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BLT PEJAKIIIT
TPU ETAIIA PO3BUTKY KOHIENIIi MAPKETHHI'Y

B monorpadii «lludpoBuit MmapkeTuHr — mojaenb MapkeTuHry XXI cropiyus» 3a pen.
M.A. Oxmangepa IOCHIIKEHO MPOOIEeMATHKy €BONIONIT MapkeTuHry. [IpoTe 3 TOsSBOIO
iHayctpii 5.0 3’sBmiIach HEOOXIMHICTh YTOYHEHHS TIOTJISAAYy Ha EBOJIOIII0 KOHIISTIIil
MapKETUHTY.

Ilepwium emanom PO3BUTKY KOHILENLII MapKeTHHIY € IO0siBa KJIACHYHOI KOHLIEMIT
mapketunry. Jlegirt T. B 1960 poui omybmikyBaB B «Harvard Business Review» craTTio
«MapKeTuHroBa KOpPOTKO30picTb», B fAKiM mnokaszas, mo 3amizHuii CHIA nporpanu
KOHKYPEHTHY OOpOoThOy aBTOMOOITBHOMY TPAHCIOPTY, OCKUIBKHA BTPATHIU MapKETHHTOBY
opieHtamito. B crarri Bhnepme choOpMyJIbOBaHO CYTHICTh MAapKETHHTOBOTO IIIXOJY:
«opieHTalig Ha oTpedax CHOXKHUBAUiB, a HE HA BIACHOMY MpOIyKTi». Lle popmymoBanus He
BTPaTWJIO aKTyaJbHOCTI. 3HaijeHa HUM ¢GopMysia «OpIEHTAllisl Ha CIOKHBAadiB» CTajia
byHIaMEHTAFHOIO, € KIAaCHYHUM (OpMYITIOBaHHAM KOHIenii MmapkeTtunry. B 1960 pomi Kit
P., BuxkopucraBmu (HopMy/IIOBaHHsS «Opi€HTALllsl Ha MOKYIIS», MPOTOJIOUIYE MPO CTBOPEHHS
KOHIIETIIIii MapKeTHHry 1 modaTtok epu Mapketunry. Sxmo Jlepitt T. cdopmymntoBas
MapKeTHHroBu miaxia, To Kir P. mokaszaB mepeaymoBu Ta Joriky woro mosisu. 3 1960 poky
po3noyaiacs epa KIIACHIHOT0 MapKETUHTY —iJIC0JIOT1] MPOIaBIIs, IO HAIIJICHA Ha 33]JOBOJICHHS
HOIUTY.

Jpyeum emanom pO3BUTKY KOHIENII MapKETHHTY € TIOsSBa KOHIICMIli COIiaIbHO-
€TMYHOI'0 MAapKEeTHUHIY, 10 30araTwiia MapKeTHHI €TUYHOK 1 EKOJIOTIYHOK CKJIaJ0BOIO,
BpaxyBaHHSM COIIaJIbHO-€KOHOMIYHUX HACIIJKIB MaifOyTHBOTO XKHUTTS CYCHIbCTBA.

B npyruit nmonoBuHi XX CTOJITTS CYCHUIBCTBO, BIEPILE 31IUITOBXHYJIOCS 3 MapaJoKCOM
HAyKOBO-TEXHIYHOTO MPOTPECY — IMOSBOIO EKOJOTIYHHUX MpPOOJieM, HaJMIPHOTO CIIOXKHBAHHS,
BUYEPIAHHA NPUPOIHUX pecypciB. [lonmut, skuii He € paliOHAJbHUM YU IMPU3BOIUTH JI0
eKOJIOTIYHUX TIpo0ieM crae HeOEe3NMeYHMM SBUIIEM. TpuBOra 3a CONiabHO-€KOHOMIYHI
HACNIJIKM  «HAJICTIO)KMBAaHHS» BUKJIMKajda MiJBUIICHHS TyMaHi3alii Ta eKoJjorisaimii
Mapketunry. Konmeniis MapkeTMHTy HaOyja COILaIbHO-BIAMOBITAILHUX BIACTUBOCTEH,
peamizanis akux 3a0e3nednsia Mporpec BUPOOHUYMX CHJI 1 CYCHUIBHUX BiAHOCHH. [IpoGiemu
MOTIEPEIPKEHHS €KOJIOTTYHOI KaTacTpou, peCypCHOr0 BUCHAXKEHHS, HEOOX1THOCTI JYXOBHOTO
BIIPO/DKEHHS TOYaiM MiJHIMATUCA Yy TMpalsgxX HayKOBIB, MmouuHatoun 3 70-x pokiB XX
ctomiTTs. KoHIenis coliaabHO-eTUYHOIO0 MAPKETUHTY — 11€ 17I€0JI0T1s MPOIaBlis, HalllJIeHa Ha
3aJI0BOJICHHS PalliOHAIBHOTO Ta MPOTUII0 HEPALlIOHAILHOMY IOTIUTY.

