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ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɞɨɰɟɧɬ 
ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 

ɇɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «Ɉɞɟɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ» 
(Ɉɞɟɫɚ, ɍɤɪɚʀɧɚ) 

 
 

ɆȺɊɄȿɌɂɇȽɈȼȱ ȱɇɋɌɊɍɆȿɇɌɂ ɉɊɈɋɍȼȺɇɇə ɈɊȽȺɇȱɑɇɂɏ ȾɈȻɊɂȼ ȼ 
ɍɆɈȼȺɏ ɋɍɑȺɋɇɈȽɈ ɋȱɅЬɋЬɄɈȽɈ ȽɈɋɉɈȾȺɊɋɌȼȺ 

 
ɍ ɫɬɚɬɬɿ ɪɨɡɝɥɹɧɭɬɨ ɚɤɬɭɚɥьɧɿ ɩɢɬɚɧɧɹ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɜ ɭɦɨɜɚɯ 

ɫɭɱɚɫɧɨɝɨ ɫɿɥьɫьɤɨɝɨ ɝɨɫɩɨɞɚɪɫɬɜɚ. Ɋɨɡɝɥɹɧɭɬɨ ɜɩɥɢɜ ɿɧɬɟɧɫɢɮɿɤɚɰɿʀ ɫɿɥьɫьɤɨɝɨɫɩɨɞɚɪɫьɤɨɝɨ 
ɜɢɪɨɛɧɢɰɬɜɚ ɧɚ ɩɟɪɟɯɿɞ ɞɨ ɨɪɝɚɧɿɱɧɨɝɨ ɡɟɦɥɟɪɨɛɫɬɜɚ, ɳɨ ɩɟɪɟɞɛɚɱɚє ɡɦɟɧɲɟɧɧɹ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɦɿɧɟɪɚɥьɧɢɯ ɞɨɛɪɢɜ ɬɚ ɩɟɫɬɢɰɢɞɿɜ. ȼɢɡɧɚɱɟɧɨ ɰɿɥьɨɜɭ ɚɭɞɢɬɨɪɿɸ ɜɢɪɨɛɧɢɤɿɜ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ, 
ɜɤɥɸɱɚɸɱɢ ɮɟɪɦɟɪɿɜ, ɨɪɝɚɧɿɱɧɿ ɝɨɫɩɨɞɚɪɫɬɜɚ, ɫɚɞɿɜɧɢɤɿɜ ɬɚ ɟɤɨɥɨɝɿɱɧɨ ɫɜɿɞɨɦɢɯ ɫɩɨɠɢɜɚɱɿɜ. 
Ɉɩɢɫɚɧɨ ɤɚɧɚɥɢ ɩɪɨɫɭɜɚɧɧɹ ɬɚ ɦɚɪɤɟɬɢɧɝɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ, ɳɨ ɫɩɪɢɹɸɬь ɩɿɞɜɢɳɟɧɧɸ 
ɨɛɿɡɧɚɧɨɫɬɿ ɩɪɨ ɨɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ ɬɚ ʀɯ ɟɮɟɤɬɢɜɧɨɦɭ ɡɚɫɬɨɫɭɜɚɧɧɸ. ɉɿɞɤɪɟɫɥɟɧɨ ɜɚɠɥɢɜɿɫɬь 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɿɧɬɟɪɧɟɬ-ɪɟɫɭɪɫɿɜ, ɤɨɧɬɟɧɬ-ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɿɧɲɢɯ ɫɭɱɚɫɧɢɯ ɦɟɬɨɞɿɜ ɞɥɹ 
ɞɨɫɹɝɧɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɰɿɥɟɣ. ɉɪɟɞɫɬɚɜɥɟɧɨ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɞɨɫɥɿɞɠɟɧь ɿ ɪɨɡɜɢɬɤɭ 
ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɭ ɫɮɟɪɿ ɨɪɝɚɧɿɱɧɨɝɨ ɡɟɦɥɟɪɨɛɫɬɜɚ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɨɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ, ɩɪɨɫɭɜɚɧɧɹ, ɤɚɧɚɥɢ ɩɪɨɫɭɜɚɧɧɹ, ɿɧɫɬɪɭɦɟɧɬɢ, 
ɫɿɥьɫьɤɟ ɝɨɫɩɨɞɚɪɫɬɜɨ, ɞɨɛɪɢɜɚ, ɦɚɪɤɟɬɢɧɝ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 
ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. Ⱥɝɪɚɪɧɢɣ ɪɢɧɨɤ ɫьɨɝɨɞɧɿ ɜɢɦɚɝɚє ɜɿɞ 
ɜɢɪɨɛɧɢɤɿɜ ɧɟ ɥɢɲɟ ɡɛɿɥьɲɟɧɧɹ ɫɿɥьɫьɤɨɝɨɫɩɨɞɚɪɫьɤɨɝɨ ɜɢɪɨɛɧɢɰɬɜɚ, ɚɥɟ ɣ ɜɢɫɨɤɢɯ 
ɫɬɚɧɞɚɪɬɿɜ ɹɤɨɫɬɿ. ɐьɨɦɭ ɫɩɪɢɹє ɬɪɢɜɚɥɚ ɬɟɧɞɟɧɰɿɹ ɧɚ ɫɬɚɥɢɣ ɪɨɡɜɢɬɨɤ, ɹɤɚ ɧɟ ɨɦɢɧɚє ɿ 
ɫɿɥьɫьɤɟ ɝɨɫɩɨɞɚɪɫɬɜɨ. ȼɚɠɥɢɜɢɦ ɚɫɩɟɤɬɨɦ ɭ ɪɨɡɜɢɬɤɭ ɫɿɥьɫьɤɨɝɨ ɝɨɫɩɨɞɚɪɫɬɜɚ є 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɿ ɩɪɨɞɭɤɬɿɜ, ɜɢɝɨɬɨɜɥɟɧɢɯ ɡ ɨɪɝɚɧɿɱɧɢɯ ɤɨɦɩɨɧɟɧɬɿɜ. 
Ɉɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ ɜɿɞɿɝɪɚɸɬь ɜɚɠɥɢɜɭ ɪɨɥь ɭ ɩɿɞɜɢɳɟɧɧɿ ɪɨɞɸɱɨɫɬɿ ґɪɭɧɬɿɜ, ɨɫɨɛɥɢɜɨ 
ɜɪɚɯɨɜɭɸɱɢ, ɳɨ ɡɚ ɨɫɬɚɧɧɿ 130 ɪɨɤɿɜ ɭɤɪɚʀɧɫьɤɢɦɢ ґɪɭɧɬɚɦɢ ɛɭɥɨ ɜɬɪɚɱɟɧɨ ɛɥɢɡьɤɨ 
30% ɝɭɦɭɫɭ [5]. 

