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IHTEI'POBAHI PEKJIAMHI TA PR-:l"EXHOJIOFIi Y ®OPMYBAHHI GPEHY
AOCIIIHUIIBKOI AEHIIT B TU®POBOMY CEPEJOBHIII:
KEUC ATEHUII «TAM»

Y cmammi oocniooceno ponv inmezposanux pexnamHux ma PR-mexwnonociii y ¢popmysanni
OperOy 00CTiOHUYbKOI acenyii 8 yupposomy KomyHikayiiHomy cepedosuwyi. ObIpyHmoeano, wo 0.5
nIONpueEMcme cepu nociye, 30Kpema OOCHIOHUYbKUX a2eHYild, OPeHO GopMmyembcs He nuule uepes
PEKAAMHI NOBIOOMIAECHHS, A Hepe3 CUCNeMY 83AEMON08 A3AHUX YUPPOBUX KOHMAKMIB, AKi OXONIIOIMb
caim, coyianvHi media, excnepmuuil Konmenm, PR-xomyHixayii, ananimuuni mamepianu, KOHEepCiuHi
IHCmpymMenmu ma yupposy anamimuky noeedinku ayoumopii. 3anponoHosano mooenb iHmesposanoi
pexnamno-PR-komynixayii opendy oocnionuyvkoi azenyii « TAM», sxa oxonmoe pexnamuut, PR,
digital, ananimuunuil, inmepakxmuerutl i 6UMIPIOBATbHUL KOMNOHEHMU.

Kouosi crosa: pexnama, PR-mexnonocii, openo, openo-menedsxcmenm, digital-komynixayii,
00CHIOHUYbKA azenyis, coyianvhi media, eebananimuxa, Meta-ananimuka, penymayis, iHmesposaui
KOMYHIKayii, KOHMeHM-N1aH, HO8I Melid.
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Beryn. Ludpose cepenoBuilie cyTTeBO 3MIHUIIO JIOTIKY (GopMyBaHHS OpeHAay. SKio B
TpaauLiiHIA KOMYHIKaIiifHIi MoJieni OpeH 3HaYHOI0 MIpOI0 CTBOPIOBABCS Yepe3 peKIaMHe
MOBIIOMJICHHSI, Bi3yallbHY aiiJIECHTUKY Ta nepioanyHi PR-akTUBHOCTI, TO B Cy4aCHUX yMOBax
BiH (OpMYEThCS uepe3 IMOCTIHHY B3a€EMOJII0 3 ayAMTOPIEI0 B PI3HUX LUPPOBUX TOUYKAX
KOHTAKTY.
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Caiit, comianpHI Mepexi, MOUTyKOBAa BHAA4a, CKCIEPTHI MyOsikailii, BiJICOKOHTEHT,
BIJITYKH, peakilii KOpHCTyBauiB i mudpoBa aHAIITUKA YTBOPIOIOTh €IUHY KOMYHIKAIiiHY
cUCTEMY, Y MeXax sIKoi OpeH/ He JMIIe Npe3eHTye cebe, a i MOCTIHHO MiATBEPIKYE BIACHY
eKCIEePTHICTh, HANIHHICTD 1 peryTaliiiHy [iHHICTb.

Oco6rBOro 3Ha4eHHS 1151 Mpo0OJIeMa Ha0yBae JJIsl JOCIITHUIIBKUX areHIlii, JisSIbHICTh
SKHX TPYHTYETHCS Ha JOBipi, mpodeciiiHiii ekcrepTu3i, aHaTITHYHIA TOYHOCTI Ta 34aTHOCTI
3a0e3mevuyBaTl KIIIEHTIB PEJICBAHTHOK 1H(OPMAIIE I TPUUHATTS YIPABIIHCHKHX 1
MapKEeTUHTOBUX pilieHb. [l Takux opranizaiiii OpeH]1 € He JIMIIe KOMEPIIHHUM aKTUBOM, a i
IHIUKATOPOM MpO(eciifHOI KOMIIETEHTHOCTI, MPO30pPOCTi, METOJOJIOTTYHOI HAaIIHHOCTI Ta
peryranidHoi CTIMKOCTI. Y IIbOMY KOHTEKCTI iHTerpoBaHi pekiamuHi Ta PR-TexHomorii
BUKOHYIOTh MOJBIMHY (YHKIIIIO. 3 OJHOTO OOKY, BOHU 3a0€3IeUyIOTh MPOCYBAaHHS IOCIYT,
(opMyBaHHS BII3HABAHOCTI Ta CTUMYJIOBAaHHS IHTEpeCy 10 areHuii. 3 iHmoro OOKy, BOHH
CTBOPIOIOTH JOBIPY, MATPUMYIOTH TIPODECIHHUI IM1JIK, TOSCHIOIOTD IIIHHICTb TOCTIKEHD TS
0i3Hecy Ta (OPMYIOTh TOBIOCTPOKOBI BIJHOCHHHU 3 HIIBOBHMH ayauTopisimu. Came ToMy
aKTyaJIbHUM € aHami3 Toro, sk pekiamHi, PR- Ta digital-incTpymMeHTH MOXyTh OyTH
IHTETpOBaHi B €MHY cucTeMy (popMyBaHHs OpeHIY JTOCIiAHULIBKOT areHiii.

[IpakTryHa 3HAYYLIICTh IPOOIEMH HOJIATAE B TOMY, 1110 HAsIBHICTb CAWTy Ta CTOPIHOK Y
COLIIAIBHAX Mepexax Ie He rapantye edekrtuBHOI OpeHa-komyHikamii. [udposi kanamm
noTpeOYIOTh CUCTEMHOI KOHTEHTHOI CTparterii, ONTUMI30BaHOT TEXHIYHOI CTPYKTYpPH, YITKUX
3aKJIMKIB J0 [Iii, Y3rO/PKEHOTO Bi3yaJbHOTO CTHIIIO, PEJIEBAHTHOTO EKCIIEPTHOTO KOHTEHTY Ta
MOCTIMHOTO aHami3y MOBeAiHKU ayauTopii. bes Takoi inTerpaii uudposa npucyTHICTh OpeHIy
MOXE 3aJMIIaTUCS (parMeHTapHOI, a TOTeHHiad pekiaMHuX 1 PR-iHCTpymeHTIB —
HEJOCTaTHhO peanizoBaHuM. [IpoOnemaruka iHTerpoBaHux pekiamHux, PR- Ta digital-
KOMYHIKaIliii nepedyBae Ha mepeTuHi OpeHI-MEHEIKMEHTY, COLiaIbHUX Melia, uppoBoi
AQHANITUKY, PEMyTaliifHOrO0 MEHEIKMEHTY Ta KOMYHIKAIli 13 I[IIbOBUMHU ayAUTOPisIMH. Y
Cy4acHUX JOCIHI/DKEHHSX HAaroJOonIyeTbes, MO LU(POBI IHCTPYMEHTH Jeiani dacTime
BUKOHYIOTh HE JUIIe (PYHKIII0O MPOCYBAaHHS TOBApiB 1 MOCIYT, a ¥ QyHKIiO (HOpMyBaHHS
JOBIpH, 3a]Ty4EHOCTI Ta IOBIOCTPOKOBOI IIIHHOCTI OpeHIy.

Kam’s61, O3rit Ta Axmen posriagatoTs digital-MapKeTHHT SIK IHCTPYMEHT MOCHUJICHHS
3aJlyueHHsl CIOXKMBadiB 1 NpOCyBaHHA OpeHay. JlOCHIIHMKM [OBOJATH, IO IU(POBI
MapKETUHTOBI CTpaTerii MO3UTUBHO BIUIMBAIOTh Ha customer engagement i brand promotion, a
TaKOX MIJKPECIIOI0Th 3HAYEHHS CTpPATEriyHOro BUKOpucTaHHS digital-IHCTpyMEHTIB AJis
HiABUILEHHS BUIUMOCTI OpeHay Ta B3aeMofil 3 ayautopiero [1]. Jns temu 1iei craTTi nen
MIIX1 € BaXJIMBUM, OCKUIBKH OpEHJ JTOCHIIHMUIIBKOT areHIli GopMyeThCcsi HE JIHIIEe Yepes
HasIBHICTb CaliTy UM CTOPIHOK Y COLIAJIbHUX MEpeXax, a uepe3 CUCTEMHY LU(POBY B3a€EMO/Ii0
3 MOTEHIIHUMHU KIIIEHTaMH, TapTHEpaMH Ta Mpo(deciiHO0 CIUIBHOTOIO.

A. Kymap, J1. Peiin, 1. Cano ta C. ¥Oii nocmimkyiots criBsiasourenns brand-directed
social media marketing ta influencer-directed social media marketing. ABropu moka3yrTb, 110
OpeHI-OpieHTOBaHI KOMYHIKallli B COI[laJIbHUX MeJlia e(pEeKTUBHIIIE CTUMYIIOIOTh 3aTy4eHHs
ayauTopii, TOAl K 1HQIIIOEHCEP-OPIEHTOBAHI KOMYHIKAIl MOXYTh CUJIbHIIIE BIUIMBATH Ha
KymiBenbHi pimeHHs [2]. Lli BUCHOBKH € pesleBaHTHUMU JUTst aHami3y areHuii « TAM», ockibku
il nupoBa KOMyHIKAI[isl Ma€ IEPEBAKHO OPEHI-OPIEHTOBAHUMN Ta EKCIIEPTHUM XapaKTep: BOHA
HE CTUIBKM CTUMYJIOE MHTTEBY TOKYNKY, CKUIBKM (opMmye n0Bipy A0 mnpodeciiiHoi
KOMIIETEHTHOCTI, aHAJITHUKHU Ta JOCIITHUIIBKUX MTOCIIYT.

Jly ta Yoy aHai3ylOTh COLIATbHUX MeNiaiH(IIOCHCEPIB K «IIOJChKI OpeHIu» Ta
BHOKPEMJTIOIOTh TTPUHITUITH, 1110 3a0e31MeuyoTh epeKkTuBHE (POPMYBaHHS TOBIPH B IIU(PPOBOMY
CepeIOBUIlI: AaBTEHTUYHICTh, TEMAaTHUHY YYTJIUBICTb, (DAKTUEKIHT 1 CTpaTeriuHe pO3KPHUTTS
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iHpopmarii [3]. Xoua iXHE AOCTIIHKEHHS 30CEpeKeHe Ha iH(UIFOeHCepaX, Ii MPUHIIHAIH
MOXYTh OyTH ajanToBaHi 1 J0 OpeHAIB eKCIepTHOro THumy. s AOCHITHMIBKOI areHIil
0COOJIMBO BaXKJIMBUMHU € JOCTOBIPHICTH, MEPEBIPECHICTh JaHHMX, KOPEKTHICTh 1HTEPMIpETaLin i
3/IaTHICTh TOSICHIOBATH CKJIAJHY aHATITHUYHY iH(OpMAIliI0 3p03yMiJIOI0 MOBOIO sl Oi3Hec-
ayIuTopii.

Ban 1 Yan-OnMmcTen po3risgarTh OpeHI-KOMYHIKAII0 Yepe3 MEXaHi3MHU JIOBIpU Ta
NepeHeceHHs JOBipH Bija iH(IIOeHcepa 10 OpeHay. J[ocmiIHuI HAroJIonIyTh, IO JI0Bipa y
U(PPOBOMY CEpEIOBHIII € 0araTOBUMIPHUM KOHCTPYKTOM 1 MO)KE BIUIMBATH Ha pe3yJabTaTh
Opena-koMyHikarii [4]. i Hammoro 0CiHKeHHS 1€ TI0JI0KCHHS BOKJIMBE B IIUPIIIOMY CEHCI:
OpeH]] MOCIHITHUIBKOI areHIii TakoX MoTpedye AOBipH, alie BOHA (DOPMYETHCS HE uepes
MIEPCOHANIbHY TOMYJISIPHICTh 1H(IIIOCHCEPa, a Yepe3 eKCIEPTHICTh, PEemyTalliio, MPO30piCTh
METOJTOJIOTI1, JOKA30BICTh AHATITHKH Ta SKICTh MU(PPOBOI B3AEMO/IIT 3 ayTUTOPIEIO.

