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Ɍɚɧɚɫɿɣɱɭɤ Ⱥɥьɨɧɚ Ɇɢɤɨɥɚʀɜɧɚ 
ORCID: https://orcid.org/0000-0002-7967-0239 

ɞɨɤɬɨɪ ɟɤɨɧɨɦɿɱɧɢɯ ɧɚɭɤ, ɩɪɨɮɟɫɨɪ 
ȼɿɧɧɢɰьɤɢɣ ɬɨɪɝɨɜɟɥьɧɨ-ɟɤɨɧɨɦɿɱɧɢɣ ɿɧɫɬɢɬɭɬ 

Ⱦɟɪɠɚɜɧɨɝɨ ɬɨɪɝɨɜɟɥьɧɨ-ɟɤɨɧɨɦɿɱɧɨɝɨ ɭɧɿɜɟɪɫɢɬɟɬɭ 
ɋɚɜɱɭɤ Ⱥɧɚɫɬɚɫɿя Ɇɢɤɨɥɚʀɜɧɚ 

ORCID: https://orcid.org/0000-0002-6960-6452 

ɤɚɧɞɢɞɚɬ ɟɤɨɧɨɦɿɱɧɢɯ ɧɚɭɤ, ɞɨɰɟɧɬ 
Ⱦɟɪɠɚɜɧɢɣ ɬɨɪɝɨɜɟɥьɧɨ-ɟɤɨɧɨɦɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 

ɉɪɢɧьɤɨ Ⱦɦɢɬɪɨ Ƚɪɢɝɨɪɨɜɢɱ 
ORCID: https://orcid.org/0009-0006-1718-8451 

ɚɫɩɿɪɚɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 
ɋɭɦɫьɤɢɣ ɞɟɪɠɚɜɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ 

Ȼɨɥɯɨɜɿɬɿɧɚ Ⱥɧɧɚ Ɉɥɟɤɫɚɧɞɪɿɜɧɚ 
ORCID: https://orcid.org/0009-0005-5571-2341 

ȼɿɧɧɢɰьɤɢɣ ɬɨɪɝɨɜɟɥьɧɨ-ɟɤɨɧɨɦɿɱɧɢɣ ɿɧɫɬɢɬɭɬ 
Ⱦɟɪɠɚɜɧɨɝɨ ɬɨɪɝɨɜɟɥьɧɨ-ɟɤɨɧɨɦɿɱɧɨɝɨ ɭɧɿɜɟɪɫɢɬɟɬɭ 

(ɍɤɪɚʀɧɚ) 
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ɍ ɫɬɚɬɬɿ ɞɨɫɥɿɞɠɟɧɨ ɪɨɥь ɿɧɬɟɝɪɨɜɚɧɢɯ ɪɟɤɥɚɦɧɢɯ ɬɚ PR-ɬɟɯɧɨɥɨɝɿɣ ɭ ɮɨɪɦɭɜɚɧɧɿ 
ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɜ ɰɢɮɪɨɜɨɦɭ ɤɨɦɭɧɿɤɚɰɿɣɧɨɦɭ ɫɟɪɟɞɨɜɢɳɿ. Ɉɛґɪɭɧɬɨɜɚɧɨ, ɳɨ ɞɥɹ 
ɩɿɞɩɪɢєɦɫɬɜ ɫɮɟɪɢ ɩɨɫɥɭɝ, ɡɨɤɪɟɦɚ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɚɝɟɧɰɿɣ, ɛɪɟɧɞ ɮɨɪɦɭєɬьɫɹ ɧɟ ɥɢɲɟ ɱɟɪɟɡ 
ɪɟɤɥɚɦɧɿ ɩɨɜɿɞɨɦɥɟɧɧɹ, ɚ ɱɟɪɟɡ ɫɢɫɬɟɦɭ ɜɡɚєɦɨɩɨɜ’ɹɡɚɧɢɯ ɰɢɮɪɨɜɢɯ ɤɨɧɬɚɤɬɿɜ, ɹɤɿ ɨɯɨɩɥɸɸɬь 
ɫɚɣɬ, ɫɨɰɿɚɥьɧɿ ɦɟɞɿɚ, ɟɤɫɩɟɪɬɧɢɣ ɤɨɧɬɟɧɬ, PR-ɤɨɦɭɧɿɤɚɰɿʀ, ɚɧɚɥɿɬɢɱɧɿ ɦɚɬɟɪɿɚɥɢ, ɤɨɧɜɟɪɫɿɣɧɿ 
ɿɧɫɬɪɭɦɟɧɬɢ ɬɚ ɰɢɮɪɨɜɭ ɚɧɚɥɿɬɢɤɭ ɩɨɜɟɞɿɧɤɢ ɚɭɞɢɬɨɪɿʀ. Зɚɩɪɨɩɨɧɨɜɚɧɨ ɦɨɞɟɥь ɿɧɬɟɝɪɨɜɚɧɨʀ 
ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ «ɌȺɆ», ɹɤɚ ɨɯɨɩɥɸє ɪɟɤɥɚɦɧɢɣ, PR, 
НТРТtКХ, ɚɧɚɥɿɬɢɱɧɢɣ, ɿɧɬɟɪɚɤɬɢɜɧɢɣ ɿ ɜɢɦɿɪɸɜɚɥьɧɢɣ ɤɨɦɩɨɧɟɧɬɢ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɪɟɤɥɚɦɚ, PR-ɬɟɯɧɨɥɨɝɿʀ, ɛɪɟɧɞ, ɛɪɟɧɞ-ɦɟɧɟɞɠɦɟɧɬ, НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿʀ, 
ɞɨɫɥɿɞɧɢɰьɤɚ ɚɝɟɧɰɿɹ, ɫɨɰɿɚɥьɧɿ ɦɟɞɿɚ, ɜɟɛɚɧɚɥɿɬɢɤɚ, MОtК-ɚɧɚɥɿɬɢɤɚ, ɪɟɩɭɬɚɰɿɹ, ɿɧɬɟɝɪɨɜɚɧɿ 
ɤɨɦɭɧɿɤɚɰɿʀ, ɤɨɧɬɟɧɬ-ɩɥɚɧ, ɧɨɜɿ ɦɟɞɿɚ. 
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ȼɫɬɭɩ. ɐɢɮɪɨɜɟ ɫɟɪɟɞɨɜɢɳɟ ɫɭɬɬєɜɨ ɡɦɿɧɢɥɨ ɥɨɝɿɤɭ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ. əɤɳɨ ɜ 
ɬɪɚɞɢɰɿɣɧɿɣ ɤɨɦɭɧɿɤɚɰɿɣɧɿɣ ɦɨɞɟɥɿ ɛɪɟɧɞ ɡɧɚɱɧɨɸ ɦɿɪɨɸ ɫɬɜɨɪɸɜɚɜɫɹ ɱɟɪɟɡ ɪɟɤɥɚɦɧɟ 
ɩɨɜɿɞɨɦɥɟɧɧɹ, ɜɿɡɭɚɥьɧɭ ɚɣɞɟɧɬɢɤɭ ɬɚ ɩɟɪɿɨɞɢɱɧɿ PR-ɚɤɬɢɜɧɨɫɬɿ, ɬɨ ɜ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ 
ɜɿɧ ɮɨɪɦɭєɬьɫɹ ɱɟɪɟɡ ɩɨɫɬɿɣɧɭ ɜɡɚєɦɨɞɿɸ ɡ ɚɭɞɢɬɨɪɿєɸ ɜ ɪɿɡɧɢɯ ɰɢɮɪɨɜɢɯ ɬɨɱɤɚɯ 
ɤɨɧɬɚɤɬɭ. 
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ɋɚɣɬ, ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ, ɩɨɲɭɤɨɜɚ ɜɢɞɚɱɚ, ɟɤɫɩɟɪɬɧɿ ɩɭɛɥɿɤɚɰɿʀ, ɜɿɞɟɨɤɨɧɬɟɧɬ, 
ɜɿɞɝɭɤɢ, ɪɟɚɤɰɿʀ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɰɢɮɪɨɜɚ ɚɧɚɥɿɬɢɤɚ ɭɬɜɨɪɸɸɬь єɞɢɧɭ ɤɨɦɭɧɿɤɚɰɿɣɧɭ 
ɫɢɫɬɟɦɭ, ɭ ɦɟɠɚɯ ɹɤɨʀ ɛɪɟɧɞ ɧɟ ɥɢɲɟ ɩɪɟɡɟɧɬɭє ɫɟɛɟ, ɚ ɣ ɩɨɫɬɿɣɧɨ ɩɿɞɬɜɟɪɞɠɭє ɜɥɚɫɧɭ 
ɟɤɫɩɟɪɬɧɿɫɬь, ɧɚɞɿɣɧɿɫɬь ɿ ɪɟɩɭɬɚɰɿɣɧɭ ɰɿɧɧɿɫɬь. 

Ɉɫɨɛɥɢɜɨɝɨ ɡɧɚɱɟɧɧɹ ɰɹ ɩɪɨɛɥɟɦɚ ɧɚɛɭɜɚє ɞɥɹ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɚɝɟɧɰɿɣ, ɞɿɹɥьɧɿɫɬь 
ɹɤɢɯ ґɪɭɧɬɭєɬьɫɹ ɧɚ ɞɨɜɿɪɿ, ɩɪɨɮɟɫɿɣɧɿɣ ɟɤɫɩɟɪɬɢɡɿ, ɚɧɚɥɿɬɢɱɧɿɣ ɬɨɱɧɨɫɬɿ ɬɚ ɡɞɚɬɧɨɫɬɿ 
ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɤɥɿєɧɬɿɜ ɪɟɥɟɜɚɧɬɧɨɸ ɿɧɮɨɪɦɚɰɿєɸ ɞɥɹ ɩɪɢɣɧɹɬɬɹ ɭɩɪɚɜɥɿɧɫьɤɢɯ ɿ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɪɿɲɟɧь. Ⱦɥɹ ɬɚɤɢɯ ɨɪɝɚɧɿɡɚɰɿɣ ɛɪɟɧɞ є ɧɟ ɥɢɲɟ ɤɨɦɟɪɰɿɣɧɢɦ ɚɤɬɢɜɨɦ, ɚ ɣ 
ɿɧɞɢɤɚɬɨɪɨɦ ɩɪɨɮɟɫɿɣɧɨʀ ɤɨɦɩɟɬɟɧɬɧɨɫɬɿ, ɩɪɨɡɨɪɨɫɬɿ, ɦɟɬɨɞɨɥɨɝɿɱɧɨʀ ɧɚɞɿɣɧɨɫɬɿ ɬɚ 
ɪɟɩɭɬɚɰɿɣɧɨʀ ɫɬɿɣɤɨɫɬɿ. ɍ ɰьɨɦɭ ɤɨɧɬɟɤɫɬɿ ɿɧɬɟɝɪɨɜɚɧɿ ɪɟɤɥɚɦɧɿ ɬɚ PR-ɬɟɯɧɨɥɨɝɿʀ 
ɜɢɤɨɧɭɸɬь ɩɨɞɜɿɣɧɭ ɮɭɧɤɰɿɸ. Ɂ ɨɞɧɨɝɨ ɛɨɤɭ, ɜɨɧɢ ɡɚɛɟɡɩɟɱɭɸɬь ɩɪɨɫɭɜɚɧɧɹ ɩɨɫɥɭɝ, 
ɮɨɪɦɭɜɚɧɧɹ ɜɩɿɡɧɚɜɚɧɨɫɬɿ ɬɚ ɫɬɢɦɭɥɸɜɚɧɧɹ ɿɧɬɟɪɟɫɭ ɞɨ ɚɝɟɧɰɿʀ. Ɂ ɿɧɲɨɝɨ ɛɨɤɭ, ɜɨɧɢ 
ɫɬɜɨɪɸɸɬь ɞɨɜɿɪɭ, ɩɿɞɬɪɢɦɭɸɬь ɩɪɨɮɟɫɿɣɧɢɣ ɿɦɿɞɠ, ɩɨɹɫɧɸɸɬь ɰɿɧɧɿɫɬь ɞɨɫɥɿɞɠɟɧь ɞɥɹ 
ɛɿɡɧɟɫɭ ɬɚ ɮɨɪɦɭɸɬь ɞɨɜɝɨɫɬɪɨɤɨɜɿ ɜɿɞɧɨɫɢɧɢ ɡ ɰɿɥьɨɜɢɦɢ ɚɭɞɢɬɨɪɿɹɦɢ. ɋɚɦɟ ɬɨɦɭ 
ɚɤɬɭɚɥьɧɢɦ є ɚɧɚɥɿɡ ɬɨɝɨ, ɹɤ ɪɟɤɥɚɦɧɿ, PR- ɬɚ НТРТtКХ-ɿɧɫɬɪɭɦɟɧɬɢ ɦɨɠɭɬь ɛɭɬɢ 
ɿɧɬɟɝɪɨɜɚɧɿ ɜ єɞɢɧɭ ɫɢɫɬɟɦɭ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ. 

ɉɪɚɤɬɢɱɧɚ ɡɧɚɱɭɳɿɫɬь ɩɪɨɛɥɟɦɢ ɩɨɥɹɝɚє ɜ ɬɨɦɭ, ɳɨ ɧɚɹɜɧɿɫɬь ɫɚɣɬɭ ɬɚ ɫɬɨɪɿɧɨɤ ɭ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ ɳɟ ɧɟ ɝɚɪɚɧɬɭє ɟɮɟɤɬɢɜɧɨʀ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿʀ. ɐɢɮɪɨɜɿ ɤɚɧɚɥɢ 
ɩɨɬɪɟɛɭɸɬь ɫɢɫɬɟɦɧɨʀ ɤɨɧɬɟɧɬɧɨʀ ɫɬɪɚɬɟɝɿʀ, ɨɩɬɢɦɿɡɨɜɚɧɨʀ ɬɟɯɧɿɱɧɨʀ ɫɬɪɭɤɬɭɪɢ, ɱɿɬɤɢɯ 
ɡɚɤɥɢɤɿɜ ɞɨ ɞɿʀ, ɭɡɝɨɞɠɟɧɨɝɨ ɜɿɡɭɚɥьɧɨɝɨ ɫɬɢɥɸ, ɪɟɥɟɜɚɧɬɧɨɝɨ ɟɤɫɩɟɪɬɧɨɝɨ ɤɨɧɬɟɧɬɭ ɬɚ 
ɩɨɫɬɿɣɧɨɝɨ ɚɧɚɥɿɡɭ ɩɨɜɟɞɿɧɤɢ ɚɭɞɢɬɨɪɿʀ. Ȼɟɡ ɬɚɤɨʀ ɿɧɬɟɝɪɚɰɿʀ ɰɢɮɪɨɜɚ ɩɪɢɫɭɬɧɿɫɬь ɛɪɟɧɞɭ 
ɦɨɠɟ ɡɚɥɢɲɚɬɢɫɹ ɮɪɚɝɦɟɧɬɚɪɧɨɸ, ɚ ɩɨɬɟɧɰɿɚɥ ɪɟɤɥɚɦɧɢɯ ɿ PR-ɿɧɫɬɪɭɦɟɧɬɿɜ – 
ɧɟɞɨɫɬɚɬɧьɨ ɪɟɚɥɿɡɨɜɚɧɢɦ. ɉɪɨɛɥɟɦɚɬɢɤɚ ɿɧɬɟɝɪɨɜɚɧɢɯ ɪɟɤɥɚɦɧɢɯ, PR- ɬɚ НТРТtКХ-
ɤɨɦɭɧɿɤɚɰɿɣ ɩɟɪɟɛɭɜɚє ɧɚ ɩɟɪɟɬɢɧɿ ɛɪɟɧɞ-ɦɟɧɟɞɠɦɟɧɬɭ, ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ, ɰɢɮɪɨɜɨʀ 
ɚɧɚɥɿɬɢɤɢ, ɪɟɩɭɬɚɰɿɣɧɨɝɨ ɦɟɧɟɞɠɦɟɧɬɭ ɬɚ ɤɨɦɭɧɿɤɚɰɿɣ ɿɡ ɰɿɥьɨɜɢɦɢ ɚɭɞɢɬɨɪɿɹɦɢ. ɍ 
ɫɭɱɚɫɧɢɯ ɞɨɫɥɿɞɠɟɧɧɹɯ ɧɚɝɨɥɨɲɭєɬьɫɹ, ɳɨ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɟɞɚɥɿ ɱɚɫɬɿɲɟ 
ɜɢɤɨɧɭɸɬь ɧɟ ɥɢɲɟ ɮɭɧɤɰɿɸ ɩɪɨɫɭɜɚɧɧɹ ɬɨɜɚɪɿɜ ɿ ɩɨɫɥɭɝ, ɚ ɣ ɮɭɧɤɰɿɸ ɮɨɪɦɭɜɚɧɧɹ 
ɞɨɜɿɪɢ, ɡɚɥɭɱɟɧɨɫɬɿ ɬɚ ɞɨɜɝɨɫɬɪɨɤɨɜɨʀ ɰɿɧɧɨɫɬɿ ɛɪɟɧɞɭ. 

Ʉɚɦ’ɹɛɿ, Ɉɡґɿɬ ɬɚ Ⱥɯɦɟɞ ɪɨɡɝɥɹɞɚɸɬь НТРТtКХ-ɦɚɪɤɟɬɢɧɝ ɹɤ ɿɧɫɬɪɭɦɟɧɬ ɩɨɫɢɥɟɧɧɹ 
ɡɚɥɭɱɟɧɧɹ ɫɩɨɠɢɜɚɱɿɜ ɿ ɩɪɨɫɭɜɚɧɧɹ ɛɪɟɧɞɭ. Ⱦɨɫɥɿɞɧɢɤɢ ɞɨɜɨɞɹɬь, ɳɨ ɰɢɮɪɨɜɿ 
ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ ɩɨɡɢɬɢɜɧɨ ɜɩɥɢɜɚɸɬь ɧɚ МЮstШЦОr ОЧРКРОЦОЧt ɿ ЛrКЧН ЩrШЦШtТШЧ, ɚ 
ɬɚɤɨɠ ɩɿɞɤɪɟɫɥɸɸɬь ɡɧɚɱɟɧɧɹ ɫɬɪɚɬɟɝɿɱɧɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ НТРТtКХ-ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɥɹ 
ɩɿɞɜɢɳɟɧɧɹ ɜɢɞɢɦɨɫɬɿ ɛɪɟɧɞɭ ɬɚ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ Д1Ж. Ⱦɥɹ ɬɟɦɢ ɰɿєʀ ɫɬɚɬɬɿ ɰɟɣ 
ɩɿɞɯɿɞ є ɜɚɠɥɢɜɢɦ, ɨɫɤɿɥьɤɢ ɛɪɟɧɞ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɮɨɪɦɭєɬьɫɹ ɧɟ ɥɢɲɟ ɱɟɪɟɡ 
ɧɚɹɜɧɿɫɬь ɫɚɣɬɭ ɱɢ ɫɬɨɪɿɧɨɤ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ, ɚ ɱɟɪɟɡ ɫɢɫɬɟɦɧɭ ɰɢɮɪɨɜɭ ɜɡɚєɦɨɞɿɸ 
ɡ ɩɨɬɟɧɰɿɣɧɢɦɢ ɤɥɿєɧɬɚɦɢ, ɩɚɪɬɧɟɪɚɦɢ ɬɚ ɩɪɨɮɟɫɿɣɧɨɸ ɫɩɿɥьɧɨɬɨɸ.  

Ⱥ. Ʉɭɦɚɪ, Ⱦ. Ɋɟɣɧ, Ƀ. ɋɚɥɨ ɬɚ ɋ. ɘɣ ɞɨɫɥɿɞɠɭɸɬь ɫɩɿɜɜɿɞɧɨɲɟɧɧɹ brand-directed 
social media marketing ɬɚ influencer-directed social media marketing. Ⱥɜɬɨɪɢ ɩɨɤɚɡɭɸɬь, ɳɨ 
ɛɪɟɧɞ-ɨɪɿєɧɬɨɜɚɧɿ ɤɨɦɭɧɿɤɚɰɿʀ ɜ ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ ɟɮɟɤɬɢɜɧɿɲɟ ɫɬɢɦɭɥɸɸɬь ɡɚɥɭɱɟɧɧɹ 
ɚɭɞɢɬɨɪɿʀ, ɬɨɞɿ ɹɤ ɿɧɮɥɸɟɧɫɟɪ-ɨɪɿєɧɬɨɜɚɧɿ ɤɨɦɭɧɿɤɚɰɿʀ ɦɨɠɭɬь ɫɢɥьɧɿɲɟ ɜɩɥɢɜɚɬɢ ɧɚ 
ɤɭɩɿɜɟɥьɧɿ ɪɿɲɟɧɧɹ Д2Ж. ɐɿ ɜɢɫɧɨɜɤɢ є ɪɟɥɟɜɚɧɬɧɢɦɢ ɞɥɹ ɚɧɚɥɿɡɭ ɚɝɟɧɰɿʀ «ɌȺɆ», ɨɫɤɿɥьɤɢ 
ʀʀ ɰɢɮɪɨɜɚ ɤɨɦɭɧɿɤɚɰɿɹ ɦɚє ɩɟɪɟɜɚɠɧɨ ɛɪɟɧɞ-ɨɪɿєɧɬɨɜɚɧɢɣ ɬɚ ɟɤɫɩɟɪɬɧɢɣ ɯɚɪɚɤɬɟɪ: ɜɨɧɚ 
ɧɟ ɫɬɿɥьɤɢ ɫɬɢɦɭɥɸє ɦɢɬɬєɜɭ ɩɨɤɭɩɤɭ, ɫɤɿɥьɤɢ ɮɨɪɦɭє ɞɨɜɿɪɭ ɞɨ ɩɪɨɮɟɫɿɣɧɨʀ 
ɤɨɦɩɟɬɟɧɬɧɨɫɬɿ, ɚɧɚɥɿɬɢɤɢ ɬɚ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɩɨɫɥɭɝ.  

Ʌɭ ɬɚ ɑɠɨɭ ɚɧɚɥɿɡɭɸɬь ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚɿɧɮɥɸɟɧɫɟɪɿɜ ɹɤ «ɥɸɞɫьɤɿ ɛɪɟɧɞɢ» ɬɚ 
ɜɢɨɤɪɟɦɥɸɸɬь ɩɪɢɧɰɢɩɢ, ɳɨ ɡɚɛɟɡɩɟɱɭɸɬь ɟɮɟɤɬɢɜɧɟ ɮɨɪɦɭɜɚɧɧɹ ɞɨɜɿɪɢ ɜ ɰɢɮɪɨɜɨɦɭ 
ɫɟɪɟɞɨɜɢɳɿ: ɚɜɬɟɧɬɢɱɧɿɫɬь, ɬɟɦɚɬɢɱɧɭ ɱɭɬɥɢɜɿɫɬь, ɮɚɤɬɱɟɤɿɧɝ ɿ ɫɬɪɚɬɟɝɿɱɧɟ ɪɨɡɤɪɢɬɬɹ 
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ɿɧɮɨɪɦɚɰɿʀ Д3Ж. ɏɨɱɚ ʀɯɧє ɞɨɫɥɿɞɠɟɧɧɹ ɡɨɫɟɪɟɞɠɟɧɟ ɧɚ ɿɧɮɥɸɟɧɫɟɪɚɯ, ɰɿ ɩɪɢɧɰɢɩɢ 
ɦɨɠɭɬь ɛɭɬɢ ɚɞɚɩɬɨɜɚɧɿ ɿ ɞɨ ɛɪɟɧɞɿɜ ɟɤɫɩɟɪɬɧɨɝɨ ɬɢɩɭ. Ⱦɥɹ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ 
ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɢɦɢ є ɞɨɫɬɨɜɿɪɧɿɫɬь, ɩɟɪɟɜɿɪɟɧɿɫɬь ɞɚɧɢɯ, ɤɨɪɟɤɬɧɿɫɬь ɿɧɬɟɪɩɪɟɬɚɰɿɣ ɿ 
ɡɞɚɬɧɿɫɬь ɩɨɹɫɧɸɜɚɬɢ ɫɤɥɚɞɧɭ ɚɧɚɥɿɬɢɱɧɭ ɿɧɮɨɪɦɚɰɿɸ ɡɪɨɡɭɦɿɥɨɸ ɦɨɜɨɸ ɞɥɹ ɛɿɡɧɟɫ-
ɚɭɞɢɬɨɪɿʀ.  

ȼɚɧ ɿ ɑɚɧ-Ɉɥɦɫɬɟɞ ɪɨɡɝɥɹɞɚɸɬь ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿɸ ɱɟɪɟɡ ɦɟɯɚɧɿɡɦɢ ɞɨɜɿɪɢ ɬɚ 
ɩɟɪɟɧɟɫɟɧɧɹ ɞɨɜɿɪɢ ɜɿɞ ɿɧɮɥɸɟɧɫɟɪɚ ɞɨ ɛɪɟɧɞɭ. Ⱦɨɫɥɿɞɧɢɰɿ ɧɚɝɨɥɨɲɭɸɬь, ɳɨ ɞɨɜɿɪɚ ɭ 
ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ є ɛɚɝɚɬɨɜɢɦɿɪɧɢɦ ɤɨɧɫɬɪɭɤɬɨɦ ɿ ɦɨɠɟ ɜɩɥɢɜɚɬɢ ɧɚ ɪɟɡɭɥьɬɚɬɢ 
ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿʀ Д4Ж. Ⱦɥɹ ɧɚɲɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɰɟ ɩɨɥɨɠɟɧɧɹ ɜɚɠɥɢɜɟ ɜ ɲɢɪɲɨɦɭ ɫɟɧɫɿ: 
ɛɪɟɧɞ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɬɚɤɨɠ ɩɨɬɪɟɛɭє ɞɨɜɿɪɢ, ɚɥɟ ɜɨɧɚ ɮɨɪɦɭєɬьɫɹ ɧɟ ɱɟɪɟɡ 
ɩɟɪɫɨɧɚɥьɧɭ ɩɨɩɭɥɹɪɧɿɫɬь ɿɧɮɥɸɟɧɫɟɪɚ, ɚ ɱɟɪɟɡ ɟɤɫɩɟɪɬɧɿɫɬь, ɪɟɩɭɬɚɰɿɸ, ɩɪɨɡɨɪɿɫɬь 
ɦɟɬɨɞɨɥɨɝɿʀ, ɞɨɤɚɡɨɜɿɫɬь ɚɧɚɥɿɬɢɤɢ ɬɚ ɹɤɿɫɬь ɰɢɮɪɨɜɨʀ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ. 

ɍ ɜɿɬɱɢɡɧɹɧɨɦɭ ɧɚɭɤɨɜɨɦɭ ɞɢɫɤɭɪɫɿ ɩɢɬɚɧɧɹ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿɣ ɭ 
ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ ɬɚɤɨɠ ɧɚɛɭɜɚє ɚɤɬɢɜɧɨɝɨ ɪɨɡɜɢɬɤɭ. Ⱥ. Ɍɚɧɚɫɿɣɱɭɤ ɨɛґɪɭɧɬɨɜɭє, 
ɳɨ ɤɨɦɭɧɿɤɚɰɿɣɧɚ ɫɬɪɚɬɟɝɿɹ ɛɪɟɧɞɭ ɦɚє ɮɨɪɦɭɜɚɬɢɫɹ ɹɤ ɫɢɫɬɟɦɚ ɜɡɚєɦɨɩɨɜ’ɹɡɚɧɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ ɿ ɦɟɞɿɚɩɥɚɧɿɜ, ɚɞɚɩɬɨɜɚɧɢɯ ɞɨ ɰɢɮɪɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ, ɠɢɬɬєɜɨɝɨ ɰɢɤɥɭ 
ɛɪɟɧɞɭ, ɩɨɬɪɟɛ ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ ɬɚ ɩɨɤɚɡɧɢɤɿɜ ɟɮɟɤɬɢɜɧɨɫɬɿ НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿʀ. 

ɍ ɞɨɫɥɿɞɠɟɧɧɿ Ⱥ. Ɍɚɧɚɫɿɣɱɭɤ, Ɉ. Ƚɪɨɦɨɜɨʀ ɬɚ Ⱥ. ɒɟɜɱɭɤ ɪɟɤɥɚɦɧɚ ɬɚ PR-ɤɚɦɩɚɧɿɹ 
ɛɪɟɧɞɭ ɩɿɞɩɪɢєɦɫɬɜɚ ɪɨɡɝɥɹɞɚєɬьɫɹ ɹɤ ɿɧɫɬɪɭɦɟɧɬ ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ ɜ ɨɧɥɚɣɧ-ɫɟɪɟɞɨɜɢɳɿ, 
ɳɨ ɩɨєɞɧɭє ɫɨɰɿɚɥьɧɿ ɦɟɞɿɚ, ɩɨɲɭɤɨɜɢɣ ɦɚɪɤɟɬɢɧɝ, ɛɚɧɟɪɧɭ ɪɟɤɥɚɦɭ, ТЧПХЮОЧМОr 
ЦКrФОtТЧР, ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ ɬɚ ɚɧɚɥɿɡ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɤɨɦɭɧɿɤɚɰɿɣ. Ʉɪɿɦ ɬɨɝɨ, Ⱥ. 
Ɍɚɧɚɫɿɣɱɭɤ ɬɚ ȱ. ɉɨɥɿɳɭɤ ɩɿɞɤɪɟɫɥɸɸɬь ɡɪɨɫɬɚɧɧɹ ɪɨɥɿ НТРТtКХ-ɬɟɯɧɨɥɨɝɿɣ ɭ 
ɦɚɪɤɟɬɢɧɝɨɜɿɣ ɞɿɹɥьɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜ, ɡɨɤɪɟɦɚ SEЇ, SMM, ɤɨɧɬɟɤɫɬɧɨʀ ɪɟɤɥɚɦɢ, 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ ɬɚ ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɤɚɧɚɥɿɜ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ. ɐɿ ɩɨɥɨɠɟɧɧɹ є 
ɪɟɥɟɜɚɧɬɧɢɦɢ ɞɥɹ ɚɧɚɥɿɡɭ ɚɝɟɧɰɿʀ «ɌȺɆ», ɨɫɤɿɥьɤɢ ʀʀ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿɹ ɬɚɤɨɠ ɩɨɬɪɟɛɭє 
ɿɧɬɟɝɪɚɰɿʀ ɫɚɣɬɭ, ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ, ɟɤɫɩɟɪɬɧɨɝɨ ɤɨɧɬɟɧɬɭ, ɪɟɤɥɚɦɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɿ 
ɰɢɮɪɨɜɨʀ ɚɧɚɥɿɬɢɤɢ Д9‒11]. 

Ɉɬɠɟ, ɫɭɱɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɬɜɟɪɞɠɭɸɬь, ɳɨ ɟɮɟɤɬɢɜɧɚ ɰɢɮɪɨɜɚ ɛɪɟɧɞ-
ɤɨɦɭɧɿɤɚɰɿɹ ɦɚє ɿɧɬɟɝɪɨɜɚɧɢɣ ɯɚɪɚɤɬɟɪ. ȼɨɧɚ ɩɨєɞɧɭє ɪɟɤɥɚɦɧɭ ɜɢɞɢɦɿɫɬь, PR-ɞɨɜɿɪɭ, 
ɫɨɰɿɚɥьɧɭ ɜɡɚєɦɨɞɿɸ, ɟɤɫɩɟɪɬɧɢɣ ɤɨɧɬɟɧɬ, ɰɢɮɪɨɜɭ ɚɧɚɥɿɬɢɤɭ ɬɚ ɫɢɫɬɟɦɧɭ ɪɨɛɨɬɭ ɡ 
ɪɟɩɭɬɚɰɿєɸ. ȼɨɞɧɨɱɚɫ ɧɟɞɨɫɬɚɬɧьɨ ɪɨɡɪɨɛɥɟɧɢɦ ɡɚɥɢɲɚєɬьɫɹ ɩɢɬɚɧɧɹ ɡɚɫɬɨɫɭɜɚɧɧɹ 
ɿɧɬɟɝɪɨɜɚɧɢɯ ɪɟɤɥɚɦɧɢɯ ɿ PR-ɬɟɯɧɨɥɨɝɿɣ ɫɚɦɟ ɞɥɹ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ 
ɚɝɟɧɰɿʀ. Ɍɚɤɢɣ ɛɪɟɧɞ ɦɚє ɫɩɟɰɢɮɿɱɧɭ ɩɪɢɪɨɞɭ, ɨɫɤɿɥьɤɢ ɣɨɝɨ ɰɿɧɧɿɫɬь ɜɢɡɧɚɱɚєɬьɫɹ ɧɟ 
ɥɢɲɟ ɪɿɜɧɟɦ ɭɩɿɡɧɚɜɚɧɨɫɬɿ, ɚ ɣ ɞɨɜɿɪɨɸ ɞɨ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɦɟɬɨɞɿɜ, ɹɤɨɫɬɿ ɚɧɚɥɿɬɢɤɢ, 
ɩɪɨɮɟɫɿɣɧɨʀ ɪɟɩɭɬɚɰɿʀ ɬɚ ɡɞɚɬɧɨɫɬɿ ɬɪɚɧɫɮɨɪɦɭɜɚɬɢ ɞɚɧɿ ɜ ɩɪɚɤɬɢɱɧɿ ɛɿɡɧɟɫ-ɪɿɲɟɧɧɹ. 

Ɇɟɬɚ ɬɚ ɡɚɜɞɚɧɧя. Ɇɟɬɨɸ ɫɬɚɬɬɿ є ɨɛґɪɭɧɬɭɜɚɧɧɹ ɪɨɥɿ ɿɧɬɟɝɪɨɜɚɧɢɯ ɪɟɤɥɚɦɧɢɯ ɿ 
PR-ɬɟɯɧɨɥɨɝɿɣ ɭ ɮɨɪɦɭɜɚɧɧɿ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɜ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ ɬɚ 
ɜɢɡɧɚɱɟɧɧɹ ɧɚɩɪɹɦɿɜ ɩɨɫɢɥɟɧɧɹ НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿʀ ɧɚ ɨɫɧɨɜɿ ɤɟɣɫɭ ɚɝɟɧɰɿʀ «ɌȺɆ». 

Ⱦɥɹ ɞɨɫɹɝɧɟɧɧɹ ɩɨɫɬɚɜɥɟɧɨʀ ɦɟɬɢ ɜ ɫɬɚɬɬɿ ɩɟɪɟɞɛɚɱɟɧɨ ɭɬɨɱɧɢɬɢ ɪɨɥь ɪɟɤɥɚɦɧɢɯ, 
PR- ɬɚ НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿɣ ɭ ɮɨɪɦɭɜɚɧɧɿ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ; ɩɪɨɚɧɚɥɿɡɭɜɚɬɢ 
ɫɚɣɬ ɚɝɟɧɰɿʀ «ɌȺɆ» ɹɤ ɰɟɧɬɪɚɥьɧɢɣ ɟɥɟɦɟɧɬ ɰɢɮɪɨɜɨʀ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿʀ; ɨɰɿɧɢɬɢ 
ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ ɚɝɟɧɰɿʀ ɡɚ ɞɚɧɢɦɢ MОtК-ɚɧɚɥɿɬɢɤɢ; ɜɢɡɧɚɱɢɬɢ ɬɢɩɢ 
ɤɨɧɬɟɧɬɭ, ɹɤɿ ɦɚɸɬь ɧɚɣɜɢɳɢɣ ɩɨɬɟɧɰɿɚɥ ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ; ɡɚɩɪɨɩɨɧɭɜɚɬɢ ɦɨɞɟɥь 
ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɬɚ ɫɮɨɪɦɭɥɸɜɚɬɢ 
ɩɪɚɤɬɢɱɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ɩɨɫɢɥɟɧɧɹ НТРТtКХ-ɩɪɢɫɭɬɧɨɫɬɿ ɚɝɟɧɰɿʀ «ɌȺɆ». 

Ɇɟɬɨɞɨɥɨɝɿя ɞɨɫɥɿɞɠɟɧɧя. Ⱦɨɫɥɿɞɠɟɧɧɹ ɦɚє ɬɟɨɪɟɬɢɤɨ-ɩɪɢɤɥɚɞɧɢɣ ɯɚɪɚɤɬɟɪ ɿ 
ґɪɭɧɬɭєɬьɫɹ ɧɚ ɩɨєɞɧɚɧɧɿ ɬɟɨɪɟɬɢɱɧɨɝɨ ɚɧɚɥɿɡɭ, ɤɟɣɫ-ɚɧɚɥɿɡɭ, ɤɨɧɬɟɧɬ-ɚɧɚɥɿɡɭ ɰɢɮɪɨɜɢɯ 
ɤɚɧɚɥɿɜ, ɜɟɛɚɧɚɥɿɬɢɤɢ ɬɚ ɟɥɟɦɟɧɬɿɜ ɤɨɦɭɧɿɤɚɰɿɣɧɨʀ ɞɿɚɝɧɨɫɬɢɤɢ ɛɪɟɧɞɭ. Ɍɟɨɪɟɬɢɱɧɭ 
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ɨɫɧɨɜɭ ɞɨɫɥɿɞɠɟɧɧɹ ɫɬɚɧɨɜɥɹɬь ɧɚɭɤɨɜɿ ɩɿɞɯɨɞɢ ɞɨ ɿɧɬɟɝɪɨɜɚɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɤɨɦɭɧɿɤɚɰɿɣ, ɛɪɟɧɞ-ɦɟɧɟɞɠɦɟɧɬɭ, НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿɣ, PR-ɬɟɯɧɨɥɨɝɿɣ, ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ 
ɬɚ ɪɟɩɭɬɚɰɿɣɧɨɝɨ ɦɟɧɟɞɠɦɟɧɬɭ. ɉɪɚɤɬɢɱɧɭ ɨɫɧɨɜɭ ɫɬɚɧɨɜɢɬь ɤɟɣɫ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ 
«ɌȺɆ», ɹɤɚ ɪɨɡɝɥɹɞɚєɬьɫɹ ɹɤ ɩɪɢɤɥɚɞ ɛɪɟɧɞɭ ɟɤɫɩɟɪɬɧɨɝɨ ɬɢɩɭ, ɳɨ ɮɨɪɦɭє ɰɢɮɪɨɜɭ 
ɩɪɢɫɭɬɧɿɫɬь ɱɟɪɟɡ ɫɚɣɬ, ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ, ɟɤɫɩɟɪɬɧɢɣ ɤɨɧɬɟɧɬ, ɚɧɚɥɿɬɢɱɧɿ ɦɚɬɟɪɿɚɥɢ ɬɚ 
ɨɫɜɿɬɧьɨ-ɩɪɨɦɨɰɿɣɧɿ ɩɨɜɿɞɨɦɥɟɧɧɹ. 

ȿɦɩɿɪɢɱɧɭ ɛɚɡɭ ɞɨɫɥɿɞɠɟɧɧɹ ɫɮɨɪɦɨɜɚɧɨ ɧɚ ɨɫɧɨɜɿ ɬɪьɨɯ ɝɪɭɩ ɦɚɬɟɪɿɚɥɿɜ: 
ɪɟɡɭɥьɬɚɬɿɜ ɩɨɱɚɬɤɨɜɨɝɨ ɬɟɯɧɿɤɨ-ɤɨɦɭɧɿɤɚɰɿɣɧɨɝɨ ɚɭɞɢɬɭ ɫɚɣɬɭ ɚɝɟɧɰɿʀ «ɌȺɆ»; 
ɩɨɬɨɱɧɢɯ ɩɨɤɚɡɧɢɤɿɜ ɜɟɛɚɧɚɥɿɬɢɤɢ ɫɚɣɬɭ ɡɚ ɨɫɬɚɧɧɿ 90 ɞɧɿɜ; ɞɚɧɢɯ ɩɪɨɮɟɫɿɣɧɨʀ ɩɚɧɟɥɿ 
MОtК ɳɨɞɨ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɩɭɛɥɿɤɚɰɿɣ ɚɝɟɧɰɿʀ ɭ FКМОЛШШФ ɬɚ IЧstКРrКЦ. ɉɨɱɚɬɤɨɜɢɣ 
ɚɭɞɢɬ ɞɚɜ ɡɦɨɝɭ ɨɰɿɧɢɬɢ ɲɜɢɞɤɿɫɬь ɡɚɜɚɧɬɚɠɟɧɧɹ, SEЇ-ɫɬɪɭɤɬɭɪɭ, UБ, ɚɞɚɩɬɢɜɧɿɫɬь, 
ɤɨɧɬɚɤɬɧɿ ɫɬɨɪɿɧɤɢ ɬɚ ɤɨɧɜɟɪɫɿɣɧɭ ɥɨɝɿɤɭ ɫɚɣɬɭ. ȼɟɛɚɧɚɥɿɬɢɤɚ ɫɚɣɬɭ ɜɢɤɨɪɢɫɬɚɧɚ ɞɥɹ 
ɜɢɡɧɚɱɟɧɧɹ ɞɠɟɪɟɥ ɬɪɚɮɿɤɭ, ɞɢɧɚɦɿɤɢ ɜɿɞɜɿɞɭɜɚɧɨɫɬɿ, ɩɨɲɭɤɨɜɨʀ ɜɢɞɢɦɨɫɬɿ, ɩɟɪɟɝɥɹɞɿɜ 
ɤɥɸɱɨɜɢɯ ɫɬɨɪɿɧɨɤ ɿ ɪɿɜɧɹ ɡɚɥɭɱɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ. Ⱦɚɧɿ MОtК-ɚɧɚɥɿɬɢɤɢ ɞɚɥɢ ɡɦɨɝɭ 
ɨɰɿɧɢɬɢ ɩɟɪɟɝɥɹɞɢ, ɜɡɚєɦɨɞɿʀ, ɤɥɿɤɢ, ɪɟɚɤɰɿʀ, ɩɨɲɢɪɟɧɧɹ, ɞɠɟɪɟɥɚ ɩɟɪɟɝɥɹɞɿɜ, ɱɚɫɬɤɭ 
ɱɢɬɚɱɿɜ ɿ ɧɟɱɢɬɚɱɿɜ, ɚ ɬɚɤɨɠ ɜɿɤɨɜɭ, ɫɬɚɬɟɜɭ ɣ ɝɟɨɝɪɚɮɿɱɧɭ ɫɬɪɭɤɬɭɪɭ ɚɭɞɢɬɨɪɿʀ. 

