ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

MIHICTEPCTBO OCBITHU I HAYKH YKPATHU
MINISTRY OF EDUCATION AND SCIENCE OF UKRAINE
HAIIIOHAJIbHUM YHIBEPCUTET «OJECBHKA MOJITEXHIKA»
ODESSA4 POLYTECHNIC NATIONAL UNIVERSITY

MAPKETHUHTI I HU®POBI TEXHOJIOTII
MARKETING AND DIGITAL TECHNOLOGIES

HayxoBuii :KypHaJj
Scientific journal

Tom 7, Ne 2
Volume 7, No 2

OJIECA 2023
ODESSA 2023



Marketing and Digital Technologies

Volume 7, No 2, 2023

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

Mapxertunr i uugposi TexHoJorii
HayxoBuii ;kypHaJj

Hayxoge ¢axoBe Buganusi YKpainu
Kareropis «b»

Exonomiuni Haykun

Cnenianabnocri: 051, 071, 072, 073, 075, 076, 281
Haxa3 MinicTepcTBa 0cBiTH | HaykH YKpaiHu Bin
18.12.2018 Ne 1412 i3 3MinaMu, BHECEHHMH 3TiTHO
i3 Haka3zom MiHicTepcTBa ocBiTH i Haykun
Yxkpainu Bix 27.09.2021 Ne 1017

3acHoBHMK: HanioHansHU yHIBEpCHTET
«OpecpKa nojiTexHiKay

Pik 3acnyBanus: 2017

CBioUTBO NPO JepKaBHY PEECTPALIO:
Cepist KB Ne24901-1484111P
IepiognunicTs: 4 pa3u Ha pik

MoBa BHIJaHHA: YKpalHChKa, aHTITiHChKa

JKypHan npeacTaBieHUH Ta IHAEKCYEThCS B
MDKHapOAHAX HAYKOMETPUYHUX Oa3ax:

e Google Scholar

Index Copernicus

EBSCO

InfoBase Index

ERIH PLUS

I'osi0BHUIT pegakTop

Oxnannep M.A., 1-p ekoH. HayK, Ipod.
BinnoBinanbHuii penakrop

SAmkina O.1., o1-p ekoH. HayK, MPod.
PepakuiiiHa KoJieris

Bbopucosa T.M., a-p eKoH. HayK, 101l
Basuko O.€., 1-p exoH. HayK, Ipod.

BixTop 4., n-p exoH. Hayk, nmpod. (ITomsmra)
Hasinasiuene B., n1-p exon. Hayk, npod. (JIutsa)
Lustmenko C.M., A-p €KOH. HayK, pod.
Memxuboscbka H.C., 1-p ekoH. HayK, mpod.
Hatopina A.O., 1-p. €KOH. HayK.
CwmepiueBcekuii C.®., 1-p eKOH. HayK, Ipod.
®inunmnosa C.B., 1-p ekoH. Hayk, npoo.
®pososa JI.B., 1-p exoH. HayK, npod.

PexomeH10BaHO /10 APYKY Ta 1O TMOIIHPEHHS Yepe3
Mepexy [HTepHeT BueHoro pagoro HamionamsHOTO

yHiBepcuTeTy «OJIechKa MOITEXHIKaY,
npotokoi Ne 9 Bix 26.04.2023

Anpeca

65044, Oneca, npocriekt llleBuenka, 1, OHITY
Ten.: +380487058443, +3800667388533
www.mdt-opu.com.ua

E-mail: mar.didg.tech@gmail.com

Marketing and Digital Technologies
Scientific journal

Scientific Professional Edition of Ukraine
Category «B»

Economic sciences

Specials: 051, 071, 072, 073, 075, 076, 281

Order of the Ministry of Education and Science of
Ukraine dated 18.12.2018 Ne 1412 with changes
made in accordance with the Order of the Ministry
of Education and Science of Ukraine dated
27.09.2021 Ne 1017

Founder: Odessa Polytechnic
National University

Founded: 2017

Certificate of state registration:
Series KB Ne24901-1484111P
Frequency: 4 times a year
Language: Ukrainian, English

The journal is abstracted and indexed in
international databases:

e Google Scholar

Index Copernicus

EBSCO

InfoBase Index

ERIH PLUS

Editor in Chief

Oklander M., Dr. of Sc. (Econ), Prof.
Responsible Editor

Yashkina O., Dr. of Sc. (Econ), Prof.
Editorial Board

Borysova T., Dr. of Sc. (Econ), Assoc. Prof.
Bavyko O., Dr. of Sc. (Econ), Prof.

Wiktor J., Dr. of Sc. (Econ), Prof. (Poland)
Davidaviciene V., Dr. of Sc. (Econ), Prof. (Lithuania)
Illiashenko S., Dr. of Sc. (Econ), Prof.
Medzhybovska N., Dr. of Sc. (Econ), Prof.
Natorina A., Dr. of Sc. (Econ).
Smerichevskiy S., Dr. of Sc. (Econ), Prof.
Filyppova S., Dr. of Sc. (Econ), Prof.
Frolova L., Dr. of Sc. (Econ), Prof.

Recommended for publishing and dissemination in
the Internet by the Academic Council of the Odessa
Polytechnic National University,

minute M 9 by 26.04.2023

Address

65044, Odessa, Shevchenko avenue, 1, ONPU
Tel.: +380487058443, +3800667388533
www.mdt-opu.com.ua

E-mail: mar.didg.tech@gmail.com

© HanionaabHuii yHiBepcutet «Onecbka nojirextika», 2023

© Odessa Polytechnic National University, 2023

2


https://journals.indexcopernicus.com/search/details?id=32106&lang=ru
http://www.infobaseindex.com/publisher-view.php
https://dbh.nsd.uib.no/publiseringskanaler/erihplus/periodical/info?id=495001
mailto:mar.didg.tech@gmail.com
https://journals.indexcopernicus.com/search/details?id=32106&lang=ru
http://www.infobaseindex.com/publisher-view.php
https://dbh.nsd.uib.no/publiseringskanaler/erihplus/periodical/info?id=495001
mailto:mar.didg.tech@gmail.com

MapkeTusr i TuppoBi TEXHOJOTIi

Tom 7, Ne 2, 2023

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

3MICT

Bin pepakmii
Web-caiit six popma npezcTaBuunTBa B IHTEpHETI
(mMoBa — yKpaiHChKa) 4

erbko C.M.

IliBgeHHOKOPEHCHKHM TOCBI IMILIEMEHTAITI1
«PO3YMHHUX MEPEK» Y MiCITBOEHHOMY
BiJTHOBJICHHI YKPaTHChKOi €HEPrOCUCTEMHU

(mMoBa — yKpaiHChKa) 8

Kodanos O.€., 303yavoB O.B., Koganosa O.B.
3eneHi TEXHOJOTII Ta MApKETUHTOBUH
IHCTpYMEHTapiii y 3a0e3MeYeHH] CTaIoro
PO3BHTKY MiAMPUEMCTB TpHUU0100yBHOT
POMHCIIOBOCTI (MOBa — yKpaiHChKa) 19

IBanoga 1I.B., bopoBuxk T.M., 3ano3na T.I'.,
Pynenko A.1O.

BukopucTaHHS IITYYHOTO 1HTENEKTY B
MapKeTuHry (MOBa — yKpaiHChKa) 32

Ky3uxk O.B.

Crpareriyaa poib BUCTABOK 1 SIPMapKiB y
MapKETHHTOBIH iSUTBHOCTI arpOoiAIPHEMCTB
ykpainu (MoBa — yKpaiHChKa) 43

Ilepepra IL.I'., Maciaaxk M.B.
TeopeTHKo-METOAMYHI 3acajiy OLIHIOBAHHS
PUHKOBOI BAPTOCTi 00’ €KTIB iHTENEKTyaIbHOL
BJIACHOCTI (MOBa — yKpaTHChKa) 56

I'oponnsik 1.B., Xomius JLI.

AHai3 cTaHy Ta TeHJEHIIIH PO3BUTKY PUHKY
TapreToBaHol pekjiamMu B YKpaiHi

(mMoBa — yKpaiHChKa) 73

3apadiii T.O., lllaxpaii B.1O.

Similarweb sk mipkuTan-iHCTpyMeHT
KOHKYPEHTHOT pO3BIIKH: YKpaiHCBKI peaii

(moBa — ykpaiHCbKa) 86

CONTENT

Editorial
Web site as a form of representation on the
Internet (language — Ukrainian) 4

Petko S.

The Republic of Korea experience of «Smart-
Grid» implementing in the post-war recovery of
Ukrainian energy system

(language — Ukrainian) 8

Kofanov O., Zozulov O., Kofanova O.

Green technologies and marketing tools in
ensuring sustainable development of mining
enterprises

(language — Ukrainian) 19

Ivanova I., Borovyk T., Zalozna T.,

Rudenko A.

Use of Artificial Intelligence for Marketing
(language — Ukrainian) 32

Kuzyk O.

The Strategic Role of Exhibition and Fairs in
Marketing Activities of Agribusiness of Ukraine
(language — Ukrainian) 43

Pererva P., Maslak M.

Theoretical and methodological principles of
evaluating the market value of intellectual
property objects (language — Ukrainian) 56

Horodniak I., Khomits L.

Analysis of the state and development trends of
the targeted advertising market in Ukraine
(language — Ukrainian) 73

Zavalii T., Shakhrai V.

SimilarWeb as a digital tool of competitive
intelligence: Ukrainian realities

(language — Ukrainian) 86




Marketing and Digital Technologies

Volume 7, No 2, 2023

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

Xypaeii B., Iponosa T.
MapKeTHHTOBH CTATUCTUYHUIA aHaji3 BeO-calTy
YHIBEpCUTETY MUTHOI CTIpaBU Ta (hiHAHCIB

(mMoBa — yKpaiHChKa) 105
I'nitenbkuii €.B., JIeoeaenko C. O.,

JIlmmap O.C.

MapKeTHHT y METApoCTopi

(mMoBa — yKpaiHChKa) 119

Yaiikoscbka ML.II., IlIkexa O.0.

ANTOPUTM MaITMHHOTO HABYAHHS INTYYHOT
HEHPOHHOT Mepexi IS MOOYA0BU MO/JIEII
NPUAHSTTS YIPaBIiHCBKUX PillleHb TIPU PO3poOIIi
MapKETHHTOBOI CTpaTeTii

(MoBa — anriiiicbka) 137
ITanuenko M.O., Beanka K.C.

JocnipkeHHst BIDIMBY IITYYHOTO iHTETCKTY Y
MapKETHUHTY

(MoBa — anriiiicbka) 147

Khurdei V., Dronova T.
Marketing statistical analysis of the website of the
University of Customs and Finance

(language — Ukrainian) 105
Gnitetskyi 1., Lebedenko S.,

Lymar O.

Marketing in the Metaverse

(language — Ukrainian) 119

Chaikovska M., Shkeda O.

Machine learning algorithm for an artificial
neural network for building a model of
managerial decision-making when developing a
marketing strategy

(language —English) 137

Panchenko M., Velyka K.
Research of the impact of artificial intelligence in
marketing

(language —English) 147




ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

MapxkeTuHr i TUdpoBi TEXHOJIOT1T Tom 7, Ne 2, 2023

BLT PEJAKIIIT
WEB-CAMUT SIK ®OPMA IIPEJICTABHUIITBA B IHTEPHETI

bitpmiicte MiANPHEMCTB BUKOPHUCTOBYIOTH IHTEpHET uisi oOMiHY iH(pOpMAIE€r0 Ta
ontuMmizaiii pobotu 3 KiieHTamu. HaiimommpeHinmow (OpMOI MPUCYTHOCTI Y MEpexi €
crBopenns caiity (Web-npeacraBuuirsa). Lle inrepdeiic Mixk miInIprueMCTBOM Ta MapTHEPAMH,
KJIIEHTaMH.

CrpykTypoBaHa iHQopMaIis calTy Jae 3MOTY NapTHEpaM 1 KIIEHTaM OTpUMAaTH
VSIBJICHHSI TIPO JISTBHICTH mignpueMcTBa. CIOXKUBAY OJIEPKYE 3 peKIaMHUX OaHEpiB caiita i
KOMEPIIHKUX Ta AiTOBMX BHAaHb Oarato kopucHux Web-aapec, 3 SKHX MOKHA JTi3HATUCS IIIHH,
3aMOBUTH TOBapH. Takmii cmocid mnepexayi MOBiAOMIIEHb €(EKTUBHINIMIA 3a 3BUYANHI
KOMYHiKarii: momrty, TenedoH, (akc. 3a JOMOMOrOK TaKHX OOOB’SI3KOBHX EJIEMEHTIB SK
iHTepdeiic abo HaBiramis, KIIEHT MOXE CaMOCTIHHO BHOpaTH HEOOXiIHY /Ui BHUBYCHHS
iHdopmanio. CaliT € JOMOBHEHHSM [0 peKIaMHOI KamIlaHii, 3a0e3nmedyloyd MOXKIIMBICTh
3BOPOTHBOTO 3B’SI3KY i IHTEPAaKTUBHOI POOOTH MiIPUEMCTBA.

CrtBopennst Web-caiiTy BuMarae BUpIllIEHHS TaKUX MUTAHb.

Busnauennss memu. Bu3nadaeTbcs Mera cTtBopeHHst Web-caiity, sikum Mae Oytu
pe3ynbTaT, HACKUIbKM B3araii cdepa MiSUIbHOCTI MIAMPUEMCTBA MIAXOIUTH AJS €NEeKTPOHHOT
Komep1iii B [HTepHerT.

Bu6ip cmpyxkmypu. \Web-caiiT ckinagaeTbes 3 CyKymHOCTI Web-CTOpPiHOK, TMOB’sSI3aHUX
MK cO0O0I0 TiMepIoCHIIaHHIMH, CIIPOCKTOBAaHUMH B KapTi caiita. Ha romoBniit Web-cropinii
PO3MIIIYEThCS] HAMBaXKIIUBIIIA 1H(POPMAITis, TYT 3HAXOATHCS MOCHIIAHHS, 1110 BEAYTh A0 1HIINX
CTOPiHOK. SIK paBMII0, KOXKHIHM CTOPiHIII BiANOBiga€ iHGOPMAIIHHUN pO3ALI.

Bubip oomeny ma xocmuney a6o subip nazeu Web-aopecu. Web-anpecoro moxe 0ytu
Ha3Ba IiANpHEMCTBa a0o abpesiaTypa, IO € MOXiJHOIO BiJ Ha3BU mianpueMcTBa. Kpare, SKio
azipeca cailTy MICTUTHME KIIFOUOBI CJIOBa — TOBApH, SIKi MpojalThesa Ha caitTi. Toni caiit Oyxe
Kpalle paHKUPYyBaTHCh MOITYKOBUMH MEPEXKaMH.

€ 1Ba OCHOBHMX BapiaHTH po3MmimeHHs Web-caliTy mianpueMcTBa: Ha cepBepi
npoBaiiiepa a6o Ha BiracHomy Web-cepsepi. fAxmo Web-cailT opieHTOBaHO Ha BITYHU3HSIHHUI
PUHOK, TO PO3MIILIYBaTH MOro cliji Ha cepBepi OJHOIO 3 BITUM3HSHHUX MHpoBaifjepiB. SKIo
HNPOAYKIII0 MPU3HAYEHO AJIi MDKHAPOJHOTO PHUHKY, TO Kpaile po3MiuryBatu Web-caiiT Ha
cepBepl OJIHI€T 3 3aKOPIAOHHUX KOMITaHIH.

[IpomucnoBuii miaxix A0 cTBopeHHs Web-npeAcTaBHUITBA CTa€ OJHIEIO 3
HalBaXJIMBIIINX TEHJCHIIIM pO3BUTKY MPOEKTYBAHHS CaliTIB 1 BIpTyalbHUX OpraHi3ariil.

Hoga ineomnoris Web-BupoOnuntBa iHhopMaliifHoT 1HIYCTpii CHpUse 3alTy4eHHIO 10
€JIeKTPOHHUX PUHKIB MalMX 1 CepeIHiX MIANPUEMCTB, HaJal04d IM MOXIIMBICTH 3a
NPUMHATHOIO IIHOK NPUAOATH TOCTaTHHO (YHKI[IOHANBHI PIIIEHHS, MI0 BiAMNOBIAAIOTH iX
BUPIIIYBaHUM 3aJ[auaM.

PosBunytuit komepuiitauit Web-caiit mignpuemcTBa MiCTHTB Taki pO3ILIH:

— 1H(dopMaLiio Npo MIANPUEMCTBO (ICTOpIS CTBOPEHHS, OCHOBHI JOCSTHEHHS, MeETa
BEJICHHS eJIEKTPOHHOI KOMEPIIii, BIATYKH KJII€HTIB 1 MApTHEPIB);

— MPOMNO3UIIT MPOAYKIIT MiAIpUeMCTBA (IIIHOBI 1 TEXHIUHI XapaKTEPUCTUKHU, KaTaJIOTH,
YMOBH MOCTayaHHs i CEpBICHOTO 0OCIyTrOBYBaHHsI, OIMC TIepeBar);

— PO3AUT TEXHIYHOI MIATPUMKHA (KOHCYJIbTAIlli, pEeKOMeHJalii Ta 0cOoOJUBOCTI
3aCTOCYBaHHA);

— JI0aTKOBY 1H(opmalio Mpo AisUIbHICTh KOMMaHil (aHaJIITUYHI MaTepianu,
CTaTHCTHUKA);

— (¢opMu /7151 3aMOBJIEHHS TPOTYKIIIT;
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— JIIYWIBHUK KUTBKOCTI BiJIBilyBadiB;

— pyOpHKY OTOYHUX HOBUH;

— peectpauiiiny ¢hopmy i BiJBiAyBadiB, IO € TOTCHIIIHHUMH KITI€HTAMU.

J1o ocHOBHUX KOMITOHEHT Web-caliTy HallexaTh:

— TNOYAaTKOBa CTOpiHKA — IIe MepIla CTOpiHKa caiiTa, 1m0 3 SBISETHCS MICIs BUOOPY
URL-aapecu. Bora mMicTUTh MOCHIaHHS HAa KOHKPETHI PO3JAUIM CaiTa, KHOMKHU MEPEMIIICHHS,
3arajibHi BiIOMOCTI PO MiAMPHUEMCTBO Ta MPaBUJIa TOPTIBIIi;

— Web-cropinku — HOCIT KOHKpeTHOT iH(OpMALIIiT;

— nocunanss (link) — 3acobu 3’ e1HaHHS BiIBiyBaviB 3 IHIIUMH CTOPIHKAMH;

— 3aroyioBku (banner) — rpadiyHi €JIEeMEHTH CTOPIHKH, IO BUKOPHUCTOBYIOTBHCS IJIS
peKJIamMH.

Bubip nocomuny i 3azonoexka 2onosnoi cmopinku. lle BuMarae oco6iuBoi yBaru i Mae
no0pe 3amamM'stoByBaTHCA. He ciig 3acTocoByBaTH 3aHaaTo OaraTo rpadiku, MO CHPUYHHSE
TpUBaJIE 3aBaHTAKECHHS 1 TOTpeOy€e 3HAYHUX OOUMCITIOBAIBHUX PECYPCIB.

Bubip xonvopy ¢hony. TekcT Ha CTOpiHKaX Mae 4yuTaTHCs Oe3 HAmpyKEHHsS, a KOIip
BimoOpakatucst 6pay3epom Ha Oyib-KOMY rac.

Bubip cmpykmypu Web-cmopinox. SIxkimo vHa Web-caiiti He00XiTHO po3MICTUTH Oararo
iHdopmalii, TO MOXKHa BHKOPHUCTOBYBAaTHM a0O0 BEIHKI CTOpiHKH, a00 OUIbIy KITBKICTH
MaJIeHbKUX CTOPIHOK. Benuki cTopiHKM 3pyuHi, SKIIo BinBigyBadi Web-caiita kommanii OyayTs
ix posgpykoByBaTHM abo 30epiraTu s NOJAIBIIOrO BHUBYEHHS, aj€ BOHU JIOBILIE
3aBaHTAXXYIOTHCS 1 BUMAraroTh BiJl KOPUCTyBada CKPOJIHTY (IPOKPYIyBaHHS).

Posmiwenns epagixu. SIxmo HeoOXiaHO MigBUIUTH iH(QOpMaTHUBHICTE Web-caiita 3a
noromororo ¢ororpadiii abo KoIbOpOBHUX TpadiuHUX 300pakeHb, NPUMIPOM, U TOKa3y
KaTajory mpoyKIlii, TO BApTO 3HANTH KOMIIPOMICHE PIIIEHHS MK HEOOX1IHICTIO J€MOHCTpaii
[iHHOI iH(pOpMaIii 1 MBHUIAKICTIO 3aBAHTAXXCHHS CTOPIHKH.

Po3poOnuku cuctem ympaBimiHHS Web-KOHTEHTOM HAJar0Th KII€HTaM TpHU KaTeropii
IPOAYKTIB: JJs1 pO3pOOKH KOHTEHTA, JUIS YIPAaBIIHHSA CAWTOM, Ui JOCTaBKM KOHTeHTa. Ha
erami po3pobku koHteHTy Web-caiita BimOyBaeThcst 00poOka iHboOpMaIllil, 0 HAIXOIUTH 3
pI3HHMX JDKepel: BiJl MPOJABIIiB, iX MAapPTHEPIB, KII€HTIB, MOCEPEIHUKIB, po3poOHUKIB Web-
3acTocyH-KiB Tomo. Ha ii ocHOBI OyyeThCsi KOHTEHT-MO/IENb.

CTBOpeHHs caiiTa € BaKJIMBUM €JIE€MEHTOM KOMepIiitHOi nisinbHocTi. KoMepuiitni Web-
CaliTH BUKOHYIOTh (YHKIII1:

— pexnamu iH(OpMaIIHHUX TTOCITYT/TOBAPIB;

— MPUMHATTSA Ta ONpalIOBaHHS 3aMOBJICHb;

— OIIaTH 1H(pOpMaLiHUX TOCTYT/TOBAPIB;

— KyHiBJi/mpoJiaxy iH(GpOpMaIifHIX MOCIyT/TOBApIB;

— IOCTaBKH 1H(OpMaLIHHUX MOCITYT/TOBapiB.

CaliT € crnenianizoBaHUM PUHKOM TOBAapiB, AKMH 00'€eqHY€e B MiAMEpEXkKy MPOJABLIB
pa3oM 3 MapTHEpaMH, a TaKOX YHIKaJIbHY IPyMy MOCTIMHUX 1 MOTEHIIAJIbHUX MOKYIIIB, MPO
SKHX BiIoMI1 apeca 3B's13Ky Ta iX epCOHaIbHI epeBart.

Caift 3a3BUYail Mae€ CUCTEMY YIMPaBIIHHSI KOHTEHTOM. ['0JI0BHOIO (DYHKITIOHAJIBHICTIO
caiiTa MOXHa BBaKaTW YIPABIiHHSI KOHTEHTOM, a TAaKOXX (YHKIIOHYBaHHS 1HTEPAKTHBHHUX
MOJyJIiB, SIKI JIONOMAaraloTh B3a€EMOJIATH 1 OOMiHIOBaTHCsS 1H(GOpPMALIE 3 BiJBiAyBauaMu
caiita. BaxxmBOIO 0COONMBICTIO € TAaKOXK HAsIBHICTH KOHTPOJIIO ¥ aHANi3y 3a BiJ[BiyBaHICTIO,
YIIPaBITiHHSAM PEKJIaMOI0, a TAKOXK HAassBHICTh CHCTEMH 3aMOBJICHB, 00 MarasuHa.

OcHOBHI (YHKIIOHAJbHI MOMJIMBOCTI, SKMMH MOXHA YIPaBISATH 3a JOIOMOTOI0
BOynoBaHoro iHTepdelicy caillTy — yOpaBliHHA CTPYKTYpOI; peIaryBaHHS 3MICTY;
IHTepaKTUBHI CTOPIHKHM; €JEKTPOHHHUH Mara3uH, CTaTUCTHKA BIJIBIAYBAaHHS; YIPaBIiHHI
pEeKJIaMOI0; ONTUMI3allis i MONIYKOBI MAIIMHU; YIIPABIIHHS AU3aitHOM.
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Axmo iHTEpdeiic caiiTy 3abe3neuye poOOTy 3 OaHEpHOIO PEKIaMOI0, TO BiH Ja€ 3MOTY
BJIACHUKOBI CalTy pO3MILIYBaTH peKjaMy IMapTHEPIB 1 CTaTH YYaCHUKOM OE3KOIITOBHUX
cucTeM OOMIHY PEKJIaMHOIO 1H(POPMAIII€TO.

Muxaiisio Oxjaanaep
Tonosnuti peoakmop sxcypuany «Mapxkemune i yugposi mexnonozii»




ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 7, No 2, 2023 ISSN 2523-434X (Online)

VIIK 004.8:621.311.1(519.5:477) JEL Classification F 01, 20, 29, 35; H 56; L 86;
Q 33, 38, 41, 42

[erbko CraniciaB MuxaiiioBu4

ORCID: https://orcid.org/0000-0002-5686-1067

KaHOUOam eKOHOMIUHUX HAYK, OOYEHM

ooyenm Kagpeopu MidCHAPOOHO20 MEHEOINCMEHIY

Kuiscokutl nayionanpnutl exonomiunuil ynigepcumem imeni Baouma I'emomana

MIBJJEHHOKOPEMCHKHAM JOCBIJI IMIIEMEHTAIII «PO3YMHHUX MEPEXK»
Y HICJIABOEHHOMY BITHOBJIEHHI YKPATHCBKOI EHEPTOCUCTEMHA

Cmamms  npucesdena OOCHONCEHHIO  NIBOCHHOKOPEUCbKo2o  00C6idy  imniemenmayii
«PO3YMHUX Mepedxcy 8 NICNABOEHHOMY GIOHOBNIeHHI BIMYU3HAHOI eHepeemuxku ma MoOepHizayil
icHytouux enexkmpomepedc 6 Ykpaini. IIpoananizo6ano OCHOEHI NOJIOJNCEHHA «POZYMHUX MEPEd’C» 6
3akoni  Vkpainu npo enepeemuuny egexmusnicmo. Haeonoweno npo npuiinamy «Konyenyiio
BNPOBAOINCEHH PO3YMHUX Mepedxc 8 Ykpaini 0o 2035 pokyy. [losedeno, wo Pecnybnixa Kopes €
OOHI€I0 3 nepuwux Kpaim, oe iCHye peanizoeanuti NPOEKm 6NPOBAO’CEHH MA NOUWUPEHHS «PO3YMHUX
Mmepedcy Ha ocmpogi  Yedocy-00. 3aznaveno, w0 nNUManHA akmyanizayii  080CMOPOHHBLO2O
cnigpobimuuymea 6 cghepi «po3ymHux mepedxcy midxc Pecnyonixoro Kopes ma VYkpainow €
HeoOXiOHUM.

KnrodoBi cioBa: eHeprocucrema, «po3ymHi mepexin, IKT, «posymHe wmicto», «po3ymHi
¢babpuxmy», Pecrrybinika Kopest.

DOI: 10.15276/mdt.7.2.2023.1

IlocTanoBKka mpoO/ieMH B 3arajJibHOMY BHMIVISIAI Ta 3B’A30K i3 HallBaKIUBIIMMU
HAYKOBHMHM YHM NPAKTHYHUMM 3aBJaHHsIMM. IlicisiBoeHHEe BIJHOBJIEHHS YKpaiHH €
BaXUIMBUM (DaKTOpOM Jjisi MailOyTHHOIO €KOHOMIYHOTO 3pOCTAaHHS Hamlol KpaiHW Ta
MOJIepHi3allli ICHYIOUHX €HEepreTUYHUX CHUCTEM Ha OCHOBI IM(PPOBHUX TeXHOJOTiH [HaycTpil
4:0. Illngax no iHTeNeKTyaJlbHOI Ta CTIMKOi 10 30BHILIHIX BUKJMKIB BITYM3HSHOI «PO3YMHOT
Mepexi» enekTpornocrayaHHs Ha ocHoBl IKT posrisgaerscs sk onuH 13 (akTopiB
3a0e3MedeHHs] eHeProHEe3IeKHOCTI YKPaiHU Ta JOBFOCTPOKOBOTO €KOHOMIYHOTO 3pOCTaHHS,
10 TAapPMOHIYHO TOEAHYETHCSA 3 KOHLENTOM MOOYAOBH «PO3YMHOI'O MICTa» Ta «PO3YMHHX
($abpuKk» Ha OCHOBI1 aJIbTEPHATUBHUX JIPKEPEIT €Heprii.

Cain miKpecnuTH, 110 TPEHJ Ha PO3BUTOK «PO3YMHHUX MEPEX» PO3IMOuaBcs IIe Ha
nmovarky 21 cTomTTs, /e TOJOBHUMHU KpaiHaMH, B SIKMX BXKE€ ICHYIOTh peali30BaHl MPOEKTH 3
BU3HAYCHOIO OI[IHKOK YCIIIIHOCTI BIpoBamkeHHs «Smart Grid» cucrem, MOXXHA Ha3BaTh
CIIA, Pecnyoniky Kopes, Kuraii, Cinranyp, kpainu €C. Tomy, st peamizaiiii aMOITHUX
IPOEKTIB Y cepl «pOo3yMHUX Mepex» A YKpaiHu BaKIMBO BHKOPHCTATH 3apyOiKHUN
JIOCB1I Ta OTPUMATH 1HBECTULIi BiJl BHUCOKOPO3BHUHYTHX KpaiH-IApPTHEPIB Y 3a3HA4YeHY
IHAYCTpIIO.
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Jliisg mocsirHeHHsT OKpeclieHol MeTH Ypsia YKpaiHu MOBUHEH MPUKIACTH 3yCHIUIS IS
3aJydeHHs 1HO3EMHHMX KOMIIaHii, Ha TEXHOJIOTiYHIM 0a3i sSKuX OyIyTh peani3oByBaTHUCS
«Smart-Grid» mpoexTH, a TAKOX BUCTYIUTH T'apaHTOM IMOBEPHEHHs BKJIAJCHUX 1HBECTHUINN
3apyOiKHUM iHBECTOpaM.

AHaJi3 OCTaHHIX JociaigKeHb 1 nyOJikamiid, B SIKHX NOKJAJEHUHA MMOYATOK
BUpPillleHHI0 aHOI mpodJiemMu i Ha sKi cnupaerbest aBTop. [{udpoBuii KOMIOHEHT
po3BUTKY eHeprocucteM Ha ocHOBI IKT y pakypci iHHOBaliHOTO PO3BUTKY MHiAIPHEMCTB
MPEJICTABICHO y HU3II Tpallb BITYU3HSHUX 1 3apyOikHux BYeHux JI. AntoHIok, I'. Baprenc,
I'. baym, 1. Bakynenko [2], C. Henuctok, C. [pobssko [18], O. Kybatko, 1. JIyk’sHenko,
I. Mapexa, FO. MarBeeBa, M. Oxnanzep [5; 23], FO. Onanacrwoxk, /. [1ak, P. Crmenenski [1],
O. Slmkina, T. Hilorme, Jaehun Joo [19], Woohyun Hwang [26], Jensterle M., Yoonmie Soh
R., Venjakob M., Wagner O. [20].

BuninenHsi HeBHMpilleHHX paHille 4YAaCTHH 3arajbHoOi mpo0JieMu, KOTPUM
NPUCBAYYETbCSA cTATTA. [IUTaHHS MICISIBOEHHOrO BiJHOBJICHHS Ta MOJEpHi3alii iCHYI4O1
eneprocucremMu Ha ocHOBI IKT posrnsgaeTbcs Ta KOHTPOMIOETHCS HA HAMBUIIOMY piBHI
KEepIBHUITBOM YKpaiHM Ta € He 30BCIM PO3KPUTHM 3 HAYKOBOI TOYKH 30py B KO
JIOCIIIIHUKIB  3a3HAa4eHOi MpoOsieMaTUKU. IlepcreKkTHBM CIIBPOOITHUIITBA BITYM3HSIHHUX
€HEePreTUYHUX MiJMPUEMCTB 3 1HO3EMHUMH MapTHEPAMU MOTPeOye rMMOOKOr0 aHATITHYHOTO
JMOCTIIPKeHHS Ha MDKICpPKaBHOMY piBHI, a MPaKTUYHHUHA JOCBIJ 3 peali30BaHHUX IMPOEKTIB
JOUIIBHO 3aJlydaTH B PoO30yIOBY «PO3YMHHX Mepex» B Ykpaini. Tomy, B 3a3HaueHOMY
paKypci OKpecleHOi MpoOJIeMaTUKH, BaXJIUBUM €TArloM Yy MOOYIOBI «PO3YMHHUX MEPEX» €
JIBOCTOPOHHE CITIBPOOITHULITBO MiXK YKpaiHot Ta PecmyOmikoro Kopes, a Takok CTBOpEHHS
CHOPUSTIUBUX YMOB JUIsl 3alpoIleHHs MiBIeHHOKopeichbkux Kopropamiil («KEPCOy, «KTy,
«SK Energy», «SK Telecomy, «POSCO ICT», «LG Electronics»), siki craau ydyaCHHKaMu
peatizailii MPOEKTY «PO3YMHUX Mepex» Ha ocTpoBi Uemxky-10.

@opmyaI0BaHHA Hijiell JociailkeHHsl (MOCTaHOBKA 3aBJaHHs). MeTo € aHami3
MOTEHLIHHOTO JOBMOCTPOKOBOTO CHIBPOOITHUITBA MiXK YKpaiHowo Ta Pecrybmnikoro Kopes B
MeXaxX CIUIbHOI po3pOoOKM IHHOBAIIMHUX IJIOTHUX TPOEKTIB (TOPOXKHIX KapT) y cdepi
€HepreTUKW Ta MOAAIBINOI IMIUIEMEHTALil «PO3YMHHMX MEpex» Yy MICIIBOEHHOMY
BIJIHOBJIEHHI HAIIOi JepiKaBH, M0 Iepeadadae MOJEPHIZAII0 ICHYIOUHMX E€HEProMepex Ha
ocHoBi IKT Ta iHmux nepenoBux texHonorii [nayctpii 4:0.

Bukiag ocHoBHOro wmarepiajgy /A0CHiIKeHHS 3 TOBHHUM OOIPYHTYBAHHAM
HAYKOBHUX pe3yJbTaTiB. EHepreTHuHuili cekrop € OJHUM i3 HalBaXJIMBIIIMM CErMEHTIB
(GYHKIIIOHYBaHHSl KpaiHW, Yepe3 Te IO PO3BUTOK CYy4acHOi LHU(POBOI E€KOHOMIKH Ta
BUPOOHHMIITBA HEMOXJMBI 0€3 BHUKOpPHCTAaHHS JeuieBoi enekrpoeHeprii. Ilix dac
MICISIBOEHHOTO BIIHOBJICHHSI YKPAiHCHKUX €JIEKTPOMEPEXK MOCTAE MUTAHHS IX MOJEpHi3alii 1
BUKOPHCTAHHS I1HHOBAallIMHUX TEXHOJOTIA JIs 3abe3medeHHs OesnepeOiliHOT TreHeparlii Ta
MOCTaYaHHsS EJIEKTPOCHEPrii KIHLEBUM CIIOKHMBadyaM (3 UMM BXK€ 3apa3 3IITOBXHYJIHUCS
BITYM3HSIHI €HEProKOMIaHIi Micisl JeoKynamii YKpaiHCbKMX TEpUTOpPIH Ha CXOnl Ta MiBJHI
KpaiHu).

ITicna  pociiicbkux OomOapyBaHb  YKpaiHCbKOI KPUTHYHOI  1H(pacTpyKTypu
(eHeprocucTeMM), MO0 CIPUYUHUAIIO OJIEKayT MO BCiM YKpaiHi, 3ynmUHUIIACS BEJIUKA KUTHKICTh
BUPOOHUIITB, a TaKOX JIOMOTOCIIOAAPCTBA, OCBITHI 1 MEIMYHI 3aKJIagu Ta IHII CYO0'€KTH
rOCIIOIAPIOBAHHS, 110 3aJIMUIMIINCS 03 MocTayaHHs elleKTpoeHeprii. Ypsaa Ta Oi3Hec nmocTaiu
nepes MOUIYKOM albTepPHATUBHUX NUISIXIB IMOJONAHHS OJIeKayTy 3a JOIOMOTH €BPOIEHCHKIX
Ta aMEPUKAHCHKHUX KpaiH-TIApTHEPIB.

VY 11pbOMy KOHTEKCTI MAaEMO BpaxyBaTH, IO OyAb-sKe BUPOOHUITBO € €HEPrOEMHHM,
00 Bce BUpOOHHMYE OOJIaJHAHHS CIOXKHMBA€ 3HAUHY KIJIbKICTh €JIEKTPOCHEPTii, SIKy Mepexi
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MOBHMHHI Oe3mepebiiiHO mocTayaTd KiHIEBOMY CIOKMBadeBi. KpiM TOTO, BHKOPHCTaHHS
OCH3MHOBUX Ta AM3EIBHUX TEHEPaTOpiB sIK JuIg Oi3Hecy, Tak 1 JUIs JOMOTOCIOJAPCTB, €
TUMYACOBHUM BUPILIEHHAM NpolieMu, yepe3 Te 1o BupoOHUNTBo 1 KBT-rog eneprii komrye
npuban3Ho 35—40 rpH. (3a1eKHO BiJ [IHK MaJIMBa Ta MOTYXHOCTI TeHepaTopa). [TopiBHIOIOUN
3 TapudoM Ha eJIEeKTpOoeHeprito, mo 3arBep/ukeHo KaGinerom MiHicTpiB YKpaiHu st
nomorocmoaapceTs (1.68 rpH. 3a 1 KBT-TO1I.), €Hepris Big renepatopa B 20 pasiB gopoxya [12].

Tomy, mocTae nmuTaHHS, SKMM YAHOM MOXHA BUPIIIMTH MpoOieMy OesrnepediiiHOro
NOCTa4yaHHs €JIEKTPOSHEePrii il yac BiifHH, CKOPOTHTH TPUBAJIICTH ii BiACYTHOCTI, 3SMEHIIUTH
BUTpATH Ha eKCIUTyaTalliiHe 0OCIyroByBaHHS Ta MOJCPHI3AIlII0 ICHYIOUUX €IIEKTPOMEPEK. Y
Takui Crocid, OJHUM 13 NUIAXiB PO3B’S3aHHS OKPECICHOI NpoOJeMH € BIPOBAKCHHS
«Smart-Grid» («po3ymHi Mepexi») B YKpaiHi.

VY KOHTEKCTI CKa3aHOro 3ayBaXMMO, 110 y >koBTHI 2022 p. Kabimerom MiHicTpiB
VYkpainu Oyno cxBasieHo KoHIenIiito BIpoBaHKeHHS «PO3yMHHUX Mepex» B Ykpaini 10 2035
poky [4]. B xiniieBoMy miacyMKy BrpoBamkeHHs [L1any 3axoiB 11010 peanizaitii Konmemntii 10
2035 poky mependavacThCs 3MEHITUTH BTPATH SIICKTPOSHEPTIi B €IEKTPOMEPEKax B MIJIOMY TI0
VYxpaini 3 11,6 % 10 7,5 % abo Ha 6 MApP/. KBT. TOA, 10 €KBIBAJICHTHO 3 MJIH. TOH CITAJICHOTO
Byriwis Ha TEC [14].

AxnieHTyeMO yBary Ha Tomy, Imo «Smart-Grid» («po3ymHi Mepexi») — 1e
BUCOKOIHTENIEKTyallbHI EIIEKTPOMEpexXi, sKi (QYHKIIOHYIOTh Ha OCHOBI iH(OpMamliiHO-
KOMYHIKAI[ITHUX MEepek Ta TeXHOJIOTiH it 300py, 00poOku Ta mepenadi iHdopmarii mpo
BUPOOHHUIITBO, CIOXHBAHHSA Ta JEQIIHUT eNEeKTPOeHeprii, M0 aBTOMAaTHYHO JJO3BOJISE
MiJBUIIUTH €()EeKTUBHICTb, HAIIHHICTh MEPEXKi, CTIMKICTh BUPOOHHUIITBA Ta MEPEPO3NOAIIUTH
1oJady eJIEKTPOSHEPril B PeXUMI peajbHOro dacy. BUKOpUCTaHHS «pO3yMHHX MEpPex» Ha
OCHOBI 1HTENEKTYyalIbHUX JIYMIBHUKIB (Smart Metering) 103B0JIss€ aBTOMAaTHYHO YIPABJIATH
enektpomepexoro  (Dynamic Grid Management), peryioBaTé IOMHMT/IIPOMO3HIIIIO Ha
enektpoenepriro  (Demand Response), migBumuTH  ¢PEKTHBHICTH Ta  HaIiMHICTDH
€JIEKTPOMEPEIKi, SMEHIIIUTH BUTPATH Ha i1 00CITyroByBaHHSI.

Y 3akoni Ykpainun «lIpo eneprernuny edexTtuBHicTH» (2022) mnpommcaHo, 10
«PO3YMHI MEpexi» — I EJIIEKTPUYHI Mepexi, MmO 00’ €IHYIOTh B €KOHOMIYHO MJOIIbHHMA
CrHoci0 y4acHHUKIB PUHKY €JIEKTPUYHOI eHeprii Ta JO3BOJSAIOTh KEpyBaTH Nepeaayero eHeprii
CIOKMBayaM 3 METOI0 MIJBUIIECHHS HAIIMHOCTI €JIeKTpOIocTayaHHs Ta Oe3BIAMOBHOCTI
pobotu eHepretnuHoi cuctemu [11]. [HTenekTyanpbHUN TUYUIBHUK — 6araToyHKIIOHAIBHUAN
TYWIBHUK, 10 3abe3nedye BHUMIPIOBaHHS Ta OOMIH BHMIPIOBAHOK 1H(GOpPMAIIEID 3
IHTENEKTyalbHOK CHCTEMOIO OOJIIKY 3a JOMOMOIOI KaHaly 3B’s3Ky. [HTenekTyasbHa
cuctema 00JIIKy — aBTOMaTH30BaHa CHCTEMa, sika 1H(opMaliifHO 00’€/Hy€e IHTENEKTYyalbH1
JIYMWIBHUKK Ta 3a0e3neuye npuitMaHHs, oOpoOKy Ta HepeaaBaHHs BHUMIPIOBAHOI Ta 1HIIOL
iHdopmanii KaHamamMM 3B’A3KYy JUIA IUIEH TPOBEIEHHS KOMEPLIMHMX pO3PaxyHKIB,
MOHITOPHUHTY Ta KOHTpoto [11].

®okycyroun yBary Ha KoHuemnuii BIpOBaJ)KeHHsI «PO3YMHHUX MEpex» B YKpaiHl /10
2035 poky (2022) [4], OCHOBHMM 3aBJAHHSM [UIl BIIPOBAPKEHHS «PO3YMHHX MEPEX»
BU3HAYEHO CHPUSHHS  PO3BUTKY  HAIlIOHAJIHHOI  EJEKTPOCHEPTeTHKH,  ITiIBUIICHHS
e(eKTUBHOCTI MEpex Nepeaadi 1 po3noAiTy elIeKTPUUHOI eHeprii, MOKPAILeHHs MOKIMBOCTEN
I0JI0 1HTETpallii BIIHOBIIOBAIBHUX JDKEpeN €Heprii Ta po3mojiaeHoi reHeparii. Takox
3riiHO MoJjiokeHb KOHIenii, IMIIeMeHTallisl «PO3YMHHX MEpeXK» CIPHUITHME CTBOPEHHIO
IHHOBAI[IITHOT eNIeKTpOMepekl SK I1HTENEKTyaJlbHOI CHUCTEMH Iepenadi, po3MoAlly Ta
MOCTa4yaHHs eJIeKTPOeHeprii BiA ii BUPOOHMKIB O KIHLEBUX CIOXHBAUiB, sIKa IHTEIPOBaHA 3
iHQopMaLIMHUMU Ta KOMYHIKAIIMHUMHM TEXHOJOTIAMU, W10 3a0e3neyye MOJiMIIeHe
(YHKILIOHYBaHHS €HEprocucTeMu, OesnepeliliHy Mogauyy eJNeKTpoeHeprii Ta sKiCHe
00CITyroByBaHHsI KJIIEHTIB HAa OCHOBI IU(GPOBHUX TeXHOJOTIH [4].

10
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Sk HarosomyoTh ¢axisii miei ramysi, KoHmerniis BmpoBapKeHHS «PO3yMHHUX MEPEkK)»
1 [Inan 3axoniB 1i peanizaiii 3a1al0Th TPEH]| IIOJI0 BIPOBA/HKCHHS 1HHOBAIIMHIX TEXHOJOTIN
y BITUU3HSHY €JIEKTPOEHEPreTUYHY rajily3b, a TAKOXK CTaHE MEPCHEKTUBHUM HAIPSIMKOM IIiJ
Yac MICIASBOEHHOTO BIJAHOBJICHHS EHEPreTUYHOI 1H(PACTPyKTypu micias pyHHYBaHb BiJ
pociiicekknx OomMOapayBaHb. MojepHi3allis BITYU3HIHOTO CHEPreTUYHOTO CEKTOpy Mae
BiOyBaTucs Ha OCHOBI I1HHOBAIlIMHMX EHEPrOTEXHOJOTIM Ta BIIMOBINATH CTaHAAPTAM
eHeproeeKTUBHOCTI BUCOKOPO3BUHYTUX KpaiH cBITy. BoaHodac BBaXkaloTh 3a JOLIIbHE
HaroJIOCUTH, 110 BUTPATH Ha EKCIUTyaTaliiiHe OOCIyrOBYBAaHHS €JIEKTPOMEPEK 3MEHIIAThCS
npuoOJIM3HO Ha 8,3 MITBAPAN TPUBEHBb, a (AKTHUYHUNA PIBEHb 1HACKCY CEPEAHBOI TPUBAIOCTI
TPUBAJIMX BIIKIIOUYEHb B enekTponocradanti y cucremi (SAIDI) ckoporutscs 3 1700 go 100
xBuMH 10 2035 poky Ta BiAMOBiTaTHME CepeaHBOEBPOIIEHCEKOMY piBHIO [14].

Cain 3BepHYTH yBary Ha TBEpKEHHsI KEPIBHUITBA BITUM3HSHOTO E€HEPTOXOJIUHTY
«JITEK Mepexi», Ko 1e 3a pik A0 MoBHOMacTabHOi BiitHU 3 pd Ha Dopymi «Ykpaina 30:
[Mudposizaris» Oymo 3a3HadyeHoO, MO camMe MOUQPOBI3AIiS Ta aBTOMATHU3AIS MEpexi
tpanchopmye icHyroui enepromepeski B «Smart-Gridy, siki HeoOXiHi 1 PO3BUTKY Cy4acHUX
mict [16]. Lle TopkaeTbcs HE TUIBKM HANpSIMKY YOPaBIiHHS —1HQPACTPYKTYpOIO
eIeKTpOMEpeX, a ¥ PO3BUTKY UUDPOBUX DpillieHb [JIs OOCIyroByBaHHsS KIIIE€HTIB Ta
o opMIICHHS TOCTYTH TiAKIIOYSHHS HOBHUX KIII€HTIB 10 MEPEXKi.

Kpim Toro, tom-menemxmentoM «ATEK Mepexi» po3ymHI JTUWUIBHUKH, HUPPOBI
TEXHOJIOTI1 Ta aBTOMATHU3aIlisl PO3IIIAAAIOTHCS K OCHOBA JUIs peastizanii KOHIEii «po3yMHO1
MEpEexki», M0 MPaloTh 3 MiIHIMATLHUM BTPYYaHHSIM JIIOJAWHU Ta HAAIMHO 3a0e3MeuyroTh
KIHIIEBHX CIIO)KUBAYiB CTA0ITLHUM IMOCTAa4YaHHSIM EICKTPOCHEpTii.

VY KOHTEKCTI CKa3aHOr0 HAarojoCHUMO, IO BIPOBA/DKEHHS «PO3YMHHUX MEpEK» Y
BHCOKOPO3BHHYTUX KpaiHaxX € 3allOPYKOI0 PO3BUTKY «PO3YMHOTO BUPOOHHUIITBAY, «PO3YMHHX
MicT» Ta perioHiB. Tomy, Ha 6a3i migOpUeMCTB, siki BXoAsaTh B «ITEK Mepexi», mocriiiHO
BIIPOBA/DKYIOTBCS Ta TECTYIOThCS TEXHOJOril aBTomMarm3amii Ta nudposizamii 3 MeETOIO
NEPETBOPEHHS BITYU3HIHUX MEPEXK y CydacHy iHppacTpykTypy «Smart-Gridy ans po30oyaosu
Vkpaiau. [lpuromy mmdposizaimis enekTpomMepexk Mae 2 HaNpsSMKH, J€ HepImid — Ie
mudpoBi3alis Ta aBTOMAaTH3allil CaMUX MEpeX, L0 JO03BOJMTH eQEKTUBHIIIE HUMHU
YIPaBJIsATH, MIHIMI3YBaTH KUIBKICTh MOIIKO/)KEHb Ta Yac HAa PEMOHTHI poOOTH, a APYruil —
udpoBi3allis NpoLeciB KIIEHTCHKOro 1ocBiny. Y Takuii cnoci6, «/ITEK-Mepexi» peanizye
M(poBI KaHAIHM B3a€EMOJIIT 3 KJIIEHTaMH: 4aT-00TH, BeO-CallTH, 0COOUCTI KaOlHETHU KITIEHTIB,
110 JI03BOJISIE B PEXXMMI OHJIAMH BIJCTEKYBAaTH BUKOHAHHS 3asBOK KJIIE€HTIB, y TOMY YHCII U
o(opMIIeHHS 3asSBOK IIO/I0 HOBHX MiIKIIIOYEHb 10 Mepex [16].

OTxe, ycmiliHa peani3allis 3alJIaHOBAaHUX MPOEKTIB y chepl «PO3YMHHX MEpPEex»
micisl 3aKiHUeHHS BIMHM B YKpaiHi moTpeOyBaTUMe 3alydeHHs NPAaKTHUYHOTO JOCBIAY THUX
KpaiH, SKI BX€ CTUKAJIWCS 3 TaKMMM BUKJIMKaMM Ta MalOTh YCIIIIHO peayli3oBaHi Keiicu B
CBOEMY IpPaKTUYHOMY apceHadi. AJe, Ha Hamly AYMKY, 0e3 MOTHBALii YKpaiHCHKUX
YUHOBHMKIB 70 1HHOBAIil y Hamiil kpaiHi i (iHAHCOBOI MIATPUMKHU 31 CTOPOHHU YAy Ta
1HO3€MHUX KpaiH-apTHEPiB Oy/ie BaXKKO peani3yBaTH Takl aMOITHI IPOEKTH.

Tox 3ano3uueHHs VYKpaiHOIO CBITOBOI'O JOCBIAY BIIPOBA/DKEHHS PO3YMHHX
TEXHOJIOTI B €HEpreTHUKy € BKpail HeoOXIJHMM 3aBJaHHSAM IMiJ Yac BIMHU Ta y Mpoleci
HICJIIBOEHHOTO BiJIHOBJICHHS KpaiHU. Y HamnpsiMKy KOHBEpreHIii BITYM3HAHUX CTaHIApTIB 13
3arajlbHOCBITOBHMH CTaHJApTaMH BUCOKOPO3BHUHYTHX KpaiH MIO0 BUKOPUCTAHHS TEXHOJIOTIN
«PO3YMHHX MeEpeXx» y paMKax JBOCTOPOHHBOI'O CHIBpPOOITHHITBA 32 MiIATPUMKHU
MiHicTepcTBa €HepreTUKU Ta BYTiIbHOI MpoMuUcIoBOCTI Ykpainu, I[loconbcTBa PecnyOumiku
Kopes B Ykpaini, npencraBaunrsa niBaeHHokopencbkoi «Kommanii KOTPA» B VkpaiHi [6;
10] akTMBHO WIyKalOTh DIIIEHHS CHIBOpall 3 1HO3EMHUMH MapTHEpaMH TaKi €HepreTHU4Hi
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MIAPUEMCTBA, K «YKpeHepro» [13], «Xmenpauipkoonenepro» [17], «llonTaBaobmeneproy»
[9] Ta «Bonunbobnenepro» [3]. Hapasi, 3a3HaueHi miANpHEMCTBA HAJIATOKYIOTh CITiBIIPAIIIO
3 MIBJEHHOKOPEHCHKMMHU NapTHEpaMHM WLIOJ0 IMiATOTOBKM BITYM3HSHOI €HEProMepexi a0
iHTerpaii B Hel «po3yMHHX Mepex» [3; 9; 13; 15; 17].

Bitum3nsani Bueni 1. Bakynenko, C. Komocok, O. KybGarko mifinuii BHCHOBKY, IIO
mepexiy Ha  «pPO3yMHI MEpeki» € HeoOXigHUM i moOynoBH  e(EeKTHUBHOI,
KOHKYPEHTO3/]aTHO1, THY4YKOi, TOTOBOI JI0 30BHIIIHIX BUKJIHMKIB €HEPrOCUCTEMH, a MPOIEC il
po30ynoBH € Oe3npeneaeHTHUM. TakoX aBTOPH BU3HAYAIOTH OJHY 3 OCHOBHUX IpOOJeM, 110
CTpUMYE TIepexiJ] YKpaiHCbKOi E€HEprocUCTeMH 10 «pPO3YMHUX MEpeX» — HasBHICTb
PUHKOBOTO MEXaHi3My I[IHOYTBOPEHHS Ha BHPOOJIECHY eNeKTPOSHEpriio, mo 3abe3nedyuTh
MaKCHMIi3allio mepeBar Bijl MPOLeCy Mepexoay Ul YCiX yYaCHHUKIB €HEPreTHYHOI0 PUHKY 3
OJIHOYACHOIO MiHIMI3aIli€r0 BUTPAT, SIK1 TIOB’sI3aH1 3 JOCTYITHICTIO JI0 JIEIIEBUX TEXHOJIOTIH [2,
c. 81], sixi HeoOXiaHi st moOynoBu iHdpacTtpykrypu «SMART-Gridy.

Jlomamo, 10 iHBECTHIlIHHA KOMITOHEHTA MEePEeX01y Ha «PO3yMHI MEpExKi» € 6ap’epom,
KW CTPUMYE TpaHC(HOpPMAIlI0 BITUYM3HSHOI €HEPTOCHCTEMH 10 BiAIOBITHOCTI Cy4acCHHM
BUMoOraMm. [H@pacTpykTypHa KOMIOHEHTa € HaWOUIbII BUTPATHOK YaCTHUHOI OIOKETY
MIPOEKTIB pO30YAOBH «pOo3yMHOI Mepexi». Came depes Ie iICHye BeluKa KUIbKICTh MUJIOTHUX
MPOEKTIB Ha 0a3i yKpaiHCHKUX €HEPreTHUHUX MiAIPUEMCTB, SKI Ha MPAKTHUIll, HA Kajb, HE
Oyiu peari3oBaHi.

Pecniy6nika Kopest € ogniero 3 mepmux KpaiH y CBiTi, fika Mo4yajla BUKOPUCTOBYBATH
TEXHOJIOTIT «PO3YMHUX MEpEK» Ha MPaKTHUI. YCHIIIHO BUKOHAHUM KEHCOM «PO3YMHHX
Mepex» Yy MOoOYyAOBI KOHLEINTY «PO3YMHOIO MicTa» 3 MOBHHMM 3a0€3MEUEHHSM ICHYIOUHX
BUPOOHMYMX MOTYX)HOCTeH («Smart factory») Ta mOMOrocmomapcTB €ICKTPOCHEPTIEID 3
BIJTHOBJIIOBAJIBHUX JIXKEpeJl € MiBJAEHHOKOPEHChKUI JOCBIJ Ha MPHUKIIAJl HEBEIMKOTO OCTPOBA
Yemxky-no. [Ipoext tpuBaB npotsirom 4 pokiB (TpaBeHb 2009 poky — TpaBenb 2013 poky).
3aranbHUM 00CAT JepKaBHUX 1HBECTHIIH y pearnizanito mpoekty ckiaaB 208 mun. pon. CLIA.
Haii6inpmmmu i3 168 koMImaHiid, SiKi B3sUTH BIAMOBITAIBHICTE HA ceOe y pearizallii IpoeKTy Ha
octpoBi Yemky-no Oynu miBaeHHokopeiicbki kommaHii «KEPCO», «LG Telecomy, «KT
Corporation», «SK Telecomy [22; 24].

OctpiB Yemky-10 CiIyrye sCKpaBUM MPHUKIAJOM YCIIIIHOI peai3alii HpOeKTy
«po3yMHux Mepex» y Pecriyomimi Kopest 1 6yB 0Opanuii ypsiioMm, sIK TECTOBUN TOJITOH IS
noOynoBu mepiioi B kpaini «Smart-Gridy» cuctemMu y m’sTH KIIOYOBHX cdepax: po3yMHa
€HeproMepexka, PO3YMHUH CIIOKHMBA4, PO3YMHHMIl TpPaHCHOPT, PO3YMHI BIAHOBIIOBAJIbHI
JDKepesa eHeprii, po3yMHM eHeprocepsic. OCTpiB € CreniaJbHOI aBTOHOMHOIO MTPOBIHIIERO,
akuil posramoBanuii 180 kM Ha miBaeHb Bin Kopeicbkoro miBOCTpoBYy Ta 3’€QHAHUMA 3
MaTEepHKOM JIiHI€l0 enekTponepenaui XeHam-Uemxy-n10 (moryxHicts 300 MBT). Jlinis Oyno
3amymieHo y 1996 poui yepe3 HEIOCTaTHICTh BIACHOI MOTYKHOCTI BUPOOITKY €lIeKTpOeHeprii
Ha OCTPOBI, 1110 MOBHICTIO MOMOBHIOBAIACS €JIEKTPOSHEPTi€l0 3 MaTepHUKa.

B 2009 pomui npu migrpumiti «Kopeiicekoi Acomiarii Smart Grid» Oymo po3pobieHo
«JlopoxHs kapta po3yMHuX Mepex» (2010-2030), ocHoBHa MeTa sikoi € nommpeHHs 10 2030
POKY «pO3yMHHX Mepex» mo yciil teputopii PecnyOmiku Kopes Ta 3MeHIIEHHS BUKUAY
BYIJICLIO B aTMOC(epy 3aB/sKHM BUKOPUCTaHHS albTEPHATUBHUX JKepes eHeprii B cUCTeMi
«Smart-Grid» (puc. 1).

VY 2013 pomi mpoOEKT IMIUIEMEHTaLli «PO3YMHHMX MeEpexk» Ha OocTpoBi Yemxy-10
3aBEPIIUBCS, MiJ Yac sikoro Oyno modymoBaHo 3aransHuii Onepamiitauii LlenTp, mo ciyrye
xa0oM IS OIIIHKHM €(EeKTUBHOCTI «PO3YMHHUX MEpEX» Ta OTPUMAaHHs iHpopMalii Ipu KoMy
BITPOBA/KYETHCSI HOBITHE OOJIaTHAHHS IS TIO1AJIBIIIOTO TECTYBAHHS.
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Pucynok 1 — JlopoxHsi kapTa BIpOBaKEHHS po3yMHUX Mepek B Pecriyouii Kopes [21]
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Omnepamiiinnii Llentp Bkiatouae PR-1mieHTp Ta 4 BHCTAaBKOBI 3aiMl IS MPOBEIACHHS
KOH(epeHIIii Ta HaAaHHs JeTalbHOi iH(popMaIlii, a TaKOX JeMOHCTpalii poOOTH PO3YyMHOTO
o0OJsiaTHaHHS JIJIs1 IHO3EMHHMX KOMITaHiH, ypsAaaM IHIIUX KpaiH 1 TEXHOJIOTTYHUX YHIBEPCUTETIB.
3aBasKu BUNIPOOYBaJIBLHOMY CTEHIY BiIOyBaeThcsi poboTa 31 cmapTdoHaMHU, MOOYTOBHUM
oOJaHaHHSAM, CMapT-TIYWIbHUKAMHU, BIJHOBIIOBAJBHUMH JDKEpEJaMH  €Heprii  Tta
€JIEKTPOMOOUTSIMH, IO JIO3BOJISIE MIJIPUEMCTBAM 1 JIOMOTOCHOZApCTBAM pPalioHaIBHO
BUKOPUCTOBYBATH e€JIEKTpoeHepriro. Hapasi, MOBHICTIO iHTErpoBaHa CHUCTEMa «PO3YMHHUX
Mepex» (ynkmionye s 6000 momorocmomapcTB Ha ocTpoBi  Uemky-mo, 3aBASKU
BITPOCIIEKTPOCTAHIIIN Ta YOTHUPHOX JIIHIN pO3MOIiIy elekTpoeHeprii [25, C. 6].

BucHOBKM 3 1aHOT0 J0CTiAKeHHS i MePCNeKTHBH NOAAJIBIIMX PO3POOOK 32 TaHUM
HanpsimoM. Ockinbku craHoBieHHs «Smart Grid» € HeoOXiTHUM KOMIIOHEHTOM
MICJIIBOEHHOTO BiJTHOBJICHHS YKPaiHCBKUX ICHYIOUMX EJIEKTPOMEPEXk, BBAXKAEMO, IO
3aJIy4eHHs MiBJAEHHOKOPEHUCHKOTO JOCBIAY B MOOYIOBI «PO3YMHUX MEPEX» € BAKIUBUM IS
VkpaiHu, depe3 Te M0 KOPEHIll OTpUMAlM pealbHUH pe3yiabTar i HAOyJId BH3HAHHS Yy
rinobanpHii «Smart-Grid» ingycrtpii. «Po3yMHI Mepexi» € OCHOBOIO y MOOYIOBI «PO3yMHOI'O
MicTay Ta «po3yMHUX (Qaldpuky», 60 Oe3nepediiiHa Mogada eHeprii 3 albTePHATUBHUX JIKEPET
eHeprii 3a0e3neuye KOHKYpeHTO3AaTHICTh SIK MICTY, TaK 1 BIaCHE BUPOOHUIITBY. 3aTHIIAETHCS
BIJIKPUTUM TUTaHHS JKepes (iHaHCYBaHHS BITUM3HSIHUM YPSJIOM Ta MOLIYK TOBrOCTPOKOBUX
iHBecTHIiN s pearnizaiii «Smart-Grid» mpoexTiB y MICISIBOEHHOMY BiJHOBJICHHI YKpalHH.
Hus  Pecniyonmiku Kopess VYkpaiHa po3IisiiacTbCs BaJIMBUM — C©KCIIOPTHUM — PUHKOM
oOagHaHHA Ui TOOYI0BH «PO3YMHOT MEPEXKi»: MPOTPAaMHOTO Ta aapaTHOTO 3a0e3MEeYeHHS,
ceHcopHoro Ta 0e3nporoBoro obnaaHanus, AMI (mpoBinHa iHGpacTpyKTypa BUMIPIOBAHHS),
DAS (cucremu 360py nanux), MDMS (cuctemu yripaBiiiHHS JaHUMH JYAIBHAKA).
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The Republic of Korea experience of «Smart-Gridy implementing in the post-war recovery
of Ukrainian energy system.

The aim of the article. The article is devoted to the investigation of the South Korean experience
of the «Smart-Gridsy implementation in the post-war recovery of the domestic energy system and
modernization of the existing power grids in Ukraine.

Analysis results. Analyzed the main provisions of «Smart Grids» in the Law of Ukraine «On
Energy Efficiency», which are defined as highly intelligent power grids, which functioning due to the ICT
use on the basis of the smart meters, allowing independently and efficiently distribution and to manage the
power grid. Emphasized the adopted by Ukrainian Government Concept for the implementation of Smart
Grids in Ukraine until 2035, the main task of which is to promote the development of national energy
system strategy with the creation of a highly intelligent power grid based on the Information and
Communications Technologies. It has been proven that the Republic of Korea is one of the first countries
where practically implemented a project of the «Smart Gridy introduction and distribution on South-
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Korea's Jeju-do island, which combines the concept of «Smart City» and «Smart Factory» based on the use
of renewable energy sources. Grid technology is one aspect of a general trend towards smart
technologies and a large market for Korean export. Smart-Grid technologies include electrical supply
grids that use demand response, connectivity and renewable energy sources which increases the
energy efficiency of manufacturing entities and households. Due to the high spread of the Internet of
Things all around the world the transition to «Smart-Gridy is an imperative of increasing «Smart
City» and «Smart Factory» concept in the sustainable development of a State, which includes the use
of wearable technologies. That is why, collecting the large amount of data requires a high speed of the
internet networks, like 5G.

Conclusions and directions for further research. The issue of the actualizing of bilateral
collaboration in the field of «Smart Grid» between Ukraine and the Republic of Korea is extremely
important for both countries, because for the successful implementation of «Smart Gridy in the existing
domestic realities it is necessary to involve practical South-Korean experience and for Korean business
partners — Ukraine is a potential foreign market for technological items export, which requires «Smart
Gridy industry. Since the time when «Miracle on the Han Rivery start, the main goal of the South-Korean
Government was to find stable sources of energy supply and to cover electricity demand for heavy-industry
manufacturing corporations and households from the sources of cheap energy supply. To achieve such
goals was established Government-owned entity «Korea Electric Power Corporationy (KEPCO) and the
developing of power industry was based on the large-scale centralized power systems, main aim of which
was to reduce the cost of energy for long-term South-Korean economy boost.

Keywords: energy system, «Smart-Grid», ICT, «Smart City», «Smart Factory», The Republic
of Korea.
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3EJIEHI TEXHOJIOI'TI TA MAPKETUHTOBUI IHCTPYMEHTAPIA Y )
3ABE3IIEYEHHI CTAJIOI'O PO3BUTKY HNIANNPUEMCTB I'N'PHUYO0JOBYBHOI
IMPOMHUCJIOBOCTI

Y 21 cmonimmi éce Oinbw axmyaneHow cmae Konyenyis "3enenoi” ekoHOMIKU, AKA NOKIUKAHA
3abe3neyumu Cmaiuii po3eUMOoK 1H00CMed, SIK 8 eKON02IYHOMY, MAK U eKOHOMIYHOMY KOHMeKCMI.
Bona 6esnocepeonvo nog’sizana iz "3enenum mapxemuneom"” i eKOI0STYHUM MEHEOHCMEHMOM, d MOMY
came MapKemuHz080My U YNPAGIIHCOKOMY IHCMPYMEHMApiio 8i0800UMbCA 3HAYHA pONb Y
3abe3neyenni cmanozo po3sumky oiocepu i cycninbcmea. IipHuto006y8Ha NPOMUCIOBICIb € OOHUM
i3 cymmegux Opaiieepié eKOHOMIKU, NPOMe 80HA MAE I CYMMEBULL He2amueHUll 6NIUG HA O06KiALL. A
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MAMEMAMUUHO20 MOOETIOBAHH 6CMAHOGACHO WKIOIUGUL 6NIUE HA O0SKILIAL i 300p08’s model 8i0
excnyamayii Ou3enbHo20 CNeympaHcnopmy Ha maKux niONpuEMCcmedax i Ha OCHO8I Yb020 008e0eHO
OdoyinvbHicmb ix nepesedents Ha iHHosayitni "3eneni” mexnonoaii.
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€KOHOMIYHOI0, €KOJIOTIYHOI Ta COLIaJbHOI CKJIaJ0BUMHU. T0OTO BOHAa HE HPOTUPIUUTH
CTaJIOMy PO3BHUTKY, a, HABIAKH, CIIPUSE HOMY.

VY 21 cTomiTTI B CBITI HE TUIBKK 3HAYHO MOCHUJIMIIMCH TJIOOAITi3aIliiiHi ¥ 1HTEerpaliiHi
IpoIiecH, a i MOTJIMOUIINCH €KOJIOTIYHI KPU3H, SIKI 3HAYHO CIIOBUIBHIOIOTH PO3BUTOK €KOHOMIK
kpain. CTpIMKHI PO3BUTOK HAYKOBO-TEXHIYHOTO IpOrpecy, iHGpopMaiifHO-KOMYHIKaI[IHHAX
TEXHOJIOTiM, a TaKOX 3pOCTarodi IMOTpedM IIOJCTBa B EHEpPropecypcax — BCe IIE €
NEepPeyMOBOIO 3alpOBaP)KEHHS OCHOBHHMX MPUHIMMIB "3€leHO1" EeKOHOMIKH, MeXaH13MiB
€KOJIOTIYHOTO MEHE/KMEHTY 1 MApKETHUHTY.

OTmxe, cborojmeHHss MOTpeOye KapAMHAIBLHOTO pedopMyBaHHS EKOHOMIYHHMX
B3a€MOBIJTHOCHH, BIIPOBA/DKCHHS "3eNeHHX" TEXHOJOTiM 1 3a0e3nedyeHHs MpPOCyBaHHS Ha
PHUHKY €KOJIOT1YHO CIIPHUATIMBHUX TOBAPIB 1 MOCIYT, HA BAPOOHHUIITBO SIKUX HE BUTPAYAIUChH OU
BUKOITHI BUJIY MaJIUBA.

AHaNi3 ocTaHHIX JoCHiIxkeHb i myOuaikamid, B SKUX MNOKJIAJEHUH MNOYATOK
BUPIlIEHHIO JaHOI Mpo0JieMH i Ha sKi cCIUpPawTbhes aBTOPH. "3eneHa" eKOHOMIKa TICHO
NOB’s13aHa 31 3MIHOIO KJIIMaTy Ha Halliid IUIaHeTi, a TOMY il NMPHU3HAYCHHSIM € CKOPOTHTH
BUKHIM BYIJICKUCIOrO Ta IHIIMX MapHUKOBUX Ta3iB, 3MEHIINTH "ByrieueBwit cmia" i
NIEPEOPIEHTYBATH EKOHOMIKY KpaiH CBITYy Ha BUKOPHUCTaHHS aJbTEPHATUBHUX JHKEPEN eHeprii.
Bce mne mnorpeOye 3MiHM TPIOPUTETIB Yy CTPATETiYHOMY PO3BUTKY MiANPUEMCTB,
nepeopieHTanii iX Ha EKOJOTIYHO JpYXKHI TexHosorii 1 mpomecu. [ came mepen
MEHEPKMEHTOM 1 MaPKETUHTOM MOCTAIOTh 111 CKJIa/IHi, IPOTE JIy>Ke BIAMOBIAANbHI 3aBIaHHS.

bararo BITYM3HSHHX 1 3apyODKHUX yYEHHMX NMPHUCBATWIM CBOI Ipalli ¥ AOCIIIHKEHHS
BUPIIICHHIO MpoOJieM eKoJori3aiii eKOHOMIKA Ta 3a0e3MeueHHsl CTanoro, 30a1aHCcOBaHOTO
pPO3BUTKY cycninbcTBa U Oiochepu. 3okpema, Ha aymky O. Bina [1], BB "o3encHeHHS"
€KOHOMIKM Ha CTaJMii PO3BUTOK IMOSICHIOETHCS 3a JOMOMOIOK 3-X OCHOBHUX Mojeneill —
nedinut i 0OMe)eHHs, 3aCO0H 1 LT, a TAKOXK PEeIYKIIOHI3M (pO3/iJeHHs) Ta €HICTH [ 1].

A. Kasztelan 3anponoHyBaB AJisi [bOTO MOJIEIb BiJTHOIIEHB, a CaMe:

GG ("3enenmii" pict) — GE ("3enena" exonomika) — SD (cramumii po3Butok). ToOTO
TOJIOBHOIO METOIO 1 B Il MOJIEIII € CTAJIMK PO3BUTOK, a ""03€JICHCHHs" €KOHOMIKH CIPHITHME
fioro 3abe3neucHHio [2].

O. Munitlak-Ivanovic 3 kojeramu po3risizae "3eneHy" €KOHOMIKY SIK (YHKILFO
COIIAIbHO BIJIMOBIIATLHOTO Oi3HECy, SKUM 3AIMCHIOE CBOIO MISUIBHICTH Ha TMPUHIIUAINAX
CTaJIOTO PO3BUTKY 1 KOPIOPATHUBHOI COIIaNbHOI BiAMOBiNaNbHOCTI [3]. 3BiCHO, MOTHBAIIiS
KEpIBHUKIB 1 CITIBBJIACHUKIB O13HECY MOXKe Jleno BiapizHsTuca. OgHI KommnaHii oOuparoTh
€KOJIOTTYHUHN NUTSIX, BiIYYBalOUX BIAMOBIJANBHICTD 3a CTaH AOBKULISA, 1HII "03€TEHIOIOTHCS ",
OCKUIbKM €KOJIOTIYHO JpPYKHI TNPOAYKTH (TOCIYTH) HAAAIOTh iM CYTTE€BI KOHKYPEHTHI
nepeBaru. [Ipore B yciX 3a3Haue€HUX MOJENSAX CYCIHIIBCTBO Ma€ 3HATH MPO OOpaHuUit
ekoJsioriuHuil Kypc kommasii. Ile, y cBoto uepry, HagacTb 3MOry Oi3HECY He TUIbKH 3aJy4UTH
HOBUX KII€HTIB, a ¥ TPUBEPHYTH YBary CyCHUIbCTBA JI0 TMEBHOI E€KOJOTIYHOI KPU3U YU
npobnemu. OTxe, "3eneHa" €KOHOMIKA CTAa€ JI€BUM 1 €PEKTUBHUM 1HCTPYMEHTOM CTajoro
30aJ1aHCOBAHOT'O PO3BUTKY CYCHIJILCTBA i 6iocdepu [4].

Boanouac anani3 mitepaTypHUX pKepes MoKas3ye, o po3po0Ill KoHIen il ""3e1eHoro"
(EKOJIOTIYHOT0) MAapKETHHTY, OCTaHHIMH pOKaMU TNPUAUISETbCA JOBOJI 3HAayHa YyBara
HAyKOBISIMH II0 BCbOMY CBITY. Y LIbOMY KOHTEKCTI BapTO BiJ3HaYUTH podotu [5-8], ski
JOBOJISITh, IO CIIOXKHBAdi SK HAa CHOXXKUBYOMY, TaK 1 HA MPOMHUCIOBOMY PUHKAaX 3BEPTAIOTh
CYTTEBY yBary Ha €KOJIOTIYHICTh MPOIYKIli 1 3MEHIIIEHHS] HETaTUBHOTO BIUIUBY isSTTBHOCTI
JIOJIMHY HA JOBKIJLISL.

3a3HaueHi poOOTHM MaiOTh Ha MeTlI 1H(POPMYBAaHHS TPOMAJCHKOCTI M Oi3Hecy mpo
"3emeHi", €KOJIOTIYHO YHUCTI MPOAYKTH W TEXHOJOTIl, a TaK0X BCTAHOBJICHHS CIIOXHBYUX
MOTHBaIli}, BUOIp MAPKETUHTOBUX Ta YNPABIIHCHKUX cTparteriii Tomo. Kpim Toro, B podorax

20



ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

MapkeTusr i mudpoBi TEXHOJIOTIT Tom 7, Ne 2, 2023

HAJAI0ThCsI KOHKPETHI HAyKOBO-OOTpYHTOBaHI pEKOMEHJAIlli KOMIaHIsSIM, MapKeTojoraM i
HaBITh JEPKAaBHUM OpTaHaM I0JI0 PO3POOKHU i BIIPOBAKEHHS 3acaj "3eJIeHOro" MapKeTHHTY
yepe3 '"3eneHy" pekiamy, '3eneHuid" OpEHIUHT, €KO-MapKyBaHHS Ta 1HIN 3aXO[u;
NPOTNOHYIOTHCS YIPABIIHCHKI PIlIEHHS A7 MPOCYyBaHHA "3eneHoi" MpoAyKIii Ha pUHKaX SK
37151 TiABUIIEHHS KOHKYPEHTOCIIPOMOXKHOCTI TIAIPUEMCTB, sIKi ii BUPOOJIAIOTH, TaK 1 IS
JOCSATHEHHS 3arajbHOTO CYCIUIBHOTO J00poOyTY.

VY cBoM Yepry, miaBUIICHHS ePEKTUBHOCTI (PYHKITIOHYBAHHS 1 3a0€3MEUCHHS CTaJIOrO0,
€KOJIOTIYHO CHPHUATIMBOIO PO3BUTKY MIJNPUEMCTB TipHUYOJ00YBHOI MPOMHUCIOBOCTI
(IICAIT) 3a paxyHOK aKTUBHOTO 3alpOBa/DKEHHS "3€lICHUX' TEXHOJOTIH € Haa3BUYANHO
aKTyaJIbHAM 3aBJaHHSIM Cy4acHOCTi, oco0iuBo 3 ormsiny Ha Te, mo Ha [II'IIT ¢yHkiionye
BEJIMKHI MapK CIENTEXHIKH, sKa MOTpeOye, mepil 3a Bce, MiHIMI3aIlli MIKiJIMBOTO BILUIMBY Ha
OTOYYIOUE CEPEIIOBHUINE 1 3M0pOB’S JIOACH. YNPOBAKEHHIO "3eleHHX'" TEXHOJIOTIH Ha
TPAHCIOPTI MPUCBATHIIM CBOI mpaili Taki BueHi, sk D. Blanco-Rodriguez, C. A. Pope & D. W.
Dockery [9, 10], D. Rajagopal & D. Zilberman [11] Ta iaur Byeni. biomanuHi cymimni Ta
nepeBaru SKUBIEHHS HHUMH AW3EIbHUX AaBTOTPAHCIOPTHUX 3aco0iB gocmigxyBamud Y. S.
Tadano 3 koneramu [12] i M. A. Ratcliff 3 koneramu [13].