ɏɿɦɿɱɧɿ ɞɨɛɪɢɜɚ, ɹɤɿ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɞɟɫɹɬɢɥɿɬɬɹɦɢ, ɧɟɝɚɬɢɜɧɨ ɜɩɥɢɜɚɸɬь ɧɚ 
ɧɚɜɤɨɥɢɲɧє ɫɟɪɟɞɨɜɢɳɟ, ɜɤɥɸɱɚɸɱɢ ɞɟɝɪɚɞɚɰɿɸ ґɪɭɧɬɭ, ɡɚɛɪɭɞɧɟɧɧɹ ɜɨɞɢ ɬɚ ɜɬɪɚɬɭ 
ɛɿɨɪɿɡɧɨɦɚɧɿɬɬɹ. Ɍɚɤ, ɦɿɧɟɪɚɥьɧɿ ɞɨɛɪɢɜɚ ɦɚɸɬь ɿɫɬɨɬɧɢɣ ɜɩɥɢɜ ɧɚ ɝɿɝɿєɧɿɱɧɿ ɹɤɨɫɬɿ 
ɜɪɨɠɚɸ. ȼɿɞɩɨɜɿɞɧɨ ɞɨ ɱɨɝɨ є ɛɚɝɚɬɨ ɞɨɤɚɡɿɜ ɬɨɝɨ, ɳɨ ɿɫɧɭє ɩɪɹɦɢɣ ɡɜ’ɹɡɨɤ ɦɿɠ 
ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɚɡɨɬɧɢɯ ɞɨɛɪɢɜ ɿ ɧɚɤɨɩɢɱɟɧɧɹɦ ɧɚɞɦɿɪɧɨʀ ɤɿɥьɤɨɫɬɿ ɧɿɬɪɚɬɿɜ ɭ ɩɨɫɿɜɚɯ, 
ɳɨ ɩɪɢɡɜɨɞɢɬь ɞɨ ɧɢɡьɤɨʀ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ [3].ɍ ɜɿɞɩɨɜɿɞь ɧɚ ɰɿ ɩɪɨɛɥɟɦɢ ɡɪɨɫɬɚє 
ɿɧɬɟɪɟɫ ɞɨ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ, ɹɤɿ є ɟɤɨɥɨɝɿɱɧɨ ɛɟɡɩɟɱɧɢɦɢ ɬɚ ɫɩɪɢɹɸɬь ɜɿɞɧɨɜɥɟɧɧɸ 
ɩɪɢɪɨɞɧɢɯ ɩɪɨɰɟɫɿɜ ɭ ґɪɭɧɬɿ. 
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ȼ ɭɦɨɜɚɯ ɫɭɱɚɫɧɨɝɨ ɫɿɥьɫьɤɨɝɨ ɝɨɫɩɨɞɚɪɫɬɜɚ ɩɪɨɛɥɟɦɚ ɟɮɟɤɬɢɜɧɨɝɨ ɿ 
ɟɤɨɥɨɝɿɱɧɨɝɨ ɭɞɨɛɪɟɧɧɹ ґɪɭɧɬɿɜ ɧɚɛɭɜɚє ɨɫɨɛɥɢɜɨʀ ɚɤɬɭɚɥьɧɨɫɬɿ. Ɉɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ 
ɜɿɞɿɝɪɚɸɬь ɤɥɸɱɨɜɭ ɪɨɥь ɭ ɫɬɚɥɨɦɭ ɫɿɥьɫьɤɨɦɭ ɝɨɫɩɨɞɚɪɫɬɜɿ, ɹɤɟ ɫɩɪɹɦɨɜɚɧɟ ɧɚ 
ɡɛɟɪɟɠɟɧɧɹ ɪɨɞɸɱɨɫɬɿ ґɪɭɧɬɿɜ, ɡɦɟɧɲɟɧɧɹ ɜɢɤɢɞɿɜ ɩɚɪɧɢɤɨɜɢɯ ɝɚɡɿɜ ɬɚ ɨɯɨɪɨɧɭ ɜɨɞɧɢɯ 
ɪɟɫɭɪɫɿɜ. ɉɿɞɩɪɢєɦɫɬɜɚ, ɳɨ ɜɢɪɨɛɥɹɸɬь ɨɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ, ɦɚɸɬь ɡɧɚɱɧɢɣ ɩɨɬɟɧɰɿɚɥ 
ɞɥɹ ɩɿɞɬɪɢɦɤɢ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ. Ɉɞɧɚɤ, ɧɟɡɜɚɠɚɸɱɢ ɧɚ ɱɢɫɥɟɧɧɿ ɩɟɪɟɜɚɝɢ ɨɪɝɚɧɿɱɧɢɯ 
ɞɨɛɪɢɜ, ʀɯ ɡɚɫɬɨɫɭɜɚɧɧɹ ɳɟ ɧɟ ɧɚɛɭɥɨ ɲɢɪɨɤɨɝɨ ɪɨɡɩɨɜɫɸɞɠɟɧɧɹ. Ɉɞɧɿєɸ ɡ ɨɫɧɨɜɧɢɯ 
ɩɪɢɱɢɧ ɰьɨɝɨ є ɧɟɪɨɡɭɦɿɧɧɹ ɟɮɟɤɬɢɜɧɢɯ ɤɚɧɚɥɿɜ ɩɪɨɫɭɜɚɧɧɹ ɰɿєʀ ɩɪɨɞɭɤɰɿʀ. Ȼɚɝɚɬɨ 
ɮɟɪɦɟɪɿɜ ɿ ɚɝɪɨɤɨɦɩɚɧɿɣ ɧɟ ɦɚɸɬь ɞɨɫɬɚɬɧьɨʀ ɿɧɮɨɪɦɚɰɿʀ ɩɪɨ ɩɟɪɟɜɚɝɢ, ɞɨɫɬɭɩɧɿɫɬь ɿ 
ɫɩɨɫɨɛɢ ɜɧɟɫɟɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ. 

