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ɤɚɧɞɢɞɚɬ ɟɤɨɧɨɦɿɱɧɢɯ ɧɚɭɤ, ɞɨɰɟɧɬ, ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 

ɒɚɣɬɭɪɨ ȼɿɤɬɨɪ ȱɝɨɪɨɜɢɱ 

ORCID: https://orcid.org/0009-0005-2935-5272 
ɦɚɝɿɫɬɪ, PPC ɫɩɟɰɿɚɥɿɫɬ ɤɨɦɩɚɧɿʀ SФОХКr ɌɈȼ «ɌȿɇɌȿɇɋ ɌȿɄ» 

ɋɟɦɟɧɟɧɤɨ Ʉɚɬɟɪɢɧɚ ɘɪɿʀɜɧɚ 
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ɤɚɧɞɢɞɚɬ ɟɤɨɧɨɦɿɱɧɢɯ ɧɚɭɤ, ɞɨɰɟɧɬ, ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 
ɇɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɯɚɪɱɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ 

(Ʉɢʀɜ, ɍɤɪɚʀɧɚ) 
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ɍ ɫɬɚɬɬɿ ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ GШШРХО AНs ɹɤ ɩɥɚɬɮɨɪɦɭ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ SККS-ɩɪɨɞɭɤɬɿɜ, 
ɪɨɡɝɥɹɧɭɬɨ ɨɫɧɨɜɧɿ ɬɢɩɢ ɬɚ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɤɚɦɩɚɧɿɣ ɜ GШШРХО AНs, ɳɨ ʀɯ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɞɥɹ 
ɩɪɨɫɭɜɚɧɧɹ SККS-ɩɪɨɞɭɤɬɿɜ, ɜɢɡɧɚɱɟɧɨ, ɱɢɦ ɰɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɨɠɭɬь ɛɭɬɢ ɤɨɪɢɫɧɢɦɢ ɞɥɹ  SККS 
ɛɿɡɧɟɫɿɜ. Ⱦɥɹ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ ɭ GШШРХО AНs ɞɥɹ SККS-ɩɪɨɞɭɤɬɿɜ 
ɪɟɤɨɦɟɧɞɨɜɚɧɨ ɞɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɫɬɪɚɬɟɝɿʀ ɩɪɨɫɭɜɚɧɧɹ, ɳɨ ɞɨɡɜɨɥɹɬь ɞɨɫɹɝɬɢ ɤɪɚɳɢɯ 
ɪɟɡɭɥьɬɚɬɿɜ, ɡɦɟɧɲɢɬɢ ɜɢɬɪɚɬɢ ɬɚ ɩɿɞɜɢɳɢɬɢ ɤɨɧɜɟɪɫɿɸ, ɡɨɤɪɟɦɚ: ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ ɪɟɤɥɚɦɧɢɯ 
ɨɝɨɥɨɲɟɧь, ɨɩɬɢɦɿɡɚɰɿɹ ɰɿɥьɨɜɢɯ ɫɬɨɪɿɧɨɤ, A/B ɬɟɫɬɭɜɚɧɧɹ, ɪɟɬɚɪɝɟɬɢɧɝ ɬɚ ɪɟɦɚɪɤɟɬɢɧɝ, 
ɚɜɬɨɦɚɬɢɡɚɰɿɹ ɩɪɨɰɟɫɿɜ ɡɚ ɞɨɩɨɦɨɝɨɸ ɦɚɲɢɧɧɨɝɨ ɧɚɜɱɚɧɧɹ, ɜɿɞɟɨɪɟɤɥɚɦɚ ɧɚ YouTube, 

ɜɢɤɨɪɢɫɬɚɧɧɹ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɞɥɹ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɩɨɜɟɞɿɧɤɢ ɤɥɿєɧɬɿɜ, ɨɩɬɢɦɿɡɚɰɿɹ ɤɥɸɱɨɜɢɯ 
ɫɥɿɜ ɿ ɦɿɧɿɦɿɡɚɰɿɹ ɜɢɬɪɚɬ ɧɚ ɧɟɩɨɬɪɿɛɧɿ ɡɚɩɢɬɢ, ɿɧɬɟɝɪɚɰɿɹ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ Google Ads ɡ 
ɿɧɲɢɦɢ ɰɢɮɪɨɜɢɦɢ ɿɧɫɬɪɭɦɟɧɬɚɦɢ ɦɚɪɤɟɬɢɧɝɭ. Ɂɚɩɪɨɩɨɧɨɜɚɧɨ ɧɚɩɪɹɦɤɢ ɿɧɬɟɝɪɚɰɿʀ ɪɟɤɥɚɦɧɢɯ 
ɤɚɦɩɚɧɿɣ ɭ GШШРХО AНs ɡ ɿɧɲɢɦɢ ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ ɿɧɫɬɪɭɦɟɧɬɚɦɢ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: GШШРХО AНs, SККS-ɩɪɨɞɭɤɬɢ, ɩɨɲɭɤɨɜɚ ɪɟɤɥɚɦɚ, ɨɧɥɚɣɧ-ɩɪɨɫɭɜɚɧɧɹ, 
ɫɬɪɚɬɟɝɿʀ ɪɟɤɥɚɦɭɜɚɧɧɹ, ɞɢɞɠɢɬɚɥ ɦɚɪɤɟɬɢɧɝ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 
ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɍ ɫɭɱɚɫɧɨɦɭ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ ɪɢɧɨɤ 
SaaS-ɩɪɨɞɭɤɬɿɜ ɪɨɡɜɢɜɚєɬьɫɹ ɧɚɞɡɜɢɱɚɣɧɨ ɞɢɧɚɦɿɱɧɨ, ɳɨ ɩɪɢɡɜɨɞɢɬь ɞɨ ɡɪɨɫɬɚɧɧɹ 
ɤɨɧɤɭɪɟɧɰɿʀ ɡ-ɩɨɦɿɠ ɩɪɨɜɚɣɞɟɪɿɜ ɩɪɨɝɪɚɦɧɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ. ȼɢɫɨɤɚ ɤɨɧɤɭɪɟɧɰɿɹ, ɡɦɿɧɢ 
ɭ ɩɨɜɟɞɿɧɰɿ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɩɨɫɬɿɣɧɟ ɭɞɨɫɤɨɧɚɥɟɧɧɹ ɚɥɝɨɪɢɬɦɿɜ ɪɟɤɥɚɦɧɢɯ ɩɥɚɬɮɨɪɦ 
ɜɢɦɚɝɚɸɬь ɜɿɞ SaaS-ɤɨɦɩɚɧɿɣ ɟɮɟɤɬɢɜɧɢɯ ɪɟɤɥɚɦɧɢɯ ɫɬɪɚɬɟɝɿɣ ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɤɥɿєɧɬɿɜ ɿ 
ɡɛɿɥьɲɟɧɧɹ ɩɪɢɛɭɬɤɨɜɨɫɬɿ. Ɉɞɧɢɦ ɿɡ ɤɥɸɱɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, 
ɹɤɢɣ ɞɨɡɜɨɥɹє ɞɨɫɹɝɚɬɢ ɰɿєʀ ɦɟɬɢ, є GШШРХО AНs. Ɉɞɧɚɤ ɜɢɤɨɪɢɫɬɚɧɧɹ Google Ads ɞɥɹ 
SaaS-ɩɪɨɞɭɤɬɿɜ ɩɨɜ’ɹɡɚɧɟ ɡ ɪɹɞɨɦ ɩɪɨɛɥɟɦ: ɜɢɫɨɤɨɸ ɜɚɪɬɿɫɬɸ ɤɥɿɤɿɜ ɱɟɪɟɡ ɤɨɧɤɭɪɟɧɰɿɸ, 
ɧɟɨɛɯɿɞɧɿɫɬɸ ɧɚɥɚɲɬɭɜɚɧɧɹ ɬɚɪɝɟɬɢɧɝɭ, ɜɢɡɧɚɱɟɧɧɹɦ ɪɟɤɥɚɦɧɢɯ ɫɬɪɚɬɟɝɿɣ, 
ɫɤɥɚɞɧɨɳɚɦɢ ɭ ɜɢɦɿɪɸɜɚɧɧɿ ɟɮɟɤɬɢɜɧɨɫɬɿ ɤɚɦɩɚɧɿɣ. 
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Ʉɪɿɦ ɬɨɝɨ, ɫɩɟɰɢɮɿɤɚ SККS-ɦɨɞɟɥɿ ɩɟɪɟɞɛɚɱɚє ɬɪɢɜɚɥɢɣ ɰɢɤɥ ɭɯɜɚɥɟɧɧɹ ɪɿɲɟɧɧɹ 
ɩɪɨ ɤɭɩɿɜɥɸ, ɳɨ ɩɨɬɪɟɛɭє ɡɚɫɬɨɫɭɜɚɧɧɹ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɪɟɤɥɚɦɧɢɯ ɩɿɞɯɨɞɿɜ, 
ɛɚɝɚɬɨɤɚɧɚɥьɧɨʀ ɚɧɚɥɿɬɢɤɢ ɬɚ ɿɧɬɟɝɪɚɰɿʀ ɪɟɤɥɚɦɢ ɡ ɿɧɲɢɦɢ ɞɿєɜɢɦɢ ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ 
ɿɧɫɬɪɭɦɟɧɬɚɦɢ. 

Ɂ ɭɪɚɯɭɜɚɧɧɹɦ ɡɚɡɧɚɱɟɧɢɯ ɜɢɤɥɢɤɿɜ ɚɤɬɭɚɥьɧɢɦ є ɞɨɫɥɿɞɠɟɧɧɹ ɦɟɬɨɞɿɜ 
ɨɩɬɢɦɿɡɚɰɿʀ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ ɭ GШШРХО AНs ɞɥɹ SККS-ɩɪɨɞɭɤɬɿɜ ɡ ɦɟɬɨɸ ɩɿɞɜɢɳɟɧɧɹ 
ʀɯɧьɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ ɬɚ ɡɧɢɠɟɧɧɹ ɜɢɬɪɚɬ. ɐɟ ɩɢɬɚɧɧɹ є ɜɚɠɥɢɜɢɦ ɹɤ ɡ ɧɚɭɤɨɜɨʀ, ɬɚɤ ɿ ɡ 
ɩɪɚɤɬɢɱɧɨʀ ɬɨɱɤɢ ɡɨɪɭ. Ɂ ɧɚɭɤɨɜɨʀ ɬɨɱɤɢ ɡɨɪɭ ɜɨɧɨ ɜɢɦɚɝɚє ɚɧɚɥɿɡɭ ɩɨɜɟɞɿɧɤɢ 
ɤɨɪɢɫɬɭɜɚɱɿɜ, ɪɨɡɜɢɬɤɭ ɦɨɞɟɥɟɣ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɤɨɧɜɟɪɫɿɣ ɬɚ ɭɞɨɫɤɨɧɚɥɟɧɧɹ ɚɥɝɨɪɢɬɦɿɜ 
ɬɚɪɝɟɬɢɧɝɭ ɬɨɳɨ, ɚ ɡ ɩɪɚɤɬɢɱɧɨʀ ɬɨɱɤɢ ɡɨɪɭ – ɩɨɲɭɤɭ ɟɮɟɤɬɢɜɧɢɯ ɪɿɲɟɧь ɞɥɹ SККS-

ɤɨɦɩɚɧɿɣ, ɹɤɿ ɞɨɡɜɨɥɹɬь ɩɿɞɜɢɳɢɬɢ RЇI ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ, ɨɩɬɢɦɿɡɭɜɚɬɢ ɜɢɬɪɚɬɢ ɧɚ 
ɡɚɥɭɱɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɪɨɡɲɢɪɢɬɢ ɚɭɞɢɬɨɪɿɸ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ ɦɚɪɤɟɬɢɧɝɨɜɨɢɦɢ 
ɿɧɫɬɪɭɦɟɧɬɚɦɢ. Ɍɨɦɭ ɜɢɤɨɪɢɫɬɚɧɧɹ GШШРХО AНs ɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɹɯ SККS-

ɩɪɨɞɭɤɬɿɜ є ɜɚɠɥɢɜɢɦ ɧɚɩɪɹɦɤɨɦ ɹɤ ɞɥɹ ɬɟɨɪɟɬɢɱɧɢɯ ɪɨɡɪɨɛɨɤ ɭ ɫɮɟɪɿ ɰɢɮɪɨɜɨɝɨ 
ɦɚɪɤɟɬɢɧɝɭ, ɬɚɤ ɿ ɞɥɹ ɩɪɚɤɬɢɱɧɨɝɨ ɜɩɪɨɜɚɞɠɟɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɫɬɪɚɬɟɝɿɣ ɩɪɨɫɭɜɚɧɧɹ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. Ⱥɯɬɚɪ ɋ. ɩɿɞɤɪɟɫɥɸє ɤɥɸɱɨɜɭ 
ɪɨɥь ɩɥɚɬɮɨɪɦɢ GШШРХО AНs ɭ ɫɭɱɚɫɧɨɦɭ ɛɿɡɧɟɫɿ, ɚɤɰɟɧɬɭɸɱɢ ɭɜɚɝɭ ɧɚ ɬɨɦɭ, ɳɨ ɜɨɧɚ 
ɡɚɛɟɡɩɟɱɭє ɦɢɬɬєɜɭ ɜɢɞɢɦɿɫɬь ɛɪɟɧɞɭ, ɞɨɡɜɨɥɹє ɬɨɱɧɨ ɧɚɰɿɥɸɜɚɬɢ ɪɟɤɥɚɦɭ ɧɚ ɰɿɥьɨɜɭ 
ɚɭɞɢɬɨɪɿɸ ɬɚ ɟɮɟɤɬɢɜɧɨ ɤɨɧɬɪɨɥɸɜɚɬɢ ɛɸɞɠɟɬ ɡɚɜɞɹɤɢ ɦɨɞɟɥɿ ɨɩɥɚɬɢ ɡɚ ɤɥɿɤ (PPC) Д2Ж. 

ȿɞɜɚɪɞ ɋ. ɪɨɡɝɥɹɞɚє ɲɿɫɬь ɤɥɸɱɨɜɢɯ ɩɪɚɤɬɢɤ ɜɢɤɨɪɢɫɬɚɧɧɹ GШШРХО AНs (ɱɿɬɤɟ 
ɜɢɡɧɚɱɟɧɧɹ ɰɿɥɟɣ, ɰɿɥьɨɜɿ ɤɥɸɱɨɜɿ ɫɥɨɜɚ, ɟɮɟɤɬɢɜɧɿ ɥɟɧɞɢɧɝ-ɫɬɨɪɿɧɤɢ, ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɦɨɛɿɥьɧɢɯ ɞɨɞɚɬɤɿɜ, ɪɟɦɚɪɤɟɬɢɧɝ, ɨɩɬɢɦɿɡɚɰɿɹ ɤɚɦɩɚɧɿɣ) ɞɥɹ ɤɨɦɩɚɧɿɣ, ɳɨ ɩɪɚɰɸɸɬь ɭ 
ɫɮɟɪɿ SККS, ɜɢɤɨɪɢɫɬɚɧɧɹ ɹɤɢɯ ɫɩɪɢɹє ɡɪɨɫɬɚɧɧɹ ɛɿɡɧɟɫɭ ɬɚ ɞɨɫɹɝɧɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɰɿɥɟɣ [3]. 

Ƚɟɧɟɪɛɪɿɤ Ɂ. ɡɨɫɟɪɟɞɠɭєɬьɫɹ ɧɚ ɞɨɫɥɿɞɠɟɧɧɿ ɩɪɢɧɰɢɩɿɜ ɬɚ ɡɚɝɚɥьɧɨʀ ɦɟɯɚɧɿɤɢ 
ɡɚɩɭɫɤɭ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ ɭ GШШРХО AНs, ɡɨɤɪɟɦɚ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ʀɯ ɜɚɪɬɨɫɬɿ [4]. 

ɇɚɝɚɪɯɚɥɥɿ Ⱦɠ. ɜɢɜɱɚє ɟɮɟɤɬɢɜɧɿɫɬь ɜɢɤɨɪɢɫɬɚɧɧɹ GШШРХО AНs ɞɥɹ ɡɪɨɫɬɚɧɧɹ ɞɨɯɨɞɿɜ, 
ɡɨɤɪɟɦɚ ɚɤɰɟɧɬɭɸɱɢ ɭɜɚɝɭ ɧɚ ɩɨɛɭɞɨɜɿ ɜɨɪɨɧɨɤ ɩɪɨɞɚɠɿɜ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɩɪɢɧɰɢɩɭ 
SMART-ɰɿɥɟɣ [6]. 

