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ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɬɭɪɢɡɦɭ 
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(Ʌьɜɿɜ, ɍɤɪɚʀɧɚ) 
 
 

ɌɊȺɇɋɎɈɊɆȺɐȱə ɆȺɊɄȿɌɂɇȽɈȼɂɏ ɄɈɆɍɇȱɄȺɐȱɃ ɍ ɌɍɊɂɁɆȱ: 
ɉɈɊȱȼɇəɅЬɇȺ ȿɎȿɄɌɂȼɇȱɋɌЬ ɌɊȺȾɂɐȱɃɇɈȲ ɊȿɄɅȺɆɂ ɌȺ 

ɉȿɊɋɈɇȺɅȱɁɈȼȺɇɈȽɈ ɐɂɎɊɈȼɈȽɈ ȼɉɅɂȼɍ 
 

ɐɢɮɪɨɜɿɡɚɰɿɹ ɟɤɨɧɨɦɿɤɢ ɬɪɚɧɫɮɨɪɦɭє ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɨɦɭɧɿɤɚɰɿʀ ɭ ɬɭɪɢɡɦɿ, ɡɧɢɠɭɸɱɢ 
ɪɨɥь ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ ɬɚ ɩɨɫɢɥɸɸɱɢ ɡɧɚɱɟɧɧɹ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɰɢɮɪɨɜɨɝɨ ɤɨɧɬɟɧɬɭ. 
Ɇɟɬɨɸ ɞɨɫɥɿɞɠɟɧɧɹ є ɩɨɪɿɜɧɹɥьɧɟ ɨɰɿɧɸɜɚɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɬɪɚɞɢɰɿɣɧɢɯ ɿ ɰɢɮɪɨɜɢɯ 
ɤɨɦɭɧɿɤɚɰɿɣ ɬɚ ɜɢɹɜɥɟɧɧɹ ɦɟɞɿɚɬɨɪɧɢɯ ɱɢɧɧɢɤɿɜ ɜɩɥɢɜɭ ɧɚ ɬɭɪɢɫɬɢɱɧɿ ɪɿɲɟɧɧɹ. Зɚɫɬɨɫɨɜɚɧɨ 
ɡɦɿɲɚɧɭ ɦɟɬɨɞɨɥɨɝɿɸ: ɨɧɥɚɣɧ-ɨɩɢɬɭɜɚɧɧɹ (150 ɪɟɫɩɨɧɞɟɧɬɿɜ), ɿɧɬɟɪɜ’ɸ ɬɚ ɤɨɧɬɟɧɬ-ɚɧɚɥɿɡ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ. ȼɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɤɨɧɬɟɧɬ ɡɚɛɟɡɩɟɱɭє ɜɢɳɿ ɩɨɤɚɡɧɢɤɢ 
ɞɨɜɿɪɢ, ɟɦɨɰɿɣɧɨʀ ɡɚɥɭɱɟɧɨɫɬɿ ɬɚ ɧɚɦɿɪɭ ɩɨɞɨɪɨɠɿ ɩɨɪɿɜɧɹɧɨ ɡ ɬɪɚɞɢɰɿɣɧɨɸ ɪɟɤɥɚɦɨɸ. ȼɢɹɜɥɟɧɨ 
ɪɨɥь ɤɨɝɧɿɬɢɜɧɢɯ ɿ ɚɮɟɤɬɢɜɧɢɯ ɦɟɯɚɧɿɡɦɿɜ ɬɚ ɜɿɤɨɜɿ ɜɿɞɦɿɧɧɨɫɬɿ. Ɉɛґɪɭɧɬɨɜɚɧɨ ɞɨɰɿɥьɧɿɫɬь 
ɩɪɿɨɪɢɬɟɬɭ ɰɢɮɪɨɜɢɯ ɫɬɪɚɬɟɝɿɣ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɰɢɮɪɨɜɿɡɚɰɿɹ, ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɨɦɭɧɿɤɚɰɿʀ, ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɰɢɮɪɨɜɢɣ 
ɜɩɥɢɜ, ɬɪɚɞɢɰɿɣɧɚ ɪɟɤɥɚɦɚ, ɫɩɨɠɢɜɱɚ ɩɨɜɟɞɿɧɤɚ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɐɢɮɪɨɜɿɡɚɰɿɹ ɟɤɨɧɨɦɿɤɢ ɡɭɦɨɜɥɸє 
ɬɪɚɧɫɮɨɪɦɚɰɿɸ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɫɮɟɪɿ ɬɭɪɢɡɦɭ ɬɚ ɡɦɿɧɭ ɦɨɞɟɥɟɣ ɫɩɨɠɢɜɱɨʀ 
ɩɨɜɟɞɿɧɤɢ Д1Ж. Ɍɪɚɞɢɰɿɣɧɿ ɪɟɤɥɚɦɧɿ ɤɚɧɚɥɢ ɩɨɫɬɭɩɨɜɨ ɜɬɪɚɱɚɸɬь ɞɨɦɿɧɭɸɱɿ ɩɨɡɢɰɿʀ ɭ 
ɮɨɪɦɭɜɚɧɧɿ ɩɨɩɢɬɭ, ɬɨɞɿ ɹɤ ɡɪɨɫɬɚє ɪɨɥь ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɰɢɮɪɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ, ɳɨ 
ɮɭɧɤɰɿɨɧɭɸɬь ɭ ɫɟɪɟɞɨɜɢɳɿ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ ɿ ɨɧɥɚɣɧ-ɩɥɚɬɮɨɪɦ. Ɍɭɪɢɫɬɢɱɧɢɣ ɪɢɧɨɤ 
ɯɚɪɚɤɬɟɪɢɡɭєɬьɫɹ ɜɢɫɨɤɨɸ ɿɧɮɨɪɦɚɬɢɡɚɰɿєɸ, ɿɧɬɟɪɚɤɬɢɜɧɿɫɬɸ ɬɚ ɫɨɰɿɚɥьɧɨ 
ɨɩɨɫɟɪɟɞɤɨɜɚɧɢɦɢ ɦɟɯɚɧɿɡɦɚɦɢ ɜɩɥɢɜɭ ɧɚ ɫɩɨɠɢɜɚɱɿɜ Д3Ж. 

ɇɚ ɜɿɞɦɿɧɭ ɜɿɞ ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ, ɹɤɚ ɛɚɡɭєɬьɫɹ ɧɚ ɫɬɚɧɞɚɪɬɢɡɨɜɚɧɢɯ 
ɿɧɮɨɪɦɚɰɿɣɧɨ-ɩɪɨɦɨɰɿɣɧɢɯ ɩɨɜɿɞɨɦɥɟɧɧɹɯ, ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɰɢɮɪɨɜɢɣ ɜɩɥɢɜ 
ґɪɭɧɬɭєɬьɫɹ ɧɚ ɞɨɜɿɪɿ, ɫɨɰɿɚɥьɧɿɣ ɜɡɚєɦɨɞɿʀ, ɪɟɤɨɦɟɧɞɚɰɿɣɧɢɯ ɦɟɯɚɧɿɡɦɚɯ ɿ ɜɿɡɭɚɥьɧɨ 
ɨɪɿєɧɬɨɜɚɧɨɦɭ ɤɨɧɬɟɧɬɿ. 
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Ɍɚɤɿ ɤɨɦɭɧɿɤɚɰɿʀ ɡɚɛɟɡɩɟɱɭɸɬь ɜɢɳɢɣ ɪɿɜɟɧь ɟɦɨɰɿɣɧɨʀ ɡɚɥɭɱɟɧɨɫɬɿ, ɫɩɪɢɣɧɹɬɨʀ 
ɞɨɫɬɨɜɿɪɧɨɫɬɿ ɬɚ ɚɞɚɩɬɚɰɿʀ ɡɦɿɫɬɭ ɞɨ ɿɧɞɢɜɿɞɭɚɥьɧɢɯ ɩɨɬɪɟɛ ɫɩɨɠɢɜɚɱɿɜ, ɳɨ ɨɫɨɛɥɢɜɨ 
ɜɚɠɥɢɜɨ ɞɥɹ ɦɨɥɨɞɲɢɯ ɜɿɤɨɜɢɯ ɝɪɭɩ, ɞɥɹ ɹɤɢɯ ɰɢɮɪɨɜɟ ɫɟɪɟɞɨɜɢɳɟ є ɤɥɸɱɨɜɢɦ 
ɩɪɨɫɬɨɪɨɦ ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧь ɳɨɞɨ ɩɨɞɨɪɨɠɟɣ Д4Ж. 

