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ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɞɨɰɟɧɬ 

ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɩɪɨɦɢɫɥɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ 

ɇɚɰɿɨɧɚɥьɧɢɣ ɬɟɯɧɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɍɤɪɚʀɧɢ 

«Ʉɢʀɜɫьɤɢɣ ɩɨɥɿɬɟɯɧɿɱɧɢɣ ɿɧɫɬɢɬɭɬ ɿɦɟɧɿ Іɝɨɪɹ ɋɿɤɨɪɫьɤɨɝɨ» 

(Ʉɢʀɜ, ɍɤɪɚʀɧɚ) 
 

 

ɒɊȱɇɄɎɅəɐȱə əɄ ɆȿɌɈȾ ɉɊɂɏɈȼɍȼȺɇɇə ɉȱȾȼɂɓȿɇɇə ɐȱɇ ɇȺ 
ɌɈȼȺɊɂ 

 

ɍ ɫɬɚɬɬɿ ɪɨɡɝɥɹɧɭɬɨ ɹɜɢɳɟ ɲɪɿɧɤɮɥɹɰɿʀ ɹɤ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɫɬɪɚɬɟɝɿʀ, ɫɩɪɹɦɨɜɚɧɨʀ ɧɚ 
ɩɪɢɯɨɜɚɧɟ ɩɿɞɜɢɳɟɧɧɹ ɰɿɧ ɲɥɹɯɨɦ ɡɦɟɧɲɟɧɧɹ ɦɚɫɢ ɚɛɨ ɨɛ’єɦɭ ɬɨɜɚɪɭ ɩɪɢ ɡɛɟɪɟɠɟɧɧɿ ɣɨɝɨ 
ɩɨɩɟɪɟɞɧьɨʀ ɜɚɪɬɨɫɬɿ. Ⱦɨɫɥɿɞɠɟɧɨ ɦɿɠɧɚɪɨɞɧɢɣ ɞɨɫɜɿɞ ɩɪɨɬɢɞɿʀ ɰɿɣ ɩɪɚɤɬɢɰɿ ɬɚ ɡɚɤɨɧɨɞɚɜɱɿ 
ɿɧɿɰɿɚɬɢɜɢ ɳɨɞɨ ʀʀ ɪɟɝɭɥɸɜɚɧɧɹ. Ɂ’ɹɫɨɜɚɧɨ, ɳɨ ɲɪɿɧɤɮɥɹɰɿɹ є ɩɨɲɢɪɟɧɨɸ ɭ ɪɿɡɧɢɯ ɤɪɚʀɧɚɯ 
ɧɟɡɚɥɟɠɧɨ ɜɿɞ ɪɿɜɧɹ ɪɨɡɜɢɬɤɭ ɟɤɨɧɨɦɿɤɢ, ɳɨ ɩɿɞɬɜɟɪɞɠɭєɬьɫɹ ɱɢɫɥɟɧɧɢɦɢ ɜɢɩɚɞɤɚɦɢ 
ɡɦɟɧɲɟɧɧɹ ɨɛɫɹɝɭ ɬɨɜɚɪɿɜ ɭ Єɜɪɨɩɿ, Ⱥɡɿʀ ɬɚ ɋɒȺ. Ɉɛґɪɭɧɬɨɜɚɧɨ ɧɟɨɛɯɿɞɧɿɫɬь ɡɚɤɨɧɨɞɚɜɱɨɝɨ 
ɤɨɧɬɪɨɥɸ ɡɚ ɬɚɤɢɦɢ ɤɨɦɟɪɰɿɣɧɢɦɢ ɩɪɚɤɬɢɤɚɦɢ ɞɥɹ ɡɚɛɟɡɩɟɱɟɧɧɹ ɩɪɨɡɨɪɨɫɬɿ ɰɿɧɨɭɬɜɨɪɟɧɧɹ ɬɚ 
ɡɚɯɢɫɬɭ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ. Ɋɨɡɪɨɛɥɟɧɨ ɩɪɨɩɨɡɢɰɿʀ ɳɨɞɨ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɦɟɯɚɧɿɡɦɿɜ ɿɧɮɨɪɦɭɜɚɧɧɹ 
ɫɩɨɠɢɜɚɱɿɜ ɩɪɨ ɡɦɿɧɭ ɜɚɝɨɜɢɯ ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɬɨɜɚɪɿɜ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ’ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 
ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɋɭɱɚɫɧɚ ɟɤɨɧɨɦɿɤɚ ɩɨɫɬɿɣɧɨ ɫɬɢɤɚєɬьɫɹ ɡ 
ɜɢɤɥɢɤɚɦɢ, ɩɨɜ’ɹɡɚɧɢɦɢ ɡɿ ɡɪɨɫɬɚɧɧɹɦ ɜɢɪɨɛɧɢɱɢɯ ɜɢɬɪɚɬ, ɿɧɮɥɹɰɿɣɧɢɦɢ ɩɪɨɰɟɫɚɦɢ ɬɚ 
ɧɟɨɛɯɿɞɧɿɫɬɸ ɡɛɟɪɟɠɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɛɿɡɧɟɫɭ. Ɉɞɧɢɦ ɿɡ ɩɨɲɢɪɟɧɢɯ 
ɫɩɨɫɨɛɿɜ ɚɞɚɩɬɚɰɿʀ ɜɢɪɨɛɧɢɤɿɜ ɞɨ ɬɚɤɢɯ ɭɦɨɜ є ɜɢɤɨɪɢɫɬɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ, 
ɳɨ ɞɨɡɜɨɥɹɸɬь ɩɪɢɯɨɜɚɧɨ ɤɨɪɢɝɭɜɚɬɢ ɜɚɪɬɿɫɬь ɩɪɨɞɭɤɰɿʀ. Ɉɞɧɿєɸ ɡ ɬɚɤɢɯ ɫɬɪɚɬɟɝɿɣ є 
ɲɪɿɧɤɮɥɹɰɿɹ – ɹɜɢɳɟ, ɩɪɢ ɹɤɨɦɭ ɬɨɜɚɪ ɡɦɟɧɲɭєɬьɫɹ ɭ ɜɚɡɿ, ɨɛ’єɦɿ ɚɛɨ ɤɿɥьɤɨɫɬɿ ɛɟɡ 
ɩɨɦɿɬɧɢɯ ɡɦɿɧ ɭ ɰɿɧɿ, ɳɨ ɞɨɡɜɨɥɹє ɜɢɪɨɛɧɢɤɚɦ ɡɛɟɪɿɝɚɬɢ ɜɢɞɢɦɭ ɫɬɚɛɿɥьɧɿɫɬь ɜɚɪɬɨɫɬɿ 
ɩɪɨɞɭɤɰɿʀ, ɧɟ ɜɢɤɥɢɤɚɸɱɢ ɪɿɡɤɨɝɨ ɧɟɡɚɞɨɜɨɥɟɧɧɹ ɫɩɨɠɢɜɚɱɿɜ. ɒɪɿɧɤɮɥɹɰɿɹ є ɝɥɨɛɚɥьɧɢɦ 
ɮɟɧɨɦɟɧɨɦ, ɹɤɢɣ ɲɢɪɨɤɨ ɡɚɫɬɨɫɨɜɭєɬьɫɹ ɜ ɩɪɨɞɭɤɬɨɜɿɣ ɬɚ ɧɟɩɪɨɞɨɜɨɥьɱɿɣ ɫɮɟɪɿ. ȼ 
ɨɫɬɚɧɧɿ ɪɨɤɢ ʀʀ ɦɚɫɲɬɚɛɢ ɡɧɚɱɧɨ ɡɪɨɫɥɢ ɱɟɪɟɡ ɝɥɨɛɚɥьɧɿ ɟɤɨɧɨɦɿɱɧɿ ɩɨɬɪɹɫɿɧɧɹ, 

ɜɤɥɸɱɚɸɱɢ ɩɚɧɞɟɦɿɸ CЇVID-19, ɝɟɨɩɨɥɿɬɢɱɧɭ ɧɟɫɬɚɛɿɥьɧɿɫɬь ɬɚ ɡɪɨɫɬɚɧɧɹ ɰɿɧ ɧɚ 
ɫɢɪɨɜɢɧɭ. ɋɩɨɠɢɜɚɱɿ ɱɚɫɬɨ ɧɟ ɨɞɪɚɡɭ ɩɨɦɿɱɚɸɬь, ɳɨ ɭɥɸɛɥɟɧɢɣ ɩɪɨɞɭɤɬ ɫɬɚɜ ɦɟɧɲɢɦ 
ɡɚ ɨɛɫɹɝɨɦ, ɨɫɤɿɥьɤɢ ɭɩɚɤɨɜɤɚ ɦɨɠɟ ɡɚɥɢɲɚɬɢɫɹ ɫɯɨɠɨɸ, ɚ ɡɦɿɧɢ ɭ ɜɚɡɿ ɱɢ ɤɿɥьɤɨɫɬɿ 
ɡɚɡɧɚɱɚɸɬьɫɹ ɞɪɿɛɧɢɦ ɲɪɢɮɬɨɦ. ȼɨɞɧɨɱɚɫ, ɡɦɟɧɲɟɧɧɹ ɨɛɫɹɝɭ ɬɨɜɚɪɭ ɩɪɢ ɡɛɟɪɟɠɟɧɧɿ 
ɣɨɝɨ ɩɨɩɟɪɟɞɧьɨʀ ɰɿɧɢ ɮɚɤɬɢɱɧɨ є ɩɪɢɯɨɜɚɧɨɸ ɮɨɪɦɨɸ ɿɧɮɥɹɰɿʀ, ɳɨ ɜɩɥɢɜɚє ɧɚ 
ɤɭɩɿɜɟɥьɧɭ ɫɩɪɨɦɨɠɧɿɫɬь ɧɚɫɟɥɟɧɧɹ. 
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Ⱥɤɬɭɚɥьɧɿɫɬь ɞɨɫɥɿɞɠɟɧɧɹ ɲɪɿɧɤɮɥɹɰɿʀ ɡɭɦɨɜɥɟɧɚ ɧɟɨɛɯɿɞɧɿɫɬɸ ɜɢɪɨɛɥɟɧɧɹ 
ɟɮɟɤɬɢɜɧɢɯ ɦɟɯɚɧɿɡɦɿɜ ɡɚɯɢɫɬɭ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɡɚɛɟɡɩɟɱɟɧɧɹ ɩɪɨɡɨɪɨɫɬɿ 
ɰɿɧɨɭɬɜɨɪɟɧɧɹ. ɍ ɛɚɝɚɬьɨɯ ɤɪɚʀɧɚɯ ɭɪɹɞɢ ɪɨɡɝɥɹɞɚɸɬь ɦɨɠɥɢɜɿɫɬь ɡɚɤɨɧɨɞɚɜɱɨɝɨ 
ɪɟɝɭɥɸɜɚɧɧɹ ɰɿєʀ ɩɪɚɤɬɢɤɢ, ɨɫɤɿɥьɤɢ ɜɨɧɚ ɦɨɠɟ ɜɜɨɞɢɬɢ ɫɩɨɠɢɜɚɱɿɜ ɜ ɨɦɚɧɭ. ȼ ɍɤɪɚʀɧɿ 
ɬɚɤɨɠ ɡɪɨɫɬɚє ɿɧɬɟɪɟɫ ɞɨ ɩɪɨɛɥɟɦɢ, ɳɨ ɩɿɞɬɜɟɪɞɠɭєɬьɫɹ ɿɧɿɰɿɚɬɢɜɚɦɢ ɧɚ ɪɿɜɧɿ 
ɡɚɤɨɧɨɞɚɜɱɢɯ ɨɪɝɚɧɿɜ, ɡɨɤɪɟɦɚ ɪɟєɫɬɪɚɰɿєɸ ɡɚɤɨɧɨɩɪɨєɤɬɭ №12358 Д1Ж, ɫɩɪɹɦɨɜɚɧɨɝɨ ɧɚ 
ɛɨɪɨɬьɛɭ ɡɿ ɲɪɿɧɤɮɥɹɰɿєɸ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɫɭɬɧɨɫɬɿ 
ɲɪɿɧɤɮɥɹɰɿʀ ɬɚ ʀʀ ɜɩɥɢɜ ɧɚ ɟɤɨɧɨɦɿɤɭ ɿ ɫɩɨɠɢɜɚɱɿɜ ɞɨɫɥɿɞɠɭɜɚɥɢ ɛɚɝɚɬɨ ɡɚɤɨɪɞɨɧɧɢɯ 
ɜɱɟɧɢɯ, ɡɨɤɪɟɦɚ Durbin De-Ann Д9Ж ɪɨɡɝɥɹɞɚɥɚ ɬɟ, ɳɨ ɫɩɨɠɢɜɚɱɿ ɩɨ ɜɫьɨɦɭ ɫɜɿɬɭ 
ɫɬɢɤɚɸɬьɫɹ ɡ ɬɢɦ, ɳɨ ɪɨɡɦɿɪɢ ɭɩɚɤɨɜɨɤ ɡɦɟɧɲɭɸɬьɫɹ, ɯɨɱɚ ɰɿɧɢ ɡɚɥɢɲɚɸɬьɫɹ 
ɧɟɡɦɿɧɧɢɦɢ. Ⱥɜɬɨɪɤɚ ɩɿɞɤɪɟɫɥɸɜɚɥɚ, ɳɨ ɰɟ є ɝɥɨɛɚɥьɧɨɸ ɬɟɧɞɟɧɰɿєɸ, ɫɩɪɢɱɢɧɟɧɨɸ 
ɡɪɨɫɬɚɧɧɹɦ ɜɢɬɪɚɬ ɧɚ ɫɢɪɨɜɢɧɭ ɬɚ ɜɢɪɨɛɧɢɰɬɜɨ, ɿ ɡɚɤɥɢɤɚє ɫɩɨɠɢɜɚɱɿɜ ɛɭɬɢ ɭɜɚɠɧɢɦɢ 
ɞɨ ɡɦɿɧ ɭ ɪɨɡɦɿɪɚɯ ɬɚ ɜɚɡɿ ɩɪɨɞɭɤɬɿɜ.  

Haupt W. Д11Ж ɜɢɜɱɚɜ ɩɪɨɝɧɨɡ ɳɨɞɨ ɩɨɫɢɥɟɧɧɹ ɲɪɿɧɤɮɥɹɰɿʀ ɭ 2022 ɪɨɰɿ ɜ ɋɒȺ, 
ɡɨɤɪɟɦɚ ɜ ɤɨɧɬɟɤɫɬɿ ɟɤɨɧɨɦɿɱɧɨʀ ɩɨɥɿɬɢɤɢ ɚɞɦɿɧɿɫɬɪɚɰɿʀ ɩɪɟɡɢɞɟɧɬɚ Ȼɚɣɞɟɧɚ. Ⱥɜɬɨɪ 
ɜɢɫɥɨɜɥɸɜ ɫɬɭɪɛɨɜɚɧɿɫɬь ɬɢɦ, ɳɨ ɬɚɤɚ ɬɟɧɞɟɧɰɿɹ ɦɨɠɟ ɧɟɝɚɬɢɜɧɨ ɜɩɥɢɧɭɬɢ ɧɚ 
ɤɭɩɿɜɟɥьɧɭ ɫɩɪɨɦɨɠɧɿɫɬь ɧɚɫɟɥɟɧɧɹ. KОКtОЧ J. Д12Ж ɪɨɡɝɥɹɞɚɜ ɜɢɩɚɞɤɢ, ɤɨɥɢ ɜɢɪɨɛɧɢɤɢ 
ɤɨɧɞɢɬɟɪɫьɤɨʀ ɩɪɨɞɭɤɰɿʀ ɡɦɟɧɲɭɜɚɥɢ ɪɨɡɦɿɪɢ ɫɜɨєʀ ɩɪɨɞɭɤɰɿʀ, ɳɨ ɜɢɤɥɢɤɚɥɨ 
ɧɟɜɞɨɜɨɥɟɧɧɹ ɫɟɪɟɞ ɫɩɨɠɢɜɚɱɿɜ. ɐɟɣ ɩɪɢɤɥɚɞ ɿɥɸɫɬɪɭє, ɹɤ ɲɪɿɧɤɮɥɹɰɿɹ ɦɨɠɟ ɩɪɢɡɜɟɫɬɢ 
ɞɨ ɧɟɝɚɬɢɜɧɨʀ ɪɟɚɤɰɿʀ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɜɩɥɢɧɭɬɢ ɧɚ ɪɟɩɭɬɚɰɿɸ ɛɪɟɧɞɭ. 

