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DIGITAL MARKETING AND FINANCIAL TECHNOLOGY: A BIBLIOMETRIC
ANALY SIS OF KNOWLEDGE STRUCTURE AND FUTURE RESEARCH TRENDS
(2017-2025)

In this study, we conducted a bibliographic analysis of scholarly artielated to financial
technology and digital marketing in the Scopus database, focusing on documeistsepuirbtween
2017 and 2025. This analysis aims to help researchers in this field identify cuseatctetrends and
compare existing research to pinpoint gaps and promising approaches, thus proeilingaas for
future research. Although 843 studies were initially retrieved, only 268 sedected for final analysis.
VOSviewer software was used to identify the most frequently usedkveord terms in abstracts, titles,
and keywords, and to analyze the studies in terms of co-authorship aimmhgit@he results revealed
a growing interest among researchers in the field of financial technologgigital marketing,
particularly banking systems, reflecting the rapid pace of technologicdbpgment in this area. In this
context, the introduction of artificial intelligence is expected to play adeyin this transformation.
In terms of geographical distribution, China has the largest number of gigoiEcan this topic,
followed by the United Kingdom and India. Notably, Jordan rankdivelg high, ahead of Ukraine,
Malaysia, and the United States. The study also found that most cégharch was published as
English-language articles in academic journals, particularly Resource Pai@ydtional Journal of
Bank Marketing, and International Review of Financial AnalysisaHly, this study acknowledges some
limitations, such as its relatively short timeframe (due to the novethe topic) and its restriction to
English-language publications indexed in Scopus. The researchers believe thisvenayenbboked
important insights available in other non-English databases and sources.
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Introduction.The modern world has witnessed a radical transformation (Syamsiah
Syamsiah, 2025), driven by digital acceleration which has reshaped the global economic
landscape. Within this context, financial technology (FinTech) has emerged as a pivotal force
(Chen, 2024), bringing about structural change in traditional financial and banking sectors (Mrs.
B.Veena, 2026). Indeed, it is no longer merely a complementary (Gomber et al., 2017) tool but
has become a strategic pillar and an integral part of the modern business environment (Barroso
& Laborda, 2022), playing a crucial role in accelerating the digital marketing of national
economies and enhancing their sustainability (Sadarsopewale & Kadam, 2026).

In this regard, the added value of emerging technolegsesh as blockchain, artificial
intelligence, and cloud computing lies in their remarkable ability to enhance operational
efficiency (Ahmed, 2026), improve the quality of customer services, and develop regulatory
frameworks. By leveraging big data analytics (Roy, 2022), FinTech companies have been able
to offer flexible, accurate, and more consumer-centric financing solutions (Unal & Aysan,
2022), boosting productivity and the ability to manage massive flows of financial data with
unparalleled precision. Building on this, digital platforms and application programming
interfaces (Zhang et al., 2021) have fostered a collaborative environment between traditional
financial institutions and startups, enabling the pooling of resources and the sharing of
technological innovations to deliver a seamless user experience.

However, this rapid development presents complex challenges related to cybersecurity
and digital fraud risks, making the development of modern regulatory and legislative
frameworks imperative to ensure transaction security and compliance (Ashwath Narayana
Gowda, 2025). From a theoretical standpoint, the adoption of financial technology (FinTech)
can be interpreted as a strategic resource that enhances the competitiveness of institutions.
Based on the Resource-Based View (RBV), FinTech systems are rare and valuable regulatory
assets that contribute to achieving a sustainable competitive advantage by enhancing
transparency and risk management. In line with Dynamic Capabilities Theory (Sampson, 2025),
this study further emphasizes that simply possessing technology is insufficient to achieve long-
term results; rather, it requires the ability of institutions to reshape their resources, develop their
business models, and innovate their decision-making processes to align with digital marketing
shifts. Therefore, this research framework adopts the view that FinTech represents the
technological foundation (Warner & Wiger, 2019), while digital marketing constitutes the
strategic path for building capabilities, ultimately leading to sustainable performance as the goal
for financial institutions in the digital age (Masoud & Basahel, 2023).

