHHS MOBUHHO MOYMHATUCA He paHille, HiXK 3aBepLUMTbCS
A0r0 BUKOHaHHS Ha rnonepegHbLoMY eTari. MoTpibHO BU3HAUUTY MOPALOK BUKOHAHHS NPOEKTIB
IT-koMaHZamu 3 MiHIMa/IbHUM 3HaYEHHSAM 3arajibHoro vacy 06c/1yroByBaHHS.

Etan 2. ®opmanizauis 3agavi.
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Hexaii

I — Homep IT-komaHau (j = 1,..., n);

j — Homep IT-npoekTy, (i=1, ..., m);

t — gara, Konn novmHae BUKOHyBaTucs IT-npoekT, (t =1, ..., T).

€ TakoX iHhopmaLisi MPo NPOEKTH:

aij — CKNagHIcTb j-ro IT-npoekty Ang i-1oi KomaHaw, (story point);

Ai — team performance (e(eKTVBHICTb PO60OTU KOMaHAN);

dij — delivery time (ouikyBaHuiA Yac po3po6bku j-ro IT-NpoekTy (3a 4OroBOPOM);
D — po3TalloBaHm1in (hoHA pobo4oro yacy no IT-nignpuemcTsy;

Cij — BUTpaTW Ha j-n IT-npoekT i-1 IT-KOMaHAW, TPH.;

Ci — (hoHz 3apobiTHOT nnatu i-Toi IT-KoMaHAW 3a BeCb TEPMiH MOZE/OBaHHS, TPH.

Etan 3. MobygoBa eKOHOMIKO-MaTeMaTUUYHOT MOAErI.

Mobyayemo [AMHamiyHy 6GaraTOKpuTepiaibHYy eKOHOMIKO-MaTemMaTUyHy MOAeNb
OnTMMaIbHOro po3noginy pobiT (IT-npoekTiB) MiXK BUKoOHaBUAMK (IT-komaHgamn).
t
]
MOMEHT yacy t.

Mobyayemo LinboBy PYHKLiO.

ICHY€e HaCTyNHWIA Habip YaCTKOBUX KPUTEPIiB.

Mepwnii KpUTepin ONTUMAaILHOCTI — MiHIMI3alis CyMapHUX BUTPAT Ha BUKOHaHHS
npoekTiB. TOMy nepLua LifiboBa PyHKLis:

Hexail x- — thakT npu3HayeHHs i-TOi IT-KOMaHAN Ha BUKOHaHHS j-ro IT-npoekTy B

m n T
F)=aaa cx ®min. (9)
i=1 j=1 t=1
[pyruii KpuTepin onTUMaIbHOCTI — MakcMMi3aLis eqpeKTMBHOCTI po6oTu IT-KoMaHg,
Tomy apyra uinbosa PyHKUis:

m n T
FX=aa aax ®max. (10)
i=l j=1 =1
Y npoueci MoAentoBaHHA ONTUManbHOro Bubopy IT-3amMoB/EHb Ta Po3NoAiny pob6iT
(IT-npoekTiB) MiX BUKOHaBUaMM (I T-koMaHZamu) NOTPIOGHO BpaxyBaTu Linnii psif 06MeXeHsb.
OO6MeXeHHS No po3TalLLoBaHOMY (JOHAY PO60YOro vacy:

88 & t_
aa adx =D. (11)
i=1 j t=1
Mo 060B’A3KOBUX BK/THOUEHHSX 3aMOB/IEHHSA B MaH (415 30BHILLUHIX IT-NPOeKTIB)
8 & . t_
a ax =1 (12)
i=l t=1
Mo HeobOB’A3KOBUX BK/IKOYEHHAX I T-NPOEKTIB B niaH (41s BHYTPULLHIX IT-NPOeKTIB)
S & t. .
a axliek. (13)

i=1 t=1
OOMeXeHHS Ha KOXHWI IT-npoekT (MOXe OyTM HasHayeHa Tinbku ogHa IT-
KoMaHza)

éx__ =1 (14)

3a YMOBOIO L{i/I04MCeNbHOCTI
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X =1 15
i o (15)

AKLLO OfIMH 3 YaCTKOBMX KpUTepPIiB HabaraTo BaXKNMBILLWIA 3a IHLLI, ANs AKX BigoMi iX
rpaHM4HO AOMYCTUMi 3HAYeHHA b, , TO ONTMMI3aLis NPOBOAWUTLCA 3a HaWBIfbLL BAXK/INBUM

ronoBHUM Kputepim (F, = F ), a 419 iHWKWX KpUTepiiB BCTaHOBNIOKOTLCA 0OMEXeHHA (Yj < byj,

j#i, ]=1,m). Lieit meTog Ha3WBaETHCA METOAOM BXIMBOIO KPUTEPIIO.

3BefleHHA 6araToKpuTepiasIbHOro 3aBfaHHA 40 MOZeNi 3 OAHMM KpuTepiem Byaemo
3AIACHIOBATM  LUNSAXOM  BWUAINEHHA 3 Habopy MOKa3HWKIB OJHOr0, SAKUA BBaXaKTb
HanBaXXNMBIWMM — Fy. [Ins Lb0oro BBeAeMO Kepyrouy 3MiHHY — Bara Kputepito onTumisayii no
J-tomy IT-npoekTy (3HAYEHHS KPUTEPIHD BU3HAYAETHCA EKCMEPTHMM MeTOoAoM). [owwyk
max B, A03BO/MTbL BUGPATU KPUTEPI C max B; SIK FONIOBHWIA KPUTEPIIA.

Bei iHWI Kputepii € apyropsgHMMn. Ha HUX HaknagatoTbCsi OOMEXEHHS BUTMNAAY:
F3z , [ie Zi € HIKHBOKO MEXEH 3HaYeHHS BiAMOBIAHOMO NOKa3HMKa, AKLLO HeobXigHo, w06

3HAYeHHA NMOKa3HMKa He MepeBuLLyBaso.
Tak, Hanpuknag, SKWO BUAINMTU SK HaBaXXIMBILLMIA MOKa3HWMK Fi— MiHimi3ayis
CymMapHuMX BUTPaT Ha I T-NpoeKT:
m T
F)=Qacxt ®min (16)

ij i
i=1 j=1 ,

Tof4i Tpeba f04AaTKOBO BBECTN 0OMEXeHHS BiJHOCHO Be/IMYMHM (hoHAY po60oY0oro yacy

KOMaH/y He BULLE MEBHOIO PiBHS:
T J

o O t
aaai,- Xij £ A1 (17)
t=1 j .
AKWO BUGINUTA AK HaMBaXXIMBIWIMIA MNOKa3HWK F>— MakKCMMaslbHe 3aBaHTaXKEHHS
KOMaHA — LinboBa (hyHKLUiA

m T
— 2 2 _tt
F.()=aaa;x; ® max (18)
i=1 j=1
Toai Tpeba [04aTKOBO BBECTU OOMEXEHHS BIAHOCHO BENWMUMHW (DOHAY 3ap06iTHOT
nnaTy KOMaHAW He BULLLE NEBHOI0 PiBHSA:

T J
aac,x £¢, (19)
t=1 j .

[na BuUpileHHs 3adadi LinovMcnoBoro MiHiMHOrO nporpamyBaHHS MPOMOHYETLCS
CKOPUCTaTUCA CUMMJIEKC-METOAOM, SKWIA € YHIBepCa/lbHUM CMOCOO0M BUPILLEHHS CUCTEM
NiHIMHUX PIBHAHbL BE/IMKOT PO3MiPHOCTI.

AnpobaLis Mmoaeni npoBeaeHa Ha 6a3i TOB «BceBif», AKuiA € J0YiPHbOK KOMMaHIE
nignpvemctea HY'S Enterprise — Mi>XHapOLHOI0 XONANHTY, NPEACTaB/IEHOr0 Y TPbOX KpaiHax.
MpueaTHa kopnopauia HYS nignpuemctea 6yna cTBopeHa 3 ifeet0 3abe3neyeHHs po3BUTKY
NOCNyr ayTCOPCUHIOBOT PO3POOKM NPOrpamMHOro 3abe3neyeHHs.

TOB «BceBif», K JOYipHA KOMMNaHis, 3aiMaeTbCA HafaHHAM MOCAyr 3 Po3pobKu
nporpamMHoro 3abesneyeHHs, KnieHTHa 6a3a koMnaHii crpsamoBaHa Ha €spony, CLUA, KaHagy.

OCHOBHI HanpAmMK®N NPOAYKTIB, L0 PO3pobNstoThCS:

1) TenekoMyHikauii;

2) MO6INbHI foJaTKuy;

3) AECKTONMHI PilLEHHS;

I.FO. IBueHko, T.J1. Bygopaubka. Po3pobka mogeni posnoginy 1T-npoekTis Ha 73
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4) 6aHKIBCbKI cuctemu;

5) Be6 po3pobKa;

6) cepsicu reonokauii LBS (Ha ocHoBi Location Services).

Ha nignpuemctsi B Ogecbkomy hiniani 3ainHaATi 90 cneuianicTie. 3 HMX: wictgecaT Net
po3po6HuKiB (10 komaHg), pecsitb — IOS po3pobHukiB (3 komaHan), gecsTb — Android
PO3p06HUKIB (3 KOMaHAW), fecaTb — QA TeCcTyBa/IbHUKIB (PO3APiGHEHI MO KOMaHAAX).

Ha 6a3i nobygoBaHOT eKOHOMIKO-MaTeMaTUYHOI Mogeni peanisauii IT-npoekTiB 6yno
po3p06s1eHO NporpaMHe 3abe3rneyeHHs eKOHOMIYHMX pPiLlleHb B yNpas/iHHI IT-NignpruemcTBoM
TOB «Bcesig».

MpoBefeHWIA aHani3 AisnbHOCTI nignpuemcTea «BceBig» [03BONMB BifOKPEMUTY
OCHOBHI Mpo6neMu ynpas/iHHA. AHa/i3 NOKa3as, L0 O4HWM 3 OCHOBHMX 3aBfaHb YrpaB/iHHS,
AKi CYTTEBO BMN/MBAOTb HA MPUBYTOK NiANPUEMCTBA, € (hOpMyBaHHSA Nporpamu posnoginy IT-
NPOEKTIB MiX IT-KOMaHZaMu.

Ha nigcTaBi po3po6/eHOi eKOHOMIKO-MaTeMaTUYHOI MoAeni po3pobneHe nNporpaMHe
3abe3neyeHHs, fke pobuTb aBTOMATM30BaHI PO3pPaxyHKM 1 BMOIp ONTUMaNbHOI Mporpamu
MPU3HAYeHHA NPOEKTIB MO BMKOHABLUAX 3a KPUTEPIAMM MiHIMI3aLii BUTPAT Ta MakCUMi3auil
3aBaHTaXXEHHSA yYacy pob0TWU BiKOHABLIB 3a BECb PO3pPaxyHKOBMIA nepiog (W06 KOMaHAW He
MPOCTOHOBA/IN), 3aMOB/IEHHSI BUKOHYB&/IUCb CBOEYACHO. [15 HaNMCaHHA MPorpaMHoOro Kogy
6yna obpaHa moBa C Sharp (C#). MNMpoayKT peanizoBaHWii nporpamHoro MoBoto C Sharp (C#)
3a TexHonorieto .NET, koTpa € nnatdopmoro Ans 3py4yHOro KepyBaHHA MOAeNsMn Ta
naTepHamu.

Po3po6nieHnin NnaH po3nofiny KOMaHg no MnpoekTax [03BO/UTbL KepiBHUUTBY IT-
nignpuemMcTea NpUiAMaT YrnpasaiHCbKi PiLUeHHs WoA0 opMyBaHHA MaaHy 3aMOB/IEHb Ha
MeBHWIA Nepiog Yacy Ta Ppo3nogin Lumx npoekTis no IT-komaHaax.

Po3paxyHOK eKOHOMIYHOT eqieKTUBHOCTI MiATBEPAXKYE AOUINbHICTL MPOBEAEHOro
pocnifkeHHsa. OUiKyeTbCA, WO Ue [03BOMUTL NIABAWMUTUA eeKTUBHICTb (DYHKLIIOHYBaHHS
nignpreMCTBa 3a KpUTEPIEM NPUOYTKOBOCTI.

HaykoBa HOBM3Ha pe3y/bTaTiB LOCNIKEHHS NONArae B HACTYMHOMY:

— po3pobrieHa AMHamivyHa onTUMasbHa MoAens peanisauii IT-NpoekTis, BiAMIHHOK
PUCOID SIKOT € MOX/IMBICTb YpaxyBaHHA (hakTopa 4acy B NiHIMHIA onTuUMi3ayiiHin Mogeni
po3noginy IT-npoekTiB No IT-KoMaHAax Ha NiANPUEMCTBAX, 3aNHATUX Y cdepi iIHHOBaLLiIAHUX
TexHonorin. Lle 403B0MN0 po3pobnsaTy NnaH peanidauii IT-NpoekTiB Ha NEBHUIA Nepiof Yacy;

— TMPOMOHYETLCA BMKOPUCTaHHA 6GaraToKpuTepiasibHOI Mofeni Ha BIAMIHY Bifj
TPaAuLinHO BUKOPUCTOBYBAHWX OAHOKPUTEPIUIbHUX NiHINHUX MOAENew;

— pO3po6/eHi IHCTPYMeHTa/IbHI 3ac06u peani3auii eKOHOMIKO-MaTemMaTUYHOT MoZgeni
MeToZamn Po3B’A3aHHA 3aaadi peanisauil IT-npoexTis.

BWCHOBKM 3 JaHOr0 AOCNILKEHHS | MepCneKTMBY MoLasibLUMX PO3PO6OK 3a AaHWUM
HanpsMoMm. [ BU3HAYeHHS| HabiNbll akTyasibHOI NpPo6/eMU MOLENHOBAHHA B [aHOMY
AOCNiMKeHHI 6yB MpoBefdeHWIA aHani3 MOX/MBOCTE 3aCTOCYBaHHA iHCTPYMEHTapito
MaTeMaTUYHOro MOAENOBaHHS A4/1i NPUAHATTA piLleHb B CUCTEMI YrpaBiHHSA nepcoHaiom IT-
nignpuemMcTs. BiH Mokasas, LU0 3aBAaHHA MOLE/OBaHHA (DYHKLiOHYBaHHA IT-nignpremcTaa 3
METOK ONMTUMa/IbHOrO po3noginy pobiT (IT-npoekTiB) MixX BukoHaBusmy (IT-kKomaHaamm)
CNPUSE NiABULLEHHIO ePEKTUBHOCTI PO6OTH NiANPUEMCTBA.

Ha nigcrasi aHanizy o6'ekta gocnimpkeHHs 6yB po3pobieHniA MaTeMaTUYHUA anapart
nnaHyBaHHS po3noginy I T-NpoekTiB, AKWIA ABNSE COO0K0 AMHAMIYHY EKOHOMIKO-MaTeMaTUUHy
NiHIAHY MOAeNb ONTUMI3aUiHOro Knacy. 3acTocyBaHHS GaraToKpuTepiasibHOT OnTUMI3aLii
Mpy MOLYKY ONTUMaIbHUX PiLLeHb MIAHOBO-eKOHOMIYHMX 3afa4y fa€ MignpueMcTBaM HOBI
MOX/IMBOCTI A/19 BUKOPUCTAHHA CUCTEM TEXHIKO-EKOHOMIYHMX | (hiHAHCOBMX MOKa3HMKIB. Lle
[OMOMOXe  MPOBOAMTU  AKICHY CBO€YacHY OUiHKY fisnbHOCTi  IT-nigpo3ginis  Ha
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nignpuemcTeax, abo AianbHoCTI IT-NignpuemMcTB B LinoMy. baratokputepiasibHWiA Nigxig €
MeTOAMYHOIK OCHOBOK MOAONAHHA NMEBHOT MipWU HEBW3HAYEHOCTI | HEMOBHOTM MOYATKOBUX
[aHUX, SIKi BUKOPUCTOBYIOTLCA ANA NPUAHATTA ONTUMa/IbHUX PilleHb B CUCTEMI YNpaBiHHS
nepcoHasiom IT-nignpueMcTsa NNaHOBMX 3aBfaHb AiANLHOCTI MiANPUEMCTB.
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Developing a model for distributing IT projects at enterprises of the information technology
industry.

The aim of the article. Modeling different types of IT activities of an enterprise is an important
component of enterprise management. Every modern enterprise should be able to use simulation tools.
This will maximally accurately reflect the required processes and phenomena and will allow you to get
good performance.

The results of the analyses. In the article, the authors have shown that there are many methods
and models for managing complex systems. However, there are few models that can be used in practice.

The article considers the possibilities of using information technologies in the management of
the company’s personnel. The authors conducted a critical review of literary sources devoted to the
construction of optimization models. The authors analyzed the possibility of using models for
implementing IT projects and the possibility of applying multicenter decisions in the theory of
management.

The results of this study are an economic and mathematical model for implementing IT projects
for enterprises engaged in information technology.

The economic-mathematical model is constructed according to the simulation stages. There are
two optimality criteria in the model: the first criterion of optimality is minimization of the total costs for
the implementation of projects, the second criterion of optimality is maximizing the efficiency of the
work of IT groups.

The model of optimal choice of IT orders and distribution of workplaces (IT-projects) among
the executors (IT teams) takes into account the following restrictions: on the allocated working time
fund; for mandatory inclusion of an order in the plan (for external IT projects) On the optional inclusion
of IT projects in the plan (for internal IT projects) by the number of IT projects in each IT team. The
article proposes a method for solving a problem.

Conclusions and perspectives for further research. This model is dynamic optimization and
multicriteria. The model allows to find optimal variants of distribution of orders by executors. Orders
are IT projects that need to be completed within a specified time frame. Executors - IT teams, which
have all the necessary specialists. The purpose of increasing the efficiency of the enterprise on the
criterion of profitability.

Key words: information technology, optimization, modeling, marketing, management, IT
project, mathematical model.

Haginwno go pegakuii 19 nunHs 2018.
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The article notes that tourism is one of the most important driving forces of the world economy
and one of the main sources of employment. At the same time, in the Republic of Moldova, this sector,
despite the presence of quite significant tourism potential. A critical analysis of the state of the tourism
industry of the Republic allows us to assert about its initial stage of development. The problem of
management and promotion of the tourism product of the Republic of Moldova remains underdeveloped
and requires methodological development. In this regard, one of the most relevant ways of effective
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Statement of the problem in general form and it’s connection with important
scientific or practical tasks. Tourism has entered the 21st century as the most dynamic sector
of international trade in services. High rates of its development, large amounts of foreign
exchange earnings actively affect various sectors of the economy. Currently, tourism is one of
the most important driving forces of the economy and one of the main sources of employment.
It has improved the lives of millions of people around the world [4].

According to the latest data from UNWTO World Tourism Barometer, the international
tourism performance for 2017 is the highest in the last 7 years. Thus, the number of international
tourist arrivals in 2017 increased by 7% and reached a total of 1322 million. This strong
momentum is expected to continue in 2018 at a rate of 4-5% [8].

The Republic of Moldova, according to the travel & Tourism competitiveness Index
2017, compiled by experts of the world economic forum (WEF), based on the analysis of the
situation in 136 countries of the world, took the last place among the countries in the field of
travel and tourism among the countries of the former Soviet Union, Moldova is located on the
117 place in terms of attractiveness for tourists, in the neighbourhood with Ethiopia and Algeria,
falling by six positions compared to the indicators of 2016 of this study. The ranking took into
account such factors as security, infrastructure, cultural and natural diversity, openness, and
prices. At the same time, Ukraine takes 88th place in the rating, Russia — 43, Romania — 68 [9].

© 2017 The Authors. This is an open access article under the CC BY license
(http://creativecommons.org/licenses/by/4.0/)
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The situation in Moldova is also poorly assessed in terms of the level of tourist services
— the Republic takes 105th place. It is gratifying to note the high level of Moldovan health care
and sanitary standards (34th place), as well as the acceptable price level — 32 position [7].

Analysis of the latest research and publications, which initiated the solution of this
problem and on which the author relies. In order to make more effective using of the tourism
potential of the Republic of Moldova, in 2014 the tourism development Strategy «Tourism-
2020» was adopted (Annex No. 1 to the resolution of the Government of the Republic of
Moldova No. 338 of 19 may 2014).

Highlighting the previously unresolved parts of the general problem to which the
article is devoted. However, to date the most important and at the same time underdeveloped,
requiring methodological development, is the problem of management and promotion of the
tourism product of the Republic of Moldova.

Formulation of the purpose of the article (statement of the problem). In view of the
above, the purpose of this article is to describe the current state of the tourism industry of the
Republic of Moldova and to suggest ways of development in terms of digital marketing
technologies.

The empirical base of the study was the tourism industry of the Republic of Moldova.

Statement of the main material of the research with full justification of the
scientific results obtained. The law on the organization and implementation of tourism
activities in the Republic of Moldova No. 352-XVI of 24 November 2006 defines tourism as
one of the priority areas of the national economy [1]. At the same time, in the Republic of
Moldova, this sector, despite the presence of quite significant tourism potential, is poorly
represented.

Among the main disadvantages of this industry in Moldova are the following: most
forms of tourism (cultural, gastronomic, social, sports, and automobile, weekend, urban,
nostalgic and environmental) are not used enough by travel agencies. There is no strategy to
attract new consumers to the tour market; the level of information on tourism potential and
services is very low; the tools to inform and promote tourism are insufficient; with the exception
of Chisinau is missing tourist information centres, etc. [2]. All these shortcomings have a
serious effect on inbound tourist flow, which graphically represented in fig 1.

Figure 1 shows that the basis of the tourist flow of Moldova is Moldovan citizens
traveling abroad — on average, a little more than 150 thousand people a year. In 2017, 229.3
thousand tourists went abroad through travel agencies and tour operators, which is 29.4% more
than in 2016. The majority of Moldovan citizens went abroad for holidays (98.9%). Citizens of
Moldova preferred to travel mainly to Turkey (35.7%), Bulgaria (23.4%), Romania (13.6%),
Greece (10.3%), Egypt (4.4%), Ukraine (3.3%), Spain (1.4%), Italy (1.1%), Montenegro and
the Czech Republic (1.0%).

In second place for the period 2010-2017years are participants of domestic tourism-
about 40 thousand people a year. The number of tourists participating in domestic tourism in
2017 amounted to 38.1 thousand people, which is 7.7% less than in 2016. The movement of
Moldovan residents within the country was organized mainly by tourism agencies located in
Chisinau municipality (45.8%), Centre of Republic (27.2%) and the South (24.1%). In 2017,
43% of foreign tourists and 57% of Moldovan tourists visited the collective structures for the
reception of tourists with accommodation functions.
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Figure 1 — Dynamics of tourist flow in the Republic of Moldova for the period 2010-2017 [6]

The number of foreign tourists who entered the country for the period 2010-2017 years
is much lower — an average of 13 thousand people a year or about 8% of the number of
travellers. Of the 17.5 thousand foreign tourists who visited the Republic of Moldova in 2017
and use the services of travel agencies and tour operators, 78.3% were on vacation, 17.2 % —
business and professional purposes. Among 4.5% of tourists who come for treatment, the
majority choose dental services because of lower prices.

According to the Data of the National Bureau of Statistics of the Republic of Moldova
in 2017, travel agencies and tour operators provided tourist services to 285.0 thousand tourists,
which is 21.7% more than in 2016. The increases of number of tourists were due to the increase
in the number of participants of outbound tourism (+ 29.4%) and inbound tourism (+ 11.7%).

Consider the structure of the tourist flow that used the services of travel agencies and
tour operators.
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According to the data of fig. 2, it can be noted that of all tourists entering the territory
of the Republic of Moldova through travel agencies and tour operators in the period 2010-2017
visited from the CIS countries (about 23-25%), about 75% — tourists from other countries.
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Figure 2 — The number of tourists who arrived the Republic of Moldova through travel
agencies and tour operators in the period 2011-2017 [6]

We will analyze the number of inbound tourists who visited the collective structures of
the Republic of Moldova in receiving tourists with accommodation functions in the period
2010-2016 (tab. 1).

For example, in 2017, in the total number of foreign tourists arriving in the Republic of
Moldova, more significant weight ratios are among the citizens of Romania (24.6%), the
Russian Federation (8%), Ukraine (13.5%), Germany (5%), and Italy (5%). Unfortunately,
these statistics cannot indicate the high attractiveness of Moldova for the citizens of the
mentioned States. In this regard, one of the most relevant ways of effective marketing of this
industry in the Republic of Moldova, according to the authors, may be a wider and more
effective use of digital technologies in tourism.
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Table 1 — Number of foreign visitors to the Republic of Moldova by country of origin [6]

Indicator 2010 | 2011 | 2012 | 2013 | 2014 | 2015 | 2016 2017

Total number of foreign 63593 | 75000 | 88956 | 95640 | 93897 | 94381 | 121340 | 145165
visitors, people

Including from such countries as (people):

Russian Federation 6484 | 7840 | 9244 | 11003 | 8368 | 9054 | 9705 | 12999
Ukraine 6083 | 7194 | 8216 | 9287 | 10951 | 13503 | 16422 | 17887
Bulgaria 1384 | 1163 | 1373 | 1657 | 1837 | 1646 | 1848 | 2207
France 1479 | 2130 | 2103 | 2256 | 2140 | 1882 | 2492 | 2952
Germany 3468 | 3863 | 5520 | 5934 | 4672 | 3964 | 5602 | 6701
Italy 3042 | 4447 | 5001 | 5084 | 5143 | 4677 | 5086 | 5987
Poland 1390 | 1872 | 2295 | 2677 | 2453 | 2154 | 3511 | 4215
Romania 15403 | 16097 | 17549 | 21030 | 22624 | 23884 | 29902 | 35950
Turkey 2538 | 2781 | 5798 | 4600 | 3523 | 4118 | 4467 | 5815

Share of countries
represented in the table to
the total number of foreign

visitors. % 66,3 | 632 | 642 | 664 | 657 | 68,7 65,1 65,2

With the advent of Internet technologies, marketing rules have been revised worldwide.
The Internet has changed the way consumers interact with brands, as interactivity has created a
new dimension of communication between all market participants. This completely
transformed the policy of promotion in the economy, and digital marketing has become one of
the key areas for business worldwide.

