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THE ANALYSIS OF INTERNET MARKETING RESEARCH DIRECTIONS

The sustainable developmaendtinternet marketing (later identified as IM) faces the dynamic
environment and its alterations, which occurs in bobusiness terms and conditions, and in the use
of electronic tools and applicable concepts. The growing importance of the IM is bdiogtéal by
the development of electronic markets, increasing number of new generation consumers, deepening
interest of scientists from different scientific fields, as well as widening the related knowledge base.
Despite the continuously increasing amouhtsaentific literature about marketing on the internet,
this area of research is still in its initial stage. The aim of this article is to analyse fields of ongoing IM
researches and to identify areas for deeper examination. The following methods weréhase
comparative analysis and summary of the scientific literature, information comparing, grouping and
graphic information visualization techniques.

Keywords: internet marketing, internet marketing environment, communication, internet
marketing researchreas.

St at ement of the problem in gener al for
scientific or practical tasks The information revolution which is developing in a fast pace
has a considerable impact on the economy. A majority of conventional lBipioessses are
being transferred into the virtual environment (one of them marketing activities), new forms
of businesses are emerging and the range of means of communication with customers in
virtual space is growing as well. According to the data pexvidy the Internet World Stat
2015, the number of active users of the internet has grown from 360,985,492 (2000) up to
3,270,490,584 (2015) within the last decade, the growth rate being 806 %. It is noteworthy
that the number of users of the Internet hasvg almost 9 times in 15 years and therefore the
availability of the valid information and a systematic outlook of the current situation are
required for timely decisions of the internet marketing (IM). Such a considerable growth of
the number of the intaet users is one of the indicators of the need for scientific studies in
this particular field. Another notable aspect is the new generation of the Internet users
(Generation Z) who see the internet as an integral part of their daily lives (e.g. suchraser
searching for the information using the internet systems only, but their search behaviour
differs from other generations, also constantly growing and expanding social networks, blogs
and virtual communities are major platforms for their-selbreson) [1,2]. The researchers
in this field should pay more attention as the digital content, including the social media, is

J.Sabaityta, V. Davidaviliena. The ana 7
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being widely used in everyday life and has an undeniable impact saroerd1,3]. This is

the main reason why i of particular importance for the companies to make proper use of the
opportunities available in the virtual space. This is confirmed by the researches done by Tiago
et al.[4] where it wadound that the information concerning the developments in the field of
marketing caused by the advancement of technology is fundamental for the players in the
field of marketing, as it leads to emergence of new brands, markets, market leaders, channels
and marketing tools.

The aboveanentioned factors in the development of the IM such as the IT
development and the rising numbers of theoasumers lead to the advancements in new
fields of science, calling for new evaluation methods in turn. The aim ofrtieéeds to
analyse the current studies in the field of the IM, identifying the fields where madepth
research are needed. The methods of research used in the article were the analysis and
summarising of scientific literature, the methods of comparigrouping and visual display
of the information have been used in the analysis.

Analysis of the latest research and publications, which initiated the solution of
this problem and on which the author relies Although the emarket is rather new, it is
growing extremely rapid and offering new possibilities for both, businesses and consumers.
The history of the IM goes back to the firstrail sent in 19715], when US programmer
Raymond Samuel Tomlinson developed the first email application for the Advanced Research
Projects Agency Nevork (ARPANET), consisting of a program called SNDMSG for sending
the mail, and a program called READMAIL for reading the mail. Thus, the primary purpose
of the IM is described as communication and digital information interchange. The First IM
Conferencevas one of the earliest worldwide events held in 1994 in San Fransico and was
dedicated to the problems and development directions of the IM. At the conference the
predecessors of themearketing M. Andreesen, K. McCarthy, €Buze Buszko and others
draw dtention to the increasing potential of the new market to reach the consumers and the
use of new interactive ways for improvement of the communication process. Marc
Andreessen anticipated that applications will be successful in the next 5 or 10 yedssand t
are the applid#ons that tie people together.

A great variety of concepts is being used in the contemporary scholarly literature to
define the concept of the ddased marketing: interactive marketing, digital marketing, M, e
marketing, virtual markeng, cyber marketing. Some authors defining internet marketing are
emphasizing the communication in the electronic space, management of relations with
customers, transactions and distribution in trepace, whereas others are using the concept
e-marketirg and highlighting the following key emphases of the definitions: transactions,
distributions in the ®pace, management of relations with customers, use of the internet for
the marketing purposes. Business dictionary defines cyber marketing as the coatiotuni
process in the-space. The analysis leads to a conclusion that the different concepts found in
the scholarly literature are used to describe basically the same process. It should be noted that
authors are putting an emphasis in definitions on th&erent dimensions, such as:
communication, management of relations with customers, transactions, distributions-in the e
space and use of the Internet for the marketing purposes. The following definition will be
used further in the article: the IM meath® application of information technologies in the
interaction with the customersd process in
marketing purposesAfter defining the concept of the IM, the fundamental dimensions have
been identified which wilbe paid attention to in the analysistioé¢ fields of study of the IM.

