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ɚɫɢɫɬɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 
ɇɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «Ɉɞɟɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ» 

 
 

ȼɉɅɂȼ ɄɈɊɂɋɌɍȼȺɐЬɄɈȽɈ ɄɈɇɌȿɇɌɍ ɇȺ ȿɎȿɄɌɂȼɇȱɋɌЬ  
ɆȺɊɄȿɌɂɇȽɍ ȼ ɋɈɐȱȺɅЬɇɂɏ ɆȿɊȿɀȺɏ 

ɋɬɚɬɬɹ ɞɨɫɥɿɞɠɭє ɜɩɥɢɜ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ ɧɚ ɦɚɪɤɟɬɢɧɝ ɭ ɫɨɰɿɚɥьɧɢɯ 
ɦɟɪɟɠɚɯ, ɩɿɞɤɪɟɫɥɸɸɱɢ ɣɨɝɨ ɪɨɥь ɹɤ ɩɨɬɭɠɧɨɝɨ ɿɧɫɬɪɭɦɟɧɬɭ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ ɬɚ 
ɩɪɨɫɭɜɚɧɧɹ ɛɪɟɧɞɿɜ. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ɚɤɬɭɚɥьɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɬɚ ɫɭɱɚɫɧɿ ɩɪɢɤɥɚɞɢ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɪɿɡɧɢɯ ɮɨɪɦɚɬɿɜ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ. ɋɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɩɿɞɯɨɞɢ ɞɨ ɡɚɫɬɨɫɭɜɚɧɧɹ 
ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ  ɧɚ ɬɚɤɢɯ ɩɥɚɬɮɨɪɦɚɯ, ɹɤ IЧstКРrКЦ, TТkTШk, ВШuTuЛО ɬɚ FКМОЛШШk. 
Ɉɩɢɫɚɧɨ ɬɚ ɤɥɚɫɢɮɿɤɨɜɚɧɨ ɜɢɞɢ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ, ɚ ɬɚɤɨɠ ɜɢɡɧɚɱɟɧɨ ɨɫɧɨɜɧɿ 
ɮɨɪɦɚɬɢ ɫɩɿɜɩɪɚɰɿ ɤɪɟɚɬɨɪɿɜ ɿɡ ɛɪɟɧɞɚɦɢ. Ɋɨɡɪɨɛɥɟɧɨ ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ɨɩɬɢɦɿɡɚɰɿʀ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɧɚ ɨɫɧɨɜɿ ɤɨɪɢɫɬɭɜɚɰьɨɝɨ ɤɨɧɬɟɧɬɭ, ɳɨ ɫɩɪɢɹє ɟɮɟɤɬɢɜɧɨɦɭ 
ɡɚɥɭɱɟɧɧɸ ɚɭɞɢɬɨɪɿʀ ɬɚ ɩɿɞɜɢɳɟɧɧɸ ɜɩɿɡɧɚɜɚɧɨɫɬɿ ɛɪɟɧɞɭ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɤɨɧɬɟɧɬ, ɦɚɪɤɟɬɢɧɝ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ, 
ɚɜɬɟɧɬɢɱɧɿɫɬь, ɤɪɟɚɬɢɜɧɿ ɤɚɦɩɚɧɿʀ, ɤɨɧɬɟɧɬ-ɫɬɪɚɬɟɝɿɹ 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ’ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɍ ɧɚɲ ɱɚɫ, ɤɨɥɢ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ 
ɫɬɪɿɦɤɨ ɪɨɡɜɢɜɚɸɬьɫɹ ɿ ɮɨɪɦɭɸɬь ɧɨɜɿ ɫɬɚɧɞɚɪɬɢ ɤɨɦɭɧɿɤɚɰɿʀ, ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ ɫɬɚɥɢ 
ɧɟɜɿɞ'єɦɧɨɸ ɱɚɫɬɢɧɨɸ ɠɢɬɬɹ. ȼɨɧɢ ɧɟ ɬɿɥьɤɢ ɡɚɛɟɡɩɟɱɭɸɬь ɩɥɚɬɮɨɪɦɭ ɞɥɹ ɫɩɿɥɤɭɜɚɧɧɹ, 
ɚ ɣ ɩɟɪɟɬɜɨɪɢɥɢɫɹ ɧɚ ɩɨɬɭɠɧɢɣ ɿɧɫɬɪɭɦɟɧɬ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ ɬɚ ɩɪɨɫɭɜɚɧɧɹ 
ɛɪɟɧɞɿɜ. ɍ ɰьɨɦɭ ɤɨɧɬɟɤɫɬɿ ɨɫɨɛɥɢɜɨ ɜɢɞɿɥɹєɬьɫɹ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɤɨɧɬɟɧɬ (UsОr-
GОЧОrКtОН CШЧtОЧt, ɚɛɨ UGC), ɹɤɢɣ ɫɬɚɜ ɮɟɧɨɦɟɧɨɦ ɫɭɱɚɫɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ. 

Ɂɚɜɞɹɤɢ ɫɜɨʀɣ ɚɜɬɟɧɬɢɱɧɨɫɬɿ ɬɚ ɩɪɢɪɨɞɧɨɫɬɿ, UGC ɡɞɨɛɭɜɚє ɜɫɟ ɛɿɥьɲɟ 
ɩɪɢɯɢɥьɧɢɤɿɜ, ɨɫɨɛɥɢɜɨ ɫɟɪɟɞ ɦɨɥɨɞɢɯ ɩɨɤɨɥɿɧь. Ɇɢɥɟɧɿɚɥɢ ɬɚ ɩɪɟɞɫɬɚɜɧɢɤɢ 
ɩɨɤɨɥɿɧɧɹ Г ɛɚɱɚɬь ɭ ɰьɨɦɭ ɤɨɧɬɟɧɬɿ ɜɿɞɨɛɪɚɠɟɧɧɹ ɜɥɚɫɧɢɯ ɰɿɧɧɨɫɬɟɣ ɿ ɩɨɝɥɹɞɿɜ, ɳɨ 
ɪɨɛɢɬь ɣɨɝɨ ɧɚɞɡɜɢɱɚɣɧɨ ɜɩɥɢɜɨɜɢɦ. Ɂɝɿɞɧɨ ɡ ɨɫɬɚɧɧɿɦɢ ɞɨɫɥɿɞɠɟɧɧɹɦɢ, 35% 
ɩɪɟɞɫɬɚɜɧɢɤɿɜ ɩɨɤɨɥɿɧɧɹ Г ɜɜɚɠɚɸɬь ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɤɨɧɬɟɧɬ ɛɿɥьɲ ɧɚɞɿɣɧɢɦ 
ɞɠɟɪɟɥɨɦ ɿɧɮɨɪɦɚɰɿʀ, ɧɿɠ ɬɪɚɞɢɰɿɣɧɢɣ ɛɪɟɧɞɨɜɚɧɢɣ ɤɨɧɬɟɧɬ. Ƀɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɧɚ 
ɤɨɦɟɪɰɿɣɧɢɯ ɩɥɚɬɮɨɪɦɚɯ, ɬɚɤɢɯ ɹɤ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɢ, ɫɩɪɢɹє ɡɧɚɱɧɨɦɭ ɩɿɞɜɢɳɟɧɧɸ 
ɤɨɧɜɟɪɫɿɣ – ɞɨ 74%. ɐɟ ɞɨɜɨɞɢɬь, ɳɨ ɫɭɱɚɫɧɿ ɫɩɨɠɢɜɚɱɿ ɛɿɥьɲɟ ɞɨɜɿɪɹɸɬь ɤɨɧɬɟɧɬɭ, 
ɫɬɜɨɪɟɧɨɦɭ ɬɚɤɢɦɢ ɠ, ɹɤ ɜɨɧɢ ɫɚɦɿ, ɧɿɠ ɨɮɿɰɿɣɧɢɦ ɡɚɹɜɚɦ ɛɪɟɧɞɿɜ [1]. 

Ⱦɨɫɥɿɞɠɟɧɧɹ, ɩɪɨɜɟɞɟɧɿ ɚɧɚɥɿɬɢɱɧɢɦɢ ɤɨɦɩɚɧɿɹɦɢ ІТОХsОЧ ɬɚ HЮЛSЩШt, 
ɩɨɤɚɡɭɸɬь, ɳɨ UGC ɤɥɸɱɨɜɢɣ ɟɥɟɦɟɧɬ ɭ ɩɨɛɭɞɨɜɿ ɟɮɟɤɬɢɜɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ 
ɭ ɰɢɮɪɨɜɭ ɟɩɨɯɭ. 
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ɋɩɨɠɢɜɚɱɿ ɩɪɚɝɧɭɬь ɚɜɬɟɧɬɢɱɧɨɫɬɿ, ɚ ɛɪɟɧɞɢ, ɳɨ ɜɦɿɥɨ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɰɟɣ 
ɪɟɫɭɪɫ, ɦɚɸɬь ɭɧɿɤɚɥьɧɭ ɦɨɠɥɢɜɿɫɬь ɧɟ ɬɿɥьɤɢ ɡɚɥɭɱɢɬɢ, ɚɥɟ ɣ ɭɬɪɢɦɚɬɢ ɫɜɨɸ 
ɚɭɞɢɬɨɪɿɸ.  

ɉɨɩɪɢ ɡɧɚɱɧɢɣ ɩɪɨɝɪɟɫ ɭ ɞɨɫɥɿɞɠɟɧɧɿ UGC ɬɚ ɣɨɝɨ ɪɨɥɿ ɭ ɦɚɪɤɟɬɢɧɝɭ, ɿɫɧɭɸɬь 
ɤɥɸɱɨɜɿ ɩɢɬɚɧɧɹ, ɹɤɿ ɩɨɬɪɟɛɭɸɬь ɩɨɞɚɥьɲɨɝɨ ɜɢɜɱɟɧɧɹ. Ɉɞɧɢɦ ɡ ɬɚɤɢɯ ɚɫɩɟɤɬɿɜ є 
ɜɢɡɧɚɱɟɧɧɹ ɧɚɣɟɮɟɤɬɢɜɧɿɲɢɯ ɮɨɪɦɚɬɿɜ UGC ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɰɿɥɟɣ, 
ɬɚɤɢɯ ɹɤ ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ, ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɜɟɪɫɿɣ ɬɚ ɮɨɪɦɭɜɚɧɧɹ ɞɨɜɿɪɢ ɞɨ ɛɪɟɧɞɭ. 
ɏɨɱɚ ɡɧɚɱɭɳɿɫɬь UGC ɜɢɡɧɚɧɚ ɡɚɝɚɥьɧɨ, ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɤɥɚɫɢɮɿɤɚɰɿɹ ɣɨɝɨ ɜɢɞɿɜ 
ɡɚɥɢɲɚɸɬьɫɹ ɧɟɞɨɫɬɚɬɧɿɦɢ, ɚ ɟɮɟɤɬɢɜɧɿɫɬь ɪɿɡɧɢɯ ɮɨɪɦɚɬɿɜ ɫɩɿɜɩɪɚɰɿ  ɤɪɟɚɬɨɪɿɜ ɡ 
ɛɪɟɧɞɚɦɢ ɩɨɬɪɟɛɭє ɞɨɞɚɬɤɨɜɨɝɨ ɭɬɨɱɧɟɧɧɹ. ɐɟ ɩɿɞɤɪɟɫɥɸє ɧɟɨɛɯɿɞɧɿɫɬь ɝɥɢɛɲɨɝɨ 
ɚɧɚɥɿɡɭ ɞɥɹ ɪɨɡɪɨɛɤɢ ɨɩɬɢɦɚɥьɧɢɯ ɫɬɪɚɬɟɝɿɣ ɜɢɤɨɪɢɫɬɚɧɧɹ UGC ɧɚ ɩɥɚɬɮɨɪɦɚɯ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚɸɬьɫɹ ɚɜɬɨɪɢ. ɇɚɭɤɨɜɿ ɩɭɛɥɿɤɚɰɿʀ, 
ɩɪɢɫɜɹɱɟɧɿ ɚɧɚɥɿɡɭ UGC, ɩɿɞɤɪɟɫɥɸɸɬь ɣɨɝɨ ɤɥɸɱɨɜɭ ɪɨɥь ɭ ɫɭɱɚɫɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɫɬɪɚɬɟɝɿɹɯ ɬɚ ɰɢɮɪɨɜɢɯ ɩɥɚɬɮɨɪɦɚɯ.  

SХКТНТФ ɞɟɬɚɥьɧɨ ɪɨɡɝɥɹɞɚє ɨɫɧɨɜɧɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ UGC, ɣɨɝɨ ɬɢɩɢ ɬɚ 
ɿɧɬɟɝɪɚɰɿɸ ɜ ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɚɦɩɚɧɿʀ, ɡɚɭɜɚɠɭɸɱɢ, ɳɨ ɰɟɣ ɤɨɧɬɟɧɬ, ɜɤɥɸɱɚɸɱɢ ɪɟɰɟɧɡɿʀ, 
ɩɭɛɥɿɤɚɰɿʀ ɜ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ ɿ ɤɨɦɟɧɬɚɪɿ, ɱɚɫɬɨ ɫɩɪɢɣɦɚєɬьɫɹ ɹɤ ɛɿɥьɲ ɞɨɫɬɨɜɿɪɧɢɣ 
ɬɚ ɧɚɞɿɣɧɢɣ ɩɨɪɿɜɧɹɧɨ ɡ ɬɪɚɞɢɰɿɣɧɨɸ ɪɟɤɥɚɦɨɸ, ɳɨ ɪɨɛɢɬь ɣɨɝɨ ɜɚɠɥɢɜɢɦ 
ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɛɪɟɧɞɿɜ [2]. 

Leung L.  ɚɧɚɥɿɡɭє ɦɨɬɢɜɚɰɿɸ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨ ɫɬɜɨɪɟɧɧɹ ɤɨɧɬɟɧɬɭ ɬɚ ʀɯ 
ɡɚɞɨɜɨɥɟɧɧɹ, ɳɨ ɞɨɩɨɦɚɝɚє ɡɪɨɡɭɦɿɬɢ, ɱɨɦɭ UGC ɦɚє ɡɧɚɱɧɢɣ ɜɩɥɢɜ ɧɚ ɫɩɨɠɢɜɚɱɿɜ [3]. 
Hsiao C.-C. ɩɪɟɞɫɬɚɜɥɹє ɦɨɞɟɥь, ɹɤɚ ɩɨɹɫɧɸє, ɹɤ ɤɨɝɧɿɬɢɜɧɿ, ɚɮɟɤɬɢɜɧɿ ɬɚ ɤɨɧɚɬɢɜɧɿ 
ɮɚɤɬɨɪɢ ɜɩɥɢɜɚɸɬь ɧɚ ɪɿɲɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɿɥɢɬɢɫɹ ɤɨɧɬɟɧɬɨɦ, ɳɨ є ɜɚɠɥɢɜɢɦ ɞɥɹ 
ɪɨɡɪɨɛɤɢ ɟɮɟɤɬɢɜɧɢɯ ɫɬɪɚɬɟɝɿɣ ɤɨɧɬɟɧɬɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ [4]. 

