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GOOGLE ADS SAK IHCTPYMEHT PEKJIAMYBAHHS SAAS-ITPOAYKTIB

Y cmammi npoananizoeano Google Ads sk naam@opmy ons npocysanns SaaS-npooykmis,
PO32HYMO OCHOBHI munu ma xapakmepucmuxu kamnauit 6 Google Ads, wo ix euxopucmogyoms 04
npocyeanHs SaaS-npooyKmis, UsHAUEHO, YuM Yi IHCMPYMeHmU MOXCYymsb Oymu KopucHumu 01 SaaS
bisnecis. J{ns niosuwenns egpexmusnocmi pexnamuux kamnauiti y Google Ads ons SaaS-npooykmis
PEKOMEHO08AHO 00 BUKOPUCMAHHA cmpamezii npocy8amHs, wo 003601AmMb 00CAMU KPAUWUX
pe3yIbmamie, 3MEeHWUmMy eUmMpamu ma nio8UUWUMU KOHEEPCilo, 30KpemMa: NepCoOHANi3ayis peKiaMHUX
02010UleHb, ONMUMI3aYis Yitbosux cmopinok, A/B mecmysanmus, pemapeemune ma pemapKemuHe,
asmomamu3ayis  npoyecie 3a O00NOMO20I0 MAWUHHO20 HasuyauHs, eideopexiama Ha YouTube,
BUKOPUCMAHHS UWMYYHO20 IHMeleKmy 0Ji NPOSHO3Y8AHHS NOBEOIHKU KIIEHMIB, ONMUMIZ3AYIsL KIHYOBUX
Ci8 I MIHIMIZayis eumpam Ha Henompioui 3anumu, iHmezpayis pexiamuux kamnauiu Google Ads 3
THUWUMU YUDPOBUMU THCTNPYMEHMAMU MAPKEMUHZY. 3anpOnOHO8AHO HANPSAMKU IHMe2Payii peKIaMHUX
kamnauit y Google Ads 3 inwumu mapkemuHeo8uUMy iHCMpyMeHmamu.

Kirouosi cmoBa: Google Ads, SaaS-mpomykTu, momrykoBa pekjiama, OHJIAHH-TIPOCYBaHHS,
CTparerii peKiaMyBaHHs, TUKATA MAPKETHHT,
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IMocTanoBka mpoOJjeMH B 3arajbHOMY BHIVIAAI Ta ii 3B'S30K 3 BaKIMBUMH
HAYKOBHUMHM 200 NPAKTHYHMMH 3aBJAHHAMH. Y Cy4acHOMY LU(POBOMY CEPEIOBHIL PUHOK
SaaS-npoIyKTiB pO3BUBAETHCSA HAA3BUYAMHO AUHAMIYHO, IO TMPHU3BOJIUTH JO 3POCTAHHS
KOHKYPEHI{ 3-MOMIX MpoBaif/iepiB MporpaMHOro 3ade3neueHHs. Bucoka KOHKypeHIis, 3MiHU
y TOBEIHII CIOXHBAYiB Ta IMOCTIHHE YIOCKOHAJICHHS aJTOPUTMIB pPEKJIaMHUX Tu1at(opm
BUMararoTh BiJl SaaS-KoMIaHiil epeKTUBHUX PEKJIAMHMX CTpaTeriil /Ui 3ay4yeHHs KII€HTIB 1
30UIbIIeHHST TPUOYTKOBOCTI. OJHUM 13 KIIIOYOBHX IHCTPYMEHTIB HU(POBOrO MAPKETUHTY,
AKUI 103BoJisie gocsaraTu i€l Metu, € Google Ads. Oxgnak Bukopuctanas Google Ads mis
SaaS-npoyKTiB OB’ s13aHE 3 PsIIOM NMPOOJIEM: BUCOKOIO BAPTICTIO KITIKIB Yepe3 KOHKYPEHIIito,
HEOOXIJIHICTIO ~ HAJalITyBaHHS  TAapreTHMHry, BHU3HAYCHHSM  pPEKJIAMHHMX  CTpaTerii,
CKJIJIHOIIAMH y BUMIPIOBaHH1 €()EKTUBHOCTI KaMITaHil.
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Kpim Toro, cienmdika SaaS-mozeni nepeadavae TpUBAIMNA UK YXBaJCHHS PIIICHHS
Ipo KYIIBIIO, MO0 NOTpeOye 3acTOCyBaHHS IMEPCOHANI30BAHMX PEKIAMHHX ITiIXO/IIB,
OaraTokaHaJIbHOI aHATITUKHA Ta 1HTETpalii pekjgamMu 3 IHIIMMH J1€BUMH MapKETHHTOBUMH
IHCTpYMEHTaMHU.

3 ypaxyBaHHSIM 3a3HAYEHHUX BHKJIMKIB aKTyaJlbHUM € JIOCHIJKE€HHS METOJIB
onrtumizanii pexraMHux kammanid y Google Ads st SaaS-npoayKTiB 3 METOO MiABHIECHHS
iXHBOI €PEeKTUBHOCTI Ta 3HMKEHHs BUTpAT. Lle NUTaHHA € BaXJIMBUM SIK 3 HayKOBOI, TakK 1 3
NPAaKTUYHOI TOYKH 30py. 3 HAyKOBOi TOYKH 30pY BOHO BHMMAra€ aHaji3y IOBEIIHKU
KOPUCTYBaviB, PO3BUTKY MOJEJIeil IPOrHO3yBaHHS KOHBEPCI Ta yJIOCKOHAJIEHHS aJIFOPUTMIB
TapreTUHTY TOIIO, a 3 MPAKTHYHOI TOYKU 30pYy — MOLIYKY €(QEeKTHBHUX pillleHb Uit SaaS-
KOMITaHi#, siKi 103BOJIATh MiABUIMTH ROI pexnaMHUX KammaHii, ONTHMI3yBaTH BUTpPATH Ha
3aJIy4eHHS KOPUCTYBAUiB 1 PO3MIMPHUTH ayAUTOPI0 MOTEHIIHHUX KIIEHTIB MAaPKETUHIOBOMMHU
iHcTpymMeHTamMu. Tomy BukopuctanHs Google Ads y MapKeTHHrOBUX KaMIIaHisIX SaaS-
MPOJYKTIB € Ba)XUJIMBHM HANPSIMKOM SIK JUIsl TEOPETHYHUX PO3poOOK y cdepi mudppoBoro
MapKETUHTY, TakK 1 715 IPAaKTUYHOI'O BIPOBA/KEHHS 1HHOBALIHHUX CTpaTEerii MpoCcyBaHHS.

AHaJi3 ocTaHHIX AociailzkeHb 1 nyOaikauniifi, B AKHMX NOKJAJAeHHH NOYaTOK
BHPillIeHHIO 1aHOi Po0JieMH i Ha sAKi cnupaeTbes aBTOP. Axtap C. MiIKPECITIOe KIYOBY
pons mnatpopmu Google Ads y cydacHoMy Oi3Heci, aKIICHTYIOYHM yBary Ha TOMY, IIO BOHA
3a0e3reuye MUTTEBY BUAUMICTh OpeH[y, 03BOJII€ TOYHO HAIUIIOBATH PEKJIaMy Ha LJIbOBY
ayJIMTOPI0 Ta eEKTUBHO KOHTPOIIOBATH OFOKET 3aBIsKHM Mozeli omwiaTH 3a kiik (PPC) [2].

EnBapn C. po3risaae micTh KIOYOBHX MpPakTUK BUKopucTaHHs Google Ads (uiTke
BU3HAYCHHS LIeH, HUTBOBI KIIOYOBI CJIOBA, €(EKTUBHI JICHIUHT-CTOPIHKH, BHKOPHCTAHHSI
MOOITPHUX JOAATKIB, pEMapKETHHT, ONTUMI3allisl KaMIaHii) A KOMIIaHi{, 0 IPaloTh y
cdepi SaaS, BUKOPUCTAHHS SKHX CIPHUSE 3pOCTaHHS Oi3HECY Ta JOCATHCHHS MapKETHHTOBHX
uinen [3].

I'enepOpik 3. 30cepemKyeThess Ha JOCHIHKCHHI TMPHUHIUIIB Ta 3arajbHOI MEXaHIKH
3alycKy pekjaMHuX kammadiil y Google Ads, 30kpema 3 ypaxyBaHHSAM iX BapTocTi [4].
Harapxamni J[x. BuBuae edextuBHicTh BUKopuctanHs Google Ads mist 3pocTaHHsl JOXO/IB,
30KpeMa aKLEHTYIOUM yBary Ha MmoOyloBI BOPOHOK MPOJAXIB BIAMOBIAHO 10 MPHHLHUIY
SMART-minei [6].

