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ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɞɨɰɟɧɬ 
ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɨɛɥɿɤɭ ɿ ɛɿɡɧɟɫ-ɤɨɧɫɚɥɬɢɧɝɭ 

ɏɚɪɤɿɜɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɟɤɨɧɨɦɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿɦɟɧɿ ɋɟɦɟɧɚ Ʉɭɡɧɟɰɹ 
(ɏɚɪɤɿɜ, ɍɤɪɚʀɧɚ) 

 
 

ɐɂɎɊɈȼɂɃ ɈȻɅȱɄ ȿɄɋɉɈɊɌɇɈȲ ȿɅȿɄɌɊɈɇɇɈȲ ɌɈɊȽȱȼɅȱ 
ɆȺɅɂɏ ɉȱȾɉɊɂЄɆɋɌȼ ɍɄɊȺȲɇɂ 

 
Ɋɨɡɜɢɬɨɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɭɤɪɚʀɧɫьɤɨɝɨ ɦɚɥɨɝɨ ɛɿɡɧɟɫɭ є ɧɚɰɿɨɧɚɥьɧɢɦ 

ɩɪɿɨɪɢɬɟɬɨɦ. ɉɪɢɛɭɬɤɨɜɿɫɬь ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ ɡɚɥɟɠɢɬь ɜɿɞ ɫɬɭɩɟɧɸ ɚɜɬɨɦɚɬɢɡɚɰɿʀ 
ɭɩɪɚɜɥɿɧɧɹ ɬɚ ɣɨɝɨ ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ. ɍɤɪɚʀɧɫьɤɟ ɡɚɤɨɧɨɞɚɜɫɬɜɨ ɜɢɫɭɜɚє ɱɢɫɥɟɧɧɿ 
ɜɢɦɨɝɢ ɞɨ ɜɟɞɟɧɧɹ ɮɿɧɚɧɫɨɜɨɝɨ ɬɚ ɩɨɞɚɬɤɨɜɨɝɨ ɨɛɥɿɤɭ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ. ɇɟɪɚɰɿɨɧɚɥьɧɨ 
ɨɪɝɚɧɿɡɨɜɚɧɢɣ ɛɭɯɝɚɥɬɟɪɫьɤɢɣ ɨɛɥɿɤ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ ɡɚɛɢɪɚє ɱɚɫ ɧɚ ɩɨɜɬɨɪɸɜɚɧɿ ɩɪɨɰɟɫɢ, 
ɜɿɞɜɨɥɿɤɚɸɱɢ ɜɥɚɫɧɢɤɿɜ ɜɿɞ ɫɬɪɚɬɟɝɿɱɧɢɯ ɡɚɜɞɚɧь. Ⱥɥɟ ɭ ɪɚɡɿ ɪɨɡɝɨɪɬɚɧɧɹ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ 
ɨɛɥɿɤɭ ɭ ɮɨɪɦɿ ɯɦɚɪɧɨʀ ERP-ɫɢɫɬɟɦɢ, ɜɿɧ ɫɬɚє ɭɧɿɜɟɪɫɚɥьɧɨɸ ɰɢɮɪɨɜɨɸ ɿɧɮɨɪɦɚɰɿɣɧɨɸ ɛɚɡɨɸ, 
ɭ ɹɤɿɣ ɞɚɧɿ ɲɜɢɞɤɿɫɧɨ ɨɩɪɚɰьɨɜɭɸɬьɫɹ, ɚɧɚɥɿɡɭɸɬьɫɹ ɭ ɟɥɟɤɬɪɨɧɧɿɣ ɫɩɨɫɿɛ ɿ ɜɱɚɫɧɨ 
ɩɟɪɟɞɚɸɬьɫɹ ɤɟɪɿɜɧɢɰɬɜɭ. ɍ ɬɚɤɨɦɭ ɜɢɩɚɞɤɭ ɦɚɥɟ ɩɿɞɩɪɢєɦɫɬɜɨ, ɹɤɟ ɡɞɿɣɫɧɸє ɟɤɫɩɨɪɬɧɭ 
ɟɥɟɤɬɪɨɧɧɭ ɬɨɪɝɿɜɥɸ, ɨɬɪɢɦɭє ɰɢɮɪɨɜɢɣ ɨɛɥɿɤ, ɫɢɧɯɪɨɧɿɡɨɜɚɧɢɣ ɡ ɭɫɿɦɚ ɩɪɨɝɪɚɦɚɦɢ ɡ 
ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ ɬɚ ɭɩɪɚɜɥɿɧɧɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɨɦ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɟɥɟɤɬɪɨɧɧɚ ɤɨɦɟɪɰɿɹ, ɟɤɫɩɨɪɬ, ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧ, ERP-ɫɢɫɬɟɦɚ, ɯɦɚɪɧɟ 
ɩɪɨɝɪɚɦɧɟ ɡɚɛɟɡɩɟɱɟɧɧɹ.  
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ȿɥɟɤɬɪɨɧɧɚ ɬɨɪɝɿɜɥɹ є ɧɨɜɿɬɧɿɦ ɡɚɫɨɛɨɦ 
ɫɭɱɚɫɧɨʀ ɤɨɦɟɪɰɿʀ, ɳɨ ɡɚɛɟɡɩɟɱɭє ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿ ɬɨɜɚɪɿɜ ɬɚ ɩɨɫɥɭɝ ɭ ɝɥɨɛɚɥьɧɨɦɭ 
ɪɢɧɤɨɜɨɦɭ ɩɪɨɫɬɨɪɿ, ɧɟɡɜɚɠɚɸɱɢ ɧɚ ɮɿɡɢɱɧɿ ɤɨɪɞɨɧɢ ɬɚ ɜɿɞɫɬɚɧɿ ɦɿɠ ɩɪɨɞɚɜɰɟɦ ɬɚ 
ɩɨɤɭɩɰɟɦ. Ɏɟɧɨɦɟɧ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɜɢɧɢɤ ɡɚɜɞɹɤɢ ɫɭɰɿɥьɧɨɦɭ ɜɩɪɨɜɚɞɠɟɧɧɸ 
ɿɧɮɨɪɦɚɰɿɣɧɨ-ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɭ ɜɫɿ ɫɮɟɪɢ ɟɤɨɧɨɦɿɤɢ ɬɚ ɫɭɫɩɿɥьɫɬɜɚ ɬɚ ɫɬɚɜ 
ɤɚɬɚɥɿɡɚɬɨɪɨɦ ɟɤɨɧɨɦɿɱɧɨɝɨ ɪɨɡɜɢɬɤɭ ɹɤ ɨɤɪɟɦɢɯ ɛɿɡɧɟɫ-ɫɭɛ'єɤɬɿɜ, ɬɚɤ ɿ ɟɤɨɧɨɦɿɤ ɤɪɚʀɧ. 
ɍ 2023 ɪ. ɫɜɿɬɨɜɢɣ ɨɛɫɹɝ ɿɧɬɟɪɧɟɬ-ɩɪɨɞɚɠɿɜ ɫɤɥɚɜ 6,51 ɬɪɥɧ. ɞɨɥ. Ɉɱɿɤɭєɬьɫɹ, ɳɨ ɭ 2024 
ɪ. ɤɭɩɭɜɚɬɢɦɭɬь ɨɧɥɚɣɧ 2 ɦɥɪɞ. ɧɚɫɟɥɟɧɧɹ ɫɜɿɬɭ Д9]. 

Ⱦɟɪɠɚɜɢ ɜɫɟɛɿɱɧɨ ɫɩɪɹɸɬь ɚɤɬɢɜɿɡɚɰɿʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ. ɍ 2022-2025 ɪɪ. 
ɪɟɚɥɿɡɭєɬьɫɹ ȱȱ ɟɬɚɩ ɉɪɨɝɪɚɦɢ Єɋ EU4DТРТtКХ, ɫɩɪɹɦɨɜɚɧɢɣ ɧɚ ɡɪɨɫɬɚɧɧɹ ɟɥɟɤɬɪɨɧɧɨʀ 
ɤɨɦɟɪɰɿʀ ɭ ɤɪɚʀɧɚɯ ɋɯɿɞɧɨɝɨ ɩɚɪɬɧɟɪɫɬɜɚ (ɭ ɬɨɦɭ ɱɢɫɥɿ ɜ ɍɤɪɚʀɧɿ) ɬɚ ɿɧɬɟɧɫɢɮɿɤɚɰɿɸ ʀɯ 
ɬɪɚɧɫɤɨɪɞɨɧɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɡ Єɋ ɲɥɹɯɨɦ ɪɨɡɝɨɪɬɚɧɧɹ ɫɭɦɿɫɧɨʀ ɥɨɝɿɫɬɢɱɧɨʀ 
ɩɥɚɬɮɨɪɦɢ, ɰɢɮɪɨɜɨɝɨ ɬɪɚɧɫɩɨɪɬɧɨɝɨ ɤɨɪɢɞɨɪɭ, ɟɥɟɤɬɪɨɧɧɢɯ ɦɢɬɧɢɰь ɬɚ ɜɿɪɬɭɚɥьɧɢɯ 
ɫɤɥɚɞɿɜ ɞɥɹ ɩɪɨɞɚɠɭ ɬɨɜɚɪɿɜ ɤɪɚʀɧ ɋɯɿɞɧɨɝɨ ɩɚɪɬɧɟɪɫɬɜɚ Д3]. 
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ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ 
ɍɤɪɚʀɧɢ 
 

27 

 

Ɂ 2021 ɪ. Ɇɿɧɿɫɬɟɪɫɬɜɨ ɰɢɮɪɨɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɍɤɪɚʀɧɢ ɪɟɚɥɿɡɭє ɩɪɨɟɤɬ «Ⱦɿɹ. 
Ȼɿɡɧɟɫ», ɜ ɦɟɠɚɯ ɟɤɫɩɨɪɬɧɨɝɨ ɧɚɩɪɹɦɤɭ ɹɤɨɝɨ ɧɚ ɨɧɥɚɣɧ-ɩɥɚɬɮɨɪɦɿ ɩɨɞɚɸɬьɫɹ 
ɚɤɬɭɚɥьɧɿ ɞɚɧɿ ɞɥɹ ɿɧɮɨɪɦɚɰɿɣɧɨʀ ɩɿɞɬɪɢɦɤɢ ɟɤɫɩɨɪɬɟɪɿɜ (ɨɝɥɹɞɢ ɫɜɿɬɨɜɢɯ ɪɢɧɤɿɜ, 
ɧɨɪɦɚɬɢɜɧɨ-ɩɪɚɜɨɜɿ, ɥɨɝɿɫɬɢɱɧɿ, ɦɢɬɧɿ, ɦɚɪɤɟɬɢɧɝɨɜɿ ɝɚɣɞɢ, ɿɧɫɬɪɭɤɰɿʀ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɦɚɪɤɟɬɩɥɟɣɫɿɜ) Д13Ж. ɍ 2023 ɪ. Ɇɿɧɿɫɬɟɪɫɬɜɨ ɡɚɤɨɪɞɨɧɧɢɯ ɫɩɪɚɜ ɍɤɪɚʀɧɢ ɡɚɩɭɫɬɢɥɨ 
ɰɢɮɪɨɜɢɣ ɫɟɪɜɿɫ ІКгШЯЧТ ɞɥɹ ɞɢɩɥɨɦɚɬɢɱɧɨʀ, ɨɪɝɚɧɿɡɚɰɿɣɧɨʀ, ɥɨɝɿɫɬɢɱɧɨʀ, ɩɪɨɝɪɚɦɧɨʀ 
ɞɨɩɨɦɨɝɢ ɭɤɪɚʀɧɫьɤɢɦ ɬɨɜɚɪɨɜɢɪɨɛɧɢɤɚɦ ɭ ɪɨɡɜɢɬɤɭ ɟɤɫɩɨɪɬɧɢɯ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ. 
ɉɪɨɟɤɬ ІКгШЯЧТ ɿɧɮɨɪɦɭє ɩɿɞɩɪɢєɦɫɬɜɚ ɳɨɞɨ ɬɟɯɧɿɤɢ ɩɪɨɜɟɞɟɧɧɹ ɩɨɫɬɚɜɨɤ ɞɨ ɪɿɡɧɢɤ 
ɤɪɚʀɧ, ɧɚɞɚє ɪɿɲɟɧɧɹ ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɬɚ ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ (ɩɥɚɬɮɨɪɦɚ 
«Shop-Express»), ɞɥɹ ɿɧɬɟɝɪɚɰɿʀ ɡ ɪɿɡɧɢɦɢ ɩɥɚɬɿɠɧɢɦɢ ɫɢɫɬɟɦɚɦɢ (ɩɚɪɬɧɟɪ ɩɪɨɝɪɚɦɢ 
«Fondy»), ɞɥɹ ɨɪɝɚɧɿɡɚɰɿʀ ɞɨɫɬɚɜɤɢ ɞɨ ɤɪɚʀɧɢ Єɋ (ɩɚɪɬɧɟɪ «ɇɨɜɚ ɩɨɲɬɚ») [27]. 

ȼ ɭɦɨɜɚɯ ɞɟɪɠɚɜɧɨɝɨ ɫɩɪɢɹɧɧɹ ɬɚ ɡɚɨɯɨɱɟɧɧɹ, ɞɥɹ ɭɤɪɚʀɧɫьɤɨɝɨ ɦɚɥɨɝɨ ɛɿɡɧɟɫɭ 
ɟɥɟɤɬɪɨɧɧɚ ɬɨɪɝɿɜɥɹ – ɰɟ ɦɨɠɥɢɜɿɫɬь ɪɨɡɲɢɪɟɧɧɹ ɤɥɿєɧɬɫьɤɨʀ ɛɚɡɢ, ɟɤɨɧɨɦɿʀ ɨɮɥɚɣɧ-
ɜɢɬɪɚɬ, ɚ ɬɚɤɨɠ ɩɨɞɨɥɚɧɧɹ ɝɟɨɝɪɚɮɿɱɧɢɯ ɨɛɦɟɠɟɧь ɿ ɜɢɯɨɞɭ ɧɚ ɡɚɤɨɪɞɨɧɧɿ ɪɢɧɤɢ. 
ȼɩɪɨɜɚɞɠɟɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɱɧɢɯ ɪɿɲɟɧь ɞɥɹ ɛɿɡɧɟɫɭ ɭ ɫɮɟɪɿ ɟ-ɬɨɪɝɿɜɥɿ 
ɡɚɛɟɡɩɟɱɭє ɭɧɿɤɚɥьɧɿ ɤɨɧɤɭɪɟɧɬɧɿ ɩɟɪɟɜɚɝɢ ɬɚ ɦɚɣɛɭɬɧє ɦɚɫɲɬɚɛɭɜɚɧɧɹ. Ɍɚɤɿ ɪɿɲɟɧɧɹ 
ɧɟɨɛɯɿɞɧɿ ɧɟ ɬɿɥьɤɢ ɫɢɫɬɟɦɿ ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ ɬɚ ɭɩɪɚɜɥɿɧɧɹ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɚɦɢ, ɚ ɣ 
ɨɛɥɿɤɭ – ɿɧɮɨɪɦɚɰɿɣɧɿɣ ɛɚɡɿ ɬɚɤɨʀ ɫɢɫɬɟɦɢ.   

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ȼ ɬɟɩɟɪɿɲɧɿɣ ɱɚɫ 
ɝɨɫɬɪɨɚɤɬɭɚɥьɧɢɦ є ɞɨɫɥɿɞɠɟɧɧɹ ɩɢɬɚɧь ɜɟɞɟɧɧɹ ɭɤɪɚʀɧɫьɤɢɦ ɛɿɡɧɟɫɨɦ ɟɥɟɤɬɪɨɧɧɨʀ 
ɬɨɪɝɿɜɥɿ ɧɚ ɡɨɜɧɿɲɧɿɯ ɪɢɧɤɚɯ. 

ȱ. ȱɩɩɨɥɿɬɨɜɚ ɭɬɨɱɧɢɥɚ ɞɟɮɿɧɿɰɿɸ, ɡɚɫɨɛɢ ɬɚ ɮɚɤɬɨɪɢ ɟ-ɬɨɪɝɿɜɥɿ, ɩɪɨɚɧɚɥɿɡɭɜɚɥɚ 
ɪɿɜɟɧь ɰɢɮɪɨɜɿɡɚɰɿʀ ɦɚɪɤɟɬɢɧɝɭ ɧɚ ɭɤɪɚʀɧɫьɤɢɯ ɩɿɞɩɪɢєɦɫɬɜɚɯ Д20]. 

ȼ. Ʌɚɤɿɡɚ, Ɋ. Ȼɚɥɚ ɫɬɚɬɢɫɬɢɱɧɨ ɨɩɢɫɚɥɢ ɞɢɧɚɦɿɤɭ ɬɚ ɬɟɧɞɟɧɰɿʀ ɪɨɡɜɢɬɤɭ 
ɝɥɨɛɚɥьɧɢɯ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ, ɜɧɟɫɨɤ ɞɨ ɧɢɯ ɫɭɛ'єɤɬɿɜ ɝɨɫɩɨɞɚɪɸɜɚɧɧɹ ɍɤɪɚʀɧɢ Д23]. 

Ʌ. ɋɦɨɥɿɣ, ȼ. Ʉɨɫɬɸɤ ɫɢɫɬɟɦɚɬɢɡɭɜɚɥɢ ɩɟɪɟɜɚɝɢ, ɪɢɡɢɤɢ, ɩɟɪɫɩɟɤɬɢɜɢ ɿɧɬɟɪɧɟɬ-
ɩɪɨɞɚɠɿɜ, ɚ ɬɚɤɨɠ ɜɚɪɿɚɛɟɥьɧɿɫɬь ʀɯ ɱɚɫɬɤɢ ɭ ɬɨɜɚɪɨɨɛɿɝɭ ɞɟɪɠɚɜ ɩɿɞ ɜɩɥɢɜɨɦ ɩɚɧɞɟɦɿʀ 
[29]. 

Ɍɟɨɪɿɸ ɭɩɪɚɜɥɿɧɧɹ ɟɥɟɤɬɪɨɧɧɨɸ ɬɨɪɝɿɜɥɟɸ ɪɨɡɪɨɛɥɹɥɢ Ʌ. Ƚɥɿɧɟɧɤɨ, Ɍ. Ʉɨɜɬɭɧ, 
ɉ. Ɍɚɧɚɫɸɤ, ɘ. Ⱦɚɣɧɨɜɫьɤɢɣ, ɇ. Ɍɤɚɱɨɜɚ, Ⱥ. ɇɨɜɢɰьɤɢɣ, Ɉ. ɋɿɱɤɭɧ, Ⱥ. Ȼɟɪɟɡɚ, Є. 
ɐɭɤɚɧɨɜ, ɋ. Ɇɚɥɨɜɢɱɤɨ, Ɉ. ɒɭɥьɝɚ. ȱɯ ɧɚɭɤɨɜɚ ɪɨɛɨɬɚ ɧɚɣɱɚɫɬɿɲɟ ɩɪɢɫɜɹɱɭєɬьɫɹ 
ɤɚɬɟɝɨɪɿɚɥьɧɨɦɭ ɚɩɚɪɚɬɭ, ɩɪɨɝɪɚɦɧɨɦɭ ɡɚɛɟɡɩɟɱɟɧɧɸ ɞɥɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɿɜ, 
ɿɧɫɬɪɭɦɟɧɬɚɪɿɸ ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, ɬɟɯɧɿɰɿ ɩɪɨɜɟɞɟɧɧɹ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ ɬɚ 
ɟɥɟɤɬɪɨɧɧɢɯ ɩɥɚɬɟɠɿɜ, ɡɚɝɚɥьɧɢɦ ɬɪɟɧɞɚɦ ɪɨɡɜɢɬɤɭ ɬɨɪɝɿɜɥɿ ɱɟɪɟɡ ȱɧɬɟɪɧɟɬ. ɉɨɡɚ 
ɭɜɚɝɨɸ ɜɱɟɧɢɯ ɡɚɥɢɲɚєɬьɫɹ ɩɢɬɚɧɧɹ ɰɢɮɪɨɜɿɡɨɜɚɧɨɝɨ ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ ɞɥɹ 
ɭɩɪɚɜɥɿɧɧɹ ɟ-ɬɨɪɝɿɜɥɟɸ, ɡɨɪɿєɧɬɨɜɚɧɨɸ ɧɚ ɿɧɨɡɟɦɧɿ ɪɢɧɤɢ. 

ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ є ɬɚɤɨɠ ɧɨɜɿɬɧɿɦ ɬɚ ɞɢɫɤɭɫɿɣɧɢɦ ɧɚɩɪɹɦɨɦ ɟɤɨɧɨɦɿɱɧɨʀ ɬɟɨɪɿʀ, 
ɹɤɢɣ ɫɬɚɜ ɡɚɬɪɟɛɭɜɚɧɢɦ ɨɛ'єɤɬɨɦ ɧɚɭɤɨɜɢɯ ɞɨɫɥɿɞɠɟɧь. 

ȼɢɤɨɪɢɫɬɚɜɲɢ ɚɧɤɟɬɭɜɚɧɧɹ, ɟɤɫɩɟɪɬɧɢɣ ɦɟɬɨɞ ɬɚ ɤɨɪɟɥɹɰɿɣɧɢɣ ɚɧɚɥɿɡ, D. Junias 
ɫɬɚɬɢɫɬɢɱɧɢɦ ɦɟɬɨɞɨɦ ɜɢɹɜɢɜ ɞɭɠɟ ɫɢɥьɧɢɣ ɩɪɹɦɢɣ ɤɨɪɟɥɹɰɿɣɧɢɣ ɡɜ'ɹɡɨɤ ɦɿɠ 
ɪɨɡɝɨɪɬɚɧɧɹɦ ɰɢɮɪɨɜɨʀ ɟɤɨɧɨɦɿɤɢ ɬɚ ɞɿɞɠɢɬɚɥɿɡɚɰɿєɸ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ Д5]. 

K. Phornlaphatrachakorn, K. Na Kalasindhu ɡɚ ɩɪɚɤɬɢɱɧɢɦɢ ɞɚɧɢɦɢ 313 ɮɿɪɦ 
ɦɚɬɟɦɚɬɢɱɧɨ ɞɨɜɟɥɢ, ɳɨ ɰɢɮɪɨɜɢɣ ɨɛɥɿɤ є ɤɥɸɱɨɜɢɦ ɮɚɤɬɨɪɨɦ ɤɨɪɢɫɧɨɫɬɿ ɨɛɥɿɤɨɜɨʀ 
ɿɧɮɨɪɦɚɰɿʀ ɬɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɫɬɪɚɬɟɝɿɱɧɢɯ ɪɿɲɟɧь, ɩɪɢɣɧɹɬɢɯ ɧɚ ɩɿɞɫɬɚɜɿ ɧɟʀ Д7]. 

M. Resende ɨɰɿɧɢɜ ɜɢɤɨɪɢɫɬɚɧɧɹ ɪɨɛɨɱɨɝɨ ɱɚɫɭ ɩɪɚɰɿɜɧɢɤɿɜ ɛɭɯɝɚɥɬɟɪɿʀ ɞɨ ɬɚ 
ɩɿɫɥɹ ɜɩɪɨɜɚɞɠɟɧɧɹ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ ɬɚ ɜɢɹɜɢɜ ɡɛɿɥьɲɟɧɧɹ ɩɪɨɞɭɤɬɢɜɧɨɫɬɿ ʀɯ ɩɪɚɰɿ ɧɚ 
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ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɍɤɪɚʀɧɢ 
 
 
 
 

54,45%, ɚ ɬɚɤɨɠ ɚɧɤɟɬɭɜɚɧɧɹɦ ɜɫɬɚɧɨɜɢɜ ɩɿɞɜɢɳɟɧɧɹ ɜɦɨɬɢɜɨɜɚɧɨɫɬɿ ɨɛɥɿɤɨɜɰɿɜ ɬɚ 
ɹɤɨɫɬɿ ʀɯ ɪɨɛɨɬɢ Д8]. 

Ⱥ. Bhimani ɩɨɹɫɧɢɜ ɧɟɨɛɯɿɞɧɿɫɬь ɩɟɪɟɨɫɦɢɫɥɟɧɧɹ ɦɟɬɨɞɨɥɨɝɿʀ ɨɛɥɿɤɭ ɜ ɭɦɨɜɚɯ 
ɡɧɚɱɭɳɨɝɨ ɪɨɫɬɭ ɨɛɫɹɝɿɜ ɰɢɮɪɨɜɢɯ ɞɚɧɢɯ ɬɚ ɧɚɛɭɬɬɹ ɩɪɨɝɪɚɦɧɨɝɨ ɿɧɫɬɪɭɦɟɧɬɚɪɿɸ ʀɯ 
ɲɜɢɞɤɿɫɧɨʀ ɨɛɪɨɛɤɢ Д1]. 

Ɋ. Ȼɪɭɯɚɧɫьɤɢɣ, ȱ. ɋɩɿɥьɧɢɤ ɜɢɡɧɚɱɢɥɢ ɧɚɩɪɹɦɢ ɰɢɮɪɨɜɿɡɚɰɿʀ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ 
ɨɛɥɿɤɭ: ɬɟɯɧɨɥɨɝɿɹ ɨɩɪɚɰɸɜɚɧɧɹ ɿɧɮɨɪɦɚɰɿʀ ɭ ɛɚɡɚɯ ɞɚɧɢɯ; ɦɟɬɨɞɨɥɨɝɿɹ ɫɢɫɬɟɦɚɬɢɡɚɰɿʀ 
ɿɧɮɨɪɦɚɰɿʀ Д11]. 

ȼ. ɉɚɧɚɫɸɤ, Ɍ. Ȼɭɪɞɟɧɸɤ, ɇ. Ɇɭɠɟɜɢɱ ɨɛґɪɭɧɬɭɜɚɥɢ ɟɬɚɩɢ ɬɚ ɩɟɪɟɜɚɝɢ 
ɞɿɞɠɢɬɚɥɿɡɚɰɿʀ ɨɛɥɿɤɭ, ɚ ɬɚɤɨɠ ɨɩɢɫɚɥɢ ɡɦɿɧɭ ɦɟɬɨɞɿɜ ɨɛɥɿɤɨɜɨʀ ɩɪɨɰɟɞɭɪɢ ɩɿɞ ɜɩɥɢɜɨɦ 
ȱɌ Д25].  

Ɂ. Ɍɟɧɸɯ, ɍ. ɉɟɥɟɯ ɤɥɚɫɢɮɿɤɭɜɚɥɢ ɡɚ ɧɚɩɪɹɦɚɦɢ ɞɿɞɠɢɬɚɥɿɡɚɰɿʀ ɨɛɥɿɤɨɜɟ 
ɩɪɨɝɪɚɦɧɟ ɡɚɛɟɡɩɟɱɟɧɧɹ ɭɤɪɚʀɧɫьɤɢɯ ɩɿɞɩɪɢєɦɫɬɜ Д30]. 

ɍ ɪɨɛɨɬɿ Ɍ. Ʉɨɪɨɥɸɤ, Ɉ. Ɇɚɡɭɪɟɧɨɤ ɩɨɞɚɧɨ ɤɨɧɤɪɟɬɧɿ ɩɪɢɤɥɚɞɢ ɰɢɮɪɨɜɿɡɚɰɿʀ 
ɛɿɡɧɟɫ-ɩɪɨɰɟɫɿɜ ɭ ɜɿɬɱɢɡɧɹɧɢɯ ɤɨɦɩɚɧɿɣ, ɭ ɬɨɦɭ ɱɢɫɥɿ ɭ ɫɮɟɪɿ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ 
[22]. 

Ȼɚɝɚɬɨ ɞɨɫɥɿɞɧɢɤɿɜ ɩɨɜ'ɹɡɭє ɩɨɞɚɥьɲɢɣ ɬɟɯɧɿɱɧɢɣ ɩɪɨɝɪɟɫ ɭ ɫɮɟɪɿ ɨɛɥɿɤɭ ɡ 
ɩɟɪɟɯɨɞɨɦ ɜɿɞ ɥɨɤɚɥьɧɨɝɨ ɫɨɮɬɭ ɞɨ ɯɦɚɪɧɨɝɨ. 