Bupninennsi HeBMpIilleHHX paHile 4YAaCcTHH 3arajbHoOi mpo0JieMu, KOTPUM
npucBsiuyerbesi crarra. [lporte, 3a ominkamu (axiBIiB, €KOPU3UKM BiJ eKCIUTyaTarii
musenbHoro crneurpancnopty (JCT), ocobnuBo npu exkcrutyaranii ix Ha 06’ extax [T/, Bce
1€ 3aJUIIAIOTHCS AY)KE€ BUCOKMMH. A BpaxOBYIOUYH T€, IO CaMe BaHTAXKHI IEPEBE3CHHS Ha
TakuX 00’€KTax 3aiiMaloTh OLIBIY YACTKY Yy 3arajibHHX 0o0csArax nepeBe3eHb, TO BUPIIMICHHS
npoOsiemu exosorizanii napky JICT i 3MeHIIeHHs: HOro MIKiUTMBOTO BILUIMBY HA JOBKLUIA, Y
TOMY YMCTi ¥ 32 paXyHOK BUKOPHUCTaHHS CIELiaIbHOTO MapKETHHTOBOTO 1HCTPYMEHTapilo,
3€JICHOT0 MAapKETHHTY, EKOJIOTIYHOTO MEHEDKMEHTY € aKTyaJbHHM 1 BKpall Ba)KJIMBHM
3aBJIaHHAM "03eTeHeHHs" 1 3a0€e3MeYeHHSI CTATIOr0 PO3BUTKY IMiIPUEMCTB.

@opMy/TI0BaHHA MeTH CTATTi (IOCTaHOBKA 3aBAaHHs). MeTor CTarTi €
OOTpYHTYBaHHSI HEOOXITHOCTI TEPEBEIEHHS AaBTOMApPKy JIU3EIbHOTO CIEHTPAHCIOPTY
HiANPHEMCTB TipHUYOJ00YBHOI TMPOMHUCIIOBOCTI HA IHHOBaIiiHI "3emeHi" TEXHONOTIT Y
KOMIUIEKCI 13  PO3pOOKOI0  €KOJOTIYHO JAPYXKHBOTO, '"3€JIeHOro", MapKeTHHTOBOI'O
IHCTpYMEHTApIIO.

BukiageHHs1 OCHOBHOIO MaTepiajy JOCTIAKEHHSA 3 NOBHHM OOIPYHTYBAHHAM
OTPMMAHUX HAYKOBHUX pe3yJbTaTiB. Bci cranii BUpOOHUIITBA TPOMYKIi 1 30aradeHHs
CUPOBHMHM Ha 00’€KTax TipHMYOJOOYBHOI IPOMHUCIIOBOCTI MOTPEOYIOTh TPaHCIOPTHHUX
nepesBe3eHb. [lpu 1pOMy, (K MpaBUJIO, BUKOPUCTOBYIOTHCS KOMOIHOBaHI TpPaHCHOPTHI
CHUCTEMH, B SKUX JU3€IbHE YCTAaTKyBaHHs BIJIrpa€ oOCOOJMBY poJib, 3a0e3Medyroun
nepese3eHHs 110 (70...80) % ripcbkoi macu. JICT 3acTOCOBYIOTH 1 IpU BUAOOYTKY 3aKPUTHM
CIOCOOOM.

Orxe, s noBeAeHHs HeOesnmeuHoro BmumBy 3 0Ooky JCT mianpuemcTs
TipHUYOI00YBHOT TIPOMHUCIOBOCTI Ha JMJOBKULIS 1 3A0pOB’S JIOJAEH NpU OIUHII pPIiBHSA
3a0pyIHEHHSI TMPOMHUCIOBHX TEPUTOPIM 1 aTMOCPEpPHOTO MOBITPSI BUKOPUCTAHO METOJ
MaTeMaTHYHOTO MOJICNIIOBAHHSA 32 MOJEII0 (akenbHOro HaOmwkeHHs. Pesynbratn
noTeHUiHOro HaBaHTaxeHHs 3 Ooky JICT ycepenHioBanu 3a BIACHUMH HaTypHUMH
CHOCTEPEXKEHHSAMH 1 JAHUMH, B3ITHMH 3 JITEPATYPHUX JDKEPEI.

Pesynmprat 1070 po3paxyHKIB MPU3EMHUX  KOHIIGHTpAIlid  JOCTIHKYBaHHUX
TOKCHKAHTIB MOJIAHO y KPATHOCTI MEPEBUIICHHS IX TI'PAaHUYHO JOMYCTUMOI MaKCHUMAaJIbHO
pasoBoi konneHrpaiii ['JIKm.p. (puc. 1, puc. 2).
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Anroput™M noOy0BH MOJIEJICH 1 TPaHUYHI YMOBH X 3aCTOCYBaHHS OIMCAHO Y poOOTi
[14].
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Bizcrann, Ha axiii cnoctepiraiorbest HebesneuHi KOHUCHTPALi TOKCHKAHTIB, M

Pucynok 1 — Ilonst koHueHTpauid okcuaiB HiTporeny (y nepepaxyHky Ha NO2) Ha
IUISHIN  aBTojmoporu  nociimpkyBanoro IIT/IT mpu miBaeHHO-CXimHOMY BiTpi (cepemHs
HIBUJKICTH BITPY 5 M/C)
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Biactansb, Ha SKiif criocTepiralorbes HeOe3MeH1 KOHICHTPAllll TOKCHKAHTIB, M

Pucynok 2 — Ilons xoHueHTpamii TBepAux dactuHoK (PM) Ha AUISHIN aBTOJOPOTH
nocaimkyBanoro [1T'IIT mpu miBHIYHOMY BITpI 13 C€PEIHBOIO MBUJIKICTIO 5 M/C
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TOKCHYHICTP BHUKHIIIB JBUTYHIB aBTOTPAHCIOPTHHUX 3aco0iB 3HAYHOK MIPOO
3aJISKUTH BiJ] THITY ABHTYHA, BAHTAXKOIIJHOMHOCTI TPAHCIOPTHOTO 3aC00y, HOTO TEXHIYHOTO
CTaHy, TPUBAJIOCTI 1 YMOB poOOTHM Ha MapmipyTi. 3HauHWN BIUIMB Ha ekosoriuHicts JICT
YUHUTH TaKOX BUJ 1 AKICTh MOTOPHOTO NajiuBa, (i3MKO-XIMIYHI BJIACTHBOCTI BaHTaXy, a
TaKOXX CTaH JIOPOYKHBOTO TOKPHUTTS, METEOPOJIOTIUHI 1 KiaiMaTuyHi yMoBH. [Ipu mmpomy Tpeda
nam’sITaTd, M0 Ha MANMPUEMCTBAX TIPHUYOJAOO0YBHOT MPOMHUCIOBOCTI TU3EIHHUM MAMBOM
JKUBIIATBCS HE TUIBKM BaHTaXIBKHM PI3HOTO THITY, & W EKCKaBaTOpu, OyJbI03epH, iHIII
MEXaHi3MHU.

Jis moOynoBu Mozened B3ATO 3a OCHOBY BHUKHAM BiJl JIU3EIBLHOTO Ba)XXKOTO
BaHTaXHOTO aBTOMOO1UIsT Mapku KpA3-257b1, mo "mpaioe" Ha MasTHUKOBOMY MapIIpyTi.
BaHTaxxomnigiioMHICTh aBTOMOOUISI CTaHOBHTH 12 TOHH, a MaTepiall, IO NMEPEBO3UTHCS 3a
MapuIpyToMm, — mie0iHb uu Oype BYTiuIs.

OTxe, mNpoBeACHUN aHaNl3 TMOKa3aB, [0 BHUTpPaTH MaJlbHOIO TUIBKK Ha
(GyHKLIOHYBaHHS JOCIHIHKYBAaHOTO BAHTA)KHOTO aBTOMOOIJIS, IKUH Y CepeAHbOMY MPOXOIAUTH
BicTaHb 15 — 25 KM Ha MasSTHUKOBOMY MapUIpyTi, CTaHOBHUTH Mpubau3zno 9 — 10 1 (3
ypaxyBaHHSIM BHTpAT MaJXBa MpHU poOOTI Ha xojocTtoMy xony). Ilpu oMy, B armochepue
noBiTps 1oAaTKoBO BUKUAAEThCst CO — nmpuommsHo 185 r, CXHy— ~30 r, NOx — ~100 r, caxi
— ~100 r, SO2 — ~16.8 T (po3paxyHKH MPOBEICHO IS TEIUIOI TOPH POKY 1 JOBXKHUHU
Mapupyty 25 kM). OqHaK IpH OLIHII BIUIMBY Ha JOBKIJUIS MOTPIOHO BpaxoBYyBaTH i Te, 110
Ha OLIBIIOCTI 3 HUX (PYHKIIOHYIOTH OaraTo po3Bi3HUX 1 30ipHUX MapHIPYTIB, sKi, SIK IPABUIIO,
TaK0k 00CITyTOBYIOTHCS IU3EIISIMHU.

3okpeMa, Ha puc. | i puc. 2 TMOKa3aHO TOJS KOHICHTPAIid TaKUX TOKCHYHHX
iurpenientiB BukuniB JCT, sk okcuau HITporeHy 1 ApiOHOIMCIIEpPCHI TBepAl 4acTUHKH PM
JUISL TUISTHKA TIPUMICBKOT aBTOTPACH JOBKHHOK 5 KM, HIO IMPOCTATAETHCS OPIEHTOBHO 3
3ax0]ly Ha CXiJ, y IBOMETPOBOMY MIPU3EMHOMY HOBITPSIHOMY LIapi Y KPATHOCTI IEPEBUIIICHHS
['IKM.p., a B IEHTpPi JOPOTH 3a3HAYEHO MAaKCHMAJIbHE 3HAYEHHS MEPEBUIICHHS T'PAaHHUYHO
JOIYCTUMOI MaKCUMaJIbHO Pa30BOi KOHIIEHTpaLlii IEBHOTO 3a0pyIHIOBaYa.

Ax moxHa mobauntH, criocTepiraetbesi nepeBumeHHs ['JIKm.p. okcumiB HiTporeHy
npubimzno y 20 pasiB i PM y 4,5 pa3u, Tozi sik 6e31meyHa BiJICTaHb BiJl IOPOTH MepeBHILye 35
M JUI OKCHUJIB HITPOTeHy 1 3-4 M JUIsl TBEPAMX YAaCTUHOK Iy 1 caxi PM, siki cTBOpPIOIOTH
0co0MBY HeOe3NeKy i TepuTopiit mopsa 3 aBrogoporamu. To6To, sik MU 6a4MMO, OCHOBHA
YacTMHA MUJIYy 1 CaXl, a TaKOX IHIIMX TBEpAUX Ap1OHOAMCIEPCHUX YacTOK OCilae came B
MeXax JOPOTH 1 MPUAOPOKHBOTO MPOCTOPY, 3HAYHO MIABUIINYIOYH €KOJOTIYHI PUZHKHU IS
YYaCHUKIB IOPOKHBOI'O PYXY — BOJ11B, HaCaKHP1B, MIIIOXOAIB TOLIO.

OTxe, y JOCTiIKEHHI BCTAHOBIJIEHO 3HAYHE €KOJIOT1YHE HAaBaHTA)KEHHS Ha MOBITPSHE
cepenoBUIlle 1 poOOUYy TEPUTOPIIO MIAMPUEMCTB TIPHUYOI00YBHOI TPOMUCIOBOCTI, @ TaKOX
Ha MOpUJIerTl A0 aBTOJNOPIT TEpUTOPii, IO CTBOPIOE EKOJIOTIYHI PHU3MKU HE TIIBKU JUIs
310pOB’Sl JIOAEH, a U CHopus€e NOTIPIIEHHIO SKOCTI aTMOC(EpHOro MOBITPs, Aerpajarii
IPYHTIB, TIOBEPXHEBUX 1 IPYHTOBHX BOJ TOLIO, BUKHJAM MapHUKOBMX Ia3iB 1, K HACIiIOK,
3MiH1 KJIIMaTy Ha MJIaHeTi.

3aranabHOBIIOMO, IO €KOJOr0-eKOHOMIUHI W eKCITyaTalliiHi BIACTHBOCTI TU3ETIB
0aratTo B YOMY BH3HAUAIOTHCS SKICHUMH TIOKa3HUKaMH MOTOpHOro mnanmBa [15].
3acTocyBaHHsS Cy4acHHX '"3eleHuX'" TEXHOJOTIH NUISIXOM 3aMiHM YacTUHU TPaJAULIHHOTO
HadTOBOTO TanMBa Ha OIOCKIAZOBY 1 3aCTOCYBaHHsS CHEIllaJbHUX PEYOBHH — MPHUCAIOK 1
n00aBOK € Ha ChOTOJIHI OJHUM 3 HAWIMEPCHEeKTUBHIMIMX CMOCO0IB €KoJori3allii AM3eIbHOT0
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aBTroTpaHcnopty. Hamu Oyno po3poOiieHO JeKibka NAJIMBHUX KOMIIO3MIIM y pamKax
"3enenoro" crapran-npoekty "Bioenergy-Startup"” Ta nepeBipeHo iX e(peKTHBHICTb.

VY pobGorax [16, 17] moBemeHo, 1m0 IijecHpsMOBaHUHN '"3elIeHHM" BIUIMB Ha CKJaj
MOTOPHOTO TaJliBa HAJa€e 3MOTYy peaji3yBaTH IIOCTABIICHI 3aBIaHHS MO0 MiHIMi3aril
€KOJIOTIYHUX PHU3HKIB, CHpHse JeKapOoHi3amii 1 3a0e3MEUYeHHI0 CTaJoro 30aJaHCOBAHOTO
PO3BUTKY TipHUYO00YBHOT IPOMUCIOBOCTI.

BiamoBigHo 10 iepapxii moTpe0® JIOIUHU, SKY 3alpoONOHYBaB aMEpPUKAHCHKHUMA
ncuxoiyor Adparam Macioy, nepBUHHUMH € (i310JI0T14HI, MaTepiaibHi 1 COLianbHI MOTPEOH.
Jami, 3a70BOJBHUBIIM CBOi TIEPBHHHI TOTpEOH, JIIOJAWHA BiA4yBa€ HEOOXIIHICTh Y
CaMoIIOBa3i, BU3HAHHI, CAMOPO3BUTKY 1 camopeai3aiii. Y Toi camuii yac 3HAYUMUMU CTalOTh
il eKoJIoriuHi moTpedu — nmoTpedu y O6e3neyHoMy CepeioBUILI KUTTS, 0€3MEeUHUX MPOAYKTaxX
CIOKMBaHHA. | pO3BUTOK HU(PPOBUX TEXHOJIOTIH 3HAYHO MOCUIIIOE MPATHEHHS JIFOJUHU KUTH
y 0e3MmeyHOMY JIOBKIJLII, MATPAMYIOYH Ha BUCOKOMY PiBHI CBOE 3I0POB’S 1 )KHUTTHI.

Orxe, came €KOJOTIYHUHU, '"3ejleHui" MapKETUHT TOKIMKAHWNA 3aJ0BOJBLHUTH
€KOJIOTiYHI MOTpeOr JIOJICTBA, a TAKOX CHPUATH (OPMYBAaHHIO HOBHUX, 30alaHCOBAHUX
CTpaTeriii po3BUTKY i MiABUILIEHHS KOHKYPEHTOCTIPOMOXHOCTI TPOMHUCIIOBUX MiANPUEMCTB, Y
TOMY YHCII ¥ y TipHHUO0100yBHIN poMHUCcIoBOCTi. CaMe iess ApYKHBOTO i MOMipKOBaHOTO
(smart) craBiIeHHS 0 BCIX CKJIJOBUX JOBKULIS € KJIIOYOBOIO 1 BH3HAYAJIbHOI PHUCOIO
"3eJIeHOr0" MapKETUHTY.

OxpiM TOro, yCBIIOMJICHHS JIFOAMHOIO HEOOXITHOCTI KUTH Y €KOJIOT1YHO Oe3MeYHOMY
CEPEIOBUINI 1 YTBEPIKEHHS Y CYCHUIBCTBI KOHIIEMIIi cTajmoro 30aJaHCOBAHOTO PO3BUTKY
CYNPOBOUKYETHCS  YAOCKOHAJICHHSIM  MEHEKEPChbKUX  MIAXOAIB 0  YIPaBIiHHS
BUPOOHUIITBOM 1 pAaIliOHATLHOTO BUKOPUCTAHHS NpUPOTHUX pecypciB. CycmiibeTBO
3pO3yMiJI0, IO 3aJi MOMEpPEeKeHHS KapAMHAIbHUX 1 KaTacTpopiyHMX 3MIH KJIiMaTy Ha
TUTaHeTI HeoOX1THE 3aCTOCYBaHHS KOMIUICKCY 3aXO0/IiB 3 JIeKapOOHi3allil eKOHOMIKH, 0COOJIMBO
y cdepi 100yTKy KOPUCHUX KONAIMH. | OJHUM 3 i€BUX CIIOCOOIB BUPILIEHHS 1i€i mpobieMu
€ Tepexia MANMPUEMCTB TiPHUYIOA00YBHOI MMPOMHUCIOBOCTI HA CIOKMBAaHHSA "3eJIeHHUX'" BUIIB
eneprii. Came Taki CBITOTJISAHI 3MiHM HE TUIBKM 3YMOBIIOIOTH 1HHOBAIMHI MiIXOMU 10
oprasizanii JiSUIbHOCTI aBTONAPKIB MIANPHUEMCTB TIPHUYOJ00YBHOI MPOMMCIOBOCTI, a U
CHPUSIOTH MOKPAILIEHHIO €KOJIOTTYHOT0 IMIJKY IIMX KOMITaH1l Ha PUHKY.

OTxe, B yMOBaX PHUHKOBOi €KOHOMIKH MapKETHHI CTaB TUM IHCTPYMEHTOM, SKUUI
MOKJIMKAHUHM CIPUATH 3a0€3MEeYeHHIO 3aJJ0BOJICHHS MOTpeO CMOKMBaYiB, 1, SK HACIIIOK, —
MIJBUIEHHS SKOCTI JKUTTS JIOJIed. 30KpeMa, OCTaHHIM YacOoM BcCe OUIbIE MOIIUPIOETHCS
KOHIEMNI[i MaKpOMapKeTHHTy SK I1HCTPYMEHTY pO3BUTKY EKOHOMIYHHMX CHCTEM uYepe3
opraHizaifito OOMiHIB Ta MaTepiajibHe MocTadaHHs cycniuibcTBa [18-22]. OTxe, mapanurma
MaKpOMAapKETUHTY TMPOMOHYe OOTPYHTOBaHI MiJICTaBU [UIsl BIOCKOHAJCHHS YIPaBIiHHSI
MapKETHHTOM, Y TOMY YUCIII i TPOMHUCIOBHM, 3 METOO 3a0€3IIEUCHHS CTAIOTO PO3BHUTKY.

OnHOYacCHO YCBIIOMJIEHHS HEOOXIJTHOCTI CTaJoro pO3BUTKY Ha piBHI OKpeMoi
oprasizarlii IpuBeJO J0 BUHUKHEHHSI KOHIEMNIIi cTanoro Mapketunry [23, 24]. Too6To nepen
OprafizamisMyd 1, BIAMOBIIHO iX MapKETUHTOBUMH BIAJIIaMH, CTaBUThCS 3aqada 3a
JIOTIOMOTOI0 CaM€ CTaJIor0 MAapKETUHTY CTBOPUTU CYTTEBI KOHKYPEHTHI €KOJIOTIYHO JIPYXHI1
MepeBary, 0 y3rOKYIOThHCS 3 3aBJaHHSMU CTAJIOro 30a1aHCOBAHOTO PO3BHUTKY CYCIIIBLCTBA
1t 6iocdepu [25, 26].

Bubip Tumy MapKeTHHroBOi CTpaTerii MPOMHUCIOBOTO MHiANPUEMCTBA CIIUPAETHCS HA
JOCSATHEHHS MapKETUHTOBUX I[UJICH KOMITaHii, a TAKOK Ha BUBYCHHS TOMUTY Ha JaHWHA BUJI
npoaykiii yu nociyru. Came oOpaHa MapKeTHHTOBA CTpaTeris BU3HAUYAE MOAAIBIN KPOKH,
CIIPSIMOBaHI Ha JOCATHEHHS MaKCHMAaJIbHOI BiJIadl BijJl BIPOBAKEHHS CTalWX, '3ejIeHUX"
iHHoBarliii. lle o3Hauae, 1O MapKETHHT TIOBHHEH CHOPHUITH HE TUIBKH PO3BUTKOBI
€KOHOMIYHUX OOMIHIB Ha PiBHI MAaKpOEKOHOMIYHOI cucTeMu [27], a i OyTH 3a0LIaAJIUBUM Y
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BUKOPHUCTAHHI MPUPOJHHMX PECYpPCIB, CHPUATH JeKapOOHi3amii MPOMHUCIOBOCTI  Ta
3arnobiraHHo0 3MiHaM KiIiMaTry Ha miiaHeTi. | y Hporo Juis 3a0e3nedeHHs: ux smart-Iiiei €
JII€B1 MEXaH13MHU 00JIIKY i KOHTPOJIFO BUTPAT, Pe3y/IbTaTiB MisUIBHOCTI MiAIMPUEMCTB, TPUIOMY
K y KOPOTKO-, TaK 1 y JOBFOCTPOKOBIi nmepcrekTuBax [24].

OxkpiMm TOro, Ha nyMKy (axiBiiB [24], MapKeTHHTOBa TOJITHKA 3a/JIs1 CTAJIOTrO
PO3BHUTKY IMOBMHHA MaTU BCEOIYHUI TOCTYM 10 puHKOBOI iH(popmarii. Lle, y cBoro uepry, He
TUTBKH 3a0€3MEUYUTh MiHIMI3aIlil0 HEIIJTbOBOTO BUKOPUCTAHHS I[IHHUX MPHPOIHUX PECYPCIB,
30kpeMa, BYIJICBOJHEBOTO NalMBa, aje M HagacTh 3MOry OOIPYHTOBAaHO 3a0€3MeUYHuTH
MIOCTAaHOBKY i BUKOHAHHS Smart-1iJiell pO3BUTKY 1 MApKETUHTOBOI TOJITHKH ITiAIPUEMCTB.

Po3rnsiHeMO anropuTM MapKETHMHIOBOTO IPOCYBAaHHS 1HHOBAIiHOI Mpoaykmii Ha
MIPUKJIAI BIJHOBIIOBAJBLHUX OIOJOTIYHMX BHJIIB TAJUB SK IEPCHEKTHBHUX O10MaTUBHHUX
KOMITO3HUIIIH JIJIs1 )KUBJICHHS CIIEUTPAHCIIOPTY MiIIPUEMCTB TipHUYOA00YBHOI TPOMHUCIOBOCTI,
BPaxOBYIOUH JIOBEICHI €KOJIOTIYHI PU3HMKH BiJl ITUPOKOTO ¥ IMOBCIOAHOTO BUKOPHCTAHHS IS
[UX IiJIeH BUKOTHOTO AW3EIBHOTO namBa (puc. 3).

Iimi 1 3aBAaHHS MapKETUHTOBOT TT03HI[iOHyBaHHS GPEH/LY
cTparerii
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3aBJaHb ayuTOpii (CerMeHTiB) KOMYHIKAIlIHHUX TTOCHJIaHb
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Pucynok 3 — MapkeTuHroBe mpocyBaHHs IHHOBALIMHOT IPOAYKIIii, Y TaHOMY BUIIaJIKy
— BIHOBIIOBAJBHUX OIOJOTIYHMX BUAIB MalMB SK TEPCIEKTUBHUX MaluB  JJIs
CIEUTPAHCIIOPTY MiANPUEMCTB TiPHUYI0100yBHOT TPOMHUCIOBOCTI [28, 29]
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Takum 4MHOM, MApKETHUHTOBY CTPATETII0 "03€JICHEHH" aBTOTPAHCIIOPTHOI JTISITBHOCTI
HiANPHEMCTB TipHUYOJO0YBHOI MPOMHCIOBOCTI IMPOMOHYEMO PO3IUIMTH Ha 6 OCHOBHHX
€TaIliB 3aJIe)KHO BiJl IEBHUX BUIIB IISUIBHOCTI MIIIPUEMCTBA, a CaMe:

— 1 eran momnsrae y ¢opMyBaHHI IJIaHy peai3allii 3ampoONOHOBAaHOI CTpaTerii y
BUTJISIZII B3a€EMOITOB’SI3aHMX PO3TOPHYTUX TpadikiB BUKOHAHHS 3alIJaHOBAHUX 3aXOiB 13
3a3HAYCHHSM OCHOBHHUX 3aBJIaHb IIOJO BCTAHOBIICHHS CIIOKHBYOTO IMOMUTY, (OpMyBaHHS
I[IHOBOI MOJIITUKY Ta OpraHi3allii CHCTeMH 30yTy Ha IiITPHUEMCTBI;

— 2 eram — po3po0OKka U BIPOBAKEHHS 3aXOIiB 3 "O3eJeHEHHA" TPAaHCHOPTHOL
JISIIBHOCTI Ta TOCHYT IMiJNMPUEMCTBA, OIIHKA iX MOTEHI[IHHOTO BIUIMBY Ha JOBKULIA Ta
€KOHOMIYHUX IMOKA3HHKIB MiAMPUEMCTBA;

— 3 eran — 30ip Ta aHami3 iHdopMarii MOI0 TPAHCIOPTHOI JOTICTUKU 1 MOCHYT i3
TPAHCIIOPTYBAHHS CHPOBHHU ¥ TPOAYKINI MIAMPUEMCTBOM; PO3POOJICHHS 3axOJiB 13
BIIPOBA/DKCHHS HOBHX BHJ/IIB aBTOTPAHCIIOPTHUX TOCIAYr Ta MiSUTBHOCTI, TOB’S3aHOI 3
NepPEeBE3CHHSIM BaHTaXIB;

— 4 eram — 30ip Ta aHami3 iHGopMaIlii IIOAO MiFOYMX IiH 1 TapudiB 3 METOIO
dbopMyBaHHS MPUUHATHOT TapU(pHOI MOJTITUKU MIAIPUEMCTBA JUIsl 3a0€3MEUSHHS OJJHOYACHO
MaKCHMi3allil 00cATiB mepeBe3eHb Ta HAWOIBIIOro MPUOYTKY;

— 5 eran — BuBYEHHs iH(popMalii Mo IiSUVTBHICTH MIAIPUEMCTBA, TOB’SA3aHy 13
CTHMYITIFOBaHHSM 30Ty TOBApiB 1 MOCTYT Ta PEKIAMOIO;

— 6 eram — po3poOka 1 oOrpyHTyBaHHS TpadikiB MpoBeneHHs podiT 1 3abe3neueHHs
B33a€MOIIOB’SI3aHO1 peatizaiii 3a3HaYeHnX eTaiB y Jaci.

OxpiM TOro, 3a3Ha4YMMO, IO IJAHYBAHHS MAapKETHHTOBOI CTpAaTerii 3aJeKuTh BiJ
pe3yJIbTATIB MPOBEACHHS JI0JaTKOBOTO aHAi3y PUHKY, Y IMPOIECi SKOTO BCTAHOBIIOIOTHCS
MOTCHIIIHHI MOMUIMBOCTI W PHU3UMKM MApPKETHHIOBOI JisSJILHOCTI TMignpueMcTBa. ToO0TO
CTpaTeriyHe IUIAHYBaHHA TPAHCIIOPTHOI  JISUTBHOCTI  MiJIPUEMCTB  TiPHUYOAOOYBHOI
IIPOMHMCIIOBOCTI TIepedayae peaizailiio CXeMH, MoIaHo1 Ha puc. 4.

IInanyBaHHS 3aX0IiB 3 Peanizanig TakTHKI
"ozeneHeHHS" MIAIBHOCTIL 1 BIACTEXEeHHA
Ta IOCIYT MIANPIEMCTEA Pe3VIBTATIBE
Pozpodka IInanyRannaa BsHadeHHA
MapKeTHHTOBOT MapKeTIHIOBO] cTpaTerii OCHOBHIIX 3aBJIaHb
cTpaTerii TIITIPIIEMCTBA IIATIPIIEMCTBA
. BceTasoRIEeHHA
CuTyamnliHHII o
: mimeit
aHasII3
MapKeTHHTY
Pucynok 4 — Cxema cTpaTeriyHoro IUIaHyBaHHS TPAaHCIOPTHOI [ISJIbHOCTI

HiANPUEMCTB T1PHUYOJ00YBHOI TPOMHUCIIOBOCTI
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BHCHOBKH 3 1aHOT0 JOCJII’KEHHS | MePCNEeKTUBY MOJAJbIIMX PO3PO0OK 32 JaHUM
HanpsaMoM. EQexTHUBHICT, 3aCTOCYBaHHS MAapKETUHTOBUX 3acaj JUIisl CTajJoro PO3BUTKY
ABTOIAPKY JHM3EILHOTO CIEITPAHCIIOPTY IMIAMPUEMCTB TipHHYOJO00YBHOT TPOMHCIOBOCTI
BIJIKpMBA€ LIMPOKI MOMIIMBOCTI JUIsl TIOMIMIICHHS MEHEIKMEHTY BUKOPUCTAHHS MPHPOTHUX
PECYpCIB 1, SIK HACTIIOK, 33JI0BOJICHHS JTIFOJCHKHUX MOTPEO, JOCITHEHHS IUIeH nTekapOoHizamii 1
CTaJIOTO PO3BHUTKY TIPHUYOI00YBHOI MPOMHCIOBOCTI, 3aI100IraHHs T100aThHIM KITIMATUYHUM
3MiHAM. YTPOBA/PKCHHS Y JiSUIBHICTD MIAMPUEMCTB TIpHHYOAOOYBHOI IMPOMMCIIOBOCTI 1
0co0NMBO — y ii BaHTa)KHI aBTOTPAHCIIOPTHI MEPEBE3CHHS HaBiTh HECYTTEBHX, HA MEPIIMN
MOTJISAl, €KOJIOTIYHMX IHHOBAIM y KIHIIEBOMY IMIJICYMKY IpPHUBEIE 10 3HAYHOTO U JIyKe
BYUIMBOTO BHECKY Y CIpaBy 3aXHCTy JMOBKULISA, 3a0€3MEYCHHS CTANOro 30a1aHCOBaHOTO
PO3BHUTKY CYCHIIbCTBA W OiocdepH, 3a0IayIMBOTO BUKOPHUCTAHHS MPUPOJHHUX PECYPCIB Ta
3arnobiranHs ri1o0anbHil 3MiHI KIiMaTy. A BIOCKOHAJCHHS JIOTICTUYHHUX CXEM MiANPHUEMCTB
ripHUYO0I00YBHOI TMPOMHCIIOBOCTI, TMPOBEACHHS KapauHadbHUX pedopMm y miil cdepi Ha
OCHOBI 3aCTOCYBaHHS CyYacCHHX IU(PPOBHX TEXHOJOTIM — II€ OJMH BAaXIJIUBUH KPOK Yy
HanpsIMKY 3a0€3MEYCHHsI CTAJOr0 PO3BUTKY BaHTAKHUX IEPEBE3CHb Ha IANPHEMCTBAX
TipHUY0M00YBHOI TMPOMHCIOBOCTI. Y KOHTEKCTI '"3eleHoro" MapKeTHHTy II€ HaJaacTb
MO>KJIUBICTh 33JJOBOJIbHUTH 3aMIUTH CYCIIHCTBA HA €KOJIOT13a1li0 TIPHUYOI TPOMHUCIOBOCTI, a
TaK0X 3a0€3MeUNTh TOMUT CIIOKUBAYIB Ha €KOJIOTIYHO IPUUHSATHY MPOIYKIIIFO.
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Green technologies and marketing tools in ensuring sustainable development of mining
enterprises.

The aim of the article. The purpose of the study is to determine the harmful impact on the
environment and human health caused by the operation of the spatial diesel transport units at mining
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facilities and to prove the feasibility of transferring them to innovative green technologies in
combination with the use of special marketing tools.

Analysis results. In the 21st century, environmental crises in Ukraine and other countries
around the world have been significantly intensified due to anthropogenic activities, slowing down the
development of economies and harming the health and well-being of citizens. A number of concepts
have been proposed to address environmental, social, and economic problems, among which the
concepts of sustainable development and green economy have taken a special place. The last one is
particularly important in the context of this study, as it aims to ensure a more harmonious relationship
between economic, environmental, and social components, and is directly related to green marketing
and environmental management approaches. Therefore, marketing and management tools play a
significant role in ensuring the sustainable development of the biosphere and society. This
investigation is dedicated, first of all, to the mining industry of Ukraine, but the results are relevant to
other countries too. From one point of view, the mining industry is one of the major drivers of the
Ukrainian economy, but from the other — it also has a significant negative impact on the environment.
Therefore, increasing the efficiency of operation and ensuring sustainable, environmentally friendly
development of mining enterprises through the active implementation of "green™ technologies within
the framework of the above-mentioned concepts is an extremely urgent task, especially given that a lot
of special equipment and transport units are operating on such enterprises.

Conclusions and directions for further research. As a result of the study, it was determined
that the effectiveness of the application of marketing principles for the sustainable development of the
mining enterprises’ transport units opens up wide opportunities for improving the management of
natural resources and, as a result, meeting human needs, achieving the goals of decarbonization and
sustainable development of industry, and preventing global climate change. The implementation of
even seemingly insignificant environmental innovations in the mining industry, and especially in its
freight transportation, is a significant and very important contribution to environmental protection,
sustainable development of society and the biosphere, smart usage of natural resources, etc. And
improving the logistics schemes of such enterprises, as well as making fundamental changes and
transformations in this area based on the widespread use of modern digital technologies is another
very important step towards ensuring the sustainable development of freight transportation at mining
enterprises. In the context of green marketing, the implementation of the research results will make it
possible to meet the demands of society for the greening of the mining industry as a whole, as well as
the demand of individual consumers for environmentally acceptable products from specific mining
companies.

Keywords: green marketing, sustainable marketing, green economy, marketing tools,
environmental management, mining companies, special diesel vehicles.

Haoiitwno oo peoakuii: 9 epyons, 2022

0.€. Koghanos. O.B. 303ynvos. O.B. Koghanosa. 3eneni mexnonozii ma mapxemuneoguii 31
iHcmpymenmapii vy 3a0e3nedenni cmanoeo po3sUMKY HIONPUEMCIE 2IpHUY0000Y8HOT
NpPOMUCTIO80CTIL



ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 7, No 2, 2023 ISSN 2523-434X (Online)

YIK: 004.8: 658.8 JEL Classification: M31

leanoea Ipuna Bikmopiena

ORCID: https://orcid.org/0000-0002-4769-3620

KaHouoam neoazo2iuHux HayxK, OOyeHm

doyenm Kagpeopu eKoHOMIKU, NIONPUEMHUYMBA MA MAPKETMUHEY
bopoeuk Temana Muxaiiniena

ORCID: https://orcid.org/0000-0003-2461-8342

cmapuiuil UKIA0ad Kapeopu eKoHOMIKU, NIONPUEMHUYMBA MA MAPKEMUHEY
3ano3zna Tamina I'pucopiena

ORCID: https://orcid.org/0000-0002-0185-6762

BUKNIAOAY KApeOpu eKOHOMIKU, NIONPUEMHUYIMBA A MAPKEMUHEY
Pyoenko Anvona IOpiiena

ORCID: https://orcid.org/0000-0003-2182-3308

BUKNIAOAY KApeOpu eKOHOMIKU, NIONPUEMHUYMBA MA MAPKEMUHEY
Yepracvkuil Oepaicasrull Oi3HeC-KOoLeoxHc

(Yepkacu, Ykpaina)

BUKOPUCTAHHSA ITYYHOI'O IHTEJIEKTY B MAPKETUHI'Y

Y cmammi posenamymo ocodausocmi 3acmocy8anHs MeXHON02IT WMYYHO20 [HMeNeKmy y
Mapkemun2o6ill  disivHocmi. Pozeumok mexunonozii wimyuno2o iHmenekmy 3MIHIOE MPAOUYitii
Memoou MapkemuHzy, niosuwye epekmusHicmb CY4aCHO20 MAPKeMuH2y, 3HUNCYE MapKemuH206i
sumpamu. Basicnueum exmopom po3eumky MapKemunzy € 00CHiONCeHHs 3acmOCY8aAnHs MEXHON02TT
wmy4Ho2o inmenekmy 0jist n06y008U HOB0I MAPKEMUH2080i Mooeli 8NIUBY Ha cnoxcugayis. LlImyunuil
iHmenekm cnpowye pobomy 3 bazamu OAHUX, Woob 3HAUMU NOMEHYIUHUX KALEHMIB, 3a0060bHUMU X
nompeou i Hana2o0umu CMOCYHKU MIidC MAPKemono2amy ma cnodxcusavamu. Busuaueno emanu
BNPOBAONCEHH WMYYHO20 [HmMeNeKmy y OiAIbHICmMb NIONPUEMCME MOpeieni, 1020 nepesazu
BUKOPUCIANHA HA MOPIIBENbHUX NIONPUEMCINEAX MA eeKMUBHICMb Y NPULHAMMI YNPAGLIHCLKUX
piwens. 3aznaueno nepesacu ukopucmants wmyurno2o inmenekmy ¢ SEO ma SMM. Obrpynmosano
3HAUYWICMb CUHMESY WMYYHO20 THMENeKm) Ma KOSHIMUBHO20 MAPKEMUHSY.

KnrodoBi cnoBa: IITY4HHH 1HTENIEKT, IHCTPYMEHTH INTYYHOTO IHTENEKTY, MAapKEeTHHT,
KOTHITUBHHUN MapKeTHHT, nudpoizaiis mapketuary, SEO, SMM, riobanizarisi.

DOI: 10.15276/mdt.7.2.2023.3

IlocTtanoBa mnpodieMu B 3arajbHOMY BHIJISAI Ta il 3B’M30K 3 BaKJIMBHMH
HAYKOBHMH 200 NPAKTHYHUMM 3aBJIaHHSAMH. BUKOpHCTaHHS TEXHOJOTIH y pi3HUX chepax
JIOJICHKOT MKUTTEIISIBHOCTI CTAI0 3BUYHHUM, a NoJeKyau 1 6aHanbHuM. Lle — He nuie TpeHn,
a BUMOra 4acy, CIpUYMHEHAa HU3KOK YMHHUKIB, cepell AKMX CTPIMKHHA HayKOBO-TE€XHIYHHMN
nporpec, HOBITHI HaJi0aHHA HayKH, H(poBa TpaHchopMallisd Ta iHpopMaTH3allisd CyCIIbCTBA
nangemis COVID-19. PeBomomiiiHi po3poOKH IITYYHOTO IHTENEKTy OyM HE JIMIIe cepel
IHIUBIIyaTbHUX KOPUCTYBAUiB, ajie 1 (paxiBIiB pI3HUX CEKTOPIB Oi3HECY.
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AHaJIITUKN HaMararoTbCsl CIIPOTHO3YBAaTH SIK LITYYHUH 1HTEJIEKT MOXE BIUIMHYTH Ha
naamadT pPi3HOMAHITHUX Tally3ei, MOKIAMAI04HM HAJil0 Ha TMiJABHINEHHS MPOIYyKTHBHOCTI,
MOKpaIeHHs1 Oi3HeC TMPOIeCiB, 3a0XOUEHHS OuIbINOI KIIBKOCTI KIIEHTIB, 301IbIICHHS
npuOyTKiB. SIkuMu 6 He OyJIH MOTJSAM HA IITYYHUH 1HTEIEKT, 3pO3YMIJIO OJIHE, 110 1 BEIMKUM
OararoHallioHaJILHUM KOPIIOpaIlisiM 1 MajJuM MICIIEBUM KOMIIAHISIM JOBEACThCS BHBYATH,
SKMM YMHOM IITYYHUH 1HTEJIEKT MOXKE BIUTMHYTH HA 1X AiSUTBHICTD 1 OyTH HAOLIbII IIIHHUM.

AHaJIi3 OCTaHHIX JOCHiIKeHb 1 nyOJikamid, y SAKMX MOKJaJeHUil NMOYaTOK
BUpilIEHHIO JaHOi mpoOjemMu i Ha fAKi cnupawTbess aBTOpU. LITydHHI IHTENEKT €
BIJIHOCHO HOBOKO Tajly33[0 JOCIHIIKEHHS y Cy4YacHId BITUM3HSHIA EKOHOMIYHIA HayIli.
[lpakTuyHe > 3aCTOCYBAaHHS TEXHOJIOTiM INTYYHOrO iHTENeKTy B Oi3Heci 3a JaHUMHU
onutyBanus McKinsey Global Institute mokasasno, mo nporo poky 50% komrmasiii y BCbOMy
CBITI HAMarajucs SKMMOCh YAHOM BUKOPHUCTOBYBATH IUTYYHUHU iHTENEKT, y 2017 pori ix Oymno
mume 20%. HoBi moTyHI Mojieli MAaIlMHHOTO HaBYaHHS JOBOJI IIBHIKO MIrpyBadu 3
JOCIIIHAIBKUX IIEHTPIB Y MPOMHKCIIOBICTB Ta Oi3Hec [1].

Bapto Bimznauutu nopod6ku H. FOxiHoi mpo MapkeTHHroBi acnekTu (GyTypOoJIOri4YHUX
HacliakiB TexHounorizanii, H. IlpockypHiHOi po TpaHchopMariifHi mpouec MapKeTHHTOBUX
byHKIIH TiANpUEMCTB po3ApiOHOT TOPTiBII MiJ BILIMBOM MamMHHOTO HaBuaHHs, H. Ctebmok
PO CYTHICTH €BOJIIOLI MapKETHHIOBOI ApaJUTMH, KA Iepeadayae 3MiHy IHCTPYMEHTIB IS
BU3HAYEHHS MOBEAIHKH CIIO’KUBAYIB.

Buioro piBHS IOCIIKYBAHOCTI JOCATIIAa OKPECICHA MpoOJieMaTHKa Ha 3apyOlKHHX
tepenax. Y. Jlonroni i JI. Yan mochimkyroTh, SIK CHOKMBa4i pearyroTh Ha PEKOMEHJarlii
MITYYHOTO 1HTENEKTY, KOJU BOHU 30CEpe/DKEHI Ha (DYHKIIOHATBHUX 1 MPAKTUYHUX aCHEKTax
OpoAyKTy (Hioro yTuiiTapHa LIHHICTh) IPOTH EMITIPUYHUX 1 CEHCOPHHUX ACHEKTIB MPOAYKTY
(#oro reponivna 1iHHICTE) [2]. A. TapBi, T. Kim, A. Jlyxauek aHami3yl0Th PEaKIito KII€HTIB i
HACJIAKU 3a/I0BOJICHOCTI BUKOPUCTAHHS areHTIB IITYYHOTO 1HTEJIEKTY NPOTH areHTiB-JII0JeH
[3]. A. Jle bpion, B. Biceanaran, . Illan Be 0GroBopioioTh Gap’epd Ta MOMIMBOCTI
HITYYHOTO 1HTEJEKTY B MapKEeTHHTY Kpi3b MPHU3My CTBOPEHHs Ta mepedadi 3HaHb [4] €. Oy
JOCIIJKYE HABHYKM, HEOOXiAHI MapKeTosoraM sl TPOIBITAHHS B €HOXY IITYYHOTO
IHTEJEKTY.

BunijienHHsi HeBHpilleHMX paHille YacTHH 3arajbHOi MNpPodJgeMH, KOTPUM
NpHUCBAYYETbCs cTaTTsl. [losiBa HOBMX TEXHOJIOTi MOKE CTaBUTH IiJ 3arpo3y ycTajeHi
IPOLECH, a IHKOJIM 1 NMPUNUHUTH Jeski 3 HuxX. OpHak, 3a yMOB HIBHJAKOIO pearyBaHHS,
THYYKOCTi, MPaBWJIBHOCTI YIPaBIIHCBKUX PIIIEHb, BOHM MaTUMYTh IMO3UTUBHUH eQeKT 1
MOKJIAIyTh MOYATOK Il HOBUX €KOHOMIYHMX 1 TEXHOJIOTTUHUX LUKIIB. Y cdepi MapKEeTUHTY
IITYYHUH 1HTENEKT CIyrye 3aco0oM i Makcumizalii epeKkTHMBHOCTI, eKOHOMII pecypciB i
yacy. Ha choronHi Hemae ycTaneHOl NPAKTUKH 3aCTOCYBAaHHS IUTYYHOTO IHTEJIEKTY B
MapKETUHTY, 110 POOUTH JaHi JOCHIUKEHHS aKTyaJbHUMM Y TEOPETHYHIN Ta MpakTU4HIN
TUTOIIMHAX.

®opMyTI0BAHHA METH CTATTi (IOCTAHOBKA 3aBAaHHA). MeTOI0 CTaTTi € AOCIIIUTH
MOJKJIMBOCTI IITYYHOTO 1HTEJIEKTY y MJIaHyBaHHI O13HEC-TIPOIIECIB Y MAPKETUHTY Ta IIPOBECTH
OLIIHKY BIUIMBY IUTYYHOTO I1HTEJEKTY MiJ 4ac NPOTHO3YBaHHS peaJbHUX MapKETHHTOBHX
CUTYyaIli}.

BukiageHHs1 OCHOBHOIO MaTepiajy JOCTiIKeHHSA 3 NOBHHM OOIPYHTYBAHHSIM
OTPMMAHUX HAYKOBHX pe3yabrTariB. 3rimHo iHdopmariiiHoro 3BiTy BcecBiTHROTO
€KOHOMIYHOTO (OpyMy BHALIEHO TJIOOANBHY JECITKY TEXHOJOTIH CTpaTeriYHOrO 3HAYEHHS
JUIsl eKoHOMIK cBiTy. [lepmn Tpu rioGanbHi MepenoBl TEXHOJIOTIT MaiOTh (QyHIaMEHTaJbHE
€KOHOMIYHE 3HaUYeHHS: CUIbChKE rOCIOIapCTBO, OCBITA, eHepreTuka (puc. 1).
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Pucynok 1 — I'mobanbHa ecsiTka TEXHOJOTIH cTpaTeriYHoro 3HaYeHHs, %o
Ixepeno: [5, c. 5].

JlocmipkeHHsT CBiaYaTh, MO psii HM(GPOBUX TEXHOJIOTIH, SIKI HE TOTPANWIN B TPIHKY
r00aIbHUX JIACPIB, € CTPATETIYHUM IPIOPUTETOM JUIsl KpaiH — 1€ eJeKTPOHHA KOMEepIis 1
dpoBa Toprisis, H(poBi IaThopMu, ITYIHUH 1HTEIEKT Ta [HTEepHET pedeil.

XapakTepHuM JUIsi O13HECY € MPOHMKHEHHS JOCHIDKYBAHMX TEXHOJOTIH y cdepy
MapKETUHTY, YOMY CHpPHSIN €K30TCHHI Ta €HJOTCHHI YMHHUKU PO3BUTKY HAILlIOHAJIBHOI Ta
CBITOBOi €KOHOMIK. /[0 €K30reHHHX YMHHHKIB, SIKi POPMYIOTh MAPKETUHTOBY AISUIBHICTD CIIiJ
BITHECTH: TIOJNITUYHY CHTYyAIlll0 B KpaiHi; TI00ami3amilo EeKOHOMIKH, TEXHOJIOTTYHUN
PO3BUTOK; IU(PPOBI3ALII0 €KOHOMIKA Ta CYCHUIbCTBA; KpU3Y, SIKA CIPUYMHEHA MaHAEMIEIO;
Be/ICHHs Oi3HECY B YMOBaxX BOEHHOTO CTaHy; PO3BHTOK TEXHOJIOTiH; KOHKYPEHTHY OOpOTHOY;
COLIANIbHO-KYIBTYPHI 0OCOOIMBOCTI TOILIO.

Jlo eHJoreHHMX YWHHHKIB, fKI BIUIMBalOTh Ha cQepy MapKETHHTy BIAHOCSATHCS:
CTpaTeriuHi LIl PO3BUTKY; 1H(OpMAIiiiHI MOXXJIMBOCTI; 1HHOBAaLIHO-1HBECTULIIITHA
MOJIITUKA; (PIHAHCOBI MOKIIMBOCTI TOLLO.

PymriiiHOIO CHIIOI0 TEXHIYHOT'O MPOrpecy CTajllo CTBOPEHHS LITYYHOTO IHTEJIEKTY Ta
HOro akTHBHE BIPOBA/KEHHS Y BCl Cepu )KUTTS, Y TOMY UUCIII MapKETUHTOBY JISIBHICTH 1
HaOyTTss HUM Bce OubmIOi momyispHocTi. [IpoBigHI BITYM3HSHI Ta CBITOBI KOMIMaHii
BUKOPHCTOBYIOTh MapKETHHIOBl IHCTPYMEHTH IITYYHOTO 1HTENEKTY JUUIsl IPOCYBaHHs Oi3HECY.
Po3rnspatoun MTYYHUR IHTENEKT SIK MapKeTMHIOBUM 1HCTPYMEHT, CIiJl BII3HAYUTH
MO3UTUBHUH MOMEHT BUKOPHCTAHHS JaHOi TEXHOJOTIl MJIsl TPHHHATTS YHpPaBIiHCHKUX
pimenb. LI pimeHHs TIpyHTYIOTbCS Ha 310paHMX JaHHUX, SKI aHalI3ylOThCA Ta
IHTEPIPETYIOThCA Pa3oM 13 TEHACHLISIMH PUHKY 1 MOXJIMBICTIO PO3pOOUTH MapKETHHTOBY
CTpaTerilo, siKa rnependayae HaACTYNMHUN Kpok nokynus. Ha Hamry aymKy, oJHUM 13 HaiO1IbIn
MNOTEHLIWHUX HaNpsMiB BUKOPUCTAaHHS IITYYHOTO 1HTENEKTY y Oi3Heci € MapkeTHHr. Hapasi
IITYYHUH 1HTEJEKT BXKE IOCIB CBOE BaroMe Micie y nu(poBOMYy MapKEeTHHTY. 3apyOikHI
daxiBii 3AIACHWIM OI[IHKY IOMITHUX BIUIMBIB YIPOBA/KEHHSI IITYYHOTO IHTENEKTY Ha
(GYHKILIOHATBHICTh MApPKETUHTOBUX KaMIaHii, 30Kkpema:

— migBumeHHs peHTtabenbHOCTI iHBectumiit (ROI): mTy4yHmii iHTENeKT MoOXe
JIOTIOMOITH B NPHHHATTI OUIBII OOIPYHTOBAHUX pillleHb IMIOAO0 HU(PPOBUX MaPKETHHTOBUX
KaMIlaHii 1 po3poOKu OUTbLI €PEeKTUBHOIrO KOHTEHTY. KpiM TOro, MapKkeTHHIOBI CTpaTerii 3a
JIOTIOMOT'0I0 IITYYHOT'O IHTEJNEKTY MOXYTh JIOTIOMOITH PEKIaMOJABLSAIM OXOIUTH HAJIEKHY
L1IbOBY ayJUTOPIIO;
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— MOKpallleHI MapKEeTUHTOBI pe3yJbTaTH: 3aBISKH BHUKOPUCTAHHIO IOCTIIKEHb Ha
OCHOBI JJAHUX HITYYHOTO IHTEJIEKTY MOXJIHMBO PO3poOisATH Oinbil e(EeKTUBHI MapKETHHIOBI
cTpaterii /I BEJTUKUX KOMITaHii 1 MaJioro Oi3Hecy;

— TWIJBUIICHHS MPOJYKTUBHOCTI: PI3HOMAaHITHI BHCHXIMBI 3aBJaHHS MOXKHA
onu(pyBaTH Ta aBTOMATHU3yBaTH 3a JOMOMOIOI0 IITYYHOTO I1HTENEKTY, IO HpU3BEAE [0
MiBUIICHHS TPOAYKTUBHOCTI. 3aBISKU OMTHMI3aIlil onepalliid i 3HIKEHHIO BUTPAT MITyYHUN
IHTEJIEKT MOXE CIPUSITH K 30UIBIIIEHHIO TOXOIB, TaK 1 CKOPOUCHHIO BUTpPAT JIJIsl O13HECY;

— aHa}i3 ayAuTOpii: IITyYHUH IHTENEKT MOXE aHali3yBaTH iHQOpMali, 100
nepeadauyuTH MoOJEl KymiBii Ta il IUJIbOBHX CIOKMBA4iB, IMMOKPANTyIOYH B3a€EMOJII0 3
KOPUCTYBAa4aMH Ta HA/Ial0YH IM came Te, 10 BOHU XOUYTbh;

— KOHKYpEHTHa IlepeBara: BUKOPHUCTAaHHS IITYYHOTrO IHTEJEKTY B Oi3Hec-omeparisx
CTa€ TMPIOPUTETOM MJisi OaraTboX KOMIIAHIM, OCKUIBKHM 1I€ MOXE MPHU3BECTH 10 KpPAaIIOro
NPUMHSTTA pillleHb, 3HIKEHHS BUTPAT, 3HI)KCHHS PU3UKY, HIBUALIOTO BUXOJY HA PUHOK Ta
IHIIMX TepeBar nepes KOHKypeHTamu [6].

LTyyHuil 1HTENEKT Yy MapKeTHHIY — II€ METOJl BUKOPUCTAHHS JaHUX KII€HTa Ta
BIJIMOBITHMX KOHIICIIIIM, 30KpeMa MAaIlWHHE HAaBYAHHS, /I TPOTHO3YBAaHHS IOJAJBIIOTO
KPOKYy CIIO)KMBaua W 3aJ0BOJICHHS #oro motped, HaBiTh THX, $KI CIOXHUBAa4 IIe HE
chopmymoa. Esomoriisn Bigdata 1 mepemoBi aHamiTH4HI pillicHHS Jadd MOKJIHMBICTDH
MapKeTOoJIoraM CTBOPUTH YITKIIITY KApTUHY CBO€I IIIbOBOT ayIUTOpii, HIXK Oyb-KOJIH paHillIe
[7,c. 131].

Takox IITYy4HUN I1HTENEKT y MapKETUHTY pO3MIIANAIOTh SK <« IHCTPYMEHT, IO
JOTIOMArae IMiJBUITUTH CS(PEKTUBHICTh MApKETUHTOBUX KOMYHIKAIii. 3a J0moMOroro
HITYYHOTO 1HTENEKTY MOKHAa KOHTPOJIIOBATH Ta YIPABJISITH MPOLECOM PEKJIaMU, CTBOPCHHIM
BIJITYKiB, aHaNi3yBaTH IPOLEC MPOCYBAHHS Ta JaBaTH PEKOMEHJalii KopucryBadam» [8].
MOJIMBOCTI MITYYHOTO IHTEJIEKTY JO3BOJISAIOTH MiJBUIINTH PiBEHb BIUIMBY Ha CIOXKHMBada
Yyepe3 IepcoHallizallilfo pekjgaMu, TOOTO 3ampOoNOHYBAaTH MOKYIIIO TOBap, SKHU
BIJINOBiAaTHME HOT0 BIOJOO0AHHSIM, TOTpedaM, BiKy, CE30HY.

Posrnsgaroun corianbHy B3a€EMOJII0 MTPOJABII 1 MOKYIIS HA PUHKY Yepe3 iX Jiajor, B
pe3ynbTaTi SKOTO BiJOYBA€THCS COIIANILHO-TICHXOJIOTIYHE MPOTPaMyBaHHS TOBEIAIHKU
CIOKMBAYiB, BUTIIHOI I MpojaBlsi abo BUPOOHUKA, €(QEKTHBHUM € 3aCTOCYBaHHS
KOTHITUBHOT'O MapKeTUHTY. KOTHITUBHY KOHIICTIIIIF0 MApKETHHTY MOXHA PO3TIIAIATH K HOBY
MapKETHHTOBY MMapaJlrMy, sika BU3HAYA€ 3aCOOM JIOCHIKSHHS 1 BUPINICHHS MapKETHHTOBHX
3aB/laHb, II0 BUHUKAIOTh B YMOBaxX €KOHOMikM iH(popmamiitHoro tumy. HoBa mapaaurma
nependavae MpPOrHo3 Ta I1AeHTHdIKalil0 MalOyTHIX NOTped CIOXKHUBadiB, CTBOPEHHS
IHHOBALIIMHUX TE€XHOJIOT1H CHOXKUBaHHA, Ha 0a3l SIKUX MOXKHA PO3pOOJIATH KOMIUIEKC TOBapiB
Ta TOCITYT, HaBYaTH TOKYMIIB BUKOpHCTOBYBaTH iX [9, c. 463]. Came mis peamizamii 1ux
MapKETHHTOBUX 3aBJaHb JAOIIJIBHUM € 3aCTOCYBaHHS TEXHOJIOTIM INTYYHOTO I1HTENEKTY.
3rinno 3 manmumu The Al Marketing Benchmark Report 2023, 61,4% wmapkeTosoriB
BUKOPHUCTOBYBAJIM IUTYYHHM IHTENIEKT Yy CBOiM MAapKeTUHIOBil nissibHOCTI, 44,4%
BUKOPUCTOBYBAJIM MOro JUisl CTBOPEHHS KOHTEHTY, 19,2% Burpatmnu nonax 40% coro
MapKETHHTOBOTO OOJDKETY Ha KaMmaHil, mo kepoBaHi mTy4HuM iHTenekToMm [10]. TlosBa
takux iHCTpyMeHTIB sik ChatGPT i DALL-E BifnkpuBarOTh HOBI TOPU30HTH iX BUKOPUCTAHHSI.
ChatGPT oxonuB 1 MiIbHOH KOpPUCTYBadiB 3a S5 JHIB, MEPEBUIIMBIIM 2,5 Micsli, SKi
3HamoOmmmcs Instagram nmnst mocsirHeHHs i€l Bixu. Y ciuHl 2023 poKy KITBKICTh aKTHBHUX
kopuctyBauiB ChatGPT nocsrna mpubausHo 100 MiNBHOHIB IIOMICSIS, JIMIIE Yepe3 JiBa
MICSIII TTICIIS 3aIMyCKYy, 110 3pO0UII0 1OTO CIIOKUBYUM JIOAATKOM, KM HAUTIIBUIIIE 3pDOCTAE B
icTopii.

Haii6ip11e B MapKETHHTY TEXHOJIOT1S IITYYHOTO 1HTEJIEKTY 3aCTOCOBYETHCS Y:

— CTBOpPEHHI 4aT-00TiB;
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— PEKOMEHJAllIAX Ta CTBOPEHHI KOHTEHTY;

— aBTOMaTHU3aIlii;

— COLIAJIbHUX MEpexax;

— MpOoJaxKax.

[TosiBa HOBHMIX IHTENIEKTYaJbHUX TEXHOJOTIM Yy PO3ApiOHIM TOPTiBII Ta €IEKTPOHHIM
KOMEpIIii CIPHUSIOTh MPUCKOPEHHIO O0MiHY iH(OpMaIii, CKOPOYCHHIO HAJIHIIKOBOI poO0YOi
CHJIH, ITIBUIICHHIO €(pEKTUBHOCTI Ta PE3yJbTaTUBHOCTI MisibHOCTI. [[bOMy mepemye mporiec
OPUKRHATTSA PIlIEHHS MPO TEXHOJOTI3aIlilo Ta mepexia Ha poOOTy B HOBHX yMoBax. Takuid
mporec Moke OyTH JOBI'MM Ta CKJIQIHUM 1 3ajJeXaTH BiJl BUAY IISJIBHOCTI Ta PO3Mipy
HiANPHEMCTBA TOPTiBIi. PO3riIsiHEMO OCHOBHI €Tanmy BIPOBAKEHHS IITYYHOTO 1HTEJCKTY B
MapKETUHTOBY AISUTBHICTD MIIPUEMCTB PO3PIOHOT TOPTIBIIi.

1. Ominka moTpeOM MiAMPUEMCTBA IOJO0 BIPOBAKCHHS INTYYHOI'O IHTEIEKTY B
MapKETUHTOBY AisIbHICTB. [liqNpHueEMCTBO MOBHHHO BU3HAYMTH, Ki IPOOJIEMH BUHUKAIOTH B
MapKEeTUHTOBIA JISJIBHOCTI Ta SKI MOXIJIMBOCTI MOXYTb OyTHM BUKOPHCTaHI 3a paxyHOK
BIIPOB/KCHHSI IITYYHOTO IHTEIICKTY.

2. BusnaueHHs o00yacTi 3acTOCYBaHHS WITY4yHOro iHTeNeKTy. Ilicias Bu3HaueHHS
notped miAnpreMCTBa HEOOX1THO BU3HAYUTH 00JIACT1, B AKHX HOT'0 MOKHA BUKOPHCTOBYBATH,
HalpUKIaJ, IPOTHO3YBaHHs MOMUTY, MiABUILEHHS e(EeKTUBHOCTI PeKJIaMHOI KaMIlaHii, aHali3
COLIIAIBHUAX MeJia TOIIO.

3. BuGip cucreMu MITYy4HOTO 1HTENEKTY, Ka HAWKpalle BIAMOBIIa€ HOro morpedam.

4. Po3po0iieHHs Ta BIIPOBAKEHHS aJITOPUTMIB, SIKi OyIyTh BUKOPHUCTOBYBATHUCS IS
aHaizy Ta 0OpOOKHU JaHUX.

5. HaBuaHHS cWcTeMH ITYYHOTO IHTEJICKTY IpaIfoBaTH 31 300poM Ta 0OpOOKOIO
JTAHUX.

6. TecryBanHs Ta BIOCKOHAJCHHS CHUCTEMH IITYYHOTO IHTEJIEKTY 3 METOIO
3a0e3nedyeHHs e)eKTUBHOI pOOOTH.

7. Bukopuctanus pe3ynbraTiB. Kpok BUKOPUCTaHHS pe3yNbTaTiB € OCTAaHHIM €TaroM
BIIPOBQ/KCHHSI LITYYHOT'O 1HTEJIEKTY B MAPKETHHIOBY JisUIbHICTH Mianpuemcts. Ha npomy
eTari pe3yibTaTH aHali3y Ta oOpoOKH JaHUX, OTPUMAaHI 3a JOMOMOTOI0 CHUCTEMH IITYYHOTO
IHTENEeKTy, BUKOPUCTOBYIOTbCSA MJIi HPUHHATTS pIlIEHb Ta IOKPALIEHHS MapKETUHIOBOI
JisTbHOCTI TianpueMctBa. Llei eram MicTUTBh B cO01 HACTYITHI KPOKH:

— aHaJli3 Pe3yNbTaTiB: MICIS 3aBEPLICHHS TECTYBaHHS Ta BJIOCKOHAJIEHHS CUCTEMHU
HITYYHOTO 1HTEJEKTYy MIANPUEMCTBO TPOBOJUTH aHANI3 pe3yNlbTaTiB, 100 OLIHUTH
e(eKTUBHICTh CUCTEMH Ta BU3HAUUTH, K1 00JaCTi HOTPEOYIOTh MOAAIBIIOTO BIOCKOHAIECHHS;

— NPUHHATTS pIIIEHb: HA OCHOBI OTPUMAHUX PE3yJbTaTiB MIANPUEMCTBO MpUIIMaE
pillIEHHsS 100 MOKpAIIEHHS MAapKeTHHIOBOI CTpaTerii Ta BU3HAYa€ HANPSIMH I0JAIbLIOTO
BJIOCKOHAJICHHS CUCTEMH IITYYHOTO 1HTEJIEKTY;

— BUKOPHUCTaHHS PE3yJIbTaTiB: pe3yibTaTH aHali3y Ta OOpoOKM JaHUX, OTpUMaHi 3a
JIOTIOMOTOI0  CHCTEMH IITYYHOTO IHTENIEKTY, BHUKOPUCTOBYIOTHCS IS TOKPAICHHS
MapKEeTUHTOBOI JISUIBHOCTI MifnpueMcTBa. Hampukiiaz, Ha OCHOBI aHajdi3y MOMUTY MOKHA
po3pobutu OuUTbII €PEeKTUBHY PEKJIAMHY KaMIlaHil0 a00 3MIHUTH aCOPTHMEHT TOBapiB.
BukopucranHs pe3yabTaTiB TAaKOXK € JOLUIBHUM IPH IJIaHYBaHHI MalOyTHBO1 AisimbHOCTI. e
MOXKE BKJIIOYATH BJIOCKOHAJICHHS MAapKETHHIOBOI CTparerii, IUIaHyBaHHS pEKIaMHUX
KaMIIaHii, BCTAHOBJIEHHS HOBUX IIUIEH;

— TIOJaNTbIIIe BIOCKOHAJIICHHS CHCTEMU: PE3YJIbTAaTH aHaji3y Ta BUKOPHCTaHHS JaHUX
TaKOXX JOMOMAararoTh MiANPUEMCTBY BH3HAYUTH 00JacTi, B SKHX CHUCTEMY IITYYHOI'O
IHTEJIEKTY MOYKHA BJOCKOHAIMTU Ui MOKpalleHHS i epeKTUBHOCTI Ta TOYHOCTI. Takum
YUHOM, LIeH eTan € Ba)XJIMBUM Ui TOJAAJBIIOrO BJIOCKOHAJIEHHS Ta PO3BUTKY CUCTEMHU
HITY4YHOT'O 1HTEJIEKTY Y MapKETHUHTOBIN A1SUIBHOCTI.
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Hapasi mry4nuii i1HTEIeKT B)K€ aKTHBHO BUKOPHUCTOBYETHCSI B PO3APiOHINA TOPTiBI, 1
JI03BOJISIE TMIANPUEMCTBAM JIOCSATAaTH BIIMIHHHMX pe3ysbTaTiB y Oaratbox cgepax. 3okpema,
ITYYHUN 1HTETIEKT:

— MOke OyTH BUKOPUCTAHUU JJIsl aHAIII3Y MOBEAIHKM MOKYMIIB y Mara3uni. Cucremu
MAaIlIMHHOI'O HaBYaHHS MOXYTh aHaJI3yBaTU JaHl KaMep CIIOCTEPEKEHHsI Ta BIJICO 3 MarasuHy
JUIs BU3HAUEHHS 30H 13 HaWOUIbIIMM TpadikoM Ta onTHMi3alii po3TamryBaHHS TOBapiB Y
MarasuHi;

— JIOTIOMAara€ CTBOPUTH MEPCOHATI30BaHI MPOMO3UIIiiT s KIII€HTIB, BUKOPUCTOBYIOUHN
JlaH1 mpo ixXHiKA mpodisib, MOKYIKH Ta MOBEAIHKY. Lle 103BossIE MiAIprUEMCTBAM MMPOTIOHYBATH
TOBAapH Ta MOCIYTH, SIKI BIANOBIZAIOTH MOTpedaM Ta iHTEpecaMm KII€HTIB, IO 30UIbLIye X
3aJI0BOJICHICTH Ta JOSJIbHICTB;

— Moke OyTH BHKOPHCTaHUI Ui aBTOMATH3allli Ta TMOKpAIIEHHs MPOIeCy JIOTICTUKH,
30KpeMa, Uil MPOTHO3YBaHHS IOMUTY, ONTHMi3alii MapIIpyTiB JOCTaBKM Ta IUIaHYBAaHHS
3amaciB TOBapiB Ha CKJIajax, IO JO3BOJSE 3HU3UTH BUTPATH HA JIOTICTUKY Ta MiJBUIIUTH
e(eKTUBHICTH LIOTO MPOIIECY;

— MOKe OyTH BUKOPHCTAHUU ISl IOKpaeHHs 00poOKH 3amoBiieHh CHCTEMH MOXYTh
aBTOMATHYHO OINpalbOBYBATH 3aMOBJICHHs Ta BIANPABIIATH TOBAPU MOKYMISIM, I10 3MEHILIYE
Yac, HeOOX1JHHUI 111 0OpOOKH 3aMOBIICHB;

— MOXKe OyTM BUKOPHUCTaHHMM Ui yIpaBJliHHS 3amacamu Ta iHBeHTapu3auii. Cuctemu
MOXXYTh aHAaJI3yBaTH JaHI TPO TPOJaXi, 3aMOBJICHHS Ta ITIOCTaBKH, IIOO0 aBTOMATHYHO
BIJTHOBJIIOBATH 3aI1acy TOBApPiB, KOJIM BOHU 3aKiHUYIOThCS;

— MOXe OyTH BHKOPHCTaHUWI JJIs aHaJli3y JaHUX IMPO LIiHW HA TOBAapH Ta MOCIYTH B
peasbHOMY 4aci, L0 JO03BOJS€ MiANPHUEMCTBAM ONTHUMI3YBaTH HpPOLEC L[IHOYTBOPEHHS Ta
301IpIUTH TPUOYTOK. CHCTEMH MOXKYThb TaKOX aHAIi3yBaTH I[iHM Ha TOBApH B Mara3wHax
KOHKYPEHTIB Ta iHII (pakTopH, 11100 BCTAHOBIIIOBATH ONTUMAJIBHI I[iHU HAa CBOT TOBApH;

— MoOke OyTM BHKOPHCTAaHUH Ui CTBOPEHHS BIPTYIbHUX TOMIYHHKIB, SIKi
JIOTIOMArarTh KJIIEHTaM IIBHAKO 3HAWTH HEOOXiJHUI TOBap Ta OTPUMATH BIANOBIAI Ha
3aMyTaHHsA, 10 3HIKYE BUTPATH HA MiATPUMKY KIIE€HTIB Ta 30UIBIIYE iX 3a/I0BOJICHICTH;

— MOXX€ OyTH BUKOPUCTaHMH y TOPTiBIl JUIs PO3Ii3HABaHHS 00JIMY Ta ieHTHdiKamii.
Ile moxxe OyTu KOpucHUM i 3abe3medeHHs Oe3NeKkH, 3MEHIICHHsS IaxpaicTBa Ta
MOKpAIIEHHs Tpolecy oOCIyroByBaHHs KilieHTiB. Hampukiaa, cucremMu po3mi3HaBaHHA
00714 MOXXYTh OYTHM BUKOPUCTAaHI JUIsl BU3HAUEHHS CTaTi, BIKY Ta HACTPOIO MOKYMI, 11100
3aMpoINOHYBAaTH EPCOHATI30BaH1 IPOMO3HUIII.

CucreMu IITYYHOrO IHTEIEKTY MOXYTb OYyTH AyX € KOPUCHUM IHCTPYMEHTOM JUIsS
HiABUILEHHS €(EeKTUBHOCTI MapKeTHHIOBUX KaMIMaHid B po3apiOHil Topriiai. OxHum i3
NPUKJIA/IiB BUKOPUCTAHHS CUCTEM IITYYHOTO IHTENIEKTY JUII MAPKETHHTY € IepCOHaTi30BaHHHA
MapkeTUHT. CHCTEMH IITYYHOTO IHTEJIEKTY MOXYThb JIOMOMOITH PO3APIOHMM TOPrOBLSM
30MpaTH Ta aHaJi3yBaTH JaHl PO MOKYII[IB, TaKl sIK IXHI MONepeH] MOKYNKH, AeMorpadiuHi
JlaHl, 3BMYKM TOKYNOK Tomo. Ha OCHOBI IMX MJaHUX CHUCTEMH MOXYTh CTBOPIOBAaTH
MEepCOHANI30BaHl MPOMO3UIT Ta MPOMO-aKIii JUIsI OKPEMHUX IMOKYIIIB, SIKI MaKCUMAalbHO
3aJJ0OBOJIbHATUMYTh iXHI TOTpeOM Ta mnepeBaru. lle no3Boisie po3apiOHUM TOProBLSAM
30UTBITUTH KOHBEPCII0, TOOTO KUTBKICTh MOKYIOK, 3pOOJICHUX TICIS IEPETIISAy PEKIIaMHU.

CyuacHi BUKJIMKY BHECIIM 3MiHHU Y CIIOCOOM OpraHi3ailii Ta KepyBaHHs TOPrOBEIbHUMHU
nianpremcTBamu. Brumme nmangemii COVID-19 Ha ekoHOMIUHY cuTyallito B YKpaiHi Ta CBiTi
O0yB HeomHozHayHui. [lopsn 13 OGaraTbMa HEraTUBHUMM pe3yJbTaTaMH BIUIUBY BapTO
3a3HAYMTH, IO MaHAEMis MPUCKOpWIa PO3BUTOK LHppoBoro Oi3HECY Ta CTUMYJIOBaja
mudpoBy TpaHchopMalliro HamioHambHOI ekoHomiku [11, c. 23]. IIpore 3 mouyaTkoMm
MOBHOMACHITA0HOTO BTOPTHEHHSI CEKTOP TOPTIBJI 31MITOBXHYBCS 3 PSAIOM IpobiieM — Oarato
IHTepHEeT-Mara3uHiB OMMHWINCA Ha MeXi 3akpuTTa. «3a manumu Hosoi Ilomru, oGcsru
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BIJIITPABOK OHJIAH-Mara3uHiB CTAHOBUIU 5% BiJ IOBOEHHUX, aye y yepBHi-iuIHI 2022 poky
NOKa3HUKK €-COmmerce 3pociu, i craHoBuian Bxe 90% BiI JOBOEHHOTO pIiBHS, TOMY
MarasuHaMm cJliJi BAKOPUCTOBYBATH LM HaIIpsIM MPOJakiB. 32 HE3MIHHUX YMOB, 3pOCTaHHs €-
commerce Oyne MpoaOBXKYBAaTUCS 1 Jaii, ane Oyae BaXKO JOCSATTH MOKA3HUKIB MOMEPEIHIX
Mepio/iiB Yepe3 OKYIMOBaHI TEPUTOPIi, HU3BKY IIATOCTIPOMOXKHICTH IMOKYIIIIIB Ta Mirparito
HaceJeHHs 3a Kopaon» [12]. 3a nanumu [13; 14, c. 58] y 2019 p. obcsar po3apiOHuX mpomaxis
yepe3 [aTepHeT y Bchomy cBIiTI ckiaB 3,53 TpiH. noi. CHIA. TIporHo3yeTbes, mo JOXOAH BifT
eIEeKTPOHHOI po3apiOHOT TopriBii 3poctyTh H0 6,54 TpnH. gon. CIIA y 2023 por.
JlocmipkeHHsl MOKa3ylooTh, 10 [HTepHeT-Mara3uHu € OJHUM 13 HaMNOmyJSpHIIINX BUJIB
EJIEKTPOHHOTO Oi3HECY y BChOMY CBITi. ¥ TaKWX yMOBAaX HEBHU3HAYCHOCTI IITYYHHUH IHTEICKT
CTa€ HAJITHUM MOMIYHUKOM OHJIAHH-TTPOAAXKIB, IO CIIPHUSIE PO3BUTKY €IECKTPOHHOI KOMEpIIii
3a JOMOMOTOK 1HCTpyMeHTIB 1udpoBoro Mapketuary SEO ta SMM. Posrinsaemo Oinbin
JIeTaJbHO TIepeBard BHUKOPHCTAHHS IITYYHOTO IHTENIEKTY 3a JIOIMOMOIOI0 BH3HAYEHUX
iHCcTpyMeHTIB. [lepeBaramMu BUKOpUCTaHHS MTYYHOTO iHTeNeKTy B SEO-MapkeTunry €:

— IITYYHUH IHTENEKT MOKE JOMOMOITH BH3HAYUTH ONTHMAJbHI KJIFOUOBI CIOBA IS
MEBHOI CTOpPIHKM a00 CaiiTy Ha OCHOBI aHAaNi3y JaHUX IMPO KOHKYPEHTIB Ta MOMYJISPHUX
3aMUTIiB Y TOUIYKOBUX CHCTEMaX;

— MOJKE€ JIOIIOMOITH aBTOMAaTHYHO KjacH(iKyBaTH Ta KaT€ropu3yBaTH KOHTEHT Ha
CaiiTi, m10 3p0OUTH HOTO OLIBII JOCTYITHUM Ta 3pO3yMUTHM JUIs KopucTyBadiB. Kpim Toro, 1e
Moke migBuImMTU piBeHb SEO Ta 3abe3neunTy OUIBLIY BUIUMICTH CAlTy y MOIIYKOBUX
cucTeMax;

— MOJXKE€ JIONIOMOI'TH aHaJli3yBaTH BEJIMKI 00’€MH JaHMX MPO KOPUCTYBAdiB Ta IXHIO
MOBEIIHKY Ha CAMTI JIsl BUSIBJICHHS HOBUX TEHICHIIIN 1 MOKIIMBOCTEH JJII PO3BUTKY Oi3HECY.

— MOJKE€ JIOTIOMOITH BIJICTE€XKYBAaTH PaH)KyBAaHHS CaWTy Ta KOHKYpPEHTIB Ha OCHOBI
KJIIOYOBHUX CJIB Ta iHmMUX (akTopis. Lle cipusitTume po3yMiHHIO YMHHHUKIB, IO BIUTMBAIOTH HA
paH)KyBaHHS, Ta K1 KPOKU MOTPIOHO 3/1IHCHUTH 171 MiABUILIEHHS PaHKyBaHHS.

— MOJKE JIOTIOMOI'TH aBTOMAaTHU3yBaTH MPOIECH KOMYHIKaIii 3 KIII€EHTaMH, TaKi K 4aT-
00TH Ta aBTOMATH4HI Bi/IMOBI/ Ha €JIEKTPOHHY MoIITy. L{e Moke 3MEeHIUTH yac, HeOOXiTHUMN
JUTSL BIZITIOBI/I1 HA 3alUTAHHS KJIIEHTIB Ta 3a0€3MeUnTH Kpallluid piBeHb 00CIyTrOBYBaHHS.

— JIONOMOTa Yy CTBOPEHHI TMEpPCOHANI30BaHUX TMPOMO3UIIN 1 pEeKOMEHHAIlINd i
KOPHUCTYBadiB Ha OCHOBI iXHIX JaHHUX IpPO MOBEIIHKY Ta iHTepecH. lle Moke MiABUIIUTH
piBEHb 3aJI0BOJICHHS KJTI€HTIB 1 30UIBIINTH KOHBEPCIi;

— BIJICTEXKYBaHHS 3raJIku OpeHIy Yy COLIaJIbHMX Mepexax Ta IHTepHeTi, 110 MOXxe
JIOTIOMOI'TH BUSIBUTH MOTEHIIIHHI PoOIeMH 1 HeraTUBHI BIITYKH PO KOMIIaHio.