ComepButb JIX. poOMTHh Harojioc Ha MPaKTUYHOMY acnekTi 3amycky Google Ads-
KaMIlaH1i — B1J] BU3HAYEHHS KJIFOUOBUX METPHK JI0 TOOYI0BU CTPATETiil, CHCTEM MOHITOPUHTY
Ta onTUMizarii [7].

Boanouac, BpaxoByrUM aKTUBHMM PO3BUTOK caMUX SaaS-NMPOAYKTIB 1 PeKIaMHHMX
iHCTpyMeHTiB Google Ads, muTaHHs IXHBOTO MPOCYBaHHs MOTpeOye MOCTIMHOT akTyasizalii Ta
azlanTarii 10 yMOB CEPEeIOBHUIIIA.

BupineHHsi HeBHUpilIeHMX paHille 4YAaCTHH 3arajbHOi MNpo0JeMH, KOTPHUM
npucBsA4dyerbest crarTia. [IpobiiemMa edexTUBHOrO 3amyyeHHs KIIEHTIB Uil SaaS-cepBiciB
HaOyBae Bce OUIbIIOT aKTyaJbHOCTI 4Yepe3 BHCOKY KOHKYPEHLII0 Ha PUHKY Ta 3pOCTaroui
BUTPAaTH Ha pekiamy. TpaguIliifHi METOIW MPOCYBAaHHS HE 3aBXIU JO3BOJISIOTH OXOMHUTH
LIbOBY ayTUTOPIIO 3 MOTPIOHOIO TOYHICTIO, A IOBTMH LIMKJ yXBajieHHd pimeHs y B2B ta B2C
cerMeHTax SaaS yCKIagHIOE TOCSTHEHHS IIJTbOBHX MOKA3HHUKIB BAapTOCTI KOHBepcii Ta ii
KUTBKOCTI. Y 3B'SI3Ky 3 Li€l mpo0JeMoI0 MoCcTae MUTaHHS BUOOPY €(hEeKTUBHOTO KaHAy JUIs
3aJyyeHHs MOTEeHUIWHUX KiieHTiB. [lompu uucieHHi IOCHiKeHHS y cdepl HUppoBOro
MapKeTUHTy, eeKkTuBHICTh BUKOpucTanHs Google Ads mis pekiamyBaHHS SaaS-npoayKTiB
3aJIMIIAETHCS CKIIQJHUM 1 HEJIOCTaTHRO BUBYCHUM NUTaHHSIM. OCHOBHA TpoOJeMa mossrae B
TOMY, IO OUIBLIICTh ICHYHOUMX WiAXOAIB 10 pekiamMu SaaS-mponaykTiB y Google Ads
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0a3yl0ThCs Ha 3arajbHUX MAapKEeTHMHIOBUX MTPUHLMIAX, K1 HE 3aBXK/IU BPaXOBYIOTh ClIELU(DIKY
Oi3nec-monem SaaS. HaykoBe BuBueHHsT MoxknuBocteir Google Ads y koHtekcti SaaS-
MIPOJIYKTIB TMOBUHHO OyTH 30CEpeKeHE Ha pO3pOOJICHHI CTpaTerii 3HWKEHHS BUTpAT Ha
pexiiaMy, MOKpaIeHHi B3aeMO/Ii1 pi3HUX KaHaJliB MAPKETHHIOBUX KOMYHIKallild, BAKOPHCTaHHI
ABTOMAaTH30BaHUX PIIIEHb Ta TOYHIIIOMY aHaji3l MOBEAIHKU MOTEHIIMHUX KiieHTiB. Google
Ads mpomoHye KOMIUIEKCHI pilleHHS Juis MOOYJOBH MAapKETHHIOBOI cCTparerii, mpoTe
HEOOXITHUN NEeTATbHUN aHaJli3 MOXJIMBOCTEH IIaThOpMH, METO/IIB ONTUMI3aIlil Ta CTpaTerii
BUKOPUCTAHHS PI3HUX THIIIB PEKJIAMHHUX KaMIIaHii, 0 1 € OCHOBHHM HANpsIMOM JaHOTO
IOCIIIKEHHS.

@opMy/II0BaHHS MeTH CTATTi (MOCTAaHOBKA 3aBJAaHHA). MeTOl CTaTTi € aHami3
Google Ads sk pekIaMHOTO ITHCTPYMEHTY ISl SaaS-MpOIyKTiB, OMMMC OCHOBHUX 1HCTPYMEHTIB
JUIs IPOCYBaHHS cepBiciB B pamkax Google, Bu3HaueHHs MoximBocteit Google Ads ans SaaS
013Hecy Ta MApKETUHTOBHX CTPATETii peKiIaMyBaHHs SaaS-pOAYKTiB.

BukJ/ageHHs1 OCHOBHOrO Martepiajy AO0CJTiAKeHHSI 3 MOBHMM OOIPYHTYBAaHHSAM
OTPUMAHMX HAYKOBHX Pe3yJbTaTiB. Y cydacHOMY LM(PPOBOMY cepeaoBuUllll SaaS-IpoLyKTH
(Software as a Service) CTarOTh BXJIMBUMH PIIICHHSAMHU 17151 O13HECIB pi3HUX MacmTabiB. SaaS-
MPOIYKTH CTPIMKO HaOMPaIOTh MOMYJSPHICTD Y pi3HUX cdepax Oi3Hecy. [Ipore uepes3 BUCOKY
KOHKYPEHIIiI0 Ta crnenudiky muppoBOro MapKETHHTY BaXXIJIMBO MPABUIILHO OOMpaTH KaHAIN
JUISL 3aJIy4€HHS KIIi€HTiB. ToMy B yMOBax 3pOCTar040i KOHKYpPEHILii KOMIIaHiIM HEOOXiaHO
BUKOPUCTOBYBATH €(EKTHBHI MapKETHHTOBI 1HCTPYMEHTH JUIS 3aIy4€HHS HOBHX KII€HTIB 1
nigBuIIeHHs KoHBepcii. Google Ads € onHuM 13 Halpe3ylbTaTUBHIIIUX 1HCTPYMEHTIB
peKIaMyBaHHSA SaaS-TPOJYKTiB, KU TO3BOJISE IMIBHIKO OTPUMATH IUILOBY ayIAHTOPIIO Ta
MaciTaOyBaTy peKiIaMHl KaMIlaHii 3aBIsSKU TOYHOMY TapreTUHIY, THYYKOCT1 OIOJKETyBaHHS
Ta MOJIMBOCTSIM MacmTaOyBaHHSA. BHUKOpPHCTaHHS IbOTO IHCTPYMEHTY IO3BOJISIE IIBUIKO
pearyBaTH Ha 3MiHU MIONHTY, aHATI3yBaTH €()EeKTUBHICTh KaMIaHi# 1 ONTUMI3yBaTH BUTPATH Ha
peKiIaMy, 0 € KPUTHYHO BAXIUBUM y auHamiuHomy cepenosuiii IT-punky. Google Ads
JI03BOJISIE HAJIAIITOBYBAaTH pEKJIaMy, OpIEHTYIOUHMCh Ha PI3HI €Talmd BOPOHKHM IPOJAAXIB.
OCHOBHUMH TI€peBaraMu bOTO IHCTPYMEHTY € THYYKICTh TAPTETHHTY, MOXKJIMBICTD OTIATH 32
pe3yJbTar, BUAKE MaciiTabyBaHHs Ta BUKOpHCTaHHs aBToMaru3anii. Peknama B Google Ads
MOX€ OXOILUTIOBAaTH TOIIYKOBI KammaHii, sSKi JOTOMAararTh 3alydyaTH KOPHCTYBauiB, IIO
aKTUBHO IYKalOTh pilieHHs. MeniliHa pekiiama cripHsie MiIBULIEHHIO BII3HABAHOCTI OpeHay
3aBAsiKM OaHEpHIN peksiaMi Ha mapTHepchkux caifrtax Google. Bineopexkinama Ha YouTube €
e(eKTUBHUM CHOCOOOM MOSCHUTH CKIagHI QyHKIIT SaaS-mpoayKTy yepe3 JeMOHCTpalliiHi
posuku. PetapreTuHr gornomarae moBepTaTH KOPUCTYBAUiB, SIK1 BJK€ BIJIBITyBaJIU CalT, aje HE
3MIHCHUIN KOHBepcito, a pekinama B Google Shopping akTyanbHa juis SaaS-mpoAyKTiB 13
pazoBuM muatexxeM. Google Ads € o1HUM 13 Halle()eKTUBHIMIUX IHCTPYMEHTIB JUIsl IPOCYBAaHHS
SaaS-cepBiciB, OCKUIBKHM JIO3BOJISIE 3aJIydaTH IUJILOBY ayIUTOpilO, sIKAa BXKe 3alliKaBleHa Y
BIJIMOBITHUX PIMIEHHSAX. YHIKAIBHICTH i€1 peKIaMHOI MIaThOpMH MOJISITaeE B TOMY, 110 BOHA
JTa€ 3MOTY OXOIUTH TMOTEHIIIMHUX KITI€HTIB HA PI3HUX eTamax BOPOHKHU MPOJAXiB — BiJ
dbopMyBaHHS TIOMUTY A0 OE3MOCEPEAHBOTO YXBAJICHHS PIIICHHS PO IMiIMUCKY YH TOKYTIKY.
3aznaunmo, mo 85% 3 100 wmaitbinemmx SaaS-xommaniit (Salesforce, Hubspot, Atlassian,
Freshworks) BukopuctoBytoth Google Ads, ik OCHOBHMIA KaHaJl 3a]Ty4eHHs KITI€HTIB [5].