The main reason for success of digital marketing compared to traditional is the fact that
the first allows companies to track consumer behaviour in real time. Each campaign launched
in digital form, can be tracked from the point of view of its scope, participation and conversion.
This gives a whole new meaning to marketing research in the field of customer needs.

Internet marketing includes a number of features conditioned to the fundamental
differences of the digital environment:

— Continuality (continuity) in time and space. The Internet operates 24 hours a day, 365
days a year, almost anywhere in the world, hence the same continuality, potentially, has any
marketing campaign conducted on the Internet;

— Universality. Network information exchange protocols (HTTP, SMTP, FTP, etc.) are
equally executed anywhere in the world;

— Multichannel, characterized by the many digital channels of reporting [5].

— Speed. In the time it takes to get the results of a single mailing or print advertising,
online marketing allows you to run multiple online campaigns via email, social networks and
see the results very quickly;

— Cost. The cost of printing, mailing and advertising space in traditional marketing is
much higher than the cost of reaching customers on the Internet;

— Analytics. Perhaps the biggest advantage of Internet marketing is the possibility of
advanced Analytics. With the help of various tools, it is possible to measure the effectiveness
of almost all aspects of campaigns and promotions, which allows you to eliminate those that do
not work, and improve those that are effective.

Internet marketing includes the following elements of the system (fig. 3).

A. Levitskaya, N.Yanioglo. Digital marketing technologies as an effective tool for 81
promotion of tourism in the republic of Moldova



ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 2, No 3, 2018 ISSN 2523-434X (Online)

VIRAL MARKETING

PROMOTION IN SOCIAL
ETEBRE MEDIA ADVERTISING
e j\ / y,
INTERNET MARKETING
E-MAIL MARKETING SEARCH ENGINE

MARKETING (SEO)

DIRECT MARKETING USING

E - MAIL; RSS INTERNET BRANDING

Figure. 3 — Elements of Internet marketing [5]

The tourism industry of the Republic of Moldova can be recommended to use the
following tools of digital marketing:

1. Digital presentation on the web sites of the National Agency for tourism of the
Republic of Moldova, General Directorate of Culture and Tourism (ATU Gagauzia), tourist
operators and others. In the basis of digital presentation lies a panorama of tourist destination.
Looking through 3D panoramas, a potential tourist gets the opportunity to verify the accuracy
of the description of the tourist object. In addition, virtual tours are more informative compared
to promotional brochures, which causes more emotions among the participants and contribute
to the purchase of the tour.

2. Mobile application. Mobile applications are convenient because they allow tourists
to organize their own vacation. When installing the app on your Smartphone, a tourist can easily
access information about their flights, bookings and travel routes, which is a great incentive for
the market.
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It should be noted that the Republic of Moldova has little progress in this area. So, at
the end of November 2017, in the test mode, the application for wine tourism «Moldova Wine
Route» was launched. The application contains information about the 12 most important
wineries with the presentation of services and the most popular 10 wines of each. In addition,
in the application you can find recommendations on the most popular wine bars and wine shops
of the Moldovan capital [3].

3. Exclusive offers via email and social networks. Effective advertising activity of
organizations in social networks is quite a new phenomenon at the same time very effective due
to the large audience coverage, time spent by users in social networks, the possibility of direct
contact with customers and the cost of advertising. Despite the fact that making exclusive offers
travel company will earn less, it will help to create a wide base of loyal customers.

Conclusions from this research and prospects for further developments in this
area. Digital marketing has now become an integral part of any business, regardless of its size
and type. The growing role of digital marketing has influenced how companies promote their
offerings to both existing and new customers. The need for digital marketing has been felt more
than ever in the tourism industry, where customers have instant access to all kinds of
information about the latest offers and best prices. The wider and more effective use of Internet
marketing in the tourism sector is of great interest not only for individual tourism companies,
but also can generally affect the development of the tourism industry in the Republic of
Moldova.
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NeBnTcbka Anna [MeTpiBHa, AOKTOP xabiniTaT EeKOHOMIYHWMX HayK, KOHdepeHuiap
yHiBepcuTap, KompaTCbKuil Aep>KaBHuii yHiBepcUTeT, Kadenpa ekoHomikn (KompaT, Mongosa).

Aniorno Hagis MeTpiBHa, LOKTOP EKOHOMIYHKX HayK, BKnagay, KomMmpaTCbKuil ep>KaBHuii
yHiBepcuTET, Kadeapa ekoHoMikn (KompaT, Mongoga).

Lindposi TexHonorii MapkeTUHTY K e)eKTUBHUIA IHCTPYMEHT MPOCYBaHHA TYpuU3My B
Pecny6niui Mongosa.

Y cTaTTi HaronowyeThes, WO B AaHWA Yac TypuU3m SBMSE COO0K OfHY 3 HaWBa>K/MBILLMX
PYLUi/AHWX C CBITOBOT EKOHOMIKY | OAMH 3 FTONOBHUX A>Kepen 3aiHATOCTI. Y TOii >Ke yac, B Pecnybniyi
MorgoBa us ranysb, nonpu HagBHICTb JOCUTb 3HAYHOTO TYPUCTUYHOrO NOTeHUiany, npeacTasneHa
cnabo. KpuTuyHwii aHanisa cTaHy TYpUCTUYHOI ranysi Pecnybnikvn f03BOMSi€ CTBEPA>KYBATMW Npo il
noYyaTKoBY CTagito po3sUTKY. Cnrabopo3BUHEHOO 3aUNLLIAETHLCA Npobnema ynpasniHHA Ta npocyBaHHA
TYPUCTWYHOTO NPoAyKTYy Pecnybnikn Mongosa, L0 BUMarae MeTOAONOTiIYHUX PO3PO6OK,. Y LiboMy
3B'A3KY OAHMM 3 HalbiNbLL aKTyanbHUX LMAXIB e(DEKTMUBHOIO NPOCYBaHHA Ta PO3BUTKY AaHOT ranysi
MO>Ke BUCTYNUTW Bibll LUMPOKe 3aCTOCYBaHHS LM(POBUX TEXHONOTIA MapKeTUHTY B Typusmi. Y
CTaTTIi Po3rNafatoThCs OCHOBHI AeTepMiHaHTU UMGPOBOro MapKeTUHry Ta iX 3HayeHHA ans
iHAYCTpIi Typusmy Mongosu.

KntoyoBi cnosa: LM(PoBWiA MapKETWHT, TYPU3M, TYPUCTUYHA Fasly3b, TYPUCTUYHWIA NPOAYKT,
TYPUCTUYHWIA NOTIK, IHTEPHET NPOCYBaHHS.
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ATOLWKiHa BikTopia BiTaniiBHa

KaHAnZaT eKOHOMIYHUX HayK

[OLUEHT Kadeapy eKOHOMIKY | MiANPUEMHULTBA

CXiiHOYKpaTHCbKMIA HaLlioHanbHWI yHiBepcMTET iM. Bonogumupa dans
(CeBepofoHeLbK, YKpaiHa)

Menbko IpyHa AHaTtoniiBHa

[-P EKOH. HayK, npoecop

feKaH (pakynbTeTy eKOHOMIKMN Ta MeHeA>KMEHTY B Oy /iBHUL TBI
Ofecbka Aep>kaBHa akafiemis 6yAiBHULTBa Ta apXiTeKTypu

(Opeca, YkpaiHa)

YTPAB/TIHHA KOHKYPEHTHWM MNOTEHUIANOM MANMPNEMCTBA HA
OCHOBI OUIHKOBAHHA KOMITJIEKCY MAPKETUHIY

Y cTaTTi JOCNIA>KEHO CY THICTb KOHKYPEHTHOrO NoTeHuiany nignpuemcTBsa, NpeAcTas/eHe
TeopeTuyHe OOrPYHTYBaHHA HanpPAMKIB MOLWIYKY KOHKYPEHTHMX repeBar $K pesynbTaTy
B3aEMOBIN/IMBY E€K30reHHOTO Ta EHJOreHHOro MoTeHuianis nignpreMcTsa. [>Kepenom aHanisy Ta
OLiHIOBaHHA KOHKYPEHTHOro NoTeHLUiany nignpMeMcTBa BUAINEHO MApPKeTUHIOBY iH(hopMauito, fka
BpaxoBye AIK AaHi NPo BHY TPILLHE CepeaoBuLLe NiLNPUEMCTBA, Oro MOXKNMBOCTI, TakK i iHpopmauito
Mpo HenigKOHTPO/bHE, 30BHILLHE CepefoBuLle. HaBefeHe KOHUenTyalbHe NpeAcTas/eHHss CUCTEMN
YNpaBNiHHA KOHKYPEHTHUM MNOTEHLUiasioM NignpueMcTBa i3 AOKIaAHMM  OMUCOM  MigCUCTEMY
iH(hopmaLitHoro 3abe3neyeHHs. BusHaueHo, Lo MOXKMBOCTI MignpremMcTBa LLoA0 360py Ta 06pobKu
AaHuX AN OTPUMaHHA peneBaHTHOT iHpopmaL il BU3HaYaloTh PesybTaTUBHICTbL PO6OTH CUCTEMU
ynpaBniHHA KOHKYPEHTHUM NOTeHLUianom NignpueMcTBa, a 0T>Ke MalTb 3anyvyaTucs iHgopmaLliiHi
3aco6y Ta nmporpamHi NpoAyKTu AnS 06pOOKM 3HAYHMX MacuBiB AaHWX Ta (popmyBaHHs 6i3Hec-
aHaNiTUKN gna NpUAHATTA cTpaTerivyHnx pileHs. HaseaeHo nepenik iHhopMaLiiHux 3acobiB 3a
eTanamm OLiHI0BaHHA KOHKYPEHTHOro NoTeHLiay niAnpueMcTBa.

Knto4yoBi €noBa: KOHKYpeHTHa nepesara, iHpopmaLiiHe 3abe3neyeHHs, napameTp, MOLYy/b
iHthopmauii, 6i3Hec-aHaniTUKa.

DOI: 10.15276/mdt.2.3.2018.6

MNocTaHOBKa MnpobniemMn B 3arasibHOMY BUIIS4l Ta 11 3B’S30K 3 BaXK/IMBUMMN
HayKOBUMW abo MpakTUYHUMUM 3aBAAHHAMWU. [MUTaHHA KOHKYPEHUiT, KOHKYPEHTHUX
nepesar BCe6IYHO AOCNIMKeHI Y HayKoBMX poboTax, nepeBipeHi NPaKTUKOK 3aCTOCYBaHHS
OTpPUMaHUX pekoMeHfaui. OfHak nepMaHeHTHa 3MiHa YMOB CriBICHYBaHHSA PUHKOBUX
Cy6’eKTiB, 00YMOB/EHa 3HAYHOK MIpPOK CTPIMKMM PO3BUTKOM iHhOpPMaLiiHNX TEXHOMOT N,
nofasbLue 36i/bLUEHHS KifIbKOCTI 36epeXKeHMX KOMMaHiaMK i opraHisauisMun faHux, CroHyKae
A0 MOAaNbLIOro MOLUYKY LWAAXIB SKHAMMOBHILIONO BUYYeHHS iH(opmaLil Npo 30BHILLHE i
BHYTPILLHE cepefoBuLe MNiANPUEMCTBA, TI NEPETBOPEHHSA A/ Lifeid MigBULLEHHS TXHbOI
KOHKYPEHTOCMPOMOXXHOCTI.

© 2017 The Authors. This is an open access article under the CC BY license
(http://creativecommons.org/licenses/by/4.0/)
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BVCHOBKM KOHKYPEHTHMX TEOPili OPIEHTYIOTb BEKTOP MOLUYKY KOHKYPEHTHUX nepesar
Y Cy4aCHUX JOCNIKEHHAX. ApKe CYTTEBOK 03HAKOH CbOrOAeHHS € iHaMBILYyani3ayis NnoTped
CMOXMBAYiB, 3pOCTaHHA TXHbOI MOIH(POPMOBAHOCTI MPO YMOBWU 33[0BOJIEHHA LMX MOTPED,
MOX/IMBOCTI Br/IMBY Ha TOBap Ha BCiX eTanax MOro CTBOPEHHS i peasnisauii. TexHonoris
MowyKy iH(opmauii 418 BU3HAYEHHA KOHKYPEHTHUX MOX/IMBOCTEN NigNpUEMCTBA Mae
'PYHTYBATUCS Ha AOCATHEHHAX Cy4acHUX iH(hOopMaLinHUX TEXHONOTi, 6YTN CIIPOMOXHO [0
06p06KM BENMKMX MACMBIB AaHMX i 3abe3nevyBaT CyMICHICTb iH(opMaLii Ans NPUAHATTA
ONTUMASIbHUX YNPaB/iHCbKMX PiLLIEHb.

AHani3z oCTaHHiX AocnifpkeHb i nybnikaui, B SIKMX MNOKIafeHWii no4yaTok
BUPILLUEHHIO AaHOoT NpobsieMun i Ha SAKi cnUpaeTbcA aBTop. LOChifpKeHHA KOHKYpeHUiT i
KOHKYPEHTHMX nepesar TpuBatoTh Bif YaciB A. Cmita [1] Ta . Pikapgo [2] i NpofoBXyOThCS
B pob6otax M. Moptepa [3], P. MpaHTa [4], k. Aea Ta P. BeHcni [5], O. Aakepa [6], K.
Mpaxanaga i . Xemena [7]. IxHi po6oTW BigoGpPaXKatOTb €BOMKOLiVHI TpaHchopmaLii
3MICTOBUX CKNAAHWKIB TepPMIHY «KOHKYPEeHTHI nepeBarn». [MUTAHHAM KOHKYPEHTHOro
noTeHuiany npucesdeHi pob6otn H.C. KpacHokyTtcbkoi [8], b.€.bauyescbkoro [9], O.C.
®epoHiHa, I.M. PeniHoi, O.l. Onekctoka [10], A.b. Igpucosa [11]. ABTOPCbKI BU3HAYeHHS
CYTHOCTi KOHKYPEHTHOro MoTeHLUjiasly, Moro BaroMux CKMafoBMX CTalTb 6asMcom Ans
MO4&bLLIONO OUiHIOBAHHA PIBHA KOHKYPEHTHOro MOTeHuiany nignpuemMctsa Yy npausax
H.A.Xpyw, B.B. Jlyk’aHoBoi, A.K. CemeHoBa, I".M. CopokiHa (BUKOPUCTaHHSA CUHTETUYHUX,
IHTErpaibHUX nokasHukiB), |.B. HWKHMK (32 [JOMOMOro BW3HAYEHHS IHAMKATOPIB
KOHKYPEHTHOr 0 noTeHLiany nignpuemMcTea).

BugineHHs HeBUpIWEHUX paHile 4YacTUH 3arajibHol Npo6/aeMn, KOTpUM
NPUCBAYYETLCA CTaTTA. OUIHIOBAHHA KOHKYPEHTHOrO MOoTeHLiay nignpyvemctsa notpebye
BM3HAYEHHS a/ITOPUTMY BM3HAYEHHSA Ta MOLUYKY CTIMKMX KOHKYPEHTHWX repesar, Bubopy
KpMTepiiB OLiHIOBaHHS, KpUTepiiB Bigbopy Ta rpynyBaHHS BigNoBIAHO A0 Linel OUiHIOBaHHS
KOHKYPEHTHOro noteHuiany. CborogHi nignpvemcTaa npayroroTb, 3 04HOro 60Ky, B yMOBax
«iH(pOpMaLiiHOTrO ByMy», 3 IHLLOI CTOPOHW, MEHeMKMEHT MiANPUEMCTBA Mae PO3LLMPHOBATU
MEXi MOWYKY [aHWX A0S NPUAHATTA ynpaBaiHCbKMX pilleHb. CydacHi iH(opmaLiiHi
TEXHONOTIT [03BONAOTL 0OPO6MATA BEIMKI MacuBWM AaHUX, TOMY 3aBAaHHAM MOLASIbLUNX
AocnipkeHb Mae 6yTU (JOPMYBaHHSI TEXHOMOTIT OLiHIOBAHHA KOHKYPEHTHOrO MOTeHuiany
nignpueMcTea 3 BpaxyBaHHAM  MOX/MBOCTEW  iHpopMauiiHMX — 3acob6iB, Mmporpam,
IHCTPYMeHTIB. [oLiNIbHO NPOLOBXUTU AOCNILKEHHS Y HANPAMKY OLiHFOBAHHA KOHKYPEHTHOIO
noTeHUianly $K MOELHAHHA MOX/IMBOCTE 30BHILLIHBOIO CepefoBuLLa MigNpUEMCTBA
(EK30reHHOro noTeHuiany) i3 34aTHICTHO BMPOGAATY Ta peani3oByBaTh TOBap, 3aA0BO/bHATU
noTpebu cnoxXkneaya HaiKpawyM YHOM (EHAOTEHHWIA NoTeHuian).

dopmynoBaHHA MeTW CcTaTTi (nocTaHoBKa 3aBAaHHs). MeTta AOCNIMKEHHA —
BM3HAYEHHS BUMOT [0 POPMYBaHHS iHPOPMaLLiiHOI 6a3un CUCTeMM yNpaBiHHA KOHKYPEHTHUM
noTeHLiasIoM MiANPUEMCTBA HA OCHOBI OLLIHIOBaHHSA KOMM/EKCY MapKETUHTY.

BuknageHHA OCHOBHOroO marepiany LOCMIIKEHHA 3 MOBHUM O0Or'pYHTYBaHHAM
OTPUMaHMX HayKOBUX pe3y/ibTaTiB. He BMKIMKAE CYMHIBIB, L0 KOHKYPEHTHI nepesarn €
6a3ncom 3abe3neyveHHs KOHKYPEHTOCMPOMOXHOCTI NiANPUEMCTBA, Or0 ro/I0BHOK METOH) i
3HAYHOIO MIpPOIO BMNBAKOTH HA Pe3yNbTaTy AiANLHOCTI NiANPUEMCTBA.

EBontoLis Teopil KOHKYPEHTHUX MepeBar Bigobpaxae XPOHOMOTiYHI BiXU PO3BUTKY
NigXo4iB [0 BM3HAYEHHS TX CYTHOCTI Ta CKagy. AKLLI0 BUTOKaMMU KOHKYPEHTHWUX nepe.ar 3
MoYaTKOM EKOHOMIYHMX BIAHOCMH OynnM  MOAIN npaui, cneuianizayis HawuioHaIbHUX
rocrnofapcts i pPecypcHi MOX/MBOCTI, TO NEPCNeKTUBN KOHKYPEHTHUX rMepeBar MOXXHa
MoB’A3yBaTh 3 TaKOK CTafi€t0 PO3BUTKY eKOHOMIYHMX BiAHOCWH, KOMM BCI CY0’€KTU PUHKY
(knieHTN, CcNIBPOGITHMKKM, 6i3HECMeHW) cripuiAMaTUMYTb cebe §K 4acTKy «EAMHOTO
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KOTHITUBHOIO MPOCTOPY», 3aCTOCOBYHOUM KOHLLENL,i0 €ANHOT KOMYHIKATUBHOT il MApPKETUHTY
[12].

Mo)KHa CTBepA)KyBaTW, WO KOHKYPEHTHI MepeBaryt € KOH’HOHKTYPO3a/IeXXHUMM
B/IaCTMBOCTAMM MiLNPUEMCTBA Y CTpaTeriyHii nepcrnekTusi. BignoBigHO 4O 3MiHWU CYTTEBUX
napameTpiB >XUTTELIANBHOCTI NHOACTBA, NOTPe6 CnoXuBayiB, BUMOI HayKOBO-TEXHIYHOIr0O
nporpecy, NOCUNEHHA PONi iHOpPMaLiAHOrO NOoTeHLiany NiANPUEMCTB 3MIHIOKOTLCA BUMOTU
[0 HasBHMX KOHKYPEHTHMX nepesar nNignpuemMcTsa, a LWe 6inblle — [0 MOTeHLiNHMX
KOHKYPEHTHUX MepeB.ar.

BifomMi KOHKYpPEHTHI nepeBarm — 4acTKa pPWHKY, HU3bKIi BWUTpaTW, SKICTb
06CNyroByBaHHA HUHI BXe He rapaHTytoTb 6e3yMOBHOrO NigepcrTea Ha PUHKY. «PO3BUTOK
iH(hopMaLiiHOro CycninbCTBa, €KOHOMIKW 3HaHb, AMHAMIYHICTb iHTerpauiiHux npoLecis
NPU3BOANTL A0 TOrO, L0 TPaAWLIAHI NigX04N A0 BU3HAYEHHS Ta 3a6e3MeUYeHHs KOHKYPEHTHUX
nepesar NigNpUEMCTBa BigX04ATb B MUHY e» [13].

30e6inbLIOro AOCMIMKEHHS Pi3HMX HayKOBLIB Bigo6paXatoTb B3aEMO3B 130K MOHATb
KOHKYPEHTHI nepeBaru», «Knto4oBi YAHHUKN YCMiXy», «KOMMETEHLLiT».

KOHKypeHTHI nepeBarn Ha piBHI ranysein i qipm, 3a aymkoro M. TMoptepa [3],
00yMOB/IEHI 4YOTUPMa CKMagoBMMK ycrixy (AeTepMiHaHTamu), AKi BM3HA4alOTb CTaH
cepefoBuLLa, BCEpeanHI SIKOro (hopMytoTbCS, a came:

1. MapameTpn hakTOpiB BMPOOGHMLUTBA — iH(OPMaLliiHa, HayKoBa i TeXHi4Ha
3a6e3rMeyYeHicTb Ta CTaH PUHKOBOT, BUPOBHMYOT i couiaibHOT iIHDPaCTPYKTYpH, i Kpim TOro —
npaus, 3eMna, Kanitas, NignpUeMHULbKa aKTUBHICTb.

2. Crparteria cipmu. [MpaBunbHO o6paHa cTpaTeris nepegbavae (opmMyBaHHS
MPOrpecuBHOI Gi3HEC-CTPYKTYPU, 3aCHOBAHOT HA ePEKTUBHOMY MEHELKMEHTI.

3. MapameTtpn nonuty. MICTKICTb PUHKY, OMHaMIKa PUHKY, AudepeHLialis, piBeHb
BUMOT NOKYNUiB 0 AKOCTI TOBapy.

4. CnopigHeHi nigTpumytodi ranysi. BoHu 3a6e3nevytoTb eKCMOpTHI  ranysi
HeoOXiAHMMKN MaTepianaMmu, KOMMNIEKTYUMMU BUpPo6amu, iH(opmalieto. MaeTbea Ha yBasi
(hOpMYBaHHS KnacTepis.

P. 'paHT BM3HAYae KOHKYPEHTHY NepeBsary K NOopiBHAMLHY nepesary QipMuy CTOCOBHO
IHWKMX (hipM AaHOT ranysi i 06r'PyHTOBYE 3a/1eXKHICTb KOHKYPEHTHUX Nepe.ar Bifj TUMY PUHKY,
[0 SKOro HanexxuTb ipma [4]. Tak, and puHKY LOCKOHAaN0T KOHKYPEeHL,IT HayKoBeLb BifKuaae
MOX/IMBICTb iICHYBaHHA KOHKYPEHTHMX Mepesar, TOMY WO WiHW Bif06paxatoTb BCKO HasBHY
IHhOpMaLLito | HIXTO 3 YYaCHUKIB PUHKY He MOXXe «reperparu» iHLWOro, 3apo6nistoun BinbLue.
MpyKNagoM PUHKY, SKWUIA HABIMXKEHWUIA [0 JOCKOHAIONO, € (liHAHCOBMIA PUHOK, Ha (DOPMYBaHHS
AKOro BNAMBaKTb ABa (PakTopy — iH(opmauis Ta iHaHCOBI pecypcu, SKi PIBHOKO Mipoto
[OCTYMHI BCIM YYaCHMKAM PUHKY.

Toprosi pvHKM MaloTb Oiflble MOX/MBOCTEN A1 3aCTOCYBaHHS KOHKYPEHTHUX
nepe.ar, JpKepenammn SKUX € HenoBHOTa iH(opMaL,ii, TpaHCaKLiiHi BUTPaTK, CUCTEMATUYHI
noBeAiHKOBI TeHAEHLiT TOLL0. BMPOGHMYI PUHKM MatoTb NMOPIBHAHO 3HAYHILLI BIAMIHHOCTI, L0
CTBOPKOE MNepefymMOBM ICHYBaHHA KOHKYPEHTHUX nepeBar. B TX OCHOBI — CKMagHICTb
3aCTOCOBYBaHOI  iHGopmauii,  TEeXHOMOriA,  AOCTYMHICTb  PecypciB,  3aXULLEHICTb
IHTeNeKTYanbHOI BNacHOCTI. 3a Aymkow P. ['paHTa, MOXIMBOCTI /19 BCTaHOB/EHHS
KOHKYPEHTHOI nepeBarv Ha BUPOOHMYMX PUHKAX 3aexaTb Bif Ki/lbKOCTi i Pi3HOMaHITHOCTI
[PKEpen 3MiH Y 30BHILLHbOMY CepeoBMULL.