Building on this theoretical foundation, the aim of this study was to identify research
gaps related to fintech and digital marketing and their potential future directions by analyzing
the bibliographic map of studies in this field in the Scopus database (Tlili et al., 2021), the
world's leading database of peer-reviewed scientific reviews and citations. Accordingly, the
bibliographic map analysis method was adopted, mainly because the search data included many
major fintech and digital marketing journals, and it allows for a visual representation of the
relationships between fundamental concepts (Wong & Ho, 2020). Moreover, visualization
using maps allows researchers to contextualize specific research areas, relationships between
core concepts, and potential future trends (Aybuke Ozsoy & Yilmaz, 2025). In this light, this
study aims to provide a systematic overview of key publications, scientific sources, authors,
and geographic research assets, identifying aspects of research collaboration between key
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fintech and digital marketing actors that have not been captured in previous studies (Taques,
2025). Specifically, this study answers the following research questions:

RQ1 What is the distribution of fintech and digital marketing research studies in terms
of year of publication, document type, language, and publication date in Science and Scopus
from 2017-2025?

RQ2. What are the most important journals in the field of financial technology research
and digital marketing?

RQ3. Which countries are the most productive in the field of financial technology
research and digital marketing?

RQ4.What are the key words and conceptual framework for fintech and digital
marketing research for the period 2017-20257?

Aim and Objectives. This study included a bibliographic analysis using both
guantitative and qualitative indicators. Statistical analysis was used to identify patterns in the
distribution of research articles on a specific topic, focusing on particular themes and time
periods. The results of the analysis were presented visually to facilitate understanding.

The analysis interprets large amounts of data, allowing this type of research to benefit
from qualitative data analysis. Bibliographic data analysis employs a systematic and
reproducible process. This involves reviewing scholarly publications, including the use of
guantitative indicators for evaluation.

Articles are searched for, and trends and patterns within them are identified over time
(Talili et al., 2021). The analysis enables researchers to understand the literatucditaid fa
knowledge construction by establishing diverse relationships between numbers, keywords, and
references. This study followed the bibliographic analysis methodology used by Zancanaro and
other researchers: (1) data collection, filtering, and standardization; and (2) analysis and
synthesis of the collected data (Zancanaro et al., 2013). Firstly, although definitions of digital
marketing and financial technology vary in the literature, this study utilized the most commo
and frequently used keywords.

First, although definitions of digital marketing and financial technology vary across the
literature, this study employed the most common and frequently used keywords (Lal et al.,
2023), namely financial technology and digital marketing. It also used Scopus database search,
checking the title, abstract, keywords, and time period (22025), and identifying the article
document type (Sanga and Aziakobono, 2023). We acknowledge its limitations, including its
narrow scope, which is restricted to English-language publications indexed within the scope
and may exclude important information from other non-English databases and sources (Zubilito
et al., 2023).

The study selection process for this research is illustrated in Figure 1.

The study sample was selected using the traditional literature review methodology, as
shown in PRISMA flowchart Figure 1. The initial search identified 843 records in the Scopus
database using the search term TITLE-ABS-KEY ("Fintech" and "Digital Marketing”). To
ensure data quality and consistency, the study's scope was limited to original articles published
in English in business, management, and economics journals between 2017 and 2025.

Other types of documents, such as books and conference proceedings, were excluded.
A final sample of 263 articles was filtered and subjected to bibliographic mapping and analysis
using VOSviewer software (Table 1).
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Figure 1- Analytic framework of the study
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Table 1- Inclusion and exclusion criteria

Keywords + any related keywords
FintechDigital Marketing

Inclusion criteria

ECON" OR "BUSI

Medical Fieldsengineering paperslonindexed papers

exclusion criteria Conference papers, proceedings papers, Nonindexed publications

Research Methodology. This investigation seeks to elucidate the characteristics of
scholarship pertaining to financial technology and Digital Marketing during the period from
2017 to 2025, and the outcomes of this analysis were deliberated in relation to the research
inquiries:

3.1 Research question 1

What is the distribution of fintech and digital marketing research studies in terms of year
of publication, document type, language, and publication date in Science and Scopus from
2017-2025%Figure 2 shows that the number of scientific papers published in the Scopus
database during the first years from 2018 to 2022 was very small, not exceeding 30. This is due
to the novelty of the subject matter. However, in 2023, the number of articles related to financial
technology and Digital Marketing increased to 35 articles, an increase of 34.14%. The increase
continued in 2024, reaching 111 scientific papers the following year, an increase of 110%.