Komiya K., Leussink, D. Д13Ж ɪɨɡɝɥɹɞɚɥɢ ɫɢɬɭɚɰɿɸ ɜ əɩɨɧɿʀ, ɞɟ ɡɪɨɫɬɚɧɧɹ 
ɝɥɨɛɚɥьɧɢɯ ɜɢɬɪɚɬ ɩɪɢɡɜɟɥɨ ɞɨ ɩɨɲɢɪɟɧɧɹ ɲɪɿɧɤɮɥɹɰɿʀ. ɋɩɨɠɢɜɚɱɿ ɫɬɢɤɚɸɬьɫɹ ɡ ɬɢɦ, 
ɳɨ ɩɪɨɞɭɤɬɢ ɫɬɚɸɬь ɦɟɧɲɢɦɢ ɡɚ ɪɨɡɦɿɪɨɦ ɚɛɨ ɜɚɝɨɸ, ɚɥɟ ɤɨɲɬɭɸɬь ɫɬɿɥьɤɢ ɠ, ɳɨ 
ɜɢɤɥɢɤɚє ɨɛɭɪɟɧɧɹ ɬɚ ɡɧɢɠɭє ɞɨɜɿɪɭ ɞɨ ɜɢɪɨɛɧɢɤɿɜ. PrКsКТЧ K., PКЧНОв P. Д15Ж ɪɨɡɝɥɹɞɚɥɢ 
ɲɪɿɧɤɮɥɹɰɿɸ ɹɤ ɧɚɫɥɿɞɨɤ ɡɪɨɫɬɚɧɧɹ ɜɢɪɨɛɧɢɱɢɯ ɜɢɬɪɚɬ, ɿ ɪɟɤɨɦɟɧɞɭɜɚɥɢ ɫɩɨɠɢɜɚɱɚɦ 
ɛɭɬɢ ɭɜɚɠɧɢɦɢ ɞɨ ɡɦɿɧ ɭ ɪɨɡɦɿɪɚɯ ɬɚ ɜɚɡɿ ɩɪɨɞɭɤɬɿɜ.  

Rosalsky G. Д16Ж ɪɨɡɝɥɹɞɚє ɲɪɿɧɤɮɥɹɰɿɸ ɹɤ «ɩɿɞɫɬɭɩɧɨɝɨ ɪɨɞɢɱɚ» ɿɧɮɥɹɰɿʀ. ȼɿɧ 
ɩɨɹɫɧɸє, ɳɨ ɡɚɦɿɫɬь ɩɿɞɜɢɳɟɧɧɹ ɰɿɧ ɜɢɪɨɛɧɢɤɢ ɡɦɟɧɲɭɸɬь ɨɛɫɹɝ ɩɪɨɞɭɤɰɿʀ, ɳɨ є ɦɟɧɲ 
ɩɨɦɿɬɧɢɦ ɞɥɹ ɫɩɨɠɢɜɚɱɿɜ. Ɉɞɧɚɤ ɭ ɞɨɜɝɨɫɬɪɨɤɨɜɿɣ ɩɟɪɫɩɟɤɬɢɜɿ ɰɟ ɡɧɢɠɭє ɞɨɜɿɪɭ ɞɨ 
ɛɪɟɧɞɿɜ ɿ ɫɩɨɧɭɤɚє ɩɨɤɭɩɰɿɜ ɲɭɤɚɬɢ ɚɥьɬɟɪɧɚɬɢɜɢ. БТКШСКЧР C. Д17Ж ɜɢɜɱɚɜ ɿɧɮɥɹɰɿɣɧɿ 
ɩɪɨɰɟɫɢ ɬɚ ɲɪɿɧɤɮɥɹɰɿɸ, ɹɤ ɧɚɫɥɿɞɤɢ ɬɨɝɨ, ɳɨ ɜɢɪɨɛɧɢɤɢ ɡɦɭɲɟɧɿ ɛɭɥɢ ɫɤɨɪɨɱɭɜɚɬɢ 
ɜɢɬɪɚɬɢ ɱɟɪɟɡ ɡɪɨɫɬɚɧɧɹ ɰɿɧ ɧɚ ɫɢɪɨɜɢɧɭ ɬɚ ɥɨɝɿɫɬɢɤɭ. 

ɋɟɪɟɞ ɧɚɰɿɨɧɚɥьɧɢɯ ɮɚɯɿɜɰɿɜ, ɹɤɿ ɪɨɡɝɥɹɞɚɥɢ ɩɪɨɰɟɫ ɲɪɿɧɤɮɥɹɰɿʀ ɦɨɠɧɚ 
ɜɢɨɤɪɟɦɢɬɢ ȼɨɪɨɧɨɜɢɱɚ Ɂ. Д2Ж, ɹɤɢɣ ɪɨɡɝɥɹɞɚɜ ɹɜɢɳɟ ɲɪɿɧɤɮɥɹɰɿʀ, ɤɨɥɢ ɜɢɪɨɛɧɢɤɢ 
ɡɦɟɧɲɭɸɬь ɪɨɡɦɿɪ ɭɩɚɤɨɜɤɢ ɚɛɨ ɜɚɝɭ ɬɨɜɚɪɭ, ɡɛɟɪɿɝɚɸɱɢ ɩɪɢ ɰьɨɦɭ ɬɭ ɫɚɦɭ ɰɿɧɭ, ɳɨ 
ɮɚɤɬɢɱɧɨ є ɩɪɢɯɨɜɚɧɢɦ ɩɨɞɨɪɨɠɱɚɧɧɹɦ. Ʉɪɚɣɧɿɤɨɜɚ Ɍ. [5] ɚɧɚɥɿɡɭɜɚɥɚ ɩɪɚɤɬɢɤɭ 
ɡɦɟɧɲɟɧɧɹ ɪɨɡɦɿɪɭ ɭɩɚɤɨɜɤɢ ɬɨɜɚɪɿɜ ɛɟɡ ɡɦɿɧɢ ʀɯɧьɨʀ ɰɿɧɢ, ɩɿɞɧɿɦɚɸɱɢ ɩɢɬɚɧɧɹ 
ɟɬɢɱɧɨɫɬɿ ɬɚ ɡɚɤɨɧɧɨɫɬɿ ɬɚɤɢɯ ɞɿɣ ɜɢɪɨɛɧɢɤɿɜ. Ⱥɜɬɨɪɤɚ ɡɚɡɧɚɱɚє, ɳɨ ɯɨɱɚ ɡ ɸɪɢɞɢɱɧɨʀ 
ɬɨɱɤɢ ɡɨɪɭ ɰɟ ɦɨɠɟ ɛɭɬɢ ɥɟɝɚɥьɧɨɸ ɫɬɪɚɬɟɝɿєɸ, ɡ ɬɨɱɤɢ ɡɨɪɭ ɫɩɨɠɢɜɚɱɿɜ ɰɟ ɫɩɪɢɣɦɚєɬьɫɹ 
ɹɤ ɨɛɦɚɧ, ɨɫɤɿɥьɤɢ ɜɨɧɢ ɨɬɪɢɦɭɸɬь ɦɟɧɲɟ ɩɪɨɞɭɤɬɭ ɡɚ ɬɿ ɫɚɦɿ ɝɪɨɲɿ. Ʉɪɢɠɧɢɣ Ⱥ. [6] 

ɞɨɫɥɿɞɠɭɜɚɜ ɮɟɧɨɦɟɧ ɲɪɿɧɤɮɥɹɰɿʀ ɜ ɯɚɪɱɨɜɿɣ ɩɪɨɦɢɫɥɨɜɨɫɬɿ, ɩɪɢɱɢɧɢ, ɳɨ ɫɩɨɧɭɤɚɸɬь 
ɜɢɪɨɛɧɢɤɿɜ ɞɨ ɡɦɟɧɲɟɧɧɹ ɪɨɡɦɿɪɿɜ ɭɩɚɤɨɜɨɤ, ɬɚ ɜɩɥɢɜ ɰьɨɝɨ ɧɚ ɫɩɨɠɢɜɚɱɿɜ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɒɪɿɧɤɮɥɹɰɿɹ є ɫɤɥɚɞɧɢɦ ɟɤɨɧɨɦɿɱɧɢɦ ɹɜɢɳɟɦ, ɹɤɟ ɜɩɥɢɜɚє ɧɚ 
ɪɢɧɨɤ ɫɩɨɠɢɜɱɢɯ ɬɨɜɚɪɿɜ, ɩɨɜɟɞɿɧɤɭ ɩɨɤɭɩɰɿɜ ɬɚ ɡɚɝɚɥьɧɭ ɟɤɨɧɨɦɿɱɧɭ ɫɢɬɭɚɰɿɸ. ȼɨɧɚ 
ɡɚɥɢɲɚєɬьɫɹ ɧɟɞɨɫɬɚɬɧьɨ ɞɨɫɥɿɞɠɟɧɨɸ ɭ ɧɚɭɤɨɜɿɣ ɬɚ ɡɚɤɨɧɨɞɚɜɱɿɣ ɫɮɟɪɚɯ, ɳɨ ɫɬɜɨɪɸє 
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ɩɨɬɪɟɛɭ ɭ ɩɨɞɚɥьɲɨɦɭ ɚɧɚɥɿɡɿ. Ɉɞɧɿєɸ ɡ ɝɨɥɨɜɧɢɯ ɧɟɜɢɪɿɲɟɧɢɯ ɩɪɨɛɥɟɦ є ɜɿɞɫɭɬɧɿɫɬь 
ɟɮɟɤɬɢɜɧɢɯ ɦɟɯɚɧɿɡɦɿɜ ɡɚɤɨɧɨɞɚɜɱɨɝɨ ɪɟɝɭɥɸɜɚɧɧɹ. ɍ ɛɚɝɚɬьɨɯ ɤɪɚʀɧɚɯ, ɡɨɤɪɟɦɚ ɜ 
ɍɤɪɚʀɧɿ, ɥɢɲɟ ɩɨɱɢɧɚɸɬь ɪɨɡɝɥɹɞɚɬɢ ɦɨɠɥɢɜɿɫɬь ɡɨɛɨɜ’ɹɡɚɬɢ ɜɢɪɨɛɧɢɤɿɜ ɱɿɬɤɨ 
ɿɧɮɨɪɦɭɜɚɬɢ ɫɩɨɠɢɜɚɱɿɜ ɩɪɨ ɡɦɿɧɭ ɜɚɝɢ ɱɢ ɨɛ’єɦɭ ɬɨɜɚɪɭ. Ɍɚɤɨɠ ɜɿɞɫɭɬɧɿ ɫɬɚɧɞɚɪɬɢ, ɹɤɿ 
ɛ ɜɢɡɧɚɱɚɥɢ, ɤɨɥɢ ɡɦɿɧɚ ɭɩɚɤɨɜɤɢ є ɱɚɫɬɢɧɨɸ ɪɢɧɤɨɜɨʀ ɫɬɪɚɬɟɝɿʀ, ɚ ɤɨɥɢ – ɩɪɢɯɨɜɚɧɢɦ 
ɩɨɞɨɪɨɠɱɚɧɧɹɦ. ɓɟ ɨɞɧɢɦ ɜɚɠɥɢɜɢɦ ɩɢɬɚɧɧɹɦ є ɟɤɨɧɨɦɿɱɧɢɣ ɬɚ ɟɬɢɱɧɢɣ ɚɫɩɟɤɬ 
ɲɪɿɧɤɮɥɹɰɿʀ. Ɂ ɨɞɧɨɝɨ ɛɨɤɭ, ɜɢɪɨɛɧɢɤɢ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɰɟɣ ɿɧɫɬɪɭɦɟɧɬ ɹɤ ɫɩɨɫɿɛ 
ɚɞɚɩɬɚɰɿʀ ɞɨ ɟɤɨɧɨɦɿɱɧɢɯ ɜɢɤɥɢɤɿɜ, ɬɚɤɢɯ ɹɤ ɡɪɨɫɬɚɧɧɹ ɰɿɧ ɧɚ ɫɢɪɨɜɢɧɭ ɬɚ ɿɧɮɥɹɰɿɹ. Ɂ 
ɿɧɲɨɝɨ ɛɨɤɭ, ɰɟ ɩɿɞɪɢɜɚє ɞɨɜɿɪɭ ɫɩɨɠɢɜɚɱɿɜ, ɹɤɿ ɱɚɫɬɨ ɧɟ ɩɨɦɿɱɚɸɬь ɡɦɿɧ ɭ ɪɨɡɦɿɪɚɯ 
ɭɩɚɤɨɜɨɤ ɿ ɜɿɞɱɭɜɚɸɬь ɫɟɛɟ ɨɛɦɚɧɭɬɢɦɢ. Ɉɬɠɟ, ɩɢɬɚɧɧɹ ɲɪɿɧɤɮɥɹɰɿʀ ɜɢɦɚɝɚє ɩɨɞɚɥьɲɢɯ 
ɞɨɫɥɿɞɠɟɧь ɭ ɧɚɩɪɹɦɤɭ ʀʀ ɟɤɨɧɨɦɿɱɧɢɯ, ɫɨɰɿɚɥьɧɢɯ ɬɚ ɩɪɚɜɨɜɢɯ ɚɫɩɟɤɬɿɜ. ȼɚɠɥɢɜɢɦ 
ɡɚɥɢɲɚєɬьɫɹ ɚɧɚɥɿɡ ɦɨɠɥɢɜɢɯ ɦɟɯɚɧɿɡɦɿɜ ɪɟɝɭɥɸɜɚɧɧɹ, ɪɨɡɪɨɛɤɚ ɩɪɨɡɨɪɢɯ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɬɚ ɜɢɡɧɚɱɟɧɧɹ ɦɟɠ ɟɬɢɱɧɨɫɬɿ ɬɚɤɨʀ ɩɪɚɤɬɢɤɢ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɫɬɚɬɬɿ є ɚɧɚɥɿɡ 
ɫɭɬɧɨɫɬɿ ɲɪɿɧɤɮɥɹɰɿʀ, ʀʀ ɜɩɥɢɜɭ ɧɚ ɫɩɨɠɢɜɚɱɿɜ ɿ ɪɢɧɨɤ, ɚ ɬɚɤɨɠ ɪɨɡɝɥɹɞ ɦɨɠɥɢɜɢɯ ɲɥɹɯɿɜ 
ɪɟɝɭɥɸɜɚɧɧɹ ɰьɨɝɨ ɹɜɢɳɚ ɧɚ ɡɚɤɨɧɨɞɚɜɱɨɦɭ ɪɿɜɧɿ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ɒɪɿɧɤɮɥɹɰɿɹ – ɰɟ ɦɚɪɤɟɬɢɧɝɨɜɢɣ ɬɪɸɤ, ɹɤɢɣ ɫɬɚє 
ɞɟɞɚɥɿ ɩɨɩɭɥɹɪɧɿɲɢɦ ɭ ɜɫьɨɦɭ ɫɜɿɬɿ, ɧɟɡɚɥɟɠɧɨ ɜɿɞ ɪɿɜɧɹ ɪɨɡɜɢɬɤɭ ɟɤɨɧɨɦɿɤɢ ɱɢ 
ɞɟɪɠɚɜɧɨɝɨ ɪɟɝɭɥɸɜɚɧɧɹ ɰɿɧ. Ʉɨɦɩɚɧɿʀ ɡɦɟɧɲɭɸɬь ɪɨɡɦɿɪ ɚɛɨ ɤɿɥьɤɿɫɬь ɩɪɨɞɭɤɬɭ, 
ɡɚɥɢɲɚɸɱɢ ɰɿɧɭ ɬɚ ɞɢɡɚɣɧ ɭɩɚɤɨɜɤɢ ɧɟɡɦɿɧɧɢɦɢ. ɋɩɨɠɢɜɚɱ ɩɥɚɬɢɬь ɫɬɿɥьɤɢ ɠ, ɚɥɟ 
ɨɬɪɢɦɭє ɦɟɧɲɟ – ɿ ɱɚɫɬɨ ɧɚɜɿɬь ɰьɨɝɨ ɧɟ ɩɨɦɿɱɚє. ȼ ȱɬɚɥɿʀ ɰɹ ɩɪɚɤɬɢɤɚ ɞɨɫɹɝɥɚ ɬɚɤɨɝɨ 
ɦɚɫɲɬɚɛɭ, ɳɨ ɨɪɝɚɧɿɡɚɰɿɹ CШНКМШЧs (Ʉɨɨɪɞɢɧɚɰɿɹ ɚɫɨɰɿɚɰɿɣ ɿɡ ɡɚɯɢɫɬɭ ɧɚɜɤɨɥɢɲɧьɨɝɨ 
ɫɟɪɟɞɨɜɢɳɚ ɬɚ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ) ɩɨɞɚɥɚ ɫɤɚɪɝɭ ɞɨ Ⱥɧɬɢɦɨɧɨɩɨɥьɧɨɝɨ ɤɨɦɿɬɟɬɭ ɬɚ 104 
ɩɪɨɤɭɪɚɬɭɪ ɤɪɚʀɧɢ. Ȳʀ ɦɟɬɚ – ɡ’ɹɫɭɜɚɬɢ, ɱɢ є ɬɚɤɿ ɦɚɧɿɩɭɥɹɰɿʀ ɲɚɯɪɚɣɫɬɜɨɦ ɚɛɨ 
ɧɟɞɨɛɪɨɫɨɜɿɫɧɨɸ ɬɨɪɝɨɜɨɸ ɩɪɚɤɬɢɤɨɸ [8].  