ɋɨɦɟɪɜɿɥь Ⱦɠ. ɪɨɛɢɬь ɧɚɝɨɥɨɫ ɧɚ ɩɪɚɤɬɢɱɧɨɦɭ ɚɫɩɟɤɬɿ ɡɚɩɭɫɤɭ GШШРХО AНs-

ɤɚɦɩɚɧɿɣ — ɜɿɞ ɜɢɡɧɚɱɟɧɧɹ ɤɥɸɱɨɜɢɯ ɦɟɬɪɢɤ ɞɨ ɩɨɛɭɞɨɜɢ ɫɬɪɚɬɟɝɿɣ, ɫɢɫɬɟɦ ɦɨɧɿɬɨɪɢɧɝɭ 
ɬɚ ɨɩɬɢɦɿɡɚɰɿʀ [7]. 

ȼɨɞɧɨɱɚɫ, ɜɪɚɯɨɜɭɸɱɢ ɚɤɬɢɜɧɢɣ ɪɨɡɜɢɬɨɤ ɫɚɦɢɯ SККS-ɩɪɨɞɭɤɬɿɜ ɿ ɪɟɤɥɚɦɧɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ GШШРХО AНs, ɩɢɬɚɧɧɹ ʀɯɧьɨɝɨ ɩɪɨɫɭɜɚɧɧɹ ɩɨɬɪɟɛɭє ɩɨɫɬɿɣɧɨʀ ɚɤɬɭɚɥɿɡɚɰɿʀ ɬɚ 
ɚɞɚɩɬɚɰɿʀ ɞɨ ɭɦɨɜ ɫɟɪɟɞɨɜɢɳɚ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɉɪɨɛɥɟɦɚ ɟɮɟɤɬɢɜɧɨɝɨ ɡɚɥɭɱɟɧɧɹ ɤɥɿєɧɬɿɜ ɞɥɹ SККS-ɫɟɪɜɿɫɿɜ 
ɧɚɛɭɜɚє ɜɫɟ ɛɿɥьɲɨʀ ɚɤɬɭɚɥьɧɨɫɬɿ ɱɟɪɟɡ ɜɢɫɨɤɭ ɤɨɧɤɭɪɟɧɰɿɸ ɧɚ ɪɢɧɤɭ ɬɚ ɡɪɨɫɬɚɸɱɿ 
ɜɢɬɪɚɬɢ ɧɚ ɪɟɤɥɚɦɭ. Ɍɪɚɞɢɰɿɣɧɿ ɦɟɬɨɞɢ ɩɪɨɫɭɜɚɧɧɹ ɧɟ ɡɚɜɠɞɢ ɞɨɡɜɨɥɹɸɬь ɨɯɨɩɢɬɢ 
ɰɿɥьɨɜɭ ɚɭɞɢɬɨɪɿɸ ɡ ɩɨɬɪɿɛɧɨɸ ɬɨɱɧɿɫɬɸ, ɚ ɞɨɜɝɢɣ ɰɢɤɥ ɭɯɜɚɥɟɧɧɹ ɪɿɲɟɧь ɭ B2B ɬɚ B2C 
ɫɟɝɦɟɧɬɚɯ SККS ɭɫɤɥɚɞɧɸє ɞɨɫɹɝɧɟɧɧɹ ɰɿɥьɨɜɢɯ ɩɨɤɚɡɧɢɤɿɜ ɜɚɪɬɨɫɬɿ ɤɨɧɜɟɪɫɿʀ ɬɚ ʀʀ 
ɤɿɥьɤɨɫɬɿ. ɍ ɡɜ'ɹɡɤɭ ɡ ɰɿєʀ ɩɪɨɛɥɟɦɨɸ ɩɨɫɬɚє ɩɢɬɚɧɧɹ ɜɢɛɨɪɭ ɟɮɟɤɬɢɜɧɨɝɨ ɤɚɧɚɥɭ ɞɥɹ 
ɡɚɥɭɱɟɧɧɹ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ. ɉɨɩɪɢ ɱɢɫɥɟɧɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɭ ɫɮɟɪɿ ɰɢɮɪɨɜɨɝɨ 
ɦɚɪɤɟɬɢɧɝɭ, ɟɮɟɤɬɢɜɧɿɫɬь ɜɢɤɨɪɢɫɬɚɧɧɹ GШШРХО AНs ɞɥɹ ɪɟɤɥɚɦɭɜɚɧɧɹ SККS-ɩɪɨɞɭɤɬɿɜ 
ɡɚɥɢɲɚєɬьɫɹ ɫɤɥɚɞɧɢɦ ɿ ɧɟɞɨɫɬɚɬɧьɨ ɜɢɜɱɟɧɢɦ ɩɢɬɚɧɧɹɦ. Ɉɫɧɨɜɧɚ ɩɪɨɛɥɟɦɚ ɩɨɥɹɝɚє ɜ 
ɬɨɦɭ, ɳɨ ɛɿɥьɲɿɫɬь ɿɫɧɭɸɱɢɯ ɩɿɞɯɨɞɿɜ ɞɨ ɪɟɤɥɚɦɢ SaaS-ɩɪɨɞɭɤɬɿɜ ɭ GШШРХО AНs 
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ɛɚɡɭɸɬьɫɹ ɧɚ ɡɚɝɚɥьɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɪɢɧɰɢɩɚɯ, ɹɤɿ ɧɟ ɡɚɜɠɞɢ ɜɪɚɯɨɜɭɸɬь ɫɩɟɰɢɮɿɤɭ 
ɛɿɡɧɟɫ-ɦɨɞɟɥɿ SККS. ɇɚɭɤɨɜɟ ɜɢɜɱɟɧɧɹ ɦɨɠɥɢɜɨɫɬɟɣ GШШРХО AНs ɭ ɤɨɧɬɟɤɫɬɿ SККS-

ɩɪɨɞɭɤɬɿɜ ɩɨɜɢɧɧɨ ɛɭɬɢ ɡɨɫɟɪɟɞɠɟɧɟ ɧɚ ɪɨɡɪɨɛɥɟɧɧɿ ɫɬɪɚɬɟɝɿɣ ɡɧɢɠɟɧɧɹ ɜɢɬɪɚɬ ɧɚ 
ɪɟɤɥɚɦɭ, ɩɨɤɪɚɳɟɧɧɿ ɜɡɚєɦɨɞɿʀ ɪɿɡɧɢɯ ɤɚɧɚɥɿɜ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ, ɜɢɤɨɪɢɫɬɚɧɧɿ 
ɚɜɬɨɦɚɬɢɡɨɜɚɧɢɯ ɪɿɲɟɧь ɬɚ ɬɨɱɧɿɲɨɦɭ ɚɧɚɥɿɡɿ ɩɨɜɟɞɿɧɤɢ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ. Google 

AНs ɩɪɨɩɨɧɭє ɤɨɦɩɥɟɤɫɧɿ ɪɿɲɟɧɧɹ ɞɥɹ ɩɨɛɭɞɨɜɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɫɬɪɚɬɟɝɿʀ, ɩɪɨɬɟ 
ɧɟɨɛɯɿɞɧɢɣ ɞɟɬɚɥьɧɢɣ ɚɧɚɥɿɡ ɦɨɠɥɢɜɨɫɬɟɣ ɩɥɚɬɮɨɪɦɢ, ɦɟɬɨɞɿɜ ɨɩɬɢɦɿɡɚɰɿʀ ɬɚ ɫɬɪɚɬɟɝɿɣ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɪɿɡɧɢɯ ɬɢɩɿɜ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ, ɳɨ ɿ є ɨɫɧɨɜɧɢɦ ɧɚɩɪɹɦɨɦ ɞɚɧɨɝɨ 
ɞɨɫɥɿɞɠɟɧɧɹ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɫɬɚɬɬɿ є ɚɧɚɥɿɡ 
GШШРХО AНs ɹɤ ɪɟɤɥɚɦɧɨɝɨ ɿɧɫɬɪɭɦɟɧɬɭ ɞɥɹ SККS-ɩɪɨɞɭɤɬɿɜ, ɨɩɢɫ ɨɫɧɨɜɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɫɟɪɜɿɫɿɜ ɜ ɪɚɦɤɚɯ GШШРХО, ɜɢɡɧɚɱɟɧɧɹ ɦɨɠɥɢɜɨɫɬɟɣ GШШРХО AНs ɞɥɹ SККS 
ɛɿɡɧɟɫɭ ɬɚ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɪɟɤɥɚɦɭɜɚɧɧɹ SККS-ɩɪɨɞɭɤɬɿɜ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ɍ ɫɭɱɚɫɧɨɦɭ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ SККS-ɩɪɨɞɭɤɬɢ 
(SШПtаКrО Кs К SОrЯТМО) ɫɬɚɸɬь ɜɚɠɥɢɜɢɦɢ ɪɿɲɟɧɧɹɦɢ ɞɥɹ ɛɿɡɧɟɫɿɜ ɪɿɡɧɢɯ ɦɚɫɲɬɚɛɿɜ. SККS-

ɩɪɨɞɭɤɬɢ ɫɬɪɿɦɤɨ ɧɚɛɢɪɚɸɬь ɩɨɩɭɥɹɪɧɿɫɬь ɭ ɪɿɡɧɢɯ ɫɮɟɪɚɯ ɛɿɡɧɟɫɭ. ɉɪɨɬɟ ɱɟɪɟɡ ɜɢɫɨɤɭ 
ɤɨɧɤɭɪɟɧɰɿɸ ɬɚ ɫɩɟɰɢɮɿɤɭ ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɜɚɠɥɢɜɨ ɩɪɚɜɢɥьɧɨ ɨɛɢɪɚɬɢ ɤɚɧɚɥɢ 
ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɤɥɿєɧɬɿɜ. Ɍɨɦɭ ɜ ɭɦɨɜɚɯ ɡɪɨɫɬɚɸɱɨʀ ɤɨɧɤɭɪɟɧɰɿʀ ɤɨɦɩɚɧɿɹɦ ɧɟɨɛɯɿɞɧɨ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɧɨɜɢɯ ɤɥɿєɧɬɿɜ ɿ 
ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɜɟɪɫɿʀ. GШШРХО AНs є ɨɞɧɢɦ ɿɡ ɧɚɣɪɟɡɭɥьɬɚɬɢɜɧɿɲɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɪɟɤɥɚɦɭɜɚɧɧɹ SККS-ɩɪɨɞɭɤɬɿɜ, ɹɤɢɣ ɞɨɡɜɨɥɹє ɲɜɢɞɤɨ ɨɬɪɢɦɚɬɢ ɰɿɥьɨɜɭ ɚɭɞɢɬɨɪɿɸ ɬɚ 
ɦɚɫɲɬɚɛɭɜɚɬɢ ɪɟɤɥɚɦɧɿ ɤɚɦɩɚɧɿʀ ɡɚɜɞɹɤɢ ɬɨɱɧɨɦɭ ɬɚɪɝɟɬɢɧɝɭ, ɝɧɭɱɤɨɫɬɿ ɛɸɞɠɟɬɭɜɚɧɧɹ 
ɬɚ ɦɨɠɥɢɜɨɫɬɹɦ ɦɚɫɲɬɚɛɭɜɚɧɧɹ. ȼɢɤɨɪɢɫɬɚɧɧɹ ɰьɨɝɨ ɿɧɫɬɪɭɦɟɧɬɭ ɞɨɡɜɨɥɹє ɲɜɢɞɤɨ 
ɪɟɚɝɭɜɚɬɢ ɧɚ ɡɦɿɧɢ ɩɨɩɢɬɭ, ɚɧɚɥɿɡɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɤɚɦɩɚɧɿɣ ɿ ɨɩɬɢɦɿɡɭɜɚɬɢ ɜɢɬɪɚɬɢ ɧɚ 
ɪɟɤɥɚɦɭ, ɳɨ є ɤɪɢɬɢɱɧɨ ɜɚɠɥɢɜɢɦ ɭ ɞɢɧɚɦɿɱɧɨɦɭ ɫɟɪɟɞɨɜɢɳɿ IT-ɪɢɧɤɭ. Google Ads 

ɞɨɡɜɨɥɹє ɧɚɥɚɲɬɨɜɭɜɚɬɢ ɪɟɤɥɚɦɭ, ɨɪɿєɧɬɭɸɱɢɫь ɧɚ ɪɿɡɧɿ ɟɬɚɩɢ ɜɨɪɨɧɤɢ ɩɪɨɞɚɠɿɜ. 
Ɉɫɧɨɜɧɢɦɢ ɩɟɪɟɜɚɝɚɦɢ ɰьɨɝɨ ɿɧɫɬɪɭɦɟɧɬɭ є ɝɧɭɱɤɿɫɬь ɬɚɪɝɟɬɢɧɝɭ, ɦɨɠɥɢɜɿɫɬь ɨɩɥɚɬɢ ɡɚ 
ɪɟɡɭɥьɬɚɬ, ɲɜɢɞɤɟ ɦɚɫɲɬɚɛɭɜɚɧɧɹ ɬɚ ɜɢɤɨɪɢɫɬɚɧɧɹ ɚɜɬɨɦɚɬɢɡɚɰɿʀ. Ɋɟɤɥɚɦɚ ɜ GШШРХО AНs 
ɦɨɠɟ ɨɯɨɩɥɸɜɚɬɢ ɩɨɲɭɤɨɜɿ ɤɚɦɩɚɧɿʀ, ɹɤɿ ɞɨɩɨɦɚɝɚɸɬь ɡɚɥɭɱɚɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɳɨ 
ɚɤɬɢɜɧɨ ɲɭɤɚɸɬь ɪɿɲɟɧɧɹ. Ɇɟɞɿɣɧɚ ɪɟɤɥɚɦɚ ɫɩɪɢɹє ɩɿɞɜɢɳɟɧɧɸ ɜɩɿɡɧɚɜɚɧɨɫɬɿ ɛɪɟɧɞɭ 
ɡɚɜɞɹɤɢ ɛɚɧɟɪɧɿɣ ɪɟɤɥɚɦɿ ɧɚ ɩɚɪɬɧɟɪɫьɤɢɯ ɫɚɣɬɚɯ GШШРХО. ȼɿɞɟɨɪɟɤɥɚɦɚ ɧɚ ВШЮTЮЛО є 
ɟɮɟɤɬɢɜɧɢɦ ɫɩɨɫɨɛɨɦ ɩɨɹɫɧɢɬɢ ɫɤɥɚɞɧɿ ɮɭɧɤɰɿʀ SККS-ɩɪɨɞɭɤɬɭ ɱɟɪɟɡ ɞɟɦɨɧɫɬɪɚɰɿɣɧɿ 
ɪɨɥɢɤɢ. Ɋɟɬɚɪɝɟɬɢɧɝ ɞɨɩɨɦɚɝɚє ɩɨɜɟɪɬɚɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɜɠɟ ɜɿɞɜɿɞɭɜɚɥɢ ɫɚɣɬ, ɚɥɟ ɧɟ 
ɡɞɿɣɫɧɢɥɢ ɤɨɧɜɟɪɫɿɸ, ɚ ɪɟɤɥɚɦɚ ɜ GШШРХО SСШЩЩТЧР ɚɤɬɭɚɥьɧɚ ɞɥɹ SККS-ɩɪɨɞɭɤɬɿɜ ɿɡ 
ɪɚɡɨɜɢɦ ɩɥɚɬɟɠɟɦ. GШШРХО AНs є ɨɞɧɢɦ ɿɡ ɧɚɣɟɮɟɤɬɢɜɧɿɲɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ 
SaaS-ɫɟɪɜɿɫɿɜ, ɨɫɤɿɥьɤɢ ɞɨɡɜɨɥɹє ɡɚɥɭɱɚɬɢ ɰɿɥьɨɜɭ ɚɭɞɢɬɨɪɿɸ, ɹɤɚ ɜɠɟ ɡɚɰɿɤɚɜɥɟɧɚ ɭ 
ɜɿɞɩɨɜɿɞɧɢɯ ɪɿɲɟɧɧɹɯ. ɍɧɿɤɚɥьɧɿɫɬь ɰɿєʀ ɪɟɤɥɚɦɧɨʀ ɩɥɚɬɮɨɪɦɢ ɩɨɥɹɝɚє ɜ ɬɨɦɭ, ɳɨ ɜɨɧɚ 
ɞɚє ɡɦɨɝɭ ɨɯɨɩɢɬɢ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ ɧɚ ɪɿɡɧɢɯ ɟɬɚɩɚɯ ɜɨɪɨɧɤɢ ɩɪɨɞɚɠɿɜ — ɜɿɞ 
ɮɨɪɦɭɜɚɧɧɹ ɩɨɩɢɬɭ ɞɨ ɛɟɡɩɨɫɟɪɟɞɧьɨɝɨ ɭɯɜɚɥɟɧɧɹ ɪɿɲɟɧɧɹ ɩɪɨ ɩɿɞɩɢɫɤɭ ɱɢ ɩɨɤɭɩɤɭ. 
Ɂɚɡɧɚɱɢɦɨ, ɳɨ 85% ɡ 100 ɧɚɣɛɿɥьɲɢɯ SККS-ɤɨɦɩɚɧɿɣ (SКХОsПШrМО, HЮЛsЩШt, AtХКssТКЧ, 
FrОsСаШrФs) ɜɢɤɨɪɢɫɬɨɜɭɸɬь GШШРХО AНs, ɹɤ ɨɫɧɨɜɧɢɣ ɤɚɧɚɥ ɡɚɥɭɱɟɧɧɹ ɤɥɿєɧɬɿɜ Д5Ж. 