Documents by year

125
100

75

Documents

50

25

2018 2019 2020 2021 2022 2023 2024 2025

Year

Figure 2 — Number of studies regarding from each year

3.2 Research question\Zhich are the most important journals in the field of fintech
and Digital Marketing research?

In the content analysis conducted for the journals with the highest citation frequency,
the parameters of analysis selected included “Total Publication,” “Total Citation,” “Cite Score

of the journal,” “The most cited article,” “Times cited,” and “Publisher,” as delineated in Table
2.
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Table 2— Top 10 most productive journals in financial technology and Digital
Marketing over the years (2042025)

Journal TP TC Cite | The Most Cited Article Times Publisher
Score (Reference) Cited
FinTech 163 1175 | 7.2 Banking 15 Multidisciplinary
Transformation Digital Publishing
Through FinTech and Institute (MDPI)

the Integration of
Atrtificial Intelligence

in Payments
Finance 6048 | 60413| 10.0 Impact of ESG 58 Elsevier
Research disclosure on
Letters corporate

sustainability
Journal of 2413 | 12830| 5.3 Secure and 34 Multidisciplinary
Risk and Transparent Banking Digital Publishing
Financial Explainable Al-Driven Institute
Management Federated Learning

Model for Financial
Fraud Detection
Resources 2903 | 58602| 20.2 | Green taxes innovatio] 26 Elsevier
Policy and energy imports in
advancing renewable
transitions in
developing countries
Theory and 421 548 1.3 | Assessment of Trend{ 04 Financial University

Practice and Prospects for the under The
Development of the Government of
Russian Economy in Russian Federation

the Context of
Sanctions Pressure

International 10 06 0.6 | Optimizing Financial | 06 Science Publishing
Journal of Management and Corporation Inc
Accounting Administration in

and Infrastructure Projects

Economics for Economic

Studies Recovery

International | 310 4667 | 15.1 Generative Al in 27 | Emerald Publishing
Journal of banking: empirical

Bank insights on integration

Marketing challenges and

opportunities in a
regulated industry

International 2362 | 32305| 13.7 | Is policy pilot a viable| 104 Elsevier
Review of path to sustainable
Financial development?
Analysis Attention allocation
perspective
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Continue table 2

Journal of 277 3343 | 12.1 | The moderating effect| 43 Emerald Publishing
Financial of corporate
Reporting and governance and
Accounting investment efficiency

on the nexus betweel

financial flexibility

and firm performance
Journal of 209 2036 | 9.7 Effects of financial | 11 Springer Nature
Financial consumer protection
Services on brand love and
Marketing brand advocacy

Note: TP = Total Publications, TC = Total Citation.

Table 2 delineates that the preeminent scholarly journal pertaining to Fintech and Digital

Marketing is “Finance Research Letters,” which has recorded a total of 6,048 publications and
an aggregate citation count @¥,413, succeeded by “Resources Policy” with a total of 2,903
publications and a citation tally of 58,602. Furthermore, the “Journal of Risk and Financial
Management” exhibited commendable scholarly output, evidenced by its total of 2,413

publications and 12,830 citations,Moreover, the analysis underscores the academic influence as

measured by the Cite Score, wherein “Resources Policy” emerges as the leader with a score of
20.2, closely followed by the “International Journal of Bank Marketing” which attained a score

of 15.1. Additionally, Table 2 presents the compilation of the most prolific journals, inclusive
of their most cited articles and their respective publishers, namely Elsevier, Emerald Publishing,

and Springer Nature (Figure 3).

Documents per year by source

Compare the document counts for up to 10 sources.

Documents

10

8

2020

2021

Compare sources and view CiteScare, S)R, and SNIP data

e

2022 2023

Year

2024 2025

“®-Fintech =#= Finance Research Letters <@ Journal of Risk and Financial Management =& Resources Policy

=% Finance Theory and Practice

=+= International Journal of Bank Marketing

International Journal of Accounting and Economics Studies

International Review of Financial Analysis

Journal of Financial Reporting and Accounting <%= Journal of Financial Services Marketing

Figure 3—- Comparative Analysis of Annual Scientific Production by Leading Journals
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3.3 Research question Bhich countries are most productive in fintech research and
Digital Marketing?