Jnst MapkeTHHry y comianbHuX Mepexxkax (SMM) mryunuil iHTenekT mMoxe OyTh
KOPHUCHHUM IHCTPYMEHTOM y HACTYITHHUX acleKTax:

— MOXe€ JOTNOMOITH aHali3yBaTH IMOBEIIHKY Ta IHTEpecH ayauTopii y CoLlaJbHUX
Mmepexax. Lle cnpusTiMe BHUABIEHHIO TEHJEHIIM Ta IHIIMX YMHHMKIB, SKI BIUIUBAIOTH Ha
MOBEJIIHKY KOPHUCTYBaYiB y Mepexkax, Ta BUKOPUCTAHHIO IMX 3HAHB JUISi CTBOPEHHS KPaIIuX
KaMIIaHiii;

— MOXE JONOMOITH TEHEpyBaTH KOHTEHT Ui COLIATbHUX MEpEeX 3 METOI0
HiABUIIEHHA e(EeKTUBHOCTI KammaHid. Hampukiaa, cUCTeMH IITYYHOTO 1HTEJEKTY MOXYTh
ABTOMATHYHO CTBOPIOBATH 3ar0JIOBKH, OITMCH Ta TETH JUIS TIOCTIB B MEPEkKax;

— MOY€E JOMOMOTTH BiJICT€KYBAaTH BIAT'YKH Ta KOMEHTapi KOPUCTYBAUiB y COI[iaJIbHUX
Mepekax Ta IHTepHET1 JJIsl BUSBJICHHS MTPO0JIeM Ta HEraTUBHUX BIATYKIB PO OpeH. Y Takuit
croci6 KoMIaHii 3MOXKyThb BYAaCHO pearyBaTd Ha HpoOjeMH Ta BHpIIIyBaTH iX Ha paHHIX
eTarax;

— MOYe€ JIOTIOMOTTH CTBOPIOBATH OULIbII €(eKTHBHI Ta CIIPSIMOBAHI PeKJIaMHI KaMMaHii
y COMIaTbHUX MepeKax JUls MiIBUICHHS KOHBEPCil Ta 3HWKEHHSI BUTPAT Ha pEKIIaMy,
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— MOXE JIONMOMOTTH CTBOPIOBATH IEPCOHATI30BaHI MPOIO3HUINI 1 peKOMEHAAIIl s
KOPHCTYBaviB Ha OCHOBI IXHIX JaHHUX MPO MOBEIIHKY Ta IHTEPECH 3 METOIO IiIBUIICHHS PiBHS
3aJI0BOJICHHS KJII€HTIB Ta 301JIbIIEHHS TTOTHUTY.

[ToGynoBa Oi3HeCy Bce 4dacTillleé TIPYHTYEThCS Ha 3aCTOCYBaHHI KOTHITHBHHX
TEXHOJIOTI Ta € LIKaBUM HamnpsiMOM JUIsl BUBYEHHA. PO3MVIIHEMO MOXIIMBOCTI CHHTE3y
MITYYHOTO 1HTEJNEKTY Ta KOTHITMBHOTO MAapKeTHHry. Psja aBTOpiB HarojgomywoTh, IO
«IOCSATHEHHS YCHIXYy YHM HaBiTh BH)KUBAHHS OKPEMOI JIFOAWMHH, OpTaHi3alliid, MiIIpHEMCTB i
MIMX HAlii 3HAYHOIO MIPOI0 3aJIEKUTh BiJl IXHBOTO KOTHITUBHOTO TOTCHIIATy» Ta
BIIMIYalOTh «KOTHITUBHMH OajaHC MK Cy0’€KTaMH Ta aJpecaToM MapKETHHTOBOI
nisutbHOCTI» [ 15 €. 80].

VY cBoix pocaimkeHHax H.®. Cteluok Harojoulye Ha «aKTyaJbHOCTI BUKOPUCTAHHS
BUPOOHMKAMH KOTHITUBHHX I1HCTPYMEHTIB Yy MAapKETUHTY s eQEeKTUBHOI B3aeMOii
MIPOJIABIIIB Ta MOKYIIIIB» Ta BIIBOJUTH BAKIUBE MICIIC B MAPKETUHTY IITYYHOMY 1HTEJICKTY,
110 «IacTh 3MOTY MOKPALIUTH MPOIec aHali3y iHpOopMalii Ta BA3HAYNTH MacIiTad BILUIMBY Ha
CMOXKHBaYiB 0e3 3afiBMX BUTPAT MapKeTHHTY [9, ¢. 463-464].

Ha mamy nyMKy CHHTE3 IITYYHOTO IHTEJEKTY Ta KOTHITHBHOTO MapKETHHTY MOXKE
CTBOPHUTHU MOTY)KHUH IHCTPYMEHT JUIs MiJBULIECHHS €()eKTUBHOCTI MAPKETUHIOBUX KaMIaHiM,
OCKUIbKA KOTHITUBHHIA MAapKETUHT TMepeadadae 3HAHHS IICHUXOJIOTIi TOKYMIB I dYac
OPUNRHATTA pillieHb PO MOKYNKY. Lle Moxe 1onmoMorty po3poOUTH MapKETUHIOBI CTparertii,
sKi OyayTh OiTbIn epeKTHBHUME Y TIOOYI0BI B3aeMoii 31 criokuBadamMu. CHCTEMHU MITYYHOTO
IHTEJIEKTY MOXXYTh JIOIIOMOI'TH BHMBYAaTH Ta aHali3yBaTH JAaHI, 110 CTOCYIOTHCS IOBEIIHKU
NOKYNI[B, IXHIX 3BHYOK Ta BIOA00aHb, IO MOXE OyTH BHKOPHCTaHO MJIsi CTBOPEHHS
NEPCOHANI30BAHUX CTpaTerid MapkeTHHry. KpiM Toro, mITy4yHHH IHTENEKT MOXKE BUSBISATH
NEeBHI MOJeNi Ta TEHICHIIi, IO JOMOMOXXYTb PO3YMITH, SKi MapKEeTHHTOBI KammaHii Ta
IPOMNO3ULIT IPAIIOIOTh Kpallle y MeBHUX I'pymax MOKYIIIB.

BuCHOBKM 3 1aHOT0 T0CJTiIKeHHS i MepCneKTUBH NOJAJBIIMX PO3POOOK 32 TaHUM
HAnpsAMOM. B yMoBax HEBH3HAUYEHOCTI Ta CYCHUIBHUX BHKJIMKIB s Oi3Hecy came
muQpoBi3allis Ta TEXHOJOTI3allis IMPOIECIB MPOCYBAaHHS TOBAapy — II€ MOXIHUBICTH HOTO
30epertu Ta po3BHBaTU. [[i€BUM IHCTPYMEHTOM MapKETHHIOBOi JISUIBHOCTI € BIIPOBAKEHHS
MITYYHOTO I1HTENEKTY, IO PO3IIUPIOE MOMIIMBOCTI MPOTHO3YBaHHS TIONHTY, YIPaBIiHHS
3armacamM, Ta IMIiJBUINEHHS HpuUOyTKOBOCTI Oi3Hecy. He3amiHHOIO (yHKI€I0 MITY4HOTO
IHTEJEKTY € IPOrHO3YBaHHS 3MiH y MOBEAIHII NOKYMiB. CUCTEMH MOXYTh aHalli3yBaTu JaH1
PO TOKYIIIB Ta iXH1 3BUYKH KYIiBelb Ta nepeadavaty, sik BOHU OyJIyTh pearyBaTH Ha MEBHI
MapKeTUHTOBI 3axoau. Hanpukiaza, cuctemMa Moke niepeadavary, ik 3MiHH Y MapKETHHTOBUX
KaMIaHisIX MOXYTh BIUIMHYTH Ha MpoAaxi Ta mpuOyTok. [HIIMMHU KOpUCHUMH (YHKIISIMH
CUCTEM ILUTYYHOTO IHTEJNEKTY JUIsi MapKETUHTy € aHaii3 e(eKTUBHOCTI MapKETHHTOBHUX
KaMIaHii, BUSBJIEHHS HOBUX NOTEHIIMHUX pPHHKIB Ta aHajli3 KOHKYPEHTHOI CHTYyallii.
3acTocyBaHHS MITYYHOTO IHTENEKTY Ta KOTHITUBHOTO MAapKETHHTY MOXE JaTH 3MOTY
3pO3yMITH Ta 3a0€3MeYnTH MOTpeOM MOKYMIB, IO JO3BOJUTH PO3APIOHUM TOPrOBLSM
30UIbIIUTH €(EeKTUBHICTh MApKETMHTOBUX KaMIaHIi Ta 3pOOMTH iX OUIbII YCHIIIHHUMHU.
[TepcnekTrBaMM HOJANBIIMX HAYKOBUX PO3BIIOK CTaHE JOCHIJKEHHS B3a€EMO3B’S3KY MIX
KOTHITUBHIM MapKETHHTOM Ta 3aCTOCYBaHHSIM MITYYHOTO IHTEJIEKTY, IIO0 MOXKE TOIOMOITH
3pO3YMITH Ta 3a0€3MEeUUTH MOTPeOU MOKYMINB, 1 3pOOMTH MAapKETMHIOBI KaMIaHii OibIl
YCHIIIHAMH.
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Use of Artificial Intelligence for Marketing.

The aim of the article is to investigate the opportunities of artificial intelligence in planning
business processes in marketing and assess the impact of artificial intelligence in forecasting real
marketing situations.

Results analysis. The use of artificial intelligence in the marketing activities of trade
enterprises is an effective tool and demand of the time. In the conditions of uncertainty and social
challenges for business, it is the digitalization and technologization of product promotion processes
that give an opportunity to preserve and develop it. The article examines the features of using
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artificial intelligence technology in marketing activities. The development of artificial intelligence
technology is changing traditional marketing methods, increasing the effectiveness of modern
marketing and reducing marketing costs. The study of the use of artificial intelligence technology to
build a new marketing model of influence on the consumer is an important vector of marketing
development, which will allow marketers to attract customers more effectively and determine their
needs more accurately. Artificial intelligence makes it easier to work with databases to find potential
customers, satisfy their needs and establish a good relationship between marketers and consumers.
For example, the system can predict how certain changes in marketing campaigns might affect sales
and profits. Other useful functions of artificial intelligence systems for marketing include the analysis
of the effectiveness of marketing campaigns, the identification of new potential markets and the
analysis of the competitive situation. In the course of the study, the stages of introducing artificial
intelligence into the activities of trade enterprises, its advantages and efficiency in making
management decisions are determined. The advantages of using artificial intelligence in SEO and
SMM are determined. The significance of the synthesis of artificial intelligence and cognitive
marketing is substantiated.

Conclusions and directions for further research. Research results indicate that the
introduction of artificial intelligence is an effective tool for the enterprise marketing activities, which
expands the possibilities of demand forecasting, inventory management, and increases business
profitability. Predicting changes in customer behavior is an indispensable function of artificial
intelligence. Systems can analyze data about customers and their buying habits and predict how they
will respond to certain marketing efforts. The application of artificial intelligence and cognitive
marketing can help to understand and satisfy the needs of customers, allowing retailers to increase the
effectiveness of marketing campaigns and make them more successful. Based on the conclusions about
the effectiveness of the use of artificial intelligence in marketing activities of trade enterprises, the
prospects for further scientific research will be the study of the relationship between cognitive
marketing and artificial intelligence, which can help understand and satisfy the needs of buyers, and
make marketing campaigns more successful.

Keywords: artificial intelligence, artificial intelligence tools, marketing, cognitive marketing,
digitalization of marketing, SEO, SMM, globalization.
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CTPATEI'TYHA POJIb BUCTABOK I APMAPKIB ¥ MAI:KETI/IHFOBII?'I
AIAJTBHOCTI AT'POIHIAIIPUEMCTB YKPAIHHU

na acpocexmopy Yxpainu eucmasku i apmapku 3aimaroms ocodiuge micye y nonimuyi
NPOCYBAHHSI  3ABOSKU  MOJNCIUBOCMI  6ubYyOo8ysamu MICcHi U  00820MPUBANl  GIOHOCUHU — MIdC
BUPOOHUKAMY, CHOJACUBAYAMU, NOCMAYATbHUKAMU U nocepeOHuxkamu. Ha eucmaskax i spmapkax
az2poKOMNAHii npedcmasnsaioms He auule cebe yu caiti OpeHo, a il cami supobu, ixni enacmusocmi, 0ito
ma QYHKYioHANbHI Xapakmepucmuku. Y cmammi po32nanHymo akmueHicme YKpaiHcbko2o azpobisnecy
¥ BUCMABKOBUX 3AX00AX. 36ePHEHO Y8A2y HA AKMYANbHICMb 8UCMABOK 8 CUTLY HeOOXIOHOCMI 8UEUEHHS
MEeXHON02IU, NOWYKy i0el, O3HAUOMNEHHS 3 DISHUMU YYACHUKAMU PUHKOBO20 OOMIHY. AKxmueHa
yuacmes YKPAIHCbKUX —A2PONPOMUCTIOBUX NIONPUEMCME )Y OeMOHCcmpayii cgoix O0o0cscHeHb Ha
MIJNCHAPOOHUX BUCABKAX 6KA3VE HA SUCOKUL PIBeHb A2posUpoOHUYmMsea 6 YKpaiwi, 3acmocysanis
CYYACHUX MEXHONOSTYHUX OOCACHEHb MA DANHCAHHS 600CKOHANIOBATNUCY | POSUWUPIOBANY PUHKU 30YMY.

KitouoBi crmoBa: MapKeTWHTOBI KOMYHIKaIlii, BUCTaBKH, SPMapKd, MOJENb KOMYHIKaIliH,
arpo0i3Hec.

DOI: 10.15276/mdt.7.2.2023.4

ITocranoBka mnpobseMH B 3arajJbHOMY BHIVIAAI Ta il 3B'I30K 3 BaKJIUBHMH
HAYKOBMMHM a00 NpaKTUYHUMHU 3aBJaHHsAAMHU. [lompu BIOCKOHalNeHHS W PO3BUTOK
MapKETUHTOBUX KOMYHIKAaIlIfHUX IHCTPYMEHTIB Ta pyX 3aco0iB y cTopoHy BcecBiTHBOI
Mepexi (y BIANOBIAb HA HAYKOBO-TEXHIYHHWM INporpec, MparHeHHsS BUPOOHUKIB 3MEHIIUTU
BUTPAaTH Ta 3HAWTH MOJIEPHI CIIOCOOM KOHTAKTy 31 CIIO)KMBadaMH M 1HIIMMHU cy0’€KTaMu
PUHKY) ICHYe psn raiay3ed 1 cdep ABSUIBHOCTI s SKUX Oe3mocepenHi KOHTAakT 31
CHOXHMBAYeM € BKpail BaXXJIMBHM Ta e€(eKTUBHUM i moaanbinoi cmiBmpaui. [amyss AIIK
VYKpaiHu € oJHI€I0 13 TakUX, OCOOIMBO JAJIS MIANPHUEMCTB 1 OpraHizaiii, skl MpaiioTh Ha
autoBoMy puHKY. Yacto moOM JeTanbHO O3HAaHOMUTHCH 3 Taly3eBUMU HOBHUHKaMH,
cripoOyBaTu iXxH1 (YHKIIOHAJIBHI BJIACTUBOCTI, MOCHUIKYBAaTUCh 3 PI3HUMH BUPOOHUKAMH,
NOCepeTHUKAaMH 4M KOHKYpPEHTaMH, 3pO3YMITH TEHJEHIIl Ta HampsiMH PO3BUTKY Traiy3i
HEoOX17HI 0COOMMBI KOMYHIKallli, TICHUH KOHTAaKT 3al[lkaBJIE€HUX CTOPIH 1 MOKJIHUBICTh
rmome po3yMiTH aKTyalbHy MHpomosuiito. Hes3Bakaioum Ha cydacHi JIOCSTHEHHS
iHQopMaLIMHUX TEeXHOJOTH y cdepl JeMOHCTpauii NpOAYKLii Ta MOCHYr, JUIs
arpomiAnpueEMCTB YKpaiHM ¥ CBITy 3pocTae HEOOXIIHICTh pO3’SICHEHb 3 MPHUBOIY
BJIACTUBOCTEH, POOOTHM YW Jii MEBHUX MPOAYKTIB, OOMiHY JIOCBIZIOM iX BHUKOPHUCTaHHA,
OILIIHIOBAHHS AKOCTI, YKJaJEHHS YroJ Ta 3JIACHEHHS IepCOHAJIbHUX KOHTAaKTiB. Taki
MOYJIMBOCTI yCl CTOPOHM PHUHKOBOI B3a€MOJii MOXXYTb OTPUMATH 3aBISKH BHCTAaBKOBO-
SAPMapKOBHUM 3aX0/1aM.
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AHaJIi3 OCTaHHIX JOCHiIKeHb 1 mnyOJikamid, B SAKHX MOKJAJEHUH IM0YATOK
BUPIlIEHHIO 1aHOI NPodJieMH i Ha AKi cnupaeTbest aBTOP. JloCHiKEHHIM i OIiHI Pi3HUX
3ac001B MapKETUHTOBUX KOMYHIKaIlIi MPUAUIAIOTH yBary 0araTo HayKOBIIIB Ta MPAKTHKIB y
cdepi MmapkeTHHTY B YKpaiHi Ta 3a i1 Mexkamu. Psi BiJOMUX CBITOBHX HAYKOBIIIB aHATI3YIOTh
MEXaHI3MH 3aCTOCYBaHHS PI3HUX IHCTPYMEHTIB y MOJITHI MPOCYBaHHS MiANPHEMCTB Ta
opranizaiii, 3okpema J[. Aakep, ®@. Kornep, I'. Accens, XK-XK. Jlamben, M. Iloprep, JIx.
Tpayr, C. 1i66, I'. Xyneit, E. Paiic, C. PiBkiH # iHmIl. BUBYEHHIO OKpEMUX MapKETHHTOBHUX
aCIIEeKTIB BHUCTABKOBO-SIPMApKOBOI [iSUIBHOCTI NPUCBSYYBAIM Tpalmi BiJOMI BITYM3HSHI
HaykoBIi Maitoseus €.J., Ipumax T.O., Samnatuncekuii B.M., JIyk’sueus T.L, Kynenko
H.B., ITramenko O.B. ta 6araro inmmux. [ligxonu ykpaiHCBKHX Ta iHO3EMHHUX JOCIIIHHKIB
MapKETUHTOBUX KOMYHIKaIlil 3aiexarb BiJ I1HTEpPECiB IOCI/DKEHHS Ta «TEOPETUYHHX
OKYJISIpiIB» KOHKPETHOT'O aBTOpa.

Bupinennss HeBHpilIeHMX paHille YacTHH 3arajibHOI Npo0JeMH, KOTPHM
NPHUCBAYYEThCH CTATTHA. Y MeXKax JaHOro JOCIHIPKEHHS KJIIOUOBY yBary 3BEpHEMO caMe Ha
pOJIi BUCTaBKOBO-SIPMAPKOBOI JISUTBHOCTI y PO3BUTKY OJHOTO 13 HAWBaXIIMBIIIMX CEKTOPIB
HAIlllOHAJIBHOI €KOHOMIKHM YKpaiHu — arponpoMHCIOBOro kKomiuiekcy. Ilompu 3Hauymiicts
CLIBCHKOTOCTIONAPChKOTO BUpOOHUITBA y ¢opmyBanHs BBII VYkpaiam Ta excnopri,
MapKETUHTOBUM OCOOJIMBOCTSAM TOJITUKM IPOCYBAaHHS HAJAa€ThCs HEJOCTaTHbOI YBaru.
30KkpemMa, MPaKTHYHO HEJOCTIDKCHUMH 3JIMIIAI0THCS MMTAHHS BIUIMBY BUCTABOK 1 SIPMapKiB
Ha TOCIOAAPCHKY MiSTIbHICTh, IHBECTUIIHHY aKTHUBHICTh, TEXHOJOTIYHICTh Tanmy3i. Ha nHamry
TyMKy, caMe Taki 3aco0M KOMYHIKAIliii HE JUIIC 3aiMar0Th OJHE 3 KIIOYOBUX MICIb Y
MapKETUHIOBIN AISIIBHOCTI arpocekTopa (0coOJuMBO MOro CKJaloBOi, sfIKa 30CepekeHa Ha
JIIOBOMY PUHKY), a i 3a0€3MeUyI0Th MPHUXiJ MOACPHUX TEXHOJIOT1H, OTJISAIIB Ta MiXO/IB 0
BIJIIIOBITHUX O13HECIB.

@opMyJIIOBAHHSI MeTH CTATTi (MOCTAHOBKA 3aBAaHHs). METOI IOCIIHKCHHS €
BHUBUYUTH OCOOJIMBOCTI BHCTaBKOBO-IPMApKOBHX 3aXOJiB Y MapKETHHIOBi KOMYHIKaIliiiHii
MOJITHIII arpomiANpPUEMCTB YKpaiHU Kpi3b MPHU3MY BIUIMBY iX Ha TOCIIOAAPCHKY MisSUIbHICTH
cexropy AIIK.

Cepen OCHOBHUX 3aBJIaHb JOCIIKEHHS BAPTO BHOKPEMHUTH:

— 3’sCyBaHHS pOJIi BUCTABOK (SIpMapKiB) y MOJITHII NMPOCYBAaHHS arpomiJnpUeEMCTB
VYkpainuy;

— JOCIHIPKEHHS 3B 13Ky MDK KOMYHIKAQTOpOM ¥ ayJUTOpi€l0 y Mpolieci BUCTABOK 1
SpMapKiB B arpapHOMY Oi3HecI;

— no0ys0Ba Mo/Iei KOMYHIKAIT arpomiANpUEMCTB 1]l Yac BUCTaBKOBO-SIPMapKOBHUX
3aX0]IiB;

— OILIIHKA y4yacTi YKpaiHCBKOTO arpo0i3Hecy y MIXKHApOJHMX BHCTABKOBUX 3aX0jaX B
VYkpaiHi Ta 3a KOpZAOHOM;

— 3’4CyBaHHs POJi MApKETHHIOBUX KOMYHIKAI[il arponiAnprueMCTB, sIKi IPALIOIOTh Ha
JIJIOBOMY PUHKY.

BukiageHHs1 OCHOBHOIO MaTepiajy JOCTIIKEHHSA 3 NMOBHHM OOIPYHTYBAHHAM
OTPMMAHUX HAYKOBHMX Pe3yJbTaTiB. YKpaiHChKHIl arpo0i3HEC CTUKAEThCSA 31 3HAUHUMH
TPYAHOILAMH B MPOLIECI FOCMOAPCHKOT TisSUIBHOCTI BIPOJIOBXK OCTaHHIX TPbOX JECATHIITH. 3
OJTHOTO OOKYy, PWHKOBI KOJIMBaHHS E€KOHOMIYHOI AaKTHBHOCTI B HaIllOHAJIbHIA EKOHOMIII
VYkpaiHu 3yMOBIIOIOTH HEOOXIIHICTH TOCTIHHOTO MPUCTOCYBaHHS JI0 HOBHUX YMOB,
MIJBUINEHOI yBaru N0 CHIBIpalll 3 IMOCTaYaJIbHUKAMH Ta IOCEPEIHHKAMHU. 3 1HIIOTO —
3pOCTaHHs PIBHS KOHKYpPEHILIi MoTpeOye aKTHBHOI y4yacTi arpomiANpHEMCTB Yy BUBYEHHI
PHHKY, JOCII/DKEHHSX KOHKYPEHTHOTO CEpelIOBHINAa W YIOCKOHAIEHHI MapKETHHTOBUX
ctpareriii [14, c. 80—81]. OkpiM TOTO, YCKJIATHCHHS MOBEIIHKH CIIOKWBAYIB, BILUTUB 3HAYHUX
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iHpopMalifHUX TOTOKIB Ha HHMX, MOTPEOye aKTUBHOI KOMYHIKAIIHHOI MisUIBHOCTI 3 OOKY
arpoIiNnpueEMCTB Ta OpraHizamiii 3 ypaxyBaHHA OCOOJHMBOCTEH arpopHHKY, arpoToBapiB
(mocnyr) Ta kmieHTiB. lle BHMMarae 3acTOCYBaHHS ONTHMAaJIbHUX 3aC00IB MapKETHHTOBHX
KOMYHIKaI[iii, CHpSIMOBaHUX HAa BCTAHOBJICHHS TICHUX KOHTAKTIB 3 LIJIbOBOIO ayIUTOPIEIO.

[lin yac moOYyZOBM MapKETHHIOBHMX KOMYHIKAllIMHMX KaMmIaHii B arpoOi3Heci
BYUIUBHM € BCTAHOBJICHHS B3a€EMOBHTITHOTO 3B’SI3KY MiX KOMYHIKATOPOM U ayIUTOPIEIO.
Taka cxema 3B’s13Ky MOXe OyTH:

1. OnDHOCTOPOHHBOIO — BUPOOHHMK (3aMOBHUK YW KOMYHIKATOp) HE MOXE Bijpasy
OTPUMATH pEakKIlif0 ayAauTopli Ha HaJicJaHe MapKeTHHroBe moBigomsieHHs [15]. s
PO3YMiHHS peakilii HeoOXigHO Oulblie Yacy abo K BUKOPHCTaHHS CHEI[iaIbHUX 3aco0iB.
CkaxiMmo, arpomiiNpuUEMCTBO, fKEe 3aiMa€ThCs BUPOOHUITBOM KOPMIB JJisi TBapuH
BUKOPHCTOBYE 30BHIIIHIO PEKJIaMy YHM peKJIaMy Ha MICHEBOMY pajio 3 METOI0 30UIbIINTH
KUIBKICTh ~ TIOTCHIIIWHUX  CIOXKHKBadiB. ICHyBaTMME TIEBHHUM Jar MDK HaJiCIIaHUM
MOBIJIOMJICHHSIM 1 pEakili€l0 Ha HHOTO 31 CTOPOHM TOTEHI[IHHUX KIIIEHTIB Ta, BiJIMOBIIHO,
MO>KJIMBICTIO TPOPAXyBaTH PE3yJIbTaT MAPKETUHIOBOI KOMYHIKAI[IHOT KaMIaHii.

2. JIBOCTOPOHHBOIO — BiJIPABJICHHS i OTPUMAaHHS MapKETHHTOBOTO TOBIJJOMJICHHS,
a, OTKe, W peakiis € OJHOYACHUMHU Ta BHUKOHYIOTHCSA IMEPEBaKHO 3 OJHAKOBOIO YacTOTOIO
[15]. [pukinagamMu Takux 3aco0iB MapKETHHTOBMX KOMYHIKALlid € TEPCOHAIbHUN MPOJIaK
CLTbCHKOTOCTIOAPCHKOI TEXHIKM UM Cy4aCHUX TEXHOJIOT1i, KOJHU BiI0yBaeThCs Oe3rocepeas
NPE3CHTAIlis] TOBAapy IOTCHIIHHOMY MOKYIIEBI MPEJACTAaBHUKOM KOMITaHIi-IpOJaBLs i
00roBOPIOIOTBCA OCOOJTMBOCTI 3aCTOCYBaHHS TOBapy (MOCIyru) Ta KIIOYOBI MapameTpu
TpaH3aKIIii.

CporogHi MapKeTHHIOBI KOMYHIKAI[IHI KammaHii OUTbIIOCTI CydacHUX MIAMPUEMCTB
OTNMPAIOTHCS, TOJIOBHO, HA JBOCTOPOHHIO CXeMy 3B’s3Ky. Lle cTano BUMyIIEHUM KPOKOM Y
BIJIMOBiIb HA 3POCTaHHS PIBHS KOHKYPEHIIl Ta Oa)kaHHS pO3yMITH Kpallle CBOTO CIOKHBaya,
HOro MOBEIHKY 1 CIIOHYKaJIbHI MOTHBH.

ToMy MapkeTHHroBi KOMYHIKaliil 4acTo € ABOOIYHHM IMPOIECOM, IO BUPAKAETHCS
no-Tiepie, y BIUIMBI MOBIJOMJICHb (2 OTXE IISUTBHOCTI MiJNPUEMCTBA) Ha IUIHOBY TPYILY
(crio’KMBayiB UM MMOCTAYaJIbHUKIB, KOHTAKTHUX ayJAUTOPINd Y KOHKYPEHTIB, TOCEPETHUKIB YU
CYCIILJIBCTBO); MO-ApYyre, y HEOOXIAHOCTI OTPUMYBATHU 3BOPOTHY i1H(popMalio (y BUIIISAIL
peakiii Ha TOBap YW 3BEPHEHHS, B3a€MOJII0 Ta iH.) Mpo meW BmiauB. Ilpu 1pomy oOHMIBI
CKJIa/IOBI OJIHAKOBO BAXKJIMBI: HE JIMILE SIKICHUH TOBAap HE TapaHTye YCHIX ChOTOAHI, ane i
1iKaBe I KpeaTUBHE pPeKJIaMHE 3BEpHEHHS He € ioro 3anopykoro. OG0B’ 13KOBUM €JIEMEHTOM €
MOJKJIMBICTh OLIIHKH CIIPUIHSATTS ayIUTOPI€I0 MAPKETUHTOBUX KOMYHIKAIIIH.

Taka BuMora jie yxe MmoHaj MiB CTOMITTS JUIs O6aratbox Oi3HEciB 1 cdep MisIbHOCTI.
Pyx B cTopoHy iHIuBIiyani3aiii MapKeTHHTY (puc. 1) 3yMOBJIEHHH BIJICYTHICTIO MOMJIMBOCTI
33JJOBOJIBHUTH YCIX MOTEHI[IHMX CIOXXHBa4iB OJHOYACHO IMiATBEPIKEHUH BHCOKOIO
e(eKTUBHICTIO KOHILIEHTPYBaHHSl yBarm Ha OKpeMHUX rpynax (CerMeHTax, Hillax, pUHKax) i
BiJIMOBITHUM 3aCTOCYBAaHHSAM 3aC001B KOMYHIKAIIiif.

Ponb MapkeTHHroBMX KOMYHIKAalli € 3HAYyHO ILIMPIIOK 1 Iependadyae He JIMILIE
B33a€MOJIi10 31 crokuBadyamMu. CKaXiMO JIJIsl arpONPOMHUCIIOBOTO Oi3HECY He MEHII BaKJIMBUMHU
€ HaNaro/[UKeHHs KOHTAKTY 1 B3a€EMOis 3 IIOCTAYATbHMKAMM. IXHI MOCIYTH BaKO
NEepeoLiHUTH B arpapHiii cdepi, amke BOHU 3a0€3MEUYIOTh «KPYTOMOTIK KamiTaty
BUPOOHUYO-KOMEpLIHHOT AismbHOCTI» [5, c. 107] uepe3 HeoOXimHICTh iX (MalIMHH,
MeXaHi3MH, OyJiBIi, CIOPYAH, TPAHCIIOPT TOILO) MOCTIMHO 3MIHIOBaTH i yIOCKOHAIIOBATH
JUTSL T ITPUMAHHS KOHKYPEHTHOT €()eKTUBHOCTI BUPOOHUIITBA.

3aco0u MapKeTMHIOBHX KOMYHIKaIliif, 3a IIMX YMOB, JOMOMAaratoTh 3HaXOAUTH KPALUX
MOCTAYaJIbHUKIB, 30UIBIITYBAaTH KOHKYPEHIIII0 MK HUMH IIOJO CIIBIpAIll 3 arpOKOMITAHIEIO
(BIAMOBITHO CHIBOpAIOBAaTA Ha BUTIAHINIMX YMOBAaX), HAJIAaro)KyBaTh JTOBTOTPUBATY

O.B. Ky3ux. Cmpameziuna poib 6UCmagox i ApMApKi6 Y MapKemun2o8itl OisibHocmi
asponionpuemcms Yxpainu
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B3aemoiro. [Torpeba B 3acTocyBaHHS pi3HUX 3aC001B KOMYHIKaIIii (peKJiaMu, epCOHAIBHOTO
MPOJaXKy, CTUMYIIOBaHHS 30yTy YM TPSIMOTO MApKETHHTY) 3pPOCTa€ i 4epe3 PO3MIUpPEHHS
MOCITYT TOCTAa4YaJbHHKIB, SIKE XapaKTEpPHE arpoceKTopy YKpaiHW BIPOIOBX OCTaHHBOTO
JECATUIIITTS Yepe3 HeoOXiaHICTh GaxoBoro koHcanTuHry [7, c. 100—104]. Taka nqomomMora He
JIUIIIE JIOTIOMArae OMiHUTH €()eKTUBHICTh BUKOPUCTAHHS OCHOBHHX 3aCO0IB IMiANPHUEMCTBA, a
i 3a0e3meuye MOKIIMBOCTI JUIsl MOJIEpHi3allii Ta 3pOCTaHHS KOMIIaHii.
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Pucynok 1 — PiBHI MapKeTHHTOBOI aKTUBHOCTI 3 MOTJIsAAY PUHKY [4, ¢.88].

Oco61uBUM MOMIYHUKOM Y LIbOMY € CHHTETUYHUNA IHCTPYMEHT KOMYHIKallli BUCTaBKH
1 IPMapKH, sIK1 «1aI0Th MOMJIMBICTh KOMITJIEKCHO BUKOPHUCTOBYBATH Y KOHKPETHOMY MICIi # y
KOHKPETHHI 4ac Liauil HaOlp OCHOBHMX 3ac00IB MapKETHHTOBUX KOMYHIKamii [9, c. 88]».
st ykpaiHChKOTO arpo0i3Hecy iX poJib JBOCTOPOHHS: 3 OJHOTO OOKYy € MeXaHI3MOM
BUBYECHHS 1 BTUICHHS Yy TOCHOJApChKY MISUIBHICTH HOBITHIX TEXHOJIOTIH, 3 1HIIOTO —
BHUCOKOE(EKTUBHUM CIIOCOOOM MPOCYBaHHS CBO€I JISUIBHOCTI M HAJaroJK€HHs KOHTAKTIB 13
HNOTEHIIMHUMU Cy0’€KTaMM 30BHIIIHBOTO MapKETUHIOBOT'O CEPEAOBUIIIA KOMITAHII.

BucraBki 1 sspMapku, Ik CHHTETHUHUHN 3aci0 MapKETUHIOBUX KOMYHIKalliil, 00’ eqHanm
OCHOBHI IHCTPYMEHTH: B PI3HMX YaCTMHAX peKjiaMy, CTUMYJIIOBaHHs 30yTy, MepCOHAIbHHMA
Npojax, MpsIMAKA MapKEeTHHT Ta OpraHi3aiilo 3B’s3KiB 3 TpoMajackkictio [6, c. 106]. Ha
BUCTAaBIll MOJAIOTh PI3HOMAHITHY pekiaMHy iHpopmanito (y pi3HHMX ii (opmax 1 mposiBax),
IPOBOAATH CeMiHapH, KOH(]epeHIii Ta 3ycTpidi, OPraHi3oBYIOTh KOHKYpPCH, JIOTEpei Ta
po3irpaiii, Mpe3eHTyI0Th NPOAYKIIIO, YKIaJal0Th YTOAU i MPOBOASTH NEPEroBOPH TOILO.

Ha BucraBkax Ta spMapkax NpEACTaBISAIOTH HE JIMIE KOMIIAHiIO-BUPOOHWKA YH
Ipo/aBlLsl TEBHOTO TOBapy, a M caMi BHUpoOM, iX BIACTHBOCTI, MAi0 Ta ()YHKIIOHAJIbHI
xapaktepucTuku. Cuia BIUIMBY TakuX KOMYHIKAlllii BHCOKAa, OCKUIbKM mependaydae
npodeciiiHO-TeXHIYHY HAOYHICTh, JOIMOBHEHY HEraHuUM 1 Oe3rocepenHiM HaJaHHAM YCiel,
[IKaBOi /U1 B1JIB1lyBaya, iH(popMaIlii.

BucraBkoBi 3axoaM Hagai0Th 0arato MOXKIUBOCTEH A1 BUPOOHHMKIB 1 CIOXKHMBAYiB
arponpoMHCIIOBOi Mpoaykuii ckoronaHi. Ilonpu gocTynHicTh iHQOpPMALIMHUX TEXHOJOTIH y
cdepi neMoHCTpaIllii arponpoayKilii, 3pocTae moTpeda y MosiICHEeHHI poO0oTH BUPOOiB, 0OMiHI
JIOCBIZIOM BUKOPHUCTaHHS, OLIHIOBAHHI SIKOCT1, YKJIQJIeHHI Yo/ Ta 3[1MCHEHHI IEPCOHATBEHUX
KOHTAKTiB 13 PI3HUMM YYaCHUKaMHU arporpoOMHUCIOBOIO PHHKY YKpaiHu i cBity. OTOX,
arpornpoMHCIIOBl BUCTaBKU/SIPMapKu € 3aX0/JaMH, SIKI MPOBOASATh Yy MEBHOMY Micli 1 B
KOHKPETHHH Yac 3 METOI MOKa3zy arponpoiyKiii Ta MOCIyr CIOKHUBYOTO 1 MPOMHUCIOBOTO
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MpU3HAYeHHs JUIsi 1HGOPMYBaHHs IUJIBOBHX ayJIWTOpPid, 3a0e3leueHHs KOMYHIKAaTHBHUX
KOHTAKTIB, YKJIaJlaHHs yroJ Ta 0e3rmocepennboi pearisaiiii ToBapis [6, c. 106—-107].

IcTopist BEUCTaBOK Ta sipMapkKiB Oepe CBii MOYaTOK 31 3BHUaHUX 0a3apiB, sIKi 3roJ10M
CTall KOMYHIKAIMHUMHM LEHTpAaMH HAI[lOHAIbHUX Ta HAaBITh MIDKHAPOJHUX MAacIITabiB.
BucTtaBkoBO-sipMapKoBI 3aX0JM € BAXJIMBUM MAapKETUHIOBUM JIAHIFOTOM: IOE€JHYIOTh
arpoIiANpPUEMCTBO 13 MOTEHIIHHUMY KIII€EHTaMU § IHIIMMHU YYaCHHUKaMH PUHKOBOTO MPOIECY
TOPSIT 13 PO3BUTKOM HaIllOHAIBHOT €KOHOMIKH Y KpaiHH.

Cepen ykpaiHChKOTO arpoOi3HeCy MapKeTHHIOBI KOMYyHiKaulii y (opmi BHUCTAaBOK i
SpMapkiB HaOyJlIu oOcoONHMBOI TOMyJaspHOCTI. barato imed, TEXHOJOTiM, KOHTAKTiB
arpoIiANpUEMCTBA OTPUMAIIN 3aB/SIKM aKTHBHIN y4acTi BIaCHUKIB 1 KEPIBHHUKIB Y CBITOBUX Ta
HAlllOHAIBHUX BHMCTaBKOBMX 3axojax. MOXXHa BHOKPEMUTH KUIbKa IPUYMH TaKoi
HOIMYJSIPHOCTI ITUX 3ac00iB KOMYHIKAIIH cepes] yKkpaiHChbKUX mianpueMiiB cekropy AIIK:

— JUISL IeSKUX BHJIIB arpompoyKIlii ¢ BHCOKOCPEKTUBHUN CIOCIO IeMOHCcTparil
nepeBar i 0COOMMBOCTEH TOBapy (CHCTEMH BEHTWJIALIT JUIsl TBApUHHUIIBKOTO Oi3Hecy abo
MOJICPHI 3aCO0U 3aXKCTY POCIIHH);

— BiABiAyBayaMH 4acTo € ocoOu (KEepiBHUKH W BIACHUKHU MiIMPHUEMCTB-IIOKYIIIIIB),
KOTpi O€pyTh KIIFOYOBY Y4aCTh Y IPUIHSITTI PIICHHS PO IMOKYIIKY;

— JIOTIOMAararmTh OTpUMATH iH(GOPMAIIII0 MPO OUYIKYBaHHS iICHYIOUMX Ta MOTEHI[IHUX
KIIIE€HTIB, pO3MIMPUTH 0a3y JaHUX MPO KITIE€HTIB 1 MApTHEPIB;

— 3a0e3Mevyr0Th MUTTEBUI BIATYK PO TOBAPH-HOBUHKH, KOMITAHIIO, ii iMi/DK, 3HAHHS
1IHHOBAIIH 1 HOBHX TEXHOJIOT1I;

— J03BOJISIOTH 3a0e3nedyBaTtd 1H(OpMAaLiiHy MNPUCYTHICTH arpomiJnpHeEMCTBAa Ha
PUHKY (0COOJIMBO 1€ aKTYaIbHO JUIsl BHYTPIIIHBOTO PUHKY YKpaiHn).

CeiToBa oprasizamis JOCTDKeHb BHUCTaBKOBOI mismbHOCTI (LleHTp mocimimkeHb
BucraBkoBoi iHaycTpii — CEIR Exhibition Census), sika € HeKOMepIiiHOK TpodeciiHO
Oprafizami€ro, 3aiMa€eTbCsl JOCHIIKCHHSIMH BHCTaBOK Yy CBITI 3 METOK OIIHKHU
KOMYHIKaI[ifHOi CKJIa0BOi, BaXJIMBOCTI TaKWX 3aXOMIiB [UIA CYYacCHHX ITiIIPUEMCTB,
opranizauiii, cnoxusayiB tomo. CEIR MicTuTh HailOu1blly y CBITI KOJEKII0 NEPBUHHUX
JOCTI)KEHb, MOB’SI3aHUX 3 BHCTAaBKaMH, 0araTo 3BITIB, SIKI TOIIOMaraioTh Kpaile 3p0o3yMITH
CBIT MapkeTHHry. lLleHTp mnpoBOIUTH B Trajly3l MapKETHMHIOBUX KOMYHIKallli MpOBiIHI
00’ €KTHBHI JOCIIKEHHS 1HyCTpii BUCTABOK 1 BiAMOBIIHUX 3ax0aiB [10].

3rigao mammx CEIR Exhibition Census, 01u3pko 48% BHCTaBKOBUX KOHTAaKTIB HE
noTpeOyIOTh JOJATKOBOTO J3BIHKA JUIsl 3aBEPILIEHHS YKJIaJaHHA yroau. YTOIW YacTo
HiANUCYIOTh Yy TpoLEeci MpPOBEIEHHS BHUCTABOK: 1€ 3MEHIIYe TpaHCAKIiiiHI BHUTpaTu
arpomiANpUEMCTB, OB’ s3aH1 3 MOLIYKOM 1H(opMallii, BEAEHHSIM M€PEroBOPiB, TPOBEICHHIM
JOJAaTKOBUX  3ycTpiue Tomo. OTxe, BHCTaBKU/APMAapKu 3a0€3Me4ylOTh  BHCOKY
peHTa0ENbHICTh 1HBECTULIN U arpomiIpUeMCTB, HIO M€ pa3 MIATBEPIKYE BHCOKY
aKTyaJbHICTh Ta €()EKTUBHICTbh TAKUX 3aXO/IiB.

Onuparounch Ha OCHOBHI MOJE]l MAapKeTHHTOBUX KOMyHikamii [3, c¢. 108—117], B
Ipoleci aHalli3y BUCTaBKOBO-sIpMapKoBHUX 3axojiB y cektopl AIIK mo’kHa 3amponoHyBaTu
aKkTyalbHy [yl arpomiJIpueMCTBa MOJENb KOMYHIKalii, ska BigoOpaskae O0COOIMBOCTI
KOHTAaKTy MK €eKCIIOHEHTOM 1 BI/IBIIyBadueM, KU B1ABIAYe cTeH] (puc. 2).

BucraBkoBi 3axomu alOTh  MOXJIIUBICTH HPSIMOTO KOHTakTy BHpPOOHHKA 1
MOTEHLIHHOTO KIIEHTA, IO € iX 0COOIMBOIO MEPEBAroI0 JIsl arpOINPOMUCIIOBHUX IMIIPUEMCTB,
0COOJMBO THX, SIKI MPAIIOIOTh Ha JI0BOMY pUHKY. Lle € omHuMM 31 cnoco0iB 3MEHIIEHHS
YUHHUKIB B1IBOJIIKAIOYOTO BIUIUBY.

O.B. Ky3ux. Cmpameziuna poib 6UCmagox i ApMApKi6 Y MapKemun2o8itl OisibHocmi
asponionpuemcms Yxpainu
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Pucynok 2 — Moaens KOMyHiKaIii arpomimprueMCTB i yac BHCTABOK Ta SpMapKiB
[ckmameno 3a: 13, c. 48-49; 3, ¢. 108-117].

BignpaBHuK 3BepHEHHA (KOMIIaHIs-y4aCHUK arpoBHCTAaBKHM) OTpPUMYeE OuIbLIy
MOYKJIUBICTB!

— KOHTPOJIIOBATH X1J] KOMYHIKaLlIHHOTO MIPOIECy;

— IIBUJIKO pearyBaTH Ha OYiKyBaHHS aJlpecaTa;

— 3MIHIOBaTH CBO€E CTABJICHHS 10 IPeMeTa Mpe3eHTallii.

OpmHak yMOBHW, $IKIi TAHYIOTh MiJ Yac SpPMapKH, 30KpeMa BeIMKa CKYMTYEHICTh Y
BUCTABKOBIM 30HI Ta IIyM, IO JOHOCHTbCSA 3 IHIIUX CTEHJIB, MOXYTh CIOTBOPHUTH 3MICT
MIOBIIOMJICHHSI, SIK€ MparHe HaJicjaTh arpoKOMIaHis 10 BiaBigyBaua. Kpim Toro, MOXyTh
3’SIBUTHCS 1HII 30BHIIIHI BiBOJIKAIOYI YMHHUKH (HANpPUKIAJ, CEMAaHTHYHUN IIyM, KU €
PE3yJIbTaTOM HETPaBUILHOTO BHOOPY CIIiB 00 CHMBOJIIB BiITPABHUKOM), @ TAKOXK BHYTPIIIHI
NOPYLIEHHsI B oJiepKyBaya (TOB’si3aHi, cepe] 1HIIOro, 3 Horo BIKOM, 3/I0pOB’SIM, BTOMOIO,
emolIisiMu). BinmosigHo y mporieci pearizarii KOMyHIKaIliifHOT KaMITaHii arpormiApueMcTBa 3
BUKOPUCTaHHSM BHCTABOK/SpPMapKiB OCHOBHE 3aBJaHHsI — MOOyayBaTH 1 MpeICTaBUTH
MOBIJIOMJICHHSI TaKMM YWHOM, W00 IONPH YTBOpPEHI 30ypeHHS BOHO OyJIo 3po3yMijie
0JIep’KyBadeM BiJIIOBITHO J0 MOYaTKOBOTO HaMipy MapKeTOJIOTB 1 KEPIBHUKIB (ipMu.

[Ipu oMy, «BHCTaBKa € 3aXOJIOM, ITIOB’SI3aHMM 13 JIEMOHCTPAI€0 TPOIYKIi Ta
MOCYT, MPOCYBAHHSAM iX Ha BHYTPIIIHIN Ta 30BHIMIHIA PUHKH 1 BUBYEHHSM 3 I[I€I0 METOIO
KOH IOHKTYpPU PUHKY». SIpMapok € IisTbHICTIO, «0e3MocepeIHhO MOB’ I3aHOK0 3 ONTOBOKO 200
PO3APiIOHOI0 TOPTIBJICO, IO PETYISIPHO MPOBOAITH Y MEBHOMY MICIli 1 B KOHKPETHI CTPOKI)
[2].

BucraBkoBi 3axoam y Oaratb0oX Taiy3sX CTalOTh ChOTOJHI KOMYHIKaIiitHUMU
[IEHTpaMHu HE JIMIIE HaIllOHAJIBHUX, a M CBITOBUX MacmTaOiB. BigBiqyBaHHS TakuX BiIOMHUX
3ax0/iB B YKpaiHi SIK MDKHApOJHa arponpoMHCIOBa BUCTAaBKa 3 MOJbOBOIO JIEMOHCTPALI€I0
texHiku ArpoEkcmo, MixHapoaHi arpomnpoMHCIOBl BHUCTaBKH «Arpo-20...», «3epHOBI
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TexHOoJIOT1», «Agro Animal Show» i iHImIUX, yxe cTaM €)EKTUBHUMH IIaTHOpMaMH IS
BJIOCKOHAJICHHS BHMPOOHMIITBA, BIPOBA/KCHHS 1HHOBAIlil, Mpe3eHTalii HOBMHOK B YCIX
chepax ykpaincpkoro AIIK. Taki nimoBi 3axoau BiIKpuiu O€37114 MOXKIMBOCTEH ISt
chiBOpami 3 pi3HUMH KpaiHamu W JiiepaMH CBITOBOTO arpapHoro cekropa. Bonu i Hamani
3QJIMIIAIOTHCS HArOAOK I OpraHi3ailii MiajJory MiX NPUBAaTHUM OI3HECOM 1 JEprKaBoOlo,
acoliamisiMu i IHO3EMHUMHU TPEACTaBHUKAMH [§].

Crain TakoXX 3ayBaXWUTH, IO CaMe€ PI3HUISL MDK CIOKHMBYMM Ta JUIOBUM PUHKaMHU
BU3HAYa€e ONTHUMAaJbHI 3aCO0M MapKETWHTOBUX KOMYHIKaIlii Ta MiAXOIU /0 MPOCYBAaHHS,
TOBapHOI ¥ I[IHOBOI TMOJITHKH 1 PO3IMOAUTY BIAMOBIIHO. AJKe TOKYMIB Ha puHKy B2B €
3HayHO MeHIue, Hbk B2C [5, c. 163], BiamoBigHO i MacoBi 3aco0uM KOMyHIKamii OymyTb
XapakTepU3yBaTUCh HHU3bKOK €(QEKTUBHICTIO, 4Ye€pe3 HU3bKY MMOBIPHICTh NOTPAIUISIHHSA
NOBIIOMJICHHS 710 LUIbOBOI ayaurtopii. Tomy 3aranpHa pekinama 3 Oaratbma ii dopmamu
CTaIOTh HEPAL[iOHATbHUMH 1HCTPYMEHTAMHU.

Ille ogHa BiAMIHHICTH MK IMMH PUHKAaMH, KOTpa IMOKa3ye 3aJeKHICTh MOMHUTY Ha
TOBapY IPOMMCIOBOTO NPU3HAYEHHS BiJ] IONUTY Ha CIOXHBYI TOBApPH, CBIAYUTH IPO
3pOCTaHHs MOMUTY Ha TiJIOBOMY PHHKY Y BiJIOBi/b HA HOro 30UnbmeHHs Ha puHKY B2C (un
HaBMaku). Arpokommanii B YKpaiHi, KOTpi 30CEpPEIKYIOTh CBOIO MisUIbHICTH TOJOBHO Ha
JIOBOMY PHHKY IOCTIHHO CTEXaTh 32 CIIO)KMBYMM IOMUTOM, a0H MIBHIIIE BiJpearyBaTu Ha
3MiHH. BiAmoBigHO 3ac00M MapKETHHTOBUX KOMYHIKAIIM arpomiAnpHeEMCTB MAlOTh IIBUIKO
JTiSTH Ha [UTBOBY ayauToOpiro (TMOKYMIs, IOCTavyalbHHUKA, MocepenHuka). Came Tomy
NEepCOHAIBHUN MPOJIAXK YM CTUMYJIIOBAHHSA 30yTy TaK 4acTO 3aCTOCOBYIOTh Y IIbOMY CEKTOPI.

OCKiNBbKM TOKYIII TOBapiB IMPOMHUCIOBOTO NpPHU3HAYCHHs € mpodecionanamu,
BIUIMHYTH HA IXHIO IyMKY 3HA4HO CKjiajHime [5, ¢. 164]. CnonTaHHi pilIeHHS PO MOKYIKY
arpoToBapy Ta HEMOiH(GpOPMOBAHICTh MPO MEBHI XapaKTEPUCTUKU TOBAPY PAAIIEC € BUHITKOM.
Hanpuknan, nokynka OopollHa CHOXHMBAayeM ISl IOMALIHbOI'O BUKOPUCTAHHS IEPEBAaXHO
XapaKkTEepU3yeETbC HUM 3a TaTyHKaMH: BUIIUH, Nepmui, apyrud. BopgHodac mnokymnka
OoporrHa BiyIiIoM 3a0e3ne4YeHHS AJIS IMANPUEMCTBA, IKE 3aMa€eThCs BUITIYKOIO OB’ sI3aHa 13
BUBYCHHSM 3HAYHOI KUIBKOCTI XapaKTEPUCTHK, 30KpeMa KpPOXMAallo, KICHKOBHHH, OLIKIB,
KHUPY, MIHEpAJIbHUX cosiell. 3HaYyHO rMOIIe po3yMiHHS CBOIX TOBapiB MOKYMISIMM Ha PUHKY
B2B Bumarae ckjamHIIMX MapKeTWHTOBHMX KOMYHIKAIiii y mporeci mpocyBaHHs. Tomy
BUCTABKH 1 spMapku HaOyJIM Takoi MOMYJSPHOCTI cepell arpolNpOMUCIOBUX MiMPUEMCTB B
ychoMy CBITI Ta YkpaiHi 30kpema. [lommpeHi TakoX AETaNbHIMII PEKJIaMHI MPOCIEKTH 1
OpolrypH, Karajlor-mMapKeTWHr W 1iHIN 3aco0W, SKI JeTalbHO MOXYTh IOSCHUTH
npodecitHOMY MOKYIIIIO 0COOIUBOCTI MPOTIO3UIII].

VYkpaiHCbKI HiANPHEMII B arpapHoMy Oi3HecCi B)K€ JaBHO 3pO3YMUIM W aKTHUBHO
MPaLoTh HAJl TUM, 1100 BUOYAYBAaTH TICHI i TOBrOTpUBajl BIAHOCHHU 31 CBOEIO LIJIHOBOIO
ayautopiero. BogHowac Ha JIJI0OBOMY PHHKY TICHMM B3a€MO3B’SI30K 1 PiBEHb B3aeMOJIi
MPOJABLIB 1 MOKYMI[IB 3HAYHO TPUBAIIIINN, HI)K HA CIOKUBUOMY PHUHKY [5, c. 164]. [Tokynka
JUI CIIOKMBaya MPOAYKTY XapuyBaHHS BHUKOPHUCTOBYETHCSI HUM KOPOTKHI MPOMIKOK 4acy.
Toni sk TpaHcakIlis Ha AUIOBOMY arpOpUHKY Iependadae He JIUIIE caM MPOIeC MOKYIKH, ajie
I micnsnpoaaxHe o0CITyroByBaHHS, KOHCYJIBTYBAaHHS 11040 €(PEeKTHUBHIIIONO0 BUKOPUCTaHHS,
MapTHEPCTBO, YMOBU PO3PaXyHKIB.

Taxkum unHOM, TpodeciiiHi cy0’ekTn Ha puHKY B2B Ta yacTo TeXHOJOriuyHO CKiIajaHi
TOBapU BUMAararoTh OCOOJIMBOTO IMIIXOAY HE JIUIIE 0 MPOIaXiB, aje i 10 pelTH CKIAJ0BUX
MapKEeTUHTY Ta TOJITUKM TNpocyBaHHA. Lle € Ie OgHMM CBIAYEHHSM aKTyaJlbHOCTI M
MOMYJISIPHOCT] BUCTaBKOBHUX 3aXOJlIB cepell YKPaiHChbKUX arpoMiIpUeEMCTB, sIKI 4acTO A1I0Th
Ha CIIO’KMBYMX 1 TUTOBUX PUHKAX OHOYACHO.

YpomoBK OCTaHHIX JBOX JECATHIITH arpONPOMHUCIIOBI BUCTaBKH HAOYJIH 0COOIUBOL
HOMYJASPHOCTI BcepeauHi YKpaiHu. Tak, BHCTaBKa «Arpo» OJIWH 13 HaiBimomimumx i
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HalJJaBHIINX BHCTABKOBHX 3aX0/iB B YKpaiHi. TyT Ha mpoTs3i 6araTb0X poKiB 3yCTpIYaINCh
pi3HI Cy0’€KTH arponpoMHCIOBOTO PHHKY, IIO0 «OOMIHSATHCS IOCBIZOM, YCIIXOM a0o
Henayamu [1]». Sk 3a3HaumB O. [lorpeOHuMi (oauH 13 OpraHi3aTopiB BHUCTaBKH «ATpo-
2021»), nns OaraTbOX TOBapiB 1 MOCIYr Taki 3axoiu (BUCTaBKW/APMapKH) € BKpau
BaYUIMBUMHM JUIsI IPOCYBAHHS Ta, 3pEIITON0, KYMiBIi-poaaxy. [Ipomaxi arpapHoi TexXHIKH,
oOaHaHHA, TEXHOJIOTIH TOIIO € YCKJIaJHEeHMMH Oe3 KOHTAaKTy BHUPOOHMKA 1 TOKYIILA,
MOTpeOyIOTh aKTHUBHOI ydacTi 000X CTOPiH, MOJIMBOCTI TOPIBHATH, CHPOOYBAaTH, OIIHUTH
HasBy. BUCTaBKM X, KOTpi OpPraHi3oBYIOTh B YKpaiHi JOTPUMYIOTHCS MPUHIHUITY: «Oyab-sKa
arpapHa KOMIIaHisl He3aJIC)KHO Bijl cTaTyCy 1 ()iHAHCOBOTO TOJIOKEHHS, OYIb-IKUH MaJIHi 4u
cepenHiit pepmep, MOXKE B3ATH y4acTh Y BUCTABII [ 1]».

OcrtanHsi BelMKa MDKHApOJHA arpolpOMHUCIIOBA BUCTaBKa B YKpaiHi BigOynach y
Kuegi 08-11 uepBus 2021 p. — 33-1 MixkHapoaHa arponpoMuciioBa BuctaBka «AI'PO-2021».
Bucragska 3i6pana 1080 komnaniii-yyacHuis 3 Ykpainu. Cepeq iHO3eMHUX YYacHHKIB Oyiu
nignpuemctBa 3 Himeuuwnu, [lonpmii, Kwuraro, JlutBu, Iramii, Typeuuumnu. KinbkicTb
BimBiqyBadiB — moHan 90 tuc. Cruig BiA3HAYATH TO3UTUBHUK JOCBII YKPalHCHKUX
arpomiANnpUEMCTB y Wi  [ismbHOCTI. Tak, MJOCATHEHHS TaKUX arpONpOMHUCIOBUX
3axiHOYKpaTHCHKUX KOMITaHii Ta ixHiX ToproBux mapok sik TM «Poaunna xoBOackay, TM
«Pocana», TM «Momnokis», TM «Enikyp», TM «Terpa-Arpo», TM «Kopmin», TM «Ynapy,
T™M «Pubak», TM «[amimis» Ta Oarato iHIIMX, 3HAYHOIO MIpOIO 3YMOBJICHI AKTHBHHUM
BUKOPHUCTAHHSM TEXHOJIOTIH 1 MOXJIMBOCTEH, SIKi BUBYAIM BIPOJOBXK POKIB TXHI BIIACHUKH H
TOTI-MEHEHKEPH Ha MIKHAPOJIHUX BUCTaBKaX 1 SpMapKax.

I cmpaBmi Taki CBITOBI BHCTaBKOBO-APMAapKOBi 3axoau sK s TpHKiIamy Paris
International Agricultural Show (670 tuc. BimBigyBauis), Agritechnica Hannover (450 Twuc.
BiaBimyBauiB), Agroexpo Turkey (350 Tuc. BiaBimyBauiB), International Green Week Berlin
(400 Ttuc. BimBimyBauiB), EIMA International (280 Ttuc. BiaBimyBauiB) € HaHOUTBIIMMHU
rajly3eBUMHU TMOMAISIMH, SIKI JalOTh 3MOTY HE JIMIIE CHUIKYBaTUCh 3 MpodecioHamamu i
CHOXHMBAYaMH, a W BIJKPUBATH HOBI TEHJICHIINH, HACOJIOKYBATHCh HEHMOBIpHUM
BUJIOBHILIEM, TECTYBaTH HOBI IPOIYKTH i TEXHOJOT] Ta 6arato inmoro [16].

[IpoBenemMo O1iHKY aKTUBHOCTI YKpPaiHCHKUX arpOBUPOOHUKIB Y BUCTABKOBUX 3aX0Jax
PO3IIISIHEMO CTAaTUCTHYHY 1H(POPMaLiI0 OJHIET 3 HAHOLIBII MONYISIPHUX Cepell YKPATHCHKOTO
Oi3Hec-cepenoBuIa BUCTAaBOK Agritechnica, sika BigOymace 10-16 nucromaga 2019 p.
(cBimoMo oOpano mepioz 10 moyatky emifgemii Covid-19 Ta BoeHHHX iii 3 OOKY POCIHCBKOT
dbeneparii) y m. ['annosep y Himeuunni (tabi. 1, Tadi. 2).

Tabmunsg 1— Ton-20 kpaiH yyacHHKIB BUCTaBKOBHX 3ax0/iB Agritechnica Hannover y 2019 p.

. . KinekicTh BignocHe 3Ha4YeHHs
Io3uris Kpainu-yyacHUKU BUCTaBOK : . .
YYaCHUKIB 1HO3EMHUX YYaCHUKIB
1 Himeuunna 1 060
2 Itamia 370 21,2%
3 Kuraii 161 9,2%
4 Hinepnanau 113 6,5%
5 Typeuunna 112 6,4%
6 OpaHnrris 100 5,7%
7 ABcTpist 81 4.6%
8 ITombima 65 3, 7%
9 BenmukoOpuranis 61 3,5%
10 Jlanis 59 3,4%

50




. . . ISSN 2522-9087  (Print)
MapkeTusr i mudpoBi TEXHOJIOTIT Tom 7, Ne 2, 2023 ISSN 2523-434X (Online)

[Tponosxennst Tabm. 1

11 Irmis 56 3,2%
12 Icmanis 51 2,9%
13 CIHIA 49 2,8%
14 OixsH s 47 2,7%
15 Kaunana 40 2,3%
16 Pocis 38 2,2%
17 Ykpaina 31 1,8%
18 UYecbka Pecrybiika 29 1,7%
19 IIBerist 24 1,4%
20 bpazwumis 20 1,1%
3aranpHa KUJIBKICTh 1HO36MHHUX YYaCHHUKIB 1743 86,5%

Jxepeno: [11].

Tabmuns 2 — Ton-20 kpain BigBigyBauiB BucTaBku Agritechnica Hannover y 2019 p.

) . o ) KinpkicThb BinHocHe 3HaYeHHS
[To3unis Kpaiau-BiaBigyBadi o . . .. .
BiJIBITyBayiB 1HO3EMHHUX BiJIBiJlyBayiB
1 Hinepnanmm 15384 11,0%
2 Janis 11732 8,4%
3 ABCTpis 8911 6,4%
4 Iramis 8248 5,9%
5 [IBeitapist 7330 5,2%
6 Pocis 7253 5,2%
7 Opaniris 6137 4.4%
8 Benukobpuranis 6034 4.3%
9 Ykpaina 5718 4.1%
10 ITombima 5179 3, 7%
11 IBewis 5106 3,6%
12 Yecbka Pecniybrnika 4260 3,0%
13 dinuIaHais 4143 3,0%
14 Benwrisa 3411 2,4%
15 CIIA 3220 2,3%
16 Ipnanmist 3159 2,3%
17 PymyHis 2664 1,9%
18 Typeuunna 2167 1,5%
19 YropumHa 2096 1,5%
20 Kaunana 1537 1,1%
3arannHa ‘IiiJ'II)KiC"‘FL i§03eMng 140169 81.1%
npodeciiHuX BiABiAYyBadiB

Jlxepeno: [11].

VYKpaiHChKI MIAIPUEMII arpolnpoOMHCIOBOTO CEKTOpa € AaKTUBHUMHU YyYaCHUKaMU
BUCTaBKOBHUX 3aXO[iB: 3/100yBaloThb 3HaHHS, BUBYAIOTh TEXHOJOTIi, IIyKalOTh 17ei,
3HaOMJIITbCA 3 YYaCHHKAaMHM PUHKOBOrO OOMIHY B CBITI. YKpaiHChKUH arpo0i3Hec
JIEMOHCTPYE CBOi JOCSTHEHHS Ha MIKHApPOJHMX 1 CBITOBHX arpoOBHUCTaBKaX, MiJTBEPKYIOUN
BHUCOKHI piBEHb BUPOOHHUIITBA, TOCATHEHHS Ta Oa)KaHHS PO3IIUPIOBATH PUHKH 30YTY.
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Boanouac, OCHOBHUM KaHaJOM CHIJIKYBaHHS YIPOJOBK IMPOBEICHHS arpOBUCTaBKH €
npsMa po3MOBa, IO CYNPOBOKYETHCS JIEMOHCTpALIEI EKCIIOHATIB, MpPEJICTaBICHUX Ha
crenai. 1106 30aratuTy 1 TPUBEPHYTH yBary 10 TOBIAOMJICHHS, YaCTO BHKOPHCTOBYIOTH
JIOJJATKOBI €JIEeMEHTH (HANpHKIJIaZ, MYJIbTUMEIIHHI Mpe3eHTalii, creniaibHe o(QpopMIIeHHS
CTEHJIIB, IEMOHCTpAIIiS MMPOAYKIIii, CEMIUTIHT). 3aBIIKH MOXJIMBOCTI BITUBATH HA BCl OpraHu
9yTTS BiJIBilyBaviB, 3BEpHEHE 1O HHUX IOBIJOMJICHHS MOXXE TEpeaBaTHCS HE TIIBKU Yy
BUTJISAI BepOabHOTO KOOy (po3MOBa), a W Bi3yaJIbHOro (O3HAMOMJICHHS 3 €KCIIOHATaMH,
Meperisil MPEe3CHTAIlil, Teperyisa] peKJIaMHHX MarepialliB), 3BYKOBI (TPOCIyXOBYBaHHS
MY3UKH Ta 3BYKY), HIOXOBI (BUIIPOMIHIOBAaHHS BHOPAaHHMX apoMaTiB), CMaKoBi (Aerycraris) i
TaKTUIbHI (IOTHK 10 BUCTABICHHUX MPOIYKTIB). 3aKOJOBAHE TAKMM YHHOM ITOBIJOMIICHHS
JOXOJHTH J0 YYaCHUKA IPMapKYy, a MOTIM BiH IIEPETBOPIOETHCS HA 3pO3yMilli HOMY CUTHAJIH.

BHCHOBKH 3 1aHOT0 A0CJII:KEHHS | IePCNEeKTUBH MOJAJbIINX PO3PO0OK 32 JaHUM
HanpsiMoM. BucTaBKOBO-SpMapKoBi 3aX0au 3aliMarOTh OCOOJIMBE MICIE B MapKETHHTOBUX
KOMYHIKAI[IIX arpoImianpueMCTB. 3aBIsIKM HUM YKpaiHChKHHM arpoOi3HeC OTpUMYE HOBI
MOYKJIMBOCTI Il BAOCKOHAJICHHS, CITIBIpAIll i IONIYKY HOBUX PHHKIB 30yTYy:

— BHCTaBKH 3/1aTHI 3a0€3ME4YUTH JIBOCTOPOHHIM 3B’S30K BiANpaBHUKA i ollep:KyBada
3BEPHEHHS: BIINIPaBJICHHS, OTPUMaHHs, peakilis € ogHodacHuMH. Lle nae 3Mory arpokomnasii
HIBUAKO 3pPO3YMITH JIOCSTHEHHS KOMYHIKalliHHOTO eQeKkTy, a, OTXKe, MiABUIIUTH
e(eKTUBHICTh BUPOOHUIITBA i MAPKETHUHTY arpoIriIMPHUEMCTBA;

— Ha BHCTaBKax (spMapkax) arpoOKOMIaHii JAEMOHCTPYIOTh CBiii OpeH, MisIbHICTD,
cami BUpOOM Ta iX BIIACTHUBOCTI, J1if0 Ta (YHKIIOHATIBHI XapaKTepHCTUKU ToBapiB. [Ipu npomy
e(eKTUBHICTh BIUIMBY Ha BIiJBiIyBauiB BUCOKa 4Yepe3 MNPOQeciiiHO-TEXHIYHY HAOYHICTb,
Ha/laHHA yciel BaxauBoi BiaBimyBauy iH(opmanii. 3a manumu opranizanii CEIR Exhibition
Census maibke MoJIOBUHA KOHTAKTIB Ha BUCTABKaX 3aKIHYYETHCS MiAMUCAHHSAM YO/,

— 3ampoIrOHOBaHAa MOJENb KOMYHIKalii arpomiAnpHeMCTB IIiJl 4Yac BUCTABOK Ta
SApMapKiB CBIIYUTH MPO PSAJ BiIBONIKAIOYMX YMHHUKIB y TPOIECI TAKUX 3aX0/iB. BignmosigHo
MOBIIOMJICHHSI CITiJ] IPEACTABIISATH TAKUM YMHOM, 00 HOT0 YITKO pO3yMLTH OJIepKyBadi,

— YKpaiHChKi arpOBUPOOHUKU € aKTUBHUMHU YYaCHHUKAMU MDKHAPOJHUX BHCTABKOBHX
3aX0/1B BOPOAOBXK Oaratbox pokiB. [linnpuemiil B arpapHoMy Oi3HECI 3aBASIKM LUM
MapKETUHTOBUX KOMYHIKaIliiM BUOY/IOBYIOTh TICHI ¥ IOBrOTpHBaJli BIJTHOCHHHM 31 LIIJILOBOIO
aynuropieto. Llle 611b11010 MIPOIO 11€ CTOCYETHCS THX KOMIIAHIN, SK1 MPAIIOIOTh Ha JIITTIOBOMY
PUHKY.
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The Strategic Role of Exhibition and Fairs in Marketing Activities of Agribusiness of
Ukraine.

The aim of the article. The purpose of this article is to study the features of exhibition and fair
events in the marketing communication policy of agro-industrial enterprises of Ukraine, in order to
find out their impact on the economic activity of the agricultural sector. Within the scope of the
article, it is expedient to single out such tasks as clarifying the role of exhibitions (fairs) in the policy
of promotion of agricultural enterprises of Ukraine; research of the connection between the
communicator and the audience in the process of exhibitions and fairs in agrarian business; building
a communication model of agricultural enterprises during exhibition and fair events; assessment of
Ukrainian agribusiness participation in international exhibition events in Ukraine and abroad;
clarification of the role of marketing communications of agricultural enterprises operating in the B2B
market.

Analyses results. Exhibitions and fairs have become particularly relevant in many businesses
due to their high level of efficiency. For the agricultural sector of Ukraine, such marketing
communications occupy a special place in the promotion policy due to the possibility of building close
and long-term relationships between producers, consumers, suppliers and intermediaries.

At exhibitions and fairs, agricultural companies present not only themselves or their brand,
but also the products themselves, their properties, action and functional characteristics. Due to the
professional and technical visibility of such appeals, the possibility of providing any information that
is interesting to the consumer, the effectiveness of such means of marketing communications increases.
Moreover, despite the availability of modern methods of contact with consumers, in the agricultural
sector there is a growing need to explain the operation of complex products and technologies, to share
experience in the use and quality of products, to make personal contacts with various participants
within the global market.

The article examines the activity of Ukrainian agribusiness in exhibition events both inside the
country and abroad. Attention is drawn to the relevance of exhibitions due to the need to study
technologies, search for ideas, get acquainted with various participants of the market exchange. The
active participation of Ukrainian agro-industrial enterprises in the demonstration of their
achievements at international exhibitions is emphasized. This indicates the high level of agricultural
production in Ukraine, the use of modern technological achievements and the desire to improve and
expand sales markets.

Conclusions and directions for further research. Exhibition and fair events occupy a special
place in the marketing communications of agricultural enterprises. Thanks to them, Ukrainian
agribusinesses get new opportunities for improvement, cooperation, and finding new sales markets.
Exhibitions are able to provide two-way communication between the sender and the recipient of the
request: sending, receiving, and reaction are simultaneous. This allows the agricultural company to
quickly understand the achievement of the communication effect, and, therefore, to increase the
efficiency of the production and marketing of the agricultural enterprise.
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The effectiveness of exhibitions and fairs is high due to the professional and technical visibility
of such events and the possibility of providing all important information to the visitor. According to
the CEIR Exhibition Census organization, almost half of the contacts at exhibitions end with the
signing of agreements. Thanks to these marketing communications, agricultural producers build close
and long-term relationships with their target audience. To an even greater extent, this applies to those
companies operating in the B2B market.

At the same time, the proposed model of communication of agricultural enterprises during
exhibitions and fairs indicates a number of distracting factors in the process of such events.
Accordingly, it is necessary to take care of a clear understanding of messages by the target audience.

Keywords: marketing communications, exhibitions, fairs, communication model, agribusiness.
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TEOPETUKO-METOAWYHI 3ACAIM OIIHIOBAHHSI PHHKOBOI BAPTOCTI
OB’EKTIB IHTEJIEKTYAJIbHOI BJACHOCTI

Posenanymo meopemuxo-memoouuni numanHsa 6apmicHO20 OYiHIOBAHHS 00 €KMIG IHMeNeKMYaNbHOT
enacnocmi. Cghopmosano ma 0OIPYHMOBAHO DYHOAMEHMANLHI NPUHYUNYU  8APMICHO20  OYIHIOBAHHSL
IHMeNeKmMyabHOl 6IACHOCTI, SIKI MICHO KOPEIOIOmMb 3 MOYHICMIO Md 00 €KMUGHICMIO 30TUCHIOBAHOT OYIHKU.
Busnaueno 06i 6az06i ck1a008i 6apmicHOI OYIHKU [HMENeKMYAIbHO20 NPOOYKMY — GHALIMUYHY Ma
PO3DAXYHKOBY, — 2paMOMmHe NOEOHAHHS SIKUX 00360JI8€ CHOPMYSAmMU HAYKOBO OOIPYHMOBAHUL pe3yibmam
oyintoeanus. Jloeedeno, wo Kpim PUHKOBOL 6apmocmi 6 HAYKOBOMY 00i2y GUKOPUCMOBYIOMbCs | THUL
3HaueHHs eapmocmi 00 '€Kmy IHMENeKmYalbHOi GIacCHOCmI: I[H8eCMUYIliHG, CMpaxoeda, 3aCMAGHA,
yemanogua, ineecmuyiina. Chopmoeano 8U3HAUEHHs KOJHCHO20 8UOY 8APMOCHI MA 008€0eHO 3ANeHCHICMb
ix 3HauenHs 6i0 CMAOIi HCUMMEBO2O YUKTY THMENeKMYATbHO20 NPOOYKMY, 8APMICMb K020 OYIHIOEMbCS. 3
BUKOPUCMAHHAM NPOYedypU KOJIeKMUBHOI eKCHePMHOI OYIHKU OMPUMAHO KOHKPEMHI KIIbKICHI pe3yibmamu
PO3PAXYHKIG PI3HUX 8UOI8 8apMOCHi NO CMAOIAM JHCUIMIMEBO2O YUKIY IHMENeKMydlbHO20 NPOOYKMY, 6
OCHOBY SIKUX NOKIAOCHO CNIGGIOHOUICHHS PUHKOBOI 8aApmMOCMI iHMENeKMYaibHO20 Mo8apy i HUUX 6uodie
8apmocmi IHMeleKmMyanibHol 81ACHOCHI.

KirouoBi cnoBa: iHTeNeKTyallbHa BIACHICTh, )KHTTEBUH IMKII, BAPTiCHA OIliHKA, CITiBBiIHOIICHHS,
e(EeKTHBHICTH, TPOMHUCIIOBI MiIPUEMCTBA
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IMocTaHoBKa NMpPodJieMH B 3araibHOMY BUIJISIAI Ta ii 3B'S130K 3 BaXKJINBUMHU HAYKOBUMH
a00 NMPaKTHYHUMM 3aBAAHHAMHU. [IpoBOASUM NOCHIIKEHHS METOAOJIOTIYHUX Ta E€KOHOMIYHMX
3acal IHTEeNEKTyalbHOI BIACHOCTI, MOKEMO CTBEPKYBATH, IO €IWHE, YUM JIIOJIMHA JIHICHO MOXe
BOJIOZITH - 1I€ T€, 110 BOHA caMa CTBOPIOE. | eauHe, 10 BOHA MOXKE CTBOPHUTH 0e3 MoTpedu, 106
XTOCh IHIIMH JaB il IS HBOTO SKYCh CHUPOBHMHY, — 1€ 1HTEJNEKTyalbHa BJIAacHICTh. SIkpa3 Takoro
pe3yabTaTy OYiKYIOTh IIPOMHMCIIOBI MiIIPUEMCTBA, TUIAHYIOUM Ta BUKOHYIOUHM 3HAYHI 3a oOciramu
3aB/aHHA B c(epl CBOET 1HTENEKTYalbHO-1IHHOBALIMHOI JIsNIbHOCTI. Pe3ynpTaTH iHTENeKTyaabHO-
IHHOBAIIIHOI [iSTTBHOCTI Ta CTBOPEHA IHTEJEKTYalbHOI BIIACHOCTI € KIIIOYOBHM JDKEPETIOM
€KOHOMIYHOTO pPO3BUTKY. CBiTOBa MpakTUKa IOKa3ye, L0 1HBECTHUIIi B 1HHOBAIl Ta 00'€KTH
IHTENIEKTYaJIbHOI BJIACHOCTI 30UIBLIYIOTBCS 3 KOXKHHUM DPOKOM. YKpaiHCBKI MiJIpUEMCTBA
MTOCTYIAOTHCS TTO3UIIISIMU CBITOBUM JIiJIepaM, HAIPUKIIA/l, TAKUM TEXHOJIOTTYHHUM TiraHTaM, sSIK

© 2023 The Authors. This is an open access article under the CC BY license
(http://creativecommons.ora/licenses/by/4.0)
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Apple, Volvo, Scandinavian Airlines, Alphabet Inc. (Google), Boeing, Microsoft, AMD, Huawei,
Oracle, Siemens 3 BucOkMMHM MMOKa3HUKaAMHU PUHKOBOT Kamitamizaiii [1, 2].

[IpoTte, mompu HasBHICTb CYTTEBOIO BiACTaBaHHsJ, OCTAaHHIMU POKAMU PO3BHBAETHCS
TEH/ICHIIS 10 30UIbIICHHS YaCTKU 1HTENEKTYaIbHUX MPOAYKTIB y CKJIaJi HEMaTepialbHUX aKTUBIB
YKpaiHCBKUX MIANPUEMCTB, TOMY JIOTIYHO BHHHUKA€e MpoOJeMHE IMTaHHSA IIOB’s3aHE 3
(dbopmyBaHHSIM, OOJIKOM, OIIIHKOIO, YIPABIIHHAM pe3yJbTaTaMU 1HTEJIEKTyaJbHO-1HHOBAIIHHOI
TisbHOCTI. JIOCHTH aKTyaJIbHUM CTa€ 1 THUTaHHS pPO3POOKH Ta HAyKOBOTO OOIPYHTYBaHHS
METOAMYHUX TIOJOKEHb Ta aJTOPUTMIB BapTICHOTO OIIHIOBAaHHS OO0 €KTIB I1HTEIEKTyaJbHOL
BJIACHOCTI Ta MiABUIIEHHS €()eKTUBHOCTI iX pUHKOBOTO BUKOPUCTAHHS.