OCHOBHUM IHCTPYMEHTOM fiarHOCTUKN KOHKYPEHTHUX MepeBar Ha piBHi ipmn 3a M.
[MopTepOM € NaHLOXOK CTBOPEHHS BapTOCTi [3], AKMIA A03BONSE BU3HAUUTHI, 3a PaXyHOK YOro
MiANPUEMCTBO MOXE KOHKYpyBaTW Ta YTPUMYBaTW KOHKYPEHTHI NO3uuii B cTpaTeriuHili
nepcnekTuBi. B CBOKO uYepry naHUOXXOK CTBOPEHHSA BapTOCTI KOMMaHil 3anexatume Bif
CTPYKTYpV ranysi (SKy MOXHa onwucatM 3a [OMOMOro M’ATW CU KOHKYPeHUii Ha
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BIZAMOBIAHOMY PUHKY) i OfHOYACHO BifoOpaXkae ynawTyBaHHA BCIX NaHLHOXKIB CTBOPEHHS
BapTOCTI KOHKYPEHTaMW.

PopMyBaHHSA KOHKYPEHTHOI MepeBarn Ha OCHOBI KOHUEMUIT «1aHLK0XOK CTBOPEHHS
BapTOCTi» MOBMHHO WTW LWAAXOM ONTMMI3aUil PIiBHA BWKOHaHHS Ga3nUCHUX (PYHKLIN;
e(heKTUBHOI MDK(YHKLIOHa/IbHOT KOOpAMHAaLiT; BpaxyBaHHSA BMJMBY 30BHILLUHIX YMHHMKIB.
Takunin B3aEMO3B’A30K €/IeMEHTIB NaHLIKOXKKa [03BO/SIE 3a6e3MeUnT HEOOXIiAHY YHIKa/IbHICTb
MOX/IMBOCTSIM MiANPUEMCTBA | € NiA'PYHTAM (hOPMYBaHHS KNHOYOBUX KOMMETEHLIN | CTIKMX
KOHKYPEHTHMX nepeBar. ToOTO, KOHKYPEHTHA rnepeBara MOXe BUHWUKATK 3 fii, BigMIHHUX Bif
AiA KOHKYPEHTI — «KOHKYPEHTHa nepe.ara - Le Pi3HMUA Y BiHOCHIW LiHI ab0 Yy BiAHOCHMX
BUTpaTax, W0 BUHWUKAE BHACNILOK BiMIHHOCTEA BUKOHYBaHUX fili» [3].

Ko)XHa naHKa naHuroXKa BapToCTi nepefbdayae BUKOHaHHS NEBHOI PYHKLITY CTPYKTYPI
NignNpueMcTBa LWASAXOM MOEAHAHHA aKTMBIB (HasBHUX 3[aTHOCTER) | KOMMETeHLiN
(NOTeHUiMHMX MOXAMBOCTER). TOOGTO MOXHA FOBOPMTW MPO 3aCTOCYBaHHS  KOHLENLLii
«MaHLIOXKa LIHHOCTel» [0 BM3HAYeHHS Ha Tl OCHOBI SK MOTEHLiay KOHKYPEHTHUX nepesar
(Te, 4O YOro MiLNPMEMCTBO MAeE MparHyTh), TaK i ONTUMa/IbHOT KOHKYPEHTOCMNPOMOXHOCTI,
[OCTYMHOI ANa HbOrO.

3a pocnimkeHHsamun k. Oes Ta P. BeHcni [5], y NOWYKY KOHKYPEHTHUX nepesar
BUAINAOTL fBa OCHOBHI MigxoAgw: nigxid, OPIiEHTOBaHWMI Ha CMoXuBadiB Ta nNigxig,
OPIiEHTOBaHWIA Ha KOHKYPEHTIB. HIK OCHOBHWIA METOA AOCATHEHHS KOHKYPEHTHMX MO3ULIA B
MeXax nigxofy, OpiEHTOBAHOr0 Ha CMNOXWBAYiB, NPeACTaBNAETLCA AMdepeHLialis Tosapy,
Hacamnepes, 3a paxyHOK KOMMJIEKCY MapKeTUHIY MignpuemcTea (Mo3uLioHyBaHHA TOBapy,
MapKeTUHIOBUX KOMYHiKaLlil, CTpaTeriii NpocyBaHHS) K IHCTPYMEHTY BIN/IMBY Ha NOBELIHKY
Ta CBiOMICTb CMOXuMBaya 3 60Ky nignpremMcTBa.

[0 3acTocyBaHHs nMepesBar [aHOro nigxody BUCNOBAETLCA |1 M. Tloptep:
«KOHKYpeHL|if 30cepepkeHa CKopille Ha 3af0BOJIEHHI MOTPe6 KMIEHTIB, HXX Ha 3HULLEHHI
cynepHukie» [14].

L. Aakep po3yMie CTiilKy KOHKYpeHTHY nepeary (CKI) sik enemeHT (260 NoeaHaHHS
eNeMeHTIB) cTpaTerii G6i3Hecy, AKMIn 3abesrnedvye ICTOTHY nepeBary Hag IiCHYHUUMW |
MainbyTHIMN KOHKypeHTamn [6]. Butokamm CKI1 € Te, K KOMMaHi KOHKypye 3a BCiMa
efleMeHTaMN  MapKETUHT-MIKCY, AKUMW KOMMETEHUiAMU BONOAIE, AKY LUIHHICTb MOXe
3anporoHyBaTu CNoXuBayeBi Ta KOr0 BBAXKAE CBOIMW KOHKYPEHTaMU.

3a Bu3HayeHHAM K. Mpaxanaga i . Xemena, CTpMXHEBI aKTvBM abo KOMMeTeHLUii
KOMMaHIT MatoTb 3AaTHICTb 3a0e3MeunTy MOX/IMBOCTI KOHKYpPeHLiT and 6araTbox Ti BUAIB
6i3Hecy i cMHepreTnyHy nepesary [7]. CTpuXHEBI KOMNETEHLIT ABNAOTL COOOH0 3arasibHi As
BCi€l (hipMKn TeXHONOrii, HaBUYKK, Gi3Hec-npouecu, SKi MaroTb 3yMOB/tOBaTW BUOGIP BUAIB
[IANbHOCTI  NIANPUMEMCTBA, X KOMOIHaUit0 | B3aEMHe MOCUeHHA. CTPUXKHEBI aKTWBU
[,03BO/IAKOTH NIANPUEMCTBY KOHKYPYBATV 3aBAAKW (DOPMYBaHHIO KOMMJIEKCY MaTepia/ibHuX i
HemaTtepia/lbHUX aKTUBIB, L0 YTBOPIOKOTb EAMHY, BXKKO KOMINOBaHY CUCTEMY.

[na uinein nofanbLuoro 4OCNiAKeHHS LOLiNbHO BU3HAYMTM KOHKYPEHTHI NepeBaru 3a
[PKepenamy iX BUHUKHEHHSA: TX MOXHa MOAINMTM Ha BHYTPILWHI | 30BHIWHI. [0 BHYTPILIHIX
CNif, BIAHECTN Ti XapaKTepUCTUKN AiSNbHOCTI NiANPUEMCTBA (PiBeHb BUTPAT, NPOAYKTUBHICTb
npaui, TeXHIKO-TEXHONMOriYHe  3abe3MneyeHHs, CUCTEMY  YMpaBfiHHS,  Opradisauito
iHhopmaLiiHOro  3abesneyeHHs)), SKi  NepeBULLYHOTb  aHaNIOTiYHI  XapaKTepUCTUKM
NPIOPUTETHUX KOHKYPEHTIB, a/1e 3a3BMYail He MOXYTb OYTW OLiHEHI, CNPUIAHATI CNOXMBAYeM.
Lle nepeBaru, fKi CTBOPIOKOTb «LiHHICTb 415 BUPOOHMKa» | 3a6e3rnevytoTb «3amnac MilHOCTi»
MPW 3MiHI 30BHILLUHIX YMOB.

30BHILLHI KOHKYPEHTHI nepeBarn (KOHCTPYKTUBHI, AKICHI, CEpPBICHI, iMifKeBi, 306yTOBI,
KOMYHiKaLiiHi) 6a3yloTbCA Ha CNPOMOXKHOCTI MiAMPUEMCTBA 33[0BOJILHUTK CMOXMBaya
MOBHILLOK MipO0 Y MOPIBHAHHI 3 HAssBHMMW Ha PUHKY BapiaHTamu NPOMno3uLiii, a Le, B CBOO
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yepry, € OCHOBHUM 3aBJaHHAM MapKETUHIOBOI AiS/IbHOCTI NIANPUEMCTBA | 3a6e3MnevyeTbCs
I0ro MapKeTUHIOBUM NOTEHL,ia/IoM.

TakvM YNHOM, MOXXHa BUAINIMTU HACTYIMHI BACTUBOCTI KOHKYPEHTHUX Mepesar:

— MOPIBHANBbHWI, BiJHOCHUIA XapaKTep;

— 3a/IEXHICTb Bifi KOHKPETHUX YMOB i MPUYKH (reorpadivyHunx, 4acoBux);

— nignernicTb HEOAHO3HAYHOMY BM/IMBY MHOXWUHM PI3HOPIHNX YNHHUKIB;

— AMHaMIYHICTb, TO6TO 3MiHa Y Yaci 3HaYyLOCTi KOHKYPEHTHOI nepesarwu;

— HaABHICTb MEBHOro MoTeHLiany KOXHOI OKPeMOi KOHKYPEHTHOT nepeBarn Ta ix
B3aEMOl.

TepMmiH «noTeHUian» 3a eTuMosorieto cnosa (potentialis (nat.), potentiel (dp.)) o3Hauvae
«3AaTHNI», «CMPOMOXHWIA», OYKBaNbHO — «3aaTHWUiA 6yTu» [15]. 3 ogHoro GoOKy, Ue —
CYKYMHICTb YCiX HasBHWX 3ac06iB, MOXIMBOCTEN, NPOAYKTUBHUX CWUA, WO MOXYTb 6yTu
BUKOPWCTaHI Yy MEBHiin cdepi, ranysi, AiNgHui; 3anac 4oro-Hebydb, pe3eps; MPUXOBaHi
30aTHOCTI, CUNN AKOT-HEOY b AISNIbHOCTI, O MOXYTb BUSBNATUCH 3a NeBHMX YMOB [16]. Take
BU3HAYEHHA MiLKPeCNHOE CPOMOXHICTb 06°€KTa (30Kpema, NiANPUEMCTBA) BUKOPUCTOBYBATHU
[OCTYMHI 3ac06M Ans [OCArHEHHS CBOTX Uinel. 3 iHWOro 60Ky — noTeHuian nignpueMcTaa
MOXHa PO3YyMITK SK Ti MOX/MBOCTI, L0 HAAAKOTLCSA 30BHILLHIM CepefoBULLEM i MOXYTb OyTH
BUKOPUCTaHi Ha MOro KOpUCTb Y Mipy OTpMMaHHA iH(opMauii Mpo HasBHICTb TakKMX
MOX/IMBOCTEA Ta CMOCOGIB BMKOPUCTaHHA. TOOTO, MNOTeHUian NignNpuUeEMCTBa MOXKHa
NpeacTaBUTU CYKYMHICTIO EK30MeHHOro Ta eHA0reHHOro NoTeHLianis.

Hainbinblwo Mipol 3AaTHICTb BHYTPILWHLOrO CcepeaoBuuia MiANPUEMCTBA  Ta
MOX/IMBOCTI 30BHILUHbLOr0 MOELHYETHCA Y MapPKEeTMHIOBOMY MOTeHLiani nignpueMcTaa. Lium
MOHATTAM MO3HAYal0Th 3AATHICTb MIANPUEMCTBA e(EKTUBHO BUABNATM, (DOpMyBaTV Ta
HaNoBHiLLe 3340BO/IbHATY NOTPebU cnoXxmeayis. Came Ha JOCATHEHHS MAKCUMa/IbHOTO PiBHSA
NPUOYTKY i3 3aCTOCYBaHHAM YCIX MOX/IMBUX MAPKETUHIOBUX 3aXO0fiB, PO3LUMPEHHI
BUPOGHMYOro, IHHOBALINHOrO, IHBECTULIMHOIO Ta CTpaTeriYHoOro noTeHuiany 30cepepkeHa
AiANbHICTb KOMepLiHO 3auikaBneHnx nignpuemcts [10].

O.A. OneKClOK BM3HA4YaE MApPKETUHIOBMIA MOTEHUiaN AK «CYKYMHICTb BHYTPILUHIX
MOXX/IMBOCTEN Ta 30BHILLHIX LIAHCIB 33l0BOMIbHATI NOTPe6K CNoXmnBadiB Ta OTPUMYBATU Ha
Uil OCHOBI MakCUMa/lbHi €KOHOMIYHi BMrogn. LM MNOHATTAM MOo3Ha4alTh 34aTHICTb
(MOXXNIMBOCTI) NiANPUEMCTBA EIEKTUBHO BUABNATK, JOPMYBATU Ta HANMOBHILLIE 3310BO/bHATU
noTpebu cnoxmeadie» [17].

Pofb  MapkeTUHry Yy 3abe3neyeHHi  KOHKYPEHTOCMPOMOXHOCTI  NiAnpMeEMCTBA
MiAKPECIOETLCS Y BUHAYEHHI MapKeTUHIOBOro NOTeHLiany K «CyKYMHOCTI MOX/IMBOCTEMN |
KOLWTIB MNigNpMEMCTBa B peanisaLii AOro MapKeTMHroBOI AiS/IbHOCTi, a TakoX 34aTHOCTI
MapKeTUHIoBOT CMCTEMW 3abe3nedyBaTh NOCTiiHY KOHKYPEHTOCNPOMOXHICTb MigNpueMcTBa
3aBASKM MNPOBEAEHHIO eMEKTUBHUX MapKeTUHIOBMX 3axO0fiB B 001acTi  AOCNiIKEHHS
PWUHKOBOIO MOMNWTY, LiHOBOI, TOBapHOT, 36yTOBOI, (DiIHAHCOBOT Ta KOMYHIKATUBHOI NMOMITUKN»
[18].

Y [OCNIAKEHHAX HA TeMY OLiHKN MapKeTUHIOBOro NoTeHLiasly BUOKPEM/IHOKTL MOro
CTPYKTYPHI CKNaZoBi, 3HaYHa YaCTMHA AKMX MOB’A3aHa 3i CKNafOBMMW MapKeTUHI-MIKCY:
MoTeHLian BUKOPUCTaHHA MapKeTUHIOBMX PECYPCIB; MOTeHLian MapKeTUHIOBUX LOCNIIKEHb;
NoTeHLian MapKETUHIOBOI iH(OPMALLIHOI CUCTEMMW; MOTEHLian CermMeHTauil LinbOBOro
CNOXWBYOr0 PUHKY; MOTeHLian TOBapHOI MOMITUKX NIANPUEMCTBA; MOTEHLias npouecy
LIHOYTBOPEHHS; MOTeHWian 36yToBOI MOMITUKM MIANPUEMCTBA; MOTEHUial  PeKIaMHol
[IANbHOCTI - NIANPUMEMCTBA; NOTeHUiasl CTUMY/IOBaHHA  30YyTy NpoAyKuii; noTeHuian
(hopMyBaHHS rpoMafCbKoi Aymku [19].

.C. Mep3nikiHa, J1.C. LllaxoBcbKa MAapKETMHIOBMIA MNOTEHLUian nianpueMcTea
Ha3MBalOTb PUHKOBUM Ta XapaKTepun3ytoTb Oro 3a 4ONOMOror iHpopMaLii Npo akTopu, AKi

B.B. ATIowWwKiHa, |.A. MeabKo. YnpaeniHHA KOHKYPEH THUM NOTEHLia oM NignpuemMcTBa 89
Ha OCHOBI OLLiHOBAHHS KOMM/IEKCY MapKe TUHTY



ISSN 2522-9087  (Print)

Marketing and Digital Technologies ISSN 2523-434X (Online)

Volume 2, No 3, 2018

€ 30BHILUHIMW | HeMigKOHTPONbHUMK AN NIANPUEMCTBA (EK30reHHMMM): YacTKy PUHKY,
CNIBBIAHOLLEHHA NPOAYKUIT, fKa peani3oBaHa, [0 TOBApHOI MPOAYKLIT; KOHKYPEHTW,
Aaneepcndiikalia KNieHTypn, isyHMIA NONWUT Ha NPOAYKLit0 NiANPUEMCTBA, CNiBBIAHOLIEHHS
YaCTKN PUHKY | EMHOCTI PUHKY, CNiBBIAHOLIEHHS LjiH HA CUPOBUHY | MaTepiain A0 3MiHW LiH
Ha roToBy MPOAYKLitO, CiBBiJHOLIEHHS MOX/IMBOCTI 3a[l0BO/IEHHSA NOTPebn A0 noTpedu. A
TaKoXX BHYTPILWHI (hakTopy - NpodeciiHniA CKNag KagpiB, YacTka martepiaslbHUX BUTpPaT Yy
co6iBapTOCTI NPOAYKLIT, anBepcudikalis npogykuii i T. i. [20].

AK BUAHO 3 HaBeleHNX B13HAYeHb MAPKETUHIOBOr0 NOTeHLiany, BiH € 6aratorpaHHUM
MOHATTAM, a OTXe, A1 OUIHIOBaHHA MOTpebye Takoi X 6GaratoacnekTHOI iH(opmauii.
OueBnAHO, WO iH(opMaLif WOA0 BHYTPILIHIX CKNafOBUX MAPKETMHIOBOrO MOTeHLiany €
6iNbL AOCTYNMHOK, MEHLU BapTICHOW, Mepesik L€l iHopMmauil € 6ibll pernameHTOBaHUM,
BU3HAYEHUM | 3pO3yMinuMm. IH(opmauis Npo eK30reHHi (akTopu, iX BMIMB Ha NOTeHLian
nignpuemMcTea € 6i/bLl HEBM3HAYEHOHO, MO-NepPLLE, 33 PaXYHOK TOr0, LLLO He 3aBX/AW 0YEeBUAHO,
fKa came iHopmauis noTpibHa, no-gpyre, CTyniHb AOCTOBIPHOCTI Takoi iH(opmalii Moxe
OyTV pi3HUM. Tak, BIANOBIAHO 40 iCHYKOUOT TUNI3aLil, MApPKETUHIOBY iH(OopMaLito NOAINATb
Ha TUNWU — (hakTK, OLIHKK, NPOrHO3M, y3arasibHeHi 3B’A3KM Ta KOH(iAeHUiiHa iH(opMaLis,
YyTKW. Halibinbll AOCTOBIPHOK | 3aTpebyBaHOK YaCTUHOK iH(opMaLil € (akTnyHa, ane, 3
0fHOro 60Ky, BOHa Bifjo6paXKae MUHY/INIA CTaH 06’€KTIB, NP0 AKi CBIAYMTb; 3 IHLIOr0 — iCHYE
Be/IMKa KifbKICTb Akepen, 3aco6iB 360py Takoi iH(hopmalLli.

Heo6XiaHICTb Yy BMBYEHHI, BUKOPUCTaHHI, JOCNILKEHHI CNOCOB6IB 3a/lyUYeHHA IpKepen
BiJOMOCTEN NP0 eK30reHHi (hakTopu MapKeTUHIOBOro cepefoByLLa MiANPUEMCTBA €, Ha HaLLl
nornsag, HarasibHOK NOTPebo NOAaNbLUNX PO3BILOK.

XapaKTepHO PMCOD MapKETUHIOBOI iHhopMaLiT € Te, L0 BiACYTHICTb iH(opmaLiT,
fKa CTOCYETbCS TOBapy, Cy6’eKTiB TOBapoobiry, npouecis peanisauii i NpocyBaHHS TOBapiB
MOXKe CMPUIAMATUCA K BIACYTHICTb 3a3HaYeHNX efleMEeHTIB i BUNajaT 3 Nons 30py npoecy
OLiHIOBaHHS MapKeTMHIoBOro noTeHuiany. TeHAeHUIE 360py MapKeTUHIOBOI iH(opmauii
Mae OyTM NOCTYMOBE «3BYXEHHSA» KifIbKOCTI iH(hopMaLiT Bif HaAMIpPHOT A0 LOCTaTHLOI Ha
MeBHUIA MOMEHT Yacy abo Ans NeBHUX NOTPed KopucTyBadiB iH(opMaLii, LiIlbOBUX HaCTaHOB.

IH(hopmaLliiHa HacWYeHICTb  MapKETMHIOBOrO MPOCTOPY BUKIMKAE MNOTPeby Yy
3acTocyBaHHI KopnopatusHuX iHopmauinHux cuctemax (KIC), ane focnifpkeHHs noTpeb
OLiHIOBaHHSA KOHKYPEHTHOro MoTeHujiany CBIAYMTb NP0 HEO6XiAHICTb MOLUYKY Crocobis
cucTematmsauii iHpopmawii BignosigHO A0 LmX NOTPe6 i KoHUenu it gocnigpkeHHs (Tabn. 1).

Tabnmua 1 — XapakTepucTuKM KOpropaTuBHUX iHDOPMaLiiHUX CUCTEM, SKi BPaX0OBYHOTb
eK30reHHI (hakTopn

TEXHONOTI, 3a
[0NOMOrOH0 AKUX
KOMMaHiT aKkyMy o Tb
3HaHHA NPOo KNieHTIB Ans

BMOYA0BYBaHHS (CSsS) 6ropKeTyBaHHSA
B3aEMOBUTiAHMX BiAHOCWH — MPOrHO3yBaHHS Ta aHasi3
3 HUMU LMKy NpoaaXxy

KIC BusHaueHHs Cdhepa 3aCTOCYBaHHS MOXXIMBOCTi CUCTEMM
CRM - CTpaTerisl, 3acHoOBaHa Ha — aBTOMaTM3aLis — 6a3a JaHNX KOHTAaKTIB i3
Customer 3aCTOCyBaHHi [iANbHOCTI TOProBux KnieHTOM (icTopist KNieHTa)

Relations | YNPaBniHCLKMX Ta npezcTaBHuKiB (SFA) — aBTOMaTUYHE (POPMyBaHHS
Management iH(hopmaLiiHNX — aBTOMaTM3aLiN KOMEpLLiHMX NPono3unLiil 3a

MapkeTuHry (MA)

— aBTOMAaTU3aLiA CNyXom
NigTPUMKHY Ta
06CNyroByBaHHS K/IEHTIB

KNiEHTCbKOIO 6a3010

— 6a3a faHuX Woa0 NpoayKTiB,
LiH, CTaHYy PUHKY, KOHKYPEHTIB
— aHani3 NnpubyTKiB i 36UTKiB,

— 3ac00K aHanisy Ta
(hopMyBaHHSA LiNIbOBOT
ayauTopii, reHepaui’ CnnckiB
NOTEHLIHNX KITIEHTIB
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3akiH4YeHHs Taon. 1

Configurator

3aMOBJ/IEHHS, CKNaz
0b6nagHaHHS | MOXNKBI

MOKYNLiB AN1s opraHisauii
[AVNHaMiYHOro

CSRP - KOHLenuis ynpasiHHA — iHTerpauis 3aMOBHUKa B | — HOBI PUHKOBI TeHAEHL,T, TUCK
Customer pecypcamu NignpuemMcTBa, | CUCTEMY YNpaBniHHS KOHKYPEHTIB, Npo6iemu
Synchronized | L0 Bpaxosye _ MiANPUEMCTBOM LUNAXOM | 06C/YroBYBaHHA NOKYNUiB,
Resource CUHXPOHI3aLito 3 K/TIEHTOM | BpaxyBaHHS MOro BUMOT Y | LiIHOYTBOPEHHS, MONUT
Planning (Bpa>_<__yBaHHﬂ r|06a>|_<aHb Ha | LIEHTP CUCTEMM KepyBaHHS | BCTaHoBUTH:
cTagii 3aMOB/IEHHS i 6i3Hecom — 3 AKNUMM NPOAYKTaMU BUHMKAE
BHECEHHS 3MiH Y — BMPOGHMYE NlaHyBaHHS, | HalibifbLue Npo6nem
BUPOGHMUYI rpadikm B AKe POKYCYETLCA Ha — AKi BAOCKOHaNeHHS MOKYL
YMOBax 0OMeXeHUX PVHKOBII aKTUBHOCTI, @ HE | 3anuTYHOTb HalyacTile
MOTY)XHOCTEN) Ha BUPOGHWYIN JisNbHOCTI | — AKi MOCAYTY MOXYTb 6yTH
HalicnpuATAMBILLIMMY ANs
MoKynus
Mopaynb- Mogynb MicTUTb 6i3Hec- — MNaHyBaHH$ — OLjiHKa BapTOCTi 3aMOB/IEHHS
KOH(piryparo Noriky, npasuna Bl_/|p06|-|mu,_TBa i BCi€el Ha KOHKPETHWIA ToBap ANns
P NPOAYKL;i dpopmyB_aHHi JiANbHOCTI Yepe3 KOHKDETHOT0 CMoXMBaYa;
— Product | cneuvdikauii NnaHyBaHHsA 3aMOB/IEHb — OLiHKa BapTOCTi 3aMOB/NEHHSA

Ha KOHKPETHWIA ToBap ANns
KOHKPETHOrO CMoXmBaya

BUKOPWUCTaHHAM CUCTEM Ha
OCHOBI Bi3HEC-[aHNX;

— MOHATTA Ta METOAM
B,OCKOHa/IEHHS
NPUIAHATTS Gi3Hec-piLleHb
3a JONOMOT OO CUCTEM
NiATPMMKM, OCHOBaHUX Ha
(haKTUYHI iHhopmaLii