Table 3 shows the 10 most productive countries and their leading academic institutions
in fintech and Digital Marketing research. Analyzed from this perspective, the regional diversity
of research topics becomes clear. The most productive country is the United Kingdom, with a
total of 549 publications, mainly thanks to the University of Hong Kong (the main author of
this data). This was followed by China and the United States, which showed strong and
sustained interest in digital finance trends, with 299 publications each, making Nankai
University the most productive academic institution in the two regions. In other countries, by
contrast, there is increasing interest in specific regional trends. For example, Jordan has
published 110 publications and has become a leading author in the Middle East. Malaysia also
published 90 publications and Gadara University became a prolific university. Additionally,
countries such as India (TP=76), Saudi Arabia (TP=67), and Ukraine (TP=44) have shown
active participation in the global financial technology dialogue through institutions such as
Countdown University, Tabuk University, and Odessa National Economic University,
respectively.

Table 3 shows the distribution of the most productive countries and their corresponding
academic structures.

Table 3 - Top 10 most productive countries for fintech research and digital
transformation

Rank | Country | TP Most Productive | Rank | Country | TP | Most Productive
Academic Academic
Institution Institution
1 China 299 Nankai University 6 Malaysia | 90 | Jadara University|
2 United 549 | University of Hong 7 United | 299 | Nankai University
Kingdom Kong States
3 India 76 Deemed to be 8 Russian | 27 Financial
University Federation University under
the Government
of the Russian
Federation
4 | Jordan 110 | Liwa College, Abu 9 Saudi 67 University of
Dhabi Arabia Tabuk
5 Ukraine 44 Odesa National 10 | VietNam | 34 Universitét
University of Regensburg
Economics

Note: TP= Total Publications.

Figure 4 shows the analysis of the most productive countries and regions in the field of
Fintech and Digital Marketing research. The data shows a significant concentration of scientific
activity in certain regions of the world. The country with the highest productivity was China by
a wide margin, followed by the UK and India. In addition, other countries such as Jordan,
Ukraine, and Malaysia were also the largest participants, demonstrating the growing
international interest in the evolution of digital finance. Starting the analysis, we observed that

Y. Boudjemaa, Y. Nouri, M. Meriane, N. E. Ad, Y. Henka. Digital marketind nancial 83
technology: a bibliometric analysis of knowledge structure and futesearch trend
(2017-2025)



ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 10, No 3, 202€ ISSN 2523-434X (Online)

countries located in the same geographic region or with emerging digital economies tend to
have comparable research interests and collaborate more in the areas of financial technology
and digital governance. For example, the inclusion of Saudi Arabia and Vietham in the list of
top 10 countries highlights the global shift towards the adoption of fintech solutions in different
economic environments. The distribution of the richest countries and regions is respectively
presented in Fig. 4.

Documents by country or territory
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Figure 4- Most productive countries

3.4 Research question 4

What are the key keywords and intellectual framework of fintech and Digitddetfiag
research for the period 20120257

The FinTech and digital marketing research studies used 1,006 different keywords.
Table 4 reports the keywords that appeared at least Seven times, and among these only 20
keywords satisfied the threshold. The most frequently used keywords were "“fintech" and
"marketing”, followed by "commerce", "digital marketing", and "artificial intelligence".

Figure 5 provides a network visualisation of the keywords that appeared at least Seven
times (see Table 4). The colour, circle size, font size, and the thickness of the connecting lines
indicate relationships with other keywords. Keywords sharing the same colour were often listed
together, and several keywords were repeatedly mentioned in combination. For instance,
"fintech”, "commerce”, "social media”, "banking”, "trust”, "financial inclusion”, and "financial
technology" were frequently mentioned together (green cluster). In addition, "marketing”,
“artificial  intelligence”, "blockchain", "block-chain”, "sustainable development",
"investments”, "electronic money", and "big data" were frequently mentioned together (red
cluster). Moreover, "digital marketing”, "sales", and "electronic commerce" were fithgue
mentioned together (blue cluster). Finally, "innovation" and "financial services" were
frequently mentioned together (yellow cluster).
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Table 4- Top keywords with number of occurrences

Rank Keywords Numberof Occurrences
1 fintech 65
2 marketing 37
3 commerce 23
4 digital marketing 18
5 artificial intelligence 14
6 sales 10
7 innovation 10
8 sustainable development 9
9 block-chain 9
10 investments 9
11 electronic commerce 8
12 banking 8
13 social media 8
14 financial technology 8
15 Block chain 8
16 trust 8
17 financial services 7
18 financial inclusion 7
19 big data 7
20 Electronic money 7

electronicgommerce
digital garketing
artificial {ftelligence
s financiakiservices
blockghain big data baing
figigeh
sloctronie toney ma‘ing
e o soclalinedia Nk
conmerce
financialiinclusion
sustainablef@evelopment e i
financial technology
M, VOSviewer