VY BITYHU3HSIHOMY HAyKOBOMY AMCKYpPCi MUTaHHS (OpPMYBaHHsS OpeHA-KOMYHIKaIlii y
U(pPOBOMY CEpeOBUIII TaKOXK HAOyBa€ aKTUBHOTO po3BUTKY. A. TaHaciifuyk oOIpyHTOBYE,
0 KOMYHiKalliliHa cTparteris OpeHay Mae ¢GopMyBaTHCsS SK CHCTEMa B3a€EMOIIOB’SI3aHUX
IHCTPYMEHTIB 1 MeiaIiaHiB, alaiTOBaHUX 10 MU(POBOTO CEPEIOBUINA, KHUTTEBOTO ITUKITY
Openpy, norped LiTHOBOI ayUTOPii Ta MOKa3HUKIB eekTUBHOCTI digital-koMyHiKaIlii.

VY nocaimxenni A. Tanaciitayk, O. 'pomoBoi Ta A. [lleBuyk pexinamua ta PR-kamnanis
OpeHy NiANPUEMCTBA PO3TIISAAAETHCS K IHCTPYMEHT MTO3UIIIOHYBAaHHS B OHJIAH-CepeJOBUIII,
IO TIOEJHYE COLIalbHI Mejia, TONIYKOBHH MapKeTHHI, OaHepHY pekiamy, influencer
marketing, mepcoHamizaimiro Ta aHalli3 pe3ylbTaTUBHOCTI KoMyHikamiid. Kpim Toro, A.
Tanaciituyk Tta [ [lomimyk minkpecmioloTe 3poctanHs podi digital-texHomoriii 'y
MapKEeTUHIOBIN AisuibHOCTI mianpueMcTB, 30kpeMa SEO, SMM, KOHTEKCTHOI pekjIamu,
COLIIAIBHAX MEPEeX Ta IHTEPaKTHBHHUX KaHAJIB B3aeMofii 3 aymutopiero. Lli momoxeHHs €
penieBaHTHUMU A5 aHanizy areHuii « TAMy, ockinbku ii OpeHI-KOMYHIKallisl TAKOX MOTpedye
iHTerpanii caiTy, COI[laJIbHUX MeJia, €KCIIEPTHOTO0 KOHTEHTY, PEKIaMHUX IHCTPYMEHTIB i
udposoi anamituku [9-11].

OTxe, cy4acHi JOCHIDKEHHS MiATBEPKYIOTh, M0 epeKTHBHA IH(poBa OpeHI-
KOMYHIKaIlisl Ma€ 1HTerpoBaHui xapakTep. BoHa moenHye pekiamMHy BuauMicTh, PR-10Bipy,
COLIIAJIbHY B3a€MOJII0, €KCIIEPTHUIM KOHTEHT, LU(PPOBY aHAIITUKY Ta CUCTEMHY pOOOTYy 3
penytauiero. BopHouac HeoCTaTHHO PO3POOIEHUM 3aIMIIAE€THCS MUTAHHS 3aCTOCYBAHHS
1HTerpoBaHux pekiaMHux 1 PR-texHonoriii came nns ¢popmyBaHHS OpeHIy JOCIITHULBKOT
arenuii. Takuii Openn Mae cnenudiuHy IPUPOY, OCKUIBKHA HOTO IIHHICTh BU3HAYAETHCS HE
JUIIE PIBHEM YII3HABAHOCTI, a M JIOBIPOIO 1O JOCIIIHUIIBKUX METOIIB, SKOCTI aHAIITHUKH,
npodeciifHoi penyTanii Ta 34aTHOCTI TpaHC(POPMYBATH JaHi B IPAKTUYHI Oi3HEC-PIlIEHHS.

Mera Ta 3aBaaHHsi. MeTo10 CTaTTi € OOIPYHTYBAHHSI POJII IHTEIPOBAHUX PEKIAMHHUX 1
PR-texnosoriit y ¢popMmyBaHHI OpeHay TOCTIIHUIBKOI areHuii B 1H(poBOMY CEpelOBHILI Ta
BHU3HAUEHHS HanpsMiB nocuiieHHs digital-koMyHikanii Ha ocHOBI kelicy areHuii « TAM».

Jlist TOCSATHEHHS OCTaBJIEHOI METH B CTATT1 Nepe10auyeHO YTOUYHUTHU POJIb PEKIAMHUX,
PR- Ta digital-komyHikauiii y ¢opmyBaHHI OpeHly IOCHIIHUIBKOI areHiii; mpoaHali3yBaTu
caiit areHuii «TAM» sk LeHTpanbHUN eneMeHT HU(POBOi OpeHI-KOMYHIKaLli; OLIHUTH
PE3YyNBTATUBHICTh COITIAJIbHUX MeEJlia areHIlii 3a JaHuMu Meta-aHaTITUKA; BU3HAYUTH TUIH
KOHTEHTY, SKi MalOTh HalBHUIIMI MOTEHIliaN 3allydeHHs ayAMTOpii; 3alpOIOHYBAaTH MOJEIb
1HTErpoBaHoi pekiiaMHO-PR-komyHikamii OpeHay MoCiiIHUIBKOI areHIii Ta chopMynroBaTH
MPaKTUYHI peKoMeH allii mozao nocuneHHs digital-nmpucyrnocti areniii « TAM».

Metoaoaorisa aociaigxenHs. J{ocmipKeHHST Mae TEOPETUKO-TIPUKIIAIHUI XapakTep 1
IPYHTYETbCS Ha MMOE€THAHHI TEOPETUYHOTO aHaNi3y, Kelic-aHai3y, KOHTEHT-aHalli3y HU(POBUX
KaHaJiB, BeOAHAJITUKU Ta €JIEMEHTIB KOMYHIKAIIMHOI JilarHOCTHKU OpeHay. TeopeTuuny
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OCHOBY JOCII/DKEHHS CTaHOBIIATH HAYKOBI MIAXOAW JO IHTEIPOBAaHUX MAapKETUHTOBUX
KOMYHiKaIiii, Opena-meHexkMenTy, digital-komynikaniid, PR-texHonorii, comiansHux Mezia
Ta penyTauiifHoro MeHeKMEHTY. [IpakTHuHy OCHOBY CTaHOBUTH KEHC JIOCIHIITHUIBKOT areHIii
«TAMp, sika po3IISIIAETbCA SIK MPUKIIAA OpeHy eKCIIEPTHOTO THILY, 0 (opMye HUPPOBY
MIPUCYTHICTh Y€pe3 CalT, COLIAIbHI MEpPEeXi, CKCIIEPTHUN KOHTEHT, aHAITHYHI MaTepiaad Ta
OCBITHBO-TTPOMOIIiiHI TOBiJOMJICHHSI.

Emmipuuny 6a3y mociipkeHHs c)OpMOBAaHO Ha OCHOBI TPhOX TPyl MarepiajiB:
pe3ysbTaTiB  MOYaTKOBOTO TEXHIKO-KOMYHIKaiHHOTO ayauty caity areHmii «TAM»;
MMOTOYHUX TOKA3HHMKIB BeOAHAMITHKU calTy 3a octanHi 90 aHiB; manux npodeciiitHoi maHem
Meta mono pe3yabTaTUBHOCTI mybmikamiii arenmii y Facebook Ta Instagram. IlouaTkoBuit
ayJIUT JIaB 3MOTY OLIHWTH MBHUAKICTh 3aBaHTaxeHHs, SEO-cTtpyktypy, UX, amanTUBHICTB,
KOHTAKTHI CTOPIHKM Ta KOHBEPCIHHY JIOTiKYy caiiTy. BeOaHamiTHKa caliTy BUKOpHCTaHA JUIs
BU3HAYCHHS JpKepen Tpadiky, JUMHAMIKH BiJBITyBAHOCTI, MMONTYKOBOI BHIAMMOCTI, TIEPETJIsIIB
KJIIOYOBUX CTOPIHOK 1 PIiBHS 3alydeHHs KopucTyBauiB. JaHi Meta-aHamiTHKK Jamu 3MOTy
OLIIHUTU TEPErisiau, B3a€MOJ1i, KIIKH, peakiii, MOMUPEHHS, JKepeaa MEeperisiiB, YacTKy
YUTAUiB 1 HEYMTAUIB, @ TAKOXK BIKOBY, CTATEBY i reorpadiuny CTpYKTypy ayIuTopii.

BukopucTtano Taki METOU: TCOPETUYHUIN aHATI3 1 CHHTE3 — JJIs y3araJlbHeHHS MMiIX0/IiB
1o pexinamanx, PR- Ta digital-komyHikariii; KOHTEHT-aHAJI3 — JJIs OLIHIOBAaHHS TEMaTHYHOI
CTpyKTypu nudpoBoro xoHteHTy areHuii «TAM»y; BebaHamiTHKa — JUId aHA3y CalTy SK
HeHTpY OpeHI-KOMYHIKallil; Kelc-aHai3 — ais BuBUeHHs cnenudiku GopmyBaHHS OpeHIy
JOCTIAHUIIBKOI areHIii; NOpIBHAIBHUI aHami3 — JUIsl 31CTaBIEHHS Pe3yIbTaTUBHOCTI Pi3HUX
TUIIB KOHTEHTY; KOHIIENTYaJIbHE MOJENIOBaHHS — JUIi MOOYJOBH MOJENI IHTErpOBaHOL
pexinamMHo-PR-koMyHikalii OpeHay.

Buxopucranas keiicy arenmii «TAM» He mnependadae penpe3eHTAaTHBHOTO
y3arajJibHEHHSl JUIsl BCIX JOCHIAHHUIIBKUX AareHuid, OJHAK Ja€ 3MOTY BHSIBUTH IPUKIATHI
3aKOHOMIPHOCTI (popMyBaHHs OpeHIy €KCHEepTHOI OpraHizauii B HU(PPOBOMY CEPEIOBHIII Ta
BHU3HAUUTH HAMPSMU MOCUIICHHS 11 pekiamMHo-PR-koMyHiKaIlii.

HaykoBa HOBM3HA JIOCITIIPKEHHSI MTOJIATA€ B YTOYHEHHI POJIi IHTETPOBAaHUX PEKIAMHUX 1
PR-texnosoriit y ¢popmyBaHHI OpeHly JOCIIAHULBKOT areHuii K eKCIepTHOI opraHizalii B
nu(ppoBOMy KOMYyHiKaliiHOMY cepenoBuiii. Ha BinMiHy Bifg miaxoniB, y skux digital-
KOMYHIKAI[isl PO3IJIAA€ThCS NEPEeBAXHO SIK IHCTPYMEHT MPOCYBaHHs TOBapiB abo MOCHYT, Y
CTaTT1 OOIPYHTOBAHO 11 3HAUYEHHS SIK cUCTeMU (OpMYyBaHHS TOBIpH, peNyTaLiiHOI CTIHKOCTI,
€KCIEePTHOI0 MO3ULIIOHYBaHHS Ta JIOBITOCTPOKOBOI B3a€EMO/IIi 3 ayJJUTOPIEIO.

Y Mexax JOCHIDKEHHS YTOYHEHO 3MICT MOHSTTS I1HTErpoBaHOi pekjamHo-PR-
KOMYHIKaIlii OpeHay IOCHiTHUIBKOI areHIlii; CUCTeMaTH30BaHO OCHOBHI HU(POBI TOYKHU
KOHTakTy OpeHAy 3 ayIuTOpi€l0o, 30KpeMa CalT, IMONIIYKOBY BHJauy, COLIaJbHI Me[ia,
eKCHEepTHUM KOHTEHT, aHAJIITHYHI MaTepiaji Ta OCBITHbO-IPOMOILIHI MOBIIOMJICHHS;
3alpoONOHOBAHO MOJIENb IHTErpoBaHoi pekiaamMHo-PR-komyHikawii Openny areHuii « TAM»;
BU3HAYEHO THUMM KOHTEHTY, IO MAaroTh HaMBHUIIMI NOTEHLiad 3adydyeHHS ayAuTopil;
c(hopMyITbOBAHO TPAKTUYHI HAMIPSIMU TTOCHIIeHHS digital-mpucyTHOCTI TOCTIAHUIILKOT areHITi.