HenockonanicTe HassBHOI HOPMAaTHBHO-NIPABOBOi 0a3M OLIHIOBAHHS, BiJACYTHICTh II€BHX
ITOPHUTMIB YIIPABIIHHS 1HTEJIEKTYaIbHOIO BJIACHICTIO BiJI MOMEHTY ii CTBOPEHHSI 10 KOMEPIIHHOTO
BUKOPUCTAHHS PE3YJIbTaTIB 1HTEIEKTYaJIbHO-1HHOBAIIHOI JiSJIBHOCTI POOJIATh KOHYE HEOOX1THUM
CTBOPEHHSI HAayKOBOTO OOIDYHTYBaHHs Ta PO3pOOKY HAayKOBO-METOAMYHMX PEKOMEHAALlN L1010
MiABUILEHHS €()EeKTHBHOCTI PHUHKOBOTO BHUKOPHCTAHHS OO0’€KTIB IHTEJIEKTyaJlbHOI BIIACHOCTI Ha
IIPOMUCIIOBUX MiIPUEMCTBAX.

AHaJIi3 OCTaHHIX J0C/iIKeHb | ny0uaikauii, B IKUX MOKJIaJeHUil N0YaTOK BUPIlLICHHIO
AaHoi mpoOJieMH i Ha sIKi cHHpaeTbesi aBTOP. METOOW BapTICHOTO OIIHIOBAaHHS IIpaB
IHTENIEKTyaIbHOT BIIACHOCTI BUKJIMKAE IHTEpeC 0araThox JOCIiAHUKIB. [l0 IIbOT0 Yacy BITYM3HSHI Ta
3apyOiHI HAYKOBIl NMPEACTaBUIN HAYKOBIM CHUTBHOTI 3HAYHY KUIBKICTH JOCHIIKEHb 3 ILHOTO
nutanss [1-20].

3HayHuil 00cAr poOOTH MO BUPIMIEHHIO MPOOJIEMH BapTICHOTO OIIHIOBaHHS 00 €KTIB
iHTenexTyanpHoi BiuacHocti mpoBenu B.I. Bopsenko, O.M. Bysukina, O.b. ByrHik-CiBepcbkuid,
T.O. I'ycakoBcbka, C.M. Imnsmenko, B.C. Mopo3zos, /. Kouicki, C.Hari, T.0.Ko6enesa, O./1.
Butsuneka, C.1. KoBansuyk, A.B. Kocenko, O.1. Macnak, O.J1. Csarouskuii, H.I1. Tkauosa, I1.M.
[uOynpoB. AHami3 iX HayKOBHX MyOJiKalliii Mokasye, 110 BapTICHE OIIHIOBAaHHS Ta PUHKOBE
MO3MIIIOHYBAaHHS TpaB IHTEJEKTYaJllbHOI BJIACHOCTI B JOCTaTHiIM Mipi MOBHO BUB4YeHI. OnHak
e(peKTUBHOIO METOJly OLIIHIOBAaHHsSI PUHKOBOI BAPTOCTI 1HTEJIEKTYyaJlbHOI BJIACHOCTI Ha LIeW 4Yac 1ue
HE iCHYE.

Jis Ouibll JeTalbHOTO PO3YMIHHS CTaHAAPTHOTO 1 PHHKOBOTO MPOILECIB BAapPTICHOTO
OLIIHIOBAHHS HEOOX1AHO MO/1aJIbIlle BUBYEHHS TEOPETUYHUX Ta MPAKTUYHUX MPOOIEMHU, OB’ I3aHUX
3 pOo3pOoOKOI0, BIPOBA/PKEHHSIM Ta PUHKOBOIO peai3alli€lo IHTEIEeKTyaJIbHUX MPOJYKTIB Ta MOCIYT.
BinnoBigHO HemocTaTHS po3poOJieHICTh HpoOsieM 1€l ramysi, a Ie il HayKOBO-TIPAaKTUYHE
3HAYEHHS BU3HAYMIN BUOIp TEMHU IIi€l cTaTTi, i METy Ta TOJIOBHI 3aBJaHHS.

BujineHHsi HeBHMpilleHMX paHille YacTHH 3arajbHoi  NpodJjieMH, KOTPUM
npucBsiuyerbesi crarrs. CydacHM yac XapakTepusyeTbess OypXJIMBUM PO3BUTKOM E€KOHOMIKH,
TOMY 3'SBJISIFOTbCA PI3HOMAHITHI TEXHIYHI PIIIEHHS, SIKI BIAPI3HAIOTHCS 1HHOBALIMHUM MiIXOJIOM.
Takox 3pocTae KibKICTh HAYKOEMHHX Taily3ell BUpOOHUIITBA, B 3B'13KY 3 LIUM 3HAUYEHHS HAsBHOCTI
IHTEJIEKTyaJIbHOI BJIACHOCTI B aKTHBaX BUPOOHHUIITBA OaraTtopa3oBo 3pocrtae. lle BaxkiuBa
HemaTepiajbHa IlepeBara, sKe BIUIMBAE Ha BapTiCTh KommnaHii Ha puHKy. Came TOMy OLIIHKa
IHTEJIEKTYaJIbHOT BIACHOCTI - Ba)KJIMBE MUTAaHHA Ul 0aratboX MiANPUEMIIB. 3pOCTaHHS 3HAYEHHS
BapTICHOI OIIIHKH MpaB Ha 00'€KTH 1HTEJIEKTYaJIbHOI BJIACHOCTI MOB'A3aHO 3 TUM, 1110 «CTPATEri4HO0
CUPOBUHOIO» IS MIANPHEMCTB, SIKI BUPOOJSIOTH HAYKOMICTKY HPOAYKIIIO, € KOMEpPILIHHO IiHHI
imei, odopmileHi MaTeHTaMH, CBIIOLTBAMH, IIIEH31SIMH, IO MAlOTh MPaBO HA BUPOOHUIITBO i1
peanizaiio HayKOMICTKOI MPOJYKIli, a TaKoX HOy-Xay 1 JIOTOBOPH, MOB’s3aHI 3 iX Mepenadyero.
Came ToMy iX BapTiCHa OLIIHKA ITOCTYIIOBO MEPETBOPIOETHCS B OAMH 3 HAWBAXKIIUBIIIMX HAIPSMKIB
EKCIIepTHU3M 1HBECTHIIIMHUX TIPOEKTIB 1 Oi3Hec-IUIaHIB Kopropariid, ©OaHkiB, (iIHaHCOBO-
MPOMHCIIOBUX T'PYII.

11T Ilepepsa., M.B. Macaax. Teopemuxo-memoouuHti 3acaou OYiHIO8aAHHs PUHKOBOT
sapmocmi 00’ €kmie inmeneKmyanbHol 61ACHOCI
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B nanuii yac BUKOPUCTOBYIOTHCS TPH OCHOBHI MiIXOJU 0 MPOBEACHHS BapTICHOI OI[IHKU
IHTENEKTyaIbHOI BJIACHOCTI — BHUTPATHUM, MOPIBHSUIBHUHN (PUHKOBHIA) 1 MPUOYTKOBUH, KOXKEH 3
SKAX Ma€ CBOi PI3HOBUIHU, CBOi MepeBard Ta HENOMIKU. ICHYroul TpaauiiiiHI MiAXOAH IIHPOKO
MPEJICTABICHO SK B O(MIMIMHUX METOAMYHUX TIOJIOKCHHSX MIOJ0 OI[IHIOBAHHS 1HTEICKTYaTbHOL
BJIACHOCTI, TaK 1 B YUCJICHHUX HAYKOBUX JOCIIDKEHHSIX. Pa3oM 3 TuM, mo3a yBaroro JOCIHIIHUKIB
3aJMIIMIacs mpoOieMa BpaxyBaHHS JKUTTEBOTO LUKIY OO0’€KTYy IHTEIEKTyaJlbHOI BIACHOCTI.
@®opMyBaHHS TaKOro pPOAY METOJUYHHMX PEKOMEHJAIllil € Ba)JIMBOIO HAyKOBOK 3a/layelo.
AKTyanpHICTh BHUpIIICHHS IIi€l 3amadi 30UTBIIYETHCS 3 OIJISAY Ha Te, IO OI[iHIOBAHHSA
IHTEJIEKTYaJIbHO1 BJIACHOCTI, SIK IPABUIIO, 3[IHCHIOETHCS TIJIBKU 3 OTJISAY Ha PUHKOBI MEPCIEKTUBU
IHTENIEKTYaIbHOTO MPOAYKTY. AJie, KpiM PUHKOBHUX IEPCIEKTUB, IHTEJIEKTYaJbHOI BIACHOCTI Mae
1€ HU3KY MOXKJIMBUX HANpSMKIB CBOTO BUKOPHCTaHHS: cpepa 1HBECTHIIIH, 3aCTaBH, CTPAXyBaHHS,
BHECKY B YCTaBHHUH KaITliTall 1 Take iH.

@opMy.TI0OBAHHS METH CTATTI (MOCTAHOBKA 3aBJaHHS). METOIO AaHOTO JOCIHIKEHHS €
(dbopMyBaHHS HAYKOBO-METOAMYHUX IOJIOKEHb Ta MPAKTHUYHUX PEKOMEHJIAIIN 00 BU3HAUEHHS
OpraHi3aliifHO-eKOHOMIYHUX JOMIHAHT, SKi CTalOTh OJHIEI0 13 TOJOBHUX PYIIHHHX CHJI IO
3a0e3neyeHHI0 e(heKTUBHOrO OLIHIOBAaHHS PHUHKOBOI BapTOCTi 1HTENEKTyalbHHX TexHoJorid. Lle
Ha/Ia€ peajbHy MOIIMBICTH 3aCTOCOBYBATHM OTPUMaHi pE3ylbTaTH Ha MPAKTHUIl, 3IHCHIOBATH
pETyIIOBaHHS Ta YNPaBIiHHS IHTENEKTyallbHUMHU TEXHOJOTiIMH, 30Kpema B cdepi TpaHchepy Ta
KOMepIiaii3amii pe3ysbpTaTiB iHTeIeKTyaIbHO-IHHOBALIHOT AisUTbHOCTI IPOMHCIIOBUX i IIIPHEMCTB.

BukinageHHs1 OCHOBHOIO MaTepiajqy JdOCTIIKEHHSI 3 MOBHHM OOIPYHTYBaHHSIM
OTPUMAHMX HAYKOBHX pe3y/bTaTiB. BapTicHe OIiHIOBaHHs iHTEJIEKTYaJIbHOI TEXHOJOTI — Ie
MPOLIEC BCTAHOBJICHHS PUHKOBOI BapTOCTI O0'€KTa OIIHKHU JUIs CHEHU(IYHUX LiJeH, pe3yabTaToM
SKOTO € HAyKOBO OOTpYHTOBaHA PUHKOBA MO3UIIIsS IHTEIEKTYaJIbHOTO TPOIYKTY.

[TpoBeneHHs BapTICHOTO OIIHIOBAHHS 00’ €KTY 1HTEJIEKTYaIbHOI BIACHOCTI MOXE MaTH pi3Hi
3amadi i pi3Hy MeTy. [IpakThka OIiHIOBAaYiB BapTICHOTO BUPAKEHHS 1HTEICKTYaJTbHOI TEXHOJOTIT
nependayvae yacTilie BChOro OJIHY 3 HACTYITHHUX 33]1a4:

— BCTaHOBJICHHSI LIHU Ha 00 €KT IHTENEKTYaJbHOI BJIACHOCTI MIX 3alliKaBJICHUMH B HOTO
MOKYTILII Ta IPOAAKY KOHTpareHTaMu;

— 00TpyHTYBaHHS MaKCUMAaJIbHO MOKJIMBOI IIIHU HA 00’ €KT 1HTEJIEKTYaJbHOI BIIACHOCTI, SIKY
MIr OM OTpUMAaTH MAaTEHTOBIACHUK BiJl MOTEHIIHHOTO MOKYMIIS (CIIOKKUBAYa);

— 00TpyHTYBaHHS MaKCUMaJIHbHO MO>KJIMBOI IIIHM HA 00’ €KT 1HTEJIEKTYaIbHOI BIIACHOCTI, SIKY
MIr OM 3ampoIoHyBaTH NOKYIElb (CMOXKHUBaY) MOTEHIITHOMY aTeHTOBIACHUKY;

— BH3HAYEHHS IOTOYHOI BapTOCTI OO’€KTY IHTEIEKTYaJbHOi BIJIACHOCTI SIK HasBHOTO
HeMaTepiaJbHOr0 aKTHUBY MPOMUCIOBOTO MiIPUEMCTBA,;

— BU3HAYEHHS PO3MIpy YIYIIEHOI BUTOIM MAaTEHTOBIACHUKA BHACIIIOK HACTAHHS SKUXOCh
HEraTUBHUX MOJiN Ha MiMPUEMCTBI;

— KUIBKICHE OOTpYHTYBaHHS pO3MIpY pOSATI (MayllagbHOro IJIATEeXKy) IMPH YKJIaJEeHHI
TEH31HHUX I0TOBOPIB;

— BU3HAYEHHS pO3Mipy HENMPaBOMipHOTO 30aradyeHHs MPaBONOPYIIHUKA BUKIIOYHHX TIPaB HA
00’ €KT 1HTENEKTyalbHOT BIaCHOCTI,;

— OOTpyHTYBaHHSI pPO3MIPYy EKOHOMIYHMX 30MTKIB TIPAaBOBJIACHHKAa Ha OCHOBI CYMH
3aMolisiHOl IIKOJIM BHACHIJOK HENPOMIPHOTO BUKOPUCTAHHSA O0’€KTY IHTENEKTYaJbHOI BIACHOCTI
IHIIMMH cy0’ €KTaMU TOCIIOJIapIOBAHHS;

— BCTAQHOBJICHHS CIPABEIJIMBOI PUHKOBOI I[IHM HA 1HTEJIEKTYaJIbHUI MPOAYKT MPHU MPOJAKy
HOro 1HIIOMY Cy0’€KTY IOCIIOIapIOBAHHS;

— 1711 BU3HAUEHHS Ta OOIPYHTYBaHHS TEPMiHY KOPUCHOI'O BUKOPHUCTAHHS IHTENIEKTYaIbHOTO
IPOAYKTY;

— e OIIHKM (iHAHCOBOi CHpaBeIIMBOCTI KOMEpLiHHOiI omepamii 3 00’ €KToM
1HTEJIEKTyaJIbHOI BIIACHOCTI (TTpOJIax, JIIIIEH3yBaHHs, TIepe/Iada, IHBECTYBaHHS ).
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Pi3H1 mocnmiHUKK 3BUYAHO MOXKYTh MPUUTH A0 Pi3HUX PE3YJIbTATIB, ajle¢ PUHKOBA BaPTICTh
IHTEJIEKTYaJIbHOT TEXHOJIOTIi € O0'€KTUBHOIO BEIIMYMHOIO, IO BiITBOPIOE, 3 OJHOTO OOKY, CTaH
PHHKY, 3 IHIIIOTO — CTaH 00'€KTa Ha TICBHUM P10/ Yacy.

Ominka — 1e TOpolec BCTAHOBJICHHS JOCIIJTHHUKOM BapTOCTi O0O0'€KTa OLIHKH JJIs
cnenuiuHUX IUJIeH, pe3ylabTaTOM SKOrO0 € HayKoBO OOIpyHTOBaHa JyMKa IIpO BapTiCTh
iHTEeNneKTyanbHOro 00'ekty. IIpu 1boMy BOHa BKJIIOYae B cebe 1Bi 6a30Bi CKIAI0BI — aHATITHYHY Ta
PO3PaxyHKOBY, — MOE€AHAHHS (POpMY€e HAYKOBO OOIPYHTOBaHY AyMKY [3].

AHalliTHYHA CKJIag0Ba — II€ aHaJli3 MHUHYJOI, MOTOYHOI Ta NMPOTHO3YBaHHS MalOyTHHOT
CUTYyallli Ha pUHKY, BUBUCHHSI Ha/IaHUX 3aMOBHUKOM JIOKYMEHTIB, AYMOK II0OJI0 BaXKJIUBOCTI THX YU
iHImMX QakropiB, sAKi B OUIBINIA UM MEHIIIA Mipi BIUIMBAIOTh HAa BapTICTh 00'€KTa OLIHKH,
caMOCTIHUN BHOIp JOCIITHUKOM JDKEpes iH(opMallii, MOXKIMBUX MiAXOIIB Ta METOIIB OIlIHKH.
Came aHaNiTUYHA CKJI/I0BA MOSICHIOE MOYJIMBICTh OTPUMAHHS Pi3HOT BAPTOCTi, OTPUMAHOI Pi3HUMHU
JIOCHITHUKAMU.

Po3paxynkoBa ckjazoBa — II€ BBEIACHHS OTPUMAHHUX pPI3HUMH CHOCOOAaMH JAaHUX M0
MaTeMaTUYHUX (OpMYJ 1 OTPUMAaHHS Pe3yJbTaTiB, sIKI 3HOBY OyIyTh aHATITUYHO MEepepoOsaTucs,
MTOKY JIOCITITHAK HE TIPHUIAJIE IO KIHIIEBOT METH, SIKa 1 BU3HAYAE MOTO 3aB/IaHHS.

BapticHa oIliHKa iHTeleKTyaJlbHOI TEXHOJIOTii JOCHUTh CKJIaJHa Ta BiJAMOBiAalbHA pobOOTa.
EdexTuBHe 11 BUKOHAHHS, Ha HAITy TyMKY, MOXJIMBE TiJIbKU NIPU JOTPUMaHHS NEBHUX MpaBui abo
MIPUHIIMIIB, K1 MPoQeCiiiHi OIiHIOBaul HA3UBAIOTh PYHAAMEHTATLHUMHU.

Ha nymxy B.C. Mopo3oBa ta C.B. Illukupunoi [3] Takoro poay NPUHIUIN MalOTh HE
TITBKA €KOHOMIYHY MPHUPOAY, @ MOBUHHI BIATBOPIOBATH 1 1HINI HANpsIMKH, SIKI TICHO KOpEIIOIOTH 3
TOYHICTIO Ta 00’ €KTHBHICTIO 3/IiICHIOBAHOI OIIHKH.

Ha puc. 1 mnpencraBiseMo cCHUCTeMY MPHUHIMIIB PHHKOBOTO OLIHIOBaHHS 00 €KTIB
IHTENeKTyalbHO1 BIacHOCTi. /{7 Kpamoro CHOpUHHATTS 3HAYYIIOCTI Ta chepu BUKOPUCTAHHS
MPOMOHOBAHUX MPHUHIIMITB BCS iX CYKYIHICTh PO3JUIEHAa TPU XapakTepHi rpynu. biipln moBHe
BUKOPUCTaHHS THX YM IHIIMX NMPHHIHUIIB, HA HAIly JyMKY 0arato B YoMy 3aJIe)KUTh BiJ] 3aB/IaHb,
OCHOBHI 3 SIKMX MU BUKJIQJIM BUIIIE, III0 CTOSITh ME€PEJl OL[IHIOBAYEM.

SIKI0 BapTiCHY OIIHKY 1HTENEKTYAIBHOTO MPOAYKTY MPOBOJUTH HOTO MAaTEHTOBIACHUK, TO
OUTBIIOI0 MIpOIO CIIIJI BpaxyBaTH MepuUly Tpylny HPUHIUIIB, SKI OpPIEHTOBaHI Ha MaKCHMalbHE
JNOTPUMAaHHS [Kpa3 IHTEpECiB MATEeHTOBJIACHUKA. SIKIIO BapTiCHE OIIIHIOBAaHHS 3aMOBJISIE
MOTEHIIMHUN CMOXKKUBay (MOKYIIEIh) 1HTENEKTYalbHOI TEXHOJOT1], TO B IbOMY BHMAJKY OLIbIIO0
MIpPOIO BUKOHYIOTHCSI MPUHIMIHN, BIJHECEHI J0 JIPYroi IpyIu, sKi OpiEHTOBaHI Ha JOTPUMaHHS B
MaKCUMaJIbHIH Mipi sIKpa3 iHTepeciB croxkuBaya 00’ ety IB.

[Tpu BUKOHAHHS 3aBIaHb MiATOTOBKH IHTEIEKTYaJbHOTO MPOAYKTY JI0 PUHKOBOI peaizamii
0a30BUMH BHMOTaMH JJIsi NPOBEJCHHS BapTICHOI OLIHKK 00’ekTy IB moBHMHHI OyTH NpHHLIUIH
JOTPUMAaHHs 3aKOHIB PUHKOBOI €KOHOMIKHM. Bci mi nii B MakcuManbHIA Mipi OyayTh CIPUSTH
TOYHOCTI Ta 00’ €KTUBHOCTI PE3y/IbTaTiB MPOBEIEHOTO OLIIHIOBAHHS.

11T Ilepepsa., M.B. Macaax. Teopemuxo-memoouuHti 3acaou OYiHIO8aAHHs PUHKOBOT
sapmocmi 00’ €kmie inmeneKmyanbHol 61ACHOCI
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[TpuHOMIM TOTpUMaHHS iIHTEpECiB MPABOBIACHHUKA iHTETIEKTYaIbHOI TEXHOJIOT 11
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IlIpunyun kopucnocmi — o00’ext 1B 3manui Ilpunyun 3amiwgenns — Bapticts 00’ exTy IB He Mexe IHpunyun ouikyemoi KopucmHocmi — BapTicTh
3aI0BOJIGHATH notpedu peaspHOro abo MEPEBUINYBATH  IHIIOTO OO’€KTY 3 TaKOK XK o6’ekty  IB  Bigmosimae  ouikyBaHHAM
MOTEHIITHOTO TPAaBOBJIACHUKA Ta IHIINX Cy0’€KTIB KOPHCHICTIO a00 BHTPAT HA CTBOPECHHS aHAIOTIYHOTO [AaTCHTOBJIACHMKA Ta  CIOXHBa4Ya MO0

PHUHKY Ha IIPOT:3i IIEBHO TEPioay

00’€eKTy (SKIIO TIe MOKIIHBO) MalfGyTHIX BUIOJ] Ta JOXO/IiB

[MpuHIMM TOTpUMaHHS IHTEPECiB CIOXKKMBAYa IHTENEKTYaIbHOI TEXHOJIOT11

Ilpunyun z2panuynoi  npoOyKmueHocmi. .
. Ipunyun 000amKo6oi PURH P . POy . Ilpunyun 36anancosanocmi -
Ilpunyun exnadenna — BapTiCTh DOOVKIMUEHOCH. Busnauae BuuUepmHICTH pecypcy B dHaci: HoNAraE B TOMY, WO Gyl
00’exty IB 301bIIy€ETBCS IpH MOSBI BI;I 5 ;; waeThCR  HAABHICTIO MOYaTKOBa €()eKTHBHICTh 3MEHIIYIOTHCS IO AKOMY Tumy Y BHaCH}(I)CTi
HOBOTO BapTICHOCTBOPIOIOYOTO GUIbI BHFLIHHX YMOB MW MEXi, KOJIM BUTpPATH Ha pecypc MOYMHAIOTH BiToBinac OITHMATLHE
¢axTopy (HEe 3aBXKAU MPOIOPLIHHO S YM06’€KP HEPEBUILYBATH mpupict BapTOCTi S (baxropis
BUTpaTam Ha HOBHH (akTop) . Ty IHTEJIEKTyaIbHOI TEXHOJIOT .
OLIIHIOBaHHS BUPOOHUIITBA.
[TpuHIKITN TOTPUMAHHS 3aKOHIB PUHKOBOT €KOHOMIKH
Hpunyun Hpunyun  3min 3 ..
Hpunyun . o i Ilpunyun nonumy Ilpunyun [puny . Ipunyun naiiGineu
3anexcnocmi. Bapricth ma npono3uuii. KOHKypeHuii. yacoMm Ttemnu  HTII epexmusniniozo
3aJIe)KMTh  BiJl  SKOCTI norpedam Ta iHa 3aleKUTL Bi KoHkypentis BILIUBAIOTh Ha
bt yp

6 OYiKyBaHHAM . MODATEHE P — eukopucmannsa. Bumarae
obnaHaHHs, ae p p .

CITiBBiJHOILICHHS BCTaHOBIIIOE !
CITOKUBAETHCS nei JlaHoro 06’€eKTy IB i 3HaXO/DKEHHsI  HaMKpalimux
o6’ext IB TEXHOTOTTHOrO oty - ra CHPABCATHMBY 3MCHIIICHHS iioro BUPOOHMYHMX YMOB IS

WHKOBY BapTiCTh .
PHHKY Hg?noe.}/lém Ha PHUHKOBY BapTIC BapTOCTI crioxkuBaHHA 00’exTy 1B
OD FKT

Pucynok 1 — XapakrepuctuuHi rpynu 0a30BUX HPUHIHUITIB PUHKOBOTO OI[IHIOBaHHS 00’ €KTIB 1HTEJIEKTYaIbHOI BiacHocTi (IB)
JI>keperno: aBTOpchKa po3pooKa
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Ha 3Ha4yeHHs BapTICHOI OIIIHKHU 1HTEJIEKTYaJIbHOTO MPOIYKTY 0arato B YOMY BILTHBAE
BUJI BAPTOCTi, OLIBIII KOHKPETHA MeTa 11 onliHtoBaHHs [4] (puc. 2).

IaBecTuilina JlikBiganiiina OnoparkoBaHa Cnoxusya IuBectumiiina

CHpaBeI{J’II/IBa pI/IHKOBa BH'HH BapTOCTl HaTeHTOBJ'IaCHI/IKa
00’exTiB IB

Baytpimns YcranoBya 3acTaBHa [pundanus Kopucrysanns

Pucynok 2 — Knacudikamii BUIiB BapTOCTI IHTEIEKTyaJbHUX MPOAYKTIB SIK 00’ €KTIB
OIIIHKHU
JIxepeno: aBTopchKa po3pooKa

[IpencraBUMO E€KOHOMIUHY XapakTepUCTHKY BHJIB BapTOCTI IHTEIEKTyaJlbHUX
texuouorii [1, 4, 11, 18, 20].

[HBecTHIIiTHA BapTICTh — 1€ BAPTICTh IHTEIEKTYAIBHOTO MIPOIYKTY JUIsS iHBECTOpa abo
Tpyny 1HBECTOPIB 3 MEBHUMH LIISMHU 1HBECTHIIM Ta BpaxyBaHHSIM BH3HAYEHOrO HaOODPY
IHBECTULIMHUX KpUTEpiiB. BapTicTh BU3ZHAYA€ThCA KPUTEPISIMU Ta LIJSIMU 1HBECTYBAHHS.

JlikBijaniiiHa BapTICTh — II€ BAPTICTh IHTEIEKTYaJTbHOTO MPOIYKTY MpPHU BUMYILIEHIN
MpOJaki MaTEHTOBJIACHUKOM CBOI'O HaJl0aHHs. BoHa BIATBOPIOE CyMy IpoLIeil, IKYy MOXKINBO
OTPUMATH BiA MPOAaXy OO’€KTYy IHTENEKTyalbHOI BIACHOCTI B TEpPMiHH, fKI € JIOCHTb
KOPOTKHMH ISl IPOBEIEHHSI MAPKETHHTOBUX 3aXO/IiB.

OnopaTkoBaHa BapTICTh — BapTICTh, L0 PO3PaxOBYEThCs Ha 0a3l BU3HAUEHb, SKi
MICTSITbCS Y HOPMATUBHUX JJOKYMEHTaX II0JI0 OTO/IaTKYBaHHS BJIACHOCTI.

CrpaBe/uinBa pUHKOBA BapTICTh — PO3paxyHKOBA BEJMYMHA, L0 JIOPIBHIOE TPOIIOBIH
CyMi, 3a SIKOIO MpOJaBellb, SKUII Mae MOBHY iH(pOpMalil0 HpO BapTICTh MaiHa 1 He
3000B’s13aHUI Horo nmpojaBarty, 3rojieH OyB OM MpoAaTH HOro, a MOKYyIellb, SKUH Mae MOBHY
iH(opMaIlilo Mpo BapTICTh MaifHa Ta HE 3000B’S3aHMI HWOTO KyIMyBaTH, 3rojieH OyB Ou
npuadaty. Lle HaliBuIa 1iHa y rpoIIOBOMY BHPa)K€HHI, Ky MpPUHECe MPOJiaX BIACHOCTI Ha
KOHKYPEHTHOMY Ta BIIKPUTOMY PHUHKY 3a JOTPUMaHHs BCIX YMOB, BIACTHBHX CITPAaBEINBIN
yroJii, a TaKOX MPHU TOMY, IO SIK MOKYIellb, TaK 1 MPOAABELb JIF0Th PO3YMHO 1 31 3HAHHAM
CIIpaBH, a Ha I[IHy YroJM HE BIUIMBAIOTH CTOPOHHI ctumynu [4]. Peamizaris 1iei BapToCTi
MOJJIMBAa NPU HAsBHOCTI NMEBHHUX YMOB, 30KpeMa, HAsSBHOCTI BUIbHOI KOHKYpEHIlii, MOBHOT
NMOoiH(GOPMOBAHOCTI IATEHTOBJIACHUKA Ta TMOKYHI IPO YMOBH BHUKOPHCTAHHA O00’€KTY
IHTENEKTYyalbHOI BIACHOCTI.

CnoxuBYa BapTICTh — BApTICTh IHTEJIEKTYaJbHOI BJIACHOCTI B 1IE€HTH(IKOBAHOMY
BUKOPHUCTAHHI.

BapricTh naTeHTOBIacHMKAa — BEJIWYMHA, IO BIAOOpa)ka€ CYKYIMHY KOPUCHICTh
00’€KTy IHTEJIEKTYaJIbHOI BJIACHOCTI 1 MPEJCTABIsE€ BHECOK y PE3yNbTaTH (DYHKIIOHYBAaHHS
HJIPUEMCTBA M1 Yac BUPOOHHUIITBA, BPAXOBYIOUHU TUIAHU, PECYPCU Ta OOMEKEHHS BIIAaCHUKA.

11 I'. Ilepepsa. M.B. Macnaxk. Teopemuxo-memoouyHi 3acaou OYiHIO8aHHsI PUHKOGOT 61
sapmocmi 00’ekmie inmeneKmyanvHoi 61acCHOCMI
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Bapricte npundanas — cyma, sky crenudiqHo i1eHTr(IKOBaHUHN MOKYIIEb 3ariaTuB
Ou 32 00'€KT IHTENIEKTYaJbHOI BJIIACHOCTI, 3 ypaxyBaHHSIM IUIaHIB Ta MPOTHO3IB 100 HOTO
BUKOPHCTAHHS HA CBOEMY BUPOOHHIITBI.

Bapricte KOpHUCTYyBaHHS — BapTiCTh IHTEJIEKTYaJbHOI BIACHOCTI JJIsi KOHKPETHO
11eHTH(HIKOBAaHOTO KOPHCTYyBaya.

CrpaxoBa BapTICTh — BapTICTh BIJIACHOCTI, M0 BU3HAYAETHCS TOJOKEHHSIMU
CTPaxoOBOT'0 KOHTPAKTY YH TOJIICY.

3actaBHa BapTICTh — O3HAYa€E CyMy, SKy DATEHTOBIACHUK MOXE IO3HYUTH,
BUKOPUCTOBYIOUH 1HTEICKTYAIBHUH MPOIYKT SIK 3a0e31eueHHs OOpTy.

VYcraHoBua BapTICTb — BapTICTh, BCTAHOBJIEHA B YCTaHOBUOMY JOT'OBOpPI MIpHU
CTBOPEHHI HOBOTO MiAIpUEMCTBA ab0 HOTO peopraHizaii.

BryTpinmHs BapTiCTh — BapTICTh 1HTEJIEKTYalbHOI BJIacHOCTI 0e3 ypaxyBaHHS Oyib-
SKOr0 KOHKPETHOrO TMOKymHIsi abo mponaBisd. BUKOPUCTOBYETHCS CTOCOBHO 00’ €KTIB
IHTEJIEKTYaIbHOI BJIACHOCTI, 32 BUKOPUCTAHHS SIKUX IMIJNPUEMCTBO OTPUMYE JIOXiJ BIJ
JiteH3ii abo 1HIIUX YTro/I.

B 3amexxHOCTI BiJ LIIILOBOTO TMPU3HAYEHHS PE3YNIbTATiB BapTICHOTO OI[IHIOBAHHS
IHTENEKTYaIbHOTO MPOYKTY, B 3AJIEXKHOCTI BiJl TOTO, XTO TOTPEOYE ISl CBOTO BUKOPUCTAHHS
i pe3yabTaTH, OI[IHIOBaY MOXE B MEBHIN Mipi nuBepcu]iKyBaTH METOAU Ta 1HCTPYMEHTH
IPOBEICHHS OIIHKH, BiIIAI0YU MPIOPUTET THM UM IHITNM METOAMYHHUM Miaxonam [4]. B tabm.
1 mpencTaBieHO MPOMO3HUILIT MO0 HASIBHOCTI MEBHOTO B3a€EMO3B’SI3KY MK BUJIOM BapTOCTI,
METOI0 il BH3HAUEHHS Ta  CIOXKMBAa4eM pe3yJbTaTiB  BApPTICHOTO  OILIIHIOBAHHS
IHTENIEKTYaIbHOTO MPOJYKTY.

Tabmums 1 — 3anexHICTh MK BUJIOM BapTOCTi, METOIO OIIIHKA Ta 3aMOBHHUKOM BapTICHOTO
omiHIOBaHHsA 00’ ekTy IB

Mera ormiHku Jlis auix motped 3iICHIOETHCS OLIHIOBAHHS
ITarenro- dipma- InBectop | Kpeautop | CrpaxoBuk | [lepxaBa
BJIACHUK | CIIOXKHBa4
Biguyxxenns abo
PHHKOBA HE BUKOPUCTOBYETHCS pPHHKOBA
npuaOaHHs
Juist ohopmiteHHsI 3acTaBu 3acTaBHA HE BUKOPHUCTOBYETHCS 3acTaBHA
Juist motped cTpaxyBaHHs CTpaxoBa HE BUKOPHUCTOBYETHCS CTpaxoBa
30UTKH BiJ MOPYyLICHHS PHHKOBA, CTPaxoBa PHHKOBA,
HE BUKOPUCTOBYETHCS CTpaxoBa
BUKJIIOUHHUX PaB CTpaxoBa
Or1iHka BapToCTI . ) IHBECTHU-
. BHYTPILLIHS BapTiCTh .o, CTpaxoBa CTpaxoBa | CTpaxoBa
TiANPHEMCTBA 1iiiHa
Oninka MaiOyTHIX . . .
. . BapTICTh KOPUCTYBaHHS IHBecTHIiliHA BapTiCTh
npuOyTKIB Ta 10XOJiB
[ns po3BUTKY . .
. HEMae iHBecTULiIHa HE BUKOPHUCTOBY€ETHCS
TiANPHEMCTBA
Sk 0aza s
HEMae OTI0/IaTKOBaHA HE BUKOPUCTOBYETHCS
OIO/IATKYBaHHS
Jns BHECKY 10
ycTaHOBYA HE BUKOPHUCTOBYETHCS yCTaHOBYA
cratyTHoro hoHay
IIpu nikeinarii JIKBiga- .. o
N HEMae .\ HEMae JiKBiAaiHa
(6ankpoTcTBi) pipmu iiHa

JIxxepero: po3po0ieHO aBTOPaMH 3 BUKOPUCTaHH:M [1, 4]
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[Ipu peamnizarii iHBECTUIIIMHUX TPOEKTIB, MOB’SI3aHUX 3 00’ €KTaMHU IHTEICKTYyaIbHOT
BJIACHOCTI B@XKJIMBOIO Ta aKTyaJbHOIO € Mpo0iieMa BHU3HAYCHHS MailOyTHBOTO IOXOIY
(mpuOyTKY), BApTICHOTO OILIIHIOBAHHSI 1HTEJICKTYyIbHO-IHHOBAIITHOTO TIPOYKTY, BUSHAUCHHS
CTpaTerii KOMEPIIMHOTO BUKOPUCTAHHS JUIsI OTPUMAHHS SIKOMOTa OUTBIIOTO MPHOYTKY.

Teopis Ta TpakTHKa OIIIHIOBAaHHS PHHKOBOI BapTOCTI 00’€KTIB 1HTEICKTYyaJIbHOL
BJIACHOCTI B JIOCTaTHIM Mipi MIMPOKO OOIpyHTyBaja TpU 0a30BHX METOAWYHHMX MiAXOIH —
BUTpATHUN, MPUOYTKOBUM (IOXITHUN) Ta MOPIBHSIIbHUEN (puHKOBHK). B HalWOiLmpmIin mipi
YMOBaM pPUHKOBOi €KOHOMIKH BiAIOBINAIOTh MOPIBHSUIBHUN Ta MOXIAHMN MiAXOIH, aje
HEPIJAKO TPAIUISIOTHCS BHUIAAKH, KOJU BKa3aHI METOJIWYHI MiIX0I1 (OCOOIMBO 1€ CTOCYETHCS
MOPIBHSUTLHOTO TIAX0/1Y) BUKOPHCTATH 200 30BCIM HEMA€E MOMIJIMBOCTI, 200 X BUKOPHUCTAHHS
MOB’SI3aHE 3 CYTTEBUMH CKJIAJHOLIAMU Ta HEBHUCOKOK TOYHICTIO KIHIIEBOTO pe3yjbTaTy
PO3paxyHKiB.

[IpoBeneHe MOCHIHKEHHS MPAKTUKA BUKOPUCTAHHS BKAa3aHMX METOIUYHHUX IiIXO[iB
HAJa€ MiJICTaBU CTBEP/KYBATH, IO BAPTICTh IHTEICKTYaTbHOTO MPOAYKTY MPSIMO 3AICIKUTH
BiJl MOXIJHMBHX TEPMiHIB WOro BHKOpHUCTaHHA. YuMm OuIbIui TEpMiH e(PEKTHUBHOTO
BUKOPUCTaHHS OO0 €KTy IHTEIEKTYyaJbHOI BIIACHOCTI, THM OLIBIIOID MOXe OyTH cyma
MalOyTHBOTO AOXO0MY (MPUOYTKY), sIKI MOMJIMBO OYIKYBATH BiJ] IbOTO 00 €KTY 1, BIAMOBIIHO,
TUM OiIbmIo0 Oyle HWOro BapTiCHA OLIHKA. BUXOAs4M 3 LUX IOJIOKEHb, MPOMOHYEMO
BH3HAUATH BAPTICTh IHTEJIIEKTYAIBHOTO MPOAYKTY B 3aJIKHOCTI Bif CTajii HOro >XKUTTEBOTO
mukry. CTpyKTypa JKHTTEBOTO IHUKIY OO0’€KTy IHTENEKTYaJlbHOI BIIACHOCTI CTOCOBHO
BUPIIIEHHS 33/1a4l HOTO BapTICHOTO OIIHIOBaHHS MPEICTABICHO B Ta0JI. 2.

Tabmuns 2 — OcoOaMBOCTI BapTICHOTO OLIHIOBaHHS 00’€KTY IHTEIEKTYyaJbHOI BJIACHOCTI MO
CTa/IisIM MOTO )KUTTEBOTO IHKITY

NoNe
crasii

Haspa cranii Oco0amrBOCTI po3paxyHKy BapTocTi 00’ ety IB

1 CrtBopenHs 00’ exty 1B

KinpkicHi 3HaYeHHS MOXKYTh MaTH TUTBKH PUHKOBA Ta
IHBECTHIIIITHa BapTOCTI

2 [Towatok BIpoBaHKEHHS € TUIBKM MOTEHIIHHI 3HaUYeHHS OlIBIIOCTI BAPTOCTEH,

THTETIeKTyalIbHOT TEXHOJIOT11 AK1 TIPH MOJATBIIOMY YCIiXy 00’€KTy MaroTh pealbHi
TEHJICHIIII IO 3pOCTaHHs

3 [epmmii eran BukopuctanHs (moyarok | Komepuiiinuii ycnix 00’exty IB Ha prHKY, MakCHMyM
CIIOYKHUBAHHS) PHHKOBOI Ta iHBECTHIIIHOT BAPTOCTI

4 Hpyruii eran BuKopucTaHHs (IOBHA [louaTok  HeraTMBHHUX  TEHJCHIIIH,  TEXHOJOTISA
peaJtizallisi TIOTEHI[IHHOTO TOIHUTY) notpedye MoJiepHizallii abo 3aMiHM iHIIOO

5 Tperiii eTan BUKOpUCTAHHS (ITOTIAT Piske 3MeHIIeHHS BapTOCTi MO OUMBIIOCTI i BHIIB,

PI3KO 3MEHIIYETHCS) HE3HAYHHUU PO3Mip 30epirae puHKOBa BapTiCTh

6 Buuepnanns komepuiifHOTro pecypey
BHKOpHCTaHHs 00’ ekty 1B

[lo OimpmiocTi BUAIB  BapTOCTi  PO3pPaxyHKH
HEJOIIIPHUMU (BapTICTh MPAKTUYHO BiJICYTHSA)

€

JIxeperno: po3po0IeHO aBTOpaMH

Buxonguun 3 HaBeaeHux B TalJ. 2 JaHUX, pE3yJbTaTiB BapTICHOI'O OIIHIOBAHHS
00’€KTIB 1HTENEKTYaJIbHOI BJIACHOCTI Ha MPOMUCIOBHUX MiANPHUEMCTBAX, EKCIEPTHUX OI[IHOK
MpoBiTHUX (axiBIIB B il chepi € MOKIUBICTh BUSHAYUTH 3arajibHy JMHAMIKY 3MIHU PI3HUX
BUJIIB BapTOCTI IHTEIEKTYaJIbHOTO MPOJAYKTY B 3aJI€KHOCTI BiJl cTajii HOro KUTTEBOTO LIUKITY

(puc. 3).

11 I'. Ilepepsa. M.B. Macnaxk. Teopemuxo-memoouyHi 3acaou OYiHIO8aHHsI PUHKOGOT 63
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A

Bapricth
00’exty IB

Cranis
1 KUTTEBOT'O
\ UKy
AS
1 2 3 4 5 6
= == = PHHKOBA BApPTICTh, CTpaxoBa BapTICTh; S—— 1HBeCTHIlIiHA
—— . . 3CTABHA BAPTICTb, === = = [I0aTKOBA BAPTICTh;  ====+===: JIKBiALlI}{HA BAPTICTH

Pucynok 3 — Jlunamika 3MiHM pI3HHUX BHUIB BapTOCTi 00’€KTY IHTEIEKTYaJbHOI
BJIACHOCTI B 3aJI€KHOCTI BiJ CTaAil HOTO KUTTEBOTO ITUKITY
JIxxepesno: po3po0ieHO aBTOPaMHU 3 BUKOPUCTAHHM [4]

[TpoBeneMo OibII eTaNBHUNA aHATI3 rpadiYHUX 3aIEKHOCTEH PI3HUX BUJIB BapTOCTI
00’€KTYy 1HTEJNEeKTyalbHOI BIACHOCTI MO CTa/lisIM HOro )KUTTEBOTO IUKITY.

Ha pi3Hux cragisx J>KUTTEBOrO LMKIY O0’€KTY I1HTENEKTYyalbHOI BIIACHOCTI
KoMepliiiHa e(eKTUBHICTh HOro BHKOPHUCTaHHS, KOPHCHICTb, CTYMiHb OPUTIHAJBHOCTI Ta
HOBU3HU Oye pI3HOIO, BIANOBIAHO 1 PO3MIp BapTOCTI IOIO 00 €KTY I1HTEJIEKTYaJlbHOI
BJIACHOCTI Oy/ie 3MIHIOBATUCH 31 3MIHOIO CTail JKUTTEBOTO LIUKITY.

Ha mepmriii cranii, Koiy 1HTENEKTYalbHUM MPOAYKT TUIBKM CTBOPEHO 1 JIOBEIECHO
HasIBHICTb MO3UTUBHUX MPUOYTKO(YOPMYIOUMX XapaKTEpPUCTHUK MpPH HOTO CIOKHMBaHHI, Mae
Miclle 3HAuHMH pPO3PAaXyHKOBUH MNOTEHI[ial PUHKOBOI BAapTOCTi. [i HASBHICTH CIIOHYyKae
1HBECTOPIB 1O KOMEPIIITHOIO pU3UKY 1 BKJIQJEHHS BiAMNOBIAHUX KOLITIB B PUHKOBUH PO3BUTOK
miei texuosorii. Ha it cramii sxpa3 1 BHSBISIOTHCS HAWOUIBII yCHiliHI 1 e(eKTHUBHI
1HBECTOpPH, NMPO(ecioOHaNI3M SKUX MPOSABISETHCSA B OLIHIOBAHHI MOTEHLIHHOIO KOMEPLIHHOTO
MOTEHII1aJly HOBOCTBOPEHOT 1HTENEeKTyalbHOI TexHosjorii. Ha Hamy qymMky, Ha nepiniii craaii
KHUTTEBOTO LIUKITY IHBECTHUIIiIIHA BapTICTh MOXE HaBITh MEPEBUIYBATH 3HAUECHHS PUHKOBOT.

binbm o6epexxHuMu Ha 1MiH CTaii € CTpaxoBi, MOJATKOBI Ta KPEeIUTHI opraHizaiiii. Tak
SK HISIKOTO PeaJbHOTO BUKOPUCTAHHS TEXHOJIOTII 1€ He iCHYE (BIAMOBIAHO 1 HISIKOTO JIOXOIY
Yyl NpUOYTKY TaKOX HEMae), TO JIOTIYHO CTBEpPKYBaTH, IO 1 BIANOBIIHUX BapTOCTEN
(moaTkoBoOi, CTpaxoBoi 4M 3a0roBoi) He Moxe OyTu. HixTo He Oyne Taky iHTeNeKTyalbHY
TEXHOJIOTII0 CTpaxyBaTH, Y¥ OOKJIalaTH MOIaTKOM, TUM OUTbIIIE HAJaBaTH SKICh IIIHHOCTI T
ii 3actaBy. KomepuiliHi pu3MKM Takux [Aid, SKOIO mependadyuTH iX MosiBy, OyIyTb
HaJI3BAYANHO BEJIUKI.
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Ha ppyriit cragii KUTTEBOro LMKIY, IHTEIEKTYaJbHUH MHPOAYKT IOYHMHAE CBOE
AaKTUBHE BHMKOPHCTaHHS Yy CHOXKMBadiB. SIKIIO MOYaTOK IIbOTO BUKOPUCTAHHS Oyne B
JIOCTATHIN Mipl YCHIITHUM, CIOKHBa4l 3 MOTO JIOMMOMOTOIO IMOYHMHAIOTh OTPUMYBATH CYTTEBI
JIOXO/IY Ta MPUOYTKHU, pUHKOBA BAPTICTh 00’ €KTY 1HTENEKTYaIbHOT BIACHOCTI 3 MOTEHIIIITHOTO
3Ha4YeHHs HalOyBae peanbHOro, OUIBLI TOro, BOHA HAa LBOMY €Taly JdOCSIra€e CBOIO
MaKCHUMaJIbHOTO 3HaueHHs. AHAJOTI4HI TeHCHIIi XapaKTepHi 1 JJs IHBECTHILIMHOT BapTOCTI,
HAa OCHOBI YOr0 1HBECTOPU MPAKTHUYHO IOBHICTIO 3aJ0BOJBHSIOTH 3pOCTal0dl MOTpeOu
CHOXHBa4iB TexHoJorii. Jlo KiHIs TepMiHy nii qpyroi cTaiii >KUTTEBOTO IMKIY PUHKOBA Ta
IHBECTHIlIfHA BapTICTh 00’ €KTYy IHTEJIEKTYaJlbHOI BJIACHOCTI 30€piraroTh CBOI MaKCUMYMH.
[lum npomecam copse i Toi (akT, M0 Ha APYTid cTajaii TEXHOJOTIYHHMIA MPOJYKT B MOBHIN
Mipi 30epirae cBii KOMEpIIHHUNA TMOTEHIlia], SKHM Ha BIAMIHY BiJl CBOIO CTaHy Ha MEPIIii
CTajii, BXKE 3 IMOTCHLIAJIHHOIO NEPETBOPIOETHCS Ha peanbHuil. KpiM Toro, Haa3BUYaitHO
BOKJIMBUM € 1 TOW ¢akT, MmO Ha i cTaaii piBeHb KOMEPUIMHMX PHU3HKIB HE3PIBHIHHO
MEHIIUH, HI’K HOT0 3HaYeHHS Ha MEepIIiil cTajii KUTTEBOTO ITUKITY.

Jlpyra cTajis )KUTTE€BOTO LUKy Ha/a€ peaibHi MiJCTaBU IS MOSBYU 1 IPOIPECUBHOIO
301IBIICHHST BCIX IHIIMX BUJIB BapTICHUX XapaKTEPUCTHK IHTEIEKTYAIBHOTO MPOIYKTY, TaK
SK PO3MOYMHAETHCS PealbHE BIPOBAIKEHHS IHTENEKTYalbHOTO MPOAYKTY B IPOMHUCIIOBICTD.
CTBOPIOIOTHCS 1 TPOXOIATH MTPOMHUCIIOBY anpo0ariito mepir eKCKIF3UBHI BUCTABKOBI 3pa3Ku
TEXHIKM, CTBOPEHI 3 BHUKOPUCTAHHS IHTENEKTyalbHOro nponaykry. IlosBa 1 peanbHe
301IBIIEHHST JIOXOJIB CIIOKMBAYiB JaHOI 1HTENEKTyalbHOI BJIACHOCTI CTBOPIOIOTH J00pi
HNEePCHEeKTUBH AJIS 3HAYHOTO ii BAPTICHOTO PO3MIpY, 30KpeMa, i 101aTKOBOI BIIACHOCTI, sIKa
B IMX yMOBax Oyae MaTu HailOinbmi po3mipu. Ha Ham mormsa, TuHamika 3MiH po3Mipy
HOJATKOBOI BapTOCTI 0araTo B 4YOMY 3aJ€KUTh BiJ 3MICTY IOJATKOBOTO 3aKOHOAABCTBA
KpaiHu, JIe¢ TPOBOJUTHCS BIAMOBITHA OIlIHKA IHTEICKTYalbHOI BIACHOCTI. 3 SBISIOTHCS
peanbHi BENMMYMHMA (3 HASIBHUMH TEHICHIIISIMH 301JIBIICHHS) CTPaxoBOi, 3acTaBHOI Ta
JKBITalliiHOT BAPTOCTI.

Tperss cramis KUTTEBOrO LUKy BH3HA4a€ dYac KOMEPUIHHOIo  yCHixy
IHTENEKTYyaIbHOTO MPOAYKTY. IlonuT Ha 00’€KTH iHTENEKTyalbHOI BIACHOCTI Ha Wil cramii
3a3BMYail MEpEeBHUIyE NPOMO3HUIII0, iX PHUHKOBE IMO3MIIIOHYBaHHS B JIOCTaTHIM Mipi
edextuBHe. PazoM 3 TMM, Ha LI cTajil 3aKIHYYETHCS JIOMIHYBaHHSI BEJIMYMH PUHKOBOI Ta
1HBECTULIIHHOT BapTOCTI, SIK1 3 YaCOM BHUEPIYIOTh CBIi MOTEHIIAJIbHUI KOMEpLIHHUI pecypc.
JocdaratoTs cBOro HaO1IbIIOr0 3HaYEHHsI CTPaxoBa Ta 3aCTaBHA BapTOCTI, K1 B IOJAJIbIIOMY
NOYMHAIOTh PI3KO 3MEHIIyBaTH CBOi po3Mipu. [likaBoro mpeacTaBiseThCs JIUHAMIKA
JikBijauiiHo0 BapTocTi. [lo-mepiie, el BUA BapTOCTI Mae HalMEHIIl pO3MIpHU cepel BCIX
BUJIB, SKI MIUIATaloTh aHanmizyBaHHo. [lo-mpyre, mikBijamiiiHa BapTICTh HE CHIJIBHO
3MIHIOETBCSI O CTa/AISIM JKUTTEBOTO LIMKIY OO’€KTY IHTEIEKTYyaJdbHOI BJIACHOCTI, MPUYOMY,
BOHA MPAKTUYHO HE MAE€ CBOIO 3HAUYEHHS Ha MepIlii Ta 3aKIOYHIN CTajaifx, 10 B LIIOMY
BIJINOBI1/1a€ 3aBAAHHSM, SIK1 CTOSTD MEePeJ MAMPUEMCTBOM MPU HOTO TEPMIHOBIH JIIKB1AAIII].

YerBepra cCTajis NPAaKTUYHO BXKE 3aBEPLIYE OCHOBHI KOMEpUIHWHI  yCHIXH
IHTEJIEKTYaJIbHOTO TMPOAYKTY Ha TEXHOJOTIYHOMY pPHHKY. Pi3KO 3MEHIIYeThCS poO3MIp
PUHKOBOT BapTOCTI 00’€KTY IHTEJIEKTYaJbHOI BJIACHOCTI, SKHH CYTTE€BO BTpayae €IEeMEHTH
CBO€1 OPUTIHANBHOCTI 1 HOBU3HHU, SIKI Oy OCHOBHMMHM MPHOYTKOCTBOPIOIOYMMH (paKTOopaMu
Ha JIpyrii Ta Tperii ctamisx. e OiIpIIMMHU TeMIaMy 3MEHIIYEThCS 1HBECTUILIIIfHA BapTiCTh
OT0 00’ €KTY, MPAKTUYHO JTOXOASUU J0 MI3€pHUX 3HAUEHb NP 3aKIHUYEHH] YETBEPTOI CTail.
3BHYaifHO, 110 1HBECTOPM BXE HEe OyayTh BKJIAZaTH CBOi KOWITH B PO3BUTOK
IHTENEKTYaTbHOTO TPOAYKTY, SKHH B)KE IMPOWIIOB CBOi Kpamli 4ach Ha TaHOMY PHHKY.
[TpooBkye CBOE 3MEHIIEHHS 1 MOAATKOBA BapTICTh, TaK SK JIOXOJH MiIIPUEMCTBA B 3B SI3KY 3
PI3KUM 30UIBLIEHHSM BHUTpAT HAa MIATPUMKY JaHOTO MPOEKTY 30UIBHIYIOTHCA 1 MpUOYTKH
MPOTOPLIHHO 3MEHIIIYIOThCS, a Ha T’ SATiH cTajii 30BCiM 3HUKAIOTh.
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Ha m’stiit cranii aktuBHI (hiHAHCOBI [ii, MOB’A3aHI 3 KOHKPETHUM 1HTEIICKTYaJIbHUM
MPOIYKTOM MPAKTHYHO 3BOJATHCS HaHiBeIlb. [IpakTHUHO BCi BHJIM BAapTOCTEH, BKIIFOYAIOUH 1
PUHKOBY IPOTPECUBHO 3MEHIUYIOTBCSA 1 IO IIOCTOI CTafil B JyXe HE3HAYHOMY BUIJIAAIL
JIOKMBA€ TIIbKM PUHKOBA BapTiCTh. PUHOK HAOIMKAETHCS JO MOBHOTO BUYEPIIAHHS CBOEL
MICTKOCT1, X04a KOMEPIIHHUI pecypc 00’€KTY 1HTEIEKTYaIbHOI BIACHOCTI III€ MOBHICTIO HE
BUKOPUCTAHO, ajie pa3oM 3 THM BXE AaKTHBHO PO3IJISAAIOTHCS NHUTAHHS IOKpAIICHHS Ta
YJIOCKOHAJIEHHS 1HTENEKTyalbHUX TEXHOJOT1H, 3HaXO/PKEHHS AJ iX BUKOPHCTAHHS OUIbII
epeKTUBHUX Ha Il uac cdep KOMEpUIHHOrO  BHKOPHCTAaHHS. SIKIIO pecypcu Iux
IPOMO3HULIN HE 3HAXOJATh CBOI'O PEAIbHOTO MPOJOBKEHHS, TOA1 HEMUHYYUM OyJie HaCTaHHS
3aKJIFOYHOI MIOCTOI CTafii JKUTTEBOIO LHUKIY OO’€KTY I1HTENEKTyalbHOI BJIACHOCTI —
KOMepIliiiHa CMEepTh IHTENEKTYaIbHOTO TNPOIYKTY, SKa MOXXE 3HAMEHYBaTH IOSBY HOBHX
IHTEJIEKTYaIbHUX TEXHOJIOT1M, OUIBII CydYacHHMX, NPOTPECHBHUX Ta CQEKTHBHUX, Kl
OpUKAAYTH HA 3aMiHYy JAHOMY MPOAYKTY y BUKOHAHHI aHAJOTIYHUX (YU OJU3BKUX MO CBOEMY
(G YHKIIOHAJTLHOMY MPU3HAYCHHIO) BUPOOHUYUX (PYHKITIH.

Po3ristHyTI MO0XKEHHS HAIAIOTh MIJICTaBH I CTBOPEHHS BiAMOBIIHUX METOTAIHHIX
pEeKOMEHaIid 100 TPOBEACHHS BapTICHOTO OI[IHIOBaHHS OO0’ €KTIB 1HTENEKTYaIbHOI
BJIAacHOCTI Ta (opmyBaHHS cTparerii Horo HaHOUIBII EPEKTUBHOTO BHKOPHUCTAHHS 3
ypaxyBaHHSM CTajii JXKUTTEBOrO LHUKIY. B OCHOBY IMX peKOMeHJalill NpONOHYEThCS
MOKJIACTH MPUHIMI HAaOLIbII e(peKTUBHOTO KOMEPIIIHHOTO BUKOPUCTAHHS 1HTEIEKTYaIbHUX
OPOAYKTIB. 3TiIHO JIyMKH BIJOMOTO YKpaiHCBKOIO €KOHOMICTa —  JIOCIHiJHUKA
iHTeNneKTyanbHol BiuacHocTi byrtHik-CiBepchkoro O.B., po3yMHUMII Ta MOMXJIMBHU BapiaHT
BUKOPUCTaHHA 00’ €KTy IHTENEeKTyallbHOI BJIACHOCTI Oyae ToM, sAkuil 3abe3meunTs Homy
HaOLIbII BUCOKY MOTOYHY BapTiCTh, BU3HAYEHY Ha BIAMOBIAHY JaTy OWIHKH [2]. 3 Takoio
JYMKOK Ba)XKO HE MOrOJUTHUCA, TaK fK TOW BapiaHT BUKOPUCTAHHS I1HTEIEKTYaJbHOI'O
NPOAYKTY, OOpaHMii cepel HasBHUX, MOXKIMUBUX TaK 3aKOHHUX AJbTEPHATHBHHUX BapIaHTIB,
SKUHA € (I3MYHO MOXJIMBUM, (PiHAHCOBO 3a0€3MEUCHHU 1 MPUBOIUTH A0 HAWOLIBIIOI B
IpOIIOBOMY BUMIipi BapTiCHOI OI[iHKH.

JleTanbHUX METOJMYHUX TMOJO0XKEHb A HayKOBO OOIPYHTOBAHOIO BHM3HAYEHUX Ta
OOrpyHTOBaHMX BUIIE BUIIB BapTOCTI 00 €KTIB 1HTEJIEKTYaJIbHOI BJIACHOCTI Ha ChOTOJHI HE
icHye. OTpuMaTH KOHKPETHI1 KUIBKICHI pe3yJabTaTH PpO3PaxyHKIB IO CTaIisIM KHUTTEBOTO
LUKy IHTEJIEKTYyaJbHOTO MPOAYKTY Ha ChOTOJHI B MEBHIM Mipl TUIBKH MOMKJIUBO IS
PUHKOBOI BapTOCTi, AJI1 YOTO MAalOTh MiCIle BIJMOBIJHI HAYKOBO-METOAMYHI HAMpAI[IOBAHHS
[1, 2, 18, 20]. Buxoasuu 3 nOriku noOyqoBH TrpaiuHHUX 3al€KHOCTEH AMHAMIKK 3MIHU
pI3HHUX BHUIIB BAapTOCTI O0’€KTIB IHTENEKTYalbHOI BIIACHOCTi, 3 SBJISIOTHCS MiJCTaBU IS
BHU3HAUEHHSI NEBHUX CIIIBBIIHOIIEHb OKPEMHUX BHJIIB BAapTOCTI 00’€KTY I1HTENEKTYalbHOI
BJIACHOCTI Ha PI3HMX CTaJisfX MOro >KUTTEBOTO IMKIY. Ha HayKOBO-METOJMUYHY MOKJIMBICThH
TaKOr0 METOJUYHOIO MiIXOAY BKa3yeThes B AociimkeHHsx bysukinoi O.M. [4]. Po3suBaroun
Il MPOIO3uIlii, aBTOpaMu OYyJ0 MPOBEIEHO EKCIEPTHE OI[IHIOBAHHS ILIUX CIIIBBIJHOIIEHB,
OCHOBHI pe3yJIbTaTH SIKOTO HAaBEACHO B Ta0M. 3.

B Tabn. 3 3a Ga3y mopiBHSHHS NpUHHATA PO3paxyHKOBAa PUHKOBA BapTICTh 00 €KTY
IHTEJIEKTYaIbHOI BJIACHOCTI 3 BHUKOPHUCTAaHHS HAasBHOI METOAMYHOI 0a3u Ha mepid crafil
fioro xutteBoro mukiy (Bp; = 100%). Takuit BUOIp MOSCHIOETHCSA TUM, IO B MEPEBAXKHIN
OUIBIIOCTI BUNAJKIB AKpa3 I CTajisl Ma€e MicIe AJi IHTeNEKTyaJlbHUX MPOAYKTIB, CTBOPEHHS
SKHX BXKE 3aBepllIeHe, a MEePCIeKTUBU BUKOPUCTAHHS 1€ He B MOBHINA Mipi nmepeadadyBaHi.
Ko i1HTeNeKTyalbHUM MPOAYKT YCHINIHO MPOXOAUTh MEpUIy CTalil0 1 3HAXOJUTHhCS Ha
HACTYIHUX CTaMisIX, HOro BapTiCHI XapaKTEPUCTUKU B OLIHOYHOMY BapiaHTi MOXYTb OyTH
BHU3HAYCHI 3 BUKOPUCTAHHSIM METOJIMYHUX peKOMeH alii Tab. 3.
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Tabmumst 3 — EkcnepTHe OIIHIOBaHHS CIIBBIAHOIICHb MIX pPI3HUMH BHJIaMH BapTOCTI
00’€KTIB IHTEIEKTYAIBHOI BIACHOCTI 32 CTaIISIMH iX )KHUTTEBOTO IUKITY

NeNe| Bwug Baprocti | Ilo3Ha- Cragis >KUTT€BOTO UKy 00’ ekTy 1B

I 00’ekty IB YEeHHS 1 2 3 4 5 6

1 |PunkoBa B, 100 1,0...1,1 | 09...10 | 0,5...0,6 | 0,2...0,3 [0,0...0,15
2 |IaBecrumiiina By 11,0...1,05| 1,0...1,1 0,9...1,0 | 04...0,5 0,1...0,2 0,00

3 |OnomarkoBaHa Bioo 0,0 0,0 0,9...1,0 | 0,5...0,8 0,1...0,3 0,00

4 |JlikBinauiitna Bix 0,00 |0,15...0,200,20...0,25]0,15...0,20| 0,05...0,1 0,00

5 |CnoxuBua B, 109...10] 09...10 | 08...1,0 | 0,5...0,7 | 0,1...0,2 0,00

6 |IlareHTOBNIAaCHMKA B 1,0 09...1,05 | 09...1,1 | 0,5...0,8 | 0,2...04 | 0,1...0,2
7 |Ilpunbanus B, 109..10] 09...1,1 | 08...1,0 | 0,4...0,5 | 0,1...0,3 0,00

8 |KopucryBanHs Bwp 109...10] 09...10 | 08...1,0 | 0,5...0,7 | 0,1...0,2 | 0,1...0,2
9 |CrpaxoBa Benp 0,00 0,3...0,5 0,8...0,9 0,5...0,8 ]0,05...0,15 0,00
10 |3acraBHa B; 0,00 0,2...0,4 0,5...0,7 0,4...0,6 | 0,15...0,3 0,00
11 |YcraHoBua Byew |0,2...041] 08...1,0 | 0,7...0,9 | 0,4...0,6 | 0,05...0,1 0,00
12 |Buytpimns By 0,00 0.8...09 | 09...10 | 04...0,7 | 0,2...0,3 ]0,05...0,1

JIxeperno: po3po0IeHO aBTOpaMu

VY BuNaaky HEOOXIZHOCTI OINEPaTUBHOIO BHU3HAUEHHS PHUHKOBOI BapTOCTI IbOTO
00’€KTy 1IHTENEKTyaJlbHOI BJIACHOCTI Ha IHINK CTamii KUTTEBOTO IUKIY, TO TOMII
BUKOPHCTOBYEMO pekoMeHpanii Tadn.3. Hampukian, puHKOBa BapTICTh 1HTEIEKTYaJbHOTO
NOPOAYKTY Ha TPETid cTanii IHTENEKTyalbHOTO TNPOIYKTY Bp3 BU3HAYAETHCS HACTYITHUM
YUHOM:

Ilo KOXHOMY CHIBBIJHOIIEHHI PEKOMEHIYIOTbCS 10 BUKOPUCTaHHA HE TOYKOBI, a
IHTEpBaJIbHI 3HAUEHHS MOKA3HUKIB, 1110 J03BOJISIE BPaxyBaTH IMEBHI J10AATKOBI YNHHUKH, K1
BIUIMBAIOTh HAa 3HAYEHHS TOTO YM IHIIOTO BHUIY BapTocTi. B gaHOMy BUMaaKy 3Ha4YeHHs
koedimienty Kp3 = 0,95 (iHTepBan pexkomenaoBanux 3ua4ens 0,9...1,0).

SIkimo € meBHa mMoTpeda B OLIHIOBAaHHI 1HIIOTO BUAY BapTOCTi, TO 3 BUKOPUCTaHHIM
IIPOMIOHOBAHUX PEKOMEHJAlIN MOPSAOK po3paxyHKy Oyne Tpoxu ckianHimuil. Hampukian,
PO3paxyHOK YCTaHOBYOI BapTOCTI 00’ €KTY 1HTENEKTyallbHOI BJIACHOCTI Ha TpeTii cTajii ioro
KHUTTEBOTO IUKITY 3MIHCHIOETHCS HACTYITHUM YHHOM:

TakuM YUHOM PEeKOMEH/IOBaHA JI0 MPAKTHYHOTO BHKOPHCTAHHS MOJETH OLIHIOBAHHS
BapTocTi (pi3HUX 11 pI3HOBUAIB) BpPAaXOBYe CTa/il0 JKUTTEBOIO LHUKIY 00 €KTY
IHTEJIEKTYaJIbHOI BJIACHOCTI, IO OIliHIOEThCs. Hamani pekoMeHmanii MOXyTh OyTH TakKoX
BUKOPUCTaHI 1 JUIsl BU3HAUEHHsS MEPCIEKTUB MOXKJIMBOIO CHOKMBAHHS 1HTEIEKTYaJlbHOTO
NPOAYKTY Ha KOXHIM cTafil HOro >KUTTEBOTO IHMKIY, IO € HAI3BHYAIHO BaXXIIMBUM TpPH
OPUKRHATTI €(EeKTUBHUX Ta HAYKOBO OOIPYHTOBAHUX YIPABIIHCHKUX PillICHb.

BucHoOBKM 3 1aHOT0 A0CJiIZKeHHS i MePCNeKTHBYU NOAAJBIINX PO3PO0OK 32 JAHUM
HanpsiMoM. [IpoGneMa BU3HAYEHHS BapTOCTI 00’ €KTIB 1HTEIEKTYaJIbHOI BIACHOCTI XBMIIIOE
Oaratbox BYeHHMX. lle miATBepAXye BaXJMBICTh PO3IJISHYTUX MpoOJieM, BaXKJIUBICTh Ta
aKTyaJbHICTh PO3POOJCHUX pEeKOMEHalid Ta mpomno3uuiid. Pasom 3 TuM, B KiHIIEBOMY
MiJICYMKY, OUTBIIICTh HAJaHWX B CTATTi MPOMO3WIINA € HEOPAWHAPHUMH, MPOTOHYIOTHCS
BIIEpIIEe i BUMAaraimTh MOAAJIBIIOTO JOONpPAIIOBAaHHSA, YTOYHEHHS 1 PO3BUTKY, OCOOJIMBO B
11 I'. Ilepepsa. M.B. Macnaxk. Teopemuxo-memoouyHi 3acaou OYiHIO8aHHsI PUHKOGOT 67
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MPaKTUYHOMY acmeKkTi. BiACyTHI HOCHIIKEHHS, SKI PO3TIAJAIOTh Tally3€Bl OCOOJMBOCTI
BU3HAYEHHS BAPTOCTI IHTEIEKTYAIbHOI BIACHOCTI. [|Jis BUpilIEHHS [IbOTO MUTAHHS HEOOX1qHA
CHUCTEMaTHu3allis TMPOBEACHUX JOCTIIKEeHb, JOKIATHIMUNA 00K (akTopiB, 3B'I30K iX 13
rany3s3io  (cheporo eKOHOMIKM) ©0a30BOr0 BHKOPUCTAHHS Ta MOAAIBIINA PO3BUTOK
KOHIIETITYaJIbHUX TTOJIO’KEHb, K1 TUTHKU IMOYaTKOBO IMO3HAYECHI HAMH Y BUKJIQJICHIH pOOOTI.

Ominka BapTOCTI O0’€KTIB IHTENEKTYaIbHOI BJIACHOCTI € HEOOXITHOK YMOBOIO iX
koMepitiamizamii. [luTaHHS OLIHKKM BapTOCTI 00’€KTIB IHTENEKTYaJdbHOI BJIACHOCTI Ta ix
KoMepIianizanii TOCUTh CKJIaJHI Ta BUMAraloTh NOJAIBIINX AOCHIIHKEHb Ui (hopMyBaHHS 1X
HaIIHHOI METOMOIOrIYHOI Ta MeToau4HOI 0a3u. [linBuIieHH BUMOT 10 00'€KTIB IIIOI0 IKOCTI1
Ta KOHKYPEHTOCIIPOMOKHOCTI BUPOOHHIITBA BITYU3HSHUX ITPOMHUCIIOBHX IMiJIPUEMCTB TAaKOX
00yMOBJIIOIOTh HEOOX1IHICTh OJANIBIIION0 YTOYHEHHS MPUHIIMIIIB 1 pO3p0OKH HOBUX METO[IB
Ta 1THCTPYMEHTIB MpOIECy KOMepIliaji3allii 1HTEJICKTyaJIbHOI BJIACHOCTI Ta aKTHUBHOTO iX
BBEJICHHS B TOCIIOJIAPCHKUH OOIT.
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Theoretical and methodological principles of evaluating the market value of intellectual
property objects.

The purpose of the article. The purpose of this study is the formation of scientific and
methodological provisions and practical recommendations for determining organizational and
economic dominants, which become one of the main driving forces for ensuring the effective
assessment of the market value of intellectual technologies.

Analyses results. Theoretical and methodological issues of valuation of intellectual property
objects are considered. The fundamental principles of IP valuation have been formed and
substantiated, which are closely correlated with the accuracy and objectivity of the assessment. For a
better understanding of the significance and scope of use of the principles proposed for practical use,
their totality is divided into three characteristic groups: the principles of observing the interests of the
right holder of intellectual technology, observing the interests of the consumer, observing the laws of
the market economy. Two basic components of the value assessment of an intellectual product have
been determined - analytical and calculation - a competent combination of which allows to form a
scientifically based assessment result. It has been proven that, in addition to the market value, other
values of the value of the object of intellectual property are used in scientific circulation: investment,
insurance, collateral, installation, investment, and so on. The structure of the life cycle of an
intellectual property object is proposed, which includes six stages. The economic characteristics of
each stage of the life cycle are provided. The definition of each type of value was formed and the
dependence of their value on the stage of the life cycle of the intellectual product, the value of which is
estimated, was proved. With the use of the collective expert assessment procedure, specific
quantitative results of calculations of various types of value at the stages of the life cycle of an
intellectual product were obtained, which are based on the ratio of the market value of the intellectual
product and other types of intellectual property value. Practical recommendations are provided on the
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possibilities of using the developed methodological recommendations to determine the prospects of
possible consumption of an intellectual product at each stage of its life cycle.

Conclusions and directions for further research. The conducted research allows to evaluate
the methodological and scientific-theoretical essence of intellectual property valuation from new
positions. The assessment of the value of intellectual technologies, taking into account the stage of
their life cycle, is a necessary condition for effective commercialization, that is, their introduction into
the process of market commercialization (buying and selling) or use in one's own production and
economic activity with the aim of increasing its efficiency. It should be noted that the issues of
estimating the value of intellectual property objects and their commercialization are quite complex
and require further research to form their reliable methodological and methodical base. Most of the
proposals presented in the article are extraordinary, they are proposed for the first time and require
further processing, clarification and development, especially in the practical aspect. Therefore, the
authors associate the prospects of further research with the systematization of the conducted research,
a more detailed consideration of factors, their connection with the industry (economic sphere) of basic
use and the further development of conceptual provisions, which are only initially indicated by the authors
in this article.

Keywords: intellectual property, life cycle, valuation, ratio, efficiency, industrial enterprises.

Haoiiiwno 0o pedaxyii 15 cianst 2023 p.
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AHAJII3 CTAHY TA TEHAEHIIA PO3BUTKY PUHKY TAPTETOBAHOI
PEKJIAMH B YKPAIHI

Y cmammi nposedeno auaniz cmawny YKpaiHCbK020 PUHKY MApPemo8anoi pekiamu ma
OuHamiky tiozo poszsumxy. IIpoananizoeano ananiz cmamy ma meHOeHYill pO3GUMKY MAP2emo8anol
pekaiamu 8 Yxpaiui. Ilpogedeno oznad cmany suxopucmanus Inmeprnemy ma yughposoi pexnamu 6
Yxpaini ma ceimi. 36edeno Oami eumpam Ha yugposy pexiamy y ceimi ma 6 Ykpaiui. I pagiuno
noby008aHO MA ONUCAHO PEUMUHE COYIATbHUX MEPENC 3d KINbKICMIO KOPUCIMYBAYi68 i3 PO3N00INOM 3d
cmammio ¢ Ykpaini. Haseoeno ocnoeni xapaxmepucmuxu pobomu cneyianicmie 3 mapeemoeaHoi
pexaiamu 8 Yxpaini. Ilpogedeno ananiz pevimuney IAB Ukraine oidocuman-azenyii Ykpainu, wo
HAOAmMb NOCIYeU 3 GeOeHHs MAap2emosaHux pekiamnux Kxamnauii. IIpoananizoeano ocHo6HI
Hanpamku Oisnbnocmi mon-10 aeenmcme 3 HAOAHHA NOCIY2 CMEOPEHHS MAp2emosanoi pekiamu 6
Yxpaini. Ha ocnoei ompumanux pe3yiomamis 3poONeHO GUCHOBKU WOO00 CMAHY md MeHOeHYill
PO3GUMKY PUHKY Map2emosanoi pexnamu 8 Ykpaini.

KirodoBi crioBa: TapreroBaHa pekiiama, pHHOK TapreToBaHOi pekiaMu, IudpoBa pekiama,
Il JDKATAN-aTreHIlii, COIliabHI MEpexi.

DOI: 10.15276/mdt.7.2.2023.6

IMocTanoBka mpod/jeMH B 3arajbHOMY BHIVIAAI Ta ii 3B'S30K 3 BaKIMBUMH
HAYKOBHMHM 200 NPAKTHYHUMM 3aBAaHHAMH. OJHUM 13 HOBHUX pPI3HOBHU[IB pEKJIaMH B
IU(PPOBOMY MApKETHHTY € IHCTPYMEHT TapreToBaHoi pekiamu. LlIBuake mommpeHHS Ta
aKTUBHE BUKOPUCTAHHS TapreTOBAaHOI peKIaMH IoJiArae B ii cepeloBHILI (DYHKIIIOHYBaHHS, a
came B COIIIaJIbHUX Mepekax, 110 CTaJld HEBIIUIbBHUM aTpUOYTOM JKUTTS KOXKHOI JIFOJIMHHU.
[Tpu boMy ymMOBH poOOTH Ta mepeBard, sKi HaJalTh CHeliali3oBaHl pekyaMHi maTGopMu
JUIE TapreTUHTY JO03BOJSIFOTH HE JIMINE IIBUAKO 3HANTH ayauTopii B SIKUX 3alliKaBJeHI
HiANPUEMCTBA, ajle i KOMYHIKYBaTH 3 HUMH B Pi3HUX (opMmaTax Ta JJisl JOCSITHEHHs Pi3HUX
7€M, 10 CTaBIATh Mepel] peKJIaMHOI0 KaMmaHiero mnianpuemctBa. Ha cyuacHomy erami
PO3BUTKY CYCHUIBCTBA Ta MIJNPUEMHULTBA A YCHIIIHOTO 3AIHCHEHHS MapKEeTHHIOBOL
KOMYHIKAI[ITHO MOJITUKU 1HCTPYMEHTOM TapreTOBAaHOI PEeKJIaMM MiMPHEMCTBA, MOBHUHHI
peTeNbHO aHalli3yBaTH CTaH, TEHJEHIII] Ta MepPCIeKTUBU JaHOTO PEKJIAMHOTO IHCTPYMEHTY Ta
OynyBaTu y THy9KOoMY (hopMaTi CBOIO pEKJIaMHY JisTbHICTD.