When analysing IM, it is important to determine the right context, which could be
assessed in bottmicro and macro levelsOn macro level IM is attractive because of the
possibility ofusing an increasingly greater number of specific marketing tools for making and
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keeping close connections with consumers. Macro level also includes the focus on the
segment marketing, resulting from the development of the IT and the Internet, whenthe mas
marketing tools are being replaced by marketing focused on a specific customer or a group of
customers. It is also important to emphasize the emergence of the personalisation, in addition
to emergence of two other aspects: information and interactMéanwhile on the micro

level the followng advantages have been found:

1. significart savings of business resources

2. possbility of customer segmentatipn

3. possibility of efficiency fixation (conversion into sales, payment based on the
consumer reaani a payment is executed after clickirgpening by the consumer, etc.)

4. application of the dialog principle (a possibility of having a direct contact with a
customer affectedybprevious marketing elements)

5. global nature of the IM (a possibilitf reaching a worldwide consumer).

Definition of IM concept allowed to set the basic dimensions, which will be reflected
on in the IM field investigations. The IM environments will be evaluated further in the
research and all the fields of research fourltbe analysed in the light of the three channels,
defined by Kiang et gb]:

I communication channélthe exchange of the information between the seller and the
buyer (providing access to the information, tools for information management and transfer,
aiming to increase the interactivity and conceivable expegiefor the purpose of collecting
the information concerning the customers by means of opinion polls and various contests for
research and development of new products, establishment of relations and adapting for
personal needs;

T transaction channél saks activity (aiming to improve the visibility and reach of a
wider consumer base, increase of income and revenue by exploiting the possibilities of cross
sales, implementing simplification of the transaction process for reduction difficulty of tasks,
redudng costs of document management and transactions; personalizing the advertising and
sales to individual customers and improving flexibility);

T distribution channel for physical exchange with goods and services: aiming to
avoid extensive stock keepingsts, costs of utility services and the rent of facilities, etc.; in
order to shorten the supply chain and reduce the commission and operational costs.

The classification of the IM channels provided by Shi Kiang ef73lreveals the
nature of IM processes, however, considering tesults of the completed analysis of the
concepts of the IM, it was found that an additional channel of management of relations with
consumers should be distinguished. Therefore, the IM will be analysed on the basis of 4 basic
channels further in thewdy (management of communication, transactions, distribution and
relations with customers).

Aiming to identify the fields where more-otepth research is needed, an analysis of
IM studies on the evolution topic has been carried out. Therefore, it wasddhat
extremely indepth studies in this field have been carried out by N@ji Schibrowsky,
Peltier, Nill[9], Taylor, Struttor{3].

Ngai [8] was one of the first to classify the IM studies from 1987 until 2000. Later on,
these studies have been supplemented by Schibrowskier PHitl [9] who have analyd
the evolution of the IM research, by grouping the IM studies of the period 2001 to 2004.
Moreover, Taylor and Struttof8] have completed the synthesis of the sources of the
literature concerning the marketing and information systems, published from 1996 until 2007
and have made general conclusions regarding the findings in the area of the nature of primary
consumebehaviour and influence on arcensumer. As a result of dynamic developments in

JSabaityta, V. Davidaviliena. The ana 9



ISSN 25220087  (Print)

Marketing and Digital €chnologies Volume2, No1l, 2018 ISSN 2523434X (Online)

this field, there is a need to expand on the existing studies by conducting systematic analyses
of the newly emerging aspects and their impact on the clyreeqsting fields of research.

Some drastic changes have been observed in the field of the IM research. According to
the studies of NgfB], the publications of the results of IM studies have considerably risen in
number since 1996. The study of the IM fields, concerning the period 1987 to 2000, has
shown that 19 articles had been published annually; the greatest increase was observed in the
year 1998 to 1999 (64 publications). Meanwhile, in 2001 to 2004, the avanagal number
of publications rose up to 639 articl®§. The study carried out by the authors of this article
has shown that, in the period 2004 to 2013, the average annual number of scientific
publications on the topic of the IM was 7174. Hence, it can be concluded that theampor
of the IM and the focus on this field of research has risen by more than 10 times. The peak
growth was observed in 2012 to 2013. The comprehensive analysis of the current situation
requires a detailed analysis of the completed studies in this fidlthe methods of research
applied therein:

1. Ngai [8] has completed a systemic analysis of the marketing studies using the
grouping based on 5 categories, which was introduced by Leonard (200fun@tions, IM
environment, specific application of IM, IM studies, etc.) and distinguishing even smaller
elements in each of the categories (a total of Zctlans of research on the IM).