Hennig-Thurau T., Gwinner K.P., Walsh G. and Gremler D.D. ɞɨɫɥɿɞɠɭɸɬь ɦɨɬɢɜɢ, 
ɹɤɿ ɫɩɨɧɭɤɚɸɬь ɫɩɨɠɢɜɚɱɿɜ ɜɢɫɥɨɜɥɸɜɚɬɢ ɫɜɨʀ ɞɭɦɤɢ ɨɧɥɚɣɧ, ɚɤɰɟɧɬɭɸɱɢ ɭɜɚɝɭ ɧɚ 
ɫɨɰɿɚɥьɧɢɯ ɬɚ ɩɫɢɯɨɥɨɝɿɱɧɢɯ ɚɫɩɟɤɬɚɯ, ɳɨ ɜɩɥɢɜɚɸɬь ɧɚ ɫɩɪɢɣɧɹɬɬɹ ɛɪɟɧɞɿɜ [5]. Cao C., 
Yan J. and Li M.   ɚɧɚɥɿɡɭɸɬь ɜɩɥɢɜ ɪɿɡɧɢɯ ɤɚɧɚɥɿɜ ɪɟɰɟɧɡɿɣ ɧɚ ɞɨɜɿɪɭ ɫɩɨɠɢɜɚɱɿɜ, 
ɜɿɞɡɧɚɱɚɸɱɢ, ɳɨ UGC ɦɨɠɟ ɩɿɞɜɢɳɭɜɚɬɢ ɞɨɜɿɪɭ ɞɨ ɛɪɟɧɞɿɜ ɡɚɜɞɹɤɢ ɫɩɪɢɣɧɹɬɬɸ ɹɤ 
ɦɟɧɲ ɭɩɟɪɟɞɠɟɧɨɝɨ [6]. Lee K.-T. and Koo D.-M.  ɞɨɫɥɿɞɠɭɸɬь, ɹɤ ɚɬɪɢɛɭɬɢ ɿ ɟɦɨɰɿɣɧɢɣ 
ɜɿɞɬɿɧɨɤ ɟɥɟɤɬɪɨɧɧɨɝɨ "ɫɚɪɚɮɚɧɧɨɝɨ ɪɚɞɿɨ" ɜɩɥɢɜɚɸɬь ɧɚ ɫɩɪɢɣɧɹɬɬɹ ɩɨɜɿɞɨɦɥɟɧь, 
ɩɿɞɤɪɟɫɥɸɸɱɢ ɜɚɠɥɢɜɿɫɬь ɹɤɨɫɬɿ UGC ɞɥɹ ɜɩɥɢɜɭ ɧɚ ɫɩɨɠɢɜɱɿ ɪɿɲɟɧɧɹ [7]. 

Ƚɨɪɫьɤɚ Ʉ. ɡɚɡɧɚɱɚє, ɳɨ ɭɱɚɫɬь ɫɩɨɠɢɜɚɱɿɜ ɭ ɫɬɜɨɪɟɧɧɿ ɤɨɧɬɟɧɬɭ ɩɿɞɜɢɳɭє 
ɡɧɚɱɭɳɿɫɬь ɫɜɿɞɱɟɧь ɩɟɪɲɨʀ ɨɫɨɛɢ, ɚɞɠɟ ɜɨɧɢ ɩɟɪɟɞɚɸɬь ɩɨɜɿɞɨɦɥɟɧɧɹ, ɩɪɢɫɬɪɚɫɬɿ ɬɚ 
ɳɢɪɿɫɬь ɹɤ ɜɟɥɢɤɿɣ ɚɭɞɢɬɨɪɿʀ, ɬɚɤ ɿ ɜɭɡьɤɨɦɭ ɤɨɥɭ ɨɫɿɛ. ȼɨɧɚ ɪɨɡɝɥɹɞɚє ɜɿɤɨɜɿ ɬɚ 
ɝɟɧɞɟɪɧɿ ɜɿɞɦɿɧɧɨɫɬɿ ɹɤ ɦɨɞɢɮɿɤɚɬɨɪɢ ɭ ɫɬɜɨɪɟɧɧɿ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ, 
ɡɚɡɧɚɱɚɸɱɢ, ɳɨ ɱɨɥɨɜɿɤɢ ɿ ɠɿɧɤɢ ɦɨɠɭɬь ɦɚɬɢ ɪɿɡɧɿ ɤɨɦɭɧɿɤɚɰɿɣɧɿ ɦɨɞɟɥɿ ɬɚ ɩɪɨɰɟɫɢ 
ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧь ɜ ȱɧɬɟɪɧɟɬɿ [8]. 

Ʌɟɛɟɞɟɧɤɨ ɋ. ɬɚ Ƚɧɿɬɟɰьɤɢɣ Є. ɞɟɦɨɧɫɬɪɭɸɬь, ɹɤ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɤɨɧɬɟɧɬ 
ɜɩɥɢɜɚє ɧɚ ɫɩɪɢɣɧɹɬɬɹ ɛɪɟɧɞɿɜ ɱɟɪɟɡ ɫɜɨɸ ɡɞɚɬɧɿɫɬь ɮɨɪɦɭɜɚɬɢ ɞɨɜɿɪɭ, ɡɚɥɭɱɚɬɢ 
ɚɭɞɢɬɨɪɿɸ ɬɚ ɜɩɥɢɜɚɬɢ ɧɚ ɫɩɨɠɢɜɱɿ ɪɿɲɟɧɧɹ. ȼɨɧɢ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɤɨɝɧɿɬɢɜɧɨ-
ɚɮɮɟɤɬɢɜɧɨ-ɤɨɧɚɬɢɜɧɭ ɦɨɞɟɥь ɞɥɹ ɩɨɤɚɡɭ ɬɨɝɨ, ɹɤ ɜɿɤɨɜɿ ɬɚ ɝɟɧɞɟɪɧɿ ɜɿɞɦɿɧɧɨɫɬɿ 
ɜɩɥɢɜɚɸɬь ɧɚ ɫɩɪɢɣɧɹɬɬɹ ɬɚ ɩɨɲɢɪɟɧɧɹ UGC, ɳɨ ɞɨɡɜɨɥɹє ɨɩɬɢɦɿɡɭɜɚɬɢ ɦɚɪɤɟɬɢɧɝɨɜɿ 
ɫɬɪɚɬɟɝɿʀ [9]. 

ȼɢɜɱɟɧɧɹ ɦɨɬɢɜɚɰɿɣ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɦɨɞɟɥɟɣ ɫɩɪɢɣɧɹɬɬɹ ɤɨɧɬɟɧɬɭ ɬɚ ɜɩɥɢɜɭ 
ɪɿɡɧɢɯ ɤɚɧɚɥɿɜ ɪɟɰɟɧɡɿɣ ɞɨɡɜɨɥɹє ɛɪɟɧɞɚɦ ɤɪɚɳɟ ɨɪɿєɧɬɭɜɚɬɢɫɹ ɭ ɜɢɤɨɪɢɫɬɚɧɧɿ UGC ɞɥɹ 
ɞɨɫɹɝɧɟɧɧɹ ɫɜɨʀɯ ɛɿɡɧɟɫ-ɰɿɥɟɣ. 
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Є. Ʉɨɧɚɤ. ȼɩɥɢɜ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ ɧɚ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɭ ɜ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ 
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ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɋɬɚɬɬɹ ɡɨɫɟɪɟɞɠɭєɬьɫɹ ɧɚ ɧɟɜɢɪɿɲɟɧɢɯ ɩɢɬɚɧɧɹɯ, ɩɨɜ’ɹɡɚɧɢɯ ɿɡ 
ɜɩɥɢɜɨɦ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ ɧɚ ɦɚɪɤɟɬɢɧɝɨɜɭ ɟɮɟɤɬɢɜɧɿɫɬь ɭ ɫɨɰɿɚɥьɧɢɯ 
ɦɟɪɟɠɚɯ. ɏɨɱɚ ɡɚɝɚɥьɧɚ ɪɨɥь UGC ɭ ɡɚɥɭɱɟɧɧɿ ɚɭɞɢɬɨɪɿʀ ɬɚ ɩɿɞɜɢɳɟɧɧɿ ɞɨɜɿɪɢ ɞɨ 
ɛɪɟɧɞɭ ɜɢɡɧɚɧɚ, ɧɟɞɨɫɬɚɬɧьɨ ɞɨɫɥɿɞɠɟɧɨ, ɹɤɿ ɫɚɦɟ ɮɨɪɦɚɬɢ є ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɢɦɢ 
ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɰɿɥɟɣ. Ɍɚɤɨɠ ɩɨɬɪɟɛɭє ɞɨɞɚɬɤɨɜɨɝɨ ɚɧɚɥɿɡɭ, ɹɤ ɪɿɡɧɿ 
ɩɥɚɬɮɨɪɦɢ (IЧstКРrКЦ, TТФTШФ, ВШЮTЮЛО, FКМОЛШШФ) ɜɩɥɢɜɚɸɬь ɧɚ ɟɮɟɤɬɢɜɧɿɫɬь UGC. ɐɿ 
ɚɫɩɟɤɬɢ ɩɨɬɪɟɛɭɸɬь ɞɟɬɚɥьɧɿɲɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɞɥɹ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɫɬɪɚɬɟɝɿɣ 
ɜɢɤɨɪɢɫɬɚɧɧɹ UGC ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɭɫɩɿɲɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). ɋɬɚɬɬɹ ɫɩɪɹɦɨɜɚɧɚ ɧɚ 
ɞɨɫɥɿɞɠɟɧɧɹ ɜɩɥɢɜɭ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ ɧɚ ɦɚɪɤɟɬɢɧɝ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ, 
ɚɧɚɥɿɡ ɣɨɝɨ ɟɮɟɤɬɢɜɧɨɫɬɿ ɧɚ ɪɿɡɧɢɯ ɩɥɚɬɮɨɪɦɚɯ, ɫɢɫɬɟɦɚɬɢɡɚɰɿɹ ɩɿɞɯɨɞɿɜ ɞɨ 
ɜɢɤɨɪɢɫɬɚɧɧɹ UGC, ɚ ɬɚɤɨɠ ɪɨɡɪɨɛɤɚ ɪɟɤɨɦɟɧɞɚɰɿɣ ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɫɬɪɚɬɟɝɿɣ ɿ ɩɿɞɜɢɳɟɧɧɹ ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ ɬɚ ɜɩɿɡɧɚɜɚɧɨɫɬɿ ɛɪɟɧɞɭ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ɍ ɫɭɱɚɫɧɨɦɭ ɫɜɿɬɿ ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ ɫɬɚɥɢ 
ɧɟɜɿɞ'єɦɧɨɸ ɱɚɫɬɢɧɨɸ ɩɨɜɫɹɤɞɟɧɧɨɝɨ ɠɢɬɬɹ, ɤɚɪɞɢɧɚɥьɧɨ ɡɦɿɧɢɜɲɢ ɫɩɨɫɨɛɢ ɜɡɚєɦɨɞɿʀ 
ɥɸɞɟɣ ɦɿɠ ɫɨɛɨɸ ɬɚ ɡ ɛɪɟɧɞɚɦɢ. ɍ ɰьɨɦɭ ɤɨɧɬɟɤɫɬɿ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɤɨɧɬɟɧɬ (UsОr-
GОЧОrКtОН CШЧtОЧt, UGC) ɧɚɛɭɜɚє ɨɫɨɛɥɢɜɨʀ ɜɚɝɢ, ɫɬɚɸɱɢ ɤɥɸɱɨɜɢɦ ɟɥɟɦɟɧɬɨɦ 
ɟɮɟɤɬɢɜɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ. Ⱥɜɬɟɧɬɢɱɧɿɫɬь ɿ ɩɪɢɪɨɞɧɿɫɬь UGC ɞɨɡɜɨɥɹɸɬь 
ɛɪɟɧɞɚɦ ɫɬɜɨɪɸɜɚɬɢ ɝɥɢɛɨɤɢɣ ɟɦɨɰɿɣɧɢɣ ɡɜ'ɹɡɨɤ ɡɿ ɫɜɨєɸ ɚɭɞɢɬɨɪɿєɸ, ɡɧɚɱɧɨ 
ɩɿɞɜɢɳɭɸɱɢ ɪɿɜɟɧь ɡɚɥɭɱɟɧɧɹ ɬɚ ɞɨɜɿɪɢ ɫɩɨɠɢɜɚɱɿɜ. 

Ⱦɥɹ ɚɧɚɥɿɡɭ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ UGC  ɛɭɥɨ ɞɨɫɥɿɞɠɟɧɨ ɩɨɩɭɥɹɪɧɿɫɬь 
ɜɿɞɩɨɜɿɞɧɢɯ ɯɟɲɬɟɝɿɜ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ Instagram ɬɚ TikTok (ɪɢɫ.1). 

 

                                      

Ɋɢɫɭɧɨɤ 1 — Ⱥɧɚɥɿɡ ɩɨɩɭɥɹɪɧɨɫɬɿ ɯɟɲɬɟɝɭ #UGC ɜ Instagram ɬɚ TikTok 
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ɇɚ ɝɪɚɮɿɤɭ ɩɪɟɞɫɬɚɜɥɟɧɨ ɩɨɩɭɥɹɪɧɿɫɬь ɯɟɲɬɟɝɿɜ, ɩɨɜ'ɹɡɚɧɢɯ ɿɡ UGC ɭ ɞɜɨɯ 
ɩɪɨɜɿɞɧɢɯ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ: IЧstКРrКЦ ɬɚ TТФTШФ (ɪɢɫ. 2). 

 

      

Ɋɢɫɭɧɨɤ 2 — Ʉɿɥьɤɿɫɬь ɩɭɛɥɿɤɚɰɿɣ ɡɚ ɩɨɩɭɥɹɪɧɢɦɢ ɯɟɲɬɟɝɚɦɢ ɧɚ ɩɥɚɬɮɨɪɦɚɯ  
IЧstКРrКЦ ɬɚ TТФTШФ 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ 
 
Ⱥɧɚɥɿɡ ɩɪɟɞɫɬɚɜɥɟɧɢɯ ɞɚɧɢɯ ɫɜɿɞɱɢɬь ɩɪɨ ɬɟ, ɳɨ IЧstКРrКЦ ɡɚɥɢɲɚєɬьɫɹ 

ɨɫɧɨɜɧɨɸ ɩɥɚɬɮɨɪɦɨɸ ɞɥɹ ɩɨɲɢɪɟɧɧɹ ɤɨɧɬɟɧɬɭ, ɫɬɜɨɪɟɧɨɝɨ ɤɨɪɢɫɬɭɜɚɱɚɦɢ, ɨɫɨɛɥɢɜɨ 
ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɯɟɲɬɟɝɭ #ЮРМ, ɳɨ ɦɚє ɧɚɣɛɿɥьɲɭ ɤɿɥьɤɿɫɬь ɩɭɛɥɿɤɚɰɿɣ. ɐɟ ɜɤɚɡɭє ɧɚ ɬɟ, 
ɳɨ ɤɨɪɢɫɬɭɜɚɱɿ IЧstКРrКЦ ɚɤɬɢɜɧɨ ɜɡɚєɦɨɞɿɸɬь ɿɡ ɛɪɟɧɞɚɦɢ ɱɟɪɟɡ UGC, ɳɨ ɦɨɠɟ ɛɭɬɢ 
ɩɨɜ'ɹɡɚɧɨ ɡ ɜɿɡɭɚɥьɧɨɸ ɩɪɢɪɨɞɨɸ ɩɥɚɬɮɨɪɦɢ ɬɚ ʀʀ ɬɪɢɜɚɥɨɸ ɩɨɩɭɥɹɪɧɿɫɬɸ ɫɟɪɟɞ ɪɿɡɧɢɯ 
ɩɨɤɨɥɿɧь. 