TEXHOMOTYHI MapLUpyTU BUPOGHMLITBA
3a/1eXKHO Bif Pi3HWX YMOB
APS - PO3LLMPEHE perynboBaHe — NNaHyBaHHS — pO3paxyHoK i onTyMi3aLis
Advanced ynpaBniHHA BUPOOHUYMMY | BUPOOHMLITBA i BCi€l BUPOOHMUMX rpadikKiB i
Planning and | rPadikamu 8 ymoBax 5 AiANbHOCTI Yepes ONTUMa/IbHOTO 3aBAHTAXKEHHS
Scheduling OBMEXEHIX MOTYXHOCTEN | MNaHyBaHHs 3aMOB/EHb 06nafHaHHA
i 4acoBMX iHTepBasiB MOKYNLiB A4/ opraHisauii
ANHAMIYHOro
BMPOOHMLITBA
Bl - — KOHUenuii i MeTogm ana | — aHani3 npogaxis O6’eaHye paHi, oTpMMaHi 3
Business NONINLLEHHS NPUAHATTS — yNpaB/iHHA CKMafoM Ta | PUHKY, Ha SKOMY NpaLjtoe
intelligence | bi3Hec-piluenb 3 NOTICTUKOIO KOMMaHis (30BHiLLIHI AaHi), 3

JaHUMU 3 [Kepen BCepeuHi
KOMMaHiT, TakuX K (iHaHCOBI
Ta onepauii 3 jaHUMu
(BHYTpILLHI faHi)

[l03BONSIE BCTAHOBUTU:

— K MOXHa 36inbLunTI
Nposaxi 3aBAsKMN LLBULKOMY
MOLLYKY [paiiBepiB 3po0CTaHHSA
Ta ynpaBniHHSA MOTMBALLIEID
MEeHeKepIB;

— 06cArM ToBapoBMpPOBGHNLTBA,
MiHiMi3auii HenikBuais,
NONIMNWEHHS MNaHyBaHHS,
OMTUMI3aLifa po3paxyHKis
3aMOB/IEHb

CknafieHOo Ha OCHOBI mpxepen [21, 22]

3HaYyHWA CTyNiHb AWEPEHLI0BaHOCTI Ta PO3raly)KeHOCTi 30BHILUHLOI | HaBiTb
BHYTPILUHBLOT iH(opmMaLii nignpueMcTBa NoTpebye 3abe3rneyeHHs iHTeNeKTyaslbHOI 06PO6KM
AaHUX y BUTNAAI 36epiraHHa faHux, iHTerpauii gaHux, aHanisy gaHux i NpeAcTaB/ieHHS faHUX.
Taki MOXXIMBOCTI Hagae KoHuenuis Bl y cknagi nporpaMHuX 3acobiB, KOXeH 3 AKNX BUKOHYE
neBHY (PyHKUit0 (Tabn. 2).
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Tabnuusa 2 — BusHayeHHs Ta cknag Bl

AHaniTMyHa areHuis

Bun3HaueHHs Bl

Cknag Bl

International Data
Corporation

TEXHO/OT I, L0 NepeTBOPIOOThL
BUXiAHI AaHi B KOPUCHY i 3MiCTOBHY
iH(hopMaLlito, sika BUKOPUCTOBYETLCA
NS NPUAHATTA piLleHb, ePeKTUBHUX
00 CTpaTeril, TaKTUKK i
(DYHKLiIOHYBaHHSA KOMMaHI1»

By3bKe BU3HaYeHHS - Ni4roToBKa
JlaHux (data preparation) Ta
BMKOPWUCTaHHA AaHmX (data usage) —
«Habip MeToA0NOriiA, NPOLECIB,
apXIiTEKTYPU Ta TEXHOSOFI, LU0
BMKOPUCTOBYIOTb Pe3y/ibTar npoLecy
iHhopMmaL|iiHOr O MeHeMKMEHTY AN
aHanisy, 3BiTHOCTI, yrpaBniHHSA
NPOAYKTMBHICTIO Ta JOCTaBKM
iHhopMaLLiT»

Gartner 1996p. — «nporpamHi 3acobu, siKi —3ac006M NO6YA0BUN CXOBULL,
(hYHKUiOHYHOTb B paMKax nignpuemcrea | gaHux (data warehousing)
i AKi 3a6e3neyytoTb PYHKLIT JOCTYNYy Ta | — CUCTEMMW ONePaTUBHOI
aHanisy iHhopmauii, o 3HaxoaUTLCA B | aHaniTUYHOI 06pobkm (OnLine
CXOBWLLi flaHMX, a TaKoX 3abe3neyytoTb | Analytical Processing, OLAP)
NPUIAHATTA NPaBUNbHWX i — iHhopmaLiiHo-aHaNMI TUYHI
06I'pPYHTOBAHNX YNPaBiHCbKNX cuctemu (Enterprise
piLleHb» Information Systems, EIS)
CbOrOfEHHS — «BiAMOBIAHI — 3ac006 IHTE/IEKTYa/IbHOro
3aCTOCYBaHHS, IH(PaCTPYKTYypu, aHanisy gaHux (data mining)
NNatopmMu, IHCTPYMEHTM Ta Kpawyi — IHCTPYMEHTY ANS BUKOHaHHSA
NPaKTUKK, LLLO 3a6e3MneYyoTb 40CTYm 3anuTis i N06yL0BY 3BITIB
[0 iH(hopmauii Ta Ti aHasi3 3 MeTolo (query and reporting tools)
onTUMI3auii piLleHb | ynpasiHHA
e)eKTUBHICTIO»

IDC - LLInpoke BU3HaYeHHS — «Habip —3aCc06U KiHLUEBOro
Forrester METOZO0/IOr i, MPOLLeCiB, apXiTEKTYpU Ta | KopucTyBaya Ans 3BiTHOCTI,

3anuTiB Ta aHanisy (QRA —
end-user query, reporting and
analysis)

— po3LINpeEHa aHaniTUKa
(advanced analytics software)

CKnafieHOo Ha OCHOBI mpxkepen [23, 24]

MpuHUMnamu hopmyBaHHsA Bl ans uineli ynpaBniHHS KOHKYPEHTHUM MOTEHLia/IoM €:

— 3aCTOCYBaHHA CUCTEMHOrO migxody A0 (hopmyBaHHA iH(opMaLil Ta ynpasfiHHSA
iHhopmMauieto, WO nepeabdayvac BUSABNEHHA B3aEMOMOB’S3aHUX  MPOLECIB  yCepeauHi
KOHKYPEHTHOr 0 noTeHLiany, ynpasniHHI OCTaHHIM fIK CUCTEMOIO;

— 3a6e3MeyeHHst MOHITOPUHTY KOHKYPEHTHOrO MOTeHUiany, KW CnpsMOBaHWA Ha
MiABWLLEHHS ePeKTUBHOCTI 38 PaxXyHOK BUSB/IEHHSA 3MiH Ta NonepeLXeHHS BIAXU/IEHb;

— 3a6e3rneyeHHs Bepudikayii iHhopmauii 3 METOK YHUKHEHHS MOMWIOK;

— [OCTaTHICTb iH(opMmaLiliHOro 3abe3neyeHHs Ta PiBHA MOBHOBaXXEHb 0CO6M, SiKa
npuiiMae ynpasniHCbKi PiLLEHHS;

— MOAYNbHWIA Nigxia Ao hopmyBaHHS iHGopmaLii, 3aBASKN SKOMY A0CAraETbCsA NeBHa
He3a/IeXXHICTb OKPeMMX CKMafoBMX iH(OPMaLiiHOT cucTemn. Takuil nigxif [03BONSE
BU3HAYMTWN YHIKa/IbHI [N KOXHOIMO MOAYNA [Kepena OTPUMMaHHA iHgopmauii, a Takox
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3BOPOTHUIA 3B’30K (KOpUryBaHHS iHhopMauii) Ans eheKTUBHOMO yrpaBniHHA KOHKYPEHTHUM
MoTeHLia/IoM.

Takum YMHOM, MOX/IMBOCTI MignpuvemcTea L0400 360py Ta 06pobKM paHuX Ans
OTPVMMaHHS pPefieBaHTHOI iH(opMauii BW3HaYatOTb Pe3yNbTaTUBHICTb POBOTM  CUCTEMU
ynpasiHHA  KOHKYPEHTHUM MoTeHuianom nignpueMmctsa. KOHKYpeHTHWI  noTeHuian
nignpvemcTea € BiAHOCHMM, TOOGTO TaKuM, WO XapakTepusye Ti cdepn AisnbHOCTI
NiANPUEMCTBA, SKMM MpPUTaMaHHI «1aTeHTHI 03HaKK, AKi He MOXYTb OYyTU BUMIPSHI
6e3nocepeHbO (HEMOXK/IMBO KiflbKICHO BUMIPATW Y METPUYHIN LWKani iHTepBaniB i BigHOCKH)
| XapaKTepu3ytoTb TaKy B/IaCTUBICTb EKOHOMIYHMX 06’ EKTIB, IKa MOXe BYTY BUMIPSHOO NnLLe
B MOPAAKOBIN LWKaNi Ha OCHOBI CY[PKEHb eKCnepTiB» [25].

3MICTOBHa MOAE/Nb CUCTEMW YMPaB/liHHA KOHKYPEHTHMUM MOTEHLia/loM MignpuemMcTea
HaBefeHa Ha puc. 1.

MapameTpUUHUIA ONKC CUCTEMW YNPaBAiHHA KOHKYPEHTHM MOTEHLiaNIoM
Y= <Pis; Pi2>
X = <Pg; Ps2; Ps3; Psa;....>
m - ll - -
e OuiHtOBaHHA KOHKYPEHTHOrO NoTeHuiany nignpremcraa
g
[«5)
g):) Ps1 <—
s L(’(é PSZ <::I Pil
o = .
°% = 5 P — Pi
o) P <
;2 z .
3 =
o = ﬂ
o ©
X s — ——
g = 2 dopwmanisauis OTPUMaHUX gaHuX Yy BigNOBIAHOCTI 40
=G = == 06paHoT TeXHONOriT 06p06KYM iHopMaLii
[SIESCN <
g e3 =
5387 o U
= S MepeBipka
Ec ; © Bu3HauYeHHA MHOXMHY NapaMeTpiB KOMMIeKCY Y3rofpKeHOCTi
E E MapkeTuHry ansa gopmysaHHa CKIM nignpuemctsa BU3HAYEHUX
= R
I e/leMeHTIB
= |
O 9 S ————— »| KOHKYpeHTHoro
noTeHujiany
. 4

Bnb6ip KOHKYPEHTHOT CTpaTerii B 3a/1e)KHOCTI
Bif BM3Ha4YeHux CKI1

PrcyHok 1 — CucTema ynpaBiHHA KOHKYPEHTHUM MOTEHLLianoM MignprueMcTBa
(aBTOpCbHKA po3pobKa)

BignoeigHO [0 Teopii CUCTEMHOrO aHanisy [ocnifkyeaHa npeaMeTHa 0671acTb
HarNoOBHIOETLCA MOHATTAMM, MpUTaMaHHUMK T/, | (DopMye 3MICTOBHY Mogefib. OCHOBHI
MOMIOXKEHHSA 3MICTOBHOI MOfeni, 3B’A3KM MDK 1 eflemMeHTamu, 3arajibHa CTPyKTypa
BU3HAYaETbCA (POPMaIbHOKO MoZesto. To6TO, CTBOPEHHS 3MICTOBHOI MOZeNi Monsrae B
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iHTepripeTayii opMasibHOT MOAeni y NOHATTAX, AKI OMUCYKTb AOCNIAKYBaHY MNpeaMETHY
06nacTb.

AK (hopmanbHy Mofeflb YNpaBNiHHA KOHKYPEHTHWM MOTeHLiasioM MiAnpuemMcTBa
BUKOPWCTAHO MOAE/Nb CTPYKTYPHOT cxemMu cucteMu. Ti BiAMITHUMY O3HAKaMV € HasiBHICTb MEeX
CUCTEMU, €/IEMEHTHOrO CKNafy CUCTEMMU, 3B’A3KIB MiXK OKPEMUMW eNeMeHTaMu, 30BHILLHIX
3B’A3KiB  cuctemu. CTPYKTYpHO cuUCTemMa YMpaBNiHHA KOHKYPEHTHUM  MOTEHLia/ioM
MigNPUEMCTBA Ha OCHOBI KOMM/EKCY MapKETUHTY CKIafaeTbCA 3 MIACUCTEMU OLLiHIOBAHHSA
BIZAMOBIAHOCTI KOHKYPEHTHOro MOoTeHuiany nignpuemcTea copmoBaHUM Uinam  (BXig
cuctemm), NigcucTeMmn iHPOpPMaLiiHOro 3a6e3neyeHHs Ta MigCUCTeMN BUOOPY KOHKYPEHTHOT
CTpaTerii B 3a/1eXHOCTI Bif, BU3HAYEHNX KOHKYPEHTHUX nepesar (Ha BUXOAI CUCTEMM).

dyHKUiOHa/IbHa CTPYKTypa MigcucTeMun iHopMaLinHOro 3abe3neyeHHs OXOMJIHE
NigcUCTeMM MnaHyBaHHA, 3060py AaHWX, OnpautoBaHHA Ta 30epiraHHs faHuX i HaACUIaHHS
iHhopmauii ocobam, YMOBHOBaXEHWM MpUiAMaTK  CTpaTeriyHi  piweHHs. CTPYKTYpHO
nigcucremMa iHpopmaLitHOro 3abe3neyveHHs CKNafaeTbCs 3 TaKUX eNIEMEHTIB:

1. MapaMeTpuyHMIA ONnC CUCTEMU YNPaBiHHA KOHKYPEHTHUM NOTEHLiaIoM.

MapameTpuyHWiA aHani3, abo napameTpu3salisi, € e1eMEHTOM CUCTEMHOrO aHaniay i
nonsirae y BUAINEHHI Ta onunci YAHHKKIB, IKi HaMiCTOTHiLLIE BNMBAOTb Ha MPOLLEC YrNpaBiHHA
CUCTEMOID. HK OCHOBHA 06’€KTMBHA NOTpeba 30BHILIHLOrO cepenoBumwla (Pi1), LLO CNOHYKaEe
MigNPUEMCTBO A0 AiANbHOCTI B YMOBaxX PUHKOBOI EKOHOMIKM, € NoTpeda puHKY, AIKY BOHO
MOK/IKaHe 3a70BO/IbHUTH.

Y= <Pi1; Pi2> (1)

ne: Pii — noTpebu 30BHILUHLOrO CepeaoBuLla, CHPOPMOBaHI 3 ypaxyBaHHSIM BUMOT
KOHKypeHUiT y ranys3i (5 cun KoHKypeHuii 3a M.IMopTepomM), MOXIMBOCTEM Ta 3arpos
30BHILLHbLOIO CepefoBuILLa;

Pi2— NOTpe6bu BNacHMKa, MEHEIKMEHTY NiANPUEMCTBA.

CtaH cucTeMM ynpaB/iHHA KOHKYPEHTHIM MOTeHLUiaioM MigNpPUEMCTBA MOXe OyTw
OMMCaHUI Yy KOOpAMHATaxX MapKETUHIOBOIO KOMMIEKCY NignpuemcTBa. OCHOBHE 3HAYeHHS
KOHUenuiT MapKeTUHrOBOrO KOMIMJIEKCY B TOMY, WO BOHA MOKa3ye B3aEMO3B’A30K MiX
OCHOBHUMW CY0’€KTaMV PUHKY — BUPOOHMKOM i CMIOXMBAYEM, MiXK BHYTPILUHIM i 30BHILUHIM
cepegoBuieM nignpuemctea. | xoya 3a3BM4Yail KOMMIEKC MapKeTUHTY BU3HAYaETbCA SK
CYKYMHICTb 3aC006iB, KOHTPO/IbOBaHMX 3 6OKY MigNPUEMCTBA i LOCUTb LUBUAKO3MIHHMX, Came
LA KOHUenuUis NoeaHye MOro BHYTPILIHIO Cdepy AifNbHOCTI, CIPOMOXHICTb NiANPUEMCTBA
3a6e3MeunTn pesynbTaT, 3 0TPUMaHHAM BaXxaHOT peakL i’ CnoXXmBaya, pUHKY, TOGTO OCBOEHHSM
MOXX/IMBOCTEN 30BHILLHBLOIO cepefoBumLLa. OUiHIOBaHHA PeakTUBHOI B3aEMOZIT e1eMEHTIB X
[BOX c(bep iHTepeciB Mnignpvemctea [03BOUTL CHOpMyBaTM  iH(OpMaLio  LL0A40
KOHKYPEHTHOr0 MoTeHLiany nignpuemMcTsa.

YnpaBniHHA KOHKYPEHTHIM MOTeHLia/ioM NiAnpUeEMCTBa MONArae, y TOMy yuchi, y
CTBOPEHHI | 3MIiHI efleMeHTIB KOMMN/EKCY MapKeTUHTY: (OPMYyBaHHI MEBHOI SKOCTI,
aCoOpTUMEHTY TOBapy, BCTAHOB/MEHHI NPOAAXHOI LliHW TOBapY, BU3HaYeHHI Micus i (hopmm 1A0ro
peani3auii Ta CTBOPEHHI LOLiNbHONO KOMIJIEKCY MPOCYBaHHSA. 3BaXaruu Ha Le, cuctema
ynpaBniHHA KOHKYPEHTHMM MOTeHLianoM NiAnpueMCTBa Mae BK/OYaTU B cebe 06’eKTamu
BM/IMBY €/1EMEHTW KOMIJIEKCY MapKeTUHTY, OM1CaHi 3a LOMOMOrOK MeBHUX XapaKTepucTuk,
AKi € HalbiNbLL CYTTEBMMU, BU3HAYAIbHUMU, BNMBOBUMU ANA NiABULLEHHSA KOHKYPEHTHOrO
noTeHuiany nignpuemcTea. Bu3HaueHHA cKiagy XapakTepuCTUK (MOKA3HWMKIB) KOXHOro 3
e/IEMEHTIB KOMMN/IEKCY MapKETUHTY 3a/1exkaTnme Bif, imny/bCy (LiSIbOBOI HACTaHOBM) CUCTEMU
(hopmyna 1). MNpu LUbOMY KOMOGIHALIT XapaKTePUCTMK 3yMOB/ATL Pi3HI PUHKOBI pe3y/bTaTu,
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TOMY 3 MOXIMBMX KOMOIHaLi cnig BMOpaT HaleeKTMBHILLY 3 TOYKM 30pYy AOCATHEHHS
TPVBa/IMX KOHKYPEHTHUX Nepe.ar.

CTaH cucTemMy YNpaBfiiHHA KOHKYPEHTHUM MOTeHUiaNioM MignpueMCTBa MOXHA
OrmcaTn HaCTYMHUM KOPTEXEM NOKa3HWKIB:

X = <Ps1; Ps2; Ps3; Psa;...> 2

fe: Psi; Ps2; Ps3; Psa — BigNoOBIAHO napameTpu, BU3HAYeHI 3a efleMeHTaMM KOMIIEeKCY
MapKeTUHIY MigNPUEMCTBA «MNPOAYKT», «LiHa», «MicLe NpoJaxy», «npocyBaHHs». Cnmncok
napameTpis MoXke 6YTU MPOLOBXEHWI 3a paxyHOK A0AaBaHHA A0 MapaMeTpuyHOro onwucy
IHLUNX e/IeMEHTIB MapKETUHT-MIKCY.

PeakLiito CUCTEMM MOXHa NPeACTaBUTY Y BUTNAAI:
R = <Pr1; Pr2; Pr3; Pra> 3

Je: Pri — KOMMOHEeHTa KopTexy napameTtpiB (abo NOKa3HWKIB), L0 XapaKTepu3ye
eKOHOMIiYHi pe3ynbTaTu fisfIbHOCTI 00'EKTa;

Pr2 — KOMMOHEHTA KOPTEXY, LLIO XapaKTepu3ye couiasibHi pe3ynibTati PYHKLiOHYBaHHS
006'eKTa;

Pr3s  — KOMMOHEHTA KOPTEXY, L0 XapakTepusye eKO/oriyHi  pe3ynbTarty
(hYHKL,iOHYBaHHA 00°€KTa;

Pra — KOMMOHEHTA KOPTeXY, L0 XapakTepusye iHWi pe3ynbTaty (DYHKLiOHYBaHHSA
o6’eKTa.

2. OUiHIOBaHHA KOHKYPEHTHOro NoTeHLiany nignpueMcTsa.

B ocHOBY noginy napameTpiB Ha rpynu MoXe OyTW MOKafeHe rpynyBaHHA 3a
aTpueyTUBHUMU (SKICHNUMM) 03HaKaMu — CTyMNeHeMm BigMIHHOCTI Bif aHasIoriyHoro noKasHmKka
nignprYeEMCTBa-KOHKYpeHTa. HeobXifHO NiAKpecnmMTn, Wo y AaHOMY AOCHiIKEHHI 06paHO
O4WH 3i LWNAXIB MOLWYKY KOHKYPEHTHMX nepesar. IHWWM nNigxo4oM [0 YnpaBaiHHA
KOHKYPEHTHUM  MOTEHUia/IoM MOXe 6yTW, Hanpukiag, BU3HAYEHHA  YHIKa1bHOCTI
nignpuvemMcTBa, MOro ToBapiB Ta nocnyr (30kpema, 3a Teopieto M.MMopTepa, cTpaTeriyHa
KOHKYPeHUis fK BMOIp LWNAXY, WO BiAPI3HAETLCA Bif LWAAXY, AKUM iayTb iHWI). Lle
noTpebyBaTMe iHLIOro Migxo4y 40 NOro OLiHI0BaHHS.

Mpouenypa OUIHIOBAHHA KOHKYPEHTHOro noTeHuiany nNiANpUEMCTBA MOMArae Yy
MOPIBHAHHI 3HayeHb MOKa3HWKIB, BM3HAYEHUX 3a efleMeHTaMn KOMM/EeKCY MapKeTUHrY, 3
aHa/Ior iYHMMK MOKa3HUKaMM AiH0UMX Y Fany3i KOHKYPEHTIB, NOTEHLia/lbHUX KOHKYPEHTIB Ta
TOBapiB-3aMIHHUKIB. TaKUM YNHOM BUABNAKOTLCA Ti NOKA3HWKW, AKI € KNHOYOBUMY (haKTOopamu
ycnixy (K®Y), T0o6TO iX 3HayeHHs 6ifbwi abo [AOPIBHIOWTb 3HAYEHHAM BiAMOBILAHUX
MOKasHWUKIB  KOHKYpeHTiB. BOHM  cKnagatMmyTb  rpyny  «BUCOKMX»  MapamMeTpiB
KOHKYPEHTOCMPOMOXXHOCTI MignpuemMcTsa. Ti napameTpu, 3HaYeHHS AKUX € 3HAYHO TipLvMu,
HIDK Y KOHKYPEHTIB, CKaayTb rpyny «HU3bKUX» NapameTpiB. Y Ci IHWI NoTpannsatoTs 40 rpynu
«CepeAHixX» napameTpis.

Mpwv hopmyBaHHi 6a1bHOT OLLIHKM 3aCTOCOBAHO METOZ, NOMapHNX MOPiBHSAHb, SK OAWH 3
MOX/IMBUX METOLIB OTPMMAHHS  €KCMepPTHOI iH(opmMaLlii:  HalKpawoMy pesy/bTarty
eKCMePTHOrO OLIHKIOBaHHSA 3a KOXXHWUM MapaMeTpoM MPUCBOKETLCA 3HAUYEHHA 5 6asiB 3a 5-Tu
OabHOK LWKanok. KOHKYPEHT OLIHIOETHCA MO BiJHOLWIEHHKO A0 Ui€l OUIHKM OKpPeMo 3a
KOXXHMM napameTpom (Tabs. 3).

B.B. ATIowWwKiHa, |.A. MeabKo. YnpaeniHHA KOHKYPEH THUM NOTEHLia oM NignpuemMcTBa 95
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Tabnuus 3 — dopMyBaHHs rpyn napamMeTpiB 3a KOMM/JIEKCOM MapKETUHTY

"pynu napameTpiB 3a KOMMIEKCOM MapKETUHTY OuiHKa napameTpiB 3a 5-T 6a/1bHOIO
LLIKAJIOK0
[JocnigxysaHe KOHKypeHT
NiANPUEMCTBO

Bucoki napameTpm Ps11 aCOPTUMEHTHWI paj, NPOAYKTY 5 3
Ps12 CUMBO/IKA NPOAYKTY 5 4
Ps13 cepBicHa NigTpYMKa 5 4
Ps21 CNiBBIAHOLEHHS «LjiHa-SKICTb» 5 3
Ps22 LiHOYTBOPEHHS 3 ypaxyBaHHAM 5 5
KaHaniB Npojaxis
Ps31 06CAr Npogaxis Ha 5 3
HaLiOHa/IbHOMY PUHKY
Ps3z norictuka i gucTpmoyuis 5 5

CepepHi napameTpy | Psi4 30BHILLIHA JOpMa NPOAYKTY 4 5
Ps15 piBeHb SIKOCTI MPOAYKTY (3a 4 5
CMPUAHATTAM CNOXMBaYa)
Ps2s NiepcTBO MO 3aTparax 4 5
Ps32 06CAr Npoaaxis Ha 4 5
MiDXKHapOLHOMY PUHKY

Hu3bKi napameTpu Ps16 (hyHKLiOHaM NPOAyKTY 3 5
(ycepefHeHe 3HauYeHHS 3a
aCOpPTMMEHTOM)
Ps41 CTUMYNIOBAHHSA 36yTY 2 5
Pss> Mefia-cTpaTterii 6peHay 2 5
Ps433BOPOTHIN 3B'A30K 3 K/liEHTaMu 1 5

*MpumiTKa. Bubip fAitoumx abo nNoTeHUiabHUX KOHKYPEHTIB 3AiCHIOBaBCA 3a O3HaKaMu
NPUHANEXHOCTI A0 ranysi aBTOM06iNedyayBaHHA 3 ypaxyBaHHAM aCOPTUMEHTY NPOAYKUiT, A0 BHYTPILLIHbOIO
(HauioHaIbHOr0) Ta 30BHILUHLOIO PUHKY peanisauii npoaykuii (pPUHKK KpaiH LieHTpanbHoi i CXigHOT €Bponu, Ha
AKi eKCMOPTYETLCS MPOAYKLis, & TAKOX NOTEHLiAHI PUHKK).