ȼɢɤɨɪɢɫɬɚɧɨ ɬɚɤɿ ɦɟɬɨɞɢ: ɬɟɨɪɟɬɢɱɧɢɣ ɚɧɚɥɿɡ ɿ ɫɢɧɬɟɡ – ɞɥɹ ɭɡɚɝɚɥьɧɟɧɧɹ ɩɿɞɯɨɞɿɜ 
ɞɨ ɪɟɤɥɚɦɧɢɯ, PR- ɬɚ НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿɣ; ɤɨɧɬɟɧɬ-ɚɧɚɥɿɡ – ɞɥɹ ɨɰɿɧɸɜɚɧɧɹ ɬɟɦɚɬɢɱɧɨʀ 
ɫɬɪɭɤɬɭɪɢ ɰɢɮɪɨɜɨɝɨ ɤɨɧɬɟɧɬɭ ɚɝɟɧɰɿʀ «ɌȺɆ»; ɜɟɛɚɧɚɥɿɬɢɤɚ – ɞɥɹ ɚɧɚɥɿɡɭ ɫɚɣɬɭ ɹɤ 
ɰɟɧɬɪɭ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿʀ; ɤɟɣɫ-ɚɧɚɥɿɡ – ɞɥɹ ɜɢɜɱɟɧɧɹ ɫɩɟɰɢɮɿɤɢ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ 
ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ; ɩɨɪɿɜɧɹɥьɧɢɣ ɚɧɚɥɿɡ – ɞɥɹ ɡɿɫɬɚɜɥɟɧɧɹ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɪɿɡɧɢɯ 
ɬɢɩɿɜ ɤɨɧɬɟɧɬɭ; ɤɨɧɰɟɩɬɭɚɥьɧɟ ɦɨɞɟɥɸɜɚɧɧɹ – ɞɥɹ ɩɨɛɭɞɨɜɢ ɦɨɞɟɥɿ ɿɧɬɟɝɪɨɜɚɧɨʀ 
ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ. 

ȼɢɤɨɪɢɫɬɚɧɧɹ ɤɟɣɫɭ ɚɝɟɧɰɿʀ «ɌȺɆ» ɧɟ ɩɟɪɟɞɛɚɱɚє ɪɟɩɪɟɡɟɧɬɚɬɢɜɧɨɝɨ 
ɭɡɚɝɚɥьɧɟɧɧɹ ɞɥɹ ɜɫɿɯ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɚɝɟɧɰɿɣ, ɨɞɧɚɤ ɞɚє ɡɦɨɝɭ ɜɢɹɜɢɬɢ ɩɪɢɤɥɚɞɧɿ 
ɡɚɤɨɧɨɦɿɪɧɨɫɬɿ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ ɟɤɫɩɟɪɬɧɨʀ ɨɪɝɚɧɿɡɚɰɿʀ ɜ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ ɬɚ 
ɜɢɡɧɚɱɢɬɢ ɧɚɩɪɹɦɢ ɩɨɫɢɥɟɧɧɹ ʀʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ. 

ɇɚɭɤɨɜɚ ɧɨɜɢɡɧɚ ɞɨɫɥɿɞɠɟɧɧɹ ɩɨɥɹɝɚє ɜ ɭɬɨɱɧɟɧɧɿ ɪɨɥɿ ɿɧɬɟɝɪɨɜɚɧɢɯ ɪɟɤɥɚɦɧɢɯ ɿ 
PR-ɬɟɯɧɨɥɨɝɿɣ ɭ ɮɨɪɦɭɜɚɧɧɿ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɹɤ ɟɤɫɩɟɪɬɧɨʀ ɨɪɝɚɧɿɡɚɰɿʀ ɜ 
ɰɢɮɪɨɜɨɦɭ ɤɨɦɭɧɿɤɚɰɿɣɧɨɦɭ ɫɟɪɟɞɨɜɢɳɿ. ɇɚ ɜɿɞɦɿɧɭ ɜɿɞ ɩɿɞɯɨɞɿɜ, ɭ ɹɤɢɯ НТРТtКХ-
ɤɨɦɭɧɿɤɚɰɿɹ ɪɨɡɝɥɹɞɚєɬьɫɹ ɩɟɪɟɜɚɠɧɨ ɹɤ ɿɧɫɬɪɭɦɟɧɬ ɩɪɨɫɭɜɚɧɧɹ ɬɨɜɚɪɿɜ ɚɛɨ ɩɨɫɥɭɝ, ɭ 
ɫɬɚɬɬɿ ɨɛґɪɭɧɬɨɜɚɧɨ ʀʀ ɡɧɚɱɟɧɧɹ ɹɤ ɫɢɫɬɟɦɢ ɮɨɪɦɭɜɚɧɧɹ ɞɨɜɿɪɢ, ɪɟɩɭɬɚɰɿɣɧɨʀ ɫɬɿɣɤɨɫɬɿ, 
ɟɤɫɩɟɪɬɧɨɝɨ ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ ɬɚ ɞɨɜɝɨɫɬɪɨɤɨɜɨʀ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ. 

ɍ ɦɟɠɚɯ ɞɨɫɥɿɞɠɟɧɧɹ ɭɬɨɱɧɟɧɨ ɡɦɿɫɬ ɩɨɧɹɬɬɹ ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-
ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ; ɫɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɨɫɧɨɜɧɿ ɰɢɮɪɨɜɿ ɬɨɱɤɢ 
ɤɨɧɬɚɤɬɭ ɛɪɟɧɞɭ ɡ ɚɭɞɢɬɨɪɿєɸ, ɡɨɤɪɟɦɚ ɫɚɣɬ, ɩɨɲɭɤɨɜɭ ɜɢɞɚɱɭ, ɫɨɰɿɚɥьɧɿ ɦɟɞɿɚ, 
ɟɤɫɩɟɪɬɧɢɣ ɤɨɧɬɟɧɬ, ɚɧɚɥɿɬɢɱɧɿ ɦɚɬɟɪɿɚɥɢ ɬɚ ɨɫɜɿɬɧьɨ-ɩɪɨɦɨɰɿɣɧɿ ɩɨɜɿɞɨɦɥɟɧɧɹ; 
ɡɚɩɪɨɩɨɧɨɜɚɧɨ ɦɨɞɟɥь ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɚɝɟɧɰɿʀ «ɌȺɆ»; 
ɜɢɡɧɚɱɟɧɨ ɬɢɩɢ ɤɨɧɬɟɧɬɭ, ɳɨ ɦɚɸɬь ɧɚɣɜɢɳɢɣ ɩɨɬɟɧɰɿɚɥ ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ; 
ɫɮɨɪɦɭɥьɨɜɚɧɨ ɩɪɚɤɬɢɱɧɿ ɧɚɩɪɹɦɢ ɩɨɫɢɥɟɧɧɹ НТРТtКХ-ɩɪɢɫɭɬɧɨɫɬɿ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ. 

ȼɢɤɥɚɞ ɨɫɧɨɜɧɢɯ ɪɟɡɭɥьɬɚɬɿɜ ɬɚ ʀɯ ɨɛґɪɭɧɬɭɜɚɧɧя. Ɏɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ 
ɩɿɞɩɪɢєɦɫɬɜɚ ɫɮɟɪɢ ɩɨɫɥɭɝ ɦɚє ɧɢɡɤɭ ɨɫɨɛɥɢɜɨɫɬɟɣ, ɳɨ ɜɿɞɪɿɡɧɹɸɬь ɣɨɝɨ ɜɿɞ ɛɪɟɧɞɢɧɝɭ 
ɦɚɬɟɪɿɚɥьɧɢɯ ɬɨɜɚɪɿɜ. ɉɨɫɥɭɝɚ є ɧɟɦɚɬɟɪɿɚɥьɧɨɸ, ɱɚɫɬɨ ɫɤɥɚɞɧɨɸ ɞɥɹ ɩɨɩɟɪɟɞɧьɨɝɨ 
ɨɰɿɧɸɜɚɧɧɹ, ɚ ʀʀ ɹɤɿɫɬь ɡɧɚɱɧɨɸ ɦɿɪɨɸ ɫɩɪɢɣɦɚєɬьɫɹ ɱɟɪɟɡ ɞɨɜɿɪɭ ɞɨ ɜɢɤɨɧɚɜɰɹ, 
ɩɪɨɮɟɫɿɣɧɭ ɪɟɩɭɬɚɰɿɸ, ɞɨɫɜɿɞ ɜɡɚєɦɨɞɿʀ ɬɚ ɤɨɦɭɧɿɤɚɰɿɣɧɿ ɫɢɝɧɚɥɢ ɛɪɟɧɞɭ. ɍ ɰьɨɦɭ 
ɤɨɧɬɟɤɫɬɿ ɛɪɟɧɞ ɩɿɞɩɪɢєɦɫɬɜɚ ɫɮɟɪɢ ɩɨɫɥɭɝ ɜɢɤɨɧɭє ɧɟ ɥɢɲɟ ɿɞɟɧɬɢɮɿɤɚɰɿɣɧɭ, ɚ ɣ 
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ɝɚɪɚɧɬɿɣɧɭ ɮɭɧɤɰɿɸ: ɡɧɢɠɭє ɧɟɜɢɡɧɚɱɟɧɿɫɬь ɞɥɹ ɤɥɿєɧɬɚ, ɩɨɹɫɧɸє ɰɿɧɧɿɫɬь ɩɨɫɥɭɝɢ ɬɚ 
ɮɨɪɦɭє ɨɱɿɤɭɜɚɧɧɹ ɳɨɞɨ ɹɤɨɫɬɿ ɦɚɣɛɭɬɧьɨʀ ɜɡɚєɦɨɞɿʀ Д5Ж. 

Ⱦɥɹ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɚɝɟɧɰɿɣ ɰɹ ɩɪɨɛɥɟɦɚ ɧɚɛɭɜɚє ɨɫɨɛɥɢɜɨɝɨ ɡɧɚɱɟɧɧɹ, ɨɫɤɿɥьɤɢ 
ʀɯɧɿɣ ɩɪɨɞɭɤɬ є ɫɤɥɚɞɧɢɦ, ɟɤɫɩɟɪɬɧɢɦ ɿ ɱɚɫɬɨ ɧɟɜɢɞɢɦɢɦ ɞɥɹ ɤɥɿєɧɬɚ ɞɨ ɦɨɦɟɧɬɭ 
ɨɬɪɢɦɚɧɧɹ ɪɟɡɭɥьɬɚɬɭ. ɇɚ ɜɿɞɦɿɧɭ ɜɿɞ ɬɨɜɚɪɧɨɝɨ ɛɪɟɧɞɭ, ɛɪɟɧɞ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ 
ɮɨɪɦɭєɬьɫɹ ɧɟ ɫɬɿɥьɤɢ ɱɟɪɟɡ ɮɿɡɢɱɧɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɩɪɨɞɭɤɬɭ, ɫɤɿɥьɤɢ ɱɟɪɟɡ 
ɞɟɦɨɧɫɬɪɚɰɿɸ ɦɟɬɨɞɨɥɨɝɿɱɧɨʀ ɧɚɞɿɣɧɨɫɬɿ, ɚɧɚɥɿɬɢɱɧɨʀ ɤɨɦɩɟɬɟɧɬɧɨɫɬɿ, ɡɞɚɬɧɨɫɬɿ 
ɩɪɚɰɸɜɚɬɢ ɡ ɞɚɧɢɦɢ, ɡɪɨɡɭɦɿɥɨ ɩɨɹɫɧɸɜɚɬɢ ɪɟɡɭɥьɬɚɬɢ ɞɨɫɥɿɞɠɟɧь ɿ ɬɪɚɧɫɮɨɪɦɭɜɚɬɢ ʀɯ 
ɭ ɩɪɚɤɬɢɱɧɿ ɛɿɡɧɟɫ-ɪɿɲɟɧɧɹ. Ɍɨɦɭ ɤɥɸɱɨɜɢɦɢ ɫɤɥɚɞɨɜɢɦɢ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿʀ 
ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ є ɟɤɫɩɟɪɬɧɿɫɬь, ɩɪɨɡɨɪɿɫɬь, ɞɨɤɚɡɨɜɿɫɬь, ɪɟɩɭɬɚɰɿɹ ɬɚ ɞɨɜɿɪɚ. 

ȱɧɬɟɝɪɨɜɚɧɿ ɪɟɤɥɚɦɧɿ ɬɚ PR-ɬɟɯɧɨɥɨɝɿʀ ɜ ɰьɨɦɭ ɩɪɨɰɟɫɿ ɜɢɤɨɧɭɸɬь 
ɜɡɚєɦɨɞɨɩɨɜɧɸɜɚɥьɧɿ ɮɭɧɤɰɿʀ. Ɋɟɤɥɚɦɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɡɚɛɟɡɩɟɱɭɸɬь ɜɢɞɢɦɿɫɬь ɛɪɟɧɞɭ, 
ɩɪɢɜɟɪɬɚɸɬь ɭɜɚɝɭ ɞɨ ɩɨɫɥɭɝ, ɮɨɪɦɭɸɬь ɩɟɪɜɢɧɧɢɣ ɿɧɬɟɪɟɫ ɿ ɫɬɢɦɭɥɸɸɬь ɰɿɥьɨɜɿ ɞɿʀ 
ɤɨɪɢɫɬɭɜɚɱɚ. PR-ɬɟɯɧɨɥɨɝɿʀ ɩɪɚɰɸɸɬь ɧɚ ɞɨɜɝɨɫɬɪɨɤɨɜɭ ɞɨɜɿɪɭ, ɪɟɩɭɬɚɰɿɣɧɭ ɫɬɚɥɿɫɬь, 
ɩɪɨɮɟɫɿɣɧɟ ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ ɬɚ ɩɨɹɫɧɟɧɧɹ ɫɭɫɩɿɥьɧɨʀ ɣ ɛɿɡɧɟɫɨɜɨʀ ɰɿɧɧɨɫɬɿ ɞɨɫɥɿɞɠɟɧь. 
Digital-ɤɨɦɭɧɿɤɚɰɿʀ ɩɨєɞɧɭɸɬь ɰɿ ɧɚɩɪɹɦɢ ɱɟɪɟɡ ɫɚɣɬ, ɫɨɰɿɚɥьɧɿ ɦɟɞɿɚ, ɩɨɲɭɤɨɜɭ ɜɢɞɚɱɭ, 
ɟɤɫɩɟɪɬɧɿ ɩɭɛɥɿɤɚɰɿʀ, ɜɿɞɟɨɤɨɧɬɟɧɬ, ɚɧɚɥɿɬɢɱɧɿ ɦɚɬɟɪɿɚɥɢ ɬɚ ɰɢɮɪɨɜɿ ɬɨɱɤɢ ɤɨɧɬɚɤɬɭ ɡ 
ɚɭɞɢɬɨɪɿєɸ Д6Ж. 

ɍ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ ɛɪɟɧɞ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɮɨɪɦɭєɬьɫɹ ɹɤ ɫɢɫɬɟɦɚ 
ɩɨɫɥɿɞɨɜɧɢɯ ɤɨɧɬɚɤɬɿɜ ɿɡ ɩɨɬɟɧɰɿɣɧɢɦ ɤɥɿєɧɬɨɦ. ɉɟɪɲɢɣ ɤɨɧɬɚɤɬ ɦɨɠɟ ɜɿɞɛɭɬɢɫɹ ɱɟɪɟɡ 
ɩɨɲɭɤɨɜɭ ɫɢɫɬɟɦɭ, ɫɨɰɿɚɥьɧɭ ɦɟɪɟɠɭ, ɟɤɫɩɟɪɬɧɢɣ ɞɨɩɢɫ, ɪɟɤɨɦɟɧɞɚɰɿɸ, ɪɟɤɥɚɦɭ ɚɛɨ 
ɡɨɜɧɿɲɧє ɩɨɫɢɥɚɧɧɹ. Ⱦɚɥɿ ɤɨɪɢɫɬɭɜɚɱ ɩɟɪɟɯɨɞɢɬь ɞɨ ɫɚɣɬɭ, ɨɰɿɧɸє ɫɬɪɭɤɬɭɪɭ ɩɨɫɥɭɝ, 
ɡɪɨɡɭɦɿɥɿɫɬь ɩɨɜɿɞɨɦɥɟɧь, ɧɚɹɜɧɿɫɬь ɤɨɧɬɚɤɬɧɢɯ ɮɨɪɦ, ɹɤɿɫɬь ɜɿɡɭɚɥьɧɨʀ ɩɪɟɡɟɧɬɚɰɿʀ, 
ɟɤɫɩɟɪɬɧɿɫɬь ɤɨɧɬɟɧɬɭ ɬɚ ɪɟɩɭɬɚɰɿɣɧɿ ɫɢɝɧɚɥɢ Д7Ж. ɋɚɣɬ, ɫɨɰɿɚɥьɧɿ ɦɟɞɿɚ ɬɚ PR-ɤɨɧɬɟɧɬ ɧɟ 
ɦɨɠɭɬь ɮɭɧɤɰɿɨɧɭɜɚɬɢ ɿɡɨɥьɨɜɚɧɨ: ɜɨɧɢ ɦɚɸɬь ɩɪɚɰɸɜɚɬɢ ɹɤ єɞɢɧɚ ɤɨɦɭɧɿɤɚɰɿɣɧɚ 
ɫɢɫɬɟɦɚ, ɳɨ ɜɟɞɟ ɤɨɪɢɫɬɭɜɚɱɚ ɜɿɞ ɨɡɧɚɣɨɦɥɟɧɧɹ ɡ ɛɪɟɧɞɨɦ ɞɨ ɞɨɜɿɪɢ, ɡɜɟɪɧɟɧɧɹ ɚɛɨ 
ɫɩɿɜɩɪɚɰɿ. 

Ⱦɥɹ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɨɸ є ɧɟ ɥɢɲɟ ɤɿɥьɤɿɫɧɚ 
ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿʀ – ɩɟɪɟɝɥɹɞɢ, ɨɯɨɩɥɟɧɧɹ, ɤɥɿɤɢ ɱɢ ɩɟɪɟɯɨɞɢ, – ɚ ɣ 
ɹɤɿɫɬь ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ. ȼɢɫɨɤɭ ɤɨɦɭɧɿɤɚɰɿɣɧɭ ɰɿɧɧɿɫɬь ɦɚɸɬь ɬɿ ɦɚɬɟɪɿɚɥɢ, ɹɤɿ 
ɞɟɦɨɧɫɬɪɭɸɬь ɟɤɫɩɟɪɬɧɿɫɬь ɚɝɟɧɰɿʀ, ɩɨɹɫɧɸɸɬь ɩɪɚɤɬɢɱɧɭ ɤɨɪɢɫɬь ɞɨɫɥɿɞɠɟɧь, 
ɪɨɡɤɪɢɜɚɸɬь ɩɪɨɛɥɟɦɢ ɛɿɡɧɟɫɭ, ɩɪɨɩɨɧɭɸɬь ɚɧɚɥɿɬɢɱɧɿ ɿɧɫɚɣɬɢ ɚɛɨ ɮɨɪɦɭɸɬь ɞɨɜɿɪɭ ɞɨ 
ɩɪɨɮɟɫɿɣɧɨʀ ɤɨɦɩɟɬɟɧɬɧɨɫɬɿ ɤɨɦɚɧɞɢ Д8Ж. ɋɚɦɟ ɬɨɦɭ ɞɥɹ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɚɝɟɧɰɿɣ 
ɟɮɟɤɬɢɜɧɢɦɢ є ɧɟ ɥɢɲɟ ɪɟɤɥɚɦɧɿ ɩɨɜɿɞɨɦɥɟɧɧɹ ɩɪɨ ɩɨɫɥɭɝɢ, ɚ ɣ ɚɧɚɥɿɬɢɱɧɢɣ, ɨɫɜɿɬɧɿɣ, 
ɤɟɣɫɨɜɢɣ ɿ ɪɟɩɭɬɚɰɿɣɧɢɣ ɤɨɧɬɟɧɬ. 

ȱɧɬɟɝɪɨɜɚɧɚ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿɹ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɦɨɠɟ 
ɪɨɡɝɥɹɞɚɬɢɫɹ ɹɤ ɫɢɫɬɟɦɚ ɜɡɚєɦɨɩɨɜ’ɹɡɚɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ, ɳɨ ɩɨєɞɧɭє ɪɟɤɥɚɦɧɭ 
ɜɢɞɢɦɿɫɬь, PR-ɞɨɜɿɪɭ, НТРТtКХ-ɞɨɫɬɭɩɧɿɫɬь, ɟɤɫɩɟɪɬɧɢɣ ɤɨɧɬɟɧɬ, ɚɧɚɥɿɬɢɱɧɭ ɞɨɤɚɡɨɜɿɫɬь ɿ 
ɪɟɩɭɬɚɰɿɣɧɭ ɫɬɚɥɿɫɬь. Ɍɚɤɢɣ ɩɿɞɯɿɞ ɞɚє ɡɦɨɝɭ ɨɰɿɧɸɜɚɬɢ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿɸ ɧɟ ɥɢɲɟ ɡɚ 
ɨɤɪɟɦɢɦɢ ɩɨɤɚɡɧɢɤɚɦɢ ɚɤɬɢɜɧɨɫɬɿ, ɚ ɹɤ ɰɿɥɿɫɧɢɣ ɩɪɨɰɟɫ ɮɨɪɦɭɜɚɧɧɹ ɩɪɨɮɟɫɿɣɧɨʀ 
ɜɩɿɡɧɚɜɚɧɨɫɬɿ, ɞɨɜɿɪɢ ɬɚ ɝɨɬɨɜɧɨɫɬɿ ɚɭɞɢɬɨɪɿʀ ɞɨ ɜɡɚєɦɨɞɿʀ ɡ ɚɝɟɧɰɿєɸ. 