ȼɚɠɥɢɜɨɸ ɩɟɪɟɜɚɝɨɸ GШШРХО AНs ɞɥɹ SККS ɛɿɡɧɟɫɭ є ɦɨɠɥɢɜɿɫɬь ɞɟɦɨɧɫɬɪɭɜɚɬɢɫɹ 
ɧɚ ɡɚɰɿɤɚɜɥɟɧɭ ɚɭɞɢɬɨɪɿɸ ɭ ɧɚɣɛɿɥьɲɿɣ ɩɨɲɭɤɨɜɿɣ ɦɟɪɟɠɿ ɜ ȱɧɬɟɪɧɟɬɿ. Ɂɚɜɞɹɤɢ ɤɥɸɱɨɜɢɦ 
ɫɥɨɜɚɦ ɛɿɡɧɟɫ ɦɨɠɟ ɞɟɦɨɧɫɬɪɭɜɚɬɢ ɫɜɨɸ ɪɟɤɥɚɦɭ ɬɿɥьɤɢ ɧɚ ɤɨɪɢɫɬɭɜɚɱɿɜ ɹɤɿ ɚɤɬɢɜɧɨ 
ɲɭɤɚɸɬь ɩɨɞɿɛɧɿ ɫɟɪɜɿɫɢ, ɨɩɢɫɭɸɬь ɫɜɨɸ ɩɪɨɛɥɟɦɭ ɚɛɨ ɲɭɤɚɸɬь ɤɨɧɤɪɟɬɧɟ ɪɿɲɟɧɧɹ . 
Ɍɚɤɨɠ ɡɚɜɞɹɤɢ ɞɨɞɚɬɤɨɜɢɦ ɿɧɫɬɪɭɦɟɧɬɚɦ ɭ GШШРХО ɦɨɠɧɚ ɞɟɦɨɧɫɬɪɭɜɚɬɢɫɹ ɧɚ ɯɨɥɨɞɧɭ 
ɚɭɞɢɬɨɪɿɸ ɡɚɜɞɹɤɢ ɫɢɫɬɟɦɿ ɿɧɬɟɪɟɫɿɜ ɭ ɦɟɞɿɣɧɿɣ ɦɟɪɟɠɿ, ɬɢɦ ɫɚɦɢɦ ɩɨɫɬɭɩɨɜɨ ɮɨɪɦɭɸɱɢ 
ɩɨɩɢɬ. ɇɚ ɞɭɦɤɭ Д2Ж “GШШРХО AНs ɞɨɡɜɨɥɹє ɤɨɦɩɚɧɿɹɦ ɬɨɱɧɨ ɧɚɥɚɲɬɨɜɭɜɚɬɢ ɫɜɨɸ ɰɿɥьɨɜɭ 
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ɚɭɞɢɬɨɪɿɸ ɧɚ ɨɫɧɨɜɿ ɞɟɦɨɝɪɚɮɿɱɧɢɯ ɞɚɧɢɯ, ɿɧɬɟɪɟɫɿɜ ɬɚ ɩɨɜɟɞɿɧɤɢ ɜ ȱɧɬɟɪɧɟɬɿ. Ɍɚɤɢɣ 
ɪɿɜɟɧь ɬɨɱɧɨɫɬɿ ɝɚɪɚɧɬɭє, ɳɨ ɜɚɲɚ ɪɟɤɥɚɦɚ ɨɯɨɩɥɸє ɧɚɣɛɿɥьɲ ɪɟɥɟɜɚɧɬɧɭ ɚɭɞɢɬɨɪɿɸ, 
ɦɚɤɫɢɦɿɡɭɸɱɢ ɲɚɧɫɢ ɧɚ ɤɨɧɜɟɪɫɿɸ”. 

ɋɢɫɬɟɦɚ GШШРХО AНs ɞɨɡɜɨɥɹє ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɪɿɡɧɨɦɚɧɿɬɧɿ ɮɨɪɦɚɬɢ ɪɟɤɥɚɦɢ ɞɥɹ 
ɫɜɨʀɯ ɦɟɪɟɠ. Ʉɨɠɧɢɣ ɿɡ ɧɢɯ ɞɨɡɜɨɥɹє ɞɨɫɹɝɚɬɢ ɩɟɜɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɰɿɥɟɣ. ɉɨɲɭɤɨɜɚ 
ɪɟɤɥɚɦɚ ɞɨɡɜɨɥɹє ɦɚɬɢ ɜɟɥɢɤɢɣ ɜɿɞɫɨɬɨɤ ɤɨɧɜɟɪɫɿɣ, ɚ ɦɟɞɿɣɧɚ ɪɟɤɥɚɦɚ ɞɨɡɜɨɥɹє 
ɮɨɪɦɭɜɚɬɢ ɩɨɩɢɬ ɬɚ ɩɿɞɜɢɳɭɜɚɬɢ ɜɩɿɡɧɚɜɚɧɿɫɬь ɛɪɟɧɞɭ, ɱɟɪɟɡ ɡɧɚɣɨɦɫɬɜɨ ɩɨɬɟɧɰɿɣɧɨɝɨ 
ɤɥɿєɧɬɚ ɡ ɩɨɫɥɭɝɨɸ ɬɚ ɛɪɟɧɞɨɦ. Ɂɚɜɞɹɤɢ ɪɨɡɜɢɧɟɧɨɦɭ ɲɬɭɱɧɨɦɭ ɿɧɬɟɥɟɤɬɭ (ɒȱ), ɫɢɫɬɟɦɚ 
ɜɢɤɨɪɢɫɬɨɜɭє ɚɜɬɨɦɚɬɢɱɧɿ ɫɬɪɚɬɟɝɿʀ ɫɬɚɜɨɤ ɹɤɿ ɞɨɡɜɨɥɹɸɬь SККS ɛɿɡɧɟɫɭ ɟɮɟɤɬɢɜɧɨ 
ɿɧɜɟɫɬɭɜɚɬɢ ɫɜɿɣ ɛɸɞɠɟɬ ɭ ɪɟɤɥɚɦɧɿ ɤɚɦɩɚɧɿʀ ɬɚ ɞɨɫɹɝɚɬɢ ɩɨɫɬɚɜɥɟɧɢɯ ɰɿɥɟɣ. Ⱥɛɿɞ ɏ., 
Ɇɨɯɞ Ⱦ., Ɇɨɯɞ Ⱥɸ., Ɋɚɜɿ ɉ., Ɋɚɞɠɢɜ ɋ. ɡɚɡɧɚɱɚɸɬь, ɳɨ “ɬɟɩɟɪ ɦɚɪɤɟɬɨɥɨɝɢ ɦɨɠɭɬь 
ɛɿɥьɲɟ ɡɨɫɟɪɟɞɢɬɢɫɹ ɧɚ ɤɥɿєɧɬɚɯ ɿ ɡɚɞɨɜɨɥьɧɹɬɢ ʀɯɧɿ ɩɨɬɪɟɛɢ ɜ ɪɟɠɢɦɿ ɪɟɚɥьɧɨɝɨ ɱɚɫɭ ɡɚ 
ɞɨɩɨɦɨɝɨɸ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ. ȼɢɤɨɪɢɫɬɨɜɭɸɱɢ ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ, ɜɨɧɢ ɦɨɠɭɬь 
ɲɜɢɞɤɨ ɜɢɡɧɚɱɢɬɢ, ɹɤɢɣ ɤɨɧɬɟɧɬ ɧɚɰɿɥɢɬɢ ɧɚ ɤɥɿєɧɬɿɜ ɿ ɹɤɢɣ ɤɚɧɚɥ ɡɚɞɿɹɬɢ ɜ ɩɟɜɧɢɣ 
ɦɨɦɟɧɬ, ɡɚɜɞɹɤɢ ɞɚɧɢɦ, ɡɿɛɪɚɧɢɦ ɿ ɡɝɟɧɟɪɨɜɚɧɢɦ ɚɥɝɨɪɢɬɦɚɦɢ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ” Д1Ж. 
ȼɚɠɥɢɜɨ ɡɚɡɧɚɱɢɬɢ, ɳɨ GШШРХО AНs ɚɧɚɥɿɡɭє ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɡɧɚɯɨɞɢɬь 
ɡɚɤɨɧɨɦɿɪɧɨɫɬɿ ɬɚ ɫɩɿɥьɧɿ ɫɢɝɧɚɥɢ ɳɨɛ ɫɬɚɜɢɬɢ ɫɬɚɜɤɢ ɧɚ ɪɟɤɥɚɦɭ ɭ ɪɟɚɥьɧɨɦɭ ɱɚɫɿ ɜ 
ɚɭɤɰɿɨɧɿ, ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɦɚɤɫɢɦɚɥьɧɨʀ ɪɟɧɬɚɛɟɥьɧɨɫɬɿ ɛɿɡɧɟɫɭ. Ɂɚɜɞɹɤɢ ɰьɨɦɭ ɦɨɠɧɚ 
ɩɪɨɫɬɨ ɦɚɫɲɬɚɛɭɜɚɬɢ ɤɚɦɩɚɧɿʀ ɛɟɡ ɜɬɪɚɬ ɩɨ RЇI. 

Ɍɚɤɨɠ GШШРХО ɦɚє ɩɨɬɭɠɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɦɟɞɿɚɩɥɚɧɭɜɚɧɧɹ ɤɚɦɩɚɧɿɣ ɬɚ 
ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɩɨɩɢɬɭ. Ɉɞɧɚ ɡ ɤɥɸɱɨɜɢɯ ɡɚɞɚɱ SККS ɤɨɦɩɚɧɿɣ ɩɪɢ ɩɥɚɧɭɜɚɧɧɿ 
ɦɚɪɤɟɬɢɧɝɭ – ɤɨɪɟɤɬɧɨ ɜɢɡɧɚɱɢɬɢ ɬɚ ɪɨɡɪɚɯɭɜɚɬɢ ɚɭɞɢɬɨɪɿɸ. Ɍɨɦɭ ɫɢɫɬɟɦɚ GШШРХО 
ɩɪɨɩɨɧɭє ɤɿɥьɤɚ ɩɨɬɭɠɧɢɯ ɿɧɫɬɪɭɦɟɧɬɚ ɞɥɹ ɩɥɚɧɭɜɚɧɧɹ, ɩɟɪɲɢɣ ɡ ɧɢɯ – ɩɥɚɧɭɜɚɥьɧɢɤ 
ɨɯɨɩɥɟɧɧɹ. ȼɿɧ ɞɨɡɜɨɥɹє ɨɰɿɧɢɬɢ ɪɨɡɦɿɪɢ ɚɭɞɢɬɨɪɿʀ, ɹɤɭ ɦɨɠɧɚ ɨɯɨɩɢɬɢ ɩɪɢ ɩɟɜɧɢɯ 
ɧɚɥɚɲɬɭɜɚɧɧɹ ɬɚɪɝɟɬɢɧɝɿɜ. ɐɟ ɤɨɪɢɫɧɨ ɞɥɹ SККS ɩɪɨɞɭɤɬɿɜ, ɹɤɿ ɯɨɱɭɬь ɦɚɫɲɬɚɛɭɜɚɬɢ 
ɛɿɡɧɟɫ ɭ ɦɟɞɿɣɧɭ ɦɟɪɟɠɭ, ɚɛɨ ɡɚɩɭɫɤɚɬɢ ɧɨɜɢɣ ɩɪɨɞɭɤɬ, ɧɚ ɹɤɢɣ ɳɟ ɧɟ ɫɮɨɪɦɨɜɚɧɨ ɩɨɩɢɬ. 
ɐɟɣ ɩɥɚɧɭɜɚɥьɧɢɤ ɬɚɤɨɠ ɞɨɩɨɦɚɝɚє ɨɰɿɧɢɬɢ, ɹɤɢɣ ɛɸɞɠɟɬ ɩɨɬɪɿɛɧɨ ɦɚɬɢ, ɚɛɢ ɨɯɨɩɢɬɢ 
ɰɿɥьɨɜɭ ɚɭɞɢɬɨɪɿɸ ɩɪɢ ɩɟɜɧɿɣ ɱɚɫɬɨɬɿ. 

Ⱦɪɭɝɢɣ ɿɧɫɬɪɭɦɟɧɬ ɩɥɚɧɭɜɚɧɧɹ – ɩɥɚɧɭɜɚɥьɧɢɤ ɟɮɟɤɬɢɜɧɨɫɬɿ ɤɚɦɩɚɧɿɣ. ȼɿɧ 
ɞɨɡɜɨɥɹє ɩɪɨɝɧɨɡɭɜɚɬɢ ɦɚɣɛɭɬɧɿ ɪɟɡɭɥьɬɚɬɢ ɤɚɦɩɚɧɿɣ ɧɚ ɨɫɧɨɜɿ ɿɫɧɭɸɱɢɯ ɞɚɧɢɯ 
ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ ɬɚ ɡɦɿɧɭ ɟɮɟɤɬɢɜɧɨɫɬɿ ɩɪɢ ɩɟɜɧɢɯ ɡɦɿɧɚɯ ɭ ɧɚɥɚɲɬɭɜɚɧɧɿ. ɐɟɣ 
ɿɧɫɬɪɭɦɟɧɬ ɞɨɩɨɦɚɝɚє ɜɢɡɧɚɱɢɬɢ, ɹɤ ɡɦɿɧɸɜɚɬɢ ɛɸɞɠɟɬɢ ɬɚ ɫɬɚɜɤɢ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ 
ɦɚɤɫɢɦɚɥьɧɨɝɨ RЇI. 

Ɍɪɟɬɿɣ ɿɧɫɬɪɭɦɟɧɬ – ɩɥɚɧɭɜɚɥьɧɢɤ ɤɥɸɱɨɜɢɯ ɫɥɿɜ. ȼɿɧ ɞɨɡɜɨɥɹє ɨɰɿɧɢɬɢ ɨɛɫɹɝɢ 
ɩɨɩɢɬɭ ɧɚ ɩɟɜɧɿ ɩɨɲɭɤɨɜɿ ɡɚɩɢɬɢ ɭ ɩɨɲɭɤɨɜɿɣ ɦɟɪɟɠɿ GШШРХО. ɐɟ ɞɨɡɜɨɥɹє ɜɢɡɧɚɱɢɬɢ, ɱɢ 
є ɭ GШШРХО ɫɮɨɪɦɨɜɚɧɢɣ ɩɨɩɢɬ ɧɚ ɩɨɫɥɭɝɭ, ɱɢ ɞɨɰɿɥьɧɨ ɩɪɚɰɸɜɚɬɢ ɡ ɩɨɲɭɤɨɜɨɸ 
ɤɚɦɩɚɧɿєɸ ɚɛɨ ɤɪɚɳɟ ɣɬɢ ɜɿɞɪɚɡɭ ɞɨ ɦɟɞɿɣɧɨʀ ɦɟɪɟɠɿ Д3, 4Ж. 