HacTynHMM KPOKOM aHasi3y KOHKYPEHTHOrO MOTeHLia/ly KOMMNIEKCY MapKeTUHTY Ma€e
OyTW BM3HAYEHHA CWAW BM/IMBY OKPEMOro (aktopa KOHKYPeHUiT Ha rpynv napameTtpis
(«BUCOKMX»,  «CEPefHIX», «HWU3bKMX») 3a efleMeHTaMu KOMIJIEKCY  MapKeTuHrY.
XapaKTepuCTUKM CUNW B/IMBY MOXYTb NPUAMATY 3HAUYEHHS «CU/bHWUIA BNINBY», «TOMIPHUI
BMINBY», «CNAOKWNIA BNINB.

AKLLO0 NO3HAYUTU NOTPebU 30BHILLHLOTO CepefoBuMLLA, CHOPMOBaHI 3 ypaxyBaHHAM
BUMOI KOHKYpeHLiT y ranysi (5 cun KoHKypeHuii 3a M.lMopTepom) siK Pii, TO6TO iMnynbe
cucTeMu, ToAi onuc napameTpiB BXi4HOT (CTpaTeriyHoro piBHA) iHhopmMauii maTume BUTNAL
(tabn. 1) — Ha NpuKnagi yKpaiHCLKOro nNignpruemMcTBa-BMpoOHMKa aBTOTPaHCNOPTHNX 3ac06iB

Pi3HMX TUNIB.
Cknag napameTpiB chOpMOBaHO 3 ypaxyBaHHSIM HaibiflbLL BNAMBOBUX Ta 3HAUYLLMX
(bakTopiB, AKI [Ail0OTb Ha PUHKY aBTOMOGINEGyAiBHOI ranysi, i BNAWB SAKUX Bif4yBae

focnifxysaHe MiANpPUEMCTBO 3 OrNAAY Ha CUTYaLito, L0 CKnanacs Ha pyHKy abo Moxe 6yTu
nepefbayeHa (Tabn. 4). MNpy HeoOXiLHOCTI, Nepenik napameTpiB MoOXe O6yTU 3MiHEHO abo
[OMOBHEHO.
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Tabnmua 4 — Onuc napameTpiB iHPOPMaLLiiHOI cucTemMn AN NiANPUEMCTBA-BUPOOHMKA
aBTOTPAHCMNOPTHMX 3aC06iB Pi3HMX TUNIB

KoHKypeHL,is MoTeHUiHi MocTavanbHUKK CnoxwuBaui ToBapu-
BCepeavHi ranysi KOHKYPEHTU 3aMiHHUKM
Pi11 Pii2 Pii3 Pi1g Piis
O6carn puHKy 36yTy | IHBeCTULIHI KinbKicTb CKOHLEHTPOBaHICTb BigHocHa
LIFOUMX KOHKYPEHTIB | MOX/IMBOCTI rnocrayanbHUKIB No CnoXwuBauis LiHoBa
BiAHOLLUEHHIO A0 eheKTUBHICTb
noKynuis 3aMiHHVKIB
[OndepeHuiiioBaHicTb | BrpobHuyo- | OudepeHuilioBaHicTb Hebe3neka Butpatm
TOProBUX Mapok TEXHO/OTiYHI NpoAyKLiT 3BOPOTHOT nepexogy
MOX/IMBOCTI BEPTUKaIbHOI ans
iHTerpauii CrNoXuBaya
CKOHUEHTpOBaHICTb | JOCTYMHICTb 3HauyLWicTb 3HauyLWLiCTb AKOCTI Ha ToBap -
KOHKYPEHTIB pecypcis nignpvemcTaa Ans TOBapy AnA 3aMiHHUK
nocravasibHVKa crnoXmsaya
[neepcndikoBaHicTb HasiBHICTb He6e3neka npsmoi
KOHKYPEHTIB fjoctyny o BEPTUKa/IbHOI
36yTOBUX iHTerpawii
Mepex
[LepxaBHuin
(noniTnYHWUiA)
BMN/IMB Ha
BXifHi
6ap’epu

OCHOBHMM e/leMEHTOM Y paMKax KOHUenNLii ynpaBniHHA KOHKYPEHTHUM MOTeHLia/loM
Ha OCHOBI KOMMJIEKCY MapKeTUHrY Mi4NpUEMCTBA € BU3HAYEHHA MHOXMHW nNapameTpiB
KOMMAekcy MapkeTuHry ans copmysaHHa CKI nignpuemctBa. Cave Uel eTan [03BONSE
cthopmyntoBaTh MOTEHLiMHI KOHKYPEHTHI nepesarn K pe3ynbTaT Bif OLiHIOBaHHS CTYMeHs
BM/IMBY KOXHOI 3 BPaX0BaHMX KOHKYPEHTHUX CUN (CUAbHWUIA, NOMIPHWIA, CNabKWiA) Ha OKpeMi
eNIeMeHTM 3a rpynamm napameTpiB (BUCOKMX, CepefHiX Ta HM3bKMX). Mpuknag po3paxyHKy
HaBefeHo y Tabn. 5.

AK rinoTe3y MOXHa 3anporoHyBaT BBaXKaTh HainbifbLl NepcneKTUBHUMU 3 TOUKM 30pY
cTBopeHHA CKI1 Ti CKnagoBi MapKeTUMHI-MiKCy, AKi OnucaHi BUCOKMMM Ta CepefHiMu
napameTpamu, CTYMiHb BMANBY KOHKYPEHTHUX CWUM Ha SIKi € CU/IbHUM abo cepegHiM (abo
nepenbayvaeTbCs TakMM). «HW3bKI» napameTpy Mif CWIbHUM Ta MOMIPHUM  BM/IMBOM
KOHKYPEHTHUX CUN MOXYTb PO3rNsSAaTUCA SIK «BY3bKi MiCLS» KOHKYPEHTHOrO MoTeHUiany
nignpremcTea Ta Nnocnabnsartu Moro.

Y HaBefieHOMY MpuKnagi OUIHKM BMNAMBY KOHKYPEHTHUX CWUA 33 efleMeHTaMu
KOMM/EKCY MapKETUHTY Haibinblue 3Ha4yeHHs 415 (OpMyBaHHS KOHKYPEHTHUX Mepesar
MaloTb MapameTpy «aCOPTUMEHTHUI pPAL NPOAYKTY», «CUMBO/IKA MPOAYKTY», «CepBiCHa
MigTPUMKa», «UIHOYTBOPEHHA 3  ypaxXyBaHHAM KaHaliB MNPOLAXIB», «IOMiCTUKA |
ANCTPUOYLLIS», «30BHILLHA opma NPOAYKTY», «piBEHb AKOCTI MPOAYKTY (3a CNPUIAHATTAM
CNoXmBaya)», «1ifepcTBO Mo 3aTpaTax». MapameTpy «hyHKLiOHan NPOAYKTY (ycepeaHeHe
3HAYEeHHSA 32 aCOPTUMEHTOM)» Ta «CTUMY/IHOBaHHSA 30YyTY» MOXYTb 0OMeXXYBaTU NOTeHLia/IbHi
MOX/IMBOCTI MPOAYKTY Ha AOCNILKYBAHOMY PUHKY.

B.B. ATIowWwKiHa, |.A. MeabKo. YnpaeniHHA KOHKYPEH THUM NOTEHLia oM NignpuemMcTBa 97
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Tabnuus 5 — OLiHKa BNAMBY KOHKYPEHTHUX CUM HA e/IEMEHTIN KOMMNNEKCY MapKETUHTY

"pynu napameTpiB 3a CnoxwuBaui
KOMNJIEKCOM MapKETUHTY CKOHLEHTpPOBaHICTb Hebe3neka 3HauyLWLiCTb AKOCTI
CNoXwuBayiB 3BOPOTHOT TOBapy 4/ CroXusaya
BEPTMKa/IbHOI
iHTerpauii
Ps11 aCOPTUMEHTHMI 0* 1* 3*
PAL MPOAYKTY
Ps12 cumBosika 0 2 2
NPOAYKTY
Ps13 cepBicHa 3 1 2
s nigTPMMKa
5 Ps21 2 2 3
= CMiBBiLHOLIEHHS
§ «L|iHa-AKICTb»
'z Ps22 LLiIHOYTBOPEHHS 2 1 0
8 3 ypaxyBaHHAM
a KaHaiB npojaxis
Ps31 06car npofaxis 1 1 0
Ha HaLioHa/IbHOMY
PUHKY
Pss3 loricTuka i 3 1 0
AMCTproyLis
Ps14 30BHILLHA 0 0 3
(hopma NpoAyKTy
< Ps15 piBeHb SIKOCTI 0 0 3
2 npoaykTy (3a
s CMPUMHATTAM
= CroXMBaya)
E Ps2s nigepcTeo no 2 0 1
= 3aTparax
S P32 06CAr 0 0 1
o npojaxisB Ha
Mi>KHapogHOMY
PUHKY
Psi6 PyHKLIOHAN 0 0 3
NPOAYKTY
s (ycepefHeHe
E 3HaYeHHs 3a
= acopTUMEHTOM)
& Ps41 CTUMY/IHOBAHHS! 3 0 0
= 36yTy
X
3 Pss> Megsia-cTparerii 1 1 0
T | GpeHay
Psa3 3BOPOTHUIA 1 1 1
3B'A30K 3 K/liEHTaMu

*0-— BMN/INBY HEMaE ab0 HEMOXK/IMBO BU3HAUNTU

1 — cnabkuit Bnams
2 — cepefHii
3 — CU/IbHWIA BNAMB
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3. ®opmanisayis OTpUMaHNX faHWX Y BIAMOBIAHOCTI A0 06paHOT TEXHO/OTIT 06PO6KM
IHhopmaLii.

Y 3aranbHOMYy BWUIAAAI ONWUC 3MICTY MoAyNiB iHopMmauii Ans uinei ynpaeniHHSA
KOHKYPEHTHUM MOTeHLiasioM MignpueMCTBa Ha OCHOBI KOMIM/IEKCY MApPKETUHTY HaBeAeHO Y
Tabn. 6. MapameTpuyHMiA onuc iHgopmauii nepeabayvae BU3HaUYEHHS CyTTEBOI IHopMaLLii Ans
KOXXHOro MOAy/iB BXifHOT, BHYTPILIHBLOT i BUXiAHOT iH(hopmauit, i dhopmanizoBaHuii 3anmc.

Tabnmusa 6 — Onuc 3micTy MoAynis iHhopmayii 4N OLiHIOBaHHSA KOHKYPEHTHOr0

noTeHujiany
Cuctema iHthopmauliiHOro 3a6e3neyeHHs MianpUeEMCTBa
PiBeHb MnaHyBaHHS — CTpaTEriYHWi
3mict Ml
dopmyBaHHA
Bubip 6i3Hec-
MapameTpUYHNIA MeToAMKM | OUiHKOBaHHSA aHaniTMKu Bepudikauis
MI — onuc iHopmauii OL|iHIOBaHHA | napamMeTpiB 4015 NoTpe6 IH(hopmauit
MOAY/b iHthopMmaulii CNOoXKMBauiB
iH(hopma- iHhopMaLlii
it 3acobwm Bl
3aco6u Noby0BM CXOBULL AaHUX (data warehousing)
3acoom .
iHTen6|_<Tyaanoro cuetemu on?paTMBHoT IHs(;TanT'\?:I?TnMog;Z :;'MK(;:?TT:H
aHanisy faHux aHaniTM4HOT 06pPOBKM (query and reporting tools)
(data mining)
BxigHoi Ml Y cuctemi Kputepiii — AHanitnu- MpeacTaBneHHs | —BcTaHOBNEH-
BX <Pi; nepegbave- | BUGOPY Me- HWin onnc iH(hopmauii y Hsl nepiogny-
(external P> Ha MOXNN- | TOLUKW: napameTpis BUrNAgi, Npu- HOCTI OLliHIO-
data) BICTb 3_MiH|/| 3a6e3n§'-|eH- — MNpuceoeH- | gaTHOMYy Ang BaHHA inJo_p-
BHyTpiLIJ- nepesniky _ HA MOPIBHAH- HA napameT- 3a6e3Me4eHHs MaLI.I'I' B 4acl
HbOI <Psl; Psz; napameTpis HA 3Ha‘-IeH_b pam ymcno- |'|0Tpe6_ CI_'IO- - BMSHaLIeI-_IEFI
M1 BH Pe: napameTpis BMX abo aTpu- Kugauis iHthop- CTyneHs CTiiA-
. . Ta Bubopy 6YTUBHUX Mavii KOCTI 3Ha4eHb
(internal Pss;....> .
data) KpaLloro 3 3HaYeHb napameTpiB
- — HNX — 'pynyBaH-
Buxig-Hoi | p . HSl NapameT-
MI Bux Po: Pes: piB Ha OCHOBI
(resulting | "L ™ 33/]aHOr0
data) i KpUTepito

4. B3HaYeHHA MHOXXMHW NapameTpiB KOMMIeKCY MapKeTUHry ans gopmyBaHHs CKIT
nignpuemMcTea Mae 34iCHIOBaTUCA HA OCHOBI MEPIOANYHOr0 OLiHKOBaHHS i e/IEMEHTIB B Yaci
Ta BepudiKauii CTyneHs CTIMKOCTI 3Ha4eHb NOKa3HUKIB.

5. MNepeBipKa y3rogkeHOoCTi BU3HAYEHNX e/IEMEeHTIB KOHKYPEHTHOr0 NoTeHuiany.

Taka B3aEMOMOB’A3aHICTb, B3aEMHA NIATPMMKA E€NIEMEHTIB KOMIJIEKCY MapKeTUHrYy
MOXe A0NOMOITW BUAINTY Ti aCNeKT MapKeTUHIOBOI Ais/IbHOCTI NiANPUEMCTBA, AKi € (260
MOXYTb CTaTW) OCHOBOK [A/19 (POPMYBaHHS CTIKMX KOHKYPEHTHMX MepeBar, CYTTEBUMMU
O3HaKaMu AKUxX OyayTb, 3 OAHOrO GOKY, TXHS YHIK&/IbHICTb, CKNAAHICTb A1 BiATBOPEHHS
KOHKYPEHTaMu, a 0TXKe 3axXWLLEeHICTb Bif HacnifyBaHHS; 3 IHLWOro 60Ky, Taka Y3ropKeHIiCTb
nepegbavae BMTPaYaHHA pecypciB Ha NIATPUMKY TUX MNOTEHUialbHUX  MOX/IMBOCTEN
nignpuemMcTBa, SKi MOCUMOKTL OAHAa OAHY | 36iMblUYIOTb 3araibHUA pesynbTaT oro
AIANBHOCTI.

B.B. ATIowWwKiHa, |.A. MeabKo. YnpaeniHHA KOHKYPEH THUM NOTEHLia oM NignpuemMcTBa 99
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TakoXX HeOoOXIAHICTb OUiHIOBaHHS  Y3rOPKEHOCTI  €/IEMEHTIB  KOHKYPEHTHOro
noTeHujiany NignprMemMcTBa 06’€KTUBHO MOB’A3aHa 3 BUAB/IEHHAM B3aEMO3B’A3KY MiXX HUMW,
A0r0 OL,iHIOBaHHS | Y NOAA/IbLLIOMY BU3HAYEHHAM NMOKAa3HWKIB, L0 NPUAATHI 15 BAKOPUCTaHHA
B MNPOLECI YXBa/leHHSI YMNPaB/iHCbKMUX pilleHb LOA0 BMOOPY, (hOPMYBaHHA KOHKYPEHTHOI
cTpaTterii nignpuemcTBa.

BUCHOBKM 3 laHOr0 AOCNIAKEHHS | MePCNEKTMBY MofjasibLUMX Po3poboK 3a fJaHUM
HanpsAMoM. Ha OCHOBI NpPOBeLEHOro AOCHIKEHHA BWAINEHI CYTTEBI  BMacTUBOCTI
KOHKYPEHTHMUX nepe.ar, cepef AKX 1X BiAHOCHWIA XapakTep, 3a/IeXHICTb BiJ KOH’HOHKTYpK
PUHKY Y [OBrOCTPOKOBI NepPCneKTUBi, 3MiHa Y Yaci 3Ha4yLLOCTi KOHKYPEHTHOT nepeBarun Ta
HasfBHICTb MEBHOr0 MOTEHLia/ly KOXHOT OKPEMOI KOHKYPEHTHOI rnepeBaru Ta X B3aeMOAIT.

Ha ocHoBI aHani3y crniBBiJHOLLEHHA KOHLENTIB MNOTeHLialy BUAB/EHO, L0 MPOCTOPOM
MOLLYKY KOHKYPEHTHWUX repesar nNignpuemMcTBa MoOXe OyTW CMoslyYyeHHs eK30reHHOro Ta
eHZI0reHHOro noTeHuianiB NigNPUeEMCTBa, TOOGTO BHYTPILUHBOT CPOMOXHOCTI Y AOCATHEHHI
Uiner nignprvemcTsa Ta YaCTUHM HEBUKOPUCTAHOMO MOTEeHLiay SIK pe3epBy A5 PO3LUMPEHHS
[iANbHOCTI 260 HEMOX/IMBOCTI BUKOPUCTAHHA Y Cy4YaCHMX YMOBaX; a TaKOX MOX/IUBOCTEMN,
HagaHUX (41 Takux, Lo nepeabavaroTbCs) 30BHILLHIM CepefoBULLEM.

[loBefieHo, L0 MapKeTMHIoBWIA NOTEHLiaN akyMy/toe iHhopMaLito Npo (hakTopw, SKi €
30BHIWHIMW 1 HeniAKOHTPONMbHUMU  ANA  nignpuemctea  (eK30reHHUumu), Ta Ti, WO
3a6e3neyytoTb CTBOPEHHSA NMPOAYKTY, MOro NpocyBaHHA Ta NpogaxX. OLUiHIOBaHHS PeaKTUBHOT
B3aEMO/IT efIeMeHTIB  UMX [BOX Ccep [03BONSE cgopmyBaTu IH(OpMALi0  LLL0A0
KOHKYPEHTHOro noTeHuiany nignpuemcrea. To6TO came MapKeTWHIOBI [aHi HafarTb
iHhopMaLito Ans NOLWYKY KOHKYPEHTHWUX MepeBar, CKagatdTb OCHOBY iH(opmauiiHOro
3a6e3MeyeHHs CUCTeMU YNnpaBniHHA KOHKYPEHTHUM MOTeHLia/loM NigNpUeEMCTBa.

CTpyKTypHO  nigcuctema  iH(DOpMauiiHOro  3abe3neyeHHs  CKNagaeTbcsa 3
napameTpuyHoOro OMucy CUCTEMMU YMPaB/iHHA KOHKYPEHTHUM NOTeHLiasioMm, 610Ky
OLiHIOBAHHS KOHKYPEHTHOro noTeHuiasy nignpuemctsa, 610Ky hopmasisauii oTpumaHmx
[aHVX y BIAMNOBIAHOCTI A0 06paHOT TeXHOOriT 06p0o6KM iHhopMaLLiT, BUSHAYEHHA MHOXWHM
napameTpiB KOMM/IEKCY MapKeTUHry gans gopmyeaHHA CKI1 nignpuemcTsa, nepesipku
Y3rOPKEHOCTI BU3HAYEHNX €/IeMEHTIB KOHKYPEHTHOIO MOTeHLiany.

3Baxatouy Ha 3HayHWin 06CAr faHux, AKi HeoOXigHO 06po6UTU AN OTPUMaHHS
AOCTOBIPHOI, CTIKOI Ta afeKBaTHOI iHpOpMaLii L040 BU3HAYEHHS CTIMKMX KOHKYPEHTHUX
nepesar NiANpPUEMCTBA, AOLINILHO 3aTy4MTI 3aC00M CyHacHMX iHPOPMaLinHNX TEXHONOTIN. Y
po6oTi HaBefeHO CKMaf NporpaMHMX 3acobiB 3a eTarnamMu OLiHHOBaHHA KOHKYPEHTHOro
noTeHUiany NignpruemMCTBa.

Mofanblui [OCMIMKEHHS MOXYTb CNPSMOBYBAaTUCA HA BU3HAYEHHA MexaHi3my
nepeBipKY Y3rofXXeHoCTi BU3HaYeHUX eleMeHTIB KOHKYPEHTHOrO NnoTeHLiany.
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Management of competitive power of the enterprise on the basis of assessment of the
complex of marketing.

The aim of the article. The purpose of the study is to determine the requirements to the
formation of the information base of the control system of enterprise’s competitive potential on the basis
of the marketing complex, the determination of the directions, the technology of data retrieval and
processing, and the provision of information needs of the system for assessing the competitive potential
of the enterprise.

The results of the analysis. On the basis of the conducted research, significant features of
competitive advantages are distinguished, including their relative nature, dependence on the market
situation in the long run, the change in time of the importance of competitive advantage and the presence
of a certain potential of each individual competitive advantage and their interaction.

It is revealed that the search for competitive advantages of the enterprise can be a combination
of the exogenous and endogenous potential of the enterprise, that is, internal capacity to achieve the
goals of the enterprise and part of the unused potential as a reserve for expansion of activity or
impossibility of use in modern conditions; as well as the opportunities provided (or envisaged) by the
external environment.

Itis proved that the marketing potential accumulates information about factors that are external
and uncontrolled for the enterprise (exogenous), and those that provide product creation, promotion
and sale. The evaluation of reactive interaction between elements of these two spheres allows us to form
information about the competitive potential of an enterprise. That is, marketing data provides
information to find competitive advantages, which form the basis of the information provision of the
control system of enterprise’s competitive potential.

According to the structure, the subsystem of information support consists of a parametric
description of the control system of the competitive potential, the block of evaluation of the enterprise’s
competitive potential, the block of formalization of the received data in accordance with the chosen
information processing technology, the determination of the set of parameters of the marketing mix for
the formation of the company’s sustainable competitive advantage (SCA), verification of the coherence
of the competitive potential’s identified elements.

For purposes of obtaining reliable, stable and adequate information in order to definition of
sustainable competitive advantages of an enterprise it is expedient to attract modern means of
information technologies. The paper presents the composition of software tools for the stages of
evaluation of the competitive potential of the enterprise.

Conclusions and direction for further research. The paper proposes to search for competitive
advantages of the enterprise by means of parametric description and evaluation of data on the elements
of the marketing mix taking into account the influence of the external competitive environment. For the
formation of the required business analytics, it is expedient to use data mining methods, operational
analytical processing systems, query and reporting tools.

Further research may be aimed at determining the mechanism for checking the coherence of
certain elements of the competitive potential.

Keywords: competitive advantage, information support, parameter, information module,
business analytics.

Haginwno go pegakuii 4 cepnHsa 2018.
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B3AEMOAIA CTPATEINYHOI O NNMAHYBAHHA EKOHOMIYHOIO PO3BUTKY
BUPOBHNYUX MIAMPNEMCTB TA PEIMNOHAJIBHOIO MAPKETUHIY

B cTaTTi po3rnsHyTO OCHOBHI MepefymOBM MNepexody A0 Cy4acHOro CTpaTeriyHoro
nnaHyBaHHA PO3BUTKY BUPOOHMYOro MiANPUEMCTBA, HaBeAeHO MPUHLMNM Ta MOro OCHOBHI PUCH.
Jocnig>keHo MeTOofO/orit0 CTPaTeriyHoro njaHyBaHHA B CUCTEMI YMNpasiiHHA PO3BUTKOM
BUPOOHMYMX MNiANPUEMCTB, MHOXKWHA MNpefcTaBneHMx MeTOAIB Ta nigxodiB cTpaTeriyHoro
nnaHyBaHHA 6a3yeTbCA Ha TEXHOMOriAX aHaslidy, MNnaHyBaHHA Ta MPOrHo3yBaHHS MIKpo- Ta
MaKpOEKOHOMIKM. 3anpornoHOBaHO PO3rNaAaTy PerioHa/lbHUA MapKeTUHT AK MeXaHi3M NofonaHHA Ail
30BHILLHIX «CTPUMYHOUMX (haKTOopiB», WO 3abe3nevye KOHCTPYKTUBHICTb MPOLECIB NepeTiKaHHA
pecypciB i KaniTanis B eKOHOMIYHOMY NPOCTOPi, a TakoXX MPeAcTaBneHO Cy6’eKTHO-00’EKTHY
cucTemMaTM3aLilo KOMMNIEKCY perioHabHOro MapkeTUHry. BusHaueHO acnekTy B3aEMOAIT eNeMeHTiB
CUCTEMWU CTPATEriYHOro nnaHyBaHHA pPO3BUTKY BMPOOGHMUMX MIAMPUEMCTB Ta couiaibHo-
€KOHOMIYHOro pO3BMTKY PerioHy Ha OCHOBI MapKeTWHIroBOro Nigxoay.

Knto4oBi crioBa: cTpateriyHe naaHyBaHHS, eKOHOMIYHUIA PO3BUTOK, BUPOGHMYI NigNPUEMCTBA,
perioHalbHU MapKeTUHT, METOAM CTPATErivYHOro naaHyBaHHS.