© 2023 The Authors. This is an open access article under the CC BY license
(http://creativecommons.ora/licenses/by/4.0)
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AHaJIi3 OCTaHHIX JoCHiIKeHb 1 mnyOJikamid, B SAKHUX MOKJAJeHUN NMOYATOK
BUPIlIEHHIO JaHOI MpodJeMHu i Ha siki cnupaerbesi aBTOP. JOCHiKEHHST TapreToBaHO1
peKiiaMd BUKJIQJEHI y Mpalsx YKpaiHChKUX 1 3aKOPJOHHMX BYEHHMX Ta MAapKeTOJOIiB-
NpakTuKiB, Takux gk . boiuyk, O. My3uka, B. Jlumantok, €. I'ypuynoBa, JIx. Tomac, S
Honcown, P. Tappar, C. Mensin, H. I'peii, M. Csit, A. Knesep, H. I'pone ta inmmi.

ABcrpamiiicekuii Mapkeronor J[x. Tomac BH3Hauae, MO0 TapreToBaHa pekiama €
($hopMOI0 HITBOBOI peKJIaMH, SKa BUKOPUCTOBYE 3arajibHl aTprOyTH HaILJIIOBaHHS 1 30upae
iH(pOopMalito, SIKy CIIOKUBAYl Ha/lald Ha KOXKHIiH rutatdopMi coriaibHux Mepex [23].

Kowmiter Intepuner Acomiamii YkpaiHM 3 TWTaHb IHTEpHET-PEKJIaMH pa3oM 13
npeJcTaBHUKaMu yKpaiHcbkoro digital-6i3Hecy cTBOpMIIM CIOBHUK c(epr IHTEpHET-PEKIaMHU.
VY naHoMy CIOBHHUKY MOAAHO TIIYMAayeHHS TapreTHHTY K MEXaHi3My, L0 JT03BOJISIE BUALTUTH
3 ycl€i HassBHOI ayauTOpIii TUIBKK Ty YaCTHHY, sIKa BIAMOBIAAE 3aaHUM KpUTEPisIM (IIIJIbOBY
ayIMTOPIlO0), 1 MOKa3aTH pexyiamy came i [1].

VYkpaiaceke digital-arentctBo Outsourcing Team BBakae, 110 «TapreToBaHa pekiama
— e cydacHHWi cmocid momynspusanii 0i3Hecy Ha MpocTopax I[HTepHeTy, SIKUi J03BOJISE
CTBOPIOBATH OT'OJIOLIEHHS JJIs IIEBHOT LIILOBOI ayAUTOpii» [6].

B ocHOBI TapreToBaHOi peKJIaMH JIEKUTh caMe SIKICHE pO3yMiHHS IUJTbOBOIT ayauTOpii
PEKJIaMHOI'O OTOJIOIIEHHSI, a JUIl LIbOr0 HEOOXIAHO AOCIIJUTH ayIuTOpPi0 3a CKJIaJOBUMHU
STP-mapketuHry 3 0COONHMBOIO YyBarorw camMe Ha HalUIIOBaHHA. B OCHOBY pi3HOBHIIB
TapreToBaHOi PeKJIaMU MOKJIAJEHI NMOKa3HUKHU 32 SKMMHU 3/1HCHIOETbCS HAIUIIOBAHHS, ajle B
TapreToBaHOi pekiaMu ix Habararo Oinbine. TapreroBaHa pekiamMa BXOAWUTH J0 OJHIET 3i
ckinagoBux SMM, sika Jomomarae 3a OKpeMmy IUIaTy 1 3a JOIOMOIOK CIeliali30BaHUX
peKIaMHUX TIaT(HOPM OXONHUTH HOBY LIJILOBY ayAUTOPIIO B COI[IAIbHUX MEpPEeKax.

Buninennsi HeBHMpilleHHX paHille 4YacTHH 3arajbHoOi MNpodJjgeMH, KOTPUM
NPHUCBAYYETHCH CTATTH. YKpATHCHKI MiIIPUEMCTBA HEIOCTATHHO O3HAHOMJICHI MO0 CTaHY
Ta MEepCreKkTuB (YHKIIOHYBAaHHS PUHKY TapreToBaHOl pekiaMu B YKpaiHi. HatomicTts s
€KOHOMIYHO e(EeKTHUBHOI pOOOTH TapreTOBaHMX pEKIAMHUX KaMIaHId IiIIpueMCTBaM
HEOOXIZIHO TOKIAJaThcid Ha KOMIUIEKCHY 1HGOpMAIil0 Mpo TOTOYHHUNA CTaH pPHUHKY
TapreToBaHoi peKiIaMM B YKpaiHl Ta Ha NMPOTHO30BaH1 TEHJEHIl Horo po3BUTKY. Tomy y
JaHii CTaTTl ONMPANYMCh Ha CTATHUCTUYHI JlaHi, MPOTHO3M HAYKOBI[IB Ta IPaKTHKIB
NPOBE/ICHO aHali3 CTaHy YKPaiHCBKOTO PUHKY TAapreTOBaHOI PEKJIaMH Ta sIKi HAIpPsSIMKA
PO3BUTKY BiH Ma€.

@opMyTI0BaHHS MeTH CTATTi (MOCTaHOBKA 3aBAaHHA). MeETOI CTATTi € aHami3
CTaHy Ta BUSBJIEHHS TEHCHLIT PO3BUTKY PUHKY TapreTOBaHOI peKIaMu B YKpaiHi.

BukiajeHHs1 OCHOBHOIO MaTepiajy IOCJTiAKeHHS 3 NMOBHUM OOIPYHTYBAHHSAM
OTPUMAaHMX HAYKOBHX pe3ybTaTiB. [lonani nani, y mopiunomy 3Biti Digital 2022: Ukraine
[11], BKa3yrOTh Ha Te, IO KUIbKICTh KOpUCTyBauiB [HTepHeTy B Ykpaini 3 2021 poky 3pocia
Ha 526 tuc. 1 y ciuni 2022 poky HamiuyyBaia 31,10 MJIH IHTEpHET-KOPHCTYBayiB, ILIO
ctaHoBUTh 71,8% Big 3arajibHOi KUIBKOCTI HaceneHHs YkKpaiHu. OCKUIBKH KIJTBKICTh
KOpUCTYBauiB [HTEepHETY Ta JOCTYN 1O HBHOrO B YKpaiHi NMPOJOBXKYE 3pOCTaTH, KUIbKICTh
CIIO’KMBAYIB 3 SKMMH MO>KHA 3/11CHIOBAaTH KOMYHIKAILlI}0 TAKOX 3pOCTaTHUME.

3 MEeTOI0 aHalli3y BUKOPUCTAHHS MiAMPUEMCTBAMU IIUPPOBOI peKIaMH [T 3/1IHCHEHHS
MapKETUHIOBUX KOMYHIKaliii B IHTepHETI BHUKOpUCTAaHO JaHI HaBelIEHI CTAaTUCTHYHOIO
iatgdopmoro Statista.

Ha puc. 1 300paskeHo 3BeJieH] JaHi BUTpAT Ha HU(POBY peKiamy y CBITI BIPOIOBK
2017-2022 poxis.

Bapto naromocutu, mo cymu Butpar y 2022 poui HaBeJeHO NPOTHO30BaHi. 3
HaBEJIEHOTO PHUCYHKY BHJIHO, IO CBITOBI BHUTpaTH Ha LU(QPOBY peKiIaMy MPOTArOM
aHaJTI30BaHOTO MEPIOAY 3pOCTAIOTh 1 3HAYHO 301mbmmIucs y 2021 p.
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30BHIIIIHE KOJIO - CBITOBI BUTPAT, MIIPJT JOJI.
BHyTpilllHe KOJIO - BUTPAaTH B YKpaiHi, MIpPA I'PH.

Pucynok 1 — Burparu Ha nudpoBy pekinamy y cBiTi (mupa gon. CIIA) Ta B Ykpaini
(mipa rpH) 3 2017 mo 2022 pik
Jlxeperno: moOymoBaHO aBTOpaMu Ha ocHOBI [ 14, 15].

Takox 3 2017 poky 30UIBIIYIOTECS BUTpAaTH Ha nU(POBY pekiaamy B YkpaiHi. Pizke
30iunbIeHHs BUTpar y 2018 p. 1 3MeHieHHs qo nomnepeaHix teMmiB y 2019 p. moscHIOOTH
3MiHOIO METOJIOJIOTIi pO3MIIIEHHS IHTEPHET-PEKIIaMH, SIKa 1 cipuurHMIIa 301abIeHHs [ 14].

VY 2021 poui BuTpatu Ha 1ubpoBy pekinamy B YkpaiHi caruynu 10,8 mupa rpH, a 'y
2022 porii MporHO3yBaJH, [0 BUTPATH MOTJIH 3pocTr Maixke Ha 25%. Li 30UIbIIeHAS BUTpAT,
MepIl 3a BCE, BKA3YIOTh Ha 30UIBLICHHS BUKOPUCTAaHHS LUU(POBOI peKiIaMH, SK pe3yabTaT
OTpUMaHHs OibIIOro pe3ynbraTy. [Ipy bOMY OYEBHMIHO, IO MiANPHEMCTBA MOYMHAIOTH
BUKOPUCTOBYBaTH W 1HINI I1HCTPYMEHTH MJi1 BEACHHA KOMYHIKAIiil 31 CHOXXHBayamH.
[IporHo3u excmnepTiB cCBig4aTh OpO Te, 10 PUHOK LUMPPOBOI peKIaMH MPOJOBKUTH
PO3BHUBATHUCS MPOTATOM HACTYIMHUX KUIBKOX POKIB, X04a i 3 MEHIIMMU TeMmnami [12].

KomyHikanii TapreToBaHo0 peKjIaMoI0 3/11HCHIOIOTHCS JIUIIE B COLIAIbHUX Mepexax,
TOMY BapTO JI€TAJIbHO PO3IJISTHYTH 0COOIMBOCTI BUKOPUCTAHHS COLIIAIbHUX Mepex B YKpaiHi
Ta cBiTi. OCTaHH1 CTAaTUCTUYHI JIaHi aToBaHi 22 yepBHs 2022 p. BKa3yl0Th Ha HasBHICTH 4,59
MJIp/I KOPUCTYBaviB cOLlialIbHUX Mepex [21]. 3 mouaTKy CBOTO iCHyBaHHS, 110 pO3MOYaIoCcs
1996 p., couianbHl Mepeki OXOMUIIN B)KE MOJIOBUHY HACEJIEHHS CBITY, 110 3apa3 CTaHOBUTH §
MIIpA Joer [9] 1 y MOTOYHOMY CTaHi KOPUCTYBayi COLIMEpeXx CKIalatoTh NpuonusHo 57,5%
BIJl HACEJIEHHS CBITY, a 3a MporHo3amu, y 2027 p. KUIbKICTb KOPUCTYBAUiB 3pOCTE Maixe /10 6
mipa [21]. PesynmbraTu aAochipkeHb BKa3yloTh Ha Te, IO CEpeAHId dYac MpOBEICHHS
KOpUCTyBauaMH B colmepekax — 144 xB Ha genb [10]. Takum unMHOM, comiaiibHI MeEpexi
CTalOTh HEBIJJIJIBHOIO YaCTUHOO II[OJIEHHOTO BUKOPUCTaHHS HaceleHHsAM. Taki TeHAeHIl
MOSICHIOIOTh BJIOCKOHAJICHHSIM MOOUIBHHX Ta IHTEPHET-MOXKJIMBOCTEH ISl KOPUCTYBAUiB, 1110
POOHTH JOCTYH JI0 COLIMEPEIK JOCTYIMHIIIUM Ta MPOCTILIHM.

JUis po3risiny cTaHy COLIaJibHUX MeEpek B YKpaiHi IpoaHali30BaHO pe3yNbTaTu
MIPOBEJICHOTO TOCIIHPKEHHS Ha OCHOBI BiIKpUTUX MaHuX mianpuemctBoMm GlobalLogic. 3rinno
3 pe3ysibTaTaMH JIOCIIKEHHsI, CTAHOM Ha JiuneHb 2022 poKy conMepexaMu KOpUCTYBaJUCS
npubimzHo 76,6% ykpainuis. [ToBHoMaciTabHe BTopraeHHs Pocii B Ykpainy npusseno a0
PI3KOro 3pOCTaHHS BUKOPUCTAaHHS COLIAIbHUX MeEpex sK kepena HoBUH [8]. JKinku-
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KOPHCTYBadl COIIaIbHUX MEPeX CKIaAarTh 57,5% Bix 3aranbHOi KiIBKOCTI KOPHUCTYBadiB
COLIIAJIBHUX MEpPeX, a 4osoBiku — 42,5% [11].

Bapto He 3a0yBaru, 10 pekyiaMOI0 B COLIAIbHUX MEpEXax € He JIUIIE TapreToBaHa
pekiaMa, aie i MapKeTHHI BIUIMBY. Ha jkanb, HeMae OKpeMHX JaHMX IO BHUTpaTax Ha
TapreToBaHy peKJiaMy, a € CyMapHi BUTPATH Pa3oM i3 MapKeTHHroM BIumBy. OTxe, y 2021 p.
BUTPATH HA pPEeKJIaMy B COLIAJbHUX MEpEkKax y BCbOMY CBITI CTaHOBHIIM Oiu3pko 116 mipn
noit. CIIIA [22]. IIporHo3Hi AaHi MOKa3yOTh JUIIE CTa0lIbHE 3pOCTAaHHS B HACTYITHUX POKaX.

AHai3 1aHUX CTaHy BUKOPHUCTaHHS COLIaJbHUX MEPEXK y CBITI Ta B YKpaiHi BKa3ye Ha
MOCTIMHE 3pOCTaHHS KUIBKOCTI KOPUCTYBadiB 3 POKYy B pik. Lle uiTko BKka3ye, 1m0 pekaMHi
IHCTpYMEHTH COILIaJbHUX MEPEXK, Cepel SKUX TapreroBaHa pekjiama, MOBHHHI OyTu
YaCTUHOIO MapKETUHTOBOI KOMYHIKALIHHOI MOJIITHKH KOXKHOTO mianpueMcTBa. CTaTUCTUYHA
miatdopma  Statista omyOJsiKkyBasia  pe3yjibTaTH IPOBEACHOTO  JTOCHIKEHHS  Ccepej
MapKeTOJIOTiB YChOTO CBITY 3 BH3HAUEHHS OCHOBHHUX IIepeBar BUKOPUCTAHHS COIIaIbHUX
MEpEekK ISl TOCSTHEHHS MAapKeTUHroBHX Iuied. OTpuMaHi pe3yabTaTH LbOTrO JOCIHIIKCHHS
cranoMm Ha sirotuit 2021 poky HaBeZeHi Ha puc. 2.

3pocTaHHs IUI0BOTO MTAPTHEPCTBA
Hapmanus ingopmariii mpo puHOK
[MoninmeHHs Tpoaaxis

3pocTaHHs JOSIBHOCTI CITOKUBAYIB
IeHeparris MOTCHIIHHUX CIIO)KUBAYiB
30inpmeHHs Tpadiky

[TixBuieHHs BIUIMBY (BIi3HABAHOCTI)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Pucynok 2 — OcHOBHI T@iepeBaru BUKOPHUCTAaHHS COLIAJIbHUX MEpEeX s
MapKEeTUHTOBUX IIiJIeH
Jlxepeno: [18].

Haii6i1p11 yacTo 3rayBaHOI0 MapKeTOJIOraMH MepeBarol0 BUKOPUCTAHHS COL1aIbHUX
Mepex JUIsl TIOCSITHEHHSI MApKEeTUHIOBUX I[JIeH € MiBUILIEHHS BITI3HaBaHOCTI MIANPHUEMCTBA —
88%. [docuTh NmpOrHO30BaHUM pe3ynbTaT, 3BAXKAIOUM HAa MUIbSPJIHY aKTUBHY MOTEHIINHY
peKilaMHy ayauTopito couMmepex. UYepe3 MOMYNSPHICTh BHUKOPHUCTaHHS  COLIMEPEX
KOpHCTyBauaMH MapKeTOJIOTH TaKOX BIJ3HAYAIOTh TaKl IEpeBary, sk 30UIbLICHHS TpadiKy Ha
inboBi  cTOpiHKU (79%), abo ¢i3uyHI TpEeICTaBHUITBA Ta TEHEpalilo MOTeHLIHHUX
cnoxkuBayiB (69%). BuxopuctanHs pekslaMHUX IHCTPYMEHTIB KOMYHIKAIlll, cepea SKHUX
TapreroBaHa pekiaMa 31 CIOKMBAauaMHU B COLMEpEeXkax, IMiJIBUIILYE MPOJaXKi Ta JOSIbHICTh
cnoxkuBayiB. Ojpa3y BapTO PpO3MNISIHYTH 3a JIOIOMOTOI0 SIKUM COLIAJIbHUX MEpex
HiANPHEMCTBA MOXKYTh JJOCATHYTH HaBEACHUX repesar (puc. 3).
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Pucynok 3 — [1nardopmu comianbHUX MEPEK, sIKi BUKOPHUCTOBYIOTh MAPKETOJIOTH B
ycbomy cBiTi, 2021 p.
Hoxepeno: [19].

HagBeneni Ha pucyHKy 3 AaHi ONUTYBaHHsS MapKeTOJIOTIB CBITY BKa3yIOTh Ha Te, L0 Y
2021 pomi comianbHa Mepexxa Facebook, a BimmoBimHo i1 miardopma mnst 3aiHCHEHHS
tapreroBanoi pekinamu Facebook Ads Manager, € nHaiiBukopucToByBaHimow — 93%, mis
MPOCYBAHHS MiAMPUEMHUIIBKOT MisUTbHOCTI. [TuTaHi MapKeTOJOrd 3a3HAYWIM, IO JOCHTh
PiAKO BUKOPHUCTOBYIOTH y cBOil AisimbHOCTI TikTok (9%) 1 Snapchat (4%). 3aranom peiiTunr
HAWMOMYIAPHIMNX COIIATbHUX MEPeX 3a KIIBKICTIO aKTHBHHMX KOPUCTYBadiB y CBITI [20]
BKa3ye, 10 HalOLIbIy KIJIbKICTh KopHcTyBauiB Mae Facebook (2,910 mapn), YouTube (2,562
mipn), Instagram (1,478 mapn) ta TikTok (1 mupa) — 1e npsiMi MOTEHIIIHHI CIOXKKBAul, K1
XO04yTh, 100 3 HUMU KOMYHIKYBaJIM Ta 3a/10BOJIbHSIIN IXH1 OTPEOH.

Po6ouoro rpynoro Komitery SMM [AB Ukraine Oyno mpoBeneHO MepIly OLIHKY
puHKY SMM Vkpainu. 3a oTpuMaHUMHU pe3yJbTaTaMM 3arajbHUM po3Mip puHKY y 2021 ckiaB
838 709 677, 40 rpu [3]. OcHOBHOIO OIOJKETOYTBOPIOBAJILHOIO Kareropiero puHky SMM
VYkpaiHu € came TapreroBaHa pekjama 3 pe3yiabtaToM 35,7% BiJ ycboro puHKy. TapreroBaHa
peKJIama MocTyaEeThCs JIMIIE KaTeropii CTBOpeHHs KOHTEHTY (39,6%).

JIOIIIBHO TaKOX IpOaHali3yBaTH, SIKUM COLIAIbHUM MepeXaM BiJJIaloTh INepeBary
yKpaiHCbKl KopucTyBaul. Ha puc. 4. HaBeneHO JaHl JMIIE THUX COLAJIbHUX MEpEX, II0
HA/al0Th JIOCTYNl YKPaiHCBKUM MiJIPUEMCTBAM JJIsl 3A1MCHEHHS TapreToBaHOI pPEKJIaMH.
BapTto TakoXx HarosocuTH, 110 HaBeAEHI JaHl JIMIIE MOBHOJITHIX KOPUCTYBadiB, OCKUIBKHU
MI0Ka3 TapreToBaHol pekyiaMH 3a00pOHEHUH CaMUMM PeKJIaMHUMU IU1aThopMaMy COIiabHUX
Mepek A1 0ci0 SKi 1ie He JOCATHYIU 18 poKiB.
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Pucynok 4 — PelTHHT comiaIbHUX MEPEX 3a KUIBKICTIO KOPUCTYBAYiB i3 PO3MOIIIOM
3a cTaTTIO B YKpaiHi
Jlxxepeno: moOyaoBaHo aBTopamu Ha ocHOBI [11, 17].

PosrnsiHemMo, sIKi MOXKIIMBOCTI 3a KUIBKICTIO ayauTOpii HAJar0Th PEKIAMOJIABISIM
pekiIaMHi atopMu colliaJbHIUX MEpEX AJsl TapreToBaHoi pekiaMu. Haibinbia aynuropis
TapreToBaHOi peKJiaMH € B comianpHii mepexi YouTube — 28 muH kopucTyBauiB. Ajie
HalOIbIIa KITBKICTh ayauTOpii NJIs TapreTOoBaHOI pEeKJIaMH HasBHA Yy CIeliali3oBaHOl
pexmamuoi mnargopmu Facebook Ads Manager, mo HaleXHTh TEXHIYHOMY TiraHrty —
Kopropaiiii Meta, ska BOJIOJl€ TpbOMa COLIAJBHUMU MEpEeXaMH 3 BEIUKOK KUIBKICTIO
KopucTyBauiB, a came: Facebook — 15,450 mun, Instagram— 16,10 mum Ta Facebook
Messenger — 9,400 mmH. ToOTO pekiamoaiii, 110 BUOpanu pekinamuy muatdopmy Facebook
Ads Manager 151 TapreToBaHoOi peKIaMH y CyMi OTPUMYIOTh Maiixke 41 MIIH ayquTOopito Ass
pexiiaMHUX KOMyHikaiiil. HaiimeHy pekiamMHy ayauTopito MoKHa oTpuMmaTu Bij Twitter —
910.4 THC., XO4a MOXHa MPUIYCTUTH, 110 B HACTYINHUX I[epiojax MM M00auyuMo ii
3011bmeHHs.. OCKUIBKHM 3 MOYaTKOM MOBHOMAcCIITaOHOI BIMHM YKpaiHIlI MOYajad aKTHUBHILIE
nomwuproBaTy iHGopMmarnio B Twitter 1 3 HROTO, Ta CIIAKYBaTH 3a TOJITUKAMU W 1HIIUMH
BIJOMUMH IYOJIYHUMHU 0COOAMU CBITY JJIsl OTpUMAaHHs OunblIoi W JocToBipHOI iH(OpMAaLii
PO BINCHKOBO-TIOJNITUYHY CHUTYAIlll0 B YKpaiHl Ta AJI1 PO3YMIHHS MO3MLII BITIOMHX OCI0
1010 cUTyalii B Hamiil KpaiHi. 3 pUCYHKa TakoX 0auyuMMo, 110 OibIly YaCTHHY ayAUTOPid
COIIAIbHUX MEPEeX CKIIANIAl0Th JKIHKU, €IUHUM BUHATKOM € nuime LinkedIn nme domoiua
aynuropis ckianae 53,3% Bij yciei.

Henoctynuoto € iHdopmaliis mojo cepenHboi BapTOCTI TapreTOBAaHOI PEKJIaMU B
VYkpaiHu, a TakoX NpO pO3MOIT 3a HIIIAMU peKJIaMoJaBIiB. BBaxkaemo, mo 1me €
MEePENIKOIOI0 JIJIsi PEKJIAMOJIABINIB, SKI BaralroThCs 3 MPUUHATTSAM DPIIMICHHS Ha KOPUCTH
3IHCHEHHS KOMYHIKAI[iil TApreToBaHOI0 PEKIaMOI0. AJle MOKEMO 3a3HAYUTH TaKi JjaHi, 1010
CepeIHIX IIiH Ha TapreToBaHy pekiamy Beix 1itel B Facebook Ads Manager B Ykpaiwi [5]:

— CPC (uina 3a xiik) — 0,97$ 3 mianazonom Bix 0,259 3a nins «IIpomax 3a KaTajaorom»
10 3,309 3a 1ine «BrizHaBaHiCTh OpEHIY»;

— CPM (uina 3a 1000 mokasiB) — 11,54$ B aianazowi Big 2,008 10 30,978.
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[lepeiinemo 10 po3risiny caMe CIEUialliCTiB 3 TAPreTOBaHOI peKiIaMHu — TapreToJIOTiB.
3aranom 3a ¢popmaraMu poOOTH iX MOKHA PO3AUIUTH Ha YOTUPHU TPYIIH:

1) tapreTosoruy, sKi € ITaTHUMH HpalliBHUKAMH ignpuemMctsa (in house), BiamoBigHO
MaroTh YiTKY CIelliaizaliio Ha okpeMiil cdepi Oi3HECy 1 HaAalOTh MMOBHE HANANITYBAaHHS Ta
00CITyTOBYBaHHSI TApreTOBaHOI PeKJIAMHOI KaMIIaHii;

2) TapreToJiory, siKi mpaioTh B arenTcTBax (digital marketing agency), 1110 HaaOTh
MOCIYTU 3 BEACHHS TapreTOBaHUX PEKIAMHUX KamIaHiid. Taprerojioru MOXyTh MpaloBaTH
JWIIEe B MEBHOMY HAmpsMKY, Hanpukiaj BeaeHus aume pekiamu B TikTok, abo moBHicTiO
BECTHU KiJIbKa MiMPHUEMCTB B HE 3aJICXKHOCTI1 BIJ] IX pUHKY POOOTH YU PEKIaMHOT TIaTGopMu;

3) Taprerosiord, SK TO3alITaTHI TpAIiBHUKK (outsource) TMOCIyraMH SIKHX
HiJIPUEMCTBA KOPUCTYIOTHCS ISl MPOBEICHHS IMEBHOI TapreToBaHOI pEeKJIaMHOI KaMIlaHii,
a00 Sk ayIUTOPIB BXKE MPOBEJICHNUX, M IIE JIIFOUYUX TAPreTOBAHUX PEKIIAMHUX KaMIIaHii;

4) Taprerojiord, sfKi € He3aIC)KHUMH THMYAacOBMMH cremiamicramu (freelance) 3
TAapreTOBaHOi pPEKJIAMH TOCIYyraMH SIKHX KOPHUCTYIOTBCS Ha MiJIPUEMCTBI, ane Taki
CHeI[ialicTh MOXKYTh MaTH i JOBFOCTPOKOBI cHiBMpalli. BoHu 3aiiMaroThCs NuIIe HiKaBUMU IM
HillIaMU Ta PEKJIAMHUMH TUIATHOPMAMH.

3ayBakMMO, IO CEpeaHs 3apIuiaTa TapreTojora B YkpaiHi y xoBTHi 2022 p.
craHoBuTh 17,5 thc. rpH [7]. KimbkicTh BakaHCi Ha CHeliai3oBaHHUX IUIATGOpMAxX s
MOIIYKY POOOTH € JOCTaTHbO BaroMor, o0 TOBOPUTH PO TMOMUT Ha CIEHIaticTiB 3
TapreTOBaHOI pEeKJIaMU Ha YKPAIHCbKOMY PHUHKY.

Binninom mocmipkeHHs cTaTUCTHUHOT maTdopmu Statista omyOIiKOBaHO pe3ynbTaTu
JOCITIJIKSHHS 3 BUSIBJICHHS JIJIS1 CTBOPEHHS Ta BEJICHHS K01 IU(POBOT pEKIIaMU MiAIPHEMCTBA
VYkpainu y 2021 pomi KopucTyBalucs MOCIYramH cremianizoBaHux areHtcTB [13]. 3rigHo
pe3yabTaTIiB JTOCIIKEHHS, TapreToBaHa peKiaMa Mocifae apyre micie y cuucky - 47% i
MOCTYMAeTbCcd MENIMHUM pekiaMHUM KammaHism — 55%. Ile wmicie TapreToBana pekiiama
PO3AUISLE pa3oM i3 KOHTEKCTHOIO PEKJIaMOI0 1 He BXOIUTh 10 SMM (BignosinHo 45%). To6TO
YKpaiHChKI MiJMPHEMCTBA BiAJAIOTh IepeBary poOOTi 3 areHTCTBaMH JJs CTBOPEHHS
TapreToBaHOl pEKIaMU.

BianoBigHO 10 mMOnepeAHbO HABEAEHUX JAHUX PO3IJISIHEMO PEHTHHI iKUTAI-
areHuii 3 TapretoBaHoi pekiamu B YkpaiHi. 3 2019 poxy I[AB Ukraine mnpoBoasTh
pPEUTUHTYBaHHS ADKUTANT-areHUid YKpaiHU 3a ciMOMa pI3HMMH KaTeropisiMu Lu(pPOBOro
MapKeTHHTy. TapreToBaHa peKiaMa HaJeKHUTh J0 Kateropii performance-MapKeTHHTY B SIKY
TaKOX BXOJHTbH: peKkjamMa B IOLIYKOBHUX CHUCT€Max, IMOILIYKOBa ONTHMi3allis, OaHepHa Ta
BiJIeopeKiiama, pekjama Ha MapTHEPChKUX MaTdopMax 1 Mepexax [2].

Hanwii peiituar [AB Ukraine popmyroTh 3 areHuii-y4acHUKIB, 110 MOAANTH BiAMOBIIHI
JTOKYMEHTH Uil po3risigy komiciero [AB, sxa ckiamaetscs 3 uieHiB Ta He 4ieHiB [AB
Ukraine, Ta OJHOro He3aJeXHOro aynutopa. /[lami ydacHHMKIB OIIHIOIOTH 3a TaKHUMHU
MOKa3HUKAaMHM: IITaT, 000pOT, (piHAaHCOBA CTIMKICTh, PEKOMEHJAIlli KII€HTIB, (pecTuBami Ta
KOHKYPCH, pelyTallis Ha pUHKY Ta napTHepcTBo 3 Google i Facebook. Makcumansauii Gain
KU MOXKHA OTPUMATH 3a OLIHKOI pedtunry ctaHoButh 10000 6aniB. Takuii peiitunr [AB
Ukraine ¢dopmye yxke 3 poku mocmiiab. ToMy Ha OCHOBI 3BeleHOI TaONUIll pe3yNbTaTiB
peiftunris Brpoaosxk 2019-2021 pokiB MOXEMO CrOCTEpiraTH TEHAEHLII0 3MIHU 3arajbHUX
6amiB Tom-10 arenuiit 2021 poky i3 TapreTroBaHoi pekjaMM B YKpaiHi 3a TpU POKHU
OLIIHIOBaHHS (pHC. 5).

LB. I'opoousik. JI.1. Xomiys. Ananiz cmany ma menoenyii po36umxy punky mapeemosanoi 79
pexnamu 8 Ykpaini
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Pucynok 5 — TlopiBHSHHA CymMapHOi OIIIHKM areHTCTB, IO HAJAIOTh IOCIYTH 3i
CTBOPEHHS TapreToBaHOi pekiiamu B YKpaini 3a 2019-2021 pp.
Jlxepeno: moOyaoBaHO aBTOpaMH Ha OCHOBI [4].

Sx Moxxkemo, € NBa CTaOUIbHUX JiJepyd HA PUHKY TapreTOBaHOI PEKJIIaMH, a caMe
Promodo Ta Netpeak. Takok HOBUMH ydacHHUKaMHM PEUTHHIY 1 3a pe3yibTaTaMHU OLIIHKH
pUHKY TapreroBaHoi pekinamu y 2021 pomi y ckimami ton-10 pHHKY ONMMHMIMCS areHIil
Webpromo ta UM (Razom Group), o nepii cBoi 6anu B pedtunry orpumanu y 2020 porii.
HaBenene Ha pucyHKY MOpIBHSHHS NMpO(eciiHUX y4YacHHUKIB 3 HAJaHHS MOCIYI Ha PUHKY
TapreToBaHOi peKJIaMH TOKa3ye JIOCTATHIO CTAOUIbHICTh areHIii, OCKUIBKM PI3KUX 3MIH Y
Oanax Hemae. €IMHUM BHUMAAKOM € areHTcTBO Webpromo sikomy 3uu3mm 6amu y 2020 p. 3a
He Bepu(ikamio OrokeTy mianpueMmcrBa, ane y 2021 p. Hiomy npucBoeHo 3 wmicue y
pedtunHry. Jlnsg ramOumoro aHamidy areHmiil 3 HaJaHHS IOCIYT Ha PUHKY TapreToBaHOi
pexiaMu B YKpaiHi IpoaHali30BaHa OCHOBHI HANpPSMKH [JisUIbHOCTI Ton-10 areHTcTB 3
HaJaHHS [1OCJIYTU CTBOPEHHS TapreToBaHO1 pekyiaMu B Ykpaini y 2021 pori.

Tabmuus 1 — Anauni3 Ton-10 arenmiii Ha pUHKY TapreTOBaHO1 pekjaMu B YKpaiHi

AreHTCcTBO Dokyc KitieHTOOpi€HTOBaHICTH CrnioxxuBaui
Facebook Ads —35% | Mauwuii 6i3nec — 60% Nikon, Multiplex,
Promodo Instagram Ads — 35% | Cepenniii 6i3nec — 30% domRIA, Karcher,
TikTok Ads — 10% Benukuii 6i3nec — 10% monobank, OLX,
YouTube Ads — 20% Rozetka
Facebook Ads — 45% Maunuii 6i3uec — 20% Domino's pizza, Yves
Netpeak Instagram Ads — 35% | Cepenmniit 6i3Hec — 50% Rocher, LG, Skoda
LinkedIn Ads — 10% Bemnukunii 6i31ec — 30% Auto
YouTube Ads — 10%
Facebook Ads — 35% Manuii 6i3uec — 20% Hoga Iorra,
Webpromo In_stagram Ads —35% | Cepenniii 6i3nec — 50% Kuiscrap,
TikTok Ads — 10% Bemuknii 6isaec — 30% Ykpcubbank, AmiaH,
YouTube Ads — 20% METRO
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Facebook Ads — 35% | Manuii 6i3aec — 40% Carlsberg, Reckitt
Instagram Ads — 35% | Cepemwiit 6i3uec — 50% Benckiser, Dirol,

Performics Ukraine YouTube Ads —25% | Benukwuii 6i3nec — 10 % Kwuiscrap,

Twitter Ads — 5%

Facebook Ads —45% | Manuii 6i3aec — 80% Nemiroff, Heel,
MixDigital Ukraine | Instagram Ads —40% | Cepemwiii 6i3uec — 20% Jacobs, Polish

LinkedIn Ads — 15% Tourism Organisatio

Facebook Ads —35% | Manuii 6i3uec — 80% Toyota, Bionorica,

iProspect Ukraine | Instagram Ads — 35% | Cepenwiii 6izuec — 20% Danone, HBY
YouTube Ads — 30%

Facebook Ads —20% | Manwuii 6i3nec — 70% Watsons, Eldorado,

Instagram Ads — 20% | Cepemwiit 6i3uec — 20% Varus, Luxoptica,

TikTok Ads — 20% Benukuii 6i3aec — 10% USAID, Globino
iplace YouTube Ads — 20%

LinkedIn Ads — 9%
Twitter Ads — 8%
Snapchat Ads — 3%

Facebook Ads —45% | Manuii 6i3nec — 50% I[IYMB, Ansoa,
NCG DIEVO Instagram Ads — 35% | Cepenniii 6i3uec — 30% MopraaenbKH,
LinkedIn Ads — 10% Benukwuii 6i3nec — 20% Oueiina, Pripravka
YouTube Ads — 10%
Facebook Ads —35% | Manuii 6i3nec — 20% ABK, Tous, Intertop,
UM (Razom Instagram Ads — 30% | Cepenniii 6i3uec — 50% Vitmatk,
Group) TikTok Ads — 5% Benukwuii 6i3aec — 30% Cnoprtmactep
YouTube Ads — 30%
Facebook Ads — 35% | Mauuii 6i3aec — 18% Panasonic, Bebivita,
Mediahead Instagram Ads — 35% | Cepenniii 6i3nec — 34% Rehau, Arterium

YouTube Ads — 30% Benukwuii 6i3nec — 48%

JIxxepeno: moOya0BaHO aBTOpaMu Ha OCHOBI [16].

Ha ocHOBI1 mpoBefeHOr0 aHaiizy MOXXeMO 3pOoOUTH BUCHOBOK, III0O OCHOBHHU (DOKyC
HalyCHIIIHIIIKMX areHTCTB Ha PHUHKY TAapreToBaHOl pekjiaMu B YKpaiHi € Ha pekiaMi y
comianbHuX Mepexkax Facebook ta Instagram. Cepen BUKOpHUCTaHHS 1HIIUX CHEI[lali30BaHUX
wiatopM A TapreToBaHOi peKsiaMu BUKOPUCTOBYIOTH cormepexi YouTube, TikTok Tta
LinkedIn. Takum 4YuHOM, JaHI areHTcTBa 3a0€3MeuyloTh YKPAiHCBKUX MIANPUEMIIIB
MOJJIMBICTh TIOBHOTO Ta NpOoQeCcifHOro BUKOPUCTAHHS TAapreTOBaHOI peKjIaMH JUis
JOCSATHEHHS 3aIUIaHOBAHUX ILTEH.

BucHOBKHM 3 1aHOTO0 JOCHIIZKEHHS i EPCHEeKTHBH NMOAAJIBIINX PO3PO0OK 32 JTaHUM
HanpsiMmoMm. OTxe, IPOBEEHUI aHalll3 TOBOJUTS, 1110 IU(pPOBa peKama y CBITI Ta B YKpaiHi
MOCTIHO 3pOCTa€ 1 Ma€ ONTUMICTMYHI MPOTHO3M 3pPOCTaHHA B HACTYNMHUX pokax. Llpomy
0e3MocepeIHhO CIPUSE PO3BUTOK JIOCTYIMHOCTI Mepexi [HTEepHET B IIJIOMY, OCKUIBKH II€
JI03BOJISIE MIANPUEMCTBAM 30UIBIIYBAaTH CBOIO LIIJIbOBY ayAUTOPIIO0 Ta KOMYHIKYBaTH 13 HEIO.
ComianbHi Mepexi, 10 TPaHCIIOITh TapreTOBaHy peKiIaMy TaK0X HapoOIIylOTh KUIbKICTh
CBOIX  KOpPHCTYBAayiB Ta  BJOCKOHAIIOIOTH I1HCTpYMEHTapiii Ui  peKIaMOAaBIIiB.
Halinonynsapuimumu coumepe:xkxamu  Ykpainu € Facebook, Instagram Ta YouTube.
YKpaiHChKI peKJIamMoJaBIli OiNbIle BHUKOPUCTOBYIOTH TMOCIYTH diDKUTA-ar€HTCTB IS
3/IIHCHEHHS! KOMYHIKalllil TapreToBaHOI pEeKIaMolo, a MpoBeAeHUI aHami3 Ton-10 areHuii 3
performance-mapkeTHHTY MOKa3ye Ha SKUX PeKJIaMHHX Iardopmax poOusTe GOKyc Jigepu
PUHKY 1 Ha sIKHUM Oi3HEC OpleHTYIOThCA. [IpoBenmeHe MOCTIKEHHS T03BOJISIE CTBEPIKYBATH,
110 PUHOK TapreToBaHOi peKiIaMu B YKpaiHi Ma€e MOIMUT cepesl peKIaMoaBIliB Ta Ma€ BaroMi

LB. I'opoousik. JI.1. Xomiys. Ananiz cmany ma menoenyii po36umxy punky mapeemosanoi 81
pexnamu 8 Ykpaini
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NEPCIEKTHBH Ta MOXIUBOCTI Uil pO3BUTKY. lojanbin MOCTIKEHHST PUHKY TapreTOBaHOI
pexinamu B YKpaiHi OyayTh crpsiMOBaHI Ha 30WpaHHS Ta aHali3 NMEPBUHHOI iH(OpMAIlii,
BUKOPUCTOBYIOUM THCTPYMEHTH MapKETHHTOBUX JOCITIJKCHb, PO CTAaH PUHKY Ta HaIaHHS
BHCHOBKIB Ha OCHOBI OTpuMaHoi iH(opmarrii.

1. T'mocapiii cepu intepuer-pexaamu. INA Ukraine : Be6caiir. URL: https://inau.ua/ proekty/hlosariy-
sfery-internet-reklamy#%D0%A2 (nara 3sepuenns: 06.04.2023).

2. Meropnornorisi pedtunryBanus mgipkutan-areHmid Bix IAB  Ukraine. VRK : ¢aitnr. URL:
https://docs.google.com/document/d/13PIbLEGB2_-i2FmbiJgg87bS1MdzUVQIGZcFwpVSP
3w/edit?fbclid=IwAR3-7v5Q9duLp7QDWAGalBBcqcSpQSbliwwW50aG-6dNS1jDeVDn7k1lw3Z
(mata 3Bepuenns: 07.04.2023).

3. Ouinku puaky SMM  Vkpainm 3a 2021. IAB Ukraine : Be6Gcaiit. 30.06.2022. URL:
https://iab.com.ua/otsinky-rynku-smm-ukrayiny-za-2021/ (nata 3sepuenns: 07.04.2023).

4. PeiituHr pgimkuTan areHuid Ta kommadiii 3a 2020-2021 pokm. VRK : BeOGcaiir. URL:
https://vrk.org.ua/ranking/ (nara 3sepuenss: 04.04.2023).

5. CTBOpeHHs Ta ONTUMI3allisi pekiaMHUX Kammnariid y Facebook Ads. Penguin Team : BeGcaiit. URL:
https://pengstud.com/ua/facebook-ads-ua/ (nara 3Bepuenns: 25.04.2023).

6. TapreToBaHa pekiiama B comialbHHX Mepekax. Outsourcing Team : Gmor. 22.02.2021. URL:
https://outsourcing.team/uk/blog/targeting/targetirovannaya-reklama-v-sotsialnyh-setyah/ (maTa
3BepHeHHS: 24.04.2023).

7. Tapretosnor: cepenus 3apruiata B Ykpaini. Work.ua : Be6caiit. URL: https://www.work.ua/salary-
%D1%82%D0%B0%D1%80%D0%B3%D0%B5%D1%82%D0 %BE%D0%BB%D0%BE%D0%B3/
(mara 3BepHenns: 03.04.2023).

8. SkuMu coumepekaMu KOPUCTYIOThCS YKpaiHI MiJ yac BiliHM: cratuctuka. Speka : BeOcaiT.
05.08.2022. URL: https://speka.media/yakimi-socmerezami-koristuyutsya-ukrayinci-pid-cas-viini-
doslidzennya-p22nyp (nara 3Bepuenns: 04.04.2023).

9. Current World Population. Worldometer : website. URL: https://www.worldometers.info/world-
population/ (mara 3sepuenns: 29.04.2023).

10. Daily time spent on social networking by internet users worldwide from 2012 to 2022. Statista :
website. 22.08.2022. URL: https://www.statista.com/statistics/ 433871/daily-social-media-usage-
worldwide/ (nara 3Bepuenns: 10.04.2023).

11. Digital 2022: Ukraine. Datareportal : website. 15.02.2022. URL:
https://datareportal.com/reports/digital-2022-ukraine (1ata 3Bepuenns: 30.04.2023).

12. Digital ad spend (2021-2026). Oberlo : website. URL: https://www.oberlo.com/statistics/digital-
ad-spend (mara 3Beprenns: 30.04.2023).

13. Digital advertising activities performed with agencies in Ukraine 2021. Statista : website.
16.05.2022. URL.: https://www.statista.com/statistics/1307476 /digital-advertising-tasks-for-agencies-
ukraine/ (nara 3BepHenns: 10.04.2023).

14. Digital advertising spending in Ukraine from 2011 to 2022. Statista : website. 14.04.2022. URL.:
https://www.statista.com/statistics/1017536/online-advertising-spending-in-ukraine/#statisticContainer
(mara 3Bepuenns: 10.04.2023).

15. Digital advertising spending worldwide from 2017 to 2026. Statista : website. 23.06.2022. URL.:
https://www.statista.com/forecasts/456679/digital-advertising-revenue-format-digital-market-outlook-
worldwide (nata 3Bepuennsi: 10.04.2023).

16. Digital Marketing Agencies. Clutch : website. URL: https://clutch.co/agencies/digital-marketing
(mata 3BepHenHs: 13.04.2023).

17. Gender distribution of social media users in Ukraine as of February 2022. Statista : website.
08.11.2022. URL: https://www.statista.com/statistics/1279463/ ukraine-gender-distribution-of-social-
media-users/ (nara 3sepuenns: 11.04.2023).

18. Leading benefits of using social media for marketing purposes worldwide as of January 2022.
Statista : website. 22.11.2022. URL.: https://www.statista.com/ statistics/188447/influen ce-of-global-
social-media-marketing-usage-on-businesses/ (nata 3sepuenHs: 09.04.2023).

82


https://inau.ua/%20proekty/hlosariy-sfery-internet-reklamy#%D0%A2
https://inau.ua/%20proekty/hlosariy-sfery-internet-reklamy#%D0%A2
https://docs.google.com/document/d/13PIbLEGB2_-i2FmbiJgg87bS1MdzUVQlGZcFwpVSP%203w/edit?fbclid=IwAR3-7v5Q9duLp7QDWA6aIBBcqcSpQSbIiWW5OaG-6dNS1jDeVDn7k1%20w3Z
https://docs.google.com/document/d/13PIbLEGB2_-i2FmbiJgg87bS1MdzUVQlGZcFwpVSP%203w/edit?fbclid=IwAR3-7v5Q9duLp7QDWA6aIBBcqcSpQSbIiWW5OaG-6dNS1jDeVDn7k1%20w3Z
https://outsourcing.team/uk/blog/targeting/targetirovannaya-reklama-v-sotsialnyh-setyah/
https://www.work.ua/salary-%D1%82%D0%B0%D1%80%D0%B3%D0%B5%D1%82%D0%20%25B
https://www.work.ua/salary-%D1%82%D0%B0%D1%80%D0%B3%D0%B5%D1%82%D0%20%25B
https://www.statista.com/statistics/1017536/online-advertising-spending-in-ukraine/#sta
https://clutch.co/agencies/digital-marketing

ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

MapkeTusr i mudpoBi TEXHOJIOTIT Tom 7, Ne 2, 2023

19. Leading social media platforms used by marketers worldwide as of January 2022. Statista :
website. 09.11.2022. URL: https://www.statista.com/statistics/259379/social-media-platforms-used-
by-marketers-worldwide/ (nara 3Bepuenns: 09.04.2023).

20. Most popular social networks worldwide as of January 2022. Statista : website. 26.07.2022. URL.:
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of -users/ (marta
3BepHeHHs: 11.04.2023).

21. Number of social media users worldwide from 2018 to 2027. Statista : website. 16.04.2022. URL:
https://www.statista.com/statistics/2784 14/number-of-worldwide-social-network-users/ (mara
spepaenns: 10.04.2023).

22. Social media advertising spending worldwide from 2021 to 2028. Statista : media. 12.04.2022.
URL: https://www.statista.com/statistics/271406/advertising-revenue-of-social-networks-worldwide/
(mata 3BepuenHs: 06.04.2023).

23. Thomas J. Programming, filtering, adblocking: advertising and media automation. Media
International Australia. 2017. Vol. 166. Ne 1. P. 34-43. URL.:
https://doi.org/10.1177/1329878X17738787 (nata 3sepuenHs: 08.04.2023).

1. INA Ukraine (2018) Hlosarii sfery internet-reklamy [Glossary of the sphere of Internet advertising].
URL.: https://inau.ua/proekty/hlosariy-sfery-internet-reklamy#%D0%A2 (accessed: 06 April 2023). (in
Ukrainian).

2. VRK (2021) Metodolohiia reitynhuvannia didzhytal-ahentsii vid IAB Ukraine [Methodology for
rating digital agencies from IAB Ukraine]. URL.: https://docs.google.com/document/d/13PIbLEGB2_-
i2FmbiJgg87bS1MdzUVQIGZcFwpV SP3w/edit? fbclid=IwAR3-
7v5Q9duLp7QDWAGalBBcgcSpQShbliWW50aG-6dNS1jDeVDn7kiw3Z (accessed: 07 April 2023).
(in Ukrainian).

3. IAB Ukraine (2021) Otsinky rynku SMM Ukrainy za 2021 [Estimates of the Ukrainian SMM
market for 2021]. URL: https://iab.com.ua/otsinky-rynku-smm-ukrayiny-za-2021/ (accessed: 07 April
2023). (in Ukrainian).

4. VRK (2022) Reitynh didzhytal ahentsii ta kompanii za 2020-2021 roky [Rating of digital agencies
and companies for 2020-2021]. URL: https://vrk.org.ua/ranking/ (accessed: 04 April 2023) (in
Ukrainian).

5. Penguin Team (2022) Stvorennia ta optymizatsiia reklamnykh kampanii u Facebook Ads [Creation
and optimization of advertising campaigns in Facebook Ads]. URL:
https://pengstud.com/ua/facebook-ads-ua/ (accessed: 25 April 2023).(in Ukrainian).

6. Outsourcing Team (2021) Tarhetovana reklama v sotsialnykh merezhakh [Targeted advertising in
social networks]. URL: https://outsourcing.team/uk/blog/targeting/targetirovannaya-reklama-v-
sotsialnyh-setyah/ (accessed: 24 April 2023). (in Ukrainian).

7. Work.ua (2023) Tarhetoloh: serednia zarplata v Ukraini [Target specialist: average salary in
Ukraine]. URL: https://www.work.ua/salary-%D1%82%D0%B0%D1%80% D0%B3%D0%B5
%D1%82%D0%B E%D0%BB%D0%BE%D0%B3/ (accessed: 03 April 2023).(in Ukrainian).

8. Speka (2022) lakymy sotsmerezhamy korystuiutsia ukraintsi pid chas viiny: statystyka [What social
networks do Ukrainians use during the war: statistics]. URL: https://speka.media/yakimi-
socmerezami-Kkoristuyutsya-ukrayinci-pid-cas-viini-doslidzennya-p22nyp  (accessed: 04  April
2023).(in Ukrainian).

9. Current World Population. Worldometer. URL.: https://www.worldometers.info/world-population/
(accessed: 29 April 2023).(in English).

10. Daily time spent on social networking by internet users worldwide from 2012 to 2022. Statista,
22.08.2022. URL: https://www.statista.com/statistics/ 433871/daily-social-media-usage-worldwide/
(accessed: 10 April 2023).(in English).

11. Digital 2022: Ukraine. Datareportal, 15.02.2022. URL.: https://datareportal.com/reports /digital-
2022-ukraine (accessed: 30 April 2023).(in English).

LB. I'opoousik. JI.1. Xomiys. Ananiz cmany ma menoenyii po36umxy punky mapeemosanoi 83
pexnamu 8 Ykpaini


https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of%20-users/
https://inau.ua/proekty/hlosariy-sfery-internet-reklamy#%D0%A2
https://docs.google.com/document/d/13PIbLEGB2_-i2FmbiJgg87bS1MdzUVQlGZcFwpVSP3w/edit
https://docs.google.com/document/d/13PIbLEGB2_-i2FmbiJgg87bS1MdzUVQlGZcFwpVSP3w/edit
https://pengstud.com/ua/facebook-ads-ua/
https://www.work.ua/salary-%D1%82%D0
https://datareportal.com/reports

ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 7, No 2, 2023 ISSN 2523-434X (Online)

12. Digital ad spend (2021-2026). Oberlo. URL.: https://www.oberlo.com/statistics/digital-ad-spend
(accessed: 30 April 2023).(in English).

13. Digital advertising activities performed with agencies in Ukraine 2021. Statista, 16.05.2022. URL.:
https://www.statista.com/statistics/1307476 /digital-advertising-tasks-for-agencies-ukraine/ (accessed:
10 April 2023).(in English).

14. Digital advertising spending in Ukraine from 2011 to 2022. Statista,14.04.2022. URL:
https://www.statista.com/statistics/1017536/online-advertising-spending-in-ukraine/#statis tic
Container (accessed: 10 April 2023).(in English).

15. Digital advertising spending worldwide from 2017 to 2026. Statista, 23.06.2022. URL:
https://www.statista.com/forecasts/4566 79/digital-advertising-revenue-format-digital-market -outlook-
worldwide (accessed: 10 April 2023).(in English).

16. Digital Marketing Agencies. Clutch. URL: https://clutch.co/agencies/digital-marketing (accessed:
13 April 2023).(in English).

17. Gender distribution of social media users in Ukraine as of February 2022. Statista, 08.11.2022.
URL: https://www.statista.com/statistics/1279463/ ukraine-gender-distribution-of-social-media-users/
(accessed: 11 April 2023).(in English).

18. Leading benefits of using social media for marketing purposes worldwide as of January 2022.
Statista, 22.11.2022. URL: https://www.statista.com/ statistics/188447/influence-of-global-social-
media-marketing-usage-on-businesses/ (accessed: 09 April 2023).(in English).

19. Leading social media platforms used by marketers worldwide as of January 2022. Statista,
09.11.2022. URL.: https://www.statista.com/statistics/259379/social-media-platforms-used-by-
marketers-worldwide/ (accessed: 09 April 2023).(in English).

20. Most popular social networks worldwide as of January 2022. Statista, 26.07.2022. URL.:
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
(accessed: 11 April 2023).(in English).

21. Number of social media users worldwide from 2018 to 2027. Statista, 16.04.2022. URL:
https://www.statista.com/statistics/2784 14/number-of-worldwide-social-network-users/ (accessed: 10
April 2023).(in English).

22. Social media advertising spending worldwide from 2021 to 2028. Statista, 12.04.2022.
URL.: https://www.statista.com/statistics/271406/advertising-revenue-of-social-networks-worldwide/
(accessed: 06 April 2023).(in English).

23. Thomas J. Programming, filtering, adblocking: advertising and media automation. Media
International Australia. 2017. Vol. 166. Ne 1. P. 34-43. URL.:
https://doi.org/10.1177/1329878X17738787 (accessed: 08 April 2023).(in English).

Horodniak Iryna, PhD in Sociology, Associate Professor, Associate Professor of the
Department of Marketing, lvan Franko National University of Lviv (Lviv, Ukraine).

Khomits Liliia-Olha, Master's of Marketing, Ivan Franko National University of Lviv (Lviv,
Ukraine).

Analysis of the state and development trends of the targeted advertising market in Ukraine.

The aim of the article. The article is aimed at clarifying the current conditions of functioning
and identifying the tendency of development of the targeted advertising market in Ukraine.

Analyses results. The article analyzes the state of the Ukrainian market of targeted
advertising and what direction of development it is. For the study, an analysis of secondary sources of
information on the targeted advertising market in Ukraine was conducted. The essence of the concept
of «targeted advertisingy» is considered and the main researchers of the tool targeted advertising are
provided. A review of the state of use of the Internet and digital advertising in Ukraine and in the
world is conducted. Aggregated data on digital advertising expenditures in the world and in Ukraine.
The rating of social networks by the number of users divided by gender in Ukraine is graphically
constructed and described. The main characteristics of the work of specialists in targeted advertising
in Ukraine are provided. An analysis of the rating of IAB Ukraine of digital agencies of Ukraine
providing services for conducting targeted advertising campaigns has been carried out. The main
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directions of activity of the top 10 agencies providing the service of creating targeted advertising in
Ukraine are analyzed. On the basis of the obtained results, conclusions are made about the status and
trends of the targeted advertising market in Ukraine. The scientific novelty of the obtained research
results lies in the fact that such deep and versatile marketing research of the market of targeted
advertising in Ukraine has not been conducted. The practical application of the obtained research
results covered in this article is the use by enterprises to organize their marketing activities and
scientists in their works. The methodology and results of the research carried out in work can be the
basis for further research and the basis for improving the targeted advertising market in Ukraine.

Conclusions and directions for further research. The analysis proves that digital advertising
in the world and in Ukraine is constantly growing and has optimistic growth forecasts for the coming
years. This is directly facilitated by the development of Internet accessibility, as it allows enterprises
to increase their target audience and communicate with it. Social networks that broadcast targeted
advertising are also increasing the number of their users and improving tools for advertisers. The
most popular social networks in Ukraine are Facebook, Instagram, and YouTube. Ukrainian
advertisers use the services of digital agencies more to carry out communications with targeted
advertising. The analysis of the top 10 performance marketing agencies shows which advertising
platforms market leaders focus on and which businesses they focus on. The results of the study suggest
that the targeted advertising market in Ukraine is in demand among advertisers and has significant
prospects and opportunities for development. Further research of the targeted advertising market in
Ukraine will be aimed at collecting and analyzing primary information using marketing research
tools, about the state of the market and providing conclusions based on the information received.

Keywords: targeted advertising, the market of targeted advertising, digital advertising, digital
agencies, social networks.
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SIMILARWERB SIK JIIVKUTAJI-IHCTPYMEHT KOHKYPEHTHOI PO3BLIKHU:
YKPATHCBKI PEAJITQ

Cmamms npuceésuena 00CiONCeHHIO MOHCIUBOCMEN MA 0OMedHCeHb OI0HCUMAN-IHCIPYMEHY
konxkypenmnoi poszsioku SimilarWeb na npuxnaoi maxux yugposux manoanyuxie erekmpoHHoOl
Komepyii sKk mapkemnieiicu. bynu euoxkpemaeni ocnosui obmedcenus, AKi Gopmyloms uimke
PO3YMIHHA OYIHOUHO20 XAPAKMepy OMPUMAHUX OAHUX, NePepaxo8yioms YMO8U, KOIU 3aCMOCO8Y8amu
cepeic HeOOYiNbHO, aKmMyalizyioms HeoOXIOHICMb NONepedHbOI nepesipKY BIOHeCeHHs 0OPAnUX calimis
00 neeHoi niokameeopii Ha npeoMem  PeieéaHmMHOCmi ma OOIPYHMOBYIOMb  OOYLIbHICHb
BUKOPUCMAHHA  00CHI0JHCYBAHO20 CEPBICY KOMHIIEKCHO 3 IHWMUMU  Oi0HCUman-iHCmpymenmamu
eebananimuku. Jo moocmusocmeii cepsicy SimilarWeb eioueceno docmyn o0o: eebananimuxu 3a
caiimom Oe3 peecmpayii 8 OE30NIAMHOMY PedNCUMI; NOKA3HUKIG eghekmuenocmi caumy,; iH@opmayii
npo micye cauimy 8 pi3HUX pelimuHeax, XapaKxmepucmux 3aay4eHol ayoumopii; nepeiKy nomeHyiiuHux
CaumiG-KOHKYPEeHmi6, MOMCIUBOCII NOPIGHAHHA Calimié 3a pI3HUMU NOKAZHUKAMU, AHATI3Y
3ACMOCYHKIG 3a PISHUMU ONepayiuHUMU CUCEMAMU.

Kurouosi cioBa: SimilarWeb, koHkypeHTHa po3Biaka, aHai3 CalTiB, €JICKTPOHHA KOMEPILis,
MapKeTIuieiic, Tpadik caliTy, MapKEeTHHTOBHIA KaHaJl.
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IMocTanoBka mpo0/jeMH B 3arajbHOMY BHIVIAAI Ta ii 3B'S30K 3 BaKIMBUMH
HAYKOBUMHM a00 NPAKTHYHHUMM 3aBJaHHsMM. [lepenymoBoro HaOyTTs Ta yTpUMaHHA
HIAIPUEMCTBAMU KOHKYPEHTHHUX IepeBar € BUCOKUI piBeHb 1H(opMalliiiHoi 0613HaHOCTI PO
30BHIIIHE CEPEJOBHUIIE, MOTOYHI TPEHAM, CTpaTerii Ta IHIMIATUBM KOHKYPEHTIB, L0 €
HEOOX1IHUM JUIsl aJlanTalii IulaHiB Oi3HEeCY 3 ypaxyBaHHSIM MOXJIMBHX IO Ha pUHKY B
HalOmk4oMy MaiOyTHROMY. 3 MOSIBOIO IU(POBOrO MApKETUHTY KaHaIM KOMYHIKalii 3i
CHOKMBayaMH IepeHecnucs B UU(POBUM MHpOCTip, 10 3yMOBUJIO HEOOXIJIHICTh
BIJICTIIKOBYBAaTH, 30MpaTH, ONpaIbOBYBATH Il aHai3yBaTH iHPOPMALit0 PO €PEKTUBHICTH SIK
BJIACHUX MAapKETHHTOBUX JI/DKUTAI-KAaHATIIB 3aTydeHHs, TaK 1 aHAJIOTIYHUX KaHaIIB
3aJlydeHHs] KOHKYpeHTiB. Taka ¢opma BiACHIIKOBYBaHHSA TPEHIIB y LU(POBUX MpOCTOpax
MOXE JocsATaTtucs 4depe3 e()eKTHBHO HaAITOBaHY KOHKYPEHTHY pO3BIIKYy, SKYy MOXKHA
peali3oByBaTH 3a JOMOMOTOIO CIelliaJTbHIX OHJIalfH-cepBiciB BeOaHAMITUKU. OTHUM 13 TAKUX
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cepsiciB € SimilarWeb, depes skuii MOXXHA OTpUMYBaTH iH(GOPMALIiFO PO BiABIAYBaHICTH HE
TIIBKM BJIACHOTO cCaiiTy, a # OyAb-fKOTO IHIIOTO, HANpPUKIAJA, CaWTIB KOHKYPEHTIB.
BiamoBimHO Ay 1bOTO JOCHIIPKEHHS MPOOJEMOI0 B 3arajlbHOMY BHUIJISII BH3HAYEHO
YIOPSIKYBaHHS MOXIIMBOCTEH Ta oOMexkeHb cepsicy SimilarWeb sk  inctpymenty
KOHKYPEHTHOI PO3BiJIKH.

AHaJIi3 OCTaHHIX JOCHiKeHb i myOjikamii, y SIKMX NOKJIAJeHUH I0YATOK
BUPIlIEHHIO 3a3HA4YeHoi NMpodJieMHu, i, HA sIKi cnupawThesi aBTopu. JlotnuHi 10 chepu
JDKUTAN-MapKETHHTY JOCHIDKEHHS, Y SKUX BHKOPHUCTOBYETHhCS iH(OpMaIlis, oTpuMaHa
yepe3 cepsic SimilarWeb, ymoBHO MOKHA HOIIIMTH HA YKpaiHOMOBHI Ta aHIJIOMOBHI. B
YKpaiHOMOBHOMY aKaJIeMIYHOMY CEpeJOBHIIi, uepe3 Opak mpaib, siKi O MOBHICTIO Oyiu
NPUCBSYEHI PO3KPHUTTIO 0OCOOMMBOCTEHl BUKOpucTaHHs cepsicy  SimilarWeb, iioro
MOKJIMBOCTEH 1 OOMEXEHb, JOIUIHLHOCTI BUKOPHUCTAHHS Mia 49ac 30upanHs iHQopmarii st
noTped MapKeTHHT-MEHEDKMEHTY, yBara 0 JOCIHiKyBaHOTO CepBicy € He3HayHOIo. Tak, y
JOCIII/DKEHHSIX ~ YKpalHChKUX — aBTOpiB  cepBic  SimilarWeb  BukopucroByeTbess — [uis
MOPIBHSUILHOTO aHalli3y CaiTIB, SKi HaJNEXaTh 0 OJHOTO PUHKY 4Yd ramysi/miaramysi. [lumu
JOCITI THUKAMH €:

O.I. ben3, 2017 p. (w1 BU3HAUEHHS POJI IHTEPHET- MPOCYBAHHS I OCBITHIX
3aKJIaJiB BUIIOI OCBITH 4Yepe3 PEHTHHTH MiIpO3aily «YHIBEPCUTETH 1 KOJEMIKI» Ta aHANI3y
IaTHUX/0e30IUIaTHUX MeToiB IHTepHeT-ipocyBanHst) [17, ¢. 871];

H.I. JIpokina, 2019 p. (mis KOHKYpEHTHOTO aHami3y; JJIsS OILIHKH €(QEKTUBHOCTI
IatepHer-mapkerunry) [20, ¢. 207];

B.b. Bacwuuis, JI.I. be3renecna, 2021 p. (a1 KOHKYpEHTHOTO aHANi3y yHIBEPCHTETIB
VYkpainu, 30kpeMa uepes3 OLIHKY Tpadiky caiTiB LMX 3aKJIaiB BUIIOI OCBITH 3a JKepelaMu
HPUCTPOIB, 3a AMHAMIKOIO BiiBigyBanocti) [18];

T.B. Kymim, 2021 p. (ansa aHanmizy KOHKYPEHTIB; ANl OTpUMaHHS iH(popMalii moao
TOTO, CKUTbKU Tpa(iKy € B KOHKYPEHTIB, SIKa SKICTh CAalTy B MOPIBHAHHI 3 IHIIUMH TPABISIMUA
Ta 3BiIKK KOHKYPEHTH OepyTh ayauTopito) [26, ¢. 36];

A.JI. MocroBa, 2022 p. (11 aHaIi3y OCHOBHUX IMOKa3HHUKIB €()eKTUBHOCTI BeOCaNTIB
yKpaiHChKHX KOMITaHii y cdepi npoaaxis omsry) [27, c. 186-187];

H TIlpukasiok, K. Mapuenko, 2022 p. (a7 NOPIBHSUIBHOTO aHAJI3y CTPYKTypHU
U(GPOBUX KaHAIIB CTPAXOBUX KOMIIaHil; aKIIEHTOBAHO yBary Ha TOMY, L0 B 3apyOi’KHUX
CTPaxOBHX KOMIIaHI{ OUIbII PO3BUHEHUM € pedepalbHUN KaHaJ 3alydeHHs, HAaTOMICTh y
YKpaiHCBKUX — NpSAMUN (AMPEKTHUI) i opraHiuHuil (6e30Iu1aTHUI Yepe3 MOLIYKOBI 3alHMTH))
[29];

C. Cementok, 2022 p. (ans aHanizy KOHKYPEHTIB Ha mepuioMy eramni (opMyBaHHS
JUDKATAI-CTpATerii; A aHali3y 3arajlbHOro 00’eMy Tpadiky KOHKYPEHTIB Ta HOro KaHajliB)
[32, c. 38].

SimilarWeb, six iHCTpyMeHT OTpUMaHHS BeOAHAITHKH ISl CAWTIB, BAKOPUCTOBYETHCS
1 B AMCepTaIiitHuX poOoTax YKpaiHCHKUX JOCIHITHUKIB:

P.C. Tuxonuenko (k.e.H.), 2016 p. (s 3’ sscyBaHHS 0COOTUBOCTEH MYJIbTUKAHAIBHOI
JISUTBHOCTI MIANPUEMCTBA yepe3 JOCHiKeHHs Tpadiky BiJBiAyBaHOCTI HOro iHTEpHET-
MarasuHy Ta MOPIBHSIHHS 3 OCHOBHHMHU KOHKypeHTamu) [33, ¢. 140-141];

€.C. lanunenko (x.e.H.), 2018 p. (s 360py iHpOpMaLii MPO KOHKYPEHTIB, JiAepiB
PHHKY, a TAaKOX PO KaHau iX mpocyBanss) [19, ¢. 151-152];

JIM. ®inimimuHa (1.e.H.), 2018 p. (ans Bu3HadeHHs Tpadiky BeOcalfTiB Ta HOro
JOKEpETl, CTPYKTYypu Tpadiky 3a MPUCTPOSIMH, BHKOPHUCTAHHS THUX UM 1HIIMX 1HCTPYMEHTIB
IHTepHET-MapKETHHTY, IHTepeCiB ayAUTOPii, KIFOUOBUX ciiB ToIo) [34, c. 367, 369];

O.B. UYepnenko (k.e.H.), 2019 p. (mna aHamzy sKoOcTI BeOCAlTIB BUPOOHHUKIB
no0yTOBHUX KOTJIIB, 30KpEMa uepe3 Taki MOKa3HUKH K KUIbKICTh YHIKaIbHUX BiJIBiAyBauiB 3a
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MicAIlb, KUIBKICTh 30BHINIHIX IOCHJIaHb, CEPEAHIN 4Yac mepeOyBaHHs Ha CalTi, CepelHs
KiJIBKICTh CTOPIHOK 32 Bi3HT, YacTKa Tpadiky i3 comianbHux mepex) [35, c. 120-121].

HeoOXxigHUM TakoXX € OIJIsIi aHIJIOMOBHMX IIpallb, y SKHX BUKOPUCTOBYETHCS
iHdopmarris, orpumana yepe3 SimilarWeb. Bidniomerpuynuii ananiz crareil HAyKOMETPHYHOT
0a3u maHux SCOPUS Ha ocHOBi 3amuty «SimilarWeby peanizoBanuii yepes mporpamumii
npoaykT «VOSviewer», HTpoAEMOHCTpYBaB HasBHICTb 34 poOIT 13 PI3HUX NpPEeAMETHUX
obnacteif, mpUYOMy Ie€peBakKHa YaCTHUHA JOCHIUKEHb JOTHMYHA [0 KOMII'IOTEPHUX 1
COLlIaIbHUX HayK.

3aramom iHdopmaris, orpumana i3 cepsicy SimilarWeb, suxopucroByeThcs B
AQHTJIOMOBHHX HAYKOBHX CTATTSX Yy KOHTEKCTI TAKHX MHUTAHb:

— oiHku J1oBipu 10 BeOcaiitiB (X. bancan (X. Cinran), 1. Komi) [1, 12];

— BUMIpy Tpadiky BeOCalTy Ta PEUTHHTIB y KOHTEKCTI aHami3y I1HCTPYMEHTIB
koHKypeHTHOT po3Biaku (. [Tpantn, M. [Ipantn) [7];

— OIIIHKM TYPUCTHYHHMX CAWTIB 3a JIOMOMOTOI IHCTPYMEHTIB IMONTYKOBOI ONTHMI3allii
(Vyas C.) [14];

— CTPYKTYpH Tpadiky calTiB puteiiy uu po3apiOHoI TOpriBii B [HTepHETI B KOHTEKCTI
noctyy kopuctyBauiB uepe3 [1K uu yepe3 moOinbHi npuctpoi (I1.JI. L{giToBuu) [2];

— CTpyKTypH Tpadiky callTiB Ha MPUKIAAl TISIHLHOCTI KOTYMOINCHKHUX OaHKIBCHKUX
ycranoB (Ix.C.P. Pinkon, A.P.P. Tapazona, A.M.M. Maprinec, J[x.L{. Axocra-IIpazno) [8].

Cepgic SimilarWeb BukoprCTOBYEThCS TOCTITHUKAMH SK IHCTPYMEHT OTPHUMAaHHS
aHamiTHuHOi iHGopMamii Tpo caiTh, MmO AOCHIKYIOThCA. Orisag  yKpaiHOMOBHUX,
AHTJIOMOBHUX Tpalb Ta MpOoBeACHUM 010J10METPpUUHMIN aHAalli3 cTaTell HAyKOMETPUYHOI 0a3u
JaHUX SCOPUS Ha ocHOBI 3anuTy «SimilarWeby mpoaeMoHCcTpyBaB HE3HAYHUI PIBEHb yBaru
1o cepicy SimilarWeb 3aranom, Ta 0co6MBOCTEH HOrO BUKOPUCTAHHS 30KpeMa.

Buninennss HeBHUpilIeHMX paHille YacTHH 3arajibHOI Npo0JeMH, KOTPHM
NpucBAYyeThess cTarTa. Yeped Opak MOCHiIKEHb, sKi O MOBHICTIO Oylu NpPUCBAYECHI
PO3KPHUTTIO OCOOJIMBOCTEH BHKOpHCTaHHS cepicy SimilarWeb, iioro moxiamuBocTel 1
oOMexeHb y chepl MapKEeTHMHI-MEHEKMEHTY 3arajioM 1 KOHKYPEHTHOI pO3BiIKH 30KpeMa,
aKTyaJli3yeThCsl HEOOX1AHICTh HampaloBanb y il cdepi. [loTpeda B cucteMHOMY IiAXO0AL 10
BUKOPUCTaHHSA TaKUX JAIJUKUTAI-IHCTPYMEHTIB SK Ile Mae BHKIMKAaTH peQuieKkciio B
JTOCTIAHUKIB, $IKI PO3IJISAAI0Th MpOoOJIeMaTUKy HAOYTTs HEOOXITHOrOo piBHA HU(PPOBUX
HaBUUOK IS JKUTAI-MapKEeTOJIOTIB, Y TOMY YHMCIII HaBUYKH BUKOPUCTOBYBATHU OHJIANH-
cepBicH, AKi 3a0e3MeuyloTh 1HQOpMAIIE PO CTaH Ta Pe3epPBU PO3BUTKY MapKETHHTOBUX
KaHaJIiB PI3HUX YYaCHUKIB PUHKY B IM(POBOMY IPOCTOPI.

dopmyJ/II0BAHHS METH CTATTI (MOCTAHOBKA 3aBaHHs). METOIO CTATTi € BUSBJICHHS
Ta aHali3 MOXKJIMBOCTeH 1 oOMexeHb cepsicy SimilarWeb ams pobortu mimkuTan-
MapKeTOJIOTIB Y KOHTEKCTI MPOBEJEHHSI KOHKYPEHTHOI PO3BIAKM Ha MPUKJIAAl TaKUX CalTIiB
€JIEKTPOHHOI KOMEPIIil sIK YKpaiHChKI MapKeTIIeHCH.

BukiiajeHHs1 OCHOBHOro0 Marepiajy IOCTi’KeHHSI 3 TOBHMM OOIPYHTYBAaHHSIM
OTPUMAHMX HAYKOBHUX pe3yJbTaTiB. IcTOpis BHHUKHEHHS Ta CTAHOBJIEHHS CeEpBICY
SimilarWeb posnouanacst y 2007 porti B I3paini. ITix kepiBauirreom Opa Oddepa (Or Offer),
KAl 00liiMae mocany reHepanbHoro nupekropa (CEO) Ta € cniB3acCHOBHUKOM, KOMITaHist
BHpPOCIIA 3 MANEHLKOTO CTapTamy 10 rIoGambHoi Kommanii 3 odicamu B Hero-Mopky, Cau-
Opannucko, JIOHIOHI Ta IHIIMX BEJIMKUX MicTax cBITY. I3 Biziecro «Mwu mparnemo
3a0e3neyyBaTy MIANPUEMCTBA BCHOTO CBITY HAWKPAIIUMHU LHU(PPOBUMHU JaHUMU» Ta MICIEIO
«CTBOPIOEMO HAWOUIBII TOYHI, BUYEPITHI Ta Ai€Bi HU(POBI JaHi, 1100 KOXKHA KOMIaHis MOTJa
3aBOIOBATH CBIM PHUHOK» KOMIaHisS TO3HUIIOHYE cebe sIK Taky, MmO «OQIMIHHO BUMIPIOE
nudposuii cBiT» [15].
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HismeHicTs kommanii  «Similarweb Ltd» 6asyerscss Ha mmatdopmi 1mudpoBoro
IHTENeKTY 3 pilleHHsAMH Ui Tpadiky BeOcaiiTy 3a JONMOMOTOI0 aHaji3y JaHUX Ha OCHOBI
mryyHoro iHTenekty (ILI). 3okpema BoHa mpomoHye HMUGPOBI AOCTITHUIIBKI PIIICHHS IS
aHaTi3y TEHACHIIM HAa PUHKY, OpraHi3alil0 JOCHTIKCHh KOHKPETHUX KOMITaHIi, aHai3
MOBEIHKK ayJauTOpii, pIMIEHHS i1 [OU(PPOBOIO MApKETHHTY (B T. Y. ONTHMI3aIii0
MOLTYKOBUX CHUCTEM 1 CTpaTerii oHaiH-3amy4enns). SimilarWeb oOciyroBye pi3Hi cekTopu —
po3apiOHY TOPTIBIIO, TYPUCTHYHI KOMMaHii, CIOXWBYe (iHAHCYBaHHS, IPOrpamMHE
3abe3neueHHs B2B, miarexi, JJOTiCTUKY, PEKJIAMHI TEXHOJIOT1i, IHBECTUIIIMHUN OAHKIHT TOIIO
[11]. Kmientamu cepsicy SimilarWeb e Taxi cBitoBi kommanii-migepu sk Adobe, Airbnb,
Booking.com, DHL, eBay, Google, Hootsuite, Lenovo, MGM Resorts International,
Microsoft, OMD, PepsiCo [6]. Ha punky cepsiciB, siKi af0Th 3MOI'Y OTPUMYBATH aHATITHYHY
iHopMarlito mpo caiitu, koHkypeHuito SimilarWeb cknamators ahrefs.com, semrush.com,
hubspot.com,  serpstat.com, mangools.com, spyfu.com, moz.com, quantcast.com,
seranking.com, builtwith.com, conductor.com Tomo. To6to, cepsic SimilarWeb sk npoxykr
kommanii «Similarweb Ltd» mnpomonye cBOiM KOpHCTyBauaM OTPUMYBaTH 3BEICHY
aHAMITHYHY 1H(GOpPMAIiI0 MPO CaWTH Ta TPO 3aCTOCYHKH, iXHIM Tpadik, 0coOIMBOCTI
ayIuTopii.

Jlyis yMOKIIMBIICHHS aHaii3y caiity HeoOximHo 3Hatn URL-ampecy mocmimkyBaHOTO
00’exTa, siIKa Ma€ BHOCHTHCS B MONIyKOBe BikHO cepBicy SimilarWeb. Ame mig vac
BUKOPHUCTAHHS IIOTO CEPBICY I MOTPEO MiHKUTAI-MAPKETHHTY HEOOXITHO YiTKO PO3YMITH
HOro MOKJIMBOCTI Ta 0OMexeHHs (Tadi. 1).