Єɜɪɨɩɟɣɫьɤɚ Ʉɨɦɿɫɿɹ Д10Ж ɜɢɡɧɚє ɩɪɨɛɥɟɦɭ ɬɚ ɧɚɝɨɥɨɲɭє: ɯɨɱɚ ɡɚɤɨɧɨɞɚɜɫɬɜɨ Єɋ 
ɧɟ ɨɛɦɟɠɭє ɫɜɨɛɨɞɭ ɛɿɡɧɟɫɭ ɭ ɜɫɬɚɧɨɜɥɟɧɧɿ ɰɿɧ ɬɚ ɪɨɡɦɿɪɿɜ ɩɪɨɞɭɤɰɿʀ, ɬɨɪɝɨɜɰɿ 
ɡɨɛɨɜ’ɹɡɚɧɿ ɱɿɬɤɨ ɜɤɚɡɭɜɚɬɢ ɡɚɝɚɥьɧɭ ɰɿɧɭ ɬɚ ɨɫɧɨɜɧɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɬɨɜɚɪɭ, ɡɨɤɪɟɦɚ 
ɣɨɝɨ ɨɛɫɹɝ. ɐɟ ɪɟɝɭɥɸєɬьɫɹ Ⱦɢɪɟɤɬɢɜɨɸ ɩɪɨ ɧɟɞɨɛɪɨɫɨɜɿɫɧɭ ɤɨɦɟɪɰɿɣɧɭ ɩɪɚɤɬɢɤɭ ɬɚ 
ɿɧɲɢɦɢ ɧɨɪɦɚɦɢ, ɫɩɪɹɦɨɜɚɧɢɦɢ ɧɚ ɡɚɯɢɫɬ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ Д3, 4Ж. ɒɪɿɧɤɮɥɹɰɿɹ – ɰɟ ɧɟ 
ɩɪɨɫɬɨ ɦɚɪɤɟɬɢɧɝɨɜɢɣ ɯɿɞ, ɚ ɫɩɨɫɿɛ ɧɟɩɨɦɿɬɧɨ ɡɦɿɧɸɜɚɬɢ ɩɪɨɩɨɡɢɰɿɸ, ɹɤɢɣ ɦɨɠɟ 
ɜɜɨɞɢɬɢ ɫɩɨɠɢɜɚɱɿɜ ɜ ɨɦɚɧɭ. ɋɩɨɠɢɜɚɱɚɦ ɩɨɬɪɿɛɧɨ ɛɭɬɢ ɭɜɚɠɧɢɦɢ: ɩɨɪɿɜɧɸɜɚɬɢ ɜɚɝɭ, 
ɨɛ’єɦ ɿ ɜɚɪɬɿɫɬь ɬɨɜɚɪɿɜ, ɳɨɛ ɨɬɪɢɦɭɜɚɬɢ ɫɩɪɚɜɠɧɸ ɰɿɧɧɿɫɬь ɡɚ ɫɜɨʀ ɝɪɨɲɿ. 

Ɂɦɟɧɲɟɧɧɹ ɤɿɥьɤɨɫɬɿ ɬɨɜɚɪɭ ɛɟɡ ɡɦɿɧɢ ɰɿɧɢ ɦɨɠɟ ɛɭɬɢ ɧɟ ɩɪɨɫɬɨ ɯɢɬɪɢɦ 
ɦɚɪɤɟɬɢɧɝɨɜɢɦ ɯɨɞɨɦ, ɚ ɩɨɪɭɲɟɧɧɹɦ ɡɚɤɨɧɨɞɚɜɫɬɜɚ Єɋ. ɋɬɚɬɬɹ 6 Ⱦɢɪɟɤɬɢɜɢ ɩɪɨ 
ɧɟɞɨɛɪɨɫɨɜɿɫɧɭ ɤɨɦɟɪɰɿɣɧɭ ɩɪɚɤɬɢɤɭ (UCPD) [3] ɩɪɹɦɨ ɡɚɛɨɪɨɧɹє ɜɜɟɞɟɧɧɹ ɫɩɨɠɢɜɚɱɿɜ 
ɜ ɨɦɚɧɭ. əɤɳɨ ɡɨɜɧɿɲɧɿɣ ɜɢɝɥɹɞ ɚɛɨ ɩɪɟɡɟɧɬɚɰɿɹ ɬɨɜɚɪɭ ɡɦɭɲɭє ɩɨɤɭɩɰɹ ɩɪɢɣɧɹɬɢ 
ɪɿɲɟɧɧɹ, ɹɤɟ ɜɿɧ ɧɟ ɩɪɢɣɧɹɜ ɛɢ, ɡɧɚɸɱɢ ɫɩɪɚɜɠɧɿɣ ɪɨɡɦɿɪ ɱɢ ɤɿɥьɤɿɫɬь ɩɪɨɞɭɤɬɭ, ɰɟ ɦɨɠɟ 
ɜɜɚɠɚɬɢɫɹ ɧɟɞɨɛɪɨɫɨɜɿɫɧɨɸ ɩɪɚɤɬɢɤɨɸ. Ʉɨɧɬɪɨɥь ɡɚ ɞɨɬɪɢɦɚɧɧɹɦ ɰьɨɝɨ ɡɚɤɨɧɨɞɚɜɫɬɜɚ 
ɩɨɤɥɚɞɟɧɨ ɧɚ ɧɚɰɿɨɧɚɥьɧɿ ɨɪɝɚɧɢ ɜɥɚɞɢ ɤɪɚʀɧ-ɱɥɟɧɿɜ Єɋ. ȼɨɧɢ: ɨɰɿɧɸɸɬь ɬɚ ɩɪɢɩɢɧɹɸɬь 
ɜɢɩɚɞɤɢ ɨɛɦɚɧɭ ɧɚ ɪɢɧɤɭ; ɡɞɿɣɫɧɸɸɬь ɧɚɝɥɹɞ ɡɚ ɩɿɞɩɪɢєɦɫɬɜɚɦɢ, ɹɤɿ ɜɢɤɨɪɢɫɬɨɜɭɸɬь 
ɩɨɞɿɛɧɿ ɦɟɬɨɞɢ; ɜɠɢɜɚɸɬь ɡɚɯɨɞɿɜ ɭ ɪɚɡɿ ɜɢɹɜɥɟɧɧɹ ɩɨɪɭɲɟɧь. Єɜɪɨɩɟɣɫьɤɚ Ʉɨɦɿɫɿɹ 
ɡɚɤɥɢɤɚє ɩɨɤɭɩɰɿɜ ɩɨɜɿɞɨɦɥɹɬɢ ɩɪɨ ɬɚɤɿ ɜɢɩɚɞɤɢ ɭ ɜɿɞɩɨɜɿɞɧɿ ɧɚɰɿɨɧɚɥьɧɿ ɨɪɝɚɧɢ, ɳɨɛ 
ɡɚɩɨɛɿɝɬɢ ɩɨɲɢɪɟɧɧɸ ɩɪɢɯɨɜɚɧɨɝɨ ɡɞɨɪɨɠɱɚɧɧɹ Д10Ж. ɒɪɿɧɤɮɥɹɰɿɹ ɦɨɠɟ ɧɟ ɥɢɲɟ 
ɜɩɥɢɧɭɬɢ ɧɚ ɝɚɦɚɧɟɰь ɫɩɨɠɢɜɚɱɿɜ, ɚ ɣ ɫɬɚɬɢ ɩɿɞɫɬɚɜɨɸ ɞɥɹ ɡɚɤɨɧɧɨɝɨ ɜɬɪɭɱɚɧɧɹ 
ɪɟɝɭɥɹɬɨɪɿɜ.  
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RКЦК (ɤɨɦɩɚɧɿɹ UЩПТОХН): ɜɦɿɫɬ ɩɥɚɫɬɢɤɨɜɨɝɨ ɤɨɧɬɟɣɧɟɪɚ ɩɨɥɟɝɲɚɜ ɧɚ 100 ɝ (400 ɝ ɡɚɦɿɫɬь 
500 ɝ), ɳɨ ɩɪɢɡɜɟɥɨ ɞɨ ɡɛɿɥьɲɟɧɧɹ ɰɿɧɢ ɩɪɨɞɭɤɬɭ ɩɪɢɛɥɢɡɧɨ ɧɚ 25% [14]. 

ȼ ȱɧɞɿʀ ɧɚɛɢɪɚє ɨɛɟɪɬɿɜ ɭɧɿɤɚɥьɧɚ ɮɨɪɦɚ ɲɪɿɧɤɮɥɹɰɿʀ, ɹɤɭ ɧɚɡɢɜɚɸɬь 
«ɩɟɪɟɦɢɤɚɧɧɹɦ ɜɧɢɡ». ɐɟɣ ɮɟɧɨɦɟɧ ɨɫɨɛɥɢɜɨ ɩɨɦɿɬɧɢɣ ɭ ɫɿɥьɫьɤɿɣ ɦɿɫɰɟɜɨɫɬɿ, ɞɟ ɪɿɜɟɧь 
ɞɨɯɨɞɿɜ ɧɢɠɱɢɣ, ɚ ɫɩɨɠɢɜɚɱɿ ɱɭɬɥɢɜɿɲɿ ɞɨ ɰɿɧ. ɇɚɬɨɦɿɫɬь ɦɿɫьɤɟ ɧɚɫɟɥɟɧɧɹ, ɦɚɸɱɢ 
ɜɢɳɢɣ ȼȼɉ ɧɚ ɞɭɲɭ ɧɚɫɟɥɟɧɧɹ, ɬɚɤɨɠ ɫɬɢɤɚєɬьɫɹ ɡɿ ɡɪɨɫɬɚɧɧɹɦ ɜɢɬɪɚɬ ɱɟɪɟɡ ɿɧɮɥɹɰɿɸ, 
ɨɞɧɚɤ ɦɟɧɲ ɝɨɫɬɪɨ ɪɟɚɝɭє ɧɚ ɡɦɿɧɭ ɜɚɪɬɨɫɬɿ ɬɨɜɚɪɿɜ [9]. ɋɯɨɠɿ ɬɟɧɞɟɧɰɿʀ ɫɩɨɫɬɟɪɿɝɚɸɬьɫɹ 
ɿ ɜ ɇɟɩɚɥɿ, ɞɟ ɦɿɫɰɟɜɢɣ ɛɿɡɧɟɫ ɡɦɭɲɟɧɢɣ ɚɞɚɩɬɭɜɚɬɢɫɹ ɞɨ ɟɤɨɧɨɦɿɱɧɢɯ ɜɢɤɥɢɤɿɜ. 
ɇɚɩɪɢɤɥɚɞ, ɜɥɚɫɧɢɤ ɡɚɤɥɚɞɭ MШMШ ɰɟɧɬɪ BКЧРХКЦЮФСТ MКСКЛСКrКt ɡɦɟɧɲɢɜ ɪɨɡɦɿɪ ɫɜɨʀɯ 
ɦɨɦɨ (ɚɡɿɣɫьɤɚ ɫɬɪɚɜɚ ɩɨɩɭɥɹɪɧɚ ɜ ɇɟɩɚɥɿ, Ɍɢɛɟɬɿ, ȱɧɞɿʀ ɬɚ ɿɧɲɢɯ ɤɪɚʀɧɚɯ ɉɿɜɞɟɧɧɨʀ Ⱥɡɿʀ 
– ɰɟ ɩɟɥьɦɟɧɿ, ɹɤɿ ɦɨɠɭɬь ɛɭɬɢ ɜɚɪɟɧɿ ɚɛɨ ɫɦɚɠɟɧɿ, ɡ ɪɿɡɧɢɦɢ ɧɚɱɢɧɤɚɦɢ), ɡɛɟɪɿɝɲɢ ɩɪɢ 
ɰьɨɦɭ ɤɨɥɢɲɧɸ ɰɿɧɭ. ȼɨɞɧɨɱɚɫ ɩɪɟɞɫɬɚɜɧɢɤɢ ɡɚɤɥɚɞɭ ɩɨɩɟɪɟɞɢɥɢ, ɳɨ ɧɚɣɛɥɢɠɱɢɦ 
ɱɚɫɨɦ ɦɨɠɥɢɜɟ ɣ ɩɨɞɚɥьɲɟ ɩɿɞɜɢɳɟɧɧɹ ɜɚɪɬɨɫɬɿ ɫɬɪɚɜ. ɒɪɿɧɤɮɥɹɰɿɹ ɬɨɪɤɧɭɥɚɫɹ ɧɟ ɥɢɲɟ 
ɫɬɪɚɜ ɭ ɡɚɤɥɚɞɚɯ ɝɪɨɦɚɞɫьɤɨɝɨ ɯɚɪɱɭɜɚɧɧɹ. ɇɚɩɪɢɤɥɚɞ, ɥɨɤɲɢɧɚ PrООtТ, ɹɤɚ ɪɚɧɿɲɟ 
ɩɪɨɞɚɜɚɥɚɫɹ ɭ 75-ɝɪɚɦɨɜɢɯ ɭɩɚɤɨɜɤɚɯ, ɜɬɪɚɬɢɥɚ 15 ɝɪɚɦɿɜ, ɧɟ ɡɦɿɧɢɜɲɢ ɫɜɨєʀ ɰɿɧɢ. Ⱥ 
ɜɟɥɢɤɿ ɩɚɤɟɬɢ АКТ АКТ, ɯɨɱ ɿ ɡɚɥɢɲɢɥɢɫɹ ɛɟɡ ɡɦɿɧ ɭ ɜɚɪɬɨɫɬɿ, ɧɚɫɩɪɚɜɞɿ ɫɬɚɥɢ ɦɟɧɲ 
ɜɢɝɿɞɧɨɸ ɩɨɤɭɩɤɨɸ ɞɥɹ ɫɩɨɠɢɜɚɱɿɜ [15]. Ɍɚɤɢɦ ɱɢɧɨɦ, ɹɤ ɜ ȱɧɞɿʀ, ɬɚɤ ɿ ɜ ɇɟɩɚɥɿ 
ɲɪɿɧɤɮɥɹɰɿɹ ɫɬɚє ɜɫɟ ɛɿɥьɲ ɩɨɲɢɪɟɧɢɦ ɹɜɢɳɟɦ, ɡɦɭɲɭɸɱɢ ɩɨɤɭɩɰɿɜ ɩɥɚɬɢɬɢ ɛɿɥьɲɟ ɡɚ 
ɦɟɧɲɢɣ ɨɛɫɹɝ ɬɨɜɚɪɿɜ, ɱɚɫɬɨ ɧɚɜɿɬь ɧɟ ɭɫɜɿɞɨɦɥɸɸɱɢ ɰьɨɝɨ. 