ȿɮɟɤɬɢɜɧɿɫɬь ɫɭɱɚɫɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɬɭɪɢɡɦɿ ɜɢɡɧɚɱɚєɬьɫɹ 
ɩɨєɞɧɚɧɧɹɦ ɤɨɝɧɿɬɢɜɧɢɯ (ɞɨɜɿɪɚ, ɩɟɪɟɤɨɧɥɢɜɿɫɬь), ɚɮɟɤɬɢɜɧɢɯ (ɟɦɨɰɿɣɧɚ ɡɚɥɭɱɟɧɿɫɬь) ɬɚ 
ɩɨɜɟɞɿɧɤɨɜɢɯ (ɧɚɦɿɪ ɩɨɞɨɪɨɠɿ, ɜɢɛɿɪ ɞɟɫɬɢɧɚɰɿʀ) ɱɢɧɧɢɤɿɜ Д1-2Ж. ȼɨɞɧɨɱɚɫ ɭ ɧɚɭɤɨɜɢɯ 
ɞɨɫɥɿɞɠɟɧɧɹɯ ɧɟɞɨɫɬɚɬɧьɨ ɩɪɟɞɫɬɚɜɥɟɧɨ ɫɢɫɬɟɦɧɟ ɩɨɪɿɜɧɹɧɧɹ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ 
ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ ɬɚ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɰɢɮɪɨɜɨɝɨ ɜɩɥɢɜɭ ɫɚɦɟ ɜ ɤɨɧɬɟɤɫɬɿ 
ɬɭɪɢɫɬɢɱɧɢɯ ɪɿɲɟɧь ɫɩɨɠɢɜɚɱɿɜ. ɍ ɡɜ’ɹɡɤɭ ɡ ɰɢɦ ɚɤɬɭɚɥьɧɢɦ є ɞɨɫɥɿɞɠɟɧɧɹ 
ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɬɭɪɢɡɦɿ ɬɚ ɜɢɡɧɚɱɟɧɧɹ ɩɨɪɿɜɧɹɥьɧɨʀ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɬɪɚɞɢɰɿɣɧɢɯ ɿ ɰɢɮɪɨɜɢɯ ɮɨɪɦɚɬɿɜ ɜɩɥɢɜɭ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ɉɪɨɛɥɟɦɚɬɢɤɚ ɬɪɚɧɫɮɨɪɦɚɰɿʀ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɬɭɪɢɡɦɿ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ ɚɤɬɢɜɧɨ ɞɨɫɥɿɞɠɭєɬьɫɹ ɹɤ ɭ 
ɡɚɪɭɛɿɠɧɿɣ, ɬɚɤ ɿ ɭ ɜɿɬɱɢɡɧɹɧɿɣ ɥɿɬɟɪɚɬɭɪɿ. Ɂɧɚɱɧɚ ɱɚɫɬɢɧɚ ɩɪɚɰь ɩɪɢɫɜɹɱɟɧɚ ɡɪɨɫɬɚɧɧɸ 
ɪɨɥɿ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ ɿ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɰɢɮɪɨɜɨɝɨ ɜɩɥɢɜɭ ɧɚ ɫɩɨɠɢɜɱɭ ɩɨɜɟɞɿɧɤɭ 
ɬɭɪɢɫɬɿɜ ɹɤ ɚɥьɬɟɪɧɚɬɢɜɢ ɚɛɨ ɞɨɩɨɜɧɟɧɧɹ ɞɨ ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ. Ɂɚɪɭɛɿɠɧɿ 
ɞɨɫɥɿɞɠɟɧɧɹ ɡɨɫɟɪɟɞɠɟɧɿ ɧɚ ɟɦɩɿɪɢɱɧɨɦɭ ɜɢɦɿɪɸɜɚɧɧɿ ɜɩɥɢɜɭ ɰɢɮɪɨɜɢɯ ɥɿɞɟɪɿɜ ɞɭɦɨɤ ɿ 
ɫɨɰɿɚɥьɧɢɯ ɩɥɚɬɮɨɪɦ ɧɚ ɬɭɪɢɫɬɢɱɧɿ ɧɚɦɿɪɢ ɬɚ ɜɢɛɿɪ ɞɟɫɬɢɧɚɰɿɣ. А.-K. CСОЧ ɬɚ ɿɧ. 
ɩɨɤɚɡɭɸɬь ɫɬɚɬɢɫɬɢɱɧɨ ɡɧɚɱɭɳɢɣ ɡɜ’ɹɡɨɤ ɦɿɠ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ ɰɢɮɪɨɜɢɯ 
ɪɟɤɨɦɟɧɞɚɰɿɣ, ɞɨɜɿɪɨɸ ɞɨ ɞɠɟɪɟɥɚ ɿɧɮɨɪɦɚɰɿʀ ɬɚ ɧɚɦɿɪɚɦɢ ɩɨɞɨɪɨɠɿ (SEM, ПsQCA) Д4Ж. 
R. A. PШЩ ɞɨɜɨɞɢɬь, ɳɨ ɤɨɧɬɟɧɬ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ ɮɨɪɦɭє ɭɹɜɥɟɧɧɹ ɩɪɨ ɞɟɫɬɢɧɚɰɿɸ ɬɚ 
ɜɩɥɢɜɚє ɧɚ ɨɫɬɚɬɨɱɧɢɣ ɜɢɛɿɪ ɩɨɞɨɪɨɠɿ ɱɟɪɟɡ ɫɨɰɿɚɥьɧɢɣ ɞɨɤɚɡ ɿ ɜɿɡɭɚɥьɧɟ ɩɟɪɟɤɨɧɚɧɧɹ 
Д2Ж. І. PШЮrКгКН ɧɚɝɨɥɨɲɭє, ɳɨ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɰɢɮɪɨɜɿ ɪɟɤɨɦɟɧɞɚɰɿʀ ɫɬɚɸɬь ɤɥɸɱɨɜɢɦ 
ɱɢɧɧɢɤɨɦ ɜɢɛɨɪɭ ɬɭɪɢɫɬɢɱɧɢɯ ɧɚɩɪɹɦɿɜ ɭ ɜɢɫɨɤɿɣ ɿɧɮɨɪɦɚɰɿɣɧɿɣ ɧɚɫɢɱɟɧɨɫɬɿ Д5Ж. C. A. 
BăХtОsМЮ ɬɚ E.-І. UЧtКrЮ ɜɫɬɚɧɨɜɢɥɢ, ɳɨ ɩɨɤɨɥɿɧɧɹ Г ɞɟɦɨɧɫɬɪɭє ɩɿɞɜɢɳɟɧɭ ɱɭɬɥɢɜɿɫɬь 
ɞɨ ɫɨɰɿɚɥьɧɨ ɨɩɨɫɟɪɟɞɤɨɜɚɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ ɿ ɛɿɥьɲɭ ɞɨɜɿɪɭ ɞɨ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ 
ɤɨɧɬɟɧɬɭ ɩɨɪɿɜɧɹɧɨ ɡ ɬɪɚɞɢɰɿɣɧɨɸ ɪɟɤɥɚɦɨɸ Д3Ж. 

ȼɿɬɱɢɡɧɹɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɡɨɫɟɪɟɞɠɭɸɬьɫɹ ɧɚ ɰɢɮɪɨɜɿɡɚɰɿʀ ɤɨɦɭɧɿɤɚɰɿɣ 
ɬɭɪɢɫɬɢɱɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɬɚ ɪɨɥɿ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ ɭ ɤɪɢɡɨɜɿ ɩɟɪɿɨɞɢ. ȱ. Ʉɭɥɢɧɹɤ ɬɚ ɇ. 
ȱɜɚɧɢɰьɤɢɣ Д6Ж ɚɧɚɥɿɡɭɸɬь ɬɟɧɞɟɧɰɿʀ ɪɨɡɜɢɬɤɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɜ ɭɦɨɜɚɯ 
ɰɢɮɪɨɜɿɡɚɰɿʀ, ȱ. ɋɬɟɩɚɧɟɰь ɬɚ ɿɧ. Д7Ж ɜɢɡɧɚɱɚɸɬь ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ ɹɤ ɟɮɟɤɬɢɜɧɢɣ 
ɿɧɫɬɪɭɦɟɧɬ ɜɡɚєɦɨɞɿʀ ɦɿɠ ɫɬɟɣɤɯɨɥɞɟɪɚɦɢ, ɚ Ɉ. Ȼɭɪɞɹɤ, Ʌ. ɉɨɦɚɡɚɧ ɬɚ ȱ. Ƚɚɜɪɢɥɸɤ Д1Ж 
ɩɿɞɤɪɟɫɥɸɸɬь ɪɨɥь ɰɢɮɪɨɜɢɯ ɥɿɞɟɪɿɜ ɝɪɨɦɚɞɫьɤɨʀ ɞɭɦɤɢ ɭ ɩɿɞɜɢɳɟɧɧɿ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ 
ɪɟɤɥɚɦɢ. ɉɢɬɚɧɧɹ ɨɪɝɚɧɿɡɚɰɿʀ ɞɿɹɥьɧɨɫɬɿ ɬɭɪɢɫɬɢɱɧɢɯ ɥɿɞɟɪɿɜ ɞɭɦɨɤ ɜ ɍɤɪɚʀɧɿ 
ɪɨɡɝɥɹɞɚɸɬь Ɇ. ɋɟɧьɤɿɜ ɬɚ Ɇ. Ʉɢɹɧɢɰɹ Д8Ж, Ʌ. ɍɫɬɢɦɟɧɤɨ ɬɚ ɫɩɿɜɚɜɬ. Д9Ж, ɚ ɫɢɫɬɟɦɧɢɣ 
ɤɨɧɬɟɤɫɬ ɰɢɮɪɨɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɬɭɪɢɫɬɢɱɧɨʀ ɫɮɟɪɢ – ɇ. ɉɚɧɤɿɜ, ȼ. Ƚɭɦɟɧɹɤ, ɋ. ɐɜɿɥɢɣ 
ɬɚ ɿɧ. Д11Ж. 