ɇɟɜɿɞ'єɦɧɢɦ ɚɫɩɟɤɬɨɦ GШШРХО AНs ɞɥɹ SККS ɛɿɡɧɟɫɿɜ є ɦɨɠɥɢɜɿɫɬь ɩɨɫɬɿɣɧɢɯ ɬɟɫɬɿɜ 
ɜɫɟɪɟɞɢɧɿ ɰɿєʀ ɩɥɚɬɮɨɪɦɢ ɬɚ ɨɬɪɢɦɚɧɧɹ ɚɤɬɭɚɥьɧɨʀ ɚɧɚɥɿɬɢɤɢ. Ɇɨɠɧɚ ɜɿɞɫɬɟɠɭɜɚɬɢ ɭ 
ɪɟɚɥьɧɨɦɭ ɱɚɫɿ ɩɨɤɚɡɧɢɤɢ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ, ɹɤ CAC ɬɚ RЇAS. Ɂɚɜɞɹɤɢ 
A/B-ɬɟɫɬɭɜɚɧɧɸ ɦɨɠɧɚ ɩɨɤɪɚɳɭɜɚɬɢ ɨɝɨɥɨɲɟɧɧɹ, ɤɨɪɢɝɭɜɚɬɢ ɤɪɟɚɬɢɜɢ, ɡɦɿɧɸɜɚɬɢ 
ɬɚɪɝɟɬɢɧɝ ɿ ɡɧɚɯɨɞɢɬɢ ɧɚɣɟɮɟɤɬɢɜɧɿɲɿ ɩɿɞɯɨɞɢ ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɤɥɿєɧɬɿɜ Д3, 6Ж. 

Ɉɫɧɨɜɧɿ ɬɢɩɢ ɤɚɦɩɚɧɿɣ ɜ GШШРХО AНs, ɹɤɿ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ SККS-

ɩɪɨɞɭɤɬɿɜ, ɧɚɜɟɞɟɧɨ ɜ ɬɚɛɥ. 1. 
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Ɍɚɛɥɢɰɹ 1 – Ɍɢɩɢ ɤɚɦɩɚɧɿɣ ɭ GШШРХО AНs 

ȱɧɫɬɪɭɦɟɧɬ Ɉɩɢɫ 

Google 

Search 

Ɉɞɢɧ ɿɡ ɧɚɣɟɮɟɤɬɢɜɧɿɲɢɯ ɬɢɩɿɜ ɤɚɦɩɚɧɿɣ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ SККS-ɫɟɪɜɿɫɿɜ ɭ ɹɤɢɯ ɜɠɟ 
є ɫɮɨɪɦɨɜɚɧɢɣ ɩɨɩɢɬ. Ʉɚɦɩɚɧɿɹ ɜɤɥɸɱɚє ɬɟɤɫɬɨɜɿ ɨɝɨɥɨɲɟɧɧɹ, ɹɤɿ ɡ’ɹɜɥɹɸɬьɫɹ 
ɜɝɨɪɿ ɬɚ ɜɧɢɡɭ, ɩɨɲɭɤɨɜɨʀ ɜɢɞɚɱɿ ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɚ. ȼɜɚɠɚєɬьɫɹ ɧɚɣɟɮɟɤɬɢɜɧɿɲɨɸ 
ɬɨɦɭ, ɳɨ ɪɟɤɥɚɦɨɞɚɜɟɰь ɩɪɚɰɸє ɜɠɟ ɡ ɝɨɬɨɜɢɦ ɩɨɩɢɬɨɦ, ɬɨɛɬɨ ɡ ɥɸɞɢɧɨɸ, ɹɤɚ 
ɲɭɤɚє ɜɢɪɿɲɟɧɧɹ ɫɜɨєʀ ɩɨɬɪɟɛɢ. Ɉɫɧɨɜɧɢɦ ɦɟɬɨɞɨɦ ɬɚɪɝɟɬɭɜɚɧɧɹ є ɤɥɸɱɨɜɿ ɫɥɨɜɚ, 
ɡɚ ɹɤɢɦɢ ɛɭɞɟ ɞɟɦɨɧɫɬɪɭɜɚɬɢɫь ɬɟɤɫɬɨɜɟ ɨɝɨɥɨɲɟɧɧɹ. Ɂɚɜɞɹɤɢ ɰьɨɦɭ є ɩɨɜɧɢɣ 
ɤɨɧɬɪɨɥь ɧɚɞ ɞɟɦɨɧɫɬɪɚɰɿєɸ ɨɝɨɥɨɲɟɧь. Ɍɚɤɨɠ є ɦɨɠɥɢɜɿɫɬь ɜɢɥɭɱɚɬɢ ɩɟɜɧɿ 
ɞɟɦɨɝɪɚɮɿɱɧɿ ɝɪɭɩɢ, ɚɛɨ ɪɨɛɢɬɢ ʀɯ ɦɟɧɲ ɩɪɿɨɪɢɬɟɬɧɢɦɢ ɞɥɹ ɩɨɤɚɡɭ ɪɟɤɥɚɦɢ ɡɚ 
ɜɿɤɨɦ, ɫɬɚɬɬɸ, ɞɨɯɨɞɨɦ. ɋɬɪɭɤɬɭɪɚ ɩɨɲɭɤɨɜɨʀ ɪɟɤɥɚɦɢ ɞɨɡɜɨɥɹє SККS-ɤɨɦɩɚɧɿɹɦ 
ɫɬɜɨɪɸɜɚɬɢ ɪɟɥɟɜɚɧɬɧɿ ɨɝɨɥɨɲɟɧɧɹ, ɳɨ ɜɤɥɸɱɚɸɬь ɚɞɚɩɬɢɜɧɿ ɡɚɝɨɥɨɜɤɢ, ɨɩɢɫɢ ɬɚ 
ɪɨɡɲɢɪɟɧɧɹ, ɬɚɤɿ ɹɤ ɞɨɞɚɬɤɨɜɿ ɩɨɫɢɥɚɧɧɹ, ɰɿɧɢ ɱɢ ɤɨɧɬɚɤɬɧɿ ɮɨɪɦɢ. Ʉɨɪɢɫɬɭɜɚɱ 
ɨɬɪɢɦɭє ɭɹɜɥɟɧɧɹ ɩɪɨ ɩɪɨɞɭɤɬ ɳɟ ɞɨ ɩɟɪɟɯɨɞɭ ɧɚ ɫɚɣɬ, ɳɨ ɩɿɞɜɢɳɭє ɣɦɨɜɿɪɧɿɫɬь 
ɤɥɿєɧɬɫьɤɨɝɨ ɬɪɚɮɿɤɭ. Ⱥɜɬɨɦɚɬɢɡɨɜɚɧɿ ɫɬɪɚɬɟɝɿʀ ɫɬɚɜɨɤ, ɡɨɤɪɟɦɚ «Ɇɚɤɫɢɦɿɡɚɰɿɹ 
ɤɨɧɜɟɪɫɿɣ» ɚɛɨ «ɐɿɥьɨɜɚ ɪɟɧɬɚɛɟɥьɧɿɫɬь ɜɢɬɪɚɬ ɧɚ ɪɟɤɥɚɦɭ» (tRЇAS) ɞɨɡɜɨɥɹɸɬь 
ɨɩɬɢɦɿɡɭɜɚɬɢ ɛɸɞɠɟɬ ɿ ɞɨɫɹɝɚɬɢ ɪɟɡɭɥьɬɚɬɿɜ ɛɟɡ ɪɭɱɧɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɫɬɚɜɤɚɦɢ. 

Google 

Display 

ɐɟɣ ɬɢɩ ɪɟɤɥɚɦɧɨʀ ɤɚɦɩɚɧɿʀ є ɚɧɬɢɩɨɞɨɦ ɞɨ ɩɨɲɭɤɨɜɨʀ ɪɟɤɥɚɦɢ. Ɋɟɤɥɚɦɨɞɚɜɟɰь 
ɩɪɚɰɸє ɩɟɪɟɜɚɠɧɨ ɧɟ ɡɿ ɫɮɨɪɦɨɜɚɧɢɦ ɩɨɩɢɬɨɦ, ɚ ɡ ɿɧɬɟɪɟɫɚɦɢ. ȼ ɤɚɦɩɚɧɿʀ ɦɨɠɧɚ 
ɜɢɫɬɚɜɥɹɬɢ ɧɚɥɚɲɬɭɜɚɧɧɹ ɚɭɞɢɬɨɪɿʀ ɞɥɹ ɩɨɤɚɡɭ ɪɟɤɥɚɦɢ: ɞɟɦɨɝɪɚɮɿɹ, ɿɧɬɟɪɟɫɢ, 
ɧɚɦɿɪɢ, ɩɨɞɿʀ. Ɇɨɠɧɚ ɩɪɚɰɸɜɚɬɢ ɭ ɫɮɟɪɚɯ, ɞɟ ɧɟɦɚє ɫɮɨɪɦɨɜɚɧɨɝɨ ɩɨɩɢɬɭ ɬɚ ɱɟɪɟɡ 
ɰɸ ɪɟɤɥɚɦɭ ɪɨɡɩɨɜɿɞɚɬɢ ɩɪɨ ɪɟɤɥɚɦɨɜɚɧɿ ɩɪɨɞɭɤɬɢ. ɍ GШШРХО DТsЩХКв є ɬɚɤɿ ɨɫɧɨɜɧɿ 
ɮɭɧɤɰɿʀ, ɹɤ ɩɿɞɜɢɳɟɧɧɹ ɜɩɿɡɧɚɜɚɧɿɫɬь ɛɪɟɧɞɭ, ɡɚɥɭɱɟɧɧɹ ɧɨɜɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ 
ɩɿɞɬɪɢɦɚɧɧɹ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ ɱɟɪɟɡ ɜɿɡɭɚɥьɧɭ ɪɟɤɥɚɦɭ. ȼɢɤɨɪɢɫɬɚɧɧɹ 
ɚɧɿɦɨɜɚɧɢɯ ɛɚɧɟɪɿɜ, ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɨɝɨɥɨɲɟɧь ɿ ɜɿɞɟɨɮɨɪɦɚɬɿɜ ɡɧɚɱɧɨ ɩɿɞɜɢɳɭє 
ɡɚɥɭɱɟɧɿɫɬь ɿ ɩɪɢɜɟɪɬɚє ɭɜɚɝɭ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɧɚɜɿɬь ɤɨɥɢ ɜɨɧɢ ɧɟ ɩɟɪɟɛɭɜɚɸɬь ɭ 
ɪɟɠɢɦɿ ɚɤɬɢɜɧɨɝɨ ɩɨɲɭɤɭ. Ⱦɟɦɨɧɫɬɪɚɰɿɹ ɪɟɤɥɚɦɢ ɜɿɞɛɭɜɚєɬьɫɹ ɧɚ ɫɚɣɬɚɯ ɬɚ 
ɦɨɛɿɥьɧɢɯ ɞɨɞɚɬɤɚɯ. ɍ ɞɚɧɨɦɭ ɬɢɩɿ ɤɚɦɩɚɧɿʀ ɿɫɧɭє ɫɬɪɚɬɟɝɿɹ ɪɟɦɚɪɤɟɬɢɧɝɭ. ȼɨɧɚ 
ɞɨɡɜɨɥɹє ɞɟɦɨɧɫɬɪɭɜɚɬɢ ɪɟɤɥɚɦɭ ɧɚ ɩɟɜɧɿɣ ɱɚɫɬɨɬɿ ɤɨɪɢɫɬɭɜɚɱɚɦ, ɹɤɿ ɜɿɞɜɿɞɚɥɢ 
ɫɚɣɬ, ɚɥɟ ɬɚɤ ɿ ɧɟ ɡɪɨɛɢɥɢ ɤɨɧɜɟɪɫɿɸ. ɐɟ ɦɨɠɟ ɛɭɬɢ ɪɟɤɥɚɦɚ ɧɚ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ 
ɩɪɨɜɟɥɢ ɛɿɥьɲɟ 5 ɯɜɢɥɢɧ ɧɚ ɫɬɨɪɿɧɰɿ ɨɩɥɚɬɢ, ɚɥɟ ɬɚɤ ɿ ɧɟ ɡɪɨɛɢɥɢ ɬɪɚɧɡɚɤɰɿɸ. Ɍɨɦɭ 
ɦɨɠɧɚ ʀɦ ɧɚɝɚɞɭɜɚɬɢ ɩɪɨ ɫɟɛɟ ɬɚ ɩɨɜɟɪɬɚɬɢ ɡɧɨɜ ɭ ɜɨɪɨɧɤɭ ɫɚɣɬɭ. Ɏɚɤɬɢɱɧɨ GШШРХО 
DТsЩХКв ɧɟ ɩɪɨɫɬɨ ɿɧɫɬɪɭɦɟɧɬ ɞɥɹ ɦɚɫɲɬɚɛɭɜɚɧɧɹ ɛɿɡɧɟɫɭ, ɚ є ɜɚɠɥɢɜɨɸ ɡɦɿɧɧɨɸ 
ɞɥɹ ɞɨɜɝɨɫɬɪɨɤɨɜɨʀ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɫɬɪɚɬɟɝɿʀ ɞɥɹ SККS ɛɿɡɧɟɫɭ, ɹɤɚ ɞɨɩɨɦɚɝɚє 
ɮɨɪɦɭɜɚɬɢ ɩɨɩɢɬ, ɡɛɿɥьɲɭɜɚɬɢ ɨɛ’єɦ ɬɪɚɧɡɚɤɰɿʀ.  

Google 

Video 

ȱɧɫɬɪɭɦɟɧɬ, ɹɤɢɣ ɫɯɨɠɢɣ ɡɚ ɥɨɝɿɤɨɸ ɪɨɛɨɬɢ ɞɨ GШШРХО DТsЩХКв – ɜɿɞɟɨɪɟɤɥɚɦɚ. ȼɨɧɚ 
ɞɟɦɨɧɫɬɪɭєɬьɫɹ ɱɟɪɟɡ ВШЮTЮЛО ɬɚ ɩɚɪɬɧɟɪɫьɤɿ ɜɿɞɟɨɪɟɫɭɪɫɢ GШШРХО. SККS ɛɿɡɧɟɫɭ 
ɦɨɠɭɬь ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɬɚɤɿ ɮɨɪɦɚɬɢ ɪɟɤɥɚɦɢ, ɹɤ:  
- In-StrОКЦ AНs. Ⱦɟɦɨɧɫɬɪɭєɬьɫɹ ɩɿɞ ɱɚɫ ɜɿɞɟɨ ɿ ɞɨɡɜɨɥɹє ɩɪɨɩɭɫɬɢɬɢ ɪɟɤɥɚɦɭ 

ɬɿɥьɤɢ ɩɿɫɥɹ 5 ɫɟɤɭɧɞ ʀʀ ɩɟɪɟɝɥɹɞɭ. 
- BЮЦЩОr AНs. Ⱦɟɦɨɧɫɬɪɭєɬьɫɹ ɩɿɞ ɱɚɫ ɜɿɞɟɨ. ɋɯɨɠɢɣ ɧɚ ɩɨɩɟɪɟɞɧɿɣ ɮɨɪɦɚɬ 

ɪɟɤɥɚɦɢ, ɚɥɟ ɬɭɬ ɧɟ ɞɨɡɜɨɥɹєɬьɫɹ ɩɪɨɩɭɫɤɚɬɢ ɪɟɤɥɚɦɭ ɡɚ ɭɦɨɜɢ, ɳɨ ɜɿɞɟɨ ɧɟ ɞɨɜɲɟ 
6 ɫɟɤɭɧɞ. 
- VТНОШ DТsМШЯОrв AНs. Ⱦɟɦɨɧɫɬɪɭєɬьɫɹ ɭ ɩɨɲɭɤɭ ВШЮtЮЛО ɬɚ ɭ ɪɟɤɨɦɟɧɞɚɰɿɣɧɢɯ 

ɜɿɞɟɨ. Ɇɨɠɧɚ ɩɪɢɜɟɪɬɚɬɢ ɭɜɚɝɭ ɚɭɞɢɬɨɪɿʀ, ɹɤɚ ɰɿɤɚɜɢɬьɫɹ ɫɭɦɿɠɧɢɦɢ ɬɟɦɚɦɢ. 
Ⱥɧɚɥɨɝɿɱɧɨ ɞɨ GШШРХО DТsЩХКв, ɭ GШШРХО VТНОШ є ɝɧɭɱɤɿ ɦɨɠɥɢɜɨɫɬɿ ɞɨ ɧɚɥɚɲɬɭɜɚɧɧɹ 
ɬɚɪɝɟɬɢɧɝɿɜ ɧɚ ɚɭɞɢɬɨɪɿɸ, ɚɛɢ ɞɟɦɨɧɫɬɪɭɜɚɬɢ ɪɟɤɥɚɦɭ ɬɿɥьɤɢ ɞɥɹ ɪɟɥɟɜɚɧɬɧɨʀ ɞɥɹ 
ɛɿɡɧɟɫɭ ɚɭɞɢɬɨɪɿʀ. GШШРХО VТНОШ є ɝɚɪɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɪɨɛɨɬɢ ɧɚɞ ɛɪɟɧɞɨɦ 
ɮɿɪɦɢ. 
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ɉɪɨɞɨɜɠɟɧɧɹ ɬɚɛɥ. 1 