Figure 5- Most frequently used keywords.
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To determine the themes and trends in research on financial technology and digital
marketing, binary counting was employed to analyze how often terms appeared in both the
abstracts and the titles. The minimum number of occurrences that a term could have to be
included in the analysis was set at 10. Out of 4,787 terms, only 92 satisfied this criterion.
Nevertheless, only 55 terms were ultimately chosen based on a relevance score computed with
VOSviewer software. The relevance score helps to identify the most informative terms that best
characterize particular topics.

The resulting frequency network map is presented in Figure 6, which displays four final
groups in different colors (red, green, and blue). The font size of the labels and the sizes of the
circles correspond to the number of times the terms are repeated.

beok
blockghain &
chapter
rese@pcher blockchain@echnology

peer
valuableinsight

digita I“Yl’alsformation financial sector

- oppagfLnity @ artificial-ifigelligence
i tithe topic
bagking
application
3 potential
& bu@e ss
financialsefvice thust i confq:ence
fintech @mpany seclrity e
@&
) srmes
- S
effectiveness
s india
effect influence
questignnaire
indopesia cavid
pandemic

sutvey

{,‘%\Q VOSviewer

Figure 6- Co-occurrence network map of terms found in titles and abstracts

The lines show the primary links between terms, while their thickness and the distances
between them reflect the strength of the connection. It should be noted that some term labels
are not shown.

Presentation and Discussion of the Main Results. The impetus for writing this
research paper stems from the growing academic interest in financial technology (Fintech) and
digital marketing, as well as their overlap on many levels. This interest is further fueled by the
accelerating global digital transformation in this field, particularly in the wake of the COVID-

19 pandemic (SARS-CoV-2) and the remarkable advancements in artificial intelligence. The
support these topics receive from various international bodies, such as the World Bank and the
International Monetary Fund (IMF), also contributes to this motivation. These organizations
have emphasized that finance, especially digital finance, plays a pivotal role in promoting
digital marketing and bridging geographical gaps. However, some guestions remain regarding
the importance of FinTech in supporting digital marketing. To address these questions, a
comprehensive literature review was conducted, including bibliometric analysis, a review of
research articles, and the creation of detailed maps. These maps were used to facilitate a deeper
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understanding of trends and their evolution. This was followed by an in-depth discussion in
which the findings were analyzed and discussed to address each of the research questions.

4.1.What is the distribution of fintech and digital marketing research studies in terms of
year of publication, document type, language, and publication date in Science and Scopus from
2017-2025?

The time trajectory analysis shown in Figure 1 shows that academic interest in the
intersection of FinTech and digital marketing during the early part of the study period- (2018
2021) was modest, with a relatively stable number of papers not exceeding 13 per year. The
exception was 2020, when 13 documents were released, likely due to the Coronavirus Disease
(COVID-19) pandemic. However, in the following year, the number of publications decreased
again to 7, suggesting that the field was still in its growth phase. Significant changes began in
2022, with the number of publications increasing more than four times from the previous year,
from 7 to 29, and continuing to increase to 35 in 2023. This turning point may reflect the
growing recognition within academia that FinTech and digital marketing are interconnected
and increasingly relevant areas of research, coinciding with the global expansion of digital
financial services, mobile banking, and Al-based marketing tools in the post-pandemic era.
However, the most interesting feature of this distribution ies the sharp increase observed in the
last two years of the study period, where the number of publications increased from 35 (2023)
to 55 (2024) and then almost doubled in 2025 to 111 documents, confirming the upward trend
in research and reinforcing the importance and timeliness of a standard literature analysis in
this specific period, in which this area was captured.