Ɂ ɿɧɲɨɝɨ ɛɨɤɭ, TТФTШФ, ɯɨɱɚ ɿ ɜɿɞɫɬɚє ɜɿɞ IЧstКРrКЦ ɡɚ ɤɿɥьɤɿɫɬɸ ɩɭɛɥɿɤɚɰɿɣ ɩɿɞ 
ɨɫɧɨɜɧɢɦɢ ɯɟɲɬɟɝɚɦɢ, ɞɟɦɨɧɫɬɪɭє ɩɟɜɧɿ ɬɪɟɧɞɢ, ɹɤɿ ɫɜɿɞɱɚɬь ɩɪɨ ɡɪɨɫɬɚɸɱɭ 
ɩɨɩɭɥɹɪɧɿɫɬь UGC ɧɚ ɰɿɣ ɩɥɚɬɮɨɪɦɿ. Ɉɫɨɛɥɢɜɨ ɩɨɦɿɬɧɨ ɰɟ ɡɚ ɯɟɲɬɟɝɨɦ #ЮРММrОКtШr, 
ɹɤɢɣ ɦɚɣɠɟ ɧɚɡɞɨɝɚɧɹє ɨɫɧɨɜɧɢɣ ɯɟɲɬɟɝ #ЮРМ, ɳɨ ɫɜɿɞɱɢɬь ɩɪɨ ɜɢɫɨɤɢɣ ɪɿɜɟɧь 
ɡɚɥɭɱɟɧɨɫɬɿ ɤɨɪɢɫɬɭɜɚɱɿɜ ɭ ɫɬɜɨɪɟɧɧɹ ɬɚ ɩɨɲɢɪɟɧɧɹ ɤɨɧɬɟɧɬɭ. ɐɟ ɦɨɠɟ ɛɭɬɢ ɩɨɜ'ɹɡɚɧɨ ɡ 
ɞɢɧɚɦɿɱɧɢɦ ɮɨɪɦɚɬɨɦ ɩɥɚɬɮɨɪɦɢ, ɹɤɢɣ ɫɬɢɦɭɥɸє ɤɨɪɢɫɬɭɜɚɱɿɜ ɚɤɬɢɜɧɨ ɫɬɜɨɪɸɜɚɬɢ 
ɜɥɚɫɧɢɣ ɤɨɧɬɟɧɬ. 

Ɍɚɤɢɦ ɱɢɧɨɦ, IЧstКРrКЦ ɿ TТФTШФ ɡɚɣɦɚɸɬь ɪɿɡɧɿ ɧɿɲɿ ɜ ɟɤɨɫɢɫɬɟɦɿ UGC, ɩɪɢɱɨɦɭ 
IЧstКРrКЦ ɞɨɦɿɧɭє ɜ ɤɿɥьɤɨɫɬɿ ɩɭɛɥɿɤɚɰɿɣ, ɚ TТФTШФ ɞɟɦɨɧɫɬɪɭє ɩɨɬɟɧɰɿɚɥ ɞɥɹ 
ɩɨɞɚɥьɲɨɝɨ ɡɪɨɫɬɚɧɧɹ ɿ ɪɨɡɜɢɬɤɭ ɭ ɫɮɟɪɿ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ. ɐɟ ɩɿɞɬɜɟɪɞɠɭє 
ɧɟɨɛɯɿɞɧɿɫɬь ɜɪɚɯɭɜɚɧɧɹ ɨɫɨɛɥɢɜɨɫɬɟɣ ɤɨɠɧɨʀ ɩɥɚɬɮɨɪɦɢ ɩɪɢ ɩɥɚɧɭɜɚɧɧɿ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ, ɫɩɪɹɦɨɜɚɧɢɯ ɧɚ ɡɚɥɭɱɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ ɱɟɪɟɡ UGC. 

Ⱦɨɫɥɿɞɠɟɧɧɹ ɫɩɟɰɢɮɿɤɢ ɜɢɤɨɪɢɫɬɚɧɧɹ ɤɨɧɬɟɧɬɭ, ɫɬɜɨɪɟɧɨɝɨ ɤɨɪɢɫɬɭɜɚɱɚɦɢ ɧɚ 
ɪɿɡɧɢɯ ɩɥɚɬɮɨɪɦɚɯ є ɤɥɸɱɨɜɢɦ ɡɚɜɞɚɧɧɹɦ ɦɚɪɤɟɬɨɥɨɝɿɜ, ɹɤɿ ɩɪɚɝɧɭɬь ɩɿɞɜɢɳɢɬɢ 
ɟɮɟɤɬɢɜɧɿɫɬь ɫɜɨʀɯ ɤɚɦɩɚɧɿɣ. ɍ ɪɚɦɤɚɯ ɞɨɫɥɿɞɠɟɧɧɹ ɜɚɠɥɢɜɨ ɪɨɡɭɦɿɬɢ, ɹɤ ɪɿɡɧɿ 
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Є. Ʉɨɧɚɤ. ȼɩɥɢɜ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ ɧɚ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɭ ɜ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ 
 

87 

 

ɩɥɚɬɮɨɪɦɢ ɩɿɞɯɨɞɹɬь ɞɨ ɜɢɤɨɪɢɫɬɚɧɧɹ UGC ɬɚ ɹɤɢɣ ɜɩɥɢɜ ɰɟ ɦɚє ɧɚ ɡɚɝɚɥьɧɭ 
ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ (ɪɢɫ. 3). 
 

 
Ɋɢɫɭɧɨɤ 3 — ɇɚɣɩɨɩɭɥɹɪɧɿɲɿ ɫɨɰɿɚɥьɧɿ ɦɟɞɿɚ ɩɥɚɬɮɨɪɦɢ ɞɥɹ ɦɚɪɤɟɬɢɧɝɭ 

 ɜɩɥɢɜɨɜɢɯ ɨɫɿɛ [10] 
Ⱦɠɟɪɟɥɨ: ɡɚ ɞɚɧɢɦɢ  Collabstr 
 
Ⱥɧɚɥɿɡ ɞɟɦɨɧɫɬɪɭє ɪɨɡɩɨɞɿɥ ɩɨɩɭɥɹɪɧɨɫɬɿ ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ ɩɥɚɬɮɨɪɦ ɞɥɹ 

ɦɚɪɤɟɬɢɧɝɭ ɡ ɿɧɮɥɸɟɧɫɟɪɚɦɢ ɧɚ ɨɫɧɨɜɿ 10,000 ɩɥɚɬɧɢɯ ɤɚɦɩɚɧɿɣ. Ɉɫɧɨɜɧɿ ɩɥɚɬɮɨɪɦɢ, 
ɬɚɤɿ ɹɤ IЧstКРrКЦ ɿ TТФTШФ, ɡɚɣɦɚɸɬь ɥɿɞɟɪɫьɤɿ ɩɨɡɢɰɿʀ, ɪɨɡɞɿɥɹɸɱɢ 42% ɤɨɠɧɚ. ɐɟ 
ɫɜɿɞɱɢɬь ɩɪɨ ɪɿɜɧɨɦɿɪɧɢɣ ɩɨɩɢɬ ɧɚ ɰɿ ɩɥɚɬɮɨɪɦɢ ɫɟɪɟɞ ɛɪɟɧɞɿɜ, ɹɤɿ ɿɧɜɟɫɬɭɸɬь ɭ 
ɦɚɪɤɟɬɢɧɝ ɡ ɿɧɮɥɸɟɧɫɟɪɚɦɢ. 

ȼɚɠɥɢɜɢɦ ɟɥɟɦɟɧɬɨɦ є ɬɟ, ɳɨ 14% ɩɥɚɬɧɢɯ ɤɚɦɩɚɧɿɣ ɭ 2023 ɪɨɰɿ ɫɬɚɧɨɜɢɥɢ 
ɤɨɧɬɟɧɬ, UGC ɹɤɢɣ ɧɟ ɩɭɛɥɿɤɭɜɚɜɫɹ ɜ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ, ɚɥɟ ɜɢɤɨɪɢɫɬɨɜɭɜɚɜɫɹ ɞɥɹ 
ɿɧɲɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɰɿɥɟɣ. ɐɟ ɩɿɞɤɪɟɫɥɸє ɜɚɠɥɢɜɿɫɬь ɚɜɬɟɧɬɢɱɧɨɝɨ ɤɨɧɬɟɧɬɭ ɜ 
ɫɭɱɚɫɧɨɦɭ ɦɚɪɤɟɬɢɧɝɭ. 

YouTЮЛО ɡɚɥɢɲɚєɬьɫɹ ɦɟɧɲ ɩɨɩɭɥɹɪɧɨɸ ɩɥɚɬɮɨɪɦɨɸ ɡ ɱɚɫɬɤɨɸ ɜɫьɨɝɨ 2%, ɳɨ 
ɜɿɞɩɨɜɿɞɚє ɦɢɧɭɥɨɪɿɱɧɨɦɭ ɪɿɜɧɸ. Ɉɞɧɚɤ, ɡ ɩɨɹɜɨɸ ВШЮTЮЛО SСШrts, ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ 
ɫɩɿɜɩɪɚɰɿ ɧɚ ВШЮTЮЛО ɦɨɠɭɬь ɡɪɨɫɬɢ, ɨɫɤɿɥьɤɢ ɰɟɣ ɮɨɪɦɚɬ ɡɧɢɠɭє ɛɚɪ'єɪɢ ɞɥɹ ɜɯɨɞɭ ɡɚ 
ɪɚɯɭɧɨɤ ɤɨɪɨɬɤɨɝɨ ɤɨɧɬɟɧɬɭ. 

Ʉɨɠɧɚ ɩɥɚɬɮɨɪɦɚ ɦɚє ɫɜɨʀ ɨɫɨɛɥɢɜɨɫɬɿ ɬɚ ɫɩɟɰɢɮɿɤɭ, ɳɨ ɜɢɡɧɚɱɚє, ɹɤ ɧɚɣɤɪɚɳɟ 
ɿɧɬɟɝɪɭɜɚɬɢ UGC ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ. 

ɍ ɬɚɛɥ. 1 ɧɚɜɟɞɟɧɨ ɩɨɪɿɜɧɹɥьɧɢɣ ɚɧɚɥɿɡ ɜɢɤɨɪɢɫɬɚɧɧɹ UGC ɧɚ ɨɫɧɨɜɧɢɯ 
ɩɥɚɬɮɨɪɦɚɯ, ɬɚɤɢɯ ɹɤ IЧstКРrКЦ, TТФTШФ, ВШЮTЮЛО ɬɚ FКМОЛШШФ. ȼɢɞɧɨ, ɳɨ IЧstКРrКЦ ɿ 
TТФTШФ є ɟɮɟɤɬɢɜɧɢɦɢ ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɜɿɡɭɚɥьɧɨ ɩɪɢɜɚɛɥɢɜɨɝɨ ɤɨɧɬɟɧɬɭ, ɹɤɢɣ ɡɚɥɭɱɚє 
ɦɨɥɨɞɭ ɚɭɞɢɬɨɪɿɸ, ɬɨɞɿ ɹɤ ВШЮTЮЛО ɞɨɡɜɨɥɹє ɝɥɢɛɲɟ ɡɚɧɭɪɢɬɢɫɹ ɭ ɬɟɦɢ ɡɚɜɞɹɤɢ 
ɞɟɬɚɥьɧɢɦ ɜɿɞɟɨ. FКМОЛШШФ, ɡɿ ɫɜɨєɸ ɫɬɚɪɲɨɸ ɚɭɞɢɬɨɪɿєɸ, ɞɨɩɨɦɚɝɚє ɫɬɜɨɪɸɜɚɬɢ ɛɿɥьɲ 
ɬɪɢɜɚɥɿ ɜɿɞɧɨɫɢɧɢ ɡ ɤɥɿєɧɬɚɦɢ ɱɟɪɟɡ ɝɪɭɩɢ ɬɚ ɫɬɨɪɿɧɤɢ. ɉɪɚɜɢɥьɧɟ ɪɨɡɭɦɿɧɧɹ ɫɩɟɰɢɮɿɤɢ 
ɜɢɤɨɪɢɫɬɚɧɧɹ UGC ɧɚ ɤɨɠɧɿɣ ɩɥɚɬɮɨɪɦɿ ɞɨɡɜɨɥɹє ɦɚɤɫɢɦɿɡɭɜɚɬɢ ɜɩɥɢɜ ɰьɨɝɨ ɤɨɧɬɟɧɬɭ 
ɧɚ ɚɭɞɢɬɨɪɿɸ ɬɚ ɩɿɞɜɢɳɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ. 
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Ɍɚɛɥɢɰɹ 1 — Ⱥɧɚɥɿɡ ɜɢɤɨɪɢɫɬɚɧɧɹ UGC ɧɚ ɪɿɡɧɢɯ ɩɥɚɬɮɨɪɦɚɯ ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ 

ɉɥɚɬɮɨɪɦɚ 
Ɍɢɩɨɜɢɣ 

ɮɨɪɦɚɬ UGC 
ɐɿɥьɨɜɚ ɚɭɞɢɬɨɪɿɹ 

Ɉɫɨɛɥɢɜɨɫɬɿ 
ɜɢɤɨɪɢɫɬɚɧɧɹ 

UGC 
ȼɩɥɢɜ ɧɚ ɦɚɪɤɟɬɢɧɝ 

Instagram 
Ɏɨɬɨ, ɜɿɞɟɨ, 
ɿɫɬɨɪɿʀ 

Ʉɨɪɢɫɬɭɜɚɱɿ, ɹɤɿ 
ɚɤɬɢɜɧɨ ɜɡɚєɦɨɞɿɸɬь ɡ 
ɜɿɡɭɚɥьɧɢɦ ɤɨɧɬɟɧɬɨɦ, 
ɜɤɥɸɱɚɸɱɢ ɦɨɥɨɞь, 
ɞɨɪɨɫɥɢɯ ɬɚ 
ɩɪɟɞɫɬɚɜɧɢɤɢ ɛɿɡɧɟɫɭ 

ȱɧɬɟɝɪɚɰɿɹ UGC 
ɱɟɪɟɡ ɯɟɲɬɟɝɢ, 
ɤɨɧɤɭɪɫɢ, 
ɜɡɚєɦɨɞɿɸ ɡ 
ɚɭɞɢɬɨɪɿєɸ ɜ 
ɤɨɦɟɧɬɚɪɹɯ ɬɚ 
ɿɫɬɨɪɿɹɯ 