ɇɚ ɨɫɧɨɜɿ ɰьɨɝɨ ɧɟɨɛɯɿɞɧɢɦ є ɞɨɫɥɿɞɠɟɧɧɹ ɟɮɟɤɬɢɜɧɢɯ ɤɚɧɚɥɿɜ ɩɪɨɫɭɜɚɧɧɹ 
ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɫɭɱɚɫɧɢɯ ɬɟɧɞɟɧɰɿɣ ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɫɩɨɠɢɜɱɢɯ 
ɭɩɨɞɨɛɚɧь. ɉɪɢ ɰьɨɦɭ ɩɪɚɤɬɢɱɧɨ ɜɚɠɥɢɜɨ ɪɨɡɪɨɛɢɬɢ ɬɚ ɪɟɚɥɿɡɭɜɚɬɢ ɫɬɪɚɬɟɝɿʀ, ɹɤɿ 
ɞɨɡɜɨɥɹɬь ɜɢɪɨɛɧɢɤɚɦ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɟɮɟɤɬɢɜɧɨ ɿɧɮɨɪɦɭɜɚɬɢ ɰɿɥьɨɜɭ ɚɭɞɢɬɨɪɿɸ 
ɩɪɨ ɫɜɨɸ ɩɪɨɞɭɤɰɿɸ, ɩɿɞɜɢɳɭɜɚɬɢ ɨɛɿɡɧɚɧɿɫɬь ɩɨɤɭɩɰɿɜ ɬɚ ɫɬɢɦɭɥɸɜɚɬɢ ɩɨɩɢɬ ɧɚ 
ɟɤɨɥɨɝɿɱɧɨ ɱɢɫɬɿ ɚɝɪɨɯɿɦɿɤɚɬɢ. Ɍɨɦɭ ɞɨɫɥɿɞɠɟɧɧɹ ɬɚ ɜɢɪɿɲɟɧɧɹ ɩɪɨɛɥɟɦɢ ɟɮɟɤɬɢɜɧɨɝɨ 
ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ є ɚɤɬɭɚɥьɧɢɦ ɡɚɜɞɚɧɧɹɦ ɧɚ ɫɬɢɤɭ ɧɚɭɤɨɜɢɯ ɞɨɫɥɿɞɠɟɧь ɿ 
ɩɪɚɤɬɢɱɧɢɯ ɩɨɬɪɟɛ ɚɝɪɚɪɧɨɝɨ ɫɟɤɬɨɪɚ.  

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ȼ ɨɫɬɚɧɧɿ ɪɨɤɢ ɩɪɨɜɟɞɟɧɨ 
ɡɧɚɱɧɭ ɤɿɥьɤɿɫɬь ɞɨɫɥɿɞɠɟɧь, ɩɪɢɫɜɹɱɟɧɢɯ ɜɢɤɨɪɢɫɬɚɧɧɸ ɬɚ ɩɪɨɫɭɜɚɧɧɸ ɨɪɝɚɧɿɱɧɢɯ 
ɞɨɛɪɢɜ. Ɂɨɤɪɟɦɚ, ɞɨɫɥɿɞɠɟɧɧɹ ɜɱɟɧɢɯ ɬɚ ɮɚɯɿɜɰɿɜ ɭ ɝɚɥɭɡɿ ɚɝɪɚɪɧɢɯ ɧɚɭɤ ɿ ɟɤɨɥɨɝɿʀ 
ɜɢɫɜɿɬɥɸɸɬь ɟɤɨɥɨɝɿɱɧɿ ɩɟɪɟɜɚɝɢ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɬɚ ʀɯ ɜɩɥɢɜ ɧɚ ɩɿɞɜɢɳɟɧɧɹ 
ɪɨɞɸɱɨɫɬɿ ґɪɭɧɬɿɜ. 

ȼ ɪɨɛɨɬɿ [6] ɚɜɬɨɪɢ ɜɢɫɜɿɬɥɸɸɬь ɪɨɥь ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɭ ɩɿɞɜɢɳɟɧɧɿ 
ɪɨɞɸɱɨɫɬɿ ґɪɭɧɬɿɜ. 

Ⱦɭɞɚɪ ȼ. ɪɨɡɤɪɢɜɚє ɫɭɬɧɿɫɬь ɤɨɧɤɭɪɟɧɬɧɢɯ ɩɟɪɟɜɚɝ ɨɪɝɚɧɿɱɧɨɝɨ 
ɚɝɪɨɜɢɪɨɛɧɢɰɬɜɚ, ɬɚ ɫɬɜɟɪɞɠɭє ɳɨ ɣɨɝɨ ɧɚɣɜɚɠɥɢɜɿɲɢɦɢ ɱɢɧɧɢɤɚɦɢ є: «…ɫɟɪɟɞɨɜɢɳɟ  
ɫɿɥьɫьɤɨɝɨɫɩɨɞɚɪɫьɤɨɝɨ ɜɢɪɨɛɧɢɰɬɜɚ,  ɹɤɿɫɬь  ґɪɭɧɬɿɜ,  ɭɦɨɜɢ  ɭɬɪɢɦɚɧɧɹ  ɬɜɚɪɢɧ,  
ɩɿɞɛɿɪ  ɜɢɞɿɜ  ɿ  ɫɨɪɬɿɜ ɫɿɥьɫьɤɨɝɨɫɩɨɞɚɪɫьɤɢɯ  ɤɭɥьɬɭɪ,  ɪɿɜɟɧь  ɨɪɝɚɧɿɡɚɰɿʀ  ɨɪɝɚɧɿɱɧɨɝɨ  
ɚɝɪɨɜɢɪɨɛɧɢɰɬɜɚ, ɡɧɚɧɧɹ ɿ ɜɦɿɧɧɹ ɚɝɪɨɜɢɪɨɛɧɢɤɚ» [4]. 