Performance 

Max 

ɐɟɣ ɬɢɩ ɤɚɦɩɚɧɿʀ ɨɛ’єɞɧɭє ɭɫɿ ɩɨɩɟɪɟɞɧɿ ɬɢɩɢ ɤɚɦɩɚɧɿʀ ɜ ɨɞɢɧ. ɐɟ 
ɧɚɣɚɜɬɨɦɚɬɢɡɨɜɚɧɿɲɟ ɪɿɲɟɧɧɹ ɜɿɞ GШШРХО ɞɥɹ ɞɟɦɨɧɫɬɪɚɰɿʀ ɪɟɤɥɚɦɢ, ɹɤɟ ɦɚɣɠɟ 
ɩɨɜɧɿɫɬɸ ɛɟɪɟ ɜɫɿ ɧɚɥɚɲɬɭɜɚɧɧɹ ɧɚ ɫɟɛɟ ɧɚ ɜɿɞɦɿɧɭ ɜɿɞ GШШРХО SОКrМС, GШШРХО 
DТsЩХКв ɬɚ GШШРХО VТНОШ. PОrПШrЦКЧМО MКб ɞɨɡɜɨɥɹє ɞɟɦɨɧɫɬɪɭɜɚɬɢ ɪɟɤɥɚɦɭ ɧɚ ɜɫɿɯ 
ɩɥɚɬɮɨɪɦɚɯ GШШРХО: ɩɨɲɭɤɨɜɚ ɦɟɪɟɠɚ, ɦɟɞɿɣɧɚ ɦɟɪɟɠɚ, ВШЮtЮЛО, GЦКТХ ɬɚ GШШРХО 
DТsМШЯОr. Ɂɚɜɞɹɤɢ ɚɜɬɨɦɚɬɢɡɨɜɚɧɨɦɭ ɮɨɪɦɚɬɭ ɪɟɤɥɚɦɢ ɫɢɫɬɟɦɚ ɫɚɦɚ ɜɢɡɧɚɱɚє 
ɧɚɣɟɮɟɤɬɢɜɧɿɲɿ ɩɥɚɬɮɨɪɦɢ ɞɥɹ ɞɟɦɨɧɫɬɪɚɰɿʀ ɪɟɤɥɚɦɢ ɬɚ ɞɨɫɹɝɧɟɧɧɹ ɰɿɥɟɣ. Ⱦɥɹ 
SККS ɛɿɡɧɟɫɿɜ ɰɟɣ ɿɧɫɬɪɭɦɟɧɬ є ɚɤɬɭɚɥьɧɢɦ, ɩɨɡɚɹɤ ɞɨɡɜɨɥɹє ɡɚɱɟɩɢɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ 
ɧɚ ɜɫɿɯ ɟɬɚɩɚɯ ɜɨɪɨɧɤɢ ɩɪɨɞɚɠɿɜ. Ɍɚɤɨɠ ɡɚɡɧɚɱɟɧɢɣ ɬɢɩ ɤɚɦɩɚɧɿʀ ɦɚє ɬɚɤɭ ɜɚɠɥɢɜɭ 
ɮɭɧɤɰɿɸ, ɹɤ CЮstШЦОr MКtМС, ɹɤɚ ɞɨɡɜɨɥɹє ɡɚɜɚɧɬɚɠɢɬɢ ɛɚɡɭ ɜɥɚɫɧɢɯ ɤɥɿєɧɬɿɜ ɭ 
ɤɚɦɩɚɧɿɸ ɬɚ ɞɨɡɜɨɥɢɬɢ ɫɢɫɬɟɦɿ ɧɚɜɱɚɬɢ ɫɜɨʀ ɚɥɝɨɪɢɬɦɢ ɧɚ ɧɢɯ, ɚɛɢ ɭ ɩɨɞɚɥьɲɨɦɭ 
ɡɧɚɣɬɢ ɫɯɨɠɢɯ ɥɸɞɟɣ, ɹɤɿ ɳɟ ɧɟ є ɤɥɿєɧɬɚɦɢ. PОrПШrЦКЧМО MКб є ɿɞɟɚɥьɧɢɦ ɪɿɲɟɧɧɹ 
ɞɥɹ SККS ɛɿɡɧɟɫɿɜ, ɹɤɿ ɯɨɱɭɬь ɩɨɜɧɿɫɬɸ ɩɨɤɥɚɞɚɬɢɫɹ ɧɚ ɚɜɬɨɦɚɬɢɡɚɰɿɸ ɫɢɫɬɟɦɢ ɬɚ 
ɩɨɤɪɢɬɢ ɜɫɿ ɫɜɨʀ ɩɨɬɪɟɛɢ ɨɞɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ.  

Demand 

Gen 

Є ɫɯɨɠɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɨ GШШРХО DТsЩХКв, ɚɥɟ ɦɚє ɛɿɥьɲ ɨɧɨɜɥɟɧɿ ɚɥɝɨɪɢɬɦɢ 
ɩɨɤɚɡɭ ɪɟɤɥɚɦɭ, ɳɨ ɪɨɛɢɬь ɣɨɝɨ ɚɤɬɭɚɥьɧɿɲɢɦ. Ɉɫɧɨɜɧɚ ɡɚɞɚɱɚ DОЦКЧН GОЧ – 

ɞɟɦɨɧɫɬɪɚɰɿɹ ɪɟɤɥɚɦɢ ɭ ɦɟɞɿɣɧɿɣ ɦɟɪɟɠɿ ɞɥɹ ɝɟɧɟɪɭɜɚɧɧɹ ɩɨɩɢɬɭ. ɐɟ ɧɟɨɛɯɿɞɧɢɣ 
ɟɥɟɦɟɧɬ ɭ ɦɚɪɤɟɬɢɧɝɭ ɞɥɹ SККS ɛɿɡɧɟɫɭ, ɹɤɢɣ ɞɨɡɜɨɥɹє ɩɪɚɰɸɜɚɬɢ ɧɚ ɜɟɪɯɧьɨɦɭ 
ɟɬɚɩɿ ɜɨɪɨɧɤɢ. ȼɿɧ ɛɟɪɟ ɧɚɣɤɪɚɳɿ ɟɥɟɦɟɧɬɢ ɡ ɤɨɠɧɨɝɨ ɬɢɩɭ ɤɚɦɩɚɧɿɣ. DОЦКЧН GОЧ 
ɜɢɤɨɪɢɫɬɨɜɭє CЮstШЦОr MКtМС ɧɚɜɱɚɧɧɹ ɫɢɫɬɟɦɢ ɧɚ ɧɚɣɛɿɥьɲ ɩɪɿɨɪɢɬɟɬɧɢɯ 
ɤɨɪɢɫɬɭɜɚɱɚɯ. Ɍɚɤɨɠ ɦɚє ɝɧɭɱɤɭ ɦɨɠɥɢɜɿɫɬь ɧɚɥɚɲɬɭɜɚɧɧɹ ɬɚɪɝɟɬɢɧɝɿɜ. Є 
ɟɮɟɤɬɢɜɧɢɦ ɪɿɲɟɧɧɹɦ ɞɥɹ ɝɟɧɟɪɚɰɿʀ ɩɨɩɢɬɭ ɭ ɧɨɜɢɯ ɫɮɟɪ SККS ɛɿɡɧɟɫɭ.  

Ⱦɠɟɪɟɥɨ: ɫɤɥɚɞɟɧɨ ɚɜɬɨɪɚɦɢ ɡɚ ɞɚɧɢɦɢ Д3, 5, 6, 7Ж. 
 

GШШРХО, ɡɚɜɞɹɤɢ ɫɜɨʀɦ ɿɧɫɬɪɭɦɟɧɬɚɦ, ɞɨɡɜɨɥɹє ɩɪɚɰɸɜɚɬɢ ɧɚ ɪɿɡɧɢɯ ɟɬɚɩɚɯ 
ɜɨɪɨɧɤɢ ɩɪɨɞɚɠ ɡɚɜɞɹɤɢ ɦɟɞɿɣɧɢɦ ɿɧɫɬɪɭɦɟɧɬɚɦ. 

Google Ads ɦɚє ɧɢɡɤɭ ɩɟɪɟɜɚɝ, ɹɤɿ ɪɨɛɥɹɬь ɣɨɝɨ ɟɮɟɤɬɢɜɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ 
ɪɟɤɥɚɦɭɜɚɧɧɹ SККS-ɩɪɨɞɭɤɬɿɜ. Ɉɞɧɿєɸ ɡ ɝɨɥɨɜɧɢɯ ɩɟɪɟɜɚɝ є ɜɢɫɨɤɚ ɬɨɱɧɿɫɬь ɬɚɪɝɟɬɢɧɝɭ, 
ɳɨ ɞɨɡɜɨɥɹє ɧɚɥɚɲɬɨɜɭɜɚɬɢ ɪɟɤɥɚɦɭ ɩɿɞ ɤɨɧɤɪɟɬɧɿ ɡɚɩɢɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ. Ƚɧɭɱɤɿɫɬь 
ɛɸɞɠɟɬɭ ɞɨɡɜɨɥɹє ɤɨɦɩɚɧɿɹɦ ɪɟɝɭɥɸɜɚɬɢ ɜɢɬɪɚɬɢ, ɡɨɫɟɪɟɞɠɭɸɱɢ ʀɯ ɧɚ ɧɚɣɟɮɟɤɬɢɜɧɿɲɢɯ 
ɤɚɦɩɚɧɿɹɯ. Ⱥɜɬɨɦɚɬɢɡɚɰɿɹ ɩɪɨɰɟɫɿɜ ɬɚ ɜɢɤɨɪɢɫɬɚɧɧɹ ɚɥɝɨɪɢɬɦɿɜ ɦɚɲɢɧɧɨɝɨ ɧɚɜɱɚɧɧɹ 
ɞɨɩɨɦɚɝɚє ɨɩɬɢɦɿɡɭɜɚɬɢ ɪɟɤɥɚɦɭ ɜ ɪɟɚɥьɧɨɦɭ ɱɚɫɿ. Ʉɪɿɦ ɬɨɝɨ, GШШРХО AНs ɡɚɛɟɡɩɟɱɭє 
ɲɜɢɞɤɟ ɨɬɪɢɦɚɧɧɹ ɪɟɡɭɥьɬɚɬɿɜ, ɳɨ є ɧɚɞɡɜɢɱɚɣɧɨ ɜɚɠɥɢɜɢɦ ɞɥɹ ɤɨɦɩɚɧɿɣ, ɹɤɿ ɩɪɚɝɧɭɬь 
ɲɜɢɞɤɨ ɦɚɫɲɬɚɛɭɜɚɬɢ ɫɜɨʀ SККS-ɩɪɨɞɭɤɬɢ. 

Ɂ-ɩɨɦɿɠ ɧɟɞɨɥɿɤɿɜ GШШРХО AНs ɦɨɠɧɚ ɜɢɨɤɪɟɦɢɬɢ ɜɢɫɨɤɭ ɤɨɧɤɭɪɟɧɰɿɸ ɭ ɫɮɟɪɿ 
SaaS-ɩɪɨɞɭɤɬɿɜ, ɳɨ ɫɩɪɢɱɢɧɹє ɡɪɨɫɬɚɧɧɹ ɜɚɪɬɨɫɬɿ ɤɥɿɤɭ. Ɋɟɤɥɚɦɨɞɚɜɰɿ ɬɚɤɨɠ ɦɨɠɭɬь 
ɡɿɬɤɧɭɬɢɫɹ ɡ ɩɪɨɛɥɟɦɨɸ ɲɚɯɪɚɣɫьɤɢɯ ɤɥɿɤɿɜ, ɳɨ ɡɛɿɥьɲɭє ɜɢɬɪɚɬɢ ɛɟɡ ɩɿɞɜɢɳɟɧɧɹ 
ɤɨɧɜɟɪɫɿʀ. ȿɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɢ ɛɟɡɩɨɫɟɪɟɞɧьɨ ɡɚɥɟɠɢɬь ɜɿɞ ɹɤɨɫɬɿ ɧɚɥɚɲɬɭɜɚɧь ɬɚ 
ɤɨɧɬɟɧɬɭ ɨɝɨɥɨɲɟɧь, ɳɨ ɜɢɦɚɝɚє ɪɟɬɟɥьɧɨɝɨ ɬɟɫɬɭɜɚɧɧɹ ɬɚ ɨɩɬɢɦɿɡɚɰɿʀ. Ʉɪɿɦ ɬɨɝɨ, 
ɪɟɤɥɚɦɧɿ ɤɚɦɩɚɧɿʀ ɩɨɬɪɟɛɭɸɬь ɩɨɫɬɿɣɧɨɝɨ ɦɨɧɿɬɨɪɢɧɝɭ ɬɚ ɤɨɪɢɝɭɜɚɧɧɹ ɡɚɞɥɹ 
ɡɚɛɟɡɩɟɱɟɧɧɹ ɦɚɤɫɢɦɚɥьɧɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ ɜɢɤɨɪɢɫɬɚɧɧɹ ɛɸɞɠɟɬɭ. 

ɓɨɛ ɡɪɨɛɢɬɢ ɪɟɤɥɚɦɭ SККS-ɩɪɨɞɭɤɬɿɜ ɭ GШШРХО AНs ɦɚɤɫɢɦɚɥьɧɨ ɟɮɟɤɬɢɜɧɨɸ, 
ɧɟɨɛɯɿɞɧɨ ɜɪɚɯɨɜɭɜɚɬɢ ɩɨɬɪɟɛɭ ɜ ɧɚɜɱɚɧɧɿ ɤɨɪɢɫɬɭɜɚɱɿɜ ɬɚ ɜɚɠɥɢɜɿɫɬь ɭɬɪɢɦɚɧɧɹ 
ɤɥɿєɧɬɿɜ. Ⱦɥɹ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ ɭ GШШРХО AНs ɞɥɹ SККS-

ɩɪɨɞɭɤɬɿɜ ɪɟɤɨɦɟɧɞɭєɦɨ ɡɚɫɬɨɫɭɜɚɬɢ ɤɿɥьɤɚ ɫɬɪɚɬɟɝɿɣ ɩɪɨɫɭɜɚɧɧɹ, ɳɨ ɞɨɡɜɨɥɹɬь ɞɨɫɹɝɬɢ 
ɤɪɚɳɢɯ ɪɟɡɭɥьɬɚɬɿɜ, ɡɦɟɧɲɢɬɢ ɜɢɬɪɚɬɢ ɬɚ ɩɿɞɜɢɳɢɬɢ ɤɨɧɜɟɪɫɿɸ. 
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1. ɉɟɪɫɨɧɚɥɿɡɚɰɿɹ ɪɟɤɥɚɦɧɢɯ ɨɝɨɥɨɲɟɧь. ȼɚɠɥɢɜɨ ɧɚɥɚɲɬɨɜɭɜɚɬɢ ɪɟɤɥɚɦɧɿ 
ɨɝɨɥɨɲɟɧɧɹ ɬɚɤɢɦ ɱɢɧɨɦ, ɳɨɛ ɜɨɧɢ ɜɿɞɩɨɜɿɞɚɥɢ ɤɨɧɤɪɟɬɧɢɦ ɩɨɬɪɟɛɚɦ ɪɿɡɧɢɯ ɫɟɝɦɟɧɬɿɜ 
ɚɭɞɢɬɨɪɿʀ. ȼɢɤɨɪɢɫɬɚɧɧɹ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɨɝɨɥɨɲɟɧь, ɳɨ ɨɪɿєɧɬɭɸɬьɫɹ ɧɚ ɿɧɬɟɪɟɫɢ ɬɚ 
ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɞɨɡɜɨɥɹє ɡɛɿɥьɲɢɬɢ ɡɚɰɿɤɚɜɥɟɧɿɫɬь ɬɚ ɩɨɤɪɚɳɢɬɢ ɤɨɧɜɟɪɫɿʀ. 
ɇɚɩɪɢɤɥɚɞ, ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɲɭɤɚɸɬь ɫɩɟɰɢɮɿɱɧɿ ɮɭɧɤɰɿʀ ɩɪɨɞɭɤɬɭ, ɦɨɠɧɚ 
ɫɬɜɨɪɸɜɚɬɢ ɨɝɨɥɨɲɟɧɧɹ ɡ ɱɿɬɤɢɦ ɨɩɢɫɨɦ ɫɚɦɟ ɰɢɯ ɩɟɪɟɜɚɝ. 