2. Schibrowsky et al[9] have distinguished 10 basic groups (consumer behaviour,
B2B, stratgy, communication, product/brand, pricing, aspects of research, political, legal
aspects, education and distribution) and provided a classifiewdingl 44 secontevel
elements.

3. Taylor and Struttofi3], who have been studying consumer behaviour aspects in the
IM research, have distinguished 6 basic groups (consumer behaviour, IM strategy,
financial/legal aspectgricing, distribution, impact of feedback, viral marketing); afterwards,
after more irdepth research, they have presented a system of grouping to 3-kaaind
groups (user perception of online retail attributes-mehase user attitudes, and post
purchase users attitudes) and 8 tHadel elements of the consumeehaviour classification
(Table 1).

The need for more #depth studies was found after the completion of the analysis of
the classification of new directions of research, predetermined ebylélielopment of the
information technologies, as proposed by Nffi, Schibrowsky, Peltier ir Nil[9] and
Taylor, Strutton[3]. Therefore, it is beneficial to discuss the development in detail, according
to the chronology of the develognt of the fields of research.

The major fields of research included functions of the IM and its gesiedies at its
initial stage from 1987 to 2000.

The first studies of IM created the basis for further directions of research. The
functions of the IM were the focal point of the research in the period 1987 to 2000, which
allowed to define basic possiliis offered by the IM. The most-epth studies within the
IM environment group have been carried out in the field of the consumer behaviour. In the
initial stage of the research, 1995 to 2000, the consumer behaviour has been attributed to the
environmet of the IM [8], whereas in the later period 1995 to 2004 the consumer
behaviour has been distinguished as a separate group, with the attributable categories, what
indicates the growing need for the consumer behaviourestuld was determined that in the
period 2000 to 20088] the consumer behaviour was one of the key fields ofiheesearch.

As a result, 3 groups of factors have been identified in this field. They have been broken down
into: user perception of online retail attributes,-puechase user attitudes, and postchase
userso6 attitudes. 8 hef follewlind groupsfof fdrtars (usefulmesss e a r
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aspects of ease of use, value, risk, trust, concern with privacy, internet attraction and
satsfaction) have been identified.

Table 1i Classification of the fields of the IM research (compiled by the authors)

Author, Classification of the IM research
year
1 2 3 4 5 6 7 8 9 10
IM M Specific IM research Other
functions environment | application of
the IM
Management, Consumer Industrial Science theory | Educatonal
planning and behaviour and philosophy | andprofes
strategy International sional
) Trade Legal, level and Methoddogy of | asPects
3 Distribution political and | comparative | research
o K/Iharllnels economic Generic IM
g Pha rhet sltructure aspects Services Information
z hysical technol
distribution . echnology
Pricing Ethl_cs and
Product social
Sales promotion responsibility
Advertising
Sales
Management
Consumer Business to Strategy Communication| Product/ Pricing Research | Poli- |Educatior
behaviour business brand aspects tical/
(B2B) legal
as
pects
Cognitive Delivery Strategy Communication | Branding Auctions | Secondary | Ethics
aspects chain Relationship | efficiency and brand data Fraud
’g Consume management | Integrated loyalty Pricing Collection | Law
=9 demographics Business Reputation marketlng _ aspects of Priva
<3| Intercultural / communicati | Target communication | New e-data cy
= = | national issues | o markets Presentation / product Aspects of | Tax
_g Z Aspects of International | creationof the develop eresearch. | as
8 |consumer marketing information ment pects
S | onlinesearch | Sales Profit E-mail
Q| Motivation maragement Compéition / | Website .
Virtual competitive | visibility Retail trade
communities Business advantage Banner
Satisfaction relations Best practices| advertising
Internet Services
segmentation
Reliability
Usage
Consumer IM strategy Financial / Pricing Distribution | Impact of Categorisation of the fields of
behaviour legal aspects feedback, consumer behaviour
S Search for the viral user pre- post
5‘ information marke percep purchase| pur-
S Decision ting tion of user chase
s making,privacy online attitudes | users
g ard reliability retail at-
= Humanimaging attributes titudes
(Q using computer Utility Confi- Satisfac
= graphics Easiness | dence tion
2 of use Privacy
ﬁ Value concern
Risk Internet
attract
tion
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The studies in the field of strategy have been attributed to the IM environmisigaby
[8] whereas these studies have been attributed to a separate field of research by Schibrowsky
et al[9], which includes rationship management, reputation, target markets, profit, research
of the competitive advantage, analysis of the best practices and service research. Currently the
studies in the field of the IM strategy are of high importance due to great numbers pf newl
emerging IM tools, what leads to changes in the IM strategy. The growing interest of the
business sector in the possibilities offered by the IM is shown by a separate field of réesearch
B2B [9], including a part of the functions mentioned by Nfff) (delivery chain, sales
management) as well as the new fields of research meant for the business communication
(business communication, business relations).