Baxxnusoro nepeBaroto Google Ads miis SaaS 6i3Hecy € MOXKIIUBICT AEMOHCTPYBATUCS
Ha 3aI[iKaBJICHY ayIMTOPII0 Y HAUOLIBIIIIH MOITYKOB1i Mepexi B [HTepHeTI. 3aBIsIKM KITIOYOBUM
cioBaM Oi3HEC MOXKe JEMOHCTPYBAaTH CBOIO PEKJaMy TiJIbKM Ha KOPHUCTYBAYiB IKI aKTUBHO
HIYKalOTh MOJIOHI CepBICH, ONMUCYIOTh CBOIO MpoOiieMy a00 IIyKaloTh KOHKPETHE PIIIEHHS .
Takox 3aBISKM T0AATKOBUM 1HCTpyMeHTaM y Google MO)kHaA IEMOHCTPYBATHCS HA XOJIOAHY
ayJIMTOPIIO 3aBJIIKH CUCTEMI IHTEPECIB y MEIIHIN Mepexi, THM CaMUM MOCTYIIOBO (hOpMYyIOUN
normut. Ha nymky [2] “Google Ads 103BosIsIe KOMITaHisIM TOYHO HAIAIITOBYBATH CBOIO I[ITHOBY
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ayJIMUTOPiI0 HAa OCHOBI JieMorpadiuHuX JaHHWX, iHTEpecCiB Ta mMoBemiHKW B IHTepHeri. Takuii
pIBEHb TOYHOCTI TrapaHTye, M0 Balla peKjiaMa OXOIUTIOE HaWOUIBII pelieBaHTHY ayIuTOPilo,
MaKCHMI3YIOUH IIaHCH Ha KOHBEPCII0”.

Cucrema Google Ads 103BoJIsI€ BAKOPHCTOBYBATH Pi3HOMaHITHI (pOpMaTH peKIaMu JIs
cBoix Mepex. KokHuil 13 HUX 103BOJIsI€ JOCATaTH NIEBHUX MAapKeTHUHroBuX Iiei. [Tomykosa
pekiiamMa J03BOJIIE MaTH BEJIMKHUH BIJICOTOK KOHBEpCi, a MefiiiHa pekigama J03BOJISE
dbopMyBaTH OMUT Ta ITiABUIIYBATH BII3HABAaHICTh OPEH/y, Yepe3 3HAMOMCTBO MOTEHIIIHHOTO
KIII€HTA 3 TTOCITYTOI0 Ta OpeHI0M. 3aB/ISIKU po3BUHEHOMY ITydHOMY iHTenekty (1), cuctema
BUKOPHUCTOBYE aBTOMATHYHI CTpaTerii CTaBOK SKI JO3BOJAIOTH SaaS Oi3Hecy ePEeKTHBHO
IHBECTyBaTH CBil OIO/KET y peKJIaMHI KaMmIaHii Ta JOCSATaTH MOocTaBieHuX Iiei. Abig X.,
Moxn M., Moxn Ato., Pasi Il., Pamxus C. 3a3Ha4aroTh, 10 “Tenep MapKETOJOTH MOXYTh
OlIbIIIE 30CepeANTHCS HA KITIEHTAX 1 33/I0BOJIBHATH iXHI MMOTPEOU B peXKUMI pEaTbHOTO Yacy 3a
JIONIOMOT'0K0 IITYYHOTI'O 1HTENEKTy. BHUKOPHCTOBYIOUM LITY4YHUH IHTENEKT, BOHU MOXYTb
MIBUAKO BHU3HAYMUTH, SKAM KOHTEHT HAIIJIATH Ha KIIEHTIB 1 SKWH KaHall 3aiITH B IEBHUHU
MOMEHT, 3aBJSIKU JaHUM, 310paHUM 1 3T€HEPOBAHUM aNTOPUTMAMU IITYYHOTO iHTenekry” [1].
BaxmuBo 3asznauntH, mo Google Ads anamizye NOBEHIHKY KOPHCTYBadyiB, 3HAXOIUThH
3aKOHOMIPHOCTI Ta CHUIbHI CHTHAIH 1100 CTaBUTH CTAaBKH Ha peKJiaMy y pealbHOMY 4aci B
AyKIIOHi, JJIsl JOCATHEHHS MaKCHUMaJlbHOI peHTa0enbHOCTI Oi3Hecy. 3aBIsSKH IbOMY MOXKHA
mpocTo MacmradyBatu kammanii 6e3 BTpat no ROL.

Takox Google Mae TOTY)XHI IHCTPYMEHTH JUIS MeJialUlaHyBaHHS KaMIlaHi Ta
OpOrHO3yBaHHsA monuTy. OJHa 3 KIOYOBUX 3a7ady SaaS KOMIIAHIM Npu IUIaHyBaHHI
MapKETUHTY — KOPEKTHO BH3HAUMTH Ta po3paxyBaTH ayautopito. Tomy cucrema Google
IPONOHYE KibKa MOTYKHUX 1HCTPYMEHTA JUIs IUIaHYBaHHS, MEPIINA 3 HUX — IUIAaHYBaJIbHUK
OXOIUICHHA. BiH J03BOJISI€ OLIHUTH PO3MIPH ayAWUTOPii, SIKY MOKHA OXONHUTH MpPU MEBHHUX
HaJIAIITyBaHHA TapreTuHris. Lle kopucHo mas SaaS mpoaykTiB, sIKI XOUyTh MaclITaOyBaTH
0i3HeC y MeIiitHy Mepexy, a0o 3aITyCKaTH HOBHM POAYKT, Ha SIKUH I1e He ¢(hOPMOBAHO TOIIHT.
Le#t mnaHyBaJbHUK TaKOX JIONIOMAarae OLIHHUTHU, SIKUW OIOJKET MOTPIOHO MaTH, a0U OXOIUTH
[TBOBY ayTUTOPIIO MPH MEBHIHM YacTOTi.

Jpyruil iHCTpyMEHT IJIaHyBaHHS — IUIAHYBaJbHUK €(EeKTHBHOCTI KammaHid. BiH
JI03BOJIIE TIPOTHO3YBAaTH MaOyTHI pe3ynbTaTH KaMIlaHIi Ha OCHOBI ICHYIOUMX JaHHX
peKJIaMHUX KaMIlaHiil Ta 3MiHy e(eKTUBHOCTI IpH NMEBHUX 3MiHAaX y HajamTyBaHHi. Llei
IHCTPYMEHT JIOTIOMara€ BHU3HAYHTH, SIK 3MIHIOBAaTH OIO/DKETH Ta CTaBKH MJISi JOCSTHEHHS
MakcuMaiabHoro ROL

Tperiit THCTpYMEHT — TJIaHYBAJIBHUK KJIFOYOBHX CJiB. BiH 103BOJIsIE OLIHUTH OOCSTH
MOINUTY Ha MIEBHI MOLIYKOBI 3alMTH Y MOIIykoBii Mepexi Google. Lle 103Bos1sie BU3HAUNTH, YU
€ y Google cpopmoBanuii MONMUT Ha MOCIYTy, YW JOLUIBHO NPALIOBaTH 3 MOIIYKOBOIO
KaMIlaHi€ro abo Kparie WTH Bifpasy A0 MeAiifHoi Mepexi [3, 4].