Tpemim emanom PO3BUTKY KOHIIEMII MapKeTHHTY, SIKUH po3mouyaBcs Ha moyaTky XXI
CTOJNITTS, B YMOBaxX IMOCTIHAYCTpiaJIbHOI €KOHOMIKHM, € TOsfBa KOHLEMLii OMHIKaHaJIbHOI'O
MapKeTHUHIy — KOHIIEMIIi COIlaJIbHO-€TUYHOTO MAapKeTHUHTY MAacoBOl1 1HAMBIAyasi3allii,
OPOMO3ULIi MaKCHUMaJbHOI CHOXHMBUYOi IIHHOCTI, ONTHUMAJIbHOTO pILIEHHA MpobieM
criokuBaya. MacoBa 1HAMBIZyami3allis € KIIOYOBOIO TEHACHIEID TOCTIHAYCTPlaIbHOL
exkoHoMmiku. B 1980 poui Toddnep E. monorpadii «Tpers XBuis» HporHosysas, IO
CYCIIIJICTBO MAacOBOTO CIIOKMBAaHHS CTaHe «JaeMacu(iKOBaHUM», CIOXKUBad Oyae Matu
nudepeHIiifoBaH MOMUT Ha OCHOBI KpaIlloi CIOXXKUBYOT LIHHOCTI 11 cebe. Bin BiaMivas, mio:
«Ile He 03HaKa «IeiHAyCTpiami3aIlii», «3ApiIOHCHHS» Y1 €KOHOMIYHOTO YIaKY..., & CTPHOOK 10
PEBOJIONIMHO HOBOI cucTeMH BUpOOHUITBA. L[ HOBa cuctemMa poOUThH TiraHTCHKUM KPOK BiJ
MacoBOTO BUPOOHHMIITBA /IO SIKICHO HOBOi CUCTEMHU CIOKMBaHHs» KOHIIEMNIIIsI OMHIKaHATHFHOTO
MapKEeTUHTY — II€ 17Ie0JIoTis MpOoJaBLs, HAIlIeHa Ha 3aJ0BOJICHHS palliOHAJLHOTO IMOMUTY,
OPOTUAII0 HEpAIIOHAJPHOMY IMONUTY Ta (OPMYBaHHS MaKCUMAJIbHOI KIIBKOCTI JOSJIBHUX
MOKYIIIIB Ta IPOMAaraH/ucTiB TOBapiB.
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[MinnpuemcTBa mounHaOTh BHKOpUcTOBYBatu Account-Based Marketing (ABM) —
MiOXid, M0 PO3TJIAJae OKPEeMOro Kii€HTa sK camocTiiHui puHOK. Ilinxim mnepenbavae
(GOKyCcyBaHHS MapKETHHTOBUX 3yCHUJIb HE Ha IIUPOKY ayIuTOpil0, a Ha KOHKPETHHX
BHCOKOBAPTICHHUX KIIIEHTIB, SIK1 PO3TJIIAIOTHCS K «PUHOK caM 1o co0i». ABM — crpareriuauit
niaxig y B2B-mapkerunry, npu sSIkoMy MapKeTHHTOBI Ta MPOJaKHI KOMaHAU 00'€THYIOThCS,
100 30CEPEeIUTH PECYPCH HA IUJIbOBUX, BUCOKOIIIHHUX MIAMPHUEMCTBAX 1 peali3yBaTH Il HUX
BUCOKOIIEPCOHATI30BaHI KaMIaHii.

VY CBITOBIM MpakTHIll BUAUISAIOTH KUTbKa KITOUOBUX Mozene ABM, mo gomomMararoTh
HiANPHEMCTBAM CHUCTEMATHU3YBaTH MiAXiJ A0 B3a€EMOIl 3 KIIOYOBUMH KiieHTamMu. Mopeni
PI3HATBCSA 3a pIBHEM IEPCOHaNI3allii, 00CAroM pecypciB, KUIBKICTIO IUIbOBHX aKayHTIB Ta
XapakTepOM IHTEeTpalii MapKeTUHTY i IPOJaXiB.
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