DOI: 10.15276/mdt.2.3.2018.7

MNMocTaHoBKa npobniemMmn B 3arasibHOMYy BUIIAAI Ta i 3B’S30K 3 BadK/IMBUMMU
HayKOBMMM ab0 MpPaKTUYHUMK 3aBfaHHA. B ymoBax rnobanisayiiHux 3miH, Lo
Bi0YBatOTLCS, aKTya/lbHAMU € NOLUYKN MOofeni eDeKTUBHOIO (hYHKLiOHYBaHHS COLlia/IbHO-
€KOHOMIYHOT CUCTEMM Ha pPerioHalbHOMY PiBHI, MPUHUMNIB | METOAIB YMpaB/iHHSA HEH
30Kpema, LoA0 eKOHOMIYHMX, (DiIHAHCOBWX, COLlia/IbHUX, OpraHisauiiH1X acrekTiB AisIbHOCTI.
OfHUM i3 KMKYOBUX HaMpsiMiB CUCTEMHMX CYCMiNbHUX TpaHchopMmauii B YKpaiHi €
pehopMyBaHHSA TepUTOPIa/IbHOT OpraHisauii Bnagn Ha 3acagax [feueHTtpanisauii. Pedopma
AeueHTpanisaLii 30cepeaKye yBary Ha MiCLEBOMY PO3BMTKY SIK HEBIA’€EMHIN CKNafgoBili
eKOHOMIYHOro noTeHuiany fepXasu, WO nepeabavae 3MILHEHHS KOHKYPEHTHOI no3uuii
TepuTOpiasibHOI COLia/IbHO-eKOHOMIYHOT CUCTEMU MEPBUHHOMO Ta APYroro PiBHA CUCTEMM
aAMIHICTPaTUBHO-TEPUTOPIa/IbHOrO  YCTPOK  [iepXaBW, akTuBi3auito 11  eKOHOMIYHOro
3pOCTaHHsA, MigBULLEHHA [06pobYyTY Ta  SAKOCTI  XKUTTA  HACeNeHHs Ha  yMOBax
camo(hiHaHCYyBaHHS Ta caM03abe3MneyeHHs.

© 2017 The Authors. This is an open access article under the CC BY license
(http://creativecommons.org/licenses/by/4.0/)
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MpaKTUYHOK peanisauieto Mpouecy AeueHTpanizauii € 06°eAHaHHA TepuUTopiasIbHUX
rpomag (OTTI), Ake po3snoyasnocb B cepeanHi 2015 p., cTaHOM Ha KiHeup TpaBHsA 2017 p. B
YKpaiHi ytBopeHo 413 OTI, wo o6’egHany 5258 HaceneHUX MyHKTIB. Pa3om 3 Tum
36epiracTbCsl 3Ha4YHa HEPIBHOMIPHICTb MK perioHamn y MpoBefeHHi npouecy 06’eaHaHHS
TepuTopianbHUX rpoMag. Hainbinbwy Kinbkicte OTIT cTBOpeHO y TepHoninbebKii (36 OTI),
[Hinponetposebkii (34 OTI), >Xutomupebkin (32 OTIN), XmenbHuubkii (26 OTI),
JbBiBCBKINM (25 OTI), BiHHMUBKIN Ta 3anopisbkKin (No 24 OTI) obnactax. CymapHa YacTka
nepLwmx TPbOX 13 3a3HAYeHUX pPerioHiB CTaHOBUTbL 4BepTb (24,6 %) Bcix OTI KpaiHw.
BogHouac Ookpemi perioHW CyTTeBO BifACTatOTb Y npoueci opmysaHHA OTI, cepen HuMX
Kuiscbka (2 OTI), XapkiBcbka Ta 3akaprnatcbka (no 5 OTIN) obnacTi [1].

3abe3neyeHHss KOHKYPEHTOCMPOMOXHOCTI  TepuTOpiasibHOT rpoMagn nonsarae vy
30aTHOCTI BignoBiAHOT TepuTopii 3 Ti NPUPOAHUMMK pecypcamy i po3TalliOBaHUM Ha Hiil
BUPOOHMYO-TOCNOAAPCHKMM KOMIIEKCOM Ta JIIOACHKMM KariTaloM 3a JOMOMOroK CUCTEMU
yrpaBniHHA CTBOPHOBATK, NIATPMMYBATY Ta HApPOLLLyBaTN NOTEHLian PO3BUTKY, L0 3abe3nevye
YCMIWHICTb B COUia/IbHO-eKOHOMIYHOMY 3MaraHHi 3 aHaloriYyHMMM YTBOPEHHAMM Ta
BIAMOBIAHI NepefoBMM CTaHAapTaM piBeHb Ta AKICTb XXWATTA AN Y/eHIB rpomagu,
NpUBabAMBICTb TPOMagn ANd NPOXMBAHHSA, Gi3Hecy Ta iHBeCTyBaHHA. O4eBMAHO, LU0 Take
BM3HAYEHHS 3YMOBJ/IKOE MNEPETBOPEHHA TEPUTOPIa/IbHOT FPOMaAM Ha LEeHTP iHHOBaLinHO-
IHBECTULINHOT aKTUBHOCTI. Lle Mae 0c06/11BY 3HaYyLLiCTb B YMOBaxX ped)opMyBaHHS MiCLLEBOr0
CaMOoBpsilyBaHHS Ta CTBOPEHHS 00’e4HaHUX TepuTopiaslbHUX rpomag, sike i BigbyBaeTbCs 3
METO0 3a6e3neyeHHs CPOMOXHOCTI rpomMag, y Pi3HUX acnekTax.

HoBi ymMOBY fisNbHOCTI B YKpaiHi BUMaratoTb neperfsgHyTn TpaguuinHuin nornsag Ha
cTpaTeriyHe ynpaeBniHHA Ta MiaHyBaHHA AK Ha pPerioHa/ibHOMY PiBHI, Tak i Ha  pIiBHI
BUPOOHMUMX nianpuemcts. CTpyKTypa Ta TepuTopianibHi 0CO6GAMBOCTI  opraHisauii
rocrnofapcbKnx 3B'A3KIB BW3HAYalOTb MOX/IMBOCTI PO3BMTKY 6i3HECYy B perioHi Ta Ha
MDKPEerioHa/ibHOMY PiBHI.

AHani3z ocTaHHiX AocnifpkeHb i nybnikaui, B SIKMX MNOKIafeHWii no4vaTok
BUPILLUEHHIO JaHOT Npo6/ieMn i Ha AKi cnnpaeTbes aBTop. M. MeCcKOH Ta iHWi HayKOBLii
BBa)KatOTb, LLIO MPOLEC CTpaTeriyHoro ynpasiHHA Mae CKagatucs 3 Aes’aTy eTanis: BU6opy
Micii nmignpuemcTea; (HOPMY/NHOBaHHA  LiNen nianpuemMcTea; aHanisy 30BHILUHLOIO
cepefioBuULLA; YNPaB/iHCLKOr0 0O6CTEXEHHS BHYTPILLHIX CUIbHUX | CMNAabKUX CTOPIH; aHasi3y
CTpaTerivyHux anbTepHaTVB; BUGOPY CTpaTerii; peanisauii CTpaTeril; ynpasniHHSA i NiaHyBaHHS,
peanisauii i KOHTPONK peanisauii cTpaTeriyHoOro nnaHy; ouiHku crpaterii. O. BixaHCbKuit
MPOMNOHYE PO3rNsa4aTV MPOLec CTPaTeriyHoro YnpasiHHA AK AWHAMIYHY CYKYMHICTb N’ATU
B3aEMO3a/1IEXXHUX YNPaBNiHCbKMX NPOLECIB: aHai3y cepefoBULLA; BU3HAYEHHS MICIT i Linew;
BMOOPY CTparterii; BWKOHAHHA CTpaTeril; OUiHKM | KOHTPOMK BWKOHaHHA. C. [lonos
3arnpornoHyBaB [MOPIBHAHO MNPOCTY MOAeNb, WO MEBHOK MIpPOK CUHTe3ye paHille
3anporoHoBaHi Mogeni. OcHoBaMW CTpaTeriyHoro ynpas/iHHA, Ha YMKY aBTopa, €: aHani3
30BHILUHBOrO CepefoByLLa OpraHisauii; BHYTPILWHA AiarHOCTMKA (OUiHKA CUIbHUX | CNabKnx
CTOpPiH) opraHi3auil; BU3Ha4YeHHs1 Micii i Linein opraHisauii; po3pobneHHs, OuiHKa i BMOIp
a/lbTePHATUBHMX CTpaTerii 3a KOHKPETHUMW nifcucTemMaMin opraHisauii; po3po6/ieHHs i
PO3rOpHYTe BU3HAYEHHS KOPNOPATMBHOI CTpaTerii K NporpamMn KOHKPETHUX Liid; peanisayis
cTpaTerii; ouiHKa pe3ynbTaTiB i 3BOPOTHNIA 3B°A30K [2].

[ns HOBOI NOriKM CTpaTeriyHoro Yynpas/iHHA 0COG/MBO MOKa30BOK € MOAESb
I".MiHub6epra, sika CKNafaeTbCs i3 CeMU OCHOBHMX eNeMeHTIB. [Mo-nepLue, cTparteris BUHUKAE
Ha opraHisaliinHOMy IpyHTI, HEHaye «AMKOpOCNa POCANHA», a He YTBOPKOETLCA Y pe3ynbTaTi
LinecnpsiMoBaHoOI AisNbHOCTI. [ UbOro BaXKIMBO NiATPUMYBATK iHILIiaTUBY 1 He nocniwaTu
3 YNPOBaMKEeHHAM (hOpPMasIbHUX NIAHOBMX CXeM. lMepLue micue nocifae npouec niaHyBaHHS,
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a He nnaH AK [OKyMeHT. [lnaHyBaHHA fK 3aci6 CTPYKTypyBaHHS BIifKNALAeTbCA Ha
3aBeplasibHuin eTan. Mo-gpyre, cTpateriyHi igel MOXYTb 3apOpKyBaTUCA Y PI3HUX MiCUAX
nignpuemctea. OCKiNbKM NigcucTemMn NigTPUMYOTb 6araToacneKTHUIA 3B’30K i3 30BHILLHIM
cepefjOBMLLEM, TO IMMY/NbCOM A1 3aPOPKEHHA HOBUX A€l MOXYTb CAYXUTWU B OLHUX
BMNafKax nossa HOBMX NPO6/1eM, a B iHLUNX — BUHUKHEHHS HOBUX MOX/IMBOCTEN. JUHaMiYHUM
AAPOM PO3POOEHHS CTpaTeriyHoro njaHy MOXKe CTaTu KOXEeH MeHe[pKep, NpauiBHUK,
KEpiBHMK CepefHbOl naHKu Towo. [lo-TpeTe, BIAbIp PpilleHb 3 HasfBHUX a/lbTepHATUB
BiOYBaETbCA  CEMEKTMBHMM  CMOCOOOM 3 BMKOPUCTAHHSAM  PI3HOMaHITHUX  (hopM
CTPYKTYpYBaHHS i cucTtematmsauii. Lleit npouec LOKOPIHHO Bifpi3HAETLCS Bif KNacUYHOT
CXEMW BUAANEHHS «AUKOPOCANX» CTpaTeriyHmMx ifei. Mo-4eTBepTe, NPOLEC «A03PiBaHHA»
iner moxxe 6yt (hopmasibHO CTPYKTYPOBaHMM, ane 6e3 HagMipHOro AOTPUMAaHHS YCTalleHUX
npoueayp. MigNpMEMCTBO BUCTYMae K OpraHisauif, L0 CaMOHaBYAaETbCHA, fAKa 34aTHa
BUSABNATW pe3y/ibTaTui NPOLECIB e B 3apOAKOBOMY CTaHi i BUTi4HO iX BUKOpuUCTOBYBaTU. Mo-
n’aTe, CTpaTeriyHMin Npouec He nignsrae nepiogmsaii, MOMEHT NOro 3apOKEeHHSI BaXKKO
po3paxyBaTh 3aBYaCHO. YacTo Le pe3y/nbTaT B3aEMOZii i3 30BHILUHIM CepefoBuLLeM. Tomy
cTpaTeriyHe MWUCNEHHA Mae He 06MexysaTucsi CBOIM MignpueEMCTBOM. [lo-LIoCTe, Posb
MeHePKepiB BULLOro PiBHA B LbOMY MPOLECi 3BOAMTLCA A0 0C06AMBOro poay AisNbHOCTI —
MeTaynpas/iiHHA. BOHM NOBMHHI BifCTeXYyBaTW BIAMOBIAHICTb NPOLECIB reHepyBaHHS ifei Ta
MPUIAHATTA pilleHb CTOCOBHO BCTaHOB/IEHWX Mpaswui. Mo-CbOMe, MIaHOBMKAM Ta TXHbOMY
po60YOMY IHCTPYMEHTAPI0 TaKOX HaIeXUTb HOBA POSb — MOLEPaTopiB NpoLecy nifg vac
06roBOpeHb CTpaTeriyHmxX igeil. BoHM MaroTb nepefaBaTi CBOI 3HaHHSA Ta HABUYKM BOMOAIHHS
IHCTPYMEHTaPIEM MaHyBaHHA iHWMM npauiBHMKam. Cam iHCTPYMeHTapili He BTpavae CBOEI
LIHHOCTI, HaBMakKK, MOro BapTo BUKOPUCTOBYBATW SK NpoLecyanbHNiA 3acib [3].

I. AHcogd po3po6uB CBOK MPUHLMMOBY MOAe/b (DOPMYBaHHS CTPATErivyHOro niaHy
PO3BUTKY MignNpuemMcTBa. Y Moro mogeni Asi npuHUMnoBi ocobnmeocTi. lMo-nepiue, aBTop
BUKOPUCTOBYE MOHATTA (POPMasizoBaHMX Lifei, Ha BigMiHY Bif LiHHOCTEA BMLLOIO PiBHA
ynpaBniHHA, fKi 3anpornoHoBaHi B Mogfeni [apeapAcbkoi wKonn 6i3Hecy. [lo-gpyre,
CTpaTeriyHmii NnaH YiTKO Po3po6/sieTbCsA 3a (hopMai3oBaHUM MiAX0A0M, 3a MEBHOK 6/10K-
cxemMoto. MoBHa 6/10K-cxema MiCTUTb 57 6/10KiB. Peakuieto Ha 30BHILUHI CUTHaIN € BU3HAYEHI
Wil pO3BUTKY MIANPUEMCTBA, BIAMOBIAHO A0 AKUX OLIHIOETHCA MOTEHUian MignpuemcTsa i
30BHILLHLOrO cepepoBuLla. LIindMm Takoro aHanisyBaHHs € igeHTUdikawis MOXIMBOCTENR ANns
MPUAHATTA OCHOBHUX CTPaTeriyHnX piLleHb 415 No4asbLLIOro NPOHUKHEHHS Ha OCHOBHI PUHKK
36yTYy i AnBepcudikalii BMpobHMUTBa. TakoxX B Mogeni |. AHcodda € 3BOPOTHMIA 3B’ 430K, L0
3abe3neyvye iHTEPaKTUBHICTb NpoLeaypy (POPMYyBaHHSA CTPATEriYHOro nnaHy i HenepepBHICTb
npoLecy noro peaniszauii [4].

. CrailHep — 4eMnioH 3a O6CArOM HanMcaHOro Ha TeMy naHyBaHHA. Mogenb
I".CraliHepa 6nmxya ao mogeni MapBapAcbKOT WKOKM Bi3HeCY. Pa3oM 3 TUM B Hiil € €NEMEHTH,
AKi 4at0Tb 3MOT'Y BUOKPEM/IOBATY T i3 HU3KM IHLLIMX MOAEsei cTpaTeriyHoro nnaHyBaHHS. Mo-
nepie, I'. CtaitHep HamaraeTbca 06’eaHaT mogens |. AHcoda Ta rapBapAcbKy MOAEfb,
MPONOHYKUM BCEGIYHMIA aHani3, MOBHOTY NOAaHHA NPOLECY NNaHyBaHHS, YiTKY NOCNiJOBHICTb
eTanis (hopMmyBaHHA | fAeTanisauito pe3ynbTaTiB Aiil. TakoxX Yy cBoii mogeni . CrtaiiHep
MoKasye 3B’A30K MK CTpaTeriyHMM nnaHyBaHHAM Ta CepefHbOTEPMIHOBMM Ta TaKTUYHUM
MAaHyBaHHAM, LLIO Mae NMPUHLMMNOBE 3HaYeHHA A4/19 (hOpMYBaHHSA CTpaTeriyHoro nnavy [5].

MapKeTUHI TepUTOPIA AK OKpeme MOHATTA Breple 3’sBAseTbcsd y 70-X pokax
MUHY/IOr0 CTONITTA Y po60Tax aMepuKaHCbKMX Ta OPUTAHCbKUX YYeHMX, MOB’A3aHMX i3
MiCTOOYZIBHMUM MlaHYBaHHAM Ta MIiCLIEBUM EKOHOMIYHMM PO3BMTKOM. Y 1993 poui BUXOANTb
nepwe BuaaHHA KHurn ®dinina Kotnepa, JoHanbaa Xaigepa, IpBiHa PeliHa «MapKeTuHr
TEpUTOPINA: 3any4YeHHs iIHBECTULLIA, NPOMMCNIOBOCTI Ta TYpU3My B MICTa, LUTaTK i KpaiHu» [6].
L5 po60Ta BnepLUe Y4iTKO 06rpyHTYyBasia BUKOPUCTaHHA MapKeTUHIY IK MexaHi3my BCe6iYHOro
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NpocyBaHHA TepuTOpiil. Came B Hili HAroNOLYETLCS, WO «ANS MapKETUHTY TepUTOPIT € TiNbKK
0fHa MeTa — NPOCYBaHHA LiHHOCTI Ta 06pa3y TepuTopii y Takuii cnoci6, wob MnoTeHUinHi
KOpUCTyBa4i TepuTOpii MOBHOK MIpOK YCBIJOMIKOBa/IM CBOI BifAMiHHI MepeBarn, TOOTO
BIZPI3HAV TEPUTOPIO BIf IHLLMX.

Pociicbkuin BYeHuiA O.11. MaHKpyXiH BU3HaYae MapKETUHT TEPUTOPIT SIK MapKETUHT B
iHTepecax TepuTopii, T BHYTPILWHIX CYy0’€KTIB, a TaKOX 30BHILLHIX CYy0’€KTIB, Y 306i/bLUEHHI
yBarn fIKMX 3auikaB/ieHa TepuTopia [7]. BogHoYac MapKeTMHI TepuTopii BU3HAYaETbCA fK
npouec, 3a [0rMoMOrot AKOro MiCLeBi 3axXoAun YB’3ylOTbCA SiKOMora 6inblie 3 notpedamu
LWiNbOBUX  KNIEHTIB 334/l MakCMMa/lbHO  e(eKTMBHOrO  CoLia/lbHO-eKOHOMIYHOIO
(PYHKLIOHYBaHHSA [aHOi TepuTOopiT.

Hainbinbl NOLIMPEHOK Y CBITOBIM NPaKTUL METOAMKOK CTPaTEriYHOro nnaHyBaHHS,
fIKa 3HaiLL/1a 3aCTOCYBaHHS B YKpaiHi Ha MO4aTKOBMX eTarnax 3arnpoBafKeHHS CTpaTeriyHoro
nnaHyBaHHA Ha PiBHI perioHiB, nepefbayveHo Taki 6 0OCHOBHUX KpokiB [8, C. 93]: nigrotoska
A0 NnaHyBaHHS; (DOPMY/HOBaHHS 6ayeHHs MalbyTHLOrO; OUiHKOBaHHA cuTyauii, SWOT-
aHani3; opMmynoBaHHA i BMOIp CTpaTeriyHMX Linei; NigrotoBka nnaHy Aii Ta 3axO0fiB;
BMNPOBa)KEHHA, a TaKOX MOHITOPUHI Ta OLiIHIOBaHHA peanisauil ctparerii. NMnaHyBaHHA
PO3BUTKY TpOMafM BK/KOYaE PO3P06KY CoLjia/ilbHO-eKOHOMIYHOro aHanisy, SWOT-aHanisy,
BU3HAUYEHHS | BIfAOOPY KOHKYPEHTHUX rMepeBar i BW3HAYeHHS KOHUeENUii PO3BUTKY |
cTpaTeriyHmx uinei. Lle 4acTo HasuBatOTb CTpaTeriyHow nnathopmor abo CcTpaTerieto
po3sutky OTT.

BuaineHHs HeBMpILLEHUX paHille 4acTUH 3arasibHol NpobsieMn, KOTpUM
NPUCBAYYETLCA CTaTTA. Ha  TenepilwHbOMY Mepiogi  BXOMKEHHA  YKpaiHM B
3ara/lbHOEBPONENCLKI Ta perioHasbHi CTPYKTYpW, HaspinvuMn € npo6semMn 3anpoBaKeHHS
CTpaTeriyHoro njaHyBaHHA y AiSNbHOCTI NIANPUEMCTB 3 YpaxXyBaHHAM MapKETUHTY PErioHy.
CbOrofHiLIHA CTPIMKICTb 3MiHW Ta 3400YTTA 3HaHb € HACTINIbKN LWBUAKMMM, LLLO CTpaTeriyHe
NNaHyBaHHA € €AMHUM CrOCOOOM A1 NPOrHO3yBaHHS MabyTHIX MOXIMBUX MNpo6siem, a
TaKOX MOX/IMBOCTEN A/1 NOAA/IbLIOIO PO3BUTKY.

dopmMyBaHHA MeTu CTaTTi (NocTaHOBKa 3aBfAaHHA). MeTok CTaTTi € TeopeTuyHe
06rpYHTYBaAHHSA NUTaHb, MOB’A3aHMX 3 CUCTEMOKD CTPATEriyHOro njaHyBaHHSA eKOHOMIYHOro
PO3BUTKY BUPOBHUYMX MIAMPUEMCTB Ta MAPKETUHTY Ha PerioHalbHOMY PiBHI 3 METOH
BU3HAYEHHSA B3aEMOZIT MIXK HUMM.

BuknageHHA OCHOBHOrO marepiasly LOCMIIKEHHSA 3 MOBHUM O06I'PYHTYBaHHSAM
OTPUMaHNX HayKOBUX pe3y/ibTaTiB. binbLlWiCTb 3apyBOiXXKHUX NIANPUEMCTB BUKOPUCTOBYIOTb
cTpaTteriyHe nnaHyBaHHS A1 TOro, W06 3MIHUTWM CUTyauitl0 Ha Haikpawe, BUATK 3
6e3HaflinHNX cuUTyaliil, AKi copmyBasMCb 30BHI Ta BcepeauHi nignpuemctea. OCHOBHI
nepeaymoBM MePexXoay A0 CTPATEriyHOro NiaHyBaHHS € TaKUMU:

— HeobXifHICTb peakLii Ha 3MiHN YMOB (DYHKLIOHYBaHHS MigNpPUEMCTB;

— notpeba B 06’€fHaHHI Pi3HUX HaNPAMKIB AiSNbHOCTI MigNPUEMCTBA B YMOBax
PO3BUTKY NPOLECIB feLeHTpaniayii Ta gusepcuikauir;

— HasBHICTb ACKPaBO BUPAXEHMX KOHKYPEHTHMX nepeBar i HeOOXiAHICTb TXHbOT
NigTPUMKM ab0 CTBOPEHHS iX;

— NOCU/IEHHA KOHKYPEHLIT;

- iHTepHauioHanizauis 0Gi3Hecy, pO3BUTOK 3B’A3KIB 3 MiAMpPUEMCTBAMU, SKi
BUKOPWCTOBYIOTb CUCTEMY CTPATEriYHOIO N/IaHyBaHHS;

— HafABHICTb BMCOKOKBa/liPiKOBaHUX MeHeLKepiB, 3[4aTHUX BUPILLYBATU CKIaAHI
MUTaHHSA, 3aCTOCOBYKOUMN CUCTEMY CTPATEriYHOMO YNpaB/iHHS;
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— PO3BUTOK TEOpIi Ta NPaKTUKM CTPaTEriyHOro NaHyBaHHS, SKi 4ONOMaratoTb NepeiTu
Bif, meTogy «npob i MOMWMOK» [0 HAyKOBMX MeTOAIB mMepeabavyeHHs i MiAroToBKY
MainbyTHbLOr0 Ta 0 MainbyTHLOrO;

— HasBHICTb [AOCTYNHOT iHopMauii (rnobasbHUX IHQOPMALIMHUX Mepex) ANs
BMBYEHHS CU/IbHUX i CnabkuxX CTOPIH Mi4NPUEMCTBA, 30BHILUHLOrO CepefoBuULLa Ta YMOB
KOHKYPEHUIT;

— TMOCWMEHHA  iHHOBAUiMHWX NpOLUECiB, reHepauis Ta LWBUAKE OCBOEHHS
nignNpueMcTBaMmn HOBUX ifeu;

— HeoOXIiAHICTb BNPOBaPKEHHS BUCOKOT Ky/NbTYypW YNpPaB/iHHA, OPIEHTOBAHOI Ha
3anobiraHHs onopy 3miHam Ta CTUMY/IHOBaHHSA PO3BUTKY Mi4NPUEMCTBA.