Hesia'emaum acriektom Google Ads nist SaaS Gi3HECIB € MOKITUBICTD MOCTIMHUX TECTIB
BCEpEeAMHI I1i€] TIaTGOPMHU Ta OTPUMAHHS aKTyaJlbHOI aHATITHKU. MOXKHA BIJICTEXKYBaTH y
peasibHOMY yaci OKa3HUKU e(heKTUBHOCTI pekinaMHux kamnasii, sk CAC ta ROAS. 3aBasku
A/B-TecTyBaHHIO MO’KHa MOKpAIlyBaTH OTOJIOUIEHHS, KOPUI'YBAaTH KpeaTHBH, 3MIHIOBATH
TApPreTUHT 1 3HaXOIUTH Hale(PEeKTUBHIII MiIXOH JIIs 3Jy4eHHs KJII€HTIB [3, 6].

OcHoBHi Tunu kammaxiii B Google Ads, siki BAKOPUCTOBYIOTHCS JUIsl IPOCYBaHHS SaaS-
MPOIYKTiB, HaBEJIEHO B Ta0I. 1.

H. Cxpueyn. B. lllaiimypo . K. Cemenenxko. GOOGLE ADS sk incmpymenm pexknamy8aHHs 81
SAAS-npooyxkmis



Marketing and Digital Technologies Volume 9, No 2, 2025

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

Tabmuns 1 — Tunu kamnaniit y Google Ads

IncTpymeHT

Ormuc

Google
Search

OpuH i3 HallepeKTHBHIIIMX TUITIB KaMIIaHil U1 IpOCYBaHHS SaaS-cepBiciB y SIKUX Bke
€ chopmoBaHuii TonuT. KammaHis BKIIIOYaE TEKCTOBI OTOJIOMICHHS, SKi 3 SBISIOTHCS
Bropi Ta BHH3Y, ITOIIYKOBOI BHadi Il KOpUCTyBavya. BBaxkaeThcsl HalieeKTHBHIIIO0
TOMY, IIO PEKJIAMOJIaBellb MPALIOE BXXKE 3 TOTOBHM IIOMHTOM, TOOTO 3 JIIOJAMHOIO, sKa
HIrykae BUpinieHHs cBoel motpeOr. OCHOBHMM METO/IOM TapreTyBaHHS € KIIOYOBI CJIOBa,
3a sKUMHU Oyne IEeMOHCTPYBAaTHCh TEKCTOBE OTOJOIICHHS. 3aBISKH LBOMY € TOBHHIMA
KOHTPOJIb HaJ JEMOHCTPAILI€0 OTOJOIIeHb. TakoX € MOXIMBICTh BHJIyYaTH IEBHI
neMorpadivHi rpymnu, abo poOHTH iX MEHII NMPIOPUTETHHUMH Ui MOKa3zy peKIaMH 3a
BIKOM, CTaTTiO, 0X0J0M. CTPYKTypa IMOIIYKOBOI PEKJIaMH JO3BOJISIE SaaS-KOMTaHIsIM
CTBOPIOBATH PEIIEBAHTHI OTOJOMICHHS, 10 BKIIOYAIOTh aJalTUBHI 3ar0JIOBKH, OIUCH Ta
PO3IIMpPEHHs, TaKi SK TOJATKOBI ITOCWIJIAHHS, WIHK 4YM KOHTaKkTHI ¢popmu. Kopucrysau
OTPUMYE VSBJICHHS MPO MPOIYKT IIE A0 IMepexoly Ha CaiT, 110 MiABHILY€E HMOBIPHICTh
KIIIEHTCHKOTO Tpadiky. ABTOMATH30BaHI CTparterii CTaBOK, 30Kpema «Makcumizaris
KoHBepciii» abo «llimpoBa peHTabenbHICTh BUTpAT Ha pekiamy» (tROAS) mo3BonsaoTh
ONTUMI3YBaTH OFOKET 1 JOCATATH PE3YJbTATIB 0€3 PyYHOTO YIIPABIIiHHSA CTABKAMU.

Google
Display

Le#i Tun pexsiaMHOi KaMIaHii € aHTUIIOIOM /IO MOIIYKOBOI pekiamu. Peknamosasenb
MpAIoe MepeBaXHO He 3i chOpPMOBAaHMM MONHTOM, a 3 iHTepecamu. B kaMnaHii MoxkHa
BHCTABJIATH HAJANITYBaHHA ayauToOpil JUIS TOKa3y pekiaMu: aeMorpadis, iHTepecw,
HamipH, nofii. MoxHa mnpamtoBati y cepax, ae Hemae c(hOpMOBAHOTO MOMUTY Ta Yepe3
110 peKiaMy po3MOBiIaTH Mpo pekiaMoBaHi npoayktu. ¥ Google Display € Taki oCHOBHi
(yHKIIT, SK TIBHIICHHSA BITI3HABAHICTh OpEeHIy, 3aJlydeHHs HOBUX KOPHCTYBadiB 1
MiATPUMaHHA B3a€MOJIi 3 ayAWTOpi€l0 dYepe3 Bi3yalbHY pekiaMy. BuxopucranHs
aHIMOBaHUX OaHepiB, IHTEPAKTUBHUX OTOJIOLIEHb 1 BieO(pOpMATIB 3HAUHO MiJBHUIILYE
3ally4eHICTh 1 MPUBEPTAE yBary KOPHCTYBadiB, HAaBITh KOJIM BOHU HE MepeOyBaroOTh Y
peKHMi aKTHBHOTO TIONIyKYy. JleMOHCTpallisl pekiaMH BiOyBaeThCsS Ha cadWTax Ta
MOOUTBHUX JOAaTKax. Y JaHOMY THIl KaMIlaHii iCHye cTparterii peMapkeTuHry. Bona
JIO3BOJISIE IEMOHCTPYBATH peKJaMy Ha TEBHIM YacTOTi KOpUCTyBayaMm, sKi BifBimaiw
caiiT, aJie Tak 1 He 3poOmiM KoHBepciro. Lle Moxe OyTH pekiiama Ha KOPHUCTYBadiB, SKi
MpoBeJH O1NbIe 5 XBUJIMH HA CTOPIHII OTUIATH, ajle TaK 1 He 3poduin TpaH3akiio. Tomy
MOXHa iM HarajxyBaTH 1po cebe Ta IIOBepTaTH 3HOB y BOPOHKY caiiTy. ®aktryno Google
Display He pocTo IHCTPYMEHT JUIS MacIiTaOyBaHHS Oi3HeCy, a € BaKJIMBOI 3MiHHOKO
JUIS JTOBTOCTPOKOBOI MAapKETHMHIOBOi cTpaTerii s SaaS Oi3Hecy, fika Jolomarae
(hopMyBaTH NOMUT, 301IBIITYBATH 00’ €M TpaH3aKIIii.

Google
Video

[HCTpYMEHT, SIKU cX0XHii 3a JIoTikoro podotu 1o Google Display — Bizeopexiiama. Bona
IeMOHCTpYy€eThes depe3 YouTube Ta mapTtHepcrKi Bimeopecypcu Google. SaaS 6i3necy
MO>KYTh BUKOPHUCTOBYBATH Taki (popmMaTu pexiamu, sK:

- In-Stream Ads. JIeMOHCTpYEThCS MiJl Yac BileO 1 TO3BOJISIE MPOIMYCTUTH PEKIaMy
TIJIBKH TICIA 5 CeKyHJT 1 meperisy.

- Bumper Ads. JleMoHCcTpyeThcs mij 4yac Bimeo. Cxokuil Ha momepenHiii ¢gopmar
pekiiaMu, ajie TyT He JI03BOJISIETHCS IIPOIYCKAaTH PEeKJIaMy 3a YMOBH, IO Bi/leO HE JIOBLIE
6 CexyHI.