əɩɨɧɿɹ ɬɪɢɜɚɥɢɣ ɱɚɫ ɛɨɪɨɥɚɫɹ ɡ ɞɟɮɥɹɰɿєɸ, ɩɪɨɬɟ ɡɚɪɚɡ ɭ ɤɪɚʀɧɿ ɞɟɞɚɥɿ ɛɿɥьɲɟ 
ɩɪɨɹɜɥɹɸɬьɫɹ ɨɡɧɚɤɢ ɲɪɿɧɤɮɥɹɰɿʀ. Ɉɞɧɿєɸ ɡ ɨɫɧɨɜɧɢɯ ɩɪɢɱɢɧ ɰьɨɝɨ ɹɜɢɳɚ ɫɬɚɥɨ ɫɬɪɿɦɤɟ 
ɡɪɨɫɬɚɧɧɹ ɰɿɧ ɧɚ ɫɢɪɨɜɢɧɭ ɬɚ ɨɫɥɚɛɥɟɧɧɹ ɧɚɰɿɨɧɚɥьɧɨʀ ɜɚɥɸɬɢ. JКЩКЧ IЧМ. ɩɨɜɿɞɨɦɥɹє, ɳɨ 
ɡɛɿɥьɲɟɧɧɹ ɜɢɬɪɚɬ ɧɚ ɩɚɥɢɜɨ, ɤɚɜɨɜɿ ɡɟɪɧɚ ɬɚ ɹɥɨɜɢɱɢɧɭ ɡɦɭɲɭє ɤɨɦɩɚɧɿʀ ɩɟɪɟɝɥɹɞɚɬɢ 
ɫɜɨɸ ɰɿɧɨɜɭ ɩɨɥɿɬɢɤɭ. Ɉɞɧɚɤ ɹɩɨɧɫьɤɿ ɯɚɪɱɨɜɿ ɜɢɪɨɛɧɢɤɢ ɭɧɢɤɚɸɬь ɩɪɹɦɨɝɨ ɩɿɞɜɢɳɟɧɧɹ 
ɰɿɧ, ɩɨɛɨɸɸɱɢɫь ɜɬɪɚɬɢ ɫɩɨɠɢɜɚɱɿɜ. ɉɪɨɮɟɫɨɪ ɟɤɨɧɨɦɿɤɢ Ɍɨɤɿɣɫьɤɨɝɨ ɭɧɿɜɟɪɫɢɬɟɬɭ 
ɐɭɬɨɦɭ ȼɚɬɚɧɚɛɟ ɡɚɡɧɚɱɚє, ɳɨ ɧɚɜɿɬь ɡɚ ɭɦɨɜ ɡɧɚɱɧɨɝɨ ɡɪɨɫɬɚɧɧɹ ɜɢɬɪɚɬ ɤɨɦɩɚɧɿɹɦ ɜɤɪɚɣ 
ɫɤɥɚɞɧɨ ɜɿɞɤɪɢɬɨ ɩɿɞɧɿɦɚɬɢ ɰɿɧɢ ɧɚ ɩɪɨɞɭɤɰɿɸ Д13Ж. ɍ ɜɿɞɩɨɜɿɞь ɧɚ ɡɪɨɫɬɚɸɱɟ 
ɡɚɧɟɩɨɤɨєɧɧɹ ɫɩɨɠɢɜɚɱɿɜ ɭ əɩɨɧɿʀ ɧɚɜɿɬь ɡ’ɹɜɢɜɫɹ ɫɩɟɰɿɚɥьɧɢɣ ɜɟɛ-ɪɟɫɭɪɫ ɞɥɹ 
ɜɿɞɫɬɟɠɟɧɧɹ ɲɪɿɧɤɮɥɹɰɿʀ. əɩɨɧɟɰь Ɇɚɫɚɸɤɿ ȱɜɚɫɚ, ɪɨɡɞɪɚɬɨɜɚɧɢɣ ɡɦɟɧɲɟɧɧɹɦ ɭɩɚɤɨɜɨɤ 
ɛɟɡ ɡɦɿɧɢ ɜɚɪɬɨɫɬɿ, ɫɬɜɨɪɢɜ ɫɚɣɬ ааа.ЧОКРО.УЩ, ɳɨ ɦɨɧɿɬɨɪɢɬь ɡɦɿɧɢ ɪɨɡɦɿɪɿɜ ɿ ɰɿɧ ɩɨɧɚɞ 
400 ɬɨɜɚɪɿɜ ɬɚ ɩɨɫɥɭɝ. Ɂɚ ɣɨɝɨ ɫɥɨɜɚɦɢ, ɭ əɩɨɧɿʀ ɜɿɞɤɪɢɬɢɣ ɩɟɪɟɝɥɹɞ ɰɿɧ ɜɜɚɠɚєɬьɫɹ 
ɧɟɛɚɠɚɧɢɦ, ɬɨɦɭ ɡɦɟɧɲɟɧɧɹ ɪɨɡɦɿɪɭ ɬɨɜɚɪɿɜ ɫɬɚє «ɩɿɞɫɬɭɩɧɢɦ, ɚɥɟ ɟɮɟɤɬɢɜɧɢɦ» 

ɫɩɨɫɨɛɨɦ ɩɿɞɜɢɳɟɧɧɹ ɩɪɢɛɭɬɤɿɜ ɜɢɪɨɛɧɢɤɿɜ [13]. 

ɉɨɩɪɢ ɧɟɝɚɬɢɜɧɟ ɫɬɚɜɥɟɧɧɹ ɫɩɨɠɢɜɚɱɿɜ, ɬɚɤɚ ɩɪɚɤɬɢɤɚ ɜɢɹɜɢɥɚɫɹ ɟɮɟɤɬɢɜɧɨɸ ɞɥɹ 
ɛɿɡɧɟɫɭ. əɤ ɡɚɡɧɚɱɚє HКЮЩt А., «ɩɪɢɯɨɜɚɧɟ ɫɤɨɪɨɱɟɧɧɹ ɬɨɜɚɪɿɜ ɞɨɡɜɨɥɹє ɡɛɟɪɿɝɚɬɢ 
ɥɨɹɥьɧɿɫɬь ɤɥɿєɧɬɿɜ, ɨɞɧɨɱɚɫɧɨ ɡɚɛɟɡɩɟɱɭɸɱɢ ɤɨɦɩɚɧɿɹɦ ɫɬɚɛɿɥьɧɢɣ ɩɪɢɪɿɫɬ ɩɪɢɛɭɬɤɭ» 
Д11Ж. Ɍɚɤɢɦ ɱɢɧɨɦ, ɲɪɿɧɤɮɥɹɰɿɹ ɫɬɚє ɧɟ ɥɢɲɟ ɟɤɨɧɨɦɿɱɧɨɸ ɧɟɨɛɯɿɞɧɿɫɬɸ, ɚ ɣ 
ɫɬɪɚɬɟɝɿɱɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɩɿɞɩɪɢєɦɫɬɜ ɭ ɫɭɱɚɫɧɿɣ əɩɨɧɿʀ. 

ɒɪɿɧɤɮɥɹɰɿɹ ɜɠɟ ɞɚɜɧɨ ɫɬɚɥɚ ɝɥɨɛɚɥьɧɢɦ ɹɜɢɳɟɦ, ɿ ɧɚɜɿɬь ɜɿɞɨɦɿ ɛɪɟɧɞɢ ɧɟ 
ɝɪɟɛɭɸɬь ɰɿєɸ ɦɚɪɤɟɬɢɧɝɨɜɨɸ ɩɪɚɤɬɢɤɨɸ. Ɉɫь ɥɢɲɟ ɤɿɥьɤɚ ɹɫɤɪɚɜɢɯ ɩɪɢɤɥɚɞɿɜ ɬɨɝɨ, ɹɤ 
ɤɨɦɩɚɧɿʀ ɡɦɟɧɲɭɸɬь ɤɿɥьɤɿɫɬь ɩɪɨɞɭɤɬɭ, ɡɚɥɢɲɚɸɱɢ ɰɿɧɭ ɧɟɡɦɿɧɧɨɸ ɚɛɨ ɧɚɜɿɬь 
ɩɿɞɜɢɳɭɸɱɢ ʀʀ. CКХЛОО IЧМ. – ɜɢɪɨɛɧɢɤ ɩɨɩɭɥɹɪɧɢɯ ɹɩɨɧɫьɤɢɯ ɡɚɤɭɫɨɤ – ɨɝɨɥɨɫɢɜ ɩɪɨ 
ɫɤɨɪɨɱɟɧɧɹ ɜɦɿɫɬɭ ɞɟɹɤɢɯ ɫɜɨʀɯ ɤɚɪɬɨɩɥɹɧɢɯ ɱɿɩɫɿɜ ɬɚ ɩɚɥɢɱɨɤ JКРКrТМШ ɩɪɢɛɥɢɡɧɨ ɧɚ 5%. 
ȼɨɞɧɨɱɚɫ ɤɨɦɩɚɧɿɹ ɩɿɞɜɢɳɢɥɚ ɰɿɧɢ ɳɟ ɧɚ ɞɸɠɢɧɭ ɫɜɨʀɯ ɩɪɨɞɭɤɬɿɜ ɧɚ 10%. ɐɹ ɧɨɜɢɧɚ 
ɜɢɤɥɢɤɚɥɚ ɧɟɝɚɬɢɜɧɢɣ ɪɟɡɨɧɚɧɫ ɫɟɪɟɞ ɫɩɨɠɢɜɚɱɿɜ Д13Ж. MШЧНОХОг IЧtОrЧКtТШЧКХ, ɜɿɞɨɦɚ 
ɤɨɦɩɚɧɿɹ ɡɿ ɋɒȺ, ɡɦɿɧɢɥɚ ɮɨɪɦɭ ɥɟɝɟɧɞɚɪɧɨɝɨ ɲɜɟɣɰɚɪɫьɤɨɝɨ ɲɨɤɨɥɚɞɭ TШЛХОrШЧО. 
ɑɟɪɟɡ ɩɨɥɿɬɢɤɭ ɦɟɪɟɠɿ ɡɧɢɠɨɤ PШЮЧНХКЧН, ɹɤɚ ɜɿɞɦɨɜɢɥɚɫɹ ɩɿɞɧɿɦɚɬɢ ɰɿɧɭ, ɜɢɪɨɛɧɢɤɭ 
ɞɨɜɟɥɨɫɹ ɡɦɟɧɲɢɬɢ ɜɚɝɭ ɛɚɬɨɧɱɢɤɚ ɡɿ 170 ɝ ɞɨ 150 ɝ, ɡɚɥɢɲɢɜɲɢ ɰɿɧɭ ɧɟɡɦɿɧɧɨɸ. ɐɟ 
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ɜɢɤɥɢɤɚɥɨ ɨɛɭɪɟɧɧɹ ɛɪɢɬɚɧɫьɤɢɯ ɫɩɨɠɢɜɚɱɿɜ Д12Ж. ІОstХц ɬɚɤɨɠ ɧɟ ɡɚɥɢɲɢɥɚɫɹ ɨɫɬɨɪɨɧь: 
ɤɨɦɩɚɧɿɹ ɡɦɟɧɲɢɥɚ ɜɚɝɭ ɛɚɧɨɤ ɤɚɜɢ ІОsМКПц AгОrК AЦОrТМКЧШ ɡɿ 100 ɝ ɞɨ 90 ɝ, ɧɟ 
ɩɨɜɿɞɨɦɢɜɲɢ ɩɪɨ ɰɟ ɫɩɨɠɢɜɚɱɿɜ ɡɚɡɞɚɥɟɝɿɞь Д15Ж.  

ȼɟɥɢɤɿ ɛɪɟɧɞɢ ɜɫɟ ɱɚɫɬɿɲɟ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɲɪɿɧɤɮɥɹɰɿɸ ɹɤ ɫɩɨɫɿɛ ɩɪɢɯɨɜɚɧɨɝɨ 
ɡɞɨɪɨɠɱɚɧɧɹ ɬɨɜɚɪɿɜ. ɓɨɛ ɧɟ ɫɬɚɬɢ ɠɟɪɬɜɨɸ ɬɚɤɢɯ ɦɚɧɿɩɭɥɹɰɿɣ, ɫɩɨɠɢɜɚɱɚɦ ɜɚɪɬɨ 
ɪɟɬɟɥьɧɨ ɩɟɪɟɜɿɪɹɬɢ ɜɚɝɭ ɬɚ ɨɛ’єɦ ɬɨɜɚɪɿɜ, ɚ ɧɟ ɥɢɲɟ ɰɿɧɧɢɤ. ȱ ɬɚɤɢɯ ɩɪɢɤɥɚɞɿɜ є ɱɢɦɚɥɨ 
ɣ ɭ ɋɒȺ. əɫɤɪɚɜɢɦ ɩɪɢɤɥɚɞɨɦ є ȿɞɝɚɪ Ⱦɜɨɪɫɤɿ Д16Ж, ɤɨɥɢɲɧɿɣ ɩɨɦɿɱɧɢɤ ɝɟɧɟɪɚɥьɧɨɝɨ 
ɩɪɨɤɭɪɨɪɚ ɲɬɚɬɭ Ɇɚɫɫɚɱɭɫɟɬɫ, ɹɤɢɣ ɩɨɱɚɜ ɫɚɦɨɫɬɿɣɧɨ ɜɿɞɫɬɟɠɭɜɚɬɢ ɲɪɿɧɤɮɥɹɰɿɸ ɬɚ 
ɜɢɫɜɿɬɥɸɜɚɬɢ ʀʀ ɧɚ ɫɜɨєɦɭ ɜɟɛ-ɫɚɣɬɿ MШЮsОЩrТЧt. ȼɿɧ ɩɪɨɜɿɜ ɞɟɫɹɬɢɥɿɬɬɹ, ɜɿɞɫɬɟɠɭɸɱɢ 
ɜɢɩɚɞɤɢ, ɤɨɥɢ ɤɨɦɩɚɧɿʀ ɫɤɨɪɨɱɭɸɬь ɨɛɫɹɝɢ ɜɢɪɨɛɧɢɰɬɜɚ. Ɂɚ ɫɥɨɜɚɦɢ ȿ. Ⱦɜɨɪɫɤɿ [16]: 

«Ɂɦɟɧɲɟɧɧɹ – ɰɟ ɫɩɪɚɜɞɿ ɩɿɞɫɬɭɩɧɟ ɩɿɞɜɢɳɟɧɧɹ ɰɿɧ». «ɋɩɨɠɢɜɚɱɿ, ɹɤ ɩɪɚɜɢɥɨ, ɡɜɚɠɚɸɬь 
ɧɚ ɰɿɧɭ. Ⱥɥɟ ɜɨɧɢ ɧɟ ɡɜɚɠɚɸɬь ɧɚ ɜɚɝɭ ɧɟɬɬɨ. ȼɨɧɢ ɦɨɠɭɬь ɦɢɬɬєɜɨ ɡɪɨɡɭɦɿɬɢ, ɱɢ ɡɜɢɤɥɢ 
ɜɨɧɢ ɩɥɚɬɢɬɢ 2,99 ɞɨɥɚɪɚ ɡɚ ɤɨɪɨɛɤɭ ɚɩɟɥьɫɢɧɨɜɨɝɨ ɫɨɤɭ, ɿ ɰɹ ɫɭɦɚ ɡɪɨɫɬɚє ɞɨ 3,19 
ɞɨɥɚɪɿɜ. Ⱥɥɟ ɹɤɳɨ ɤɨɧɬɟɣɧɟɪ ɞɥɹ ɚɩɟɥьɫɢɧɨɜɨɝɨ ɫɨɤɭ ɡɛɿɥьɲɢɬьɫɹ ɡ 64 ɭɧɰɿɣ ɞɨ 59 ɭɧɰɿɣ, 
ɜɨɧɢ, ɣɦɨɜɿɪɧɨ, ɰьɨɝɨ ɧɟ ɩɨɦɿɬɹɬь». ȼɿɧ ɧɚɡɜɚɜ ɰɟ ɹɜɢɳɟ – «ɞɚɭɧɫɚɣɡɢɧɝ», ɚɥɟ ɛɥɢɡьɤɨ 
2009 ɪɨɤɭ ɟɤɨɧɨɦɿɫɬ ɉɿɩɩɚ Ɇɚɥьɦɝɪɟɧ ɩɟɪɟɣɦɟɧɭɜɚɥɚ ɣɨɝɨ ɧɚ «ɲɪɿɧɤɮɥɹɰɿɸ», ɿ ɰɟɣ 
ɬɟɪɦɿɧ ɭɜɿɣɲɨɜ ɭ ɲɢɪɨɤɟ ɡɚɫɬɨɫɭɜɚɧɧɹ. Ȼɚɝɚɬɨ ɟɤɫɩɟɪɬɿɜ ɫɬɜɟɪɞɠɭɸɬь, ɳɨ ɞɚɭɧɫɚɣɡɢɧɝ 
ɿ ɲɪɿɧɤɮɥɹɰɿɹ ɨɡɧɚɱɚɸɬь ɨɞɧɟ ɣ ɬɟ ɫɚɦɟ: ɤɨɦɩɚɧɿʀ ɡɦɟɧɲɭɸɬь ɪɨɡɦɿɪ ɚɛɨ ɤɿɥьɤɿɫɬь ɫɜɨєʀ 
ɩɪɨɞɭɤɰɿʀ, ɜɫɬɚɧɨɜɥɸɸɱɢ ɩɪɢ ɰьɨɦɭ ɬɭ ɫɚɦɭ ɰɿɧɭ ɚɛɨ ɧɚɜɿɬь ɛɿɥьɲɭ. Ⱥɥɟ ɞɚɭɧɫɚɣɡɢɧɝ ɿ 
ɲɪɿɧɤɮɥɹɰɿɹ – ɰɟ ɫɩɨɪɿɞɧɟɧɿ, ɚɥɟ ɪɿɡɧɿ ɹɜɢɳɚ. 

Ⱦɚɭɧɫɚɣɡɢɧɝ (НШаЧsТгТЧР) – ɰɟ ɡɚɝɚɥьɧɢɣ ɬɟɪɦɿɧ, ɹɤɢɣ ɦɨɠɟ ɨɡɧɚɱɚɬɢ ɡɦɟɧɲɟɧɧɹ 
ɱɨɝɨɫь. ɇɚɩɪɢɤɥɚɞ, ɭ ɛɿɡɧɟɫɿ ɰɟ ɦɨɠɟ ɛɭɬɢ ɫɤɨɪɨɱɟɧɧɹ ɩɟɪɫɨɧɚɥɭ ɚɛɨ ɡɦɟɧɲɟɧɧɹ ɪɨɡɦɿɪɭ 
ɬɨɜɚɪɭ ɛɟɡ ɡɦɿɧɢ ɰɿɧɢ. ɒɪɿɧɤɮɥɹɰɿɹ (sСrТЧФПХКtТШЧ) – ɰɟ ɤɨɧɤɪɟɬɧɢɣ ɜɢɩɚɞɨɤ 
ɞɚɭɧɫɚɣɡɢɧɝɭ, ɹɤɢɣ ɨɡɧɚɱɚє ɡɦɟɧɲɟɧɧɹ ɪɨɡɦɿɪɭ ɚɛɨ ɜɚɝɢ ɬɨɜɚɪɭ ɛɟɡ ɡɦɿɧɢ ɣɨɝɨ ɰɿɧɢ. 
Ɍɨɛɬɨ ɫɩɨɠɢɜɚɱ ɩɥɚɬɢɬь ɫɬɿɥьɤɢ ɠ, ɚɥɟ ɨɬɪɢɦɭє ɦɟɧɲɟ. ɇɚɩɪɢɤɥɚɞ, ɹɤɳɨ ɲɨɤɨɥɚɞɤɚ 
ɛɭɥɚ 100 ɝ, ɚ ɫɬɚɥɚ 90 ɝ ɡɚ ɬɭ ɠ ɰɿɧɭ – ɰɟ ɲɪɿɧɤɮɥɹɰɿɹ, ɚ ɹɤɳɨ ɤɨɦɩɚɧɿɹ ɫɤɨɪɨɱɭє ɤɿɥьɤɿɫɬь 
ɩɪɚɰɿɜɧɢɤɿɜ – ɰɟ ɞɚɭɧɫɚɣɡɢɧɝ. Ɍɨɛɬɨ ɲɪɿɧɤɮɥɹɰɿɹ – ɰɟ ɪɿɡɧɨɜɢɞ ɞɚɭɧɫɚɣɡɢɧɝɭ, ɚɥɟ ɧɟ 
ɧɚɜɩɚɤɢ. 