ȼɨɞɧɨɱɚɫ ɛɿɥьɲɿɫɬь ɞɨɫɥɿɞɠɟɧь ɮɨɤɭɫɭɸɬьɫɹ ɚɛɨ ɧɚ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɚɯ, ɚɛɨ 
ɧɚ ɡɚɝɚɥьɧɢɯ ɬɟɧɞɟɧɰɿɹɯ ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɭɪɢɡɦɭ, ɬɨɞɿ ɹɤ ɩɨɪɿɜɧɹɥьɧɢɣ ɚɧɚɥɿɡ ɟɮɟɤɬɢɜɧɨɫɬɿ 
ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ ɬɚ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɰɢɮɪɨɜɨɝɨ ɜɩɥɢɜɭ, ɚ ɬɚɤɨɠ ɪɨɥь ɦɟɞɿɚɬɨɪɧɢɯ 
ɱɢɧɧɢɤɿɜ – ɞɨɜɿɪɢ, ɟɦɨɰɿɣɧɨʀ ɡɚɥɭɱɟɧɨɫɬɿ, ɫɩɪɢɣɧɹɬɨʀ ɞɨɫɬɨɜɿɪɧɨɫɬɿ – ɡɚɥɢɲɚɸɬьɫɹ 
ɧɟɞɨɫɬɚɬɧьɨ ɜɢɜɱɟɧɢɦɢ. ɐɟ ɩɿɞɤɪɟɫɥɸє ɧɟɨɛɯɿɞɧɿɫɬь ɤɨɦɩɥɟɤɫɧɨɝɨ ɩɨɪɿɜɧɹɥьɧɨɝɨ 
ɩɿɞɯɨɞɭ, ɳɨ ɜɢɡɧɚɱɚє ɫɩɪɹɦɨɜɚɧɿɫɬь ɞɚɧɨʀ ɪɨɛɨɬɢ 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɡɧɚɱɧɭ ɤɿɥьɤɿɫɬь ɧɚɭɤɨɜɢɯ ɩɪɚɰь, ɩɪɢɫɜɹɱɟɧɢɯ 
ɰɢɮɪɨɜɨɦɭ ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɤɨɦɭɧɿɤɚɰɿɹɦ ɭ ɬɭɪɢɡɦɿ, ɭ ɫɭɱɚɫɧɨɦɭ ɧɚɭɤɨɜɨɦɭ ɞɢɫɤɭɪɫɿ 
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Ɉ.ɉ. Ɇɚɤɚɪ, Ɉ.Ɋ. Ɋɨʀɤ. Ɍɪɚɧɫɮɨɪɦɚɰɿɹ ɦɚɪɤɟɬɢɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɬɭɪɢɡɦɿ: ɩɨɪɿɜɧɹɥьɧɚ 
ɟɮɟɤɬɢɜɧɿɫɬь ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ ɬɚ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɰɢɮɪɨɜɨɝɨ ɜɩɥɢɜɭ  
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ɡɛɟɪɿɝɚєɬьɫɹ ɧɢɡɤɚ ɬɟɨɪɟɬɢɱɧɢɯ ɿ ɦɟɬɨɞɨɥɨɝɿɱɧɢɯ ɩɪɨɝɚɥɢɧ. ɉɟɪɟɞɭɫɿɦ ɧɟɞɨɫɬɚɬɧьɨ 
ɫɢɫɬɟɦɚɬɢɡɨɜɚɧɢɦɢ ɡɚɥɢɲɚɸɬьɫɹ ɩɢɬɚɧɧɹ ɩɨɪɿɜɧɹɥьɧɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ ɬɪɚɞɢɰɿɣɧɢɯ 
ɪɟɤɥɚɦɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɿ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɰɢɮɪɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɤɨɧɬɟɤɫɬɿ 
ɮɨɪɦɭɜɚɧɧɹ ɫɚɦɟ ɩɨɜɟɞɿɧɤɨɜɢɯ ɧɚɦɿɪɿɜ ɫɩɨɠɢɜɚɱɿɜ. ɍ ɛɿɥьɲɨɫɬɿ ɞɨɫɥɿɞɠɟɧь ɚɤɰɟɧɬ 
ɡɪɨɛɥɟɧɨ ɚɛɨ ɧɚ ɨɤɪɟɦɢɯ ɰɢɮɪɨɜɢɯ ɤɚɧɚɥɚɯ, ɚɛɨ ɧɚ ɡɚɝɚɥьɧɢɯ ɚɫɩɟɤɬɚɯ ɨɧɥɚɣɧ-
ɩɪɨɫɭɜɚɧɧɹ ɛɟɡ ɤɨɦɩɥɟɤɫɧɨɝɨ ɜɪɚɯɭɜɚɧɧɹ ɤɨɝɧɿɬɢɜɧɢɯ, ɚɮɟɤɬɢɜɧɢɯ ɬɚ ɩɨɜɟɞɿɧɤɨɜɢɯ 
ɦɟɯɚɧɿɡɦɿɜ ɜɩɥɢɜɭ. Ɉɛɦɟɠɟɧɢɦ є ɬɚɤɨɠ ɟɦɩɿɪɢɱɧɟ ɨɛґɪɭɧɬɭɜɚɧɧɹ ɦɟɞɿɚɬɨɪɧɨʀ ɪɨɥɿ 
ɞɨɜɿɪɢ, ɫɩɪɢɣɧɹɬɨʀ ɞɨɫɬɨɜɿɪɧɨɫɬɿ ɬɚ ɟɦɨɰɿɣɧɨʀ ɡɚɥɭɱɟɧɨɫɬɿ ɭ ɩɪɨɰɟɫɚɯ ɩɪɢɣɧɹɬɬɹ 
ɬɭɪɢɫɬɢɱɧɢɯ ɪɿɲɟɧь. Ⱦɨɞɚɬɤɨɜɨɝɨ ɧɚɭɤɨɜɨɝɨ ɨɫɦɢɫɥɟɧɧɹ ɩɨɬɪɟɛɭɸɬь ɫɟɝɦɟɧɬɚɰɿɣɧɿ 
ɜɿɞɦɿɧɧɨɫɬɿ ɭ ɫɩɪɢɣɧɹɬɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ, ɡɨɤɪɟɦɚ ɜɿɤɨɜɿ ɬɚ ɝɟɧɞɟɪɧɿ ɚɫɩɟɤɬɢ 
ɱɭɬɥɢɜɨɫɬɿ ɞɨ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɰɢɮɪɨɜɨɝɨ ɤɨɧɬɟɧɬɭ. Ɍɚɤɢɦ ɱɢɧɨɦ, ɿɫɧɭє ɩɨɬɪɟɛɚ ɭ 
ɤɨɦɩɥɟɤɫɧɨɦɭ ɞɨɫɥɿɞɠɟɧɧɿ, ɹɤɟ ɩɨєɞɧɭє ɩɨɪɿɜɧɹɥьɧɢɣ, ɩɨɜɟɞɿɧɤɨɜɢɣ ɬɚ ɛɚɝɚɬɨɮɚɤɬɨɪɧɢɣ 
ɩɿɞɯɨɞɢ ɞɨ ɨɰɿɧɸɜɚɧɧɹ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɰɢɮɪɨɜɨɦɭ 
ɫɟɪɟɞɨɜɢɳɿ, ɳɨ ɣ ɡɭɦɨɜɥɸє ɚɤɬɭɚɥьɧɿɫɬь ɞɚɧɨʀ ɪɨɛɨɬɢ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɞɨɫɥɿɞɠɟɧɧɹ є 
ɩɨɪɿɜɧɹɥьɧɟ ɨɰɿɧɸɜɚɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ ɬɚ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ 
ɰɢɮɪɨɜɨɝɨ ɜɩɥɢɜɭ ɭ ɮɨɪɦɭɜɚɧɧɿ ɬɭɪɢɫɬɢɱɧɢɯ ɪɿɲɟɧь ɫɩɨɠɢɜɚɱɿɜ ɿ ɜɢɡɧɚɱɟɧɧɹ ɱɢɧɧɢɤɿɜ, 
ɳɨ ɨɩɨɫɟɪɟɞɤɨɜɭɸɬь ʀɯ ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ɋɭɱɚɫɧɚ ɬɭɪɢɫɬɢɱɧɚ ɿɧɞɭɫɬɪɿɹ ɩɟɪɟɛɭɜɚє ɩɿɞ ɜɩɥɢɜɨɦ 
ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɚ ɡɪɨɫɬɚɸɱɨʀ ɤɨɧɤɭɪɟɧɰɿʀ ɡɚ ɭɜɚɝɭ ɫɩɨɠɢɜɚɱɿɜ. Ɍɪɚɞɢɰɿɣɧɿ ɪɟɤɥɚɦɧɿ ɤɚɧɚɥɢ 
ɩɨɫɬɭɩɨɜɨ ɜɬɪɚɱɚɸɬь ɟɮɟɤɬɢɜɧɿɫɬь ɱɟɪɟɡ ɿɧɮɨɪɦɚɰɿɣɧɭ ɧɚɫɢɱɟɧɿɫɬь ɿ ɡɧɢɠɟɧɧɹ ɞɨɜɿɪɢ 
ɫɩɨɠɢɜɚɱɿɜ. ȼɨɞɧɨɱɚɫ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɰɢɮɪɨɜɢɣ ɜɩɥɢɜ, ɳɨ ɜɤɥɸɱɚє ɚɞɚɩɬɨɜɚɧɿ 
ɩɨɜɿɞɨɦɥɟɧɧɹ, ɿɧɬɟɪɚɤɬɢɜɧɢɣ ɤɨɧɬɟɧɬ ɬɚ ɫɨɰɿɚɥьɧɟ ɩɿɞɬɜɟɪɞɠɟɧɧɹ, ɡɞɚɬɟɧ ɩɿɞɜɢɳɭɜɚɬɢ 
ɟɦɨɰɿɣɧɭ ɡɚɥɭɱɟɧɿɫɬь, ɞɨɜɿɪɭ ɬɚ ɧɚɦɿɪɢ ɩɨɞɨɪɨɠɟɣ, ɨɫɨɛɥɢɜɨ ɫɟɪɟɞ ɦɨɥɨɞɲɢɯ ɩɨɤɨɥɿɧь 
(ɩɨɤɨɥɿɧɧɹ Г ɿ ɦɿɥɟɧɿɚɥɢ) Д2-3Ж. ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɱɢɫɥɟɧɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɪɨɥɿ ɰɢɮɪɨɜɢɯ 
ɤɨɦɭɧɿɤɚɰɿɣ, ɩɨɪɿɜɧɹɥьɧɚ ɨɰɿɧɤɚ ʀɯ ɟɮɟɤɬɢɜɧɨɫɬɿ ɳɨɞɨ ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ ɭ ɫɮɟɪɿ 
ɬɭɪɢɡɦɭ ɡɚɥɢɲɚєɬьɫɹ ɧɟɞɨɫɬɚɬɧьɨ ɪɨɡɪɨɛɥɟɧɨɸ. Ɉɫɨɛɥɢɜɨ ɛɪɚɤɭє ɟɦɩɿɪɢɱɧɢɯ ɞɚɧɢɯ ɩɪɨ 
ɪɨɥь ɤɨɝɧɿɬɢɜɧɢɯ (ɞɨɜɿɪɚ, ɫɩɪɢɣɧɹɬɚ ɞɨɫɬɨɜɿɪɧɿɫɬь) ɿ ɚɮɟɤɬɢɜɧɢɯ (ɟɦɨɰɿɣɧɚ ɡɚɥɭɱɟɧɿɫɬь) 
ɱɢɧɧɢɤɿɜ ɭ ɩɪɢɣɧɹɬɬɿ ɬɭɪɢɫɬɢɱɧɢɯ ɪɿɲɟɧь [1;4]. 

Ɉɬɠɟ, ɞɨɫɥɿɞɠɟɧɧɹ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɬɚ ɩɨɪɿɜɧɹɥьɧɨʀ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ ɿ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɰɢɮɪɨɜɨɝɨ ɜɩɥɢɜɭ є ɚɤɬɭɚɥьɧɢɦ 
ɿ ɞɨɡɜɨɥɹє ɫɮɨɪɦɭɜɚɬɢ ɩɪɚɤɬɢɱɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɫɬɪɚɬɟɝɿɣ 
ɬɭɪɢɫɬɢɱɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɭ ɰɢɮɪɨɜɭ ɟɩɨɯɭ. 

Ɇɟɬɨɞɨɥɨɝɿɹ ɞɨɫɥɿɞɠɟɧɧɹ ɩɨєɞɧɭє ɤɿɥьɤɿɫɧɢɣ ɬɚ ɹɤɿɫɧɢɣ ɩɿɞɯɨɞɢ ɞɥɹ 
ɤɨɦɩɥɟɤɫɧɨɝɨ ɚɧɚɥɿɡɭ ɜɩɥɢɜɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɧɚ ɬɭɪɢɫɬɢɱɧɿ ɪɿɲɟɧɧɹ Д12-14]. 
ȿɦɩɿɪɢɱɧɨɸ ɛɚɡɨɸ ɫɬɚɥɢ ɪɟɡɭɥьɬɚɬɢ ɨɧɥɚɣɧ-ɨɩɢɬɭɜɚɧɧɹ ɨɫɿɛ, ɹɤɿ ɡɞɿɣɫɧɸɜɚɥɢ ɚɛɨ 
ɩɥɚɧɭɜɚɥɢ ɩɨɞɨɪɨɠɿ ɩɪɨɬɹɝɨɦ ɨɫɬɚɧɧɿɯ 12 ɦɿɫɹɰɿɜ, ɬɚ ɧɚɩɿɜɫɬɪɭɤɬɭɪɨɜɚɧɿ ɿɧɬɟɪɜ’ɸ ɡ 
ɱɚɫɬɢɧɨɸ ɪɟɫɩɨɧɞɟɧɬɿɜ ɞɥɹ ɨɰɿɧɤɢ ɞɨɜɿɪɢ ɞɨ ɞɠɟɪɟɥ ɿ ɟɦɨɰɿɣɧɨʀ ɡɚɥɭɱɟɧɨɫɬɿ. Ⱦɨɞɚɬɤɨɜɨ 
ɩɪɨɜɟɞɟɧɨ ɤɨɧɬɟɧɬ-ɚɧɚɥɿɡ ɰɢɮɪɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ ɱɟɪɟɡ IЧstКРrКЦ, 
TТФTШФ ɬɚ ВШЮTЮЛО, ɳɨɛ ɤɨɧɬɟɤɫɬɭɚɥɿɡɭɜɚɬɢ ɦɨɞɟɥɿ ɩɨɜɟɞɿɧɤɢ ɬɚ ɫɩɪɢɣɧɹɬɬɹ. Ɉɫɧɨɜɧɿ 
ɡɦɿɧɧɿ (ɫɩɪɢɣɧɹɬɚ ɞɨɫɬɨɜɿɪɧɿɫɬь ɞɠɟɪɟɥɚ, ɟɦɨɰɿɣɧɚ ɡɚɥɭɱɟɧɿɫɬь, ɩɟɪɟɤɨɧɥɢɜɿɫɬь 
ɤɨɦɭɧɿɤɚɰɿɣ, ɧɚɦɿɪ ɡɞɿɣɫɧɢɬɢ ɩɨɞɨɪɨɠ) ɨɩɟɪɚɰɿɨɧɚɥɿɡɨɜɚɧɨ ɡɚ ɩ’ɹɬɢɛɚɥьɧɨɸ ɲɤɚɥɨɸ 
Ʌɚɣɤɟɪɬɚ. Ɉɛɪɨɛɤɚ ɞɚɧɢɯ ɜɤɥɸɱɚɥɚ ɨɩɢɫɨɜɭ ɫɬɚɬɢɫɬɢɤɭ, ɤɨɪɟɥɹɰɿɣɧɢɣ ɿ ɦɧɨɠɢɧɧɢɣ 
ɪɟɝɪɟɫɿɣɧɢɣ ɚɧɚɥɿɡ, ɫɬɪɭɤɬɭɪɧɟ ɦɨɞɟɥɸɜɚɧɧɹ (SEM) ɞɥɹ ɩɟɪɟɜɿɪɤɢ ɜɡɚєɦɨɡɜ’ɹɡɤɿɜ ɬɚ 
ɤɥɚɫɬɟɪɧɢɣ ɚɧɚɥɿɡ (ɦɟɬɨɞ K-ɫɟɪɟɞɧɿɯ) ɞɥɹ ɜɢɞɿɥɟɧɧɹ ɨɞɧɨɪɿɞɧɢɯ ɝɪɭɩ ɫɩɨɠɢɜɚɱɿɜ ɿɡ 
ɩɨɞɿɛɧɢɦɢ ɦɨɞɟɥɹɦɢ ɫɩɪɢɣɧɹɬɬɹ ɤɨɦɭɧɿɤɚɰɿɣ. 
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Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɪɨɜɨɞɢɥɨɫɹ ɿɡ ɡɚɫɬɨɫɭɜɚɧɧɹɦ ɤɨɦɩɥɟɤɫɧɨɝɨ ɦɟɬɨɞɨɥɨɝɿɱɧɨɝɨ 
ɩɿɞɯɨɞɭ, ɹɤɢɣ ɩɨєɞɧɭє ɤɿɥьɤɿɫɧɿ ɬɚ ɹɤɿɫɧɿ ɦɟɬɨɞɢ ɞɥɹ ɜɫɟɛɿɱɧɨɝɨ ɚɧɚɥɿɡɭ ɜɩɥɢɜɭ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɧɚ ɬɭɪɢɫɬɢɱɧɿ ɪɿɲɟɧɧɹ ɫɩɨɠɢɜɚɱɿɜ. Ɍɚɤɟ ɩɨєɞɧɚɧɧɹ ɞɨɡɜɨɥɹє 
ɨɰɿɧɢɬɢ ɧɟ ɥɢɲɟ ɫɬɚɬɢɫɬɢɱɧɿ ɜɡɚєɦɨɡɜ’ɹɡɤɢ ɦɿɠ ɤɨɦɭɧɿɤɚɰɿɣɧɢɦɢ ɡɦɿɧɧɢɦɢ ɬɚ ɧɚɦɿɪɨɦ 
ɩɨɞɨɪɨɠɿ, ɚɥɟ ɣ ɫɭɛ’єɤɬɢɜɧɟ ɫɩɪɢɣɧɹɬɬɹ ɿɧɮɨɪɦɚɰɿʀ, ʀʀ ɟɦɨɰɿɣɧɢɣ ɟɮɟɤɬ ɬɚ ɪɿɜɟɧь ɞɨɜɿɪɢ 
ɞɨ ɪɿɡɧɢɯ ɞɠɟɪɟɥ Д12-13]. ȼɫɿ ɫɬɚɬɢɫɬɢɱɧɿ ɨɛɱɢɫɥɟɧɧɹ ɜɢɤɨɧɭɜɚɥɢɫɹ ɡɚ ɞɨɩɨɦɨɝɨɸ 
ɩɪɨɝɪɚɦ SPSS 27 (ɞɥɹ ɨɩɢɫɨɜɨʀ ɫɬɚɬɢɫɬɢɤɢ ɬɚ ɪɟɝɪɟɫɿɣɧɨɝɨ ɚɧɚɥɿɡɭ) ɬɚ AMЇS 26 / 
SЦКrtPLS 4 (ɞɥɹ SEM ɬɚ ɤɥɚɫɬɟɪɧɨɝɨ ɚɧɚɥɿɡɭ), ɳɨ ɞɨɡɜɨɥɹє ɦɨɞɟɥɸɜɚɬɢ ɥɚɬɟɧɬɧɿ ɡɦɿɧɧɿ 
ɬɚ ɛɚɝɚɬɨɜɢɦɿɪɧɿ ɜɡɚєɦɨɡɜ’ɹɡɤɢ ɭ ɞɨɫɥɿɞɠɟɧɧɹɯ ɩɨɜɟɞɿɧɤɢ ɫɩɨɠɢɜɚɱɿɜ Д1; 4Ж. Ɇɟɬɨɞɢɱɧɿ 
ɩɚɪɚɦɟɬɪɢ ɞɨɫɥɿɞɠɟɧɧɹ ɭɡɚɝɚɥьɧɟɧɨ ɜ ɬɚɛɥ. 1. 