- Video Discovery Ads. JIleMoHCTpy€eThesl y TIOITYKY Youtube Ta y peKOMeHAamiiHuX
Bifeo. MOXHa IIPUBEPTATH yBary ayAUTOPii, sIKa MiKaBUTHCS CYMIKHUMH TEMaMH.
Amnarnoriuno o Google Display, y Google Video € THy4Ki MOXKIIHBOCTI 10 HaJTAIITyBaHHSI
TapreTHHTIB Ha ayTUTOPi0, abW NEMOHCTPYBATH PEKIIaMy TUTBKH JUIS PEIEBAHTHOL JUIS
0i3necy aymutopii. Google Video € rapHuM iHCTpyMEHTOM JJisi POOOTH Haja OpeHIoM

¢bipmu.
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[TponoBxenns tadm. 1

Performance | Lleii Tun kammanii o00’eaHye yci momepeaHi THUNM KammaHii B oauH. Lle
Max HallaBTOMaTH30BaHimIe pinreHHs Bijg Google s JeMoHCTparllii pekiamu, sKe Maike
MOBHICTIO Oepe BCi HamamTyBaHHS Ha cebe Ha BimMiHy Bing Google Search, Google
Display ta Google Video. Performance Max m103BoJisie JEMOHCTPYBATH peKJIaMy Ha BCiX
iatrdopmax Google: monrykoBa Mepexa, MefiiiHa Mepexxa, Youtube, Gmail ta Google
Discover. 3aBIsiku aBTOMAaTH30BaHOMY (opMaTy peKjIaMH CHCTeMa CcaMa BU3HAuae
HaileekTUBHIIT MIaThopMU AN JEMOHCTpAIl peKJIaMH Ta JOCSATHEHHs Ifinmeit. J{ms
SaaS 0i3HeciB 1€l IHCTPYMEHT € aKTyaJbHUM, M03asK JO3BOJISIE 3a4eTUTH KOPUCTYBaviB
Ha BCiX eTarnax BOPOHKHU NponaxiB. Takok 3a3HaYCHHUI THIT KaMIIaHIl Ma€ TaKy BaXIUBY
¢dyskniro, sk Customer Match, sika 103BoJIsSi€ 3aBaHTaXHUTH 0a3y BJIACHUX KIIIEHTIB Y
KaMIIaHilo Ta JO3BOJUTH CUCTEMI HABYATU CBOI aJITOPUTMU Ha HUX, a0H Y TOJATBIIOMY
3HAWTHU CXOXKUX JIFOJIEH, K1 e He € KiienTamu. Performance Max € ieanbHUM pillicHHS
s SaaS 0i3HeciB, SKi XOUyTh TOBHICTIO TIOKJIQIaTUCS HAa aBTOMATHU3AIlil0 CHCTEMH Ta
MIOKPUTH BC1 CBOT NOTPEOH OJHUM 1HCTPYMEHTOM.

Demand € cxoxum iHcTpyMeHTOM 10 Google Display, ane mae OuIbII OHOBJIEHI alTOPUTMH
Gen MOoKa3y pekiaMmy, 1m0 poOuTh Horo aktyanmpHimmM. OcHOBHa 3ajada Demand Gen —
JIEMOHCTpAITiS peKIaMH Yy MEIIMHIA Mepexi A TeHepyBaHHs noruTy. Lle HeoOXinHwmid
CJIIEMEHT y MapKeTUHTY Iuis SaaS Gi3Hecy, KM J03BOJISE MPAIOBATH HA BEPXHHOMY
eTarmi BOpoHKH. BiH Oepe HaikpaIli eJleMeHTH 3 KOKHOTO TUIy KammaHid. Demand Gen
Bukopuctopye Customer Match HaBYaHHS CHCTEMH Ha HaWOUIBII TNPIOPUTETHUX
KOpUCTyBauaxX. TakoX Mae€ THYYKY MOXKJIHMBICTh HAJAINTYBAaHHA TapPreTHHTIB. €
e(EeKTUBHUM pIlICHHAM JUIsl TeHepallii MonuTy y HoBUX cdep SaaS 6i3Hecy.

Jlxepeno: ckilaiecHO aBTOpaMHu 3a lanumi [3, 5, 6, 7].

Google, 3aBasku CBOIM I1HCTpyMEHTaM, JI03BOJIIE IpalloBaTH Ha PI3HUX eTamax
BOPOHKH MTPOAAXK 3aBASKH MEAIMHUM IHCTpYMEHTaM.

Google Ads mae HU3KY mepeBar, ki poOisITh HOro epeKTUBHUM IHCTPYMEHTOM JIJIst
pexiiamyBaHHs SaaS-npoayKTiB. OHIEIO 3 TOJOBHUX MEPEBAr € BUCOKA TOUHICTh TAPTE€TUHTY,
IO JI03BOJII€ HANAIITOBYBAaTH pPEKJIaMy IiJ] KOHKPETHI 3alUTH KOPUCTYBayiB. ['HydKiCTh
Or0/IKETy J03BOJISI€ KOMIIAHISM PETyJI0BATH BUTPATH, 30CEPEIKYIOUN iX Ha Halle(heKTUBHIILINX
KaMIlaHigX. ABTOMaTH3allil MPOLECIB Ta BUKOPUCTAHHS aJTOPUTMIB MAIIMHHOTO HaBYaHHS
JloroMarae ONTHMI3yBaTH pekyiamy B peaibHoMy uaci. Kpim Toro, Google Ads 3a0e3mneuye
MIBHJIKE OTPUMAHHS PE3YJIbTaTIB, IO € HAJ3BUYAHO BKJIMBHUM JUISI KOMIIAHI|, SIKi parHyTh
MIBUJIKO MacIITa0yBaTH CBOI SaaS-IpPOTyKTH.

3-nomixk HenomdikiB Google Ads MOXHa BHOKPEMUTH BHCOKY KOHKYpEHILiIO y chepi
SaaS-npoayKTiB, 110 COPUYMHSE 3pOCTAHHS BAapTOCTI KIiKy. PekiamomaBlll TakoX MOXYTb
3ITKHYTUCS 3 TPOOJIEMOI0 IIaxXpaiChKUX KIIKIB, MO0 30UIbINYE BHUTpATH O€3 IMiBUIICHHS
koHBepcii. EdexkTuBHICT pekiamMu 0Oe3nocepeIHhO 3aJeKUTh BiJ SKOCTI HalalITyBaHb Ta
KOHTEHTY OTrOJIOIIEHb, II0 BHMAara€e peTelibHOrO TecTyBaHHs Ta omnrtuMizamii. Kpim Toro,
pexkiiaMHi KaMmmaHii MoTpeOyroThb MOCTIHHOIO MOHITOPUHTY Ta KOPUTYBaHHS 3aJuis
3a0e3MeueHHs] MaKCUMaJIbHOI €()eKTHUBHOCTI BUKOPUCTAHHS OIO/IKETY.

106 3pobutn pexiamy SaaS-mpoayktiB y Google Ads makcuManbHO e(pEeKTUBHOIO,
HEoOX1IHO BpaxoByBaTW NOTpeOy B HaBUaHHI KOPUCTYBaudiB Ta BaXKIUBICTh YTPUMaHHS
KJIi€eHTIB. J{7s migBuIIeHHS epeKTHBHOCTI peksiaMHUX Kamnadii y Google Ads mist SaaS-
MIPOIYKTIB PEKOMEHIY€EMO 3aCTOCYBATH KiJIbKa CTpATETiil MPOCYBaHHS, IO TO3BOJISTH JOCATTH
Kpalux pe3yibTaTiB, SMEHIIUTH BUTPATH Ta MiIBUILIUTH KOHBEPCIIO.
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1. IlepcoHani3aliss peKJIaMHUX OrOJIOIIEHb. BakiaMBO HalamITOBYBAaTH peKJIaMHI
OTOJIOLICHHS TaKUM YMHOM, 11100 BOHU BiJIOBIJaJIM KOHKPETHUM MOTpedaM pi3HUX CETMEHTIB
ayauTopii. BUKOpuCTaHHS NepcoHali30BaHUX OTOJIOIIEHb, 110 OPIEHTYIOTHCS Ha IHTEPECH Ta
MOBEJIHKY KOPHCTYBadYiB, J03BOJISIE 30UIBIIMTH 3alliKaBJICHICTh Ta MOKPALIUTH KOHBEPCIi.
Hampuknan, mis KOpUCTyBadiB, sIKI IIyKawTh crnenudivyHi (yHKIIT TpoAyKTy, MOXHA
CTBOPIOBATH OTOJIOIICHHS 3 YITKHM OIMCOM CaMe LIUX IepeBar.

2. OnTumizariss JIeHIUHTIB (IUJIBOBUX CTOPIHOK). Bucoka SKICTh JIGHOIUHTY €
KPUTUYHUM YMHHHUKOM JUISI JOCSITHEHHS BUCOKOI KoHBepcii. CTOpIHKH, Ha SIKI KOPHCTyBaul
MOTPAIUIAIOTh MICJISI HAaTUCKYBaHHS (KJIIKY) Ha OTOJIOLIEHHS, MAalOTh OyTH ONTHUMI30BaHI HE
JIUIIe JUTS TTiIBUIEHHS IBHIKOCTI 3aBaHTAXCHHS, aje i JUIsl iHpOpMyBaHHS IIOJ0 MepeBar
SaaS-nponykry. JlenauHr mae OyTH MPOCTHM, 1HOOPMATUBHUM 1 3pO3YMIIUM, 3 YITKUM
3aKJIMKOM JI0 Aii.