Ɂ ɭɪɚɯɭɜɚɧɧɹɦ ɡɚɡɧɚɱɟɧɢɯ ɬɟɨɪɟɬɢɱɧɢɯ ɩɨɥɨɠɟɧь ɭ ɫɬɚɬɬɿ ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ 
ɰɢɮɪɨɜɭ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿɸ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ «ɌȺɆ», ɡɨɤɪɟɦɚ ɫɚɣɬ ɹɤ ɰɟɧɬɪɚɥьɧɭ 
ɬɨɱɤɭ НТРТtКХ-ɩɪɢɫɭɬɧɨɫɬɿ, ɩɨɤɚɡɧɢɤɢ ɜɟɛɚɧɚɥɿɬɢɤɢ ɬɚ ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɤɨɧɬɟɧɬɭ ɜ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ. ɍ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ ɛɪɟɧɞ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɮɨɪɦɭєɬьɫɹ 
ɱɟɪɟɡ ɫɢɫɬɟɦɭ ɜɡɚєɦɨɩɨɜ’ɹɡɚɧɢɯ ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɤɚɧɚɥɿɜ, ɤɨɠɟɧ ɿɡ ɹɤɢɯ ɜɢɤɨɧɭє ɨɤɪɟɦɭ 
ɮɭɧɤɰɿɸ ɜ ɩɪɨɰɟɫɿ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ. ɋɚɣɬ ɡɚɛɟɡɩɟɱɭє ɛɚɡɨɜɭ ɩɪɟɡɟɧɬɚɰɿɸ ɛɪɟɧɞɭ, 
ɫɬɪɭɤɬɭɪɭ ɩɨɫɥɭɝ, ɤɨɧɬɚɤɬ ɿɡ ɩɨɬɟɧɰɿɣɧɢɦɢ ɤɥɿєɧɬɚɦɢ ɬɚ ɩɨɲɭɤɨɜɭ ɜɢɞɢɦɿɫɬь. ɋɨɰɿɚɥьɧɿ 
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ɦɟɞɿɚ ɩɿɞɬɪɢɦɭɸɬь ɨɩɟɪɚɬɢɜɧɭ ɜɡɚєɦɨɞɿɸ, ɩɨɲɢɪɟɧɧɹ ɟɤɫɩɟɪɬɧɨɝɨ ɤɨɧɬɟɧɬɭ, 
ɮɨɪɦɭɜɚɧɧɹ ɩɪɨɮɟɫɿɣɧɨʀ ɜɩɿɡɧɚɜɚɧɨɫɬɿ ɬɚ ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ. PR-ɤɨɦɭɧɿɤɚɰɿʀ 
ɫɬɜɨɪɸɸɬь ɞɨɜɿɪɭ, ɩɨɹɫɧɸɸɬь ɰɿɧɧɿɫɬь ɞɨɫɥɿɞɠɟɧь, ɞɟɦɨɧɫɬɪɭɸɬь ɟɤɫɩɟɪɬɧɿɫɬь ɿ 
ɩɿɞɬɪɢɦɭɸɬь ɪɟɩɭɬɚɰɿɣɧɭ ɫɬɚɥɿɫɬь. Ɋɟɤɥɚɦɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɫɩɪɢɹɸɬь ɩɪɢɜɟɪɧɟɧɧɸ ɭɜɚɝɢ, 
ɩɪɨɫɭɜɚɧɧɸ ɨɤɪɟɦɢɯ ɩɨɫɥɭɝ ɿ ɫɬɢɦɭɥɸɜɚɧɧɸ ɩɟɪɟɯɨɞɿɜ ɞɨ ɰɿɥьɨɜɢɯ ɞɿɣ. 

Ʉɟɣɫ ɚɝɟɧɰɿʀ «ɌȺɆ» ɞɚє ɡɦɨɝɭ ɩɪɨɫɬɟɠɢɬɢ, ɹɤ ɰɿ ɟɥɟɦɟɧɬɢ ɮɭɧɤɰɿɨɧɭɸɬь ɭ 
ɪɟɚɥьɧɿɣ НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɟɤɫɩɟɪɬɧɨɝɨ ɬɢɩɭ. Ⱥɝɟɧɰɿɹ ɩɨɡɢɰɿɨɧɭєɬьɫɹ ɹɤ 
ɩɪɨɜɚɣɞɟɪ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɚɧɢɯ ɿ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɪɿɲɟɧь, ɬɨɦɭ ʀʀ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿɹ ɦɚє 
ɛɭɞɭɜɚɬɢɫɹ ɧɟ ɥɢɲɟ ɧɚ ɿɧɮɨɪɦɭɜɚɧɧɿ ɩɪɨ ɩɨɫɥɭɝɢ, ɚ ɣ ɧɚ ɞɟɦɨɧɫɬɪɚɰɿʀ ɚɧɚɥɿɬɢɱɧɨʀ 
ɤɨɦɩɟɬɟɧɬɧɨɫɬɿ, ɩɪɨɮɟɫɿɣɧɨʀ ɧɚɞɿɣɧɨɫɬɿ, ɡɞɚɬɧɨɫɬɿ ɩɪɚɰɸɜɚɬɢ ɡ ɞɚɧɢɦɢ ɬɚ ɩɪɨɩɨɧɭɜɚɬɢ 
ɛɿɡɧɟɫɭ ɩɪɚɤɬɢɱɧɿ ɪɿɲɟɧɧɹ. 

ɋɚɣɬ ɚɝɟɧɰɿʀ «ɌȺɆ» ɹɤ ɰɟɧɬɪ ɰɢɮɪɨɜɨʀ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿʀ, ɜɢɤɨɧɭє ɮɭɧɤɰɿɸ 
ɰɟɧɬɪɚɥьɧɨɝɨ ɟɥɟɦɟɧɬɚ НТРТtКХ-ɩɪɢɫɭɬɧɨɫɬɿ ɛɪɟɧɞɭ, ɨɫɤɿɥьɤɢ ɫɚɦɟ ɜɿɧ ɚɤɭɦɭɥɸє ɨɫɧɨɜɧɭ 
ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɧɚɩɪɹɦɢ ɞɿɹɥьɧɨɫɬɿ, ɩɨɫɥɭɝɢ, ɤɨɦɚɧɞɭ, ɰɿɧɧɿɫɧɭ ɩɪɨɩɨɡɢɰɿɸ ɬɚ 
ɦɨɠɥɢɜɨɫɬɿ ɤɨɦɭɧɿɤɚɰɿʀ ɡ ɩɨɬɟɧɰɿɣɧɢɦɢ ɤɥɿєɧɬɚɦɢ. ɍ ɜɢɩɚɞɤɭ ɚɝɟɧɰɿʀ «ɌȺɆ» ɫɚɣɬ є ɧɟ 
ɥɢɲɟ ɩɪɟɡɟɧɬɚɰɿɣɧɢɦ ɪɟɫɭɪɫɨɦ, ɚ ɣ ɜɚɠɥɢɜɢɦ ɟɥɟɦɟɧɬɨɦ ɮɨɪɦɭɜɚɧɧɹ ɞɨɜɿɪɢ ɞɨ ɛɪɟɧɞɭ, 
ɨɫɤɿɥьɤɢ ɞɥɹ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɨɪɝɚɧɿɡɚɰɿʀ ɨɫɨɛɥɢɜɟ ɡɧɚɱɟɧɧɹ ɦɚɸɬь ɡɪɨɡɭɦɿɥɿɫɬь ɫɬɪɭɤɬɭɪɢ, 
ɥɨɝɿɤɚ ɩɨɞɚɧɧɹ ɩɨɫɥɭɝ, ɤɨɪɟɤɬɧɿɫɬь ɬɟɪɦɿɧɨɥɨɝɿʀ, ɧɚɹɜɧɿɫɬь ɤɨɧɬɚɤɬɧɢɯ ɬɨɱɨɤ ɿ 
ɩɿɞɬɜɟɪɞɠɟɧɧɹ ɟɤɫɩɟɪɬɧɨɫɬɿ. 

ɉɨɱɚɬɤɨɜɢɣ ɬɟɯɧɿɤɨ-ɤɨɦɭɧɿɤɚɰɿɣɧɢɣ ɚɭɞɢɬ ɫɚɣɬɭ ɡɚɫɜɿɞɱɢɜ, ɳɨ ɪɟɫɭɪɫ ɡɚɝɚɥɨɦ 
ɦɚɜ ɫɭɱɚɫɧɢɣ ɜɢɝɥɹɞ, ɥɨɝɿɱɧɭ ɫɬɪɭɤɬɭɪɭ ɬɚ ɞɨɫɬɚɬɧɿɣ ɪɿɜɟɧь ɚɞɚɩɬɢɜɧɨɫɬɿ. ɉɨɤɚɡɧɢɤɢ 
PКРОSЩООН IЧsТРСts ɧɚ ɟɬɚɩɿ ɡɚɩɭɫɤɭ ɫɬɚɧɨɜɢɥɢ 74 ɛɚɥɢ ɞɥɹ ɦɨɛɿɥьɧɨʀ ɜɟɪɫɿʀ ɬɚ 95 ɛɚɥɿɜ 
ɞɥɹ ɞɟɫɤɬɨɩɧɨʀ ɜɟɪɫɿʀ. ɐɟ ɫɜɿɞɱɢɥɨ ɩɪɨ ɞɨɫɬɚɬɧьɨ ɞɨɛɪɭ ɬɟɯɧɿɱɧɭ ɨɫɧɨɜɭ ɫɚɣɬɭ, ɨɞɧɚɤ 
ɦɨɛɿɥьɧɚ ɜɟɪɫɿɹ ɩɨɬɪɟɛɭɜɚɥɚ ɩɨɞɚɥьɲɨʀ ɨɩɬɢɦɿɡɚɰɿʀ. ɋɟɪɟɞ ɩɪɿɨɪɢɬɟɬɧɢɯ ɧɚɩɪɹɦɿɜ 
ɭɞɨɫɤɨɧɚɥɟɧɧɹ ɛɭɥɨ ɜɢɡɧɚɱɟɧɨ ɡɦɟɧɲɟɧɧɹ ɪɨɡɦɿɪɭ ɡɨɛɪɚɠɟɧь, ɜɢɤɨɪɢɫɬɚɧɧɹ ɤɟɲɭɜɚɧɧɹ, 
ɨɩɬɢɦɿɡɚɰɿɸ ɡɚɣɜɢɯ ɫɤɪɢɩɬɿɜ, ɩɨɤɪɚɳɟɧɧɹ ɦɟɬɚ-ɬɟɝɿɜ ɿ ɡɚɝɨɥɨɜɤɿɜ H1–H2, ɭɞɨɫɤɨɧɚɥɟɧɧɹ 
ɜɧɭɬɪɿɲɧьɨʀ ɩɟɪɟɥɿɧɤɨɜɤɢ ɬɚ ɩɨɫɢɥɟɧɧɹ ɤɨɧɜɟɪɫɿɣɧɨʀ ɥɨɝɿɤɢ ɫɬɨɪɿɧɨɤ ɩɨɫɥɭɝ. 

Ɉɤɪɟɦɭ ɭɜɚɝɭ ɜ ɦɟɠɚɯ ɩɨɱɚɬɤɨɜɨɝɨ ɚɭɞɢɬɭ ɛɭɥɨ ɩɪɢɞɿɥɟɧɨ ɫɬɪɭɤɬɭɪɿ ɫɬɨɪɿɧɨɤ 
ɩɨɫɥɭɝ. ȼɢɹɜɥɟɧɨ, ɳɨ ɱɚɫɬɢɧɚ ɫɬɨɪɿɧɨɤ ɦɨɝɥɚ ɫɩɪɢɣɦɚɬɢɫɹ ɩɨɲɭɤɨɜɢɦɢ ɫɢɫɬɟɦɚɦɢ ɹɤ 
ɛɥɨɝɨɜɿ ɡɚɩɢɫɢ, ɚ ɧɟ ɹɤ ɤɨɦɟɪɰɿɣɧɿ ɫɬɨɪɿɧɤɢ ɩɨɫɥɭɝ. Ⱦɥɹ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɰɟ 
є ɫɭɬɬєɜɢɦ ɨɛɦɟɠɟɧɧɹɦ, ɨɫɤɿɥьɤɢ ɫɬɨɪɿɧɤɢ ɩɨɫɥɭɝ ɦɚɸɬь ɜɢɤɨɧɭɜɚɬɢ ɧɟ ɥɢɲɟ 
ɿɧɮɨɪɦɚɰɿɣɧɭ, ɚ ɣ ɤɨɧɜɟɪɫɿɣɧɭ ɮɭɧɤɰɿɸ. əɤɳɨ ɩɨɲɭɤɨɜɚ ɫɢɫɬɟɦɚ ɧɟɤɨɪɟɤɬɧɨ 
ɿɧɬɟɪɩɪɟɬɭє ɬɢɩ ɫɬɨɪɿɧɤɢ, ɰɟ ɦɨɠɟ ɡɧɢɠɭɜɚɬɢ ʀʀ ɪɟɥɟɜɚɧɬɧɿɫɬь ɞɥɹ ɤɨɦɟɪɰɿɣɧɢɯ ɡɚɩɢɬɿɜ ɿ 
ɩɨɫɥɚɛɥɸɜɚɬɢ ɦɨɠɥɢɜɨɫɬɿ ɨɪɝɚɧɿɱɧɨɝɨ ɡɚɥɭɱɟɧɧɹ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ. 

Ɂ ɩɨɝɥɹɞɭ UБ-ɚɭɞɢɬɭ ɫɚɣɬ ɦɚɜ ɦɿɧɿɦɚɥɿɫɬɢɱɧɢɣ ɞɢɡɚɣɧ ɿ ɥɨɝɿɱɧɭ ɩɨɛɭɞɨɜɭ 
ɫɬɨɪɿɧɨɤ, ɨɞɧɚɤ ɩɨɬɪɟɛɭɜɚɜ ɩɨɫɢɥɟɧɧɹ ɡɚɤɥɢɤɿɜ ɞɨ ɞɿʀ. Ɂɨɤɪɟɦɚ, ɞɥɹ ɫɬɨɪɿɧɤɢ «ɉɨɫɥɭɝɢ» 
ɛɭɥɨ ɪɟɤɨɦɟɧɞɨɜɚɧɨ ɞɨɞɚɬɢ ɤɧɨɩɤɭ «Ɂɚɦɨɜɢɬɢ» ɚɛɨ ɤɨɧɬɚɤɬɧɭ ɮɨɪɦɭ, ɳɨɛ ɫɤɨɪɨɬɢɬɢ 
ɲɥɹɯ ɤɨɪɢɫɬɭɜɚɱɚ ɜɿɞ ɨɡɧɚɣɨɦɥɟɧɧɹ ɡ ɩɨɫɥɭɝɨɸ ɞɨ ɡɜɟɪɧɟɧɧɹ. Ɍɚɤɨɠ ɛɭɥɨ 
ɡɚɩɪɨɩɨɧɨɜɚɧɨ ɨɛ’єɞɧɚɬɢ ɤɿɥьɤɚ ɤɨɧɬɚɤɬɧɢɯ ɫɬɨɪɿɧɨɤ ɜ ɨɞɧɭ ɡɪɨɡɭɦɿɥɭ ɫɬɪɭɤɬɭɪɭ, 
ɨɫɤɿɥьɤɢ ɧɚɞɦɿɪɧɚ ɤɿɥьɤɿɫɬь ɤɨɧɬɚɤɬɧɢɯ ɬɨɱɨɤ ɛɟɡ ɱɿɬɤɨʀ ɥɨɝɿɤɢ ɦɨɠɟ ɭɫɤɥɚɞɧɸɜɚɬɢ 
ɧɚɜɿɝɚɰɿɸ ɿ ɡɧɢɠɭɜɚɬɢ ɤɨɧɜɟɪɫɿɣɧɿɫɬь ɫɚɣɬɭ. 

ɉɨɬɨɱɧɚ ɜɟɛɚɧɚɥɿɬɢɤɚ ɡɚ ɨɫɬɚɧɧɿ 90 ɞɧɿɜ ɞɚɥɚ ɡɦɨɝɭ ɨɰɿɧɢɬɢ, ɹɤ ɫɚɣɬ ɮɭɧɤɰɿɨɧɭє 
ɩɿɫɥɹ ɡɚɩɭɫɤɭ ɬɚ ɹɤɿ ɤɚɧɚɥɢ ɡɚɛɟɡɩɟɱɭɸɬь ɜɿɞɜɿɞɭɜɚɧɧɹ. Ɂɚ ɚɧɚɥɿɡɨɜɚɧɢɣ ɩɟɪɿɨɞ ɫɚɣɬ ɦɚɜ 
77 ɜɿɞɜɿɞɭɜɚɱɿɜ, ɳɨ ɧɚ 3,8% ɛɿɥьɲɟ ɩɨɪɿɜɧɹɧɨ ɡ ɩɨɩɟɪɟɞɧɿɦ ɚɧɚɥɨɝɿɱɧɢɦ ɩɟɪɿɨɞɨɦ. ɏɨɱɚ 
ɚɛɫɨɥɸɬɧɢɣ ɨɛɫɹɝ ɬɪɚɮɿɤɭ є ɧɟɜɢɫɨɤɢɦ, ɩɨɡɢɬɢɜɧɚ ɞɢɧɚɦɿɤɚ ɫɜɿɞɱɢɬь ɩɪɨ ɩɨɫɬɭɩɨɜɟ 
ɮɨɪɦɭɜɚɧɧɹ ɰɢɮɪɨɜɨʀ ɜɢɞɢɦɨɫɬɿ ɛɪɟɧɞɭ. 
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Ɉɫɧɨɜɧɢɦɢ ɞɠɟɪɟɥɚɦɢ ɬɪɚɮɿɤɭ ɛɭɥɢ НТrОМt – 47,4%, organic search – 35,9%, organic 
social – 14,1% ɬɚ rОПОrrКХ – 2,6%. Ɍɚɤɚ ɫɬɪɭɤɬɭɪɚ ɩɨɤɚɡɭє, ɳɨ ɦɚɣɠɟ ɩɨɥɨɜɢɧɚ ɜɿɞɜɿɞɭɜɚɧь 
ɩɪɢɩɚɞɚє ɧɚ ɩɪɹɦɿ ɩɟɪɟɯɨɞɢ, ɬɨɛɬɨ ɤɨɪɢɫɬɭɜɚɱɿ ɚɛɨ ɜɠɟ ɡɧɚɸɬь ɛɪɟɧɞ, ɚɛɨ ɩɟɪɟɯɨɞɹɬь ɧɚ 
ɫɚɣɬ ɱɟɪɟɡ ɡɛɟɪɟɠɟɧɿ ɩɨɫɢɥɚɧɧɹ, ɦɟɫɟɧɞɠɟɪɢ ɱɢ ɿɧɲɿ ɧɟɩɪɹɦɨ ɚɬɪɢɛɭɬɨɜɚɧɿ ɞɠɟɪɟɥɚ. 
Ⱦɪɭɝɚ ɡɚ ɡɧɚɱɟɧɧɹɦ ɱɚɫɬɤɚ ɧɚɥɟɠɢɬь ɨɪɝɚɧɿɱɧɨɦɭ ɩɨɲɭɤɭ, ɳɨ ɩɿɞɬɜɟɪɞɠɭє ɜɚɠɥɢɜɿɫɬь 
SEO-ɨɩɬɢɦɿɡɚɰɿʀ ɞɥɹ ɩɨɞɚɥьɲɨɝɨ ɪɨɡɜɢɬɤɭ ɛɪɟɧɞɭ. ɑɚɫɬɤɚ ШrРКЧТМ sШМТКХ ɫɜɿɞɱɢɬь ɩɪɨ 
ɧɚɹɜɧɿɫɬь ɡɜ’ɹɡɤɭ ɦɿɠ ɫɨɰɿɚɥьɧɢɦɢ ɦɟɞɿɚ ɬɚ ɫɚɣɬɨɦ, ɨɞɧɚɤ ɰɟɣ ɤɚɧɚɥ ɦɚє ɩɨɬɟɧɰɿɚɥ ɞɥɹ 
ɩɨɫɢɥɟɧɧɹ ɱɟɪɟɡ ɫɢɫɬɟɦɧɿɲɿ ɡɚɤɥɢɤɢ ɞɨ ɩɟɪɟɯɨɞɭ ɧɚ ɫɬɨɪɿɧɤɢ ɩɨɫɥɭɝ, ɤɟɣɫɿɜ ɚɛɨ 
ɟɤɫɩɟɪɬɧɢɯ ɦɚɬɟɪɿɚɥɿɜ (ɬɚɛɥ. 1). 