[0 NpuHLMNIB CTpaTEriYHOro naaHyBaHHA 3apaxoBYOTb HAaCTYyMHe [9]:

— CMaAKoBICTb CTPATEriyHOro i MOTOYHOIO MaHiB, a came: NOTOYHI NnaHu abo po3ainm
6i3Hec-naHy NOBMHHI NOBTOPHOBATN OCHOBHI PO34i/N CTPaTErivYHNX, MNIaHOBMX NOKA3HUKIB Y
KOPOTKOCTPOKOBUX M/1aHaxX MOBUHHO OYTK GifibLLe, HIXK Y CTpaTeriyHnx, Ta NoKasHUKKM 6i3Hec-
nnaHy He MatoTb CyrnepeunTy 3aTBepKeHM MoKa3HKaM CTpaTerii opraHisauir;

— cOUjianbHYy OpieHTauito, WO nepeabdayae CoLialbHUIN PO3BUTOK KOMEKTUBY MOpsg, 3
BUPILUEHHAM  TEXHIYHUX, TEXHOMOTIYHUX, EKOHOMIYHMX npobnem, ekonorii, 6e3neku
MPOAYKLUIT, LLIO BUMYCKAETLCS;

— paHXyBaHHA O06’€KTIB MMaHyBaHHA 3a BaXK/MBICTHO, WO HeobXigHO Ans
pauioHasIbHOro po3nogainy HasBHUX PecypciB;

— Y3rO[PKEHICTb 3 NapameTpamMu 30BHILLIHbOIO CepefioBYLLLA CUCTEMU MEHEI)KMEHTY, LU0
[0CAracTbCA 3a LOMOMOroK aHanisy AMHaMIKN UMX napaMeTpiB i 4OCNILKEHHS TX BMAUBY Ha
MNaHOBI MOKa3HWKM,;

— BapiaHTHICTb, fKa 3abe3neyvyeTbCs PO3POONEHHAM HE MeHLWe HiXK TPbOX
a/IbTePHATUBHMX BapiaHTIB AOCATHEHHS TIET camoi MeTV | BUOOPOM ONTUMa/IbHOr0 BapiaHTa 3
HalMeHLIMMW BUTpaTaMu;

— EKOHOMiYHa O6IpYHTOBaHICTb O3Hayae: OCTaTOMHWIA BMOGIp BapiaHTa NNaHOBMX
MOKa3HWKIB MOBWMHEH 3AiCHIOBATMUCA TifbKA MiCNSA MPOBEAEHHA CUCTEMHOrO aHaniay,
MPOrHO3yBaHHSA, ONTUMI3aLiT i EKOHOMIYHOI0 06I'PYHTYBaHHS a/lbTePHATMBHMX BapiaHTiB;

— aBTOMaTM3aLis CUCTEM MaHYBaHHA — Lie 3aCTOCYBaHHSA Cy4YacHUX IH(OopMaLiiHMX
TEXHONOTi | KOMM'IOTEPHOI TeXHiKK, fika 3abesneyvye KoayBaHHS iH(opMaLii Ha OCHOBI
Knacuikauii, Tl eqHiCTb 1 06/1iK 3MiH 3a CTafisMWN XXUTTEBOrO LMKY 06’€KTa NnaHyBaHHS,
LUBMAKY 06pOOKY, HafiiiHe 36epiraHHs i nepeaaBaHHA 0Cco0i, iKa NPUIAMaE PiLLeHHS.

CrtpareriyHe nnaHyBaHHA Ha NigNpUEMCTBI nepeabavac:

— (hopMy/NtOBaHHA CTpaTerii po3BUTKY opraHisayii 3 ypaxyBaHHAM fK BHYTPILLHIX, TaK
| 30BHILLHIX (PaKTOpiB BMMBY;

— MiHIMi3aLit0 pU3KKIB AiANbLHOCTI NiANPUEMCTBA;

— BUKOHaHH$ M/1aHOBO-EKOHOMIYHWNX PO3PaxyHKIB;

— NOLUYK LWNAXIB aganTayii nignpruemcTsa A0 3MiH Y PUHKOBOMY CepefoBULLi.

B pe3ynbTati NpoBeAeHOro AOCNILKEHHA METOLO/OrIK0 CTPATEriYHOro njaHyBaHHA B
cucTemi  ynpasniHHA  PO3BUTKOM BMPOOHMYMX MiANPUEMCTB MPOMOHYETHCA BU3HAUYUTU
HacTynHuUmn metogamu (taén. 1).

MHOXWMHa NpeacTaBeHNX MeTOAIB Ta NigXO04IB CTPaTeriyHoro njaHyBaHHs 6asyeTbes
Ha TeXHOMOrifX aHanisy, MaaHyBaHHA Ta MPOrHO3YBaHHA MIKpPO- Ta MakKpO-eKOHOMIKM.
E(eKTVMBHICTb X BUKOPUCTAHHA LINKOM  3a/1eXWUTb BIif MOX/MBOCTI  OLHOYACHOrO
3aCTOCYBaHHA EMMIPUYHUX Ta MPUKIAGHUX METOAIB, pe3y/ibTaTu AKWUX aHani3yBaTUMyTb
eKCcnepTy BiAMOBIAHOIO PiBHSA.
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Tabnuua 1 — Y3aranbHeHHS MeTOZiB Ta MigX04iB CTpaTeriyHoro naaHyBaHHA

"pynu meTogis HalimeHyBaHHA 3MICT Ta LinboBe NpusHaYeHHs MeToay
MeToay
OpraHizauiiiHo- MporpamHuii dopmMyBaHHA CUCTEMWN KOHKPETHWUX 3aX0AiB Ta Al Wwomo
agMiHicTpa- BUKOHaHHA Liifnein
TUBHI METOANU Ta KoopgnHauis CnifbHICTb,  CYMICHICTb, YNOPSAKYBaHHA NPUAHATTS
nigxoau piLLEHb Ta Al
BromkeTyBaHHSA | LianbHICTb WO40 (hOpMYBaHHS Ta PO3MNOAiNY AepKaBHUX
pecypcis BIAMOBIAHO iHTepecaM CycninbCTBa, 6Gi3Hecy Ta
B/1aam
Ayaut MorepemkeHHs HennaHoBaHUX 3MiH Ta [LOTPMMaHHA
e)eKTUBHOCTI BUKOHaHHS
KoHTponiHr KoHTposb 3a 3AiMCHEHHAM aHanidy, nnaHyBaHHAM Ta
MPOrHO3yBaHHAM; BUKOHAHHSAM CTPaTErivyHnX Aiv
MOHITOPUHT BifcTeXXeHHs pe3ybTaTUBHOCTI
AHimvauis 3anyyeHHs LOLaTKOBUNX 3aLiKaBneHmx CTOpiH,
PO3LUMPEHHSA KOJa EKCMEPTIB
dopcaiit dopmMyBaHHA ManbyTHLOro 6GayveHHs (NMPOrHO3yBaHHS,
NepcneKkTMBK, nepeadayeHHs), NnaHyBaHHA (CTpaTerivyHmi
MeToau aHani3, BW3HAYeHHs NPIOPUTETIB), Mepexi (ekcrnepTHe
nepefoayveHHs Ta OLiHKOBaHHSA, KOMYHiKaLlil, cnifikyBaHHS, 06MiH [0CBiLOM,
NPOrHoO3yBaHHSA KOMMETEHLiaMN)
EkoHOMiKO- Popmanisawis NpoLecis, BUABIEHHS 3aKOHOMIPHOCTENR Ha
MaTeMaTM4YHOrO | OCHOBI  BMKOPUCTaHHS  MaTemMaTWyHOro  anapary:
MOZE/IOBaHHA | CTATUCTMYHI  MeToAM, 6aratogakTopHe MOZLE/HOBaHHS,
MeToAu AMHAMIYHOTO nporpaMyBaHH$, Teopis
MMOBIpPHOCTI,  iMiTauiiHe ~ MOAE/NOBaHHSA,  MEeTOAM
cuMynAauil, ONTMMiI3auiliHe MOJENtoBaHHs, CLEHapHe
MOZE/0BaHHS
EkcneptHi MeToau rpynosumx ouiHoK, [endi, MeTos MO3KOBOT aTaku,
MEeTOAM MeTog MaTTepH, eMNipuyHe NPOrHO3yBaHHS
CoujonoriyHi | AHKeTyBaHHs, OMUTYBaHHS, CMOCTEPEXEHHS, KOHTEHT-
MEeTOAM aHaui3, TeCTyBaHHS, eKCMepUMEHT
KomrnnekcHi CrpaTteriyHuii popcaiiT, MyIbTUMOAEbHWUIA METO/,
MeTtogu Po3paxyHKoBO- | HopmaTuBHWIA, 6anaHCOBUIA, KOEQILIEHTHWIA, NPOrpPamMHoO-
cTpaTeriyHoro aHaNiyYTNYHI LiNbOBUIA, CTPYKTYPHWIA, PECYPCHWIA
aHanisy MeToaM
SNW-aHani3 AHani3 CUIbHNX, CNabKnX Ta HEMTPaIbHUX CTOPIH
SWOT-aHania | AHasi3 CUMbHNX, CNabKUX CTOPIH, MOX/IMBOCTEN Ta 3arpo3
PECT-aHani3 AHasi3 30BHILUHLOIO CEPeAoBMLLA B MeXax NONITUUHMX,
€KOHOMIYHWX, CYCMiNIbHUX | TEXHOJOTIYHWX acrekKTiB
SMART-goals | Bu3Hauyae Ta  KOHKpeTM3ye BMMOrM A0  UiNei:
KOHKPETHICTb, BUMIPIOBAHICTb, Y3rOMKeHICTb,
[NOCSHKHICTb, BUSHAYEHICTb Y Yaci
GAP-aHani3 AHani3 iHopMaLii Ta BCTaHOBNEHHS PO30GIXKHOCTEN MiX
6aXaHVM Ta peaibHUM
MopiBHAHHA AHani3 BaroMocTi 3[aTHOCTEN i pecypciB /18 LOCATHEHHA
pecypcis Line; KNOYOBI CUMbHI Ta cnabKi CTOPOHM 3a paxyHOK
BaromocTi Ta HasBHOCTI  Pi3HMX  pe3ynbTaTiB  CriBBigHOLLEHHS
cunu 34aTHOCTeMN i pecypciB

[bxepeno: y3araibHeHo asTopamu 3a gaHumu [2, 4, 5, 10]
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Y3ara/lbHIOIUN  BUK/aAeHe, 3a3HauMO Halibisibll  XapakTepHi pucu CyyacHOro
CTpaTeriyHoro nnaHyBaHHS PO3BUTKY BUPOOHMYOro MignpuUeEMCTBa: PO3B’A3YETLCA AeKifbka
cTpateriyHux npo6neM MignpUEMCTBA; Mae TBOPYMIA Ta iTepaTMBHUI XapakTep; CnpsiMoBaHe
Ha MOLWYK HOBMX MOXIMBOCTEN MiANPUEMCTBA; MNOTPEOYE 3HAYHUX iH(OPMALIAHKX,
IHTENeKTyaNbHUX, & TaKOX Y4acOBUX BUTPAT; B OCHOBY M/1aHYBaHHA MOK/MIAAEHO MiAXif «Bif
MainbyTHbOrO [0 CbOTrOAEHHS»; BIAPI3HAETLCA CTOXACTUYHMM MiAXOLOM Ta THYYKICTIO;
CTpaTeriyHi nnaHW MarTb KOHUENTYaSlbHU/A Ta OMUCOBWIA XapakTep, Yy SKUX MICTATbCS
NepeBaXXHO SKICHI Ta IHTepBa/IbHI Ki/IbKICHI MOKa3HWKW; po3pobka cTpaterii 'pyHTYETbCA Ha
NPUHLMMI  aIbTEPHATMBHOCTI; CUCTEMa CTpaTeriyHoro njaHyBaHHSA BW3HA4Yae MOTEHLjian
ycrnixy MignpuemMcTeBa Ta CTBOPHOE MNepesymMOBM e(eKTUBHOI AifNIbHOCTI MiANPUEMCTBE,;
Cy6’eKTOM (hOpMYBaHHS T[O/IOBHOI CTpaTeriyHol igei € BWLWMIA CTpaTeriyHuiA  piBeHb
ynpasniHHA NiANPUEMCTBOM.

TakvuM YMHOM, METOZOMOriA CTpaTeriyHoro mMiaaHyBaHHA MOBWHHA 6GasyBaTucA Ha
YiTKUX MpuHUMNiax 17 JOTPMMaHHS, PO3LUMPEHOMY KOs crneuianicTie, (opmyBaHHI 6a3u
CTpaTeriyHmMx CycnifibHO-eKOHOMIYHMX Ta MOMITUYHUX 3HaHb Ta [AOCBidYy, MiArPYHTAM
[OCNILXKEHHSA AKUX BUCTYNATUMYTb €BPUCTUYHO-NPUKNALHI IHCTPYMEHTU, AKi BPaX0BYHOTb K
ABHI, TaK i HesABHI (pakTopu. B pe3ynbTarti, 3a3HayeHe CpUATMME NOAONAHHIO MEHTa/IbHUX
06MeXeHb PO3BUTKY CTPaTeriyHoro njaHyBaHHA $SK Ha PiBHI Y4YaCHWMKIB, TaK i CUCTEMU
3arasiom.

CyyacHi TemMnun 3MiHW i 36iNblUEHHS 3HAHb € HACTI/IbKN BE/IMKMMM, L0 CTpaTeriyHe
NNaHyBaHHA € €AMHMM CNoco6om (hOopManbHOr0 MNPOrHO3yBaHHS MalbyTHIX MNpPo6nem i
MOX/IMBOCTEN. [poBeAeHi LOCNIAKEHHA MoKa3anu, Wo ¢ipMu, SKi 3aCTOCOBYHOTb CTpaTerivyHe
MaaHyBaHHS, MarOTb HaMBWLL TEMMKW 3pOCTaHHSA. HaToMiCTb, NiANPUEMCTBA, KOTPI irHOpYBau
BpaxyBaHHA CTpaTeriyHMX MuTaHb, SK NPaBWI0, He 3aBXAW CNpaBflTbCA 3 Npobiemamu.
Hamaratouncb BUPILLNTY NINLLE CbOTOAHILLHI 3aBAAaHHSA, BOHUW, PAKTUYHO, rOTYIOTb IPYHT A/14
MosiBM HOBWX, LUe CKNagHiwmx npobnem. CrtparteriyHmii nnaH mMae 6yTU: IHCTPYMEHTOM
BCTAHOB/IEHHS, JOKYMEHTa/IbHOTO OPOPMJIEHHS Ta BMPOBAKEHHS B MOBCAKAEHHY LiS/IbHICTb
cTpaTeriyHoro Habopy; BM3HAYeHWM 3a TepMIHOM [ii, 30PiEHTOBaHUM Yy ManbyTHE;
BM3HAYEHUM 33 BUTpATaMU; FTHYUYKUM, pearyroumm Ha 3MiHWU B CepefioBULL; YiTKUM, MPO30PUM;
MPUAHATHUM /19 BUKOHAHHS.

Omxe, Ana 6i3HeCy BaXMBICTb CTpaTerii MOACHIOETLCA TUM, LLLO YiTKO OKPEeCneHi Lini
Ta OPIEHTUPWU PO3BUTKY TEPUTOPIT LO3BONAIOTL MIAMNPUEMHULBEKUM CTPYKTYypam no6ayunTtu
MepcneKkTUBM €EKOHOMIKM, MEPCNeKTUBM PO3BUTKY Ta [epXXaBHOT NIATPUMKM ranyseid, i,
BiANOBIAHO [0 HOBMX NiAXOAIB Ta LiiNel, SKi AeKnapye B N1aHOBUX AOKYMEHTax MicLeBa Bnaja,
Oyfysatn CBOI NjiaHW Ha MaibyTHe. B ymoBax 06’€KTMBHOI HEMOBHOTW iH(opMaLii ais
30BHILLHIX «CTPUMYHOUYMX (HaKTOPiB» 6aratopasoBo NOCUMIOETLCS, TOMY HEOOXiAHI MeXaHi3Mu
X nojonaHHsa, Wo 3abe3neyytoTb KOHCTPYKTMBHICTb MpoLecam nepeTikaHHA pecypciB i
KaniTafiB B EKOHOMiYHOMY npocTopi. OAHUM i3 TaKMX MeXaHi3MiB € perioHaibHWUIA MapKETUHT.

Cnig, BigMITUTK, LLO PErioH SiK TepuTopiaibHO-opraHisayiinHa oguHnus (i He TiNbKn B
YKpaiHi) 3 TOUKN 30py MapKeTUHIOBUX MigXOAIB € 0CO6/MBMM 06’€KTOM, LLO BiAPI3HAETLCA
KOMMJIEKCOM BUXIAHMX MapKeTUHIOBUX (hakTopiB, Cy6’eKTaMnU MapKETUHIOBOI AisifIbHOCTI Ta
HaBiTb LiNbOBMMM rpynaMun. 3 iHLWOro 60Ky, PerioH Mae LmpLue none Ans MapKeTUHry Ta
ameepcudiikaui’i - puankis. HeoOXigHICTb NogaibllOl  po3pobKM  caMe  «perioHasbHoro
MapKeTUHIYy» K 6a30B0T TEOPIT TEPUTOPIa/IbHOr0 MapKETUHIY MOSACHIOETLCSH, Y MePLLY Yepry,
TUM, WO LbOro BUMaratoTb AMHAMIYHI MPOLEeCH perioHanisauii, PO3BUTKY perioHaibHOI
AEeMOKpaTil, NigBULLEHHS PONi PerioHy sK CamOCTiliHOrO PUHKOBOrO Cy6’eKTa Ta 3miHa 1ioro
no3uuin y cycninbHO-NoniTMyHoMmy cepegosuii [11].

Y MapKeTUHIy TepuTOpIT TOBAPOM € He CTi/IbKM PI3HOMaHITHI MaTepiasibHi pecypcu Ta
nocnyrun, BUPO6/eHI Ha TEPUTOPIT, CKiIbKM AKICTb «CepefoBuLLIa» Ta NOro KOMMOHEHTN, TakKi
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AK 3eMNs, CTBOpPeHa IH(pacTpyKTypa, AKIiCTb My6/IYHUX MOCAYr Ta AKICTb IHCTUTYTIB, L0
06CNyroBytOTb AaHy TepuTopito, Towo. BuM3HayeHi KOMMOHEHTW [at0Tb MOX/IUBICTb
KOpWCTyBayam CepefioBuLLa TepuUTOpiT OTPUMYBATK LOAATKOBI Nepesarun, He Mos'A3aHi 3 1X
B/IACHUMW KOMEPLINHUMMN 3YCUNNISIMW, a 33 Lie BOHW TOTOBI NAATUTK, WO i MEpeTBOPOE
TEPUTOPIO Yy TOBap Y Pi3HMX KOMGIHaUisaX (EKOHOMIYHMX i coujianbHUX rnepeBarax Ass
PO3BUTKY BUPOOHWULITBA, 3HWKEHHS BUPOOHMUMX BUTPAT, eqeKTUBHOI creuianisauii i
Koonepawii, ofepXaHHA €eKOHOMIl Big MacwTaby AisNbHOCTI, PI3HOMAHITTA AOCTYMHUX
BUPOOHMUMX Ta KOMYHiKauiinHUX nocnyr). binblie TOro, y Cy4aCHOMY KOHKYPEHTHOMY
cepefoBuLL EKOHOMIYHO CUMbHI TEPUTOPIT SIK BXE «PO3KPYYEHUIi» NpuBabnmBuii Toeap, K
npaBuo, CTaldTb LWE CUbHIWMMK: CNpauboBYE Tak 3BaHWUI eqeKT «KNaCTePUHIY», KOMu
3pOCTaHHA OAHOro BNAY 6i3Hecy NpuBab/Itoe NOB'A3aHi i3 HAM BUAN EKOHOMIYHOT AisfIbHOCTI.
Lle sBULLE cnocTepiraeTbCa NOBCKOAM Y CBITi Ta MOSCHIOE MaclUTabHe 3POCTaHHS BEIMKUX
METPOMOIN i Ay>Ke HEePIBHOMIPHWIA TEPUTOPIa/IbHNIA EKOHOMIYHWIA PO3BUTOK BCEPEAMHI KpaiH.
B YKpaiHi HailvacTille NpuKnagom Lboro HaBogsaTb M. Kuis.

ToBapoM Yy TepUTOPia/IbHOMY MapKETUHTY MOXe OyTW BfiaCHe TepUTOPIS 3 TOUKM 30pY
po3MiLLeHHs 6i3Hecy. IHBeCTOp, IKWIA 36MPaETbCA BKAAATN KOLUTY B LIHO TEPUTOPItD, BCEBIYHO
posrnagae 1 XapaKTepuUCTUKMK, OLIHIOE  KOHKYPEeHTO3[ATHICTb. YnHHUKaMK
KOHKYPEHTO34aTHOCTI TepUTOPIT ANS HbOro € reorpadiyHe posTallyBaHHS, TPYAOBI pecypcu
(poboya cuna Ta Ti BapTICTb), IH(PACTPYKTYypa, CUPOBUHHI pecypcu, piBeHb AiN0BOT
aKTMBHOCTI, JOCTYN A0 Kanitany, piBeHb PO3BUTKY NIATPUMKKU 6i3Hecy Towlo. Takuid nigxig
[OpeYHuii e B pasi BUMOGOPY TOr0 CEeKTOpa PUHKY, A€ OCHOBHWM CMOXMBayeM TOBapy
TepuTOpIi BUCTYNae 30BHILLHIM iHBECTOpP. [/15 BHYTPILLHIX CNOXMBaYiB Ta iHBECTOPIB MOXYTb
BUpiLUa/IbHe 3HAYEHHS TaKOX MaTW iHLI YMHHWKKW, NPUYOMY, iHOAI 30BCIM CY6’€KTUBHOIO
«M’AIKOrO» Xapakrtepy.

Y HalLMPLIOMY CEHCi perioHaslbHUiA MapKETUHT € NPOCYBaHHAM iHTEPECIB Periony,
O XapaKTepPU3YETbCA MEBHUM MaclTaboM i 3HaYyLiCTHO B CUCTEMI CYCMilbHOro noginy
npaui. Ha puc. 1 306paxxeH0 Cy6’eKTHO-06’€KTHY CMCTeMATN3aL,it0 KOMINJIEKCY pPerioHasIbHOro
MapKeTUHTY.

> bisHec-CTpyKTypy IHTEpecyH, MOTVBW, NOTPeGM,
pecypcw perioHy i couiymy
|§ HaceneHHs E
x 55 PerioH SIK pecypc i TOBap ANnd
3 poma/chbKi opraHisatlii S 30BHILIHBOTO PUHKY
o
PerioHanbHi opraHm PerioH fK pMHOK, fK NMpocCTip
BNaAV-KoopAMHaTOP KUTTA COLTyMY
PEFIOHANBHUA MAPKETUHI
v v v
Teputopiasibro-rany3eBuii BHyTPiLWHil perioHanbHWi IHBECTULLIAHWIA
MapKeTUHT MapKeTUHT perioHanbHUIN MapKeTUHT

PucyHok 1 - Cy6’eKTHO-06’€KTHa BU3HAYEHICTb PErioHa/IbHOr0 MapKeTUHIy
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Cy6’eKTaMn perioHalbHOr0 MapKeTUMHIY € BCi areHTW CyCnifibHUX | couia/ibHO-
eKOHOMIYHMX BIAHOCWMH (HaceneHHs, 6i3Hec, rpoMafcbKi opraHizauii, agmiHicTpauis). Y
CyYacHiii nNpakTULi YKOPEHWNOCS YABMEHHS, WO iHiLiaTOpPOM 3acTOCyBaHHS PerioHasbHoro
MapKeTUHry € perioHasibHa Bnaga. lMpoTe B LbOMY BUSBNSETLCA BY3bKICTb 3a3Ha4eHOro
ynpaBniHCbKOro nigxofy. PerioHasbHi opraHy Bfagy MOBMHHI BUMKOHYBATW  (DYHKLiO
KOOpAMHauii HanpsMiB pPO3BUTKY pPerioHy, Knacugikauito npobnem; Bubip HainbinbL
afleKBaTHNX PeCYpCHUM  MOX/IMBOCTAM  CTpaTerii Ta IHCTPYMEHTIB X  [OCATHEHHS.
HainBaXK/IMBILLMM MPUHUMMOM PErioHa/IbHOTO MapKeTUHIY € 3a/ly4eHIiCTb YCiX CY6’eKTIiB Y
couiasibHO-eKOHOMIYHI BIAHOCUHWM PerioHy, KOHCoNifawis iHTepecis i MOTUBIB HaceNeHHs Ta TX
B3aEMOMOB’A3aHICTb 3 TEPUTOPIELD, i ICTOPUYHOKO | KY/IbTYPHOK CNAafLWMHON, PECYPCHUM
noTeHLiasioM, 0COOUCTUMM | FPYNOBUMUM NpiopUTETAMM Ta COLia/IbBHUMM 3B’A3KaMU.

OG6’eKTOM perioHaIbHOro MapKeTUHIY € PerioH K Cy6’eKT eKOHOMIYHUX, a B YMOBax
PUHKY — KOHKYPEHTHO-MIAMPUEMHULBLKUX BIiJHOCWH, IO MNPUNYCKAE BOJIOLIHHA PAAOM
BaXK/IMBUX, 3 TOUKMN 30py MApKETUHTY, NapameTpiB.

PerioHa/lbHUn ~ MapKeTUHr, 3a YMOB e(eKTUBHOrO BUKOPUCTAHHA  1Oro
IHCTPYMeHTapito, 3Ha4yHOK MIpPOK  MiABULLYE KOHKYPEHTOCMPOMOXHICTb  PErioHy.
Bu3Havatoum CKnagoBi MapKeTUHIOBOro noTeHuiany, HeobxigHO BigBecT ocobnvee Micle B
po6OTi Oro IHCTPYMEHTapito, TOOTO HOPMATMBHMM akTaM, METOAMKaM, MOMIOXKEHHSAM,
IHCTPYKUiSM TOW0. HasBHICTb KOMMIEKCHOr0 MapKeTMHIOBOro iHCTPYMeHTapito 3a BciMa
HanpsaMKamy perioHabHOro MapKeTUHrY [03BO/ITb PernameHTyBaTu BCi (DYHKLIOHa/IbHI
HanpsMKW PO3BUTKY TepuTOpii, ycyBaTu Ay6ntoBaHHS poGIT i 3A4iliCHIOBaTM 6e3nepepBHMIA
MOHITOpUHr [12, C.47].

OCHOBHMMKM  3ac06aMn  CTpaTeriyHoro MapKeTUHrY perioHiB, WO 3arajiom
BIAMNOBIJAKOTb e/leMeHTaM K/1aCUYHOIro KOMMJIEKCY MapKeTuHry 4P, € [13]:

1) Product, a6o npuTamaHHi JaHOMY perioHy KOHKYPeHTHI nepeBaru i HefoNiKu.