ȼɢɫɨɤɚ ɡɚɥɭɱɟɧɿɫɬь 
ɚɭɞɢɬɨɪɿʀ, 
ɩɿɞɜɢɳɟɧɧɹ ɞɨɜɿɪɢ 
ɞɨ ɛɪɟɧɞɭ ɱɟɪɟɡ 
ɚɜɬɟɧɬɢɱɧɢɣ 
ɤɨɧɬɟɧɬ 

TikTok Ʉɨɪɨɬɤɿ ɜɿɞɟɨ 

Ⱥɭɞɢɬɨɪɿɹ, ɳɨ ɜɿɞɞɚє 
ɩɟɪɟɜɚɝɭ ɞɢɧɚɦɿɱɧɨɦɭ 
ɤɨɧɬɟɧɬɭ ɬɚ ɚɤɬɢɜɧɨ 
ɛɟɪɟ ɭɱɚɫɬь ɭ ɬɪɟɧɞɚɯ ɿ 
ɱɟɥɥɟɧɞɠɚɯ 

ȼɢɤɨɪɢɫɬɚɧɧɹ 
ɬɪɟɧɞɿɜ, 
ɱɟɥɥɟɧɞɠɿɜ, 
ɿɧɬɟɪɚɤɬɢɜɧɢɯ 
ɟɮɟɤɬɿɜ ɞɥɹ 
ɡɚɥɭɱɟɧɧɹ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨ 
ɫɬɜɨɪɟɧɧɹ UGC 

ȼɿɪɭɫɧɢɣ ɟɮɟɤɬ 
ɤɨɧɬɟɧɬɭ, ɲɜɢɞɤɟ 
ɪɨɡɩɨɜɫɸɞɠɟɧɧɹ 
ɿɧɮɨɪɦɚɰɿʀ, 
ɡɪɨɫɬɚɧɧɹ 
ɜɩɿɡɧɚɜɚɧɨɫɬɿ 
ɛɪɟɧɞɭ 

YouTube 
ȼɿɞɟɨ, 
ɤɨɦɟɧɬɚɪɿ 

Ƚɥɹɞɚɱɿ, ɡɚɰɿɤɚɜɥɟɧɿ ɜ 
ɞɨɜɝɨɬɪɢɜɚɥɨɦɭ 
ɤɨɧɬɟɧɬɿ, ɜɤɥɸɱɚɸɱɢ 
ɩɿɞɥɿɬɤɿɜ, ɦɨɥɨɞɢɯ 
ɥɸɞɟɣ ɬɚ ɞɨɪɨɫɥɢɯ, ɚ 
ɬɚɤɨɠ ɛɪɟɧɞɢ, ɹɤɿ 
ɫɬɜɨɪɸɸɬь ɧɚɜɱɚɥьɧɢɣ 
ɿ ɪɨɡɜɚɠɚɥьɧɢɣ 
ɤɨɧɬɟɧɬ 

ȼɢɤɨɪɢɫɬɚɧɧɹ 
UGC ɜ ɨɝɥɹɞɚɯ, 
ɜɿɞɝɭɤɚɯ, 
ɬɭɬɨɪɿɚɥɚɯ; 
ɤɨɦɟɧɬɚɪɿ ɬɚ 
ɜɡɚєɦɨɞɿɹ ɜ 
ɨɛɝɨɜɨɪɟɧɧɹɯ 

Ɂɛɿɥьɲɟɧɧɹ ɞɨɜɿɪɢ 
ɞɨ ɛɪɟɧɞɭ ɱɟɪɟɡ 
ɞɟɬɚɥьɧɿ ɨɝɥɹɞɢ, 
ɡɦɿɰɧɟɧɧɹ 
ɥɨɹɥьɧɨɫɬɿ 
ɚɭɞɢɬɨɪɿʀ 

Facebook 
Ɏɨɬɨ, ɜɿɞɟɨ, 
ɬɟɤɫɬɢ 

Ʉɨɪɢɫɬɭɜɚɱɿ, ɹɤɿ 
ɚɤɬɢɜɧɨ ɛɟɪɭɬь ɭɱɚɫɬь 
ɭ ɫɨɰɿɚɥьɧɢɯ 
ɨɛɝɨɜɨɪɟɧɧɹɯ, 
ɜɤɥɸɱɚɸɱɢ ɞɨɪɨɫɥɢɯ 
ɬɚ ɫɬɚɪɲɭ ɚɭɞɢɬɨɪɿɸ, ɚ 
ɬɚɤɨɠ ɛɪɟɧɞɢ, ɹɤɿ 
ɨɪɿєɧɬɭɸɬьɫɹ ɧɚ 
ɫɬɜɨɪɟɧɧɹ ɫɩɿɥьɧɨɬ 

ɉɨɲɢɪɟɧɧɹ UGC 
ɱɟɪɟɡ ɝɪɭɩɢ, 
ɫɬɨɪɿɧɤɢ, ɩɨɞɿʀ, 
ɤɨɦɟɧɬɚɪɿ 

ɉɿɞɜɢɳɟɧɧɹ 
ɨɛɿɡɧɚɧɨɫɬɿ ɩɪɨ 
ɛɪɟɧɞ ɫɟɪɟɞ 
ɫɬɚɪɲɨʀ ɚɭɞɢɬɨɪɿʀ, 
ɫɬɜɨɪɟɧɧɹ ɤɨɦ'ɸɧɿɬɿ 
ɧɚɜɤɨɥɨ ɛɪɟɧɞɭ 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ 
 

Ɂɜɚɠɚɸɱɢ ɧɚ ɫɩɟɰɢɮɿɤɭ ɤɨɠɧɨʀ ɩɥɚɬɮɨɪɦɢ, UGC ɦɨɠɟ ɧɚɛɭɜɚɬɢ ɪɿɡɧɢɯ ɮɨɪɦ, 
ɳɨ ɞɨɡɜɨɥɹє ɛɪɟɧɞɚɦ ɟɮɟɤɬɢɜɧɨ ɜɡɚєɦɨɞɿɹɬɢ ɡ ɚɭɞɢɬɨɪɿєɸ ɧɚ ɪɿɡɧɢɯ ɪɿɜɧɹɯ. 
Ɂɭɫɬɪɿɱɚɸɬьɫɹ ɬɚɤɿ ɜɢɞɢ UGC: 

1. ȼɿɞɟɨ — ɨɫɧɨɜɧɢɣ ɮɨɪɦɚɬ UGC, ɹɤɢɣ ɨɯɨɩɥɸє ɞɟɦɨɧɫɬɪɚɰɿɸ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɬɨɜɚɪɭ ɚɛɨ ɩɨɫɥɭɝɢ, ɨɩɢɫ ɩɟɪɟɜɚɝ ɿ ɩɟɪɟɞɚɱɭ ɨɫɨɛɢɫɬɢɯ ɟɦɨɰɿɣ. ȼɿɞɟɨ ɦɨɠɟ ɛɭɬɢ 
ɩɪɟɞɫɬɚɜɥɟɧɟ ɭ ɮɨɪɦɚɬɿ ɫɬɨɪɿɫ, RООХs ɚɛɨ ɩɭɛɥɿɤɚɰɿʀ, ɳɨ ɡɚɛɟɡɩɟɱɭє ɜɢɫɨɤɢɣ ɪɿɜɟɧь 
ɜɡɚєɦɨɞɿʀ ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɿɧɬɟɪɟɫɭ ɞɨ ɩɪɨɞɭɤɬɭ. 

2. Ɏɨɬɨ — ɡɨɛɪɚɠɟɧɧɹ ɬɨɜɚɪɭ ɚɛɨ ɩɨɫɥɭɝɢ, ɱɚɫɬɨ ɡ ɜɿɞɦɿɬɤɨɸ ɦɚɝɚɡɢɧɭ ɱɢ 
ɥɨɤɚɰɿʀ. Ɏɨɬɨ ɦɨɠɟ ɛɭɬɢ ɨɩɭɛɥɿɤɨɜɚɧɟ ɭ ɮɨɪɦɚɬɿ ɩɨɫɬɭ ɚɛɨ ɫɬɨɪɿɫ, ɳɨ ɫɩɪɢɹє 
ɩɿɞɜɢɳɟɧɧɸ ɜɩɿɡɧɚɜɚɧɨɫɬɿ ɛɪɟɧɞɭ ɬɚ ɡɛɿɥьɲɟɧɧɸ ɨɯɨɩɥɟɧɧɹ. 

3. ȼɿɞɝɭɤɢ — ɤɨɪɢɫɬɭɜɚɰьɤɿ ɤɨɦɟɧɬɚɪɿ, ɹɤɿ ɜɩɥɢɜɚɸɬь ɧɚ ɫɩɪɢɣɧɹɬɬɹ ɛɪɟɧɞɭ ɬɚ 
ɪɿɲɟɧɧɹ ɩɪɨ ɩɨɤɭɩɤɭ. ȼɿɞɝɭɤɢ ɦɨɠɭɬь ɛɭɬɢ ɪɨɡɦɿɳɟɧɿ ɹɤ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ, ɬɚɤ ɿ ɧɚ 
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ɬɟɦɚɬɢɱɧɢɯ ɮɨɪɭɦɚɯ, ɳɨ ɫɩɪɢɹє ɩɿɞɜɢɳɟɧɧɸ ɞɨɜɿɪɢ ɞɨ ɛɪɟɧɞɭ ɬɚ ɡɛɿɥьɲɟɧɧɸ 
ɤɨɧɜɟɪɫɿʀ. 

4. Ⱥɦɛɚɫɚɞɨɪɫɬɜɨ — ɰɟ ɜɤɥɸɱɚє ɜɫɿ ɜɢɞɢ UGC, ɫɬɜɨɪɟɧɿ ɚɦɛɚɫɚɞɨɪɨɦ ɛɪɟɧɞɭ, 
ɹɤɢɣ ɩɪɟɞɫɬɚɜɥɹє ɤɨɦɩɚɧɿɸ ɫɟɪɟɞ ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ. Ⱥɦɛɚɫɚɞɨɪɢ ɞɟɦɨɧɫɬɪɭɸɬь ɫɜɨɸ 
ɩɪɢɯɢɥьɧɿɫɬь ɞɨ ɩɪɨɞɭɤɰɿʀ ɬɚ ɫɩɪɢɹɸɬь ɩɿɞɜɢɳɟɧɧɸ ɥɨɹɥьɧɨɫɬɿ ɤɥɿєɧɬɿɜ, ɱɚɫɬɨ 
ɨɬɪɢɦɭɸɱɢ ɡɚ ɰɟ ɩɪɢɜɿɥɟʀ (ɬɚɛɥ. 2). 

 
Ɍɚɛɥɢɰɹ 2 — Ɉɩɢɫ ɜɢɞɿɜ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ 

ȼɢɞ ɤɨɧɬɟɧɬɭ Ɉɩɢɫ Ɏɨɪɦɚɬ ɪɨɡɦɿɳɟɧɧɹ Ɉɱɿɤɭɜɚɧɿ ɪɟɡɭɥьɬɚɬɢ 

ȼɿɞɟɨ ɉɨɤɚɡ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɬɨɜɚɪɭ, ɪɨɡɩɨɜɿɞь 
ɩɪɨ ɩɟɪɟɜɚɝɢ ɬɚ 
ɟɦɨɰɿʀ. 

ɋɬɨɪɿɫ, RООХs, 
ɩɭɛɥɿɤɚɰɿɹ 

ȼɢɫɨɤɢɣ ɪɿɜɟɧь ɜɡɚєɦɨɞɿʀ, 
ɩɿɞɜɢɳɟɧɧɹ ɿɧɬɟɪɟɫɭ ɞɨ 
ɩɪɨɞɭɤɬɭ, ɡɛɿɥьɲɟɧɧɹ 
ɤɿɥьɤɨɫɬɿ ɩɿɞɩɢɫɧɢɤɿɜ. 

Ɏɨɬɨ Ɂɨɛɪɚɠɟɧɧɹ ɡ 
ɬɨɜɚɪɨɦ ɚɛɨ 
ɩɨɫɥɭɝɨɸ, ɡ 
ɜɿɞɦɿɬɤɨɸ ɦɚɝɚɡɢɧɭ 
ɱɢ ɥɨɤɚɰɿєɸ. 

ɉɨɫɬ ɚɛɨ ɫɬɨɪɿɫ ɭ 
ɫɨɰɦɟɪɟɠɿ 

ɋɟɪɟɞɧɿɣ ɪɿɜɟɧь ɜɡɚєɦɨɞɿʀ, 
ɩɿɞɜɢɳɟɧɧɹ ɜɩɿɡɧɚɜɚɧɨɫɬɿ 
ɛɪɟɧɞɭ, ɡɛɿɥьɲɟɧɧɹ 
ɨɯɨɩɥɟɧɧɹ. 

ȼɿɞɝɭɤɢ Ʉɨɪɢɫɬɭɜɚɰьɤɿ 
ɤɨɦɟɧɬɚɪɿ, ɳɨ 
ɫɬɜɨɪɸɸɬь ɞɨɜɿɪɭ ɬɚ 
ɚɜɬɨɪɢɬɟɬ. 

ɋɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ, 
ɬɟɦɚɬɢɱɧɿ ɮɨɪɭɦɢ 

ɉɿɞɜɢɳɟɧɧɹ ɞɨɜɿɪɢ ɞɨ 
ɛɪɟɧɞɭ, ɡɛɿɥьɲɟɧɧɹ ɤɨɧɜɟɪɫɿʀ, 
ɫɨɰɿɚɥьɧɟ ɩɿɞɬɜɟɪɞɠɟɧɧɹ 
ɹɤɨɫɬɿ ɩɪɨɞɭɤɬɭ. 

Ⱥɦɛɚɫɚɞɨɪɫɬɜɨ ɉɪɢɪɨɞɧɢɣ ɤɨɧɬɟɧɬ, 
ɫɬɜɨɪɟɧɢɣ 
ɚɦɛɚɫɚɞɨɪɚɦɢ, ɹɤɿ 
ɩɪɨɫɭɜɚɸɬь ɛɪɟɧɞ 
ɫɟɪɟɞ ɫɜɨєʀ ɚɭɞɢɬɨɪɿʀ 

ɋɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ, 
ɨɫɨɛɢɫɬɿ ɛɥɨɝɢ 

ɉɿɞɜɢɳɟɧɧɹ ɥɨɹɥьɧɨɫɬɿ 
ɤɥɿєɧɬɿɜ, ɡɛɿɥьɲɟɧɧɹ 
ɩɪɨɞɚɠɿɜ, ɞɨɜɝɨɬɪɢɜɚɥɚ 
ɫɩɿɜɩɪɚɰɹ ɡ ɚɦɛɚɫɚɞɨɪɚɦɢ. 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ 
 
ȼɿɞɟɨ, ɡɚɜɞɹɤɢ ɫɜɨʀɣ ɜɿɡɭɚɥьɧɿɣ ɩɪɢɜɚɛɥɢɜɨɫɬɿ, ɡɚɡɜɢɱɚɣ ɡɚɛɟɡɩɟɱɭє ɜɢɫɨɤɢɣ 

ɪɿɜɟɧь ɜɡɚєɦɨɞɿʀ, ɬɨɞɿ ɹɤ ɜɿɞɝɭɤɢ ɬɚ ɚɦɛɚɫɚɞɨɪɫɬɜɨ ɛɿɥьɲɟ ɫɩɪɹɦɨɜɚɧɿ ɧɚ ɩɿɞɜɢɳɟɧɧɹ 
ɞɨɜɿɪɢ ɬɚ ɚɜɬɨɪɢɬɟɬɭ ɛɪɟɧɞɭ.  