Ɍɚɤ, ɧɚ ɞɭɦɤɭ S. Ciubotariu, ɯɦɚɪɧɿ ɛɭɯɝɚɥɬɟɪɫьɤɿ ɫɢɫɬɟɦɢ є ɨɫɧɨɜɧɨɸ 
ɬɟɯɧɨɥɨɝɿєɸ, ɳɨ ɞɨɩɨɦɚɝɚє ɤɨɦɩɚɧɿɹɦ ɞɨɫɹɝɬɢ ɦɚɤɫɢɦɚɥьɧɨʀ ɰɢɮɪɨɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ 
ɨɛɥɿɤɭ. ɏɦɚɪɧɿ ɪɿɲɟɧɧɹ ɲɜɢɞɤɨ ɿɧɬɟɝɪɭɸɬьɫɹ ɡ ɿɧɧɨɜɚɰɿɣɧɢɦɢ ɩɪɨɝɪɚɦɧɢɦɢ 
ɩɪɨɞɭɤɬɚɦɢ (ɹɤ ɧɚɩɪɢɤɥɚɞ, ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ) ɬɚ ɫɩɪɹɸɬь ʀɯ ɪɨɡɩɨɜɫɸɞɠɟɧɧɸ ɬɚ 
ɩɨɩɭɥɹɪɢɡɚɰɿʀ Д2]. 

ɍ ɦɟɬɨɞɢɱɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɹɯ Ɉ. ɒɦɢɝɟɥь ɡɚɩɪɨɩɨɧɨɜɚɧɨ ɜɚɪɿɚɧɬɢ ɨɪɝɚɧɿɡɚɰɿʀ 
ɭɩɪɚɜɥɿɧɫьɤɨɝɨ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ ɿɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɯɦɚɪɧɢɯ ɬɟɯɧɨɥɨɝɿɣ [31]. 

Ⱥ. Ɉɥɿɮɟɪɟɧɤɨ, ȱ. Ƚɨɞɧɸɤ, Ʉ. ȱɥɥɹɲɟɧɤɨ, ȱ. Ɉɪɥɨɜ, ɋ. ɋɩɿɜɚɤ, Ɉ. Єɜɫєєɜɚ, Ɇ. 
Ȼɟɪɟɡɿɜɫьɤɚ ɬɚɤɨɠ ɜɛɚɱɚɸɬь ɯɦɚɪɧɿ ɬɟɯɧɨɥɨɝɿʀ ɩɪɿɨɪɢɬɟɬɧɢɦɢ ɞɥɹ ɪɨɡɜɢɬɤɭ ɬɚ 
ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ.  

ɇɚɭɤɨɜɿ ɩɪɚɰɿ ɡ ɬɟɨɪɿʀ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ є ɭɡɚɝɚɥьɧɟɧɢɦɢ ɫɬɨɫɨɜɧɨ ɛɿɡɧɟɫɭ. ȼ 
ɭɤɪɚʀɧɫьɤɨɦɭ ɧɚɭɤɨɜɨɦɭ ɩɪɨɫɬɨɪɿ ɧɚɹɜɧɿ ɥɢɲɟ ɩɨɨɞɢɧɨɤɿ ɞɟɬɚɥɿɡɨɜɚɧɿ ɪɨɡɪɨɛɤɢ ɡɚ 
ɝɚɥɭɡɹɦɢ ɬɚ ɜɢɞɚɦɢ ɝɨɫɩɨɞɚɪɫьɤɨʀ ɞɿɹɥьɧɨɫɬɿ, ɬɚ ɩɨɜɧɿɫɬɸ ɜɿɞɫɭɬɧɿ ɦɟɬɨɞɢɱɧɿ 
ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ɜɩɪɨɜɚɞɠɟɧɧɹ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ ɭ ɜɿɬɱɢɡɧɹɧɢɯ ɟɤɫɩɨɪɬɟɪɿɜ, ɹɤɿ 
ɜɟɞɭɬь ɟɥɟɤɬɪɨɧɧɭ ɬɨɪɝɿɜɥɸ ɧɚ ɡɨɜɧɿɲɧɿɯ ɪɢɧɤɚɯ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɇɚɭɤɨɜɚ ɫɩɿɥьɧɨɬɚ ɬɚ ɤɟɪɿɜɧɢɤɢ ɩɿɞɩɪɢєɦɫɬɜ ɩɨɜ'ɹɡɭɸɬь 
ɟɮɟɤɬɢɜɧɿɫɬь ɭɩɪɚɜɥɿɧɧɹ ɟɥɟɤɬɪɨɧɧɨɸ ɬɨɪɝɿɜɥɟɸ ɡɞɟɛɿɥьɲɨɝɨ ɡ ɪɨɡɛɭɞɨɜɨɸ ɰɢɮɪɨɜɨɝɨ 
ɦɚɪɤɟɬɢɧɝɭ ɧɚ ɛɚɡɿ CMS ɬɚ CRM-ɫɢɫɬɟɦ. ɑɚɫɬɨ ɜɚɠɥɢɜɿɫɬь ɪɨɡɝɨɪɬɚɧɧɹ ERP ɹɤ ɜ ɬɟɨɪɿʀ, 
ɬɚɤ ɿ ɧɚ ɩɪɚɤɬɢɰɿ є ɧɟɞɨɨɰɿɧɟɧɨɸ, ɿ ɭ ɬɚɤɨɦɭ ɜɢɩɚɞɤɭ ɛɭɯɝɚɥɬɟɪɫьɤɢɣ ɨɛɥɿɤ ɡɚɥɢɲɚєɬьɫɹ 
ɧɟɞɨɫɬɚɬɧьɨ ɚɜɬɨɦɚɬɢɡɨɜɚɧɢɦ, ɱɟɪɟɡ ɳɨ ɨɛɬɹɠɭє ɿɧɬɟɪɧɟɬ-ɛɿɡɧɟɫ ɡɚɣɜɢɦɢ ɫɤɥɚɞɧɢɦɢ 
ɩɪɨɰɟɫɚɦɢ, ɡɚɛɢɪɚɸɱɢ ɱɚɫ ɧɚ ɩɨɜɬɨɪɸɜɚɧɿ ɬɪɭɞɨɦɿɫɬɤɿ ɞɿʀ. 

ɇɨɜɿɬɧɿɫɬь ɞɚɧɨʀ ɫɬɚɬɬɿ ɡɭɦɨɜɥɟɧɚ ɬɢɦ, ɳɨ ɞɨɫɥɿɞɠɟɧɧɹ ɜɢɤɨɧɚɧɟ ɧɚ ɩɟɪɟɬɢɧɿ 
ɞɜɨɯ ɧɚɭɤɨɜɢɯ ɩɪɨɛɥɟɦɚɬɢɤ – ɟ-ɬɨɪɝɿɜɥɿ ɬɚ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ, ɹɤɿ є ɪɨɡɪɿɡɧɟɧɢɦɢ 
ɨɛ'єɤɬɚɦɢ ɫɭɱɚɫɧɨɝɨ ɧɚɭɤɨɜɨɝɨ ɩɨɲɭɤɭ. Ɍɟɨɪɟɬɢɱɧɢɦ ɩɿɞґɪɭɧɬɹɦ ɪɨɛɨɬɢ є ɝɿɩɨɬɟɡɚ, ɳɨ 
ɮɭɧɤɰɿɨɧɚɥьɧɨ ɬɿɥьɤɢ ɰɢɮɪɨɜɢɣ ɨɛɥɿɤ ɜɿɞɩɨɜɿɞɚє ɿɧɮɨɪɦɚɰɿɣɧɢɦ ɡɚɩɢɬɚɦ 
ɬɨɪɝɿɜɟɥьɧɨɝɨ ɿɧɬɟɪɧɟɬ-ɛɿɡɧɟɫɭ ɭ ɪɟɚɥɿɹɯ ɰɢɮɪɨɜɨʀ ɟɤɨɧɨɦɿɤɢ; ɦɨɠɥɢɜɨɫɬɟɣ ɱɚɫɬɤɨɜɨ 
ɚɜɬɨɦɚɬɢɡɨɜɚɧɨɝɨ ɨɛɥɿɤɭ ɧɟɞɨɫɬɚɬɧьɨ. ERP-ɫɢɫɬɟɦɢ – ɩɪɨɝɪɚɦɧɟ ɪɿɲɟɧɧɹ ɞɥɹ ɜɟɞɟɧɧɹ 
ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ. Ⱦɥɹ ɦɚɥɨɝɨ ɩɿɞɩɪɢєɦɫɬɜɚ, ɨɫɧɨɜɧɨɸ ɞɿɹɥьɧɿɫɬɸ ɹɤɨɝɨ є ɦɿɠɧɚɪɨɞɧɚ 
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ɍɤɪɚʀɧɢ 
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ɟɥɟɤɬɪɨɧɧɚ ɬɨɪɝɿɜɥɹ, ɚɤɬɭɚɥьɧɢɦɢ ɬɚ ɡɚɬɪɟɛɭɜɚɧɢɦɢ є ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ɮɭɧɤɰɿɣ ɬɚ 
ɬɟɯɧɿɱɧɢɯ ɦɨɠɥɢɜɨɫɬɟɣ ERP-ɫɢɫɬɟɦ, ʀɯ ɩɪɢɞɚɬɧɨɫɬɿ ɞɨ ɨɛɦɿɧɭ ɞɚɧɢɦɢ ɡ CMS, CRM, 
ɡɨɜɧɿɲɧɿɦɢ ɫɟɪɜɿɫɚɦɢ, ɳɨɞɨ ɩɨɪɹɞɤɭ ɜɡɚєɦɨɞɿʀ ERP ɡ ɿɧɲɢɦ ɫɨɮɬɨɦ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ, 
ɚ ɬɚɤɨɠ ɳɨɞɨ ɧɚɹɜɧɢɯ ɧɚ ɪɢɧɤɭ ɍɤɪɚʀɧɢ ɩɪɨɩɨɡɢɰɿɣ ERP ɞɥɹ ɦɚɥɨɝɨ ɛɿɡɧɟɫɭ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɞɨɫɥɿɞɠɟɧɧɹ є 
ɪɨɡɪɨɛɤɚ ɦɟɬɨɞɢɱɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ ɳɨɞɨ ɮɨɪɦɭɜɚɧɧɹ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ ɧɚ ɦɚɥɢɯ 
ɩɿɞɩɪɢєɦɫɬɜɚɯ ɍɤɪɚʀɧɢ, ɹɤɿ ɡɞɿɣɫɧɸɸɬь ɟɥɟɤɬɪɨɧɧɭ ɬɨɪɝɿɜɥɸ ɧɚ ɡɨɜɧɿɲɧɿɯ ɪɢɧɤɚɯ. 

Ⱦɨɫɹɝɧɟɧɧɹ ɦɟɬɢ ɜɛɚɱɚєɬьɫɹ ɲɥɹɯɨɦ ɩɨɫɥɿɞɨɜɧɨɝɨ ɜɢɪɿɲɟɧɧɹ ɡɚɜɞɚɧь: 
1. ɨɩɢɫɚɬɢ ɨɛɫɬɚɜɢɧɢ, ɹɤɿ ɜɩɥɢɜɚɸɬь ɧɚ ɜɢɛɿɪ ɨɪɝɚɧɿɡɚɰɿɣɧɨ-ɩɪɚɜɨɜɨʀ ɮɨɪɦɢ 

ɝɨɫɩɨɞɚɪɸɜɚɧɧɹ ɭ ɫɮɟɪɿ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ; ɚɪɝɭɦɟɧɬɭɜɚɬɢ, ɳɨ ɦɿɠɧɚɪɨɞɧɿ ɨɧɥɚɣɧ-
ɩɪɨɞɚɠɿ ɪɚɰɿɨɧɚɥьɧɿɲɟ ɜɟɫɬɢ ɭ ɫɬɚɬɭɫɿ ɸɪɢɞɢɱɧɨʀ ɨɫɨɛɢ, ɚ ɧɟ ɩɪɢɜɚɬɧɨɝɨ ɩɿɞɩɪɢєɦɰɹ;  

2. ɨɛґɪɭɧɬɭɜɚɬɢ, ɳɨ ɨɛɨɜ'ɹɡɤɨɜɢɣ ɛɭɯɝɚɥɬɟɪɫьɤɢɣ ɨɛɥɿɤ ɩɿɞɩɪɢєɦɫɬɜɚ ɦɚє ɛɭɬɢ 
ɧɟ  ɭɫɤɥɚɞɧɟɧɧɹɦ ɞɥɹ ɜɟɞɟɧɧɹ ɛɿɡɧɟɫɭ, ɚ ɛɚɡɢɫɨɦ ɹɤɿɫɧɨɝɨ ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ 
ɞɥɹ ɟɮɟɤɬɢɜɧɨɝɨ ɭɩɪɚɜɥɿɧɧɹ; ɞɥɹ ɰьɨɝɨ ɨɛɥɿɤ ɫɥɿɞ ɨɪɝɚɧɿɡɭɜɚɬɢ ɹɤ ɰɢɮɪɨɜɢɣ; 

3. ɪɨɡɪɨɛɢɬɢ ɦɨɞɟɥь ɰɢɮɪɨɜɿɡɚɰɿʀ ɭɩɪɚɜɥɿɧɧɹ ɟɤɫɩɨɪɬɨɨɪɿєɧɬɨɜɚɧɢɦ ɿɧɬɟɪɧɟɬ-
ɦɚɝɚɡɢɧɨɦ ɬɚ ɜɿɞɩɨɜɿɞɧɨɝɨ ɨɛɥɿɤɨɜɨ-ɚɧɚɥɿɬɢɱɧɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ; ɫɮɨɪɦɭɥɸɜɚɬɢ ɮɭɧɤɰɿʀ 
ɤɨɦɩɨɧɟɧɬɿɜ ɬɚɤɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɬɚ ɬɟɯɧɿɤɨ-ɮɭɧɤɰɿɨɧɚɥьɧɿ ɜɢɦɨɝɢ ɞɨ ɧɢɯ ɞɥɹ ɰɿɥɟɣ 
ɦɚɤɫɢɦɿɡɚɰɿʀ ɩɪɢɛɭɬɤɨɜɨɫɬɿ, ɪɟɧɬɚɛɟɥьɧɨɫɬɿ ɬɚ ɤɨɧɤɭɪɟɧɬɨɡɞɚɬɧɨɫɬɿ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ; 

4. ɡɚɩɪɨɩɨɧɭɜɚɬɢ ɜɚɪɿɚɧɬɢ ɯɦɚɪɧɢɯ ɫɢɫɬɟɦ CMS, CRM, ERP ɞɥɹ ɦɚɥɨɝɨ 
ɩɿɞɩɪɢєɦɫɬɜɚ, ɹɤɟ ɡɞɿɣɫɧɸє ɟɥɟɤɬɪɨɧɧɭ ɬɨɪɝɿɜɥɸ ɧɚ ɡɨɜɧɿɲɧɿɯ ɪɢɧɤɚɯ, ɿɡ ɞɨɬɪɢɦɚɧɧɹɦ 
ɩɪɢɧɰɢɩɭ ɟɤɨɧɨɦɿʀ ɪɟɫɭɪɫɿɜ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. Ⱦɟɪɠɚɜɧɿ ɿɧɿɰɿɚɬɢɜɢ ɡ ɪɨɡɜɢɬɤɭ ɟɤɫɩɨɪɬɧɨʀ 
ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ Д13; 27Ж ɭ ɩɟɪɲɭ ɱɟɪɝɭ ɚɞɪɟɫɨɜɚɧɿ ɫɭɛ'єɤɬɚɦ ɦɚɥɨɝɨ ɛɿɡɧɟɫɭ, 
ɨɫɤɿɥьɤɢ ɫɬɚɧɨɦ ɧɚ 2020 ɪ. ɜ ɍɤɪɚʀɧɿ 95,2% ɩɿɞɩɪɢєɦɫɬɜ є ɦɚɥɢɦɢ Д12Ж ɡɚ ɤɪɢɬɟɪɿɹɦɢ 
Ɂɚɤɨɧɭ № 996, ɦɚɸɱɢ ɩɟɪɫɨɧɚɥɭ ɞɨ 50 ɨɫɿɛ, ɪɿɱɧɢɣ ɱɢɫɬɢɣ ɞɨɯɿɞ ɜɿɞ ɩɪɨɞɚɠɿɜ ɞɨ 8 ɦɥɧ. 
єɜɪɨ, ɚɤɬɢɜɿɜ ɜɚɪɬɿɫɬɸ ɞɨ 4 ɦɥɧ. єɜɪɨ Д14]. 

ȼ ɍɤɪɚʀɧɿ ɬɟɪɦɿɧɨɥɨɝɿɸ ɫɮɟɪɢ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɪɨɡ'ɹɫɧɟɧɨ ɭ Ɂɚɤɨɧɿ № 675 
[16Ж. ȿɥɟɤɬɪɨɧɧɚ ɤɨɦɟɪɰɿɹ ɬɪɚɤɬɭєɬьɫɹ ɹɤ ɜɿɞɧɨɫɢɧɢ, ɫɩɪɹɦɨɜɚɧɿ ɧɚ ɨɬɪɢɦɚɧɧɹ 
ɩɪɢɛɭɬɤɭ, ɳɨ ɜɢɧɢɤɚɸɬь ɩɿɞ ɱɚɫ ɜɱɢɧɟɧɧɹ ɩɪɚɜɨɱɢɧɿɜ ɳɨɞɨ ɧɚɛɭɬɬɹ, ɡɦɿɧɢ ɚɛɨ 
ɩɪɢɩɢɧɟɧɧɹ ɰɢɜɿɥьɧɢɯ ɩɪɚɜ ɬɚ ɨɛɨɜ’ɹɡɤɿɜ, ɡɞɿɣɫɧɟɧɿ ɞɢɫɬɚɧɰɿɣɧɨ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ 
ɿɧɮɨɪɦɚɰɿɣɧɨ-ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɫɢɫɬɟɦ, ɜɧɚɫɥɿɞɨɤ ɱɨɝɨ ɜ ɭɱɚɫɧɢɤɿɜ ɬɚɤɢɯ ɜɿɞɧɨɫɢɧ 
ɜɢɧɢɤɚɸɬь ɩɪɚɜɚ ɬɚ ɨɛɨɜ’ɹɡɤɢ ɦɚɣɧɨɜɨɝɨ ɯɚɪɚɤɬɟɪɭ Д16Ж. Ɋɿɡɧɨɜɢɞɨɦ ɟɥɟɤɬɪɨɧɧɨʀ 
ɤɨɦɟɪɰɿʀ ɜɢɡɧɚɱɟɧɨ ɟɥɟɤɬɪɨɧɧɭ ɬɨɪɝɿɜɥɸ – ɝɨɫɩɨɞɚɪɫьɤɭ ɞɿɹɥьɧɿɫɬь ɭ ɫɮɟɪɿ ɟɥɟɤɬɪɨɧɧɨʀ 
ɤɭɩɿɜɥɿ-ɩɪɨɞɚɠɭ, ɪɟɚɥɿɡɚɰɿʀ ɬɨɜɚɪɿɜ ɞɢɫɬɚɧɰɿɣɧɢɦ ɫɩɨɫɨɛɨɦ ɩɨɤɭɩɰɸ ɲɥɹɯɨɦ ɜɱɢɧɟɧɧɹ 
ɟɥɟɤɬɪɨɧɧɢɯ ɩɪɚɜɨɱɢɧɿɜ ɿɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɿɧɮɨɪɦɚɰɿɣɧɨ-ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɫɢɫɬɟɦ Д16]. 
Ɂɚɫɨɛɨɦ ɞɥɹ ɩɪɟɞɫɬɚɜɥɟɧɧɹ ɚɛɨ ɪɟɚɥɿɡɚɰɿʀ ɬɨɜɚɪɭ (ɩɨɫɥɭɝɢ, ɪɨɛɨɬɢ) ɲɥɹɯɨɦ ɜɱɢɧɟɧɧɹ 
ɟɥɟɤɬɪɨɧɧɨɝɨ ɩɪɚɜɨɱɢɧɭ є ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧ Д16]. 

ȿ-ɬɨɪɝɿɜɥɹ ɹɤ ɜɢɞ ɟ-ɤɨɦɟɪɰɿʀ ɦɚє ɬɚɤɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ: ɞɥɹ ɨɛɦɿɧɭ ɿɧɮɨɪɦɚɰɿєɸ 
ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ȱɧɬɟɪɧɟɬ, ɬɟɥɟɮɨɧɿɹ ɚɛɨ ɟɥɟɤɬɪɨɧɧɿ ɦɟɪɟɠɿ; ɩɨɛɭɞɨɜɚ ɞɿɥɨɜɢɯ 
ɜɿɞɧɨɫɢɧ ɬɚ ɨɪɝɚɧɿɡɚɰɿɹ ɝɨɫɩɨɞɚɪɫьɤɢɯ ɩɪɨɰɟɫɿɜ ɡɞɿɣɫɧɸɸɬьɫɹ ɜɿɪɬɭɚɥьɧɨ ɿɡ 
ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɰɢɮɪɨɜɢɯ ɞɚɧɢɯ; ɩɪɨɞɚɠ ɬɚ ɞɨɫɬɚɜɤɭ ɬɨɜɚɪɿɜ ɡɚɛɟɡɩɟɱɭє ȱɧɬɟɪɧɟɬ Д11]. 

Ɂɚ ɞɚɧɢɦɢ ɩɥɚɬɮɨɪɦɢ StКtТstК, ɭ 2021 ɪ. ɭɤɪɚʀɧɫьɤɢɣ ɪɢɧɨɤ ɟ-ɬɨɪɝɿɜɥɿ ɫɬɚɧɨɜɢɜ 
2818,63 ɦɥɧ. ɞɨɥ., ɡɛɿɥьɲɢɜɲɢɫь ɧɚ 27,7% ɬɚ ɡɧɚɱɧɨ ɩɟɪɟɜɢɳɢɜɲɢ ɫɜɿɬɨɜɢɣ ɬɟɦɩ 
ɡɪɨɫɬɚɧɧɹ ɭ 15% Д9Ж. ɑɟɪɟɡ ɜɿɣɫьɤɨɜɿ ɞɿʀ ɭ 2022 ɪ. ɨɛɫɹɝɢ ɟ-ɬɨɪɝɿɜɥɿ ɫɤɨɪɨɬɢɥɢɫɹ ɭ 7,8 
ɪɚɡɿɜ, ɚɥɟ ɭ 2023 ɪ. ɫɬɪɿɦɤɨ ɜɿɞɧɨɜɢɥɢ ɪɿɫɬ, ɡɛɿɥьɲɢɜɲɢɫь ɭ 2,5 ɪɚɡɢ (ɬɚɛɥ. 1). 
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ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɍɤɪɚʀɧɢ 
 
 
 
 

Ɍɚɛɥɢɰɹ 1 – Ɉɛɫɹɝɢ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɭɤɪɚʀɧɫьɤɢɯ ɫɭɛ'єɤɬɿɜ ɝɨɫɩɨɞɚɪɫьɤɨʀ 
ɞɿɹɥьɧɨɫɬɿ 

ɉɨɤɚɡɧɢɤɢ, ɦɥɧ. ɞɨɥ. 2018 2019 2020 2021 2022 2023 
2024 

ɩɪɨɝɧɨɡ 

Ⱦɨɯɿɞ ɜɿɞ ɟɥɟɤɬɪɨɧɧɨʀ 
ɬɨɪɝɿɜɥɿ, ɭ ɬɨɦɭ ɱɢɫɥɿ ɜɿɞ 
ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ: 

1300,65 1564,23 2206,97 2818,63 361,51 909 1755,45 

- ɟɥɟɤɬɪɨɧɿɤɢ 395,2 465,8 623,4 743,9 62,7 132,8 248,3 
- ɡɚɫɨɛɿɜ ɤɪɚɫɢ ɬɚ ɞɨɝɥɹɞɭ 154 184,5 228 278,8 28,35 95,01 184,4 
- ɩɪɨɞɭɤɬɿɜ ɯɚɪɱɭɜɚɧɧɹ 315,13 407,01 653 939,7 154,18 412,05 834,8 
- ɨɞɹɝɭ ɬɚ ɜɡɭɬɬɹ 139,8 166,4 269,2 314 40,89 86,11 155,9 
- ɿɧɲɢɯ ɬɨɜɚɪɿɜ 296,52 340,52 433,37 542,23 75,39 183,03 332,05 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ [9] 
 
ɇɚ ɩɿɞɫɬɚɜɿ ɞɚɧɢɯ ȱ ɩɿɜɪɿɱɱɹ 2024 ɪ. ɨɱɿɤɭєɬьɫɹ ɪɿɱɧɢɣ ɨɛɫɹɝ ɭɤɪɚʀɧɫьɤɢɯ ɨɧɥɚɣɧ-

ɩɪɨɞɚɠɿɜ ɭ 1755,45 ɦɥɧ. ɝɪɧ. Д9Ж. Ɉɬɠɟ, ɟ-ɬɨɪɝɿɜɥɹ ɍɤɪɚʀɧɢ ɜɿɞɧɨɜɢɥɚɫɹ ɬɚ ɪɨɡɜɢɜɚєɬьɫɹ. 
ɓɨɞɨ ʀʀ ɫɬɪɭɤɬɭɪɢ, ɧɚɣɛɿɥьɲɢɣ ɩɨɩɢɬ ɦɚɸɬь ɬɨɜɚɪɢ ɞɥɹ ɨɫɨɛɢɫɬɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ 
(ɩɪɨɞɭɤɬɢ ɯɚɪɱɭɜɚɧɧɹ, ɧɚɩɨʀ, ɟɥɟɤɬɪɨɧɿɤɚ, ɩɨɛɭɬɨɜɚ ɬɟɯɧɿɤɚ, ɨɞɹɝ, ɜɡɭɬɬɹ, ɡɚɫɨɛɢ 
ɞɨɝɥɹɞɭ ɬɚ ɤɪɚɫɢ), ɬɨɛɬɨ ɩɟɪɟɜɚɠɚɸɬь ɪɨɡɞɪɿɛɧɿ ɩɪɨɞɚɠɿ ɮɿɡɢɱɧɢɦ ɨɫɨɛɚɦ. ɉɪɢ ɰьɨɦɭ 
ɜɟɞɟɧɧɹ ɟ-ɬɨɪɝɿɜɥɿ ɩɟɪɟɜɚɠɧɨ ɨɮɨɪɦɥɸɸɬь ɨɪɝɚɧɿɡɚɰɿɣɧɨ-ɩɪɚɜɨɜɨɸ ɮɨɪɦɨɸ ɎɈɉ 
(ɮɿɡɢɱɧɚ ɨɫɨɛɚ-ɩɿɞɩɪɢєɦɟɰь) ɚɛɨ ɌɈȼ (ɬɨɜɚɪɢɫɬɜɨ ɡ ɨɛɦɟɠɟɧɨɸ ɜɿɞɩɨɜɿɞɚɥьɧɿɫɬɸ) [13], 
ɳɨ ɩɨɹɫɧɸєɬьɫɹ ɜɿɞɦɿɧɧɨɫɬɹɦɢ ɝɨɫɩɨɞɚɪɫьɤɨɝɨ ɬɚ ɩɨɞɚɬɤɨɜɨɝɨ ɡɚɤɨɧɨɞɚɜɫɬɜɚ ɍɤɪɚʀɧɢ. 

ɉɟɪɟɜɚɝɨɸ ɌɈȼ ɩɟɪɟɞ ɎɈɉ є ɦɨɠɥɢɜɿɫɬь ɜɟɞɟɧɧɹ ɫɩɿɥьɧɨɝɨ ɛɿɡɧɟɫɭ ɤɿɥьɤɨɯ 
ɡɚɫɧɨɜɧɢɤɿɜ, ɱɚɫɬɤɢ ɹɤɢɯ ɩɪɨɩɢɫɚɧɿ ɭ ɋɬɚɬɭɬɿ. Ʉɪɿɦ ɬɨɝɨ, ɥɿɦɿɬ ɪɿɱɧɨʀ ɜɢɪɭɱɤɢ ɦɚɥɨɝɨ 
ɩɿɞɩɪɢєɦɫɬɜɚ – 8 ɦɥɧ. єɜɪɨ, ɚ ɦɚɤɫɢɦɚɥьɧɨ ɞɨɡɜɨɥɟɧɢɣ ɞɨɯɿɞ ɎɈɉ ɧɚɛɚɝɚɬɨ ɦɟɧɲɢɣ –
134,5 ɬɢɫ. єɜɪɨ ɞɥɹ 2 ɝɪɭɩɢ, 188,3 ɬɢɫ. єɜɪɨ ɞɥɹ 3 ɝɪɭɩɢ (ɫɬɚɧɨɦ ɧɚ ɥɢɩɟɧь 2024 ɪ.).  