Bukiag ocHoBHHX pe3yabTaTiB Ta iX 00rpyHtyBaHHs. PopmyBaHHS OpeHIy
HIAIPUEMCTBA cPepr MOCTYT Ma€ HU3KY 0COOIMBOCTEH, 1110 BIAPI3HAIOTH HOT0 BiJl OpEeHINHTY
MmarepianbHUX ToBapiB. [lociayra € HemaTepialbHOIO, YaCTO CKJIAJHOIO IS IMONEPEeIHbOTO
OILIIHIOBAaHHS, a ii SAKICTb 3HAYHOI MIPOI0 CHPUKMMAETHCS uepe3 JOBIpY A0 BUKOHABIS,
npodeciiiHy pemyTallito, AOCBII B3a€MOJIl Ta KOMYHIKAIiliHI curHanmu OpeHay. Y LbOMY
KOHTEKCTI OpeHJ MiIIpUeMCTBA cpepu MOCIyr BUKOHYE HE Jumle ileHTUdiKaliiHy, a i

A. M. Tanaciiiuyk, A. M. Casuyx, /. I'. Ilpunvko, A. O. bonxogimina. Inmezposani pexnammi Sl
ma PR-mexnonozii'y gpopmysanui 6penoy 0ocnionuyvbkoi acenyii 6 yugposomy cepedoguuyi:
retic acenyii « TAM»



ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 10, No 3, 2026 ISSN 2523-434X (Online)

rapanTiiny QyHKIIIO: 3HUKYE HEBU3HAUEHICTh JJIS KJII€HTA, MOSCHIOE IIHHICTH MOCIYTH Ta
dopmye odiKyBaHHS MO0 AKOCTI MallOyTHBOT B3aemoii [5].

JIst TOCTHUIIBKUX areHIlii s mpoobyieMa Ha0yBa€e 0COOJIMBOTO 3HAYEHHS, OCKIJIBKH
iXHI TPOAYKT € CKIIAJHUM, EKCICPTHUM 1 YacTO HEBUIUMHUM JJsi KJIIEHTa JO MOMEHTY
OTpUMaHHS pe3yiabTaTy. Ha BimMiHY Bil TOBapHOTO OpeHIy, OpeH TOCIITHMIIBKOI areHInii
bopMyeTbcs HE CTUIBKM dYepe3 (i3MUHI XapakTepUCTHKH TPOIYKTY, CKUIBKH 4Yepe3
JEMOHCTPAIIII0 METOJOJOTIYHOI HAIIWHOCTI, aHAJNITUYHOI KOMIIETEHTHOCTi, 3/1aTHOCTI
NPAIIOBATH 3 JAHUMH, 3p03YMiJI0 NOSCHIOBATH PE3yAbTaTH JOCHIKEHb 1 TpaHC(HOPMYBATH iX
y TpakTU4Hi Oi3Hec-pilieHHs. ToMy KIIOYOBHMH CKJIAJOBUMH  OpEHI-KOMYHIKaIlii
JOCTITHUIIBKOT areHIlil € eKCIIePTHICTh, MPO30PICTh, JOKA30BICTh, pEIyTallis Ta I0Bipa.

IaTerpoBani peknmamai Ta PR-TexHomorii B mpoMy mporeci  BUKOHYIOTH
B3a€MOJIONIOBHIOBANIbHI (pyHKIIIT. PexnaMHui iHCTpyMEeHTH 3a0e3MedyloTh BUIMMICTH OpeHIy,
MIPUBEPTAIOTh yBary 10 MOCIYT, (GOPMYIOTh MEPBUHHUHN 1HTEPEC 1 CTUMYIIOIOTH IIJILOBI il
KopucTyBaua. PR-TexHOMOrIi MpamooTh Ha JOBIOCTPOKOBY JOBIpY, pEIyTaliiiHy CTaJiCTh,
npodeciiiHe MO3UI[IOHYBaHHS Ta MOSCHEHHS CYCIIIbHOI i 0i13HECOBOi LIIHHOCTI JOCIHIIKEHb.
Digital-komyHikallil MOEAHYIOTH 11i HAPSIMK Y€Pe3 CalT, COLlialIbHI Me/lia, MOIIYKOBY BHIauy,
eKCIepTHI myOumiKalii, BiICOKOHTEHT, aHATITHYHI MaTepianu Ta MUPpPOBI TOYKU KOHTAKTY 3
ayauTopiero [6].

Y uudpoBoMy cepenoBUIlll OpeH] AOCHIIHUIBKOI areHiii GopMyeThCcs K cucTeMa
MOCITIJOBHUX KOHTAKTIB 13 MOTEHIIHHUM KJlieHTOM. [lepimmii KOHTaKT MOXe BiIOYTHCS depes
MOIIYKOBY CHCTEMY, COI[laJIbHy MEpEXy, eKCIIEpTHUI Momuc, peKoMeHAallilo, pekinamy ado
30BHIIIHE MOCWIAaHHA. Jlajl KOpUCTYBad MEPEXOIUTh A0 CANTY, OLIHIOE CTPYKTYpPY HOCIYT,
3pO3yMUIICTh MOBIJOMJICHb, HASBHICTh KOHTAKTHHX (POpM, SKICTh Bi3yallbHOI NpE3eHTAIllil,
eKCIIePTHICTh KOHTEHTY Ta penyTailiiiHi curaamu [7]. CaiT, comianbHi Menia Ta PR-koHTEHT He
MOXYTh (DYHKIIIOHYBaTH 130JIbOBaHO: BOHHM MAalOTh MpAIIOBATH K €IMHA KOMYHIKalliiiHa
CUCTEeMa, IO BeAC KOPHUCTyBaya BijJ O3HAHOMIICHHS 3 OpEHIOM JIO JIOBIpH, 3BEpHEHHs abo
CITIBIIpAIIi.

Jyis OpeHAy MOCHTIIHUIBKOI areHiii 0coOJMBO BAXKIMBOK € HE JIMIIE KiUTbKiCHA
pe3yabTaTuBHICTH digital-koMyHiKawii — neperasau, OXOIIeHHs, KIIKU YU Nepexoau, — a i
AKICTh 3aJIydeHHs aynuTopii. Bucoky KoMyHIKaliliiHy LIHHICTb MalTh Ti MaTepiaiu, sKi
JEMOHCTPYIOTh €KCIIEPTHICTh areHIlil, MOSCHIOIOTh MPAKTHYHY KOPHUCTh JOCIiIKEHb,
PO3KpHUBaIOTh MpobsieMH O13HECY, IPONOHYIOTh aHAIITUYHI 1HCATH 200 (OPMYIOTH 10BIPY A0
npodeciiiHoi KommeTeHTHOCTI komaHau [8]. Came ToMy [UIsi JOCHITHUIIBKUAX areHIii
e(DeKTUBHUMH € HE JIUIIE PEeKJIaMHI TTOBIJOMJICHHSI TIPO TIOCIYTH, a ¥ aHAJIITUYHUHN, OCBITHIH,
KelcoBUH 1 penyTallifHUN KOHTEHT.

InterpoBana pexnamHo-PR-koMyHikamiss OpeHJy JOCHIAHMIBKOI areHiii Moxe
po3TasAaTucs SK CHUCTEMa B3a€MONOB’S3aHMX 1HCTPYMEHTIB, IO TOEAHYE PEKIAMHY
BuauMicTh, PR-n0Bipy, digital-gocTynHicTh, eKCIEpTHUI KOHTEHT, aHATITHUHY J0Ka30BICTb 1
penyTauiiHy cramicts. Takuil MiAXiA Aa€ 3MOTY OLIHIOBATH OpeH/I-KOMYHIKALlil0 HE JIUIIE 3a
OKpeMHMMHM IOKa3HMKAMM AaKTHUBHOCTI, a SK IUIICHUHM mpouec (opmyBaHHA mpodeciiiHol
BITI3HABAaHOCTI, JIOBIpU Ta TOTOBHOCTI ayAUTOPIi A0 B3a€EMOJII 3 areHII€lo.

3 ypaxyBaHHSIM 3a3HauCHHX TEOPETHYHUX TOJOXKEHb y CTaTTi IMPOaHAIi30BaHO
1u(poBy OpeHI-KOMYHIKaIio Jocaiaauibkoi areHiii « TAMy, 30kpema cailT sk IeHTpalbHYy
touky digital-mpuCcyTHOCTI, TOKa3HUKH BEOAHATITHKA Ta PE3yJbTaTUBHICTh KOHTECHTY B
comianpHUX Menia. Y IUPPOBOMY CepeloBUINl OpeHa MOCHITHUIBKOI areHIii GopMyeThCs
yepes CUCTEMY B3a€MOIOB’ A3aHUX KOMYHIKAI[IHHUX KaHAIIIB, KOXKEH 13 SIKUX BUKOHYE OKpPEMY
¢dyHKLI0 B Tpoleci B3aeMoii 3 ayauropieto. CallT 3abe3neuye 6a30By npe3eHTalio OpeHay,
CTPYKTYPY MOCIYT, KOHTAKT 13 MOTEHIIMHUMH KITIEHTAMH Ta MONTYKOBY BUIUMICTh. CoIliaibHi
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Menia MIATPUMYIOTh OINEpPaTHBHY B3a€MOJIIO, MOLIMPEHHS EKCIEPTHOIO KOHTEHTY,
dbopmyBaHHS mpodeciiiHOi BHI3HABAHOCTI Ta 3alydeHHs ayauTopii. PR-komyHikamii
CTBOPIOIOTH JIOBIPY, MOSICHIOIOTH IIHHICTH JOCTIIKEHb, IEMOHCTPYIOTh EKCIEPTHICTH 1
HiATPUMYIOTH PEIyTaliliHy CTaIiCTh. PeKiIaMHi IHCTpYMEHTH CIPUSIOTH IPUBEPHEHHIO YBar,
MIPOCYBAHHIO OKPEMUX IOCIYT 1 CTUMYJIFOBAHHIO MEPEXO/IIB JI0 IITLOBUX JIIH.

Ketic arennii «TAM» nae 3MOry MpOCTEKHUTH, SIK LI €IeMEHTH (YHKLIIOHYIOTh Y
peanbHil digital-komyHikamii OpeHIy eKCHepPTHOro THMY. ATEHIlS TO3HUIIOHYEThCS SIK
IpoBaiiiep MapKETUHIOBUX JIAHKX 1 JOCHTITHUIBKUX PillIeHb, TOMY i OpeHI-KOMYHIKaIlisl Ma€e
OymyBaTucs He Juile Ha 1HGOPMYBaHHI MPO TMOCIYTH, a W Ha JEMOHCTpAIi aHaJITUYHOI
KOMIIETEHTHOCTI, podeciiiHoi HaaiifHOCTI, 3MaTHOCTI NPAIIOBATH 3 JaHUMHU Ta MPOIIOHYBATH
Oi3HEeCYy IPaKTUYHI PIIICHHS.

Caiit arenuii «TAM» sik 1eHTp U(pPOBOi OpeHI-KOMYHIKaIlil, BUKOHYE (DYHKIIiO
HeHTpaibHOro eneMenTa digital-mpucyTHoCTi OpeHy, OCKUIBKH caMe BiH aKyMYJIIO€ OCHOBHY
iHpOpMaLi0 TPO HANpsAMH TiSUIBHOCTI, IOCIYTHM, KOMaHAY, LIHHICHY MpPOMO3MIII0 Ta
MO>KJIMBOCTI KOMYHIKaIlii 3 TOTEHI[IHHUME KIlleHTamMH. Y BUNaAky areHuii «TAM» caiit € He
JIMIIE MPE3SHTALIHIM PECYPCOM, a i BaKJIMBHUM €JIEMEHTOM (popMyBaHHS JOBIpH 10 OpeHyY,
OCKUTBKH JUISI IOCIIIHUIIBKOT OpraHizailii 0co6JuBe 3HaU€HHS MalOTh 3pDO3YMITICTh CTPYKTYPH,
JOTiKa TOJAHHS TIOCIYT, KOPEKTHICTh TEPMIHOJIOTI], HAsSBHICTh KOHTAKTHHX TOYOK 1
MiATBEPHKCHHS €KCIIEPTHOCTI.