Ɍɚɤɨɠ ɡɧɚɱɧɚ ɭɜɚɝɚ ɩɪɢɞɿɥɹєɬьɫɹ ɟɤɨɧɨɦɿɱɧɢɦ ɚɫɩɟɤɬɚɦ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ, ɜɤɥɸɱɚɸɱɢ ɚɧɚɥɿɡ ɪɢɧɤɭ, ɫɩɨɠɢɜɱɢɯ ɩɟɪɟɜɚɝ ɬɚ ɟɮɟɤɬɢɜɧɨɫɬɿ 
ɪɿɡɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ. Ɍɚɤ, ɉɟɪɟɝɭɞɚ ɘ.Ⱥ. ɜɢɫɜɿɬɥɸє ɜɩɥɢɜ ɜɿɣɧɢ ɧɚ ɪɢɧɨɤ 
ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ. ȼɨɧɚ ɡɚɡɧɚɱɚє, ɳɨ ɭ 2022 ɪɨɰɿ ɪɢɧɨɤ ɨɪɝɚɧɿɱɧɨʀ ɩɪɨɞɭɤɰɿʀ 
ɫɤɨɪɨɬɢɜɫɹ ɦɚɣɠɟ ɧɚ 35% ɭ ɩɨɪɿɜɧɹɧɧɿ ɡ 2021 ɪɨɤɨɦ. Ⱥɥɟ ɧɟɡɜɚɠɚɸɱɢ ɧɚ ɰɟ, ɪɢɧɨɤ 
ɩɨɫɬɭɩɨɜɨ ɜɿɞɧɨɜɥɸєɬьɫɹ, ɡɪɨɫɬɚє ɤɿɥьɤɿɫɬь ɫɟɪɬɢɮɿɤɨɜɚɧɢɯ ɨɪɝɚɧɿɱɧɢɯ ɨɩɟɪɚɬɨɪɿɜ, ɚ 
ɿɧɬɟɪɟɫ ɞɨ ɨɪɝɚɧɿɱɧɨɝɨ ɜɢɪɨɛɧɢɰɬɜɚ ɬɚ ɦɚɪɤɭɜɚɧɧɹ ɡɛɿɥьɲɭєɬьɫɹ. Ɍɚɤɨɠ ɜɨɧɚ ɩɪɨɜɟɥɚ 
ɪɨɡɪɚɯɭɧɤɢ ɩɟɪɿɨɞɭ ɨɤɭɩɧɨɫɬɿ, ɿ ɞɨɜɟɥɚ, ɳɨ: «…ɜɩɪɨɜɚɞɠɟɧɧɹ ɬɟɯɧɨɥɨɝɿɣ ɜɢɪɨɛɧɢɰɬɜɚ 
ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɞɥɹ ɦɚɥɢɯ ɬɚ ɫɟɪɟɞɧɿɯ ɩɿɞɩɪɢєɦɫɬɜ (Ɇɋɉ) ɜ ɍɤɪɚʀɧɿ є ɟɤɨɧɨɦɿɱɧɨ 
ɟɮɟɤɬɢɜɧɢɦ ɪɿɲɟɧɧɹɦ, ɳɨ ɞɨɡɜɨɥɹє ɡɧɢɡɢɬɢ ɜɢɬɪɚɬɢ ɧɚ ɜɢɪɨɛɧɢɰɬɜɨ, ɡɛɿɥьɲɢɬɢ 
ɞɨɯɨɞɢ, ɩɿɞɜɢɳɢɬɢ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɿɫɬь ɧɚ ɪɢɧɤɭ ɬɚ ɫɩɪɢɹє ɡɛɟɪɟɠɟɧɧɸ 
ɧɚɜɤɨɥɢɲɧьɨɝɨ ɫɟɪɟɞɨɜɢɳɚ» [9]. 