4.2. What are the most important journals in the field of Fintech research and digital
marketing?

As shown in the table above, the journal-level analysis indicates a substantial difference
in publication volume, citation impact, and CiteScore across the ten leading sources that
contribute to the FinTech and digital marketing literature. Finance Research Letters is the most
productive outlet by a wide margin, publishing 6,048 papers and accumulating 60,413 total
citations; it is followed by Resources Policy (2,903 papers; 58,602 citations) and International
Review of Financial Analysis (2,362 papers; 32,305 citations). However, once citation
efficiency (CiteScore) is taken into account instead of overall volume, Resources Policy takes
the top position (20.2), followed by International Journal of Bank Marketing (15.1) and
International Review of Financial Analysis (13.7). This pattern suggests that these journals,
despite producing fewer papers than the leaders in raw output, generate a disproportionately
high academic impact per article. Importantly, International Review of Financial Analysis also
contains the single most cited article in the entire sample (104 citations), highlighting its
intellectual influence in the field. By contrast, smaller and more specialized outlets such as
Theory and Practice and the International Journal of Accounting and Economics Studies show
markedly lower productivity and citation indicators, implying a more peripheral or still
emerging function within this research area. The set of leading journals is broadly consistent
with earlier bibliometric studies on the FinTech literature. For instance, a bibliometric
investigation of FinTech adoption drivers identified Finance Research Letters, together with
Technological Forecasting and Social Change and Financial Innovation, as among the most
influential outlets shaping scholarly discussion in the field; this result directly supports the
prominence of Finance Research Letters found in the present analysis. Likewise, a bibliometric

Y. Boudjemaa, Y. Nouri, M. Meriane, N. E. Ad, Y. Henka. Digital marketind nancial 87
technology: a bibliometric analysis of knowledge structure and futesearch trend
(2017-2025)



ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 10, No 3, 202€ ISSN 2523-434X (Online)

review of finance-related bibliometric work verified that Finance Research Letters consistently
ranks among the most prolific and most cited journals in sustainable and empirical finance
research, reinforcing its central role across multiple finance-focused thematic subfields. In the
particular context of the convergence of banking and marketing, previous research on FinTech
adoption has also emphasized International Journal of Bank Marketing as a key venue linking
financial technology with consumer-oriented marketing themes, which aligns closely with its
strong CiteScore performance (15.1) reported in the present study. Moreover, broader
bibliometric mappings of FinTech research have pointed to journals such as Sustainability and
IEEE Access as becoming increasingly prominent, mirroring a parallel trend in the present
dataset: multidisciplinary and technology-oriented outlets (for example, FinTech, published by
MDPI) are gaining visibility even though their citation volumes remain comparatively modest.
Overall, these mutually reinforcing conclusions across independent bibliometric studies further
strengthen the credibility of the present findings, confirming that journals whose editorial
scopes integrate finance, sustainability, and technclaggher than those that are exclusively
oriented toward marketing or accountirgcurrently dominate the intellectual landscape of
FinTech and digital marketing research.

4.3.Which countries are the most productive in the field of financial technology research
and digital marketing?

Our findings indicate that China generated the highest number of published research
studies in financial technology and digital marketing, with the United Kingdom next, followed
by India, and then Jordan. These are consistent with the results reported in (Kumar & Simic,
2025). While Ukraine ranked fifth, Malaysia ranked sixth as a contributor in the fintech and
digital marketing literature. This was followed by the United States, which produced 14
research papers, and by Russia, Saudi Arabia, and Vietnam, each with 11 papers.

It is also important to note that most contributions came from emerging economies such
as India and China, as well as from advanced economies such as the UK. This pattern reflects
historical leadership, government support, and the large market, which is what India is
particularly known for.

4.4 \What are the most frequently used terms in keywords, abstracts, and research titles
related to financial technology and digital marketing on the Scopus?

The prevalence of terms like ‘financial technology’ and 'marketing’ in research
publications, followed by the term ‘commerce’, points to a historical and ongoing focus on these
concepts within the broader finance and banking field. This finding aligns with previous
bibliometric results showing that ‘financial technology' is the most frequently used keyword in
academic literature. This observation reflects the continued intellectual interest in digital
marketing and making financial services accessible to everyone(Li & Xu,,Zé2XIesults of
this study also highlight the need for more research to speed up the adoption of financial
technology to boost digital shopping. Current bibliometric evidence shows that knowledge gaps
still exist regarding the long-term impact of digital financial services on underserved
populations, the regulatory frameworks governing fintech environments, and the contextual
factors that shape adoption across different social and economic settings (Kesavan & Polisetty,
2025).