 
Ɍɚɛɥɢɰɹ 1 – Ɇɟɬɨɞɢɱɧɢɣ ɞɢɡɚɣɧ ɞɨɫɥɿɞɠɟɧɧɹ ɜɩɥɢɜɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɧɚ 

ɬɭɪɢɫɬɢɱɧɿ ɪɿɲɟɧɧɹ 
Ʉɨɦɩɨɧɟɧɬ 

ɞɨɫɥɿɞɠɟɧɧɹ 
ɏɚɪɚɤɬɟɪɢɫɬɢɤɚ Ɂɦɿɫɬ ɪɟɚɥɿɡɚɰɿʀ 

Ɍɢɩ ɞɨɫɥɿɞɠɟɧɧɹ 
Ɂɦɿɲɚɧɢɣ ɞɢɡɚɣɧ (ЦТбОН 

methods) 

ɉɨєɞɧɚɧɧɹ ɤɿɥьɤɿɫɧɨɝɨ ɬɚ ɹɤɿɫɧɨɝɨ ɩɿɞɯɨɞɿɜ ɞɥɹ 
ɡɚɛɟɡɩɟɱɟɧɧɹ ɟɦɩɿɪɢɱɧɨʀ ɧɚɞɿɣɧɨɫɬɿ ɬɚ 
ɝɥɢɛɢɧɧɨɝɨ ɩɨɹɫɧɟɧɧɹ ɩɨɜɟɞɿɧɤɨɜɢɯ ɦɟɯɚɧɿɡɦɿɜ 

Ʉɿɥьɤɿɫɧɢɣ 
ɤɨɦɩɨɧɟɧɬ 

Ɉɧɥɚɣɧ-ɨɩɢɬɭɜɚɧɧɹ 
Ɋɟɫɩɨɧɞɟɧɬɢ – ɨɫɨɛɢ, ɹɤɿ ɡɞɿɣɫɧɸɜɚɥɢ ɚɛɨ 
ɩɥɚɧɭɜɚɥɢ ɩɨɞɨɪɨɠɿ ɩɪɨɬɹɝɨɦ ɨɫɬɚɧɧɿɯ 12 
ɦɿɫɹɰɿɜ 

ȱɧɫɬɪɭɦɟɧɬ ɡɛɨɪɭ ɞɚɧɢɯ 
ɋɬɪɭɤɬɭɪɨɜɚɧɚ ɚɧɤɟɬɚ ɿɡ ɡɚɤɪɢɬɢɦɢ ɬɚ 
ɲɤɚɥɨɜɚɧɢɦɢ ɩɢɬɚɧɧɹɦɢ 

ȼɢɛɿɪɤɚ 150 ɪɟɫɩɨɧɞɟɧɬɿɜ ɿɡ ɪɿɡɧɢɯ ɪɟɝɿɨɧɿɜ ɍɤɪɚʀɧɢ 

Ⱦɨɫɥɿɞɠɭɜɚɧɿ ɩɚɪɚɦɟɬɪɢ 
ɋɩɪɢɣɧɹɬɚ ɞɨɫɬɨɜɿɪɧɿɫɬь ɤɨɦɭɧɿɤɚɰɿɣ; ɟɦɨɰɿɣɧɚ 
ɡɚɥɭɱɟɧɿɫɬь; ɩɟɪɟɤɨɧɥɢɜɿɫɬь ɩɨɜɿɞɨɦɥɟɧь; ɧɚɦɿɪ 
ɡɞɿɣɫɧɢɬɢ ɩɨɞɨɪɨɠ 

əɤɿɫɧɢɣ ɤɨɦɩɨɧɟɧɬ 

ɇɚɩɿɜɫɬɪɭɤɬɭɪɨɜɚɧɿ ɿɧɬɟɪɜ’ɸ ȼɿɞɿɛɪɚɧɿ ɪɟɫɩɨɧɞɟɧɬɢ ɡ ɚɧɤɟɬɧɨʀ ɜɢɛɿɪɤɢ 

Ɇɟɬɚ 
ɉɨɝɥɢɛɥɟɧɟ ɜɢɜɱɟɧɧɹ ɫɭɛ’єɤɬɢɜɧɨɝɨ ɫɩɪɢɣɧɹɬɬɹ 
ɬɪɚɞɢɰɿɣɧɨʀ ɬɚ ɰɢɮɪɨɜɨʀ ɪɟɤɥɚɦɢ, ɪɿɜɧɹ ɞɨɜɿɪɢ, 
ɟɦɨɰɿɣɧɨʀ ɪɟɚɤɰɿʀ ɬɚ ɮɚɤɬɨɪɿɜ ɜɢɛɨɪɭ ɞɟɫɬɢɧɚɰɿʀ 

Ⱦɨɞɚɬɤɨɜɢɣ ɦɟɬɨɞ 
Ʉɨɧɬɟɧɬ-ɚɧɚɥɿɡ 

Ⱥɧɚɥɿɡ ɬɭɪɢɫɬɢɱɧɨɝɨ ɤɨɧɬɟɧɬɭ ɜ IЧstКРrКЦ, 
TikTok, YouTube 

Ɂɚɜɞɚɧɧɹ 
ȼɢɹɜɥɟɧɧɹ ɬɢɩɨɜɢɯ ɜɿɡɭɚɥьɧɢɯ ɿ ɧɚɪɚɬɢɜɧɢɯ 
ɫɬɪɚɬɟɝɿɣ ɜɩɥɢɜɭ ɧɚ ɫɩɨɠɢɜɚɱɿɜ 

Ɉɩɟɪɚɰɿɨɧɚɥɿɡɚɰɿɹ 
ɡɦɿɧɧɢɯ 

ɒɤɚɥɚ ɜɢɦɿɪɸɜɚɧɧɹ ɉ’ɹɬɢɛɚɥьɧɚ ɲɤɚɥɚ Ʌɚɣɤɟɪɬɚ (1–5) 

Ɉɫɧɨɜɧɿ ɤɨɧɫɬɪɭɤɰɿʀ 
ɋɩɪɢɣɧɹɬɚ ɞɨɫɬɨɜɿɪɧɿɫɬь ɞɠɟɪɟɥɚ; ɟɦɨɰɿɣɧɚ 
ɡɚɥɭɱɟɧɿɫɬь; ɩɟɪɟɤɨɧɥɢɜɿɫɬь ɤɨɦɭɧɿɤɚɰɿɣ; ɧɚɦɿɪ 
ɡɞɿɣɫɧɢɬɢ ɩɨɞɨɪɨɠ 

Ɇɟɬɨɞɢ ɚɧɚɥɿɡɭ 
ɞɚɧɢɯ 

Ɉɩɢɫɨɜɚ ɫɬɚɬɢɫɬɢɤɚ 
Ⱥɧɚɥɿɡ ɞɟɦɨɝɪɚɮɿɱɧɢɯ ɬɚ ɩɨɜɟɞɿɧɤɨɜɢɯ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤ 

Ʉɨɪɟɥɹɰɿɣɧɢɣ ɬɚ ɪɟɝɪɟɫɿɣɧɢɣ 
ɚɧɚɥɿɡ 

ȼɢɡɧɚɱɟɧɧɹ ɫɢɥɢ ɣ ɧɚɩɪɹɦɤɭ ɡɜ’ɹɡɤɿɜ ɦɿɠ 
ɡɦɿɧɧɢɦɢ 

ɋɬɪɭɤɬɭɪɧɟ ɦɨɞɟɥɸɜɚɧɧɹ 
(SEM) 

ɉɟɪɟɜɿɪɤɚ ɦɟɞɿɚɬɨɪɧɨʀ ɪɨɥɿ ɞɨɜɿɪɢ ɬɚ ɟɦɨɰɿɣɧɨʀ 
ɡɚɥɭɱɟɧɨɫɬɿ 

Ʉɥɚɫɬɟɪɧɢɣ ɚɧɚɥɿɡ (K-means) 
ȼɢɞɿɥɟɧɧɹ ɝɪɭɩ ɫɩɨɠɢɜɚɱɿɜ ɿɡ ɩɨɞɿɛɧɢɦɢ 
ɦɨɞɟɥɹɦɢ ɫɩɪɢɣɧɹɬɬɹ ɤɨɦɭɧɿɤɚɰɿɣ 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ [1-5; 12-13] 
 
Ɋɟɡɭɥьɬɚɬɢ ɟɦɩɿɪɢɱɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɬɜɟɪɞɢɥɢ ɧɚɹɜɧɿɫɬь ɫɬɪɭɤɬɭɪɧɢɯ ɡɦɿɧ ɭ 

ɫɢɫɬɟɦɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɬɭɪɢɡɦɿ, ɳɨ ɩɪɨɹɜɥɹɸɬьɫɹ ɭ ɡɦɿɳɟɧɧɿ 
ɿɧɮɨɪɦɚɰɿɣɧɢɯ ɩɨɬɨɤɿɜ ɜɿɞ ɬɪɚɞɢɰɿɣɧɢɯ ɪɟɤɥɚɦɧɢɯ ɤɚɧɚɥɿɜ ɞɨ ɰɢɮɪɨɜɢɯ 
ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɮɨɪɦɚɬɿɜ [11; 14Ж. ɍɡɚɝɚɥьɧɟɧɧɹ ɜɿɞɩɨɜɿɞɟɣ ɪɟɫɩɨɧɞɟɧɬɿɜ ɳɨɞɨ ɞɠɟɪɟɥ 
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ɨɬɪɢɦɚɧɧɹ ɿɧɮɨɪɦɚɰɿʀ ɩɪɨ ɬɭɪɢɫɬɢɱɧɿ ɩɨɞɨɪɨɠɿ ɧɚɜɟɞɟɧɨ ɜ ɬɚɛɥ. 2. ɉɪɨɜɟɞɟɧɢɣ ɚɧɚɥɿɡ 
ɞɟɦɨɧɫɬɪɭє, ɳɨ ɞɨɦɿɧɭɸɱɭ ɩɨɡɢɰɿɸ ɡɚɣɦɚɸɬь ɰɢɮɪɨɜɿ ɫɟɪɟɞɨɜɢɳɚ: ɫɭɤɭɩɧɚ ɱɚɫɬɤɚ 
ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɤɨɧɬɟɧɬɭ ɜ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ ɬɚ ɨɧɥɚɣɧ-ɜɿɞɝɭɤɿɜ ɫɬɚɧɨɜɢɬь 65 %, 
ɳɨ ɩɟɪɟɜɢɳɭє ɫɭɦɚɪɧɢɣ ɩɨɤɚɡɧɢɤ ɬɪɚɞɢɰɿɣɧɢɯ ɪɟɤɥɚɦɧɢɯ ɧɨɫɿʀɜ (ɬɟɥɟɛɚɱɟɧɧɹ, ɡɨɜɧɿɲɧɹ 
ɬɚ ɞɪɭɤɨɜɚɧɚ ɪɟɤɥɚɦɚ – 21 %). ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɩɟɪɟɯɿɞ ɜɿɞ ɦɚɫɨɜɨʀ ɤɨɦɭɧɿɤɚɰɿɣɧɨʀ ɦɨɞɟɥɿ 
ɞɨ ɦɨɞɟɥɿ ɿɧɞɢɜɿɞɭɚɥɿɡɨɜɚɧɨɝɨ ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ ɜɩɥɢɜɭ. 

 
Ɍɚɛɥɢɰɹ 2 – Ⱦɠɟɪɟɥɚ ɿɧɮɨɪɦɚɰɿʀ ɩɪɨ ɬɭɪɢɫɬɢɱɧɿ ɩɨɞɨɪɨɠɿ ɡɚ ɞɚɧɢɦɢ ɨɩɢɬɭɜɚɧɧɹ 

ɪɟɫɩɨɧɞɟɧɬɿɜ (%) 
Ⱦɠɟɪɟɥɨ ɿɧɮɨɪɦɚɰɿʀ ɑɚɫɬɤɚ ɪɟɫɩɨɧɞɟɧɬɿɜ, % 

ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɤɨɧɬɟɧɬ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ 38 
ȼɿɞɝɭɤɢ ɬɚ ɪɟɤɨɦɟɧɞɚɰɿʀ ɤɨɪɢɫɬɭɜɚɱɿɜ ɨɧɥɚɣɧ 27 
Ɉɮɿɰɿɣɧɿ ɫɚɣɬɢ ɬɭɪɢɫɬɢɱɧɢɯ ɤɨɦɩɚɧɿɣ 14 
Ɍɟɥɟɜɿɡɿɣɧɚ ɪɟɤɥɚɦɚ 8 
Ɂɨɜɧɿɲɧɹ ɪɟɤɥɚɦɚ 7 
Ⱦɪɭɤɨɜɚɧɿ ɪɟɤɥɚɦɧɿ ɦɚɬɟɪɿɚɥɢ 6 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д1; 2; 7] 
 
Ⱦɥɹ ɤɿɥьɤɿɫɧɨʀ ɿɧɬɟɪɩɪɟɬɚɰɿʀ ɪɿɜɧɹ ɞɨɜɿɪɢ ɡɚɫɬɨɫɨɜɚɧɨ ɫɟɪɟɞɧє ɚɪɢɮɦɟɬɢɱɧɟ 

ɡɧɚɱɟɧɧɹ ɡɚ ɲɤɚɥɨɸ Ʌɚɣɤɟɪɬɚ [1; 4]: 
 �̅ =  ∑ ௫���=భ�  ,      (1) 

ɞɟ �̅ – ɫɟɪɟɞɧɹ ɨɰɿɧɤɚ ɞɨɜɿɪɢ ɞɨ ɤɚɧɚɥɭ; 
xi – ɿɧɞɢɜɿɞɭɚɥьɧɚ ɨɰɿɧɤɚ ɪɟɫɩɨɧɞɟɧɬɚ; 
n – ɤɿɥьɤɿɫɬь ɨɩɢɬɚɧɢɯ. 
 
Ɋɟɡɭɥьɬɚɬɢ ɪɨɡɪɚɯɭɧɤɿɜ ɩɨɞɚɧɨ ɜ ɬɚɛɥ. 3. ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɰɢɮɪɨɜɢɣ ɤɨɧɬɟɧɬ 

ɨɬɪɢɦɚɜ ɧɚɣɜɢɳɟ ɫɟɪɟɞɧє ɡɧɚɱɟɧɧɹ ɞɨɜɿɪɢ (4,3), ɬɨɞɿ ɹɤ ɬɪɚɞɢɰɿɣɧɿ ɮɨɪɦɚɬɢ ɪɟɤɥɚɦɢ 
ɩɟɪɟɛɭɜɚɸɬь ɭ ɦɟɠɚɯ 2,6–2,9. ȼɿɞɧɨɫɧɚ ɜɚɪɿɚɰɿɹ ɩɨɤɚɡɧɢɤɿɜ (ɫɬɚɧɞɚɪɬɧɟ ɜɿɞɯɢɥɟɧɧɹ) 
ɡɚɫɜɿɞɱɭє ɛɿɥьɲɭ ɨɞɧɨɪɿɞɧɿɫɬь ɨɰɿɧɨɤ ɰɢɮɪɨɜɢɯ ɤɚɧɚɥɿɜ, ɳɨ ɫɜɿɞɱɢɬь ɩɪɨ ɫɬɚɛɿɥьɧɿɲɟ 
ɫɩɪɢɣɧɹɬɬɹ ʀɯ ɧɚɞɿɣɧɨɫɬɿ. 

 
Ɍɚɛɥɢɰɹ 3 – Ɋɿɜɟɧь ɞɨɜɿɪɢ ɞɨ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɧɚɥɿɜ (ɡɚ ɲɤɚɥɨɸ Ʌɚɣɤɟɪɬɚ 1-5) 

Ʉɚɧɚɥ ɤɨɦɭɧɿɤɚɰɿʀ ɋɟɪɟɞɧє ɡɧɚɱɟɧɧɹ 
ɋɬɚɧɞɚɪɬɧɟ 
ɜɿɞɯɢɥɟɧɧɹ 

ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɰɢɮɪɨɜɢɣ ɤɨɧɬɟɧɬ 4,3 0,6 
ȼɿɞɝɭɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ 4,1 0,7 
Ɉɮɿɰɿɣɧɿ ɫɚɣɬɢ ɤɨɦɩɚɧɿɣ 3,8 0,8 
Ɍɟɥɟɜɿɡɿɣɧɚ ɪɟɤɥɚɦɚ 2,9 0,9 
Ⱦɪɭɤɨɜɚɧɚ ɪɟɤɥɚɦɚ 2,7 1,0 
Ɂɨɜɧɿɲɧɹ ɪɟɤɥɚɦɚ 2,6 1,1 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д1; 4; 10] 
 
ȱɧɞɟɤɫ ɟɦɨɰɿɣɧɨɝɨ ɜɩɥɢɜɭ ɜɢɡɧɚɱɚɜɫɹ ɹɤ ɫɟɪɟɞɧє ɡɧɚɱɟɧɧɹ ɡɚ ɬɪьɨɦɚ ɚɮɟɤɬɢɜɧɢɦɢ 

ɩɚɪɚɦɟɬɪɚɦɢ Д2- 3; 15]: 
�ܧ  =  �+�+�3 ,      (2) 

 
ɞɟ I – ɿɧɬɟɪɟɫ ɞɨ ɩɨɞɨɪɨɠɿ; 



Marketing and Digital Technologies          Volume 10, No 2, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

82 
 
 
 

E – ɮɨɪɦɭɜɚɧɧɹ ɩɨɡɢɬɢɜɧɢɯ ɟɦɨɰɿɣ; 
V – ɜɿɡɭɚɥɿɡɚɰɿɹ ɬɭɪɢɫɬɢɱɧɨɝɨ ɞɨɫɜɿɞɭ. 
 
Ɂɝɿɞɧɨ ɡ ɞɚɧɢɦɢ ɬɚɛɥ. 4, ɿɧɬɟɝɪɚɥьɧɢɣ ɩɨɤɚɡɧɢɤ ɞɥɹ ɰɢɮɪɨɜɢɯ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ 

ɤɨɦɭɧɿɤɚɰɿɣ ɫɬɚɧɨɜɢɬь 4,5, ɬɨɞɿ ɹɤ ɞɥɹ ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ – 3,1.  
Ɋɿɡɧɢɰɹ ɭ 1,4 ɛɚɥɚ ɩɿɞɬɜɟɪɞɠɭє ɡɧɚɱɧɨ ɜɢɳɢɣ ɚɮɟɤɬɢɜɧɢɣ ɩɨɬɟɧɰɿɚɥ ɰɢɮɪɨɜɨɝɨ 

ɜɩɥɢɜɭ. 
 
Ɍɚɛɥɢɰɹ 4 – Ɉɰɿɧɤɚ ɟɦɨɰɿɣɧɨʀ ɡɚɥɭɱɟɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ 

ɉɨɤɚɡɧɢɤ 
ɐɢɮɪɨɜɿ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ 

ɤɨɦɭɧɿɤɚɰɿʀ 
Ɍɪɚɞɢɰɿɣɧɚ 

ɪɟɤɥɚɦɚ 
ȼɢɤɥɢɤɚє ɿɧɬɟɪɟɫ ɞɨ ɩɨɞɨɪɨɠɿ 4,5 3,1 
Ɏɨɪɦɭє ɩɨɡɢɬɢɜɧɿ ɟɦɨɰɿʀ 4,4 3,0 
ɋɩɪɢɹє ɭɹɜɥɟɧɧɸ ɩɪɨ ɞɨɫɜɿɞ ɩɨɞɨɪɨɠɿ 4,6 3,2 
ɋɟɪɟɞɧє ɡɧɚɱɟɧɧɹ 4,5 3,1 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д2; 3; 5] 
 
Ɉɰɿɧɸɜɚɧɧɹ ɫɢɥɢ ɜɡɚєɦɨɡɜ’ɹɡɤɭ ɦɿɠ ɞɨɜɿɪɨɸ ɞɨ ɤɚɧɚɥɭ ɬɚ ɧɚɦɿɪɨɦ ɡɞɿɣɫɧɢɬɢ 

ɩɨɞɨɪɨɠ ɩɪɨɜɨɞɢɥɨɫɹ ɡɚ ɤɨɟɮɿɰɿєɧɬɨɦ ɤɨɪɟɥɹɰɿʀ ɉɿɪɫɨɧɚ [2; 12]: 
 � =  ∑ሺ௫�−௫̅ሻሺ௬�−௬̅ሻ√∑ሺ௫�−௫̅ሻమ ∑ሺ௬�−௬̅ሻమ,     (3) 

 
Ɋɟɡɭɥьɬɚɬɢ ɩɨɞɚɧɨ ɜ ɬɚɛɥ. 4. ɇɚɣɜɢɳɢɣ ɤɨɟɮɿɰɿєɧɬ ɤɨɪɟɥɹɰɿʀ ɡɚɮɿɤɫɨɜɚɧɨ ɞɥɹ 

ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɰɢɮɪɨɜɨɝɨ ɜɩɥɢɜɭ (r=0,71), ɳɨ ɯɚɪɚɤɬɟɪɢɡɭє ɫɢɥьɧɢɣ ɩɨɡɢɬɢɜɧɢɣ 
ɡɜ’ɹɡɨɤ. Ⱦɥɹ ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ ɰɟɣ ɩɨɤɚɡɧɢɤ є ɩɨɦɿɪɧɢɦ ɚɛɨ ɫɥɚɛɤɢɦ (0,28–0,32), ɳɨ 
ɜɤɚɡɭє ɧɚ ɨɛɦɟɠɟɧɭ ɡɞɚɬɧɿɫɬь ɮɨɪɦɭɜɚɬɢ ɩɨɜɟɞɿɧɤɨɜɿ ɧɚɦɿɪɢ [12-15]. 