Ɂ ɨɝɥɹɞɭ ɧɚ ɡɪɨɫɬɚɧɧɹ ɩɨɩɭɥɹɪɧɨɫɬɿ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ, ɛɪɟɧɞɢ ɬɚ ɪɿɡɧɿ 
ɩɿɞɩɪɢєɦɫɬɜɚ ɜɫɟ ɱɚɫɬɿɲɟ ɡɜɟɪɬɚɸɬьɫɹ ɞɨ ɛɥɨɝɟɪɿɜ ɿ ɤɨɧɬɟɧɬ-ɦɟɣɤɟɪɿɜ ɡ ɩɪɨɩɨɡɢɰɿɹɦɢ 
ɫɩɿɜɩɪɚɰɿ. ɐɟ ɨɫɨɛɥɢɜɨ ɜɢɝɿɞɧɨ ɜ ɪɚɦɤɚɯ ɛɚɪɬɟɪɧɢɯ ɭɝɨɞ, ɞɟ ɤɨɦɩɚɧɿʀ ɨɬɪɢɦɭɸɬь 
ɚɜɬɟɧɬɢɱɧɢɣ ɤɨɧɬɟɧɬ, ɚ ɬɜɨɪɰɿ — ɬɨɜɚɪɢ ɚɛɨ ɩɨɫɥɭɝɢ ɜ ɨɛɦɿɧ ɧɚ ɫɜɨɸ ɪɨɛɨɬɭ. 
ɋɩɿɜɩɪɚɰɹ ɦɨɠɟ ɜɿɞɛɭɜɚɬɢɫɹ ɜ ɤɿɥьɤɨɯ ɮɨɪɦɚɬɚɯ: 

1. ɉɪɢɪɨɞɧɢɣ UGC —  ɤɨɧɬɟɧɬ, ɫɬɜɨɪɟɧɢɣ ɛɥɨɝɟɪɚɦɢ ɛɟɡ ɩɪɹɦɢɯ ɜɤɚɡɿɜɨɤ 
ɜɿɞ ɛɪɟɧɞɭ, ɹɤɢɣ ɜɢɝɥɹɞɚє ɦɚɤɫɢɦɚɥьɧɨ ɩɪɢɪɨɞɧɨ. ȼɨɧɢ ɞɿɥɹɬьɫɹ ɦɚɬɟɪɿɚɥɚɦɢ ɩɪɨ 
ɩɪɨɞɭɤɬ, ɹɤɢɣ ʀɦ ɫɩɪɚɜɞɿ ɩɨɞɨɛɚєɬьɫɹ, ɳɨ ɩɪɢɜɚɛɥɸє ɭɜɚɝɭ ʀɯɧɿɯ ɩɿɞɩɢɫɧɢɤɿɜ. ɐɟ 
ɧɚɣɛɿɥьɲ ɚɜɬɟɧɬɢɱɧɢɣ ɬɢɩ ɤɨɧɬɟɧɬɭ, ɹɤɢɣ ɜɢɤɥɢɤɚє ɜɢɫɨɤɭ ɞɨɜɿɪɭ ɚɭɞɢɬɨɪɿʀ. 

2. Ȼɚɪɬɟɪ  — ɛɪɟɧɞ ɧɚɞɚє ɛɥɨɝɟɪɭ ɬɨɜɚɪ ɱɢ ɩɨɫɥɭɝɭ ɜ ɨɛɦɿɧ ɧɚ ɪɟɤɥɚɦɭ ɚɛɨ 
ɡɝɚɞɤɭ ɜ ɤɨɧɬɟɧɬɿ. Ɍɚɤɢɣ ɩɿɞɯɿɞ ɜɢɝɿɞɧɢɣ ɞɥɹ ɨɛɨɯ ɫɬɨɪɿɧ: ɛɥɨɝɟɪ ɨɬɪɢɦɭє ɩɪɨɞɭɤɬ, ɚ 
ɤɨɦɩɚɧɿɹ — ɤɨɧɬɟɧɬ ɿ ɪɟɤɥɚɦɧɟ ɨɯɨɩɥɟɧɧɹ ɫɟɪɟɞ ɚɭɞɢɬɨɪɿʀ ɛɥɨɝɟɪɚ. 

3. Ʉɪɟɚɬɢɜɧɢɣ ɩɿɞɯɿɞ ɡɚ ɛɨɧɭɫɢ —  ɛɥɨɝɟɪɢ ɦɨɠɭɬь ɫɬɜɨɪɸɜɚɬɢ ɤɨɧɬɟɧɬ ɧɚ 
ɡɚɦɨɜɥɟɧɧɹ, ɡɚɫɬɨɫɨɜɭɸɱɢ ɤɪɟɚɬɢɜɧɿɫɬь, ɡɚ ɳɨ ɨɬɪɢɦɭɸɬь ɛɨɧɭɫɢ, ɡɧɢɠɤɢ ɚɛɨ ɿɧɲɿ 
ɜɢɧɚɝɨɪɨɞɢ ɜɿɞ ɛɪɟɧɞɭ. ɐɟ ɦɨɠɟ ɜɤɥɸɱɚɬɢ ɪɨɡɪɨɛɤɭ ɨɪɢɝɿɧɚɥьɧɢɯ ɿɞɟɣ ɞɥɹ ɪɟɤɥɚɦɧɢɯ 
ɤɚɦɩɚɧɿɣ ɚɛɨ ɫɬɜɨɪɟɧɧɹ ɤɨɧɬɟɧɬɭ ɞɥɹ ɜɢɤɨɪɢɫɬɚɧɧɹ ɛɪɟɧɞɨɦ ɧɚ ɪɿɡɧɢɯ ɩɥɚɬɮɨɪɦɚɯ 
(ɬɚɛɥ. 3). 
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Ɍɚɛɥɢɰɹ 3 —  Ɏɨɪɦɚɬɢ ɫɩɿɜɩɪɚɰɿ 
Ɏɨɪɦɚɬ 

ɫɩɿɜɩɪɚɰɿ 
Ɉɩɢɫ Ɉɱɿɤɭɜɚɧɿ ɪɟɡɭɥьɬɚɬɢ 

ɉɪɢɪɨɞɧɢɣ 
UGC 

Ȼɥɨɝɟɪ ɫɬɜɨɪɸє ɤɨɧɬɟɧɬ ɧɚ ɨɫɧɨɜɿ 
ɳɢɪɨɝɨ ɿɧɬɟɪɟɫɭ ɞɨ ɩɪɨɞɭɤɬɭ. 

ȼɢɫɨɤɚ ɞɨɜɿɪɚ ɚɭɞɢɬɨɪɿʀ, ɡɛɿɥьɲɟɧɧɹ 
ɜɩɿɡɧɚɜɚɧɨɫɬɿ ɛɪɟɧɞɭ, ɨɪɝɚɧɿɱɧɟ 
ɨɯɨɩɥɟɧɧɹ. 

Ȼɚɪɬɟɪ Ȼɪɟɧɞ ɧɚɞɚє ɬɨɜɚɪ ɚɛɨ ɩɨɫɥɭɝɭ ɜ 
ɨɛɦɿɧ ɧɚ ɪɟɤɥɚɦɭ ɱɢ ɡɝɚɞɤɭ. 

ȼɡɚєɦɨɜɢɝɿɞɧɢɣ ɨɛɦɿɧ, ɡɛɿɥьɲɟɧɧɹ 
ɤɿɥьɤɨɫɬɿ ɤɨɧɬɟɧɬɭ ɩɪɨ ɛɪɟɧɞ, 
ɡɪɨɫɬɚɧɧɹ ɿɧɬɟɪɟɫɭ ɞɨ ɩɪɨɞɭɤɬɭ. 

Ʉɪɟɚɬɢɜɧɢɣ 
ɩɿɞɯɿɞ ɡɚ 
ɛɨɧɭɫɢ 

Ȼɥɨɝɟɪɢ ɫɬɜɨɪɸɸɬь ɤɨɧɬɟɧɬ ɧɚ 
ɡɚɦɨɜɥɟɧɧɹ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ 
ɤɪɟɚɬɢɜɧɨɝɨ ɩɿɞɯɨɞɭ, ɨɬɪɢɦɭɸɱɢ 
ɛɨɧɭɫɢ. 

Ɂɚɥɭɱɟɧɧɹ ɧɨɜɨʀ ɚɭɞɢɬɨɪɿʀ, 
ɩɿɞɜɢɳɟɧɧɹ ɹɤɨɫɬɿ ɤɨɧɬɟɧɬɭ, 
ɡɦɿɰɧɟɧɧɹ ɞɨɜɝɨɫɬɪɨɤɨɜɢɯ ɜɿɞɧɨɫɢɧ ɡ 
ɛɪɟɧɞɨɦ. 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ 
 

Ȼɪɟɧɞ Eva ɧɚ ɪɟɝɭɥɹɪɧɿɣ ɨɫɧɨɜɿ ɫɩɿɜɩɪɚɰɸє ɡ ɤɨɧɬɟɧɬ-ɤɪɟɚɬɨɪɚɦɢ, ɚɤɬɢɜɧɨ 
ɡɚɥɭɱɚɸɱɢ ʀɯ ɞɨ ɫɬɜɨɪɟɧɧɹ UGC. Ʉɨɠɧɚ ɞɪɭɝɚ-ɬɪɟɬɹ ɩɭɛɥɿɤɚɰɿɹ ɜ ʀɯɧɿɯ ɫɨɰɿɚɥьɧɢɯ 
ɦɟɪɟɠɚɯ є ɨɝɥɹɞɨɦ ɩɟɜɧɨʀ ɩɪɨɞɭɤɰɿʀ ɚɛɨ ɞɟɦɨɧɫɬɪɚɰɿєɸ ʀʀ ɜɢɤɨɪɢɫɬɚɧɧɹ (ɪɢɫ. 4). 

 

 
 

Ɋɢɫɭɧɨɤ 4 – Ɂɚɤɥɢɤ ɞɨ ɫɩɿɜɩɪɚɰɿ ɡ ɛɪɟɧɞɨɦ «Eva» 
 
Ⱥɧɚɥɿɡ ɤɨɧɬɟɧɬɭ ɫɜɿɞɱɢɬь, ɳɨ ɜɿɞɟɨ ɮɨɪɦɚɬɭ Reels є ɨɫɨɛɥɢɜɨ ɩɨɩɭɥɹɪɧɢɦɢ 

ɫɟɪɟɞ ɚɭɞɢɬɨɪɿʀ. ɇɚɩɪɢɤɥɚɞ, ɨɫɬɚɧɧɿ ɜɿɞɟɨ ɛɪɟɧɞɭ ɡɿɛɪɚɥɢ ɡɧɚɱɧɭ ɤɿɥьɤɿɫɬь ɩɟɪɟɝɥɹɞɿɜ: 
100 000, 127 000 ɿ 97 100 ɩɟɪɟɝɥɹɞɿɜ. Ʉɪɿɦ ɬɨɝɨ, ɫɬɚɛɿɥьɧɨ ɫɩɨɫɬɟɪɿɝɚєɬьɫɹ ɚɤɬɢɜɧɚ 
ɜɡɚєɦɨɞɿɹ ɡ ɤɨɧɬɟɧɬɨɦ ɭ ɜɢɝɥɹɞɿ 200-300 ɤɨɦɟɧɬɚɪɿɜ ɩɿɞ ɜɿɞɟɨ. ɐɟ ɜɤɚɡɭє ɧɚ ɜɢɫɨɤɢɣ 
ɪɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ ɚɭɞɢɬɨɪɿʀ. 
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Ⱥɧɚɥɿɡ ɤɨɧɬɟɧɬɭ ɜɿɞ ɤɪɟɚɬɨɪɿɜ ɩɨɤɚɡɭє, ɳɨ ɧɟ ɤɿɥьɤɿɫɬь ʀɯ ɩɿɞɩɢɫɧɢɤɿɜ ɜɢɡɧɚɱɚє 
ɭɫɩɿɯ, ɚ ɡɞɚɬɧɿɫɬь ɹɤɿɫɧɨ ɬɚ ɰɿɤɚɜɨ ɩɨɞɚɬɢ ɦɚɬɟɪɿɚɥ. ɋɚɦɟ ɬɨɦɭ EЯК ɪɨɛɢɬь ɚɤɰɟɧɬ ɧɚ 
ɜɦɿɧɧɹɯ ɿ ɬɜɨɪɱɢɯ ɧɚɜɢɱɤɚɯ ɤɨɧɬɟɧɬ-ɤɪɟɚɬɨɪɿɜ, ɳɨ ɞɨɡɜɨɥɹє ɛɪɟɧɞɭ ɞɨɫɹɝɚɬɢ 
ɦɚɤɫɢɦɚɥьɧɨɝɨ ɨɯɨɩɥɟɧɧɹ ɬɚ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ. 

Ɉɫɨɛɥɢɜɭ ɭɜɚɝɭ ɛɭɥɨ ɡɜɟɪɧɭɬɨ ɧɚ TТФTШФ ɛɪɟɧɞɭ EVA, ɨɫɤɿɥьɤɢ ɬɚɦ 
ɩɭɛɥɿɤɭɸɬьɫɹ ɜɿɞɟɨ ɜɢɤɥɸɱɧɨ ɮɨɪɦɚɬɭ UGC. Ɉɫь ɤɿɥьɤɚ ɤɥɸɱɨɜɢɯ ɦɨɦɟɧɬɿɜ, ɹɤɿ ɜɚɪɬɨ 
ɜɢɞɿɥɢɬɢ (ɪɢɫ. 5). 

 
 

Ɋɢɫɭɧɨɤ 5 – ɋɤɪɿɧɲɨɬ ɫɬɨɪɿɧɤɢ Eva ɜ ɌikTok 
 

ɉɨ-ɩɟɪɲɟ, ɜɢɫɨɤɢɣ ɪɿɜɟɧь ɜɡɚєɦɨɞɿʀ ɡ ɤɨɧɬɟɧɬɨɦ: ɧɚɣɩɨɩɭɥɹɪɧɿɲɿ ɜɿɞɟɨ ɡɿɛɪɚɥɢ 
ɩɨɧɚɞ 1,7 ɦɿɥьɣɨɧɿɜ ɩɟɪɟɝɥɹɞɿɜ, ɳɨ ɫɜɿɞɱɢɬь ɩɪɨ ɜɢɫɨɤɢɣ ɪɿɜɟɧь ɡɚɥɭɱɟɧɨɫɬɿ ɚɭɞɢɬɨɪɿʀ. 
ɐɟ ɩɿɞɤɪɟɫɥɸє ɫɢɥɭ ɜɿɞɟɨ ɹɤ ɮɨɪɦɚɬɭ UGC, ɨɫɨɛɥɢɜɨ ɤɨɥɢ ɤɨɧɬɟɧɬ ɫɬɨɫɭєɬьɫɹ 
ɨɫɨɛɢɫɬɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ ɚɛɨ ɨɝɥɹɞɿɜ ɬɨɜɚɪɿɜ. ȼɿɞɟɨ, ɜ ɹɤɢɯ ɨɛɝɨɜɨɪɸɸɬьɫɹ ɬɨɜɚɪɢ, ɹɤɿ 
ɧɟ ɪɟɤɨɦɟɧɞɭɸɬь ɤɭɩɭɜɚɬɢ ɜ EVA, ɬɚɤɨɠ ɡɿɛɪɚɥɢ ɜɟɥɢɤɭ ɤɿɥьɤɿɫɬь ɩɟɪɟɝɥɹɞɿɜ, ɳɨ 
ɜɤɚɡɭє ɧɚ ɿɧɬɟɪɟɫ ɚɭɞɢɬɨɪɿʀ ɞɨ ɱɟɫɧɢɯ ɿ ɜɿɞɤɪɢɬɢɯ ɨɝɥɹɞɿɜ, ɚ ɬɚɤɨɠ ɞɨ ɿɧɬɪɢɝɭɸɱɢɯ 
ɡɚɝɨɥɨɜɤɿɜ. 