Ɉɞɧɚɤ ɎɈɉ ɦɚɸɬь ɦɿɧɿɦɚɥьɧɨ ɦɨɠɥɢɜɟ ɩɨɞɚɬɤɨɜɟ ɧɚɜɚɧɬɚɠɟɧɧɹ, ɡɚɫɬɨɫɨɜɭɸɱɢ 
ɫɩɪɨɳɟɧɭ ɫɢɫɬɟɦɭ ɨɩɨɞɚɬɤɭɜɚɧɧɹ 2 ɚɛɨ 3 ɝɪɭɩɢ. ɌɈȼ ɫɩɥɚɱɭɸɬь ɛɿɥьɲɿ ɨɛɫɹɝɢ 
ɩɨɞɚɬɤɿɜ, ɚ ɬɚɤɨɠ ɡɨɛɨɜ'ɹɡɚɧɿ ɜɟɫɬɢ ɮɿɧɚɧɫɨɜɢɣ ɨɛɥɿɤ ɡɚ ɧɚɰɿɨɧɚɥьɧɢɦɢ ɚɛɨ 
ɦɿɠɧɚɪɨɞɧɢɦɢ ɫɬɚɧɞɚɪɬɚɦɢ ɬɚ ɩɨɞɚɜɚɬɢ ɮɿɧɚɧɫɨɜɭ ɡɜɿɬɧɿɫɬь ɞɟɪɠɚɜɧɢɦ ɨɪɝɚɧɚɦ. ɎɈɉ 
ɧɚ єɞɢɧɨɦɭ ɩɨɞɚɬɤɭ ɡɜɿɬɭє ɮɿɫɤɚɥьɧɿɣ ɫɥɭɠɛɿ ɜɢɤɥɸɱɧɨ ɩɪɨ ɨɬɪɢɦɚɧɿ ɞɨɯɨɞɢ, 
ɩɨɪɿɜɧɸɸɱɢ ʀɯ ɡ ɦɿɧɿɦɚɥьɧɨ ɞɨɡɜɨɥɟɧɢɦ ɞɥɹ ɣɨɝɨ ɝɪɭɩɢ ɪɿɱɧɢɦ ɨɛɫɹɝɨɦ ɜɢɪɭɱɤɢ. ɌɈȼ 
ɜɫɟɛɿɱɧɨ ɬɚ ɞɟɬɚɥьɧɨ ɡɜɿɬɭє ɩɪɨ ɜɫɿ ɞɨɯɨɞɢ, ɜɢɬɪɚɬɢ, ɩɪɢɛɭɬɤɢ ɬɚ ɡɛɢɬɤɢ. ɎɈɉ ɦɨɠɟ 
ɩɪɚɰɸɜɚɬɢ ɛɟɡ ɧɚɣɦɚɧɢɯ ɪɨɛɿɬɧɢɤɿɜ, ɫɚɦɨɫɬɿɣɧɨ ɤɟɪɭɸɱɢ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɨɦ, 
ɧɚɬɨɦɿɫɬь ɸɪɢɞɢɱɧɚ ɨɫɨɛɚ ɩɨɜɢɧɧɚ ɦɚɬɢ ɲɬɚɬ ɩɪɚɰɿɜɧɢɤɿɜ, ɩɨɜɧɨ ɿ ɩɪɚɜɢɥьɧɨ 
ɨɛɥɿɤɨɜɭɜɚɬɢ ʀɯ ɡɚɪɨɛɿɬɧɭ ɩɥɚɬɭ, ɩɟɪɟɪɚɯɨɜɭɜɚɬɢ ɜɿɞɩɨɜɿɞɧɿ ɩɨɞɚɬɤɢ ɬɚ ɡɛɨɪɢ. 

ɍ ɬɚɛɥ. 2 ɫɤɨɦɩɨɧɨɜɚɧɨ ɪɿɡɧɨɚɫɩɟɤɬɧɿ ɜɢɦɨɝɢ ɭɤɪɚʀɧɫьɤɨʀ ɞɟɪɠɚɜɢ ɞɨ ɬɟɯɧɿɤɢ 
ɩɪɨɜɟɞɟɧɧɹ, ɨɩɨɞɚɬɤɭɜɚɧɧɹ ɬɚ ɨɛɥɿɤɭ ɟɤɫɩɨɪɬɧɢɯ ɟɥɟɤɬɪɨɧɧɢɯ ɩɪɨɞɚɠɿɜ ɦɚɥɢɯ 
ɩɿɞɩɪɢєɦɫɬɜ. ȼ ɍɤɪɚʀɧɿ ɦɚɥɿ ɩɿɞɩɪɢєɦɫɬɜɚ ɡɨɛɨɜ'ɹɡɚɧɿ ɜɢɤɨɧɭɜɚɬɢ ɞɨɫɬɚɬɧьɨ ɨɛ'єɦɧɿ ɬɚ 
ɫɤɥɚɞɧɿ ɜɢɦɨɝɢ ɩɨɞɚɬɤɨɜɨɝɨ ɬɚ ɨɛɥɿɤɨɜɨɝɨ ɡɚɤɨɧɨɞɚɜɫɬɜɚ, ɱɟɪɟɡ ɳɨ ɦɚɸɬь ɭɬɪɢɦɭɜɚɬɢ ɭ 
ɲɬɚɬɿ ɮɚɯɿɜɰɹ ɞɥɹ ɜɢɩɢɫɤɢ ɬɚ ɨɬɪɢɦɚɧɧɹ ɟɥɟɤɬɪɨɧɧɢɯ ɩɨɞɚɬɤɨɜɢɯ ɧɚɤɥɚɞɧɢɯ, 
ɧɚɪɚɯɭɜɚɧɧɹ ɬɚ ɜɢɩɥɚɬɢ ɡɚɪɨɛɿɬɧɨʀ ɩɥɚɬɢ, ɫɭɰɿɥьɧɨɝɨ ɞɨɤɭɦɟɧɬɭɜɚɧɧɹ ɬɚ ɜɧɟɫɟɧɧɹ ɞɨ 
ɨɛɥɿɤɨɜɨʀ ɛɚɡɢ ɭɫɿɯ ɝɨɫɩɨɞɚɪɫьɤɢɯ ɨɩɟɪɚɰɿɣ, ɩɟɪɟɜɿɪɤɢ ɛɭɯɝɚɥɬɟɪɫьɤɢɯ ɩɪɨɜɨɞɨɤ ɬɚ 
ɨɛɥɿɤɨɜɢɯ ɪɟɝɿɫɬɪɿɜ, ɤɨɪɟɤɬɧɨɝɨ ɧɚɪɚɯɭɜɚɧɧɹ ɞɨɯɨɞɿɜ, ɜɢɬɪɚɬ ɬɚ ɜɢɡɧɚɱɟɧɧɹ ɩɪɢɛɭɬɤɿɜ 
(ɡɛɢɬɤɿɜ), ɩɿɞɝɨɬɨɜɤɢ ɮɿɧɚɧɫɨɜɨʀ ɡɜɿɬɧɨɫɬɿ, ɫɤɥɚɞɚɧɧɹ ɩɨɞɚɬɤɨɜɢɯ ɞɟɤɥɚɪɚɰɿɣ (ɡ ɉȾȼ, 
ɩɨɞɚɬɤɭ ɧɚ ɩɪɢɛɭɬɨɤ). 
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ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ 
ɍɤɪɚʀɧɢ 
 

31 

 

Ɍɚɛɥɢɰɹ 2 – ȼɢɦɨɝɢ ɡɚɤɨɧɨɞɚɜɫɬɜɚ ɍɤɪɚʀɧɢ ɞɨ ɡɞɿɣɫɧɟɧɧɹ ɦɚɥɢɦɢ 
ɩɿɞɩɪɢєɦɫɬɜɚɦɢ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ 

Ɂɚɤɨɧɨɞɚɜɱɿ 
ɫɮɟɪɢ 

ȼɢɦɨɝɢ ɞɨ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɧɚ ɟɤɫɩɨɪɬ 

Ƚɨɫɩɨɞɚɪɫьɤɟ 
ɡɚɤɨɧɨɞɚɜɫɬɜɨ 

Ⱦɨɬɪɢɦɚɧɧɹ ɐɢɜɿɥьɧɨɝɨ, Ƚɨɫɩɨɞɚɪɫьɤɨɝɨ ɤɨɞɟɤɫɿɜ, ɚ ɬɚɤɨɠ ɡɚɤɨɧɨɞɚɜɫɬɜɚ 
ɍɤɪɚʀɧɢ ɳɨɞɨ ɩɨɪɹɞɤɭ ɜɟɞɟɧɧɹ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ, ɭ ɬɨɦɭ ɱɢɫɥɿ 
ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ (Ɂɚɤɨɧ № 675 Д16Ж). əɤɳɨ ɫɬɨɪɨɧɨɸ ɟɥɟɤɬɪɨɧɧɨɝɨ 
ɩɪɚɜɨɱɢɧɭ є ɿɧɨɡɟɦɧɚ ɮɿɡɢɱɧɚ ɚɛɨ ɸɪɢɞɢɱɧɚ ɨɫɨɛɚ, ɧɨɪɦɢ Ɂɚɤɨɧɭ № 675 
[16Ж ɡɚɫɬɨɫɨɜɭɸɬьɫɹ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɩɨɥɨɠɟɧь Ɂɚɤɨɧɭ № 2709 Д18]. 

Ɂɨɜɧɿɲɧьɨ-
ɟɤɨɧɨɦɿɱɧɟ 
ɡɚɤɨɧɨɞɚɜɫɬɜɨ 

ɍ ɡɚɝɚɥьɧɨɦɭ ɜɢɩɚɞɤɭ ɞɥɹ ɩɪɨɞɚɠɭ ɬɨɜɚɪɭ ɧɟɪɟɡɢɞɟɧɬɭ ɧɟɨɛɯɿɞɧɨ ɭɤɥɚɫɬɢ 
ɤɨɧɬɪɚɤɬ ɭ ɩɢɫьɦɨɜɿɣ Д21Ж ɚɛɨ ɟɥɟɤɬɪɨɧɧɿɣ ɮɨɪɦɿ (ɫɬ. 6 Ɂɚɤɨɧɭ № 969 Д17]). 
Ʉɨɧɬɪɚɤɬ ɧɟ ɩɨɬɪɿɛɟɧ ɞɥɹ ɩɪɨɞɚɠɿɜ ɬɨɜɚɪɿɜ, ɹɤɿ ɤɭɩɥɹɬьɫɹ ɞɥɹ ɨɫɨɛɢɫɬɨɝɨ, 
ɞɨɦɚɲɧьɨɝɨ, ɫɿɦɟɣɧɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ (ɫɬ. 2 Ʉɨɧɜɟɧɰɿʀ ɈɈɇ 1980 ɪ. Д21Ж). ɍ 
ɬɚɤɢɯ ɜɢɩɚɞɤɚɯ ɟɥɟɤɬɪɨɧɧɢɣ ɞɨɝɨɜɿɪ ɜɛɚɱɚєɬьɫɹ ɭɤɥɚɞɟɧɢɦ ɲɥɹɯɨɦ 
ɜɢɫɬɚɜɥɟɧɧɹ ɨɮɟɪɬɢ ɩɪɨɞɚɜɰɟɦ ɬɚ ʀʀ ɩɪɢɣɧɹɬɬɹ (ɚɤɰɟɩɬɭ) ɩɨɤɭɩɰɟɦ (ɫɬ. 11 
Ɂɚɤɨɧɭ № 675 Д16Ж). Ⱥɤɰɟɩɬ ɡɞɿɣɫɧɸєɬьɫɹ ɲɥɹɯɨɦ ɜɱɢɧɟɧɧɹ ɞɿɣ, ɹɤɿ ɡɚ 
ɪɨɡ'ɹɫɧɟɧɧɹɦ ɩɪɨɞɚɜɰɹ ɜɛɚɱɚɸɬьɫɹ ɩɪɢɣɧɹɬɬɹɦ ɨɮɟɪɬɢ (ɭ ɪɚɡɿ ɨɩɥɚɬɢ ɡɚ 
ɜɢɫɬɚɜɥɟɧɢɦ ɿɧɜɨɣɫɨɦ ɟɥɟɤɬɪɨɧɧɢɣ ɞɨɝɨɜɿɪ є ɭɤɥɚɞɟɧɢɦ). 

ȼɚɥɸɬɧɟ 
ɡɚɤɨɧɨɞɚɜɫɬɜɨ 

Ɂɚɛɨɪɨɧɟɧɨ ɨɬɪɢɦɭɜɚɬɢ ɩɥɚɬɟɠɿ ɱɟɪɟɡ ɩɥɚɬɿɠɧɿ ɫɢɫɬɟɦɢ ɛɟɡ ɡɚɞɿɹɧɧɹ 
ɛɚɧɤɿɜɫьɤɢɯ ɪɚɯɭɧɤɿɜ ɩɪɨɞɚɜɰɹ (ɫɬ. 7 Ɂɚɤɨɧɭ № 2473 Д15Ж). Ɉɩɥɚɬɢ ɥɟɝɚɥьɧɨ 
ɩɪɢɣɦɚɬɢ ɭ ɬɚɤɿ ɫɩɨɫɨɛɢ: 1) ɨɬɪɢɦɚɧɧɹ ɩɟɪɟɤɚɡɭ ɜɿɞ ɿɧɨɡɟɦɧɨɝɨ ɩɨɤɭɩɰɹ ɧɚ 
ɜɚɥɸɬɧɢɣ IBAІ-ɪɚɯɭɧɨɤ ɜ ɭɤɪɚʀɧɫьɤɨɦɭ ɛɚɧɤɭ ɡɚ ɪɟɤɜɿɡɢɬɚɦɢ ɿɧɜɨɣɫɭ; 2) 
ɨɬɪɢɦɚɧɧɹ ɧɚ ɟɥɟɤɬɪɨɧɧɢɣ ɝɚɦɚɧɟɰь ɨɩɥɚɬɢ ɭ ɟɥɟɤɬɪɨɧɧɢɯ ɝɪɨɲɚɯ, 
ɟɦɿɬɟɧɬɢ ɹɤɢɯ ɚɤɪɟɞɢɬɨɜɚɧɿ ɜ ɍɤɪɚʀɧɿ, ɡ ɨɛɨɜ'ɹɡɤɨɜɨɸ ɤɨɧɜɟɪɬɚɰɿєɸ ɟ-
ɝɪɨɲɟɣ ɧɚ ɛɟɡɝɨɬɿɜɤɨɜɿ ɝɪɨɲɿ ɧɚ ɛɚɧɤɿɜɫьɤɨɦɭ ɪɚɯɭɧɤɭ;  3) ɨɬɪɢɦɚɧɧɹ 
ɜɚɥɸɬɧɨʀ ɚɛɨ ɝɪɢɜɧɟɜɨʀ ɜɢɪɭɱɤɢ ɧɚ ɛɚɧɤɿɜɫьɤɢɣ ɪɚɯɭɧɨɤ ɜɿɞ ɮɿɧɚɧɫɨɜɨɝɨ 
ɩɨɫɟɪɟɞɧɢɤɚ, ɹɤɢɣ ɡɚ ɞɨɝɨɜɨɪɨɦ ɿɧɬɟɪɧɟɬ-ɟɤɜɚɣɪɢɧɝɭ ɩɪɢɣɦɚє ɨɩɥɚɬɢ ɜɿɞ 
ɿɧɨɡɟɦɧɢɯ ɩɨɤɭɩɰɿɜ ɭ ɡɪɭɱɧɢɣ ɞɥɹ ɧɢɯ ɫɩɨɫɿɛ.  

Ɇɢɬɧɟ 
ɡɚɤɨɧɨɞɚɜɫɬɜɨ 

Ɍɨɜɚɪɢ, ɳɨ ɩɟɪɟɫɢɥɚɸɬьɫɹ ɡɚ ɤɨɪɞɨɧ, ɩɿɞɥɹɝɚɸɬь ɦɢɬɧɨɦɭ ɞɟɤɥɚɪɭɜɚɧɧɸ, 
ɹɤɳɨ ʀɯɧɹ ɦɢɬɧɚ ɜɚɪɬɿɫɬь ɩɟɪɟɜɢɳɭє ɝɪɢɜɧɟɜɢɣ ɟɤɜɿɜɚɥɟɧɬ 150 єɜɪɨ (ɡɚ 
ɤɭɪɫɨɦ ɇɚɰɿɨɧɚɥьɧɨɝɨ ɛɚɧɤɭ ɍɤɪɚʀɧɢ ɧɚ ɞɚɬɭ ɦɢɬɧɨɝɨ ɨɮɨɪɦɥɟɧɧɹ) Д26]. 

ɉɨɞɚɬɤɨɜɟ 
ɡɚɤɨɧɨɞɚɜɫɬɜɨ 

ɉɿɞɩɪɢєɦɫɬɜɚ - ɩɥɚɬɧɢɤɢ ɉȾȼ ɡɚ ɟɤɫɩɨɪɬɧɢɦɢ ɿɧɬɟɪɧɟɬ-ɩɪɨɞɚɠɚɦɢ, ɳɨ 
ɩɟɪɟɜɢɳɭɸɬь 150 єɜɪɨ ɬɚ ɩɿɞɥɹɝɚɸɬь ɦɢɬɧɨɦɭ ɞɟɤɥɚɪɭɜɚɧɧɸ, ɜɢɩɢɫɭɸɬь 
ɟɥɟɤɬɪɨɧɧɿ ɩɨɞɚɬɤɨɜɿ ɧɚɤɥɚɞɧɿ ɧɚ ɞɚɬɭ ɮɚɤɬɢɱɧɨɝɨ ɩɟɪɟɬɢɧɭ ɦɢɬɧɨɝɨ 
ɤɨɪɞɨɧɭ ɍɤɪɚʀɧɢ, ɿɡ ɡɚɫɬɨɫɭɜɚɧɧɹɦ ɩɿɥьɝɨɜɨʀ ɫɬɚɜɤɢ ɉȾȼ 0%.  
ɉɪɢ ɜɢɤɨɪɢɫɬɚɧɧɿ ɨɩɥɚɬɢ ɲɥɹɯɨɦ ɿɧɬɟɪɧɟɬ-ɟɤɜɚɣɪɢɧɝɭ ɩɪɨɞɚɜɟɰь ɦɚє 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɩɪɨɝɪɚɦɧɢɣ ɪɟєɫɬɪɚɬɨɪ ɤɚɫɨɜɢɯ ɨɩɟɪɚɰɿɣ (ɉɊɊɈ) ɬɚ 
ɜɢɩɢɫɭɜɚɬɢ ɮɿɫɤɚɥьɧɿ ɱɟɤɢ ɧɚ ɭɫɿ ɩɪɨɞɚɠɿ ɧɟɪɟɡɢɞɟɧɬɚɦ ɧɚ ɞɚɬɢ ɨɬɪɢɦɚɧɧɹ 
ɤɨɲɬɿɜ. ɍ ɮɿɫɤɚɥьɧɢɯ ɱɟɤɚɯ ɧɚ ɩɪɨɞɚɠ ɬɨɜɚɪɿɜ ɜɚɪɬɿɫɬɸ ɦɟɧɲɟ ɡɚ 150 єɜɪɨ 
ɜɤɚɡɭєɬьɫɹ ɥɿɬɟɪɧɟ ɩɨɡɧɚɱɟɧɧɹ ɉȾȼ "Ɉɩɟɪɚɰɿʀ, ɳɨ ɧɟ є ɨɛ'єɤɬɨɦ 
ɨɩɨɞɚɬɤɭɜɚɧɧɹ"; ɛɿɥьɲɟ 150 єɜɪɨ – ɭ ɱɟɤɭ ɜɤɚɡɭɸɬь "ɋɬɚɜɤɚ ɉȾȼ 0%". 
ȼɢɩɢɫɚɧɿ ɩɪɨɞɚɜɰɟɦ ɟɥɟɤɬɪɨɧɧɿ ɩɨɞɚɬɤɨɜɿ ɧɚɤɥɚɞɧɿ є ɩɿɞɫɬɚɜɨɸ ɞɥɹ 
ɫɤɥɚɞɚɧɧɹ ɟɥɟɤɬɪɨɧɧɨʀ Ⱦɟɤɥɚɪɚɰɿʀ ɡ ɉȾȼ.   

Ɉɛɥɿɤɨɜɟ 
ɡɚɤɨɧɨɞɚɜɫɬɜɨ 

Ɇɚɥɿ ɩɿɞɩɪɢєɦɫɬɜɚ ɍɤɪɚʀɧɢ ɡɨɛɨɜ'ɹɡɚɧɿ: 1) ɜɟɫɬɢ ɮɿɧɚɧɫɨɜɢɣ ɨɛɥɿɤ ɿɡ 
ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɇɉ(ɫ)ȻɈ ɚɛɨ ɆɋɎɁ, ɉɥɚɧɭ ɪɚɯɭɧɤɿɜ ɦɟɬɨɞɨɦ ɩɨɞɜɿɣɧɨɝɨ 
ɡɚɩɢɫɭ; 2) ɫɤɥɚɞɚɬɢ ɟɥɟɤɬɪɨɧɧɭ ɮɿɧɚɧɫɨɜɭ ɡɜɿɬɧɿɫɬь ɬɚ ɩɨɞɚɜɚɬɢ ʀʀ 
ɞɟɪɠɚɜɧɢɦ ɨɪɝɚɧɚɦ (Ɂɚɤɨɧ № 996 Д14Ж). Ʉɨɦɩ'ɸɬɟɪɢɡɨɜɚɧɢɣ ɮɿɧɚɧɫɨɜɢɣ 
ɨɛɥɿɤ ɜɟɞɟɬьɫɹ ɭ ɥɨɤɚɥьɧɢɯ ɚɛɨ ɯɦɚɪɧɢɯ ɿɧɮɨɪɦɚɰɿɣɧɢɯ ɛɚɡɚɯ ɡ 
ɩɪɨɝɪɚɦɧɨɸ ɩɿɞɬɪɢɦɤɨɸ ɫɩɟɰɿɚɥɿɡɨɜɚɧɨɝɨ ɫɨɮɬɭ. Ɉɤɪɿɦ ɮɿɧɚɧɫɨɜɨʀ 
ɡɜɿɬɧɨɫɬɿ ɞɨ Ⱦɟɪɠɚɜɧɨʀ ɫɥɭɠɛɢ ɫɬɚɬɢɫɬɢɤɢ ɩɨɞɚєɬьɫɹ ɫɬɚɬɢɫɬɢɱɧɚ ɡɜɿɬɧɿɫɬь. 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ 
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ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɍɤɪɚʀɧɢ 
 
 
 
 

ɉɪɢ ɰьɨɦɭ ɮɿɧɚɧɫɨɜɢɣ ɨɛɥɿɤ ɜɟɞɟɬьɫɹ ɿɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɥɨɤɚɥьɧɢɯ (ɧɚɩɪɢɤɥɚɞ, 
"MASTER: Ȼɭɯɝɚɥɬɟɪɿɹ", "BAS Ȼɭɯɝɚɥɬɟɪɿɹ") ɚɛɨ ɯɦɚɪɧɢɯ ("Ɉɛɥɿɤ SККs", "Dilovod", 
"BШШФKООЩОr", "Ȼɭɯɋɨɮɬ") ɛɭɯɝɚɥɬɟɪɫьɤɢɯ ɩɪɨɝɪɚɦ, ɚ ɩɨɞɚɬɤɨɜɢɣ ɨɛɥɿɤ ɩɨɬɪɟɛɭє 
ɜɢɤɨɪɢɫɬɚɧɧɹ ȿɥɟɤɬɪɨɧɧɨɝɨ ɤɚɛɿɧɟɬɭ ɩɥɚɬɧɢɤɚ ɩɨɞɚɬɤɿɜ ɬɚ ɧɟɪɿɞɤɨ ɞɨɞɚɬɤɨɜɢɯ ɩɪɨɝɪɚɦ 
ɞɥɹ ɧɚɤɥɚɞɚɧɧɹ ɰɢɮɪɨɜɢɯ ɩɿɞɩɢɫɿɜ ɬɚ ɨɧɥɚɣɧ-ɡɜɿɬɭɜɚɧɧɹ ɞɟɪɠɚɜɧɢɦ ɨɪɝɚɧɚɦ 
("Ɇ.ȿ.DɨФ", "АОЛгЯТt"). Ɏɿɧɚɧɫɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɭ ɜɢɤɨɧɭєɬьɫɹ ɭ ɜɚɥɸɬɿ ɩɥɚɬɟɠɭ ɬɚ 
ɧɚɰɿɨɧɚɥьɧɿɣ ɜɚɥɸɬɿ, ɡ ɩɟɪɟɨɰɿɧɤɨɸ ɦɨɧɟɬɚɪɧɢɯ ɫɬɚɬɟɣ ɧɚ ɞɚɬɭ ɩɨɝɚɲɟɧɧɹ 
ɡɚɛɨɪɝɨɜɚɧɨɫɬɿ ɬɚ ɞɚɬɭ ɛɚɥɚɧɫɭ, ɡ ɜɢɡɧɚɱɟɧɧɹɦ  ɩɨɡɢɬɢɜɧɢɯ ɿ ɜɿɞ'єɦɧɢɯ ɤɭɪɫɨɜɢɯ 
ɪɿɡɧɢɰь; ɧɚɪɚɯɨɜɚɧɿ ɭ ɮɿɧɚɧɫɨɜɨɦɭ ɨɛɥɿɤɭ ɞɨɯɨɞɢ ɬɚ ɜɢɬɪɚɬɢ ɛɟɪɭɬь ɭ ɩɨɞɚɬɤɨɜɨɦɭ 
ɨɛɥɿɤɭ ɞɨ ɪɨɡɪɚɯɭɧɤɭ ɩɨɞɚɬɤɭ ɧɚ ɩɪɢɛɭɬɨɤ. Ɉɤɪɿɦ ɞɟɪɠɚɜɧɨ ɨɛɨɜ'ɹɡɤɨɜɢɯ ɮɿɧɚɧɫɨɜɨɝɨ 
ɬɚ ɩɨɞɚɬɤɨɜɨɝɨ ɨɛɥɿɤɭ ɡɚ ɧɟɨɛɯɿɞɧɨɫɬɿ ɦɨɠɧɚ ɜɟɫɬɢ ɜɧɭɬɪɿɲɧɿɣ ɭɩɪɚɜɥɿɧɫьɤɢɣ ɨɛɥɿɤ, ɜ 
ɩɥɨɳɢɧɿ ɹɤɨɝɨ ɡɚɫɬɨɫɨɜɭɜɚɬɢ ɿɧɫɬɪɭɦɟɧɬɚɪɿɣ ɨɩɬɢɦɿɡɚɰɿʀ ɜɢɬɪɚɬ, ɛɸɞɠɟɬɭɜɚɧɧɹ, 
ɜɢɹɜɥɹɬɢ ɪɟɡɟɪɜɢ ɡɛɿɥьɲɟɧɧɹ ɩɪɢɛɭɬɤɭ ɬɨɳɨ. Ɂ ɨɝɥɹɞɭ ɧɚ ɨɩɢɫɚɧɢɣ ɨɛɫɹɝ ɨɛɥɿɤɨɜɢɯ 
ɪɨɛɿɬ, ɡɚɥɟɠɧɨ ɜɿɞ ɫɩɟɰɢɮɿɤɢ ɬɚ ɦɚɫɲɬɚɛɿɜ ɟ-ɬɨɪɝɿɜɥɿ ɦɚɥɢɦ ɩɿɞɩɪɢєɦɫɬɜɚɦ ɦɨɠɟ 
ɡɧɚɞɨɛɢɬɢɫɹ ɧɟ ɨɞɢɧ ɮɚɯɿɜɟɰь, ɚ ɩɨɜɧɨɰɿɧɧɢɣ ɛɭɯɝɚɥɬɟɪɫьɤɢɣ ɩɿɞɪɨɡɞɿɥ. 