ɋɚɞɱɟɧɤɨ Ɉ.ȼ., ɪɨɡɝɥɹɞɚɸɱɢ ɤɨɧɜɟɪɝɟɧɰɿɸ ɦɚɪɤɟɬɢɧɝɭ ɜ ɭɦɨɜɚɯ ɫɬɚɥɨɝɨ 
ɪɨɡɜɢɬɤɭ ɧɚ ɩɪɢɤɥɚɞɿ ɩɿɞɩɪɢєɦɧɢɰɬɜɚ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɧɚɝɨɥɨɲɭє, ɳɨ: «ɨɫɜɿɬɧɿ  
ɤɚɦɩɚɧɿʀ,  ɜɤɥɸɱɚɸɱɢ  ɜɟɛɿɧɚɪɢ, ɫɟɦɿɧɚɪɢ ɬɚ ɩɭɛɥɿɤɚɰɿɸ ɧɚɜɱɚɥьɧɢɯ ɦɚɬɟɪɿɚɥɿɜ, є 
ɜɚɠɥɢɜɢɦɢ  ɿɧɫɬɪɭɦɟɧɬɚɦɢ  ɞɥɹ  ɩɿɞɜɢɳɟɧɧɹ  ɨɛɿɡɧɚɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ ɩɪɨ ɩɟɪɟɜɚɝɢ 
ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɬɚ ʀɯɧɿɣ ɜɩɥɢɜ ɧɚ ɞɨɜɤɿɥɥɹ. ɋɩɿɜɩɪɚɰɹ ɡ ɟɤɨɥɨɝɿɱɧɢɦɢ  
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ɨɪɝɚɧɿɡɚɰɿɹɦɢ,  ɭɧɿɜɟɪɫɢɬɟɬɚɦɢ  ɬɚ  ɞɨɫɥɿɞɧɢɰьɤɢɦɢ  ɿɧɫɬɢɬɭɬɚɦɢ  ɞɨɡɜɨɥɹє  
ɩɿɞɩɪɢєɦɫɬɜɚɦ ɨɬɪɢɦɭɜɚɬɢ ɧɨɜɿ ɡɧɚɧɧɹ, ɩɪɨɜɨɞɢɬɢ ɞɨɫɥɿɞɠɟɧɧɹ ɬɚ  ɜɩɪɨɜɚɞɠɭɜɚɬɢ  
ɿɧɧɨɜɚɰɿʀ,  ɳɨ  ɫɩɪɢɹє  ɩɿɞɜɢɳɟɧɧɸ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ ɬɚ ʀʀ ɜɿɞɩɨɜɿɞɧɨɫɬɿ ɧɚɣɜɢɳɢɦ 
ɫɬɚɧɞɚɪɬɚɦ» [10]. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɇɚ ɨɫɧɨɜɿ ɩɪɨɜɟɞɟɧɨɝɨ ɚɧɚɥɿɡɭ ɥɿɬɟɪɚɬɭɪɧɢɯ ɞɠɟɪɟɥ ɜɢɹɜɥɟɧɨ, 
ɳɨ ɯɨɱɚ ɞɨɫɥɿɞɠɟɧɧɹ ɚɤɰɟɧɬɭɸɬь ɭɜɚɝɭ ɧɚ ɟɤɨɥɨɝɿɱɧɢɯ ɬɚ ɟɤɨɧɨɦɿɱɧɢɯ ɩɟɪɟɜɚɝɚɯ 
ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ, ɦɚɥɨ ɭɜɚɝɢ ɩɪɢɞɿɥɟɧɨ ɪɨɡɪɨɛɰɿ ɤɨɧɤɪɟɬɧɢɯ ɤɚɧɚɥɿɜ ʀɯ ɩɪɨɫɭɜɚɧɧɹ ɬɚ 
ɜɿɞɩɨɜɿɞɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɦɚɪɤɟɬɢɧɝɭ. ɉɨɬɪɟɛɚ ɜ ɿɞɟɧɬɢɮɿɤɚɰɿʀ ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɢɯ 
ɤɚɧɚɥɿɜ ɤɨɦɭɧɿɤɚɰɿʀ ɬɚ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ, ɹɤɿ ɛ ɡɚɛɟɡɩɟɱɢɥɢ ɦɚɤɫɢɦɚɥьɧɟ 
ɨɯɨɩɥɟɧɧɹ ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ ɡɚɥɢɲɚєɬьɫɹ ɚɤɬɭɚɥьɧɨɸ. Ɍɚɤɨɠ ɦɚɥɨ ɞɨɫɥɿɞɠɟɧɨ 
ɿɧɬɟɝɪɚɰɿɸ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɫɨɰɿɚɥьɧɢɯ ɦɟɞɿɚ ɭ ɫɬɪɚɬɟɝɿʀ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ 
ɞɨɛɪɢɜ. ɍ ɫɭɱɚɫɧɨɦɭ ɫɜɿɬɿ, ɞɟ ɰɢɮɪɨɜɿ ɤɨɦɭɧɿɤɚɰɿʀ ɜɿɞɿɝɪɚɸɬь ɤɥɸɱɨɜɭ ɪɨɥь, ɜɚɠɥɢɜɨ 
ɡɪɨɡɭɦɿɬɢ ɹɤ ɟɮɟɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɰɿ ɩɥɚɬɮɨɪɦɢ ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɧɨɜɢɯ 
ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɩɿɞɬɪɢɦɤɢ ɥɨɹɥьɧɨɫɬɿ ɿɫɧɭɸɱɢɯ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɰɿєʀ ɫɬɚɬɬɿ є 
ɪɨɡɪɨɛɤɚ ɪɟɤɨɦɟɧɞɚɰɿɣ ɳɨɞɨ ɟɮɟɤɬɢɜɧɢɯ ɤɚɧɚɥɿɜ ɩɪɨɫɭɜɚɧɧɹ ɬɚ ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɦɚɪɤɟɬɢɧɝɭ ɞɥɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɭ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɪɢɧɤɭ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. Ɉɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ ɲɢɪɨɤɨ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ 
ɮɟɪɦɟɪɚɦɢ ɬɚ ɫɟɥɟɤɰɿɨɧɟɪɚɦɢ ɩɨ ɜɫьɨɦɭ ɫɜɿɬɭ. ȼɨɧɢ ɞɨɩɨɦɚɝɚɸɬь ɩɨɤɪɚɳɢɬɢ ɫɬɚɧ 
ґɪɭɧɬɭ ɬɚ ɥɢɫɬɹ ɚɛɨ ɫɬɟɛɥɚ ɪɨɫɥɢɧ. Ɂɚɫɬɨɫɭɜɚɧɧɹ ɰɢɯ ɩɪɨɞɭɤɬɿɜ ɪɿɡɧɨɦɚɧɿɬɧɟ: ʀɯ ɨɯɨɱɟ 
ɜɢɛɢɪɚɸɬь ɜɢɪɨɛɧɢɤɢ ɡɟɪɧɨɜɢɯ ɚɛɨ ɜɥɚɫɧɢɤɢ ɮɪɭɤɬɨɜɢɯ ɫɚɞɿɜ, ɜɢɧɨɝɪɚɞɧɢɤɿɜ ɱɢ 
ɬɟɩɥɢɰь. ɇɚ ɩɪɢɫɚɞɢɛɧɢɯ ɩɨɥɹɯ ɿ ɜ ɩɪɢɫɚɞɢɛɧɢɯ ɫɚɞɚɯ ɿ ɝɨɪɨɞɚɯ ɜɧɨɫɹɬь ɝɧɿɣ, ɝɧɿɣ ɚɛɨ 
ɤɨɦɩɨɫɬ. Ɍɚɤɨɠ ʀɯ ɦɨɠɧɚ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɞɥɹ ɤɥɭɦɛ ɿ ɝɚɡɨɧɿɜ. ɇɚɬɭɪɚɥьɧɿ ɞɨɛɪɢɜɚ 
ɜɢɛɢɪɚɸɬь ɫɟɥɟɤɰɿɨɧɟɪɢ ɡ ɤɜɿɬɤɨɜɨʀ ɿɧɞɭɫɬɪɿʀ ɬɚ ɜɥɚɫɧɢɤɢ ɝɿɞɪɨɩɨɧɧɢɯ ɤɭɥьɬɭɪ. 
Ƚɪɚɧɭɥɢ ɿ ɪɿɞɤɿ ɞɨɛɪɢɜɚ ɪɨɫɥɢɧɧɨɝɨ ɚɛɨ ɬɜɚɪɢɧɧɨɝɨ ɩɨɯɨɞɠɟɧɧɹ ɬɚɤɨɠ ɜɢɤɨɪɢɫɬɨɜɭɸɬь 
ɫɚɞɿɜɧɢɤɢ ɞɟɤɨɪɚɬɢɜɧɢɯ ɤɭɳɿɜ, ɚ ɬɚɤɨɠ ɩɥɨɞɨɜɢɯ ɿ ɞɟɤɨɪɚɬɢɜɧɢɯ ɞɟɪɟɜ. 