2. Ɉɩɬɢɦɿɡɚɰɿɹ ɥɟɧɞɢɧɝɿɜ (ɰɿɥьɨɜɢɯ ɫɬɨɪɿɧɨɤ). ȼɢɫɨɤɚ ɹɤɿɫɬь ɥɟɧɞɢɧɝɭ є 
ɤɪɢɬɢɱɧɢɦ ɱɢɧɧɢɤɨɦ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɜɢɫɨɤɨʀ ɤɨɧɜɟɪɫɿʀ. ɋɬɨɪɿɧɤɢ, ɧɚ ɹɤɿ ɤɨɪɢɫɬɭɜɚɱɿ 
ɩɨɬɪɚɩɥɹɸɬь ɩɿɫɥɹ ɧɚɬɢɫɤɭɜɚɧɧɹ (ɤɥɿɤɭ) ɧɚ ɨɝɨɥɨɲɟɧɧɹ, ɦɚɸɬь ɛɭɬɢ ɨɩɬɢɦɿɡɨɜɚɧɿ ɧɟ 
ɥɢɲɟ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɲɜɢɞɤɨɫɬɿ ɡɚɜɚɧɬɚɠɟɧɧɹ, ɚɥɟ ɣ ɞɥɹ ɿɧɮɨɪɦɭɜɚɧɧɹ ɳɨɞɨ ɩɟɪɟɜɚɝ 
SaaS-ɩɪɨɞɭɤɬɭ. Ʌɟɧɞɢɧɝ ɦɚє ɛɭɬɢ ɩɪɨɫɬɢɦ, ɿɧɮɨɪɦɚɬɢɜɧɢɦ ɿ ɡɪɨɡɭɦɿɥɢɦ, ɡ ɱɿɬɤɢɦ 
ɡɚɤɥɢɤɨɦ ɞɨ ɞɿʀ. 

3. ȼɢɤɨɪɢɫɬɚɧɧɹ A/B ɬɟɫɬɭɜɚɧɧɹ. ɐɟ ɨɞɧɚ ɡ ɧɚɣɟɮɟɤɬɢɜɧɿɲɢɯ ɫɬɪɚɬɟɝɿɣ ɞɥɹ 
ɨɩɬɢɦɿɡɚɰɿʀ ɤɚɦɩɚɧɿɣ. Ɂɚ ɞɨɩɨɦɨɝɨɸ A/B ɬɟɫɬɭɜɚɧɧɹ ɦɨɠɧɚ ɩɨɪɿɜɧɹɬɢ ɪɿɡɧɿ ɜɚɪɿɚɧɬɢ 
ɨɝɨɥɨɲɟɧь, ɤɥɸɱɨɜɢɯ ɫɥɿɜ, ɬɚɪɝɟɬɢɧɝɿɜ ɬɚ ɥɟɧɞɢɧɝɿɜ, ɳɨ ɞɨɡɜɨɥɹє ɬɨɱɧɨ ɜɢɡɧɚɱɢɬɢ 
ɧɚɣɟɮɟɤɬɢɜɧɿɲɿ ɟɥɟɦɟɧɬɢ ɤɚɦɩɚɧɿʀ, ɳɨ ɞɨɩɨɦɚɝɚє ɩɨɤɪɚɳɢɬɢ ɹɤɿɫɬь ɪɟɤɥɚɦɢ ɬɚ 
ɡɦɟɧɲɢɬɢ ɜɢɬɪɚɬɢ. 

4. Ɋɟɬɚɪɝɟɬɢɧɝ ɬɚ ɪɟɦɚɪɤɟɬɢɧɝ. ȼɢɤɨɪɢɫɬɚɧɧɹ ɪɟɬɚɪɝɟɬɢɧɝɭ ɞɨɡɜɨɥɹє ɡɧɨɜɭ 
ɡɚɥɭɱɢɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɜɠɟ ɜɿɞɜɿɞɚɥɢ ɫɚɣɬ, ɚɥɟ ɧɟ ɡɞɿɣɫɧɢɥɢ ɤɨɧɜɟɪɫɿʀ, ɚ ɡɚɜɞɹɤɢ 
ɪɟɦɚɪɤɟɬɢɧɝɨɜɢɦ ɨɝɨɥɨɲɟɧɧɹɦ ɦɨɠɧɚ ɧɚɝɚɞɚɬɢ ɩɨɬɟɧɰɿɣɧɢɦ ɤɥɿєɧɬɚɦ ɩɪɨ ɩɪɨɞɭɤɬ, 
ɹɤɢɦ ɜɨɧɢ ɡɚɰɿɤɚɜɢɥɢɫь, ɬɚ ɦɨɬɢɜɭɜɚɬɢ ʀɯ ɞɨ ɡɚɜɟɪɲɟɧɧɹ ɤɭɩɿɜɥɿ ɱɢ ɩɿɞɩɢɫɤɢ. 

5. Ⱥɜɬɨɦɚɬɢɡɚɰɿɹ ɩɪɨɰɟɫɿɜ ɡɚ ɞɨɩɨɦɨɝɨɸ ɦɚɲɢɧɧɨɝɨ ɧɚɜɱɚɧɧɹ. ȼɢɤɨɪɢɫɬɚɧɧɹ 
ɚɜɬɨɦɚɬɢɡɨɜɚɧɢɯ ɫɬɪɚɬɟɝɿɣ ɫɬɚɜɨɤ, ɬɚɤɢɯ ɹɤ TКrРОt CPA (ɰɿɧɚ ɡɚ ɤɨɧɜɟɪɫɿɸ) ɚɛɨ TКrРОt 
ROAS (ɫɬɪɚɬɟɝɿɹ ɩɪɢɡɧɚɱɟɧɧɹ ɫɬɚɜɨɤ ɭ GШШРХО AНs, ɫɩɪɹɦɨɜɚɧɚ ɧɚ ɦɚɤɫɢɦɿɡɚɰɿɸ ɞɨɯɨɞɭ 
ɜɿɞ ɪɟɤɥɚɦɧɢɯ ɜɢɬɪɚɬ), ɞɨɡɜɨɥɹє ɨɩɬɢɦɿɡɭɜɚɬɢ ɜɢɬɪɚɬɢ ɧɚ ɪɟɤɥɚɦɭ ɬɚ ɞɨɫɹɝɚɬɢ ɤɪɚɳɢɯ 
ɪɟɡɭɥьɬɚɬɿɜ. GШШРХО AНs ɜɢɤɨɪɢɫɬɨɜɭє ɚɥɝɨɪɢɬɦɢ ɦɚɲɢɧɧɨɝɨ ɧɚɜɱɚɧɧɹ ɞɥɹ ɤɨɪɢɝɭɜɚɧɧɹ 
ɫɬɚɜɨɤ ɭ ɪɟɚɥьɧɨɦɭ ɱɚɫɿ, ɳɨ ɞɨɡɜɨɥɹє ɟɮɟɤɬɢɜɧɿɲɟ ɜɢɬɪɚɱɚɬɢ ɪɟɤɥɚɦɧɢɣ ɛɸɞɠɟɬ. 

6. ȱɧɜɟɫɬɢɰɿʀ ɜ ɜɿɞɟɨɪɟɤɥɚɦɭ ɧɚ ВШЮTЮЛО. ȼɿɞɟɨɪɟɤɥɚɦɚ є ɩɨɬɭɠɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ 
ɞɥɹ ɩɨɹɫɧɟɧɧɹ ɫɤɥɚɞɧɢɯ ɮɭɧɤɰɿɣ SККS-ɩɪɨɞɭɤɬɭ ɚɛɨ ɞɟɦɨɧɫɬɪɚɰɿʀ ɣɨɝɨ ɦɨɠɥɢɜɨɫɬɟɣ. 
ɋɬɜɨɪɟɧɧɹ ɤɨɪɨɬɤɢɯ ɜɿɞɟɨ, ɹɤɿ ɛ ɞɟɬɚɥьɧɨ ɩɨɹɫɧɸɜɚɥɢ, ɹɤ ɩɪɨɞɭɤɬ ɜɢɪɿɲɭє ɤɨɧɤɪɟɬɧɿ 
ɩɪɨɛɥɟɦɢ, ɦɨɠɟ ɡɧɚɱɧɨ ɩɿɞɜɢɳɢɬɢ ɪɿɜɟɧь ɡɚɥɭɱɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɩɪɢɜɟɫɬɢ ɞɨ ɜɢɳɢɯ 
ɤɨɧɜɟɪɫɿɣ. 

7. ȼɢɤɨɪɢɫɬɚɧɧɹ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɞɥɹ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɩɨɜɟɞɿɧɤɢ ɤɥɿєɧɬɿɜ. 
Ɂɚɫɬɨɫɭɜɚɧɧɹ ɒI ɞɥɹ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɣ ɚɧɚɥɿɡɭ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨɩɨɦɚɝɚє 
ɬɨɱɧɿɲɟ ɧɚɥɚɲɬɨɜɭɜɚɬɢ ɬɚɪɝɟɬɢɧɝ. ɐɟ ɞɨɡɜɨɥɹє ɜɢɹɜɥɹɬɢ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ ɳɟ ɧɚ 
ɟɬɚɩɿ ʀɯɧьɨɝɨ ɿɧɬɟɪɟɫɭ, ɳɨ ɩɿɞɜɢɳɭє ɲɚɧɫ ɧɚ ɭɫɩɿɲɧɟ ɡɚɜɟɪɲɟɧɧɹ ɩɪɨɰɟɫɭ ɤɭɩɿɜɥɿ ɱɢ 
ɩɿɞɩɢɫɤɢ. 

8. Ɉɩɬɢɦɿɡɚɰɿɹ ɤɥɸɱɨɜɢɯ ɫɥɿɜ ɿ ɦɿɧɿɦɿɡɚɰɿɹ ɜɢɬɪɚɬ ɧɚ ɧɟɩɨɬɪɿɛɧɿ ɡɚɩɢɬɢ. ȼɚɠɥɢɜɨ 
ɩɨɫɬɿɣɧɨ ɩɟɪɟɜɿɪɹɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɜɢɤɨɪɢɫɬɨɜɭɜɚɧɢɯ ɤɥɸɱɨɜɢɯ ɫɥɿɜ ɿ ɜɢɤɥɸɱɚɬɢ 
ɧɟɟɮɟɤɬɢɜɧɿ ɚɛɨ ɡɚɝɚɥьɧɿ ɡɚɩɢɬɢ, ɹɤɿ ɦɨɠɭɬь ɩɪɢɡɜɟɫɬɢ ɞɨ ɜɢɫɨɤɢɯ ɜɢɬɪɚɬ ɛɟɡ ɡɧɚɱɧɨɝɨ 
ɟɮɟɤɬɭ, ɳɨ ɞɨɡɜɨɥɢɬь ɡɨɫɟɪɟɞɢɬɢɫь ɧɚ ɧɚɣɟɮɟɤɬɢɜɧɿɲɢɯ ɤɥɸɱɨɜɢɯ ɫɥɨɜɚɯ ɿ ɡɧɢɡɢɬɢ 
ɜɢɬɪɚɬɢ ɧɚ ɪɟɤɥɚɦɭ. 

9. ȱɧɬɟɝɪɚɰɿɹ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ GШШРХО AНs ɡ ɿɧɲɢɦɢ ɰɢɮɪɨɜɢɦɢ 
ɿɧɫɬɪɭɦɟɧɬɚɦɢ ɦɚɪɤɟɬɢɧɝɭ. Ɋɟɤɥɚɦɭɜɚɧɧɹ SККS-ɩɪɨɞɭɤɬɿɜ ɭ GШШРХО AНs є ɟɮɟɤɬɢɜɧɢɦ 
ɡɚɜɞɹɤɢ ɬɨɱɧɨɦɭ ɬɚɪɝɟɬɢɧɝɭ ɬɚ ɦɨɠɥɢɜɨɫɬɹɦ ɚɧɚɥɿɬɢɤɢ. Ɉɞɧɚɤ, ɚɛɢ ɞɨɫɹɝɬɢ 
ɦɚɤɫɢɦɚɥьɧɢɯ ɪɟɡɭɥьɬɚɬɿɜ, ɪɟɤɥɚɦɧɿ ɤɚɦɩɚɧɿʀ ɩɨɜɢɧɧɿ ɛɭɬɢ ɱɚɫɬɢɧɨɸ ɤɨɦɩɥɟɤɫɧɨʀ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɫɬɪɚɬɟɝɿʀ. ȱɧɬɟɝɪɚɰɿɹ GШШРХО AНs ɡ ɿɧɲɢɦɢ ɰɢɮɪɨɜɢɦɢ ɤɚɧɚɥɚɦɢ ɞɨɡɜɨɥɹє 
ɨɯɨɩɢɬɢ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ ɧɚ ɜɫɿɯ ɟɬɚɩɚɯ ɜɨɪɨɧɤɢ ɩɪɨɞɚɠɿɜ, ɩɨɤɪɚɳɢɬɢ ɤɨɧɜɟɪɫɿɸ ɬɚ 
ɡɛɿɥьɲɢɬɢ RЇI.  
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Ɇɚɪɤɟɬɨɥɨɝɢ ɩɨɫɬɿɣɧɨ ɩɟɪɟɛɭɜɚɸɬь ɭ ɩɨɲɭɤɭ ɧɨɜɢɯ ɦɨɠɥɢɜɨɫɬɟɣ ɞɥɹ 
ɩɨɤɪɚɳɟɧɧɹ ɫɜɨєʀ ɫɬɪɚɬɟɝɿʀ, ɜɢɤɨɪɢɫɬɨɜɭɸɱɢ ɰɿɥɭ ɧɢɡɤɭ ɰɢɮɪɨɜɢɯ ɤɚɧɚɥɿɜ ɞɥɹ ɜɡɚєɦɨɞɿʀ 
ɡ ɩɨɬɟɧɰɿɣɧɢɦɢ ɤɥɿєɧɬɚɦɢ. Ⱦɥɹ SККS-ɩɪɨɞɭɤɬɿɜ ɜɚɠɥɢɜɨ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɨɦɧɿɤɚɧɚɥьɧɢɣ 
ɩɿɞɯɿɞ, ɨɫɤɿɥьɤɢ ɪɿɲɟɧɧɹ ɩɪɨ ɩɿɞɩɢɫɤɭ ɱɚɫɬɨ ɩɪɢɣɦɚєɬьɫɹ ɩɿɫɥɹ ɛɚɝɚɬɨɪɚɡɨɜɢɯ ɤɨɧɬɚɤɬɿɜ 
ɡ ɛɪɟɧɞɨɦ. Ⱦɿєɜɢɦɢ ɧɚɩɪɹɦɤɚɦɢ ɿɧɬɟɝɪɚɰɿʀ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ ɭ GШШРХО AНs ɡ ɿɧɲɢɦɢ 
ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ ɿɧɫɬɪɭɦɟɧɬɚɦɢ ɜɜɚɠɚєɦɨ ɬɚɤɿ: 

‒ ɿɧɬɟɝɪɚɰɿɹ GШШРХО AНs ɡ ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ. GШШРХО AНs ɦɨɠɧɚ ɿɧɬɟɝɪɭɜɚɬɢ 
ɡ ɪɟɤɥɚɦɧɢɦɢ ɩɥɚɬɮɨɪɦɚɦɢ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ ɡɚɞɥɹ ɬɨɝɨ, ɚɛɢ ɡɚɛɟɡɩɟɱɢɬɢ ɰɿɥɿɫɧɭ ɬɚ 
ɭɡɝɨɞɠɟɧɭ ɪɟɤɥɚɦɧɭ ɫɬɪɚɬɟɝɿɸ. Ɂɚ ɞɨɩɨɦɨɝɨɸ ɪɟɬɚɪɝɟɬɢɧɝɭ ɦɨɠɧɚ ɩɨɜɟɪɧɭɬɢ 
ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɜɠɟ ɜɡɚєɦɨɞɿɹɥɢ ɡ ɜɚɲɨɸ ɪɟɤɥɚɦɨɸ ɚɛɨ ɜɟɛɫɚɣɬɨɦ ɱɟɪɟɡ GШШРХО AНs, 
ɱɟɪɟɡ ɩɥɚɬɮɨɪɦɢ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ. ɇɚɩɪɢɤɥɚɞ, ɹɤɳɨ ɤɨɪɢɫɬɭɜɚɱ ɩɟɪɟɝɥɹɞɚɜ SККS-