ɉɨ-ɞɪɭɝɟ, ɬɟɦɚɬɢɱɧɚ ɫɩɪɹɦɨɜɚɧɿɫɬь ɤɨɧɬɟɧɬɭ ɨɯɨɩɥɸє ɪɿɡɧɿ ɬɟɦɢ, ɬɚɤɿ ɹɤ ɨɝɥɹɞɢ 
ɩɪɨɞɭɤɬɿɜ, ɪɨɡɿɝɪɚɲɿ, ɧɨɜɢɧɤɢ ɛɪɟɧɞɿɜ, ɩɨɪɚɞɢ ɳɨɞɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɤɨɫɦɟɬɢɤɢ ɬɚ 
ɪɟɤɨɦɟɧɞɚɰɿʀ, ɳɨ ɫɩɪɢɹє ɪɿɡɧɨɦɚɧɿɬɧɨɫɬɿ ɬɚ ɭɬɪɢɦɚɧɧɸ ɿɧɬɟɪɟɫɭ ɪɿɡɧɢɯ ɫɟɝɦɟɧɬɿɜ 
ɚɭɞɢɬɨɪɿʀ. ȼɿɞɟɨ, ɩɨɜ’ɹɡɚɧɿ ɡ ɭɤɪɚʀɧɫьɤɢɦɢ ɛɪɟɧɞɚɦɢ ɚɛɨ ɨɫɨɛɢɫɬɢɦɢ ɪɟɤɨɦɟɧɞɚɰɿɹɦɢ, 
ɬɚɤɨɠ ɨɬɪɢɦɚɥɢ ɛɚɝɚɬɨ ɩɟɪɟɝɥɹɞɿɜ, ɳɨ ɜɤɚɡɭє ɧɚ ɜɚɠɥɢɜɿɫɬь ɥɨɤɚɥьɧɨɝɨ ɤɨɧɬɟɧɬɭ ɬɚ 
ɬɟɦ, ɹɤɿ ɪɟɡɨɧɭɸɬь ɿɡ ɚɭɞɢɬɨɪɿєɸ. 

ɉɨ-ɬɪɟɬє, ɜɢɤɨɪɢɫɬɚɧɧɹ ɚɦɛɚɫɚɞɨɪɿɜ ɬɚ ɥɿɞɟɪɿɜ ɞɭɦɨɤ. ȼɿɞɟɨ, ɞɟ ɡɧɿɦɚɸɬьɫɹ 
ɥɿɞɟɪɢ ɞɭɦɨɤ ɚɛɨ ɚɦɛɚɫɚɞɨɪɢ ɛɪɟɧɞɭ, ɹɤ ɩɪɚɜɢɥɨ, ɦɚɸɬь ɜɢɫɨɤɭ ɤɿɥьɤɿɫɬь ɩɟɪɟɝɥɹɞɿɜ, 
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ɳɨ ɫɜɿɞɱɢɬь ɩɪɨ ɟɮɟɤɬɢɜɧɿɫɬь ɡɚɥɭɱɟɧɧɹ ɜɿɞɨɦɢɯ ɨɫɿɛ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɜɩɿɡɧɚɜɚɧɨɫɬɿ 
ɛɪɟɧɞɭ ɬɚ ɞɨɜɿɪɢ ɞɨ ɧьɨɝɨ. 

ɉɨ-ɱɟɬɜɟɪɬɟ, ɤɨɧɜɟɪɫɿɣɧɢɣ ɩɨɬɟɧɰɿɚɥ ɜɿɞɟɨ ɡ ɚɤɰɿɹɦɢ ɬɚ ɪɨɡɿɝɪɚɲɚɦɢ. ɏɨɱɚ ɜɨɧɢ 
ɦɚɸɬь ɦɟɧɲɭ ɤɿɥьɤɿɫɬь ɩɟɪɟɝɥɹɞɿɜ ɭ ɩɨɪɿɜɧɹɧɧɿ ɡ ɨɝɥɹɞɚɦɢ ɩɪɨɞɭɤɰɿʀ, ɜɨɧɢ ɦɨɠɭɬь 
ɜɿɞɿɝɪɚɜɚɬɢ ɤɥɸɱɨɜɭ ɪɨɥь ɭ ɡɚɥɭɱɟɧɧɿ ɧɨɜɢɯ ɤɥɿєɧɬɿɜ ɬɚ ɩɿɞɜɢɳɟɧɧɿ ɥɨɹɥьɧɨɫɬɿ 
ɿɫɧɭɸɱɢɯ. ɇɚɩɪɢɤɥɚɞ, ɜɿɞɟɨ ɡ ɪɨɡɿɝɪɚɲɟɦ ɨɬɪɢɦɚɥɨ ɦɟɧɲɟ ɩɟɪɟɝɥɹɞɿɜ (ɛɥɢɡьɤɨ 3000), 
ɚɥɟ ɦɨɠɟ ɫɩɪɢɹɬɢ ɩɿɞɜɢɳɟɧɧɸ ɭɱɚɫɬɿ ɚɭɞɢɬɨɪɿʀ ɜ ɚɤɬɢɜɧɨɫɬɹɯ ɛɪɟɧɞɭ. 

ȼɿɞɤɪɢɬɿ ɣ ɱɟɫɧɿ ɨɝɥɹɞɢ ɩɪɨɞɭɤɬɿɜ, ɹɤ-ɨɬ ɬɿ, ɳɨ ɧɟ ɪɟɤɨɦɟɧɞɭɸɬь ɩɟɜɧɿ ɬɨɜɚɪɢ, 
ɩɿɞɜɢɳɭɸɬь ɞɨɜɿɪɭ ɞɨ ɛɪɟɧɞɭ, ɨɫɤɿɥьɤɢ ɩɨɤɚɡɭɸɬь, ɳɨ ɤɨɦɩɚɧɿɹ ɰɿɧɭє ɱɟɫɧɿɫɬь ɿ ɝɨɬɨɜɚ 
ɝɨɜɨɪɢɬɢ ɩɪɨ ɫɜɨʀ ɧɟɞɨɥɿɤɢ. 

Ʉɨɧɬɟɧɬ, ɫɬɜɨɪɟɧɢɣ ɤɨɪɢɫɬɭɜɚɱɚɦɢ ɬɚ ɥɿɞɟɪɚɦɢ ɞɭɦɨɤ, ɜɿɞɿɝɪɚє ɜɢɪɿɲɚɥьɧɭ ɪɨɥь 
ɭ ɩɨɛɭɞɨɜɿ ɭɫɩɿɲɧɨʀ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɫɬɪɚɬɟɝɿʀ ɜ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ. Ȼɪɟɧɞ EVA 
ɟɮɟɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭє UGC ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɲɢɪɨɤɨʀ ɚɭɞɢɬɨɪɿʀ, ɩɿɞɜɢɳɟɧɧɹ ɞɨɜɿɪɢ ɬɚ 
ɪɨɡɲɢɪɟɧɧɹ ɫɜɨєʀ ɩɪɢɫɭɬɧɨɫɬɿ ɜ ɰɢɮɪɨɜɨɦɭ ɩɪɨɫɬɨɪɿ. ɐɟ ɩɿɞɤɪɟɫɥɸє ɡɧɚɱɟɧɧɹ UGC ɹɤ 
ɿɧɫɬɪɭɦɟɧɬɭ ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɚɜɬɟɧɬɢɱɧɨɝɨ ɡɜ'ɹɡɤɭ ɡ ɚɭɞɢɬɨɪɿєɸ ɬɚ ɩɿɞɜɢɳɟɧɧɹ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɡɭɫɢɥь. 

ȱɧɲɢɣ ɜɢɞ ɫɩɿɜɩɪɚɰɿ ɩɨɥɹɝɚє ɜ ɬɨɦɭ, ɳɨ ɛɪɟɧɞɢ ɨɫɨɛɢɫɬɨ ɡɚɩɪɨɲɭɸɬь ɤɨɧɬɟɧɬ-
ɤɪɟɚɬɨɪɿɜ ɬɚ ɛɥɨɝɟɪɿɜ ɞɨ ɫɩɿɜɩɪɚɰɿ. ɐɟ ɦɨɠɟ ɜɤɥɸɱɚɬɢ ɩɪɹɦɭ ɤɨɦɭɧɿɤɚɰɿɸ ɡ ɜɩɥɢɜɨɜɢɦɢ 
ɨɫɨɛɚɦɢ, ɞɟ ɛɪɟɧɞɢ ɩɪɨɩɨɧɭɸɬь ʀɦ ɫɬɜɨɪɢɬɢ ɤɨɧɬɟɧɬ ɧɚ ɡɚɦɨɜɥɟɧɧɹ ɚɛɨ ɜɡɹɬɢ ɭɱɚɫɬь ɭ 
ɫɩɟɰɿɚɥьɧɢɯ ɤɚɦɩɚɧɿɹɯ.  

Ʉɨɦɩɚɧɿɹ «ȿ-Ȼɨɫɿ ɫɭɲɿ»  ɚɤɬɢɜɧɨ ɡɜɟɪɬɚєɬьɫɹ ɞɨ ɤɨɧɬɟɧɬ-ɤɪɟɚɬɨɪɿɜ, ɩɪɨɩɨɧɭɸɱɢ 
ʀɦ ɫɜɨɸ ɩɪɨɞɭɤɰɿɸ ɧɚ ɛɚɪɬɟɪɧɿɣ ɨɫɧɨɜɿ (ɪɢɫ. 6).  
 

 
Ɋɢɫɭɧɨɤ 6 – Ɂɚɩɪɨɲɟɧɧɹ ɪɟɫɬɨɪɚɧɭ «ȿ-Ȼɨɫɿ ɫɭɲɿ» ɞɨ ɫɩɿɜɩɪɚɰɿ ɤɨɧɬɟɧɬ-ɤɪɟɚɬɨɪɚ 

 
ɐɟ ɜɡɚєɦɨɜɢɝɿɞɧɟ ɪɿɲɟɧɧɹ, ɹɤɟ ɡɚɛɟɡɩɟɱɭє ɤɨɦɩɚɧɿʀ ɛɟɡɤɨɲɬɨɜɧɭ ɪɟɤɥɚɦɭ, ɚ 

ɤɨɧɬɟɧɬ-ɤɪɟɚɬɨɪɚɦ - ɦɨɠɥɢɜɿɫɬь ɫɩɪɨɛɭɜɚɬɢ ɧɨɜɢɣ ɩɪɨɞɭɤɬ. Ɍɚɤɨɠ ɰɟ ɫɬɜɨɪɸє 
ɜɪɚɠɟɧɧɹ, ɳɨ ɩɪɨɞɭɤɰɿɹ E-ɛɨɫɿ ɫɭɲɿ є ɦɚɫɨɜɨ ɩɨɩɭɥɹɪɧɨɸ ɿ ɜɢɤɨɪɢɫɬɨɜɭєɬьɫɹ ɲɢɪɨɤɢɦ 
ɤɨɥɨɦ ɥɸɞɟɣ, ɳɨ ɩɿɞɜɢɳɭє ɞɨɜɿɪɭ ɞɨ ɛɪɟɧɞɭ. 

Ɉɫɤɿɥьɤɢ ʀɯ ɩɪɨɞɭɤɬ ɨɪɿєɧɬɨɜɚɧɢɣ ɧɚ ɲɢɪɨɤɭ ɚɭɞɢɬɨɪɿɸ, ɜɨɧɢ ɡɚɩɪɨɲɭɸɬь ɞɨ 
ɫɩɿɜɩɪɚɰɿ ɥɸɞɟɣ ɪɿɡɧɢɯ ɩɪɨɮɟɫɿɣ ɬɚ ɿɧɬɟɪɟɫɿɜ, ɳɨ ɞɨɡɜɨɥɹє ɨɯɨɩɢɬɢ ɦɚɤɫɢɦɚɥьɧɭ 
ɤɿɥьɤɿɫɬь ɩɨɬɟɧɰɿɣɧɢɯ ɫɩɨɠɢɜɚɱɿɜ. Ɍɚɤɢɣ ɩɿɞɯɿɞ ɞɨɡɜɨɥɹє ɛɪɟɧɞɚɦ ɤɪɚɳɟ ɤɨɧɬɪɨɥɸɜɚɬɢ 
ɹɤɿɫɬь ɿ ɬɨɧ ɤɨɧɬɟɧɬɭ, ɚ ɬɚɤɨɠ ɡɚɛɟɡɩɟɱɭє ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɩɿɞɯɿɞ ɞɨ ɤɨɠɧɨɝɨ ɤɪɟɚɬɨɪɚ. 



Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 8, № 3, 2024 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

Є. Ʉɨɧɚɤ. ȼɩɥɢɜ ɤɨɪɢɫɬɭɜɚɰьɤɨɝɨ ɤɨɧɬɟɧɬɭ ɧɚ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɭ ɜ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ 
 

93 

 

Ʉɪɿɦ ɬɨɝɨ, ɨɫɨɛɢɫɬɟ ɡɚɩɪɨɲɟɧɧɹ ɫɬɜɨɪɸє ɛɿɥьɲ ɦɿɰɧɿ ɜɿɞɧɨɫɢɧɢ ɦɿɠ ɛɪɟɧɞɨɦ ɿ ɤɨɧɬɟɧɬ-
ɤɪɟɚɬɨɪɨɦ, ɳɨ ɦɨɠɟ ɩɪɢɡɜɟɫɬɢ ɞɨ ɞɨɜɝɨɫɬɪɨɤɨɜɢɯ ɩɚɪɬɧɟɪɫɬɜ ɿ ɩɨɫɢɥɟɧɧɹ ɥɨɹɥьɧɨɫɬɿ 
ɚɭɞɢɬɨɪɿʀ. 

E-ɛɨɫɿ ɫɭɲɿ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɟɮɟɤɬɢɜɧɭ ɫɬɪɚɬɟɝɿɸ ɩɪɨɫɭɜɚɧɧɹ ɫɜɨɝɨ ɛɪɟɧɞɭ 
ɱɟɪɟɡ ɫɩɿɜɩɪɚɰɸ ɡ ɪɿɡɧɨɦɚɧɿɬɧɢɦɢ ɤɨɧɬɟɧɬ-ɤɪɟɚɬɨɪɚɦɢ ɬɚ ɛɥɨɝɟɪɚɦɢ.  