ɇɚɜɟɞɟɧɿ ɮɚɤɬɢ ɩɨɹɫɧɸɸɬь ɩɪɢɱɢɧɢ, ɱɟɪɟɡ ɹɤɿ ɭɤɪɚʀɧɫьɤɢɣ ɛɿɡɧɟɫ ɧɟɪɿɞɤɨ 
ɜɞɚєɬьɫɹ ɞɨ ɝɨɫɩɨɞɚɪɸɜɚɧɧɹ ɧɟ ɭ ɮɨɪɦɿ єɞɢɧɨʀ ɸɪɢɞɢɱɧɨʀ ɨɫɨɛɢ, ɚ ɹɤ ɦɧɨɠɢɧɚ ɎɈɉ, 
ɜɿɞ ɿɦɟɧɿ ɹɤɢɯ ɜɢɤɨɧɭɸɬьɫɹ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿ. Ȼɨɧɭɫɨɦ ɫɬɚє ɨɩɬɢɦɿɡɚɰɿɹ ɨɩɨɞɚɬɤɭɜɚɧɧɹ 
ɬɚ ɦɿɧɿɦɿɡɚɰɿɹ ɨɛɫɹɝɭ ɨɛɥɿɤɨɜɢɯ ɪɨɛɿɬ, ɚɥɟ ɧɚɬɨɦɿɫɬь ɜɢɧɢɤɚɸɬь ɤɨɲɬɨɜɧɿ ɩɨɦɢɥɤɢ 
ɭɩɪɚɜɥɿɧɧɹ ɱɟɪɟɡ ɧɟɯɬɭɜɚɧɧɹ ɨɪɝɚɧɿɡɚɰɿєɸ ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ. Ɋɨɡɪɿɡɧɟɧɿɫɬь 
ɞɚɧɢɯ ɳɨɞɨ ɜɢɪɭɱɤɢ ɨɤɪɟɦɢɯ ɎɈɉ, ɜɿɞɫɭɬɧɿɫɬь ɫɢɫɬɟɦɚɬɢɱɧɨʀ ɨɛɥɿɤɨɜɨ-ɚɧɚɥɿɬɢɱɧɨʀ 
ɪɨɛɨɬɢ ɡ ɨɩɬɢɦɿɡɚɰɿʀ ɞɨɯɨɞɿɜ ɬɚ ɜɢɬɪɚɬ ɩɪɢɡɜɨɞɹɬь ɞɨ ɧɟɪɚɰɿɨɧɚɥьɧɢɯ ɤɟɪɿɜɧɢɯ ɪɿɲɟɧь 
ɬɚ ɮɿɧɚɧɫɨɜɢɯ ɜɬɪɚɬ. ȱɧɲɢɦ ɡɧɚɱɭɳɢɦ ɚɪɝɭɦɟɧɬɨɦ ɧɚ ɤɨɪɢɫɬь ɨɮɨɪɦɥɟɧɧɹ ɸɪɢɞɢɱɧɨʀ 
ɨɫɨɛɢ є ɿɧɜɟɫɬɢɰɿʀ: ɞɥɹ ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧɧɹ ɩɪɨ ɮɿɧɚɧɫɭɜɚɧɧɹ ɩɨɬɟɧɰɿɣɧɿ ɿɧɜɟɫɬɨɪɢ 
ɚɧɚɥɿɡɭɸɬь ɮɿɧɚɧɫɨɜɭ ɡɜɿɬɧɿɫɬь ɤɨɦɩɚɧɿʀ, ɹɤɚ ɜɿɞɫɭɬɧɹ ɭ ɩɪɢɜɚɬɧɨɝɨ ɩɿɞɩɪɢєɦɰɹ. 
Ɂɚɫɨɛɨɦ ɡɚɯɢɫɬɭ ɿɧɬɟɪɟɫɿɜ ɿɧɜɟɫɬɨɪɚ ɦɨɠɟ ɫɬɚɬɢ ɩɟɪɟɞɚɱɚ ɣɨɦɭ ɱɚɫɬɤɢ ɭ ɫɬɚɬɭɬɧɨɦɭ 
ɮɨɧɞɿ ɬɨɜɚɪɢɫɬɜɚ; ɭ ɎɈɉ ɩɨɞɿɛɧɢɣ ɜɚɪɿɚɧɬ ɧɟ ɡɚɫɬɨɫɨɜɧɢɣ. Ʉɪɿɦ ɬɨɝɨ, ɟɤɫɩɨɪɬɧɚ ɟ-
ɬɨɪɝɿɜɥɹ ɜɢɫɭɜɚє ɫɭɜɨɪɿɲɿ ɜɢɦɨɝɢ ɞɨ ɩɪɨɞɚɜɰɿɜ, ɧɿɠ ɜɧɭɬɪɿɲɧɹ. Ɂɚɤɨɪɞɨɧɧɿ ɩɨɤɭɩɰɿ 
ɡɜɢɤɥɢ ɿɞɟɧɬɢɮɿɤɭɜɚɬɢ ɬɨɜɚɪ ɡ ɩɟɜɧɢɦ ɛɪɟɧɞɨɦ, ɰɿɤɚɜɢɬɢɫɹ ɣɨɝɨ ɿɫɬɨɪɿєɸ ɬɚ ɧɟ ɫɯɢɥьɧɿ 
ɞɨ ɫɩɨɧɬɚɧɧɨʀ ɤɭɩɿɜɥɿ ɭ ɫɭɦɧɿɜɧɢɯ ɮɿɡɢɱɧɢɯ ɨɫɿɛ. ȱɧɨɡɟɦɧɿ ɤɨɦɩɚɧɿʀ ɜɨɥɿɸɬь ɪɨɛɢɬɢ 
ɛɿɡɧɟɫ ɡ ɸɪɢɞɢɱɧɢɦɢ ɨɫɨɛɚɦɢ, ɳɨ ɦɚɸɬь ɪɟɩɭɬɚɰɿɸ ɬɚ ɧɟɫɭɬь ɜɿɞɩɨɜɿɞɚɥьɧɿɫɬь, ɚ ɧɟ ɡ 
ɩɪɢɜɚɬɧɢɦɢ ɩɿɞɩɪɢєɦɰɹɦɢ. Ɍɨɦɭ ɞɥɹ ɭɫɩɿɲɧɨɝɨ ɩɪɨɫɭɜɚɧɧɹ ɧɚ ɫɜɿɬɨɜɢɯ ɪɢɧɤɚɯ, 
ɦɚɫɲɬɚɛɭɜɚɧɧɹ ɟ-ɬɨɪɝɿɜɥɿ, ɩɟɪɟɯɨɞɭ ɜɿɞ ɪɨɡɞɪɿɛɧɢɯ ɩɪɨɞɚɠɿɜ ɞɨ ɨɩɬɨɜɢɯ ɭɤɪɚʀɧɫьɤɿ 
ɫɭɛ'єɤɬɢ ɝɨɫɩɨɞɚɪɸɜɚɧɧɹ ɦɚɸɬь ɰɿɥɟɫɩɪɹɦɨɜɚɧɨ ɮɨɪɦɭɜɚɬɢ ɫɜɿɣ ɿɦɿɞɠ ɬɚ ɛɪɟɧɞ, ɳɨ 
ɦɨɠɥɢɜɨ ɬɿɥьɤɢ ɡɚ ɨɪɝɚɧɿɡɚɰɿɣɧɨ-ɩɪɚɜɨɜɨʀ ɮɨɪɦɢ ɸɪɢɞɢɱɧɨʀ ɨɫɨɛɢ. 

ɇɚɣɛɿɥьɲ ɮɭɧɤɰɿɨɧɚɥьɧɢɦ ɬɚ ɪɨɡɩɨɜɫɸɞɠɟɧɢɦ ɫɩɨɫɨɛɨɦ ɜɟɞɟɧɧɹ ɟɥɟɤɬɪɨɧɧɨʀ 
ɬɨɪɝɿɜɥɿ є ɫɬɜɨɪɟɧɧɹ ɜɥɚɫɧɨɝɨ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ. Ⱥɥьɬɟɪɧɚɬɢɜɨɸ є ɜɢɤɨɪɢɫɬɚɧɧɹ ɞɥɹ 
ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ ɦɚɪɤɟɬɩɥɟɣɫɿɜ (ɧɚɩɪɢɤɥɚɞ, ОBКв, AЦКгШЧ, Etsв – ɋɒȺ; RКФЮtОЧ – 
əɩɨɧɿɹ; AХТEбЩrОss, TКШЛКШ – Ʉɢɬɚɣ; RШгОtФК, BТРХ, PrШЦ – ɍɤɪɚʀɧɚ) ɚɛɨ ɫɨɰɿɚɥьɧɢɯ 
ɦɟɪɟɠ (ɧɚɩɪɢɤɥɚɞ, IЧstКРrКЦ, FКМОЛШШФ, Tik-TШФ, PТЧtОrОst). Ɂɚɡɜɢɱɚɣ, ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿ 
ɡɚɩɨɱɚɬɤɨɜɭɸɬь ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ ɬɚ ɦɚɪɤɟɬɩɥɟɣɫɚɯ, ɚ ɜ ɪɚɡɿ ɭɫɩɿɯɭ ɪɨɡɜɢɜɚɸɬь 
ɛɿɡɧɟɫ, ɜɿɞɤɪɢɜɚɸɱɢ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧ Д27Ж. ɋɭɛ'єɤɬɨɦ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɨɛɪɚɧɨ ɦɚɥɿ 
ɩɿɞɩɪɢєɦɫɬɜɚ ɍɤɪɚʀɧɢ, ɹɤɿ ɡɞɿɣɫɧɸɸɬь ɦɿɠɧɚɪɨɞɧɭ ɟ-ɬɨɪɝɿɜɥɸ ɫɚɦɟ ɧɚ ɛɚɡɿ ɜɥɚɫɧɢɯ 
ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɿɜ. 

ȱɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧ ɹɜɥɹє ɫɨɛɨɸ ɜɟɛ-ɫɚɣɬ, ɞɟ ɜɿɡɭɚɥɿɡɨɜɚɧɨ ɬɨɜɚɪɧɢɣ ɚɫɨɪɬɢɦɟɧɬ, 
ɳɨ ɩɪɨɩɨɧɭєɬьɫɹ ɩɨɤɭɩɰɟɜɿ, ɬɚ ɰɢɮɪɨɜɿɡɨɜɚɧɨ ɜɟɫь ɩɪɨɰɟɫ ɤɭɩɿɜɥɿ – ɧɚɩɨɜɧɟɧɧɹ 
ɜɿɪɬɭɚɥьɧɨɝɨ ɤɨɲɢɤɚ ɨɛɪɚɧɢɦɢ ɬɨɜɚɪɚɦɢ, ɱɚɬ-ɡɜ'ɹɡɨɤ ɡ ɦɟɧɟɞɠɟɪɨɦ-ɤɨɧɫɭɥьɬɚɧɬɨɦ, 
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ɮɨɪɦɭɜɚɧɧɹ ɡɚɦɨɜɥɟɧɧɹ ɡ ɨɛɪɚɧɧɹɦ ɫɩɨɫɨɛɿɜ ɨɩɥɚɬɢ ɬɚ ɞɨɫɬɚɜɤɢ, ɩɪɨɜɟɞɟɧɧɹ ɨɧɥɚɣɧ-
ɩɥɚɬɟɠɭ ɡ ɛɚɧɤɿɜɫьɤɨʀ ɤɚɪɬɤɢ ɚɛɨ ɟɥɟɤɬɪɨɧɧɢɦɢ ɝɪɨɲɢɦɚ, ɜɿɞɫɬɟɠɟɧɧɹ ɭɫɿɯ ɟɬɚɩɿɜ 
ɜɢɤɨɧɚɧɧɹ ɡɚɦɨɜɥɟɧɧɹ ɩɪɨɞɚɜɰɟɦ, ɧɚɞɚɧɧɹ ɜɿɞɝɭɤɭ ɤɥɿєɧɬɚ. 

Ɉɛɨɜ'ɹɡɤɨɜɢɦ ɤɨɦɩɨɧɟɧɬɨɦ ɞɥɹ ɪɨɛɨɬɢ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ є CMS – Content 
MКЧКРОЦОЧt SвstОЦ, ɫɢɫɬɟɦɚ ɭɩɪɚɜɥɿɧɧɹ ɤɨɧɬɟɧɬɨɦ. ɐɟ ɩɪɨɝɪɚɦɧɢɣ ɩɪɨɞɭɤɬ ɞɥɹ 
ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ ɫɚɣɬɭ, ɹɤɢɣ ɞɨɡɜɨɥɹє ɝɟɧɟɪɭɜɚɬɢ ɬɚ ɭɩɪɚɜɥɹɬɢ ɣɨɝɨ ɿɧɮɨɪɦɚɰɿɣɧɢɦ 
ɧɚɩɨɜɧɟɧɧɹɦ ɛɟɡ ɧɟɨɛɯɿɞɧɨɫɬɿ ɩɪɨɝɪɚɦɭɜɚɧɧɹ. CMS ɡɚɛɟɡɩɟɱɭє ɮɭɧɤɰɿɨɧɚɥьɧɿɫɬь ɫɚɣɬɭ 
ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ ɬɚ ɩɨɜɧɿɫɬɸ ɿɧɬɟɝɪɨɜɚɧɚ ɡ ɧɢɦ. Ɋɹɞ ɤɨɧɫɬɪɭɤɬɨɪɿɜ ɫɚɣɬɿɜ (ɧɚɩɪɢɤɥɚɞ, 
Shopify, Wix, BigCommerce, SquaresЩКМО) ɦɚɸɬь ɜɛɭɞɨɜɚɧɢɣ ɮɭɧɤɰɿɨɧɚɥ ɟɥɟɤɬɪɨɧɧɨʀ 
ɤɨɦɟɪɰɿʀ, ɳɨ ɦɨɠɟ ɜɢɤɨɧɭɜɚɬɢ ɮɭɧɤɰɿʀ CMS. Ɉɞɧɚɤ ɨɤɪɟɦɚ CMS-ɫɢɫɬɟɦɚ ɦɿɫɬɢɬь 
ɡɧɚɱɧɨ ɲɢɪɲɢɣ ɬɚ ɟɮɟɤɬɢɜɧɿɲɢɣ ɿɧɫɬɪɭɦɟɧɬɚɪɿɣ ɝɟɧɟɪɭɜɚɧɧɹ ɡɚɬɪɟɛɭɜɚɧɨɝɨ ɤɨɧɬɟɧɬɭ. 
ɍ 2023 ɪ. ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɬɚ ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ ɭɤɪɚʀɧɫьɤɢɯ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɿɜ ɧɚɣɱɚɫɬɿɲɟ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɥɢɫɹ ɬɚɤɿ CMS: "PrОstКSСШЩ", "JШШЦХК!", "ЇЩОЧCКrt", "АШrНPrОss", 
"MODX", "Magento" [28]. 

Ⱦɥɹ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ ɞɨɫɬɚɬɧьɨ ɣɨɝɨ ɛɟɡɩɨɫɟɪɟɞɧьɨɝɨ ɫɚɣɬɭ ɬɚ 
ɩɪɨɝɪɚɦɢ ɤɟɪɭɜɚɧɧɹ ɣɨɝɨ ɜɦɿɫɬɨɦ, ɬɨɦɭ ɱɚɫɬɤɚ ɩɪɢɜɚɬɧɢɯ ɩɿɞɩɪɢєɦɰɿɜ ɨɛɦɟɠɭєɬьɫɹ 
ɰɢɦ ɫɨɮɬɨɦ. ȼɛɚɱɚєɦɨ, ɳɨ ɞɥɹ ɭɫɩɿɲɧɨɝɨ ɜɢɯɨɞɭ ɧɚ ɦɿɠɧɚɪɨɞɧɢɣ ɪɢɧɨɤ ɟɥɟɤɬɪɨɧɧɨʀ 
ɬɨɪɝɿɜɥɿ ɸɪɢɞɢɱɧɚ ɨɫɨɛɚ ɩɨɬɪɟɛɭє ɳɟ ɞɜɿ ɫɢɫɬɟɦɢ – CRM ɬɚ ERP.  

ɇɚ ɜɿɞɦɿɧɭ ɜɿɞ CMS, ɫɢɫɬɟɦɚ CRM (CЮstШЦОr RОХКtТШЧsСТЩ MКЧКРОЦОЧt, 
ɭɩɪɚɜɥɿɧɧɹ ɜɿɞɧɨɫɢɧɚɦɢ ɡ ɤɥɿєɧɬɚɦɢ) ɧɟ є ɤɪɢɬɢɱɧɨɸ ɞɥɹ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɿɧɬɟɪɧɟɬ-
ɦɚɝɚɡɢɧɭ, ɚɥɟ ɞɨɡɜɨɥɹє ɡɧɚɱɭɳɟ ɩɨɤɪɚɳɭɜɚɬɢ ɜɡɚєɦɨɞɿʀ ɡ ɤɥɿєɧɬɚɦɢ, ɜɢɡɧɚɱɚɬɢ ʀɯ 
ɩɨɬɪɟɛɢ, ɩɿɞɜɢɳɭɜɚɬɢ ɹɤɿɫɬь ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ, ɫɩɪɢɹɸɱɢ ɪɨɫɬɭ ɨɛɫɹɝɭ ɬɚ ɩɪɢɛɭɬɤɨɜɨɫɬɿ 
ɩɪɨɞɚɠɿɜ. CRM є ɿɧɫɬɪɭɦɟɧɬɨɦ ɡɚɨɯɨɱɟɧɧɹ ɩɨɤɭɩɰɿɜ ɞɨ ɞɨɞɚɬɤɨɜɢɯ ɚɛɨ ɦɚɣɛɭɬɧɿɯ 
ɩɨɤɭɩɨɤ. ȼɨɧɚ ɧɚɞɚє ɦɨɠɥɢɜɿɫɬь ɧɟ ɡɚɜɟɪɲɭɜɚɬɢ ɜɡɚєɦɨɞɿɸ ɡ ɤɥɿєɧɬɚɦɢ ɨɞɧɨɪɚɡɨɜɢɦɢ 
ɨɧɥɚɣɧ-ɩɪɨɞɚɠɚɦɢ, ɚ ɩɪɨɫɭɜɚɬɢ ɩɨɤɭɩɰɿɜ ɩɨ ɦɚɪɤɟɬɢɧɝɨɜɿɣ ɜɨɪɨɧɰɿ, ɩɪɨɩɨɧɭɸɱɢ ʀɦ 
ɧɚɫɬɭɩɧɿ ɬɨɜɚɪɢ ɬɚ ɩɨɫɥɭɝɢ ɧɚ ɛɚɡɿ ɚɜɬɨɦɚɬɢɡɨɜɚɧɨɝɨ ɞɟɬɚɥьɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ʀɯ ɫɮɟɪɢ 
ɿɧɬɟɪɟɫɿɜ, ɿɫɬɨɪɿʀ ɡɚɦɨɜɥɟɧь ɬɚ ɩɨɬɟɧɰɿɣɧɨɝɨ ɩɨɩɢɬɭ. ɍ 2023 ɪ. ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ 
ɤɥɿєɧɬɫьɤɨɸ ɛɚɡɨɸ ɬɚ ɟɮɟɤɬɢɜɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɦɚɥɢɣ ɛɿɡɧɟɫ ɍɤɪɚʀɧɢ ɧɚɣɱɚɫɬɿɲɟ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɜ ɧɚɫɬɭɩɧɿ CRM: "SКХОs DrТЯО", "AstОrТХ", "RОЦЇЧХТЧО", "KОвCRM", "ЇЧО 
Box", "KeepinCRM", "Pipedrive", "LP-CRM", "TradeEvo" [32].  

Ɋɨɡɪɨɛɧɢɤɢ CMS-ɫɢɫɬɟɦ ɜɛɭɞɨɜɭɸɬь ɞɨ ɧɢɯ ɨɛɦɟɠɟɧɢɣ ɮɭɧɤɰɿɨɧɚɥ CRM – 
ɛɚɡɨɜɿ ɮɭɧɤɰɿʀ ɤɟɪɭɜɚɧɧɹ ɨɛɥɿɤɨɜɢɦɢ ɡɚɩɢɫɚɦɢ ɤɥɿєɧɬɿɜ, ɿɫɬɨɪɿєɸ ʀɯ ɡɚɦɨɜɥɟɧь; ɛɚɡɨɜɿ 
ɦɚɪɤɟɬɢɧɝɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ (ɡɧɢɠɤɢ, ɿɧɬɟɝɪɚɰɿɹ ɡ ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ); ɨɛɦɟɠɟɧɢɣ 
ɧɚɛɿɪ ɡɜɿɬɿɜ ɳɨɞɨ ɩɪɨɞɚɠɿɜ ɬɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɚɤɰɿɣ. CMS ɩɟɪɲɨɱɟɪɝɨɜɨ 
ɩɪɢɡɧɚɱɟɧɚ ɞɥɹ ɤɟɪɭɜɚɧɧɹ ɤɨɧɬɟɧɬɨɦ ɬɚ ɫɚɣɬɨɦ, ɬɨɠ ɰɟ ɞɪɭɝɨɪɹɞɧɿ, ɚ ɬɨɦɭ ɦɿɧɿɦɿɡɨɜɚɧɿ 
ɦɨɠɥɢɜɨɫɬɿ. ɇɚɬɨɦɿɫɬь CRM ɩɨɜɧɿɫɬɸ ɨɪɿєɧɬɨɜɚɧɚ ɧɚ ɭɩɪɚɜɥɿɧɧɹ ɜɡɚєɦɨɜɿɞɧɨɫɢɧɚɦɢ ɡ 
ɤɥɿєɧɬɚɦɢ, ɩɨɤɪɚɳɟɧɧɹ ʀɯ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ ɬɚ ɦɚɤɫɢɦɿɡɚɰɿɸ ɩɨɩɢɬɭ, ɬɨɦɭ ɦɚє ɧɚɛɚɝɚɬɨ 
ɲɢɪɲɢɣ ɡɚ CMS ɮɭɧɤɰɿɨɧɚɥ – ɧɚɩɪɢɤɥɚɞ, ɞɟɬɚɥɿɡɚɰɿɹ ɩɪɨɮɿɥɿɜ ɬɚ ɫɟɝɦɟɧɬɚɰɿɹ ɤɥɿєɧɬɿɜ, 
ɚɜɬɨɦɚɬɢɡɚɰɿɹ ОЦКТХ-ɦɚɪɤɟɬɢɧɝɭ, ɝɥɢɛɨɤɚ ɚɧɚɥɿɬɢɤɚ ɬɚ ɮɨɪɦɭɜɚɧɧɹ ɛɚɡɢ ɡɧɚɧь ɳɨɞɨ 
ɤɥɿєɧɬɿɜ, ʀɯ ɪɢɧɤɨɜɨʀ ɩɨɜɟɞɿɧɤɢ, ɥɨɹɥьɧɨɫɬɿ, ɜɩɨɞɨɛɚɧь, ɜɡɚєɦɨɞɿʀ ɡ ɧɢɦɢ ɬɨɳɨ. Ɍɨɦɭ 
CMS ɬɚ CRM ɫɢɫɬɟɦɢ ɦɚɸɬь ɩɪɚɰɸɜɚɬɢ ɫɩɿɥьɧɨ, ɳɨɛ ɡɚɛɟɡɩɟɱɢɬɢ ɩɨɜɧɢɣ ɫɩɟɤɬɪ 
ɦɨɠɥɢɜɨɫɬɟɣ ɞɥɹ ɰɢɮɪɨɜɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɨɦ. 

Ɂɚ ɞɚɧɢɦɢ ɤɨɦɩɚɧɿʀ "HШrШsСШЩ", ɭ 2023 ɪ. 83,7% ɜɥɚɫɧɢɤɿɜ ɭɤɪɚʀɧɫьɤɢɯ ɿɧɬɟɪɧɟɬ-
ɦɚɝɚɡɢɧɿɜ ɜɢɤɨɪɢɫɬɨɜɭɜɚɥɢ CRM-ɫɢɫɬɟɦɢ. ɇɚɬɨɦɿɫɬь 5,3% ɤɨɪɢɫɬɭɜɚɥɢɫɹ ɨɛɥɿɤɨɜɢɦɢ 
ɩɪɨɝɪɚɦɚɦɢ ɿɡ ɜɛɭɞɨɜɚɧɢɦɢ ɟɥɟɦɟɧɬɚɦɢ CRM (ɧɚɩɪɢɤɥɚɞ, "Ɍɨɪɝɫɨɮɬ", "Ⱦɿɥɨɜɨɞ"), 
6,8% ɡɚɫɬɨɫɨɜɭɜɚɥɢ ɞɥɹ ɦɚɪɤɟɬɢɧɝɭ ɬɟɯɧɿɱɧɿ ɦɨɠɥɢɜɨɫɬɿ CMS-ɫɢɫɬɟɦ, 2,3% 
ɨɩɪɚɰьɨɜɭɜɚɥɢ ɨɧɥɚɣɧ-ɡɚɦɨɜɥɟɧɧɹ ɭ EбМОХ, ɚ 1,9% ɜɡɚɝɚɥɿ ɧɟ ɦɚɥɢ ɩɪɨɝɪɚɦɧɨɝɨ 
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ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɍɤɪɚʀɧɢ 
 
 
 
 

ɡɚɛɟɡɩɟɱɟɧɧɹ ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ ɤɥɿєɧɬɫьɤɨɸ ɛɚɡɨɸ  Д32Ж. ɇɚɣɛɿɥьɲ ɡɚɬɪɟɛɭɜɚɧɨɸ ɭ 2023 
ɪ. ɫɬɚɥɢ CRM "SКХОs DrТЯО" (38,3% CRM-ɤɨɪɢɫɬɭɜɚɱɿɜ) ɬɚ "KОвCRM" (21%) Д32]. 

əɤɳɨ ɧɟɨɛɯɿɞɧɿɫɬь CRM ɭɫɜɿɞɨɦɥɸє ɛɿɥьɲɟ 80% ɜɥɚɫɧɢɤɿɜ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɿɜ, 
ɬɨ ERP-ɪɿɲɟɧɧɹ ɦɚɥɢɦ ɛɿɡɧɟɫɨɦ, ɭ ɬɨɦɭ ɱɢɫɥɿ ɫɮɟɪɢ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ, ɧɟɞɨɨɰɿɧɟɧɿ. 
ɍ ɤɪɚʀɧɚɯ Єɋ ɜɩɪɨɜɚɞɠɟɧɧɹ ERP-ɫɢɫɬɟɦ ɫɟɪɟɞ ɜɟɥɢɤɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɫɤɥɚɞɚє 81%, ɚ 
ɫɟɪɟɞ ɦɚɥɢɯ ɿ ɫɟɪɟɞɧɿɯ – ɬɿɥьɤɢ 28% Д4Ж. Ɂɚɝɚɥɨɦ ɦɚɥɢɣ ɛɿɡɧɟɫ ɫɯɢɥьɧɢɣ ɪɨɡɰɿɧɸɜɚɬɢ 
ɜɟɞɟɧɧɹ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ ɹɤ ɩɪɢɤɪɟ ɡɨɛɨɜ'ɹɡɚɧɧɹ ɩɟɪɟɞ ɞɟɪɠɚɜɨɸ. Ɍɨɦɭ ɞɥɹ ɣɨɝɨ 
ɚɜɬɨɦɚɬɢɡɚɰɿʀ ɧɚɣɛɿɥьɲɢɦ ɩɨɩɢɬɨɦ ɤɨɪɢɫɬɭɸɬьɫɹ ɟɤɨɧɨɦɧɿ ɩɪɨɝɪɚɦɧɿ ɪɿɲɟɧɧɹ ɡ 
ɨɛɦɟɠɟɧɢɦ ɮɭɧɤɰɿɨɧɚɥɨɦ, ɹɤɢɣ ɡɜɨɞɢɬьɫɹ ɞɨ ɜɿɞɨɛɪɚɠɟɧɧɹ ɜ ɿɧɮɨɪɦɚɰɿɣɧɿɣ ɛɚɡɿ 
ɝɨɫɩɨɞɚɪɫьɤɢɯ ɨɩɟɪɚɰɿɣ ɦɟɬɨɞɨɦ ɩɨɞɜɿɣɧɨɝɨ ɡɚɩɢɫɭ, ʀɯ ɞɨɤɭɦɟɧɬɚɥьɧɨɝɨ ɨɮɨɪɦɥɟɧɧɹ, 
ɩɿɞɝɨɬɨɜɤɢ ɬɚ ɩɨɞɚɧɧɹ ɟɥɟɤɬɪɨɧɧɨʀ ɮɿɧɚɧɫɨɜɨʀ ɿ ɩɨɞɚɬɤɨɜɨʀ ɡɜɿɬɧɨɫɬɿ.  