 
Ɍɚɛɥɢɰɹ 4 – Ʉɨɪɟɥɹɰɿɹ ɦɿɠ ɞɨɜɿɪɨɸ ɞɨ ɤɚɧɚɥɿɜ ɬɚ ɧɚɦɿɪɨɦ ɡɞɿɣɫɧɢɬɢ ɩɨɞɨɪɨɠ 

Ʉɚɧɚɥ ɤɨɦɭɧɿɤɚɰɿʀ Ʉɨɟɮɿɰɿєɧɬ ɤɨɪɟɥɹɰɿʀ (r) 
ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɰɢɮɪɨɜɢɣ ɜɩɥɢɜ 0,71 
ȼɿɞɝɭɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ 0,68 
Ɉɮɿɰɿɣɧɿ ɫɚɣɬɢ 0,54 
Ɍɟɥɟɜɿɡɿɣɧɚ ɪɟɤɥɚɦɚ 0,32 
Ⱦɪɭɤɨɜɚɧɚ ɪɟɤɥɚɦɚ 0,28 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д3; 9] 
 
Ⱥɧɚɥɿɡ ɜɿɤɨɜɢɯ ɝɪɭɩ (ɬɚɛɥ. 5) ɩɨɤɚɡɭє ɨɛɟɪɧɟɧɭ ɡɚɥɟɠɧɿɫɬь ɦɿɠ ɜɿɤɨɦ ɬɚ ɪɿɜɧɟɦ 

ɫɩɪɢɣɧɹɬɬɹ ɰɢɮɪɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ Д13-16]: 
�ܦ  = � ሺ�−1ሻ,      (4) 
ɞɟ DК – ɪɿɜɟɧь ɞɨɜɿɪɢ ɞɨ ɰɢɮɪɨɜɢɯ ɤɚɧɚɥɿɜ, A – ɜɿɤ ɪɟɫɩɨɧɞɟɧɬɚ. 
 
Ɇɨɥɨɞɲɚ ɝɪɭɩɚ (18–25 ɪɨɤɿɜ) ɞɟɦɨɧɫɬɪɭє ɦɚɤɫɢɦɚɥьɧɿ ɩɨɤɚɡɧɢɤɢ ɫɩɪɢɣɧɹɬɬɹ 

ɰɢɮɪɨɜɨɝɨ ɜɩɥɢɜɭ (4,7), ɬɨɞɿ ɹɤ ɭ ɝɪɭɩɿ 56+ ɩɨɤɚɡɧɢɤ ɡɧɢɠɭєɬьɫɹ ɞɨ 3,7. ȼɨɞɧɨɱɚɫ ɧɚɜɿɬь 
ɭ ɫɬɚɪɲɢɯ ɜɿɤɨɜɢɯ ɤɚɬɟɝɨɪɿɹɯ ɰɢɮɪɨɜɿ ɤɚɧɚɥɢ ɩɟɪɟɜɢɳɭɸɬь ɬɪɚɞɢɰɿɣɧɭ ɪɟɤɥɚɦɭ ɡɚ 
ɪɿɜɧɟɦ ɟɮɟɤɬɢɜɧɨɫɬɿ. 

Ɋɟɡɭɥьɬɚɬɢ ɫɜɿɞɱɚɬь ɩɪɨ ɨɛɟɪɧɟɧɭ ɡɚɥɟɠɧɿɫɬь ɦɿɠ ɜɿɤɨɦ ɪɟɫɩɨɧɞɟɧɬɿɜ ɬɚ 
ɫɩɪɢɣɧɹɬɬɹɦ ɰɢɮɪɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ: ɦɨɥɨɞɲɿ ɪɟɫɩɨɧɞɟɧɬɢ (18–25 ɪɨɤɿɜ) ɞɟɦɨɧɫɬɪɭɸɬь 
ɧɚɣɜɢɳɢɣ ɪɿɜɟɧь ɞɨɜɿɪɢ ɬɚ ɟɦɨɰɿɣɧɨʀ ɡɚɥɭɱɟɧɨɫɬɿ (4,7), ɬɨɞɿ ɹɤ ɫɬɚɪɲɿ ɝɪɭɩɢ (56+) 
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ɨɰɿɧɸɸɬь ɰɢɮɪɨɜɿ ɤɚɧɚɥɢ ɧɢɠɱɟ, ɩɪɨɬɟ ɧɚɜɿɬь ɭ ɰɢɯ ɜɿɤɨɜɢɯ ɤɚɬɟɝɨɪɿɹɯ ɰɢɮɪɨɜɢɣ ɜɩɥɢɜ 
ɩɟɪɟɜɢɳɭє ɟɮɟɤɬɢɜɧɿɫɬь ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ (ɬɚɛɥ. 5). 

 
 
Ɍɚɛɥɢɰɹ 5 – ȼɩɥɢɜ ɤɚɧɚɥɿɜ ɤɨɦɭɧɿɤɚɰɿʀ ɡɚɥɟɠɧɨ ɜɿɞ ɜɿɤɨɜɨʀ ɝɪɭɩɢ (ɫɟɪɟɞɧɿ ɨɰɿɧɤɢ, 1–5) 

ȼɿɤɨɜɚ ɝɪɭɩɚ 
ɐɢɮɪɨɜɿ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ 

ɤɨɦɭɧɿɤɚɰɿʀ Ɍɪɚɞɢɰɿɣɧɚ ɪɟɤɥɚɦɚ 

18–25 ɪɨɤɿɜ 4,7 2,8 
26–40 ɪɨɤɿɜ 4,4 3,1 
41–55 ɪɨɤɿɜ 4,0 3,3 
56+ ɪɨɤɿɜ 3,7 3,4 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ 
 
Ɉɬɪɢɦɚɧɿ ɪɟɡɭɥьɬɚɬɢ ɩɿɞɬɜɟɪɞɢɥɢ ɫɤɥɚɞɧɢɣ ɨɩɨɫɟɪɟɞɤɨɜɚɧɢɣ ɯɚɪɚɤɬɟɪ ɜɩɥɢɜɭ 

ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɧɚ ɮɨɪɦɭɜɚɧɧɹ ɬɭɪɢɫɬɢɱɧɢɯ ɧɚɦɿɪɿɜ. ȼɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɪɿɡɧɿ 
ɬɢɩɢ ɤɨɦɭɧɿɤɚɰɿɣ ɧɟ ɡɞɿɣɫɧɸɸɬь ɩɪɹɦɨɝɨ ɥɿɧɿɣɧɨɝɨ ɜɩɥɢɜɭ ɧɚ ɪɿɲɟɧɧɹ ɫɩɨɠɢɜɚɱɚ, ɚ 
ɞɿɸɬь ɱɟɪɟɡ ɤɨɝɧɿɬɢɜɧɿ ɬɚ ɟɦɨɰɿɣɧɿ ɦɟɯɚɧɿɡɦɢ ɫɩɪɢɣɧɹɬɬɹ Д15-17Ж. ɍɡɚɝɚɥьɧɟɧɭ ɫɬɪɭɤɬɭɪɭ 
ɜɡɚєɦɨɡɜ’ɹɡɤɿɜ ɜɿɞɨɛɪɚɠɟɧɨ ɜ ɬɚɛɥ. 6. 

 
Ɍɚɛɥɢɰɹ 6 – Ʉɨɧɰɟɩɬɭɚɥьɧɚ ɫɬɪɭɤɬɭɪɚ SEM-ɦɨɞɟɥɿ ɜɩɥɢɜɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ 

ɧɚ ɧɚɦɿɪ ɩɨɞɨɪɨɠɿ 
Ɍɢɩ ɡɦɿɧɧɨʀ Ɂɦɿɧɧɚ Ɂɦɿɫɬ Ɋɨɥь ɭ ɦɨɞɟɥɿ 

ȿɤɡɨɝɟɧɧɿ 
(ɩɪɟɞɢɤɬɨɪɢ) 

ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɰɢɮɪɨɜɿ 
ɤɨɦɭɧɿɤɚɰɿʀ 

Ʉɨɧɬɟɧɬ ɭ ɫɨɰɦɟɪɟɠɚɯ, 
ɪɟɤɨɦɟɧɞɚɰɿʀ, 

ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ 
ɩɨɜɿɞɨɦɥɟɧɧɹ 

ȼɩɥɢɜɚɸɬь ɧɚ ɞɨɜɿɪɭ ɬɚ 
ɟɦɨɰɿɣɧɭ ɡɚɥɭɱɟɧɿɫɬь 

ȼɿɞɝɭɤɢ ɬɚ ɪɟɤɨɦɟɧɞɚɰɿʀ 
ɤɨɪɢɫɬɭɜɚɱɿɜ 

Ɉɧɥɚɣɧ-ɜɿɞɝɭɤɢ, ɞɨɫɜɿɞ 
ɿɧɲɢɯ ɬɭɪɢɫɬɿɜ 

Ɏɨɪɦɭɸɬь ɫɨɰɿɚɥьɧɢɣ 
ɞɨɤɚɡ ɿ ɞɨɜɿɪɭ 

Ɍɪɚɞɢɰɿɣɧɚ ɪɟɤɥɚɦɚ 
Ɍȼ, ɞɪɭɤɨɜɚɧɚ, ɡɨɜɧɿɲɧɹ 

ɪɟɤɥɚɦɚ 
Ⱥɥьɬɟɪɧɚɬɢɜɧɢɣ 

ɿɧɮɨɪɦɚɰɿɣɧɢɣ ɤɚɧɚɥ 

Ɇɟɞɿɚɬɨɪɧɿ 
ɡɦɿɧɧɿ 

Ⱦɨɜɿɪɚ ɞɨ ɞɠɟɪɟɥɚ 
Ʉɨɝɧɿɬɢɜɧɚ ɨɰɿɧɤɚ 

ɧɚɞɿɣɧɨɫɬɿ ɿɧɮɨɪɦɚɰɿʀ 

Ɉɩɨɫɟɪɟɞɤɨɜɭє ɜɩɥɢɜ 
ɤɨɦɭɧɿɤɚɰɿɣ ɧɚ ɧɚɦɿɪ 

ɩɨɞɨɪɨɠɿ 

ȿɦɨɰɿɣɧɚ ɡɚɥɭɱɟɧɿɫɬь 
Ⱥɮɟɤɬɢɜɧɚ ɪɟɚɤɰɿɹ ɧɚ 

ɤɨɧɬɟɧɬ 
ɉɨɫɢɥɸє ɮɨɪɦɭɜɚɧɧɹ 
ɬɭɪɢɫɬɢɱɧɢɯ ɧɚɦɿɪɿɜ 

ȿɧɞɨɝɟɧɧɚ 
ɡɦɿɧɧɚ 

ɇɚɦɿɪ ɡɞɿɣɫɧɢɬɢ 
ɩɨɞɨɪɨɠ 

Ƚɨɬɨɜɧɿɫɬь ɨɛɪɚɬɢ 
ɞɟɫɬɢɧɚɰɿɸ 

Ɋɟɡɭɥьɬɚɬɢɜɧɢɣ 
ɩɨɤɚɡɧɢɤ ɩɨɜɟɞɿɧɤɢ 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д1; 4; 10] 
 