Moreover, the study assessed recurring keywords and identified distinct patterns across
each combination. The blue group emphasized the methodological and field-oriented
dimensions of the research, with “data” appearing as the largest and most salient component,
together with terms such as “user,” “questionnaire,” and “survey.” This suggests that a
considerable share of the reviewed studies used quantitative, field-based approaches to explain
user behavior in relation to fintech adoption. This group was also strongly linked to “COVID”

88



ISSN 2522-9087  (Print)

MapkeTtusr i nuhpoBi TEXHOJIOTIT Tom 10, Ne 3, 2026 ISSN 2523-434X (Online)

and “pandemic,” as well as “Indonesia,” indicating a substantial body of research that evaluates

how the pandemic affected the adoption of digital financial services. The red group, in contrast,
captured the institutional and knowledge-based dimension, concentrating on the regulatory and
technical facets of fintech through termsclsiuas “bank,” “banking services,” “financial
services,” and “trust,” as well as more advanced technical terms including “blockchain,”
“blockchain technology,” “digital transformation,” and “artificial intelligence.” This indicates

that it connects the institutional security aspect of the banking sector with the academic and
research dimension associated with publishing research on these emerging technologies. The
green group likewise shows a distinct emphasis on the applied and industrial side of the field,
led by terms such as “application,” “business,” “research paper,” and “conference,” along with
economic and geographical terms such as “India,” “SMEs,” “effectiveness,” and “potential.”

This group reflects the practical and applied dimension of research, indicating that a substantial
proportion of studies in this area focus on assessing the effectiveness and potential of
implementing fintech solutions at the corporate and SME levels, and that these studies are
frequently disseminated via academic conferences.

Conclusions and Directions for Further Research. This study employed
bibliographic mapping techniques to provide a comprehensive synthesis of the available
literature on fintech and digital marketing, based on predefined criteria. These criteria included
variables such as the annual number of publications, publishing platforms, search language,
geographic origins of engagement, affiliations, keyword usage, and the content of article titles
and abstracts. Furthermore, general patterns in the field of fintech and digital marketing were
explored. While this study is significant, certain limitations were identified that warrant further
in-depth investigation. These limitations included the exclusive use of specific keywords and
reliance solely on the Scopus database, which may have restricted the scope of our findings.
Despite these limitations, the research provides a solid foundation for understanding current
trends, academic studies, and literature related to fintech and digital marketing. This research
primarily aims to provide readers with information on current trends in keyword usage. The
study adopted an analytical framework that combines quantitative assessments with advanced
techniques to anticipate future trends in fintech and digital marketing research. This strategic
approach is expected to help bridge existing research gaps in this field. Research on the
intersection of financial technology and digital marketing is largely in line with the United
Nations Sustainable Development Goals, particularly Goal 8 (Decent Work and Economic
Growth) and Goal 9 (Industry, Innovation and Infrastructure), where financial technology
stimulates the entire economic infrastructure and digital marketing is a tool to raise awareness,
spread innovation and motivate stakeholders towards sustainable development.
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CIMPYKmypu 3Hanbs ma Maiuoymuix menoenyii oocniodcens (2017-2025).

Y cmammi 30iticneno Oibniomempuunuil ananiz nyoniKayii npo 63aEmo36 130K Yuppoeozo
mapkemunzy ma @inancosux mexuonoein y 2017-2025 pokax. Mema Oocniodicenns — susHawumu
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npoananizoearo ix 3a oonomozoio VOSviewer. Busgneno cmpivke 3pocmants Kitbkocmi nyonikayitl y
2023-2025 poxax, nioepcmseo Kumaio, Benuxoi bpumanii ma Inoii, a maxooic knouo8y pons wmyurHo2o
iHmenexkmy, OOKUeliHy, OaHKIBCLKUX nocaye i (hinancogoi inkaosii. ObIpyHmMosano nompeody 3a1y4eHHs
iHwux 6a3z Oauux i HeaHenomoerux Odicepen. llooanvuii 00CHiONHCEHHA OOYINbHO CApAMY8AMU HA
peaynroganus FinTech, nosedinky xopucmysauie ma enius yugposux Qinancie Ha cmanuti po3guUmox.

Kurouosi crnosa: yugposuti mapxemune; ginancosi mexnonocii; FinTech, 6ioniomempuuruil
ananis; Scopus; VOSviewer; wmyynui inmenekm, QiHAHCO8A THKIIO3IA, CIMALUL PO3GUMOK.
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