The growing use of the IM is demonstrated by the emergence of the ifglmew
fields in 1997, which require more-tiepth studies: political, legal aspects that are identified
by Schibrowsky et al9]. With the growing use of the IM, consequently there is a need for
legal regulations concerning the aspects of taxes, privacy and researching poterdgalrfr
the espace in parallel. Meanwhile, the legal and political aspects had been attributed to the
studies in the field of IM environment by Nd&| in the period 1995 to 2000. The studies in
these fields are of particular importance for further successful development of the IM as the
failure of the legal regulation to adapt to the existing and potential information technologies is
often one of the factors hindering the IM development the most.

The IM offers new possibilities for the product development process. The need for
studies of product and branding is highlighted by Schibrowsky gJalwho have identified
a separate group in their study. Several aspects are assigned to the group: loyalty, new product
and retail tade. It can be concluded that at the time when the studies in the field of the
product had been attributed to the research of the IM functions by[8lgand when the
studies in that field have esunted for merely 2.8% of the studies of the group of functions
the studies in the field of products have not been of particular relevance in the stage of 1995
to 2000. The lack of relevance of the research stems from the fact that in the initial stage of
the IM the possibilities of personalisation had not been-aaleloped, which would allow
for creation of the product best satisfying

Taylor and Struttofi3] focused on the aspects of internet purchases, defined the fields
of preconception, preconditions for purchase and purchase assessment. The newly emerged
fields of the IM research includedtaspects of the ease of use, ymsthase satisfaction. The
emergence and relevance of the studies in these fields is affected by the fact that the new
generation (Generation Z) consumers are adapting to the new technologies extremely fast,
their concepon of the electronic commerce and the related aspects is rapidly changing.

It can be concluded that in the first stage (1989 to 2000) the scholars have been
researching the functions of the IM, the IM environment, fields of application and analysed
the pasible studies in the field. In the second stage (1995 to 2004) the greater focus was on
the research of consumer behaviour, research of strategy formation, plagedafactors,
product and B2B communication. In 2000 to 2009, the focus was on theufzahi relevant
research of consumer behaviour factors of consumer decrsaking in the eenvironment.

In the advancement of the information technologies, new IM tools emerge as well as the
needs of consumers in theeavironment are also changing. T research allows adapting
to them. All this leads to the emergence of new fields of the IM research.

Highlighting the previously unresolved parts of the general problem to which the
article is devoted Despite the numerous researches in this subjectthera were identified
and analyzed main stages of the internet marketing past research directions, but internet
marketing keeps developing, emerging new technologies and customer preferences, and there
is a lack of the nowdays relevant internet marketesgarch areas identification.
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Formulation of the purpose of the article (statement of the problem)To analyze
the relevance of the changes in the internet marketing fields over the time and identification of
the need for research development.

Statement of the main material of the research with full justification of the
scientific results obtained Upon analysing the relevance of the changes in the IM fields over
the time and identification of the need for research development. Authors of the artielé carr
out the research of the IM fields which are currently relevant. The aim of the research is to
analyse the fields of research of the IM carried out from 2004 to 2013 and to identify the new
directions requiring more idepth research. The main objectivef ths study have been
acknowledged:

1. To identify the fields of théM research from 2004 to 2013;

2. To present the most important dimensiofthe IM fields of research;

3. To identify the directions requiring moredepth research.

Web marketings difficult to be assigned to a single field of scieiicachievements
and discoveries are published in databases of different fields, such as information technology
and information systems, economics, business and management, madatingynication
andinnovation.