[ToyaTkoBU TEXHIKO-KOMYHIKAIIIHHAA ayIuT CAWTy 3aCBIIYUB, IO PECYPC 3arajioMm
MaB Cy4yaCHHUH BMIVIAJ, JIOTIYHY CTPYKTYpPY Ta AOCTaTHIN piBeHb aganTuBHOCTI. Iloka3Huku
PageSpeed Insights Ha etani 3anmycky craHoBwiIH 74 Oanu aiist MOOLIRHOI Bepcii Ta 95 Oani
JUls JecKTonHoi Bepcii. Lle cBiaumiio npo JoCTaTHbO A00pY TEXHIYHY OCHOBY CalTy, OJHAaK
MOOiTBbHA Bepcis moTpedyBana mojanbmioi onrtumizaiii. Cepeln HpPIOPUTETHUX HANPSIMIB
yJIOCKOHAJIEHHS 0YyJ10 BU3HAYEHO 3MEHIIEHHS pO3Mipy 300paXKeHb, BAKOPUCTAHHS KELTyBaHHS,
ONITUMI3aIliI0 3aiiBUX CKPHUITIB, TOKPAIIEHHS MeTa-TeTiB 1 3aronoBkiB H1-H2, ynockonanenus
BHYTPIIIHBOI MEPEIHKOBKH Ta MOCUJICHHS KOHBEPCIHHOT JIOTIKK CTOPIHOK MOCIYT.

OxpeMy yBary B MeXaxX MOYaTKOBOTO ayIHUTy OYyJ0 MPUAUIEHO CTPYKTYpi CTOPIHOK
nociayr. BusiBieHo, 110 4acTMHA CTOPIHOK MOTIJa CIIPUMMATHCS MOIIYKOBUMHU CUCTEMaMU SIK
0JIOTOBI 3aIKCH, a HE SIK KOMEPII1HHI CTOPIHKU MOCIyT. [l OpeHay 10CiiJHUIBKOI areHuli e
€ CYTTEBUM OOMEXKEHHSM, OCKUIbKM CTOPIHKM TIOCJIYT MAalOTh BUKOHYBAaTH HE JIUILE
iHpopMalliiiHy, a ¥ KOHBepciiHYy QYHKIII0. SKII0 MOIIyKOBa CHCTEMAa HEKOPEKTHO
IHTepIpPETYe TUI CTOPIHKH, 11€ MOXKE 3HMXKYBATH ii peNIeBaHTHICTh /ISl KOMEPLIHHUX 3aIHTIB 1
1ocadII0BaTH MOXKIIMBOCT] OPTaHIYHOTO 3aTy4YeHHS MOTEHIINHUX KIIIEHTIB.

3 mornsany UX-ayaury cailT MaB MiHIMaNICTMYHUM AM3aliH 1 JIOTIYHY MOOYIOBY
CTOPIHOK, OJJTHAK NOTpeOyBaB MOCUJIEHHS 3aKJIMKIB /10 Aii. 30kpema, A cTopiHku «llocmyru»
0yJ0 pEeKOMEHJIOBAHO J10JIaTH KHOMKY «3aMOBUTH» a00 KOHTAakTHY (opMy, 100 CKOPOTHUTH
OUIIX KOPHCTyBada BiJl O3HAWOMIJIGHHS 3 TIOCIYrOK JO 3BepHEHHS. Takox Oyio
3alpONOHOBAaHO 00’€/IHATH KiJIbKAa KOHTAKTHUX CTOPIHOK B OJHY 3pO3yMIIy CTPYKTYpY,
OCKUTbKM HaJMIpHA KUIbKICTh KOHTAaKTHHUX TOYOK O€3 YITKOI JIOTIKM MOXKE YCKJIaJHIOBAaTH
HaBITaliio 1 3HWKYBaTH KOHBEPCIIHICTD cailTy.

[Totouyna BebGanamiTuKa 3a octanH1 90 1HIB Aajia 3MOTY OI[IHUTH, SIK CalT QyHKIIOHYE
iCJIs 3aIyCKy Ta sIKi KaHaJlu 3a0e3MeuyloTh BiJBiyBaHH:. 3a aHaIi30BaHUN Nepioj caiiT MaB
77 BinBimyBadiB, mo Ha 3,8% OibIle MOPIBHIHO 3 TIOTIEPETHIM aHAJIOTIYHUM TMepiogoM. Xoda
abcomoTHUI 06cAr Tpadiky € HEBHCOKHM, MO3UTHBHA JWHAMIKa CBIIYUTH MPO MOCTYIOBE
dbopMyBaHHS HUPPOBOT BUAUMOCTI OpeHy.

A. M. Tanaciiiuyk, A. M. Casuyx, /. I'. Ilpunvko, A. O. bonxogimina. Inmezposani pexnammi 33
ma PR-mexnonozii'y gpopmysanui 6penoy 0ocnionuyvbkoi acenyii 6 yugposomy cepedoguuyi:
retic acenyii « TAM»



ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 10, No 3, 2026 ISSN 2523-434X (Online)

OcuoBuumH Kepenamu Tpadiky oymu direct — 47,4%, organic search — 35,9%, organic
social — 14,1% ra referral — 2,6%. Taka cTpyKTypa 1mokasye, 1o Maixe IoJIOBHHA BiJ[BilyBaHb
MIpUIIAJaE Ha IPsIMi TIEPEX0aH, TOOTO KOpHUCTYBauil ab0 BXKe 3HAIOTH OpeH I, a00 MePeXoIATh Ha
caiiT yepe3 30epeeHi MOCUIAHHS, MECCH/DKEPU YW 1HINI HEempsMO aTpuOyTOBaHI JpKepena.
Jpyra 3a 3Ha4eHHSIM YacTKa HAJICKHUTh OPraHIYHOMY TONIYKY, IO MiATBEPIKY€E BaXKIMBICTH
SEO-ontumizanii i MOAANbIIOr0 PO3BUTKY OpeHay. YacTka organic social cBigUuThH Mpo
HasBHICTH 3B 3Ky MK COIIaJIbHUMHU MeJlia Ta CAUTOM, OJIHaK 1€l KaHajd Ma€ TMOTEHIIa JJIs
MOCHJICHHSI 4Yepe3 CHCTEMHIII 3aKJIMK{ JIO0 TEepeXOoJy Ha CTOPIHKH IOCIYT, KEHCiB abo
eKCIepTHUX MaTepiamiB (Tadi. 1).

Tabmuus 1 — xepena tpadiky caity areniii «TAM» 3a ocranni 90 qHiB, yepBEHb

2026p.
Jxepeno tpadiky Yacrka, % KomyHikariiiiHe 3HaueHHS
Direct 47 4 CBi4UTh MPO HASBHICTH YK€ CPOPMOBAHOTO 3HAHHS PO
’ OpeH a0o mepexou 3 HeMPSIMUX JKepel
. [linTBepKye 3HA4YEHHS MOLIYKOBOi BUAMMOCTI Ta SEO-
Organic Search 35,9 CTpYKTipI/I Zamy Y
Organic Social 141 Bka3zye Ha 3B’SA30K COIIabHUX Mefia i3 caiftom, ame
’ MoTpeOye MOCHICHHS
Referral 2.6 Mae MiHiMaJ]bHy. 4acTky, 1o CBIIYUTH TPO MNOTPeOy
PO3IMINPEHHS 30BHIIIHIX 3TaJIOK i MAPTHEPCHKUX TTOCHIIaHb

[Toka3HUKHM MOIIYKOBOI BHIMMOCTI I€MOHCTPYIOTh MO3UTHUBHY AMHaMIKY. KilbKicTh
IOKa3iB y NOLIYKY cTaHoBMiIa 1,6 Tuc., mo Ha 76,3% Ouiblie, HK y MONepelHbOMY Hepioji.
KinbkicTe HaTHCKaHb 13 mouryky focsiria 33, mo Ha 8,3% Oinblie, a KUIbKICTh YHIKQJIBHUX
BiJ[BilyBauiB 13 MOIIyKy cTaHoBMIIA 28, 110 Ha 20% Oinbiue. Lle nae migcraBu cTBepKyBaTH,
II0 CalT TOCTYNOBO Ha0yBa€ BUANMOCTI B IOITYKOBOMY CEPEIOBHIL, OAHAK CITiBBiTHOIICHHS
MDK TOKa3aMHM W HATUCKaHHSIMU IOTpedye MOAAIBIIOrO IOCHJIEHHS dYepe3 OMNTHUMI3aLiio
3aroJIoBKiB, METAONMCIB, CTPYKTYPHU CTOPIHOK 1 pPEJIEBAHTHOCTI KOHTEHTY JI0 TOIIYKOBUX
3anuTiB (TabI. 2).

Tabnuus 2 — [Toka3HUKYU MOIYKOBOT BUIMMOCTI caifTy areHuii «TAM»

IToxa3Huk 3HaueHus 3a 90 qHIB JlnHamika
[loxazu B momyky 1,6 THc. +76,3%
HaTtuckanHs 3 monryky 33 +8,3%
'YHIKaJIbHI BiIBigyBayi 3 MOLIYKY 28 +20%

AHani3 HaWNOMyNSPHINIMX CTOPIHOK CalTy IMOKa3ye, 110 HaWOUIbIY KUIBKICTh
HeperisiiB Mae TOJIOBHAa cTopiHka — 79 mepermsaaiB 1 61 cecis. BogHouac koedimieHT
3aJTydyeHHs Ha Hill ctaHOBUTH 39,34%, 1110 BKa3ye Ha HOTpeOy MOCUIIEHHS 11 KOHBEPCIIHOI pouIi.
['oloBHa cTOpiHKa Mae€ HEe JHMIIe Mpe3eHTyBaTH OpeHJ, a H IIBUJAKO CIPSIMOBYBAaTH
KOpHCTYBaya /10 KJIFOUOBHUX Jii: O3HAMOMJIEHHS 3 MOCIYraMH, Meperisay KeHciB, 3B 3Ky 3
eKcrepToM abo rnepexoay A0 GOpPMH 3asBKH.

Cropinka «SIkicHI AOCHIKEHHS: TIMOWHHI 1HTEpB'10, (OKyc-Tpynu» oTpuMmana 25
neperisaaiB 1 22 cecii 3 koedinienTom 3anyueHss 40,91%. Lle cBinuuth npo iHTEpec ayauTopii
70 KOHKPETHUX JIOCITIJIHUIBKUX TIOCIYT, OJHAK TAaKOXX MOKa3ye NOTpedy B IOCHIICHHI
CTPYKTYpPHU TaKMX CTOPIHOK: BOHH MAIOTh MICTUTH YiTKY LIIHHICHY MPOIO3UIIiI0, OMIMC METO/IB,
MPUKIIAJIU 3aBJIaHb, SIK1 BUPIILIYE OCTYTa, Ta 3p03yMUINN 3aKJIUK J10 [ii.
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Boanouac cropinku «Jlist kmientiBy 1 «IIpo Hac» MaroTh 3HaYHO BUIIMEN Koe]illieHT
3aimydeHHss — o 85,71%. Lle cBiguuTh mpo Te, M0 KOPHUCTYBayi, SIKI MEPEeXOASATh MO LUX
PO3IUTIB, AEMOHCTPYIOTh SKICHIMWK 1HTEepec a0 Openmy. s MOCHiIHUIBKOT areHmii Iie
0COOJIMBO BaXKJIMBO, OCKUIBKM CTOPIHKH, TOB’S3aHI 3 JIOBIpPOIO, KOMAaHIOIO, ICTOpi€l0 Ta
yMOBaMH CITiBIIpaIli, BUKOHYIOTh PR-(yHKIII}0: BOHU HE MPpocTO 1HGOPMYIOTh, a (OPMYIOTh
YSIBIIGHHS TIPO HAAIWHICTH, TPOQECIiHICTh 1 BIIKPUTICTh areHii (Taba. 3).