3. Bukopucranus A/B tecryBanns. lle ogHa 3 HalileeKTHUBHIMIMX CTpaTerik s
ontumizanii kammnanid. 3a nomomorowo A/B TecTyBaHHS MO)XKHa TOpPIBHATH Pi3HI BapiaHTH
OTrOJIOLIEHb, KJIIOUOBHMX CJIB, TApPreTHUHIIB Ta JICHAWHTIB, IO J03BOJSE€ TOYHO BHU3HAYMTU
Halle)eKTUBHII E€JIeMEHTH KaMIIaHii, M0 J0MoMarae TOKPAlIUTH SKICTh PEKIaMH Ta
3MEHIIUTH BUTPATH.

4. PerapreTHr Ta pEMapKeTHHT. BUKOpHUCTaHHS pETapreTUHTY JI03BOJSIE 3HOBY
3aJy4YUTH KOPUCTYBAuiB, SIKI BXKE BIABIAANU CalT, alie He 3A1MCHUIM KOHBEPCii, a 3aBISKH
PEMapKETHHIOBHM OTOJIOIICHHSM MOJKHA HaraJatd MOTCHUIHHUM KII€EHTaM TPO MPOIYKT,
SKMM BOHM 3allIKaBUJIMCh, Ta MOTUBYBATH IX JI0 3aBEPUICHHS KyIiBIl UM MIAMUCKH.

5. ABTOMaTH3alisi MPOLECIB 3a JOMOMOIOI0 MAIIMHHOTO HaBYaHHsS. BUKOpUCTaHHS
aBTOMATHU30BaHMUX CTpaTeriii craBok, Takux sk Target CPA (uina 3a kouBepcito) abo Target
ROAS (crpareris npusnauenns ctaBok y Google Ads, cipsMoBaHa Ha MaKCUMI3AIIIO JTOXOIY
BiJ] pEKJIaMHUX BUTPAT), JO3BOJIAE€ ONTHUMI3yBaTH BUTPATU HA pPEeKJIaMy Ta JOCATATH KPALIUX
pesynbTariB. Google Ads BUKOPUCTOBY€E alrOpUTMH MAIIMHHOTO HABYAHHS I KOPUTYBaHHS
CTaBOK y peaJbHOMY 4Yaci, 1110 J03BOJIs€ e()eKTUBHIIIE BUTPAUYaTH PEKIaMHUI OI0JDKET.

6. IaBectumii B Bineopexiamy Ha YouTube. Bineopekiama € moTy>KHUM iIHCTPYMEHTOM
JUIS TIOSICHEHHS CKJIAAHUX (YHKLIM SaaS-npoaykry abo IeMOHCTpalii HOro MOXIJIMBOCTEH.
CTBOpEHHSI KOPOTKUX BII€0, Kl O JAETaJbHO MOSCHIOBANM, K MPOAYKT BHUPIIIYE€ KOHKpPETHI
npo0IeMH, MOKe 3HaYHO IMIJBUIIUTH PIBEHb 3aJTy4eHHs] KOPUCTYBAYiB 1 MPUBECTH IO BHILUX
KOHBEpCIil.

7. BUKOpUCTaHHS IUTYYHOTO I1HTEJEKTY JUIsl MPOTHO3YBAaHHS TMOBEMIHKHM KIIEHTIB.
3acrocyBanHs Il mnst mporHozyBaHHS M aHali3y MOBEIIHKM KOPHCTYBadiB JONOMAarae
TOYHIIlIE HAJAaIITOBYBaTH TapreTHHr. Lle 103Bojsie BUSABIATH MOTEHLINHUX KIIEHTIB 1€ Ha
eTarni iXHbOr0 1HTEpecy, L0 MiJIBUILY€E IIAHC Ha YCIIIIHE 3aBEpIICHHS MPOIeCy KYIIBII YU
MIAIUCKU.

8. OnTuMmizalis KJIOYOBHX CJIIB 1 MiHIMI3allisl BUTpAT Ha HEMOTPiOH1 3anuTu. Baxinso
HOCTIHHO TepeBipsATH e(QEKTUBHICTh BHUKOPUCTOBYBAaHMX KJIIOUOBUX CIIB 1 BHKIIOYATH
HeeeKTHBHI abo 3arajibHi 3alUTH, K1 MOXKYTh IPU3BECTH 1O BUCOKHX BUTpAT 0€3 3HAUHOTO
edeKTy, 110 J03BOJIUTh 30CEPEIUTUCh Ha Hale(EeKTUBHIIINX KIIOYOBUX CJIOBaX 1 3HU3UTH
BUTpATH Ha pEKIIaMy.

9. Iurerpamis peknamHux Kamnaii Google Ads 3 iHmmMMH UG POBUMHU
IHCTpyMEHTaMHl MapkeTHHry. PexnamyBanHs SaaS-nponyktiB y Google Ads € epexTuBHUM
3aBISKM TOYHOMY TapreTHHIy Ta MOMJIMBOCTSM aHamiTuku. OpHak, abu JOCATTH
MaKCHMaJbHUX pE3yJbTaTiB, peKjIaMHI KaMmmaHii MOBHHHI OYTH YaCTHHOIO KOMILIEKCHOT
MapKeTUHToBoi cTparterii. [nterpauis Google Ads 3 iHmMMH MGPOBUMH KaHATaMU J03BOJISIE
OXOMNUTH MOTCHIIIMHUX KJIIEHTIB HA BCIX €Tarmax BOPOHKH MPOAaKiB, MOKPAITUTH KOHBEPCIIO Ta
301U ROL.
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MapkeTrosoru NOCTiMHO mnepeOyBalOThb Yy HOLIYKY HOBHMX MOXJIMBOCTEH s
MOKpAIIIEHHS CBOET CTpaTerii, BAKOPUCTOBYIOUH LTy HU3KY HM(POBUX KAHAIIB [ B3a€EMOIIT
3 IOTEHUIHHUMH KilieHTaMu. [l SaaS-npoyKTiB BayKJIMBO BUKOPUCTOBYBATH OMHIKaHAIbHUN
IiAX11, OCKUIBKY PILICHHS PO MiIUCKY YaCTO IPUHMAETHCS Micis 6araropa3oBUX KOHTAKTIB
3 OpeHaoM. JlieBuMHM HampsMKamMu iHTerpalii pekiaamMHux kamnaHid y Google Ads 3 iHmmmMu
MapKETUHTOBUMH IHCTPYMEHTaMH BBAXKA€MO TaKi:

— inrerparnis Google Ads 3 conianbaumu Mepexxkamu. Google Ads MoXHa IHTETrpyBaTH
3 peKJIaMHHUMH IUIaT(HOpMaMH COLiaIbHUX MEPEX 3aJUIs TOro, abu 3a0e3neunTH IUTICHY Ta
y3rOMKEHY PpEeKJIaMHy CTparTerito. 3a JONOMOIOK PpEeTapreTMHIy MO)KHa IIOBEPHYTH
KOPHCTYBaYiB, sIKi BJK€ B3a€MOJIISLTH 3 BAIIO0 peKIamMoro abo Bebcalitom yepes Google Ads,
yepe3 miIaTGopMu couianbHUX Mepex. Hampukman, sKio KopucTyBad mneperisaas SaaS-
IPOAYKT Ha caiiTi, HoMy MOXYTh OyTH MOKa3aHi pesneBaHTHI orosomeHHs Ha Facebook a6o
Instagram. Lleil migxig 103BOJIsIE MAKCUMAJIBHO 3aJIyYUTH yBary A0 HPOIYKTY Ta 301IbILIUTH
[IAHCH Ha KOHBEPCIIO;

— i”Terpauist 3 email-mapkerunrom. Iloemnanns pexnamu B Google Ads 3 email-
MapKETUHTOBUMH KaMITaHIsIMH JTO3BOJISIE CTBOPIOBATH KOMIUIEKCHUH IiJIX1/T AJIS 3aTy9eHHS Ta
yTpuMaHHs KiieHTiB. [lepconanizoBani email-po3cuiaku MOXYTh HaraayBaTH MOTEHLIMHUM
KIIIEHTaM PO MPOIYKT, MIJIITOBXYIOUH IX JO B3a€MOJIl 3 pekiiaMoro abo 10 3aBepIIeHHS
npouecy kymiBiai. Email-mapkerunr 1 Google Ads MoxyTh mpaimoBaTH B TaHAeMi, HI00
3a0€3MeUnTH TOTYXHHUIA IHCTPYMEHT Uil 3aly4YCHHS MOTEHIIHHMX KJIIE€HTIB Ta MiATPUMKH
B3aeMoJii 3 HUMU. Hampukiiaz, micist Toro, sik KOpUCTyBay 3aJIMIIUTE CBOI J1aH1 uepe3 popmy
Ha caiiTi abo TiJ 4ac 3aloOBHEHHsS 3asBOK Ha JeMoBepcito mpoaykry, Google Ads moxe
BUKOPUCTOBYBAaTH 1H(GOPMALIIO JJIi CTBOPEHHS MEPCOHANI30BaHUX OroJiomeHb. OQHOYacHO
email-po3ciiIku MOXKYTh HaJaBaTH KOpPHCTyBauaM JOAATKOBY iH(opmario abo mporo3uiii,
10 TiABUIIYIOTH 3allIKaBJIEHICTh Ta KMOBIPHICTh 3A1MCHEHHSI KYIIIBIIi;