Currently, the number of scientific journals and databases, where the articles about the
IM are published, has increased significantly, therefore it is important to clearly define the
scope and the methodology of the research. In the figgt,séa electronic database is chosen
for the analysis of the research. Thain criteria for choosing are:

1. There must be fuicale articles subntéd in the electronic database

2. In order to ensure the reliability of the data, the articles subniittéee database
must be peereviewed

3. The database must include a wide range of number of journals in the IM field;

4. The function of the search system of the databesto be sorted by relevance.

In the light of the criteria mentioned, the datab&s&nceDirect has been chosen as
the primary for the research. The fundamental principle of an electronic successful search of
data is the time limits formulated propefB], therefore the search of the publications of the
IM studies was carried out on the basis of the keyword rdefhiloe keywords set out: IM,
electronic/emarketing and web marketing/virtual marketing. The selectedtlsgzariod is
from 2004 to 2013.

The sample size was=150 of the publications on the topic of the IM (probability
95%, margin of error 8%, size of tlyeneral population 71738 (a set of publications by 4
keywords of interest published in Science Direct database). For the purpose of obtaining
reliable characteristics of the general population, the stratified sample is used, assuming that
the fields of reearch of the IM should be sufficiently homogeneous in each stratum. The
sample size is distributed amohgtrata [ - the number of strata, in this case stratum means
1 search by the keyword methobdz4), therefore¢é & & & hwhere eaché is
determined by the following formula:

m:

m
C:l Cs

oy

wheredl - is the number of units of publications in stratum i

The stratified sample sizes calculated using the said formula are listatlen2l
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Table 2i The results of theemarch by the keyword method

Stratum To_tal result of “?Se?“c* Stratified sample
Kevword 5 of interest (publicationg Other result of researc size
yw in journals) (publications in books) :
1 2 3 4 5
Internet "
Marketing 0 21 148 109 44
Eledronic ,‘
Marketing 0 19 733 146 41
Web marketing 0 8412 187 47
Virtual o 22 445 69 18
marketing

The numbeg of the publications presented the first in each search conducted by the
keyword method was selected according to thesrooi of relevance to the keywords. The
articles published in the English language have been selected, the summaries of the articles
have been analyzed, in order to select the publications, the key aspect of which is the research
in the field of the IM andvhich belong to the prdetermined disciplines. This stage of the
research allowed to select 128 publications. Upon the change of the sample size during the
procedure of the research, the margin of error has been adjusted, which has increased by
0.48% andaccounts for 8.48%. The data of the individual publications is prepared for the
further grouping analysis.

As a result of the completed analysis of scientific publications, the studies in the field
of the IM have been grouped into 43 categofiégy: evolution of emarketing, legakocial
aspects, national titai of behavior of consumers / business-space, estrategy, impact of
the IM on the activities of an enterprise, efficiency of the marketing operations, the IM in
various industries, impact of IM on the consumer behavior, social media, viral marketing,
mobile marketing, impact of feedback, website visitor data analysis, personalization,
researches of web page quality and design, element analysis, internet coupons, marketing
tools, aspects of application of thetamls, research of search systems, impacthe IT
development on consumers, aspects of ecology in-tharketing, privacy, blogs, technology
management, aspects of segmentation, cognitive aspects, shopping habits, IM education,
market structure, social commerce, management of the supply elertising, pricing,

B2B relationship management, content marketing, product, reliability, banners, reputation,
virtual technological capabilities, eleshic payments, sales channels.

The research showed that the scientists are working in differets fiélthe IM and
are actively making studies on the object which is influenced by newly emerging technologies
and changes in consumer behaviour which may result in the new fields of the IM researches.
The research fields of feedback impact, viral marketangd internet coupons have newly
formed in this period. The fields of IM research were grouped by logical attribution into
channels (Table 3), the interrelationship of which is shown in Figure 1. It could be stated, that
the basic dimensions of the intetnmarketing are the following: technologies, tools,
assessment of efficiency, consumer behaviour, modediaeegy and environment. The
dimensions identified exhibit the properties of transactions, distribution, communication and
the channels of alome relationship management.
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Table 3i Internet marketing channels and the fields of research

Communication channe

Transaction channel

Distribution channel

Relations with
customers channel

1 2 3 4
Social media
Virus marketing
Legalsocial Legatsocial Legalsocial Legalsocial
aspets aspects aspects aspects

National features of
consumer behaviour

National features of
consumer behaviour

National features of
consumer behaviour

National features of
consumer behaviour

National features
businessn e. market
place

National features
business in e. market
place

National features
business in e. market
place

Mobile marketing

Mobile marketing

Mobile marketing

Impact of feedback

Impact of feedback

Users data analysis

Users data analysis

Users datanalysis

Users data analysis

Marketing
communication

IM impact on company

IM impact on company

IM impact on company

performance performance performance
IM impact on consumet
behaviour
E. strategy E. strategy E. strategy E. strategy