ɩɪɨɞɭɤɬ ɧɚ ɫɚɣɬɿ, ɣɨɦɭ ɦɨɠɭɬь ɛɭɬɢ ɩɨɤɚɡɚɧɿ ɪɟɥɟɜɚɧɬɧɿ ɨɝɨɥɨɲɟɧɧɹ ɧɚ FКМОЛШШФ ɚɛɨ 
IЧstКРrКЦ. ɐɟɣ ɩɿɞɯɿɞ ɞɨɡɜɨɥɹє ɦɚɤɫɢɦɚɥьɧɨ ɡɚɥɭɱɢɬɢ ɭɜɚɝɭ ɞɨ ɩɪɨɞɭɤɬɭ ɬɚ ɡɛɿɥьɲɢɬɢ 
ɲɚɧɫɢ ɧɚ ɤɨɧɜɟɪɫɿɸ; 

‒ ɿɧɬɟɝɪɚɰɿɹ ɡ ОЦКТХ-ɦɚɪɤɟɬɢɧɝɨɦ. ɉɨєɞɧɚɧɧɹ ɪɟɤɥɚɦɢ ɜ GШШРХО AНs ɡ ОЦКТХ-
ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ ɤɚɦɩɚɧɿɹɦɢ ɞɨɡɜɨɥɹє ɫɬɜɨɪɸɜɚɬɢ ɤɨɦɩɥɟɤɫɧɢɣ ɩɿɞɯɿɞ ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɬɚ 
ɭɬɪɢɦɚɧɧɹ ɤɥɿєɧɬɿɜ. ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ОЦКТХ-ɪɨɡɫɢɥɤɢ ɦɨɠɭɬь ɧɚɝɚɞɭɜɚɬɢ ɩɨɬɟɧɰɿɣɧɢɦ 
ɤɥɿєɧɬɚɦ ɩɪɨ ɩɪɨɞɭɤɬ, ɩɿɞɲɬɨɜɯɭɸɱɢ ʀɯ ɞɨ ɜɡɚєɦɨɞɿʀ ɡ ɪɟɤɥɚɦɨɸ ɚɛɨ ɞɨ ɡɚɜɟɪɲɟɧɧɹ 
ɩɪɨɰɟɫɭ ɤɭɩɿɜɥɿ. Email-ɦɚɪɤɟɬɢɧɝ ɿ GШШРХО AНs ɦɨɠɭɬь ɩɪɚɰɸɜɚɬɢ ɜ ɬɚɧɞɟɦɿ, ɳɨɛ 
ɡɚɛɟɡɩɟɱɢɬɢ ɩɨɬɭɠɧɢɣ ɿɧɫɬɪɭɦɟɧɬ ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ ɬɚ ɩɿɞɬɪɢɦɤɢ 
ɜɡɚєɦɨɞɿʀ ɡ ɧɢɦɢ. ɇɚɩɪɢɤɥɚɞ, ɩɿɫɥɹ ɬɨɝɨ, ɹɤ ɤɨɪɢɫɬɭɜɚɱ ɡɚɥɢɲɢɬь ɫɜɨʀ ɞɚɧɿ ɱɟɪɟɡ ɮɨɪɦɭ 
ɧɚ ɫɚɣɬɿ ɚɛɨ ɩɿɞ ɱɚɫ ɡɚɩɨɜɧɟɧɧɹ ɡɚɹɜɨɤ ɧɚ ɞɟɦɨɜɟɪɫɿɸ ɩɪɨɞɭɤɬɭ, GШШРХО AНs ɦɨɠɟ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɿɧɮɨɪɦɚɰɿɸ ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɨɝɨɥɨɲɟɧь. Ɉɞɧɨɱɚɫɧɨ 
email-ɪɨɡɫɢɥɤɢ ɦɨɠɭɬь ɧɚɞɚɜɚɬɢ ɤɨɪɢɫɬɭɜɚɱɚɦ ɞɨɞɚɬɤɨɜɭ ɿɧɮɨɪɦɚɰɿɸ ɚɛɨ ɩɪɨɩɨɡɢɰɿʀ, 
ɳɨ ɩɿɞɜɢɳɭɸɬь ɡɚɰɿɤɚɜɥɟɧɿɫɬь ɬɚ ɣɦɨɜɿɪɧɿɫɬь ɡɞɿɣɫɧɟɧɧɹ ɤɭɩɿɜɥɿ; 

‒ ɿɧɬɟɝɪɚɰɿɹ GШШРХО AНs ɡ ɤɨɧɬɟɧɬ-ɦɚɪɤɟɬɢɧɝɨɦ, ɹɤɚ ɞɨɡɜɨɥɢɥɚ ɛ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ 
ɫɢɥьɧɿ ɫɬɨɪɨɧɢ ɤɨɠɧɨɝɨ ɿɧɫɬɪɭɦɟɧɬɭ. Ⱦɨ ɩɪɢɤɥɚɞɭ, ɪɟɤɥɚɦɧɿ ɤɚɦɩɚɧɿʀ ɧɚ GШШРХО AНs 
ɦɨɠɭɬь ɩɪɢɜɟɪɧɭɬɢ ɭɜɚɝɭ ɞɨ ɪɟɥɟɜɚɧɬɧɨɝɨ ɤɨɧɬɟɧɬɭ, ɬɚɤɨɝɨ ɹɤ ɛɥɨɝɢ, ɫɬɚɬɬɿ ɚɛɨ ɜɟɛɿɧɚɪɢ, 
ɳɨ ɞɨɡɜɨɥɹє ɝɥɢɛɲɟ ɜɡɚєɦɨɞɿɹɬɢ ɡ ɚɭɞɢɬɨɪɿєɸ ɬɚ ɩɿɞɜɢɳɢɬɢ ɚɜɬɨɪɢɬɟɬ ɛɪɟɧɞɭ. ȼɟɛɫɚɣɬɢ 
ɡ SEЇ-ɨɩɬɢɦɿɡɨɜɚɧɢɦ ɤɨɧɬɟɧɬɨɦ ɦɨɠɭɬь ɛɭɬɢ ɫɢɧɯɪɨɧɿɡɨɜɚɧɿ ɡ ɪɟɤɥɚɦɧɢɦɢ ɤɚɦɩɚɧɿɹɦɢ 
ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɨɪɝɚɧɿɱɧɨɝɨ ɬɪɚɮɿɤɭ ɡɚ ɪɚɯɭɧɨɤ ɨɝɨɥɨɲɟɧь, ɳɨ ɩɪɢɜɨɞɹɬь ɧɚ ɫɚɣɬ, ɞɟ 
ɤɨɪɢɫɬɭɜɚɱ ɦɨɠɟ ɡɧɚɣɬɢ ɞɨɞɚɬɤɨɜɿ ɪɟɫɭɪɫɢ ɚɛɨ ɩɪɨɩɨɡɢɰɿʀ;  

‒ ɿɧɬɟɝɪɚɰɿɹ GШШРХО AНs ɿɡ CRM-ɫɢɫɬɟɦɚɦɢ (CЮstШЦОr RОХКtТШЧsСТЩ MКЧКРОЦОЧt) є 
ɜɚɠɥɢɜɨɸ ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ, ɨɫɤɿɥьɤɢ ɜɨɧɚ ɞɨɡɜɨɥɹє ɜ ɪɟɚɥьɧɨɦɭ ɱɚɫɿ 
ɨɬɪɢɦɭɜɚɬɢ ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɤɥɿєɧɬɿɜ ɬɚ ʀɯɧɸ ɩɨɜɟɞɿɧɤɭ. ɉɿɫɥɹ ɬɨɝɨ, ɹɤ ɤɨɪɢɫɬɭɜɚɱ 
ɜɡɚєɦɨɞɿє ɡ ɪɟɤɥɚɦɨɸ ɚɛɨ ɜɟɛɫɚɣɬɨɦ, ɞɚɧɿ ɩɪɨ ɧьɨɝɨ ɦɨɠɭɬь ɛɭɬɢ ɩɟɪɟɞɚɧɿ ɜ CRM, ɳɨ 
ɞɨɡɜɨɥɹє ɪɟɡɭɥьɬɚɬɢɜɧɿɲɟ ɫɟɝɦɟɧɬɭɜɚɬɢ ɚɭɞɢɬɨɪɿɸ ɬɚ ɧɚɞɚɜɚɬɢ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɪɟɤɥɚɦɧɿ 
ɨɝɨɥɨɲɟɧɧɹ ɜ GШШРХО AНs, ɫɩɢɪɚɸɱɢɫь ɧɚ ɿɫɬɨɪɿɸ ɜɡɚєɦɨɞɿʀ ɡ ɩɪɨɞɭɤɬɨɦ. ɐɟ ɫɩɪɢɹє 
ɦɚɤɫɢɦɚɥьɧɨ ɬɨɱɧɨɦɭ ɧɚɥɚɲɬɭɜɚɧɧɸ ɪɟɤɥɚɦɧɨʀ ɤɚɦɩɚɧɿʀ ɬɚ ɡɛɿɥьɲɟɧɧɸ ɤɨɧɜɟɪɫɿʀ; 

‒ ɿɧɬɟɝɪɚɰɿɹ GШШРХО AНs ɡ ɿɧɫɬɪɭɦɟɧɬɚɦɢ ɜɟɛɚɧɚɥɿɬɢɤɢ, ɬɚɤɢɦɢ ɹɤ GШШРХО 
Analytics, ɞɨɡɜɨɥɹє ɨɬɪɢɦɭɜɚɬɢ ɞɟɬɚɥьɧɿɲɢɣ ɚɧɚɥɿɡ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ, 
ɳɨ ɞɨɡɜɨɥɹє ɜɿɞɫɬɟɠɭɜɚɬɢ, ɹɤɿ ɤɥɸɱɨɜɿ ɫɥɨɜɚ, ɨɝɨɥɨɲɟɧɧɹ ɬɚ ɫɬɪɚɬɟɝɿʀ ɩɪɚɰɸɸɬь 
ɧɚɣɤɪɚɳɟ, ɚ ɬɚɤɨɠ ɞɚє ɡɦɨɝɭ ɧɚɥɚɲɬɭɜɚɬɢ ɰɿɥɿ ɬɚ ɩɨɞɿʀ ɞɥɹ ɨɬɪɢɦɚɧɧɹ ɞɟɬɚɥьɧɨʀ 
ɫɬɚɬɢɫɬɢɤɢ. Ɂ ɞɨɩɨɦɨɝɨɸ ɰɿʀ ɿɧɮɨɪɦɚɰɿʀ ɦɚɪɤɟɬɨɥɨɝɢ ɦɨɠɭɬь ɲɜɢɞɤɨ ɨɩɬɢɦɿɡɭɜɚɬɢ 
ɤɚɦɩɚɧɿʀ, ɩɨɤɪɚɳɢɬɢ ʀɯɧɸ ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɿ ɡɧɢɡɢɬɢ ɜɢɬɪɚɬɢ ɧɚ ɪɟɤɥɚɦɭ; 

‒ ɿɧɬɟɝɪɚɰɿɹ ɡ ɚɜɬɨɦɚɬɢɡɚɰɿєɸ ɦɚɪɤɟɬɢɧɝɭ. Ⱥɜɬɨɦɚɬɢɡɚɰɿɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɩɪɨɰɟɫɿɜ є ɜɚɠɥɢɜɨɸ ɱɚɫɬɢɧɨɸ ɫɬɪɚɬɟɝɿʀ ɞɥɹ SККS-ɤɨɦɩɚɧɿɣ. ȱɧɬɟɝɪɚɰɿɹ GШШРХО AНs ɡ 
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ɩɥɚɬɮɨɪɦɚɦɢ ɞɥɹ ɚɜɬɨɦɚɬɢɡɚɰɿʀ ɦɚɪɤɟɬɢɧɝɭ ɞɨɡɜɨɥɹє ɡɛɟɪɿɝɚɬɢ ɡɜ'ɹɡɨɤ ɡ ɩɨɬɟɧɰɿɣɧɢɦɢ 
ɤɥɿєɧɬɚɦɢ ɱɟɪɟɡ ɪɿɡɧɿ ɤɚɧɚɥɢ, ɚɜɬɨɦɚɬɢɡɭɜɚɬɢ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɩɨɜɿɞɨɦɥɟɧɧɹ ɬɚ 
ɩɨɤɪɚɳɢɬɢ ɜɡɚєɦɨɞɿɸ ɡ ɤɥɿєɧɬɚɦɢ. ɇɚɩɪɢɤɥɚɞ, ɩɿɫɥɹ ɬɨɝɨ, ɹɤ ɤɨɪɢɫɬɭɜɚɱ ɩɟɪɟɣɲɨɜ ɡɚ 
ɪɟɤɥɚɦɨɸ GШШРХО AНs, ɜɿɧ ɦɨɠɟ ɨɬɪɢɦɚɬɢ ɫɟɪɿɸ ɚɜɬɨɦɚɬɢɱɧɢɯ ОЦКТХ-ɩɨɜɿɞɨɦɥɟɧь ɚɛɨ 
ɫɩɨɜɿɳɟɧь ɱɟɪɟɡ ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ; 

‒ ɿɧɬɟɝɪɚɰɿɹ GШШРХО AНs ɡ ɩɥɚɬɿɠɧɢɦɢ ɫɢɫɬɟɦɚɦɢ, ɳɨ ɞɚє ɦɨɠɥɢɜɿɫɬь ɦɢɬɬєɜɨ 
ɜɿɞɫɥɿɞɤɨɜɭɜɚɬɢ, ɤɨɥɢ ɤɨɪɢɫɬɭɜɚɱɿ, ɹɤɿ ɩɪɢɣɲɥɢ ɱɟɪɟɡ ɪɟɤɥɚɦɭ, ɡɞɿɣɫɧɸɸɬь ɤɭɩɿɜɥɸ ɚɛɨ 
ɩɿɞɩɢɫɤɭ ɧɚ SККS-ɩɪɨɞɭɤɬ. ɐɿ ɞɚɧɿ ɦɨɠɭɬь ɛɭɬɢ ɜɢɤɨɪɢɫɬɚɧɿ ɞɥɹ ɚɜɬɨɦɚɬɢɱɧɨʀ ɤɨɪɟɤɰɿʀ 
ɫɬɚɜɨɤ ɧɚ ɨɫɧɨɜɿ ɰɿɧɧɨɫɬɿ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɡɛɿɥьɲɟɧɧɹ ɱɚɫɬɤɢ ɛɸɞɠɟɬɭ ɧɚ 
ɧɚɣɪɟɡɭɥьɬɚɬɢɜɧɿɲɿ ɤɚɦɩɚɧɿʀ; 

‒ ɿɧɬɟɝɪɚɰɿɹ ɡ ɩɪɨɝɪɚɦɚɦɢ ɥɨɹɥьɧɨɫɬɿ ɬɚ ɪɟɮɟɪɚɥьɧɢɦɢ ɫɢɫɬɟɦɚɦɢ. ɋɢɫɬɟɦɢ 
ɥɨɹɥьɧɨɫɬɿ ɬɚ ɪɟɮɟɪɚɥьɧɿ ɩɪɨɝɪɚɦɢ ɦɨɠɭɬь ɛɭɬɢ ɿɧɬɟɝɪɨɜɚɧɿ ɡ ɪɟɤɥɚɦɧɢɦɢ ɤɚɦɩɚɧɿɹɦɢ 
GШШРХО AНs ɞɥɹ ɫɬɢɦɭɥɸɜɚɧɧɹ ɿɫɧɭɸɱɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨ ɡɚɥɭɱɟɧɧɹ ɧɨɜɢɯ ɤɥɿєɧɬɿɜ. 
ɉɪɨɩɨɡɢɰɿɹ ɛɨɧɭɫɿɜ ɚɛɨ ɜɢɧɚɝɨɪɨɞ ɞɥɹ ɬɢɯ, ɯɬɨ ɡɚɩɪɨɫɢɬь ɿɧɲɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɳɨ 
ɤɨɧɜɟɪɬɭɸɬьɫɹ ɩɿɫɥɹ ɧɚɬɢɫɤɚɧɧɹ ɧɚ ɪɟɤɥɚɦɧɟ ɨɝɨɥɨɲɟɧɧɹ, ɦɨɠɟ ɡɧɚɱɧɨ ɡɛɿɥьɲɢɬɢ 
ɤɿɥьɤɿɫɬь ɧɨɜɢɯ ɩɿɞɩɢɫɧɢɤɿɜ ɿ ɫɩɪɢɹɬɢ ɞɨɜɝɨɫɬɪɨɤɨɜɢɦ ɜɡɚєɦɢɧɚɦ ɡ ɤɥɿєɧɬɚɦɢ. 