Ɇɚɥɿ ɩɿɞɩɪɢєɦɫɬɜɚ ɧɚɣɱɚɫɬɿɲɟ ɨɛɢɪɚɸɬь ɯɦɚɪɧɿ ɦɿɧɿ-ɛɭɯɝɚɥɬɟɪɿʀ ("DТХШЯШН", 
"BШШФKООЩОr", "ȱɧɮɨ-ɛɭɯɝɚɥɬɟɪ") ɡ ɨɛɦɟɠɟɧɢɦ ɫɬɚɧɞɚɪɬɧɢɦ ɧɚɛɨɪɨɦ ɛɭɯɝɚɥɬɟɪɫьɤɢɯ 
ɩɪɨɜɨɞɨɤ ɬɚ ɞɨɤɭɦɟɧɬɿɜ. ɐɿ ɩɪɨɝɪɚɦɢ ɞɨɡɜɨɥɹɸɬь ɜɟɫɬɢ ɧɟɫɤɥɚɞɧɢɣ ɬɚ ɞɨɫɬɚɬɧьɨ 
ɮɨɪɦɚɥьɧɢɣ ɮɿɧɚɧɫɨɜɢɣ ɨɛɥɿɤ ɡɚ ɇɉ(ɫ)ȻɈ ɬɚ ɟɤɫɩɨɪɬɭɜɚɬɢ ɞɚɧɿ ɞɨ ɫɨɮɬɭ ɞɥɹ 
ɟɥɟɤɬɪɨɧɧɨɝɨ ɡɜɿɬɭɜɚɧɧɹ ɞɟɪɠɚɧɢɦ ɨɪɝɚɧɚɦ ("Ɇ.ȿ.DɨФ", "АОЛгЯТt", "ɌКбОr"). Ɍɚɤɨɠ ɧɚ 
ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜɚɯ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɤɨɦɩɥɟɤɫɧɿ ɛɭɯɝɚɥɬɟɪɫьɤɿ ɩɪɨɝɪɚɦɧɿ ɪɿɲɟɧɧɹ, 
ɳɨ ɦɿɫɬɹɬь ɧɚɛɚɝɚɬɨ ɲɢɪɲɿ ɦɨɠɥɢɜɨɫɬɿ ɮɿɧɚɧɫɨɜɨɝɨ, ɩɨɞɚɬɤɨɜɨɝɨ ɬɚ ɭɩɪɚɜɥɿɧɫьɤɨɝɨ 
ɨɛɥɿɤɭ ("MКstОr: Ȼɭɯɝɚɥɬɟɪɿɹ, "Ɉɛɥɿɤ SККs", "УSШХЮtТШЧs"). Ʉɨɦɩɥɟɤɫɧɿ ɨɛɥɿɤɨɜɿ ɩɪɨɝɪɚɦɢ 
ɞɨɡɜɨɥɹɸɬь ɮɨɪɦɭɜɚɬɢ ɛɿɥьɲ ɿɧɮɨɪɦɚɬɢɜɧɭ ɞɥɹ ɤɟɪɿɜɧɢɰɬɜɚ ɛɚɡɭ ɞɚɧɢɯ, ɛɨ ɚɞɪɟɫɨɜɚɧɿ, 
ɧɚ ɜɿɞɦɿɧɭ ɜɿɞ ɦɿɧɿ-ɛɭɯɝɚɥɬɟɪɿɣ, ɩɟɪɲɨɱɟɪɝɨɜɨ ɜɧɭɬɪɿɲɧɿɦ ɤɨɪɢɫɬɭɜɚɱɚɦ. Ɉɞɧɚɤ ɬɚɤɿ 
ɩɪɨɝɪɚɦɢ ɧɟ ɩɟɪɫɩɟɤɬɢɜɧɿ ɞɥɹ ɛɿɡɧɟɫɭ, ɳɨ ɪɨɡɜɢɜɚєɬьɫɹ. Ɍɿɥьɤɢ ɩɪɨɝɪɚɦɧɿ ERP-ɪɿɲɟɧɧɹ 
ɡɚɜɞɹɤɢ ɦɨɞɭɥьɧɿɣ ɚɪɯɿɬɟɤɬɭɪɿ є ɚɞɚɩɬɨɜɧɢɦɢ, ɝɧɭɱɤɢɦɢ ɬɚ ɦɚɫɲɬɚɛɨɜɚɧɢɦɢ, ɩɪɢɞɚɬɧɿ 
ɞɨ ɫɢɧɯɪɨɧɿɡɚɰɿʀ ɬɚ ɿɧɬɟɝɪɚɰɿʀ ɡ ɛɭɞь-ɹɤɢɦɢ ɫɭɱɚɫɧɢɦɢ ɫɟɪɜɿɫɚɦɢ ɬɚ ɩɪɨɝɪɚɦɚɦɢ.  

ERP-ɫɢɫɬɟɦɚ є ɩɪɨɝɪɚɦɧɢɦ ɩɪɨɞɭɤɬɨɦ,  ɳɨ ɪɟɚɥɿɡɭє ɫɬɪɚɬɟɝɿɸ ERP – Enterprise 
RОsШЮrМО PХКЧЧТЧР, ɬɨɛɬɨ ɡɛɚɥɚɧɫɨɜɚɧɟ ɭɩɪɚɜɥɿɧɧɹ ɪɟɫɭɪɫɚɦɢ ɩɿɞɩɪɢєɦɫɬɜɚ. ɉɪɨɝɪɚɦɢ 
ERP ɦɚɸɬь ɦɨɞɭɥьɧɭ ɚɪɯɿɬɟɤɬɭɪɭ (ɮɿɧɚɧɫɨɜɢɣ, ɜɢɪɨɛɧɢɱɢɣ, ɥɨɝɿɫɬɢɱɧɢɣ ɦɨɞɭɥɿ; 
ɭɩɪɚɜɥɿɧɧɹ ɩɟɪɫɨɧɚɥɨɦ, ɭɩɪɚɜɥɿɧɧɹ ɡɚɩɚɫɚɦɢ, ɿɧɲɿ), ɳɨ ɞɨɡɜɨɥɹє ɩɿɞɤɥɸɱɚɬɢ ɬɿɥьɤɢ 
ɧɟɨɛɯɿɞɧɿ ɦɨɞɭɥɿ ɡ ɧɚɹɜɧɢɯ. Ɂɚ ɨɛɥɿɤɨɜɢɦɢ ɮɭɧɤɰɿɹɦɢ ɟɥɟɦɟɧɬɢ ɦɨɞɭɥɿɜ ɭɦɨɜɧɨ 
ɫɤɥɚɞɚɸɬь ɬɪɢ ɩɥɨɳɢɧɢ – ɮɿɧɚɧɫɨɜɢɣ, ɩɨɞɚɬɤɨɜɢɣ ɬɚ ɭɩɪɚɜɥɿɧɫьɤɢɣ ɨɛɥɿɤ, ɹɤɿ 
ɨɩɪɚɰьɨɜɭɸɬь єɞɢɧɢɣ ɩɨɬɿɤ ɞɚɧɢɯ, ɚɥɟ ɮɨɪɦɭɸɬь ɜɢɯɿɞɧɭ ɡɜɿɬɧɭ ɿɧɮɨɪɦɚɰɿɸ ɪɿɡɧɨɝɨ 
ɰɿɥьɨɜɨɝɨ ɩɪɢɡɧɚɱɟɧɧɹ. Ɏɿɧɚɧɫɨɜɢɣ ɨɛɥɿɤ ɡɚɛɟɡɩɟɱɭє ɫɭɰɿɥьɧɭ ɪɟєɫɬɪɚɰɿɸ ɭ ɛɚɡɿ ɞɚɧɢɯ 
ɭɫɿɯ ɛɿɡɧɟɫ-ɨɩɟɪɚɰɿɣ, ɧɚɤɨɩɢɱɟɧɧɹ ɿ ɨɛɪɨɛɤɭ ɦɚɫɢɜɿɜ ɨɛɥɿɤɨɜɨʀ ɿɧɮɨɪɦɚɰɿʀ ɦɟɬɨɞɨɦ 
ɩɨɞɜɿɣɧɨɝɨ ɡɚɩɢɫɭ ɿɡ ɞɨɬɪɢɦɚɧɧɹɦ ɛɭɯɝɚɥɬɟɪɫьɤɢɯ ɫɬɚɧɞɚɪɬɿɜ, ɩɿɞɝɨɬɨɜɤɭ ɞɟɪɠɚɜɧɨ 
ɪɟɝɥɚɦɟɧɬɨɜɚɧɨʀ ɮɿɧɚɧɫɨɜɨʀ ɡɜɿɬɧɨɫɬɿ. ɍ ɫɮɟɪɿ ɩɨɞɚɬɤɨɜɨɝɨ ɨɛɥɿɤɭ ɨɛɪɨɛɥɹɸɬьɫɹ ɞɚɧɿ 
ɳɨɞɨ ɧɚɪɚɯɭɜɚɧɧɹ ɬɚ ɨɩɥɚɬɢ ɩɨɞɚɬɤɿɜ, ɡɛɨɪɿɜ, ɪɿɡɧɢɯ ɩɥɚɬɟɠɿɜ ɧɚ ɤɨɪɢɫɬь ɞɟɪɠɚɜɢ, ɿɡ 
ɫɤɥɚɞɚɧɧɹɦ ɬɚ ɩɨɞɚɧɧɹɦ ɟɥɟɤɬɪɨɧɧɢɯ ɩɨɞɚɬɤɨɜɢɯ ɞɟɤɥɚɪɚɰɿɣ ɬɚ ɡɜɿɬɿɜ. ȿɥɟɦɟɧɬɢ 
ɦɨɞɭɥɿɜ ERP, ɧɟ ɡɚɞɿɹɧɿ ɭ ɜɟɞɟɧɧɿ ɮɿɧɚɧɫɨɜɨɝɨ ɬɚ ɩɨɞɚɬɤɨɜɨɝɨ ɨɛɥɿɤɭ, ɦɨɠɧɚ ɭɦɨɜɧɨ 
ɨɛ'єɞɧɚɬɢ ɩɥɨɳɢɧɨɸ ɜɧɭɬɪɿɲɧьɨɝɨɫɩɨɞɚɪɫьɤɨɝɨ (ɭɩɪɚɜɥɿɧɫьɤɨɝɨ) ɨɛɥɿɤɭ, ɡɭɫɢɥɥɹ ɹɤɨɝɨ 
ɫɩɪɹɦɨɜɚɧɿ ɧɚ ɨɩɬɢɦɿɡɚɰɿɸ ɜɢɤɨɪɢɫɬɚɧɧɹ ɪɟɫɭɪɫɿɜ, ɟɤɨɧɨɦɿɸ ɜɢɬɪɚɬ, ɜɢɹɜɥɟɧɧɹ ɿɧɲɢɯ 
ɪɟɡɟɪɜɿɜ ɡɛɿɥьɲɟɧɧɹ ɩɪɢɛɭɬɤɨɜɨɫɬɿ ɬɚ ɪɟɧɬɚɛɟɥьɧɨɫɬɿ ɛɿɡɧɟɫɭ.  

Ɉɬɠɟ, ERP-ɫɢɫɬɟɦɚ ɡɞɚɬɧɚ ɩɨɜɧɿɫɬɸ ɡɚɛɟɡɩɟɱɢɬɢ ɦɚɥɨɦɭ ɩɿɞɩɪɢєɦɫɬɜɭ, ɳɨ 
ɩɪɨɜɚɞɢɬь ɟɤɫɩɨɪɬɧɭ ɟɥɟɤɬɪɨɧɧɭ ɬɨɪɝɿɜɥɸ, ɞɨɬɪɢɦɚɧɧɹ ɜɢɦɨɝ ɨɛɥɿɤɨɜɨɝɨ, ɩɨɞɚɬɤɨɜɨɝɨ, 
ɦɢɬɧɨɝɨ ɡɚɤɨɧɨɞɚɜɫɬɜɚ, ɩɨɹɫɧɟɧɿ ɭ ɬɚɛɥ. 2. Ʉɪɿɦ ɬɨɝɨ, ɦɚɫɲɬɚɛɨɜɚɧɿɫɬь ERP-ɫɢɫɬɟɦ 
ɞɨɡɜɨɥɹє ɚɤɬɢɜɨɜɭɜɚɬɢ ɞɨɞɚɬɤɨɜɿ ɦɨɞɭɥɿ, ɪɨɡɲɢɪɸɸɱɢ ɮɭɧɤɰɿɨɧɚɥ ɨɛɥɿɤɨɜɨ-
ɚɧɚɥɿɬɢɱɧɨʀ ɬɚ ɭɩɪɚɜɥɿɧɫьɤɨʀ ɪɨɛɨɬɢ ɭ ɩɪɨɝɪɚɦɿ. Ɂɜɟɪɧɿɦɨ ɭɜɚɝɭ, ɳɨ ɨɞɧɢɦ ɡ ɦɨɞɭɥɿɜ 
ERP ɦɨɠɟ ɛɭɬɢ CRM, ɹɤɳɨ ɜɨɧɚ ɜɿɞɫɭɬɧɹ ɭ ɩɿɞɩɪɢєɦɫɬɜɚ ɹɤ ɨɤɪɟɦɢɣ ɫɨɮɬ. 
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ȿɬɚɩ 1. ɐɢɮɪɨɜɿ-
ɡɚɰɿɹ ɨɛɥɿɤɨɜɢɯ 

ɞɚɧɢɯ 

ɨɰɢɮɪɭɜɚɧɧɹ 
ɛɭɯɝɚɥɬɟɪɫьɤɨʀ 
ɞɨɤɭɦɟɧɬɿɜ ɬɚ 

ɡɜɿɬɧɨɫɬɿ 

ȿɬɚɩ 2. ɐɢɮɪɨɜɿ-
ɡɚɰɿɹ ɨɛɥɿɤɨɜɢɯ 

ɿɧɫɬɪɭɦɟɧɬɿɜ 

ȿɬɚɩ 3. ɐɢɮɪɨɜɿ-
ɡɚɰɿɹ ɨɛɥɿɤɨɜɢɯ 

ɩɪɨɰɟɫɿɜ 

ȿɬɚɩ 4. 
ɐɢɮɪɨɜɢɣ 

ɨɛɥɿɤ 

ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɿɧɮɨɪɦɚɰɿɣɧɢɯ 
ɬɟɯɧɨɥɨɝɿɣ ɞɥɹ 

ɨɛɪɨɛɤɢ 
ɨɛɥɿɤɨɜɢɯ ɞɚɧɢɯ 

ɰɢɮɪɨɜɿɡɚɰɿɹ 
ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ 
ɩɪɨɰɟɫɿɜ ɨɛɦɿɧɭ 

ɨɛɥɿɤɨɜɢɦɢ 
ɞɚɧɢɦɢ  

ɰɢɮɪɨɜɢɣ ɩɪɨɫɬɿɪ,  
ɞɟ ɚɜɬɨɦɚɬɢɡɨɜɚɧɨ 

ɝɟɧɟɪɚɰɿɸ, ɨɛɪɨɛɤɭ, 
ɧɚɞɚɧɧɹ ɰɢɮɪɨɜɢɯ 
ɨɛɥɿɤɨɜɢɯ ɞɚɧɢɯ 

Ɏɪɚɝɦɟɧɬɚɪɧɚ ɰɢɮɪɨɜɿɡɚɰɿɹ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ ɋɭɰɿɥьɧɚ ɰɢɮɪɨɜɿɡɚɰɿɹ 
ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ 

ȿɮɟɤɬɢɜɧɿɫɬь ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ ɛɟɡɩɨɫɟɪɟɞɧьɨ ɡɚɥɟɠɢɬь ɜɿɞ ɩɨɜɧɨɬɢ ɣɨɝɨ 
ɚɜɬɨɦɚɬɢɡɚɰɿʀ – ɜɡɚєɦɨɞɿɹ ɡ ɤɥɿєɧɬɚɦɢ, ɿɧɬɟɝɪɚɰɿʀ ɡ ɩɥɚɬɿɠɧɢɦɢ ɫɢɫɬɟɦɚɦɢ, ɫɨɰɿɚɥьɧɢɦɢ 
ɦɟɪɟɠɚɦɢ, ɦɚɪɤɟɬɩɥɟɣɫɚɦɢ, ɥɨɝɿɫɬɢɱɧɢɦɢ, ɪɟɤɥɚɦɧɢɦɢ ɬɚ ɬɪɚɧɫɩɨɪɬɧɢɦɢ ɤɨɦɩɚɧɿɹɦɢ 
ɬɚ ɿɧɲɿ ɚɞɦɿɧɿɫɬɪɚɬɢɜɧɨ-ɭɩɪɚɜɥɿɧɫьɤɿ ɡɚɜɞɚɧɧɹ ɜɢɤɨɧɭɸɬьɫɹ ɭ ɚɜɬɨɦɚɬɢɱɧɨɦɭ ɚɛɨ 
ɧɚɩɿɜɚɜɬɨɦɚɬɢɱɧɨɦɭ ɪɟɠɢɦɚɯ. Ȼɟɡɩɟɪɟɱɧɨ, ɨɛɥɿɤɨɜɨ-ɚɧɚɥɿɬɢɱɧɚ ɪɨɛɨɬɚ ɬɚɤɨɠ ɦɚє ɛɭɬɢ 
ɦɚɤɫɢɦɚɥьɧɨ ɚɜɬɨɦɚɬɢɡɨɜɚɧɚ.  

ɇɟɯɬɭɜɚɧɧɹ ɨɪɝɚɧɿɡɚɰɿєɸ ɨɛɥɿɤɨɜɨ-ɚɧɚɥɿɬɢɱɧɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ, ɡɜɭɠɟɧɧɹ ɣɨɝɨ ɞɨ 
ɪɿɜɧɹ ɦɿɧɿ-ɛɭɯɝɚɥɬɟɪɿɣ ɦɚɬɢɦɟ ɡɧɚɱɭɳɢɣ ɧɟɝɚɬɢɜɧɢɣ ɜɩɥɢɜ ɧɚ ɩɟɪɫɩɟɤɬɢɜɢ ɪɨɡɜɢɬɤɭ 
ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ, ɨɫɨɛɥɢɜɨ ɭ ɪɚɡɿ ɫɩɪɨɛɢ ɜɢɯɨɞɭ ɧɚ ɦɿɠɧɚɪɨɞɧɢɣ ɪɢɧɨɤ. əɤɳɨ 
ɜɥɚɫɧɢɤɢ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ ɫɩɪɢɣɦɚɬɢɦɭɬь ɛɭɯɝɚɥɬɟɪɫьɤɢɣ ɨɛɥɿɤ ɜɢɤɥɸɱɧɨ ɹɤ 
ɡɨɛɨɜ'ɹɡɚɧɧɹ ɩɟɪɟɞ ɞɟɪɠɚɜɨɸ ɿ ɛɭɞɭɬь ɜɟɫɬɢ ɣɨɝɨ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɩɪɨɝɪɚɦ ɡ 
ɮɨɪɦɚɥьɧɢɦ ɫɩɪɨɳɟɧɢɦ ɮɭɧɤɰɿɨɧɚɥɨɦ, ɬɨ ɜɨɧɢ ɩɨɫɬɿɣɧɨ ɜɿɞɜɨɥɿɤɚɬɢɦɭɬьɫɹ ɧɚ ɪɭɬɢɧɧɿ 
ɬɪɭɞɨɦɿɫɬɤɿ ɩɪɨɰɟɫɢ, ɜɬɪɚɱɚɬɢɦɭɬь ɱɚɫ ɧɚ ɪɭɱɧɟ ɜɧɟɫɟɧɧɹ ɞɚɧɢɯ ɞɨ ɬɚɤɢɯ ɩɪɨɝɪɚɦ 
ɡɚɦɿɫɬь ɜɢɤɨɧɚɧɧɹ ɫɬɪɚɬɟɝɿɱɧɢɯ ɡɚɜɞɚɧь, ɹɤɿ ɞɿɣɫɧɨ ɩɿɞɜɢɳɭɸɬь ɩɪɢɛɭɬɤɢ ɬɚ 
ɟɮɟɤɬɢɜɧɿɫɬь ɛɿɡɧɟɫɭ. ȱ ɧɚɜɩɚɤɢ, ɹɤɳɨ ɛɭɞɟ ɪɨɡɝɨɪɧɭɬɨ ERP-ɫɢɫɬɟɦɭ, ɬɨ ɛɭɯɝɚɥɬɟɪɫьɤɢɣ 
ɨɛɥɿɤ ɨɪɝɚɧɿɱɧɨ ɜɛɭɞɭєɬьɫɹ ɞɨ ɰɢɮɪɨɜɿɡɨɜɚɧɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɨɦ, ɿ 
ɩɪɢɣɦɟ ɧɚ ɫɟɛɟ ɲɢɪɨɤɢɣ ɫɩɟɤɬɪ ɚɜɬɨɦɚɬɢɡɨɜɚɧɢɯ ɨɛɥɿɤɨɜɨ-ɚɧɚɥɿɬɢɱɧɢɯ ɮɭɧɤɰɿɣ; ɭ 
ɬɚɤɨɦɭ ɜɢɩɚɞɤɭ ɨɛɥɿɤ ɦɨɠɧɚ ɿɞɟɧɬɢɮɿɤɭɜɚɬɢ ɹɤ ɰɢɮɪɨɜɢɣ (НТРТtКХ КММШЮЧtТЧР). 

ɓɨɛ ɩɨɹɫɧɢɬɢ ɡɦɿɫɬ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ ɬɚ ɣɨɝɨ ɜɿɞɦɿɧɧɨɫɬɿ, ɧɚ ɪɢɫ. 1 ɫɯɟɦɚɬɢɱɧɨ 
ɡɨɛɪɚɠɟɧɨ ɟɜɨɥɸɰɿɸ ɰɢɮɪɨɜɿɡɚɰɿʀ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ. 

  
 
 
 
 

 
 

Ɋɢɫɭɧɨɤ 1 – ȿɜɨɥɸɰɿɹ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ ɲɥɹɯɨɦ ɩɨɟɬɚɩɧɨʀ ɿɦɩɥɟɦɟɧɬɚɰɿʀ  
ɿɧɮɨɪɦɚɰɿɣɧɨ-ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ Д11; 30] 
 
ɉɿɞ ɱɚɫ ɯɪɨɧɨɥɨɝɿɱɧɨʀ ɡɦɿɧɸɜɚɧɨɫɬɿ ɟɬɚɩɿɜ ɜɿɞ 1 ɞɨ 3 ɿɧɮɨɪɦɚɰɿɣɧɿ ɬɟɯɧɨɥɨɝɿʀ 

ɞɨɤɨɪɿɧɧɨ ɦɨɞɢɮɿɤɭɜɚɥɢ ɞɨɤɭɦɟɧɬɚɰɿɸ, ɿɧɫɬɪɭɦɟɧɬɚɪɿɣ ɬɚ ɤɨɦɭɧɿɤɚɰɿʀ ɨɛɥɿɤɭ. ɇɚ 
ɩɿɞɫɭɦɤɨɜɨɦɭ 4 ɟɬɚɩɿ ɨɛɥɿɤ ɫɬɚє ɰɿɥɤɨɜɢɬɨ ɰɢɮɪɨɜɢɦ, ɹɜɥɹɸɱɢ ɫɨɛɨɸ ɜɿɪɬɭɚɥьɧɭ 
ɿɧɮɨɪɦɚɰɿɣɧɭ ɛɚɡɭ ɳɨɞɨ ɭɫɿɯ ɛɿɡɧɟɫ-ɩɪɨɰɟɫɿɜ ɩɿɞɩɪɢєɦɫɬɜɚ, ɿɧɬɟɝɪɨɜɚɧɭ ɡ ɿɧɲɢɦɢ 
ɧɟɨɛɯɿɞɧɢɦɢ ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ ɩɪɨɝɪɚɦɚɦɢ ɬɚ ɫɟɪɜɿɫɚɦɢ (ɪɢɫ. 1). ȿɬɚɩɢ 2–3 ɜɿɞɩɨɜɿɞɚɸɬь 
ɜɢɤɨɪɢɫɬɚɧɧɸ ɦɿɧɿ-ɛɭɯɝɚɥɬɟɪɿɣ ɬɚ ɤɨɦɩɥɟɤɫɧɢɯ ɨɛɥɿɤɨɜɢɯ ɩɪɨɝɪɚɦ; ɟɬɚɩ 4 – ɰɟ ERP, 
ɫɢɧɯɪɨɧɿɡɨɜɚɧɚ ɡ ɿɧɲɢɦɢ ɟɥɟɦɟɧɬɚɦɢ ɚɜɬɨɦɚɬɢɡɚɰɿʀ ɛɿɡɧɟɫ-ɩɪɨɰɟɫɿɜ. 
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ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɍɤɪɚʀɧɢ 
 
 
 
 

ȼɿɞɦɿɧɧɿɫɬɸ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ є ɦɚɤɪɨɦɚɫɢɜɢ ɩɨɜɬɨɪɸɜɚɧɢɯ ɞɚɧɢɯ, ɬɨɦɭ ɜ 
ɭɦɨɜɚɯ ɛɭɪɯɥɢɜɨɝɨ ɪɨɡɜɢɬɤɭ ȱɌ ɣɨɝɨ ɚɜɬɨɦɚɬɢɡɚɰɿɹ ɛɭɥɚ ɧɟɦɢɧɭɱɚ ɬɚ ɦɚɥɚ ɧɟɡɜɨɪɨɬɧɢɣ 
ɯɚɪɚɤɬɟɪ. ɋɭɱɚɫɧɢɣ ɚɩɝɪɟɣɞ ɨɛɥɿɤɭ ɜɩɟɪɲɟ ɫɩɪɨɝɧɨɡɭɜɚɜ ɳɟ ɭ 1992 ɪ. ɏɟɧɞɪɿɤɫɟɧ ȿ.ɋ.: 
"ɧɚ ɡɦɿɧɭ ɛɭɯɝɚɥɬɟɪɫьɤɢɦ ɪɟɝɿɫɬɪɚɦ ɩɪɢɣɞɭɬь ɛɚɡɢ ɞɚɧɢɯ ... ɤɨɪɢɫɬɭɜɚɱɿ ɨɬɪɢɦɚɸɬь 
ɦɢɬɬєɜɢɣ ɞɨɫɬɭɩ ɞɨ ɨɛɥɿɤɨɜɨʀ ɿɧɮɨɪɦɚɰɿʀ ɛɭɞь-ɹɤɨɝɨ ɪɿɜɧɹ ɭɡɚɝɚɥьɧɟɧɧɹ, ɚ ɬɚɤɨɠ 
ɦɨɠɥɢɜɿɫɬь ɜɢɡɧɚɱɚɬɢ ɿ ɦɨɞɢɮɿɤɭɜɚɬɢ ɮɨɪɦɚɬɢ ɜɿɡɭɚɥɿɡɚɰɿʀ ɞɚɧɢɯ" Д31]. 