 
Ɍɚɛɥɢɰɹ 1 – Ⱦɠɟɪɟɥɚ ɬɪɚɮɿɤɭ ɫɚɣɬɭ ɚɝɟɧɰɿʀ «ɌȺɆ» ɡɚ ɨɫɬɚɧɧɿ 90 ɞɧɿɜ, ɱɟɪɜɟɧь 

2026ɪ. 
Ⱦɠɟɪɟɥɨ ɬɪɚɮɿɤɭ ɑɚɫɬɤɚ, % Ʉɨɦɭɧɿɤɚɰɿɣɧɟ ɡɧɚɱɟɧɧɹ 

Direct 47,4 
ɋɜɿɞɱɢɬь ɩɪɨ ɧɚɹɜɧɿɫɬь ɭɠɟ ɫɮɨɪɦɨɜɚɧɨɝɨ ɡɧɚɧɧɹ ɩɪɨ 
ɛɪɟɧɞ ɚɛɨ ɩɟɪɟɯɨɞɢ ɡ ɧɟɩɪɹɦɢɯ ɞɠɟɪɟɥ 

Organic Search 35,9 
ɉɿɞɬɜɟɪɞɠɭє ɡɧɚɱɟɧɧɹ ɩɨɲɭɤɨɜɨʀ ɜɢɞɢɦɨɫɬɿ ɬɚ SEЇ-
ɫɬɪɭɤɬɭɪɢ ɫɚɣɬɭ 

Organic Social 14,1 
ȼɤɚɡɭє ɧɚ ɡɜ’ɹɡɨɤ ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ ɿɡ ɫɚɣɬɨɦ, ɚɥɟ 
ɩɨɬɪɟɛɭє ɩɨɫɢɥɟɧɧɹ 

Referral 2,6 
Ɇɚє ɦɿɧɿɦɚɥьɧɭ ɱɚɫɬɤɭ, ɳɨ ɫɜɿɞɱɢɬь ɩɪɨ ɩɨɬɪɟɛɭ 
ɪɨɡɲɢɪɟɧɧɹ ɡɨɜɧɿɲɧɿɯ ɡɝɚɞɨɤ ɿ ɩɚɪɬɧɟɪɫьɤɢɯ ɩɨɫɢɥɚɧь 

 
ɉɨɤɚɡɧɢɤɢ ɩɨɲɭɤɨɜɨʀ ɜɢɞɢɦɨɫɬɿ ɞɟɦɨɧɫɬɪɭɸɬь ɩɨɡɢɬɢɜɧɭ ɞɢɧɚɦɿɤɭ. Ʉɿɥьɤɿɫɬь 

ɩɨɤɚɡɿɜ ɭ ɩɨɲɭɤɭ ɫɬɚɧɨɜɢɥɚ 1,6 ɬɢɫ., ɳɨ ɧɚ 76,3% ɛɿɥьɲɟ, ɧɿɠ ɭ ɩɨɩɟɪɟɞɧьɨɦɭ ɩɟɪɿɨɞɿ. 
Ʉɿɥьɤɿɫɬь ɧɚɬɢɫɤɚɧь ɿɡ ɩɨɲɭɤɭ ɞɨɫɹɝɥɚ 33, ɳɨ ɧɚ 8,3% ɛɿɥьɲɟ, ɚ ɤɿɥьɤɿɫɬь ɭɧɿɤɚɥьɧɢɯ 
ɜɿɞɜɿɞɭɜɚɱɿɜ ɿɡ ɩɨɲɭɤɭ ɫɬɚɧɨɜɢɥɚ 28, ɳɨ ɧɚ 20% ɛɿɥьɲɟ. ɐɟ ɞɚє ɩɿɞɫɬɚɜɢ ɫɬɜɟɪɞɠɭɜɚɬɢ, 
ɳɨ ɫɚɣɬ ɩɨɫɬɭɩɨɜɨ ɧɚɛɭɜɚє ɜɢɞɢɦɨɫɬɿ ɜ ɩɨɲɭɤɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ, ɨɞɧɚɤ ɫɩɿɜɜɿɞɧɨɲɟɧɧɹ 
ɦɿɠ ɩɨɤɚɡɚɦɢ ɣ ɧɚɬɢɫɤɚɧɧɹɦɢ ɩɨɬɪɟɛɭє ɩɨɞɚɥьɲɨɝɨ ɩɨɫɢɥɟɧɧɹ ɱɟɪɟɡ ɨɩɬɢɦɿɡɚɰɿɸ 
ɡɚɝɨɥɨɜɤɿɜ, ɦɟɬɚɨɩɢɫɿɜ, ɫɬɪɭɤɬɭɪɢ ɫɬɨɪɿɧɨɤ ɿ ɪɟɥɟɜɚɧɬɧɨɫɬɿ ɤɨɧɬɟɧɬɭ ɞɨ ɩɨɲɭɤɨɜɢɯ 
ɡɚɩɢɬɿɜ (ɬɚɛɥ. 2). 

 
Ɍɚɛɥɢɰɹ 2 – ɉɨɤɚɡɧɢɤɢ ɩɨɲɭɤɨɜɨʀ ɜɢɞɢɦɨɫɬɿ ɫɚɣɬɭ ɚɝɟɧɰɿʀ «ɌȺɆ» 

ɉɨɤɚɡɧɢɤ Ɂɧɚɱɟɧɧɹ ɡɚ 90 ɞɧɿɜ Ⱦɢɧɚɦɿɤɚ 
ɉɨɤɚɡɢ ɜ ɩɨɲɭɤɭ 1,6 ɬɢɫ. +76,3% 
ɇɚɬɢɫɤɚɧɧɹ ɡ ɩɨɲɭɤɭ 33 +8,3% 
ɍɧɿɤɚɥьɧɿ ɜɿɞɜɿɞɭɜɚɱɿ ɡ ɩɨɲɭɤɭ 28 +20% 

 
Ⱥɧɚɥɿɡ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɫɬɨɪɿɧɨɤ ɫɚɣɬɭ ɩɨɤɚɡɭє, ɳɨ ɧɚɣɛɿɥьɲɭ ɤɿɥьɤɿɫɬь 

ɩɟɪɟɝɥɹɞɿɜ ɦɚє ɝɨɥɨɜɧɚ ɫɬɨɪɿɧɤɚ – 79 ɩɟɪɟɝɥɹɞɿɜ ɿ 61 ɫɟɫɿɹ. ȼɨɞɧɨɱɚɫ ɤɨɟɮɿɰɿєɧɬ 
ɡɚɥɭɱɟɧɧɹ ɧɚ ɧɿɣ ɫɬɚɧɨɜɢɬь 39,34%, ɳɨ ɜɤɚɡɭє ɧɚ ɩɨɬɪɟɛɭ ɩɨɫɢɥɟɧɧɹ ʀʀ ɤɨɧɜɟɪɫɿɣɧɨʀ ɪɨɥɿ. 
Ƚɨɥɨɜɧɚ ɫɬɨɪɿɧɤɚ ɦɚє ɧɟ ɥɢɲɟ ɩɪɟɡɟɧɬɭɜɚɬɢ ɛɪɟɧɞ, ɚ ɣ ɲɜɢɞɤɨ ɫɩɪɹɦɨɜɭɜɚɬɢ 
ɤɨɪɢɫɬɭɜɚɱɚ ɞɨ ɤɥɸɱɨɜɢɯ ɞɿɣ: ɨɡɧɚɣɨɦɥɟɧɧɹ ɡ ɩɨɫɥɭɝɚɦɢ, ɩɟɪɟɝɥɹɞɭ ɤɟɣɫɿɜ, ɡɜ’ɹɡɤɭ ɡ 
ɟɤɫɩɟɪɬɨɦ ɚɛɨ ɩɟɪɟɯɨɞɭ ɞɨ ɮɨɪɦɢ ɡɚɹɜɤɢ. 

ɋɬɨɪɿɧɤɚ «əɤɿɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ: ɝɥɢɛɢɧɧɿ ɿɧɬɟɪɜ’ɸ, ɮɨɤɭɫ-ɝɪɭɩɢ» ɨɬɪɢɦɚɥɚ 25 
ɩɟɪɟɝɥɹɞɿɜ ɿ 22 ɫɟɫɿʀ ɡ ɤɨɟɮɿɰɿєɧɬɨɦ ɡɚɥɭɱɟɧɧɹ 40,91%. ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɿɧɬɟɪɟɫ ɚɭɞɢɬɨɪɿʀ 
ɞɨ ɤɨɧɤɪɟɬɧɢɯ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɩɨɫɥɭɝ, ɨɞɧɚɤ ɬɚɤɨɠ ɩɨɤɚɡɭє ɩɨɬɪɟɛɭ ɜ ɩɨɫɢɥɟɧɧɿ 
ɫɬɪɭɤɬɭɪɢ ɬɚɤɢɯ ɫɬɨɪɿɧɨɤ: ɜɨɧɢ ɦɚɸɬь ɦɿɫɬɢɬɢ ɱɿɬɤɭ ɰɿɧɧɿɫɧɭ ɩɪɨɩɨɡɢɰɿɸ, ɨɩɢɫ ɦɟɬɨɞɿɜ, 
ɩɪɢɤɥɚɞɢ ɡɚɜɞɚɧь, ɹɤɿ ɜɢɪɿɲɭє ɩɨɫɥɭɝɚ, ɬɚ ɡɪɨɡɭɦɿɥɢɣ ɡɚɤɥɢɤ ɞɨ ɞɿʀ. 
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ȼɨɞɧɨɱɚɫ ɫɬɨɪɿɧɤɢ «Ⱦɥɹ ɤɥɿєɧɬɿɜ» ɿ «ɉɪɨ ɧɚɫ» ɦɚɸɬь ɡɧɚɱɧɨ ɜɢɳɢɣ ɤɨɟɮɿɰɿєɧɬ 
ɡɚɥɭɱɟɧɧɹ – ɩɨ 85,71%. ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɬɟ, ɳɨ ɤɨɪɢɫɬɭɜɚɱɿ, ɹɤɿ ɩɟɪɟɯɨɞɹɬь ɞɨ ɰɢɯ 
ɪɨɡɞɿɥɿɜ, ɞɟɦɨɧɫɬɪɭɸɬь ɹɤɿɫɧɿɲɢɣ ɿɧɬɟɪɟɫ ɞɨ ɛɪɟɧɞɭ. Ⱦɥɹ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɰɟ 
ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɨ, ɨɫɤɿɥьɤɢ ɫɬɨɪɿɧɤɢ, ɩɨɜ’ɹɡɚɧɿ ɡ ɞɨɜɿɪɨɸ, ɤɨɦɚɧɞɨɸ, ɿɫɬɨɪɿєɸ ɬɚ 
ɭɦɨɜɚɦɢ ɫɩɿɜɩɪɚɰɿ, ɜɢɤɨɧɭɸɬь PR-ɮɭɧɤɰɿɸ: ɜɨɧɢ ɧɟ ɩɪɨɫɬɨ ɿɧɮɨɪɦɭɸɬь, ɚ ɮɨɪɦɭɸɬь 
ɭɹɜɥɟɧɧɹ ɩɪɨ ɧɚɞɿɣɧɿɫɬь, ɩɪɨɮɟɫɿɣɧɿɫɬь ɿ ɜɿɞɤɪɢɬɿɫɬь ɚɝɟɧɰɿʀ (ɬɚɛɥ. 3). 

 
Ɍɚɛɥɢɰɹ 3 – ɇɚɣɩɨɩɭɥɹɪɧɿɲɿ ɫɬɨɪɿɧɤɢ ɫɚɣɬɭ ɚɝɟɧɰɿʀ «ɌȺɆ» ɡɚ ɨɫɬɚɧɧɿ 90 ɞɧɿɜ 

ɋɬɨɪɿɧɤɚ ɉɟɪɟɝɥɹɞɢ ɋɟɫɿʀ Ʉɨɟɮɿɰɿєɧɬ 
ɡɚɥɭɱɟɧɧɹ 

Ƚɨɥɨɜɧɚ ɫɬɨɪɿɧɤɚ 79 61 39,34% 
əɤɿɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ: ɝɥɢɛɢɧɧɿ ɿɧɬɟɪɜ’ɸ, ɮɨɤɭɫ-ɝɪɭɩɢ 25 22 40,91% 
Ⱦɥɹ ɤɥɿєɧɬɿɜ 13 7 85,71% 
ɉɪɨ ɧɚɫ 11 7 85,71% 
Ⱥɧɚɥɿɡ ɪɢɧɤɭ TAM / TКrРОt MКrФОt AЧКХвsТs 7 5 80% 
ɇɚɲɚ ɤɨɦɚɧɞɚ 5 4 75% 
ȱɫɬɨɪɿɹ ɩɨɯɨɞɠɟɧɧɹ 5 3 100% 
Ⱦɥɹ ɪɟɫɩɨɧɞɟɧɬɿɜ 5 5 100% 

 
Ɉɬɠɟ, ɜɟɛɚɧɚɥɿɬɢɤɚ ɡɚɫɜɿɞɱɭє, ɳɨ ɫɚɣɬ ɚɝɟɧɰɿʀ «ɌȺɆ» ɦɚє ɩɨɬɟɧɰɿɚɥ ɹɤ ɰɟɧɬɪ 

ɰɢɮɪɨɜɨʀ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿʀ, ɨɞɧɚɤ ɩɨɬɪɟɛɭє ɩɨɞɚɥьɲɨɝɨ ɪɨɡɜɢɬɤɭ ɜ ɤɿɥьɤɨɯ ɧɚɩɪɹɦɚɯ. 
ɉɨ-ɩɟɪɲɟ, ɧɟɨɛɯɿɞɧɨ ɩɨɫɢɥɢɬɢ SEЇ-ɫɬɪɭɤɬɭɪɭ ɫɬɨɪɿɧɨɤ ɩɨɫɥɭɝ, ɳɨɛ ɡɛɿɥьɲɢɬɢ ɱɚɫɬɤɭ 
ɨɪɝɚɧɿɱɧɨɝɨ ɬɪɚɮɿɤɭ ɡɚ ɤɨɦɟɪɰɿɣɧɢɦɢ ɬɚ ɩɪɨɮɟɫɿɣɧɢɦɢ ɡɚɩɢɬɚɦɢ. ɉɨ-ɞɪɭɝɟ, ɞɨɰɿɥьɧɨ 
ɜɞɨɫɤɨɧɚɥɢɬɢ ɤɨɧɜɟɪɫɿɣɧɭ ɥɨɝɿɤɭ ɫɚɣɬɭ ɱɟɪɟɡ ɜɢɞɢɦɿ ɤɧɨɩɤɢ ɞɿʀ, ɤɨɧɬɚɤɬɧɿ ɮɨɪɦɢ ɬɚ 
ɡɪɨɡɭɦɿɥɿ ɦɚɪɲɪɭɬɢ ɤɨɪɢɫɬɭɜɚɱɚ. ɉɨ-ɬɪɟɬє, ɜɚɪɬɨ ɚɤɬɢɜɧɿɲɟ ɩɨɜ’ɹɡɭɜɚɬɢ ɫɚɣɬ ɿɡ 
ɫɨɰɿɚɥьɧɢɦɢ ɦɟɞɿɚ, ɳɨɛ ɟɤɫɩɟɪɬɧɢɣ ɤɨɧɬɟɧɬ ɭ FКМОЛШШФ ɬɚ IЧstКРrКЦ ɫɩɪɹɦɨɜɭɜɚɜ 
ɚɭɞɢɬɨɪɿɸ ɞɨ ɜɿɞɩɨɜɿɞɧɢɯ ɫɬɨɪɿɧɨɤ ɩɨɫɥɭɝ, ɤɟɣɫɿɜ ɚɛɨ ɤɨɧɫɭɥьɬɚɰɿɣ. ɉɨ-ɱɟɬɜɟɪɬɟ, 
ɫɬɨɪɿɧɤɢ ɡ ɜɢɫɨɤɢɦ ɤɨɟɮɿɰɿєɧɬɨɦ ɡɚɥɭɱɟɧɧɹ – «Ⱦɥɹ ɤɥɿєɧɬɿɜ», «ɉɪɨ ɧɚɫ», «Ⱥɧɚɥɿɡ ɪɢɧɤɭ 
TAM», «ɇɚɲɚ ɤɨɦɚɧɞɚ» – ɞɨɰɿɥьɧɨ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɹɤ ɨɫɧɨɜɭ ɞɥɹ ɩɨɫɢɥɟɧɧɹ PR-
ɤɨɦɩɨɧɟɧɬɚ ɛɪɟɧɞɭ, ɨɫɤɿɥьɤɢ ɫɚɦɟ ɜɨɧɢ ɩɿɞɬɪɢɦɭɸɬь ɞɨɜɿɪɭ ɞɨ ɚɝɟɧɰɿʀ. 

Meta-ɚɧɚɥɿɬɢɤɚ ɹɤ ɿɧɫɬɪɭɦɟɧɬ ɨɰɿɧɸɜɚɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɟɤɥɚɦɧɨ-PR-ɤɨɧɬɟɧɬɭ 
ɚɝɟɧɰɿʀ «ɌȺɆ». Ⱦɚɧɿ ɩɪɨɮɟɫɿɣɧɨʀ ɩɚɧɟɥɿ MОtК ɞɚɥɢ ɡɦɨɝɭ ɨɰɿɧɢɬɢ ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь 
ɨɤɪɟɦɢɯ ɬɢɩɿɜ ɤɨɧɬɟɧɬɭ ɚɝɟɧɰɿʀ «ɌȺɆ» ɭ FКМОЛШШФ ɬɚ IЧstКРrКЦ. Ⱥɧɚɥɿɡ ɡɚɫɜɿɞɱɢɜ 
ɧɟɪɿɜɧɨɦɿɪɧɿɫɬь НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ: ɩɨɬɨɱɧɿ ɩɨɤɚɡɧɢɤɢ ɨɤɪɟɦɢɯ ɩɭɛɥɿɤɚɰɿɣ є 
ɧɟɜɢɫɨɤɢɦɢ, ɨɞɧɚɤ ɦɚɬɟɪɿɚɥɢ ɟɤɫɩɟɪɬɧɨɝɨ, ɨɫɜɿɬɧьɨɝɨ, ɚɧɚɥɿɬɢɱɧɨɝɨ ɣ ɩɪɨɛɥɟɦɧɨ-
ɩɪɢɤɥɚɞɧɨɝɨ ɯɚɪɚɤɬɟɪɭ ɞɟɦɨɧɫɬɪɭɸɬь ɡɧɚɱɧɨ ɜɢɳɢɣ ɩɨɬɟɧɰɿɚɥ ɨɯɨɩɥɟɧɧɹ ɬɚ ɡɚɥɭɱɟɧɧɹ 
ɚɭɞɢɬɨɪɿʀ. ɐɟ ɩɿɞɬɜɟɪɞɠɭє, ɳɨ ɞɥɹ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɧɚɣɛɿɥьɲ ɰɿɧɧɢɦ є ɧɟ ɫɭɬɨ 
ɪɟɤɥɚɦɧɢɣ ɤɨɧɬɟɧɬ, ɚ ɩɨɜɿɞɨɦɥɟɧɧɹ, ɹɤɿ ɞɟɦɨɧɫɬɪɭɸɬь ɩɪɨɮɟɫɿɣɧɭ ɤɨɦɩɟɬɟɧɬɧɿɫɬь, 
ɩɨɹɫɧɸɸɬь ɤɨɪɢɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɨɫɥɿɞɠɟɧь ɿ ɮɨɪɦɭɸɬь ɞɨɜɿɪɭ ɞɨ ɚɧɚɥɿɬɢɱɧɢɯ 
ɪɿɲɟɧь (ɬɚɛɥ. 4). 

Ɉɬɪɢɦɚɧɿ ɪɟɡɭɥьɬɚɬɢ ɫɜɿɞɱɚɬь, ɳɨ ɧɚɣɛɿɥьɲɢɣ ɩɨɬɟɧɰɿɚɥ ɞɥɹ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ 
ɚɝɟɧɰɿʀ «ɌȺɆ» ɦɚɸɬь ɬɪɢ ɝɪɭɩɢ ɤɨɧɬɟɧɬɭ: ɨɫɜɿɬɧьɨ-ɟɤɫɩɟɪɬɧɢɣ, ɚɧɚɥɿɬɢɱɧɨ-ɤɟɣɫɨɜɢɣ, 
ɿɦɿɞɠɟɜɨ-ɩɪɟɡɟɧɬɚɰɿɣɧɢɣ. ȼɨɧɢ ɜɢɤɨɧɭɸɬь PR-ɮɭɧɤɰɿɸ – ɮɨɪɦɭɸɬь ɞɨɜɿɪɭ ɞɨ ɚɝɟɧɰɿʀ, 
ɩɨɹɫɧɸɸɬь ʀʀ ɩɪɨɮɟɫɿɣɧɭ ɫɩɟɰɿɚɥɿɡɚɰɿɸ, ɞɟɦɨɧɫɬɪɭɸɬь ɡɞɚɬɧɿɫɬь ɩɪɚɰɸɜɚɬɢ ɡ ɞɚɧɢɦɢ. 
ȼɨɞɧɨɱɚɫ ɜɿɞɟɨɮɨɪɦɚɬɢ ɩɨɬɪɟɛɭɸɬь ɩɨɫɢɥɟɧɧɹ ɤɨɧɜɟɪɫɿɣɧɨʀ ɥɨɝɿɤɢ ɱɟɪɟɡ ɱɿɬɤɿ ɡɚɤɥɢɤɢ 
ɞɨ ɞɿʀ, ɩɟɪɟɯɨɞɢ ɧɚ ɫɚɣɬ ɿ ɩɪɢɜ’ɹɡɤɭ ɞɨ ɤɨɧɤɪɟɬɧɢɯ ɩɨɫɥɭɝ. 