Personaliation

Marketing operations
performance
measurement

Marketing operations
performance
measurement

Brand strategy

Design of web site,
analysis of web site
elements

Design of web site,
analysis of web site
elements

Quality analysis of web
sites

Online coupons

Online coupons

Online coupons

Marketing tools

Aspects of e. tools
implementation

Analysis of search
system

Impact of IT on

Impact of IT on

Impact of IT on

customers customers customers

Aspects of ecology in

marketing

IM in various industries| IM in various industries| IM in various industries| IM in various industries
Privacy Privacy Privacy Privacy
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ContinuedTab 3

1 2 3 4
E. blogs
Evolution of e. Evolution of e. Evolution of e. Evolution of e.
marketing marketing marketing marketing

Management of
technologies

Management of
technologies

Management of
technologies

Management of
technologies

Web addiction

Segmentation by gende

Cognitive aspects

Shopping behaviour

IM education

Market structure

Social commerce

Social commerce

Supply chain Supply chain
management management
Advertising Advertising
Pricing Pricing
B2B relationship B2B relationship
management management

Content marketing

Content marketing

Content marketing

Prodwct

Product

Product

Reliability

Baners

Reputation

Reputation

Segmentation types

Augmented reality
technologies usage in
marketing

Augmented reality
technologies usage in
marketing

Augmented reality
technologies usage in
marketing

Augmentedeality
technologies usage in
marketing

E. payments

Sales channels

The dimensions of environment, behaviour, efficiency assessment and models exhibit
the properties of all of 4 channels where the major difference is being in the dimensions of the
technology and-strategy. The characteristics of the communication channel are applicable to
dimensions of tools and technology, whereas the properties of the channel of customer

relationship management are applicable to th&irategy dimension, as incdludes the

strategic aspects of customer relationship, while the characteristics of customer relationship

management itself are attribdteo the communication channel.
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Efficiency

assessment .
Customer behaviour

Technologies

Tools

e e e e g m — — — —

Models

E-strategy

Environment

el —— A s . e e o e e e )

Figure 1i Completed projects data

The conducted research has shown that sciemtifidies of tools and technologies
have intensified. The results of the research show that various scientists had been actively
working on the impact of feedback, technology management, and electronic payments. Upon
the emergence of the new Generaton £Zansumers, the consumer so
behaviour in espace have changed significantly, which has led to the formation of a negative
aspect’ e-fraud. The option of leaving feedback is one of the preventive measures against e
fraud as well asme of the forms of communication in the customer to customer (C2C) model.
The reactions to a transaction and the expression of the emotional experiences in a form of a
review serve for improvement of thecensumer service. The studies in this field give t
ability to determine the impact of the reviews, either negative or positive, of their amount,
compl eteness, availability on a consumer0s
of the reviews in the process of improvement of quality ofoayet or service. The studies of
the tools offer the improvements not only of the channel of communication with consumers,
but may become an additional channel for transactions, often by making use of the benefits
offered by IT.

Along with the changing neéls of consumers, new marketing tools emerge. Their
successful application depends on the research in the field of adoption of the technologies.
The dimension of technology also includes the research of the design of a web page (research
of the key elementgheir location, format and other preferencies), which require an extremely
thorough examination, as arcensumer is improving his/her skills rapidly and tends to give
preference to web pages oriented to satisfaction of his/her fidgds

One of the most important dimensions is efficiency assessment. Its relesaisho
the selection of the IM solutions, the further application of ts&aegy or the development
of a new strategy. In thegpace, the flow of visitors is particularly important, for the analysis
of which the studies of the visitor data are beusgd. In the assessment of the efficiency of
the emarketing, the studies on the impact of the IM on the activities of an enterprise,
allowing to anticipate the aspects of formation of thstrategy, have beerentified as
important ones.

The studies imolving the behavioural dimension are attributable to the fields requiring
the most irdepth research. The needs of the new generation of consumers are changing very
dynamically, a systemic and comprehensive examination of the behaviour of the consumers is
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required to be able to adjust to them. This dimension of the studies includes impact of the IM
on the behaviour of consumers, aspects gfremtation and shopping habits.

Special attention is also needed for the studies of environmental dimension, as the
practical application of the IM tools is strongly dependent on the legal and political aspects.
The studies of this dimension also include the studies the IM of the aspects of ecology, impact
of the IT on consumers, nationalityased characteristics of lsss in espace, nationality
dependent characteristics of behaviour in Hspa&ce and the structure of the market.

The studies of the-strategy dimension are related to the studies of the dimension of
the tools and environment, thus during active reseaf these particular dimensions, the
studies are conducted in this field. General fields of researcistohtegy,brand strategy are
noteworthy.