ɉɨɧɹɬɬɹ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ ɧɟ ɦɚє ɨɮɿɰɿɣɧɨɝɨ ɬɥɭɦɚɱɟɧɧɹ. ɇɚɭɤɨɜɰɿ Д11; 22; 25; 
30; 31Ж ɡɚɫɬɨɫɨɜɭɸɬь ɣɨɝɨ ɞɥɹ ɨɩɢɫɭ ɬɚɤɨɝɨ ɫɬɚɧɭ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ, ɤɨɥɢ ɭɫɿ ɞɚɧɿ 
ɳɨɞɨ ɝɨɫɩɨɞɚɪɸɜɚɧɧɹ ɜɧɨɫɹɬьɫɹ ɞɨ ɿɧɮɨɪɦɚɰɿɣɧɨʀ ɛɚɡɢ ɹɤ ɤɨɦɩɥɟɤɫ ɪɟɤɜɿɡɢɬɿɜ, ɬɨɛɬɨ ɜ 
ɰɢɮɪɨɜɿɣ ɮɨɪɦɿ ɭ ɞɜɿɣɤɨɜɿɣ ɫɢɫɬɟɦɿ, ɬɚ ɧɚɞɚɥɿ ɩɪɢɞɚɬɧɿ ɞɨ ɦɚɲɢɧɧɨʀ ɨɛɪɨɛɤɢ, 
ɚɧɚɥɿɬɢɤɢ, ɡɛɟɪɿɝɚɧɧɹ ɬɚ ɩɟɪɟɞɚɱɿ ɡ ɦɟɬɨɸ ɨɩɬɢɦɿɡɚɰɿʀ ɪɟɫɭɪɫɿɜ ɩɿɞɩɪɢєɦɫɬɜɚ, ɪɨɫɬɭ 
ɩɪɢɛɭɬɤɨɜɨɫɬɿ ɬɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɣɨɝɨ ɞɿɹɥьɧɨɫɬɿ. ɉɟɪɟɜɚɝɨɸ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ є 
ɲɜɢɞɤɿɫɬь ɬɚ ɬɨɱɧɿɫɬь ɨɩɪɚɰɸɜɚɧɧɹ ɟɥɟɤɬɪɨɧɧɢɯ ɞɚɧɢɯ, ɟɮɟɤɬɢɜɧɢɣ ɿɧɫɬɪɭɦɟɧɬɚɪɿɣ 
ɡɜɿɪɤɢ ɬɚ ɚɧɚɥɿɬɢɤɢ. ɍ ɬɟɩɟɪɿɲɧɿɣ ɱɚɫ ɬɪɢɜɚє ɩɪɨɰɟɫ ɪɨɡɜɢɬɤɭ ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ, ɹɤɢɣ 
ɚɩɪɨɛɭє ɬɚ ɜɛɢɪɚє ȱɌ-ɿɧɧɨɜɚɰɿʀ (ɧɚɩɪɢɤɥɚɞ, ɯɦɚɪɧɿ ɬɟɯɧɨɥɨɝɿʀ, ɛɥɨɤɱɟɣɧ, ɧɟɣɪɨɦɟɪɟɠɿ). 

ɍ ɪɚɡɿ ɪɨɡɛɭɞɨɜɢ ɧɚ ɦɚɥɨɦɭ ɩɿɞɩɪɢєɦɫɬɜɿ, ɹɤɟ ɡɞɿɣɫɧɸє ɦɿɠɧɚɪɨɞɧɭ ɟ-ɬɨɪɝɿɜɥɸ, 
ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ, ɜɿɧ ɫɬɚє ɿɧɮɨɪɦɚɰɿɣɧɢɦ ɹɞɪɨɦ ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ. ɇɚ ɪɢɫ. 2 
ɩɪɨɿɥɸɫɬɪɨɜɚɧɨ ɫɢɧɯɪɨɧɿɡɚɰɿɸ ɜɟɛ-ɫɚɣɬɭ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ, ɫɢɫɬɟɦ CMS, CRM ɬɚ 
ERP, ɚ ɬɚɤɨɠ ʀɯ ɿɧɬɟɝɪɚɰɿɸ ɡ ɡɨɜɧɿɲɧɿɦɢ ɫɟɪɜɿɫɚɦɢ ɬɚ ɩɪɨɝɪɚɦɚɦɢ. 
 

 
 

Ɋɢɫɭɧɨɤ 2 – ȼɡɚєɦɨɞɿɹ ɬɚ ɿɧɬɟɝɪɚɰɿɹ ɤɨɦɩɨɧɟɧɬɿɜ ɰɢɮɪɨɜɨɝɨ 
ɭɩɪɚɜɥɿɧɧɹ ɟɤɫɩɨɪɬɨɨɪɿєɧɬɨɜɚɧɢɦ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɨɦ 
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Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ 
ɇɚ ɪɢɫ. 2 ɫɚɣɬ ɨɛ'єɞɧɚɧɨ ɭ ɫɩɿɥьɧɨɦɭ ɛɥɨɰɿ ɿɡ CMS-ɫɢɫɬɟɦɨɸ, ɛɨ ɜɨɧɚ є ɣɨɝɨ 

ɬɟɯɧɨɥɨɝɿɱɧɢɦ ɞɨɩɨɜɧɟɧɧɹɦ ɞɥɹ ɰɿɥɟɣ ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ. CRM ɬɚ ERP ɫɢɫɬɟɦɢ ɩɨєɞɧɚɧɿ 
ɭ ɫɩɿɥьɧɢɣ ɛɥɨɤ, ɬɚɤ ɹɤ CRM ɦɨɠɟ ɛɭɬɢ ɨɞɧɢɦ ɡ ɜɛɭɞɨɜɚɧɢɯ ɦɨɞɭɥɿɜ ERP, ɚɛɨ ɨɤɪɟɦɨɸ 
ɩɪɨɝɪɚɦɨɸ, ɹɤɭ ɳɿɥьɧɨ ɫɢɧɯɪɨɧɿɡɨɜɚɧɨ ɡ ERP. 

CMS ɬɚ CRM ɨɛɨɜ'ɹɡɤɨɜɨ ɿɧɬɟɝɪɭɸɬьɫɹ ɡ ɫɟɪɜɿɫɚɦɢ ɬɚ ɿɧɫɬɪɭɦɟɧɬɚɦɢ ɩɨɲɭɤɨɜɨʀ 
ɨɩɬɢɦɿɡɚɰɿʀ (SEЇ, SОКrМС EЧРТЧО ЇЩtТЦТгКtТШЧ) ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɩɨɡɢɰɿʀ ɫɚɣɬɭ ɿɧɬɟɪɧɟɬ-
ɦɚɝɚɡɢɧɭ ɭ ɪɟɡɭɥьɬɚɬɚɯ ɜɢɞɚɱɿ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ (ɪɢɫ. 2). SEЇ-ɩɪɨɝɪɚɦɢ ɜɢɤɨɧɭɸɬь 
ɩɨɲɭɤ ɤɥɸɱɨɜɢɯ ɫɥɿɜ ɿ ɮɪɚɡ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ ("SEMrush", "Ahrefs", 
"GШШРХО KОваШrН PХКЧЧОr", "UЛОrsЮРРОst"), ɨɩɬɢɦɿɡɚɰɿɸ ɤɨɧɬɟɧɬɚ ɿ ɩɿɞɜɢɳɟɧɧɹ ɣɨɝɨ 
ɩɪɢɜɚɛɥɢɜɨɫɬɿ ɞɥɹ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ ("ВШКst SEЇ", "GrКЦЦКrХв", "CХОКrsМШЩО, SЮrПОr 
SEЇ"), ɜɿɞɫɬɟɠɭɸɬь ɬɪɚɮɿɤ, ɤɨɧɜɟɪɫɿʀ, ɤɥɿɤɢ, ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɫɚɣɬɿ ("Google 
AЧКХвtТМs", "MКtШЦШ"), ɚɧɚɥɿɡ ɩɨɤɥɢɤɚɧь ("MШЧТtШr BКМФХТЧФs") ɬɨɳɨ. 

ERP-ɫɢɫɬɟɦɚ ɦɚє ɿɧɬɟɝɪɭɜɚɬɢɫɹ ɡ ɩɪɨɝɪɚɦɧɢɦɢ ɩɪɨɞɭɤɬɚɦɢ, ɳɨ ɡɚɛɟɡɩɟɱɭɸɬь 
ɨɛɦɿɧ ɞɚɧɢɦɢ ɬɚ ɟɥɟɤɬɪɨɧɧɢɣ ɞɨɤɭɦɟɧɬɨɨɛɿɝ ɡ ɤɨɧɬɪɚɝɟɧɬɚɦɢ (ɩɥɚɬɮɨɪɦɚ ɟɥɟɤɬɪɨɧɧɨɝɨ 
ɞɨɤɭɦɟɧɬɨɨɛɿɝɭ), ɛɚɧɤɿɜɫьɤɢɦɢ ɭɫɬɚɧɨɜɚɦɢ (ɤɥɿєɧɬ-ɛɚɧɤ), ɦɢɬɧɢɦɢ ɨɪɝɚɧɚɦɢ ("Єɞɢɧɟ 
ɜɿɤɧɨ ɞɥɹ ɦɿɠɧɚɪɨɞɧɨʀ ɬɨɪɝɿɜɥɿ"), Ⱦɟɪɠɚɜɧɨɸ ɩɨɞɚɬɤɨɜɨɸ ɫɥɭɠɛɨɸ ("ȿɥɟɤɬɪɨɧɧɢɣ 
ɤɚɛɿɧɟɬ ɩɥɚɬɧɢɤɚ ɩɨɞɚɬɤɿɜ, ɫɨɮɬ ɞɥɹ ɟ-ɡɜɿɬɭɜɚɧɧɹ – ɧɚɩɪɢɤɥɚɞ, "Ɇ.ȿ.DɨФ") – ɪɢɫ. 2. 

ɍ ɬɚɛɥ. 3 ɞɟɬɚɥьɧɨ ɨɯɚɪɚɤɬɟɪɢɡɨɜɚɧɨ ɮɭɧɤɰɿʀ ɬɚ ɬɟɯɧɿɤɨ-ɮɭɧɤɰɿɨɧɚɥьɧɿ ɜɢɦɨɝɢ 
ɞɨ ɡɚɩɪɨɩɨɧɨɜɚɧɢɯ ɤɨɦɩɨɧɟɧɬɿɜ ɰɢɮɪɨɜɿɡɚɰɿʀ ɭɩɪɚɜɥɿɧɧɹ ɟɤɫɩɨɪɬɨɨɪɿєɧɬɨɜɚɧɨɝɨ 
ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ, ɳɨ ɦɚє ɨɪɝɚɧɿɡɚɰɿɣɧɨ-ɩɪɚɜɨɜɭ ɮɨɪɦɭ ɦɚɥɨɝɨ ɩɿɞɩɪɢєɦɫɬɜɚ. 

 
Ɍɚɛɥɢɰɹ 3 – Ʉɨɦɩɨɧɟɧɬɢ ɰɢɮɪɨɜɿɡɚɰɿʀ ɭɩɪɚɜɥɿɧɧɹ ɦɚɥɢɦ ɩɿɞɩɪɢєɦɫɬɜɨɦ, 

ɨɫɧɨɜɧɨɸ ɞɿɹɥьɧɿɫɬɸ ɹɤɨɝɨ є ɦɿɠɧɚɪɨɞɧɚ ɟɥɟɤɬɪɨɧɧɚ ɬɨɪɝɿɜɥɹ 
Ʉɨɦɩɨ-

ɧɟɧɬ 
Ɏɭɧɤɰɿʀ ɤɨɦɩɨɧɟɧɬɭ ȼɢɦɨɝɢ ɞɨ ɤɨɦɩɨɧɟɧɬɭ 

1. ɋɚɣɬ 
ɿɧɬɟɪɧɟɬ-
ɦɚɝɚɡɢɧɭ 

ȼɿɪɬɭɚɥьɧɚ ɜɿɬɪɢɧɚ: ɛɪɟɧɞɢɧɝ (ɮɿɪɦɨɜɿ ɤɨɥьɨɪɢ, 
ɥɨɝɨɬɢɩ, ɲɪɢɮɬɢ) ɞɥɹ ɫɬɜɨɪɟɧɧɹ єɞɢɧɨɝɨ ɫɬɢɥɸ 
ɩɪɨɞɚɜɰɹ; ɜɿɡɭɚɥɿɡɚɰɿɹ ɬɨɜɚɪɿɜ, ɩɨɲɭɤ ɬɚ 
ɩɨɪɿɜɧɹɧɧɹ ɬɨɜɚɪɿɜ; ɨɮɨɪɦɥɟɧɧɹ ɡɚɦɨɜɥɟɧь ɡ 
ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɨɫɨɛɢɫɬɨɝɨ ɤɚɛɿɧɟɬɭ, 
ɤɚɥьɤɭɥɹɬɨɪɚ ɜɚɪɬɨɫɬɿ ɞɨɫɬɚɜɤɢ ɬɚ ɤɨɲɢɤɚ 
ɩɨɤɭɩɰɹ; ɩɪɢɣɨɦ ɨɧɥɚɣɧ-ɨɩɥɚɬ ɚɛɨ ɧɚɞɚɧɧɹ 
ɪɚɯɭɧɤɭ ɧɚ ɨɩɥɚɬɭ; ɡɜɨɪɨɬɧɿɣ ɡɜ'ɹɡɨɤ ɡ ɩɨɤɭɩɰɹɦɢ  

ȼɢɫɨɤɨɲɜɢɞɤɿɫɧɢɣ ɯɨɫɬɢɧɝ, 
ɦɭɥьɬɢɦɨɜɧɿɫɬь, ɦɭɥьɬɢ-
ɜɚɥɸɬɧɿɫɬь, ɿɧɬɟɝɪɚɰɿɹ ɡ 
ɩɥɚɬɿɠɧɢɦɢ ɫɢɫɬɟɦɚɦɢ, 
ɚɞɚɩɬɢɜɧɿɫɬь ɞɨ ɬɟɯɧɿɱɧɢɯ 
ɩɪɢɫɬɪɨʀɜ, ɿɧɬɟɝɪɚɰɿɹ ɡɿ 
ɫɬɨɪɨɧɧɿɦɢ ɫɟɪɜɿɫɚɦɢ; 
ɤɨɧɮɿɞɟɧɰɿɣɧɿɫɬь ɞɚɧɢɯ 

2. CMS-
ɫɢɫɬɟɦɚ  

Ⱥɞɦɿɧɿɫɬɪɭɜɚɧɧɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ: ɪɨɡɦɿɳɟɧɧɹ, 
ɪɟɞɚɝɭɜɚɧɧɹ, ɭɩɪɚɜɥɿɧɧɹ ɤɨɧɬɟɧɬɨɦ (ɞɨɞɚɜɚɧɧɹ, 
ɪɟɞɚɝɭɜɚɧɧɹ, ɜɢɞɚɥɟɧɧɹ ɬɨɜɚɪɿɜ; ɭɩɪɚɜɥɿɧɧɹ 
ɤɚɬɟɝɨɪɿɹɦɢ, ɚɬɪɢɛɭɬɚɦɢ, ɜɚɪɿɚɧɬɚɦɢ ɬɨɜɚɪɿɜ); 
ɜɿɞɫɬɟɠɟɧɧɹ, ɨɛɪɨɛɤɚ, ɭɩɪɚɜɥɿɧɧɹ ɫɬɚɬɭɫɚɦɢ 
ɡɚɦɨɜɥɟɧь; ɪɟєɫɬɪɚɰɿɹ, ɚɜɬɨɪɢɡɚɰɿɹ, ɤɟɪɭɜɚɧɧɹ 
ɩɪɨɮɿɥɹɦɢ ɤɨɪɢɫɬɭɜɚɱɿɜ; ɚɤɬɭɚɥɿɡɚɰɿɹ ɰɿɧ; 
ɧɚɥɚɲɬɭɜɚɧɧɹ ɞɢɫɤɨɧɬɧɢɯ ɩɪɨɝɪɚɦ, ɚɤɰɿɣ, 
ɩɪɨɦɨɤɨɞɿɜ, ɡɧɢɠɨɤ ɬɚ ɛɨɧɭɫɿɜ; ɮɨɪɦɭɜɚɧɧɹ ɬɚ 
ɨɛɪɨɛɤɚ ɤɥɿєɧɬɫьɤɨʀ ɛɚɡɢ; ɩɪɨɜɟɞɟɧɧɹ SEЇ-
ɨɩɬɢɦɿɡɚɰɿʀ; ɚɧɚɥɿɡ ɩɨɜɟɞɿɧɤɢ ɤɥɿєɧɬɿɜ, ɝɟɧɟɪɚɰɿɹ 
ɡɜɿɬɿɜ ɡ ɩɪɨɞɚɠɭ, ɜɿɞɫɬɟɠɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ  

ɋɢɧɯɪɨɧɿɡɚɰɿɹ ɡ ERP ɬɚ CRM 
ɫɢɫɬɟɦɚɦɢ; ɿɧɬɟɝɪɚɰɿɹ ɡɿ 
ɫɬɨɪɨɧɧɿɦɢ ɫɟɪɜɿɫɚɦɢ 
(ɩɥɚɬɿɠɧɢɦɢ ɫɢɫɬɟɦɚɦɢ, 
ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ, 
ɦɚɪɤɟɬɩɥɟɣɫɚɦɢ, 
ɥɨɝɿɫɬɢɱɧɢɦɢ ɤɨɦɩɚɧɿɹɦɢ); 
ɧɚɹɜɧɿɫɬь ɮɿɥьɬɪɿɜ ɩɨɲɭɤɭ, 
ɫɢɫɬɟɦɢ ɫɩɨɜɿɳɟɧь ɤɥɿєɧɬɿɜ 
ɬɚ ɦɟɧɟɞɠɟɪɿɜ, ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɞɥɹ ɩɪɨɜɟɞɟɧɧɹ SEЇ-
ɨɩɬɢɦɿɡɚɰɿʀ, ɚɤɰɿɣ, ɡɧɢɠɨɤ, 
ɫɬɜɨɪɟɧɧɹ ɤɭɩɨɧɿɜ 

3. CRM-
ɫɢɫɬɟɦɚ 

ɍɩɪɚɜɥɿɧɧɹ ɜɿɞɧɨɫɢɧɚɦɢ ɡ ɤɥɿєɧɬɚɦɢ: ɨɩɟɪɚɬɢɜɧɟ 
ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ ɬɚ ɩɿɞɬɪɢɦɤɚ ɤɥɿєɧɬɿɜ (ɩɪɢɣɨɦ 
ɡɚɦɨɜɥɟɧь, ɩɪɨɞɚɠ ɬɨɜɚɪɿɜ ɿɡ ɞɨɤɭɦɟɧɬɚɥьɧɢɦ 

ɋɭɰɿɥьɧɟ ɨɰɢɮɪɭɜɚɧɧɹ ɞɚɧɢɯ 
ɩɪɨ ɤɥɿєɧɬɿɜ; ɫɢɧɯɪɨɧɿɡɚɰɿɹ ɡ 
ERP ɬɚ CMS ɫɢɫɬɟɦɚɦɢ; 
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ɨɮɨɪɦɥɟɧɧɹɦ, ɨɪɝɚɧɿɡɚɰɿɹ ɜɿɞɩɪɚɜɤɢ ɬɚ ɞɨɫɬɚɜɤɢ 
ɬɨɜɚɪɿɜ; ɜɿɞɫɥɿɞɤɨɜɭɜɚɧɧɹ ɫɬɚɬɭɫɭ ɡɚɦɨɜɥɟɧь 
ɤɥɿєɧɬɿɜ ɬɚ ɬɨɜɚɪɨ-ɬɪɚɧɫɩɨɪɬɧɢɯ ɧɚɤɥɚɞɧɢɯ, 
ɩɿɞɬɪɢɦɤɚ ɤɨɦɭɧɿɤɚɰɿʀ ɡ ɤɥɿєɧɬɚɦɢ ɱɟɪɟɡ ɱɚɬ-ɛɨɬɢ, 
ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ); ɭɩɪɚɜɥɿɧɧɹ ɤɥɿєɧɬɫьɤɨɸ ɛɚɡɨɸ 
(ɡɛɟɪɟɠɟɧɧɹ ɿ ɨɩɪɚɰɸɜɚɧɧɹ ɞɚɧɢɯ ɩɪɨ ɤɥɿєɧɬɿɜ, ʀɯ 
ɿɫɬɨɪɿɸ ɩɨɤɭɩɨɤ, ɩɨɜɟɞɿɧɤɭ ɞɥɹ ɤɪɚɳɨɝɨ 
ɪɨɡɭɦɿɧɧɹ ɩɨɬɪɟɛ ɤɥɿєɧɬɿɜ ɬɚ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ 
ɩɪɨɩɨɡɢɰɿɣ); ɚɜɬɨɦɚɬɢɡɚɰɿɹ ɦɚɪɤɟɬɢɧɝɭ 
(ɩɪɨɜɟɞɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɨɧɥɚɣɧ-ɤɚɦɩɚɧɿɣ, 
email-ɪɨɡɫɢɥɤɢ, ɿɧɲɿ ɚɤɬɢɜɧɨɫɬɿ, ɫɩɪɹɦɨɜɚɧɿ ɧɚ 
ɡɛɿɥьɲɟɧɧɹ ɩɪɨɞɚɠɿɜ ɬɚ ɩɨɤɪɚɳɟɧɧɹ ɤɥɿєɧɬɫьɤɨɝɨ 
ɞɨɫɜɿɞɭ); ɫɟɝɦɟɧɬɚɰɿɹ ɤɥɿєɧɬɿɜ ɡɚ ɪɿɡɧɢɦɢ 
ɨɡɧɚɤɚɦɢ (ɡɚ ɿɫɬɨɪɿєɸ ɩɨɤɭɩɨɤ, ɝɟɨɝɪɚɮɿɱɧɢɦ 
ɪɨɡɬɚɲɭɜɚɧɧɹɦ, ɩɨɜɟɞɿɧɤɨɸ ɧɚ ɫɚɣɬɿ) ɬɚ 
ɫɬɜɨɪɟɧɧɹ ɰɿɥьɨɜɢɯ ɤɚɦɩɚɧɿɣ ɞɥɹ ɤɨɠɧɨʀ ɝɪɭɩɢ; 
ɪɨɡɪɨɛɤɚ ɿ ɪɟɚɥɿɡɚɰɿɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ 
ɩɪɨɫɭɜɚɧɧɹ ɬɨɜɚɪɿɜ ɧɚ ɩɿɞɫɬɚɜɿ ɚɧɚɥɿɡɭ ɞɚɧɢɯ ɩɪɨ 
ɤɥɿєɧɬɿɜ ɬɚ ɩɪɨɞɚɠɿ 

ɚɜɬɨɪɨɡɩɨɞɿɥɟɧɧɹ ɡɚɦɨɜɥɟɧь 
ɦɿɠ ɦɟɧɟɞɠɟɪɚɦɢ; 
ɚɜɬɨɦɚɬɢɡɚɰɿɹ МКХХ-ɰɟɧɬɪɭ; 
ɿɧɬɟɝɪɚɰɿɹ ɡ ɱɚɬ-ɛɨɬɚɦɢ ɬɚ 
SMS-ɫɟɪɜɿɫɚɦɢ; ɦɨɠɥɢɜɿɫɬь 
ɡɚɩɭɫɤɭ ОЦКТХ-ɪɨɡɫɢɥɤɢ; 
ɫɢɧɯɪɨɧɿɡɚɰɿɹ ɡ 
ɞɢɫɤɨɧɬɧɢɦɢ, ɛɨɧɭɫɧɢɦɢ, 
ɧɚɤɨɩɢɱɭɜɚɥьɧɢɦɢ ɤɚɪɬɤɚɦɢ; 
ɦɨɠɥɢɜɿɫɬь ɩɿɞɤɥɸɱɟɧɧɹ 
ɤɨɦɩ'ɸɬɟɪɧɨɝɨ ɨɛɥɚɞɧɚɧɧɹ; 
ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɚɧɚɥɿɡɭ 
ɞɚɧɢɯ ɳɨɞɨ ɜɩɨɞɨɛɚɧь 
ɤɥɿєɧɬɿɜ ɬɚ ɫɩɨɠɢɜɚɰьɤɢɯ 
ɬɪɟɧɞɿɜ; ɡɚɛɟɡɩɟɱɟɧɧɹ 
ɡɚɯɢɫɬɭ ɨɫɨɛɢɫɬɢɯ ɞɚɧɢɯ 
ɤɥɿєɧɬɿɜ; ɦɚɫɲɬɚɛɨɜɚɧɿɫɬь ɭ 
ɜɿɞɩɨɜɿɞɧɨɫɬɿ ɞɨ ɪɨɫɬɭ 
ɨɛɫɹɝɭ ɞɚɧɢɯ 

4. ERP-
ɫɢɫɬɟɦɚ 

1. ȼɟɞɟɧɧɹ ɮɿɧɚɧɫɨɜɨɝɨ ɨɛɥɿɤɭ: ɞɨɤɭɦɟɧɬɚɥьɧɟ 
ɨɮɨɪɦɥɟɧɧɹ ɭɫɿɯ ɝɨɫɩɨɞɚɪɫьɤɢɯ ɨɩɟɪɚɰɿɣ, ɨɛɥɿɤ 
ɫɤɥɚɞɭ, ɨɛɥɿɤ ɪɨɡɪɚɯɭɧɤɿɜ ɡ ɩɨɤɭɩɰɹɦɢ ɿ 
ɩɨɫɬɚɱɚɥьɧɢɤɚɦɢ, ɨɛɥɿɤ ɮɿɧɚɧɫɿɜ ɬɚ ɨɩɥɚɬ, 
ɤɨɧɬɪɨɥь ɡɚɛɨɪɝɨɜɚɧɨɫɬɟɣ, ɨɛɥɿɤ ɪɨɛɨɱɨɝɨ ɱɚɫɭ 
ɩɟɪɫɨɧɚɥɭ, ɧɚɪɚɯɭɜɚɧɧɹ ɿ ɜɢɩɥɚɬɚ ɡɚɪɨɛɿɬɧɨʀ 
ɩɥɚɬɢ, ɩɨɞɚɧɧɹ ɮɿɧɚɧɫɨɜɨʀ, ɫɬɚɬɢɫɬɢɱɧɨʀ ɡɜɿɬɧɨɫɬɿ 
ɞɟɪɠɚɜɧɢɦ ɨɪɝɚɧɚɦ 
2. ȼɟɞɟɧɧɹ ɩɨɞɚɬɤɨɜɨɝɨ ɨɛɥɿɤɭ: ɫɬɜɨɪɟɧɧɹ ɿ 
ɮɿɫɤɚɥɿɡɚɰɿɹ ɱɟɤɿɜ ɉɊɊɈ, ɟɥɟɤɬɪɨɧɧɟ 
ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ ɉȾȼ, ɪɨɡɪɚɯɭɧɤɢ ɡ ɦɢɬɧɢɦɢ 
ɨɪɝɚɧɚɦɢ ɡɚ ɟɤɫɩɨɪɬɧɢɦɢ ɨɩɟɪɚɰɿɹɦɢ, ɩɨɞɚɧɧɹ 
ɡɜɿɬɿɜ ɳɨɞɨ Єɋȼ, ɉȾɎɈ, ɜɿɣɫьɤɨɜɨɝɨ ɡɛɨɪɭ, 
ɞɟɤɥɚɪɭɜɚɧɧɹ ɩɨɞɚɬɤɭ ɧɚ ɩɪɢɛɭɬɨɤ, ɉȾȼ, 
ɚɤɰɢɡɧɨɝɨ ɩɨɞɚɬɤɭ 
3. ȼɟɞɟɧɧɹ ɭɩɪɚɜɥɿɧɫьɤɨɝɨ ɨɛɥɿɤɭ (ɭɩɪɚɜɥɿɧɧɹ 
ɪɟɫɭɪɫɚɦɢ ɩɿɞɩɪɢєɦɫɬɜɚ): ɜɿɞɫɬɟɠɟɧɧɹ ɜɢɬɪɚɬ ɧɚ 
ɞɨɫɬɚɜɤɭ ɿ ɡɛɟɪɿɝɚɧɧɹ ɡɚɩɚɫɿɜ, ɤɨɧɬɪɨɥь ɬɚ ɨɩɬɢɦɿ-
ɡɚɰɿɹ ɬɨɜɚɪɧɢɯ ɡɚɥɢɲɤɿɜ, ɦɿɧɿɦɿɡɚɰɿɹ ɜɢɬɪɚɬ ɧɚ ʀɯ 
ɡɛɟɪɿɝɚɧɧɹ, ɜɢɹɜɥɟɧɧɹ ɡɛɢɬɤɨɜɢɯ ɬɨɜɚɪɿɜ, 
ɨɩɬɢɦɿɡɚɰɿɹ ɫɬɪɭɤɬɭɪɢ ɚɫɨɪɬɢɦɟɧɬɭ, ɩɥɚɧɭɜɚɧɧɹ ɿ 
ɤɨɧɬɪɨɥь ɩɪɨɞɚɠɿɜ ɬɚ ɪɭɯɭ ɝɪɨɲɨɜɢɯ ɤɨɲɬɿɜ, 
ɜɢɹɜɥɟɧɧɹ ɪɟɡɟɪɜɿɜ ɦɿɧɿɦɿɡɚɰɿʀ ɜɢɬɪɚɬ, ɟɤɨɧɨɦɿɱɧɟ 
ɨɛґɪɭɧɬɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ 