Ta6murst 1 — OCHOBHI MOXJIMBOCTI Ta 0OMexeHHsI cepsicy SimilarWeb

MosxuBocTi

OOMexeHHs

1) Joctyn g0 6e30II1aTHOrO/IIIATHOTO (BYHKIIOHATY

2) IToka3HMK KiIBKOCTI YHIKaIbHUX KOPHCTYBaUiB

3) Peiitunr caifiTy y cBiTi, KpaiHi 4d Kateropii/miakareropii
4) YacoBi mnoka3Huku (cepeiHs TpuBamicth 1 Bi3uTy,
3arajbHa KiUIBKICTh BiJBilyBaHb 3a OCTaHHIA TIOBHHMH
MicCsiIlb, 3a 2 UM 3 OCTaHHI MicsIIi, 32 OCTaHHi 28 JHIB)

5) T'eorpadist mineoBOi aymuropii (CTpyKTypa BimBimyBadwiB
3a KpaiHoIo)

6) MosxnuBicTh BUsIBICHHST KOHKYpeHTiB («[TomibHi caiiTn»)
7) Crpykrypa mxepen Ttpadiky (direct, opraniuauii uu
wIaTHUil Tpadik i3 MOUIYKOBHX cHcTeM, adiniiioBaHnit
MapKeTHHT, colliaibHi Mepexi, email, meniiina pexiama) Ta
CTpyKTypa Tpadiky B KOHTEKCTI PpI3HHX JDKepelr
(HampuKkIaa, CTpyKTypa Tpadiky i3 ComiaTbHIX MEPEK)

8) CermenTaliis Bi/iBi/lyBauiB caiiTy 3a CTaTTIO, 32 BIKOBUMU
rpymamu, 3a npuctposimu (ITK, MoOibH1)

9) MoskiuBicTh  MOpPIBHSAHHS ~ caliTiB  3a
MOKa3HUKaMHU

10) Anaii3 He TiUTBKH CalTIB, ae i 3aCTOCYHKIB 32 PI3HUMH
onepariiiaumu cucremamu (Android, i0S)

pi3HUMHU

1) doctym 10 HOBHOTO MakeTa mnepeadadeHui y
PEX¥MI IIATHOT i ITHUCKH

2) OOMekeHHS B aHalli3l CaMTiB i3 HU3BKHAM
piBHeM Tpadiky (MeHIle HiXk 5 THC.)

3) HerouHicte migbopy CalTiB A0 Talny3eBHX
PEHTHHTIB 3a MIAKATErOPisIMH, YOMY MEpEeaye
HepeJIeBaHTHA KaTeropu3allisi CanTiB

4) Metoponorist SimilarWeb BigpizusieTscst Bif
NPSIMOTO  BUMIPIOBAaHHSI, TOMY JIOIYCKA€ThCS
BUCOKMI  piBEHb  TOXMOKH  OTPHUMaHHX
pe3yJIbTaTiB

5) BincyTHICTP MOXJIMBOCTI aHANI3y SIKOCTI
KOHTEHTY CailiTy 4M WOTO OIHI BiIIOBIIHUM
3aIuTaM KOPUCTYBadiB

6) BincyTHIiCTh  PO3IMIMPEHHX  IHCTPYMEHTIB
SEO (sx y Semrush, Serpstat)
7) BigcyTHicTh peKoMeHanii 1010

3aCTOCYBAaHHS aHATITHYHUX IaHUX, OTPHUMAaHUX
y pe3yJbTaTi BIAMOBIAHOTO 3aMUTY 100 CAlTy

JIKepeno: CUCTEeMaTU30BaHO aBTOPaMH Ha OCHOBI PAKTHYHOT'O 3aCTOCYBaHHSI CEPBICY
Ta iH(popMaIiitHOT 10BiaKH 3 odimiiiHoro caiity SimilarWeb

[Tepen mouaTkom BHKOpHcTaHHS cepBicy SimilarWeb neoOximHo OyTtm 006i3HaHUM
I0JI0 MOro oOMeXeHb, aJKe caMe BOHM MOXYTh 3YMOBHUTH HEAOLIIbHICTH 3BEPHEHHS /10
I[bOTO IHCTPYMEHTY 317151 OTpUMaHHs iH(opMmarii, HeoOXi1HOT /Ui BIAMOBIAHUX PIIIEHb.
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[To-nepie, SAKIIO BiABIAYBAaHICTh CANTy, KWW JOCHIDKYEThCS MEHIIE HIX S5 THC.
KOPUCTYBaviB Ha MICsIlb, TO B PE3yJbTaTi 3aIIUTy KOPUCTYBAa4 HE OTpUMYe iHopMaii 1mo10
Tpadiky calTy Ta iHIIOI BeOaHamiTHKH, HagaBaHowo SimilarWeb. 3 ormsaay Ha Te, mo cepsic
Hasiae iH(pOopMaIlito OKpeMOo 3a PI3SHUMHU IPUCTPOSIMU, TO IIeH MiHIMYM BiJBigyBaHOCTI (5 THC.)
Mae OyTu miepeBuieHHd 1 3 O00ky kopuctyBauiB IIK i1 3 OGoky kopucTyBaudiB MOOUIBHHX
npuctpoiB. llle oHi€0 YMOBOIO OTPUMaHHS aHANITUYHUX JaHUX € Te, IO el HIKHIN mopir
Mae CrocTepiratucs Oe3MepepBHO MPOTATOM ACKIIBKOX OCTaHHIX MICAIIB, 1 TIIBKH TOII
cepsic Oyze reHepyBaTH iH(MOpMAaIIiIHY TOBIKY CTOCOBHO aHATI30BAaHOTO caiTy. BianmoBigHO
JUIS. MAJTOBi/IBiIyBaHUX caiiTiB BuKoprcTanHs SimilarWeb e negorinsaum.

[To-apyre, me omxuum oOMexeHHsM ceppicy SimilarWeb tpeba Bu3Hatu MexaHizm
HOro po3mojily CaiTiB 3a IMiJKaTeropisiMH, TaK 3BaHy CHUCTeMy Kareropusauii. Ha momeHt
HaIlMCaHHs CTATTI B MEXKaxX JOCIIIKYBaHOTO CEPBICY MepeadadeHo 25 OCHOBHHMX KaTeropii i
219 migkaTeropiif, sKi MPUCBOIOIOTHCS CaiiTaM Ha OCHOBI TETiB BMICTY CaiTy, IMOKa3HUKIB
CXOXKOCTI Ta HaBYAJIBHOTO HAOOPYy MIUIBMOHIB CaHTIB 13 TEPEBIPEHUMHU MPU3HAYECHHSIMH
kateropiii [4]. Ilix uwac ompamoBaHHs HaHUX, CHOPMOBAHUX JOCIIKYBAHHM CEpPBICOM,
BUSIBJSIETBCS, 10 Taly3eBi PEHTHHIM CaWTIB HE 3aBXKAM MICTATh pPEJICBAaHTHI CaWTH.
Hanpuknan, y Tabn. 2 HaBeieHUI Nepemik CalTiB yKpaiHCHKUX YHIBEPCHTETIB TEXHIYHOTO
COpsIMyBaHHS 13 BKa3IBKOIO KaTeropii Ta miakareropii, 10 SKHX CHCTeMa KaTeropusarii
SimilarWeb BimHOCHTH aHaATiI30BaHI CANUTH.

Tabmuus 2 — BingHeceHHS calTiB YHIBEpPCHUTETIB YKpaiHM TEXHIYHOTO CIPSMYBaHHS [0
Kareropiit/miakareropiit Ha SimilarWeb

o
i;rl_j VYHiBepcuTer Caiit Kareropis | Iligkateropis

1 | JepxxaBHuii yHiBepcHUTET https://ztu.edu.ua/ Hayxka ta Hayka i ocBiTa —

«KuroMupchKa MoTiTeXHIKa OCBiTa Iumre (Science and
Education — Others)

2 | HauioHanpHH TEXHIYHUIMA https://www.nmu.org.ua Hayxka ta YHiBEpCUTETH Ta
yHiBepcuteT «/HINmpoBCchKka ocBiTa KOJICIKI
MOJTITEXHIKa» (Universities and

Colleges)

3 | HaumioHanbHWiA TeXHIYHMIT https://www.kpi.kharkov.ua/ | Hayka Ta Ocsita (Education)
yHIBepcUTET «XapKiBChKUii ocBiTa
MOJITEXHIYHUHA THCTUTYTY

4 | HamioHaNbHUI TEXHIYHUM https://www.kpi.ua/ Hayxka ta Ocsira (Education)
yHiBepcuteT Ykpainu «KuiBchkuii ocBiTa
MOJITEXHIYHUH IHCTUTYT iMEH1
Irops CikopcbKoT0»

5 | HamioHanbHH# YHIBEPCUTET https://zp.edu.ua/ Hayxka ta CouianbHi HAyKH
«3arnopi3bKa NoJiTeXHiKa» oCBiTa (Social Sciences)

6 | HamionanbHHi yHIBEPCHUTET https://Ipnu.ua/ Hayxka ta Hayka i ocBiTa —
«JIbBiBCBKA IOJIITEXHIKA» ocCBiTa Iume (Science and

Education — Others)

7 | HanionanbHHH yHIBEpCUTET https://op.edu.ua/ Hayxka ta CouianeHi HayKn
«OpecpKa NOoMiTEXHIKa» ocBiTa (Social Sciences)

8 | HamionanbHMi yHIBEpCUTET https://nupp.edu.ua/ Hayxka ta CouianeHi HayKn
«[lonTaBchKa MOMITEXHIKA iIMEH] ocBiTa (Social Sciences)
Opis Konapatiokay

9 | HamioHanbHU#N yHIBEPCUTET https://stu.cn.ua/ Hayka ta bibmioTeku Ta Mmy3ei
«YepHiriBchKa MOTEXHIKa» ocBiTa (Libraries and

Museums)
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10 | Yepkachkuii aepxaBHUI https://chdtu.edu.ua/ Hayka Ta CorrianbHi HAyKH

TEXHOJIOTIYHHH YHIBEPCUTET OCBiTa (Social Sciences)

JI>keperno: CUCTeMaTH30BaHO aBTOPaAMH Ha OCHOBI IPAKTHYHOTO 3aCTOCYBaHHS CEpPBICY
SimilarWeb (25.03.2023)

Jlisi yMOXUJIMBJICHHSI PaH)KyBaHHSI CAWTIB YKPAiHCHKUX YHIBEPCHTETIB Ta IXHBOTO
MOPIBHSUIBHOTO aHANi3y BUXIJIHOK YMOBOIO € BiJIHECCHHS LUX calTiB cepBicom SimilarWeb
1o kareropii «Hayka ta ocsita» (Science and Education) i migkareropii «YHiBepcHUTETH Ta
kostempki» (Universities and Colleges). ¥V Tabn. 2 y croBmumky «[limkareropii» Oauumo 5
BapiaHTIB MiJKAaTEropii 1J1s 0OpaHMX CAWTIB, XO4a KOPEKTHHUM Y IIiil CUTYyaIlii MaB OyTH OJWH
BapianT. IIpo po36ixHOCTI Mix Kiaacudikamiero, npucBoenor SimilarWeb, ta peanbHuME
no3uiisiMu Kateropii (miakareropii) caiitiB 3aznavaroth JIx.C.P. Pinkon, A.P.P. TapasoHa,
A.M.M. Maprinec, Jx.Il. Axocra-Ilpamo, sxi AOCHIIKYIOTh BeOCalTH KOITYMOIHCBKHUX
OaHkiBChKUX ycTaHoB [8, c¢. 1487]. Biamosiano ramyseBi peitunru caiitie Ha SimilarWeb
PEKOMEHJ/IOBAHO TOMEPEIHBO TEPEBIPATH HA TPEIMET JIOPEYHOCTI BiJIHECEHHS OOpaHuX
CaMTIB JI0 TIEBHOI IiKaTeropii.

[To-TpeTe, TpakTyrOUW UM BUKOPHCTOBYIOUM OTPHMAaHI TIOKa3HUKW aHATI3y CaiTiB
gyepe3 SimilarWeb HeoOxigHO 3BakaT Ha Te, MO iXHIiM XapakTep € OLiHOYHMM. ToOTO,
HAIIPHUKIIA]], peajbHe 3HaYCHHs TpadiKy calTy 3a MICAIb € He €KBIBAJICHTHOIO BEIIMIMHOIO JI0
TOTO TIOKa3HHWKa Tpadiky, SKUH HaJae KOPHCTYBaueBl MOCHIKyBaHWUU cepsic. [IpuumHa
IIOI'O TOJISAra€ B MEXaHi3Mi PO3paxyHKIB Ta METOOJIOTIi OIIHIOBaHHS, HAa OCHOBI SIKUX
byukiionye cucrema SimilarWeb. 3 odirmiiino 3asBienoi iHdopMarii Big KoMmmaHii
«Similarweb Ltd» crae 3po3yminum, mo s IXHBOIO CEpBICY HNPHAHATHHM pPIiBHEM
PO301KHOCTI MIDK TOYHUMH JTaHUMHM Ta ixHiMH omiHOouHUMH € 30 % Gap’ep, apke came Takui
piBeHb PO30DKHOCTI OyB OTPUMAHMIA ITi]T Yac MOPIBHSIHHS PE3yJIbTATIB IBOX CEPBICIB MPSIMOTO
BUMIPIOBaHHA. Y TOW Yac sIK KOMITaHii 0OMPAaIOTh CBOE BIIACHE JKEPEIIO «IIPABIIN» BiIIOBITHO
JI0 CHUCTEMH TPSIMOTO BHUMIPIOBaHHS, SKy BOHH BHKOPHCTOBYIOTH (Hampukiam, Google
Analytics, Adobe), SimilarWeb Bumiproe Bci Il caliTh MOCHIIOBHUM, YHiI(pIKOBaHUM
croco6oM. [1oai0HO 0 1HIIMX METOI0JIOT1M BUMIPIOBAaHHS, 110 OUIBLINI po3Mip BUOIpKH, TO
kpamumii piBeHb To4HOCTI [10]. Tomy HEOOXiZHOIO YMOBOI KOPEKTHOTO TIyMayeHHS
orpumanux dvepe3 SimilarWeb nanux € ycBimomiieHHs TOro, IO BOHHM c(opMoOBaHi 3a
OIIIHOYHOIO CHCTEMOIO CEPBICY, a HE 3a CIIOCOOOM MPSIMOTO BUMIPIOBAHHSI.

[To-uetBepte, BukopucTaHHs cepBicy SimilarWeb namae MoxnmBocTi OTprMaHHS
aHaniTU4yHOI iH(popMarllii, ane He GopMye peKOMEHMalliil CTOCOBHO TOTO, 110 Tpeba podutu
JUIS TIOKPAIlEHHSI TO3WIN calTy. Sk yxe 3a3Hadaliocss BHUINE, OJHUM 3 OCHOBHUX
KOHKYPEHTIB I JOCIIIKYBaHOTO cepBicy € Semrush, skuii, na Bigminy Big SimilarWeb,
Hajae 1HGOPMAIIIIO 100 KOHTEHT-MapKeTUHTY (i/1ei JJIs KOHTEHTY Ta T€MHU JOCIIIKEHHS,
PUHKOBI JIOCII/DKEHHSI Ta aHAI3 TPEH/IIB, KOHTCHT-ayIUT 1 aHAJIITHKA, TOMIYHUK HAITMCaHHS
SEO, onrtumizaiisi KOHTEHTY, BIJICTEXEHHsI MYyOJIKaIiil TOIIO) Ta IIOAO0 MAapKETHHTY B
comianpHUX Menia (YMpaBiiHHS COLIaJbHUMH MeJia, ONTHMi3allisi KOHTEHTY B COI[iaIbHUX
Menia, aHani3 edexkrtuBHOCTI Ta OeHumapkinr) [9]. Tomy mim wac aHamizy Ta MOPIBHSIHHS
pI3HHUX CalTiB pPEKOMEHJOBAHO KOMIUIEKCHE BUKOPHCTAHHS CEpBICiB, $KI HaJIalOTh
1H(}OpMaIIiIO 1010 PI3HUX ACHEKTIB (PYHKI[IOHYBAaHHS CailTIB Ta IXHIX XapaKTepUCTHK.

OcobnuBicTio BUKopucTanHs cepicy SimilarWeb e 6ezomnatauii qoctyn 10 cucreMu
6e3 peecrpartii (https://similarweb.com) Ta, BiAmOBiAHO, MIATHUI JOCTYII i3 PEECTPAIEO 10
PO3IIUPEHOT0, TIOBHOTO (yHKIIIOHANa cepicy. [IpudoMy muist 3HafOMCTBA 3 PO3IIMPEHUMHU
MOKJTMBOCTSIMH ~KOMITaHisI TPOIMOHYE 7-NIeHHY O€30IUIaTHY BEpCil0 TIOBHOTO TakeTa
(https://pro.similarweb.com).
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VY Tabn. 3 HaBeAeHa NOPIBHSIbHA XapaKTEPUCTHUKA MOXJIMBOCTEH OE30ILIaTHOTO
JIOCTYITy Ta IIOBHOTO MAKeTa MOCIYT JOCTIIKYBaHOTO CEPBICY.

Tabmuus 3 — CTpykTypa aHamiTHYHOI iH(opMallii, HalaBaHOI HA 3alUT aHai3y KOHKPETHOTO
caiity uepes cepsic SimilarWeb

[IpoOHa 7-neHHa Oe301IaTHa Bepcis

BesomnarHuii goctymn - . .
(* - odmezkeni B ocTymi)

1) Orusan (Overview) | 1) Orusn (Overview) 1.1. EdexusnicTs BeOcaiiry (Website Performance)
1.2. IoxiGHi caiitu (Similar Sites)
2) Peitrunr (Ranking) | 2) Tpadik (Traffic) 2.1. Tpadik i 3amyuenns (Traffic and Engagement)

2.2. HoBi kopucTyBayi mpoTH TUX, XTO
nosepuyscs (New vs. Returning)*
2.3. Mapkerunrosi kanaiu (Marketing Channels)

3) Aymuropis 3) Aynuropis (Audience) 3.1. T'eorpadis (Geography)

(Audience) 3.2. lemorpadis (Demographics)

3.3. Intepecu aymuropii (Audience Interests)

3.4. Tlepexputts ayauropii (Audience Overlap)*

4) KonkypeHTH 4) Tomryk (Search) 4.1. Ormsn (Overview)

(Competitors) 4.2. Kmouogi ciiosa (Keywords)

4.3. Kmouogi ¢pasu (Keyword Phrases)

4.4. Peiitunroswuii po3mnoxin (Ranking Distribution)
4.5. Oprawniuni cropinku (Organic Pages)

4.6. KonkypenTu B opraniunomy mnorryky (Organic
Competitors)

5) MapkeTHHTOBi 5) Paid Search 5.1. Orman (Overview)
kananu (Marketing 5.2. TlnatHi uinboBi cropinky, nenauuru (Paid
channels) Landing Pages)

5.3. Iomykogi orosormenus (Search Ads)
5.4. Pexnama ToBapis (Product Ads)

5.5. KonkypenTu B matHomy momyky (Paid
Competitors)

6) Buxinui mocunanus | 6) Pedepanu (Referrals) 6.1. Bxiguwuii Tpadik (Incoming Traffic)
(Outgoing links) 6.2. Buximuuii tpadik (Outgoing Traffic)
7) Texuodorii 7) Megniiina pexnama 7.1. Ormsim (Overview)

(Technologies) (Display) 7.2. Bumasui (Publishers)

7.3. Pexnamui mepexi (Ad Networks)
7.4. Kpearusu (Creatives)
7.5. Bigeo (Videos)

8) Comianpuuii (Social) 8.1. Ormsx (Overview)

9) MoneTH3aris 9.1. Pexnamomasmi (Advertisers)
(Monetization) 9.2. Pexnamui mepexi (Ad Networks)

10) Ctpykrypa cailty 10.1. Texnomorii caiity (Website Technologies)
(Website structure) 10.2. Cy6momenu (Subdomains)

[TepeBaroto BukopucTanus cepsicy SimilarWeb e Te, 1o, HaBiTh HE PEECTPYIOUUCH Y
CUCTEMI, KOPUCTYBau MOXE MPOaHaNi3yBaTH CailT, BIABIAYBAaHICTh SIKOTO Oyia OUIBIIO0, HIXK
5 Tuc. 3a ocraHHii 3aBepiueHui Mmicsip. Ha odimiitHomy caiiti SimilarWeb 3a3nadeno, mio
JIaH1 32 MICSIb CTAIOTh JOCTYMHUMH /10 10 9riciia HacTymHOTo Micsld, a iHoAl 1 panime [3].
[Ilo cTocyeTbes aHaizy HAHOCTAHHINIUX JaHUX, I1€ 3a0e3MeuyeThcs uepe3 GuUIbTp 3a OCTaHHI
28 mHiB, mpuuoMy 3a odimiitHo1 iHpOpMaIlii callTy JaHi 32 KOHKPETHHU JeHb MPEICTaBHUKA
KOMITIaHii NMparHyTh POOUTH AOCTYMHMMHU 4epe3 72 TOA. MICHs 3aKiHYeHHs JOCIHiKyBaHOi
no0wu.
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[HpopMmartiitHy AOBIAKY MPO aHANI30BaHUM CAWT, SIKY MOXKHA OTPUMAaTH O€30IIaTHO U
0¢3 BIIMOBIIHOI peeCTpallii KOpUCTyBaya, MOJKHA ITOIIUTH Ha:

— omsII0BY iHGOpMaIlito (CBITOBUH PEUTHUHT, PEHTHUHT Ha PiBHI OKpEMOi KpaiHu, Ha
PiBHI OKpPEMOi KaTeropii 4u MmigKaTeropii, 3arajabHa KiIbKIiCTh BiJIBiyBadiB, MOKa3HHUK BiJMOB,
CepeHs KITBKICTh BIJIBIIaHUX CTOPIHOK 3a | Bi3UT, CepeIHs TPUBAJICTh BI3UTY);

— iH(OpMAII0 IOA0 PEHUTHHTY (CalTH 31 CXOXHUM PEHUTHHIOM, 3MiHAa CBITOBOTO
pPEUTHHTY calTy, pEHTHUHTY Ha PiBHI OKpeMOi KpaiHM Ta Ha PiBHI OKpeMoi Kareropii 4yu
MiKaTeropii 3a OCTaHHI TPU MICSII);

— iHdopMaIio Npo BiABIAyBaviB CalTy (IMHaMika Tpadiky calTy 3a TPHU OCTaHHI
Micslli, Teorpadis BiJIBiTyBadiB, CETMEHTALlIS ayAUTOPIi 32 CTATTIO Ta 3a BIKOBUMU TPYyIaMu);

— i"Hdpopmamiro mpo MOAIOHI calWTH uYM cauTH-KOHKypeHTH (Tom-5 HaiOuIbII
BIJIBIIyBaHMX  CaMTIB 32 BU3HAUCHOI  IIJKATErOpi€l0, MPHUKIATA  CaWTiB, SKi
I THSITACS/ ONTYCTHIIMCS, YBIMILTH/BUAILITN 3 peTUHTY Tom-100 3a 1mi€ro migkaTeropier);

— iH(opMaLiI0 TPO CTPYKTYpy Tpadiky calTy Ta HANUMOMYJSPHINII KIFOYOBI CIOBA
samydeHHs Tpadiky (cTpykTypa Tpadiky CaWTy 3a pi3HUMH KaHaJIaMH — MPSMUH,
pedepanbHuii, OpraHiyHMiA, IIATHUH, colliabHui, email, MemifiHuit; TOn HaUITOMYISPHIIINX
KIIFOYOBHX CIIIB, SIKI 3JIy4alOTh OpraHiuHui Tpadik A0 CaidTy; 3arajibHa KUIbKICTh KIFOYOBHUX
CIIiB);

— iHdopMaIlito PO KUIbKICTh CalTIB, Ha SIKI BEAYTh MOCHUIAHHS 3 JOCIIIKYBAaHOTO
caiTy, TOOTO BUXIHI IOCHIAHHS;

— iH(pOopMaIlito PO KUIBKICTh JOJYYEHHUX JI0 CAUTy TEXHOJIOTIHM Ta iXHS MPHUB’sI3Ka 10
ranysi (nanpukian, Google Analytics — Konsepcis & AnamiTuka).

[Tnatauit moctym a0 posmupeHoro ¢yskionana cepsicy SimilarWeb nagae Ginbury
KUIBKICTh TOKA3HHMKIB, BUIIMK PiBEHb ACTalli3allii Ta IIMPIIC OXOIUICHHS YacOBHX IEPiOIiB
JIOCITIJDKEHHS. YacTKOBY JEMOHCTpPAIII0 MOPIBHUIBHOTO aHaJIi3y pO3IMIUPEHOTO (YHKIIIOHAIA
cepicy SimilarWeb 3 6e3omatHum a1 reHepyBaHHsl iHGOpMAIIii PO TOCHTIPKYBaHUH CalT
HaBeleHOo B Talll. 4.

Tabmuus 4 — ®dparMeHT MOPIBHSUIBHOTO aHaizy MoskiuBocteit SimilarWeb mis anamizy
caifty kasta.ua

Heranizamis iHpopMarii/moka3HIK

‘ bezomnaTHuit foctyn ‘

[IpoOna 7-neHHa Oe301IaTHA BepCis

KinbKiCTh BiJIBiyBadiB 3a MICSIlb

Jrotuit 2023 1,8 mun (5,55 %) 1,836 mut (/5,55 %) | Tlepermsn
Ciuenp 2023 1,9 mutH 1,943 Mt MOKa3HHKa 3a
Ipynens 2022 2,1 man 2,139 man ocTaHHi 28 JHiB,
JIncromazx 2022 H/IT 2,178 mnu 3a2i3a3
JKosrenn 2022 H/IT 1,644 M OCTaHHi Micsi
Bepecens 2022 H/11 1,648 M=
Peiitunru/kareropii
Miclue y CBITOBOMY peHTHHTY, JIFOTHIA
2023 poxy 21199 (11646) 21199 (11646)
Micue B peifTuHry B YKpaiHi, Jr0THI
2023 poxy 224 (119) 224 (119)
O6pana Kateropis / miaKaTeropis Lifestyle (Childcare) Lifestyle (Childcare)
Micre B oOpaHniit migkaTeropii B Ykpaii,
o 3 3
motuit 2023 poky
Posnoain Tpadiky 3a NpucTposiMH
Tpadix i3 [1K, mrotuit 2023 poky H/11 32,13 %

T.0. 3asaniu. B.IO. lllaxpai. Similarweb sk diooicuman-incmpymenm konkypenmuoi
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[Iponosxenus tad. 4

Tpadik i3 MOOLTEHUX TPUCTPOIB, TFOTHI

0,
2023 poky H/I 67,87 %

[HIII MOKa3HUKHU

IToka3uuk BigMoB*, moTtuii 2023 poky 46,73 % 46,73 %

CepenHsl K-Th CTOPIHOK, BiIBiJaHUX 3a 1

BizuT, motui 2023 poky 8,63 8,63
er@ma TPHBAIICTh OHOTO 6 x5 14 c 6 x5 14 ¢
BiJBiAyBaHHs, Jmotuil 2023 poky

K-Tb yHiKanpHUX BigBimyBadiB** 3a

Micsinb, oci0, motuii 2023 poky 5/n 839280
K-Tb cTOpiHOK, sika OyJna neperisHyTa 3a /1 15,83 M

oOpanuii nepion, mrotuit 2023 poky

* — moka3HUK BiaMoB (Bounce Rate) — e yacTka BimBimyBadiB, 10 MOKHHYJIH CAaiT MPSAMO 3i CTOPIHKH BXOMY
a0 TeperIsIHy TN He O1IbIIe OJHI€T CTOPIHKH CalTy

** _ KiJbKiCTh yHiKambHuX BimBimysauis (Monthly Unique Visitors) — mokasuuk BeOcaiiTy, SIKMH MOKasye
3araibHy KUTBKICT BiJBiAyBadiB CaiTy, BpaXOBYIOUH JIUIIIC TXHIM MepIIuil Bi3UT. SIKIIO BOHH MMOBEPTAIOTHCS Ha
caiiT mi3Hiie, OyAb-sIKi 0aTKOBI BiIBiJyBaHHS HE BPAXOBYIOTHCS B Iiif KiIbKOCTI [5]

Ha Bigminy Big Oe3ommatHoro jgoctymy a0 cepsicy SimilarWeb 6e3 peectparrii
pO3MIMPEHU (PYHKITIOHAT YMOKJIMBIIIOE OCTYI KOPUCTYBAdiB O MHUPIIOi iH(GOpMAaIiitHOi
0a3u 11 po3yMiHHS TEHJEHIIIN, sSKi BiOyBaroThCcs 3 Tpadikom calTy, HOro CTPYKTYpORO,
XapaKTePUCTUKAMHU 3aJIy4eHOI ayIuTOpii, 3 TAKMMH TOKa3HUKAMHU SIK KUIBKICTh YHIKQJIbHUX
KOPHUCTYBayiB, KIJIbKICTh CTOPIHOK, IO OyJW NEPETJsHYTI 3a MEBHI mepiogu Tomo. To0To,
yepe3 IUIAaTHY MIANUCKY KOPUCTyBadu OyjJe MaTh 3MOrYy O3HAHOMIIIOBATHUCS 3 OLIbII
JETalli30BaHOI0 1H(GOPMAIlIEIO, 13 MIUPIIMM KOJOM IOKa3HMKIB, IO aHaNI3ye AisUIbHICTh
CaiiTy, Ta i3 MUPIIUM Jiara30HOM YaCOBUX IMPOMIKKIB JOCIIKSHHS.

JIns TpUKIagHOrO aHamily MOJIMBOcTed cepsicy SimilarWeb dokycyemo cBoro
yBary Ha JOCHIDKEHHS HU(PPOBUX MaNTaHUYUKIB IS CICKTPOHHOI KOMepIlii B YKpaiHi.
Hocnimxyroun cdepy eneKTpOHHOT KOMepIii, mepeayciM HeoOXiTHUM BBa)Ka€MO JOCITIIUTH
kareropusaiiito cucremu SimilarWeb oo miei chepu (tada. 5).

Tabmuns 5 — TMoxin xareropii caiity «EnexTponHa komepiis Ta mokynkm» (eCommerce &
Shopping) 3a Bepciero SimilarWeb na migkateropii

iji [Minkarteropis (yKpaiHCbKOIO MOBOIO) Sub-category (aurmificbk0r0 MOBOIO)
1 | Aykuionn Auctions

2 | OroumorieHns Classifieds

3 | Kynonu ta 3HHKKH Coupons and Rebates

4 | EnekTpoHHA KOMEPIIisl Ta TOKYIIKH — iHIIIe eCommerce and Shopping — Other

5 | Mapkermuietic Marketplace

6 | HopiBHsHHS IiH Price Comparison

7 | KBurku Tickets

JIxepeno: cCHCTeMaTH30BaHO aBTOpaMu Ha 0cHOBI [4, 13]

[Tomix yKkpaiHChKHX JOCIITHUKIB TUTaHHS HUGPOBUX MalJJaHUMKIB JUIsSl €JIEKTPOHHOL
xkomepuii gocaimkysamu O.11. ITpocosuy, F0.C. Borman [30], A.C. Hlninsk, €.B. T'ritenpkuii
[37], B.B. Barpumenko [16], O.O. KaByn-Momkoscrka [22], JI.B. Kaninyce, H.O. Jla0GinchKa,
H.IT. Ckpuryn [23], T.B. Cak, A.0. Xosxamtok [31], JL.M. IBanenko [21], 1.O. Kosmoga,
M.O. TI'myminina [24], O.b. TTamyk [28], I'.JI. YUmins [36], H.€. Ky3s0, H.C. Kocap [25].
VBara Hamioro AOCHIDKEHHs Oyae 30cepe/pKyBaTHCS Ha MapKeTIUieHcax, sSKi CHCTEMOIO
kateropu3auii SimilarWWeb BuokpemiroroTbest B meBHY ImiJKaTeropito.
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3a migxomom JI.B.Kaminyc, H.O. JlaGincekoi, H.I. CkpuryH, mapkeTiuieic — 1ie
wiatopmMa eJIeKTPOHHOI KOMepIlii, OHJIAH-Mara3uH eJIeKTPOHHOI TOPTiBiIi, IIO Hajae
iHpopMaIifo TMpo TPOAYKT abo TMOCHyry TperTix ocid, uui omeparii 00poOJIIIOThCS
omnepaTropoM Mapkeriieiica [23, c. 156].

VY mpamni H.€. Ky3po ta H.C. Kocap 3a3HaueHo, 1110 0coOIUBICTIO MAPKETILICHCIB € Te,
10 BOHU € IOCEPCIHMKAMH, SKi 3apoOjIsioTh Ha KOMICIi, MIJMHUCIN Ta peKiaMi, HaJIalouu
MalJaHYuK JUId 3yCTpiui MPOJABIIB 13 TMOKYHISAMH. Y JEAKHX BHUIAIKaX 3I1HCHIOIOTH
KOMYHIKAIIIFO 3 TIOKYIIIISIMUA Ta JOCTaBKY ToBapiB [25, c. 55].

Y Mekax Hamoro JOCHIDKCHHS IMOHSTTS MapKETIUICHCIB, JOIIOK OrOJOUICHb YU
kiacudaiaiB, caiTiB-arperaTopiB Ta OHJIAHH-Mara3uHiB PO3PI3HAIOTHCS. Pi3HUI MiX ITUMU
UPPOBUMH MaiJIJaHYMKaMHU TIOJISATAa€ B JESIKUX OCOOJMBOCTSX: JOIIKA OTOJIOUICHb YU
kiacudaiin (3 anra. classified) nepenbauae po3MileHHsI OTOJIOLICHD, MOJAIIBIITY MEPEHHCKY
Ta JOMOBIIEHICTh Tpo KymiBmto (Hampukiaa, Kidstaff.com.ua, shafa.ua, ria.com); caiitu-
arperaropu (3 aHri. aggregator) mependadaroTh MOXJIMBICTh CHCTEMaTH3allii iHpopMarii Ta
NOPIBHSHHS, HANpPUKIAA IIHOBUX IPOMNO3MIIKA OJHOrO0 ToBapy (mpaiic-arperatop —
hotline.ua), a He kymiBIIO 4K 3aMOBJICHHS; OHJIAWH-MAara3MHU Mepen0avaroTh MPOJAXK BiJ
OJHOrO BHPOOHMKA 4YM OJHOrO TMpojaaBil (eva.ua, montanacoffee.ua, garne.com.ua,
comfy.ua). Tomy MapKeTILIeiiCOM BU3HAYAEMO TAKHI CAlT, SKUH BIJIOBI A€ TAKUM BUMOTaM:
1) Ha HbOMY MOXYTh MPOAABATH Pi3HI MPOJABIN; 2) MApPKETIICHC OTPUMY€E BHHATOPOAY 3a
HaJlaHHS TIOCJIYT SK MaiJaH4YMKy JUIsl OpraHi3aimii eJeKTpOHHOI Komepmii; 3) Ha caiTi
MapKeTIieicy Mae OyTu po3MilieHa iHdopmallis 1jig TOTEHUIHHUX MPOJABIIB 11010 YMOB
criBmparii; 4) y CTpyKTypi caMoro caiTy mae Oytu nepeadadeHuii (yHKITIOHA, 10 JO3BOJISE
o opMIICHHS 3aMOBIICHHSI TOBapy, HOTO OIUIATH Ta JOCTABICHHS.

O0’exkT HamOi yBarm BHOKPEMJICHHH Yy OKpeMy IiJIKAaTeropito  CHUCTEMOIO
kateropusariii SimilarWeb, mo mae cmporiyBatd AOCTIIKCHHS B KOHTEKCTI MOIIYKY Ta
JOCIIJKeHHST MapKeTIUIeHCiB. Y Tabn. 6 mpencTaBiieHi NMPUKIATU CAWTIB, SIKI CHCTEMOIO
kareropusaitii SimilarWeb Bigneceni o migkareropii «MapKeTIuency.

Tabmuus 6 — [lunamika Ttpadiky caifriB, ski yBidmam g0 Tom-100 miakareropii
«Mapxketmeiicy (Kareropist «EnexkTpoHHa KoMmepilisi Ta TMOKYIIKH») 3a BEpPCIEI0 CEpBICY
SimilarWeb, mun.

Micue 3a Tpadixk 3a micsib
pEHTHHTOM Y

No MapxkeTtiuietic nigkareropii Bepecenn | Xosrens | Jlucromax | I'pynens | Ciuens | JlroTmii

«MapxkeTreiic 2022 2022 2022 2022 2023 2023

3a mrotuii 2023
1 | prom.ua 1 41,74 48,58 53,66 51,20 42,27 | 36,69
2 | rozetka.com.ua 2 35,23 39,01 43,70 43,65 36,46 | 32,32
3 | ria.com 3 20,29 21,67 21,09 20,73 21,98 | 19,57
4 | epicentrk.ua 5 17,58 20,85 22,89 21,07 15,96 | 14,58
5 | bigl.ua 6 8,589 10,42 12,77 11,31 9,616 | 7,656
6 | allo.ua 8 6,953 7,929 9,354 9,378 7,208 | 6,387
7 | comfy.ua 9 5,944 6,328 7,746 7,216 6,194 | 5,347
8 | ctrs.com.ua 14 3,212 3,048 3,302 2,697 2,382 | 2,398
9 | zakupka.com 16 2,477 2,402 2,777 2,822 2,140 | 1,994
10 | crafta.ua 21 0,905 1,071 0,913 1,096 0,969 | 0,945
11 | auchan.ua 27 0,499 0,612 0,857 0,886 0,804 | 0,576
12 | wookie.com.ua 30 0,994 0,867 0,433 0,495 0,569 | 0,592
13 | npshopping.com 32 0,654 0,715 1,141 1,692 0,905 | 0,614
14 | assol.in.ua 38 0,124 0,137 0,199 0,219 0,236 | 0,287
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15 | vchehle.ua 39 0,226 0,277 0,296 0,372 0,320 | 0,314
16 | usain.ua 51 0,196 0,176 0,222 0,159 0,086 | 0,118
17 | ilounge.ua 54 0,688 0,636 0,562 0,559 0,649 | 0,668
18 | aquamarket.ua 55 0,157 0,168 0,241 0,283 0,262 | 0,203
19 | coffeeok.com.ua 65 0,192 0,227 0,172 0,171 0,195 | 0,136
20 | sotahata.com.ua 69 0,105 0,090 0,090 0,084 0,121 | 0,122
21 | endorphone.com.ua 85 0,070 0,072 0,069 0,110 0,118 | 0,124
22 | stol-i-stul.com.ua 92 0,091 0,073 0,066 0,073 0,101 | 0,092
23 | istudio.ua 94 0,066 0,074 0,075 0,115 0,107 | 0,105
24 | yabloki.ua 96 0,099 0,078 0,095 0,090 0,100 | 0,111

JI>keperno: CUCTeMaTH30BaHO aBTOPaMH Ha OCHOBI IPAKTHYHOTO 3aCTOCYBaHHS CEpPBiCY
SimilarWeb (15.03.2023)

Amnanizyroun BuOipky 3 Tom-100 caiiTiB, sSiki BIJIHECEHI CHCTEMOIO KaTeropu3allii
SimilarWeb no mimkateropii «Mapkeriuieiicy Tpeba 3a3HAYWTH, IO JOJATKOBUN aHai3
MPEJICTaBICHOT BUOIPKHU CAiTIB CTAaBUTH 1]l CyMHIB CTOBIJICOTKOBY PEJIEBAaHTHICTh IIUX CAMTIB
oOpaniit migkareropii. 3 24 caiitiB (Ta0n. 6) TUTBKH 7 BiIMOBIAAIOTH BUMOTAM BU3HAYCHHS
MapKeTIUIenCy, siki Oyau oKpeciieHi Buiie, — prom.ua, rozetka.com.ua, epicentrk.ua, bigl.ua,
allo.ua, zakupka.com, crafta.ua. Iami BapianTH 31€01IBIIIOTO € IHTEPHET-Mara3uHaMHU.

BinmoBigHO, HACTYNIHUM KpOKOM OyAe CaMOCTIHHUN NONIYK HAHHOMyJISApHIIINX
MapKeTIUIeHCiB YKpaiHM Ta TmepeBipka IXHIX Kareropii i miAKaTteropiii 3a Bepciero
SimilarWeb (ta6:. 7).

Tabmuns 7 — YkpaiHcbki caliTH, SKi BiJNOBIAAaIOTh BUMOTaM BU3HAYCHHSI MapKETILICHCY:
KOHTEKCT CHCTeMH Kareropu3aiii SimilarWeb

J;'; Mapxkeruteiic Kareropis [Migkateropis
1 | prom.ua eCommerce & Shopping Marketplace

2 | rozetka.com.ua eCommerce & Shopping Marketplace

3 | epicentrk.ua eCommerce & Shopping Marketplace

4 | bigl.ua eCommerce & Shopping Marketplace

5 | allo.ua eCommerce & Shopping Marketplace

6 | zakupka.com eCommerce & Shopping Marketplace

7 | crafta.ua eCommerce & Shopping Marketplace

8 | fua eCommerce & Shopping Price Comparison

9 | shop.brave.ua Business and Consumer Services Shipping and Logistics
10 | skidka.ua Home and Garden Home and Garden - Other
11 | mriyar.ua Vehicles Vehicles — Other

12 | kasta.ua Lifestyle Childcare

13 | shopping.ua Kareropito He npu3HaYCHO [TigkaTeropiro He MPU3HAYCHO

ITix yac BuOOpy MapkeTmieiiciB 000B’13KOBOIO YMOBOIO OyJia HasiBHICTh HA CTapTOBIN
CTOpPIHIIl CallTy BKa31BKM Ha PO3JLIH, MEepeXiJl Ha sIKl MepeMilae KOpUCTyBaya Ha CTOPIHKH,
Jie po3MilIyeThes iHMopMallis AN MOTEHIINHNX mpojaaBmiB. Hampukman, Ha caidti prom.ua
nepeabavyeHuil po3ain «SIk moyatd mpojgaBaTH Ha prom.ua», Ha epicentrk.ua — «Ilouarn
IpojiaBaTH Ha MapKeTIuieiici», Ha allo.ua — «AJIJIO Mapkermineiicy, «Ctatu mapTHEpoOM»,
«Kabiner naptaepa», «KopnopatuBHum kiieHtam», Ha fua — «lIpomaBatu Ha F.ua», Ha
mriyar.ua — «J{1st mpoaBIliB aBTO3aIT4aCTHHY TOIIIO.

3 13 mpeacraBnennx y Tabna. 7 caiTiB, SKI BIAMOBIJAIOTH BUMOTaM BHU3HAYEHHS
MapKeTIIelcy, cucreMa kareropusaii SimilarWeb Binnecna:
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— 8 caiftiB 10 Kareropii «EnexkTpoHHa KOMepIis Ta MOKYNKW» BigHecna (7 — no
migkareropii «Mapketiieiicy, 1 — no miakareropii « [ lopiBHSHHS IiH»);

— 1 caiit mo kareropii «llocmyrm nns Oi3Hecy Ta CHOXKMBadiBy» (TigKaTeropis
«/locTaBka Ta JOTICTHKAY);

— 1 caiit no kareropii «/lim Ta cagy» (makareropis «/lim ta can - [HIey);

— 1 calit no xareropii «TpancroptHi 3acobuy (migkareropis «TpaHcmoOpTHI 3ac00H -
[H1IIEY);

— 1 caiiT no kareropii «CTHIIb XXUTTS» (TigKaTeropis «Jlormsa 3a JiITbMu»);

— 1 caiiT 10 >)xoAHOT KaTeropii/makareropii.

Heo0xigHO 3a3Ha4MTH MpPO BUMAIKU, KOJU BHOIp KaTeropii/miakareropii cucreMoro
kareropusarii SimilarWeb mae HeomHo3HauHHMIT XapakTep, i, KOJM BiH € aOCOJIOTHO
MOMHJIKOBUM  IIOJ0  CalTiB, SKI  BU3HAYAKOTHCS  MapkeTiUieiicamu. Hampuknan,
HEOJ/IHO3HAYHICTh CIIOCTEPIraeThCs y BUMAIAKY MapKeTIuieiicy mriyar.ua, Ha IkoMy MpOalTh
aBTO3aIMYaCTUHH, TOMY BiHECEHHS Horo 1o kareropii «TpancnopTHi 3aco0u» (migkaTeropis
«TpaHcnopTHi 3acobu — IHIE») HE € MOMHUIKOBUM PIllICHHSM, ajie el MaiJaH4YuK yXe He
pPO3TIIAIAEThCS SIK MapKeTIuieiic. 31 cBoro OOKy, TOMHIKOBHM BBa)KAEMO BIJHECEHHS
mapkerieiicy f.ua mo miakareropii «IlopiBHsiHHSA 1iiH», Mapketmeicy Skidka.ua o
kareropii «J{im Ta cam» (migkareropis «/lim Ta cax — IHme») Ta mapkerieicy shop.brave.ua
no kareropii «llocayrm pns Oi3Hecy Ta cmoxuBauiB» (migkarteropis «JloctaBka Ta
JOTICTHKa»). 3 BHIE3a3HAYEHOTO0 MOKHA 3pPOOMTH BHCHOBOK, IIO aHAJi3 MapKeTIUICHCIB
yepe3 BuOip migkareropii «Mapkertmieiic» Ha SimilarWeb Oyne ycknamHene THM, IO 10 IHi€i
BUOIPKM HE YBIWIYTh yCi peJIeBaHTHI CalTH, sKi BiIMOBIAAIOTP BHUMOTaM BU3HAYCHHS
MapKeTILIEHCY.

Onniero 3 mepeBar 3actocyBaHHs cepBicy SimilarWeb mns anamizy € MOXIHBiCTh
MOPIBHSIHHS CAiTIB 3a pi3HUMH MOKa3HUKaMu. Tak, y 6e3omnaTHoMy JocTymi, 6e3 peecTparii
MOYKHA MTOPIBHATH 2 CaliTH, a 3 PEECTPAIIi€0 — 5 CalTIB, MPUKIIA]] 4OTO HAaBeIeHUH Ha puc. 1.

Global rank Country rank Industry rank
Jan 2023 - Mar 2023 Worldwide Jan 2023 - Mar 2023 M ine n® .erceand Shopping/Marketplace
Domain Rank Domain Rank Domain Rank
@ epicentrk.ua #3426 @ epicentrk.ua #46 @ epicentrk.ua #124
@ rozetka.com.ua #1,156 @ rozetka.com.ua #17 @ rozetka.com.ua #75
ISR, m— o

O prom.ua g #1074 3] prom.ua ¢ #145 [ promua
@ comfy.ua #10154 @ comfy.ua #115 @ comfy.ua

"] zakupka.com #31042 ] zakupka.com #373  al| zakupka.com #350

Pucynok 1 — ®parMeHT NOpPIBHSUIBHOTO aHaJi3y YKpAiHCHKUX MapKeTIUIeiciB 3a
pI3HUMU pelTuHramHu (ciueHb-0epe3erb 2023 poky)

Jlst mopiBHSIHHS Oy710 00paHO 5 YKpaTHCHKUX MapKETIUICHCIB, JIAEPOM MOMIXK SKHX €
prom.ua, siKuil i3 TpUB’SA3KOI0 O JOCTIKYBAaHOTO mepiony (ciueHb-OepeseHb 2023 poky)
3aiimae 1074 micue y CBITOBOMY peHTHHTY caiiTiB, 14 Miclie B peiTuHry Ykpainu ta 70 micie
MOMIX CalTIB MiJKaTeropii «MapKeTIieiic» Ha ri1o0anbHOMY PiBHI, e Oe3MepeyHM JIiaepoM
€ amazon.com.
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Takox Ha OCHOBI TAKOT'O aHaJIi3y MOXXHA IMOPIBHATH HE TUIbKH BEIMYMUHY Tpadiky 3a
JOCIIJKYBAaHUH Tepiof], ane i 31CTaBUTH CTPYKTYpY Tpadiky 3a HPUCTPOSIMHU 3IyUEHHS 10
caity (puc. 2).

Total visits Device distribution
Jan 2023 - Mar 2023 Worldwide Jan 2023 - Mar 2023 Worldwide

Domain % #  Dpesktop Mobile
@ epicentrk.ua = 4589M  250% s 75.0%
@ rozetka.com.ua — 103.9M 539% EE——— 46.1%
u prom.ua | 119.7M  356% m— 64.4%
@ comfy.ua 1708M  26.0% — 74
o) zakupka.com 2 6216M  317% memm— 63.3%

Pucynok 2 — ®parMeHT MOPIBHSAIBHOIO aHAi3y YKPaiHCHKHX MAapKETILICHCIB 3a
TpadikoM Ta HOTO CTPYKTYPOIO (cideHb-0epe3eHs 2023 poky)

3 puc. 2 BHIHO, IO 3ajydeHa ayauTOpis Mapkerivieiicy epicentrk.ua ma 75 %
CKJIQIA€ThCS 3 KOPUCTYBAuiB, SKI 3aXOAATh 13 MOOUIBHUX MPUCTPOIB Ha calT. HaTomicTs,
3ajydeHa ayJauTopis MapkeTiuieiicy rozetka.com.ua Ha 53,9 % ckiamaeTbes 3 KOPUCTYBAUiB,
aki BimBimyroTh calT 13 [IK. Take mepeBaxkaHHS Mae 3HaXOAWTHU BIATYK y poOOTI Haj
MOOUTBHOIO BepCi€ro cailTy um Bepcieto canty s T1K.

AHami3yroud OKpemi MoKa3HukH (puc. 3), MoxHa 3adikcyBaTH Ha SKHX
MapKeTIuIelicax KOpUCTyBadi IMPOBOJATh Yy CEPEeAHbOMY HailOunbIne yacy (mimep prom.ua — 6
xB. 47 c), Ha SKUX BIABIAYIOTh y CE€peIHbOMY Oijbllleé CTOPIHOK 3a OAMH BI3UT (JiJep
rozetka.com.ua — 6,52), Ha SKHX MOKa3HUK BiJIMOB € HalimMeHmMM (Jizep rozetka.com.ua —
36,53 %), 1m0 Moxe OyTH apryMeHTaMH JUIs IPUHHSATTS PIlICHb HA SKUX MalJaHYuKax Tpeda
PO3BUBATHU BIacHUM O13HeC.

Engagement
Jan 2023 - Mat 2023 de ' A
@ epicentrk # rozetka.com.ua 4 U 0 23k i
Moty vsts 15.20M 34.65M 39.90M 5 604M 207M
Visi duration 00:02:59 00:06:11 00:06:47 00,0439 00:03:58
Pages per vish 5.24 6.52 373 5.01 3.12
Bounce rate 58.38% 36.53% 41.54% 4383 49,574

Pucynok 3 — ®parMeHT NOpPIBHSUIBHOTO aHAJi3y YKpPATHCHKUX MapKeTIUIeiciB 3a
MOKa3HUKaMH, SIK1 XapaKTepu3yIOTh IXHii Tpadik (ciueHb-0epezenb 2023 poky)
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[Ipencrasneni ¢parMeHTH TOPIBHSUIBHOTO aHAi3y YKpPaiHCHKUX MAapKeTIICHCIB
(puc.1, puc. 2, puc. 3) AEMOHCTPYIOTb 3pPYYHICTh MOPIBHSHHS 2—5 MapKeTIUICHCIB 1
BIJIMTOBITHOT'O YXBAJICHHSI PillleHbh Ha KOPUCTh OJTHOTO 3 BapiaHTIB.

3actocyBanHs cepicy SimilarWeb nimxuran-mapkeTosoraMud y CBOTH MPaKTHUIN SIK
IHCTpYMEHTY, IO HaJae BeOaHATITHKY IpPO CalTH, 30KpeMa Npo Tpadik caiTy, Horo
CTPYKTYpPY, OCOOJIMBOCTI 3alydeHOi ayauTopii, MICIsl CalWTy B PI3HUX pEUTHHTraX, iHIII
MOKa3HUKH, SIKI XapakTepU3yIOTh €()EKTUBHICTh POOOTH CAMTy, CIpUSE PO3YMIHHIO MICIS
KOHKPETHOT'O CalTy B Tally3eBHX pEeHTHHIax 1 BIAMOBIIHI CKIa0B1, 10 (GOPMYIOTH 11i TO3HIII.
BinmoBimHo moaiOHa mpakTHWKa, TMO3HA4YeHa SK KOHKYpPEHTHa pO3Bilka, € 0a3ucom s
NPUKRHATTS YIPaBIIHCHKUX PIlIEHb Y KOHTEKCTI MPOCYBaHHs OpeHly B IU(PPOBOMY IIPOCTOP.

BHCHOBKH [JOCHiIKeHH i NepPCHeKTUBH MNOJAJbIIMX PO3POOOK 3a LHUM
HanpssMoM. IlpoBeneHe nociipkeHHS OyJ0 TPUCBAYCHE TIOUIYKY, BHSABICHHIO Ta
cHUCTEeMaTH3aIlii MOKIIMBOCTEH Ta 0OMEXEHb JI/DKUTAI-IHCTPYMEHTY KOHKYPEHTHOI PO3BIIKH
SimilarWeb na mnpuxmangi Takux nUQPOBUX MaWAAHYHMKIB EJIEKTPOHHOI KOMEpII sK
Mapketiuielicn. Ha ocHoBi cucremarm3anii iHdopmariii, oTpuMaHOi IMiCIs HPAKTHIHOTO
3aCTOCYBAaHHS CEPBICY Ta O3HAWOMIICHHS 3 O(iliiHOT JOBiIKOIO i3 caiiTy SimilarWeb, Oymu
BHUOKpEMJIEHI OCHOBHI OOMEKEHHsI, sIKi (OPMYIOTh YiTKE PO3YMIHHS OI[IHOYHOTO XapakTepy
OTPUMAaHUX JaHUX, IEPEPaxoBYIOTh YMOBH, KOJHM 3aCTOCOBYBAaTH CEPBIC HEIOIIBHO,
aKTyalli3yloTh HEOOXIIHICTh MONEPEHBOI MEPEBIPKU BiTHECEHHS] OOpaHUX CAaWTIB 1O MEBHOI
migKaTeropii Ha MPEeIMET PEeNeBaHTHOCTI Ta OOTPYHTOBYIOTH JOIUIBHICTH BHUKOPUCTAHHS
JOCTII)KYBAHOTO CEPBICY B KOMIUIEKCI 3 1HIIMMH JOCTYMHHMH [IJDKUTAI-IHCTPYMEHTaMU
BeOanamituku. J[o MoxxmuBocTel cepBicy SimilarWeb BimHeceHO TOCTyII 0: BeOAHATITUKHA 32
caiiToM HaBiTh 0e3 peecTpallii B O€30MJIaTHOMY pPEXHUMi; MOKA3HUKIB €(EeKTUBHOCTI CalTy
(MTOKa3HUK KIUTBKOCTI YHIKaJbHUX KOPHUCTYBadiB, CEpeiHs TPUBAIICTH | Bi3UTYy, 3araibHa
KUTBKICTh BiJIBIyBaHb 32 OCTAHHIN MOBHUUN MiCsIlb, 32 2 UM 3 OCTaHHI Micslli, 32 OCTaHHi 28
IHIB TOmIO); iH(pOpMamii mpo Mmicue caiiTy B TI00aJbHOMY pPEHTHHTY, PEUTHMHTY Ha piBHI
OKpeMoOi KpaiHH, pPEUTHHTY 3a KaTeropi€lo/MmiIKaTeropiero; XapaKTEePUCTUK 3ally4yeHOi
ayauTopii (CTpyKTypa BiJBiayBadiB 3a KpaiHOK, CTPYKTypa JKeped Tpadiky, cerMeHTaris
BIJIBIlyBayiB CaliTy 3a CTaTTIO, 3@ BIKOBUMHM IPyIaMH, 3a MPUCTPOSIMH); MOTEHIIITHUX CalTiB-
KOHKYPEHTIB; OPIBHSHHS CaliTiB 3a PI3HUMU [TOKa3HUKaMHM; aHaJli3y 3aCTOCYHKIB 3a PI3HUMU
ornepaniiHUMHI CUCTEMaMHU.

O6’ekTOM yBaru IbOTO JOCIIDKEHHS OyauM MapKeTIUIeWCH — CalTHh eNeKTPOHHOI
KOMepIIii, 0 BiJAMOBIAAIOTh YITKMM BHMOTaM BHU3HaHHS (MOXIIMBICTH MPOJABATH TPETIM
ocobam (1HIIKMM MPOAABIISIM); MapKETIIEHC OTPUMY€E BUHArOpOY 3a HAaJaHHS TaKUX MOCIYT;
Ha cailTi po3MimieHa iH(opmallis s NOTEHLIMHUX MPOAABIIB; y CTPYKTYpi CaMOro CalTy
nependadyeHuil MexaHi3M O(QOpPMIIEHHS 3aMOBJIEHHSI TOBapy, Horo omjaTtu Ta aoctaBku). Ha
NPUKIIAAl Taly3eBOro aHali3y MapKeTIUIeHciB uepe3 cuctemy Kareropusauii SimilarWeb
OyJ0 BHABIEHO, LIO0O HE BCl 3 BHABJICHHUX YKPaiHCbKMX MAapKETIUIEHCIB BiJHECEH1 10
migkareropii «Mapkertmieiicy. Lle 3ymMoBiItoe HEOOXITHICTh CAMOCTIMHOTO JOOMpPAIIOBaHHS
BUOIPKH CAMTIB J0 aHAJI3y Ha JOCTIIPKYBAaHOMY CEPBICI.

[IpiopuTeTHUMHU HampsiMaMu Ul HOJAIBLIMX JOCTIDKEHb BHU3HAUYEHO BEKTOP
JETAIbHOTO ~ ONpAallOBaHHS 1HIIMX OHJIAWH-CEpPBICIB, fAKI JI03BOJISIIOTH PO3IMIMPIOBATU
aHAMITUUHY 0a3y MNPUHHATTA YNPaBIIHCBKUX pIIIEHb JUIA  JIiKUTaI-MapKeTOJOriB Y
KOHTEKCTI TMPUCYTHOCTI Oi3Hecy B IUGPOBOMY MPOCTOpPI Ta HEOOXITHOCTI HAOYTTS
BIJIMOBITHUX HAaBUYOK OTPUMaHHA iH(popMalii Nnpo eQEeKTUBHICTh 3aTydeHHS IIbOBOL
ayJuTopii.
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SimilarWeb as a digital tool of competitive intelligence: Ukrainian realities.

The aim of the article is to identify and analyze the possibilities and limitations of SimilarWeb
service for the work of digital marketers in the context of conducting competitive intelligence on the
example of such e-commerce sites as Ukrainian marketplaces.

Analyses results. The conducted research was devoted to the search, identification and
systematization of opportunities and limitations of the digital competitive intelligence tool SimilarWeb
on the example of digital e-commerce platforms such as marketplaces. Based on the systematization of
information obtained after the practical application of the service and familiarization with the official
help from the SimilarWeb site, the main limitations were highlighted, which form a clear
understanding of the evaluation nature of the received data, list the conditions when it is impractical
to use the service, update the need for preliminary verification of the assignment of selected sites to a
certain subcategories for relevance and justify the expediency of using the researched service in
combination with other available digital tools of web analytics. The capabilities of the SimilarWeb
service include access to: web analytics for the site even without registration in free mode; site
performance indicators (number of unique users, average duration of 1 visit, total number of visits for
the last full month, for the last 2 or 3 months, for the last 28 days, etc.); information about the place of
the site in the global rating, rating at the country level, rating by category/subcategory;
characteristics of the engaged audience (structure of visitors by country, structure of traffic sources,
segmentation of site visitors by gender, by age groups, by devices); similar sites as competitors;
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comparison of sites according to various indicators; analysis of applications for different operating
systems. The focus of this study was marketplaces (e-commerce sites that meet clear requirements for
recognition - the ability to sell by third parties (other sellers); the marketplace receives remuneration
for providing such services; the site contains information for potential sellers; the structure of the site
itself provides a mechanism product ordering, payment and delivery). Using the example of the
sectoral analysis of marketplaces through the SimilarWeb categorization system, it was found that not
all of the identified Ukrainian marketplaces are assigned to the «Marketplace» subcategory. This
necessitates the independent refinement of the sample of sites for analysis on the researched service.
The use of the SimilarWeb service by digital marketers in their practice as a tool that provides web
analytics about sites, in particular about site traffic, its structure, the characteristics of the engaged
audience, the site's place in various ratings, other indicators that characterize the site's performance,
helps to understand the place of a particular site in industry ratings and the corresponding
components forming these positions. Accordingly, a similar practice, designated as competitive
intelligence, is the basis for making managerial decisions in the context of brand promotion in the
digital area.

Conclusions and directions for further research. The priority areas for further research are
the vector of detailed processing of other online services, which allow expanding the analytical base
of managerial decision-making for digital marketers in the context of the presence of business in the
digital space and the need to acquire relevant skills for obtaining information about the effectiveness
of attracting the target audience.

Keywords: SimilarWeb, competitive intelligence, site analysis, e-commerce, marketplace, site
traffic, marketing channel.
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MAPKETHHTOBUI CTATUCTUYHUIA AHAJII3 BEB-CAUTY YHIBEPCUTETY
MUTHOI CIIPABU TA ®IHAHCIB

Y cmammi nposedeno ananiz eeb-caiimy 3axkiady 8uwoi oceimu 3 Memow NOKPAWeHHs 1020
no3uyill y nouwlykogiu eudaui ma OLbU020 NPUEEPMAHHA Y8acu 8i08i0yeauis. 3a 0onomozow ceo-
aHanizy catmy UAGIEHO MeXHIYHI HedOoNIKU 1020 (yHKyionyeanus. 3a pesyiomamamu SEO-ananizy
KOHMEHMY 6U3HAYEHO CIAOKI CMOpoHU posmiujeHol iHgopmayii Ha eeb-pecypcax. Ha ocrnosi
eKCNepmHOi OYIHKU O00CHI0JHCEHO (DYHKYIOHYB8AHHA catumié 3aKk1adie euwoi oceimu 3 No3uyill
Kopucmysaya. 3anponoHo6aHo 3a pe3yibmamu NpOo8eOeH020 aHANI3Y 3MIHUMU OU3AUH 20108HOT
cmopinku eeb-canimy yuigepcumemy. Po3paxosano inmezpanbHuil iHOeKC 8UKOPUCTIAHHS 8eD-caumia
VHigepcumemie micma /[Hinpo 3 Memoio GU3HAUEHHs CMAHY GUKOPUCMAHHS 86€0-pecypCis.

KimtouoBi cmoBa: SEO-anamiz, MapKeTHHTOBI KOMYHIKamii, Ii/DKWATaNli3amis OCBITH,
IHTETpaNIbHOTO 1HAEKC, KOPIIOPATHBHUHN CaMT.

DOI: 10.15276/mdt.7.2.2023.8

IlocTtanoBka mnpobjeMH B 3arajJbHOMY BHMIVIAAI Ta ii 3B'fI30K 3 BaKJIUBHUMH
HAYKOBHMH 200 NPAKTHYHUMM 3aBJaHHSAMHU. B cydacHuUX yMOBax pO3BUTKY PUHKY OCBITH
nposigHe Micue 3aiiHsiin WEB-caiitu By3iB, SiKi BIOITPalOTh pOJIb MOTYKHOTO 1HCTPYMEHTY
MapKETUHTOBUX KOMYHIKalii. [IpecTukHicTh, PO3BUTOK Ta KOHKYPEHTOCIIPOMOXKHICTh BUIITY
cepel CTYIEHTIB Ta MailOyTHIX aOITypi€HTIB BH3HAUYa€ThCS BIATYKAMU CTYJCHTIB,
PEUTHHTOBUM MiCLIEM B PETrioHI YW KpaiHi, 1H()OPMATHBHICTIO CAalTy By3y, MOIMYJSPHICTIO
caiity B Iurepneri, Bukopuctanasim WEB-TexHo0r1i.

PeanbHicTh  iH(OpMAIiiHO-KOMIT'IOTEpHUX  TEXHOJOIIM  MHOCTaBWJIa  Iepen
CyCMUIBCTBOM HU3KY K MPOOJIeM TakK 1, 3BUYaitHO, mepesar. B3arasni BIutiB rio0anizamiitHux
IPOIIECIB HA HAIlIE XKUTTS CTaB HACTUIBKHM MOTYXHHUM, 10 3MYILY€E IMOCTIHHO J1I3HaBAaTHCS PO
IIOCh HOBE Ta CTEKUTHU 3a TPEHJIaMHU. Tema HOBITHIX TEXHOJIOTIM y MapKETHUHTY € JyXKe
aKTyaJbHOIO B CY4YaCHHX PHUHKOBHX YMOBax, 00 came uepe3 IMpOLECH, SKi MapKeTOJOTH
BIIPOBA/DKYIOTh y CBOIX KOMIIAHISIX CIIOXKMBAa4Y MOXE JI3HaBAaTHUCSA MpPO LI0Ch HOBe. Tomy
MapKeTOJIOTH — € TBOPISIMU TPEH/IIB!

© 2023 The Authors. This is an open access article under the CC BY license
(http://creativecommons.ora/licenses/by/4.0)
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MapkeTHHrOBI IHCTPYMEHTH TMPHUCYTHI y KOXKHIM Tally3i: CUIBCBKOMY TOCIIOJAapCTBI,
IPOMHCIIOBOCTI, MEIULIMHI, TOPTiBIi, TYpU3Mi, OCBiTi. A 13 PO3BUTKOM iH(opMaIiiiHuX Ta
KOMIT FOTEPHUX TEXHOJIOTIHM IIMPOKO 3aCTOCOBYETHCS JIKUTAI-MApKETHHT. BiH BKiIrodae B
ceOe YHIKQIBHUH KIIEHTCBKAN OCBiJ, @ TaKOXX PO3BUTOK BIAHOCHH MK KII€HTOM 1
KOMITaHi€er0. ToMy 3 METOI BHBYECHHS MOOYIOBH BIHOCHH MIX IMANPUEMCTBOM Ta
CHOXHBaYeM OyJIO JOCIHIHKEHO Cy4acHI TEXHOJIOTii MapKETHHTOBHUX KOMYHIKAlil BHIIOTO
HaBUYaJIBHOTO 3aKJIaly 31 CTy/ICHTaMH Ta a0ITypi€HTaMH.

AHaNi3 ocTaHHIX JoCTaiIkeHb i nyOuaikamiid, B SIKHX NOKJIAJEHUH TMOYATOK
BHUPIIIEHHIO JaHOI mpodjeMH i Ha #AKI cnUpaerbcs aBTOpP. B cydacHux ymoBax
mudpoBi3alii OCBITH BEIHMKE 3HAYCHHS HAJAE€THCS PO3BUTKY BEO-CAMTy YHIBEPCUTETY SIK
3ac00y MapKeTHHIOBHX KOMyHikamii. [Ipobiemi ontumizanii po6oTn BeG-caifTiB MPUCBIYECHO
pOOOTH BITUM3HSIHUX 1 3aKOPIOHHUX BUCHUX.

Epik C.C. [1], Kpicropep k. [2] BUBYamu METOJ MiABMIICHHS IO3UIIN caiiTy B
PEUTHHTY LUIAXOM POOOTH 3 TEraMU METa OIHUCIB.

Paiic C.JI. [3] BBaxaB, 1110 caMe CTBOPECHHS MOCUJIaHb 301IbIIaTh BiBIyBaHICTh BEO-
cauTy.

Hpokina H.I. [5] npoanainizyBaia iHCTpyMEHTH KOHTEHT-MapKETUHTY IS 11 ABUILCHHS
MOIIYKOBOTO Tpadiky.

Mosrosa I'.B. [7] Bu3Haumia iHCTpYMEHTH KOHTEHT-MAapKETHHTY JUIS IiABHILCHHS
MOIIYKOBOTO Tpadiky.

baciok T.M., Bacumox A.C. [4] mpoaHami3yBaiu MOXJIHMBI CXeMH OpraHizamii
IHTEpHET-PECYpCIB 13 BUKOPUCTAHHSIM 3aC001B JTIHKOBOTO PaHKYBaHHS.

Bupinennss HeBHUpilIeHMX paHille YacTHH 3arajibHOI Npo0JeMH, KOTPHM
NPUCBAYYEThCS cTATTA. EQexTuBHe QYyHKIIOHYBAHHS CalTy 3 MO3UIIIH MOIIYKOBUX pOOOTIB
Mmae cyrreBe 3HaueHHs s 3BO, tak sk 3naxomkenHs B TOII Bumaui cnpusie 301UIbIICHHIO
KUTBKOCTI  BiABiAyBaHb  BeO-pecypcy. Kpim  Toro, ausaiiHepcbke  oQOpMIICHHS,
iHpOpMATUBHUN KOHTEHT 1 3py4YHa HaBiramis caiiTy [I0momaraloThb pe3yJIbTaTUBHO
B3a€MOJISTH HABYAIIbHOMY 3aKlagy 13 CTyAeHTamMH, MaiOyTHIMH aliTypieHTamMu Ta ix
OaTbkaMM B peXuUMi OHJAWH. JIOCHII/DKEHHIO IMX TUTaHb TMPUCBIYEHO Oe3iu mpaib
HaykoBILiB. [IpoTe, Bukopucranus SEO-IHCTpyMEHTIB JUIsl iABUILEHHS yBaru ao caiity 3BO
B YMOBAaX JIiJDKUTAI3allii OCBITH Ha CHOTOJIHI 1€ HE TIOCUTh JJOCKOHAJIO BUBUECHE.

®opMy/TI0BAaHHA MeTH CTaTTi (MOCTaHOBKA 3aBAaHHsA). [IpoananizyBaTu BeO-calT
VYHIBEpCUTETY MUTHOI CIIpaBU Ta (PIHAHCIB y MOPIBHSAHHI 3 IHIIUMH CaliTaMyd HaBYaJIbHUX
3aksazaiB J{Hinpa Ta po3poOuTH AU3aiiH HOro roJIoBHOT CTOPIHKH.

BukiiajeHHs1 OCHOBHOro0 Marepiajy IOCJTi’KeHHSI 3 TOBHMUM OOIPYHTYBAHHSIM
OTPUMAaHMX HAayKOBHMX pe3yabTartiB. KoprnopatuBHuii BeG-cailt — «obmmuus» 3BO, sike
MOBUHHO 3allIKaBUTH BCIX B1JIB1lyBauiB, 110 MOTPANUIN Ha HHOTO. 3a JONOMOI0I0 BeO-calTy
KJIIEHT TOBUHEH OTPUMYBATH BCIO HEOOXiAHY iH(popMmamito mpo 3BO: cryneHT — po3kian i
HOBHUHHM, a0ITYpIEHT — OMNMC 1 HAsABHICTh BCIX OCBITHIX MpOrpaM, TEPMIHH BCTYIY TOILO.
CyuacHuil BeO-caliT Ui HaBYAJBHOTO 3aKIaJy € KOMYHIKAlliHHOIO CTPYKTypOlo, IO
00’e/IHy€e BCl pIBHI 30BHIIIHIX 1 BHYTPIIIHIX B3a€MOJIH, mpeacTapisatoun iXx B InTepueri. Ha
JAaHUH MOMEHT MapKETHHI Bce O1IbILIOI0 MIpOIO BIPOBAKYETHCS B CUCTEMY BHILOI OCBITH,
gKa 3aJ0BOJIBHSIOUM, B MEPIIY Yepry, COI[laibHI MOTpeOH, MEepeTBOPIOETHCS 3 BUTPATHOI
chepu y Baromuii (hakTop po3BUTKY eKOHOMIKH [8].

[Ipu BHOOpPI HaBYAIILHOTO 3aKiaay alITypi€HTH, MEpII 3a BCe, 3BEPTAlOTh yBary Ha
BeO-caiir. OuiHIOOTh HOro AM3aiiH, 1H(QOPMATHBHICTH, CTPYKTYPOBAHICTh, IIBUJAKICTH Ta
MIOBHOTY 3aBaHTaXCHHS, HASIBHICTH 3BOPOTHOTO 3B’ S3KY.

AoGiTypientn 2022 poky, 3a ganumMu MOH VYkpainu, oOpanu 5 HalnomyaspHIIINX i
HaWIPECTHKHIIMNX CIENialbHOCTE: MpaBo; KOMIT IOTEPHI HAyKH; (DIIOJIOTIS; MEHEIKMEHT;
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ncuxojoriss [9]. Ha#6inbmio0 MOMYISPHICTIO I[BOIO POKY KOPHUCTYBaIMCh EKOHOMIYHI
cnernianbHOCTi. Ha HUX MaiOyTHI cryaentu nomamu 78385 3asB. Y mpolieci CBOro BUOOpY
a0ITypi€HTH BiIBiAyBaJd BeO-CaliTH BHIIIB.

Hamu Oyno mpoBeneHo aHaii3 calfTiB MpoBiTHUX BY3iB Micta /[Hinmpo: YHiBepcuter
MUTHOI crpaBu Ta (iHanciB (YMC®), JIHINPOBChKUN HAI[IOHAIBHHN YHIBEPCUTET IMEHI
O.I'onuapa (JIHY), Ykpaincekuii gep>kaBHU XiMiko-TexHonoriuauid yaisepcuret (Y AXTY),
HTY «JuinpoBceka Ilomitexnikay (HTY «JII1»), JHIOpOBCHKMIA Jep>KaBHHM arpapHoO-
exoHomiunuit yHiBepcuteT (JJAEY), JlninpoBcekuii yHiBepcuteT imeHi A. Hobens
(AIYAH), JHInpoBChKMI HaIllOHAJLHUN YHIBEPCUTET 3aJi3HMYHOTO TpPAaHCIOPTY iM. B.
Jlazapstaa (JIIT), IlpunHinpoBchka JepkaBHA akaaemiss OyIIBHHUIITBA Ta apXiTEKTypH
(ITOABA).

3a MpOBEACHOIO OLIHKOI BeO-cailTiB yHiBepcuTeTiB 3a 2023 pik MOXeMO 3poOHTH
BHCHOBOK, III0 HaWO1IbINa KUTbKICTh BiiBiAyBaHb caty HTY «JlninpoBchka IlomitexHika
(186,7 Tuc. BiABinMYyBaHb), a HaiMEHIIa KUIBKICTh Bi/BiIyBaHb CAaHUTy YHIBEpPCHUTETY MHUTHOI
cipasu Ta ¢inaHciB (6,1 Tuc.). HaiinoBuie nepedyBanu Ha caidTi JJHITPOBCHKOTO JIeP:KaBHOTO
arpapHo-exoHomiunoro yHiBepcutery (AJAEY) (maibxe 12 xB.) Ta mnepermsHyan 12
CTOPIHOK, HaWMEHIN 3allikaBuwia iHdopMallis posmimieHa Ha caiTi [IpuaHinpoBChKOT
JiepKaBHOT akazemii OymiBHHLTBA Ta apxXiTeKTypu (dac mepeOyBanHs | xB. 21 c.), KUTbKICTh
NEePErNISIHYTUX CTOPiHOK — 2,5. Yac nepebyBanHs Ha caiiti YMC® 5 xB. 7 c. 1 IEperyisHyTO B
cepenaboMy 2,7 cropiHok. lle HU3bKe 3HaueHHs MOKa3HWKa. HaliOinbln I[ikaBUM BUSBHBCS
KOHTEHT Ha caiiTi J{HIMPOBCHKOrO JEp)KaBHOTO arpapHO-eKOHOMIYHOTO yHiBepcutety (33,04
% BiAMOB), a HalilMeHIT — Ha caiTi [IpUAHIIPOBCHKOI JIep:KaBHOI akaneMii OymiBHHUIITBA Ta
apxitektypu (70,39 % BiAMOB), BIICOTOK BiIMOB Ha caliTi YHIBEpPCUTETY MHUTHOI CIpaBU Ta
¢inaHciB cTaHOBHTH 46,45 % (Tadm. 1).

Tabmuus 1 — Xapakrepructuka web-caldTiB yHiBepcHuTeTIB, 3a 2023 pik

YMC® | JHY | VAXTY i;{.}; OJOAEY | OYAH HIIT ITJABA
KinpkicTs
BiJIBi/TyBaHb, 6,1 69,6 18,6 186,7 30 19,7 71,4 12,9
THUC. OJJUHULb
Hac 6 5 xB. 1 xB. 2 XB 5 xB 11 xB 2 XB 11 xB 1 xB
fiepe ‘,y]?aHH’I 7c¢ 27 ¢ 23 ¢ 3¢ 57 ¢ 55¢ 30c¢ 21c
Ha CaiTi
Cepenns
KUIPRICTD 2,7 2,17 5,17 5,47 11,57 2,41 18,59 2,52
CTOPIHOK 3a
BiJIBI/{yBaHHS
Binxmosu, % 46,45 54,65 47,32 48,48 33,04 53,17 36,66 70,39
I'eorpadis BiaBiMyBaHb, %
Vkpaina 91,37 78,98 80,81 89,3 84,36 84,55 89,05 87,03
[Hi Kpainu 8, 63 21,01 19,19 10,7 15,64 15,45 10,94 12,97
HasBHictb YouTu YouTube YouTube | YouTube | YouTube | YouTube
TIOCHIIAHb facebook be facebook | facebook | facebook | facebook | facebook | facebook
comMepexax Insta- facé- Telegram | youtube, | Telegram | Telegram | Telegram | Telegram
gram book Insta- Twitter Insta- Insta- Insta- Insta-
gram gram gram gram gram
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CaiTosnii 3992158 | 680984 | 1416734 | 229939 | 741402 | 1866088 | 297487 | 2426701
pEeUTHHT
Pelimnnr B 70516 | 16,914 | 28576 3.456 13,087 | 38,713 4,626 46,27
YkpaiHi

JI>xepeno: BiIacHi JOCTiIKCHHS aBTOPIB

[HO3eMH1 KOpHCTYBayi HaMOUIbIIE MIKABUIUCH 1HPOPMAIII€r0 Ha caidTi JIHITPOBCHKOTO
HaIioHATFHOTO yHiBepcuteTy iMeHi O. ['onuapa (21 %), HaliMeHIIIe 1HO3EMIIIB I[IKaBUB CaNT
VYHiBepcutery MuTHOi cmpaBu Ta ¢iHaHciB (8,6 %). Bci mocmimxyBaHi yHIBEpCUTETH
BUKOPHUCTOBYIOTh COIlIAJIbHI MEpeXi 3 MeTor mnomupeHHs iHdopmarii mpo cBiit 3BO.
HaiiBummii pedTHUHT BiJBIyBAaHOCTI CAaMTy MOPIBHSAHO 3 yciMa 1HIIMMH CAaMTaMH Ma€ CauT
[TpuaHinpoBcbkOi  JAepkaBHOi akazaeMii OynmiBHMOTBA Ta apxitektypu (2,426,701), a
HaviHwkuni caiity HTY «JlninpoBceka [lomitexnika» (229,939). Caiit YMC® mae pedTUHT
BiJIBIIyBaHOCTI MOPIBHSAHO 3 yciMa iHIIKUMU caiitamu 3,992,158.