Tabmuus 3 — Haltnonynsipuinni cropinku caity arenuii «TAM»y 3a ocranni 90 nuiB

Cropinka [lepernsanu Cecii Koedinienr
3aTy4eHHSs
["o710BHA CTOpiHKA 79 61 39,34%
SIKicHI JOCTIKEHHSI: TTUOWHHI IHTEpB’ 10, (POKYC-TpyIH 25 22 40,91%
st KieHTiB 13 7 85,71%
[Ipo Hac 11 7 85,71%
Anani3 puaky TAM / Target Market Analysis 7 5 80%
Harma komaHga 5 4 75%
[cTopist MOXOKEHHS 5 3 100%
J1/1s1 pecTioHICHTIB 5 5 100%

OTtxe, BeOaHamiTHKA 3acBiguye, mo cait areHmii « TAM» mae MOTeHIian K LHEHTP
1upoBoi OpeHI-KOMYHIKaIli, OJHAK MOTpedye MOJANbIIOT0 PO3BUTKY B KIJTBKOX HANpsSIMaXx.
[To-nepre, HeooOxigHo mocunutu SEO-CTPYKTYpY CTOPIHOK MOCTYT, MI00 30UIBIIUTH YacTKy
opraniuHoro tpadiky 3a KoMmepuiiiHuMu Ta npodeciinumu 3anutamu. [lo-gpyre, IOmiIBHO
BJOCKOHAJIUTH KOHBEPCIHHY JIOTIKY CailTy 4depe3 BHAMMI KHOIKHM Jii, KOHTaKkTHI (Gopmu Ta
3po3yMull MapHIpyTd KopucTyBaua. Ilo-Tpere, BapTo aKTHBHILIE MOB’SA3yBaTH cailT 13
CoLlialbHUMHU Mejia, mo0 excnepTHuid KoHTeHT y Facebook Tta Instagram cnpsmoByBaB
ayIUTOpI0 10 BIJAMOBIAHUX CTOPIHOK TMOCHYT, KeiciB abo koHcynbrauiid. Ilo-uerBepre,
CTOPIHKU 3 BUCOKMM KOEPII[IEHTOM 3aimydeHHs — «J{s kiieHTiBy», «[Ipo Hacy, «AHami3 puHKY
TAM», «Hama xomaHaa» — JOILIIBHO BHUKOPUCTOBYBAaTH SK OCHOBY JUIsl mocuiieHHsT PR-
KOMIIOHEHTa OpeH/Ty, OCKUIbKH caMe BOHH MiATPUMYIOTh JJOBIPY /10 areHIi.

Meta-ananiTuka K iHCTPYMEHT OILIIHIOBaHHS €(QEeKTHUBHOCTI pekiaMHO-PR-koHTeHTY
arenuii «TAMy». Jlani npodeciiinoi nmaHeni Meta nanu 3MOry OLIHUTH Pe3yJbTaTUBHICTh
OKpeMuXx THUMiB KOHTeHTy areHuii «TAM» y Facebook Ta Instagram. Anamni3 3acBiguuB
HepiBHOMIpHICTh digital-komyHikawii OpeHJy: NOTOYHI MOKAa3HUKH OKpPEMHUX ITyOJiKalii €
HEBUCOKHMMH, OJIHAK MaTepiajli eKCIIEPTHOIO0, OCBITHBOTO, AHAJIITUYHOrO W mpoOIeMHO-
NPUKIIQJHOTO XapaKTepy AEMOHCTPYIOTh 3HAYHO BUIIMN MOTEHIlia)l OXOIJICHHS Ta 3aTy4YeHHS
aynutopii. e minTBepaxye, MO AN AOCTIAHUIBKOI areHIlii HalOLIbII I[IHHUM € HE CYTO
peKJIaMHUIl KOHTEHT, a MOBIJOMJICHHS, SIKI JIEMOHCTPYIOTH MPOQeECciiiHy KOMIETEHTHICTb,
HOSCHIOIOTh KOPUCTh MapKETUHTOBUX JIOCHIKEHb 1 (POPMYIOTH JOBIpY /10 aHATITHUYHUX
pimens (Tab. 4).

OTtpumani pe3ysabTaTH CBiAYATh, 110 HAWOUIBIINN OTEHIIaN s popMyBaHHS OpeHay
areHuii «TAM» MaioTh TpH Tpylu KOHTEHTY: OCBITHbO-EKCIEPTHUH, aHATITUYHO-KEHCOBHH,
iMipKeBO-TIpe3eHTalliiiHuii. Bonu BukonytoTh PR-dyHKIIII0 — opMyIOTH TOBipY 70 areHiii,
MOSICHIOIOTH 11 podeciiiny crerianizaiitoo, 1eMOHCTPYIOTh 3/1aTHICTh MPAllOBaTH 3 JaHUMHU.
Boanouac BineodopmaTt moTpeOyIOTh MOCUICHHS KOHBEPCIHHOT JIOTIKK Yepe3 HiTKi 3aKIHKU
110 11, Iepexou Ha CalT 1 MPUB’A3KYy A0 KOHKPETHUX MOCIYT.
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ma PR-mexnonozii'y gpopmysanui 6penoy 0ocnionuyvbkoi acenyii 6 yugposomy cepedoguuyi:
retic acenyii « TAM»



ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 10, No 3, 2026 ISSN 2523-434X (Online)

Tabmuist 4 — Pe3ynbTaTUBHICTh OKPEMHUX THITIB KOHTEHTY areHiii « TAM» y
COLIlAJIbHUX Meia
Tun xoutenty | [lpuknax myOnikanii | Ilepermsinm | B3aemonii | KomyHikauiliHe 3Ha4eHHS

3a0e3neuye HaWOLIbIIIE
OXOIJICHHS Ta TIEPBUHHY
BUIUMICTD OpeHIY

Bineo- o Reels / BiZI€O TIPO 37556 82
npe3eHTaniinuii [arexiiro «TAM»

) «Pexama 6e3 pu3MKiB: /leMoHCTpYy€e HalBUIILY
OCBITHBO- ) . .
o 3aKOHHICTE 1 Oe3IeKa 2 826 112 B3a€MOJIIIO Ta ITOCHITIOE
eKCIICPTHUI ’
KOHTCHTY» CKCIIepTHE TO3UI[IOHYBaHHS
. . Mae oXOIIeHHS, alie
Bineo 3 Reels 13 mocuimanuaM Ha

1200 1 MoTpedye CUITBHIIIOrO

NOCHJIaHHIM Google Sheets
3AKJIUKY 70 [l

«TAM — mposaiinep

ImimKeBo- [linTpuMye 3araibHe
A .. . |[MapKeTHHIOBHX 322 11 JUTPAMY
Mpe3eHTa HHUHA MO3HIIOHYBAaHHS areHI|
aHHX. ..»
[Ipamroe Ha po3MIMpPEHHS
[IpoGmemHo- . . part P p
. «Mig¢ npo cunepriio. ..» 205 4 OXOIJIEHHS uepe3
eKCTIepTHHI

MpOoOJIEMaTH3AIlI0 TEMU

. «AHaIIITHKA CITOKUBYOT .
AHaJIITUYHO- . . [Toka3ye NpakTU4YHY LIHHICTh
MOBEIHKH y cdepi 191 13

KEWCOBUH ’ MOCII AHULBKOT aHAJIITUKHA
TaKCI»
. «MapKeTHHI 0Bl . .
OCBITHEO- . Dopmye po3yMiHHS KOPHCTI
. . TOCIIKEHHS — IIIAX 113 4 . .
aHATITUYHUI moCITipKeHb 171 Oi3HeCy

10 YCIiXYy...»

Ha ocHOBI TeOpeTUUHUX MOJI0KEHDb, BEOAHATIITUKY CAlTy Ta aHaNi3y COLIaJIbHUX MeJlia
3alpoNOHOBAaHO MOJENb IHTErpoBaHOI peKkinaMHo-PR-komyHikaii OpeHy JOCTiIHUIBKOT
arernii «TAMy. [i norika momsrae B moenHaHHI calTy, COIllaIbHUX Me[la, €KCIIEPTHOTO
KOHTeHTY, PR-710BipH, pekilaMHUX 3aKJIUKIB 10 Aii Ta U(POBOi aHANITUKU B €IMHY CUCTEMY
dbopmyBanHs OpeHy (Tad. 5).

3anpornoHoBaHa MOJIeNb MOKa3ye, 1o eheKTuBHE POpMyBaHHs OpEeHIY J0CIHITHUIIBKOT
areHuii He MoOXe OOMEXyBaTHCSI OKPEMHUMH pPEKIAMHUMH [OBIAOMJICHHSIMH a0o
NEepiOJUYHUMHU MMYOIiKalisiMU B coulianbHuX Mepexax. [[ns arenmii «TAM» KITIOYOBHM €
MOEJHAHHS pPEKJIaMHOI BUAUMOCTI, PR-10BipH, eKCHepTHOro KOHTEHTY, AaHaJITHYHOI
JIOKAa30BOCTI Ta BUMIPIOBAaHHS Pe3yIbTaTUBHOCTI IIM(PPOBUX KaHAIIB.

Ha ocHoBi pe3ynbTaTiB BeOaHaniTHKH, Meta-aHaMITUKHA, KOHTEHT-aHali3y HU(POBUX
KaHaJliB Ta 3alPONOHOBAHOI MOJENI AOLUIBHO BU3HAYUTH MPAKTUYHI HAMPSIMHU MOCHIICHHS
1HTerpoBaHoi pekiaMmHo-PR-komyHikalii Openny arenuii « TAM»y. L1 Hanipsimu 6e3m0cepeiHbO
NOB’s13aH1 3 ONTHUMI3alli€l0 cailiTy sk neHtpy digital-mpucyTHOCTI, PO3BUTKOM E€KCIEPTHOTO
KOHTEHTY, MiJIBUILIEHHSM pOJIi COIllaJIbHUX MeJia, mocuieHHsM PR-noBipu ta popmyBaHHIM
€1MHO1 OpeH-KOMYHIKaliifHOi cucTeMu (Tabd. 6).

3anpornoHoBani  HampsMu  nocwieHHs — digital-mpucytHocti  arenmii  «TAM»
JIEeMOHCTPYIOTh, III0 IHTErpoBaHa pekjIamMHO-PR-xkomyHikamist OpeHqy Mae OyayBaTucs He
HABKOJIO OKpEMHUX MyOutiKalliii abo TEXHIYHUX MPABOK CaiTy, a AK IIICHa CUCTEMAa B3a€EMOJII.
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Tabmuist 5 — Monens iHTerpoBaHoi pekiaaMmHo-PR-komyHikartii Openay areniii « TAM»y

Kommonent moneni

OCHOBHUI 3MICT

OyHK1is y popMmyBaHHI OpeHIY

«TAM»

PexiamMHumn
KOMITIOHEHT

[ToBigmomienns npo nociyru, CTA,
MPOCYBAHHS KOHCYJIBTAIIN 1 JOCITIPKEHb

dopmye IepBUHHUH 1HTEpEC 1
CTUMYITIOE 3BEPHEHHS

PR-koMmmonenT

Komanma, ekcrepTHICTh, METOOJIOT S,

[linTpuMye noBipy ¥ npodeciitay

MPUHIMII pOOOTH, PEMyTalliifHi MaTepiajiu |[IeriTUMHICTh
N . . . 3abe3neuye nudpoBy
. CaiiT, colliaJibHI MEpexi, MOIIyKOBa BUAAYa, A
Digital-kommoneHT : TOCTYIHICTB 1 peryJsipHy
0J10T, BIJTEOKOHTEHT :
B3a€MO/IiI0
AHaII THYHIH [HCaliTu pUHKY, KEHCH, PE3YIbTaTU JleMOHCTpY€E AOCHTITHULIBKY
KOMITOHEHT OCITiHKEHB, TOSICHEHHS TaHUX KOMIIETEHTHICTh areHmil
[HTEepakTUBHUI KomenTapi, popmu, Mecenmkepu, 3abe3neuye 3BOPOTHUHN 3B’ SI30K 1
KOMITOHEHT [Eepexoau, 3alUTH KOPUCTYBauiB 3ay4eHHS ayIuTopii
BumiproBanbHU Google Analytics, Search Console, Meta-  |/Tae 3Mory KopuryBaTu
KOMITOHEHT aHANITHKA, KOHBEpCii KOMYHIKAI[if0 Ha OCHOBI JaHUX