Marketing and Digital Technologies          Volume 10, No 3, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

 

56 
 
 

Ɍɚɛɥɢɰɹ 4 – Ɋɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɨɤɪɟɦɢɯ ɬɢɩɿɜ ɤɨɧɬɟɧɬɭ ɚɝɟɧɰɿʀ «ɌȺɆ» ɭ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ 

Ɍɢɩ ɤɨɧɬɟɧɬɭ ɉɪɢɤɥɚɞ ɩɭɛɥɿɤɚɰɿʀ ɉɟɪɟɝɥɹɞɢ ȼɡɚєɦɨɞɿʀ Ʉɨɦɭɧɿɤɚɰɿɣɧɟ ɡɧɚɱɟɧɧɹ 

ȼɿɞɟɨ-
ɩɪɟɡɟɧɬɚɰɿɣɧɢɣ 

RООХs / ɜɿɞɟɨ ɩɪɨ 
ɚɝɟɧɰɿɸ «ɌȺɆ» 

37 556 82 
Ɂɚɛɟɡɩɟɱɭє ɧɚɣɛɿɥьɲɟ 
ɨɯɨɩɥɟɧɧɹ ɬɚ ɩɟɪɜɢɧɧɭ 
ɜɢɞɢɦɿɫɬь ɛɪɟɧɞɭ 

Ɉɫɜɿɬɧьɨ-
ɟɤɫɩɟɪɬɧɢɣ 

«Ɋɟɤɥɚɦɚ ɛɟɡ ɪɢɡɢɤɿɜ: 
ɡɚɤɨɧɧɿɫɬь ɿ ɛɟɡɩɟɤɚ 
ɤɨɧɬɟɧɬɭ» 

2 826 112 
Ⱦɟɦɨɧɫɬɪɭє ɧɚɣɜɢɳɭ 
ɜɡɚєɦɨɞɿɸ ɬɚ ɩɨɫɢɥɸє 
ɟɤɫɩɟɪɬɧɟ ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ 

ȼɿɞɟɨ ɡ 
ɩɨɫɢɥɚɧɧɹɦ 

RООХs ɿɡ ɩɨɫɢɥɚɧɧɹɦ ɧɚ 
Google Sheets 

1 200 1 
Ɇɚє ɨɯɨɩɥɟɧɧɹ, ɚɥɟ 
ɩɨɬɪɟɛɭє ɫɢɥьɧɿɲɨɝɨ 
ɡɚɤɥɢɤɭ ɞɨ ɞɿʀ 

ȱɦɿɞɠɟɜɨ-
ɩɪɟɡɟɧɬɚɰɿɣɧɢɣ 

«ɌȺɆ — ɩɪɨɜɚɣɞɟɪ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɞɚɧɢɯ…» 

322 11 
ɉɿɞɬɪɢɦɭє ɡɚɝɚɥьɧɟ 
ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ ɚɝɟɧɰɿʀ 

ɉɪɨɛɥɟɦɧɨ-
ɟɤɫɩɟɪɬɧɢɣ 

«Ɇɿɮ ɩɪɨ ɫɢɧɟɪɝɿɸ…» 205 4 
ɉɪɚɰɸє ɧɚ ɪɨɡɲɢɪɟɧɧɹ 
ɨɯɨɩɥɟɧɧɹ ɱɟɪɟɡ 
ɩɪɨɛɥɟɦɚɬɢɡɚɰɿɸ ɬɟɦɢ 

Ⱥɧɚɥɿɬɢɱɧɨ-
ɤɟɣɫɨɜɢɣ 

«Ⱥɧɚɥɿɬɢɤɚ ɫɩɨɠɢɜɱɨʀ 
ɩɨɜɟɞɿɧɤɢ ɭ ɫɮɟɪɿ 
ɬɚɤɫɿ» 

191 13 
ɉɨɤɚɡɭє ɩɪɚɤɬɢɱɧɭ ɰɿɧɧɿɫɬь 
ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɧɚɥɿɬɢɤɢ 

Ɉɫɜɿɬɧьɨ-
ɚɧɚɥɿɬɢɱɧɢɣ 

«Ɇɚɪɤɟɬɢɧɝɨɜɿ 
ɞɨɫɥɿɞɠɟɧɧɹ — ɲɥɹɯ 
ɞɨ ɭɫɩɿɯɭ…» 

113 4 
Ɏɨɪɦɭє ɪɨɡɭɦɿɧɧɹ ɤɨɪɢɫɬɿ 
ɞɨɫɥɿɞɠɟɧь ɞɥɹ ɛɿɡɧɟɫɭ 

 
ɇɚ ɨɫɧɨɜɿ ɬɟɨɪɟɬɢɱɧɢɯ ɩɨɥɨɠɟɧь, ɜɟɛɚɧɚɥɿɬɢɤɢ ɫɚɣɬɭ ɬɚ ɚɧɚɥɿɡɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ 

ɡɚɩɪɨɩɨɧɨɜɚɧɨ ɦɨɞɟɥь ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ 
ɚɝɟɧɰɿʀ «ɌȺɆ». Ȳʀ ɥɨɝɿɤɚ ɩɨɥɹɝɚє ɜ ɩɨєɞɧɚɧɧɿ ɫɚɣɬɭ, ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ, ɟɤɫɩɟɪɬɧɨɝɨ 
ɤɨɧɬɟɧɬɭ, PR-ɞɨɜɿɪɢ, ɪɟɤɥɚɦɧɢɯ ɡɚɤɥɢɤɿɜ ɞɨ ɞɿʀ ɬɚ ɰɢɮɪɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɜ єɞɢɧɭ ɫɢɫɬɟɦɭ 
ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ (ɬɚɛɥ. 5). 

Ɂɚɩɪɨɩɨɧɨɜɚɧɚ ɦɨɞɟɥь ɩɨɤɚɡɭє, ɳɨ ɟɮɟɤɬɢɜɧɟ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ 
ɚɝɟɧɰɿʀ ɧɟ ɦɨɠɟ ɨɛɦɟɠɭɜɚɬɢɫɹ ɨɤɪɟɦɢɦɢ ɪɟɤɥɚɦɧɢɦɢ ɩɨɜɿɞɨɦɥɟɧɧɹɦɢ ɚɛɨ 
ɩɟɪɿɨɞɢɱɧɢɦɢ ɩɭɛɥɿɤɚɰɿɹɦɢ ɜ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ. Ⱦɥɹ ɚɝɟɧɰɿʀ «ɌȺɆ» ɤɥɸɱɨɜɢɦ є 
ɩɨєɞɧɚɧɧɹ ɪɟɤɥɚɦɧɨʀ ɜɢɞɢɦɨɫɬɿ, PR-ɞɨɜɿɪɢ, ɟɤɫɩɟɪɬɧɨɝɨ ɤɨɧɬɟɧɬɭ, ɚɧɚɥɿɬɢɱɧɨʀ 
ɞɨɤɚɡɨɜɨɫɬɿ ɬɚ ɜɢɦɿɪɸɜɚɧɧɹ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɰɢɮɪɨɜɢɯ ɤɚɧɚɥɿɜ. 

ɇɚ ɨɫɧɨɜɿ ɪɟɡɭɥьɬɚɬɿɜ ɜɟɛɚɧɚɥɿɬɢɤɢ, MОtК-ɚɧɚɥɿɬɢɤɢ, ɤɨɧɬɟɧɬ-ɚɧɚɥɿɡɭ ɰɢɮɪɨɜɢɯ 
ɤɚɧɚɥɿɜ ɬɚ ɡɚɩɪɨɩɨɧɨɜɚɧɨʀ ɦɨɞɟɥɿ ɞɨɰɿɥьɧɨ ɜɢɡɧɚɱɢɬɢ ɩɪɚɤɬɢɱɧɿ ɧɚɩɪɹɦɢ ɩɨɫɢɥɟɧɧɹ 
ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɚɝɟɧɰɿʀ «ɌȺɆ». ɐɿ ɧɚɩɪɹɦɢ ɛɟɡɩɨɫɟɪɟɞɧьɨ 
ɩɨɜ’ɹɡɚɧɿ ɡ ɨɩɬɢɦɿɡɚɰɿєɸ ɫɚɣɬɭ ɹɤ ɰɟɧɬɪɭ НТРТtКХ-ɩɪɢɫɭɬɧɨɫɬɿ, ɪɨɡɜɢɬɤɨɦ ɟɤɫɩɟɪɬɧɨɝɨ 
ɤɨɧɬɟɧɬɭ, ɩɿɞɜɢɳɟɧɧɹɦ ɪɨɥɿ ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ, ɩɨɫɢɥɟɧɧɹɦ PR-ɞɨɜɿɪɢ ɬɚ ɮɨɪɦɭɜɚɧɧɹɦ 
єɞɢɧɨʀ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿɣɧɨʀ ɫɢɫɬɟɦɢ (ɬɚɛɥ. 6). 

Ɂɚɩɪɨɩɨɧɨɜɚɧɿ ɧɚɩɪɹɦɢ ɩɨɫɢɥɟɧɧɹ digital-ɩɪɢɫɭɬɧɨɫɬɿ ɚɝɟɧɰɿʀ «ɌȺɆ» 
ɞɟɦɨɧɫɬɪɭɸɬь, ɳɨ ɿɧɬɟɝɪɨɜɚɧɚ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿɹ ɛɪɟɧɞɭ ɦɚє ɛɭɞɭɜɚɬɢɫɹ ɧɟ 
ɧɚɜɤɨɥɨ ɨɤɪɟɦɢɯ ɩɭɛɥɿɤɚɰɿɣ ɚɛɨ ɬɟɯɧɿɱɧɢɯ ɩɪɚɜɨɤ ɫɚɣɬɭ, ɚ ɹɤ ɰɿɥɿɫɧɚ ɫɢɫɬɟɦɚ ɜɡɚєɦɨɞɿʀ. 
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Ⱥ. Ɇ. Ɍɚɧɚɫɿɣɱɭɤ, Ⱥ. Ɇ. ɋɚɜɱɭɤ, Ⱦ. Ƚ. ɉɪɢɧьɤɨ, Ⱥ. Ɉ. Ȼɨɥɯɨɜɿɬɿɧɚ. Іɧɬɟɝɪɨɜɚɧɿ ɪɟɤɥɚɦɧɿ 
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57 

 

Ɍɚɛɥɢɰɹ 5 – Ɇɨɞɟɥь ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɚɝɟɧɰɿʀ «ɌȺɆ» 

Ʉɨɦɩɨɧɟɧɬ ɦɨɞɟɥɿ Ɉɫɧɨɜɧɢɣ ɡɦɿɫɬ 
Ɏɭɧɤɰɿɹ ɭ ɮɨɪɦɭɜɚɧɧɿ ɛɪɟɧɞɭ 

«ɌȺɆ» 

Ɋɟɤɥɚɦɧɢɣ 
ɤɨɦɩɨɧɟɧɬ 

ɉɨɜɿɞɨɦɥɟɧɧɹ ɩɪɨ ɩɨɫɥɭɝɢ, CTA, 
ɩɪɨɫɭɜɚɧɧɹ ɤɨɧɫɭɥьɬɚɰɿɣ ɿ ɞɨɫɥɿɞɠɟɧь 

Ɏɨɪɦɭє ɩɟɪɜɢɧɧɢɣ ɿɧɬɟɪɟɫ ɿ 
ɫɬɢɦɭɥɸє ɡɜɟɪɧɟɧɧɹ 

PR-ɤɨɦɩɨɧɟɧɬ 
Ʉɨɦɚɧɞɚ, ɟɤɫɩɟɪɬɧɿɫɬь, ɦɟɬɨɞɨɥɨɝɿɹ, 
ɩɪɢɧɰɢɩɢ ɪɨɛɨɬɢ, ɪɟɩɭɬɚɰɿɣɧɿ ɦɚɬɟɪɿɚɥɢ 

ɉɿɞɬɪɢɦɭє ɞɨɜɿɪɭ ɣ ɩɪɨɮɟɫɿɣɧɭ 
ɥɟɝɿɬɢɦɧɿɫɬь 

Digital-ɤɨɦɩɨɧɟɧɬ 
ɋɚɣɬ, ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ, ɩɨɲɭɤɨɜɚ ɜɢɞɚɱɚ, 
ɛɥɨɝ, ɜɿɞɟɨɤɨɧɬɟɧɬ 

Ɂɚɛɟɡɩɟɱɭє ɰɢɮɪɨɜɭ 
ɞɨɫɬɭɩɧɿɫɬь ɿ ɪɟɝɭɥɹɪɧɭ 
ɜɡɚєɦɨɞɿɸ 

Ⱥɧɚɥɿɬɢɱɧɢɣ 
ɤɨɦɩɨɧɟɧɬ 

ȱɧɫɚɣɬɢ ɪɢɧɤɭ, ɤɟɣɫɢ, ɪɟɡɭɥьɬɚɬɢ 
ɞɨɫɥɿɞɠɟɧь, ɩɨɹɫɧɟɧɧɹ ɞɚɧɢɯ 

Ⱦɟɦɨɧɫɬɪɭє ɞɨɫɥɿɞɧɢɰьɤɭ 
ɤɨɦɩɟɬɟɧɬɧɿɫɬь ɚɝɟɧɰɿʀ 

ȱɧɬɟɪɚɤɬɢɜɧɢɣ 
ɤɨɦɩɨɧɟɧɬ 

Ʉɨɦɟɧɬɚɪɿ, ɮɨɪɦɢ, ɦɟɫɟɧɞɠɟɪɢ, 
ɩɟɪɟɯɨɞɢ, ɡɚɩɢɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ 

Ɂɚɛɟɡɩɟɱɭє ɡɜɨɪɨɬɧɢɣ ɡɜ’ɹɡɨɤ ɿ 
ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ 

ȼɢɦɿɪɸɜɚɥьɧɢɣ 
ɤɨɦɩɨɧɟɧɬ 

Google Analytics, Search Console, Meta-
ɚɧɚɥɿɬɢɤɚ, ɤɨɧɜɟɪɫɿʀ 

Ⱦɚє ɡɦɨɝɭ ɤɨɪɢɝɭɜɚɬɢ 
ɤɨɦɭɧɿɤɚɰɿɸ ɧɚ ɨɫɧɨɜɿ ɞɚɧɢɯ 

 
Ɍɚɛɥɢɰɹ 6 – ɉɪɚɤɬɢɱɧɿ ɧɚɩɪɹɦɢ ɩɨɫɢɥɟɧɧɹ ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ 

ɛɪɟɧɞɭ ɚɝɟɧɰɿʀ «ɌȺɆ» 
ɇɚɩɪɹɦ 

ɭɞɨɫɤɨɧɚɥɟɧɧɹ 
ȼɢɹɜɥɟɧɚ ɩɪɨɛɥɟɦɚ / 

ɪɟɡɟɪɜ 
ɓɨ ɞɨɰɿɥьɧɨ ɡɪɨɛɢɬɢ 

ɩɟɪɲɨɱɟɪɝɨɜɨ 
Ɉɱɿɤɭɜɚɧɢɣ 

ɤɨɦɭɧɿɤɚɰɿɣɧɢɣ ɟɮɟɤɬ 

SEO-ɫɬɪɭɤɬɭɪɚ 
ɫɚɣɬɭ 

Ɉɪɝɚɧɿɱɧɢɣ ɩɨɲɭɤ ɦɚє 
ɩɨɬɟɧɰɿɚɥ, ɚɥɟ ɩɨɬɪɟɛɭє 
ɩɨɫɢɥɟɧɧɹ ɱɟɪɟɡ 
ɫɬɪɭɤɬɭɪɭ ɫɬɨɪɿɧɨɤ ɿ 
ɪɟɥɟɜɚɧɬɧɿɫɬь ɤɨɧɬɟɧɬɭ 

Ɉɩɬɢɦɿɡɭɜɚɬɢ ɫɬɨɪɿɧɤɢ 
ɩɨɫɥɭɝ: H1–H2, ɦɟɬɚɨɩɢɫɢ, 
ɤɥɸɱɨɜɿ ɡɚɩɢɬɢ, URL-
ɫɬɪɭɤɬɭɪɭ, ɜɧɭɬɪɿɲɧɸ 
ɩɟɪɟɥɿɧɤɨɜɤɭ 

Ɂɪɨɫɬɚɧɧɹ ɨɪɝɚɧɿɱɧɨɝɨ 
ɬɪɚɮɿɤɭ, ɤɪɚɳɚ 
ɜɢɞɢɦɿɫɬь ɡɚ 
ɩɪɨɮɟɫɿɣɧɢɦɢ ɣ 
ɤɨɦɟɪɰɿɣɧɢɦɢ 
ɡɚɩɢɬɚɦɢ 

Ʉɨɧɜɟɪɫɿɣɧɚ 
ɥɨɝɿɤɚ ɫɚɣɬɭ 

ɋɚɣɬ ɩɪɟɡɟɧɬɭє ɛɪɟɧɞ, ɚɥɟ 
ɲɥɹɯ ɤɨɪɢɫɬɭɜɚɱɚ ɞɨ 
ɡɜɟɪɧɟɧɧɹ ɩɨɬɪɟɛɭє 
ɫɩɪɨɳɟɧɧɹ 

Ⱦɨɞɚɬɢ ɩɨɦɿɬɧɿ CTA: 
«Ɂɚɦɨɜɢɬɢ ɞɨɫɥɿɞɠɟɧɧɹ», 
«ɉɨɝɨɜɨɪɢɬɢ ɡ ɟɤɫɩɟɪɬɨɦ», 
«Ɉɬɪɢɦɚɬɢ ɤɨɧɫɭɥьɬɚɰɿɸ»; 
ɪɨɡɦɿɫɬɢɬɢ ɮɨɪɦɢ ɧɚ 
ɫɬɨɪɿɧɤɚɯ ɩɨɫɥɭɝ 

Ɂɪɨɫɬɚɧɧɹ ɤɿɥьɤɨɫɬɿ 
ɡɜɟɪɧɟɧь ɿ ɩɟɪɟɯɨɞɿɜ 
ɜɿɞ ɨɡɧɚɣɨɦɥɟɧɧɹ ɞɨ ɞɿʀ 

ɋɬɨɪɿɧɤɢ ɞɨɜɿɪɢ 

ɋɬɨɪɿɧɤɢ «Ⱦɥɹ ɤɥɿєɧɬɿɜ», 
«ɉɪɨ ɧɚɫ», «ɇɚɲɚ 
ɤɨɦɚɧɞɚ» ɦɚɸɬь ɜɢɫɨɤɢɣ 
ɩɨɬɟɧɰɿɚɥ PR-ɞɨɜɿɪɢ 

ɉɨɫɢɥɢɬɢ ɰɿ ɫɬɨɪɿɧɤɢ 
ɛɥɨɤɚɦɢ: ɞɨɫɜɿɞ, 
ɦɟɬɨɞɨɥɨɝɿɹ, ɩɟɪɟɜɚɝɢ 
ɫɩɿɜɩɪɚɰɿ, ɩɪɢɤɥɚɞɢ 
ɡɚɩɢɬɿɜ ɤɥɿєɧɬɿɜ, 
ɟɤɫɩɟɪɬɧɿɫɬь ɤɨɦɚɧɞɢ 

ɉɿɞɜɢɳɟɧɧɹ ɞɨɜɿɪɢ ɞɨ 
ɚɝɟɧɰɿʀ ɹɤ ɟɤɫɩɟɪɬɧɨʀ 
ɨɪɝɚɧɿɡɚɰɿʀ 

Ⱥɧɚɥɿɬɢɱɧɢɣ 
ɤɨɧɬɟɧɬ 

ɇɚɣɰɿɧɧɿɲɢɦ ɞɥɹ ɛɪɟɧɞɭ 
є ɤɨɧɬɟɧɬ, ɳɨ ɞɟɦɨɧɫɬɪɭє 
ɞɨɫɥɿɞɧɢɰьɤɭ 
ɟɤɫɩɟɪɬɧɿɫɬь 

ɋɬɜɨɪɢɬɢ ɪɭɛɪɢɤɢ: 
«ȱɧɫɚɣɬɢ ɪɢɧɤɭ», «Ⱦɚɧɿ ɞɥɹ 
ɛɿɡɧɟɫɭ», «ɉɨɜɟɞɿɧɤɚ 
ɫɩɨɠɢɜɚɱɿɜ», «Ɋɟɩɭɬɚɰɿɣɧɚ 
ɚɧɚɥɿɬɢɤɚ» 

Ɏɨɪɦɭɜɚɧɧɹ ɨɛɪɚɡɭ 
ɚɝɟɧɰɿʀ ɹɤ ɞɠɟɪɟɥɚ 
ɹɤɿɫɧɨʀ ɦɚɪɤɟɬɢɧɝɨɜɨʀ 
ɚɧɚɥɿɬɢɤɢ 

Ɉɫɜɿɬɧьɨ-
ɟɤɫɩɟɪɬɧɢɣ 
ɤɨɧɬɟɧɬ 

ɇɚɣɜɢɳɭ 
ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь 
ɞɟɦɨɧɫɬɪɭɸɬь ɬɟɦɢ 
ɩɪɚɤɬɢɱɧɨʀ ɤɨɪɢɫɬɿ, 

Ɋɟɝɭɥɹɪɧɨ ɩɭɛɥɿɤɭɜɚɬɢ 
ɤɨɪɨɬɤɿ ɩɨɹɫɧɟɧɧɹ, ɱɟɤ-
ɥɢɫɬɢ, ɦɿɧɿ-ɝɚɣɞɢ, ɪɨɡɛɨɪɢ 

Ɂɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ 
ɱɟɪɟɡ ɤɨɪɢɫɧɢɣ ɤɨɧɬɟɧɬ 
ɿ ɩɨɫɢɥɟɧɧɹ 
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ɇɚɩɪɹɦ 
ɭɞɨɫɤɨɧɚɥɟɧɧɹ 

ȼɢɹɜɥɟɧɚ ɩɪɨɛɥɟɦɚ / 
ɪɟɡɟɪɜ 

ɓɨ ɞɨɰɿɥьɧɨ ɡɪɨɛɢɬɢ 
ɩɟɪɲɨɱɟɪɝɨɜɨ 

Ɉɱɿɤɭɜɚɧɢɣ 
ɤɨɦɭɧɿɤɚɰɿɣɧɢɣ ɟɮɟɤɬ 

ɡɨɤɪɟɦɚ ɡɚɤɨɧɧɿɫɬь 
ɪɟɤɥɚɦɢ ɣ ɛɟɡɩɟɤɚ 
ɤɨɧɬɟɧɬɭ 

ɩɨɦɢɥɨɤ ɭ ɪɟɤɥɚɦɿ ɬɚ 
ɞɨɫɥɿɞɠɟɧɧɹɯ 

ɟɤɫɩɟɪɬɧɨɝɨ 
ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ 

Ɂɜ’ɹɡɨɤ ɫɚɣɬɭ ɿ 
ɫɨɰɦɟɪɟɠ 

ЇrРКЧТМ SШМТКХ ɩɪɢɫɭɬɧɿɣ, 
ɚɥɟ ɩɨɬɪɟɛɭє ɚɤɬɢɜɧɿɲɨɝɨ 
ɫɩɪɹɦɭɜɚɧɧɹ ɬɪɚɮɿɤɭ ɧɚ 
ɫɚɣɬ 