The research in the field of the model dimension is rather inactive. The activity in this
field is determied by the new technological possibilities, which enable the parties to interact
in new ways and sell products using the new transaction and distribution channels. However,
in general, such studies are attributable more to the fields of dimersfidhe twls and
technologies.

It was found that the formerly proposed categories of research of the IM are incapable
of reflecting the basic purpose of the IM, thus thehdnnel classification (transaction
channel, distribution channel and communication chansefplemented by the channel of
customer relationship management, is to be considered as appropriate. The said 4 channels are
attributable to 7 IM dimensions identified during the research (tools, efficiency assessment,
technology, behaviour, modelsstrategy, and environment).

Although the IM is affected by many factors, the consumer behaviour and
technologies, which require continuous research, could be consatetieel most important of
them.

Conclusions from this research and prospects for further deelopments in this
area.

1. The analysis of the concepts of the IM leads to a conclusion that the variety used for
defining the conception of the marketing based on the information technologies is basically
used to define the process itself. The followdtgginition of the IM concept was chosen to use
in the articleithe IM means the application of IT in the interaction with the customers in the
virtual environment for the organisationods
taken for the course olfi¢ research were identified (4 channels which revealing the substance
of the IM: communication, transaction, distribution and management of relations with
customers).

2. Previously processed analysis of the studies in the field of the IM was carried out.
Several aspects such as evaluation based on time, analysis of different methodologies of the
research in this field were taken as basic research branches. After comparative study the
priorities of different stages have been identified: the research of Mhdumctions,
environment applications were relevant in the period 1987 to 2000; the research of the
consumer behaviour;grategy, communication, branding, pricing, political and legal aspects
became relevant in the period of 2000 to 2004. In the pefi@d@ to 2013 the emphasis
went on the research of tools, technologies, strategy, behaviour, environment. After
comparative analysis conclusion to run additional research were newest information and
reasoned scientific publications will be taken into acdto

3. Research of 128 publications in the field of IM have been processed using the
stratified sample, assuming that the fields of research of the IM should be sufficiently
homogeneous in each stratum. In gtedy were encompassed the fields of reseafdhe
information technologies and information systems, economics, business management and
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marketing, communication and innovation. The results of first stage analysis were grouped
into 7 basic dimensions: customer behaviour, efficiency assessment, smadels,
technologes, estrategy and environmenthe attention should be drawn on the fact, that
customer behaviour is common feature which appears in all other dimensions, but also can
found separate research field. At the same time the dimensiorhofotegies is common
feature which appears in such dimensions as efficiency assessment, models, tool, but also
should be analysed as separate on. The fields of the IM where mdeptin studies are
needed are the following: research of consumer behaviesgarch of new upcoming tools
and efficiency assessment.

4. Limitations of this research is that new and potentially upcoming research trends are
not identified, so continuously studies are required.
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Ukraine)

Complexity of marketing and logistics strategies in the supply chain of fast moving
consumer goods

The aim of the article. The purpose of the article is to justify the directions and conditions for
achieving complementaritgf marketing and logistics strategies in the supply chaifasfmoving
consumer good$-MCG).

The resultsof the analysis The necessity of obtainirty FMCG producersand developedy
themsupplychainsof the correspondingstrategic, tactical and opational elasticity potential which
will allow to increase reacti abilitiesto the consumers needs.

The system of strategic changes in marketing management, which is based on the development
of the potential of partnership relations, creation of the bafsgtrategic marketing information and its
use in the direction of substantiation of the appropriate quality of customer service, demand
management, expenses and relationships with partners is proposed.

It is substantiated that the field of ensuring commatarity of marketing strategies and
logistics in supply chains is a suitable ECR product that enables the desired flexibility of the supply
chain to be achieved by providing appropriate elasticity to those processes that do not require radical
changes ad investmentsin particular: processes for the purchase of raw materials, materials,
components of finished products; logistics processes, first of all, transport and warehouse; electronic
processes in the field of order execution management, using nedasmess IT technologies.

The influence of elements of the complex system of strategic marketing management on the
complementarity of business processes of the supply chain is proved: customer service; effective
demand management; interaction of pagamts in the implementation of processes in the supply
chain; reduce costs throughout the supply chain.

Has been set theecessity of the welinown integrated system adaptationaofenterprisé s
strategic marketing management, which covers such systenasidit system of strategic marketing
management; system of portfolio formation of marketing management strategies; the system of
strategic changes in the marketing management of the enterprise to the process of implementing the
key success factors of thepply chain, in particular theMCG.