əɤ ɜɢɞɧɨ ɡ ɬɚɛɥ. 6, ɤɥɸɱɨɜɭ ɪɨɥь ɭ ɦɨɞɟɥɿ ɜɿɞɿɝɪɚɸɬь ɞɨɜɿɪɚ ɬɚ ɟɦɨɰɿɣɧɚ 

ɡɚɥɭɱɟɧɿɫɬь, ɹɤɿ ɜɢɫɬɭɩɚɸɬь ɦɟɞɿɚɬɨɪɚɦɢ ɦɿɠ ɤɚɧɚɥɚɦɢ ɤɨɦɭɧɿɤɚɰɿʀ ɬɚ ɧɚɦɿɪɨɦ ɩɨɞɨɪɨɠɿ. 
ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɰɢɮɪɨɜɿ ɤɚɧɚɥɢ ɦɚɸɬь ɧɚɣɛɿɥьɲɢɣ ɜɩɥɢɜ ɫɚɦɟ ɱɟɪɟɡ ɮɨɪɦɭɜɚɧɧɹ 
ɟɦɨɰɿɣɧɨɝɨ ɡɜ’ɹɡɤɭ ɬɚ ɫɩɪɢɣɧɹɬɨʀ ɞɨɫɬɨɜɿɪɧɨɫɬɿ ɿɧɮɨɪɦɚɰɿʀ, ɬɨɞɿ ɹɤ ɬɪɚɞɢɰɿɣɧɚ ɪɟɤɥɚɦɚ 
ɜɢɤɨɧɭє ɪɚɞɲɟ ɩɿɞɬɪɢɦɭɸɱɭ ɬɚ ɿɧɮɨɪɦɚɰɿɣɧɭ ɮɭɧɤɰɿɸ Д18-19]. 

ɋɟɝɦɟɧɬɚɰɿɹ ɫɩɨɠɢɜɚɱɿɜ ɩɨɤɚɡɚɥɚ ɧɟɨɞɧɨɪɿɞɧɿɫɬь ɪɢɧɤɭ ɡɚ ɦɨɞɟɥɹɦɢ ɫɩɪɢɣɧɹɬɬɹ 
ɤɨɦɭɧɿɤɚɰɿɣ, ɳɨ ɞɨɩɨɜɧɸєɬьɫɹ ɜɢɪɚɠɟɧɢɦɢ ɜɿɤɨɜɢɦɢ ɬɚ ɝɟɧɞɟɪɧɢɦɢ ɜɿɞɦɿɧɧɨɫɬɹɦɢ Д19-
20Ж. ɍɡɚɝɚɥьɧɟɧɧɹ ɰɢɯ ɪɟɡɭɥьɬɚɬɿɜ ɩɨɞɚɧɨ ɜ ɬɚɛɥ. 7. 

əɤ ɩɨɤɚɡɭє ɬɚɛɥ. 7, ɞɨɦɿɧɭɸɱɢɦ ɫɟɝɦɟɧɬɨɦ є “ɰɢɮɪɨɜɿ ɟɧɬɭɡɿɚɫɬɢ”, ɳɨ 
ɩɿɞɬɜɟɪɞɠɭє ɡɦɿɳɟɧɧɹ ɬɭɪɢɫɬɢɱɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɭ ɛɿɤ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɨɧɥɚɣɧ-
ɤɨɦɭɧɿɤɚɰɿɣ. ȼɨɞɧɨɱɚɫ ɡɛɟɪɿɝɚєɬьɫɹ ɝɪɭɩɚ ɫɩɨɠɢɜɚɱɿɜ, ɨɪɿєɧɬɨɜɚɧɢɯ ɧɚ ɬɪɚɞɢɰɿɣɧɿ 
ɤɚɧɚɥɢ, ɳɨ ɨɛґɪɭɧɬɨɜɭє ɧɟɨɛɯɿɞɧɿɫɬь ɿɧɬɟɝɪɨɜɚɧɨɝɨ ɩɿɞɯɨɞɭ ɞɨ ɤɨɦɭɧɿɤɚɰɿɣɧɨʀ ɩɨɥɿɬɢɤɢ 

[3-4] . 
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Ɍɚɛɥɢɰɹ 7 – ɋɟɝɦɟɧɬɚɰɿɣɧɿ ɬɚ ɫɨɰɿɚɥьɧɨ-ɞɟɦɨɝɪɚɮɿɱɧɿ ɨɫɨɛɥɢɜɨɫɬɿ ɫɩɪɢɣɧɹɬɬɹ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɬɭɪɢɡɦɿ 

Ⱥɧɚɥɿɬɢɱɧɢɣ 
ɚɫɩɟɤɬ 

Ƚɪɭɩɚ / ɩɨɤɚɡɧɢɤ 
ɏɚɪɚɤɬɟɪ ɞɨɜɿɪɢ ɬɚ 

ɫɩɪɢɣɧɹɬɬɹ 
ɉɨɜɟɞɿɧɤɨɜɿ ɨɫɨɛɥɢɜɨɫɬɿ 

Ʉɥɚɫɬɟɪ 1 
ɐɢɮɪɨɜɿ ɟɧɬɭɡɿɚɫɬɢ 

(ɩɟɪɟɜɚɠɧɨ 18–35 ɪ.) 

ȼɢɫɨɤɚ ɞɨɜɿɪɚ ɞɨ 
ɰɢɮɪɨɜɢɯ ɤɚɧɚɥɿɜ, 
ɫɢɥьɧɚ ɟɦɨɰɿɣɧɚ 

ɡɚɥɭɱɟɧɿɫɬь 

ɒɜɢɞɤɟ ɮɨɪɦɭɜɚɧɧɹ ɬɭɪɢɫɬɢɱɧɢɯ 
ɪɿɲɟɧь ɩɿɞ ɜɩɥɢɜɨɦ 

ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɤɨɧɬɟɧɬɭ 

Ʉɥɚɫɬɟɪ 2 
Ɍɪɚɞɢɰɿɣɧɨ ɨɪɿєɧɬɨɜɚɧɿ 

(41+ ɪ.) 

ȼɢɳɚ ɞɨɜɿɪɚ ɞɨ Ɍȼ ɿ 
ɞɪɭɤɨɜɚɧɨʀ ɪɟɤɥɚɦɢ, 
ɩɨɦɿɪɧɚ ɟɦɨɰɿɣɧɿɫɬь 

Ɋɿɲɟɧɧɹ ɩɪɢɣɦɚɸɬь ɩɨɜɿɥьɧɿɲɟ, 
ɨɪɿєɧɬɭɸɬьɫɹ ɧɚ ɡɜɢɱɧɿ ɞɠɟɪɟɥɚ 

Ʉɥɚɫɬɟɪ 3 Ɂɦɿɲɚɧɢɣ ɬɢɩ 
ɋɟɪɟɞɧɿ ɩɨɤɚɡɧɢɤɢ 

ɞɨɜɿɪɢ ɞɨ ɜɫɿɯ ɤɚɧɚɥɿɜ 
ȼɢɤɨɪɢɫɬɨɜɭɸɬь ɤɿɥьɤɚ ɞɠɟɪɟɥ, 

ɪɿɲɟɧɧɹ ɫɢɬɭɚɬɢɜɧɿ 

Ƚɟɧɞɟɪɧɿ 
ɜɿɞɦɿɧɧɨɫɬɿ 

ɀɿɧɤɢ 

ȼɢɳɚ ɞɨɜɿɪɚ ɞɨ 
ɰɢɮɪɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ, 

ɫɢɥьɧɿɲɚ ɟɦɨɰɿɣɧɚ 
ɪɟɚɤɰɿɹ 

ȼɢɳɢɣ ɪɿɜɟɧь ɧɚɦɿɪɿɜ ɩɨɞɨɪɨɠɿ ɩɿɞ 
ɜɩɥɢɜɨɦ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ 

ɑɨɥɨɜɿɤɢ 

Ⱦɨɜɿɪɚ ɞɨ ɰɢɮɪɨɜɢɯ 
ɤɚɧɚɥɿɜ ɬɚɤɨɠ ɜɢɫɨɤɚ, 
ɚɥɟ ɜɿɞɧɨɫɧɨ ɛɿɥьɲɚ 

ɥɨɹɥьɧɿɫɬь ɞɨ 
ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ 

Ɋɚɰɿɨɧɚɥьɧɿɲɚ ɨɰɿɧɤɚ ɿɧɮɨɪɦɚɰɿʀ 

ȼɿɤɨɜɚ 
ɞɢɧɚɦɿɤɚ 

Ɇɨɥɨɞɲɿ ɝɪɭɩɢ 
Ɇɚɤɫɢɦɚɥьɧɚ ɞɨɜɿɪɚ ɞɨ 
ɰɢɮɪɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ 

ɇɚɣɜɢɳɚ ɱɭɬɥɢɜɿɫɬь ɞɨ ɨɧɥɚɣɧ-
ɤɨɦɭɧɿɤɚɰɿɣ 

ɋɬɚɪɲɿ ɝɪɭɩɢ 
ɉɨɫɬɭɩɨɜɟ ɡɧɢɠɟɧɧɹ 

ɰɢɮɪɨɜɨʀ ɞɨɜɿɪɢ 
Ɂɪɨɫɬɚє ɡɧɚɱɟɧɧɹ 

ɬɪɚɞɢɰɿɣɧɢɯ ɞɠɟɪɟɥ 
– 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д3; 19-20] 
 
ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 

ɧɚɩɪɹɦɨɦ. ɍ ɪɟɡɭɥьɬɚɬɿ ɞɨɫɥɿɞɠɟɧɧɹ ɜɫɬɚɧɨɜɥɟɧɨ ɧɚɹɜɧɿɫɬь ɫɢɫɬɟɦɧɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɬɭɪɢɫɬɢɱɧɿɣ ɫɮɟɪɿ, ɳɨ ɩɪɨɹɜɥɹєɬьɫɹ ɭ ɡɦɿɳɟɧɧɿ 
ɞɨɦɿɧɭɸɱɨɝɨ ɜɩɥɢɜɭ ɜɿɞ ɬɪɚɞɢɰɿɣɧɨʀ ɪɟɤɥɚɦɢ ɞɨ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɰɢɮɪɨɜɢɯ ɮɨɪɦɚɬɿɜ. 
ȿɦɩɿɪɢɱɧɿ ɞɚɧɿ ɩɿɞɬɜɟɪɞɢɥɢ, ɳɨ ɫɚɦɟ ɰɢɮɪɨɜɿ ɤɨɦɭɧɿɤɚɰɿʀ ɮɨɪɦɭɸɬь ɨɫɧɨɜɧɢɣ 
ɿɧɮɨɪɦɚɰɿɣɧɢɣ ɩɨɬɿɤ ɞɥɹ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɡɚɛɟɡɩɟɱɭɸɬь ɜɢɳɿ ɩɨɤɚɡɧɢɤɢ ɞɨɜɿɪɢ, ɟɦɨɰɿɣɧɨʀ 
ɡɚɥɭɱɟɧɨɫɬɿ ɣ ɩɨɜɟɞɿɧɤɨɜɢɯ ɧɚɦɿɪɿɜ. ȼɢɹɜɥɟɧɨ, ɳɨ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɜɩɥɢɜɭ 
ɦɚє ɨɩɨɫɟɪɟɞɤɨɜɚɧɢɣ ɯɚɪɚɤɬɟɪ ɿ ɪɟɚɥɿɡɭєɬьɫɹ ɱɟɪɟɡ ɤɨɝɧɿɬɢɜɧɿ (ɞɨɜɿɪɚ, ɫɩɪɢɣɧɹɬɚ 
ɞɨɫɬɨɜɿɪɧɿɫɬь) ɬɚ ɚɮɟɤɬɢɜɧɿ (ɟɦɨɰɿɣɧɚ ɡɚɥɭɱɟɧɿɫɬь) ɦɟɯɚɧɿɡɦɢ. ɉɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ 
ɰɢɮɪɨɜɢɣ ɤɨɧɬɟɧɬ ɞɟɦɨɧɫɬɪɭє ɧɚɣɫɢɥьɧɿɲɢɣ ɡɜ’ɹɡɨɤ ɿɡ ɧɚɦɿɪɨɦ ɡɞɿɣɫɧɢɬɢ ɩɨɞɨɪɨɠ, ɬɨɞɿ 
ɹɤ ɬɪɚɞɢɰɿɣɧɚ ɪɟɤɥɚɦɚ ɜɢɤɨɧɭє ɞɨɩɨɦɿɠɧɭ ɿɧɮɨɪɦɚɰɿɣɧɭ ɮɭɧɤɰɿɸ. 