Tabmuus 6 — [IpakTHUHI HANPSMU MOCHIICHHS IHTErPOBaHO1 pekiiaMHO-PR-komMyHiKarii
Openny arenmii «TAM»

Hamnpsm
yIOCKOHAJICHHS

Bussnena npobnema /
peseps

o motminbHO 3poOUTH
MEepLUIOYEepProBO

OuikyBaHHUN
KOMYHIKaIiifHu# edexT

SEO-cTpykTypa
caiTy

OpraHiyHAN TOMIYK Ma€e
MOTEHIIial, e MmoTpedye
MOCHJICHHS Yepe3

CTPYKTYpY CTOPIHOK i
PETIeBaHTHICTH KOHTEHTY

OnTuMi3yBaTH CTOPiHKH
mocyr: H1-H2, meTtaonuicu,
Kro4oBi 3anuTH, URL-

CTPYKTYPY, BHYTPIIIIHIO
[epeNiHKOBKY

3pocTaHHsI OPraHivHOTO
Tpadiky, kpama
BUAUMICTD 32
mpodeciiHuME i
KOMEPIIHHUMH
3alUTaMu

KonsepciitHa
norika caity

CaiiT mpe3eHTye Opena, aje
[UISIX KOPUCTYBaya J10
3BEpHEHHSI TOTPeOye
CHPOILICHHS

onatu momitai CTA:
«3aMOBHUTHU JOCIIIKEHHS»,
«IToroBoputu 3 ekcrepTom»,
«OTpUMaTH KOHCYJbTAIIION;
po3micTutu (opMHU HA
CTOpIHKAX MOCITYT

3pOCTaHHS KUJIbKOCTI
3BEpHEHb 1 IEPEXO/IiB
BiJ 0O3HAHOMIIEHHS 10 Jii

CTOpiHKH I0BipH

Cropinku «/[y1s KITieHTIBY,
«Ipo Hacy, «Hama
KOMaHJa» MalOTh BUCOKHIA

[locuuTH i CTOPIHKA
OJIOKaMH: TOCBi,
METOJIOJIOTIs, IePEeBaru
CHIBITpaIli, TPUKIAIH

[linBUIIEHHS AOBIpH 110
AreHIIil SIK eKCIIePTHOT

. : L opranizanii
noreHiian PR-noBipu 3aIUTIB KJIIEHTIB,
EKCIIePTHICTH KOMaHI!
o .. CrtBOpuUTH PyOpHKH:
Hafirinaimmm ajis OpeHy P pyop dopmyBaHHS 00pa3zy

«lHcaiitu puHKY», «/lani ans

MPaKTUIHOT KOPHUCTI,

AHAITI THYHIH € KOHTEHT, 1110 IEMOHCTPYE | _. . areHIil K JpKepena
. - MO Py Oi3Hecy», «IloBeninka HLIL AK DKED .
KOHTEHT TOCITi THULIBKY ) .. |sIKICHOT MapKEeTHHIOBOI
. CIIOKUBaUiBY, «PemyrariiiHa .
EKCIIEPTHICTh . AHATI THKH
aHAJITHKa»
. Haiisu .
OcCBITHBO- e Perynsprao mybmikyBaTi SarydeHHs ayAuTOopii
. PE3yIbTaTUBHICTh . .
eKCIIepTHUHN KOPOTKI MOSICHEHHS, YeK- Yepe3 KOPUCHUI KOHTEHT
TIEMOHCTPYIOTh TEMH S .
KOHTEHT ITUCTH, MiHi-TaiIu, po30opH [i MOCHIIEHHS
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3B’S130K CalTy 1
COLIMEpPEx

ajie moTpedye aKTUBHIMIIOTO
crpsiMyBaHHs Tpagiky Ha
cauT

[epexij] Ha CTOPIHKY
[MOCIIYTH, KENC,
KOHCYJIbTAaIi0 a00o Gpopmy
3B’ SI3KY

Hampsim Bussiena npobnema / o motinbHO 3poOUTH OuikyBaHHI
YAOCKOHAJICHHS pesepB TIePIIIOYEPTOBO KOMYHIKaI[itHUH edexT
30KpeMa 3aKOHHICTh [TOMILUTOK Y peKJIaMi Ta CKCIIEPTHOTO
pexIamu i Oe3meka TOCTTKEHHSIX MO3UIIOHYBaHHS
KOHTEHTY
Y KOKHOMY €KCIIEPTHOMY
Organic Social mpucyTHili, |mommci JaBaTH JOTTYHUI SMIITHEHHS

inTerposanocri digital-
KaHaIiB 1 3pOCTaHHS
L1TbOBUX TEPEXOIiB

Bineo ta Reels

Bineodhopmaru MOXKYTbH
TaBaTH OXOIUICHHS, aJie He
3aBXXM 3a0€31eUyI0Th
B3a€MOJIIO

PoOuTH KOpOTKi BijI€o 3
qiTkuM CTA: «mi3zHaTucsa
OinbILey, «IepeTH Ha
CalT», «3aMOBHUTH aHAII3Y,
«TIEPEBIPUTHU PEKITAMY»

[lepeTBOpeHHS
OXOTICHHS Ha
B3aEMOJIIIO Ta ITEPEXOIH

Penyrarniinuit
PR-xoHTEHT

{7151 mOCTiAHUIBKOT areHii
BaYKJIMBA JIOBipa JI0
METOJI0JIOTIT Ta KOMaH/IU

[TyOnikyBaTn MaTepiaiu po
[IPUHIIUAIN JTOCJTiKCHbD,

eTanu poOOoTH, SAKICTh TaHUX,
eTUYHICTH 300py iHpopMarii

[locuneHus
penyTaIiitHoi CTifKOCTI
Ta npodeciitnol
TIEeTiITUMHOCTI OpeHIy

BumiproBaHHS
e(heKTUBHOCTI

KitrouoBi moii / koHBepcii
MOTPeOYIOTh
HAJAIITYBaHHSI JIs1 TIOBHOT
OIIIHKH Pe3yJbTaTHBHOCTI

HanamyBaty mofii: Kk Ha
email/renedon, HaxcHITaHHS
dbopmu, iepexina y
MeCEHJUKep, TIeperiisi
CTOPIHKH TOCTYTH

MO>KIIMBICTE OLIHIOBATH
HE JTUIIE TEPeriisiig, a
peanbHi Oi3HEeC-Ti1
ayuTopii

V 1iif cuctemi caliT BUKOHYE (DYHKIIIIO IEHTPY AOBIpH i KOHBEpCii, COllianbHi Meaia —
(GYHKIIIO MOMMPEHHS EKCIIEPTHOrO0 KOHTEHTY Ta 3allydeHHs ayautopii, PR-komyHnikamii —
¢GyHKIII0 pernyTaniiHoro MiAKPIIJICHHS, a PEKIaMHi iHCTPYMEHTH — (YHKIIIIO MPUBEPHEHHS
yBaru ¥ CTUMYNIOBaHHSA IUIbOBUX Aid. Came MO€JHAHHS IMX €JEMEHTIB Ja€ 3MOry
TpaHc@opMyBaTy HU(POBY NPUCYTHICTD areHuii 3 iHpopMaliiiHo1 B OpeH/1-KOMYHIKAI[IIHY.

Jlns peanizariii 3alIpOMOHOBAHUX HAMpsMIB JOLUILHO chopMyBaTH 6a30BUN KOHTEHT-
IUIaH, SIKUHM MOo€HYy€e pekyaMHi, PR, aHanmiTuyHI Ta IHTepakTUBHI MOBIIOMIIEHHS. Takuii rniaH
Moke OyTH BHKOPHUCTaHMH SK 1HCTpYMEHT oOIepallioHali3auii iHTerpoBaHoi pekigamHo-PR-
KoMyHiKarlii openay arenuii « TAM» (Taba. 7).

Tabmuus 7 — Konrent-mian areHuii «TAM» sK I1HCTpYMEHT ollepaiioHasi3armii
IHTErpoBaHoi pekiIaMHO-PR-koMyHiKarllii OpeHay

Ponb y
. Ilo 3amoBHUTH / . . .
[Ipiopurer| Kanan CTBODHTH Tun KoHTEHTY | 3MiICT MOB1TOMJIEHHS ¢dhopmyBaHHI
p OpeHy
OHoBHTH
cTopiHKu «SIKicHI
. [lo ue 3a nocayra, komy |[Popmye
. TOCITIPKEHHS, . . 4
Caiir: . oTpiOHa, Ky Oi3HEC-  [PO3YMIHHS
. «AHani3 puHKY», | PexsiamHo- . ) .
1 CTOPIHKH . .. . [mpobieMy BUPIIIYE, [[IHHOCTI TTOCITYT
«bpenn- iHbOpMaITi HHIH o .
MOCITyT . SIKUH pe3yJIbTaT OTPUMYE I CTUMYJITIOE
TOCITIIPKEHHS, .
IV KITIEHT 3BEpHEHHS
«Penyramiitai
TOCITi JUKEHHS»