— inrerpamnis Google Ads 3 KOHTEHT-MapKETHHTOM, SIKa JO3BOJIHIIA O BHKOPUCTOBYBATH
CHJIbHI CTOPOHH KOXKHOTO 1HCTpyMeHTy. Jlo mpukiany, pekiamHi kamnasii Ha Google Ads
MOXYTb ITPUBEPHYTH YBary 710 peJIeBAHTHOTO KOHTEHTY, TAKOTO K OJI0TH, cTaTTi a00 BeOiHApH,
1110 TO3BOJISIE TIIMOIIE B3a€MOIISTH 3 Ay AUTOPIEIO Ta MiIBUIIUTH aBTOpUTET OpeHy. BeOcaiitu
3 SEO-onTUMi30BaHUM KOHTEHTOM MOXKYTh OyTH CHHXPOHI30BaH1 3 PEKJIAaMHUMU KaMIaHIIMU
JUIS TJBUILEHHS. OpraHiyHOro Tpagiky 3a paXyHOK OTrOJIOUIEeHb, IO MPUBOJATH Ha cailT, 1e
KOpHCTYBad MOK€ 3HAMTH JJOJJaTKOBI pecypcr ab0 IPOMO3ULIi;

— inTerpartis Google Ads i3 CRM-cucremamu (Customer Relationship Management) €
BaXJIMBOIO IS ONTHUMI3AIll] peKJIaMHUX KaMIlaH1i, OCKUIBKY BOHA JI03BOJISIE B pealbHOMY 4aci
OTpUMYBaTH 1H(OpMaIliI0 PO KIIEHTIB Ta iXHIO MOBEiHKY. Ilicims Toro, sik KopHCTyBau
B3a€EMOJII€ 3 peKIaMoro abo BeOcaiiToM, JaHi TPO HHOTO MOXKYTh OyTu nepenani B CRM, o
JI03BOJIsIE pe3yJIbTATUBHIIIE CETMEHTYBATH ayIUTOPIIO Ta HaJJaBaTH epCOHa30BaHi peKJIaMHi
orosiommieHHd B Google Ads, cruparounch Ha 1CTOpilO0 B3aeMoAil 3 mpoaykroMm. lle crpusie
MaKCHUMaJIbHO TOYHOMY HAJIAIITYBaHHIO PEKJIaMHOI KaMIIaHil Ta 301IbIIEHHI0 KOHBEPCii;

— 1HTerpauis Google Ads 3 iHcTpyMeHTamu BeOaHanmiTUKM, TakuMmu sk Google
Analytics, 103BoJIsI€ OTPUMYBATH JEeTaJIbHIMINN aHaNi3 ePEeKTUBHOCTI pEKIaAMHUX KaMIlaHii,
IO J03BOJISIE BIACTEXKYBAaTH, SIKI KIIOYOBI CIIOBa, OTOJIOIIEHHS Ta CTpaTerii MpaurolTh
Halkpale, a TakoXX Ja€ 3MOry HaJallTyBaTH LAl Ta MOZIl A OTPUMAHHS JeTaJbHOI
CTaTHCTUKH. 3 JIOMOMOTroro Iiii iHdopmaiii MapKeToJord MOXKYTh IIBHUIKO ONTHUMI3yBaTH
KaMIaHii, MOKPAIIUTH TXHIO pe3yJIbTAaTUBHICTh 1 3HU3UTH BUTPATHU Ha pEKIIaMy

— 1HTerpamis 3 aBTOMAaTHU3alll€el0 MapKeTHHry. ABTOMAaTH3allisi MapKETHMHIOBHX
IPOIIECIB € BaXJIMBOIO YaCTUHOIO cTpaTerii ais SaaS-xommaniil. Inrerpamis Google Ads 3
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wiatpopMaMy i aBTOMaTHU3alii MapKETUHTY JI03BOJIsIE 30epiraTi 3B's30K 3 MOTEHUIHHUMHU
KJIIEHTAaMH Yepe3 pi3HI KaHalM, aBTOMATH3yBaTH NEPCOHANI30BaHI MOBIIOMJICHHS Ta
HOKPAIIUTH B3a€EMOJII0 3 KiieHTamu. Hampukiaz, micisg Toro, sk KOpHCTyBau IEepeiIloB 3a
pexiamoro Google Ads, BiH MOXe OTpUMaTH Cepiro aBTOMaTHYHUX email-mosizomiieHs abo
CIIOBIIIEHB YEPEe3 COIAIbHI MEPEKI;

— interpanis Google Ads 3 miIaTHKHUMU CHCTEMaMH, IO A€ MOKJIMBICTh MHTTEBO
B1JICJTITKOBYBATH, KOJIM KOPUCTYBaUi, sIKi IPUHIIUINA Yepe3 peKiiaMmy, 3iHCHIOIThH KYIiBIIO a0o
nianucky Ha SaaS-mponykr. Lli gaHi MOXKyTh OyTH BUKOPUCTaHI JJIsl aBTOMAaTHYHOI KOPEeKIIii
CTaBOK Ha OCHOBI I[IHHOCTI KOPHCTYBadiB 1 30UIBIICHHS 4YacTKHM OMOKETy Ha
Halipe3yabTaTHBHIII KaMITaHii,

— 1HTerpamiss 3 IporpaMamu JIOsUIBHOCTI Ta pedepaibHUMHU cuctemMamu. Cucremu
JOSIBHOCTI Ta pedepaibHi MporpaMu MOXYTh OyTH 1HTEIPOBaHI 3 PEKIAMHUMH KaMIaHIsIMU
Google Ads nmns CTUMYIJIIOBaHHS ICHYIOUMX KOPHUCTYBAdiB JIO 3ady4eHHS HOBUX KITIEHTIB.
[Tpono3uwtisi 60HYCiB a00 BHHAropoja AJsi THUX, XTO 3alpOCUTh IHIIMX KOPHCTYBAyiB, IO
KOHBEPTYIOTbCS IIICJII HAaTUCKAHHSA Ha PEKJIaMHE OrOJOLICHHS, MOXE 3HAYHO 30UIbLIMTH
KUTBKICTh HOBUX HIAMUCHUKIB 1 CIIPUATH TOBTOCTPOKOBUM B3aEMHUHAM 3 KITI€EHTAMHU.

InTerpauis pexnamuux kammnaniit Google Ads 3 iHIIMMU HH(PPOBUMU MAPKETUHT OBUMU
IHCTpYMEHTaMH JI03BOJISIE SaaS-KOMITaHIsIM M1 ABUIUTH €()EKTUBHICTh PEKIJIAMHU, OTITUMI3yBaTH
OroKeT Ta AOCATTH Kpamux Oi3Hec-pe3ynbraTiB. [loemnanus pexnamu 3 SEO, email-
MapKETHHTOM, comiaibHuMu Mepekamu, CRM Ta aHaNMITHKOI CTBOPIOE OMHIKaHAIBLHUHN
MiXiJ, IKAW COpUs€E 3aTy4eHHIO Ta YTPUMAHHIO KIIi€HTIB. Takuil miaxig 103BOJISIE HE JIMILE
3aimydatd Tpadik, a # mparoBaTd HaJl TOBIOCTPOKOBUMHU BIAHOCHHAMH 3 KIIIEHTAMH, IO €
KPUTHYHO BaxJIWBUM Juis SaaS-0i3Hecy. Inrerpanis Google Ads 3 iHmmM#u nudpoBUMU
IHCTpYMEHTaMH MapKETHUHTY JI03BOJISIE CTBOPUTH KOMITJIEKCHI, IEPCOHATI30BaHI Ta €(peKTUBHI
pexsaMHi Kammasii uig SaaS-npoaykTiB. [loeqHyroun iHCTpYMEHTH KOHTEHT-MapKEeTHHIY,
comialbHUX Mepex, apromarm3ainii, CRM-cucteM Ta aHaNITAKH, KOMIIAHIi MOXYTh
MaKCHMIi3yBaTH CBOIO 3JaTHICTh 3aJy4yaTd Ta YTPUMYBATH KII€HTIB, IO € BaXKJIUBUM Y
KOHKYPEHTHOMY CEPEIOBHILI.