2) Place, abo reorpadyiyHe NnonoXeHHs periony.

3) Price, abo BMTpaTK MOKYyNuiB ToBapiB Ta NOC/Yr PerioHy, nos’s3aHi 3 6i3HeCOM Ha
oro TepuTopii (Hanpuknag, BMTPaTVM IHBECTOPIB LWOA40 PO3MILLEHHS Ta eKcrayartauil
IHBECTULiN, BKNAAEHNX B EKOHOMIKY PErioHy), a TakoX BMTpaTK CMOXMBadiB Ha NpuabaHHS
BUIOTOB/IEHOT PerioHa/IbHUMM NiANPUEMCTBAMM — EKCMOPTepamm NPOoAYKLiT.

4) Promotion, abo CyKynHiCTb [iil, CNpPsSIMOBaHWX Ha MPOCYBaHHSA MO3UTUBHOI
IH(hopMaLii Npo perioH 3 MeTOH CTBOPEHHSA AK Y BHYTPIWHLOMY, TaK i Y 30BHILUHbOMY
CepeaoBuLL CNPUATANBONO CTaB/IEHHSA A0 PerioHy, NpPoAyKLUii, O BUNYCKAETbCS Ha MOro
TepuTOpIT, I perioHaIbHNX YMOB BefleHHs Gi3Hecy.

MapkeTuHroea iHjopmalis He MOoXe 00MeXyBaTUCb TiflbKM EKOHOMIYHMMMU
XapaKTepuCTKaMK1, TOMY LU0 BOHW He 3aBXAM afeKBaTHO OMUCYKTb CuTyauito. Tomy
IHBECTOpPIB LiKaBUTb piBeHb KBaniikauii MicueBoi poboyoi cunu, ix Typbye HaBKOMULLHE
cepefoBuLle Ta OHOPOKpaTis, KPUMIHOreHHa cuTyauis. Mpu NpuiAHATTI pilleHb WoAo
HaMKpaLloro MapKeTUHTY TepuTopiT HEeobXiAHO CnigKyBaT 3a HOBOK EKOHOMIYHOH
CTaTUCTUKOK: Y AKUX EKOHOMIYHUX CeKTopax BWHWMKaKTb HOBI MiANPUEMCTBA, L€ BOHU
NPosBNATL cebe HalbiNbLL YCNILWHO, SKi 6ap’epy CTPUMYHOTb PO3BUTOK HOBUX MiAMPUEMCTB.

AHanis MapKeTMHIroBOro cepefosuila NponoHye nposoantn H. KyaeHko [14], KoTpwui
nonsirae B ToMy, 06 Ha OCHOBI 3HaHHA NPO CTaH Ta MePCMneKTVBY PO3BUTKY CepefoBuLLa
B3aEMOY3rO4MTY Oro BMNAMB 3 NOTpedamm PUHKY, LiNAMU i MOX/IMBOCTAMW PETriOHY.

Ha pwc. 2. BifobpaxeHo, L0 Aae NPOBeAeHHA aHai3y MapKeTUHIOBOro CepeaoBuMLLa.
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—> PO3yMiHHA KOHKYPEHTHUX Ta IHLWMX
(hakTopiB cepeaoBMLLa
AHasi3 MapKeTUHIOBOTO | ALleKBaTHE PO3yMiHHS Bi3Hecy, AKui
cepefoBULLa 3a6e3neyye —» npuUTamMaHHW perioHy
| N

OcHoBY N5 BUPO6/IEHHS YiTKOT cTpaTerii

MPUAHATTS NPaBUNbHUX TAKTUYHMX PiLLEHb

A 4 4

CTiViKi puHikosi No3uLiT perioHy CnpuaTAMBI NePCNEKTMBU Ti PO3BUTKY

PUCYHOK 2 — AHari3 MapKETUHIOBOrO CepeaoBMLLA PErioHY

OfHaK iHCTPyMeHTapiil He MoXke OyTW YHiBepcaibHVMM. BiH 3060B’si3aHWil GyTH
3aCTOCOBHUIA [0 cneuudikn Tiei TepuTopil, fe hae npouec (opmyBaHHSA | ynpaBniHHS
MapKeTUHIOBMM MOTeHLia/loM perioHy. PO3risHeMO [esKi acrekTu B3aeMOAIT eNeMeHTIB
IHCTPYMeHTapito, AKi € OCHOBHUMU Mpu (POPMYyBaHHI CUCTEMMU CTPATEriyHoro njaaHyBaHHA
PO3BUTKY BMPOOHUUYMX NIAMNPUEMCTB Ta COLia/IbHO-EeKOHOMIYHOIO PO3BUTKY PErioHy 3
ypaxyBaHHAM MapKeTUHIroBoro nigxogy [15].

1. IH(hopmauiiHa B3aEMOAis — OCHOBa NPOLIECY YMNPaBAiHHA COLialbHO-EKOHOMIYHM
PO3BUTKOM PErioHy, MexaHi3My po3po6Kn Ta peasnisauii K TepuTopiaibHUX CTpaTerii, Tak i
cTpateriii BUpOGHMUMX nignpuemcTs. Big piBHS opraHisauii 36opy, 06pobku i nepepadi
IHopMaLii cnoXusayam 3a1eXuTb e)eKTUBHICTb YrpaBiHHA. [T0/I0BHOKO 1aHKOK Takoro
MexaHi3My € (hOpMyBaHHS 6a3n JaHWX MapKETUHIOBOrO MOTeHLiany perioHy. Ii rofosHa
(hYHKLiS — Ue MOHITOPUHI pPerioHabHOro PO3BUTKY, WO CKMNafaeTbCA 3 ABOX 6/10KIB —
MOHITOPUHT MiANPUEMCTB i OpraHi3aliin perioHy, i MOHITOPMHI MaKpOEKOHOMIYHMX 3MiH.

2. B3aemogisa yepe3 meToau ynpasniHCLKOro Bnamsy. i MeTogamMu ynpasniHCbKOro
BMN/IMBY PO3YMIETLCA CYKYMHICTb CrOCO6IB i 3aC06iB YrpaB/iHCLKOro BM/NBY PerioHa/IbHUX
OpraHiB ynpas/iHHS Ha PerioH Ta YMOBW BefleHHs Gi3HeCy Yy HbOMY, L0 CTAHOBUTb CK/afAHY,
BiAKPUTY COLia/IbHO-EKOHOMIYHY CUCTEMY [N AOCATHEHHS BU3HAYeHMX CTpaTeriyHmX Linew i
NPiOPUTETIB PErioHa/IbHOro PO3BUTKY.

3. MeToan eKOHOMIYHOI B3aEMOfii € MOTMBALiHOK KOMMOHEHTOK TepUTOpialbHUX
cTpateriii perioHy Ta cTpaTeriin BUPOOGHMUMX MIAMPUEMCTB, AKI [03BONATL MOB'A3ATY
IHTEpPEeCK pPi3HMX LiNbOBMX IPyrn HaceneHHs, 6i3HeC-CTPYKTYpP Ta perioHalbH1X OpraHis Bragu
A1 LOCATHEHHSA CTpaTerivyHMX Linen i NpiopuTeTiB PO3BUTKY.

4. MeToan couianbHO-MNCUX0N0riYHOT B3aeMofii. B yMoBax SiIKiCHUX NepeTBOpPeHb He
MEHLL BaXX/IMBUM € BUKOPUCTaHHA METOZIB COLia/IbHO-MCUXO0I0TNYHOr0 BM/IMBY, AKi CMIPUAIOTH
NiABULLEHHIO TOTOBHOCTI A0 CNPWUIAHATTA Pi3HOrO BMAY 3MiH, SKi MarOTb iHHOBaLiNHWIA
XapakTtep. AK (hopMu 34iCHEHHS NOAIGHOI Po60TU cnif po3rnsaaTu: opradisauito Tene- i
pagionepegay, nybnikauii y npeci; BWMNYCKY Creliani3oBaHUX BWAaHb; 3A4iACHEHHS
6e3nocepefHiX KOHTaKTIB — NPec-KOH(epeHL,iil, Kpyrmx CToNiB, CeMiHapiB.

BogHoyac He MNOBMHHI BYTW BUYYeHi 3 apceHany YnpaBAiHHA | opraHisauiiHo-
po3nopsaayi (aaMiHiCTpaTUBHI) MeTogu. [o X nepesar MOXHa 3apaxyBatu LiiecnpsmoBaHe Ta
orepaTvBHE BUPILLEHHSA HanbiNbLL roCTPMX CYnepeyHOCTel y coLianbHO-eKOHOMIYHIN chepi,
3a6e3reyeHHs NPiopUTETHOCTI B HANPAMKY peanisayii cTparterii MyHiLMNaibHOro po3BUTKY.
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5. B3aemogis yepe3 MPOEKTHWUI MeHeMKMEHT i Knactepmsauito. CTtpaTeriyHi uini
PO3BUTKY PerioHy MOBWHHI BMAMBATW Ha BCTaHOBMIEHHS CTPATErivYHMX Lineid PopMyBaHHS i
PO3BUTKY HaibiNbLUMX PerioHanbHUX KnacTepiB. IHCTpyMeHTaMK NiATPUMKKN PerioHanbHUX
KNacTepiB 3a y4acTHo MigNPMEMCTB Masioro Ta cepefHboro 6i3HeCy MOXYTb CTaTh AepXXaBHO-
npuvBaTHe NAPTHEPCTBO | areHLis PerioHasIbHOro PO3BUTKY.

3a 3agymoM, areHuis perioHalbHOro pPo3BUTKY, AK MOO6iNbHa, BiNbHa Bif
[eMOKpPaTUYHKX NpoLeayp, BUCOKOKBai(hikoBaHa Ta KOHKYPEHTOCMPOMOXHA IHCTUTYLLIA Mae
cTaT¥ «MOEepaTopoM MpOLecy perioHasibHOro po3BUTKY B KpaiHi» [16, C. 72], wo
npossnsnoca 6 y ii MOXIMBOCTI BECTU PO6OTY 3 MOLUYKY iHBECTOPIB, rOTYBaT! MPONO3nuit
WOAO MNONIMLWEHHS IHBECTULIAHOIO KNimMaTy, roTyBaTu MPOeKTU PerioHalbHOro po3BUTKY,
3AiCHIOBATY AiSNbHICTb 3 MpOMOLiT perioHy B YKpaiHi Ta 3a ii Mexxamu, a TakoX CrpusTu
pajam Ta agmiHicTpauisaM y nigroToBui CTpaTerii i nporpam po3BuTKY.

AreHLis perioHalbHOro PO3BUTKY BUKOHYE TaKi QPYHKLIT Ta 3aBfaHHA [17]:

— pO3po6Ka NPOEKTIB CTPATEriin PO3BUTKY PETiOHIB Ta NaHiB iX peanisauir;

— 3[i/iCHEHHs1 MOMNepeAHbLOro BiAOOPY MNPOEKTIB, L0 Bi4NOBiAalOTL MpiopuTeTam
cTpaterii po3BUTKY PerioHy, i MpeacTaB/ieHHsA X Ha 3aTBepiKeHHA KoopauHauiiHin pagi
perioHa/IbHOro PO3BUTKY;

— 3abe3neyeHHs opraHisayii peanisayii nporpam i NPOeKTiB PerioHa/IbHOro PO3BUTKY,
30Kpema Tux, Lo NigTpUMyoTbes Jep>xaBHUM (DOHAOM PerioHaibHOro po3BUTKY;

— opraHisauis 3axofiB 3 perioHasbHOro pPo3BUTKY, (DOPMYBaHHSA IHBECTULIAHOI
Np1BabMBOCTI PErioHy, 3a/TyYeHHs iIHBECTULI B EKOHOMIKY PErioHy.

6. B3aemogia 4epe3 cucTeMy YrMpaBniHHA MOMUTOM — CYKYMHICTb TEXHIYHUX |
nporpaMHMX 3aco6iB, EKOHOMiKO-MaTeMaTUYHUX Mogeneii i MeTogiB, couiabHO-
MCUXO/ONYHNX AOCNIMKEHb, L0 3aCTOCOBYHOTLCA [ANs aHanily Ta OUIHKW pe3ynbTaTiB
AISNbHOCTI COLjia/lbHO-eKOHOMIYHMX CUCTEM | BUPAXKaETbCA Y BUFOTOB/IEHHI MPOAYKLUiT abo
NOCNYT, SIKa € «NPONO3NLLIEK» Ha CHOPMOBAHNIA MOMWT.

OcHOBHa MeTa MapKETUHIOBOIO CTPATEriYHOro NniaHyBaHHA — No6yAyBaTun LiSbHICTb
TepuTopii Ta BUPOOGHMUMX NIANPUEMCTB TaKUM YMHOM, LLOO OpraHivyHo i HaliedeKTUBHiLLe
noegHaTy BUPOOHULTBO, 3a[,0BOJIEHHSA MOTPe6 CnoXmBadis, NPUOYTOK Ta PO3BUTOK PETiOHY.
[MpUHUMNN  MAPKETUHIOBOrO CTPATEriyHoro mnnaHyBaHHA Taki: B3aEMOMOrOMXeHiCTb i3
3ara/lbHMM CTpaTeriyHMMm nnaHyBaHHAM; 0a3yBaHHA Ha LOCNILXEHHI MapKeTWHIrOBOro
cepefoBuMLLA; LMKNIYHICTL — Lie 6e3nepepBHUIA MPOLEC; THYYKICTb — MOXIUBICTb aganTauii
cTpaTerii 3rigHo 3i 3MiHaMKn cepefoBuLLa; 6araToBapiaHTHICTb — ypaxXyBaHHA MOX/IMBUX 3MiH
HaBKOJIMLLIHLOIO CEPeA0BMILLA Ha eTani (DOPMYBaHHSA NaHy.

B3aemogia cTparteriyHoro nnaHyBaHHS PO3BUTKY BUPOOGHWYMX NIAMNPUEMCTB Ta
MapKeTUHIY TepUTOPIT perioHy Hagae HacTyMnHI MOXMBOCTI (Tabn. 2).

Tabnuusa 2 — MoXXIMBOCTI B3aEMOAIT CTPaTEriyHOro naaHyBaHHSA PO3BUTKY BUPOOHMUMX
NiANPUEMCTB Ta MapKETUHTY PerioHy

MOXXNMBOCTI AN perioHy

MOoXXNMBOCTI A8 BUPOOHMUMX NiLNPUEMCTB

1. 3miHa cnpsMyBaHHA PO3BUTKY TepuTopii 3
MacyBHOIO pearyBaHHA LLIOA0 BMNAUBY PUHKOBUX
(hakTopiB Ha aKTUBHI Al

1. 3agaHHA HanpsaMy PO3BUTKY Ta HagiiHOro
KypCy, SKWi1 6a3yeTbCs Ha iCHYHOYOMY CTaHi
Ta MalibyTHiX pe3y/bTaTax

2. KoopfuHauif OCHOBHMX cthep AiffIbHOCTI
TEpUTOPIl, HauiflouM X Ha BUBYEHHS |
33/10BO/IEHHA NOTPe6 CnoXmBadiB 3 KiHLEBO
METO MiABULLEHHS PIBHSA XUTTH

2. TIpUAHATTS  pilEHHA NpY HasBHOCTI

06I'pyHTOBaHUX LiNei i cTpaterii

3. KoopguHauia pgisnbHOCTI Ta pO3KpUTTA
HOBMX MOXX/TMBOCTEN PO3BUTKY
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3aKiH4YeHHs Tabn. 2
3. HapaBaHHS LiIKOM MEBHOMO KifbKiCHOro Ta | 4. 3abe3neyeHHs 4iTKOro opraHisayiinHoro
SKICHOTO  XapakTepy AisfNbHOCTI  Cy6’€KTiB | po3noginy cTpaTeriyHux, onepaTmMBHUX Ta

NiZNPUEMHNLBKOT LiANTIbHOCTI TaKTUYHUX 3aBAaHb

4. 3ocepemkeHHA yBary Ha npioputeTax | 5. KopurysaHHA Kypcy PO3BUTKY B 3a/1€XKHOCTI
PO3BUTKY, $Ki A BW3HAYAE MApPKETWMHIOBE | Bif BW3HAYEHHS MOX/MBOCTEA |  3arpos,
cTpaTerivyHe nnaHyBaHHS CUIbHUX Ta CnabkmMx CTOPIH  AisNbHOCTI,

BpaxyBaHHi X NpW BCTAHOB/IEHHI Uinen i
(hopmyntoBaHHI cTpaTerin ans 3abesneyeHHs
BIM/IMBY Ha Lii aCMEKTY BXe CbOrOAHI

E(eKTMBHICTb CTpaTeriyHoro njaaHy eKOHOMIYHOro Po3BUTKY MatoTb 3abesrnedyBaTu
HaCTyrMHi YMOBW:

— CTpaTeriyHuii NiaH po3poobAsETLCS BACHOPYYHO TUMU, XTO NPUIAMAE PiLLIEHHS Ta Kepye
BMPOBAKEHHSM;

— a[leKBaTHICTb B3aEMO/iT iICHYOYOro Ta BipOrigHOro ctaHy perioHy;

— 3MiHa yCTaneHnx ysBneHb Npo AisnbHICTb CYy6’eKTIB Ta 06’€KTIB NiaHyBaHHS.

Takum YMHOM, CTpaTeriyHe nMnaHyBaHHA € 3ac000M BHYTPILWHLOT peBIsil Ta
CUTYaLINHOro aHanidy CTaHy perioHy, KOMM CBOEYACHO BM3Ha4atOTbCA MPo6nemn i
BULLYKYIOTbCA LUSXM BUKOPUCTAHHS HOBMX MOXMBOCTENW, WO 3a6e3MmevnTb 36epeXkKeHHs
KOHKYPEHTOCMPOMOXHOCTI BUPOOHMUMX NiANPUEMCTB.

BWCHOBKM 3 JaHOr0 AOCNILXKEHHS | MePCNEKTMBM MOLasIbLLMX PO3PO6OK 3a AaHUM
Hanpamom. CTpaTeriyHe nnaHyBaHHA PO3BUTKY MIAMPUEMCTBA B YMOBaX [feueHTpanisauii
BapTO CMpWUAMaTV AK MOTY)KHWA [HCTPYMEHT [epXXaBHOI MNOMITUKM i3 3abe3neyeHHs
36a1aHCOBAHOI0 PO3BUTKY TepuTopianbHUX rpomag. MOCUNeHHS He3aneXHOCTi MiCLeBuX
OpraHis Bnaay Mae CTUMY/NHOBATK Ta aKTUBI3YBaTU IX eKOHOMIYHY aKTVBHICTb, MOTVBYBaTU [0
epeKTMBHOro Ta pauioHabHOr0 BMKOPUCTAHHSA HasBHOrO MoTeHUialy abo NPUAHATTA
YNpasiiHCbKMX pilleHb 3 MOLWYKY afbTepHaTMB Ta LOAATKOBMX MOX/IMBOCTEW MiABULLEHHS
PiBHSI KOHKYPEHTOCNPOMOXXHOCTI FpoMaf, LUMAXOM akTuBi3aLil BUPOOGHMYOT AisfibHOCTI, abu
[OCATTU HANIEXXHOr0 PiLUEHHS HafaHHA MOoC/Ayr MIiCLEBUM >XUTeNaM, MONINWnTy couiasbHi
YMOBW XWTTA, CPOPMYBaBLUW NMOBHOLIHHE XXWUTTEBE CEpefoBULLE.

3anyyeHHs [0 po3pobneHHA cTpaTerii 3auikaBneHWX CTOpiH nepeabayae TBOpYy Ta
A06pOBINbHY CcMiBNpauUto opraHiB Bnagw, 06i3Hecy, rpomagun, OpraHiB camoopraHisawii
rpomagsH, HayKoBMX Ta KyNbTYPHUX OpraHisaLiii, a TakoX IHLMX MOTEHUiHNX Cy6’eKTiB
PO3BUTKY TepuTopii. OCHOBOK Takoro nigxody [0 MabyTHbOro 6GayeHHs TepuTopii €
YCBIJOM/IEHHSA BRXX/IMBOCTI Ta NpaKT1UYHa peanisauis igel 4iNoBoro napTHePCTBa BCiX CEKTOPIB
HaliOHa/lbHOT eKOHOMiKM Yy  npoueci  po3pobsieHHA  CcTpaTerii  Ta  KOHCOMijoBaHa
BiANOBIAANbHICTb 3a TX BTINEHHS B XWTTA. [14 TOrO X, W06 IHCTUTYLiHI NOCEPeAHNKN, K
NpeACTaBHUKK iHTepeciB Bi3HECY Ta rPOMaACbKOCTI MpaLtoBain TiCHO 3 BMafok Ha KOPUCTb
couiasibHO-eKOHOMIYHUX CUCTeM, B KpaiHi Cnif nepernsHyTn npouec po3byfoBn Mepexi
areHTCTB PerioHaIbHOro Po3BUTKY, SK CBOr0 poay «KOOPAUHATOPIB» Ais/IbHOCTI opraHisadii
Ta YCTaHOB, L0 BM3HAKOTb OCHOBHUM 3aBLaHHSAM CBOET AisA/IbHOCTI MOKPaLLEeHHA eKOHOMIYHOIo
Ta couiabHOro Po3BUTKY TepUTOPIi, iHTepeciB rpoMafcbKOCTi, Gi3HeCy Ta HamipiB Bnagw.
TepmiH «KoopAuHauis» B [JaHOMY acnekTi nepefbayvae MNOELHAHHA 4epe3 MNapTHEpPCbKY
cniBnpayto iHTepeciB  yCixX CTENKXONAepiB  CTpaTeriyHoro nnaHyBaHHS  coLia/ibHO-
€KOHOMIYHOr0 PO3BUTKY PerioHy B Npoueci peanisauil 4isfbHOCTI areHTCTBa PerioHaibHoro
PO3BUTKY.
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OTxe, TpM CY6’€EKTU HaLiOHa/IbHOT EKOHOMIKM — BNafa, 6i3Hec i rpomMagcbKiCTb MakTh
pasoM, LIAXOM KOHCEHCYCY, CTBOPHOBATM CMifIbHY CTpaTerito couialibHO-eKOHOMIYHOIo
PO3BUTKY TEPUTOPIT K CYKYMHICTb CTpaTeriyHmx Winem, NoeaHaHNX y Nporpamy Aiil Ha OCHOBI
BUABMEHUX BHYTPILIHIX MepeBar Ta HeAONIKIB COLiabHO-eKOHOMIYHOI rocrnoAaproryol
CUCTEMMU, HAsBHMX PECYPCiB, MOX/IMBOCTEN Ta 3arpo3 30BHILLUHLOIO CepeaoBuLLa.
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Interaction of strategic planning of economic development of manufacturing
enterprises and regional marketing.

The aim of the article. The purpose of the article is the theoretical substantiation of
issues related to the system of strategic planning of economic development of industrial
enterprises and marketing at the regional level in order to determine the interaction between
them.

The results of the analyses. The most characteristic features of modern strategic
planning of the development of a production enterprise are considered: several strategic
problems of the enterprise are solved; has a creative and iterative character; aimed at finding
new business opportunities; It requires significant information, intellectual, as well as time
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costs; the basis of planning is the approach «from the future to the present»; differs stochastic
approach and flexibility; strategic plans are conceptual and descriptive, which contain mainly
qualitative and interval quantitative indicators; strategy development is based on the principle
of alternatives; the system of strategic planning determines the potential of the company’s
success and creates the prerequisites for the effective operation of the enterprise; The subject
of formation of the main strategic idea is the higher strategic level of enterprise management.

Therefore, for business, the importance of the strategy is explained by the fact that
clearly defined goals and guidelines for the development of the territory allow business entities
to see the prospects of the economy, the prospects for development and state support of the
industries, and, in accordance with new approaches and goals, declared by the local authorities
in the planning documents, to build their own Plans for the future. In the conditions of objective
incompleteness of information, the effect of external «deterrent factors» is multiplied, and
therefore the mechanisms necessary to overcome them, which ensure the constructive nature of
the processes of the flow of resources and capital in the economic space. One such mechanism
is regional marketing.

Some aspects of the interaction of the elements of the toolkit, which are fundamental in
the formation of the system of strategic planning of the development of production enterprises
and socio-economic development of the region, taking into account the marketing approach,
are explored.

1. Information interaction - the basis of the process of management of socio-economic
development of the region, the mechanism for the development and implementation of both
territorial strategies and strategies of production enterprises.

2. Interaction through methods of managerial influence.

3. Methods of economic interaction are a motivational component of the regional
strategies of the region and the strategies of production enterprises.

4. Methods of socio-psychological interaction.

5. Interaction through project management and clustering.

6. Interaction through the demand management system.

Consequently, the main objective of marketing strategic planning is to build the activity
of the territory and production enterprises in such a way that the organic and most efficient
combination of production, satisfaction of the needs of consumers, profit and development of
the region. The principles of marketing strategic planning are: coherence with overall strategic
planning; based on the research of the marketing environment; cyclicity is a continuous
process; flexibility — the ability to adapt the strategy to changes in the environment;
multivariateness — taking into account possible changes of the environment at the stage of
forming the plan.

Conclusions and directions for further research. Thus, strategic planning of enterprise
development in conditions of decentralization should be perceived as a powerful tool of state
policy to ensure the balanced development of territorial communities.

Consequently, three subjects of the national economy — government, business and the
public, together, by consensus, create a joint strategy for the socio-economic development of
the territory as a set of strategic goals, combined in the program of action based on the
identified internal advantages and disadvantages of the socio-economic economic system,
available resources, opportunities and threats to the environment.

Keywords: strategic planning, economic development, manufacturing enterprises,
regional marketing, methods of strategic planning.
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