58




MapkeTHHr i TP pPOBi TEXHOJIOTI1

Towm 10, Ne 3, 2026

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

Ponb
) I1lo 3amoBHuTH / . . Yo
IIpioputer| Kanan Tun koHTeHTY | 3MiCT MOBiTOMIICHHS (hopmyBanHI
CTBOPUTH
OpeHay
Caiir- Jlonatu 010K 3-5 ximovoBux nepesar: |lLIBuako
> " |«Uum TAM PR + Openn- |naHi, aHANTUKA, TOCBIJ, |[TOSICHIOE
rOJI0OBHA . .. .
cToDiHKA KOpHCHA [MO3UIIOHYBAHHSAIPAKTHYHI PIllICHHS, MO3HIIIOHYBaHHS
p OizHECY» KOH(DIEHITIIHICTH OpeHIy
Jlogatu OJIOKU .. .
. XTO CTOITh 3a areHIl€l0,
Caiit:  [mpo . . .
« i . ... . |xi xommerenTHocTi Mae |[ligcumroe
[Ipo Hac” |eKCIepTHICTD, Penyranivinuit .
3 | OCBI PR KOMaH/a, SIK OBIpY 110
« » ’ 3a0€31e4y€eThCs AKICTh  |OpPEH/LY
Komanna” [mpuHmmmnm :
TTOCIII[DKEHD
pobotu
PyGpHKa [TosicHEHHS: 110 TaKe Dopmye
. ) OKyC-TpyIIa, TNIMOMHHE |€KCIIEPTHICTH 1
Facebook / [«MapkeTuHrosi OcCBiTHBO- (b yerpyna, p
4 . ., [iHTEpB’10, OpeHa- BHIDKYE
Instagram |mocaimKeHHs EKCIIepTHHI . . .
0CTON TPEKIHT, pernyTalliiiHe CKJIaIHICTD
p ITOCITIIDKEHHS MOCITYyTH
KopoTki incaiiTu: 1o Hoxasve
Py6Opuka «/lani MOJKE TIOKa3aTH M
Facebook / : . . . NpaKTHYHY
5 151 Oi3Hec- AHaNITHYHUHA |TOCHIPKEHHSI PHHKY,
Instagram | . : . |kopHCTB
PIIICHB)» MTOBEIIHKU CIIOKHUBAYiB, .
benyTaui AHATITUKA
. Hampuxutan: «Kimieatu He
Koportxki Bigeo «1 . [Toennye
Facebook / Bineo + [MOBEPTAOTHCS — M0
mpoOiema — 1 . OXOTUICHHS 3
6 Instagram / . pexinamMHo-PR- [mociimutu?», «Pexnama
TOCIII THULIBKE [MOSICHEHHAM
Reels . KOHTECHT HE MPAIIOE — IO . ;
PIICHHSD» HepEBIpHTI [IHHOCTI TTOCIYT
[Tiacuitroe
3aKOHHICTh peKJIaMHU EKCIIePTHE
PyOpuka . . L .
7 Facebook / «Pernana Ges OCBITHBO-  |eTHYHICTH KOMYHIKAIIi1, |TO3HMIIIOHYBaHHS
Instagram . npaBoBuii / PR |0e3neka pexiaMHOTo Ha MepeTHHi
PU3UKIB» .
KOHTCHTY pekaMu i
TOCIII IDKEHD
«/leTanpHire mpo 3B’s13y€
Comnvepesi Y xokHOMY TocTi| [HTerpoBana |mociyry», «[lepeiitu 10 |0XOIJICHHS B
8 N Ca%T T0aTH LIJTBOBHI digital- KOHCYJIbTAIli1», colMepexax i3
nepexia koMyHikarlsi |«[locTaBUTH 3alUTaHHS |[KOHBEPCIEIO Ha
EKCIIEPTY» caiTi
) Ik TociimKeHHs
1 pa3 Ha Mics1b . .
o . moromaratote 6i3Hecy  |[lincmmoe SEO,
Caiir/ |myOnikyBaTH . i
9 6ior  lanassi oot PR+ SEO |yxBairoBaTH pillIeHHs», |€KCIIEPTHICTb i
. «1lo moka3ye aHai3 OBI
MaTepiain 1 Y JlOBIDY
PHHKY
. aec 3MOr
Meta/ [lomicsis . .. |[lepermnsiau, B3aeMOII, A y
. . AHanmiTHYHANR ) KOpUTYBAaTH
10 aHAJIITHKA [aHATI3yBaTH [IePEeX0/I1, KIIIKH, 3asBKH,
Y . KOHTPOJIb L . KOHTEHT Ha
caiiTy  |pe3yJIbTaTUBHICTh, HaWKparlli TeMH )
OCHOBI JJAaHUX
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3anporoHOBaHWK KOHTEHT-TUIAH BiJI0Opa)kae JIOTIKY IHTErpoBaHOi pekiiaMHO-PR-
KOMYHIKaIlii, OCKIIbKH KOXEH THUIl KOHTEHTY BUKOHYE OKpeMy (pyHKIIit0 y (hopMyBaHH1 OpeHITy
areHIlii «TAMy. Pexnamuo-iHdopmarlliiiHi MaTepiaJid MOSCHIOIOTh MOCIYTH W CTUMYIIOIOTh
3BepHEHHs, PR-KOHTEHT Gopmye OBIpY 10 KOMaHIM Ta METOJIOJIOTI], aHAIITUYHI myOiKarii
JEMOHCTPYIOTh ©KCIEPTHICTh, OCBITHI Marepiaju 3HWKYIOTh CKJIAIHICTh CHPHAHATTS
JOCITITHUIIBKUX TIOCHYT, a Bifeo- W iHTEepaKkTHBHI (opmaru 3a0e3NnedyloTh OXOIUICHHS Ta
3QIIy9eHHS ayauTopii. Y CYKYIMHOCTI IIi €JIEMEHTH TEPEeBOIATh KOMYHIKAIll0 OpeHIy Bif
(dparMeHTapHOi MPUCYTHOCTI B HU(PPOBUX KaHAJIAX /O CUCTEMHOI B3a€MO/II1 3 ayAUTOPIETO.

BucHOBKM Ta mepPCHeKTHBH MNOJAJBIINX J0CTiIKeHb. OOrpyHTOBaHO, IO
¢dopmyBaHHS OpeHAY JOCTIIHUIBKOI areHuii B IU(poBOMY CEpelOBHILI Ma€e iHTEIPOBAHUI
xapakrep 1 norpedye nmoegHanHs pexiamuux, PR- ta digital-komynikariid. st mianpuemMcTs
chepu mToOCHyr, 30Kpema I JOCIHITHUIBKAX AareHiliid, OpeH] BHKOHYE HE JIHIIE
ineHTU(diKaIiliHy, a i TapaHTIMHY Ta penyTamiiHy QYHKIT, OCKUILKH SKICTh MOCIYTH YacTo €
CKJIQJIHOIO JUIS TIOTIEPEIHHOTO OIIHIOBAHHS, a PIIICHHS MPO CIIBIPAII0 3HAYHOI MipOIO
IPYHTY€TbCA Ha JOBIpI JO EKCHEPTHOCTI, METOJOJIOTii, aHAIITUYHOI KOMIETEHTHOCTI Ta
npodeciiftHol pemyTanii BUKOHABIIS.

Ha ocnoBi keiicy areniii «TAM» BCTaHOBIIEHO, IO CAWT € LEHTPAIBHUM €JIEMEHTOM
muppoBoi OpeHA-KOMYHIKaIlii, OCKIJIBKH aKyMyJlo€ iH(pOpMAaIilo Mpo MOCIYrH, KOMaHIy,
HANpPSIMH JiSUTBHOCTI, LIHHICHY MPOMO3UIII0 Ta KOHTAKTHI MOXIIMBOCTI ISl MOTEHLIMHUX
KJIieHTiB. Bebanaituka 3a ocranHi 90 JHIB 3acCBiAUMIIa HEBHCOKHUH, ajie TIO3UTUBHUMA PiBEHb
BiJIBITyBaHOCTI caiiTy: 77 BiaBimyBauiB, 1o Ha 3,8% OunblIe MOPIBHSIHO 3 MOMNEpPEIHIM
nepiogom. OcHOBHUMHU JpKepenaMu Tpadiky € direct, organic search, organic social i referral,
10 MiJTBEP/UKYE 3HAYEHHS IMOLIYKOBOI BUIMMOCTI, MPSIMOIrO 3HaHHS MpO OpeHJ 1 3B’S3Ky
COLlIATBHUX MeJIia i3 calToM.

AHani3 MOIIyKOBOI BUIAMMOCTI MOKa3aB MO3UTHBHY JIWHAMIKY: KUIBKICTh TMOKa3iB Y
MOIIYKY CTaHOBHJIA 1,6 THC., KUTBKICTh HATUCKAHb — 33, a KUIBKICTh YHIKQTBHUX BiJBITyBadiB
13 momyky — 28. Lle cBimuuth mpo mocrtynoBe (opmyBanHs digital-BuammocTi OpeHmy
«TAMp», omHak TakoX BKazye Ha morpedy B monambmomy mocwieHHI SEO-ctpykTypw,
METAOMMCIB, 3ar0JIOBKIB, BHYTPIIIHBOI NEPENTIHKOBKU Ta PEIEBAHTHOCTI CTOPIHOK MOCIYT A0
npodeciiHUX 1 KOMEPIIHHUX 3aIUTIB.

JlocnmipKeHHsT HaMMoOmyJsIpHIIIMX CTOPIHOK CalTy 3acBilumio, L0 HaHOiIbIIe
NEPETJIsI/IIB Ma€e roJIOBHA CTOPIHKA, OAHAK HAWBUIIUN KOEPIIIEHT 3aTy4eHHS IEMOHCTPYIOTh
CTOPIHKH, TIOB’53aH1 3 JI0BIpO0, KOMaH 1010, yMOBaMHM CHIBIpalli Ta KOHKPETHUMHU HarpsiMaMu
nociipkenb. lle miaTrBepxkye, MO A AOCTITHUIBKOI areHIlli Ba)XJIMBUMHU € HE JIUIIE
pexsiaMHo-1HpopMaliiiHi CTOpiHKY, a i PR-enemMenT undpoBoi npucytHocTi, sKi GOpMyIOTh
YSIBJIEHHSI TIPO MPpo(deciiHICTh, BIAKPUTICTD 1 HAAIMHICTh OpeHTy.

Meta-ananituka  Facebook  ta  Instagram  3acBigumia  HEpiBHOMIpHICTb
pe3yapTaTuBHOCTI mUdpoBoi KomyHikamii areHiii «TAM». Bomgnouac okxpemi myoOmikarii
€KCIePTHOI0, OCBITHBOT'0, AaHAJIITUYHOTO Ta BiICONPE3EHTALIITHOTO XapaKTepy MalOTh 3HAYHUN
MOTEHLIa]l OXOIUIEHHs I 3aiydeHHs ayautopii. HaliuminHimmmu uist dopMyBaHHS OpeHny
JOCITITHUIIBKOT areHuii € MaTepianu, [Ki JeMOHCTPYIOTh MNpodeciiiHy KOMIIETEeHTHICTb,
MOSICHIOIOTh TIPAKTUYHY KOPHUCTh MAapKETHHTOBHX JOCITIKEHb, PO3KPUBAIOTH MPOOIEeMHU
0i3Hecy Ta MiICWIIOIOTh JOBIPY /10 AaHATITUYHUX PillIEHb.

3anpornoHoBaHa MOJIENb 1HTErpOBaHOI pekiIaMHO-PR-koMyHikamii OpeHay areHuii
«TAM» oxommoe pexnamuuii, PR, digital, ananmitTuuHuii, iHTEpaKTUBHUNA 1 BUMIpIOBAJIbHHMA
KOMIIOHEHTH. li MpaKTHYHE 3HAYEHHS IONSArac B TOMy, IO BOHA Ja€ 3MOTY PO3INSAaTH
U(POBY MPUCYTHICTh areHuii He K CYKYIHICTh OKpPEMHX KaHaliB, a SIK €IUHY CUCTEMY
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dbopMyBaHHS BII3HABAHOCTI, JOBIPH, EKCIIEPTHOTO MO3UIIIOHYBAHHS Ta TOTOBHOCTI ayauTOPil
710 B3a€MOJII1.

[Ipaktruni Hanpsmu nocuiieHHs digital-nmpucyrHocti arennii «TAM» nepenbayaroTh
ontumizanito SEO-cTpyKTypH caiiTy, yIOCKOHAJICHHS KOHBEPCIHHOT JIOTIKM CTOPIHOK TOCIYT,
MIOCWJICHHSI CTOPIHOK JIOBIpH, PO3BUTOK AHAIITUYHOTO M OCBITHBO-EKCIIEPTHOTO KOHTEHTY,
aKTUBHIIIIE TOEJHAHHS COIIAIbHIX MeJia i3 callToM, BUKOPUCTAHHS Bi1eo(popMaTiB i3 YiTKUMHU
3aKJIMKaMH JI0 i1 Ta HaJIAITyBaHHS KJIFOYOBHX IOIN JUIsi BUMIPIOBaHHS €()EKTHBHOCTI.
3arponoHOBaHUN KOHTEHT-TIJIaH MOXKe OyTH BUKOPHCTAHHUH SK IHCTPYMEHT omepaliioHani3anii
IHTerpoBaHoi pekiiaMHO-PR-koMmyHiKallii, OCKIIbKM TMO€AHYe pekiaamHi, PR-, anamithuHi,
OCBITHI Ta IHTEPAKTUBHI MOBIJOMJICHHSI.

EdextuBae dhopmyBaHHs OpeHIy AOCHITHUIIBKOI areHIlii B MUGPOBOMY CEPEIOBHIII
noTpedye CHCTEMHOTO Y3TOKEHHS CaiTy, COIliaJIbHUX MeJia, eKCIepTHOro KOHTEHTy, PR-
JOBIPH, PEKJIAMHUX 3aKIHMKIB A0 1ii Ta 1udpoBoi aHamTHKU. [lepCreKTHBU MOJANTBIINX
JOCTI/DKeHb  TOB’sA3aHI 3 MOPIBHJIBHUM  aHamizom  digital-komyHiKamidi — KiTbKOX
JOCTIAHUIBKUX areHI(id, OllIHIOBAaHHSAM BILTUBY OKPEMHUX THUIIB KOHTEHTY Ha KOHBEpCIiiHi Iii
KOPUCTYBaYiB 1 pO3pOOJICHHSIM CUCTEMH IHIUKATOPiB €(PeKTUBHOCTI OpeHA-KOMYHIKamii s
HiANPHUEMCTB €KCIIEPTHHUX TTOCIIYT.

1. Kamyabi M., Ozgit H., Ahmed J. N. Sustaining Digital Marketing Strategies to Enhance Customer
Engagement and Brand Promotion: Position as a Moderator. Sustainability. 2025. Vol. 17, No. 7.
Article 3270. DOI: https://doi.org/10.3390/su17073270.