ȱɧɬɟɝɪɚɰɿɹ ɬɚ ɫɢɧɯɪɨɧɿɡɚɰɿɹ ɡ  
ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɨɦ (CMS) ɬɚ 
CRM-ɫɢɫɬɟɦɨɸ; ɿɧɬɟɝɪɚɰɿɹ ɡ 
ɩɥɚɬɿɠɧɢɦɢ ɫɢɫɬɟɦɚɦɢ ɬɚ 
ɉɊɊɈ; ɿɧɬɟɝɪɚɰɿɹ ɡ 
ɞɟɪɠɚɜɧɢɦɢ ɫɟɪɜɿɫɚɦɢ 
ɩɨɞɚɧɧɹ ɟɥɟɤɬɪɨɧɧɨʀ 
ɮɿɧɚɧɫɨɜɨʀ, ɩɨɞɚɬɤɨɜɨʀ ɬɚ 
ɫɬɚɬɢɫɬɢɱɧɨʀ ɡɜɿɬɧɨɫɬɿ ɡ 
ɰɢɮɪɨɜɢɦɢ ɩɿɞɩɢɫɚɦɢ; 
ɦɨɞɭɥьɧɚ ɫɬɪɭɤɬɭɪɚ; 
ɜɿɞɩɨɜɿɞɧɿɫɬь ɞɿɸɱɨɦɭ 
ɡɚɤɨɧɨɞɚɜɫɬɜɭ ɍɤɪɚʀɧɢ; 
ɟɥɟɤɬɪɨɧɧɢɣ ɞɨɤɭɦɟɧɬɨɨɛɿɝ ɡ 
ɛɚɧɤɿɜɫьɤɢɦɢ ɭɫɬɚɧɨɜɚɦɢ, 
ɩɥɚɬɿɠɧɢɦɢ ɫɢɫɬɟɦɢ, 
ɤɨɧɬɪɚɝɟɧɬɚɦɢ, ɞɟɪɠɚɜɧɢɦɢ 
ɨɪɝɚɧɚɦɢ; ɰɢɮɪɨɜɿɡɚɰɿɹ 
ɮɿɧɚɧɫɿɜ ɬɚ ɡɜɿɬɧɨɫɬɿ; 
ɚɞɚɩɬɢɜɧɿɫɬь ɞɨ ɬɟɯɧɿɱɧɢɯ 
ɩɪɢɫɬɪɨʀɜ; ɦɚɫɲɬɚɛɨɜɚɧɿɫɬь; 
ɦɭɥьɬɢɜɚɥɸɬɧɿɫɬь; ɛɟɡɩɟɤɚ 
ɞɚɧɢɯ 
 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ 
 
Ɂɚ ɞɚɧɢɦɢ ɞɨɫɥɿɞɠɟɧɧɹ Panorama Consulting Group (ɋɒȺ), ɭ 2022 ɪ. 65% ɞɿɸɱɢɯ 

ERP є ɯɦɚɪɧɢɦɢ, ɚ 35% – ɥɨɤɚɥьɧɢɦɢ Д6Ж. ɉɟɪɟɜɚɝɚ ɩɟɪɟɯɨɞɢɬь ɞɨ ɯɦɚɪɧɢɯ ERP, ɹɤɿ є 
ɡɪɭɱɧɢɦɢ ɿ ɦɨɛɿɥьɧɢɦɢ ɭ ɤɨɪɢɫɬɭɜɚɧɧɿ ɡɚɜɞɹɤɢ ɚɞɚɩɬɢɜɧɨɫɬɿ ɞɨ ɛɭɞь-ɹɤɢɯ ɩɪɢɫɬɪɨʀɜ, 
ɦɚɸɬь ɰɿɥɨɞɨɛɨɜɭ ɬɟɯɧɿɱɧɭ ɩɿɞɬɪɢɦɤɭ ɬɚ ɜɱɚɫɧɿ ɨɧɨɜɥɟɧɧɹ ɜɿɞ ɜɟɧɞɨɪɚ, ɡɚɛɟɡɩɟɱɭɸɬь 
ɚɧɚɥɿɬɢɤɭ ɜ ɪɟɠɢɦɿ ɪɟɚɥьɧɨɝɨ ɱɚɫɭ ɡɚɜɞɹɤɢ ɛɟɡɭɩɢɧɧɿɣ ɨɧɥɚɣɧ-ɫɢɧɯɪɨɧɿɡɚɰɿʀ ɡ ȱɧɬɟɪɧɟɬ-
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ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ 
ɍɤɪɚʀɧɢ 
 

39 

 

ɪɟɫɭɪɫɚɦɢ ɬɚ ɫɟɪɜɿɫɚɦɢ. ɏɦɚɪɧɿ ERP ɛɿɥьɲ ɟɤɨɧɨɦɧɿ ɞɥɹ ɤɨɦɩɚɧɿɣ ɩɪɢ ɪɨɡɝɨɪɬɚɧɧɿ ɬɚ 
ɦɚɫɲɬɚɛɭɜɚɧɧɿ. ȼɩɪɨɜɚɞɠɟɧɧɹ ɯɦɚɪɧɨʀ ERP ɧɟ ɩɨɬɪɟɛɭє ɜɢɬɪɚɬ ɧɚ ɭɬɪɢɦɚɧɧɹ ɬɚ 
ɬɟɯɧɿɱɧɟ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ ɫɬɚɰɿɨɧɚɪɧɨɝɨ ɭɫɬɚɬɤɭɜɚɧɧɹ, ɹɤɢɣ ɡɚɦɿɧɹє ɨɪɟɧɞɚ ɯɦɚɪɧɨɝɨ 
ɫɟɪɜɟɪɭ. ɉɿɞɤɥɸɱɟɧɧɹ ɞɨɞɚɬɤɨɜɢɯ ɦɨɞɭɥɿɜ ɞɨ ɥɨɤɚɥьɧɨʀ ERP ɜɢɦɚɝɚє ɿɧɞɢɜɿɞɭɚɥьɧɢɯ 
ɬɟɯɧɿɱɧɢɯ ɪɿɲɟɧь, ɬɨɛɬɨ ɫɭɬɬєɜɢɯ ɮɿɧɚɧɫɨɜɢɯ ɜɢɬɪɚɬ ɬɚ ɪɨɛɨɬɢ ɮɚɯɿɜɰɿɜ. ɇɚɬɨɦɿɫɬь 
ɦɚɫɲɬɚɛɭɜɚɧɧɹ ɯɦɚɪɧɨʀ ERP є ɥɟɝɤɢɦ ɿ ɲɜɢɞɤɿɫɧɢɦ, ɨɫɤɿɥьɤɢ ɩɨɬɪɟɛɭє ɬɿɥьɤɢ ɨɪɟɧɞɢ 
ɞɨɞɚɬɤɨɜɢɯ ɩɪɨɝɪɚɦɧɢɯ ɪɟɫɭɪɫɿɜ ɭ ɜɟɧɞɨɪɚ. 

ɉɪɢɱɢɧɚɦɢ ɜɢɛɨɪɭ ɥɨɤɚɥьɧɨɝɨ ɪɿɲɟɧɧɹ ɭ 2022 ɪ. ɫɬɚɥɢ ɬɚɤɿ ɩɨɛɨɸɜɚɧɧɹ 
ɤɟɪɿɜɧɢɰɬɜɚ ɳɨɞɨ ɯɦɚɪɧɢɯ ERP: ɪɢɡɢɤ ɩɨɪɭɲɟɧɧɹ ɛɟɡɩɟɤɢ – 34,7%, ɪɢɡɢɤ ɜɬɪɚɬɢ ɞɚɧɢɯ 
– 16,3%, ɩɪɨɛɥɟɦɢ ɩɿɞɤɥɸɱɟɧɧɹ – 16,3%, ɧɟɨɛɿɡɧɚɧɿɫɬь ɳɨɞɨ ɩɪɨɩɨɡɢɰɿɣ ɯɦɚɪɧɢɯ ERP 
– 14,3% [6Ж. Ɂ ɨɫɨɛɥɢɜɨɸ ɨɛɟɪɟɠɧɿɫɬɸ ɫɬɚɜɥɹɬьɫɹ ɞɨ ɪɨɡɦɿɳɟɧɧɹ ɮɿɧɚɧɫɨɜɢɯ ɞɚɧɢɯ ɭ 
ɯɦɚɪɿ ɜɟɥɢɤɿ ɤɨɦɩɚɧɿʀ. Ɋɨɡɦɿɪɢ ʀɯ ɛɿɡɧɟɫɭ ɞɨɡɜɨɥɹɸɬь ɪɨɡɝɨɪɬɚɬɢ ERP ɡ 
ɿɧɞɢɜɿɞɭɚɥьɧɢɦɢ ɩɚɪɚɦɟɬɪɚɦɢ ɧɚ ɡɚɦɨɜɥɟɧɧɹ ɬɚ ɡɛɟɪɿɝɚɬɢ ʀɯ ɧɚ ɜɫɟɛɿɱɧɨ ɡɚɯɢɳɟɧɢɯ 
ɥɨɤɚɥьɧɢɯ ɫɟɪɜɟɪɚɯ. ɇɚɬɨɦɿɫɬь 93% ɦɚɥɢɯ ɬɚ ɫɟɪɟɞɧɿɯ ɩɿɞɩɪɢєɦɫɬɜ ɨɛɢɪɚɸɬь ɯɦɚɪɧɿ 
ERP [6Ж, ɧɟ ɦɚɸɱɢ ɧɟɨɛɯɿɞɧɨɫɬɿ ɩɨɞɿɛɧɨɝɨ ɩɪɢɫɤɿɩɥɢɜɨɝɨ ɡɚɯɢɫɬɭ ɤɨɧɮɿɞɟɧɰɿɣɧɨɫɬɿ. 
Ʉɪɿɦ ɬɨɝɨ, ɜɟɧɞɨɪɢ ɩɿɤɥɭɸɬьɫɹ ɩɪɨ ɛɟɡɩɟɤɭ ɯɦɚɪɧɨʀ ɿɧɮɪɚɫɬɪɭɤɬɭɪɢ ɬɚ ɞɚɧɢɯ ɤɥɿєɧɬɿɜ, 
ɜɢɬɪɚɱɚɸɱɢ ɧɚ ɤɿɛɟɪɡɚɯɢɫɬ ɿ ɪɟɡɟɪɜɧɟ ɤɨɩɿɸɜɚɧɧɹ ɧɚɛɚɝɚɬɨ ɛɿɥьɲɟ ɤɨɲɬɿɜ, ɧɿɠ ɰɟ ɦɨɠɟ 
ɞɨɡɜɨɥɢɬɢ ɫɨɛɿ ɦɚɥɢɣ ɛɿɡɧɟɫ.   

Ɋɨɡɝɨɪɬɚɧɧɹ ɣ ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ ɥɨɤɚɥьɧɢɯ CRM ɬɚ ERP-ɫɢɫɬɟɦ ɜɢɦɚɝɚє ɝɥɢɛɨɤɢɯ 
ɡɧɚɧь ɡ ɩɪɨɝɪɚɦɭɜɚɧɧɹ ɬɚ ɫɢɫɬɟɦɧɨɝɨ ɚɧɚɥɿɡɭ. Ɇɚɥɨɦɭ ɩɿɞɩɪɢєɦɫɬɜɭ ɪɚɰɿɨɧɚɥьɧɿɲɟ 
ɨɛɪɚɬɢ ɯɦɚɪɧɿ CRM ɬɚ ERP, ɹɤɿ є ɬɟɯɧɿɱɧɨ ɜɿɞɥɚɝɨɞɠɟɧɢɦɢ ɬɚ ɜɱɚɫɧɨ ɨɧɨɜɥɸɸɬьɫɹ. Ɂ 
ɨɝɥɹɞɭ ɧɚ ɫɩɟɰɢɮɿɤɭ ɟ-ɩɪɨɞɚɠɿɜ, ɜɚɠɥɢɜɨɸ є ɦɨɠɥɢɜɿɫɬь ɰɿɥɨɞɨɛɨɜɨɝɨ ɨɩɟɪɚɬɢɜɧɨɝɨ 
ɞɨɫɬɭɩɭ ɞɨ ɯɦɚɪɧɢɯ ɪɿɲɟɧь ɡ ɛɭɞь-ɹɤɢɯ ɩɪɢɫɬɪɨʀɜ ɬɚ ɥɨɤɚɰɿɣ. 

Ɍɚɤɢɦ ɱɢɧɨɦ, ɜɛɚɱɚєɬьɫɹ, ɳɨ ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ ɟɤɫɩɨɪɬɨɨɪɿєɧɬɨɜɚɧɢɦ ɿɧɬɟɪɧɟɬ-
ɦɚɝɚɡɢɧɨɦ ɦɚɥɨɦɭ ɩɿɞɩɪɢєɦɫɬɜɭ ɞɨɰɿɥьɧɨ ɦɚɬɢ ɯɦɚɪɧɿ ɫɢɫɬɟɦɢ CMS, CRM, ERP, ɹɤɿ 
ɫɢɧɯɪɨɧɿɡɨɜɚɧɿ ɦɿɠ ɫɨɛɨɸ (ɪɢɫ. 2) ɬɚ ɦɚɸɬь ɮɭɧɤɰɿɨɧɚɥ, ɨɯɚɪɚɤɬɟɪɢɡɨɜɚɧɢɣ ɭ ɬɚɛɥ. 3.        

ȼ ɍɤɪɚʀɧɿ ɧɚ ɪɢɧɤɭ ERP ɤɨɪɢɫɬɭɸɬьɫɹ ɩɨɩɢɬɨɦ ɧɚɫɬɭɩɧɿ ɩɪɨɝɪɚɦɧɿ ɩɪɨɞɭɤɬɢ, 
ɹɤɿ ɩɨɜɧɿɫɬɸ ɚɞɚɩɬɨɜɚɧɨ ɞɨ ɜɢɦɨɝ ɞɿɸɱɨɝɨ ɩɨɞɚɬɤɨɜɨɝɨ ɿ ɨɛɥɿɤɨɜɨɝɨ ɡɚɤɨɧɨɞɚɜɫɬɜɚ: 
"Microsoft Dynamics 365 Business Central", "Self-ERP", "SyteLine", "BAS ERP", "SAP", 
"ɉɚɪɭɫ ERP", "MТМrШsШПt DвЧКЦТМs AБ", "DОХШPrШ", "Ƚɚɥɚɤɬɢɤɚ ERP", "ЇrКМХО E-Business 
Suit", "IT-Enterprise" [24Ж. Ɉɫɤɿɥьɤɢ "ɉɚɪɭɫ ERP" ɬɚ "Ƚɚɥɚɤɬɢɤɚ ERP" ɩɪɨɩɨɧɭɸɬьɫɹ 
ɜɢɤɥɸɱɧɨ ɹɤ ɥɨɤɚɥьɧɿ ɩɪɨɝɪɚɦɧɿ ɪɿɲɟɧɧɹ, ɜɨɧɢ ɧɟ ɩɿɞɯɨɞɹɬь ɞɥɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ. ɍɫɿ 
ɿɧɲɿ ɡɚɡɧɚɱɟɧɿ ERP ɦɚɸɬь ɯɦɚɪɧɿ ɜɟɪɫɿʀ. Ⱥɥɟ "SAP", "MТМrШsШПt Dynamics AX", "Oracle 
E-Business Suit", "IT-EЧtОrЩrТsО" ɚɞɪɟɫɨɜɚɧɿ ɜɟɥɢɤɢɦ ɬɚ ɫɟɪɟɞɧɿɦ ɤɨɦɩɚɧɿɹɦ, ɬɨɦɭ ɦɚɸɬь 
ɡɚɧɚɞɬɨ ɫɤɥɚɞɧɢɣ ɬɚ ɞɟɬɚɥɿɡɨɜɚɧɢɣ ɮɭɧɤɰɿɨɧɚɥ ɞɥɹ ɦɚɥɨɝɨ ɛɿɡɧɟɫɭ, ɚ ɜɚɪɬɿɫɬь ʀɯ 
ɩɿɞɩɢɫɨɤ ɡɚɜɢɫɨɤɚ.  

Ɋɟɤɨɦɟɧɞɭєɦɨ ɦɚɥɢɦ ɩɿɞɩɪɢєɦɫɬɜɚɦ ɞɨ ɜɩɪɨɜɚɞɠɟɧɧɹ ɨɛɢɪɚɬɢ ɯɦɚɪɧɭ ERP-
ɫɢɫɬɟɦɭ ɡ ɧɚɫɬɭɩɧɢɯ: "MТМrШsШПt DвЧКЦТМs 365 BЮsТЧОss CОЧtrКХ", "BAS ERP", "SвtОLТЧО", 
"Self-ERP". ɍɫɿ ɜɨɧɢ ɧɚɥɚɝɨɞɠɟɧɿ ɞɨ ɜɢɦɨɝ ɡɚɤɨɧɨɞɚɜɫɬɜɚ ɍɤɪɚʀɧɢ, ɡɚ ɮɭɧɤɰɿɨɧɚɥɨɦ 
ɜɿɞɩɨɜɿɞɚɸɬь ɜɢɦɨɝɚɦ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ (ɬɚɛɥ. 3), ɫɢɧɯɪɨɧɿɡɭɸɬьɫɹ ɡ CMS, CRM ɬɚ 
ɿɧɬɟɝɪɭɸɬьɫɹ ɡ ɡɨɜɧɿɲɧɿɦɢ ɫɟɪɜɿɫɚɦɢ ɱɟɪɟɡ ɜɛɭɞɨɜɚɧɿ ɞɨɞɚɬɤɢ ɬɚ API-ɩɪɨɬɨɤɨɥɢ, 
ɚɩɪɨɛɨɜɚɧɿ ɜɿɬɱɢɡɧɹɧɢɦɢ ɤɨɪɢɫɬɭɜɚɱɚɦɢ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. ɍ ɫɬɚɬɬɿ ɩɨɞɚɧɨ ɮɚɤɬɢ ɜɚɠɥɢɜɨɫɬɿ ɞɥɹ ɍɤɪɚʀɧɢ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ 
ɬɨɪɝɿɜɥɿ ɬɚ ʀʀ ɜɢɯɨɞɭ ɧɚ ɫɜɿɬɨɜɿ ɪɢɧɤɢ. Ɉɛґɪɭɧɬɨɜɚɧɨ ɞɨɰɿɥьɧɿɫɬь ɨɪɝɚɧɿɡɚɰɿɣɧɨ-
ɩɪɚɜɨɜɨɝɨ ɨɮɨɪɦɥɟɧɧɹ ɦɿɠɧɚɪɨɞɧɨɝɨ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ ɹɤ ɸɪɢɞɢɱɧɨʀ ɨɫɨɛɢ. 
ɋɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɡɚɤɨɧɨɞɚɜɱɿ ɜɢɦɨɝɢ ɞɨ ɜɟɞɟɧɧɹ ɟ-ɬɨɪɝɿɜɥɿ ɦɚɥɢɦ ɩɿɞɩɪɢєɦɫɬɜɨɦ. 
Ⱦɨɜɟɞɟɧɨ, ɳɨ ɨɪɝɚɧɿɡɨɜɚɧɢɣ ɭ ɮɨɪɦɿ ERP-ɪɿɲɟɧɧɹ ɨɛɥɿɤ ɿɞɟɧɬɢɮɿɤɭєɬьɫɹ ɹɤ ɰɢɮɪɨɜɢɣ. 
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ɍ ɫɜɨɸ ɱɟɪɝɭ, ɬɿɥьɤɢ ɰɢɮɪɨɜɢɣ ɨɛɥɿɤ є ɞɨɫɬɚɬɧɿɦ ɬɚ ɩɨɜɧɢɦ ɨɛɥɿɤɨɜɨ-ɚɧɚɥɿɬɢɱɧɢɦ 
ɡɚɛɟɡɩɟɱɟɧɧɹɦ ɞɥɹ ɤɟɪɿɜɧɢɰɬɜɚ ɬɨɪɝɿɜɟɥьɧɢɦ ɿɧɬɟɪɧɟɬ-ɛɿɡɧɟɫɨɦ. Ɋɨɡɪɨɛɥɟɧɨ ɦɨɞɟɥь 
ɜɡɚєɦɨɞɿʀ ɜɟɛ-ɫɚɣɬɭ, CMS, CRM, ERP ɫɢɫɬɟɦ ɟɤɫɩɨɪɬɨɨɪɿєɧɬɨɜɚɧɨɝɨ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ 
ɦɿɠ ɫɨɛɨɸ ɬɚ ɡ ɡɨɜɧɿɲɧɿɦɢ ɫɟɪɜɿɫɚɦɢ ɬɚ ɩɪɨɝɪɚɦɚɦɢ. Ɂɚɩɪɨɩɨɧɨɜɚɧɨ ɩɟɪɟɥɿɤ 
ɧɟɨɛɯɿɞɧɢɯ ɮɭɧɤɰɿɣ ɬɚ ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɫɚɣɬɭ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ, ɫɢɫɬɟɦ CMS, CRM ɬɚ 
ERP ɹɤ ɤɨɦɩɨɧɟɧɬɿɜ ɰɢɮɪɨɜɿɡɨɜɚɧɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɦɿɠɧɚɪɨɞɧɨɸ ɟ-ɬɨɪɝɿɜɥɟɸ ɦɚɥɨɝɨ 
ɩɿɞɩɪɢєɦɫɬɜɚ. ɉɨɹɫɧɟɧɨ ɩɟɪɟɜɚɝɢ ɪɨɡɝɨɪɬɚɧɧɹ ɯɦɚɪɧɨʀ ERP-ɫɢɫɬɟɦɢ ɞɥɹ ɜɟɞɟɧɧɹ 
ɰɢɮɪɨɜɨɝɨ ɨɛɥɿɤɭ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ. ɉɨɞɚɧɨ ɚɤɬɭɚɥьɧɿ ɧɚ 2024 ɪ. ɜɚɪɿɚɧɬɢ ɯɦɚɪɧɢɯ 
ERP-ɫɢɫɬɟɦ ɞɥɹ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ, ɳɨ ɜɟɞɭɬь ɟɥɟɤɬɪɨɧɧɭ ɬɨɪɝɿɜɥɸ ɧɚ ɡɨɜɧɿɲɧɿɯ 
ɪɢɧɤɚɯ ɱɟɪɟɡ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɢ. 

ɉɨɞɚɥьɲɢɣ ɪɨɡɜɢɬɨɤ ɿɧɬɟɪɧɟɬ-ɬɨɪɝɿɜɥɿ ɩɨɜ’ɹɡɚɧɢɣ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɲɬɭɱɧɨɝɨ 
ɿɧɬɟɥɟɤɬɭ ɞɥɹ ɨɦɧɿɤɚɧɚɥьɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, ɬɟɯɧɨɥɨɝɿɣ ɞɨɩɨɜɧɟɧɨʀ ɪɟɚɥьɧɨɫɬɿ ɞɥɹ 3D-
ɜɿɡɭɚɥɿɡɚɰɿʀ ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɩɪɨɞɭɤɬɿɜ ɧɚ ɫɚɣɬɚɯ. Ɂɚɥɭɱɟɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɞɨ 
CMS ɬɚ CRM ɫɢɫɬɟɦ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɿɜ ɫɬɚɜɢɬь ɧɨɜɿ ɜɢɦɨɝɢ ɬɚ ɜɢɤɥɢɤɢ ɩɟɪɟɞ ERP, 
ɬɨɛɬɨ ɰɢɮɪɨɜɢɦ ɨɛɥɿɤɨɦ. Ɉɤɪɟɫɥɟɧɿɣ ɩɪɨɛɥɟɦɚɬɢɰɿ ɜɛɚɱɚєɬьɫɹ ɩɪɢɫɜɹɬɢɬɢ ɩɨɞɚɥьɲɿ 
ɞɨɫɥɿɞɠɟɧɧɹ ɨɛɥɿɤɨɜɨ-ɚɧɚɥɿɬɢɱɧɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ ɭɩɪɚɜɥɿɧɧɹ ɟɥɟɤɬɪɨɧɧɨɸ ɤɨɦɟɪɰɿєɸ. 