ɋɟɝɦɟɧɬɚɰɿɣɧɢɣ ɚɧɚɥɿɡ ɡɚɫɜɿɞɱɢɜ ɧɟɨɞɧɨɪɿɞɧɿɫɬь ɫɩɨɠɢɜɚɱɿɜ ɿ ɞɨɦɿɧɭɜɚɧɧɹ ɝɪɭɩɢ 
«ɰɢɮɪɨɜɢɯ ɟɧɬɭɡɿɚɫɬɿɜ», ɞɥɹ ɹɤɢɯ ɯɚɪɚɤɬɟɪɧɚ ɜɢɫɨɤɚ ɱɭɬɥɢɜɿɫɬь ɞɨ ɨɧɥɚɣɧ-ɤɨɦɭɧɿɤɚɰɿɣ. 
ȼɫɬɚɧɨɜɥɟɧɨ ɜɿɤɨɜɭ ɡɚɤɨɧɨɦɿɪɧɿɫɬь ɡɧɢɠɟɧɧɹ ɞɨɜɿɪɢ ɞɨ ɰɢɮɪɨɜɢɯ ɤɚɧɚɥɿɜ ɡɿ ɡɪɨɫɬɚɧɧɹɦ 
ɜɿɤɭ, ɨɞɧɚɤ ɧɚɜɿɬь ɭ ɫɬɚɪɲɢɯ ɝɪɭɩɚɯ ʀɯ ɟɮɟɤɬɢɜɧɿɫɬь ɩɟɪɟɜɢɳɭє ɬɪɚɞɢɰɿɣɧɿ ɮɨɪɦɚɬɢ. 
Ƚɟɧɞɟɪɧɿ ɜɿɞɦɿɧɧɨɫɬɿ ɩɪɨɹɜɥɹɸɬьɫɹ ɭ ɜɢɳɿɣ ɟɦɨɰɿɣɧɿɣ ɪɟɚɤɰɿʀ ɠɿɧɨɤ ɧɚ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ 
ɤɨɧɬɟɧɬ. 

Ɉɬɪɢɦɚɧɿ ɪɟɡɭɥьɬɚɬɢ ɞɨɜɨɞɹɬь ɞɨɰɿɥьɧɿɫɬь ɩɟɪɟɯɨɞɭ ɬɭɪɢɫɬɢɱɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɞɨ 
ɿɧɬɟɝɪɨɜɚɧɢɯ ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɫɬɪɚɬɟɝɿɣ ɿɡ ɩɪɿɨɪɢɬɟɬɨɦ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɯ ɰɢɮɪɨɜɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ, ɜɨɞɧɨɱɚɫ ɡɛɟɪɿɝɚɸɱɢ ɬɪɚɞɢɰɿɣɧɿ ɤɚɧɚɥɢ ɉɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ 
ɞɨɫɥɿɞɠɟɧь ɩɨɜ’ɹɡɚɧɿ ɡ ɩɨɝɥɢɛɥɟɧɧɹɦ ɚɧɚɥɿɡɭ ɩɨɜɟɞɿɧɤɨɜɢɯ ɦɟɯɚɧɿɡɦɿɜ ɜɩɥɢɜɭ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɬɭɪɢɡɦɿ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɞɢɧɚɦɿɤɢ ɰɢɮɪɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ, 
ɪɨɡɜɢɬɤɭ ɚɥɝɨɪɢɬɦɿɜ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɬɚ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɜ ɩɪɨɫɭɜɚɧɧɿ ɬɭɪɢɫɬɢɱɧɢɯ 
ɩɪɨɞɭɤɬɿɜ. Ⱦɨɰɿɥьɧɢɦ є ɪɨɡɲɢɪɟɧɧɹ ɜɢɛɿɪɤɢ ɬɚ ɦɿɠɤɪɚʀɧɫьɤɿ ɩɨɪɿɜɧɹɧɧɹ, ɞɨɫɥɿɞɠɟɧɧɹ 
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ɞɨɜɝɨɫɬɪɨɤɨɜɢɯ ɟɮɟɤɬɿɜ ɰɢɮɪɨɜɨɝɨ ɜɩɥɢɜɭ ɧɚ ɥɨɹɥьɧɿɫɬь ɿ ɪɟɚɥьɧɭ ɩɨɜɟɞɿɧɤɭ ɬɭɪɢɫɬɿɜ, ɚ 
ɬɚɤɨɠ ɦɨɞɟɥɸɜɚɧɧɹ ɜɡɚєɦɨɞɿʀ ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɤɚɧɚɥɿɜ ɭ ɪɿɡɧɢɯ ɮɚɡɚɯ ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧɧɹ 
ɩɪɨ ɩɨɞɨɪɨɠ. ȼɚɠɥɢɜɢɦ ɧɚɩɪɹɦɨɦ є ɬɚɤɨɠ ɜɢɜɱɟɧɧɹ ɟɬɢɱɧɢɯ ɚɫɩɟɤɬɿɜ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ, 
ɞɨɜɿɪɢ ɞɨ ɚɥɝɨɪɢɬɦɿɱɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ ɿ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɫɩɨɠɢɜɱɢɯ ɨɱɿɤɭɜɚɧь ɭ 
ɩɨɫɬɤɪɢɡɨɜɢɯ ɭɦɨɜɚɯ.ɹɤ ɩɿɞɬɪɢɦɭɸɱɿ ɞɥɹ ɨɤɪɟɦɢɯ ɫɟɝɦɟɧɬɿɜ ɪɢɧɤɭ. 
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Transformation of Marketing Communications in Tourism: A Comparative Effectiveness 

Analysis of Traditional Advertising and Personalised Digital Influence. 
The aim of the article. The accelerating digitalisation of the economy has fundamentally 

reshaped the architecture of marketing communications in the tourism sector, generating structural 
changes in information flows, consumer interaction models, and decision-making processes. Under 
conditions of high information saturation and intensified competition for consumer attention, traditional 
advertising channels are progressively losing their dominant influence, while personalised digital 
communications embedded in social media ecosystems and online platforms are acquiring strategic 
importance. This transformation reflects not only technological change but also deeper behavioural 
shifts, as consumers increasingly rely on interactive, visually oriented, and socially mediated sources 
of information. In tourism, where perceived risk, emotional anticipation, and experiential expectations 
play a decisive role, the effectiveness of marketing communications depends on a complex interplay of 
cognitive, affective, and behavioural mechanisms, particularly trust, perceived credibility, emotional 
engagement, and travel intention. 

Analysis results. The purpose of this study is to comparatively evaluate the effectiveness of 
trКНТtТШЧКl КНvОrtТsТЧР КЧН pОrsШЧКlТsОН НТРТtКl ТЧПluОЧМО ТЧ sСКpТЧР МШЧsuЦОrs’ tШurТsЦ НОМТsТШЧs, Кs 
well as to identify the mediating factors that determine communication outcomes. The conceptual 
premise of the research is that marketing communications do not operate through direct linear effects 
but rather through mediated psychological mechanisms that influence perception, evaluation, and 
behavioural intention. To capture these multidimensional effects, a mixed-method research design was 
employed, integrating quantitative and qualitative approaches. The empirical foundation consists of an 
online survey of 150 respondents who had undertaken or planned travel within the preceding twelve 
months, complemented by semi-structured interviews aimed at exploring subjective perceptions of 
communication credibility and emotional response. In addition, a content analysis of tourism-related 
digital materials disseminated via Instagram, TikTok, and YouTube was conducted to contextualise 
behavioural and perceptual patterns. Key constructs, including perceived credibility of communication 
sources, emotional engagement, persuasiveness of messages, and intention to travel, were 
operationalised using a five-point Likert scale. Data processing combined descriptive statistics, 
correlation and regression analysis, structural equation modelling (SEM), and K-means cluster 
analysis, enabling the identification of latent relationships and consumer segments with distinct 
communication response profiles. The empirical results demonstrate a statistically significant 
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superiority of personalised digital communications over traditional advertising formats. Personalised 
digital content yielded higher mean values of trust (4.3/5) and emotional engagement (4.5), alongside a 
strong positive correlation with travel intention (r =  0.71). By contrast, traditional advertising channels 
exhibited comparatively lower trust indicators (2.6–2.9), weaker emotional influence (3.1), and limited 
behavioural association (r =  0.28–0.32). These findings confirm that perceived credibility and 
emotional engagement function as critical mediators linking communication exposure with behavioural 
intention. 

The scientific novelty of the study lies in the development of an integrated analytical framework 
that unifies cognitive, affective, and behavioural determinants within a comparative assessment of 
communication effectiveness. Unlike prior studies that primarily emphasise isolated digital instruments, 
this research empirically substantiates the mediated nature of marketing influence and clarifies the 
structural relationships between communication type, trust formation, emotional activation, and travel 
intention. The study further contributes to segmentation theory by identifying heterogeneous consumer 
МlustОrs, ТЧМluНТЧР К НШЦТЧКЧt “НТРТtКl ОЧtСusТКst” sОРЦОЧt МСКrКМtОrТsОН Лв ОlОvКtОН rОspШЧsТvОЧОss 
to personalised online content. Age-related patterns reveal an inverse relationship between respondent 
age and perceived effectiveness of digital channels, although digital influence remains comparatively 
stronger across all demographic groups. Gender differences were also observed, indicating higher 
emotional sensitivity and trust levels among female respondents. The practical significance of the 
findings resides in their implications for strategic marketing management within tourism enterprises. 
The results support a transition toward integrated communication strategies prioritising personalised 
digital tools while maintaining selective use of traditional channels for specific consumer segments. 
Enhanced understanding of mediating mechanisms enables more precise targeting, optimisation of 
message design, and improved allocation of promotional resources. Furthermore, the identification of 
trust and emotional engagement as central determinants provides a behavioural rationale for the design 
of digital content strategies that foster credibility and experiential resonance. 

Conclusions and directions for further research. In conclusion, the study verifies the existence 
of systemic shifts in marketing communication effectiveness driven by digital transformation and 
evolving consumer behaviour. The superiority of personalised digital influence underscores the 
necessity of reconfiguring communication policies in accordance with contemporary information 
environments. Future research directions include cross-country comparative analyses, modelling of 
long-term behavioural effects of personalisation and artificial intelligence, and deeper examination of 
ethical considerations associated with algorithm-driven recommendations. Additional investigation of 
the relationship between digital communication strategies, consumer loyalty, and actual travel 
behaviour is warranted, particularly within post-crisis and high-uncertainty contexts. 

Keywords: digitalisation, marketing communications, personalised digital influence, traditional 
advertising, consumer behaviour. 
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