ɍ ɤɨɠɧɨɦɭ ɟɤɫɩɟɪɬɧɨɦɭ 
ɞɨɩɢɫɿ ɞɚɜɚɬɢ ɥɨɝɿɱɧɢɣ 
ɩɟɪɟɯɿɞ ɧɚ ɫɬɨɪɿɧɤɭ 
ɩɨɫɥɭɝɢ, ɤɟɣɫ, 
ɤɨɧɫɭɥьɬɚɰɿɸ ɚɛɨ ɮɨɪɦɭ 
ɡɜ’ɹɡɤɭ 

Ɂɦɿɰɧɟɧɧɹ 
ɿɧɬɟɝɪɨɜɚɧɨɫɬɿ НТРТtКХ-
ɤɚɧɚɥɿɜ ɿ ɡɪɨɫɬɚɧɧɹ 
ɰɿɥьɨɜɢɯ ɩɟɪɟɯɨɞɿɜ 

ȼɿɞɟɨ ɬɚ RООХs 

ȼɿɞɟɨɮɨɪɦɚɬɢ ɦɨɠɭɬь 
ɞɚɜɚɬɢ ɨɯɨɩɥɟɧɧɹ, ɚɥɟ ɧɟ 
ɡɚɜɠɞɢ ɡɚɛɟɡɩɟɱɭɸɬь 
ɜɡɚєɦɨɞɿɸ 

Ɋɨɛɢɬɢ ɤɨɪɨɬɤɿ ɜɿɞɟɨ ɡ 
ɱɿɬɤɢɦ CTA: «ɞɿɡɧɚɬɢɫɹ 
ɛɿɥьɲɟ», «ɩɟɪɟɣɬɢ ɧɚ 
ɫɚɣɬ», «ɡɚɦɨɜɢɬɢ ɚɧɚɥɿɡ», 
«ɩɟɪɟɜɿɪɢɬɢ ɪɟɤɥɚɦɭ» 

ɉɟɪɟɬɜɨɪɟɧɧɹ 
ɨɯɨɩɥɟɧɧɹ ɧɚ 
ɜɡɚєɦɨɞɿɸ ɬɚ ɩɟɪɟɯɨɞɢ 

Ɋɟɩɭɬɚɰɿɣɧɢɣ 
PR-ɤɨɧɬɟɧɬ 

Ⱦɥɹ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ 
ɜɚɠɥɢɜɚ ɞɨɜɿɪɚ ɞɨ 
ɦɟɬɨɞɨɥɨɝɿʀ ɬɚ ɤɨɦɚɧɞɢ 

ɉɭɛɥɿɤɭɜɚɬɢ ɦɚɬɟɪɿɚɥɢ ɩɪɨ 
ɩɪɢɧɰɢɩɢ ɞɨɫɥɿɞɠɟɧь, 
ɟɬɚɩɢ ɪɨɛɨɬɢ, ɹɤɿɫɬь ɞɚɧɢɯ, 
ɟɬɢɱɧɿɫɬь ɡɛɨɪɭ ɿɧɮɨɪɦɚɰɿʀ 

ɉɨɫɢɥɟɧɧɹ 
ɪɟɩɭɬɚɰɿɣɧɨʀ ɫɬɿɣɤɨɫɬɿ 
ɬɚ ɩɪɨɮɟɫɿɣɧɨʀ 
ɥɟɝɿɬɢɦɧɨɫɬɿ ɛɪɟɧɞɭ 

ȼɢɦɿɪɸɜɚɧɧɹ 
ɟɮɟɤɬɢɜɧɨɫɬɿ 

Ʉɥɸɱɨɜɿ ɩɨɞɿʀ / ɤɨɧɜɟɪɫɿʀ 
ɩɨɬɪɟɛɭɸɬь 
ɧɚɥɚɲɬɭɜɚɧɧɹ ɞɥɹ ɩɨɜɧɨʀ 
ɨɰɿɧɤɢ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ 

ɇɚɥɚɲɬɭɜɚɬɢ ɩɨɞɿʀ: ɤɥɿɤ ɧɚ 
ОЦКТХ/ɬɟɥɟɮɨɧ, ɧɚɞɫɢɥɚɧɧɹ 
ɮɨɪɦɢ, ɩɟɪɟɯɿɞ ɭ 
ɦɟɫɟɧɞɠɟɪ, ɩɟɪɟɝɥɹɞ 
ɫɬɨɪɿɧɤɢ ɩɨɫɥɭɝɢ 

Ɇɨɠɥɢɜɿɫɬь ɨɰɿɧɸɜɚɬɢ 
ɧɟ ɥɢɲɟ ɩɟɪɟɝɥɹɞɢ, ɚ 
ɪɟɚɥьɧɿ ɛɿɡɧɟɫ-ɞɿʀ 
ɚɭɞɢɬɨɪɿʀ 

 
ɍ ɰɿɣ ɫɢɫɬɟɦɿ ɫɚɣɬ ɜɢɤɨɧɭє ɮɭɧɤɰɿɸ ɰɟɧɬɪɭ ɞɨɜɿɪɢ ɣ ɤɨɧɜɟɪɫɿʀ, ɫɨɰɿɚɥьɧɿ ɦɟɞɿɚ – 

ɮɭɧɤɰɿɸ ɩɨɲɢɪɟɧɧɹ ɟɤɫɩɟɪɬɧɨɝɨ ɤɨɧɬɟɧɬɭ ɬɚ ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ, PR-ɤɨɦɭɧɿɤɚɰɿʀ – 
ɮɭɧɤɰɿɸ ɪɟɩɭɬɚɰɿɣɧɨɝɨ ɩɿɞɤɪɿɩɥɟɧɧɹ, ɚ ɪɟɤɥɚɦɧɿ ɿɧɫɬɪɭɦɟɧɬɢ – ɮɭɧɤɰɿɸ ɩɪɢɜɟɪɧɟɧɧɹ 
ɭɜɚɝɢ ɣ ɫɬɢɦɭɥɸɜɚɧɧɹ ɰɿɥьɨɜɢɯ ɞɿɣ. ɋɚɦɟ ɩɨєɞɧɚɧɧɹ ɰɢɯ ɟɥɟɦɟɧɬɿɜ ɞɚє ɡɦɨɝɭ 
ɬɪɚɧɫɮɨɪɦɭɜɚɬɢ ɰɢɮɪɨɜɭ ɩɪɢɫɭɬɧɿɫɬь ɚɝɟɧɰɿʀ ɡ ɿɧɮɨɪɦɚɰɿɣɧɨʀ ɜ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿɣɧɭ. 

Ⱦɥɹ ɪɟɚɥɿɡɚɰɿʀ ɡɚɩɪɨɩɨɧɨɜɚɧɢɯ ɧɚɩɪɹɦɿɜ ɞɨɰɿɥьɧɨ ɫɮɨɪɦɭɜɚɬɢ ɛɚɡɨɜɢɣ ɤɨɧɬɟɧɬ-
ɩɥɚɧ, ɹɤɢɣ ɩɨєɞɧɭє ɪɟɤɥɚɦɧɿ, PR, ɚɧɚɥɿɬɢɱɧɿ ɬɚ ɿɧɬɟɪɚɤɬɢɜɧɿ ɩɨɜɿɞɨɦɥɟɧɧɹ. Ɍɚɤɢɣ ɩɥɚɧ 
ɦɨɠɟ ɛɭɬɢ ɜɢɤɨɪɢɫɬɚɧɢɣ ɹɤ ɿɧɫɬɪɭɦɟɧɬ ɨɩɟɪɚɰɿɨɧɚɥɿɡɚɰɿʀ ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-
ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɚɝɟɧɰɿʀ «ɌȺɆ» (ɬɚɛɥ. 7). 

 
Ɍɚɛɥɢɰɹ 7 – Ʉɨɧɬɟɧɬ-ɩɥɚɧ ɚɝɟɧɰɿʀ «ɌȺɆ» ɹɤ ɿɧɫɬɪɭɦɟɧɬ ɨɩɟɪɚɰɿɨɧɚɥɿɡɚɰɿʀ 

ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ 

ɉɪɿɨɪɢɬɟɬ Ʉɚɧɚɥ 
ɓɨ ɡɚɩɨɜɧɢɬɢ / 

ɫɬɜɨɪɢɬɢ 
Ɍɢɩ ɤɨɧɬɟɧɬɭ Ɂɦɿɫɬ ɩɨɜɿɞɨɦɥɟɧɧɹ 

Ɋɨɥь ɭ 
ɮɨɪɦɭɜɚɧɧɿ 

ɛɪɟɧɞɭ 

1 
ɋɚɣɬ: 

ɫɬɨɪɿɧɤɢ 
ɩɨɫɥɭɝ 

Ɉɧɨɜɢɬɢ 
ɫɬɨɪɿɧɤɢ «əɤɿɫɧɿ 
ɞɨɫɥɿɞɠɟɧɧɹ», 
«Ⱥɧɚɥɿɡ ɪɢɧɤɭ», 
«Ȼɪɟɧɞ-
ɞɨɫɥɿɞɠɟɧɧɹ», 
«Ɋɟɩɭɬɚɰɿɣɧɿ 
ɞɨɫɥɿɞɠɟɧɧɹ» 

Ɋɟɤɥɚɦɧɨ-
ɿɧɮɨɪɦɚɰɿɣɧɢɣ 

ɓɨ ɰɟ ɡɚ ɩɨɫɥɭɝɚ, ɤɨɦɭ 
ɩɨɬɪɿɛɧɚ, ɹɤɭ ɛɿɡɧɟɫ-
ɩɪɨɛɥɟɦɭ ɜɢɪɿɲɭє, 
ɹɤɢɣ ɪɟɡɭɥьɬɚɬ ɨɬɪɢɦɭє 
ɤɥɿєɧɬ 

Ɏɨɪɦɭє 
ɪɨɡɭɦɿɧɧɹ 
ɰɿɧɧɨɫɬɿ ɩɨɫɥɭɝ 
ɿ ɫɬɢɦɭɥɸє 
ɡɜɟɪɧɟɧɧɹ 
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ɉɪɿɨɪɢɬɟɬ Ʉɚɧɚɥ 
ɓɨ ɡɚɩɨɜɧɢɬɢ / 

ɫɬɜɨɪɢɬɢ 
Ɍɢɩ ɤɨɧɬɟɧɬɭ Ɂɦɿɫɬ ɩɨɜɿɞɨɦɥɟɧɧɹ 

Ɋɨɥь ɭ 
ɮɨɪɦɭɜɚɧɧɿ 

ɛɪɟɧɞɭ 

2 
ɋɚɣɬ: 

ɝɨɥɨɜɧɚ 
ɫɬɨɪɿɧɤɚ 

Ⱦɨɞɚɬɢ ɛɥɨɤ 
«ɑɢɦ ɌȺɆ 
ɤɨɪɢɫɧɚ 
ɛɿɡɧɟɫɭ» 

PR + ɛɪɟɧɞ-
ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ 

3–5 ɤɥɸɱɨɜɢɯ ɩɟɪɟɜɚɝ: 
ɞɚɧɿ, ɚɧɚɥɿɬɢɤɚ, ɞɨɫɜɿɞ, 
ɩɪɚɤɬɢɱɧɿ ɪɿɲɟɧɧɹ, 
ɤɨɧɮɿɞɟɧɰɿɣɧɿɫɬь 

ɒɜɢɞɤɨ 
ɩɨɹɫɧɸє 
ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ 
ɛɪɟɧɞɭ 

3 

ɋɚɣɬ: 
“ɉɪɨ ɧɚɫ” 

/ 
“Ʉɨɦɚɧɞɚ” 

Ⱦɨɞɚɬɢ ɛɥɨɤɢ 
ɩɪɨ 
ɟɤɫɩɟɪɬɧɿɫɬь, 
ɞɨɫɜɿɞ, 
ɩɪɢɧɰɢɩɢ 
ɪɨɛɨɬɢ 

Ɋɟɩɭɬɚɰɿɣɧɢɣ 
PR 

ɏɬɨ ɫɬɨʀɬь ɡɚ ɚɝɟɧɰɿєɸ, 
ɹɤɿ ɤɨɦɩɟɬɟɧɬɧɨɫɬɿ ɦɚє 
ɤɨɦɚɧɞɚ, ɹɤ 
ɡɚɛɟɡɩɟɱɭєɬьɫɹ ɹɤɿɫɬь 
ɞɨɫɥɿɞɠɟɧь 

ɉɿɞɫɢɥɸє 
ɞɨɜɿɪɭ ɞɨ 
ɛɪɟɧɞɭ 

4 
Facebook / 
Instagram 

Ɋɭɛɪɢɤɚ 
«Ɇɚɪɤɟɬɢɧɝɨɜɿ 
ɞɨɫɥɿɞɠɟɧɧɹ 
ɩɪɨɫɬɨ» 

Ɉɫɜɿɬɧьɨ-
ɟɤɫɩɟɪɬɧɢɣ 

ɉɨɹɫɧɟɧɧɹ: ɳɨ ɬɚɤɟ 
ɮɨɤɭɫ-ɝɪɭɩɚ, ɝɥɢɛɢɧɧɟ 
ɿɧɬɟɪɜ’ɸ, ɛɪɟɧɞ-
ɬɪɟɤɿɧɝ, ɪɟɩɭɬɚɰɿɣɧɟ 
ɞɨɫɥɿɞɠɟɧɧɹ 

Ɏɨɪɦɭє 
ɟɤɫɩɟɪɬɧɿɫɬь ɿ 
ɡɧɢɠɭє 
ɫɤɥɚɞɧɿɫɬь 
ɩɨɫɥɭɝɢ 

5 
Facebook / 
Instagram 

Ɋɭɛɪɢɤɚ «Ⱦɚɧɿ 
ɞɥɹ ɛɿɡɧɟɫ-
ɪɿɲɟɧь» 

Ⱥɧɚɥɿɬɢɱɧɢɣ 

Ʉɨɪɨɬɤɿ ɿɧɫɚɣɬɢ: ɳɨ 
ɦɨɠɟ ɩɨɤɚɡɚɬɢ 
ɞɨɫɥɿɞɠɟɧɧɹ ɪɢɧɤɭ, 
ɩɨɜɟɞɿɧɤɢ ɫɩɨɠɢɜɚɱɿɜ, 
ɪɟɩɭɬɚɰɿʀ 

ɉɨɤɚɡɭє 
ɩɪɚɤɬɢɱɧɭ 
ɤɨɪɢɫɬь 
ɚɧɚɥɿɬɢɤɢ 

6 
Facebook / 
Instagram / 

Reels 

Ʉɨɪɨɬɤɿ ɜɿɞɟɨ «1 
ɩɪɨɛɥɟɦɚ — 1 
ɞɨɫɥɿɞɧɢɰьɤɟ 
ɪɿɲɟɧɧɹ» 

ȼɿɞɟɨ + 
ɪɟɤɥɚɦɧɨ-PR-

ɤɨɧɬɟɧɬ 

ɇɚɩɪɢɤɥɚɞ: «Ʉɥɿєɧɬɢ ɧɟ 
ɩɨɜɟɪɬɚɸɬьɫɹ — ɳɨ 
ɞɨɫɥɿɞɢɬɢ?», «Ɋɟɤɥɚɦɚ 
ɧɟ ɩɪɚɰɸє — ɳɨ 
ɩɟɪɟɜɿɪɢɬɢ?» 

ɉɨєɞɧɭє 
ɨɯɨɩɥɟɧɧɹ ɡ 
ɩɨɹɫɧɟɧɧɹɦ 
ɰɿɧɧɨɫɬɿ ɩɨɫɥɭɝ 

7 
Facebook / 
Instagram 

Ɋɭɛɪɢɤɚ 
«Ɋɟɤɥɚɦɚ ɛɟɡ 
ɪɢɡɢɤɿɜ» 

Ɉɫɜɿɬɧьɨ-
ɩɪɚɜɨɜɢɣ / PR 

Ɂɚɤɨɧɧɿɫɬь ɪɟɤɥɚɦɢ, 
ɟɬɢɱɧɿɫɬь ɤɨɦɭɧɿɤɚɰɿʀ, 
ɛɟɡɩɟɤɚ ɪɟɤɥɚɦɧɨɝɨ 
ɤɨɧɬɟɧɬɭ 

ɉɿɞɫɢɥɸє 
ɟɤɫɩɟɪɬɧɟ 
ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ 
ɧɚ ɩɟɪɟɬɢɧɿ 
ɪɟɤɥɚɦɢ ɣ 
ɞɨɫɥɿɞɠɟɧь 

8 
ɋɨɰɦɟɪɟɠɿ 

→ ɫɚɣɬ 

ɍ ɤɨɠɧɨɦɭ ɩɨɫɬɿ 
ɞɨɞɚɬɢ ɰɿɥьɨɜɢɣ 
ɩɟɪɟɯɿɞ 

ȱɧɬɟɝɪɨɜɚɧɚ 
digital-

ɤɨɦɭɧɿɤɚɰɿɹ 

«Ⱦɟɬɚɥьɧɿɲɟ ɩɪɨ 
ɩɨɫɥɭɝɭ», «ɉɟɪɟɣɬɢ ɞɨ 
ɤɨɧɫɭɥьɬɚɰɿʀ», 
«ɉɨɫɬɚɜɢɬɢ ɡɚɩɢɬɚɧɧɹ 
ɟɤɫɩɟɪɬɭ» 

Ɂɜ’ɹɡɭє 
ɨɯɨɩɥɟɧɧɹ ɜ 
ɫɨɰɦɟɪɟɠɚɯ ɿɡ 
ɤɨɧɜɟɪɫɿєɸ ɧɚ 
ɫɚɣɬɿ 

9 
ɋɚɣɬ / 
ɛɥɨɝ 

1 ɪɚɡ ɧɚ ɦɿɫɹɰь 
ɩɭɛɥɿɤɭɜɚɬɢ 
ɚɧɚɥɿɬɢɱɧɢɣ 
ɦɚɬɟɪɿɚɥ 

PR + SEO 

«əɤ ɞɨɫɥɿɞɠɟɧɧɹ 
ɞɨɩɨɦɚɝɚɸɬь ɛɿɡɧɟɫɭ 
ɭɯɜɚɥɸɜɚɬɢ ɪɿɲɟɧɧɹ», 
«ɓɨ ɩɨɤɚɡɭє ɚɧɚɥɿɡ 
ɪɢɧɤɭ» 

ɉɿɞɫɢɥɸє SEЇ, 
ɟɤɫɩɟɪɬɧɿɫɬь ɿ 
ɞɨɜɿɪɭ 

10 
Meta / 

ɚɧɚɥɿɬɢɤɚ 
ɫɚɣɬɭ 

ɓɨɦɿɫɹɰɹ 
ɚɧɚɥɿɡɭɜɚɬɢ 
ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь 

Ⱥɧɚɥɿɬɢɱɧɢɣ 
ɤɨɧɬɪɨɥь 

ɉɟɪɟɝɥɹɞɢ, ɜɡɚєɦɨɞɿʀ, 
ɩɟɪɟɯɨɞɢ, ɤɥɿɤɢ, ɡɚɹɜɤɢ, 
ɧɚɣɤɪɚɳɿ ɬɟɦɢ 

Ⱦɚє ɡɦɨɝɭ 
ɤɨɪɢɝɭɜɚɬɢ 
ɤɨɧɬɟɧɬ ɧɚ 
ɨɫɧɨɜɿ ɞɚɧɢɯ 

 



Marketing and Digital Technologies          Volume 10, No 3, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

 

60 
 
 

Ɂɚɩɪɨɩɨɧɨɜɚɧɢɣ ɤɨɧɬɟɧɬ-ɩɥɚɧ ɜɿɞɨɛɪɚɠɚє ɥɨɝɿɤɭ ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-
ɤɨɦɭɧɿɤɚɰɿʀ, ɨɫɤɿɥьɤɢ ɤɨɠɟɧ ɬɢɩ ɤɨɧɬɟɧɬɭ ɜɢɤɨɧɭє ɨɤɪɟɦɭ ɮɭɧɤɰɿɸ ɭ ɮɨɪɦɭɜɚɧɧɿ ɛɪɟɧɞɭ 
ɚɝɟɧɰɿʀ «ɌȺɆ». Ɋɟɤɥɚɦɧɨ-ɿɧɮɨɪɦɚɰɿɣɧɿ ɦɚɬɟɪɿɚɥɢ ɩɨɹɫɧɸɸɬь ɩɨɫɥɭɝɢ ɣ ɫɬɢɦɭɥɸɸɬь 
ɡɜɟɪɧɟɧɧɹ, PR-ɤɨɧɬɟɧɬ ɮɨɪɦɭє ɞɨɜɿɪɭ ɞɨ ɤɨɦɚɧɞɢ ɬɚ ɦɟɬɨɞɨɥɨɝɿʀ, ɚɧɚɥɿɬɢɱɧɿ ɩɭɛɥɿɤɚɰɿʀ 
ɞɟɦɨɧɫɬɪɭɸɬь ɟɤɫɩɟɪɬɧɿɫɬь, ɨɫɜɿɬɧɿ ɦɚɬɟɪɿɚɥɢ ɡɧɢɠɭɸɬь ɫɤɥɚɞɧɿɫɬь ɫɩɪɢɣɧɹɬɬɹ 
ɞɨɫɥɿɞɧɢɰьɤɢɯ ɩɨɫɥɭɝ, ɚ ɜɿɞɟɨ- ɣ ɿɧɬɟɪɚɤɬɢɜɧɿ ɮɨɪɦɚɬɢ ɡɚɛɟɡɩɟɱɭɸɬь ɨɯɨɩɥɟɧɧɹ ɬɚ 
ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ. ɍ ɫɭɤɭɩɧɨɫɬɿ ɰɿ ɟɥɟɦɟɧɬɢ ɩɟɪɟɜɨɞɹɬь ɤɨɦɭɧɿɤɚɰɿɸ ɛɪɟɧɞɭ ɜɿɞ 
ɮɪɚɝɦɟɧɬɚɪɧɨʀ ɩɪɢɫɭɬɧɨɫɬɿ ɜ ɰɢɮɪɨɜɢɯ ɤɚɧɚɥɚɯ ɞɨ ɫɢɫɬɟɦɧɨʀ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ. 