ȱɧɬɟɝɪɚɰɿɹ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ GШШРХО AНs ɡ ɿɧɲɢɦɢ ɰɢɮɪɨɜɢɦɢ ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ 
ɿɧɫɬɪɭɦɟɧɬɚɦɢ ɞɨɡɜɨɥɹє SККS-ɤɨɦɩɚɧɿɹɦ ɩɿɞɜɢɳɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɢ, ɨɩɬɢɦɿɡɭɜɚɬɢ 
ɛɸɞɠɟɬ ɬɚ ɞɨɫɹɝɬɢ ɤɪɚɳɢɯ ɛɿɡɧɟɫ-ɪɟɡɭɥьɬɚɬɿɜ. ɉɨєɞɧɚɧɧɹ ɪɟɤɥɚɦɢ ɡ SEЇ, ОЦКТХ-
ɦɚɪɤɟɬɢɧɝɨɦ, ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ, CRM ɬɚ ɚɧɚɥɿɬɢɤɨɸ ɫɬɜɨɪɸє ɨɦɧɿɤɚɧɚɥьɧɢɣ 
ɩɿɞɯɿɞ, ɹɤɢɣ ɫɩɪɢɹє ɡɚɥɭɱɟɧɧɸ ɬɚ ɭɬɪɢɦɚɧɧɸ ɤɥɿєɧɬɿɜ. Ɍɚɤɢɣ ɩɿɞɯɿɞ ɞɨɡɜɨɥɹє ɧɟ ɥɢɲɟ 
ɡɚɥɭɱɚɬɢ ɬɪɚɮɿɤ, ɚ ɣ ɩɪɚɰɸɜɚɬɢ ɧɚɞ ɞɨɜɝɨɫɬɪɨɤɨɜɢɦɢ ɜɿɞɧɨɫɢɧɚɦɢ ɡ ɤɥɿєɧɬɚɦɢ, ɳɨ є 
ɤɪɢɬɢɱɧɨ ɜɚɠɥɢɜɢɦ ɞɥɹ SККS-ɛɿɡɧɟɫɭ. ȱɧɬɟɝɪɚɰɿɹ GШШРХО AНs ɡ ɿɧɲɢɦɢ ɰɢɮɪɨɜɢɦɢ 
ɿɧɫɬɪɭɦɟɧɬɚɦɢ ɦɚɪɤɟɬɢɧɝɭ ɞɨɡɜɨɥɹє ɫɬɜɨɪɢɬɢ ɤɨɦɩɥɟɤɫɧɿ, ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɬɚ ɟɮɟɤɬɢɜɧɿ 
ɪɟɤɥɚɦɧɿ ɤɚɦɩɚɧɿʀ ɞɥɹ SККS-ɩɪɨɞɭɤɬɿɜ. ɉɨєɞɧɭɸɱɢ ɿɧɫɬɪɭɦɟɧɬɢ ɤɨɧɬɟɧɬ-ɦɚɪɤɟɬɢɧɝɭ, 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ, ɚɜɬɨɦɚɬɢɡɚɰɿʀ, CRM-ɫɢɫɬɟɦ ɬɚ ɚɧɚɥɿɬɢɤɢ, ɤɨɦɩɚɧɿʀ ɦɨɠɭɬь 
ɦɚɤɫɢɦɿɡɭɜɚɬɢ ɫɜɨɸ ɡɞɚɬɧɿɫɬь ɡɚɥɭɱɚɬɢ ɬɚ ɭɬɪɢɦɭɜɚɬɢ ɤɥɿєɧɬɿɜ, ɳɨ є ɜɚɠɥɢɜɢɦ ɭ 
ɤɨɧɤɭɪɟɧɬɧɨɦɭ ɫɟɪɟɞɨɜɢɳɿ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. ɍ ɯɨɞɿ ɞɨɫɥɿɞɠɟɧɧɹ ɜɫɬɚɧɨɜɥɟɧɨ, ɳɨ GШШРХО AНs є ɟɮɟɤɬɢɜɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ 
ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ SККS-ɩɪɨɞɭɤɬɿɜ, ɹɤɢɣ ɞɨɡɜɨɥɹє ɟɮɟɤɬɢɜɧɨ ɡɚɥɭɱɚɬɢ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ, 
ɩɿɞɜɢɳɭɜɚɬɢ ɜɩɿɡɧɚɜɚɧɿɫɬь ɛɪɟɧɞɭ ɬɚ ɫɬɢɦɭɥɸɜɚɬɢ ɤɨɧɜɟɪɫɿʀ. Ⱦɥɹ ɦɚɤɫɢɦɚɥьɧɨɝɨ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɦɨɠɥɢɜɨɫɬɟɣ ɰьɨɝɨ ɿɧɫɬɪɭɦɟɧɬɭ ɤɨɦɩɚɧɿɹɦ ɫɥɿɞ ɡɨɫɟɪɟɞɢɬɢɫɹ ɧɚ 
ɝɥɢɛɨɤɨɦɭ ɚɧɚɥɿɡɿ ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ, ɬɟɫɬɭɜɚɧɧɿ ɪɿɡɧɢɯ ɫɬɪɚɬɟɝɿɣ ɪɟɤɥɚɦɢ ɬɚ 
ɡɚɫɬɨɫɭɜɚɧɧɿ ɚɜɬɨɦɚɬɢɡɨɜɚɧɢɯ ɪɿɲɟɧь ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ ɜɢɬɪɚɬ. ȼɚɠɥɢɜɢɦ є ɬɚɤɨɠ 
ɩɨɫɬɿɣɧɢɣ ɦɨɧɿɬɨɪɢɧɝ ɪɟɡɭɥьɬɚɬɿɜ ɬɚ ɨɩɟɪɚɬɢɜɧɟ ɤɨɪɢɝɭɜɚɧɧɹ ɤɚɦɩɚɧɿɣ ɜɿɞɩɨɜɿɞɧɨ ɞɨ 
ɡɦɿɧ ɪɢɧɤɭ. GШШРХО AНs ɞɨɡɜɨɥɹє ɩɪɚɰɸɜɚɬɢ ɭ ɪɿɡɧɢɯ ɫɮɟɪɚɯ ɛɿɡɧɟɫɭ, ɧɚɜɿɬь ɹɤɳɨ ɩɪɢ 
ɰьɨɦɭ ɩɨɩɢɬ ɳɟ ɧɟ ɫɮɨɪɦɨɜɚɧɢɣ. Ɉɤɪɿɦ ɰьɨɝɨ, GШШРХО AНs ɞɨɩɨɦɚɝɚє ɡ ɩɥɚɧɭɜɚɧɧɹ 
ɤɚɦɩɚɧɿɣ ɬɚ ɫɤɥɚɞɚɧɧɹ ɦɟɞɿɚɩɥɚɧɿɜ ɡɚɜɞɹɤɢ ɫɜɨʀɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɩɪɨɝɧɨɡɭɜɚɧɧɹ. 

ȼɢɤɨɪɢɫɬɚɧɧɹ GШШРХО AНs ɧɟ ɥɢɲɟ ɩɿɞɜɢɳɭє ɤɨɧɜɟɪɫɿʀ ɬɚ ɟɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɧɢɯ 
ɤɚɦɩɚɧɿɣ, ɚ ɣ ɫɩɪɢɹє ɞɨɜɝɨɫɬɪɨɤɨɜɨɦɭ ɡɪɨɫɬɚɧɧɸ ɛɿɡɧɟɫɭ, ɡɚɛɟɡɩɟɱɭɸɱɢ ɫɬɚɛɿɥьɧɢɣ 
ɩɪɢɩɥɢɜ ɤɥɿєɧɬɿɜ ɿ ɡɛɿɥьɲɟɧɧɹ ɞɨɯɨɞɿɜ. ɏɨɱɚ GШШРХО AНs є ɩɨɬɭɠɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ 
ɩɪɨɫɭɜɚɧɧɹ SККS-ɩɪɨɞɭɤɬɿɜ, ɩɪɨɬɟ ɣɨɝɨ ɟɮɟɤɬɢɜɧɿɫɬь ɡɚɥɟɠɢɬь ɜɿɞ ɩɪɚɜɢɥьɧɨʀ ɫɬɪɚɬɟɝɿʀ. 
Ʉɨɦɩɚɧɿʀ ɩɨɜɢɧɧɿ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɤɨɦɛɿɧɚɰɿɸ ɩɨɲɭɤɨɜɨʀ ɪɟɤɥɚɦɢ, ɪɟɦɚɪɤɟɬɢɧɝɭ, 
ɚɜɬɨɦɚɬɢɡɚɰɿʀ ɫɬɚɜɨɤ, ɤɨɧɬɟɧɬ-ɦɚɪɤɟɬɢɧɝɭ ɬɚ A/B-ɬɟɫɬɭɜɚɧɧɹ ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ 
ɪɟɡɭɥьɬɚɬɿɜ. Ƚɧɭɱɤɿɫɬь ɩɿɞɯɨɞɿɜ, ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ ɪɟɤɥɚɦɢ ɬɚ ɿɧɬɟɝɪɚɰɿɹ ɡ ɿɧɲɢɦɢ ɤɚɧɚɥɚɦɢ 
ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɞɨɩɨɦɨɠɭɬь SККS-ɤɨɦɩɚɧɿɹɦ ɨɬɪɢɦɚɬɢ ɦɚɤɫɢɦɚɥьɧɭ ɜɿɞɞɚɱɭ ɜɿɞ 
ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ ɭ GШШРХО AНs. ɉɪɨɩɨɧɭєɬьɫɹ ɩɨɫɢɥɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɧɢɯ 
ɤɚɦɩɚɧɿɣ ɲɥɹɯɨɦ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɨɝɨɥɨɲɟɧь ɞɥɹ ɪɿɡɧɢɯ ɫɟɝɦɟɧɬɿɜ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɿɧɬɟɝɪɚɰɿʀ 
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ɪɟɤɥɚɦɢ ɡ ОЦКТХ-ɦɚɪɤɟɬɢɧɝɨɦ ɬɚ ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ, ɚ ɬɚɤɨɠ ɜɢɤɨɪɢɫɬɚɧɧɹ ɲɬɭɱɧɨɝɨ 
ɿɧɬɟɥɟɤɬɭ ɞɥɹ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɩɨɜɟɞɿɧɤɢ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ. 

ɉɟɪɫɩɟɤɬɢɜɧɿ ɧɚɩɪɹɦɤɢ ɩɨɞɚɥьɲɢɯ ɧɚɭɤɨɜɢɯ ɞɨɫɥɿɞɠɟɧь ɭ ɫɮɟɪɿ ɪɟɤɥɚɦɭɜɚɧɧɹ 
SaaS-ɩɪɨɞɭɤɬɿɜ ɱɟɪɟɡ GШШРХО AНs ɜɛɚɱɚєɦɨ ɭ ɩɨɞɚɥьɲɨɦɭ ɞɨɫɥɿɞɠɟɧɧɿ ɟɮɟɤɬɢɜɧɨɫɬɿ 
ɡɚɫɬɨɫɭɜɚɧɧɹ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɬɚ ɦɚɲɢɧɧɨɝɨ ɧɚɜɱɚɧɧɹ ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ ɪɟɤɥɚɦɧɢɯ 
ɤɚɦɩɚɧɿɣ, ɩɨɪɿɜɧɹɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɿɡɧɢɯ ɫɬɪɚɬɟɝɿɣ ɬɚɪɝɟɬɢɧɝɭ ɭ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɹɯ 
ɞɥɹ SККS-ɩɪɨɞɭɤɬɿɜ, ɜɢɡɧɚɱɟɧɧɿ ɜɩɥɢɜɭ ɪɿɡɧɢɯ ɮɨɪɦɚɬɿɜ ɤɨɧɬɟɧɬɭ ɧɚ ɟɮɟɤɬɢɜɧɿɫɬь 
ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ SККS. ɐɿ ɧɚɩɪɹɦɤɢ ɞɨɫɥɿɞɠɟɧь ɦɨɠɭɬь ɡɧɚɱɧɨ ɩɿɞɜɢɳɢɬɢ ɪɨɡɭɦɿɧɧɹ 
ɟɮɟɤɬɢɜɧɨɫɬɿ GШШРХО AНs ɞɥɹ SККS-ɩɪɨɞɭɤɬɿɜ ɿ ɞɨɩɨɦɨɝɬɢ ɪɟɤɥɚɦɨɞɚɜɰɹɦ ɨɩɬɢɦɿɡɭɜɚɬɢ 
ɫɜɨʀ ɤɚɦɩɚɧɿʀ ɞɥɹ ɨɬɪɢɦɚɧɧɹ ɦɚɤɫɢɦɚɥьɧɢɯ ɪɟɡɭɥьɬɚɬɿɜ. 
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GOOGLE ADS as a tool for advertising SAAS products. 

The aim of the article. The purpose of the article is to analyze Google Ads as an advertising 

tool for SaaS products, describe the main tools for promoting services within Google, identify the 

capabilities of Google Ads for SaaS business and marketing strategies for advertising SaaS products. 

Analysis results. IЧ tШНКв’s НТРТtКХ ОЧvТrШЧЦОЧt, SККS prШНuМts pХКв К ФОв rШХО ТЧ tСО 
development of businesses of all sizes. Due to their flexibility, scalability, and affordability, such 

solutions have become popular in many industries. However, growing competition and the specifics of 

digital marketing require a careful approach to choosing customer acquisition channels. In this context, 

effective marketing is an important success factor. One of the most powerful tools for attracting 

customers to SaaS products is Google Ads, which provides opportunities for quick target audience 

reach, efficient budget use, and flexible campaign scaling. Google Ads allows you to customize ads 

according to different stages of the sales funnel. It has been found that its main advantages are the 

flexibility of targeting, the ability to pay for results, fast scaling, and the use of automation. Google Ads 

campaigns can be search, display, video, and retargeting, which allows you to engage users at different 

stages of decision-making. One of the key advantages of Google Ads for SaaS companies is the ability 

to precisely target users. Thanks to the use of keywords, businesses can show their ads only to those 

users who are actively looking for relevant services or solutions to certain problems. In addition, the 

GШШРХО DТspХКв NОtаШrФ’s ТЧtОrОst sвstОЦ КХХШаs вШu tШ аШrФ аТtС К МШХН КuНТОЧМО, РrКНuКХХв ЛuТХНТЧР 
demand. This approach allows you not only to attract new customers but also to interact effectively with 

already interested users. The Google Ads system offers various advertising formats, each of which 

performs certain marketing tasks. The use of artificial intelligence and automated bidding strategies 

allows SaaS companies to optimally allocate their advertising budget and increase their return on 

investment. Artificial intelligence analyzes user behavior, identifies patterns, and adjusts bids in real 

time, which helps to increase the effectiveness of advertising. 

Google Ads provides powerful tools for planning and predicting the effectiveness of advertising 

campaigns. These include the Reach Planner, which helps to estimate the size of the audience that can 

be reached with certain targeting, the Campaign Performance Planner, which predicts campaign results 

based on available data, and the Keyword Planner, which allows you to estimate the demand for specific 

search queries. These tools help SaaS companies make informed decisions about advertising setup and 

cost optimization. 

To increase the effectiveness of Google Ads campaigns, SaaS companies should use 

personalized ads, optimize personalized advertisements, regularly conduct A/B testing, and actively use 

retargeting. Moreover, process automation with the help of machine learning helps to reduce the 

workload of marketers and increase the efficiency of advertising campaigns. Thus, Google Ads is a 

powerful tool for promoting SaaS products that allows you to reach the target audience at different 

stages of the sales funnel, quickly adapt to market changes, and efficiently allocate your advertising 

budget. Using modern approaches to data analysis, automation, and personalization, companies can 

significantly increase the effectiveness of their marketing campaigns and achieve sustainable growth. 

Conclusions and directions for further research. Google Ads is an effective tool for promoting 

SaaS products that helps to attract customers, increase brand awareness, and boost conversions. To 

achieve maximum results, companies need to analyze the target audience, test advertising strategies, 

and use automated solutions. It is also important to constantly monitor results and adjust campaigns. 

Further researches should focus on the use of artificial intelligence and machine learning to optimize 
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ads, as well as studying the effectiveness of different content formats and targeting strategies in 

advertising campaigns for SaaS products, and determining the impact of different content formats on 

the effectiveness of SaaS advertising campaigns. These areas of researches can significantly increase 

the understanding of Google Ads effectiveness for SaaS products and help advertisers optimize their 

campaigns to maximize results. 

Keywords: Google Ads, SaaS products, search advertising, online promotion, advertising 

strategies, digital marketing. 
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