2. Kumar A., Rayne D., Salo J., Yiu C. S Battle of Influence: Analysing the Impact of Brand-Directed
and Influencer-Directed Social Media Marketing on Customer Engagement and Purchase Behaviour.
Australasian  Marketing  Journal. 2025. Vol. 33, No. 1. P. 87-95 DOI:
https://doi.org/10.1177/14413582241247391.

3. Lou C., Zhou X. What Else Is New about Social Media Influencers? Uncovering Their Relation and
Content Srategies, and the Downsides of Being Famous. Frontiersin Psychology. 2024. Val. 15. Article
1437384. DOI: https://doi.org/10.3389/fpsyg.2024.1437384.

4. Wang R., Chan-Olmsted S. Brand Communication Through Social Media Influencers: Trust Building
and Trust Transfer Mechanisms. International Journal of Business Communication. 2026. Vol. 63, No.
3. P. 761-782. DOI: https://doi.org/10.1177/23294884241255911.

5. Keller K. L. Conceptualizing, Measuring, and Managing Customer-Based Brand Equity. Journal of
Marketing. 1993. Vol. 57, No. 1. P. 1-22. DOI: https://doi.org/10.1177/002224299305700101.

6. Vargo S L., Lusch R. F. Evolving to a New Dominant Logic for Marketing. Journal of Marketing.
2004. Val. 68, No. 1. P. 1-17. DOI: https://doi.org/10.1509/jmkg.68.1.1.24036.

7. Seri¢ M., Mikuli¢ J. The Impact of Integrated Marketing Communications Consistency on Destination
Brand Equity in Times of Uncertainty: The Case of Croatia. Tourism Review. 2023. Val. 78, No. 3. P.
697-711. DOI: https://doi.org/10.1108/TR-03-2022-0166.

8. Qi M., Abdullah Z., Abdul Rahman S. N. Navigating the Digital Landscape: Evaluating the Impacts
of Digital IMC on Building and Maintaining Destination Brand Equity. Sustainability. 2024. Vol. 16,
No. 20. Article 8914. DOI: https://doi.org/10.3390/su16208914.

9. Tanaciiiuyx A. M. Po3pobka xomyHixayii 6pendy 8 yugposomy cepedosuwi. Tpancghopmayitina
exonomira. 2023. Ne 3 (03). C. 45-49. DOI: https://doi.org/10.32782/2786-8141/2023-3-8.

10. Tanacivuyx A., I'pomosa O., Llesuyx A. Hocriosxcenusn possumxy pexnamuoi ma PR-xamnanii
Opendy nionpuemcmea 'y yugpogomy cepedoguwyi. Bicnux XmenbHUybko2o HAYIOHANLHO2O
yuigepcumemy.  Exonomiuni  mayxu. 2024. T. 334, Ne 5. C. 491-498. DOI:
https://doi.org/10.31891/2307-5740-2024-334-74.

A. M. Tanaciiiuyk, A. M. Casuyx, /. I'. Ilpunvko, A. O. bonxogimina. Inmezposani pexnammi 61
ma PR-mexnonozii'y gpopmysanui 6penoy 0ocnionuyvbkoi acenyii 6 yugposomy cepedoguuyi:
retic acenyii « TAM»


https://doi.org/10.3390/su17073270
https://doi.org/10.1177/14413582241247391
https://doi.org/10.3389/fpsyg.2024.1437384
https://doi.org/10.1177/23294884241255911
https://doi.org/10.1177/002224299305700101
https://doi.org/10.1509/jmkg.68.1.1.24036
https://doi.org/10.1108/TR-03-2022-0166
https://doi.org/10.3390/su16208914
https://doi.org/10.32782/2786-8141/2023-3-8
https://doi.org/10.31891/2307-5740-2024-334-74

ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 10, No 3, 2026 ISSN 2523-434X (Online)

11. Tanacivuyx A. M., Honiwyx 1. I Ocobrusocmi 3acmocy8anus yu@posux mexHoro2il y
Mapkemun2ogii disibHocmi nionpuemcmea. Modern Economics. 2023. Ne 39. C. 138-145. DOI:
https://doi.org/10.31521/modecon.V39(2023)-21.

1. Kamyabi, M., Ozgit, H., & Ahmed, J. N. (2025). Sustaining digital marketing strategies to enhance
customer engagement and brand promotion: Position as a moderator. Sustainability, 17(7), Article
3270. https://doi.org/10.3390/su17073270 (in English).

2. Kumar, A., Rayne, D., Salo, J., & Yiu, C. S (2025). Battle of influence: Analysing theimpact of brand-
directed and influencer-directed social media marketing on customer engagement and purchase
behaviour. Australasian Marketing Journal, 33(2), 87-95.
https://doi.org/10.1177/14413582241247391 (in English).

3. Lou, C.,, & Zhou, X. (2024). What else is new about social media influencers? Uncovering their
relation and content strategies, and the downsides of being famous. Frontiersin Psychology, 15, Article
1437384. https://doi.org/10.3389/fpsyg.2024.1437384 (in English).

4. Wang, R., & Chan-Olmsted, S. (2026). Brand communication through social media influencers: Trust
building and trust transfer mechanisms. International Journal of Business Communication, 63(3), 761—
782. https://doi.org/10.1177/23294884241255911 (in English).

5. Keller, K. L. (1993). Conceptualizing, measuring, and managing customer-based brand equity.
Journal of Marketing, 57(1), 1-22. https://doi.org/10.1177/002224299305700101 (in English).

6. Vargo, S L., & Lusch, R. F. (2004). Evolving to a new dominant logic for marketing. Journal of
Marketing, 68(1), 1-17. https:.//doi.org/10.1509/jmkg.68.1.1.24036 (in English).

7. Serié, M., & Mikuli¢, J. (2023). The impact of integrated marketing communications consistency on
destination brand equity in times of uncertainty: The case of Croatia. Tourism Review, 78(3), 697—711.
https://doi.org/10.1108/TR-03-2022-0166 (in English).

8. Qi, M., Abdullah, Z., & Abdul Rahman, S. N. (2024). Navigating the digital landscape: Evaluating
the impacts of digital IMC on building and maintaining destination brand equity. Sustainability, 16(20),
Article 8914. https://doi.org/10.3390/su16208914 (in English).

9. Tanasiichuk, A. M. (2023). Rozrobka komunikatsii brendu v tsyfrovomu seredovyshchi [ Devel opment
of brand communications in the digital environment]. Transformatsiina ekonomika, 3(03), 45-49.
https://doi.org/10.32782/2786-8141/2023-3-8 (in Ukrainian).

10. Tanasiichuk, A., Hromova, O., & Shevchuk, A. (2024). Dodlidzhennia rozvytku reklamnoi ta PR-
kampanii brendu pidpryiemstva u tsyfrovomu seredovyshchi [ Research of advertising and PR campaign
development of the company brand in the digital environment]. Herald of Khmelnytskyi National
University. Economic Sciences, 334(5), 491-498. https://doi.org/10.31891/2307-5740-2024-334-74 (in
Ukrainian).

11. Tanasiichuk, A. M., & Palishchuk, I. I. (2023). Osoblyvosti zastosuvannia tsyfrovykh tekhnolohii u
marketynhovii diialnosti pidpryiemstva [Features of the application of digital technologies in the
marketing  activities of the  enterprise]. Modern ~ Economics, 39, 138-145.
https://doi.org/10.31521/modecon.VV39(2023)-21 (in Ukrainian).

Alona Tanasiichuk, Doctor of Economic Sciences, Professor. Vinnytsia Ingtitute of Trade and
Economics of State University of Trade and Economics, Ukraine.

Anastasiia Savchuk, Candidate of Economic Sciences, Associate Professor. State University of
Trade and Economics, Ukraine.

Dmytro Prynko, Postgraduate Student of the Department of Marketing. Sumy State University,
Ukraine.

Bolkhovitina Anna, Senior Lecturer of the Department of Marketing and Advertising. Vinnytsia
Institute of Trade and Economics of Sate University of Trade and Economics, Ukraine.

I ntegrated advertising and PR technologiesin building the brand of a research agency in the
digital communication environment: the case of the TAM agency.

62


https://doi.org/10.31521/modecon.V39(2023)-21
https://doi.org/10.3390/su17073270
https://doi.org/10.1177/14413582241247391
https://doi.org/10.3389/fpsyg.2024.1437384
https://doi.org/10.1177/23294884241255911
https://doi.org/10.1177/002224299305700101
https://doi.org/10.1509/jmkg.68.1.1.24036
https://doi.org/10.1108/TR-03-2022-0166
https://doi.org/10.3390/su16208914
https://doi.org/10.32782/2786-8141/2023-3-8
https://doi.org/10.31891/2307-5740-2024-334-74
https://doi.org/10.31521/modecon.V39(2023)-21

. . . ISSN 2522-9087  (Print)
MapkeTtusr i nuhpoBi TEXHOJIOTI Tom 10, Ne 3, 2026 ISSN 2523-434X (Online)

The aim of the article. The article examines the role of integrated advertising and PR
technologiesin building the brand of a research agency in the digital communication environment. The
purpose of the study is to substantiate the importance of integrated advertising and PR communication
for the development of a research agency brand and to identify practical directions for strengthening
its digital presence based on the case of the TAM agency.

Analysis results. The article substantiates that for service enterprises, in particular research
agencies, a brand performs not only an identification function but also a guarantee and reputational
function. Thisis explained by the intangible nature of services, the difficulty of evaluating their quality
in advance, and the high dependence of cooperation decisions on trust in the provider’s professional
competence, methodological reliability, and analytical reputation. The study analyzes the initial
technical and communication diagnosis of the TAM agency website, current web analytics indicators
for a 90-day period, the structure of traffic sources, search visibility, the most popular website pages,
and the performance of selected Facebook and Instagram publications based on data from the
professional Meta panel. These materials made it possible to assess the website as the center of digital
brand communication, social media as a channel for distributing expert content, and analytics
indicators as a tool for adjusting communication activity on the basis of data.

The scientific novelty of the study consistsin clarifying the content of integrated advertising and
PR communication of a research agency brand as an expert organization whose valueis formed through
the combination of advertising visibility, PRtrust, digital accessihility, analytical evidence, reputational
stability, and systematic measurement of digital channel effectiveness. The article proposes a model of
integrated advertising and PR communication for the TAM agency brand, which includes advertising,
PR, digital, analytical, interactive, and measurement components. This model makes it possible to
interpret the agency’s digital presence not as a set of separate channels but as a unified system for
building recognition, trust, expert positioning, and the audience’s readiness for interaction.

The practical significance of the study lies in the development of applied recommendations for
strengthening the digital presence of the TAM agency. Based on the analysis results, a content plan is
proposed as a tool for operationalizing integrated advertising and PR communication. It combines
advertising and informational, PR, analytical, educational and expert, video, and interactive formats
that correspond to the specific nature of a research agency brand.

Conclusions and directions for further research. The conclusions prove that effective brand
communication of a research agency in the digital environment should be based on the systematic
alignment of the website, social media, expert content, PR trust, advertising callsto action, and digital
analytics. It is established that the agency’s website has potential as a center of digital brand
communication, but requires stronger SEO and conversion logic, while Meta analytics demonstrates
the high potential of educational and expert, analytical case-based, image presentation, and video
content. Prospects for further research are related to a comparative analysis of the digital
communications of several research agencies, the assessment of the influence of specific content types
on users’ conversion actions, and the development of a system of indicators for evaluating the
effectiveness of brand communication for expert service enterprises.

Keywords. advertising, PR technologies, brand, brand management, digital communications,
research agency, social media, web analytics, Meta analytics, reputation, integrated communications,
content plan, new media.

Ompumano: 10 uepens 2026
Ipuiinsamo. 25 cepnus 2026
Onybnixosano: 19 eepecnsn2026

A. M. Tanaciiiuyk, A. M. Casuyx, /. I'. Ilpunvko, A. O. bonxogimina. Inmezposani pexnammi 63
ma PR-mexnonozii'y gpopmysanui 6penoy 0ocnionuyvbkoi acenyii 6 yugposomy cepedoguuyi:
retic acenyii « TAM»