ȼ ɭɦɨɜɚɯ ɿɧɬɟɧɫɢɮɿɤɚɰɿʀ ɫɿɥьɫьɤɨɝɨ ɝɨɫɩɨɞɚɪɫɬɜɚ ɫɬɚє ɧɚɝɚɥьɧɨɸ ɧɟɨɛɯɿɞɧɿɫɬь 
ɩɟɪɟɯɨɞɭ ɞɨ ɨɪɝɚɧɿɱɧɨɝɨ ɡɟɦɥɟɪɨɛɫɬɜɚ. ɐɹ ɫɢɫɬɟɦɚ ɩɟɪɟɞɛɚɱɚє ɫɤɨɪɨɱɟɧɧɹ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɦɿɧɟɪɚɥьɧɢɯ ɞɨɛɪɢɜ ɬɚ ɩɟɫɬɢɰɢɞɿɜ, ɧɚɬɨɦɿɫɬь ɚɤɰɟɧɬɭɸɱɢ ɭɜɚɝɭ ɧɚ 
ɡɚɫɬɨɫɭɜɚɧɧɿ ɛɿɨɞɨɛɪɢɜ ɬɚ ɿɧɲɢɯ ɚɝɪɨɬɟɯɧɿɱɧɢɯ ɦɟɬɨɞɿɜ, ɹɤɿ ɪɚɡɨɦ ɩɿɞɬɪɢɦɭɸɬь 
ɟɤɨɥɨɝɿɱɧɭ ɪɿɜɧɨɜɚɝɭ. 

ȼɿɞɩɨɜɿɞɧɨ ɞɨ ɞɚɧɢɯ Єɜɪɨɫɬɚɬɭ [11], ɜ Єɜɪɨɩɟɣɫьɤɨɦɭ ɋɨɸɡɿ ɡɚɝɚɥьɧɚ ɩɥɨɳɚ 
ɨɪɝɚɧɿɱɧɨɝɨ ɡɟɦɥɟɪɨɛɫɬɜɚ ɡɧɚɱɧɨ ɡɪɨɫɥɚ ɡ 9,5 ɦɥɧ. ɝɚ ɭ 2010 ɪɨɰɿ ɞɨ 14,7 ɦɥɧ. ɝɚ ɭ 2020 
ɪɨɰɿ (ɧɚ 54,7%), ɳɨ ɫɬɚɧɨɜɢɬь 9,1% ɜɿɞ ɭɫɿɯ ɫɿɥьɫьɤɨɝɨɫɩɨɞɚɪɫьɤɢɯ ɭɝɿɞь 
Єɜɪɨɩɟɣɫьɤɨɝɨ ɋɨɸɡɭ. Ʌɿɞɟɪɚɦɢ ɡɚ ɱɚɫɬɤɨɸ ɨɪɝɚɧɿɱɧɨɝɨ ɡɟɦɥɟɪɨɛɫɬɜɚ є Ⱥɜɫɬɪɿɹ (25%), 
ȿɫɬɨɧɿɹ (22%) ɬɚ ɒɜɟɰɿɹ (20%). 

Ɂɚ ɞɚɧɢɦɢ Ⱦɟɪɠɚɜɧɨʀ ɫɥɭɠɛɢ ɫɬɚɬɢɫɬɢɤɢ ɍɤɪɚʀɧɢ [2], ɩɥɨɳɚ ɨɪɝɚɧɿɱɧɨɝɨ 
ɡɟɦɥɟɪɨɛɫɬɜɚ ɜ ɧɚɫ ɬɚɤɨɠ ɡɪɨɫɥɚ ɧɚ 14,5% ɭ 2020 ɪɨɰɿ ɩɨɪɿɜɧɹɧɨ ɡ 2010 ɪɨɤɨɦ, ɳɨ 
ɫɜɿɞɱɢɬь ɩɪɨ ɟɤɨɥɨɝɿɱɧɨ ɛɟɡɩɟɱɧɢɣ ɪɨɡɜɢɬɨɤ ɫɿɥьɫьɤɨɝɨɫɩɨɞɚɪɫьɤɨɝɨ ɜɢɪɨɛɧɢɰɬɜɚ ɜ 
ɤɪɚʀɧɿ. 