ɒɪɿɧɤɮɥɹɰɿɹ ɜɠɟ ɧɟ ɩɪɨɫɬɨ ɦɚɪɤɟɬɢɧɝɨɜɢɣ ɯɿɞ, ɚ ɩɢɬɚɧɧɹ ɞɟɪɠɚɜɧɨɝɨ ɪɿɜɧɹ. ɍ 
ɜɟɪɟɫɧɿ 2023 ɪɨɤɭ ɦɿɧɿɫɬɪ ɟɤɨɧɨɦɿɤɢ ɬɚ ɮɿɧɚɧɫɿɜ Ɏɪɚɧɰɿʀ Ȼɪɭɧɨ ɥɟ Ɇɟɪ ɱɿɬɤɨ ɡɚɹɜɢɜ: 
ɜɢɪɨɛɧɢɤɢ ɩɨɜɢɧɧɿ ɩɪɹɦɨ ɩɨɜɿɞɨɦɥɹɬɢ ɫɩɨɠɢɜɚɱɿɜ ɩɪɨ ɡɦɟɧɲɟɧɧɹ ɜɚɝɢ ɬɨɜɚɪɭ Д5Ж. 
ɉɪɢɱɨɦɭ ɧɟ ɭ ɮɨɪɦɿ ɪɟɤɨɦɟɧɞɨɜɚɧɨɝɨ ɩɨɩɟɪɟɞɠɟɧɧɹ, ɚ ɜ ɨɛɨɜ’ɹɡɤɨɜɨɦɭ ɩɨɪɹɞɤɭ. ȼɿɧ 
ɧɚɝɨɥɨɫɢɜ, ɳɨ ɜɢɪɨɛɧɢɤɢ, ɪɚɞɲɟ ɡɚ ɜɫɟ, ɧɟ ɞɨɬɪɢɦɭɜɚɬɢɦɭɬьɫɹ ɰьɨɝɨ ɡɚɯɨɞɭ ɿ ɩɪɹɦɨ 
ɧɚɡɜɚɜ ɬɚɤɿ ɦɚɧɿɩɭɥɹɰɿʀ «ɲɚɯɪɚɣɫɬɜɨɦ» [5]. 

ɍɤɪɚʀɧɚ ɬɚɤɨɠ ɧɟ ɡɚɥɢɲɢɥɚɫɹ ɨɫɬɨɪɨɧь ɰɿєʀ ɬɟɧɞɟɧɰɿʀ. Ɂɚ ɨɫɬɚɧɧɿ ɤɿɥьɤɚ ɪɨɤɿɜ 
ɭɩɚɤɨɜɤɢ ɨɫɧɨɜɧɢɯ ɩɪɨɞɭɤɬɿɜ ɩɪɨɞɨɜɠɭɸɬь ɡɦɟɧɲɭɜɚɬɢɫɹ, ɩɪɢɤɥɚɞ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ 
ɬɨɜɚɪɿɜ ɡɿ ɲɪɿɧɤɮɥɹɰɿєɸ ɰɟ [5]:  

1. ɋɨɧɹɲɧɢɤɨɜɚ ɨɥɿɹ – ɫɩɨɱɚɬɤɭ ɩɥɹɲɤɢ ɡɦɟɧɲɢɥɢɫɹ ɡ 1 ɥ ɞɨ 930–970 ɝ, ɚ ɬɟɩɟɪ ɿ 
ɞɨ 860 ɝ. Ⱥɧɚɥɿɡ ɞɚɧɢɯ ɍɤɪɚʀɧɫьɤɨɝɨ ɤɥɭɛɭ ɚɝɪɚɪɧɨɝɨ ɛɿɡɧɟɫɭ ɫɜɿɞɱɢɬь, ɳɨ ɩɪɢɱɢɧɚ 
ɫɤɨɪɨɱɟɧɧɹ ɨɛ’єɦɭ ɨɥɿʀ ɜ ɩɥɹɲɰɿ ɤɪɢєɬьɫɹ ɭ ɡɦɟɧɲɟɧɧɿ ɩɪɨɩɨɡɢɰɿʀ ɧɚ ɬɥɿ ɫɬɚɛɿɥьɧɨɝɨ 
ɩɨɩɢɬɭ. ɐьɨɝɨ ɪɨɤɭ ɩɥɨɳɿ ɩɿɞ ɫɨɧɹɲɧɢɤɨɦ ɜ ɍɤɪɚʀɧɿ ɫɤɨɪɨɬɢɥɢɫɹ ɧɚ 2,2%, ɚ ɱɟɪɟɡ ɩɨɫɭɯɭ 
ɜɪɨɠɚɣɧɿɫɬь ɜɩɚɥɚ, ɳɨ ɫɩɪɢɱɢɧɢɥɨ ɡɧɢɠɟɧɧɹ ɜɚɥɨɜɨɝɨ ɡɛɨɪɭ ɧɚɫɿɧɧɹ ɧɚ 18% ɩɨɪɿɜɧɹɧɨ 
ɡ ɦɢɧɭɥɢɦ ɫɟɡɨɧɨɦ. Ɉɫɤɿɥьɤɢ ɩɟɪɟɯɿɞɧɢɯ ɡɚɩɚɫɿɜ ɧɚɫɿɧɧɹ ɭ ɜɢɪɨɛɧɢɤɿɜ ɧɟɦɚє, ɰɟ ɦɨɠɟ 
ɩɪɢɡɜɟɫɬɢ ɞɨ ɡɦɟɧɲɟɧɧɹ ɨɛɫɹɝɿɜ ɜɢɪɨɛɧɢɰɬɜɚ ɨɥɿʀ. ȼɨɞɧɨɱɚɫ ɭ Ɇɿɧɿɫɬɟɪɫɬɜɿ ɚɝɪɚɪɧɨʀ 
ɩɨɥɿɬɢɤɢ ɬɚ ɩɪɨɞɨɜɨɥьɫɬɜɚ ɍɤɪɚʀɧɢ ɡɚɡɧɚɱɚɸɬь, ɳɨ ɧɚ ɜɧɭɬɪɿɲɧє ɫɩɨɠɢɜɚɧɧɹ ɩɪɢɩɚɞɚє 
ɥɢɲɟ 4,8% ɡɚɝɚɥьɧɨɝɨ ɜɢɪɨɛɧɢɰɬɜɚ ɫɨɧɹɲɧɢɤɨɜɨʀ ɨɥɿʀ – ɪɟɲɬɚ ɣɞɟ ɧɚ ɟɤɫɩɨɪɬ [7].  

2. Ɇɚɫɥɨ – ɤɥɚɫɢɱɧɿ 200-ɝɪɚɦɨɜɿ ɩɚɱɤɢ ɡɧɢɤɥɢ, ɧɚɬɨɦɿɫɬь ɡɚɥɢɲɢɥɢɫɹ ɮɚɫɭɜɚɧɧɹ 
ɩɨ 180 ɝ [2]. 
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3. ɋɦɟɬɚɧɚ – ɬɪɚɞɢɰɿɣɧɚ ɭɩɚɤɨɜɤɚ 400 ɝ ɩɨɫɬɭɩɢɥɚɫɹ ɦɿɫɰɟɦ 350-ɝɪɚɦɨɜɿɣ [2]. ɉɪɢ 
ɰьɨɦɭ ɡɨɜɧɿ ɭɩɚɤɨɜɤɢ ɦɚɣɠɟ ɧɟ ɡɦɿɧɢɥɢɫɹ, ɚ ɡɧɚɱɢɬь, ɩɨɤɭɩɰɿ ɧɚɜɿɬь ɧɟ ɡɞɨɝɚɞɭɸɬьɫɹ, 
ɳɨ ɩɥɚɬɹɬь ɛɿɥьɲɟ, ɨɬɪɢɦɭɸɱɢ ɦɟɧɲɟ. Ʉɨɥɢ ɣɞɟɬьɫɹ ɩɪɨ «ɩɪɢɯɨɜɚɧɟ» ɡɦɟɧɲɟɧɧɹ 
ɪɨɡɦɿɪɭ ɬɚɪɢ ɚɛɨ ɜɚɝɢ, ɩɟɪɲɢɦɢ ɧɚ ɞɭɦɤɭ ɫɩɚɞɚɸɬь ɦɨɥɨɱɧɿ ɩɪɨɞɭɤɬɢ. ɋɩɿɥɤɚ ɦɨɥɨɱɧɢɯ 
ɩɿɞɩɪɢєɦɫɬɜ ɍɤɪɚʀɧɢ ɩɨɹɫɧɸє ɰɟ ɹɜɢɳɟ ɡɪɨɫɬɚɧɧɹɦ ɜɚɪɬɨɫɬɿ ɫɢɪɨɜɢɧɢ. ɋɢɪɨɜɢɧɚ 
ɞɨɪɨɠɱɚє – ɫɢɪɟ ɦɨɥɨɤɨ ɫɬɚɧɨɜɢɬь 70% ɫɨɛɿɜɚɪɬɨɫɬɿ ɦɨɥɨɱɧɨʀ ɩɪɨɞɭɤɰɿʀ, ɿ ɣɨɝɨ ɰɿɧɚ ɜɠɟ 
ɦɚɣɠɟ ɡɪɿɜɧɹɥɚɫɹ ɡ єɜɪɨɩɟɣɫьɤɨɸ – 50 єɜɪɨɰɟɧɬɿɜ (22 ɝɪɧ) ɡɚ ɥɿɬɪ. Ɂɪɨɫɬɚɧɧɹ ɰɿɧ – ɡɚ 
ɨɫɬɚɧɧɿɣ ɪɿɤ ɩɢɬɧɟ ɦɨɥɨɤɨ ɩɨɞɨɪɨɠɱɚɥɨ ɧɚ 22%, ɚ ɜɟɪɲɤɨɜɟ ɦɚɫɥɨ – ɧɚ 30%. Ɂɦɿɧɚ 
ɭɩɚɤɨɜɤɢ – ɡɚɦɿɫɬь ɡɜɢɱɧɢɯ 1-ɥɿɬɪɨɜɢɯ ɩɥɹɲɨɤ ɜɢɪɨɛɧɢɤɢ ɜɫɟ ɱɚɫɬɿɲɟ ɜɢɩɭɫɤɚɸɬь 
ɭɩɚɤɨɜɤɢ ɩɨ 770 ɦɥ. Ɋɿɡɧɢɰɹ ɧɟ ɡɚɜɠɞɢ ɩɨɦɿɬɧɚ ɧɚ ɩɨɥɢɰɿ ɦɚɝɚɡɢɧɭ, ɚɞɠɟ ɜɢɪɨɛɧɢɤɢ 
ɡɦɿɧɸɸɬь ɮɨɪɦɭ ɬɚɪɢ ɬɚɤ, ɳɨɛ ɫɩɨɠɢɜɚɱ ɧɟ ɨɞɪɚɡɭ ɩɨɦɿɬɢɜ ɡɦɟɧɲɟɧɧɹ ɨɛ’єɦɭ. Ⱥɥɟ ɜ 
ɪɟɡɭɥьɬɚɬɿ ɩɨɤɭɩɰɿ ɨɬɪɢɦɭɸɬь ɦɟɧɲɟ ɩɪɨɞɭɤɬɭ ɡɚ ɬɿ ɠ ɝɪɨɲɿ. ɐɹ ɩɪɨɛɥɟɦɚ ɧɟ ɭɧɿɤɚɥьɧɚ 
ɞɥɹ ɍɤɪɚʀɧɢ – ɩɨɞɿɛɧɿ ɬɟɧɞɟɧɰɿʀ ɫɩɨɫɬɟɪɿɝɚɸɬьɫɹ ɜ ɭɫьɨɦɭ ɫɜɿɬɿ. ɉɪɨɬɟ ɜ ɭɦɨɜɚɯ 
ɟɤɨɧɨɦɿɱɧɨʀ ɧɟɫɬɚɛɿɥьɧɨɫɬɿ ɬɚ ɜɿɣɧɢ ɭɤɪɚʀɧɰɿ ɜɿɞɱɭɜɚɸɬь ɬɚɤɿ ɡɦɿɧɢ ɳɟ ɝɨɫɬɪɿɲɟ Д6Ж. 

Ƚɨɥɨɜɧɚ ɩɪɢɱɢɧɚ – ɡɧɢɠɟɧɧɹ ɤɭɩɿɜɟɥьɧɨʀ ɫɩɪɨɦɨɠɧɨɫɬɿ: 38% ɫɩɨɠɢɜɚɱɿɜ 
ɟɤɨɧɨɦɥɹɬь ɧɚɜɿɬь ɧɚ ɛɚɡɨɜɢɯ ɩɪɨɞɭɤɬɚɯ [6]. ȼ ɭɦɨɜɚɯ ɜɿɣɧɢ ɬɚ ɟɤɨɧɨɦɿɱɧɨʀ 
ɧɟɫɬɚɛɿɥьɧɨɫɬɿ ɰɟ ɡɦɭɲɭє ɜɢɪɨɛɧɢɤɿɜ ɡɦɿɧɸɜɚɬɢ ɩɿɞɯɿɞ ɞɨ ɭɩɚɤɨɜɤɢ ɬɚ ɰɿɧɨɭɬɜɨɪɟɧɧɹ. 
ɉɪɨɛɥɟɦɚ ɩɨɥɹɝɚє ɧɟ ɥɢɲɟ ɜ ɡɪɨɫɬɚɧɧɿ ɰɿɧ, ɚ ɣ ɭ ɫɤɨɪɨɱɟɧɧɿ ɜɢɪɨɛɧɢɰɬɜɚ ɦɨɥɨɤɚ. ȿɤɫɩɟɪɬ 
ɦɨɥɨɱɧɨʀ ɝɚɥɭɡɿ ɜɢɤɨɧɚɜɱɢɣ ɞɢɪɟɤɬɨɪ ɋɩɿɥɤɢ ɦɨɥɨɱɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɍɤɪɚʀɧɢ Ⱥɪɫɟɧ 
Ⱦɿɞɭɪ Д6Ж, ɡɚɡɧɚɱɚє, ɳɨ ɩɨɬɪɿɛɧɨ ɡɛɿɥьɲɢɬɢ ɜɢɪɨɛɧɢɰɬɜɨ ɦɨɥɨɱɧɨʀ ɫɢɪɨɜɢɧɢ, ɚɞɠɟ 
ɩɟɪɟɪɨɛɧɿ ɩɿɞɩɪɢєɦɫɬɜɚ ɩɪɚɰɸɸɬь ɧɟ ɧɚ ɩɨɜɧɭ ɩɨɬɭɠɧɿɫɬь. Ɂ 2017 ɪɨɤɭ ɤɿɥьɤɿɫɬь ɜɟɥɢɤɨʀ 
ɪɨɝɚɬɨʀ ɯɭɞɨɛɢ ɜ ɍɤɪɚʀɧɿ ɡɦɟɧɲɢɥɚɫɹ ɧɚ 40%. Ⱥ ɜɪɚɯɨɜɭɸɱɢ, ɳɨ ɤɨɪɨɜɚ ɩɨɱɢɧɚє ɞɚɜɚɬɢ 
ɦɨɥɨɤɨ ɥɢɲɟ ɱɟɪɟɡ 2,5–3 ɪɨɤɢ ɩɿɫɥɹ ɧɚɪɨɞɠɟɧɧɹ, ɲɜɢɞɤɨ ɜɿɞɧɨɜɢɬɢ ɜɢɪɨɛɧɢɰɬɜɨ ɛɭɞɟ 
ɧɟɩɪɨɫɬɨ. ɇɚɣɿɦɨɜɿɪɧɿɲɟ, ɦɨɥɨɱɧɿ ɩɪɨɞɭɤɬɢ ɩɪɨɞɨɜɠɚɬь ɞɨɪɨɠɱɚɬɢ, ɚ ʀɯɧɿ ɭɩɚɤɨɜɤɢ ɣ 
ɧɚɞɚɥɿ ɡɦɟɧɲɭɜɚɬɢɦɭɬьɫɹ. Ɍɨɠ ɭɤɪɚʀɧɰɹɦ ɞɨɜɟɞɟɬьɫɹ ɳɟ ɭɜɚɠɧɿɲɟ ɫɬɟɠɢɬɢ ɡɚ ɰɿɧɚɦɢ ɬɚ 
ɨɛ’єɦɚɦɢ, ɳɨɛ ɧɟ ɩɟɪɟɩɥɚɱɭɜɚɬɢ ɡɚ ɡɦɟɧɲɟɧɿ ɩɨɪɰɿʀ ɬɨɜɚɪɿɜ. 