Caiit mianmpuemMcTBa — 1€ 3acid KOMyHIKalii, iMiK 1 oOnuuys cy0’ekrTa
rOCHOJApIOBaHHS, MApKETUHTOBUM 1HCTPYMEHT IOCIIKEHHS IUIOBOI ayauTopii, crociod
NpOCYBaHHS ToOBapy (TOCIyru), METOA MPHUBEPTAHHS YBarum MOTCHI[IMHUX CIIOKUBAYiB,
IHCTpYMEHT pEeKJIaMH, JDKepesno iHdopmarii mpo KOMIaHio Ta i1 AisUTBHICTB, 3aci® uis
3a0€3Me4YeHHS] IMPOKHUX 3B’SI3KIB 13 TpoMajachKicTio. OJHMM 13 NUIAXIB 10 €hEKTHBHOI
JiSUTBHOCTI TMATIPHEMCTBA € YCHIIIHO PO3po0IeHNH BeO-CaT.

[IJo6 cmoxxkuBau oOTpUMaB JAeTaldbHy IH(QOpMaII0 Tpo KOMMaHIl0 HEOOXiAHO
3MiCTOBHO, 3pO3YMLJIO Ta BMLJIO pO3MICTHTH iH(pOpMaIlifo Ha caiiTi. BukopucroByoun 3pyuny
HaBITaIlil0 CalTy CIOXXMBA4 MOE CAMOCTIHHO O3HAMOMUTHUCH 3 PO3MIIICHOI0 1HPOPMAIlIE0
npo MmAnpueMcTBo. BeO-caliT € [OMOBHEHHAM [0 pEKJIaMHOI Kammadii, 3a0e3neuye
3BOPOTHHH 3B'SI30K Ta IHTEPAKTUBHY POOOTY MIANPHEMCTBA.

Jnst ananizy Oyino oOpaHo BeO-caiitu BummiB M. JHimpo (Tada. 2).

Tabmuns 2 — [opiBHSUIbHA XapaKTEPUCTHKA 30BHIIIHBOTO BUTIIALY caiiTiB 3BO

YMC® | IHY | VIXTY EITHS; JUIAEY | IYAH | JIT | IIJIABA
Jn3zaitn 9 8 7 7 9 9 8 8
Hagiramis 10 10 10 10 10 10 10 10
3opoTHii 8 6 9 7 8 10 9 8
3B'130K
HassHuicTh 1 6 9 7 8 9 9 9
HOIIYKY
Inpopmaniiine 9 8 10 7 9 10 9 8
HAIlOBHEHHS
HaspricTs 10 10 10 10 10 10 10 10
JIOTOTHITY
Bukopucranus
UTIOCTPaTUBHOTO 9 7 10 7 7 10 10 7
MaTepiany
Hocnmaiti ta 8 7 10 8 8 10 8 7
COIIMEPEIKi
Bcerworo 64 62 75 63 69 78 73 67

JI>xepeno: BIacHi TOCIiXKEHHs aBTOPiB
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[IIo6 BHSABUTH Kpalyii CaWT 3 MO3WIH KOpUCTyBaya, OyJO BHKOPHCTAaHO METO/I
eKCHEepPTHHUX OLIHOK, fe 10 — naiiBumuii 6an, 1 — HaitHwK4Mit 6.

3a miACyMKaMH JIOCHIUKEHHS MOXKEeMO 3pOOMTH BHCHOBOK, IO Halikpaiie
odopmieHHs i HaBiramito Mae caiit [lHinmpoBcbkoro yHiBepcutery imeni A. HoOems (78
OaJriB), a HAUTIPIII MOKA3HUKU — CAlT JIHIMPOBCHKOTO HAIIOHAIBLHOTO YHIBepcuTeTy iMeHi O.
I'onuapa (62 Gaina).

Caiit pocnimkyBanoro 3BO (YHiBepcUTET MUTHOI cripaBu Ta (DiHAHCIB) 3a OI[IHKOIO
ekcneptiB Mae 64 Oama. B mimomy BiH Mae 3py4yHYy HaBiramiroo, npocte O(QpOpMIICHHS,
TEKCTOBHUH  KOHTEHT CYIPOBOJUKYETBCS  LIIOCTPATHBHUM, 3MICTOBHE iH(doOpMalliiine
HarmoBHEHHs. HeraTuBHUIl MOKa3HUK — BiJICYTHICTh KHOIIKM IOIIYKY IO CAWTy HA TOJOBHIN
cropinmi. KpiM Toro, KOHTakTH Il 3BOPOTHHOTO 3B’SI3KY 1 MMOCHIJIAHHS HA COIialbHI MEPExKi
3HAXOJAThCA y CaMOMY HHU3Y CTOpiHKH. Tomy, Ha Hamly IyMKY, CIiJ 3MIHUTH JW3aiH
TOJIOBHOI CTOPIHKM CalTy: 3MIHUTH KOJHOPOBY ramy, aogatu po3ail «KoHTaktu» 1 psaok
MOIITYKY, BUHECTH Ha TOJIOBHY CTOPIHKY crieriansHocTi (puc. 1).

Bamnusa
indopMania ans
abirypienta

Sanpousyemo o ey
a6iryplesra ounadn

Tiporac (rpykrypa BerymOcpira Hayka Crymemtchke kurra  International activities — Komrakmt

¢ cryme) o HHI e it -
l .. Py y ¥ TeT

MUTHOI cnpasum Ta chiHaHcis

TpuiiManbHa KoMicist:
(066) 510-01-35
(098) 451-01-82

Email: umsf.pk@gmail.com
umsf.magistr2022@gmail.com

a) 0)

Pucynok 1 — 30BHIIIHIM BUIJIAA TOJOBHOI CTOPIHKM CaiTy YHIBEpCHUTETY MHUTHOI
cipaBu Ta (iHAHCIB (a — A0 3MiH, O — MICJIA 3MiH)
Jlxepeno: Bi1acHa po3poOka aBTOpiB

[I10o0 mporHo3yBaTu peakiliro MONIYKOBUX POOOTIB HAa KOHTEHT NOTpiOHO podutn SEO
aHaJli3 TeKCTy. BiH mokaxe SKICTh TEKCTY 3 MOy ONTUMI3allii, JOMOMOXKe 3pOOUTH HOro
KpamuM 1 YHUKHYTH (iIbTPIB MOIIYKOBUX cucTeM. Lle moTpiGHO, 111006 BUBECTH CTOPIHKY B
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TOII Bupmaui ta orpumyBatu Oinbine Tpadixy. CeMaHTUYHUN aHaII3 TOKa3ye, HACKIIbKH
TekcT Bigmosimae BumoraM SEO-ontumizanii. UuM Oinblna 1 BIAIIOBIAHICTE, THM OXOYIIIE
ctopinky BUBOAATE y TOII momykoBi po6otr. CeMaHTUYHUHN aHAI3 TTOKaXe:

Sxi cnoBa Haltwacrimie 3ycTpidaroTbes. Tak MONMIyKOBI poOOTH PO3yMiIOTh, MPO IO
TEKCT 1 3a AKMMHU 3alMTaMU HOro NpornoHyBaTHMMe KOpuUCTyBauaM. Hackibku KOpUCHMI
BMIiCT? UM € yHIKaIbHMM TEKCT? 3a MM MapaMeTpOM IOIIYKOBI CHCTEMH BU3HAYAIOTh
IIHHICTh KOHTEHTY. SIKII0 TaKUi TEKCT MOYKHA 3HAWTH B 1HIIOMY JIKEPEIi, TO I[IHHICTh HE
BHCOKA.

€ nBa kputepii, Ki BAKOPUCTOBYIOTHCS IT1]1 YaC pOOOTH 3 TEKCTAMH.

SEO-onmumizayisn. [IpoBOIUTHCS BUMIPIOBAHHS, UM 3PO3YyMIIOTh TOIIYKOBI CHCTEMHU
PO IO CTATTS 1 SK OMIHATH 11 AKICTh. J{JIS BOTO TEKCT MUIIETHCS ITiJI KJIIFOUOBI 3alUTH Ta
MIePEBIPSAETHCA Y CepBicax.

Axicmv mexcmy. OUIHIOETBCS. KOPUCTH, TypOOTa 1 moBara. I Te, sik mpocTo crpuiiMaTu
TEKCT YnTaueBl. BaXXIMBUMU € CTPYyKTypa, JIOTiKa, rpaMaTHKa. SIKiCTb KOHTEHTY 3aJIC)KUTh HE
JWIIE BiJi METPUKHU, AKI MOKA3YyIOTh MPOrpaMH MEpeBipKU. SIKIIO TEKCT HE CIOJ00a€THCS
KOpHCTyBaueBi, aie Oynae iAeanbHUM 3 TOMISIYy CEMaHTUYHOIO aHallily, BiH TOYHO HE
notpanuth y TOIL. Tomy penaryBaHHs Kpalie BHOCHTH 3 pO3yMOM. SIKIIIO TEKCT ieabHU 3
MOTJISIIY CEpBICiB, alieé XOPOILIWi 3a 3MICTOM 1 KOPUCTIO, HEOOXITHO HOro MepepoOIIsTH.
[IpakTrka TIOKa3ye, MO KOPHCHI CTAaTTI PAaH)KYIOTBCS Kpalle 3a Ti, SIKi BUBIPEHI IO CepBicax,
ajie TOpPO’KHI 3a 3MICTOM. SIK TMONIIYKOBI poOOTHM BHOMpAIOTh 100pl Ta MOraHi TEKCTH HE
IKOM 3po3yMmino. € meBHI anroputmu, siki BuBomATh caiitu B TOIIl 3a nekimbkoma
napameTpamu. 3a€ThCsl, 10 OJHUM 13 BaXJIMBUX € IOBEAIHKA KOPUCTYBauiB Ha caifTi. Ko
JIOIMHA TIPOBEJa Ha CTOpPIHII OMM3bKO 15 cekyHn, meperysHynaa il MOBHICTIO, MOIIYKOBI
CHUCTEMH DPO3YMIiIOTh, 110 KOHTEHT KOPHUCHHMM. A SKIIO KOpPUCTyBad 3aiillIOB 1 BUHILIOB 3a
KUTbKa CEKYH/I, KOHTEHT ITOTaHUii.

Cemanmuynuii ananiz NOKa3ye HaCTyIHE.

3a SIKUMH KITF0YaMH BioOpakaTuMeTbest cropinka. Came 3aBIsSKM KIIFOUOBUM (ppazam
y TEKCTI MOIIYKOBI pOOOTH PO3YMiIOTh Ha KU 3alUT HOTO MPOMOHYBATH.

Hackinpku xopucHuil BMICT. SIKII0 B HbOMY Oarato BOAM, HaBpsJ 4YUTad OTPUMAE
KOpHUCHY 1H(pOpMaLio.

Uu € yHIKaIbHUM TEKCT. 3a IIMM [apaMeTpoM IOIIYKOBI CHCTEMH BH3HAuYalOTh
IIHHICTh KOHTEHTY. SIKIO Takui TEKCT MOXKHA 3HAMTH B IHIIOMY JDKEpesi, TO I[IHHICTh
HEBHCOKA.

Yu ontumizoBaHo TekcT. IlepecriaMm 3MyCUTh MOLIYKOBUX POOOTIB 3amiJO3pUTH, IO
TEKCT MOTPIOEH BUKJIIOYHO JJISI TOTO, MO0 CTOpiHKa M00pe paHKyBajach 1 CTOsJIA BUIIE Y
BHIAYl.

Knacuuna nyooma nokyMmMeHTa TIOKa3ye, SIK YacTO BXKHMBAIOTHCS OJHAKOBI CIIOBA.
[Toka3HHK gomomMarae 3po3yMiTH, YU JAOCTATHBO KIIOUIB JuId poOOTIB 1 UM He 3abaraTo Juis
mozaeil. KmacnyHa HynoTa BHU3HAyaeThbesl Tak: OepeThCsl HaiuacTilie CJIOBO, paxyeTbed,
CKIJIBKH pa3iB BOHO BXXUTO. KOpiHb 13 IbOT0O 3HaueHHs Oyne BiJCOTKOM KJIACHYHOI HYAOTH.
BBaxkaeTbesi, IO BiJICOTOK KIACHYHOI HYIOTH HE TOBHHEH IEPEBHINYBATH 3HAYEHb S5-7
BIJICOTKIB. AJIe MpaKTHKa MOKAa3ye, 10 SIKOiCh i1eaibHOi popmynu Hemae. MabyTb, MOTPiOHO
JTVBHUTHCS HA TTOKa3HUKH, 1[0 BUMIPIOIOTHCS, 1 IParHyTH 10 YACTOTH TEKCTY, aje HEe BBAKATH
e eAMHUM KpurepieM. CeHe 1 KOPUCTh — OCh 110 3aBXK/IM Ma€ OYTH y MPIOPUTETI.

Ananis mexcmy 32i0H0 i3 3akonom L{ungha. MokHa J€TKO OLIHUTH HPUPOJHICTH
TEKCTY Ha CTOpiHIi. YuM BUILKH BiICOTOK pe3ynbTaTy, TUM ifeajibHima BeO-cTopiHKa. Yum
BUIIE BIJCOTOK, TUM OUIbILE «IOJIOOIATHY) CAalUT IMOIIYKOBI CHCTEMH, TOMY IO B HHOMY,
HareBHO, HeMae cniamy. [lomyctumuii piBeHs npupogHocTi — 50% Ta BuIle.
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Kinoxicme yuikanonux cnie. Yum Oliabla KUIBKICTh YHIKQJIBHMX CIIIB 3 YCIX iX
KIJIbKOCTI, TUM TEKCT Ma€ OUIbII BHCOKHM CEMAaHTHYHUK IIOKAa3HUK. YHIKalbHI CJI0Ba B
CEMaHTUYHOMY aHaJli3i — Ie CJI0OBa, IO 3yCTPIYalOThCs B TEKCTI JIMIIE OJIWH pa3 0e3
ypaxyBaHHs TOBTOpiB. TOOTO SKIIO CIOBO MOBTOPIOETHCS B TEKCTI 3 pasu, BOHO Oyxe
BPaxOBaHO sK | yHIKaJIbHE.

[Tpu po3paxyHKy iHAEKCY SKOCTI CaliTy BPaxOBYIOTHCS K PO3MipH ayauTopii, Tak i
CTYHiHb 11 33JI0BOJICHICTIO CalTOM, PiBEHb JOBIpH 110 MOpTanxy. UuM BHUIIMIA MMOKA3HUK, THM
BuUIIa AKicTh noprainy. Skmo IKC nocnimkyBaHOTO cailTy HIDKYMIA, HIX Yy KOHKYPEHTa, € HaJl
YHM 3aMHUCIIUTHUCH.

[Ilo6  3po3yMmiTH, HACKUIBKM  YCIIIIHO  CTOPIHKM  HaBYAJNbHUX  3aKJIaJiB
MIPOCYBAaTUMYThCA Y Buadi mposeneHo SEO-anamniz koHTeHTy (Tabd. 3).
Ta6muis 3 — SEO -anani3 konTeHTy caitie 3BO
HTY
YMCO | VAXTY | JHY | JJAEY | AYAH | OIIT | IIJABA Iy
KuekicTs
CHMBOIJIIB 3 14292 12375 7987 9141 11084 | 15380 7860 9015
npo0OiTaMu
KinekicTs
CUMBOJIIB 0€3 12480 10826 6991 7948 9651 13502 6869 7908
poOiJIiB
KinekicTs ciiiB 1813 1550 997 1194 1434 1879 992 1108
Kimericts =1 g1q 507 529 574 479 | 556 385 465
YHIKQJIbHUX CJIiB
«TomrHOTA» 7 7 5 5 4 6 3 10
TEKCTa
Tapexc sixocti 110 240 150 630 310 | 190 440 120
caiTy
SkicThb TEKCTY
32 3aKOHOM 47 59 53 48 28 40 29 65
[unda, %

JI>xepeno: BIacHi 10CIiKEHHs aBTOPiB

3a pe3ynabTaTaMu aHajlizy MOXEMO 3pOOMTH BHCHOBOK, IO HaMOLIbLIY KUIBKICTh
CHUMBOJIIB Ma€ CaiiT J{HIMPOBCHKOTO HAI[IOHAJIILHOTO YHIBEPCUTETY 3aJI3HUYHOTO TPAHCIIOPTY
im. B. Jlazapsna (15380), a Haiimenry — [IpuHInIpoBChKOi 1epkaBHOI akazeMii Oy [iIBHUIITBA
ta apxitektypu (7860). Caiit YMC® namiuye 14292 cumponiB. HaiiOinpina KUTbKICTh
yHIKaTbHUX cliB Ha caiiti YMC® (619). lle o3Hadae, TeKCT Mae OUIBII BHCOKHUN
CeMaHTHMYHUN TmoOKa3HUWK. Hwuspkuii cemanTMuHuMi mnoka3Huk Ha caiiti ITJTABA (385
yHiKanpHUX cliB). HaiiBuima «romuora» Tekcty Ha cailti HTY «/lninpoBceka [lomiTexHika»
(10 %), ToMy MOLIYKOBI CHUCTEMM PO3LIHIOIOTh TaKy CTaTTIO SIK HesdkicHy. Halikpamum
KOHTEHTOM JJIsl IOUTYKOBUX CHUCTEM BBAXKA€THCS TEKCT Ha caiiTi [IpuaHinpoBCchKoi qepxKaBHOT
akajemii OyaiBHUITBA Ta apXiTekTypu (3 %). B Mexxax HOpMH 3HAXOAUTHCSI KOHTEHT CalTy
VYuiBepcutery MuTHOi cripaBu Ta QiHanciB (7 %). «lmeanbHHil» BeO-CallT 3a MOKA3HUKOM
[Munda HTY «Jluinposceka Ilomitexnika» (65 %). HalimeHma mnpupogHICTH TEKCTy Ha
ctopiuii JlHinpoBcekoro yHiBepcutery imeHni A. HoGemnst (29 %). 3acnmamieHUM BBaXKa€eThCs
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TekcT Ha caiiti YMC® 47 % sxkicte TekcTy 3a 3akoHoMy Lunda. HaiiBummii ingexe SkocTi
caiity 440 y IlpuaHinpoBCHKOI JepXKaBHOI akajaemii OyJIIBHHIITBA Ta apXiTeKTypH, TOOTO
KOPHUCTYBa4l 3aJ0BOJICHI caiiToM. HalHmWk4yuii piBeHb IOBIpU 10 TMOPTATY YHIBEPCUTETY
MHTHOI cripaBu Ta (iHaHCiB (iHAeKc sikocTi caiity 110).

JlJ1st BCTAHOBJICHHS TTO3UIIIT HA PUHKY OCBITHIX mocayr 3BO cTBOPIOIOTHCS TEXHOJIOTI,
METOAM 1 CIocoOM MIATPUMKH  KOHKYPEHTOCIPOMOXHOCTI, TOMY BUKOPHUCTAHHS
MapKEeTUHTOBUX 3ac00iB y cepi OCBITH HE BUKIMKAE CYMHIBIB. [HCTpyMEHTH MapKETUHTY
31aTHI 3a0e3nedyBaTy iHQOPMOBAHICTh ayIUTOPii, Ha SKY OPIEHTYETbCS OpTraHizalis, IO
MIPOIOHY€E BHIMY IpodeciiiHy ocBiTY. BUKOPHCTOBYIOThCSA Pi3HI KOMYHIKAIIiHI TEXHOJIOTII,
MPOAYMYEThCS P Mild. 3 METOI JOCTIKEHHS MapKETHMHTOBOTO KaHAy KOMYHIKAIlli Mix
3BO, crynenramu, abiTypieHTamu Ta 6aTbkamu mpoaHanizoBano Web-caiit YMC® (tabu. 4).

Ta6muist 4 — Web-anani3 caiity YHiBepcuTeTy MUTHOI cripaBu Ta (inancis, 2023 p.

Kareropis CaliT yHiBepCUTETY

MapKeTHHTOBI KaHAJIH [TomryxoBuit — 53,02%
[Tpsmuii — 32,26%
En.momrra — 11,47%
Pedepanbunii — 3,02%
Cor.mepexi — 0,23%

[TomrykoBuii Tpadik 3a KIFOUOBUMU YMCO® - 4,3tuc.

CJIOBaMHU YMCO po3sknaz 3aaats — 337
Cnyxau nyoy — 287

Bcporo kmo4oBux ciiB — 161

Pedepanbuuii Tpadix CrnoBHUKY Ta eHuukIionenii — 58,67%
[Toxep — 41,33%
Be0.caiit pedepanis — 2

Tpadik cor..mepex Deticoyk — 100%

PeiiTunru I'moGanpHMit peiituar — 3,992,158
Petitunr kpainu — 70,516
Peiitunr kareropii — 504

Konkypentu Imviptraining.com — 1593395
Wchcs.org — 1593396
Samentegenvoedselver.com — 1593398
Umsf — 1593397

Tpadik Ta 3amy4yeHicTh BinsigyBanHs caiiTy — 6 Tuc.
3MiHM 3a ocTaHHiN Mmicsans — 17,89%
CepenHs TpUBAJIICTh Bi/IBITYBaHHS — 5 XB.

Tom kpain VYkpaina — 91,37%
Himeuunna — 1,50%
Icmranis — 1,43%
bonrapis — 1,25%

Hemorpadis ayauropii Yomogiku — 49,29%
Kiuku — 50,71%
Bik — 25 — 34 pokiB

[H1I1 BiABiyBaHI ayAUTOPIEIO CAUTH Vstup.edbo.gov.ua
Studfile.net

JI>xeperso: BIacHi JOCIiKEHHS aBTOpiB 3a [9]
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SIK BUCHOBOK MO>KHA CKa3aTH, 1110 BiJIBiTyBaHICTh CAUTy YHIBEPCUTETY JIOCUTH BUCOKA,
KOPHUCTYBayi 3aIlikaBjieHi iHpopMalli€lo, ika Ha HbOMY PO3MilleHa (TPUBAIICTh nepeOyBaHHs
Ha caiTi 5 xB.). OcHOBHI KopucTyBaui iHpopMmauii 3 Ykpainu (91,4%), ane 3 iHIIUX KpaiH
takok € BigBigyBadi (Himewuwna, Icmanisi, bonrapis). OCHOBHI KaHamu iJKUTAI
MapKETHHTY, 1110 HAIIPaBJIAIOTH Tpadik Ha BeO-caliT: yepe3 MOUIyKOBY cuctemy google (53%)
1 uepes direct (32,3%). DelicOyK € TOI COMIATILHOI MEPEKEIO, 1110 HAMpaBise Tpadik HA CANT.

Bukopucrannas BeO-cTOpiHOK BHIIIIB BU3HAYCHO METOJIOM PO3PAaXyHKY IHTETPaaIbHOTO
inaekcy (I), skuii BU3BHAYa€eThCS K CepelHbO3BAKEHE 3HAUEHHS HOPMOBAHHUX KOe(]ilieHTIB 3a

dbopmyIoro:
n reg
I — Zi:l Ki
n )

Jie N — KUTbKICTh HOPMOBAaHUX KOE(]Iilli€HTIB;

Ki"9 — HopMaTHBHE 3HaYCHHS KOedilieHTa.

HopMmatuHe 3Ha4eHHs KoedilieHTa po3paxoBaHo 3a popMyIamu:

— I TOKa3HHKiB-CTUMYJISITOPIB, 3POCTAaHHS SAKUX CIpHUSE 30UIBIIECHHIO 1HIEKCY
€KOHOMIYHOTO PO3BHUTKY:

1)

_ Zij—Zmin
Zmax—Zmin (2)
ne Zij — 3Ha4eHHS 1-TOro MOKa3HHUKA B j-TO CAUTY;
Zmin — MiHIMaJIbHE 3HAYEHHS 1-TOr0 MOKa3HUKa 110 BCIX caiTax;
Zmax — MaKCHMaJbHE 3HAUYCHHS i-TOTO MOKAa3HHKA I10 BCIiX CalTax.
— JUISI TIOKa3HUKIB-JIECTUMYJISITOPIB, 3POCTAHHS SKHX CIPHSIE 3HWKCHHIO 1HJICKCY,
3MIIACHIOETHCS 32 HOPMYIIOHO:

_ Zmax-Zij
4 Z max—Zmin
ne Zij — 3Ha4eHHS 1-TOT0 MOKa3HHUKA B j-TO CAUTY;
Zmin — MiHIMaJIbHE 3HAYEHHS 1-TOT'0 MOKa3HUKa 110 BCIX CalTax;
Zmax — MaKCUMaJIbHE 3HAYCHHS 1-TOT0 IMOKa3HUKa 1Mo BCix cairtax [10].
KpiMm Toro, nans BHU3HAuU€HHS CTaHy BHUKOPHCTAHHS BEO-CTOPIHOK  BHILIB
3apONOHOBAHO MIKAITY OLIHKH:
— 0,000 — 0,200 xpu3oBHwMii;
— 0,201 - 0,400 xpuTHYHUI;
— 0,401 — 0,600 Hanpy>xeHMiA;
— 0,601 — 0,800 3a10BIILHMIL;
— 0,801 — 1,000 cipusiTIUBHIA.

Ha puc. 2 nokazaHo iHTerpajabHMH IHAEKC BHKOpHCTaHHS BeO-caiitiB 3BO wmicta
Huinpo 3a 2023 pik. BungHo, 1mo KpUTHYHMI CTaH y BHKOpPUCTaHHI BeO-caliTy Mae
JIHInpoBChKUIA epKaBHUIN arpapHUi yHiBepcUTET (3HaueHHs iHTerpanbHoro iHaekcy 0,38), a
3a/10BIJIbHE BUKOPHUCTAHHS IHTEpHET-calTy Mae JIHipoBchbkuil yHiBepcuTeT iMeH1 A. Hobens
(3HaueHHs iHTerpaibHOro inaekcy 0,71), cran BukopucraHHs caity IlpuaHinpoBcbKOl
Jep>KaBHOI akazemii OyIIBHUITBA Ta apXITEKTYpH OLIHEHO SK HampyXeHWH (3HaueHHS
iHTerpanpHoro iHaekcy 0,51). 3HaueHHs IHTETpallbHOTO 1HIIEKCY BUKOPUCTAaHHS BeO-pecypcy
VYHiBepcUTeTY MUTHOI ciipaBu Ta ¢iHaHciB 0,68 — 3a70BUIBHO.

[To3uTHBHI Ta HETraTHBHI TEXHIUHI acCNEeKTH y (YHKIIOHYBaHHI caliTy YHiBepcuTery
MUTHOI cIipaBH Ta (piHaHCIB y3araj0HeHo B TalII. 5.
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JI>xepeno: BIacHi po3paxyHKH aBTOPIB

Tabmuus 5 — [lo3uTWBHI Ta HETaTHBHI TEXHIYHI acmeKkTd y (yHKIIOHYBaHHI CalTy

VYHiBepcuTeTy MUTHOI ClIpaBu Ta (hiHAHCIB

TTo3uTHBHI acriekTu

HerarusHi acriextu

Ornuc Jlopxuna: 137 3HaKiB

Merta-ter  description  HOpH3HAYeHWUH  JUIs
CTBOPEHHSI KOPOTKOTO ONHCY CTOpiHKH. JIms
KOXKHOI CTOpiHKM Mae OyTW CBili yHiKalbHHN
onuc. BaxnuBicTh onucy CTOPIHKH B TOMY, IO
MOLIYKOBA CHCTEMa MOXE BHKOPHCTOBYBATU
doro s cTBOpeHHs cHineTiB. HeoOxinHO
HamucaTH sl KOXKHOi cropiHku description
noxuHoro Bigx 70 mo 160 cumBoOIiB
(Brirouaroun npo6inm). Kirouosi cioBa moBUHHI
MaKCUMaJbHO  BiJJoOpakaTH CYTh  TEKCTY.
3poOUTH TEKCT YHiKadbHUM. HalBaxmusimi
KJIIOYOBI CJOBa pO3TaUlyBaTH Ha MOYATKy
OIIUCY.

I'onmosua JloBxuHa: 7 CHMBOJIIB

B imeam Ter 3arojioBka CTOPIHKM ITOBHHCH
mictuta Big 20 mo 70 cuMBONIB (BKIIOYHO 3
npoOinamMu). 3arojlOBOK € SBHUM 1 MICTUTh
HaWBaXJIMBIIII ~ KJIFOYOBI  ciioBa.  HeoOxigHO
BU3HAYUTH, IO KOXKHA CTOPIHKA Ma€ YHIKaJIbHUH
3aroJI0BOK.

Bignomennss HTML nmo  Tekcty: 23,59%
KoedimieHT hakTHUHOTO TEKCTy B MOPIBHSIHHI 3
HTML-komom Ha BeO-CTOPIHIIL.

HatinommpeHiri KIr040Bi CI0Ba HE 3'SIBISIOTHCS B
JKOJIHOMY 13 MeTa-TeriB. OCHOBHI KJIHOYOBI CJIOBa
MOBHHHI BimoOpaxaTtucst y MeTa-Terax, wLio0
JOTIOMOTTH BHW3HAYUTH TEMY BeO-CTOPIHKH JUIS
MOIIYKOBHX crcTeM. KITlo4oBi clloBa, HE BKIIFOUEHI
10 MeTa-3arojioBka. Kilo4oBi ciioBa, HE BKIIOYEHI
JI0 METa-0MHCY.

Ho6pe, Bci URL-anpecu Burisaaots sk YITY
URL-angpeca TmOBMHHAa JIETKO YWTAaTHUCh Ta
3anam'sITOBYBaTHCS Ui KOPUCTyBauiB. Yucti
URL-aapecu TakoX KOPUCHI JIJIsl BAKOPUCTAHHS
B COI[IAJIbBHUX MepexXaX, OCKUIbKH BOHH
MOSICHIOIOTh 3MICT CTOpPIHKH 1 HE BUIJISIAIOTh
TPOMI3IKHMH.

3 IP-anpecu 212.1.84.162 Hemae niepeajpecariii Ha
umsf.dp.ua B igeani IP mae nepenanparisatu Ha
URL caiity abo Ha CTOpiHKY BeO-XOCTHHI-
npoBaiinepa. SIkilo He mnepeHanpaBiseTbCs, TO
0a)kaHO 3pOOHTH PEIUPEKT Ha OCHOBHY aJpecy
caury.
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[TponoxenHst Tabmu. 5

'muOuHa CTOpiHKM BiJi JAOMAaIIHBOI CTOPIHKH
MeHIIe 5 TepexodiB 32  TOCHJIAHHAMHU:

http://umsf.dp.ua/

Peaupext. Bepcii BeO-cTOpiHKM BKa3ylOTh Ha Pi3Hi
URL-anpecwu.

He  BusBneHo  BIpPOBaKEHHX  00'€KTiB.
HeoOxigno BukopuctroByBaTu Flash enementn
oume 3a  KpaiiHpoi moTpebu.  binbmricte
OpaysepiB  mpunuHATh  migTpuMky  Flash
TEXHOJIOTI y HaWOIMK4YOMy MaiOyTHHOMY.
PekoMeHIyeTbCS BAKOPUCTOBYBATH TEXHOJIOTIIO
HTMLS5.

Bbesnexa caiity. Ha cepBepi moch minmio Herapasz,.
[oTpamisiHHS calTy O YOPHUX CIHCKIB MOXeE
OpHU3BECTH A0 BTpaT Tpadiky Ta NOTipIICHHS
MO3UIIIH Y TIOIIYKOBHUX CHCTEMaX.

BigminHo, caiitT Mae 3Hadok. Favicon
MOKPAIyIOTh BHAMMICTh OpeHIy B IOIIYKOBil
BUJAYi, y BIAKPUTHUX BKJIaJKax Ta 3aKIaJKax.
HeoOximHO TIepeBipuTH, 1m0 (DaBiKOH BiAMIOBITAE
OpeHmy.

KinpkicTh 3BOPOTHUX MOCHIIAHb HAa CAHT. 3BOPOTHI
MOCUJIaHHS — TIOCHIJIAHHS, SIKI BKa3yIOTh Ha CaiT 3
iHmIX caiTiB. OCKUTBKH el (paKTop MaEe BHUCOKE
3HaueHHs i1 SEO, mae Oyrtm crparteris ans
MOKpAIIEeHHs! iX KUTBKOCTI Ta SIKOCTI.

Mo0inbHa CyMICHICTS.

Hobpe, >xomamx BOymOBaHWX OO0'€KTIB HE
BUsiBIicHO. BOymoBani 00'ektH, Taki sk Flash,
Silverlight a6o Java, ciig BUKOpPHCTOBYBaTH 3a
HeoOXimHocTi. bimpmricTh MOOITFHUX TPHUCTPOIB
HE MATPUMYIOTh TepeideHi TeXHOJIOT 1.

Anpecy eNeKTpOHHOI TOIITH 3HAMIUIM NMPOCTUM
TekcToM! He pekoMeHayeThCsl J01aBaTh OCHOBHUIA
email y BUTJISIII TEKCTY Ha CalTi, MIKIAIHBI pOOOTH
30MpaloTh TMOINTOBI aApecH, Ui PO3CHUIIAHHS
caMmy. PekoMeHI0BaHO BUKOPHUCTOBYBATH OKpEMY
MIOIITOBY a/IPECY AJISL PO3MIIIIEHHSI HA CAMTI.

Craryc y couianbHux Mepexax Facebook Likes:
PlusOne: 0 StumbleUpon: 0 LinkedIn: 0
[locunanus i3 comiadbHUX MepeX HE MaloTh
BU3HAYAIBHOTO 3HAUCHHS Ha CTAHOBHUILE CAUTY
y BUJA4i 1 HE MepenaroTh Bary caiTy, IpoTe
mo0iYHO BIUIMBAIOTh Ha WOTO TPOCYBAHHS.
ComianpHi  Mepexxi Ta Omorocdepa — 1€
MUIBHOHHM JIOJEH, SIKI CBOIMHM IOBEIIHKOBUMH
peaxiisiMu BiIoOpakarTh y TOMY YHCII CBOE
CTaBJICHHA JI0 CauTiB. [yl MOUTyKOBUX cHCTEM
COLliaIbHI YMHHUKH — II€ B Tepury Yepry
JIOACBKI  CHUTHAIH, SKI  TaKOX  MOKHA
3aCTOCOBYBATH JUISl TOKPALICHHS TTO3MIIN CaiTy
y Bumaui. Skmo y KommaHii  HeMmae
CTOPIHKH/TPYIIM Yy COIalibHIi Mepexi, He
BEJIEThCSI KOPIIOPATUBHUH OJ10T 2060 TBITTEP, Ma€e
CEHC PO3MICTHTH Ha CalTi KHOIIKH COIiaJbHUX
MEPEXK JIJIS 3aJIy4CHHS J0JaTKOBOTO Tpadiky.

CTopiHKM  TpOiHIEKCOBaHI Yy  TOIIYKOBUX
cucreMax. HmW3bKa KINBKICTH CTOPIHOK, —SIKi
3HAWJEHO Ha CailTi, MOXe BKa3yBaTW Ha Te, IO
00TH HE MOXYTh BHUSBUTH BeO-CTOPIHKH.
[TpuunHOrO MOXKeE OyTH MOTraHa apXiTeKTypa CauTy
1 BIJICYTHICTh BHYTPIIIHBOi TEPENTiHKOBKH, IO
HEYCBIJOMJICHO TIEPEIIKO/UKAE CKAaHYBaHHIO Ta
1H/IGKCYBaHHIO CTOPIHOK.

CropiHka MiCTUTh 3aroyioBku. Mitku H1
«BaxxmuBa iHpopMaris 1ist abiTypieHTa

Ananituka. Ilorano! He 3HaliieHO JIYWILHUK
AHAIIITUKYA, BCTAaHOBJICHWA Ha I[bOMY BeO-CaidTi.
BeO-anamiTuka NO3BOJISE OLIHIOBATH AKTHUBHICTH
BiJBiAyBauiB Ha  BeO-caiiti. Mae  OyTm
BCTaHOBIIEHUH Xo4ya O OJMH IHCTPYMEHT aHali3y,
ale TakoXX Moke OyTH KOPHUCHO BCTAHOBUTH
IOpyruif, 100 TepeBipATH 1me pa3 JaHi.
PekoMeHIOBaHO  BHKOPUCTOBYBAaTH Ha  CaWTi
Google Analytics.

l'onoBHa cTopiHKa caiTy Mae gyOiKaTH:

1. http://umsf.dp.ua/index.php

JI>)xepeno: BiIacH1 JOCTIIKEHHS aBTOPIB
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Ha BeO-cTopinIii Hemae oueBUIHUX MTpobeM Oe3neku. BiaBiayBadi caliTy HE TOBHHHI
TypOyBaTHCcs mpo Oe3leKy CBOiX AaHWX. PeKOMEHAyeTbCs BHUKOPHCTOBYBATH IHCTPYMEHTH
MOHITOPUHIY Ta PpEryJsipHO IEpeBIPATH CBIM caliT Ha HasBHICTb ypa3JIMBOCTEH.
[IponykTHBHICTD BeO-caiiTy Mae BUpIIANbHE 3HAYEHHS Ui PEHTHHTY Yy 3BUYAHHHUX
pesyibTarax nomyky. lLle Takox BIJIMBa€ Ha JIOCB1I KOPUCTYBada, 1 B pe3yibTaTi MOXKHA
OTPUMATH BUCOKHH MOKa3HUK BinMOB. 11100 yHUKHYTHM HEraTMBHHX HACIiJKiB, HEOOXiTHO
MIJBUIIATH MPOAYKTUBHICTh calTy. [IIBUAKICTh 3aBaHTa)KEHHS CTOPIHKH JYXKE€ HU3bKA, 1 II€
BOMBae MoOUTbHUH Tpadik. Ciig HOTpUMYBATHCA PEKOMEHIAIiN Ta BUIPABIATH MOMUIIKH,
yepe3 sKi BeO-CTOpiHKa HEe ONTHMI30BaHa Ik MOOLTbHUX MpUCTPOiB. CTOpiHKAa YHIBEPCUTETY
MHUTHOI crpaBu Ta (iHaHCIB He BiAnoBigae BciM BuMoram Google. HeoOXigHO BUIpaBUTH
nommiiki. CTOpiHKA MOXKE 3aiHITH BHIIE MICIIe Y 3BUYAHIX pe3yibTarax nomyky Google.

BHCHOBKH 3 1aHOT0 JOCJTII’KEHHS | NePCHEeKTUBY MOJAJbIINX PO3PO0OK 32 JaHUM
HanpsiMoM. st mokpaieHHs: GyHKI[IOHYyBaHHS BeO-caiiTy YHIBEpCUTETY MUTHOI CIIPaBH Ta
(diHaHCIB HEOOXITHO: AOJATH JIYMJIBHUK aHATITUKWA Ha CalT, MPUOpaTH TyOJiKaTH TOJOBHOL
CTOPIHKH, TOKPAIIUTH apXiTEeKTypy CaWTy 1 IOJATH BHYTPIIIHIO MEPETiHKOBKY, IOJAaTH
OKpeMy IMOIITOBY aapecy AJIs PO3MILLEHHS Ha CalTi, pO3pOOUTH CTPATErito JJIs MOKPALIEHHS
KUTBKOCTI Ta SIKOCTi 3BOPOTHUX TOCHJIaHb, YIOCKOHATUTH OC3IEKy CalTy, 3pOOUTH PEIUPEKT
Ha OCHOBHY aJpecy CaiTy, BKJIIOYMTH KJIFOYOBI CJIOBAa JO0 METa-3arojOBKY Ta MeTa-OIHCY,
301IBIIUTH TET 3aroJIOBKA CTOPIHKH, JOJATH AaHTJIOMOBHY BEPCIIO CalTy, 3MIHMTH IHM3aiiH
caifTy. 3anponoOHOBaHI 3aX0/1 JIOTIOMOXYTh MOKPAIIUTH TEXHIYHI XapaKTEPUCTUKU CaUTYy, a,
OTXe, 3alHATH Kpaili mo3uiii y momrykoBid Bumaui Google. 3miHa nuzaiiHy cnpusitume
Kpallliif Bi3HaBaHOCTI YHIBEPCUTETY, yIOCKOHATICHHS! KOMYHIKaTUBHOI CKJIa/I0BO1.
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Marketing statistical analysis of the website of the University of Customs and Finance.

The aim of the article. Analyze the website of the higher education institution (University of
Customs and Finance) in Dnipro in comparison with other educational institutions' websites; on the
basis of the conducted research, develop the design of the main page of the site.

The results of the analyses. Based on the assessment of university websites for 2023, we can
conclude that the largest number of visits to the website of the NTU "Dniprovska Polytechnic", and the
least number of visits to the website of the University of Customs and Finance. Dnipro State Agrarian
and Economic University (DDAEU) spent the longest time on the site and viewed 12 pages, the least
interested was the information posted on the Dnipro State Academy of Construction and Architecture,
number of pages viewed — 2, 5, Time of stay on the UMSF website is 5 minutes. 7 p. and an average of
2.7 pages were viewed. This is a low value of the indicator and indicates that the content posted on the
website of the Dnipro State Agrarian and Economic University was the most interesting, and the least
on the website of the Dnipro State Academy of Construction and Architecture, the percentage of
rejections on website of the University of Customs and Finance is 46.45%. Foreign users were most
interested in information on the website of the Dnipro National University named after O. Honchar,
while foreigners were least interested in the website of the University of Customs and Finance. All the
universities we studied use social networks to spread information about their calling. Based on the
results of the research, we can conclude that the website of the Dnipro University named after A.
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Nobel has the best design and navigation, and the website of the Dnipro National University hamed
after O. Honchar has the worst indicators. The website of the studied higher education institution
(University of Customs and Finance) has 64 points according to experts. In general, it has convenient
navigation, simple design, textual content is accompanied by illustrative content, meaningful
information content. A negative indicator is the lack of a site search button on the main page. In
addition, contacts for feedback and links to social networks are at the very bottom of the page. Based
on the results of the SEO analysis of the site content, we can conclude that the Dnipro National
University of Railway Transport website has the largest number of symbols. V. Lazaryan, and the
smallest - the Dnipro State Academy of Construction and Architecture. The UMSF website has 14,292
characters. The largest number of unique words on the UMSF website. This means that the text has a
higher semantic index. Low semantic index on the PDABA website. The highest "nauseousness™ of the
text on the website of NTU "Dniprovska Polytechnic”, so search engines regard such an article as
low-quality. The best content for search engines is the text on the website of the Dnipro State Academy
of Construction and Architecture. The content of the website of the University of Customs and Finance
is within the norm. "Perfect” website according to the Zipf index of Dniprovska Polytechnic National
Technical University. The least naturalness of the text on the page is Dnipro University named after A.
Nobel. The text on the UMSF website is considered to be spammed if the quality of the text is 47%
according to Zipf's law. The highest site quality index is 440 (Dnieper State Academy of Construction
and Architecture), meaning users are satisfied with the site. The lowest level of trust in the portal of
the University of Customs and Finance. The results of the calculation of the integral index showed that
the Dnipro State Agrarian University has a critical condition in the use of the website, and the
satisfactory use of the Internet site has the Dnipro University named after A. Nobel, the state of use of
the site of the Dnipro State Academy of Construction and Architecture is assessed as tense.

Conclusions and perspectives for further research. To improve the functioning of the website
of the University of Customs and Finance, it is necessary to: add an analytics counter to the site,
remove duplicates of the main page, improve the site architecture and add internal linking, add a
separate postal address for placement on the site, develop a strategy to improve the number and
quality of backlinks , improve site security, redirect to the main site address, include keywords in the
meta title and meta description, increase the page title tag, add an English version of the site, change
the site design. The proposed measures will help to improve the technical characteristics of the site,
and, therefore, to occupy better positions in Google's search results. The design change will contribute
to better recognition of the university, improvement of the communicative component.

Keywords: SEO analysis, marketing communications, digitalization of education, integral
index, corporate site.
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MAPKETHUHI' Y METAIIPOCTOPI

B cmammi eusznaueni xomcmpykmu memamosu 8 cucmemi pexkomenoayiu. Poszenanymi
0cobnUBOCMI  MapKemuHeo8ux cmpameziii ma iHcmpymenmis y Memascecgimi, npointocmpoeano
NPUKIA0amuy ix ycniuiHe 3ACMOCYBAHHA 3ANEHCHO 8i0 YM08 pobomu 3i cnoxcusavamu. Hagedena
y3azanvHena iHgopmayia wooo 3an1eHCHOCmi UKOPUCIIAHHA NeGHUX MAPKEMUHSOBUX THCMPYMEHMI8
8i0 ocobiusocmell NOBEOIHKU KOHKDEMHUX HNOKONIHb YLIbOBUX CHOJCUBAUI6 MA pieHA IHmezpayii
Memanpocmopy y ix scummsi, @ maxkosc po3pooiena Mooeib eUOOPY MapKemuH208Ux IHCMpPYMeHmie @
3AneHCHOCI 8I0 pieHs THmMe2payil, 3a60AKU AKUM NOMEHYIUHI CRONCUBAYT OMPUMYEAMUMYMb HOBULL
3AXONTIOIOYULL 00C8I0, A NIONPUEMCMBA 3MONCYMb NPOOAsamu  GipmyaivHi yuppoei npooykmu
(nanpuknao, NFT) 6e3nocepednHbo yugposum «iOeHMUUHOCMAM»  CHONCUBAYIB, OOHOUYACHO
niosuwyrouyu nisHasanicms ceo2o 6pendy. llossa yici innosayitinoi 6iznec-mooeni mpancpopmye
63AEMOBIOHOCUHU MIXC CRONCUBAYAMU MA NIONPUEMCIMEAMY, A MAKONXC O00C8I0 MaA 3ANYYeHHS 00
Openouney, i, 3peutmoro, CHNpusc NIOBUWEHHIO K EKOHOMIYHOI, Max [ COYIanbHOI CHONCUBHUX
yiHHOCmell.

KirouoBi cnoBa: MeraBcecBit, MeTanpocTip, MapkeTHHr y Mertanpoctopi, Npoaaxi y
MertaBcecBiTi, TOBE/AiHKa CIOXWBadiB y MeraBcecBiti, iMepcuBHUI wYac, 1mdpoBi cTparerii
MapKeTHHTY, MApKETUHTOBI IHCTPYMEHTH B MeTaBCEeCBITi.

DOI: 10.15276/mdt.7.2.2023.9

ITocTtanoBKa mpol6seMH B 3arajJlbHOMY BHIVIAAI Ta il 3B’A30K 3 BasKJIMBHMHU
HAyKOBHMH a00 NMPaKTHYHUMH 3aBAaHHAMH. Hapa3i MeraBcecBit mepeOyBae Ha erarti
CTAaHOBJIEHHS, NPOTE BXKE BIIMIYAIOTh BEIMYE3HI MOXJIMBOCTI JJIi MAapKeTOJIOTiB Y
MaiOyTHROMY, OCKUIBKH BIH — HE TPOCTO HOBUH KOPOTKOYACHUU TpeHH, Ie ImiaTtdopma
Maif0yTHBOT0, HOBUHM KpOK B epi IHTepHeTy. Y k0BTHI 2021 poKy rirant coriaJbHUX MEpex
Facebook 3minuB Ha3By Ha Meta, m00 aHOHCYBaTH, 1[0 KOMIIaHI PYXa€TbCsi y HOBOMY
HaIpsIMKYy.

© 2023 The Authors. This is an open access article under the CC BY license
(http://creativecommons.ora/licenses/by/4.0)
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[TosicHroroum 3MiHy Ha3Bu, Mapk LlykepOepr BukopuctaB ciioBo «MeTtaBcecBiT». Bin
BJacHE BHM3Hauae MeTaBCECBIT SK BIpTyalbHUN TMPOCTIp, «I€ BU MOXeTe OyTH mopsna i3
monbpMH Yy udpoBiid dopmi, TOOTO 1€ [HTEpHET, HA AKUH MOKHA HE MPOCTO CIOTJISAIATH, a
BCEpENIMHI SKOTO MOKHA mepeOyBatuy». [Hakmie kaxydw, MeTaBcecBiT € cepiero 3D-CBITIB,
TaKUX SK y KOMI'IOTEPHUX Irpax, Jie COIiaJIbHI B3a€MOJIil MOXKYTh BiOyBaTuCs B [HTEpHETI.
Lle cramo o3Hayatu eBOMIOLiI0 I[HTEpHETY B €IMHMN BIPTyaJbHUH CBIT, J0 SKOTO MH
OTPUMYEMO JOCTYI 3a JOINOMOIOK TEXHOJIOTIH BipTyaibHOI Ta JOMOBHEHOI peaibHOCTI. Ha
JIYMKY, 0araTbOX €KCHepTiB JaHoi ramysi, y Tomy uncii i Mapka LlykepOepra, MeraBcecBit
SK HOBHH BIPTyaJbHUW CBIT HaJa€ IOTEHIIa]l BUHUKHEHHIO HOBUX (opMm 1udpoBoro
MapKeTUHTY, SKi MOXYyTh Oyru Habarato e(eKTUBHIIMMHU, HDK Tpanuuiiiai. Hapasi
MertaBcecBiT mepebyBae Ha eTami CTAHOBJICHHS, NPOTE BXKE BIJIMIYAIOTh BEIWYE3HI
MO>KJIMBOCTI JUIsl MAapKETOJIOTIB Y MalOyTHhOMY, OCKUIbKM MeETaBCeCBIT — 1€ HE MPOCTO
HOBMI KOPOTKOYACHHUH TpeHa, 1€ IuiaTdopma MaiOyTHBOro, HOBUH KpOK B epi IHTepHeTy.
Hns Toro, mo0 3po3yMiTH, SIKIi MOXJIMBOCTI HaJIacTh JaHa Tuiatrgopma Ta sIK MU 3MOXKEMO
BUKOPUCTOBYBATH ii TOTEHINIaN y Hammiid MaiOyTHIM Oi3HeC-AisUTBHOCTI, BapTO JAETAIBHO
MPOaHaNi3yBaTH JyMKH MPOBIAHUX E€KCIEPTIB ramysi.

AHaJi3 ocTaHHiX AocailzKeHb 1 myOaikauniii, B SIKUX NOKJIAJeHUH I0OYATOK
BHPIllIEHHIO J1aHOI MPo0JeMH i Ha sIKi cIUPaeThCsi aBTOPH. MeTanpocTip SBJIsSE€ BaKIUBE
Cepe/IOBUINE CIIOKMBAaHHS MalOYTHBOTO, sike 3abe3meuye atMmocepy 3 pi3HOMaHITHUMHU
CEHCOPHO HACUYEHUMH CTHMYJIaMH. BipTyallbHiI TEXHOJOTIi HAaJal0Th OlIbIEe MOXKIHBOCTEH
BIUIMBATH Ha CIIOXKHMBAYiB, HIK 3BHYaiiHe nudpose cepepopuie [1]. YV Meranpocropi pi3Hi
CEHCOpHI CTUMYJIM, TaKi SK TaKTWUJIbHI CTUMYNH, HU(PPOBUN HIOX, Bi3yaldbHI CTUMYIU Ta
3BYKH, MOXYTh BiJirpaBaTé BaXJIHBY POJIb Y BH3HAUEHHI uyacy 3aHypeHHs. Hanpuknan, y
nocnimpkenni nposeaeHomy Wang, Y., Hallikainen, H. Ruusunen, N. & Laukkanen, T. [2]
MOKa3aHo, 10 Yac, MPOBEJCHUN y BIPTyaJbHOMY MarasuHi, IMOCHJIIOE BIUIUB TaKTHIJILHOTO
CEHCOPHOI'0 CHPHUHHATTA Ha JOCBi KopucTyBada. OpjHak Oyno BHSBIEHO, L0 L€
CHpaBeIMBO ISl KOPUCTYBAyiB, SKi MPOCTO TMEPErNIAJalOTh KOHTEHT, aje He s
KOPHUCTYBaYiB, sIKi IIYKalOTh KOHKPETHUH TOBap y BipTyaabHOMY Mara3uHi. OTxe, MOTHUBALis
CIOXKMBayva, 10 B3aeMO/Iii 3 MetanpocTopom, BU3HAUA€ TIMOMHY 3aHYPEHHS Y 11ei (DEHOMEH.

IlepebyBatoun B iH(opMaliifHOMY cepeZoBHUILl BapTO 3’sICyBaTH OLIbII AETAIbHO, 110
po3ymieTbes mij noHATTsIM Metaverse (Meranpocrip, abo MetaBcecBiT), sikuit y 2021 pori
BBiMmoB y TOII-10 ronoBHuMX aHrmiicbkux ciiB croBHuka Komminza [7], Ta sK MOXeMO
BUKOPHUCTATU Horo ansi nmpodeciiiHoi MapKeTHHIOBOI MisiabHOCTI. J[is wminedl gaHoi crarTi
BUKOPHCTOBYBAaTHMEMO OOM/BA HaBe/leHI YKpaiHOMOBHI TEPMIHU 3 METOIO MiJKpECIeHHs iX
TOTOXHOCTI.

Har CriBeHc, KaHaJChbKUI (QyTypuCT, SKUH 3aBOIOBAB MOIMYJISPHICTh HAWBIPHIIIUMHU
MPOTHO3aMH y CBITI MPOJAXIB, HArOJIONIye HA TOMY, IO MeTaBCEeCBIT 1 BJIaCHE PUHOK
KOMIT'IOTEPHUX 1rop HEBAOB31 cTaHe e()EeKTHBHUM KaHaJOM JUId KOMYHiKaulii OpeHIiB Ta
MOKYTILIB, a TAaK0X €()EeKTUBHUM MalJaHUMKOM JUIs npojaxiB. Ha ioro nymky, cycniibCTBO
Hapa3sl IU1aBHO 1 mpupoaHo nepexoauTb B O20 ¢opmar (online-to-offline). [Ipu npomy 2
POKM MaHeMii JIMIlIe IPUCKOPUIIN 1IeH mpoliec.

CriBeHC TOBOPHUTDH HACTYIHE: « Y SBITh, 1110, HAPUKJIIA, OKPIM MEPErIIsAy OJIATy, Horo
MOYKHA TIPUMIPATH Ta MPHUI0ATH, HE 3aJHUINAI0YH OHJIAHH-TIpocTopy. JIIomu KymyBaTuMyTh
peui JUis CBOTO aBaTapa, a BIANOBIAHUN peanbHUN TOBap, Oylne IOCTaBIEHHH Kyp'epoM
noaoMy. Y MeTaBcecBiTi 1ie ctaHe MOKIuBEM» [ 10].

Takox HasSBHICTP MOXIJIMBOCTEH I MapKeTONOriB y MeTaBcecBiTi Bigmidae i
KOHCYJIBTAHT 3 NMUTaHb rN100ansHOro Mapketunry Tim IlapkeH, sikuil y cBoiii cTaTTi 3a3Ha4YMB
HactynHe: «Hacmpasni MeTaBcecBiT 1e He BU3HAYSHMH, Hapasi BiH Ay)Ke HEOJHO3HAYHHM.
HaiironosHire, 110 11¢ abCOMIOTHO HOBUM map B iHPPACTPYKTypi [HTEpHETY, KMl BiIKpUBAE

120



ISSN 2522-9087  (Print)
ISSN 2523-434X (Online)

MapkeTusr i mudpoBi TEXHOJIOTIT Tom 7, Ne 2, 2023

«HOBMH BHMIp TOTeHIIiany Ta MoxjiuBocted. [lo cyri, MeraBcecBiT Bi3bME IiJKHUTAI
CepeloBHIIE, B IKOMY 0araTto XTO 3 HAaC iCHyBaB MPUHANMHI OCTaHHI 2 POKH, i OHOBUTH HOTO
JI0 YSBHOT'O CBITYy, 3aCHOBAHOI'0 Ha BIpTyasibHil peanbHOCTI. lle, B CBOIO 4epry, CTBOPHUTH
03114 HOBUX MOXJIMBOCTEH, y TOMY YMCII JJisi MapkeTosorisy [13].

[IpoananizyBaBIIM Ha3BU Ta TEMATUKy MDKHApOAHMX KOH(EpEHLiH, MPOBEAECHUX Y
2022 pori, MOXHa 3a3HAYUTH, 110 HAWOLIbIIE CydacHy HAyKOBY Ta MpoQeciiiHy CHiuIbHOTH
TypOyIOTh THTAaHHS IIOJAO PO3BUTKY HAayKH Ta TEXHOJIOTIH, I1HHOBAI[IWHUX TIPOEKTIB,
BIIPOBA/KEHb CHCTEM IITYYHOTO IHTENIEKTY Ta poboToTeXHiKH. [IpobiemMaM Ta MOXKIIMBOCTAM
MapKeTUHTy B MeTaBCecBITI MPHUCBSYCHI poOOTH TakuX ekcrepTiB ramysi sk JI. CtiBeHca Ta
JLx. Beniz. Takox Ha 1aHy TEeMaTHUKy MPOBEACHI JOCIIIKEHHS MPOBITHIUMHU CTaTUCTHYHUMHU
KOMITaHisIMH, TakuMu sk Statista, Gartner, McKinsey ta Forrester.

Bupinennss HeBHpilIeHMX paHille YacTHH 3arajibHOI MNpo0JeMH, KOTPHM
NPUCBAYYEThCSI cTaTrTsl. Ha BigMiHY BiJg ICHYFOYMX JIOCHIJDKEHb, WIAXiJ aBTOPIB €
OpDIEHTOBaHMM Ha TIPAaKTUYHE 3aCTOCYBaHHS Ta OXOIUIIOE PO3IJISA MapKETHHTOBHUX
IHCTPYMEHTIB Ta cTpateriii y MeTaBcecBiTi, sIKi MOXYTh BUKOPHCTOBYBATHCH IS 3aTy4eHHS
HOBHMX CErMEHTIB LiIbOBOI aymuTopii. OTke, pO3MIIAHYTI OCOOIMBOCTI MapKETHHTOBHUX
CTparteriii Ta iHCTpyMeHTIB y MeTaBcecBiTi.

@opMyJIIOBAHHSI METH CTATTi (MOCTAHOBKA 3aBAaHHs1). J[OCIIKCHHS Ma€e Ha METi
IPEJCTaBUTH KOHLEMIIII0 MOJIENI B3a€EMOBIIHOCHH MDK CIOXHMBayaMM Ta MiJIPUEMCTBAMU Y
HOBOMY IIH(PPOBOMY CEpeIOBHIII — MeTarpocTopi.

BukinageHHs1 OCHOBHOr0 mMartepiajny AOCJHiIKeHHS 3 NMOBHMM OOIPYHTYBAHHSIM
OTPUMAaHMX HAYKOBHUX pe3ybTaTiB. Tepmin «Metaverse» (Meramnpoctip, a00 MeTaBcecBiT)
TPAaKTyeTbCs K HAcTymHa iTepauis IHtepnery. Llg BipTyanbHa muiaTgopma BUKOPUCTOBYE
TEXHOJIOTIi PO3IMIMPEHOI PeaIbHOCTI, TOOTO OMOBHEHY pealibHIicTh (augmented reality — AR),
BipTyanbHy peanbhicTh (Virtual reality — VR), 3mimany peansnicts (mixed reality — MR),
3D-rpadiky Ta iHIII HOBITHI TEXHOJOTI, IO J03BOJISIIOTh B3a€MOJIIATH B peajbHOMY 4aci Ta
OTPUMYBATH IMEPCUBHUI JTOCBiJl y COCIO, IKUH HEMOKJIMBHA y (I3MYHOMY CBITI.

3 pO3BUTKOM 1 BIOCKOHaNeHHsM IuTyuHoro intenekry (artificial intelligence — Al),
rIMOOKOro HaBYaHHS, BapiaHTIB OIUIaTH, BKJIIOYAKOYM HU(POBI BAIIOTU 1 KPUIITOBAIIOTH,
OYIKY€EThCS, 1110 MeTanpocTip JTOKOPIHHO 3MIHUTH CIIOCIO B3a€MOIIi CHIOXKHMBAYiB 3 HU(POBUM
CBITOM 1 MepeKpoiTh JaHAmAPT eJeKTPOHHOI komepuii. CruibHE BipTyajlbHE CEPEOBHIIIE,
JI03BOJIE CIIO’KMBAayaM MEPEMIIATUCS y BIPTyaJlbHOMY NpOCTOpi 3 €(EeKTOM 3aHYpEHHS,
BUKOPUCTOBYIOUM LH(DpoBI oOpa3u cebe, BIJOMI SK aBaTap, Ta B3aEMOMAIATH 3 IHIIMMHU
areHTaMu Ta 00'eKTaMH.

Xoua TEXHOJIOTIT PO3UIMPEHOI PeaTbHOCTI 1 3a0e3MeuyloTh, MOXKJIMBICTh NMpUIMATH
O13Hec-pillIeHHS] HE B 3BUYalHOMY KOPIIOPaTMBHOMY 4aci, a B Tak 3BaHOMY "IHTepHeT-yaci',
(opMyBaHHIO KOHIENIii KOMYHIKalliifHOT Mo/eni B KOHTEKCTI Komepriamizauii mudpoBUx
aKTUBIB TPaH3UTUBHOTO Mertanpocropy (TexHoJoris OyokueilH) Opakye K 4YiTKOCTI, Tak 1
okpecieHoi Mexi. Lle 3MylIye MapKeTosIoriB 3aMHUCIUTHCS HaJl THM, SK BOHM MOXYTh
aJlanTyBaTH CTpATerii JJisi KOHKYPEHIi y «BIpTyalbHOMY» Maiil0yTHboMY B MeTtanpocTopi.

Po3pobka 1udpoBux cTpareriid, BKIIOYaOYd IMEPCUBHUNA Ta 1HTEPaKTUBHUNA KOHTEHT
CTBOPEHHH CIIeIiaIbHO /Il MeTanpocTopy, J03BOJISIE B3a€EMOIISITH B peaJbHOMY daci Ta
OTPUMYBATH JIOCBil Yy cmoci0, sIKUH HEeMOXIUBUM y ¢isuuHomy cBiTi. BinoOpaxenHs
KOHTEHTY 1 peKJIaMl MOXYTh OyTH CTBOPEHI TaKMM YMHOM, 11100 MEpPEeBEPUINTH PEAIbHICTD 1
CTBOPHUTHU CUCTEMH PEKOMEH/JAaIlii, IKi HEMOXIIMBI B peajabHOMY CBiTi. OJIHaK, BIPOBAKEHHS
IHTYITUBHO 3pO3yMiJIOi Bi3yamizaiii BHMAara€ BHKOPUCTAaHHS «METaMOBH», 3HaHb IIPO
anapatHe 3a0e3neueHHs, Take sk AR, VR Ta mmpokocMyrosi Mepexi 'aToro moKoJiHHS.
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VY Tabin. 1 HaBeeHO BU3HAYEHHS KOHCTPYKTIB «METaMOBH» B CHCTEMI 1HIUBIAyaTbHUX
IPOTO3ULIIH MOPIBHSHHS TOBApIiB.

Tabmuist 1 — BuzHaueHHS KOHCTPYKTIB METaMOBH B CHCTEM1 peKOMEH AL

PiBHi K0OHC TiB ) . .
TPYK Bruius Ha iHTepdelic CuCTeMH PEKOMEHTaIlil

METaMOBU
Piseub [TosicHrO€, IO iHII KIIEHTH 4acTO KYMYIOTh TMEBHI TOBapHu pa3oM abo
KOpHCTyBaua abo 110 Ha0lip TOBapiB CXOXKHUH OJIMH HA OJTHOTO.

TOBapy
BimoOpakaroTbCsl BIMOBIIHI XapaKTEPUCTHKU €IIEMEHTA, HAINPUKIIA],
PiBenb (yHKIIIH Ta0JINILIS TTO’)KUBHUX PEYOBHH 3 ITEYNBA.

B inTepdetici mopyd 3 peKOMEHAAIISIMH 3'SIBISE€THCS BIKHO 3 TEKCTOBUM
TekcToBUi PIBEHb | [[OICHECHHSM.

[Tokymenp copwiiMae BaKJIMBI OCOOJIMBOCTI Ha MPEICTaBICHHI
Bisyanenuii piBeHb | mpomykTy, BUiNEHi Ha eKpaHi.

[TosicHeHHsI Bi3yalli3ylOTbCS Y BUTIISIZI KOMEHTAps B COLIIANbHIN Mepexi,
CouianbHui pIBEHb | a TakoXK Y BUTJISAII arperoBaHOTO PEUTHHTY.

JIxeperno: po3po0IeHO aBTOpaMu

3 inmoro OOKy, mpoOiiemMa Toisrae me W B TOMY, IO B TEOpii MapKETHMHIOBUX
KOMYHIKAI[ill He BiZOOpa)XKeHO 3aleXHICTh (POPMYBaHHS KOHCTPYKTIB «METaMOBHY» BiJ
Oamancy mianpocropiB Mertanpocropy. IlpoTe Taka 3aiiexHICTH € 000B’s13KOBOIO. ToMmy,
JOTIYHUM € NHUTaHHS, [KI BUMIpM MeTanpocTopy HiACWIIOIOTh TOYKH JOTHKY TpPbOX
OCHOBHHUX 3al[IKaBJIEHUX CTOPIH OOMIHY B €JIEKTPOHHINM Komepuii (CrokuBayi, pUTeniepH,
OpeH/in) MPOTATOM NUIAXY KJIi€HTa (0 MOKYIKH, 1] Yac MOKYIKH, MIiCIsA MOKYIKH)?

Ha nymky aBTOpiB, po3mojiia iMEpCcUBHOrO 4acy B MetanpocTtopi, 00yMOBIIOETHCS
HasBHICTIO OKPEMHUX MiANPOCTOpiB, a caMe: BIIHOCMHM MK OpeHIOM 1 puTeiaepom,
BIJIHOCHHHU MDXK CIIOKMBA4YeM 1 pUTEHIIEPOM, BIITHOCUHH MK OPEHIOM 1 pUTEIIEpOM.

Ha puc. 1 y3aranpHeHO KOHIIENITyasi3allil0 Ta BUCBITICHO KIFOYOBI B3a€MO3B'I3KU MiX
puTteiiepamu, sIKi HaJlal0Th IHPPACTPYKTYPY Uil AOCTYIy 10 Metampoctopy, OpeHaamu, siKi
Ha/Ial0Th CIIOKMBaYaM KOHTEHT B MeTanpocTopi.

BH3HaAYEeHHS PO3IIOAINY iIMEPCHBHOIO 4acy

|\||||H

CrniosxkuBayu

Bionocun Rionocir

MEHC CRIOHCUEA L ENM MEHC CRONCUGSALEN

i Bpendon i pumetirepon

Bpenn Pureiinep

Biowrocuru
Atiowe Bpendont i
PUmEtiaepom

Pucynox 1 — BigHocMHM MiX CHOXMBauaMu, puTeiiepamu, OpeHIamMH B
Metanpoctopi
Jlxeperno: po3po0IeHo aBTOpaMu
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Ile miakpecroe, o MeTtanpocTip — 1€ CYKYIHICTh Miciib. CaMe 11 pi3HOMaHITHICTb,
HMOBIpHO, CIIOHYKAa€ CIOXKMBAdiB MPOBOAWTH TaM 4Yac. Taka KOHIEMIis PO3MOALTY
nepeadavae HasBHICTh IEBHOT'O HAOOPY IMEPCUBHUX TEXHOJIOTIH, TakuX sK VR, AR, 3mimana
peanbHicTh, 3D-MoeM0OBaHHS, TPOCTOPOBI OOUMCIIEHHS Ta CTPYKTYPH JACLEHTPAIi30BaHOTO
ABTOHOMHOTO YIPAaBJIiHHS, 110 MAalTh MOTEHINAJ IS TMOCWJICHHs JOCBIY y TMOPIBHSIHHI 3
TexHoJorisMu enoxu Web2.0, KoJii momuproBaIKCs COMiallbHI Meia-miaThopMHu.

MOXIIUBICT CTBOPIOBAaTH HOBI BIJIHOCHHH, MDK CIIO)KMBadyaMu, OpeHJaMHu Ta
pUTEHIOM, Ha PIBHI B3a€EMOJIl, CBIAYUTH NPO TMOTCHILIWHI MOXXJIMBOCTI MapKETUHTY B
Merampoctopi y MailOyTHbOMY. 3aTHICTh BUKOPUCTOBYBATH JIOJIATKOBI CErMEHTH, 3aCHOBaHI
Ha IMEpPCHBHHMX pIBHSIX B3a€MOJii Ta HOBHUX CEHCOPHHMX XapaKTEPUCTHUKAX, TaKHUX SK
TaKTWJIBHUI 3BOPOTHUHN 3B'S30K, IMIJIKPECIIOOTh 3HAYHUHN MOTEHIAN JUIsl MapKeTosoriB [3].
OpnHak 3aMIIAEThbess OAraTo MUTaHb MO0 KIIOYOBHX MPOoOJeM, TMOB'SI3aHUX 13 OE3MEKOI0
JIAHUX, eKCIUTyaTalli€l0 BPa3IMBUX IPYIl Ta HEHAICKHUM YIIPaBIiHHAM [4].

3a panmmu (McKinsey, 2022), odikyeTbcs, IO CHOXKHBadi OyAyTh MPOBOIUTH B
CepeIHBOMY Mailke YOTHUPU TOAMHH Ha JIeHb y MeTanpocTopi MpoTAroM HACTYHMHUX I'SITH
pokiB [5]. Yac, mpoBemeHuid y nH(GPOBOMY CEpEIOBHINI, 3HAYHO MEPEBHUINUTH dac,
BUTpPAuCHUN Ha 1HIII BUIU JiSUIBHOCTI, BKJIIOYAIOUM TEPeriis] KOHTEHTY Ha MOTOKOBHUX
wiatopmax, BKe B HAHOIMKIOMY MallOyTHBOMY.

HeliMOBIpHO BaXJIMBOIO TEMOIO MpPU OOrOBOPEHHI 4Yacy 3aHYpPEHHS € Te, SIK MH
MOYKEMO 3a0€3MEeYUTH CTBOPEHHS BIIKPUTOrO, IHKJIIO3MBHOTO Ta 0E3MEYHOr0 CEpefOBHUIIIA.
Ski Gap'epu moBUHHI OyTH BCTaHOBJEHI 1 kuMm? J1Jig bOTO HaM MOTPIOHO MOYATH PO3YMITH,
K CIPUAMAETHCS IMEPCHBHUI dYac, IO CIIOHYKa€ CIIO)KMBAaYiB TPOJIOBXKYBATH dYac y
MeTaBcecBiTi 1 K MOXHa JOCATTH OalaHCy MiX peajJbHUM CBITOM 1 MeTaBcecBiTOM,
BPAaxOBYIOUH IHTEPECH CIIOKUBAYIB.

BinuyTTs 3aHypeHHs BUKIMKAETHCS MEHTANBHUM 1 (I3UYHUM CIOPUUHATTAM 1
3QTy4eHHSIM B PE3yJIbTaTi y3TOIKEHOCTI CEHCOMOTOPHOI CTHMYJIAIMIi (30pOBOi, CIIyXOBOi i
MIPOMPIONENTUBHOI, MPUPOAHOT (I3WYHOI 1 TIJECHOI B3aEMOJIIi) 3 EKCIIEPUMEHTAIbHUMH
KOMITOHGHTaMH (peaJiCTUYHICTh MisUIBHOCTI, METOAW rekmidikarii), IO BIUIMBAE Ha
KOpHCTYBadiB KOTHITMBHO, €MOLINHHO 1 KOoHaTuBHO. [lepexin BiA OHJailH O IMEPCHUBHOIO
MeTtanpocTopy BiJIKpMBae 0arato MOKJIMBOCTEH, aje BOJHOYAC BHUKJIMKAE 3alUTAaHHS Ta
3aHEMOKOEHHS.

Ha puc. 2 300paxeHo mpoiec, 0 NPU3BOJAUTH A0 BIAYYTTS 3aHYpPEHHS IMij yac
JIOCBIY BIpTYaabHOT peaIbHOCTI.

Texuonoriguuii BUMIp KornituBHuit BuMip

Menmanvua
B3aemooisn

Momopni
B3zaemooii

Ilponpioyenyis Inmepecu /Mema

Pucynok 2 — Bizyanizanist Biq4yTTs 3aHypeHHs B MeTtanpoctip
Jlxepeno: po3poOIeHo aBTOpaMu
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Jlis moOynoBU JOBipU MK KOPHCTyBauaMM TaKOXXK HEOOXIHO BUPIIIUTU MHUTAHHS
KOH(QIAEHIIITHOCTI Ta HaxidHOCTI. BUKOpUCTaHHS BIpTyaJbHHX TpOLIeH Ui olepamii
KyHiBai-npoaxy y MeranpocTtopi notpedye 6a30BUX MpaBUJl, IKUX JOTPUMYBATUMYThCS BCl
CTOpOHH, 10 OepyTh ydacTh y TpaHCakIii. AyAuT Ta aBTeHTU(IKALig B PEXHUMI pEabHOTO
4acy BiJIMOBIAHUX METAIUIaT(opM TPETHOIO CTOPOHOIO, CIIPABKHICTh KOPUCTYBAUiB Y MEPExKi,
MOJIITUKA OOMIHY JTAaHUMU Ta BUKOPHUCTAHHS TEXHOJIOTIH IS 3aro0iraHHs maxpaicTBy Oyiau
0 BaXJIMBUMU JJIS1 yTPUMAaHHS YYaCHUKIB Ha MIaTGOpMI.

[udpoBum mMapkeTosoram, siki 3BUKJIM JOTPUMYBATUCS BUMIPOOYBAHMX 1 MEPEBIPEHUX
METO/IB OHJIAWH-MapKETHHTY, MOXK€ OyTH CKJIQJHO EKCIIEPUMEHTYBAaTH 31 CKIIQJHUMH, aje
3axoIuTIorYuMu Metariargopmamu. [loBHa iHTErpalis «MeTaMoBU» B IU(PPOBUI MAPKETUHT
3aJIe)KaTUME BiJI TOTO, HACKUIBKM OpraHisaiis roToBa 10 ekcnepuMeHTiB. lle Bumaratume
3HAUHUX IHBECTULINH y TEXHIYHE Ta CHelliaji3oBaHe OoOJaJHaHHS, KBali(iKOBaHI JIOACHKI
pecypceu, 3a0e3nedenHs KibepOe3neku Ta 3alydeHHsI IHIIMX OpraHi3aliifHuX pecypcis.

Taxk, Nike OyB oaHi€ro 3 mepiux KOMIaHil, sika yBiiia B MeTaBcecBiT 1 BxKe MOXKe
TOBOPUTH TIPO TIEBHI JOCATHEHHs B ramysi. ['enepanpuuii qupexrop i npesuneHT Nike JIxek
JloHaxblo 3a3Ha4yMB, LI0 BXe 6,7 MiIbHOHIB moneit 3 224 kpain cBiTy BiaBinanu Nikeland —
MIKpOMETaBCECBIT OpeHly COPTUBHUX TOBapiB, moOymoBanuii B Roblox. IIpocTip mo3Bosse
KOpUCTYBayaM NPUMIPATH BipTyajbHI HOBUHKHM OpeH/y Ha CBOIX aBaTapiB Yy JOMOBHEHHS JI0
rpu y BipTyanbHi irpu Ha uiatgopmi Roblox. «Mu 3am0BosieHi TO3UTUBHUM IMITYJIBCOM Ta
eHepriero, Akl MU Bxke Oaunmo y Merascecsiti. Hapasi Nike Digital npogoBxye 3anumarucs
HAUIIBUIIIUM KOMIIOHCHTOM CBOTO PUHKY, CKJIaarodu 26% BiJl 3arajJbHOrO JOXOy HAIIOTO
openny Nike. Tomy Mu OyaemMo npoaoBKyBaTH pO3LIMPIOBATH Halle HU(POBE JIJIEPCTBO Y
rairy3i», — ckazaB [xek Jlonax 1o (puc. 3).

Pucynok 3 — MikpomeraBcecBit Nikeland
Jlxepeno: [21]
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e oquH ekcrepT raiysi, Ha AyMKY SIKOTO BapToO 3BepHYTHU yBary, — [xaner beni3z —
koHcynbTaHT Lugposoi iHimiaruBu ["apBapacbkoi mkoau Oi3HeCy, WIEH MIKHAPOAHOI paau
TUPEKTOPIB Acoriianii MOOUTEHOTO MapKeTHHTy. BiH BBaxkae, 110 KOMIaHIsAM, K1 IMOKH IO
3aliMalOTh OYiKYBaJbHY MO3MIIIO 110 BiIHOIIEHHIO 10 MeTaBcecBiTy, BApPTO BPaxOBYBATH, SIKE
MiCIle BOHH XOUyTbh 3aiiMaTH Ha PUHKY, Ta BU3HAUUTHU CIIBBIIHOIICHHS PU3UKIB Ta MPUOYTKY.
KomnanisiM moTpiOHO BHU3HAYMTH, SKi JUIS HUX ICHYIOTh MAapKETHHIOBI MOKJIHMBOCTI, Ta SK
HIBHKO BOHU 3MOXYTh 1HTErpyBaTHUCh y HOBe cepenosuie. Takox Jlxaner beni3 monae:
«bpenin 3aBkIu MOBHHHI mepeOyBaTh B PEeXUMI «crpoOyid 1 HaBuaiicsi». MeTaBcecBiT
HOTEHIIHO € HACTYITHUM €TalloM Y BUKOPUCTaHHI IHTepHETY 5K 3ac00y 3B'A3Ky Ta IPOCTOPY
JUISL CIIUIKYBAHHSI Ta 31 CHEHHS YrOJ, TOMY 3aHaJITO JOBI'O 3aJHMIIATUCS OCTOPOHb HABPSJ YU
Oyne rapHuM BapianTom» [9].