BucHOBKHM 3 1aHOTO0 NOCJHIIKeHHS i MEPCNEeKTHBH NMOAAJIBIINX PO3PO0OK 32 JaHUM
HANpPSAMOM. Y X011 JOCIIKEHHS BCTaHOBJEHO, 110 Google Ads € epekTUBHUM 1HCTPYMEHTOM
JUIS IPOCYBaHHS SaaS-NPOIYyKTiB, IKHH 103B0OJIsiE €PEKTUBHO 3aTy4aTH MOTEHIIHHUX KITIEHTIB,
NiJBUIIYBAaTH BII3HABaHICTh OpeHAy Ta CTUMYyJIOBaTH KoHBepcii. [l MakcuMalibHOTO
BUKOPUCTaHHS MOJJIMBOCTEH I[bOTO IHCTPYMEHTY KOMIAHISIM CJiJl 30CEpeiuTHCS Ha
rUOOKOMY aHalli3l LUIbOBOI ayAWTOpii, TECTYBaHHI PI3HUX CTpaTerii pekjamMu Ta
3aCTOCYBaHHI aBTOMATHM30BAaHMX pillleHb A ONTUMI3alii BUTpaT. BaxiIMBUM € Takox
MOCTIMHUN MOHITOPUHI PE3YyJIbTaTIB Ta ONEPATHBHE KOPUTYBAHHS KaMIIaHI{ BIAMOBITHO /10
3MiH puHKY. Google Ads no3Bosisie mpaifoBaT y pizHuX cdepax Oi3Hecy, HaBiTh SKIIO MPH
npoMy monut 1me He chopmoBanuit. Okpim 1p0ro, Google Ads momomarae 3 TIaHyBaHHS
KaMIaHii Ta CKJIaAaHHs MeiallaHiB 3aBAsKH CBOIM IHCTPYMEHTOM JUIsI TPOrHO3YBaHHS.

Buxopuctanus Google Ads He e migBUILy€e KOHBEPCIi Ta €PEKTUBHICTh PEKIaMHHUX
KaMIaHii, a i crnpuse JTOBrocTpOKOBOMY 3pOCTaHHIO Oi3Hecy, 3a0e3neuyroun cTabiIbHHUNA
MIPUIUTAB KITIEHTIB 1 301IbIIeHHS 10oX0A1B. Xoua Google Ads € MOTyKHUM IHCTPYMEHTOM JJIsI
pocyBaHHs SaaS-pOAyKTIB, MPOTEe HOT0 ePeKTUBHICTh 3aJI€KUTh BiJ MPaBHIBHOI CTpATerii.
Komnanii 1moBMHHI BHUKOPHCTOBYBaTH KOMOIHAIII0 MOIIYKOBOI peKJIaMH, PEMapKETUHTY,
aBTOMaTH3allli CTaBOK, KOHTEHT-MapKeTHMHry Ta A/B-tectyBanHsa ans onTuMizamii
pe3ynbTaTiB. ['HyuKicTh MiIX0/I1B, IEPCOHANI3AllIA PEeKJIaMU Ta IHTETpallis 3 IHIIKMHU KaHaJlaMu
U(PPOBOrO0 MAPKETHHTY JOMOMOXKYTh SaaS-KOMIIaHIsIM OTPUMAaTH MakCHUMaJbHY BiJauy Bij
pexinamHux kKammadii y Google Ads. IIponoHyeTbcsi MOCHINTH €(PEKTUBHICTh PEKIAMHHUX
KaMIaHii NUIIXOM [epCcoHai3alii OroJouIeHb JUIsl pI3HUX CETMEHTIB KOPUCTYBaYiB, iHTerparii
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peKJiaMu 3 email-MapKeTHHIOM Ta COIialIbHUMU MEPEXKaMH, a TAKO)K BUKOPUCTAHHS IITYYHOTO
IHTEJTIeKTY JJIsl POTHO3YBaHHS MOBEIHKU MOTSHIIHHUX KIIEHTIB.

[lepcnieKTHBHI HANPSIMKH MOAAIBININX HAYKOBUX JOCITIKEHb Yy cdepi peKiiaMyBaHHS
SaaS-nponyxkriB uepe3 Google Ads BOayaeMo y TOJANBIIOMY OCIIHKEHHI €(QEKTUBHOCTI
3aCTOCYBAHHS IITYYHOT'O IHTEJEKTY Ta MAIIMHHOIO HAaBYaHHS I ONTHMI3alii peKIaMHIX
KaMIaHii, MOpiBHAHHA €()eKTUBHOCTI PI3HUX CTPATETii TAPTeTUHTY y PEKIAMHUX KaMIaHisIX
1 SaaS-mpoyKTiB, BH3HAYEHHI BIUIMBY pi3HUX (POpMaTiB KOHTEHTY Ha €(EKTHUBHICTh
pexiiaMHuX Kammaniid SaaS. 1{i HanpsAMKu JOCTIKEHb MOXKYTh 3HAYHO I IBUIIATH PO3YMIHHS
edextuBHOCTI Google Ads st SaaS-nPOAYKTIB 1 TOMOMOTTH PEKJIAMOJIABIISIM ONTUMI3yBaTH
CBOI KaMIaHii JUIsi OTPUMAHHS MAaKCUMAaJIbHHUX PE3yJIbTaTiB.
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GOOGLE ADS as a tool for advertising SAAS products.

The aim of the article. The purpose of the article is to analyze Google Ads as an advertising
tool for SaaS products, describe the main tools for promoting services within Google, identify the
capabilities of Google Ads for SaaS business and marketing strategies for advertising SaaS products.

Analysis results. In today’s digital environment, SaaS products play a key role in the
development of businesses of all sizes. Due to their flexibility, scalability, and affordability, such
solutions have become popular in many industries. However, growing competition and the specifics of
digital marketing require a careful approach to choosing customer acquisition channels. In this context,
effective marketing is an important success factor. One of the most powerful tools for attracting
customers to SaaS products is Google Ads, which provides opportunities for quick target audience
reach, efficient budget use, and flexible campaign scaling. Google Ads allows you to customize ads
according to different stages of the sales funnel. It has been found that its main advantages are the
[flexibility of targeting, the ability to pay for results, fast scaling, and the use of automation. Google Ads
campaigns can be search, display, video, and retargeting, which allows you to engage users at different
stages of decision-making. One of the key advantages of Google Ads for SaaS companies is the ability
to precisely target users. Thanks to the use of keywords, businesses can show their ads only to those
users who are actively looking for relevant services or solutions to certain problems. In addition, the
Google Display Network’s interest system allows you to work with a cold audience, gradually building
demand. This approach allows you not only to attract new customers but also to interact effectively with
already interested users. The Google Ads system offers various advertising formats, each of which
performs certain marketing tasks. The use of artificial intelligence and automated bidding strategies
allows SaaS companies to optimally allocate their advertising budget and increase their return on
investment. Artificial intelligence analyzes user behavior, identifies patterns, and adjusts bids in real
time, which helps to increase the effectiveness of advertising.

Google Ads provides powerful tools for planning and predicting the effectiveness of advertising
campaigns. These include the Reach Planner, which helps to estimate the size of the audience that can
be reached with certain targeting, the Campaign Performance Planner, which predicts campaign results
based on available data, and the Keyword Planner, which allows you to estimate the demand for specific
search queries. These tools help SaaS companies make informed decisions about advertising setup and
cost optimization.

To increase the effectiveness of Google Ads campaigns, SaaS companies should use
personalized ads, optimize personalized advertisements, regularly conduct A/B testing, and actively use
retargeting. Moreover, process automation with the help of machine learning helps to reduce the
workload of marketers and increase the efficiency of advertising campaigns. Thus, Google Ads is a
powerful tool for promoting SaaS products that allows you to reach the target audience at different
stages of the sales funnel, quickly adapt to market changes, and efficiently allocate your advertising
budget. Using modern approaches to data analysis, automation, and personalization, companies can
significantly increase the effectiveness of their marketing campaigns and achieve sustainable growth.

Conclusions and directions for further research. Google Ads is an effective tool for promoting
SaaS products that helps to attract customers, increase brand awareness, and boost conversions. To
achieve maximum results, companies need to analyze the target audience, test advertising strategies,
and use automated solutions. It is also important to constantly monitor results and adjust campaigns.
Further researches should focus on the use of artificial intelligence and machine learning to optimize
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ads, as well as studying the effectiveness of different content formats and targeting strategies in
advertising campaigns for SaaS products, and determining the impact of different content formats on
the effectiveness of SaaS advertising campaigns. These areas of researches can significantly increase
the understanding of Google Ads effectiveness for SaaS products and help advertisers optimize their
campaigns to maximize results.

Keywords: Google Ads, SaaS products, search advertising, online promotion, advertising
strategies, digital marketing.
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