ɇɚ ɩɨɱɚɬɤɭ «ɡɟɥɟɧɨʀ ɪɟɜɨɥɸɰɿʀ» ɯɿɦɿɱɧɿ ɞɨɛɪɢɜɚ ɛɟɡɩɟɪɟɱɧɨ ɫɬɚɥɢ 
ɛɥɚɝɨɫɥɨɜɟɧɧɹɦ, ɳɨ ɞɨɡɜɨɥɢɥɨ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɩɨɬɟɧɰɿɚɥ ґɪɭɧɬɭ ɞɥɹ ɡɛɿɥьɲɟɧɧɹ 
ɜɢɪɨɛɧɢɰɬɜɚ. Ⱥɥɟ ɜ ɦɿɪɭ ɬɨɝɨ, ɹɤ ɧɚɞɦɿɪɧɚ ɟɤɫɩɥɭɚɬɚɰɿɹ ɨɛɦɟɠɟɧɢɯ ɪɟɫɭɪɫɿɜ ɩɨɪɹɞ ɡ 
ɧɟɪɨɡɭɦɧɢɦ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɯɿɦɿɱɧɢɯ ɞɨɛɪɢɜ ɡɛɿɥьɲɭɜɚɥɚɫɹ, ɧɟɝɚɬɢɜɧɿ ɧɚɫɥɿɞɤɢ ɞɥɹ 
ɧɚɲɨʀ ɟɤɨɫɢɫɬɟɦɢ ɫɬɚɥɢ ɛɿɥьɲ ɩɨɦɿɬɧɢɦɢ ɭ ɜɫьɨɦɭ ɫɜɿɬɿ. ɏɨɱɚ ɜɢɤɨɪɢɫɬɚɧɧɹ ɯɿɦɿɱɧɢɯ 
ɞɨɛɪɢɜ ɞɨ ɩɟɜɧɨʀ ɦɿɪɢ ɫɩɪɢɹɥɨ ɩɿɞɜɢɳɟɧɧɹ ɜɪɨɠɚɣɧɨɫɬɿ ɧɚ ɨɞɢɧɢɰɸ ɩɥɨɳɿ, ɜɨɧɨ ɬɚɤɨɠ 
ɜɩɥɢɧɭɥɨ ɧɚ ɡɛɿɥьɲɟɧɧɹ ɧɟɞɨɰɿɥьɧɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɫɢɧɬɟɬɢɱɧɢɯ ɞɨɛɪɢɜ.  
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Ɂɪɨɫɬɚɸɱɿ ɟɤɨɥɨɝɿɱɧɿ ɩɪɨɛɥɟɦɢ, ɩɨɜ'ɹɡɚɧɿ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɯɿɦɿɱɧɢɯ ɞɨɛɪɢɜ, 
ɩɿɞɤɪɟɫɥɸɸɬь ɜɚɠɥɢɜɿɫɬь ɩɟɪɟɯɨɞɭ ɞɨ ɛɿɥьɲ ɫɬɚɥɢɯ ɦɟɬɨɞɿɜ ɫɿɥьɫьɤɨɝɨɫɩɨɞɚɪɫьɤɨɝɨ 
ɜɢɪɨɛɧɢɰɬɜɚ. ɍ ɰьɨɦɭ ɤɨɧɬɟɤɫɬɿ ɨɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ ɫɬɚɸɬь ɧɟɜɿɞ'єɦɧɨɸ ɱɚɫɬɢɧɨɸ 
ɫɬɪɚɬɟɝɿʀ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ, ɫɩɪɹɦɨɜɚɧɨʀ ɧɚ ɡɛɟɪɟɠɟɧɧɹ ɪɨɞɸɱɨɫɬɿ ґɪɭɧɬɿɜ, ɡɦɟɧɲɟɧɧɸ 
ɜɢɤɢɞɿɜ ɩɚɪɧɢɤɨɜɢɯ ɝɚɡɿɜ ɬɚ ɡɛɟɪɟɠɟɧɧɹ ɜɨɞɧɢɯ ɪɟɫɭɪɫɿɜ. ȼɿɞɩɨɜɿɞɧɨ ɞɨ ɰьɨɝɨ, ɜɚɠɥɢɜɨ 
ɩɪɨɚɧɚɥɿɡɭɜɚɬɢ ɫɭɱɚɫɧɿ ɬɟɧɞɟɧɰɿʀ ɜɢɤɨɪɢɫɬɚɧɧɹ ɹɤ ɦɿɧɟɪɚɥьɧɢɯ, ɬɚɤ ɿ ɨɪɝɚɧɿɱɧɢɯ 
ɞɨɛɪɢɜ, ɳɨɛ ɜɢɡɧɚɱɢɬɢ ɤɥɸɱɨɜɿ ɧɚɩɪɹɦɢ ɞɥɹ ɟɮɟɤɬɢɜɧɨɝɨ ɩɪɨɫɭɜɚɧɧɹ ɨɫɬɚɧɧɿɯ (ɪɢɫ. 1, 
ɪɢɫ. 2). 