OTox Ha TyMKY eKcrepTiB, MeTaBcecBiT B MailOyTHbOMY OyZie aKTHBHO PO3BHBATHUCS
Ta HaJIaCcTh HOB1 1IHHOBAIIHI MOXJIMBOCTI Mapkerosnoram y digital cdepi. Binmivaerbes, 1mo
no 2026 poxy 30% opranmizamiii y CBITI MaTUMyThb TOBapud Ta IOCIYT'H, TOTOBI [0
3actocyBaHHA y MeraBcecBiti. OHaK Hapa3i aHaniTuku Gartner peKOMEHAYIOTb CTpUMAaTH
KOPOTKOCTPOKOBI OYIKYyBaHHS BiJl HOBOTO BIPTYaJIbHOTO CBITYy Ta iHBECTYBaTW BHOIPKOBO, a
HE MepeBUTPayaTH B KOPOTKOCTPOKOBINM MEPCHEKTUBI, TOMY IO JJIsl IIOBHOLIHHOI po3po0KU
MertaBcecBiTy Ta HOTO iHTETparii y HaIle )XKUTTS MOTPiOHO HE MEHIIE 8 POKiB.

3apoakoBuii  craH  MeraBcecBiTY, NPUCYTHIH Ha  CbOTOJAHILIHIA  J€Hb,
HiATBEPIKYETHCA TAaKOX HHU3BKOIO OO13HAHICTIO JIFOJICH CTOCOBHO JaHOI TeMH, 300paKEHOI0
Ha puc. 4.

38%
35%

21%

6%

® A HiKoNKM He YyB Npo MeTaBcecBiT
W Al yyB Npo MeTaBCecCBIT, ane He PO3yMmito, Lo Le
® [locTaTHbO 06i3HaHWIA: A PO3yMito, L0 Take MeTaBCecBiT, afie He MOAY NOACHUTM iHLWIUM

[yrke 06i3HaHNI: A po3ymito, WO Take MeTaBCecBiT Ta MOAY NOACHUTM iHLUUM

Pucynoxk 4 — OGi3HaHICTh IO CTOCOBHO TepMiHY «MeTaBcecBiT»
JI>xepeno: CKIaJIeHO aBTOpaMu Ha OCHOBI Jikepena [25]
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MapketuHroBe omnuTyBaHHs (Gartner Mmokasano, IO OUTbIIE TPETHHH CII0)KHBAYiB
(35%) wnikonmu He uynu mpo MetaBcecBiT, [Jo Toro X, TiNbKK 6% ItONIEH BBaXaroTh cebe
JIOCUTh OOI3HAHUMH Yy PO3YMiHHI MeTaBCECBITY Ta MOXKYTh PO3MOBICTH IMPO HHOTO IHIIUM.
[IpoTe, He AWMBISYMCH HA HU3BbKY OOI3HAHICTH ayaUTOpPil, Y JOBrOCTPOKOBOMY Hepioji
NPOTHO3YETHCSI aKTHBHE 3POCTAaHHS HOBOI BIpTyanbHOI Tutatdopmu. 3a naHuMu Statista y
2021 poui po3mip cBiTOBOro puHKY MeTaBcecBity craHoBuB 38,85 Minbspaa gojapis.
Ouikyetbes, mo y 2022 porii BiH 3pocte 10 47,48 minbsipaa gonapis, a motiM — 10 678,8
Minbspaa gonapis 10 2030 poky (puc. 5).

678,8

38,85
]

Po3mip puHKy MeTaBcecsity

W 2021 pik 2030 pik

Pucynok 5 — Po3mip cBiTOBOro puHKY MeTaBcecBiTy
JIxepeno: CKIaJeHO aBTOpaMu Ha OCHOBI Jikepena [20]

Jlo TOro , NpuBabIUBUM I OpPEHAIB € He JIMILIE MPOTrHO30BaHUM PIiCT JAHOTO PUHKY,
a ¥ ayauropis, npucyTHS Ha HboMmy. Tak, y MeraBcecBiTI Hapa3l HasiBHA KOHIIEHTpaIlis
IUIATOCIIPOMOYKHOI ayIUTOPii, IKa MOKe JJO3BOJIMTU cOoO1 KyMyBaTu BipTyasibHi ToBapHu. | as
TOr0, 1100 KOHKYpPYBaTH 3a HAMOLIbII MIAaTOCIPOMOKHUX NMPEACTaBHUKIB JaHOT ayauTOpii B
Maif0yTHbOMY, HEOOXIJHO IOuYaTH TOTyBaTHCA 10 3MiH Bke 3apa3. Jlns mporo BapTo
BU3HAYHUTH, SKAMH caMe IHCTPYMEHTaMH MapKETHHTY MOKHAa KOPHUCTYBATHUCh y HOBOMY
BIpTyaJIbHOMY BCECBITI Ta sKi Oi3Hec-MOAeNl HaJlaBaTUMYyTh HaWKpalll pe3yjibTaTH Yy
IPOCYBaHHI TOBapiB Ta 30UIbIIEHH] Halloi yacTku Ha digital puHKy.

OnHuM 3 HaWNepCHEeKTHBHIMIMX MapKeTHHIOBUX I1HCTPYMEHTIB Hapasl € npsami
npoodadici ecepeouni Memasceceimy (Direct-to-Avatar, D2A).

D2A — 0i3Hec-Mozens MpoAaXKy TOBapiB aBaTapam, IepeBaroko sKoi € Te, 0 BOHa He
BUMarae yrpaBJIiHHS JIAHIIOKKOM TOocTadyaHHs. bpeHau, ki BUKOPUCTOBYIOTh Mojenb D2A,
NpO/aloTh BIpTyaJdbHMH TOBap y MeraBcecBiTi ab0 IHIIMX BIpTyalbHHMX cepeJoBHIIAaX (B
irpax, BIAKPUTHUX CBITaXx) Oe3MocepeHbO CIOKMBauaM-aBaTapaM, TOOTO peaJbHUM
CHOXHBayaM, K1 MPEICTABIAIOTH ce0e K aBaTapu.

Jlauuif 1HCTpyMeHT OyB YCHIIIHO BUKOPHUCTAHUM JIOKCOBUM ITaNiHCBKUM OpeHI0M
Gucci. o cBoro 100-piunoro rosinero 6pena Gucci 30ynyBaB BipTyalbHHUH TNPOCTIp MiJ
Ha3Boro (Gucci Garden Ha irposiii mnatdopmi Roblox (puc. 6). I'paBui mornu BigBigaTH
TEMaTU4HI KIMHATH, IPUMIPATH Ta KYIUTH aKCecyapu JJIsl HOCIHHS y Ipi.
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Pucynok 6 — Gucci Garden B Roblox
Jlxepeno: [17]

Tak, Hanpukiaz, BipryansHa cymka Gucci Dionysus Oyia nmpogana B MeraBcecBiTi 3a
4115%. pu yomy y ¢ismunomy marasuni BoHa komtye $3400. Tak, crmoxuBadi roTosi
IUTATUTH OUITbIIE 3a BipTyaslbHI TOBAapH, OCKUIBKHM JOCBiJ iX mpuaOaHHS y MeraBcecBiTi €
Hapa3sl yHIKaJIbHUM, @ TOMY JIOPO’KYMM, HDK 3BUYaHUIN BI3UT 10 Mara3uHy.

Came CTBOpEHHS 3aXOIUTIOI0Y0I MAPKETHHIOBOI KaMIaHii Mae BUpIIIAIbHE 3HAYCHHS
JUId 3aJlydeHHS KII€HTIB Ta JOCATHEHHs Yycmixy y MertaBcecBiTi. 3TiIHO 3 1HAEKCOM
Experience Brand Index, Openam, siki 30CepelKeHI Ha CTBOPEHHI CIOKHBYOTO JIOCBIIY,
OTPUMYIOTh Ha 25% Oiibllle JOSJIBHOCTI 10 OpeHAy, HDK Ti, SIKIi LIbOro He poOnath [24].
OCKUTBKH JIOSUTBHICTh CIOXKHBAUiB € OJHMM 3 OCHOBHUX aKTHBIB Kamitaimy OpeHmy, To ii
HiABUILEHHS CIPHUsi€ HAPOIIEHHIO KamiTamy OpeHay Ta 10/1aHoi BapTOCTi.

Jnist Toro, m00 OIIHUTH JIOSUTFHICTH CITOKMUBAYiB 10 OpEHAY, a TAaKOK BUSBUTH iHIII
JDKepesia KariTaiay KOMIIaHiIM MepioAnYHO HEe0OX1HO MPOBOJUTH ayauT Openay. Ha BiaMiny
BiJl 3araJbHOTO MAapKETHHTOBOTO ayAWTy, ayAuT OpeHay € OiIbIl 30Cepe/KeHUM Ha
CHOXHBayax MPOLIECOM, III0 MAa€ Ha METI OLIHUTH CTaH OpeHAY, PO3KPUTH JKepena KamiTary
OpeHmy Ta 3ampoONOHYBATH METOJM YIpaBliHHA HUMH. llpu mepexoii KommaHid 10
MertaBcecBiTy naHUil BceOIUHMI Orisg OpeHny, € He MPOCTO KOHKYPEHTHOIO MepeBaroro, a
BJIacHE HeoOximHicTio [11].

Takox TepCcHeKTUBY BOAYAIOTh y npamux npooasxcax y peanvhicms (Direct-to-
Consumer, D2C).

D2C — 6i3Hec-Monenb MPOJAXiB TOBapiB, y sKIA HUIAX KIIIEHTAa MOYMHAETHCS Yy
BIpTYaJIbHOMY CBITi, a 3aKiHUY€ThCS y peaibHOMY. ToBap, 3aMOBIICHUH aBaTapoM CIOXHBada
y BIpTyaJbHOMY MarasuHi OpeHay B MeTaBcecBiTi, JOCTABIAETbCA KIHIIEBOMY CHOXHBaueBi
npsimo noaomy. IlepeBaroro D2C € Te, mo gaHa MoOJeib J03BOJIIE OpeHJAAM BUXOJIUTH Ha
pUHOK 6e3mocepeIHb0, TOOTO 6e3 MoCepeHHKIB.

Takoro cTparteriero, HampuKIad, Xoue ckopucratucss McDonald's — HaiiGiIbIIa y CBITI
Mepeka pecTOpaHiB IIBHUIKOTO XapuyyBaHHs, sKa BXKe IMOjaia psiji TOBAPHHUX 3HAKIB JUIs
BIPTYaJIBHOTO PECTOpaHy, SKUH JOCTABIATHME 1Ky OHJaiiH Ta ocobucto. Y McDonald's
BBAXAIOTh, 110 MOEAHAHHS BIPTYyaJbHHUX Ta (hI3MUYHUX ACIEKTIB CTaHE AY)KE€ NPUOYTKOBHUM,
€.B. I'nimeyvxuii. C.0. Jlebedenxo. O.C. Jlumap. Mapxemune y memanpocmopi 127




ISSN 2522-9087  (Print)

Marketing and Digital Technologies Volume 7, No 2, 2023 ISSN 2523-434X (Online)

OCKLUJIbKM MeTaBCeCBIT Bce OiIbIle HAOUpae MOMyJIIpHOCTI. Takuii KPOK JO3BOJIUTH THM, XTO
nepeOyBae y MertaBcecBiTi, B3atu Ky B McDonald's, He Buxomsuu 3 MeraBcecBiTy Ta
oTpumatu ii y peambHOMY CBITi. «Bu Tycyerech B MeraBcecBiTi 1 3romoanieTe. Bam He
notpiOHO 3HIMaTu rapHiTypy. Bu 3axoaute B BipTyanbHuid pectopaHn McDonald's i
PO3MIIIyETE 3aMOBJICHHS, SIKE MPUOY/IE 0 BallIUX JBEPEH TPOXH Ii3HIIIE)», — 3asIBUB CKCIIEPT
McDonald's J>xom I'epoen [22].

binpm TpamuniiHUM 1HCTPYMEHTOM NIPOCYBaHHS y MeTaBCecBITI € Oe3nocepeons
peknama, ToOTO BUKOPUCTAHHS METOMIB CTAapOi LIKOJIM y HOBOMY cepenoBuIli. MaeTbcs Ha
yBa3l pO3MIIIEHHS 30BHINIHBOI pEKJIaMH Ha BIPTyaJlbHUX peKJIaMHHX muTax. I[lepeBara
JTAHOTO 1HCTPYMEHTY Y TOMY, IO BiH J103BOJIsi€ OpEHIaM OXOIMUTH JJOCUTH BEJIHKY ayJUTOPIIO,
4acTo 3a JOCTYIHIIIOI I[IHOK, HDK uepe3 TpaauiiiiHi kaHamu. 1 mpukiagy, KOMIIaHis
Calvin Klein HemomaBHO iHBecTyBaja y BIpTyalibHI BHYTPIIIHBO-ITPOBI PEKJIAMHI IUTH Y
MertagcecaiTi (puc. 7).

Pucynok 7 — Peknama Calvin Klein B MertaBcecBiti
Jlxepeno: [6]

Takox TpanuiifHUM, ajie He MEHII JIEBUM Y METaBCeCBITI € iH@oenc mapkemune.
[Tinxin monsArae y mpocyBaHHI OpeHy BIUIMBOBUMH O0cOo0aMHu, alie BipTyaabHUMH. BipTyanbHi
1H(II0eHCepH 3a3BHYall pO3pOOJISAIOTECS CTOPOHHIMU KOMIIaHISIMU Ta MPOCYBAaIOTh TOBapu
yepe3 ColialbHI MEpexi, SK 1 TpaauliiiHI BIIMBOBI ocoOu. [HOAI OpeHIu CTBOPIOIOTH iX
BJIACHUMH CHJIAaMH, OTPHUMYIOUM IIOBHMM KOHTpPOJIb HaJ TBOpYMM mpouecoMm. Jlanui
IHCTPYMEHT Ma€ YUMajio IepeBar y MOPIBHAHHI 3 TPAAULIAHUM 1H(IIOEHC MapKEeTHHIOM,
OCKUTbKM € Habararo AeleBUIMM Ta OUIbII KOHTPOJIbOBAaHUM BiacHe OpeHmoMm. Jlo Toro x,
BUKOPUCTOBYIOUM BIpTyaJbHHUX 1H(]IIOCHCEPIB, OpeH/laM BIAETbCS OXOMUTH MaKCHUMAaJIbHO
BEJIMKY KUIBKICTh CIIO’KMBAYiB, ajke caM ()akTOp HOBHM3HHM BXK€ NPUBEPTAE yBary A0 LUX
JOJIEH.

Y CHIA pesxi HalnomynspHIII BipTyalbHI 1HQUIIOEHCEPH BXKE MarOTh MUIbHOHU
nocnigoBHuKIB. Oanicro 13 HalnmpumitHimuX € Lil Miquela — BipTyansHUil iHGIOEHCED 3 3
MUIbIlOHaMU MiANUCHUKIB K B Instagram, tak 1 B TikTok. Ilpu yomy Te, mo BoHa poOoT, HE
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3aBaJAWIIO i JKUTH CBOIM JKHTTSAM, IyOJIIKyBaTH Bie0OJIOTM Ta 3yCTpidaTHUCS 3 IHIIUMH
BIpTyaIbHUMH JIFOIbMU. BoHa mpalltoBaa 3 pisHUMH OpeHIaMU 3 iHIYCTpii MOAH (TaKUMU SIK
Dior, Prada, Calvin Klein), enektponiku (Samsung — puc. 8) Ta aromo0ineit (MINI).

@ liimiquela @ « Following
Paid partnership with samsungmobile

@ liimiquela @ As a robot, I've found that
humans really like to tell me what |
can't do. #TeamGalaxy and my
@samsungmobile bb Samuel
Phonington Ill remind me that anything |58
is possible. #DoWhatYouCant today w
v\ #ad

‘ blawko22 @ Ayyyy you said it!

bermudaisbae @ A STAR IS BORN
BBY W ¥

@ tonyy.r Bust down botiana

oQd W

496,121 views

Pucynok 8 — Peknamua inTerparis Lil Miquela 3 Samsung
Hxepeno: [26]

[Ipote nmepexin 31 3Buuaiinoro digital MapkeTHHTY 10 MapKETHHTY B MeTaBCeCBITI HE
3aBXIM O3HAaya€ 3MIiHY BCi€i MapKeTHHIroBOi crTparerii. [[ns mouarky OpeHumam Oyrie
JOCTaTHRO  BUKOPUCTOBYBATU  HApANelbHUll  MapKemune, TOOTO  BIATBOPIOBAaTH B
napajeIbHOMY BipTyallbHOMY CBITI T€, III0 BOHU MPOMOHYIOTH Y pearbHoMy XUTTi. Lle Oyne
HE JIMIIE MPUPOIHUM METOJOM BXOAy B MeTaBCecBiT, ajie i aBTEHTHYHUM CIIOCOOOM OyTH
MOMIYEHUM.

[Ipu BUKOpHCTaHHI ILOTO IHCTPYMEHTY BapTO BPaXOBYBATHU, [0 KPUTUYHO BaKITUBUM
aCMeKTOM TMapaJieIbHOTO0 MAapKETHUHTY € HOro Opil€HTallis Ha 3a0e3MedeHHs MmapajieabHOTo
G yHKIIIOHYBaHHS KOPUCTYBadiB y 000X CBiTax: pealbHOMY Ta BipTyaiabHOMY. Lle o3Hauae, 1o
POrpaMiCTH TOBUHHI 3a0€3MEeYUTH Yy3TO/KEHICTh Ta Oe3nepeOiliHICTh Mepexony 3
peanbHOCTI Y MeTaBcecBiT, 3 iHIUBITyaTbHOI B3a€MOIIEI0 3 KOKHUM KOPHUCTYBAuEM.

[Ipuknanom epexkTUBHOrO 3aCTOCYBAaHHSI 111€1 MapKETHMHIOBOi CTpaTerii € CIiBIpans
Balenciaga i3 Fortnite (puc. 9).

Pucynok 9 — Konab6oparis Fortnite x Balenciaga
Jlxepeno: [15]
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[Ipotsirom oxHOro Micsld TpaBlLi MOINIM NpUAOATH AJE CBOro aBaTapa LU(POBHIA
0T, HATXHCHHUW Tpeameramu Balenciaga, y BipryanbHOMy OyTuKY Openay. PeansHa cepist
Fortnite x Balenciaga Takoxx Oyna gocTymHa B IesKuX Mara3uHax Balenciaga Ta Ha ixHbOMY
BeO-caiiti. [Ipm YoMy Ti cCHoxuBaui, $Ki KyIyBalu pealbHUN OJAT, MapalelbHO
po30s0KyBanu BipTyanbHu# onar Balenciaga Metaverse y Fortnite.

OTtxe, Hapasi 3’SBISETbCA HOBHU CBIT, B SKOMY MH 3MOXEMO HE JIMIIE TpaTH Yy
BIpTYyaJIbHOMY IPOCTOPI, a i MPOKUBATH HAIlle NapajelibHe BIpTyalbHe KHUTTSI. MeTaBcecBIT
nependadae 3MATTS pi3HUX (PopMm UdPOBOi peallbHOCTI 3 BJIACHE TI€IO, Ky MU BBAKAEMO
CIPaBKHBOIO, Yy PE3YyJbTaTl YOrO CTBOPIOETHCS MEBHUM CHIIBHUM HPOCTIp, L0 MOEAHYE
peaybHMA CBIT 13 TU(POBUM.

MapkeTonoraMm BapTO TOYaTH TOTYBAaTUCS JO 3MiH BXe 3apa3, abu mepimmMu
BUKOPHUCTOBYBATH TMOTEHINa MeTaBcecBiTy y npodeciitHiii aismmpHocTi. HaliepekTupHime 1e
BAACTbCs 3poOuTH 3aBasku TexHojorii Big Data, ska n03Bosiss€ KOMIIaHISIM YCIIIITHO
MpaIlOBaTH 3 PETYISAPHO OTPUMYBAaHUMH BEIIMKHUM OOCsITamMH po3pizHeHoi iHdopmarlii mpo
CBOIX CIIOKHMBAYiB HE SIK MPO €IMHY Macy, a MPO KOKHOTO KiieHTa okpeMmo. Lle 00yMoBUTH
nepexis 10 nmepcoHipikoBaHOro OOCTYroBYBaHHS KIIIE€HTIB 3 aBTOMATHYHUM (OPMYyBaHHIM
IHAMBIya bHOI MAapKETHHTOBOi NpPOTpaMM ISl KOXKHOTO CIOKHMBaya. Y  pe3ynbTari
3pOCTaHHs PiBHS pelieBaHTHOCTI iH(OpMaIlii 11010 CIOXKUBAYiB, MPUCYTHIX y MeTaBCecBIiTi,
KOMITaHISIM BIACThCS 3HAYHO TIABUIIMTH €(QEKTHBHICTh MAapKETHHIOBUX 1HBECTHIIIH,
3ay4yeHHX y BIpTyallbHI MapKETHHIOB1 KoMmaHii [§].

3rigHo 3 omuryBaHHAM Forrester B2C Marketing CMO Pulse Survey, npoBenenoro y
2022 poui, 76% xepiBaukiB B2C-mapketunry B CIIA nnaHyroTh iHBECTYBaTH 4YaCTUHY CBOI'O
MapKETHHTOBOTO OIOJUKETY B IIsUIBHICTB, MOB’s3aHy 3 MeTaBcecBiTOM, bOTO poKy. Ilporte
Nepil HiXK 1HBECTYBAaTH OpEeHIU MOBHHHI BIAMOBICTH Ha MEBHI MUTaHHS, SKi BU3HAYATUMYTh
JOIUIGHICTE 1HBECTUIIH y MeraBcecBit. HalironopHime 3 HuX: «Yu € WiTKO BH3HAYCHA
0i3Hec-meta y MerascecBiti?» [27].

Ha crorognimHiii AeHp € KiJbKa MPUYHH, Yepe3 SKi KOMITaHii TOTOBI iHBECTyBaTu y
MertaBcecBiT. [lo-niepiie, BiH A03BOJIsSi€ KOMIIAHIIM B3a€MOJIIATH 3 KIIIEHTAMH y HE3BUUYHUUN
crocid, 1m0 HE TUIBKK JOMOMAara€ KOMMAaHIsIM BUIUIUTHCH, a W MIABHUIILYE JIOSIBHICTH [0
OpeHy yepe3 MiABHILEHHS KIIEHTCHKOTO JOCBITY cepel croxkupauiB MinieHianiB (Gen Y). [lo
MOKOMIHHSA Y TpUUHATO BigHOCUTH Jroxe 3 1981 mo 1996 pik HapoIKeHHS. sKi
XapaKTepU3yIOThCs 3a3BMYail THM, 110 BUKOPUCTOBYIOTh TaJKETH AJIsl pOOOTH, a CoLialbHI
MepeKi AJIs po3Bar.

ITo-gpyre, MeTaBcecBIT ciyrye miaTGoOpMOIO AJsl pO3MIUPEHHS KaHalB AUCTPUOYIIT
— OpeHIM MOXYTh CTBOPUTH BIpTyasibHI aHAJOrH CBOIX (PI3MUHUX TOBApIB Ta MPOJaBaTH iX B
MertaBcecBiTi. Ilpore oaHi€l0 3 OCHOBHUX IPUYUH, 4Yepe3 Ky KOMIIaHii HalllleHI Ha
MeTtaBcecBIT, € MOXKIIUBICTh 3aJy4eHHS HOBOI IUIOBOI ayAMTOpii, a caMe MOKOJIHHA Z —
mozeit, HapopkeHux 3 1997 mo 2010 pik. Gen Z xapakTepu3yeThCsl BIAKPUTICTIO 10 HOBUX
TEXHOJIOT1H, aKTUBHOIO MISUTBHICTIO B COIIAJIbHUX MEpeXax Ta OpUriHaibHICTIO. [laHe
MOKOJIHHA OUIBIIICTh CBOTO Yacy MPOBOJUTH y raJuKeTax, ToOMy ja0ae mpo cBiid 1udpoBuii
BUTJIsA (podii).

baraTo koMmaHiii Hapa3i CTHKAIOTHCS 3 HU3BKOIO 3aTyYEHICTIO CIIOKMBAYIB TTOKOIHHS
7, OXOIUIEHHS SIKUX Yepe3 KJIaCHYH1 KaHalli KOMYyHIKallii He € HaaATO eheKTUBHUM. Tomy NS
CHUIKYBaHHS 3 JJAaHOIO ayTUTOpi€t0 OpeH M 00MparoTh CollianbHi Mepexi abo )k MeTtaBcecBiT,
KU NpU MpaBUJIBHIN 1HTErpallii B peKkjaMHy CTPATEriio, 1a€ MOKIUBICTh 3HAYHO M1ABUIIUTH
3amydeHicts Gen Z.

Bizememo ans mpukinany Openn Vans. Ilicng crmiBmpami 3 JeskuMH 3 HalOUTbLIMX
notouHux Iuiatpopm MeraBcecBity, Takux sk Fortnite Ta Roboblox, 6penn ckeitOopauHry
3allyCTHB  3aXOIUTIOIOYMN  BIPTyalbHHM CKEHTHapK, SKUH JO3BOJMB KOPHCTyBauam
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cripoOyBaTH HOBI TPIOKK Ta 3apOOUTH Oanu, 100 BUTPATUTH iX y BIPTyaIbHOMY MarasuHi.
Bpenn BusiBUB, 110 HAa CHOTOJHI MapK BiaBigano 48 MiNbIHOHIB BiABiAyBauiB, 110, Y CBOIO
4yepry, MiABUIIIIO BIli3HABaHICTh OpeHay cepen 13-35-piuHux.

SIkmio posrisgaTi MeTaBCcecBiT SIK JJOBMOTPUBAIY 1HBECTHIIIIO, TO 3 HOTO JTOTIOMOTOIO
KOMITaHi1 TaKOXX 3MOXYTh 3aJy4UTH HOBE IMOKOJIHHA Ajnbda. 3a manumMu aemorpadidHoi
craructuku Roblox monan 50% kopuctyBayiB € MomomuMu 3a 13 pokiB, a OTXKe, HANIEKATh
0 TOKOJiHHA Ajbda. 3amydeHHS JaHOTO CETMEHTY ayauTopii € HeoOXigHuM B
JIOBTOCTPOKOBUX CTPATETisX, OCKIIBKU B3a€EMOJIisI TUTHHH 3 OPEHIOM Y paHHbOMY Billi Oy/e
3arMoOpPyKO0 MIBUIIEHHS JOSUTBHOCTI 10 KOMIIaHii I[bOTO CIIO)KMBaYa yepe3 JeKUIbKa POKiB.

OTOX KOKHE HACTYIHE TOKOJIHHS BUMAarae OUTBINOI IHTEPAKTHUBHOCTI 3 OpeHaoM,
TOOTO IMEPCHBHHUX aJIbTEPHATUB — IHTEPAKTUBHOTO OHJIAHH-KOHTEHTY, SIKHIi CTAHOBUTH JIHIIIC
3% Big yCchOr0o KOHTEHTY, HAsIBHOTO B Mepexi. ToMy MOXHa CIpOTHO3YBaTH, L0 Ha 3aMiHy
nacuBHUX (opM KOHTEHTY, Takux K Qororpadii, iHdorpadiku Ta Bigeo NpHiiae
6e3nocepeIHbO KOHTEHT y MeTaBCcecBiTi.

[Ipu 1pOMy 3 KOXHHM JHEM iHTerpaiiss MeTaBcecBiTY B MOBCSKICHHE KHTTS
301IBIIY€ETHCS, 3aJICKHO BiJl MMOKOJIHHS CIIOKKMBaviB. Pa3oM 3 MM MOBEAiHKa KOPUCTYBadiB
MertaBcecBiTy TakoX mifyarae 3miHam. Coigyloud TEHIEHIIsSIM, CHOXKMBa4yl MOYUHAIOTh
n0aTH Mpo 30BHINIHIN BUTIIA CBOIX aBaTapiB, sSIK MpO CBii BiaacHui, kynytoun iMm NFT omsr
Ta akcecyapu. OTxe, 3aleXHO BijJ IIed Ta MOKOMiIHb, Ha SKI OPIEHTYETHCS KOMIIaHis, a
TaKOXX iHTerpamii MeTaBcecBIiTy B HTTS CIIO)KHMBAYiB, M0 Oy/le 3yMOBJIIOBAaTH 3MiHH Y iX
MOBE/IiHIII 3 BIPTyaJbHUM CBITOM, Y KOMIAHil 3MiHIOBAaTUMETHCS MOJIE JUII MapKETUHTOBHX
IHCTPYMEHTIB.

VY3aranbHeHa iHGoOpMaIis MMI0A0 3aJEKHOCTI BUKOPUCTAHHS MEBHUX MapKETHUHTOBHX
IHCTPYMEHTIB BiJl 0COOIMBOCTEH MOBEIIHKH KOHKPETHUX MOKOJIHB IIIbOBUX CIIOKHMBAYiB Ta

piBHs iHTerpaiii MetaBcecBiTy y iX KUTTS 300paxkeHa Ha puc. 10.
iHCTPYMeHTH

Mokoniuua
uinboBoi
ayaouTopii

PiBeHb iHTerpauii

Oco6nueocTi
cnoXuB4oi
noseAiHkn

MeTaBcecBiTy
B XUTTA

. _ XouyTe cnpobyBaT Wock
He ':TE;ZESE:H"M HOBE + XO4yTbk 6yTH MapanenesHi Nnpoaai
3aunBoBaHUMMM
Y gen
BukopucTtoByeTbCA DiznuyHWiA ToBap GpeHay MapanensHi Nnpoaaxi +
iHKONK 3 B peansHOMY XUTTI € online-to-offline npoaaxi +
po3BakankHoK MeToK HeoGxiaHicTo offline-to-online kynieni
BukopwuctoByeTbCst I\?;'rlanyg.r;i .I-Bpe:gﬁ':}-;’::fi Online-to-offline npoaaxi +
YacTo AN cninkyBaHHA Z gen ' : pea ' offline-to-online kynisni +
g ToMy hisudHMIA ToBap
Ta po6oTn IHcbNOEHC MapKeTUHI
3anULIAETLCHA BAXKMUBUM
MiknyrTecs Npo Online-to-offline npogaxi
BUKOpUCTOBYETLCA Ha 30BHILLHIA BUIrMsa GBOro + IHPNEeHC MapKeTUHr +
woneHHin ocHoBsi aBaTapy Tak camo, fK i Mpami npogai aBatpam
npo cein BcepeawvHi MeTtaBscecsBiTy
e
Alpha gen
30BHILWHIA BUrNaA IHCPIOE@HC MapKeTUHT +
Mu NpoxXuBaeMo / ~ A -
Halworo aearapy € Mpsmi npoaaski aBaTpam
napaﬂ;g::ee;?:rﬂ B BAXKMUBILLMM, 3a HaLl BCcepenwHi Metascecsity +
30BHIWHIA BUrNsa Peknama Ha G6inGopaax

Pucynok 10 — Mopaenb BUOOpYy MapKeTHHIOBUX 1IHCTPYMEHTIB B 3aJI€KHOCTI Bl PIBHS

iHTerpauii MeraBcecBiTy
JIxxepeso: po3poOiIeHO aBTOpaMu
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Jlana Mojenb IMOKa3ye OCOOJIMBOCTI CIOXKHBYOI TMOBEIIHKH JUISl PI3HUX TOKOJIIHb
[IbOBOI aynTOpil B 3aJIEKHOCTI BiJ piBHS iHTerpaiii MeTaBcecBiTy Ta J03BOJIE€ 3pOOUTH
BUCHOBKH II10/I0 BUKOPHCTaHHS KOMITaHISIMA KOHKPETHUX MapKETUHTOBUX IHCTPYMEHTIB ISt
PI3HUX IUILOBUX CETMEHTIB.

BHCHOBKH 3 1aHOTO0 JOCJII:KEHHS | NePCNeKTUBY MOJAJIbIIMX PO3PO0OK 32 JaHUM
HANPSIMKOM. 3aBJISKH MIPABUILHOMY MiA00pYy MapKETHHIOBUX IHCTPYMEHTIB y MeTaBcecBiTi,
MOTEHIIIHHI CHOXXKMBa4l OTPUMYBATHMYTh HOBUW 3aXOIUTFOIOYMN JOCBiA, a MiANPUEMCTBA
3MOXKYTh IpOJaBaTH  BIpTyasibHi 1HUQPOBI NPOAYKTH  Oe3mocepeiHb0  MUPPOBUM
«1ICHTHYHOCTSIMY» CIIOYKMBAviB, OJJHOYACHO MIJIBUIIYIOYH IMi3HABAHICTh cBOro Opennay. [losBa
i€l iHHOBaIitHOI Oi3HEc-Mozenl TpaHCPOPMYE B3a€MOBITHOCHHU MiXK CIIO)KMBaYaMH Ta
HiIPUEMCTBAMH, JIOCBIJ Ta 3IYYCHHS 10 OpEHAMHTY, CIPHSE ITiIBHIIEHHIO €KOHOMIYHOT 1
COITIAIbHOT CITOKUBYMX IIHHOCTEHW. | X04a OCHOBHI MapKETHHIOBI CTparerii, SKi MOXYTh
BUKOPHCTOBYBATHCS MAapKETOJIOraMu, BXKE€ BUJUICHI, iX Ge3nmocepeiHe BUKOPUCTAHHS BCE I
3aJIMIIAETHCS HEOAHO3HAYHUM, a TOMY BIJIKpUBA€ BEIUKY KUTBKICTh MOXKJIMBOCTCH LIS
excriepuMeHTiB. [le mae MapkerosioraM JTOCTaTHRO MOMIJIMBOCTEH I TOro, mo0 OyTh
VHIKQJIBHUMH Y CBOIX WiJX0JaX, a TaKOXX BIJIKPUBAa€ HOBI TOPU30HTU JIJISl TOAAJIBIIUX
HAyKOBHX JOCIIDKEHB JTaHOT TEMH.

B Toii e uac, He3BaKarO4YM Ha MPOTHO30BaHI 3HAYHI MOXJIMBOCTI Merampocropy,
KUTbKA CKJIQJHUX MapKETHHTOBUX MMUTaHb 3IMIIAIOTHCS O€3 BIAMOBI I, HAIIPUKIIAT, SIK MOXKHA
BIMOBiAaNbHO TOOyayBaTH MetanpocTip K O€3MEXHUN PUHOK, MOETHABIIM HOro 3
¢Gi3MYHUM IIOMIHTOM; YW ICHYIOTh $KICh PH3HKM a00 eTW4Hi mpoOjeMH, TOB's3aHi 3
BIpTYaJbHOIO B3a€EMOJi€l0 MK OpeHaamu, mMpoBaiaepaMu MiaaTdopM, CHOKMBAYaMH Ta
aBiaTopaMd; YMd MalOTh KOMIIaHIi JOCTaTHIO OOYHUCIIOBAIBHY 1HPPACTPYKTYpy, MI00
HiATPUMYBATH CEPBICU 3 MIATPUMKOIO MeTanpocTopy, 1 uu OyAyTh Taki CepBiCU JOCTYIMHUMH
JUISL TTIOJICH OyIb-SIKOTO BIKY, 30KpeMa i JIFOACH MOXWUJIoro Biky. Jlns momonaHHS IHX
BHUKJIMKIB MapKETOJIOTH ITOBUHHI B3STH Ha ce0e 3000B's13aHHS 3MEHITUTH KUTBKICTh €THYHHX 1
MOpaJbHUX TOPYIIEHb Yy MeranpocTopi, pO3BHBAIOYM  BIANOBiAAaJIbHE  YIPaBIIHHS
MetanpoctopoM. HeoOxinHo copmyBatu kepiBHI OpuHLHUINU y chepax KOHGIACHIIHHOCTI
JaHUX, Ki0epOe3neKku, peryIroBaHHs MIaTopM Ta CTaHIAPTIB AOTPUMAHHS MAPKETUHIOBUX
HOPM, a TaKOX CHPaBEIMBOCTI, PI3HOMAHITHOCTI Ta IHKIIO3UBHOCTI 10 BCHOMY JAHITIOKKY
CTBOPEHHS I[IHHOCTI JIJIs CIIOKMBAYIB.
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Marketing in the Metaverse.

The aim of the artice. The purpose of the article is to research marketing tools that can be
used by brands in the Metaverse, and to develop a scheme for their use, taking into account the
characteristics of the generations that the company is targeting.

Analysis results. Currently, the Metaverse is in its nascent stage, but there are already huge
opportunities for marketers in the future because the Metaverse is not just a new short-term trend, it is
a platform of the future, a new step in the Internet era. Although augmented reality technologies
provide an opportunity to make business decisions not in the usual corporate time, but in the so-called
"Internet time", the formation of the concept of the communication model in the context of the
commercialization of digital assets of the metaspace is insufficiently defined. This forces marketers to
think about how they can adapt their strategies to compete in a "virtual" future in the metaspace.

The article defines the constructs of metalanguage in the system of recommendations. The
considered features of marketing strategies and tools in the Metaverse are illustrated with examples of
their successful application depending on the conditions of working with consumers. Generalized
information is given on the dependence of the use of certain marketing tools on the behavior
characteristics of specific generations of target consumers and the level of integration of the
Metaverse into their lives, as well as a model of the choice of marketing tools depending on the level
of integration of the Metaverse has been developed.

Conclusions and directions for futher research. Due to the right selection of marketing tools
in the Metaverse, potential consumers will receive a new exciting experience. In turn, businesses will
be able to sell digital products and NFTs at exorbitant prices while increasing their brand awareness.
Although the main marketing strategies that can be used by marketers have already been highlighted,
their direct use is still ambiguous, and therefore opens up a lot of opportunities for further scientific
research on this topic.

Keywords: Metaverse, Metaspace, marketing in the Metaverse, sales in the Metaverse,
consumer behaviour in the Metaverse, immersive time, digital marketing strategies, marketing tools in
the Metaverse.
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The article describes the application of the machine learning method, namely the
backpropagation algorithm, in order to optimize managerial decision making when developing a
marketing strategy. A qualitative analysis of data processing has been carried out, which proves the
relevance of using the backpropagation method in marketing interpretation. Using the example of a
task with the choice of hashtags for social media, a five-step model has been built step by step, which,
after passing through many iterations of machine learning algorithms, could automate the solution of
problems similar to the original one. The step-by-step process of machine learning has been described
in terms of logic, mathematical functioning and programming. KPIs to assess the accuracy of the task
by the model have been highlighted. An example of comparing the base KPIs of two models to select a
more accurate one has been given.
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Statement of the problem in general form and it’s connection with important
scientific or practical tasks. Modern marketing is inseparable from working with data. Data
is a fundamental element in marketing decision-making. It enables brands to gain insight into
customer needs and preferences, as well as analyze market trends and evaluate the
effectiveness of marketing campaigns. Based on the data obtained, the most effective ways of
promoting the product could be selected, as well as determining the most appropriate
elements of the marketing strategy (choosing marketing and advertising channels, setting
optimal prices for products, creating more exact and convincing messages, etc.). In general,
the use of data in the development of a marketing strategy allows a brand to make more
accurate and confident decisions, as well as to use resources more efficient and to improve
marketing campaign results.

Due to the open access to the functionality of the Generative Pre-trained Transformer
(GPT) 3.5 and the partially open access to its algorithms, a marketing buzz, that has formed
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around the neural network, comparable to the informational boom of a truly pop cultural
phenomenon. The effect of neural network demand has scaled both to later versions of GPT
(including those that are only at the design stage) and to other neural networks, especially text
ones, which have appeared and appear one after another since the creation of computer
programming and machine learning processes. With the advent of the GPT phenomenon, the
abbreviation Al (Artificial intelligence), although not 100% appropriate, has gained logical
justification for its existence. Demonstrated leaps in development, based on big data and
machine learning methods, in practice confirmed their value and expediency. With empirical
evidence that ANN (Artificial Neural Network) learning algorithms are effective, it makes
sense to think about how these algorithms could be applied in other areas.

Analysis of the latest research and publications, which initiated the solution of
this problem on which the author relies. The hypothesis of the relevance of using machine
learning in marketing management and marketing strategies development is due to the
essence of modern marketing. The processes of informatization and digitalization are still
unstoppable, and marketing, as a field of knowledge, has been qualitatively integrated into the
concept of Digital Humanities.

Digital humanities (DH) is an area of scholarly activity at the intersection of
computing or digital technologies and the disciplines of the humanities. It includes the
systematic use of digital resources in the humanities, as well as the analysis of their
application [1,2].

There are parallels in neural network algorithms and marketing process algorithms. A
common task for both algorithms is to determine the most effective ways to achieve goals.
There are many informational models, the essence of which is to optimize marketing
processes (e.g. spreading activation methods or the model for brand influence) [3,4].

An ANN algorithm usually consists of several stages: processing input data, analyzing
its features, training and optimizing the model, and outputting the result. The most common
ANN training method is backpropagation [5,6]. Similarly, a marketing communications
algorithm may include the following steps: analysis of the target audience and its preferences,
content creation, distribution of content on relevant platforms, analysis of the results and
optimization of the strategy depending on them.

Both algorithms can also use machine learning and artificial intelligence techniques to
optimize results. For example, a neural network could be used to determine the most effective
content that will be most interesting to the target audience, and a marketing communications
algorithm can use A-, B-testing methods to determine which content is most effective in
achieving goals.

Thus, both algorithms have common principles and tools used to achieve their goals
and can complement each other to achieve the best results.

Highlighting the previously unresolved parts of the general problem to which the
article is devoted. There are many informational models, the essence of which is to optimize
marketing processes (e.g. spreading activation methods or the model for brand influence)
[7,8]. However, marketing management and managerial decision-making regarding the
elements of marketing strategies remain the least automated actions on the part of
management. The development of neural networks and machine learning in recent years has
shown a qualitative leap and has proved the possibility of automation and adequate
performance of tasks that are based on data analysis. This is the reason to use ANN
algorithms for marketing actions.

Formulation of the purpose of the article. The aim of the article is to transfer the
algorithms of learning methods for neural networks to informational models used for
marketing purposes.
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Statement of the main material of the research with full justification of the
scientific results obtained. An artificial neural network is a machine learning model that
consists of several layers, each of which contains several artificial neurons. Each neuron
receives input data, processes it, and passes the results to the next layer. The neural network is
trained on a large number of examples to determine the optimal weights of connections
between neurons that provide the best performance in the task that the network solves.

There are many methods of machine learning, they can be classified by the type of
neural network architecture, by the type of learning, by the type of tasks being solved, etc. [9].
Each of the methods has its own advantages and disadvantages, and the choice of method
depends on the specific task and available data. Point extrapolation of specific methods may
be applicable to specific marketing processes. The most versatile ANN training method is the
backpropagation method.

Backpropagation is a neural network training algorithm that is used to calculate the
error gradient of a model over network parameters. It allows to optimize the parameters of the
neural network which can predict the output values with the smallest possible error.

The description of the backpropagation algorithm was proposed in 1986, although in a
rough form this method had been described and used by that time for more than a decade [10].
However, since then the algorithm has undergone many improvements and variations. In 2015
an optimization method that uses adaptive second-moment estimates of gradients to
automatically adjust the learning rate during backpropagation was proposed. This method
proved to be effective and quickly became one of the most popular optimization algorithms
for neural networks [11].

In a 2020 scientific paper this method is described as suitable for solving problems of
classification, regression and clustering in marketing. However, the algorithm of the method
is more universal and its marketing potential is wider.

Let’s consider an example of a neural network consisting of three layers: input, hidden
and output. The neurons of each layer are connected to the neurons of the next layer. Each
neuron of the input layer receives feature values as input, and each neuron of the output layer
outputs a model prediction value. The goal of backpropagation is to change the weights and
biases of the neurons in such a way as to minimize the prediction error. In the marketing
interpretation, the input layer is the initial arguments of the mathematical function of the
marketing strategy (quantitative parameters of the market, the production capacity of the
company, the price of the goods, etc.). The output layer is the values of the function for given
variables (projected demand, profit, audience coverage and other depending on the semantic
content of the function, which is the marketing task). The hidden layer is the process of
adjusting the given variables to achieve the desired result.

The backpropagation algorithm consists of the following steps:

e Forward propagation: the input data is fed to the input layer of the neural network,
then the values are fed to the hidden layer, and finally to the output layer. Each neuron
calculates the weighted sum of its input values, applies an activation function to it, and
passes the result to the next neuron.

e Error calculation: after forward propagation, the difference between predicted and
expected values is calculated. This difference is called loss.

e Backpropagation: starting at the output layer, the error is propagated back to the
hidden layer and then to the input layer. Each neuron calculates its contribution to the
error and passes this information back along the connections.
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e Gradient calculation: after backpropagation, the error gradient is calculated for the
weights and biases of the neurons. The gradient shows how changing each parameter
affects the model error. The second moment of the gradient is an additional indicator
that allows to take into account not only the direction of change in the weights, but
also how strong the change should be.

e Weights and bias update: The neural network parameters are updated in the opposite
direction of the error gradient. The larger the error gradient for a particular parameter,
the more it will change.

At each stage, mathematical functions are involved (calculation of the weighted sum
of input values, activation function, calculation of the difference between actual and predicted
values, etc.). Just as for different neural networks, depending on their functionality (writing
texts, creating illustrations, searching for objects, etc.), different functions are prescribed, so
for different marketing tasks, different functions and variables will be used, on which the
result depends. The universality of the back propagation method lies in the estimation
methodology. KPIs for this method are:

1. Mean absolute error is the sum of absolute errors (modules of the difference between the
predicted and observed effect) divided by the sample size (hnumber of parameters):

n
1
MAE=—Z Y
n_llyl vil
1=

2. Mean squared error is the sum of the squares of the difference between the predicted and
observed effect) divided by the sample size (number of parameters):

1% .
MSE = - E Vi—y)
=1

In contrast to the mean absolute error, the mean square error can be applied in cases where
the significance of the errors is not equal. Squaring allows to place accents - to visually
increase the differences between higher and lower indicators.

3. Standard deviation is a measure of the spread of data relative to their average value, is
calculated as the square root of the mean squared error:

RMSE = VMSE

It measures how far the values in a dataset diverge from the mean.

The value of MAE should tend to zero, which would indicate the accuracy of
predicting the desired values of the function. The RMSE value is used to compare the quality
of the models because it represents the deviation in the same units as the original data, but
retains a higher accuracy than the mean absolute error due to squaring the MSE.

Let’s consider an example with the results of two models (table 1).

Table 1. The results of Model 1 (M1) and Model 2 (M2)

Actual values 5 8 10 12 15
Predicted values of model M1 4 10 9 14 13
Predicted values of model M2 6 9 9 12 9
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From the example given in the table, the backpropagation KPIs for models M1 and M2
could be compared:
MAE (M1) = (|4-5| + |10-8| + |9-10] + |14-12]| + |13-15]) /5= 1.6
MSE (M1) = ((4-5)? + (10-8)% + (9-10) + (14-12)%+ (13-15)%) /5=2.8
RMSE (M1) =sqrt 2.8 =1.7

MAE (M2) = (|6-5| + |9-8| + |9-10| + |[12-12| + |9-15|]) /5=1.8
MSE (M2) = ((6-5)?+ (9-8)>+ (9-10)? + (12-12)>+ (9-15)?) /5=7.8
RMSE (M2) =sqrt 7.8 = 2.8

All three indicators of the M1 model turned out to be lower than the corresponding
indicators of the M2 model. Thus, it becomes obvious that the M1 model is more accurate in
the predicted values.

The backpropagation method, like other machine learning methods, can be applied in
different areas, including for marketing purposes. Using the described algorithm and
methodology for estimating the accuracy of forecasting, it remains only to identify logical
quantitative relationships that can be converted into a mathematical function with the sought-
for (desired) result and given arguments. Thus, it is a working model for planning a marketing
strategy.

Let's consider the backpropagation algorithm in detail.

Step 1 is direct propagation. The neural network is given a set of input data, they pass
through layers of neurons. Each neuron adds up the weighted input values and applies an
activation function to this sum to get the output value.

The data is fed to the input layer of the neural network as a vector, where each element
of the vector represents one of the input features or variables that the model should use to
make decisions. Depending on the type of task that the neural network performs, there may be
several ways to feed data to the input layer (if the neural network performs tasks with an
image, then it is converted into a pixel vector; if the neural network performs tasks with text,
then text vectorization methods are used to transform it into a numeric vector, etc.). As data
passes through the input layer, each neuron in that layer receives the value of each element of
the input data vector. Each neuron then performs calculations that take into account the input
values as well as weights and biases that determine how the input data should be processed by
the neuron. The result of the neuron's calculation is passed to the next layer, and so on, until
the data reaches the output layer.

A vector is an ordered collection of numbers that can be represented as a one-
dimensional array. Each number in a vector is called an element of the vector, and is usually
denoted by an index that corresponds to the position of the element in the vector. The element
of the vector can be a single feature or characteristic that the model uses to make decisions.

Considering the simplest neural network, where there are only three layers: input,
hidden and output, the neurons calculate the weighted sum of their input values, apply the
activation function on the hidden layer to it and pass the result to the next neuron at the output
of the hidden layer. Each neuron in the hidden layer takes a vector of values as input data.
They are the output values of the neurons in the input layer, multiplies each value by the
corresponding weight, and then sums all these products. The resulting scalar product is passed
through an activation function to get the neuron's output value. Thus, each neuron in the
hidden layer computes a linear combination of input values and weights, and then applies a
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non-linear activation function to produce an output value. The values on the hidden layer are
summed up and passed to the next output layer, where the same process of calculating the
output value for each neuron on this layer takes place. Thus, each neuron in the output layer
computes a linear combination of input values and weights, and then applies an activation
function to obtain the output value of the model.

Each connection between neurons has its own weight, which determines the
importance of this connection in calculating the output value. At the beginning of training, the
connection weights between neurons are randomly initialized, and then during the training
process they are gradually adjusted in such a way as to minimize the model error. In error
backpropagation, the connection weights between neurons are adjusted on the basis of the
error gradient. Gradient descent, or variants such as stochastic gradient descent, are
commonly used [12]. Thus, the connection weights are adjusted during the training process so
that the model can properly process the input data and produce the correct answer.

The choice of activation function depends on the task that the neural network is
solving. Each activation function has its own unique properties that can be useful in certain
situations.

Extrapolating the algorithm to marketing tasks, let’s develop a model for choosing a
more relevant hashtag for social media, given the hashtag virality data in the used social
network. To train the model, there are two hashtags #tagl and #tag2. The first option would
be the correct choice.

The input data is the hashtags #tagl and #tag2. Let’s encode them as vectors:

x =[0.5, 0.8]

Let’s create a simple model with one hidden layer that has two neurons, and an output
layer with one neuron that is responsible for choosing the hashtag:
model = Sequential()
model.add(Dense(2, input_dim=2, activation="sigmoid"))
model.add(Dense(1, activation="sigmoid"))

The activation function is the sigmoid function:

sigmoid(x) = 1 /(1 + exp(—x))

The sigmoid function is not a universal activation function, but it is suitable for tasks
related to mathematical modeling based on input data.

The activation function in neural networks is needed to introduce nonlinearity into the
data processing procedure. Without an activation function, a neural network would simply be
a linear model, which would limit its ability to approximate complex non-linear relationships
in data. The activation function is applied to a linear combination of input values and neuron
weights, which is computed in the direct propagation step. It determines the output value of
the neuron and passes it on to the next layer.

Next, let’s compile the model:
model.compile(loss="binary_crossentropy', optimizer="adam’, metrics=['accuracy'])

For the compilation process (preparing the model for training), let’s the use the
function of the Keras library. The compilation includes the definition of the loss function, the
optimizer, and evaluation metrics, that are used during training.

The loss function is a function that measures the discrepancy between the actual
values and the results of the model. loss="binary_crossentropy' is a parameter that defines the
loss function that the model minimizes during training. binary_crossentropy is used when
solving a binary classification problem where the answer can be one of two classes.

Mathematically, the loss function is expressed as
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Ly, f(x))

where y — the actual values,
f(x) — the predicted values the model produces for the input x.

To solve the binary classification task, the "binary crossentropy" loss function is used,
which can be defined as:

Ly, f(x)) = = * log(f(x)) + (1 = y) * log(1 = f(x)))

where y — takes the value 0 or 1,
f(x) — the result of the model (it is also in the range from 0 to 1),
L — the value of the loss function.

The goal of the model is to minimize the value of the loss function L on the training
data, which means that the predicted values of f(x) should be as close as possible to the actual
values of y.

Mathematically, the Adam optimization method uses the following formulas to update
the weights (parameters) of the model at each training iteration:

e calculation of estimates of the first and second moments of the gradient:

m; = betal x mg_qy + (1 — betal) * g,v; = beta2 * v_{t — 1} + (1 — beta2) = g_t"2

where: g_t — the gradient of the loss function over the model parameters at the current
iteration;
betal and beta2 — method hyperparameters that determine the decay rate of the first and
second moments, respectively (usually set at 0.9 and 0.999);

e calculation of corrected estimates of the first and second moments:

m_t_hat = m_t /(1 — betal™t) v_t_hat = v_t /(1 — beta2”"t)

where t — the number of the current iteration;
e updating model weights:

w_t = w_{t—1} — Ir * m_t_hat / (sqrt(v_t_hat) + epsilon)

where Ir — the learning rate;
epsilon — a small number added for stability (usually set at e8).

The goal of the Adam optimization method is to minimize the model's loss function by
updating its parameters (weights) in the opposite direction of the loss function gradient using
an adaptive learning rate at each iteration. This allows the method to quickly converge to the
optimal solution and avoid getting stuck in local minima of the loss function.

The accuracy metric is a measure of how accurately the model performs the
classification task, that is, how often the model correctly classifies examples. It is the ratio of
the number of correctly classified examples to the total number of examples in the dataset.
Mathematically, the accuracy metric can be defined as:
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accuracy = (TP + TN) /(TP + TN + FP + FN)
where: TP (true positive) — the number of truly positive examples (the model correctly
predicted that the example belongs to the positive class);
TN (true negative) — the number of true negative examples (the model correctly predicted that
the example belongs to the negative class);
FP (false positive) — the number of false positive examples (the model incorrectly predicted
that the example belongs to the positive class);
FN (false negative) — the number of false negative examples (the model incorrectly predicted
that the example belongs to the negative class).

Thus, the accuracy metric measures the proportion of correctly classified examples
relative to the total number of examples in the dataset.

For direct distribution, use the command:
y_pred = model.predict(x)

This command does not have a strict mathematical interpretation. In fact, it returns the
result of the model for the input data with the current model parameter.

The actions that the described model performs are given below.

After the hashtags (input data) have been converted into vectors, the neuron
activations are calculated on the hidden layer. To do this, the input data is multiplied by the
weights that connect the input and hidden layers. There are two neurons on the hidden layer,
and the connection weights look like this:
wl =[0.4,0.2]
w2 =[0.3, 0.9]

To get the neuron activations on the hidden layer, the input data is multiplied by each
of the weight vectors:
al = x[0]*w1[0] + x[1]*w1[1] = 0.5*0.4 + 0.8*0.2 = 0.36
a2 =x[0]*w2[0] + x[1]*w2[1] = 0.5*0.3 + 0.8*0.9 = 0.87

Next, the activation on the output layer is calculated. To do this, the activations of
neurons in the hidden layer are multiplied by the weights that connect the hidden and output
layers. There is one neuron on the output layer, and the weights for the connection look like
this:
w3 =[0.1, 0.3]

To get the activation on the output layer, it is needed to multiply the neuron activations
on the hidden layer by the weight vector of the neuron on the output layer:

y = al*w3[0] + a2*w3[1] = 0.36*0.1 + 0.87*0.3 = 0.297

This is the result on the output layer.

Step 2 is error calculation. After the data has passed through the network, the predicted
values are compared with the expected values to find the difference between them. This
difference is called the error or loss function (described above).

For this example with hashtags it is:
y_true = [1]
where y_true is the correct answer (hashtag #tagl).
loss = model.evaluate(x, y_true)

This command also does not perform mathematical calculations. It returns the values
of the loss function and the metric (described above).

The calculations themselves take place as follows:

delta_y = (y — y_true) = f'(z_y)

where delta_y — the output layer error;
y — the output value of the neuron on the output layer;
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f'(z_y) — the derivative of the activation function at the output layer with respect to the input;
z_y —the weighted sum on the output layer.

Desired value is:
delta_y = (0.297 - 1) * 0.297 * (1 - 0.297) = -0.147

The negative value is due to the use of weights and bias. Bias in neural networks is a
constant that is added to the sum of the weighted inputs in each layer neuron before being
passed through the activation function. The model used an offset on each layer. For each
layer, the offset is calculated using a formula similar to the activation calculation, but without
multiplying by the input values.

Step 3 is backpropagation. Now the error propagates back through the neural network,
starting at the output layer and moving back to the input layer. Each neuron calculates its
contribution to the total error and passes this information back along the connections.

After calculating the error, the weights are adjusted:
model fit(x, y_true, epochs=1000, verbose=0)
where epochs — the number of epochs (iterations) for model training;
verbose — a parameter that controls the output of information during model training (if
verbose=0, then no information will be output during training).

Step 4 is calculating the gradient. After backpropagation, the error gradient is
calculated the weights and biases of the neurons. The gradient shows how changing each
parameter (weight and bias) affects the model error. For this, the derivative of the error with
respect to each parameter of the weights is used.

Step 5 is update weights and biases. After the gradient is computed, the weights and
biases of the neurons are updated in the opposite direction of the gradient. This allows the
model to improve accuracy and find the local minimum of the loss function.

After adjusting the weights, the iteration is repeated using direct propagation. The
result of the model is improved until the accuracy of the solution to the task matches the
desired value (#tagl). Obtaining the result of the model after adjusting the weights is carried
out using the command:
y_pred = model.predict(x)

These five steps are repeated many times until the model reaches the required level of
accuracy. Then the model could be used to predict values on new data.

Conclusions from this research and prospects for further developments in this
area. Created model serves as a demonstration of the applicability of such an ANN machine
learning method as an error backpropagation method for marketing purposes to build
decision-making models when developing a marketing strategy. The KPIs described in the
article can serve as fundamental signals for choosing a more appropriate information model
for solving the tasks. Since the accuracy of data processing in the functioning of the
informational model is of higher importance than, for example, usability or digital
compatibility, the described KPIs are considered basic. However, the fact that they are
described mathematically in the article makes it possible to adapt any model to output data
with a higher accuracy factor. The hashtag problem served as a good example of using
machine learning algorithms to perform marketing tasks, but it should be understood that this
approach is not limited to the described functions, variables or data arrays.
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Yaiikoecoka M.II., 0.e.n, npogecop, npoghecop xaghedpu mapkemunzy ma 0Oi3Hec-
aominicmpysanns, Ooecvkuti nayionanvhutll yrieepcumem imeni I.1. Meunuxosa (Odeca, Ykpaina).

Hlkeoa O.0., acnipanm, Odecvkutl Hayionanvrutll yrigepcumem imeri I.1. Meunukosa (Odeca,
Yxpaina).

Anzopumm MauwiuHHO20 HABYAHHA WIMYYHOI HEUPOHHOT Mepeici 01 nooy0osu Mooei
RPUBHAMMA YRPAGIIHCOKUX PilleHb NPU PO3POOUL MAPDKEMUH2060i cmpamezii.

Y cmammi onucano 3acmocysanns memoody MAWUHHO2O HAGYAHHA, 4 CAME AN2OPUNMY
360POMHO20 NOWIUPEHHA NOMUIKU, 3 MemOo OnmuMizayii nputiHaAmms ynpaeniHCbKux piulensb npu
po3podyi mapxemurneosoi cmpameeii. IIposedeno AKiCHULl auaniz npoyecie 0OpoOKU OaHux, wo
niomeepoA’cye OOYINbHICHb BUKOPUCIMAHHSA Memody 360POMHO20 NOWUPEHHS 6 MAPKemMUH208ill
inmepnpemayii. Ha npuxnadi saedanns 3 eubopom xeuimeeié Oisi COYIATbHUX Medid NOKPOKOBO
nobY008aHO N SIMUCMYRIHYACIY MOOelb, 5KA, Npouwosuiy 6azamo imepayiil  aicopummis
MAWIUHHO20 HABYAHHA, MOJCEe ABMOMAMU3Y8AMU BUPIUEeHHs 3a0ay, NOOIOHUX 00 6KA3AHOL.
Tlokpokosuii npoyec MauUHHO20 HABYAHHA OYI0 ONUCAHO 3 MOYKU 30pY JNO2IKU, MAMEMAMUUHO20
@yHryionysanna ma npozpamysanHsa. Buodineno KPI Ons oyinku mouyHOCMi BUKOHAHHA 3A80AHHS
modennio. Hasedeno npuxnao nopisusnus bazosux KPI 060x modeneti 05 6ubopy Oinbus mouHOI.

KitouoBi cnosa: ynpasminas mapketunrom, LI, IITHM, IT, MeTon 3BOPOTHOrO MOIIUPEHHS
MOMMJIKH, iHpOpMaliiiiHa Mojenb, IT geBeonMeHT.

Haoiiiwno 0o pedaxyii: 12 xgimnusa 2023
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Formulation of the problem in general terms and how it relates to important
scientific and practical tasks. Al is becoming highly demanded and necessary for companies
in a variety of industries. There are still discussions about the effectiveness of artificial
intelligence programs. Progressive marketing specialists are already starting to implement Al
tools into their work to delegate simple tasks and reduce the time required to complete them.
Realizing the capabilities and benefits of Al and automated work is the key to the success of
any company in the market.

The task is to research the impact of artificial intelligence in marketing. The impact of
artificial intelligence on the market is still not fully explored, although it is getting much more
popular in marketing. That is why it is important to investigate what types of Al are currently
used in marketing and how they are affecting the market. Additionally, the article explores
what challenges and obstacles might occur during the usage of Al in marketing and how they
could be solved.

© 2023 The Authors. This is an open access article under the CC BY license
(http://creativecommons.ora/licenses/by/4.0)
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The analysis of the latest researches and published materials that gave a start for
solving the problem. Nowadays, the research of artificial intelligence's impact on the
marketing industry is an up-to-date topic and attracts the attention of researchers from all over
the world. During the last years, a lot of researches have been conducted to study the impact

of Al on marketing and identify possibilities of using this technology.

Oleksandr Krutenko in his article "Artificial Intelligence in Marketing: Benefits and
Challenges™ gives a detailed look on how Al is used in various aspects of marketing and also
presents some examples of successful application of this technology in practice.

The article "™The Usage of Artificial Intelligence in Marketing: Problems and
Prospects™ by Marina Bezkorovayna and Yuriy Kravets presents an analysis of the benefits
and challenges associated with the usage of Al in marketing and ways to optimize this
process.

The influence of artificial intelligence on marketing is also studied by foreign authors,
such as: M. Lindstrom, N. Patel, S. Godin, A. Webb, A. Ng, K. Howard, T. N. Davenport.

Due to the development of technologies and the increase of data that can be analyzed,
the application of Al in marketing is becoming increasingly important for companies,
allowing them to achieve more accurate and efficient results in their business.

Highlighting previously unsolved parts of the general problem discussed in this
article. Even though modern scientists are making progress in the field of Al, there are still a
lot of questions, gaps, and unsettled rules for using Al, such as determining the optimal
methods of using Al in data analysis, prediction, and personalization of marketing companies.
There is also a lack of information on the ethics and confidentiality of using Al in marketing.

Formulation of the article's purpose (task statement). The purpose of the article is
to survey the impact of Al on marketing, describe the benefits and challenges of using Al in
marketing research, forming software platforms and libraries according to the type of Al, and
summarize the experience of using programs for assessing the effectiveness of Al in
marketing campaigns, all of which can be useful for marketers and business owners seeking to
improve the effectiveness of their marketing strategies and increase the profitability of their
business.

Presentation of the main research material with full explanation of the obtained
scientific results. Artificial intelligence (Al) is a technology that allows computers and other
electronic devices to perform tasks that traditionally require human thinking and decision-
making.

Although the concept of Al has been around for many years, several important factors
led to its development.

First of all, the earliest computers came into being in the 1940s and were capable of
processing and storing large amounts of data. Moreover, the development of computer
networks and the Internet made it easier to collect and store data, and to access it from
different parts of the world.

Secondly, the growth of computer productivity has made the development of complex
algorithms for solving various tasks possible. Due to such algorithms, Al is now able to learn
tasks that were previously considered the human prerogative, such as recognizing patterns,
speech, and decision-making.

Thirdly, the development of the Internet and digital technologies has given access to a
number of new data sources that can be used for machine learning. For example, social
networks, messengers, and e-mail communication have made it possible to collect large
amounts of data about people's behavior and interactions, which can be used to improve
advertising strategies and increase sales.
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Furthermore, people are required to solve complex tasks that they cannot solve on
their own or that require a lot of time and efforts. Al can be especially useful for solving
problems in various fields such as medicine, science, finances, transport, and manufacturing.

Another important reason for the development of Al was the widespread belief that the
human brain is a complex computer. This idea gave a boost in developing of mathematical
models to represent the brain, which were later used to create artificial neural networks.

Finally, there was a stage of progress in various scientific and technological inventions
allowing the creation and improvement of deep machine learning algorithms. These
achievements made it possible to create artificial systems that are capable of solving
previously unsolvable problems [10].

Everyone knows that the modern world is a fast-moving information age. The modern
brain is adapted to live extremely fast, and it is difficult for young people to imagine focusing
on one subject for more than a few hours. However, they all realize the value they can bring if
they can manage this speed.

Today, Al is a necessary bonus for companies and specialists to achieve their goals.
This is about not only saving time at work, but also about saving the budget for training new
employees and finding valuable information. Of course, job seekers feel a flurry of negativity,
because they have to compete not only with people but also with robots. To avoid such
resistance, it is necessary to understand why and how you can benefit from Al [9].

A precondition for using Al in marketing is to establish an excellent communication
with customers and understand their needs and desires. Moreover, the informational
environment in which modern marketers work is characterized by large amounts of data that
need to be analyzed and processed.

Considering these preconditions, the usage of Al in marketing becomes more
profitable.

Firstly, by processing large amounts of data, Al helps marketers analyze large amounts
of information about consumers and their behavioral patterns. Particularly, Al can
automatically analyze data from various sources, including social networks, websites, and
online shops, and collect valuable information about potential customers.

Secondly, due to the development of advanced algorithms, Al can provide more
accurate predictions of consumer behavior. For example, Al can analyze data such as previous
purchases and browsing history to understand what potential customers want to buy and offer
them appropriate products and services.

And third, Al can improve the effectiveness of marketing campaigns. As an example,
Al can automate the process of personalizing advertising messages and show ads to potential
customers who are most likely to purchase goods. This can reduce advertising costs and
increase sales [2].

Researches show that the use of artificial intelligence in marketing is becoming
extremely popular. It is already widely used by large companies for various tasks, such as
advertising personalization, predicting customer preferences, and creating sales strategies.

The main advantage of using Al in marketing is that it can increase the efficiency of
companies through personalization: Al helps to collect and analyze large amounts of data
about user behavior and interests to create personalized offers and advertising materials. It is
expected to increase sales and reduce advertising costs.

Additionally, Al can more accurately predict the demand for goods and services.
Using machine learning, Al can analyze customer demands in different markets and predict
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which products and services will be popular in the future. This may help companies in
planning production and warehousing, reducing costs and increasing profits.

Another advantage of using artificial intelligence is the ability to develop more
accurate sales strategies. Using data analysis and machine learning, Al can determine which
marketing campaigns and strategies are most effective and how to optimize them. This allows
companies to reduce advertising costs and increase conversion rates. Data analysis can
identify the most effective marketing strategies and improve communication with customers.

Although there are many benefits of using artificial intelligence in marketing, there are
also various challenges and issues. One of the biggest challenges is the dependency on data
quality and quantity. Insufficient quantity or poor quality of data can lead to incorrect analysis
results, all of which may result in wrong strategies and decisions [5].

There are also ethical issues related to the usage of Al in marketing, which can use the
personal data of people without their permission or control. This can cause negative
consequences for brands because of the lack of privacy and security of user data, which may
potentially affect their reputation.

Another challenge is the difficulty of choosing the right algorithms and setting
parameters, since the wrong choice can produce false results and reduce the effectiveness of
using Al.

It is also important considering the human factor: for example, communication and
training of users should be fully thought out, since people may not trust the advice provided
by Al systems.

Furthermore, since Al requires a large amount of data to operate, there is the issue of
data storage and protection, which may create problems with the privacy and security of this
data [1].

You can see the advantages and disadvantages in Table 1.

Table 1 — Advantages and disadvantages of using artificial intelligence in marketing

Advantages of using artificial Disadvantages of using artificial
intelligence intelligence

Personalization Dependency on the quality and
quantity of information

Analysis of large amounts of data Ethical problems

Developing accurate strategies Complicated configuration of
settings and selection of algorithms

Optimization of advertising No data privacy

Better perception of the content Data processing failures

The latest trends in the usage of Al in marketing were analyzed. Particularly, one of
the trends in 2022 is the growing popularity of video advertising. Videos with Al elements,
such as dynamic design and content personalization, can increase the effectiveness of
advertising campaigns, especially in e-commerce. In the well-known program Synthesia, an
author can create his or her own avatar and record a voice, or choose among existing ones.
This will reduce the cost of creating a professional live video and speed up the process.

Another trend is the use of chatbots that provide fast and efficient communication with
customers on social networks, messengers, and websites. The use of Al allows improving the
functionality of chatbots, including through voice input and speech analysis.
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Evaluating the effectiveness of Al in marketing is an important step in the industry
development. This requires researching the effectiveness of Al in different marketing spheres
using various methods and indicators.

AJ/B testing is an important method of evaluating effectiveness. By using this method,
you can compare the results for two variants of an advertisement or a web page - one
optimized with and one without Al; A/B testing helps to determine which variant is more
effective and choose which variant to use.

Another method is to use such indicators as conversion rate and number of clicks.
Metrics can be used to evaluate the effectiveness of Al implementation in various aspects of
marketing, such as increasing sales or improving the level of customer interaction.

For a more detailed analysis of the effectiveness of Al in marketing, you can use
methods such as modeling and data analysis. Modeling allows to recreate different scenarios
of Al use and determine its effectiveness. Data analysis helps to reveal trends and patterns
that will help to determine which methods and strategies of Al use are the most profitable.

That is why evaluating the effectiveness of Al in marketing is an important step for
companies. For this purpose, it is necessary to define specific indicators and metrics that
reflect the success of technology implementation. Such indicators include, for example,
increased sales, reduced marketing costs, increased conversion, and growing customer
loyalty.

It is also worth remembering that the usage of Al for marketing requires large amounts
of data and appropriate infrastructure support. Companies need to be prepared to invest in
hardware, software, and experts to work with this technology.

It should also be noted that Al is not a one-size-fits-all solution for all marketing
operations. The use of the technology should be reasonable and aimed at specific tasks and
goals. For example, Al is useful for content personalization and data analysis, but not
necessarily for marketing strategy development.

There are several Al technologies used in marketing (Table 2).

Table 2 — Artificial intelligence technologies in marketing

Acrtificial intelligence technology Definition
Natural Language Processing (NLP) is a subset of Al that focuses on the interaction
between a computer and human language. It is
used in marketing for chatbots, voice assistants,
and customer sentiment analysis.
Machine learning (ML) is a form of Al that allows computers to learn
and evolve via experience without explicit
programming. It is used in marketing for
personalization, recommendation systems, and
predictive analytics.
Deep learning is a subset of ML that uses artificial neural
networks to learn from large amounts of data. It
is used in marketing for image and video
recognition, natural language processing, and
voice recognition.
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Continue Table 2
Computer vision is an Al technology that allows computers to
interpret and analyze images and videos. It is
used in marketing for visual search, product
recognition, and customer behavior analysis.
Predictive analytics is an Al technology that uses statistical
algorithms and machine learning methods to
analyze historical data and predict future events.
It is used in marketing to segment customers,
predict outflow, and forecast demand.
Speech recognition is an artificial intelligence technology that
allows computers to understand and interpret
human speech. In marketing, it is used for voice
assistants, chatbots, and call center analytics. [3]

These are only a few examples of Al technologies used in marketing. The field of Al
is developing rapidly, and new applications are regularly appearing.

Based on the information above, we can classify Al used in marketing according to the
following criteria:

Al for data analytics - this type of Al is used to analyze large amounts of data to
identify trends and regularities. For example, machine learning can be used to collect and
analyze customer data from various sources to understand their profiles and needs.

Personalization Al - this type of Al is used to personalize marketing strategies. For
example, data analytics and machine learning can be used to create personalized emails,
messages, and ads based on customer interests and needs.

Al for automation - this type of Al is used to automate routine processes that require a
lot of time and efforts. For example, chatbots and other automated tools can be used to
automatically answer customer questions, send notifications about new products and
promotions, and track orders.

Predictive Al - this type of Al can be used to predict future trends and customer
behavior, allowing companies to plan their marketing campaigns and strategies based on
accurately made forecasts.

Al for building recommendation systems - this type of Al can be used to build
recommendation systems that help users find relevant products and services based on their
previous habits and preferences. Recommendation systems can be used in a wide range of
business sectors, including e-commerce, media, tourism, and finance.

Artificial intelligence for content creation - this type of Al can generate text, images,
videos, and other content that can be used for advertising, creating content for websites and
social networks, etc.

Conversion-enhancing Al - this type of Al can help by analyzing data about user
behavior and interest in a product or service and creating personalized offers.

Table 3 shows examples of Al software platforms and libraries for each type of Al.

Table 3 — Software platforms and libraries according to the type of artificial
intelligence

Type of artificial intelligence Software platforms and libraries

Data analytics TensorFlow, Python, IBM Watson Analytics,
Tableau
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Personalization Evergage, Adobe Target, Adobe Target

Automation HubSpot, Marketo, Marketo,Dialogflow

Prediction TensorFlow, Prophet, RapidMiner,IBM Watson
Analytics

Creation of recommendation systems Google Cloud Recommendations Al, Microsoft
Azure Personalizer, IBM Watson Studio, Salesforce
Einstein

Content creation Canva, Adobe Spark, Lumen5, Articoolo

Increasing conversion rates Optimizely, Personyze, Acquisio, Phrasee

Artificial intelligence is becoming increasingly popular among Ukrainian companies
looking for new and innovative ways of increasing the efficiency of business processes and
improving customer service: According to a survey by PwC Ukraine, more than 70% of
Ukrainian companies are thinking about using artificial intelligence in their operations.

One of the Ukrainian companies that uses Al to improve its operations is e-commerce
platform Joom. By using Al to predict demand for various products, analyze user behavior on
the site, and improve recommendations to customers, Joom has reduced the number of
product returns on its platform by 30%.

Another Ukrainian company that uses Al to optimize its operations is SoftServe, a
software development and consulting company based in Lviv. The company uses Al to
recognize a user's face in a photo, thereby automating the user identification process and
increasing the security of its platform. It also uses machine learning tools to predict risks in its
system of planning resources in the company.

Another Ukrainian company that uses Al is MacPaw, which specializes in developing
software for Mac computers and uses Al to analyze user behavior and improve its products.
According to a Deloitte survey, 82% of Ukrainian companies are already using Al in their
operations, and more than half of them report an improvement in business performance as a
result of using such technologies.

At the same time, 37% of companies point out the high complexity of Al
implementation and the lack of qualified specialists in this field.

It is worth noting that not only large companies but also startups and young companies
are actively using Al for marketing in Ukraine. Particularly, there are already several startups
in Ukraine that use Al in marketing or develop their own products in this area.

One of them is Admixer Al, which develops solutions for the automation of
advertising campaigns; Admixer Al uses machine learning and data analytics to help
advertisers find their target audience and efficiently place ads on different platforms.

Cana.ai, another Ukrainian startup, offers video and image analysis solutions, and
using artificial intelligence, can automatically identify features of objects in images and
videos, which can be used for social media analysis and online brand analysis. It can be used
for monitoring purposes.
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We can also mention Adloonix, a Ukrainian company that provides marketing and
advertising services; Adloonix uses Al to analyze and predict the effectiveness of advertising
campaigns and select relevant audiences for them.

In general, the use of Al in marketing is a trending topic not only for large global
companies but also for Ukrainian startups and young companies. According to research, the
use of Al can positively influence the effectiveness of advertising campaigns [6].

The development of artificial intelligence in marketing is an extremely forward-
looking area. As the amount of data grows and market complexity increases, marketers are
using Al to automate various processes and provide more accurate and convenient solutions.
The noticeable development of artificial intelligence in marketing creates new opportunities
and challenges. One of the most important prospects is the improvement of personalization
and individualization of marketing offers. Al can help improve the quality of processing and
analyzing large amounts of data, which in turn will allow for more accurate forecasts and
recommendations for each individual customer.

Another prospect is the use of artificial intelligence in the automation of routine
marketing processes, which will reduce labor intensity and increase the productivity of
marketing specialists. The usage of Al will also reduce the cost of advertising campaigns,
optimize the allocation of advertising budgets, and ensure more effective advertising results.

However, it should be mentioned that the use of artificial intelligence in marketing
also poses challenges and problems, in particular related to ethics, data security, and ensuring
the reliability of algorithms. To effectively use Al in marketing, it is necessary to find a
balance between increasing efficiency and maintaining the privacy and security of customer
data.

Conclusions from this research and prospects for further developments in this
area. We can summarize that the use of Al in marketing is already quite widespread and has
great potential in the future. The use of artificial intelligence in marketing opens up new
opportunities to improve the efficiency of marketing strategies and optimize the work of
marketing teams. Thanks to Al, it is possible to increase the accuracy of targeting, increase
the effectiveness of advertising campaigns, reduce marketing costs, and improve customer
experience.

However, the use of artificial intelligence can also pose new challenges and problems
for marketers, including ensuring a sufficient level of personal data protection and ethical use
of artificial intelligence.

Nevertheless, the prospects for using artificial intelligence in marketing are quite
positive, since Al technologies are constantly evolving, and their usage in marketing is
becoming more accessible and simple for various companies and businesses. Researching the
impact of artificial intelligence on the marketing industry will help us better understand the
opportunities and challenges of using this technology in marketing, which in turn will
promote further development and improvement of marketing strategies.

Looking ahead, as technology improves and the amount of available data increases,
artificial intelligence in marketing will be used much more widely and find new applications.
At the same time, adherence to ethical and confidential standards, as well as ensuring the
necessary qualifications of specialists, remains an important condition for the successful use
of artificial intelligence in marketing.
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