Ʉɨɠɧɨɝɨ ɞɧɹ ɧɚ ɫɬɨɪɿɧɤɚɯ E-ɛɨɫɿ ɫɭɲɿ ɜɢɯɨɞɹɬь ɧɨɜɿ ɜɿɞɟɨ, ɡɧɹɬɿ ɧɚ ɛɚɪɬɟɪɧɿɣ 
ɨɫɧɨɜɿ, ɳɨ ɞɨɡɜɨɥɹє ɛɪɟɧɞɭ ɫɬɜɨɪɸɜɚɬɢ ɜɪɚɠɟɧɧɹ ɩɨɫɬɿɣɧɨʀ ɚɤɬɢɜɧɨɫɬɿ ɿ ɡɚɰɿɤɚɜɥɟɧɨɫɬɿ 
ɡ ɛɨɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ (ɪɢɫ.7).  

              

Ɋɢɫɭɧɨɤ 7 – ɋɤɪɿɧɲɨɬ ɫɬɨɪɿɧɤɢ «ȿ-Ȼɨɫɿ ɫɭɲɿ»  ɜ Instagram 
 

ɐɟ ɫɬɪɚɬɟɝɿɹ ɦɚɫɨɜɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ, ɹɤɚ ɫɩɪɢɹє ɮɨɪɦɭɜɚɧɧɸ ɩɨɡɢɬɢɜɧɨɝɨ ɿɦɿɞɠɭ 
ɛɪɟɧɞɭ. ɉɪɟɞɫɬɚɜɥɟɧɢɣ ɩɪɢɤɥɚɞ ɤɨɧɬɟɧɬɭ, ɹɤɢɣ ɜɢɤɨɪɢɫɬɨɜɭє ɩɪɨɮɿɥь ɪɟɫɬɨɪɚɧɭ ȿ-Ȼɨɫɿ 
ɜ IЧstКРrКЦ, є ɹɫɤɪɚɜɢɦ ɡɪɚɡɤɨɦ UGC ɿ ɣɨɝɨ ɜɩɥɢɜɭ ɧɚ ɦɚɪɤɟɬɢɧɝ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ. 
ɇɚ ɩɪɨɮɿɥɿ ɜɢɞɧɨ, ɳɨ ɪɟɫɬɨɪɚɧ ɚɤɬɢɜɧɨ ɡɚɥɭɱɚє ɤɨɪɢɫɬɭɜɚɱɿɜ ɱɟɪɟɡ ɪɿɡɧɨɦɚɧɿɬɧɿ ɮɨɪɦɢ 
ɜɡɚєɦɨɞɿʀ, ɡɨɤɪɟɦɚ ɤɨɧɤɭɪɫɢ, ɚɧɨɧɫɢ ɧɨɜɢɯ ɫɬɪɚɜ ɬɚ ɫɩɟɰɿɚɥьɧɿ ɩɪɨɩɨɡɢɰɿʀ. ɐɟ ɫɬɢɦɭɥɸє 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɫɬɜɨɪɸɜɚɬɢ ɜɥɚɫɧɢɣ ɤɨɧɬɟɧɬ, ɩɨɜ'ɹɡɚɧɢɣ ɿɡ ɪɟɫɬɨɪɚɧɨɦ, ɳɨ, ɜ ɫɜɨɸ ɱɟɪɝɭ, 
ɩɿɞɜɢɳɭє ɡɚɥɭɱɟɧɿɫɬь ɚɭɞɢɬɨɪɿʀ. 

ɍ ɤɨɧɬɟɧɬɿ ɩɨєɞɧɭɸɬьɫɹ ɹɤ ɩɪɨɮɟɫɿɣɧɿ ɮɨɬɨɝɪɚɮɿʀ, ɬɚɤ ɿ ɦɚɬɟɪɿɚɥɢ ɜɿɞ 
ɤɨɪɢɫɬɭɜɚɱɿɜ, ɳɨ ɞɨɞɚє ɚɜɬɟɧɬɢɱɧɨɫɬɿ ɬɚ ɩɪɢɜɟɪɬɚє ɭɜɚɝɭ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ. 
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ɉɪɨɮɿɥь ɚɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭє ɡɜɨɪɨɬɧɢɣ ɡɜ'ɹɡɨɤ ɭ ɜɢɝɥɹɞɿ ɜɿɞɝɭɤɿɜ ɬɚ ɪɟɤɨɦɟɧɞɚɰɿɣ, 
ɞɟɦɨɧɫɬɪɭɸɱɢ, ɳɨ ɛɪɟɧɞ ɰɿɧɭє ɞɭɦɤɭ ɫɜɨʀɯ ɤɥɿєɧɬɿɜ, ɳɨ ɩɿɞɜɢɳɭє ʀɯ ɞɨɜɿɪɭ. 

Ɉɤɪɿɦ ɡɨɛɪɚɠɟɧь, ɪɟɫɬɨɪɚɧ ɬɚɤɨɠ ɚɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭє ɜɿɞɟɨ, ɳɨ ɪɨɛɢɬь 
ɤɨɧɬɟɧɬ ɛɿɥьɲ ɞɢɧɚɦɿɱɧɢɦ ɿ ɩɪɢɜɚɛɥɢɜɢɦ. ȼɿɡɭɚɥьɧɢɣ ɤɨɧɬɟɧɬ, ɫɬɜɨɪɟɧɢɣ 
ɤɨɪɢɫɬɭɜɚɱɚɦɢ, ɱɚɫɬɨ ɟɮɟɤɬɢɜɧɿɲɟ ɩɪɢɜɟɪɬɚє ɭɜɚɝɭ, ɧɿɠ ɬɪɚɞɢɰɿɣɧɿ ɪɟɤɥɚɦɧɿ ɦɚɬɟɪɿɚɥɢ. 

Ɂɚɜɞɹɤɢ ɰьɨɦɭ, ɪɟɫɬɨɪɚɧ ȿ-Ȼɨɫɿ ɟɮɟɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭє UGC ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ 
ɜɩɿɡɧɚɜɚɧɨɫɬɿ ɛɪɟɧɞɭ, ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ ɬɚ ɮɨɪɦɭɜɚɧɧɹ ɩɨɡɢɬɢɜɧɨɝɨ ɿɦɿɞɠɭ. ɐɟ 
ɞɨɡɜɨɥɹє ɛɪɟɧɞɭ ɨɬɪɢɦɭɜɚɬɢ ɚɜɬɟɧɬɢɱɧɢɣ ɤɨɧɬɟɧɬ ɜɿɞ ɫɜɨʀɯ ɤɥɿєɧɬɿɜ, ɳɨ ɫɩɪɢɹє 
ɡɪɨɫɬɚɧɧɸ ɞɨɜɿɪɢ ɬɚ ɚɤɬɢɜɧɨɫɬɿ ɜ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ. 

Ⱥɧɚɥɿɡɭɸɱɢ ɤɿɥьɤɿɫɬь ɩɟɪɟɝɥɹɞɿɜ ɜɿɞɟɨ ɜ TТФTШФ, ɦɨɠɧɚ ɩɨɦɿɬɢɬɢ, ɳɨ ɛɿɥьɲɿɫɬь ɡ 
ɧɢɯ ɧɟ ɩɟɪɟɜɢɳɭє 1000 ɩɟɪɟɝɥɹɞɿɜ. ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɧɢɡьɤɢɣ ɿɧɬɟɪɟɫ ɞɨ ɤɨɧɬɟɧɬɭ ɧɚ ɰɿɣ 
ɩɥɚɬɮɨɪɦɿ (ɪɢɫ. 8). 

 

Ɋɢɫɭɧɨɤ 8 – ɋɤɪɿɧɲɨɬ ɫɬɨɪɿɧɤɢ «ȿ-Ȼɨɫɿ ɫɭɲɿ»  ɜ ɌikTok 
 

ɉɪɨɬɟ, ɜ IЧstКРrКЦ ɫɢɬɭɚɰɿɹ ɡɧɚɱɧɨ ɤɪɚɳɚ: ɤɿɥьɤɿɫɬь ɿɫɬɨɪɿɣ ɭ ɯɚɣɥɚɣɬɫ "ȼɿɞɝɭɤɢ" 
ɜɠɟ ɩɟɪɟɜɢɳɭє 100, ɳɨ є ɡɧɚɱɧɢɦ ɞɨɫɹɝɧɟɧɧɹɦ ɞɥɹ ɜɿɞɧɨɫɧɨ ɧɨɜɨʀ ɦɟɪɟɠɿ. ɐɟ ɩɿɞɜɢɳɭє 
ɞɨɜɿɪɭ ɞɨ ɛɪɟɧɞɭ ɬɚ ɫɬɜɨɪɸє ɜɪɚɠɟɧɧɹ ɣɨɝɨ ɩɨɩɭɥɹɪɧɨɫɬɿ ɫɟɪɟɞ ɤɨɪɢɫɬɭɜɚɱɿɜ. 

ɋɩɿɜɩɪɚɰɹ ɡ ɤɨɧɬɟɧɬ-ɤɪɟɚɬɨɪɚɦɢ ɞɨɡɜɨɥɹє ȿ-Ȼɨɫɿ ɫɭɲɿ ɡɛɿɥьɲɭɜɚɬɢ ɜɩɿɡɧɚɜɚɧɿɫɬь 
ɛɪɟɧɞɭ ɬɚ ɫɬɜɨɪɸɜɚɬɢ ɿɦɿɞɠ ɦɚɫɨɜɨʀ ɩɨɩɭɥɹɪɧɨɫɬɿ. ɉɪɨɬɟ, ɜɚɪɬɨ ɡɜɟɪɧɭɬɢ ɭɜɚɝɭ ɧɚ 
ɪɿɡɧɢɰɸ ɜ ɡɚɰɿɤɚɜɥɟɧɨɫɬɿ ɦɿɠ ɪɿɡɧɢɦɢ ɩɥɚɬɮɨɪɦɚɦɢ ɿ ɩɨɫɢɥɢɬɢ ɪɨɛɨɬɭ ɡ ɤɨɧɬɟɧɬɨɦ ɭ 
TТФTШФ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɤɪɚɳɢɯ ɪɟɡɭɥьɬɚɬɿɜ. 

ɉɪɨɚɧɚɥɿɡɭɜɚɜɲɢ ɧɚɣɤɪɚɳɿ ɩɪɚɤɬɢɤɢ, ɫɭɱɚɫɧɿ ɬɟɧɞɟɧɰɿʀ ɬɚ ɪɟɡɭɥьɬɚɬɢ ɧɚɭɤɨɜɢɯ 
ɞɨɫɥɿɞɠɟɧь, ɪɨɡɪɨɛɥɟɧɨ ɧɚɛɿɪ ɪɟɤɨɦɟɧɞɚɰɿɣ, ɫɩɪɹɦɨɜɚɧɢɯ ɧɚ ɦɚɤɫɢɦɚɥьɧɟ ɡɚɥɭɱɟɧɧɹ 
ɚɭɞɢɬɨɪɿʀ ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ (ɬɚɛɥ. 4). 
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Ɍɚɛɥɢɰɹ 4 —  Ɋɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ɜɢɤɨɪɢɫɬɚɧɧɹ UGC ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɫɬɪɚɬɟɝɿɣ 

Ɋɟɤɨɦɟɧɞɚɰɿɹ Ɉɩɢɫ 
ɋɬɢɦɭɥɸɜɚɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨ 
ɝɟɧɟɪɚɰɿʀ ɤɨɧɬɟɧɬɭ 

Ɉɪɝɚɧɿɡɚɰɿɹ ɿɜɟɧɬɿɜ  ɬɚ ɚɤɰɿɣ, ɩɿɞ ɱɚɫ ɹɤɢɯ ɤɨɪɢɫɬɭɜɚɱɿ ɦɨɠɭɬь ɞɿɥɢɬɢɫɹ 
ɤɨɧɬɟɧɬɨɦ, ɩɨɜ'ɹɡɚɧɢɦ ɡ ɜɚɲɢɦ ɛɪɟɧɞɨɦ ɚɛɨ ɩɪɨɞɭɤɬɨɦ. 

ȼɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɯɟɲɬɟɝɢ 
ɛɪɟɧɞɭ 

Ɂɚɨɯɨɱɭɜɚɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɛɪɟɧɞɨɜɚɧɢɯ ɯɟɲɬɟɝɿɜ, ɳɨɛ 
ɩɨɥɟɝɲɢɬɢ ɩɪɨɰɟɫ ɩɨɲɭɤɭ ɬɚ ɡɛɢɪɚɧɧɹ ɤɨɧɬɟɧɬɭ, ɫɬɜɨɪɟɧɨɝɨ ɧɢɦɢ. 

Ɋɟɩɨɫɬɢɬɢ ɧɚɣɤɪɚɳɢɣ 
ɤɨɧɬɟɧɬ 

ɉɨɤɚɡɭɜɚɬɢ ɧɚɣɤɪɚɳɢɣ UGC ɧɚ ɨɮɿɰɿɣɧɢɯ ɚɤɚɭɧɬɚɯ ɛɪɟɧɞɭ, 
ɩɿɞɜɢɳɭɸɱɢ ɡɚɥɭɱɟɧɿɫɬь ɬɚ ɦɨɬɢɜɭɸɱɢ ɿɧɲɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ ɫɬɜɨɪɸɜɚɬɢ 
ɤɨɧɬɟɧɬ. 

ɋɩɿɜɩɪɚɰɸɜɚɬɢ ɡ 
ɿɧɮɥɸɟɧɫɟɪɚɦɢ 

Ɂɚɥɭɱɚɬɢ ɦɿɤɪɨ- ɬɚ ɦɚɤɪɨɿɧɮɥɸɟɧɫɟɪɿɜ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɛɪɟɧɞɭ ɱɟɪɟɡ 
UGC, ɳɨ ɧɚɞɢɯɚє ʀɯɧɿɯ ɩɿɞɩɢɫɧɢɤɿɜ. 

ɉɟɪɫɨɧɚɥɿɡɚɰɿɹ ɤɨɧɬɟɧɬɭ 
Ɂɚɨɯɨɱɭɜɚɬɢ ɫɬɜɨɪɟɧɧɹ ɤɨɧɬɟɧɬɭ, ɹɤɢɣ ɜɿɞɩɨɜɿɞɚє ɿɧɬɟɪɟɫɚɦ 
ɤɨɪɢɫɬɭɜɚɱɿɜ, ɪɨɛɥɹɱɢ ɛɪɟɧɞ ɛɿɥьɲ ɪɟɥɟɜɚɧɬɧɢɦ ɞɥɹ ɪɿɡɧɢɯ ɫɟɝɦɟɧɬɿɜ 
ɚɭɞɢɬɨɪɿʀ. 

ȼɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɜɿɞɝɭɤɢ ɬɚ 
ɪɟɣɬɢɧɝɢ 

Ɂɛɢɪɚɬɢ ɬɚ ɩɨɤɚɡɭɜɚɬɢ ɜɿɞɝɭɤɢ ɤɥɿєɧɬɿɜ, ɳɨ ɩɿɞɜɢɳɭє ɞɨɜɿɪɭ ɞɨ ɛɪɟɧɞɭ 
ɬɚ ɡɚɥɭɱɚє ɧɨɜɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ. 

Ⱥɧɚɥɿɡɭɜɚɬɢ ɣ ɚɞɚɩɬɭɜɚɬɢ 
ɫɬɪɚɬɟɝɿɸ 

ȼɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɚɧɚɥɿɬɢɱɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɨɰɿɧɤɢ ɟɮɟɤɬɢɜɧɨɫɬɿ UGC, 
ɪɟɝɭɥɹɪɧɨ ɚɞɚɩɬɭɸɱɢ ɫɬɪɚɬɟɝɿɸ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɪɟɡɭɥьɬɚɬɿɜ. 

Ɂɚɛɟɡɩɟɱɭɜɚɬɢ ɩɪɨɡɨɪɿɫɬь ɬɚ 
ɞɨɬɪɢɦɚɧɧɹ ɩɪɚɜ 

Ƚɚɪɚɧɬɭɜɚɬɢ, ɳɨ ɤɨɪɢɫɬɭɜɚɱɿ ɡɝɨɞɧɿ ɧɚ ɜɢɤɨɪɢɫɬɚɧɧɹ ʀɯɧьɨɝɨ ɤɨɧɬɟɧɬɭ, 
ɡɚɡɧɚɱɢɜɲɢ ɭɦɨɜɢ ɜɢɤɨɪɢɫɬɚɧɧɹ UGC ɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɦɚɬɟɪɿɚɥɚɯ. 

ȱɧɜɟɫɬɭɜɚɬɢ ɜ ɧɚɜɱɚɧɧɹ 
ɚɥɝɨɪɢɬɦɿɜ 

ȼɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ  ɞɥɹ ɚɜɬɨɦɚɬɢɱɧɨɝɨ ɚɧɚɥɿɡɭ UGC, 
ɜɤɥɸɱɚɸɱɢ ɪɨɡɩɿɡɧɚɜɚɧɧɹ ɟɦɨɰɿɣ, ɬɨɧɚɥьɧɨɫɬɿ ɬɚ ɤɚɬɟɝɨɪɢɡɚɰɿɸ 
ɤɨɧɬɟɧɬɭ. ɐɟ ɞɨɩɨɦɚɝɚє ɤɪɚɳɟ ɪɨɡɭɦɿɬɢ ɚɭɞɢɬɨɪɿɸ ɬɚ ɚɞɚɩɬɭɜɚɬɢ 
ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ. 

ɋɨɰɿɚɥьɧɚ ɜɚɥɿɞɚɰɿɹ ɱɟɪɟɡ 
UGC 

ȼɢɤɨɪɢɫɬɚɧɧɹ UGC ɹɤ ɫɨɰɿɚɥьɧɨɝɨ ɞɨɤɚɡɭ ɦɨɠɟ ɡɧɚɱɧɨ ɩɿɞɜɢɳɢɬɢ 
ɞɨɜɿɪɭ ɞɨ ɛɪɟɧɞɭ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɨɤɚɡɭɸɬь, ɳɨ ɤɨɪɢɫɬɭɜɚɱɿ ɛɿɥьɲɟ 
ɞɨɜɿɪɹɸɬь ɤɨɧɬɟɧɬɭ, ɫɬɜɨɪɟɧɨɦɭ ɿɧɲɢɦɢ ɤɨɪɢɫɬɭɜɚɱɚɦɢ, ɧɿɠ ɨɮɿɰɿɣɧɿɣ 
ɪɟɤɥɚɦɿ. 

Ɇɨɧɿɬɨɪɢɧɝ ɧɚɫɬɪɨʀɜ 
ɚɭɞɢɬɨɪɿʀ 

ȼɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɚɧɚɥɿɡɭ ɧɚɫɬɪɨʀɜ (sОЧtТЦОЧt КЧКХвsТs) ɜ 
UGC. ɐɟ ɞɨɡɜɨɥɹє ɫɜɨєɱɚɫɧɨ ɜɢɹɜɥɹɬɢ ɧɟɝɚɬɢɜɧɿ ɬɟɧɞɟɧɰɿʀ ɬɚ ɜɠɢɜɚɬɢ 
ɜɿɞɩɨɜɿɞɧɢɯ ɡɚɯɨɞɿɜ ɞɥɹ ɩɿɞɬɪɢɦɤɢ ɩɨɡɢɬɢɜɧɨɝɨ ɿɦɿɞɠɭ ɛɪɟɧɞɭ. 

ɉɨɤɪɚɳɟɧɧɹ 
ɪɟɤɨɦɟɧɞɚɰɿɣɧɢɯ ɫɢɫɬɟɦ 

ȼɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɞɚɧɿ ɡ UGC ɞɥɹ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɪɟɤɨɦɟɧɞɚɰɿɣɧɢɯ 
ɚɥɝɨɪɢɬɦɿɜ, ɩɪɨɩɨɧɭɸɱɢ ɤɨɪɢɫɬɭɜɚɱɚɦ ɩɪɨɞɭɤɬɢ ɚɛɨ ɤɨɧɬɟɧɬ, ɳɨ 
ɜɿɞɩɨɜɿɞɚє ʀɯɧɿɦ ɿɧɬɟɪɟɫɚɦ. ɐɟ ɩɿɞɜɢɳɭє ɪɿɜɟɧь ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɬɚ 
ɡɚɥɭɱɟɧɨɫɬɿ. 

 
ɉɪɨɜɟɞɟɧɢɣ ɚɧɚɥɿɡ ɩɨɤɚɡɭє, ɳɨ UGC є ɩɨɬɭɠɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɜɡɚєɦɨɞɿʀ ɡ 

ɚɭɞɢɬɨɪɿєɸ, ɫɬɜɨɪɟɧɧɹ ɞɨɜɿɪɢ ɞɨ ɛɪɟɧɞɭ ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɣɨɝɨ ɜɩɿɡɧɚɜɚɧɨɫɬɿ. 
ȼɢɤɨɪɢɫɬɨɜɭɸɱɢ ɪɟɤɨɦɟɧɞɚɰɿʀ, ɤɨɦɩɚɧɿʀ ɦɨɠɭɬь ɟɮɟɤɬɢɜɧɿɲɟ ɿɧɬɟɝɪɭɜɚɬɢ UGC ɭ ɫɜɨʀ 
ɫɬɪɚɬɟɝɿʀ, ɳɨ ɞɨɡɜɨɥɢɬь ɞɨɫɹɝɬɢ ɤɪɚɳɢɯ ɪɟɡɭɥьɬɚɬɿɜ ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ ɬɚ 
ɡɚɛɟɡɩɟɱɢɬɢ ɫɬɿɣɤɟ ɡɪɨɫɬɚɧɧɹ ɛɪɟɧɞɭ. 

Ʉɨɧɬɟɧɬ, ɫɬɜɨɪɟɧɢɣ ɤɨɪɢɫɬɭɜɚɱɚɦɢ, ɜɿɞɿɝɪɚє ɜɚɠɥɢɜɭ ɪɨɥь ɭ ɫɭɱɚɫɧɨɦɭ 
ɦɚɪɤɟɬɢɧɝɭ, ɨɫɨɛɥɢɜɨ ɜ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ. ȼɩɥɢɜ UGC ɧɚ ɟɮɟɤɬɢɜɧɿɫɬь 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ ɧɟ ɦɨɠɧɚ ɧɟɞɨɨɰɿɧɸɜɚɬɢ, ɚɞɠɟ ɜɿɧ ɞɨɩɨɦɚɝɚє ɩɿɞɜɢɳɢɬɢ 
ɡɚɥɭɱɟɧɿɫɬь ɚɭɞɢɬɨɪɿʀ, ɞɨɜɿɪɭ ɞɨ ɛɪɟɧɞɭ ɬɚ ɫɩɪɢɹє ɡɛɿɥьɲɟɧɧɸ ɤɨɧɜɟɪɫɿʀ.  

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. ɉɿɞɬɜɟɪɞɠɟɧɨ, ɳɨ ɤɨɪɢɫɬɭɜɚɰьɤɢɣ ɤɨɧɬɟɧɬ  є ɩɨɬɭɠɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ 
ɫɭɱɚɫɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, ɹɤɢɣ ɡɦɿɧɸє ɤɥɸɱɨɜɭ ɪɨɥь ɭ ɜɡɚєɦɨɞɿʀ ɡ ɚɭɞɢɬɨɪɿєɸ ɬɚ 
ɩɿɞɜɢɳɟɧɿ ɞɨɜɿɪɢ ɞɨ ɛɪɟɧɞɭ. ȼɢɹɜɥɟɧɨ, ɳɨ ɪɿɡɧɿ ɩɥɚɬɮɨɪɦɢ ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ ɦɚɸɬь 
ɫɜɨʀ ɨɫɨɛɥɢɜɿ ɩɟɪɟɜɚɝɢ ɬɚ ɭɧɿɤɚɥьɧɢɣ ɜɩɥɢɜ ɧɚ ɦɚɪɤɟɬɢɧɝɨɜɿ ɪɟɡɭɥьɬɚɬɢ, ɳɨ ɩɿɞɤɪɟɫɥɸє 
ɜɚɠɥɢɜɿɫɬь ɚɞɚɩɬɚɰɿʀ UGC ɞɨ ɨɫɨɛɥɢɜɨɫɬɟɣ ɤɨɠɧɨʀ ɩɥɚɬɮɨɪɦɢ. IЧstКРrКЦ ɿ TТФTШФ 
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ɨɩɬɢɦɚɥьɧɿ ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɜɿɡɭɚɥьɧɨɝɨ ɤɨɧɬɟɧɬɭ, ɬɨɞɿ ɹɤ ВШЮTЮЛО ɿ FКМОЛШШФ ɤɪɚɳɟ 
ɩɿɞɯɨɞɹɬь ɞɥɹ ɝɥɢɛɲɨɝɨ ɡɚɧɭɪɟɧɧɹ ɜ ɬɟɦɚɬɢɤɭ ɡɚɜɞɹɤɢ ɞɟɬɚɥьɧɨɦɭ ɜɿɞɟɨ ɬɚ ɬɟɤɫɬɭ. 

Ɋɨɡɪɨɛɥɟɧɨ ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɫɬɪɚɬɟɝɿɣ ɱɟɪɟɡ ɜɢɤɨɪɢɫɬɚɧɧɹ UGC, ɫɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɩɿɞɯɨɞɢ ɞɨ ɣɨɝɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɧɚ 
ɪɿɡɧɢɯ ɩɥɚɬɮɨɪɦɚɯ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ. Ɂɪɨɛɥɟɧɨ ɩɪɢɩɭɳɟɧɧɹ, ɳɨ UGC ɩɿɞɜɢɳɭє ɪɿɜɟɧь 
ɤɨɧɜɟɪɫɿʀ, ɡɚɬɪɟɛɭɜɚɧɿ ɫɩɨɠɢɜɚɱɿ ɛɿɥьɲɟ ɞɨɜɿɪɹɸɬь ɤɨɧɬɟɧɬɭ, ɫɬɜɨɪɟɧɨɦɭ ɿɧɲɢɦɢ 
ɤɨɪɢɫɬɭɜɚɱɚɦɢ, ɧɿɠ ɬɪɚɞɢɰɿɣɧɢɦ ɪɟɤɥɚɦɧɢɦ ɦɚɬɟɪɿɚɥɚɦ. Ȼɪɟɧɞɚɦ ɪɟɤɨɦɟɧɞɨɜɚɧɨ 
ɚɤɬɢɜɧɨ ɿɧɬɟɝɪɭɜɚɬɢ UGC ɭ ɫɜɨʀ ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ 
ɛɟɡɩɟɤɢ ɬɚ ɡɚɛɟɡɩɟɱɟɧɧɹ ɫɬɿɣɤɨɝɨ ɡɪɨɫɬɚɧɧɹ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɨɝɨ ɪɢɧɤɭ 

ɉɨɞɚɥьɲɿ ɞɨɫɥɿɞɠɟɧɧɹ ɦɨɠɭɬь ɡɨɫɟɪɟɞɢɬɢɫɹ ɧɚ ɞɟɬɚɥьɧɨɦɭ ɜɢɜɱɟɧɧɿ ɜɩɥɢɜɭ 
ɪɿɡɧɢɯ ɮɨɪɦɚɬɿɜ UGC ɧɚ ɨɤɪɟɦɿ ɫɟɝɦɟɧɬɢ ɚɭɞɢɬɨɪɿʀ ɬɚ ɪɨɡɪɨɛɢɬɢ ɨɩɬɢɦɚɥьɧɿ ɩɿɞɯɨɞɢ ɞɨ 
ɣɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɧɚ ɪɿɡɧɢɯ ɩɥɚɬɮɨɪɦɚɯ. 
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The Impact of User-Generated Content on Social Media Marketing Effectiveness. 
The aim of the artice. The article aims to investigate the impact of user-generated content 

(UGC) on social media marketing, analyze its effectiveness across different platforms, systematize 
approaches to utilizing UGC, and develop recommendations for optimizing marketing strategies to 
enhance audience engagement and brand recognition. 

Analysis results. The analysis results show that user-generated content (UGC) and influencer 
marketing are key elements of modern brand promotion strategies. UGC stands out for its authenticity 
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and trustworthiness, as it is created by ordinary users, while influencer marketing allows brands to 
control content and leverage the influence of well-known individuals. 

Instagram remains the primary platform for UGC, but TikTok is gaining popularity due to its 
dynamic content. Both platforms effectively engage younger audiences, while YouTube and Facebook 
have their specific audiences and approaches to utilizing UGC. 

The analysis of brand collaborations with content creators highlights that significant reach 
can be achieved through high-quality and engaging content. Special attention should be paid to video 
content in the format of Reels and TikTok, which ensures high audience interaction. 

Conclusions and prospects for further research. It has been confirmed that user-generated 
content (UGC) is a powerful tool in modern marketing, fundamentally changing the role of audience 
engagement and increasing brand trust. It has been found that different social media platforms have 
their unique advantages and specific impacts on marketing outcomes, emphasizing the importance of 
adapting UGC to the characteristics of each platform. Instagram and TikTok are optimal for creating 
visual content, while YouTube and Facebook are better suited for in-depth exploration of topics 
through detailed videos and texts. 

Recommendations have been developed to enhance the effectiveness of marketing strategies 
through the use of UGC, and approaches to its application across various social media platforms have 
been systematized. It is suggested that UGC increases conversion rates, as consumers tend to trust 
content created by other users more than traditional advertising materials. Brands are advised to 
actively integrate UGC into their marketing strategies to enhance security effectiveness and ensure 
sustainable growth in the digital market environment. 

Further research could focus on a detailed examination of the impact of different UGC 
formats on specific audience segments and develop optimal approaches for its use across various 
platforms. 

Keywords: user-generated content, social media marketing, authenticity, creative campaigns, 
content strategy 
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