Ɉɫɨɛɥɢɜɨ ɞɨɛɪɟ ɰɟɣ ɟɮɟɤɬ ɩɨɦɿɬɧɢɣ ɭ ɜɢɩɚɞɤɭ ɡ ɝɚɡɨɜɚɧɢɦɢ ɧɚɩɨɹɦɢ: ɞɜɨɥɿɬɪɨɜɿ 
ɩɥɹɲɤɢ ɩɨɫɬɭɩɨɜɨ ɡɦɟɧɲɢɥɢɫɹ ɞɨ 1,75 ɥ, ɚɥɟ ɡɚɜɞɹɤɢ ɡɦɿɧɿ ɮɨɪɦɢ ɜɨɧɢ ɧɚ ɩɨɥɢɰɹɯ 
ɜɢɝɥɹɞɚɸɬь ɦɚɣɠɟ ɬɚɤ ɫɚɦɨ [2].  

ɍɤɪɚʀɧɫьɤɿ ɤɨɧɞɢɬɟɪɫьɤɿ ɮɚɛɪɢɤɢ ɧɚɦɚɝɚɸɬьɫɹ ɚɞɚɩɬɭɜɚɬɢ ɫɜɨɸ ɩɪɨɞɭɤɰɿɸ ɩɿɞ 
ɮɿɧɚɧɫɨɜɿ ɦɨɠɥɢɜɨɫɬɿ ɩɨɤɭɩɰɿɜ, ɚɥɟ ɪɨɛɢɬɢ ɰɟ ɞɟɞɚɥɿ ɫɤɥɚɞɧɿɲɟ. Ƚɨɥɨɜɧɚ ɩɪɨɛɥɟɦɚ – 

ɩɟɪɟɜɢɪɨɛɧɢɰɬɜɨ. ɉɪɨɩɨɡɢɰɿɹ ɡɧɚɱɧɨ ɩɟɪɟɜɢɳɭє ɩɨɩɢɬ, ɳɨ ɡɦɭɲɭє ɜɢɪɨɛɧɢɤɿɜ 
ɫɬɪɢɦɭɜɚɬɢ ɰɿɧɢ ɬɚ ɛɨɪɨɬɢɫɹ ɡɚ ɤɨɠɧɨɝɨ ɫɩɨɠɢɜɚɱɚ. Ⱦɨ ɰьɨɝɨ ɞɨɞɚєɬьɫɹ ɩɨɫɢɥɟɧɚ 
ɤɨɧɤɭɪɟɧɰɿɹ ɡ ɿɧɨɡɟɦɧɢɦɢ ɜɢɪɨɛɧɢɤɚɦɢ ɬɚ ɡɪɨɫɬɚɧɧɹ ɜɢɬɪɚɬ ɧɚ ɜɢɪɨɛɧɢɰɬɜɨ. ɍ 
ɜɢɪɨɛɧɢɰɬɜɿ ɞɨɪɨɠɱɚɸɬь ɿɧɝɪɟɞɿєɧɬɿ, ɩɨɫɥɭɝɢ, ɡɚɪɩɥɚɬɢ ɩɪɚɰɿɜɧɢɤɿɜ. ȼɪɚɠɚɸɬь 
ɲɜɢɞɤɨɸ ɡɦɿɧɨɸ ɰɿɧɢ ɧɚ ɤɚɤɚɨ: ɧɚ ɩɨɱɚɬɤɭ 2023 ɪɨɤɭ ɬɨɧɧɚ ɤɚɤɚɨ-ɛɨɛɿɜ ɤɨɲɬɭɜɚɥɚ 2,6 
ɬɢɫ. ɞɨɥ., ɚ ɜ ɝɪɭɞɧɿ – ɜɠɟ ɩɨɧɚɞ 4 ɬɢɫ. ɞɨɥ. ɍ 2024 ɪɨɰɿ ɰɿɧɢ ɩɿɞɫɤɨɱɢɥɢ ɜ 1,5 ɪɚɡɚ, ɿ ɬɨɧɧɚ 
ɤɚɤɚɨ ɜɠɟ ɤɨɲɬɭє ɦɚɣɠɟ 10 ɬɢɫ. ɞɨɥ.Д6Ж. Ɋɟɚɤɰɿєɸ ɜɢɪɨɛɧɢɤɿɜ ɫɬɚɥɢ: ɡɦɟɧɲɟɧɧɹ ɪɨɡɦɿɪɭ 
ɭɩɚɤɨɜɨɤ (ɲɪɿɧɤɮɥɹɰɿɹ), ɫɤɨɪɨɱɟɧɧɹ ɤɿɥьɤɨɫɬɿ ɞɨɪɨɝɢɯ ɿɧɝɪɟɞɿєɧɬɿɜ, ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɯɢɬɪɨɳɿ, ɚɛɢ ɧɟ ɩɿɞɜɢɳɭɜɚɬɢ ɰɿɧɢ ɡɚɧɚɞɬɨ ɪɿɡɤɨ. Ɂɧɚɣɨɦɿ ɫɨɥɨɞɨɳɿ 
ɦɨɠɭɬь ɜɢɝɥɹɞɚɬɢ ɬɚɤ ɫɚɦɨ, ɚɥɟ ʀɯɧɹ ɜɚɝɚ ɚɛɨ ɹɤɿɫɬь ɦɨɠɭɬь ɡɦɿɧɢɬɢɫɹ. ɓɨɛ ɧɟ 
ɩɟɪɟɩɥɚɱɭɜɚɬɢ, ɜɚɪɬɨ ɭɜɚɠɧɨ ɱɢɬɚɬɢ ɫɤɥɚɞ ɬɚ ɡɜɟɪɬɚɬɢ ɭɜɚɝɭ ɧɚ ɜɚɝɭ ɩɪɨɞɭɤɰɿʀ.  

ɍ ɠɨɪɫɬɤɢɯ ɪɢɧɤɨɜɢɯ ɭɦɨɜɚɯ ɤɨɧɞɢɬɟɪɢ ɡɦɭɲɟɧɿ ɨɩɬɢɦɿɡɭɜɚɬɢ ɜɢɬɪɚɬɢ, ɳɨ 
ɩɨɡɧɚɱɚєɬьɫɹ ɧɚ ɪɨɡɦɿɪɿ ɩɪɨɞɭɤɰɿʀ – ɧɚ ɩɨɥɢɰɹɯ ɦɚɝɚɡɢɧɿɜ ɡ’ɹɜɥɹɸɬьɫɹ ɲɨɤɨɥɚɞɧɿ ɩɥɢɬɤɢ 
ɜɚɝɨɸ 90 ɝ ɡɚɦɿɫɬь ɬɪɚɞɢɰɿɣɧɢɯ 100 ɝ [2]. Ɉɬɠɟ, ɲɪɿɧɤɮɥɹɰɿɹ – ɰɟ ɧɟ ɩɪɨɫɬɨ ɫɤɨɪɨɱɟɧɧɹ 
ɬɨɜɚɪɭ, ɚ ɩɫɢɯɨɥɨɝɿɱɧɢɣ ɬɪɸɤ, ɳɨ ɡɦɭɲɭє ɥɸɞɟɣ ɩɥɚɬɢɬɢ ɛɿɥьɲɟ, ɧɟ ɩɨɦɿɱɚɸɱɢ ɡɦɿɧ. ȼ 
ɍɤɪɚʀɧɿ ɰɟ ɜɠɟ ɫɬɚɥɨ ɦɚɫɨɜɢɦ ɹɜɢɳɟɦ, ɚɥɟ ɩɨɤɢ ɳɨ ɠɨɞɧɢɯ ɨɛɨɜ’ɹɡɤɨɜɢɯ ɧɨɪɦ ɞɥɹ 
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ɿɧɮɨɪɦɭɜɚɧɧɹ ɫɩɨɠɢɜɚɱɿɜ ɧɟɦɚє. ɍɜɚɠɧɿɫɬь – єɞɢɧɢɣ ɡɚɯɢɫɬ ɜɿɞ ɩɪɢɯɨɜɚɧɨɝɨ 
ɡɞɨɪɨɠɱɚɧɧɹ. 

ɍ ȼɟɪɯɨɜɧɿɣ Ɋɚɞɿ ɍɤɪɚʀɧɢ ɡɚɪɟєɫɬɪɨɜɚɧɨ ɡɚɤɨɧɨɩɪɨєɤɬ №12358 «ɉɪɨ ɜɧɟɫɟɧɧɹ 
ɡɦɿɧ ɞɨ Ɂɚɤɨɧɭ ɍɤɪɚʀɧɢ «ɉɪɨ ɡɚɯɢɫɬ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ» [1] ɳɨɞɨ ɜɞɨɫɤɨɧɚɥɟɧɧɹ 
ɿɧɮɨɪɦɭɜɚɧɧɹ ɫɩɨɠɢɜɚɱɿɜ ɩɪɨ ɰɿɧɢ ɧɚ ɬɨɜɚɪɢ ɡ ɦɟɬɨɸ ɿɦɩɥɟɦɟɧɬɚɰɿʀ Ⱦɢɪɟɤɬɢɜɢ 98/6/Єɋ 
Єɜɪɨɩɟɣɫьɤɨɝɨ ɉɚɪɥɚɦɟɧɬɭ ɬɚ Єɜɪɨɩɟɣɫьɤɨʀ Ɋɚɞɢ ɩɪɨ ɡɚɯɢɫɬ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ ɩɪɢ 
ɡɚɡɧɚɱɟɧɧɿ ɰɿɧ ɧɚ ɬɨɜɚɪɢ, ɳɨ ɩɪɨɩɨɧɭɸɬьɫɹ ɫɩɨɠɢɜɚɱɚɦ», ɫɩɪɹɦɨɜɚɧɢɣ ɧɚ ɡɚɯɢɫɬ ɩɪɚɜ 
ɫɩɨɠɢɜɚɱɿɜ ɜɿɞ ɩɪɢɯɨɜɚɧɨɝɨ ɩɿɞɜɢɳɟɧɧɹ ɰɿɧ ɧɚ ɬɨɜɚɪɢ. Ⱦɨɤɭɦɟɧɬ ɡɨɛɨɜ’ɹɠɟ ɬɨɪɝɨɜɟɥьɧɿ 
ɦɟɪɟɠɿ ɜɤɚɡɭɜɚɬɢ ɰɿɧɭ ɬɨɜɚɪɭ ɜ ɩɟɪɟɪɚɯɭɧɤɭ ɧɚ ɤɿɥɨɝɪɚɦ ɱɢ ɥɿɬɪ, ɹɤɳɨ ɩɪɨɞɭɤɰɿɹ 
ɩɪɨɞɚєɬьɫɹ ɜ ɦɟɧɲɿɣ ɭɩɚɤɨɜɰɿ. ɇɚɪɚɡɿ ɬɚɤɟ ɹɜɢɳɟ ɹɤ ɲɪɿɧɤɮɥɹɰɿɹ ɫɬɚɥɚ ɞɭɠɟ ɩɨɲɢɪɟɧɨɸ 
ɫɟɪɟɞ ɜɢɪɨɛɧɢɤɿɜ.  

ȼɟɪɯɨɜɧɚ Ɋɚɞɚ ɍɤɪɚʀɧɢ ɜɡɹɥɚɫɹ ɡɚ ɩɪɨɛɥɟɦɭ ɩɪɢɯɨɜɚɧɨɝɨ ɡɞɨɪɨɠɱɚɧɧɹ ɬɨɜɚɪɿɜ. ɍ 
ɩɚɪɥɚɦɟɧɬɿ ɡɚɪɟєɫɬɪɨɜɚɧɨ ɡɚɤɨɧɨɩɪɨєɤɬ №12358 [1], ɹɤɢɣ ɩɟɪɟɞɛɚɱɚє ɜɧɟɫɟɧɧɹ ɡɦɿɧ ɞɨ 
Ɂɚɤɨɧɭ ɍɤɪɚʀɧɢ «ɉɪɨ ɡɚɯɢɫɬ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ». Ƀɨɝɨ ɦɟɬɚ – ɡɚɛɟɡɩɟɱɢɬɢ ɩɪɨɡɨɪɟ 
ɿɧɮɨɪɦɭɜɚɧɧɹ ɩɪɨ ɪɟɚɥьɧɭ ɰɿɧɭ ɬɨɜɚɪɭ ɬɚ ɿɦɩɥɟɦɟɧɬɭɜɚɬɢ Ⱦɢɪɟɤɬɢɜɭ 98/6/Єɋ 
Єɜɪɨɩɟɣɫьɤɨɝɨ ɉɚɪɥɚɦɟɧɬɭ ɬɚ Єɜɪɨɩɟɣɫьɤɨʀ Ɋɚɞɢ ɳɨɞɨ ɡɚɯɢɫɬɭ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ. əɤɳɨ 
ɡɚɤɨɧ ɭɯɜɚɥɹɬь, ɬɨɪɝɨɜɟɥьɧɿ ɦɟɪɟɠɿ ɛɭɞɭɬь ɡɨɛɨɜ’ɹɡɚɧɿ ɜɤɚɡɭɜɚɬɢ ɜɚɪɬɿɫɬь ɬɨɜɚɪɭ ɜ 
ɩɟɪɟɪɚɯɭɧɤɭ ɧɚ ɤɿɥɨɝɪɚɦ ɱɢ ɥɿɬɪ. ɐɟ ɞɨɩɨɦɨɠɟ ɩɨɤɭɩɰɹɦ ɥɟɝɲɟ ɩɨɪɿɜɧɸɜɚɬɢ ɰɿɧɢ, ɧɚɜɿɬь 
ɹɤɳɨ ɨɛ’єɦ ɚɛɨ ɜɚɝɚ ɭɩɚɤɨɜɤɢ ɡɦɿɧɢɥɢɫɹ. ȱɧɿɰɿɚɬɢɜɚ ɜɢɝɥɹɞɚє ɰɿɥɤɨɦ ɜɢɩɪɚɜɞɚɧɨɸ, ɚɞɠɟ 
ɲɪɿɧɤɮɥɹɰɿɹ ɫɬɚɥɚ ɦɚɫɨɜɢɦ ɹɜɢɳɟɦ ɜ ɍɤɪɚʀɧɿ. ɋɩɨɠɢɜɚɱɿ ɞɟɞɚɥɿ ɱɚɫɬɿɲɟ ɫɬɢɤɚɸɬьɫɹ ɡ 
ɬɢɦ, ɳɨ ɡɜɢɱɧɿ ɩɪɨɞɭɤɬɢ «ɡɦɟɧɲɭɸɬьɫɹ», ɚɥɟ ɤɨɲɬɭɸɬь ɫɬɿɥьɤɢ ɠ ɚɛɨ ɧɚɜɿɬь ɞɨɪɨɠɱɟ. 