ȼɢɫɧɨɜɤɢ ɬɚ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɞɨɫɥɿɞɠɟɧь. Ɉɛґɪɭɧɬɨɜɚɧɨ, ɳɨ 
ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɜ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ ɦɚє ɿɧɬɟɝɪɨɜɚɧɢɣ 
ɯɚɪɚɤɬɟɪ ɿ ɩɨɬɪɟɛɭє ɩɨєɞɧɚɧɧɹ ɪɟɤɥɚɦɧɢɯ, PR- ɬɚ НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿɣ. Ⱦɥɹ ɩɿɞɩɪɢєɦɫɬɜ 
ɫɮɟɪɢ ɩɨɫɥɭɝ, ɡɨɤɪɟɦɚ ɞɥɹ ɞɨɫɥɿɞɧɢɰьɤɢɯ ɚɝɟɧɰɿɣ, ɛɪɟɧɞ ɜɢɤɨɧɭє ɧɟ ɥɢɲɟ 
ɿɞɟɧɬɢɮɿɤɚɰɿɣɧɭ, ɚ ɣ ɝɚɪɚɧɬɿɣɧɭ ɬɚ ɪɟɩɭɬɚɰɿɣɧɭ ɮɭɧɤɰɿʀ, ɨɫɤɿɥьɤɢ ɹɤɿɫɬь ɩɨɫɥɭɝɢ ɱɚɫɬɨ є 
ɫɤɥɚɞɧɨɸ ɞɥɹ ɩɨɩɟɪɟɞɧьɨɝɨ ɨɰɿɧɸɜɚɧɧɹ, ɚ ɪɿɲɟɧɧɹ ɩɪɨ ɫɩɿɜɩɪɚɰɸ ɡɧɚɱɧɨɸ ɦɿɪɨɸ 
ґɪɭɧɬɭєɬьɫɹ ɧɚ ɞɨɜɿɪɿ ɞɨ ɟɤɫɩɟɪɬɧɨɫɬɿ, ɦɟɬɨɞɨɥɨɝɿʀ, ɚɧɚɥɿɬɢɱɧɨʀ ɤɨɦɩɟɬɟɧɬɧɨɫɬɿ ɬɚ 
ɩɪɨɮɟɫɿɣɧɨʀ ɪɟɩɭɬɚɰɿʀ ɜɢɤɨɧɚɜɰɹ. 

ɇɚ ɨɫɧɨɜɿ ɤɟɣɫɭ ɚɝɟɧɰɿʀ «ɌȺɆ» ɜɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɫɚɣɬ є ɰɟɧɬɪɚɥьɧɢɦ ɟɥɟɦɟɧɬɨɦ 
ɰɢɮɪɨɜɨʀ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿʀ, ɨɫɤɿɥьɤɢ ɚɤɭɦɭɥɸє ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɩɨɫɥɭɝɢ, ɤɨɦɚɧɞɭ, 
ɧɚɩɪɹɦɢ ɞɿɹɥьɧɨɫɬɿ, ɰɿɧɧɿɫɧɭ ɩɪɨɩɨɡɢɰɿɸ ɬɚ ɤɨɧɬɚɤɬɧɿ ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɩɨɬɟɧɰɿɣɧɢɯ 
ɤɥɿєɧɬɿɜ. ȼɟɛɚɧɚɥɿɬɢɤɚ ɡɚ ɨɫɬɚɧɧɿ 90 ɞɧɿɜ ɡɚɫɜɿɞɱɢɥɚ ɧɟɜɢɫɨɤɢɣ, ɚɥɟ ɩɨɡɢɬɢɜɧɢɣ ɪɿɜɟɧь 
ɜɿɞɜɿɞɭɜɚɧɨɫɬɿ ɫɚɣɬɭ: 77 ɜɿɞɜɿɞɭɜɚɱɿɜ, ɳɨ ɧɚ 3,8% ɛɿɥьɲɟ ɩɨɪɿɜɧɹɧɨ ɡ ɩɨɩɟɪɟɞɧɿɦ 
ɩɟɪɿɨɞɨɦ. Ɉɫɧɨɜɧɢɦɢ ɞɠɟɪɟɥɚɦɢ ɬɪɚɮɿɤɭ є НТrОМt, ШrРКЧТМ sОКrМС, ШrРКЧТМ sШМТКХ ɿ rОПОrrКХ, 
ɳɨ ɩɿɞɬɜɟɪɞɠɭє ɡɧɚɱɟɧɧɹ ɩɨɲɭɤɨɜɨʀ ɜɢɞɢɦɨɫɬɿ, ɩɪɹɦɨɝɨ ɡɧɚɧɧɹ ɩɪɨ ɛɪɟɧɞ ɿ ɡɜ’ɹɡɤɭ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ ɿɡ ɫɚɣɬɨɦ. 

Ⱥɧɚɥɿɡ ɩɨɲɭɤɨɜɨʀ ɜɢɞɢɦɨɫɬɿ ɩɨɤɚɡɚɜ ɩɨɡɢɬɢɜɧɭ ɞɢɧɚɦɿɤɭ: ɤɿɥьɤɿɫɬь ɩɨɤɚɡɿɜ ɭ 
ɩɨɲɭɤɭ ɫɬɚɧɨɜɢɥɚ 1,6 ɬɢɫ., ɤɿɥьɤɿɫɬь ɧɚɬɢɫɤɚɧь — 33, ɚ ɤɿɥьɤɿɫɬь ɭɧɿɤɚɥьɧɢɯ ɜɿɞɜɿɞɭɜɚɱɿɜ 
ɿɡ ɩɨɲɭɤɭ — 28. ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɩɨɫɬɭɩɨɜɟ ɮɨɪɦɭɜɚɧɧɹ НТРТtКХ-ɜɢɞɢɦɨɫɬɿ ɛɪɟɧɞɭ 
«ɌȺɆ», ɨɞɧɚɤ ɬɚɤɨɠ ɜɤɚɡɭє ɧɚ ɩɨɬɪɟɛɭ ɜ ɩɨɞɚɥьɲɨɦɭ ɩɨɫɢɥɟɧɧɿ SEЇ-ɫɬɪɭɤɬɭɪɢ, 
ɦɟɬɚɨɩɢɫɿɜ, ɡɚɝɨɥɨɜɤɿɜ, ɜɧɭɬɪɿɲɧьɨʀ ɩɟɪɟɥɿɧɤɨɜɤɢ ɬɚ ɪɟɥɟɜɚɧɬɧɨɫɬɿ ɫɬɨɪɿɧɨɤ ɩɨɫɥɭɝ ɞɨ 
ɩɪɨɮɟɫɿɣɧɢɯ ɿ ɤɨɦɟɪɰɿɣɧɢɯ ɡɚɩɢɬɿɜ. 

Ⱦɨɫɥɿɞɠɟɧɧɹ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɫɬɨɪɿɧɨɤ ɫɚɣɬɭ ɡɚɫɜɿɞɱɢɥɨ, ɳɨ ɧɚɣɛɿɥьɲɟ 
ɩɟɪɟɝɥɹɞɿɜ ɦɚє ɝɨɥɨɜɧɚ ɫɬɨɪɿɧɤɚ, ɨɞɧɚɤ ɧɚɣɜɢɳɢɣ ɤɨɟɮɿɰɿєɧɬ ɡɚɥɭɱɟɧɧɹ ɞɟɦɨɧɫɬɪɭɸɬь 
ɫɬɨɪɿɧɤɢ, ɩɨɜ’ɹɡɚɧɿ ɡ ɞɨɜɿɪɨɸ, ɤɨɦɚɧɞɨɸ, ɭɦɨɜɚɦɢ ɫɩɿɜɩɪɚɰɿ ɬɚ ɤɨɧɤɪɟɬɧɢɦɢ ɧɚɩɪɹɦɚɦɢ 
ɞɨɫɥɿɞɠɟɧь. ɐɟ ɩɿɞɬɜɟɪɞɠɭє, ɳɨ ɞɥɹ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɜɚɠɥɢɜɢɦɢ є ɧɟ ɥɢɲɟ 
ɪɟɤɥɚɦɧɨ-ɿɧɮɨɪɦɚɰɿɣɧɿ ɫɬɨɪɿɧɤɢ, ɚ ɣ PR-ɟɥɟɦɟɧɬɢ ɰɢɮɪɨɜɨʀ ɩɪɢɫɭɬɧɨɫɬɿ, ɹɤɿ ɮɨɪɦɭɸɬь 
ɭɹɜɥɟɧɧɹ ɩɪɨ ɩɪɨɮɟɫɿɣɧɿɫɬь, ɜɿɞɤɪɢɬɿɫɬь ɿ ɧɚɞɿɣɧɿɫɬь ɛɪɟɧɞɭ. 

Meta-ɚɧɚɥɿɬɢɤɚ FКМОЛШШФ ɬɚ IЧstКРrКЦ ɡɚɫɜɿɞɱɢɥɚ ɧɟɪɿɜɧɨɦɿɪɧɿɫɬь 
ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ ɰɢɮɪɨɜɨʀ ɤɨɦɭɧɿɤɚɰɿʀ ɚɝɟɧɰɿʀ «ɌȺɆ». ȼɨɞɧɨɱɚɫ ɨɤɪɟɦɿ ɩɭɛɥɿɤɚɰɿʀ 
ɟɤɫɩɟɪɬɧɨɝɨ, ɨɫɜɿɬɧьɨɝɨ, ɚɧɚɥɿɬɢɱɧɨɝɨ ɬɚ ɜɿɞɟɨɩɪɟɡɟɧɬɚɰɿɣɧɨɝɨ ɯɚɪɚɤɬɟɪɭ ɦɚɸɬь ɡɧɚɱɧɢɣ 
ɩɨɬɟɧɰɿɚɥ ɨɯɨɩɥɟɧɧɹ ɣ ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ. ɇɚɣɰɿɧɧɿɲɢɦɢ ɞɥɹ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ 
ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ є ɦɚɬɟɪɿɚɥɢ, ɹɤɿ ɞɟɦɨɧɫɬɪɭɸɬь ɩɪɨɮɟɫɿɣɧɭ ɤɨɦɩɟɬɟɧɬɧɿɫɬь, 
ɩɨɹɫɧɸɸɬь ɩɪɚɤɬɢɱɧɭ ɤɨɪɢɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɨɫɥɿɞɠɟɧь, ɪɨɡɤɪɢɜɚɸɬь ɩɪɨɛɥɟɦɢ 
ɛɿɡɧɟɫɭ ɬɚ ɩɿɞɫɢɥɸɸɬь ɞɨɜɿɪɭ ɞɨ ɚɧɚɥɿɬɢɱɧɢɯ ɪɿɲɟɧь. 

Ɂɚɩɪɨɩɨɧɨɜɚɧɚ ɦɨɞɟɥь ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ ɛɪɟɧɞɭ ɚɝɟɧɰɿʀ 
«ɌȺɆ» ɨɯɨɩɥɸє ɪɟɤɥɚɦɧɢɣ, PR, НТРТtКХ, ɚɧɚɥɿɬɢɱɧɢɣ, ɿɧɬɟɪɚɤɬɢɜɧɢɣ ɿ ɜɢɦɿɪɸɜɚɥьɧɢɣ 
ɤɨɦɩɨɧɟɧɬɢ. Ȳʀ ɩɪɚɤɬɢɱɧɟ ɡɧɚɱɟɧɧɹ ɩɨɥɹɝɚє ɜ ɬɨɦɭ, ɳɨ ɜɨɧɚ ɞɚє ɡɦɨɝɭ ɪɨɡɝɥɹɞɚɬɢ 
ɰɢɮɪɨɜɭ ɩɪɢɫɭɬɧɿɫɬь ɚɝɟɧɰɿʀ ɧɟ ɹɤ ɫɭɤɭɩɧɿɫɬь ɨɤɪɟɦɢɯ ɤɚɧɚɥɿɜ, ɚ ɹɤ єɞɢɧɭ ɫɢɫɬɟɦɭ 
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ɮɨɪɦɭɜɚɧɧɹ ɜɩɿɡɧɚɜɚɧɨɫɬɿ, ɞɨɜɿɪɢ, ɟɤɫɩɟɪɬɧɨɝɨ ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ ɬɚ ɝɨɬɨɜɧɨɫɬɿ ɚɭɞɢɬɨɪɿʀ 
ɞɨ ɜɡɚєɦɨɞɿʀ. 

ɉɪɚɤɬɢɱɧɿ ɧɚɩɪɹɦɢ ɩɨɫɢɥɟɧɧɹ НТРТtКХ-ɩɪɢɫɭɬɧɨɫɬɿ ɚɝɟɧɰɿʀ «ɌȺɆ» ɩɟɪɟɞɛɚɱɚɸɬь 
ɨɩɬɢɦɿɡɚɰɿɸ SEЇ-ɫɬɪɭɤɬɭɪɢ ɫɚɣɬɭ, ɭɞɨɫɤɨɧɚɥɟɧɧɹ ɤɨɧɜɟɪɫɿɣɧɨʀ ɥɨɝɿɤɢ ɫɬɨɪɿɧɨɤ ɩɨɫɥɭɝ, 
ɩɨɫɢɥɟɧɧɹ ɫɬɨɪɿɧɨɤ ɞɨɜɿɪɢ, ɪɨɡɜɢɬɨɤ ɚɧɚɥɿɬɢɱɧɨɝɨ ɣ ɨɫɜɿɬɧьɨ-ɟɤɫɩɟɪɬɧɨɝɨ ɤɨɧɬɟɧɬɭ, 
ɚɤɬɢɜɧɿɲɟ ɩɨєɞɧɚɧɧɹ ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ ɿɡ ɫɚɣɬɨɦ, ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɿɞɟɨɮɨɪɦɚɬɿɜ ɿɡ ɱɿɬɤɢɦɢ 
ɡɚɤɥɢɤɚɦɢ ɞɨ ɞɿʀ ɬɚ ɧɚɥɚɲɬɭɜɚɧɧɹ ɤɥɸɱɨɜɢɯ ɩɨɞɿɣ ɞɥɹ ɜɢɦɿɪɸɜɚɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ. 
Ɂɚɩɪɨɩɨɧɨɜɚɧɢɣ ɤɨɧɬɟɧɬ-ɩɥɚɧ ɦɨɠɟ ɛɭɬɢ ɜɢɤɨɪɢɫɬɚɧɢɣ ɹɤ ɿɧɫɬɪɭɦɟɧɬ ɨɩɟɪɚɰɿɨɧɚɥɿɡɚɰɿʀ 
ɿɧɬɟɝɪɨɜɚɧɨʀ ɪɟɤɥɚɦɧɨ-PR-ɤɨɦɭɧɿɤɚɰɿʀ, ɨɫɤɿɥьɤɢ ɩɨєɞɧɭє ɪɟɤɥɚɦɧɿ, PR-, ɚɧɚɥɿɬɢɱɧɿ, 
ɨɫɜɿɬɧɿ ɬɚ ɿɧɬɟɪɚɤɬɢɜɧɿ ɩɨɜɿɞɨɦɥɟɧɧɹ. 

ȿɮɟɤɬɢɜɧɟ ɮɨɪɦɭɜɚɧɧɹ ɛɪɟɧɞɭ ɞɨɫɥɿɞɧɢɰьɤɨʀ ɚɝɟɧɰɿʀ ɜ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ 
ɩɨɬɪɟɛɭє ɫɢɫɬɟɦɧɨɝɨ ɭɡɝɨɞɠɟɧɧɹ ɫɚɣɬɭ, ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ, ɟɤɫɩɟɪɬɧɨɝɨ ɤɨɧɬɟɧɬɭ, PR-
ɞɨɜɿɪɢ, ɪɟɤɥɚɦɧɢɯ ɡɚɤɥɢɤɿɜ ɞɨ ɞɿʀ ɬɚ ɰɢɮɪɨɜɨʀ ɚɧɚɥɿɬɢɤɢ. ɉɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ 
ɞɨɫɥɿɞɠɟɧь ɩɨɜ’ɹɡɚɧɿ ɡ ɩɨɪɿɜɧɹɥьɧɢɦ ɚɧɚɥɿɡɨɦ НТРТtКХ-ɤɨɦɭɧɿɤɚɰɿɣ ɤɿɥьɤɨɯ 
ɞɨɫɥɿɞɧɢɰьɤɢɯ ɚɝɟɧɰɿɣ, ɨɰɿɧɸɜɚɧɧɹɦ ɜɩɥɢɜɭ ɨɤɪɟɦɢɯ ɬɢɩɿɜ ɤɨɧɬɟɧɬɭ ɧɚ ɤɨɧɜɟɪɫɿɣɧɿ ɞɿʀ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɪɨɡɪɨɛɥɟɧɧɹɦ ɫɢɫɬɟɦɢ ɿɧɞɢɤɚɬɨɪɿɜ ɟɮɟɤɬɢɜɧɨɫɬɿ ɛɪɟɧɞ-ɤɨɦɭɧɿɤɚɰɿʀ ɞɥɹ 
ɩɿɞɩɪɢєɦɫɬɜ ɟɤɫɩɟɪɬɧɢɯ ɩɨɫɥɭɝ. 
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The aim of the article. The article examines the role of integrated advertising and PR 
technologies in building the brand of a research agency in the digital communication environment. The 
purpose of the study is to substantiate the importance of integrated advertising and PR communication 
for the development of a research agency brand and to identify practical directions for strengthening 
its digital presence based on the case of the TAM agency. 

Analysis results. The article substantiates that for service enterprises, in particular research 
agencies, a brand performs not only an identification function but also a guarantee and reputational 
function. This is explained by the intangible nature of services, the difficulty of evaluating their quality 
ТЧ КНЯКЧМО, КЧН tСО СТРС НОpОЧНОЧМО ШП МШШpОrКtТШЧ НОМТsТШЧs ШЧ trЮst ТЧ tСО prШЯТНОr’s prШПОssТШЧКХ 
competence, methodological reliability, and analytical reputation. The study analyzes the initial 
technical and communication diagnosis of the TAM agency website, current web analytics indicators 
for a 90-day period, the structure of traffic sources, search visibility, the most popular website pages, 
and the performance of selected Facebook and Instagram publications based on data from the 
professional Meta panel. These materials made it possible to assess the website as the center of digital 
brand communication, social media as a channel for distributing expert content, and analytics 
indicators as a tool for adjusting communication activity on the basis of data. 

The scientific novelty of the study consists in clarifying the content of integrated advertising and 
PR communication of a research agency brand as an expert organization whose value is formed through 
the combination of advertising visibility, PR trust, digital accessibility, analytical evidence, reputational 
stability, and systematic measurement of digital channel effectiveness. The article proposes a model of 
integrated advertising and PR communication for the TAM agency brand, which includes advertising, 
PR, digital, analytical, interactive, and measurement components. This model makes it possible to 
ТЧtОrprОt tСО КРОЧМв’s НТРТtКХ prОsОЧМО ЧШt Кs К sОt ШП separate channels but as a unified system for 
ЛЮТХНТЧР rОМШРЧТtТШЧ, trЮst, ОбpОrt pШsТtТШЧТЧР, КЧН tСО КЮНТОЧМО’s rОКНТЧОss ПШr ТЧtОrКМtТШЧ. 

The practical significance of the study lies in the development of applied recommendations for 
strengthening the digital presence of the TAM agency. Based on the analysis results, a content plan is 
proposed as a tool for operationalizing integrated advertising and PR communication. It combines 
advertising and informational, PR, analytical, educational and expert, video, and interactive formats 
that correspond to the specific nature of a research agency brand. 

Conclusions and directions for further research. The conclusions prove that effective brand 
communication of a research agency in the digital environment should be based on the systematic 
alignment of the website, social media, expert content, PR trust, advertising calls to action, and digital 
КЧКХвtТМs. It Тs ОstКЛХТsСОН tСКt tСО КРОЧМв’s аОЛsТtО СКs pШtОЧtТКХ Кs К МОЧtОr ШП НТРТtКХ ЛrКЧН 
communication, but requires stronger SEO and conversion logic, while Meta analytics demonstrates 
the high potential of educational and expert, analytical case-based, image presentation, and video 
content. Prospects for further research are related to a comparative analysis of the digital 
communications of several research agencies, the assessment of the influence of specific content types 
ШЧ ЮsОrs’ МШЧЯОrsТШЧ КМtТШЧs, КЧН tСО НОЯОХШpЦОЧt ШП К sвstОЦ ШП ТЧНТМКtШrs ПШr ОЯКХЮКtТЧР tСО 
effectiveness of brand communication for expert service enterprises. 

Keywords: advertising, PR technologies, brand, brand management, digital communications, 
research agency, social media, web analytics, Meta analytics, reputation, integrated communications, 
content plan, new media. 
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