 
 

1. Bhimani, A. (2020). Digital data and management accounting: why we need to rethink research 
methods. Journal of Management Control, 31, pp. 9–23. DOI: https://doi.org/10.1007/s00187-020-
00295-z. 
2. Ciubotariu, S. (2020). Cloud Accounting Current Fort of Manifestation of Digital Accounting. 
European Journal of Accounting, Finance & Business. Volume XXII/ 2020, Issue (XXII). 
DOI:10.4316/EJAFB.2020.818. 
3. EU4DТРТtКХ Єɋ: ɨɮɿɰɿɣɧɢɣ ɫɚɣɬ. URL: https://eufordigital.eu/uk/thematic-area/etrade (ɞɚɬɚ 
ɡɜɟɪɧɟɧɧɹ 08.07.2024).  
4. Finance 2025: How to maximize value from ERP transformation: Viewpoint. URL: 
https://viewpoint.pwc.com/dt/us/en/pwc/podcasts/podcasts_US/Finance_2025_How_to_maximize.htm
l (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 18.07.2024). 
5. Junias, D. T. S., Lasfeto, D. B., Naiola, F. N., & Malelak, E. M. (2024). The Relationship of Digital 
Accounting and Digital Economics in Information Technology Transformation. Jurnal Informatika 
Ekonomi Bisnis. Vol. 6, Iss. 1, pp. 166-170. DOI: https://doi.org/10.37034/infeb.v6i1.827  
6. Panorama Consulting Group. The 2022 ERP Report. URL:  
https://f.hubspotusercontent40.net/hubfs/4439340/The%202022%20ERP%20Report%20-
%20Panorama%20Consulting%20Group.pdf (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 19.07.2024). 
7. Phornlaphatrachacorn, Ʉ., Na Kalasindhu, K. (2021). Digital Accounting, Financial Reporting 
Quality and Digital Transformation: Evidence from Thai Listed Firms. Journal of Asian Finance, 
Economics and Business. VШХ. 8, ІШ 8, ɪ. 409-419. DOI: 
https://doi.org/10.13106/jafeb.2021.vol8.no8.0409  
8. Resende, M. (2024). Impacts of Accounting Digitization on the Profession of Accountants and 
Productivity: A Case Study. European Journal of Applied Business Management, 10(1), pp. 115-141. 
DOI: 10.58869/ejabm10(1)/06  
9. Statista. eCommerce – Ukraine. URL: https://www.statista.com/outlook/emo/ ecommerce/ukraine  
(ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 08.07.2024).  
10.  The digital accountant: digital skills in a transformed world. ACCA, 2020. URL: 
https://www.accaglobal.com/gb/en/professional-insights/technology/The_Digital_Accountant.html 
(ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 08.07.2024).  
11.  Ȼɪɭɯɚɧɫьɤɢɣ Ɋ., ɋɩɿɥьɧɢɤ ȱ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ: ɩɨɧɹɬɬɹ, ɜɢɬɨɤɢ ɬɚ ɚɤɬɭɚɥьɧɢɣ ɞɢɫɤɭɪɫ. 
Іɧɫɬɢɬɭɬ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ, ɤɨɧɬɪɨɥь ɬɚ ɚɧɚɥɿɡ ɜ ɭɦɨɜɚɯ ɝɥɨɛɚɥɿɡɚɰɿʀ. 2020. ȼɢɩɭɫɤ 3-4. 
ɋ. 7-20. DOI: https://doi.org/10.35774/ibo2020.03.007. 

https://doi.org/10.1007/s00187-020-00295-z
https://doi.org/10.1007/s00187-020-00295-z
http://dx.doi.org/10.4316/EJAFB.2020.818
https://eufordigital.eu/uk/thematic-area/etrade/
https://viewpoint.pwc.com/dt/us/en/pwc/podcasts/podcasts_US/Finance_2025_How_to_maximize.html
https://viewpoint.pwc.com/dt/us/en/pwc/podcasts/podcasts_US/Finance_2025_How_to_maximize.html
https://doi.org/10.37034/infeb.v6i1.827
https://f.hubspotusercontent40.net/hubfs/4439340/The%202022%20ERP%20Report%20-%20Panorama%20Consulting%20Group.pdf
https://f.hubspotusercontent40.net/hubfs/4439340/The%202022%20ERP%20Report%20-%20Panorama%20Consulting%20Group.pdf
https://doi.org/10.13106/jafeb.2021.vol8.no8.0409
http://dx.doi.org/10.58869/ejabm10(1)/06
https://www.statista.com/outlook/emo/%20ecommerce/ukraine
https://www.accaglobal.com/gb/en/professional-insights/technology/The_Digital_Accountant.html
https://doi.org/10.35774/ibo2020.03.007


Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 8, № 3, 2024 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ 
ɍɤɪɚʀɧɢ 
 

41 

 

12.  Ⱦɟɪɠɚɜɧɚ ɫɥɭɠɛɚ ɫɬɚɬɢɫɬɢɤɢ: ɨɮɿɰɿɣɧɢɣ ɫɚɣɬ. URL: https://www.ukrstat.gov.ua (ɞɚɬɚ 
ɡɜɟɪɧɟɧɧɹ 08.07.2024).  
13.  Ⱦɿɹ. Ȼɿɡɧɟɫ. ȿɤɫɩɨɪɬɧɢɣ ɧɚɩɪɹɦ: ɨɮɿɰɿɣɧɢɣ ɫɚɣɬ. URL: https://export.gov.ua (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 
08.07.2024).  
14.  Ɂɚɤɨɧ ɍɤɪɚʀɧɢ "ɉɪɨ ɛɭɯɝɚɥɬɟɪɫьɤɢɣ ɨɛɥɿɤ ɬɚ ɮɿɧɚɧɫɨɜɭ ɡɜɿɬɧɿɫɬь ɜ ɍɤɪɚʀɧɿ" ɜɿɞ 16.07.1999 ɪ. 
№ 996-XIV. URL: https://zakon.rada.gov.ua/laws/show/996-14#Text (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 08.07.2024).  
15.  Ɂɚɤɨɧ ɍɤɪɚʀɧɢ "ɉɪɨ ɜɚɥɸɬɭ ɿ ɜɚɥɸɬɧɿ ɨɩɟɪɚɰɿʀ" ɜɿɞ 21.06.2018 ɪ. № 2473-VIII. URL: 
https://zakon.rada.gov.ua/laws/show/2473-19#Text (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 07.07.2024).  
16.  Ɂɚɤɨɧ ɍɤɪɚʀɧɢ "ɉɪɨ ɟɥɟɤɬɪɨɧɧɭ ɤɨɦɟɪɰɿɸ" ɜɿɞ 03.09.2015 ɪ. № 675-VIII. URL: 
https://zakon.rada.gov.ua/laws/main/675-19#Text (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 07.07.2024).  
17.  Ɂɚɤɨɧ ɍɤɪɚʀɧɢ "ɉɪɨ ɡɨɜɧɿɲɧьɨɟɤɨɧɨɦɿɱɧɭ ɞɿɹɥьɧɿɫɬь" ɜɿɞ 16.04.1991 ɪ. № 959-XII. URL: 
https://zakon.rada.gov.ua/laws/show/959-12#Text (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ: 07.07.2024).  
18.  Ɂɚɤɨɧ ɍɤɪɚʀɧɢ "ɉɪɨ ɦɿɠɧɚɪɨɞɧɟ ɩɪɢɜɚɬɧɟ ɩɪɚɜɨ" ɜɿɞ 23.06.2005 ɪ. № 2709-IV. URL: 
https://zakon.rada.gov.ua/laws/show/2709-15#Text (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 07.07.2024).  
19.  Ɂɚɤɨɧ ɍɤɪɚʀɧɢ "ɉɪɨ ɩɥɚɬɿɠɧɿ ɩɨɫɥɭɝɢ" ɜɿɞ 30.06.2021 ɪ. № 1591-IX. URL: 
https://zakon.rada.gov.ua/laws/show/1591-20#n1249 (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 07.07.2024).  
20.  ȱɩɩɨɥɿɬɨɜɚ ȱ. ə. ɉɟɪɫɩɟɤɬɢɜɢ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɍɤɪɚʀɧɿ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ 
ɟɤɨɧɨɦɿɤɢ. ȿɤɨɧɨɦɿɤɚ ɬɚ ɫɭɫɩɿɥьɫɬɜɨ. 2023, ȼɢɩɭɫɤ 47. DOI: https://doi.org/10.32782/2524-
0072/2023-47-18  
21.  Ʉɨɧɜɟɧɰɿɹ Ɉɪɝɚɧɿɡɚɰɿʀ Ɉɛ'єɞɧɚɧɢɯ ɇɚɰɿɣ ɩɪɨ ɞɨɝɨɜɨɪɢ ɦɿɠɧɚɪɨɞɧɨʀ ɤɭɩɿɜɥɿ-ɩɪɨɞɚɠɭ ɬɨɜɚɪɿɜ 
ɜɿɞ 11.04.1980 ɪ. URL: https://zakon.rada.gov.ua/laws/show/995_003#Text (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 
07.07.2024).  
22.  Ʉɨɪɨɥɸɤ Ɍ. Ɇ., Ɇɚɡɭɪɟɧɨɤ Ɉ. Ɋ. Ⱦɿɞɠɢɬɚɥɿɡɚɰɿɹ ɞɿɹɥьɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜ: ɬɟɧɞɟɧɰɿʀ, 
ɰɢɮɪɨɜɢɣ ɨɛɥɿɤ, ɩɟɪɫɩɟɤɬɢɜɢ. Ƚɚɥɢɰьɤɢɣ ɟɤɨɧɨɦɿɱɧɢɣ ɜɿɫɧɢɤ. Ɍ. : ɌɇɌɍ, 2021. Ɍɨɦ 70. № 3. ɋ. 
59–70. DOI: https://doi.org/10.33108/galicianvisnyk_tntu2021.03.059  
23.  Ʌɚɤɿɡɚ ȼ. ȼ., Ȼɚɥɚ Ɋ. Ⱦ. Ɉɫɨɛɥɢɜɨɫɬɿ ɡɚɫɬɨɫɭɜɚɧɧɹ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɫɭɛ'єɤɬɚɦɢ 
ɝɨɫɩɨɞɚɪɸɜɚɧɧɹ ɜ ɭɦɨɜɚɯ ɦɿɠɧɚɪɨɞɧɨʀ ɟɤɨɧɨɦɿɱɧɨʀ ɞɿɹɥьɧɨɫɬɿ. ȿɮɟɤɬɢɜɧɚ ɟɤɨɧɨɦɿɤɚ. 2020, № 
11. DOI: 10.32702/2307-2105-2020.11.53  
24.  Ɉɝɥɹɞ ɪɢɧɤɭ ERP-ɫɢɫɬɟɦ ɜ ɍɤɪɚʀɧɿ: ɛɥɨɝ Ʉɚɦɚɥɚ-ɋɨɮɬ. URL: https://kamala-
soft.com/uk/blog/obzor-rynka-erp-sistem-v-ukraine (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 17.07.2024).  
25.  ɉɚɧɚɫɸɤ ȼ., Ȼɭɪɞɟɧɸɤ Ɍ., Ɇɭɠɟɜɢɱ ɇ. Ɉɫɨɛɥɢɜɨɫɬɿ ɰɢɮɪɨɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɨɛɥɿɤɭ. 
Ƚɚɥɢɰьɤɢɣ ɟɤɨɧɨɦɿɱɧɢɣ ɜɿɫɧɢɤ. Ɍ. : ɌɇɌɍ, 2021. Ɍɨɦ 68. № 1. ɋ. 70–76. DOI: 
https://doi.org/10.33108/galicianvisnyk_tntu2021.01.070 
26.  ɉɨɫɬɚɧɨɜɚ Ʉɚɛɿɧɟɬɭ Ɇɿɧɿɫɬɪɿɜ ɍɤɪɚʀɧɢ "ɉɢɬɚɧɧɹ, ɩɨɜ'ɹɡɚɧɿ ɿɡ ɡɚɫɬɨɫɭɜɚɧɧɹɦ ɦɢɬɧɢɯ 
ɞɟɤɥɚɪɚɰɿɣ" ɜɿɞ 21.05.2012 ɪ. № 450. URL: https://zakon.rada.gov.ua/laws/show/ 450-2012-
%D0%BF#Text (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 07.07.2024).  
27.  ɉɪɨɝɪɚɦɚ ɪɨɡɜɢɬɤɭ ɟɤɫɩɨɪɬɭ ɭɤɪɚʀɧɫьɤɢɯ ɬɨɜɚɪɿɜ "ІКгШЯЧТ": ɨɮɿɰɿɣɧɢɣ ɫɚɣɬ. URL: 
https://nazovni.online/en?fbclid=IwZXh0bgNhZW0CMTAAAR2baa9ynfVDCv-
7W72fiuBrNtscp8tplO2oYhNBEwdGMYinTYUiYz1_xuI_aem_pyk9qWBOxdexC-V-7tzpLg (ɞɚɬɚ 
ɡɜɟɪɧɟɧɧɹ  08.07.2024).  
28.  Ɋɟɣɬɢɧɝ ɌɈɉ 10 CMS ɡɚ 2023 ɪɿɤ: ȱɌ Ɋɟɣɬɢɧɝ ɍɤɪɚʀɧɢ. URL: https://it-rating.ua/rating-cms-
2023 (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 11.07.2024).  
29.  ɋɦɨɥɿɣ Ʌ. ȼ., Ʉɨɫɬɸɤ ȼ. ɋ. ɇɨɜɿɬɧɿ ɬɪɟɧɞɢ ɬɚ ɩɟɪɫɩɟɤɬɢɜɢ ɪɨɡɜɢɬɤɭ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɜ 
ɦɿɠɧɚɪɨɞɧɨɦɭ ɛɿɡɧɟɫɿ. ȿɤɨɧɨɦɿɤɚ ɬɚ ɫɭɫɩɿɥьɫɬɜɨ. 2021, ȼɢɩɭɫɤ 29. DЇI: 
https://doi.org/10.32782/2524-0072/2021-29-43  
30.  Ɍɟɧɸɯ Ɂ., ɉɟɥɟɯ ɍ. Ⱦɿɞɠɢɬɚɥɿɡɚɰɿɹ ɛɭɯɝɚɥɬɟɪɫьɤɨɝɨ ɨɛɥɿɤɭ ɜ ɍɤɪɚʀɧɿ: ɫɬɚɧ ɬɚ ɩɟɪɫɩɟɤɬɢɜɢ 
ɪɨɡɜɢɬɤɭ. ȿɤɨɧɨɦɿɤɚ ɬɚ ɫɭɫɩɿɥьɫɬɜɨ. 2022, ȼɢɩɭɫɤ 41. DЇI: https://doi.org/10.32782/2524-
0072/2022-41-66  
31.  ɒɦɢɝɟɥь Ɉ. Є. ɐɢɮɪɨɜɢɣ ɭɩɪɚɜɥɿɧɫьɤɢɣ ɨɛɥɿɤ ɧɚ ɩɿɞɩɪɢєɦɫɬɜɿ. ȿɤɨɧɨɦɿɱɧɢɣ ɞɢɫɤɭɪɫ. 2020, 
1(2), 174–182. DOI: https://doi.org/10.36742/2410-0919-2020-2-18 
32.  əɤɭ CRM ɨɛɪɚɬɢ ɞɥɹ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɭ: ɪɟɡɭɥьɬɚɬɢ ɞɨɫɥɿɞɠɟɧɧɹ 2023. URL: 
https://horoshop.ua/ru/blog/top-crm-for-online-store (ɞɚɬɚ ɡɜɟɪɧɟɧɧɹ 11.07.2024).  

https://www.ukrstat.gov.ua/
https://export.gov.ua/
https://zakon.rada.gov.ua/laws/show/996-14#Text
https://zakon.rada.gov.ua/laws/show/2473-19#Text
https://zakon.rada.gov.ua/laws/main/675-19#Text
https://zakon.rada.gov.ua/laws/show/959-12#Text
https://zakon.rada.gov.ua/laws/show/2709-15#Text
https://zakon.rada.gov.ua/laws/show/1591-20#n1249
https://doi.org/10.32782/2524-0072/2023-47-18
https://doi.org/10.32782/2524-0072/2023-47-18
https://zakon.rada.gov.ua/laws/show/995_003#Text
https://doi.org/10.33108/galicianvisnyk_tntu2021.03.059
https://doi.org/10.32702/2307-2105-2020.11.53
https://kamala-soft.com/uk/blog/obzor-rynka-erp-sistem-v-ukraine
https://kamala-soft.com/uk/blog/obzor-rynka-erp-sistem-v-ukraine
https://doi.org/10.33108/galicianvisnyk_tntu2021.01.070
https://zakon.rada.gov.ua/laws/show/%20450-2012-%D0%BF#Text
https://zakon.rada.gov.ua/laws/show/%20450-2012-%D0%BF#Text
https://nazovni.online/en?fbclid=IwZXh0bgNhZW0CMTAAAR2baa9ynfVDCv-7W72fiuBrNtscp8tplO2oYhNBEwdGMYinTYUiYz1_xuI_aem_pyk9qWBOxdexC-V-7tzpLg
https://nazovni.online/en?fbclid=IwZXh0bgNhZW0CMTAAAR2baa9ynfVDCv-7W72fiuBrNtscp8tplO2oYhNBEwdGMYinTYUiYz1_xuI_aem_pyk9qWBOxdexC-V-7tzpLg
https://it-rating.ua/rating-cms-2023
https://it-rating.ua/rating-cms-2023
https://doi.org/10.32782/2524-0072/2021-29-43
https://doi.org/10.32782/2524-0072/2022-41-66
https://doi.org/10.32782/2524-0072/2022-41-66
https://doi.org/10.36742/2410-0919-2020-2-18
https://horoshop.ua/ru/blog/top-crm-for-online-store


Marketing and Digital Technologies          Volume 8, No 3, 2024 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɍɤɪɚʀɧɢ 
 
 
 
 

1. Bhimani, A. (2020). Digital data and management accounting: Why we need to rethink research 
methods. Journal of Management Control, 31, 9–23. DOI: https://doi.org/10.1007/s00187-020-00295-
z. 
2. Ciubotariu, S. (2020). Cloud accounting current fort of manifestation of digital accounting. 
European Journal of Accounting, Finance & Business, 22(XXII). DOI: 
https://doi.org/10.4316/EJAFB.2020.818. 
3. EU4Digital: Available at: https://eufordigital.eu/uk/thematic-area/etrade (accessed 8.07.2024). (in 
Ukrainian). 
4. Finance 2025: How to maximize value from ERP transformation: Viewpoint. PwC. Available at: 
https://viewpoint.pwc.com/dt/us/en/pwc/podcasts/podcasts_US/Finance_2025_How_to_maximize.htm
l (accessed 18.07.2024). 
5. Junias, D. T. S., Lasfeto, D. B., Naiola, F. N., & Malelak, E. M. (2024). The relationship of digital 
accounting and digital economics in information technology transformation. Jurnal Informatika 
Ekonomi Bisnis, 6(1), 166-170. DOI: https://doi.org/10.37034/infeb.v6i1.827.  
6. Panorama Consulting Group. The 2022 ERP report. Available at: 
https://f.hubspotusercontent40.net/hubfs/4439340/The%202022%20ERP%20Report%20-
%20Panorama%20Consulting%20Group.pdf (accessed 19.07.2024). 
7. Phornlaphatrachacorn, K., & Na Kalasindhu, K. (2021). Digital accounting, financial reporting 
quality, and digital transformation: Evidence from Thai listed firms. Journal of Asian Finance, 
Economics and Business, 8(8), 409-419. DOI: https://doi.org/10.13106/jafeb.2021.vol8.no8.0409.  
8. Resende, M. (2024). Impacts of accounting digitization on the profession of accountants and 
productivity: A case study. European Journal of Applied Business Management, 10(1), 115-141. DOI: 
https://doi.org/10.58869/ejabm10(1)/06. 
9. Statista. eCommerce – Ukraine. Available at: 
https://www.statista.com/outlook/emo/ecommerce/ukraine (accessed 08.07.2024). 
10.  The digital accountant: Digital skills in a transformed world (2020). ACCA. Available at: 
https://www.accaglobal.com/gb/en/professional-insights/technology/The_Digital_Accountant.html 
(accessed  08.07.2024). 
11.  Brukhansky, R., & Spilnyk, I. (2020). Tsyfrovyi oblik: poniattia, vytoky ta aktualnyi dyskurs 
[Digital accounting: Concepts, origins, and current discourse]. Institute of Accounting, Control, and 
Analysis in the Context of Globalization, (3-4), 7-20. DOI: https://doi.org/10.35774/ibo2020.03.007 
(in Ukrainian).  
12.  State Statistics Service of Ukraine. Official website. Available at: https://www.ukrstat.gov.ua  
(accessed  08.07.2024). (in Ukrainian). 
13.  Diia. Business. Export direction: Official website. Available at: https://export.gov.ua (accessed 
08.07.2024). (in Ukrainian). 
14.  Ukraine Law "On Accounting and Financial Reporting in Ukraine" No. 996-XIV. (1999, July 16). 
Available at: https://zakon.rada.gov.ua/laws/show/996-14#Text (accessed 08.07.2024). (in Ukrainian). 
15.  Ukraine Law "On Currency and Currency Operations" No. 2473-VIII. (2018, June 21). Available 
at: https://zakon.rada.gov.ua/laws/show/2473-19#Text (accessed 07.07.2024). (in Ukrainian). 
16.  Ukraine Law "On Electronic Commerce" No. 675-VIII. (2015, September 3). Available at: 
https://zakon.rada.gov.ua/laws/main/675-19#Text (accessed 07.07.2024). (in Ukrainian). 
17.  Ukraine Law "On Foreign Economic Activity" No. 959-XII. (1991, April 16). Available at: 
https://zakon.rada.gov.ua/laws/show/959-12#Text (accessed 07.07.2024). (in Ukrainian). 
18.  Ukraine Law "On Private International Law" No. 2709-IV. (2005, June 23). Available at: 
https://zakon.rada.gov.ua/laws/show/2709-15#Text (accessed 07.07.2024). (in Ukrainian). 
19.  Ukraine Law "On Payment Services" No. 1591-IX. (2021, June 30). Available at: 
https://zakon.rada.gov.ua/laws/show/1591-20#n1249 (accessed 07.07.2024). (in Ukrainian). 
20.  Ippolitova, I. Y. (2023). Perspektyvy rozvytku elektronnoi torhivli v Ukraini v umovakh 
tsyfrovaizatsii ekonomiky [Prospects for the development of e-commerce in Ukraine in the context of 

https://doi.org/10.1007/s00187-020-00295-z
https://doi.org/10.1007/s00187-020-00295-z
https://doi.org/10.4316/EJAFB.2020.818
https://eufordigital.eu/uk/thematic-area/etrade
https://viewpoint.pwc.com/dt/us/en/pwc/podcasts/podcasts_US/Finance_2025_How_to_maximize.html
https://viewpoint.pwc.com/dt/us/en/pwc/podcasts/podcasts_US/Finance_2025_How_to_maximize.html
https://doi.org/10.37034/infeb.v6i1.827
https://f.hubspotusercontent40.net/hubfs/4439340/The%202022%20ERP%20Report%20-%20Panorama%20Consulting%20Group.pdf
https://f.hubspotusercontent40.net/hubfs/4439340/The%202022%20ERP%20Report%20-%20Panorama%20Consulting%20Group.pdf
https://doi.org/10.13106/jafeb.2021.vol8.no8.0409
https://doi.org/10.58869/ejabm10(1)/06
https://www.statista.com/outlook/emo/ecommerce/ukraine
https://www.accaglobal.com/gb/en/professional-insights/technology/The_Digital_Accountant.html
https://doi.org/10.35774/ibo2020.03.007
https://www.ukrstat.gov.ua/
https://export.gov.ua/
https://zakon.rada.gov.ua/laws/show/996-14#Text
https://zakon.rada.gov.ua/laws/show/2473-19#Text
https://zakon.rada.gov.ua/laws/main/675-19#Text
https://zakon.rada.gov.ua/laws/show/959-12#Text
https://zakon.rada.gov.ua/laws/show/2709-15#Text
https://zakon.rada.gov.ua/laws/show/1591-20#n1249


Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 8, № 3, 2024 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

ɇ. Ʉɭɪɝɚɧ. ɐɢɮɪɨɜɢɣ ɨɛɥɿɤ ɟɤɫɩɨɪɬɧɨʀ ɟɥɟɤɬɪɨɧɧɨʀ ɬɨɪɝɿɜɥɿ ɦɚɥɢɯ ɩɿɞɩɪɢєɦɫɬɜ 
ɍɤɪɚʀɧɢ 
 

43 

 

economic digitalization]. Economics and Society, 47. DOI: https://doi.org/10.32782/2524-0072/2023-
47-18 (in Ukrainian). 
21.  United Nations Convention on Contracts for the International Sale of Goods. (1980, April 11). 
Available at: https://zakon.rada.gov.ua/laws/show/995_003#Text (accessed 07.07.2024). (in 
Ukrainian). 
22.  Korolyuk, T. M., & Mazurenok, O. R. (2021). Didzhitalizatsiia diialnosti pidpryiemstv: tendentsii, 
tsyfrovy oblik, perspektyvy [Digitalization of enterprise activities: Trends, digital accounting, 
prospects]. Galician Economic Journal, 70(3), 59-70. DOI: 
https://doi.org/10.33108/galicianvisnyk_tntu2021.03.059 (in Ukrainian). 
23.  Lakiza, V. V., & Bala, R. D. (2020). Osoblyvosti zastosuvannia elektronnoi torhivli subiektamy 
hospodariuvannia v umovakh mizhnarodnoi ekonomichnoi diialnosti [Features of e-commerce 
application by business entities in the context of international economic activity]. Effective Economy, 
11. DOI: https://doi.org/10.32702/2307-2105-2020.11.53. (in Ukrainian). 
24.  Kamala-Soft. (n.d.). Review of the ERP system market in Ukraine: Kamala-Soft blog. Available 
at: https://kamala-soft.com/uk/blog/obzor-rynka-erp-sistem-v-ukraine (accessed 17.07.2024). (in 
Ukrainian). 
25.  Panasyuk, V., Burdenyuk, T., & Muzhevych, N. (2021). Osoblyvosti tsyfrovoi transformatsii 
obliku [Features of digital transformation of accounting]. Galician Economic Journal, 68(1), 70-76. 
DOI: https://doi.org/10.33108/galicianvisnyk_tntu2021.01.070. (in Ukrainian). 
26.  Cabinet of Ministers of Ukraine Resolution "On Issues Related to the Use of Customs 
Declarations" No. 450. (2012, May 21). Available at: https://zakon.rada.gov.ua/laws/show/450-2012-
%D0%BF#Text (accessed 07.07.2024). (in Ukrainian). 
27.  Nazovni. Export development program for Ukrainian goods: Official website. Available at: 
https://nazovni.online/en?fbclid=IwZXh0bgNhZW0CMTAAAR2baa9ynfVDCv-
7W72fiuBrNtscp8tplO2oYhNBEwdGMYinTYUiYz1_xuI_aem_pyk9qWBOxdexC-V-7tzpLg 
(accessed 08.07.2024). (in Ukrainian). 
28.  IT Rating Ukraine. Top 10 CMS ranking for 2023. Available at: https://it-rating.ua/rating-cms-
2023 (accessed 11.07.2024). (in Ukrainian). 
29.  Smoliy, L. V., & Kostyuk, V. S. (2021). Novitni trendy ta perspektyvy rozvytku elektronnoi 
komertsii v mizhnarodnomu biznesi [Latest trends and prospects for the development of e-commerce 
in international business]. Economics and Society, 29. DOI: https://doi.org/10.32782/2524-0072/2021-
29-43. (in Ukrainian). 
30.  Tenyukh, Z., & Pelekh, U. (2022). Didzhytalizatsiia bukhhalterskoho obliku v Ukraini: stan ta 
perspektyvy rozvytku [Digitalization of accounting in Ukraine: Current state and development 
prospects]. Economics and Society, 41. DOI: https://doi.org/10.32782/2524-0072/2022-41-66. (in 
Ukrainian). 
31.  Shmyhel, O. Y. (2020). Tsyfrovyi upravlinskyi oblik na pidpryiemstvi [Digital managerial 
accounting at an enterprise].. Economic Discourse, 1(2), 174–182. DOI: 
https://doi.org/10.36742/2410-0919-2020-2-18.  (in Ukrainian). 
32.  Horoshop (n.d.). Which CRM to choose for an online store: 2023 research results. Available at: 
https://horoshop.ua/ru/blog/top-crm-for-online-store (accessed 11.07.2024). (in Ukrainian). 

 
 
Natalia Kurhan, PhD in Economics, Assistant Professor, Assistant Professor of Department 

of Accounting and Business Consulting, Simon Kuznets Kharkiv National University of Economics 
(Kharkiv, Ukraine). 

Digital Accounting of Export Electronic Commerce of Small Enterprises in Ukraine. 
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proprietor; 2) to prove that enterprise accounting should not be a complication for conducting 
business, but rather a basis for high-quality information support for effective management; to this end, 
accounting needs to be organized digitally; 3) to develop a model for the digitalization of accounting 
and analytical support for managing an export online store; to describe the functions of the model 
components; 4) to propose suitable options for cloud-based CMS, CRM, and ERP systems for small 
enterprises engaged in electronic commerce in foreign markets. 

Analyses results. The study is conducted at the intersection of two scientific problematics – e-
commerce and digital accounting, which are distinct objects of modern scientific inquiry. The 
theoretical foundation of the work is the hypothesis that only digital accounting functionally meets the 
information demands of online trading businesses in the context of the digital economy; the 
capabilities of partially automated accounting are insufficient. ERP systems are the software solution 
for digital accounting. For a small enterprise whose main activity is international electronic 
commerce, recommendations on the functions and technical capabilities of ERP systems, their 
suitability for data exchange with CMS, CRM, and external services, the order of interaction between 
ERP and other online store software, as well as available ERP solutions for small businesses in the 
Ukrainian market, are relevant and in demand. 

The article presents facts regarding the importance of e-commerce development for Ukraine 
and its entry into global markets. It explains that complex tax and accounting legislative requirements 
for small enterprises are a key reason for domestic businesses choosing the form of private 
entrepreneur for legalizing online trade. The article justifies the appropriateness of organizing an 
international online store as a legal entity. It systematizes the legislative requirements for e-commerce 
operations by small enterprises and demonstrates that accounting organized as an ERP solution is 
identified as digital. Furthermore, only digital accounting provides sufficient and complete 
accounting-analytical support for managing online trade businesses. The article develops a model of 
interaction between the website, CMS, CRM, and ERP systems of an export-oriented online store, both 
among themselves and with external services and programs. It proposes a list of necessary functions 
and characteristics for the website of an online store, CMS, CRM, and ERP systems as components of 
digitized management of international e-commerce for small enterprises. The advantages of deploying 
a cloud-based ERP system for conducting digital accounting of an online store are explained. Cloud 
ERP systems are a universal software solution for automating accounting-analytical support for small 
enterprises engaged in export e-commerce. If ERP fully digitizes all business processes and is 
synchronized and integrated with other essential business software, then accounting reaches a digital 
level and becomes the informational core of the online store. The article provides up-to-date options 
for cloud ERP systems suitable for small enterprises conducting electronic commerce in external 
markets through online stores, as of 2024. 

Conclusions and directions for further research. The scientific outcome of the conducted 
research is the practically demanded methodological recommendations for the digital transformation 
of accounting-analytical support for commercial e-business through the use of cloud ERP systems. It 
is anticipated that further research will continue to explore accounting-analytical support for 
managing e-commerce in the context of ongoing IT advancements and the implementation of 
innovations in the field of online trade, such as artificial intelligence for omnichannel marketing and 
augmented reality technologies for 3D visualization of interactive products on websites, among others. 

Keywords: electronic commerce, export, online store, ERP system, cloud software. 
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