ȼɢɪɨɛɧɢɤɢ ɜɫɟ ɱɚɫɬɿɲɟ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɲɪɿɧɤɮɥɹɰɿɸ ɹɤ ɦɚɪɤɟɬɢɧɝɨɜɭ ɩɪɚɤɬɢɤɭ, 
ɡɚ ɹɤɨʀ ɤɿɥьɤɿɫɬь ɚɛɨ ɨɛ’єɦ ɬɨɜɚɪɭ ɡɦɟɧɲɭєɬьɫɹ, ɚ ɰɿɧɚ ɡɚɥɢɲɚєɬьɫɹ ɧɟɡɦɿɧɧɨɸ ɚɛɨ 
ɡɦɿɧɸєɬьɫɹ ɧɟɫɭɬɬєɜɨ. ɐɟ ɨɡɧɚɱɚє, ɳɨ ɩɨɤɭɩɰɿ ɮɚɤɬɢɱɧɨ ɨɬɪɢɦɭɸɬь ɦɟɧɲɟ ɩɪɨɞɭɤɬɭ ɡɚ 
ɬɿ ɫɚɦɿ ɝɪɨɲɿ, ɳɨ є ɩɪɢɯɨɜɚɧɨɸ ɮɨɪɦɨɸ ɩɿɞɜɢɳɟɧɧɹ ɰɿɧ. ɇɨɜɢɣ ɡɚɤɨɧɨɩɪɨєɤɬ, 
ɡɚɪɟєɫɬɪɨɜɚɧɢɣ ɭ ȼɟɪɯɨɜɧɿɣ Ɋɚɞɿ, ɧɟ ɡɚɛɨɪɨɧɹє ɩɪɨɞɚɠ ɬɨɜɚɪɿɜ ɭ ɦɟɧɲɢɯ ɭɩɚɤɨɜɤɚɯ, ɚɥɟ 
ɪɨɛɢɬь ɰɟɣ ɩɪɨɰɟɫ ɩɪɨɡɨɪɢɦ. əɤɳɨ ɞɨɤɭɦɟɧɬ ɛɭɞɟ ɭɯɜɚɥɟɧɨ, ɧɚ ɰɿɧɧɢɤɚɯ ɭ ɦɚɝɚɡɢɧɚɯ 
ɨɛɨɜ’ɹɡɤɨɜɨ ɜɤɚɡɭɜɚɬɢɦɟɬьɫɹ ɜɚɪɬɿɫɬь ɩɪɨɞɭɤɬɭ ɜ ɩɟɪɟɪɚɯɭɧɤɭ ɧɚ ɤɿɥɨɝɪɚɦ, ɥɿɬɪ, 
ɤɜɚɞɪɚɬɧɢɣ ɱɢ ɩɨɝɨɧɧɢɣ ɦɟɬɪ. Ɂ ɸɪɢɞɢɱɧɨʀ ɬɨɱɤɢ ɡɨɪɭ ɡɦɟɧɲɟɧɧɹ ɨɛ’єɦɭ ɬɨɜɚɪɭ – ɧɟ 
ɡɚɛɨɪɨɧɟɧɟ. ȼɢɪɨɛɧɢɤɢ ɩɨɹɫɧɸɸɬь ɰɟ ɟɤɨɧɨɦɿɱɧɢɦɢ ɮɚɤɬɨɪɚɦɢ, ɚɥɟ ɜɨɞɧɨɱɚɫ ɬɚɤɚ 
ɩɪɚɤɬɢɤɚ ɜɜɚɠɚєɬьɫɹ ɨɦɚɧɥɢɜɨɸ. 

ɍ ɥɢɩɧɿ 2022 ɪɨɤɭ Єɜɪɨɩɚɪɥɚɦɟɧɬ ɨɮɿɰɿɣɧɨ ɡɜɟɪɧɭɜ ɭɜɚɝɭ ɧɚ ɰɸ ɩɪɨɛɥɟɦɭ, 
ɡɚɹɜɢɜɲɢ, ɳɨ ɡɦɿɧɚ ɤɿɥьɤɨɫɬɿ ɩɪɨɞɚɧɨɝɨ ɩɪɨɞɭɤɬɭ ɩɪɢ ɡɛɟɪɟɠɟɧɧɿ ɬɿєʀ ɫɚɦɨʀ ɮɨɪɦɢ ɬɚ 
ɪɨɡɦɿɪɭ ɭɩɚɤɨɜɤɢ є, ɳɨɧɚɣɦɟɧɲɟ, ɩɿɞɨɡɪɿɥɨɸ ɩɪɚɤɬɢɤɨɸ ɬɚ ɜɜɨɞɢɬь ɫɩɨɠɢɜɚɱɿɜ ɜ 
ɨɦɚɧɭ». Єɋ ɭɠɟ ɡɚɩɪɨɜɚɞɢɜ Ɋɟɝɥɚɦɟɧɬ № 1169/2011, ɹɤɢɣ ɡɨɛɨɜ’ɹɡɭє ɜɢɪɨɛɧɢɤɿɜ ɱɿɬɤɨ 
ɿɧɮɨɪɦɭɜɚɬɢ ɫɩɨɠɢɜɚɱɿɜ ɩɪɨ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɩɪɨɞɭɤɬɭ [8]. ɍɤɪɚʀɧɫьɤɢɣ ɡɚɤɨɧɨɩɪɨєɤɬ 
№12358 – ɩɟɪɲɢɣ ɜɚɠɥɢɜɢɣ ɤɪɨɤ ɭ ɰьɨɦɭ ɧɚɩɪɹɦɤɭ [1]. 

Ɂɝɿɞɧɨ ɡ ɭɤɪɚʀɧɫьɤɢɦ ɡɚɤɨɧɨɞɚɜɫɬɜɨɦ, ɜɢɪɨɛɧɢɤɢ ɧɟ ɩɨɪɭɲɭɸɬь ɩɪɚɜɢɥ, ɹɤɳɨ 
ɱɟɫɧɨ ɜɤɚɡɭɸɬь ɧɚ ɟɬɢɤɟɬɰɿ ɪɟɚɥьɧɭ ɜɚɝɭ, ɫɤɥɚɞ ɿ ɹɤɿɫɬь ɩɪɨɞɭɤɬɭ. ɉɪɨɬɟ, ɹɤɳɨ ɬɨɜɚɪ 
ɩɨɬɚɣ ɡɦɿɧɸєɬьɫɹ – ɡɦɟɧɲɭєɬьɫɹ ɜɚɝɚ ɛɟɡ ɭɬɨɱɧɟɧɧɹ ɧɚ ɭɩɚɤɨɜɰɿ ɚɛɨ ɧɚɬɭɪɚɥьɧɿ 
ɿɧɝɪɟɞɿєɧɬɢ ɡɚɦɿɧɸɸɬь ɞɟɲɟɜɲɢɦɢ ɚɧɚɥɨɝɚɦɢ, – ɰɟ ɜɠɟ ɩɨɪɭɲɟɧɧɹ Ɂɚɤɨɧɭ ɍɤɪɚʀɧɢ «ɉɪɨ 
ɡɚɯɢɫɬ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ». ɍ ɬɚɤɢɯ ɜɢɩɚɞɤɚɯ ɫɩɨɠɢɜɚɱɿ ɦɚɸɬь ɩɪɚɜɨ ɡɜɟɪɬɚɬɢɫɹ ɞɨ 
Ⱦɟɪɠɚɜɧɨʀ ɫɥɭɠɛɢ ɍɤɪɚʀɧɢ ɡ ɩɢɬɚɧь ɛɟɡɩɟɱɧɨɫɬɿ ɯɚɪɱɨɜɢɯ ɩɪɨɞɭɤɬɿɜ ɬɚ ɡɚɯɢɫɬɭ 
ɫɩɨɠɢɜɚɱɿɜ, Ⱥɧɬɢɦɨɧɨɩɨɥьɧɨɝɨ ɤɨɦɿɬɟɬɭ ɍɤɪɚʀɧɢ ɬɚ ɿɧɲɢɯ ɤɨɧɬɪɨɥɸɸɱɢɯ ɨɪɝɚɧɿɜ. 
Ɉɞɧɚɤ ɩɨɤɢ ɳɨ ɜ ɍɤɪɚʀɧɿ ɧɟɦɚє ɩɪɟɰɟɞɟɧɬɿɜ ɭɫɩɿɲɧɨʀ ɛɨɪɨɬьɛɢ ɡɿ ɲɪɿɧɤɮɥɹɰɿєɸ [5].  

Ɂɚɤɨɪɞɨɧɧɿ ɤɨɦɩɚɧɿʀ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɲɪɿɧɤɮɥɹɰɿɸ ɹɤ ɜɢɩɪɚɜɞɚɧɟ ɫɤɨɪɨɱɟɧɧɹ 
ɩɪɨɞɭɤɰɿʀ ɱɟɪɟɡ ɡɪɨɫɬɚɧɧɹ ɜɢɬɪɚɬ. Ɋɨɡɝɥɹɧɟɦɨ ɩɪɢɤɥɚɞ MШЧНОХОг IЧtОrЧКtТШЧКХ: ɭ 2021 ɪɨɰɿ 
ɩɿɫɥɹ ɡɦɟɧɲɟɧɧɹ ɪɨɡɦɿɪɭ ɩɥɢɬɤɢ CКНЛЮrв DКТrв MТХФ ɭ ȼɟɥɢɤɿɣ Ȼɪɢɬɚɧɿʀ ɨɩɟɪɚɰɿɣɧɢɣ 
ɩɪɢɛɭɬɨɤ ɡɪɿɫ ɧɚ 21%. Ɉɞɧɚɤ ɡɿ ɡɛɿɥьɲɟɧɧɹɦ ɜɢɬɪɚɬ ɰɟɣ ɩɨɤɚɡɧɢɤ ɲɜɢɞɤɨ ɜɩɚɜ ɧɚ 15% ɭ 
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ɩɟɪɲɨɦɭ ɤɜɚɪɬɚɥɿ ɧɚɫɬɭɩɧɨɝɨ ɪɨɤɭ. ɇɚ ɩɪɨɬɢɜɚɝɭ ɰьɨɦɭ, ɭ 2021 ɪɨɰɿ PОЩsТCШ ɡɛɿɥьɲɢɥɚ 
ɩɪɢɛɭɬɨɤ ɥɢɲɟ ɧɚ 11%, ɚɥɟ ɜɠɟ ɭ ɩɟɪɲɨɦɭ ɤɜɚɪɬɚɥɿ ɧɚɫɬɭɩɧɨɝɨ ɪɨɤɭ ɰɟɣ ɩɨɤɚɡɧɢɤ ɡɪɿɫ 
ɧɚ 128% [9]. ɐɟ ɫɜɿɞɱɢɬь, ɳɨ ɲɪɿɧɤɮɥɹɰɿɹ ɦɨɠɟ ɛɭɬɢ ɧɚɞɡɜɢɱɚɣɧɨ ɜɢɝɿɞɧɨɸ, ɩɪɨɬɟ ɡ 
ɪɨɫɬɨɦ ɨɛɿɡɧɚɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ ɬɚɤɚ ɫɬɪɚɬɟɝɿɹ ɡɚɥɢɲɚɬɢɦɟɬьɫɹ ɟɮɟɤɬɢɜɧɨɸ ɧɟɞɨɜɝɨ. 
Ɂɚɥɢɲɚєɬьɫɹ ɜɿɞɤɪɢɬɢɦ ɩɢɬɚɧɧɹ ɳɨɞɨ ɜɬɪɭɱɚɧɧɹ ɭɪɹɞɭ ɜ ɰɟɣ ɩɪɨɰɟɫ ɿ ɞɟɹɤɿ ɮɚɯɿɜɰɿ 
ɜɜɚɠɚɸɬь, ɳɨ ɫɚɦɟ ɞɟɪɠɚɜɧɟ ɪɟɝɭɥɸɜɚɧɧɹ ɫɬɚɥɨ ɩɟɪɲɨɩɪɢɱɢɧɨɸ. Ⱥɞɠɟ ɬɨɪɝɨɜɟɥьɧɿ 
ɜɿɣɧɢ, ɟɤɨɧɨɦɿɱɧɿ ɭɝɨɞɢ, ɟɤɨɥɨɝɿɱɧɿ ɿɧɿɰɿɚɬɢɜɢ ɬɚ ɩɨɥɿɬɢɤɚ ɫɤɨɪɨɱɟɧɧɹ ɯɚɪɱɨɜɢɯ ɜɿɞɯɨɞɿɜ 
ɦɨɠɭɬь ɜɩɥɢɜɚɬɢ ɧɚ ɿɧɮɥɹɰɿɸ. ȼɨɞɧɨɱɚɫ ɫɩɨɠɢɜɚɱɿ ɛɚɱɚɬь ɭ ɰьɨɦɭ ɫɩɪɨɛɭ ɤɨɦɩɚɧɿɣ 
ɨɬɪɢɦɚɬɢ ɛɿɥьɲɟ ɩɪɢɛɭɬɤɭ ɡɚ ʀɯɧɿɣ ɪɚɯɭɧɨɤ. əɤɛɢ ɜɢɪɨɛɧɢɤɢ ɛɭɥɢ ɩɪɨɡɨɪɿɲɢɦɢ ɳɨɞɨ 
ɩɪɢɱɢɧ ɬɚɤɢɯ ɡɦɿɧ ɿ ɜɪɚɯɨɜɭɜɚɥɢ ɞɭɦɤɭ ɫɩɨɠɢɜɚɱɿɜ, ɪɿɜɟɧь ɞɨɜɿɪɢ ɞɨ ɧɢɯ ɛɭɜ ɛɢ ɡɧɚɱɧɨ 
ɜɢɳɢɦ. 

Ⱦɟɹɤɿ ɧɚɭɤɨɜɰɿ ɪɟɤɨɦɟɧɞɭɸɬь ɩɨɥɿɬɢɤɚɦ ɭɬɪɢɦɭɜɚɬɢɫɹ ɜɿɞ ɤɨɧɬɪɨɥɸ ɧɚɞ ɰɿɧɚɦɢ, 
ɫɭɛɫɢɞɿɣ ɿ ɡɚɛɨɪɨɧ ɧɚ ɟɤɫɩɨɪɬ, ɨɫɤɿɥьɤɢ ɰɟ ɧɟɦɢɧɭɱɟ ɡɚɜɞɚɫɬь ɳɟ ɛɿɥьɲɨʀ ɲɤɨɞɢ 
ɫɩɨɠɢɜɚɱɚɦ. əɤ ɩɪɢɤɥɚɞ ɜɨɧɢ ɧɚɜɨɞɹɬь ɫɭɩɟɪɟɱɥɢɜɢɣ ɮɟɞɟɪɚɥьɧɢɣ ɭɪɹɞ ɇɟɩɚɥɭ, ɹɤɢɣ 
ɡɚɩɪɨɜɚɞɢɜ ɩɨɥɿɬɢɤɭ ɫɤɨɪɨɱɟɧɧɹ ɿɦɩɨɪɬɭ ɧɚ 20%, ɚɥɟ ɯɨɱɟ ɩɿɞɜɢɳɢɬɢ ɡɛɿɪ ɞɨɯɨɞɿɜ ɧɚ 
22% [15].  