Conclusions and direction for further researchThe mechanism of introduction of the
strategic marketing system in the supply chain ofRRECG is developedwhich is distinguishby
synchronizing marketing, logistiesd financial strategies with respect to their impact on the logistic
complementarity of key business processes, in particular with regard to goods, prices, costs, sales,
communications, customer service, demand manageifenproposed system of strategfianges in
marketing management is based on the development of the potential partnership relations, the
creation of a base of strategic marketing information and its use in the directiomestigationthe
quality of customer service, demand managenmodts, relationships with partners and ensuring
strategic control over the implementationadfey success factors in the supply chain.

It is established that the tool farcompromise solving dilemmaglasticity contra efficiencg
of the supply chainThere iscflexible logisticg, the basic elements of which are: flexibility of physical
delivery, flexibility of purchases, distribution flexibility and flexibility of demand manageineat.
further developments in this direction, it is necessary to dpw@lmechanism for the integration of
independent business entitiato the supply chains &fMCG usingcflexible logistice .

Keywords supply chain, complementarity of marketing and logistics strategfeeible
logistics, elasticity, efficiency, logigcally complementary business processes
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Particularities of application of methods of analysisof functional and stochastic
interrelationships in the cabinetarketing research

The aim of the article.The aim of the article is to develop a methodology @ordacting a
cabinet marketing research, the practical use of which can be a significant basis for the development
of effective management decisions.

The results of the analyseslhe paper proposes a methodology for conducting cabinet
marketing researchThe pecul i ari ties of calculation of I N
financial and tax reports of enterprises are view&thrms of accounting of incomplete sales
operations are proposed in order to reduce the implementation risks of the esggforithe example
of indicators of salesdé6 volume of product s, an
of the implementation of the cabinet marketing research through the application of the system of
statistical methods are shown; tlexpediency of using the methods of analysis of interrelations
index, regression and correlation methddahich reveal the factors that have the greatest influence
on the results of the enterprise activity, is substantjatesl distribution of the groth of the effective
indicator by factors in the multiplicative models by the methods of chain substitutions and the
identification of the isolated influence of factors is conducRatadoxes that arise while using the
method of identifying the isolatedflurence of factors are shown, the ways of their solution are
proposed.The patterns of the change in the magnitude of the increment of the effective indicator due
to the joint action of the factors are proved.

Conclusions and perspectives for further resel. The conducted research made it possible
to conclude that for the purpose of conducting a cabinet marketing research on the basis of the
analysis of indicators that characterize the results of the enterprise as a whole and the marketing
departmentingar t i cul ar , it is advisable to use the in
document s, since the use of such i nf or.Mmahlei on i
absence of the necessary information in the reporting docgmdata can be obtained from the
registers of current accounting and through the subsequent data accumulation. It is important in
marketing research to use the methods of analysis of interconnections, since they allow quantitatively
to determine the degrea# influence of one (factor) indicator on other (effective) indicator, as well as
to assess the expediency of money investments, time expenditures, etc. to achieve the expected results
It is proved that under conditions of unstable development of thainilen economy as a whole and
individual enterprises, the use of index models becomes increasingly important for the analysis of
problems, since the construction and analysis of Afadtior multiplicative models does not require
information for a long peod of timei data for two years is enough (or for any two other periods of
time). In multiplicative models, the distribution of growth by factors can be carried out by various
methods, among which the most common one is the method of detecting thd isbilagace of
factors, and the method of chain substitutions. However, in each case, the choice of method depends
on the object of research and the tasks of the analysis. It is expedient to use the complex economic and
mathematical methods to conduct thegh marketing research, since it becomes possible to
determine how the influence of each factor in the regression model varies over time with the result (is
it increasing or decreasing) which allows obtaining more information for making effective decision
However, this issue is underdeveloped and requires further research.

Key words:marketing research, volume of sales, profit, multiplicative models, regression and
correlation analysis.
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Concentration of importing countries and average distance with their supplying countries
for the selected productin 2016
Product: 44 Wood and articles of wood; wood charcoal
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Concentration of importing countries
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"o TRADE MAP
,4 Trade statistics for international business development

Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability ~Refe laterial  Other ITC Tools  More 0 Login [EIERNES
Product | 44 - Wood and articles of ood charcoal v
World ® country | Ukraine - Country Group | Nona
Partner | All v Partner Group | None
other criteria [Imports ¥ | | Trade indicators ¥ | [by country ¥ | [Mirror data ¥

List of supplying markets for the product imported by Ukraine in 2016 (Mirror)
roduct: 44 Wood and articles of wood; wood charcoal
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Prospects for diversification of suppliers for a product imported by Ukraine in 2016
Product : 44 Wood and articles of wood; wood charcoal
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