ɓɨɛ ɩɨɡɛɭɬɢɫɹ ɫɩɚɞɤɨɜɨʀ ɿɧɮɥɹɰɿʀ, ɤɪɚʀɧɚɦ ɧɟɨɛɯɿɞɧɨ ɫɬɚɛɿɥɿɡɭɜɚɬɢ ɫɜɿɣ ɥɚɧɰɸɝ 
ɩɨɫɬɚɜɨɤ. Ʉɢɬɚɣ ɩɪɚɝɧɟ ɡɪɨɛɢɬɢ ɰɟ ɜ ɱɨɬɢɪьɨɯ ɚɫɩɟɤɬɚɯ. ɉɨ-ɩɟɪɲɟ, ɜɨɧɢ ɩɨɜɢɧɧɿ 
ɡɚɛɟɡɩɟɱɢɬɢ ɞɨɫɬɚɬɧɸ ɤɿɥьɤɿɫɬь ɩɟɪɫɨɧɚɥɭ, ɝɚɪɚɧɬɭɸɱɢ ɡɚɪɨɛɿɬɧɭ ɩɥɚɬɭ ɬɚ ɩɿɥьɝɢ, ɹɤɳɨ 
ɰɟ ɧɟɨɛɯɿɞɧɨ. ɐɟ ɬɟ, ɡ ɱɢɦ ɛɨɪɸɬьɫɹ ɋɩɨɥɭɱɟɧɿ ɒɬɚɬɢ, ɬɨɦɭ ɳɨ ɚɦɟɪɢɤɚɧɰɿ ɯɨɱɭɬь 
ɜɿɞɱɭɜɚɬɢ, ɳɨ ʀɯ ɰɿɧɭɸɬь ɧɚ ɪɨɛɨɱɨɦɭ ɦɿɫɰɿ. Ʉɢɬɚɣ ɬɚɤɨɠ ɩɥɚɧɭє ɛɨɪɨɬɢɫɹ ɡ ɰɢɦ, 
ɧɚɞɚɸɱɢ ɫɭɛɫɢɞɿʀ ɤɨɦɩɚɧɿɹɦ ɜ ɨɫɨɛɥɢɜɿ ɩɟɪɿɨɞɢ, ɚ ɛɚɧɤɢ ɩɨɫɥɚɛɥɸɸɬь ɩɨɪɨɝɨɜɿ ɫɭɦɢ 
ɤɪɟɞɢɬɿɜ, ɳɨɛ ɞɨɩɨɦɨɝɬɢ ɨɪɝɚɧɿɡɚɰɿɹɦ ɭ ɜɚɠɤɿ ɱɚɫɢ. Ⱦɚɥɿ Ʉɢɬɚɣ ɩɪɚɝɧɟ ɩɨɫɢɥɢɬɢ ɨɫɜɿɬɭ 
ɡ ɛɟɡɩɟɤɢ, ɳɨɛ ɞɨɩɨɦɨɝɬɢ ɡɚɩɨɛɿɝɬɢ ɟɩɿɞɟɦɿɱɧɢɦ ɿɧɮɟɤɰɿɹɦ ɿ ɪɨɡɩɨɜɫɸɞɠɟɧɧɸ, ɳɨɛ 
ɡɚɯɢɫɬɢɬɢ ɥɚɧɰɸɝ ɩɨɫɬɚɜɨɤ. Ʉɪɿɦ ɬɨɝɨ, ɭɪɹɞ ɩɪɚɝɧɟ ɩɨɫɢɥɢɬɢ ɤɚɪɚɧɬɢɧ ɿ ɩɟɪɟɜɿɪɤɭ 
ɥɨɝɿɫɬɢɱɧɢɯ ɩɪɨɞɭɤɬɿɜ, ɳɨɛ ɡɚɩɨɛɿɝɬɢ ɧɨɜɢɦ ɿɧɮɟɤɰɿɹɦ, ɜɢɤɥɢɤɚɧɢɦ ɜɿɪɭɫɚɦɢ, ɳɨ 
ɩɪɢɤɪɿɩɥɸɸɬьɫɹ ɞɨ ɭɩɚɤɨɜɤɢ Д17Ж. Ɉɫɬɚɧɧɿɣ ɚɫɩɟɤɬ ɤɢɬɚɣɫьɤɨɝɨ ɩɥɚɧɭ ɩɨɥɹɝɚє ɜ ɬɨɦɭ, 
ɳɨɛ ɡɚɨɯɨɬɢɬɢ ɫɜɨʀ ɛɚɧɤɢ ɪɨɡɜɢɜɚɬɢ ɛɿɡɧɟɫ-ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ ɹɤ ɨɧɥɚɣɧ, ɬɚɤ ɿ ɨɮɥɚɣɧ, ɳɨɛ 
ɝɚɪɚɧɬɭɜɚɬɢ ɥɨɝɿɫɬɢɱɧɟ ɮɿɧɚɧɫɭɜɚɧɧɹ ɩɿɞ ɱɚɫ ɟɩɿɞɟɦɿɣ. ɐɟ ɞɨɩɨɦɨɠɟ ɫɬɚɛɿɥɿɡɭɜɚɬɢ 
ɥɨɝɿɫɬɢɱɧɟ ɩɨɫɬɚɱɚɧɧɹ, ɡɚɛɟɡɩɟɱɢɜɲɢ ɜɿɞɫɭɬɧɿɫɬь ɩɟɪɟɲɤɨɞ ɞɥɹ ɟɤɫɩɨɪɬɭ ɬɚ ɿɦɩɨɪɬɭ 
ɱɟɪɟɡ ɛɪɚɤ ɤɨɲɬɿɜ. ȼ ɿɞɟɚɥɿ ɰɟ ɞɚɫɬь ɡɦɨɝɭ ɥɚɧɰɸɠɤɭ ɩɨɫɬɚɱɚɧɧɹ ɤɪɚʀɧɢ ɡɚɛɟɡɩɟɱɢɬɢ 
ɞɨɫɬɚɬɧɸ ɤɿɥьɤɿɫɬь ɦɚɬɟɪɿɚɥɿɜ, ɹɤɿ ɩɨɫɬɚɱɚɸɬьɫɹ ɧɚ ɪɢɧɤɢ, ɿ, ɫɩɨɞɿɜɚєɦɨɫɹ, ɡɧɢɡɢɬɢ 
ɜɢɬɪɚɬɢ ɧɚ ɬɪɚɧɫɩɨɪɬɭɜɚɧɧɹ, ɳɨɛ ɩɪɨɬɢɫɬɨɹɬɢ ɡɪɨɫɬɚɧɧɸ ɰɿɧ ɬɚ ɭɧɢɤɧɭɬɢ ɿɧɮɥɹɰɿʀ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. Ƚɥɨɛɚɥьɧɚ ɟɤɨɧɨɦɿɤɚ ɫɬɢɤɚєɬьɫɹ ɡɿ ɫɤɥɚɞɧɢɦɢ ɜɢɤɥɢɤɚɦɢ, ɫɟɪɟɞ ɹɤɢɯ – 

ɲɪɿɧɤɮɥɹɰɿɹ, ɡɪɨɫɬɚɧɧɹ ɜɢɪɨɛɧɢɱɢɯ ɜɢɬɪɚɬ ɬɚ ɧɟɫɬɚɛɿɥьɧɿɫɬь ɥɚɧɰɸɝɿɜ ɩɨɫɬɚɜɨɤ. 
Ʉɨɦɩɚɧɿʀ ɲɭɤɚɸɬь ɫɩɨɫɨɛɢ ɡɛɟɪɟɝɬɢ ɩɪɢɛɭɬɤɢ, ɡɦɟɧɲɭɸɱɢ ɪɨɡɦɿɪ ɩɪɨɞɭɤɰɿʀ ɛɟɡ 
ɩɪɨɩɨɪɰɿɣɧɨɝɨ ɡɧɢɠɟɧɧɹ ɰɿɧɢ. ɏɨɱɚ ɬɚɤɚ ɫɬɪɚɬɟɝɿɹ ɦɨɠɟ ɡɚɛɟɡɩɟɱɢɬɢ ɤɨɪɨɬɤɨɫɬɪɨɤɨɜɢɣ 
ɮɿɧɚɧɫɨɜɢɣ ɜɢɝɪɚɲ, ɜɨɧɚ ɩɿɞɪɢɜɚє ɞɨɜɿɪɭ ɫɩɨɠɢɜɚɱɿɜ ɿ ɜɢɤɥɢɤɚє ɧɟɝɚɬɢɜɧɭ ɪɟɚɤɰɿɸ 
ɪɢɧɤɭ. Ɂɚɤɨɧɨɞɚɜɫɬɜɨ ɛɿɥьɲɨɫɬɿ ɤɪɚʀɧ, ɡɨɤɪɟɦɚ ɍɤɪɚʀɧɢ, ɞɨɡɜɨɥɹє ɡɦɿɧɭ ɜɚɝɢ ɱɢ ɫɤɥɚɞɭ 
ɬɨɜɚɪɭ ɡɚ ɭɦɨɜɢ ɩɪɨɡɨɪɨɝɨ ɿɧɮɨɪɦɭɜɚɧɧɹ ɫɩɨɠɢɜɚɱɿɜ. Ɉɞɧɚɤ ɩɪɢɯɨɜɚɧɟ ɡɦɟɧɲɟɧɧɹ 
ɩɪɨɞɭɤɰɿʀ ɚɛɨ ɡɚɦɿɧɚ ɿɧɝɪɟɞɿєɧɬɿɜ ɞɟɲɟɜɲɢɦɢ ɚɧɚɥɨɝɚɦɢ ɦɨɠɟ ɪɨɡɝɥɹɞɚɬɢɫɹ ɹɤ 
ɩɨɪɭɲɟɧɧɹ ɩɪɚɜ ɫɩɨɠɢɜɚɱɿɜ. ɉɨɩɪɢ ɰɟ, ɜɢɩɚɞɤɢ ɭɫɩɿɲɧɨʀ ɛɨɪɨɬьɛɢ ɡɿ ɲɪɿɧɤɮɥɹɰɿєɸ 
ɩɨɤɢ ɳɨ ɩɨɨɞɢɧɨɤɿ, ɳɨ ɜɤɚɡɭє ɧɚ ɫɥɚɛɤɭ ɩɪɚɜɨɡɚɯɢɫɧɭ ɚɤɬɢɜɧɿɫɬь ɝɪɨɦɚɞɹɧ. ɇɚ 
ɦɚɤɪɨɪɿɜɧɿ ɞɟɪɠɚɜɢ ɬɚɤɨɠ ɜɿɞɿɝɪɚɸɬь ɡɧɚɱɧɭ ɪɨɥь ɭ ɮɨɪɦɭɜɚɧɧɿ ɟɤɨɧɨɦɿɱɧɨʀ 
ɫɬɚɛɿɥьɧɨɫɬɿ. ɇɚɩɪɢɤɥɚɞ, Ʉɢɬɚɣ ɪɨɡɪɨɛɥɹє ɤɨɦɩɥɟɤɫɧɿ ɫɬɪɚɬɟɝɿʀ ɞɥɹ ɩɿɞɬɪɢɦɤɢ ɥɚɧɰɸɝɿɜ 
ɩɨɫɬɚɜɨɤ, ɳɨ ɜɤɥɸɱɚɸɬь ɡɚɯɢɫɬ ɪɨɛɨɱɨʀ ɫɢɥɢ, ɮɿɧɚɧɫɨɜɭ ɩɿɞɬɪɢɦɤɭ ɛɿɡɧɟɫɭ, ɩɨɤɪɚɳɟɧɧɹ 
ɫɚɧɿɬɚɪɧɢɯ ɭɦɨɜ ɬɚ ɫɩɪɨɳɟɧɧɹ ɞɨɫɬɭɩɭ ɞɨ ɥɨɝɿɫɬɢɱɧɢɯ ɩɨɫɥɭɝ. ȼɨɞɧɨɱɚɫ ɞɟɹɤɿ ɭɪɹɞɢ, 
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ɬɚɤɿ ɹɤ ɭ ɇɟɩɚɥɿ, ɜɠɢɜɚɸɬь ɫɭɩɟɪɟɱɥɢɜɿ ɡɚɯɨɞɢ, ɹɤɿ ɥɢɲɟ ɩɨɝɥɢɛɥɸɸɬь ɟɤɨɧɨɦɿɱɧɿ 
ɩɪɨɛɥɟɦɢ. Ɂɚɝɚɥɨɦ, ɛɨɪɨɬьɛɚ ɡ ɿɧɮɥɹɰɿєɸ ɬɚ ɟɤɨɧɨɦɿɱɧɢɦɢ ɤɪɢɡɚɦɢ ɩɨɬɪɟɛɭє 
ɡɛɚɥɚɧɫɨɜɚɧɨɝɨ ɩɿɞɯɨɞɭ, ɞɟ ɭɪɹɞɢ ɡɚɛɟɡɩɟɱɭɸɬь ɫɬɚɛɿɥьɧɿɫɬь, ɚ ɛɿɡɧɟɫɢ – ɩɪɨɡɨɪɿɫɬь. 
Ɍɿɥьɤɢ ɜɡɚєɦɨɞɿɹ ɦɿɠ ɞɟɪɠɚɜɨɸ, ɤɨɦɩɚɧɿɹɦɢ ɬɚ ɫɩɨɠɢɜɚɱɚɦɢ ɦɨɠɟ ɡɦɟɧɲɢɬɢ ɧɟɝɚɬɢɜɧɿ 
ɧɚɫɥɿɞɤɢ ɟɤɨɧɨɦɿɱɧɢɯ ɩɨɬɪɹɫɿɧь ɬɚ ɫɩɪɢɹɬɢ ɞɨɜɝɨɫɬɪɨɤɨɜɨɦɭ ɪɨɡɜɢɬɤɭ. 

ɒɪɿɧɤɮɥɹɰɿɹ – ɰɟ ɧɟ ɥɢɲɟ ɛɿɡɧɟɫ-ɫɬɪɚɬɟɝɿɹ, ɚ ɣ ɩɢɬɚɧɧɹ ɟɬɢɤɢ, ɳɨ ɪɨɡɪɢɜɚєɬьɫɹ 
ɦɿɠ ɿɧɬɟɪɟɫɚɦɢ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɩɪɚɝɧɟɧɧɹɦ ɤɨɦɩɚɧɿɣ ɡɛɟɪɟɝɬɢ ɩɪɢɛɭɬɤɢ. Ɂ ɨɞɧɨɝɨ ɛɨɤɭ, 
ɜɨɧɚ ɞɨɡɜɨɥɹє ɛɿɡɧɟɫɭ ɚɞɚɩɬɭɜɚɬɢɫɹ ɞɨ ɟɤɨɧɨɦɿɱɧɢɯ ɜɢɤɥɢɤɿɜ, ɬɚɤɢɯ ɹɤ ɡɪɨɫɬɚɧɧɹ ɜɢɬɪɚɬ, 
ɬɨɪɝɨɜɟɥьɧɿ ɜɿɣɧɢ ɬɚ ɝɥɨɛɚɥьɧɿ ɤɪɢɡɢ. Ɂ ɿɧɲɨɝɨ – ɦɨɠɟ ɜɜɨɞɢɬɢ ɩɨɤɭɩɰɿɜ ɜ ɨɦɚɧɭ, ɹɤɳɨ 
ɤɨɦɩɚɧɿʀ ɧɟ ɩɨɜɿɞɨɦɥɹɸɬь ɩɪɨ ɡɦɿɧɢ ɜɿɞɤɪɢɬɨ. Ɍɚɤɢɦ ɱɢɧɨɦ, ɟɮɟɤɬɢɜɧɿɫɬь ɲɪɿɧɤɮɥɹɰɿʀ 
ɡɚɥɟɠɢɬь ɜɿɞ ɩɪɨɡɨɪɨɫɬɿ ɛɿɡɧɟɫɭ ɬɚ ɪɿɜɧɹ ɞɨɜɿɪɢ ɞɨ ɧьɨɝɨ. Ɏɚɤɬɢɱɧɨ, ɰɹ ɩɪɚɤɬɢɤɚ є 
ɪɟɚɤɰɿєɸ ɧɚ ɡɨɜɧɿɲɧɿ ɟɤɨɧɨɦɿɱɧɿ ɮɚɤɬɨɪɢ: ɭɪɹɞɨɜɿ ɨɛɦɟɠɟɧɧɹ, ɡɪɨɫɬɚɸɱɿ ɜɢɬɪɚɬɢ ɬɚ 
ɧɚɫɥɿɞɤɢ ɩɚɧɞɟɦɿʀ. ȼɨɧɚ ɫɬɚє ɫɩɨɫɨɛɨɦ ɫɬɚɛɿɥɿɡɚɰɿʀ ɪɢɧɤɭ, ɚɥɟ ɜɢɤɥɢɤɚє ɫɟɪɣɨɡɧɿ ɩɢɬɚɧɧɹ 
ɳɨɞɨ ɫɩɪɚɜɟɞɥɢɜɨɫɬɿ ɞɥɹ ɫɩɨɠɢɜɚɱɿɜ. 
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Shrinkflation as a method of concealing price increases on goods. 

The aim of the article. The purpose of the study was analyzed shrinkflation as an economic 

phenomenon, identify its main causes, consequences, and impact on consumer behavior, and assess 

possible measures to combat this phenomenon.  

Analysis results. In the context of global economic instability, consumers face various forms of 

hidden price increases. One of the most common phenomena in this regard is shrinkflation, which 

manifests as a reduction in the volume or weight of a product while maintaining its price. This 

phenomenon is particularly relevant under inflationary pressure, as manufacturers seek to avoid openly 

raising prices while preserving consumer loyalty. Studying this phenomenon is essential for 

understanding the mechanisms through which shrinkflation affects the economy, consumer behavior, 

and government regulatory policies. This article examines the main causes of shrinkflation, its 

consequences for the market, and possible ways to counteract it. The essence of the study lies in a 

comprehensive analysis of shrinkflation mechanisms, its prevalence across different countries and 

economic sectors, and its impact on consumer trust in manufacturers. The research is based on the 

analysis of statistical data, comparisons of real-world examples of shrinkflation, and an examination of 

its psychological aspect, as hidden product reductions can alter consumer habits. 

The novelty of this study lies in the systematization of information about shrinkflation and its 

consideration not only as a part of the inflationary process but also as a distinct marketing phenomenon. 

The analysis includes an exploration of how this process affects consumer trust, competition between 

companies, and government regulatory policies. Additionally, the study allows for an international 

perspective on shrinkflation, evaluating the effectiveness of different regulatory approaches and 

determining the long-term consequences for the consumer goods market. The findings of this research 

hold significant practical value for consumers, businesses, and government authorities. For consumers, 

the study helps to better understand manufacturers' marketing strategies and make more informed 

purchasing decisions. For businesses, analyzing shrinkflation enables companies to assess the risks of 

losing consumer trust and find a balance between maintaining profitability and ensuring price 

transparency. For government regulators, the research can contribute to the development of 

mechanisms to counteract manipulative pricing practices and protect consumer rights. 

Conclusions and direction for further research. Shrinkflation is a common phenomenon that is 

intensified in conditions of economic crises, inflation and instability in the resource market. The main 

causes of shrinkflation are the increase in production costs, shortages of raw materials, the desire of 

companies to avoid the negative perception of price increases and competition in the market. 

Shrinkflation has a dual impact on the market: on the one hand, it allows companies to maintain price 

stability, on the other hand, it undermines consumer confidence, which can lead to a loss of customer 

loyalty. States react differently to shrinkflation, from packaging and labeling controls to the introduction 

of stricter consumer information standards. Prospects for further research include assessing the long-
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term impact of shrinkflation on the economy and consumer behavior; studying the effectiveness of 

regulatory measures in different countries to protect consumer rights; developing alternative business 

models that will allow companies to maintain profitability without using hidden methods of product 

reduction; research into the psychological aspect of shrinkflation perception, as consumer reactions to 

this phenomenon can vary significantly depending on the level of trust in the brand and the economic 

situation in the country. 

Thus, shrinkflation remains a relevant topic for further research, especially in the context of 

global economic changes and business adaptation to new challenges. 

Keywords: shrinkflation, pricing, prices, pricing strategy, consumers. 
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