 
Ɋɢɫɭɧɨɤ 1  ɉɥɨɳɚ, ɧɚ ɹɤɿɣ ɛɭɥɢ ɡɚɫɬɨɫɨɜɚɧɿ ɞɨɛɪɢɜɚ ɬɚ ɩɟɫɬɢɰɢɞɢ ɩɿɞ ɭɪɨɠɚɣ 

ɫɿɥьɫьɤɨɝɨɫɩɨɞɚɪɫьɤɢɯ ɤɭɥьɬɭɪ, ɬɢɫ. ɝɚ 
Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ ɧɚ ɨɫɧɨɜɿ  [2] 
 
 

 
Ɋɢɫɭɧɨɤ 2  Ɉɛɫɹɝ ɜɧɟɫɟɧɢɯ ɦɿɧɟɪɚɥьɧɢɯ ɞɨɛɪɢɜ (ɭ ɞɿɸɱɿɣ ɪɟɱɨɜɢɧɿ), ɬɢɫ. ɬ 
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ɉɪɟɞɫɬɚɜɥɟɧɚ ɞɢɧɚɦɿɤɚ (ɪɢɫ. 1) ɩɨɤɚɡɭє ɡɧɚɱɧɟ ɫɤɨɪɨɱɟɧɧɹ ɩɥɨɳ, ɧɚ ɹɤɢɯ 
ɡɚɫɬɨɫɨɜɭɸɬьɫɹ ɦɿɧɟɪɚɥьɧɿ ɞɨɛɪɢɜɚ, ɡ 16409,8 ɬɢɫ. ɝɚ ɭ 2020 ɪɨɰɿ ɞɨ 11428,7 ɬɢɫ. ɝɚ ɭ 
2023 ɪɨɰɿ. ɇɚɬɨɦɿɫɬь ɩɥɨɳɚ, ɧɚ ɹɤɿɣ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɨɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ, ɡɚɥɢɲɚєɬьɫɹ 
ɜɿɞɧɨɫɧɨ ɫɬɚɛɿɥьɧɨɸ ɡ ɩɟɜɧɢɦɢ ɤɨɥɢɜɚɧɧɹɦɢ. ɉɥɨɳɿ ɧɚ ɹɤɢɯ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ 
ɩɟɫɬɢɰɢɞɢ ɬɚɤɨɠ ɡɧɚɱɧɨ ɤɨɥɢɜɚɸɬьɫɹ, ɞɨɫɹɝɚɸɱɢ ɩɿɤɭ ɭ 2021 ɪɨɰɿ. 

Ⱥɧɚɥɿɡɭɸɱɢ ɨɛɫɹɝɢ ɜɧɟɫɟɧɢɯ ɦɿɧɟɪɚɥьɧɢɯ ɞɨɛɪɢɜ ɧɚ ɪɢɫ. 2, ɫɩɨɫɬɟɪɿɝɚєɦɨ 
ɡɦɟɧɲɟɧɧɹ ɡ 2779,7 ɬɢɫ. ɬ ɭ 2020 ɪɨɰɿ ɞɨ 1739,1 ɬɢɫ. ɬ ɭ 2023 ɪɨɰɿ. ɇɚɬɨɦɿɫɬь ɨɛɫɹɝɢ 
ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ є ɫɬɚɛɿɥьɧɢɦɢ  ɬɚ ɩɪɨɞɟɦɨɧɫɬɪɭɜɚɥɢ ɧɟɜɟɥɢɤɟ ɡɦɟɧɲɟɧɧɹ, ɳɨ ɧɟ є 
ɤɪɢɬɢɱɧɢɦ. Ɉɛɫɹɝɢ ɩɟɫɬɢɰɢɞɿɜ ɬɚɤɨɠ ɡɦɟɧɲɢɥɢɫɹ ɡ 24624,7 ɬɢɫ. ɬ ɭ 2020 ɪɨɰɿ ɞɨ 
19360,8 ɬɢɫ. ɬ ɭ 2023 ɪɨɰɿ. 

Ɋɟɡɭɥьɬɚɬɢ ɚɧɚɥɿɡɭ ɩɨɤɚɡɭɸɬь, ɳɨ ɪɢɧɨɤ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɜ ɍɤɪɚʀɧɿ ɡɚɡɧɚє 
ɡɦɿɧ, ɡɨɤɪɟɦɚ ɱɟɪɟɡ ɡɦɟɧɲɟɧɧɹ ɜɢɤɨɪɢɫɬɚɧɧɹ ɦɿɧɟɪɚɥьɧɢɯ ɞɨɛɪɢɜ ɬɚ ɡɪɨɫɬɚɧɧɹ 
ɩɨɩɭɥɹɪɧɨɫɬɿ ɨɪɝɚɧɿɱɧɢɯ. ɓɨ ɜ ɫɜɨɸ ɱɟɪɝɭ ɩɿɞɬɜɟɪɞɠɭє ɩɨɬɪɟɛɭ ɭ ɜɞɨɫɤɨɧɚɥɟɧɧɿ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɬɚ ɤɚɧɚɥɿɜ ɩɪɨɫɭɜɚɧɧɹ, ɳɨɛ ɤɪɚɳɟ ɿɧɮɨɪɦɭɜɚɬɢ ɫɩɨɠɢɜɚɱɿɜ 
ɩɪɨ ɩɟɪɟɜɚɝɢ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɿ ɡɛɿɥьɲɢɬɢ ʀɯ ɩɨɩɢɬ. 

Ʉɥɸɱɨɜɭ ɪɨɥь ɭ ɩɪɨɫɭɜɚɧɧɿ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɡɚɣɦɚє ɰɿɥьɨɜɚ ɚɭɞɢɬɨɪɿɹ, 
ɨɫɤɿɥьɤɢ ɫɚɦɟ ɰɿ ɝɪɭɩɢ ɫɩɨɠɢɜɚɱɿɜ ɜɢɡɧɚɱɚɸɬь ɩɨɩɢɬ ɬɚ ɜɩɥɢɜɚɸɬь ɧɚ ɪɢɧɤɨɜɿ 
ɬɟɧɞɟɧɰɿʀ. Ɂɧɚɧɧɹ ɩɨɬɪɟɛ ɬɚ ɨɱɿɤɭɜɚɧь ɪɿɡɧɢɯ ɫɟɝɦɟɧɬɿɜ ɚɭɞɢɬɨɪɿʀ ɞɨɡɜɨɥɢɬь ɜɢɪɨɛɧɢɤɚɦ 
ɪɨɡɪɨɛɥɹɬɢ ɟɮɟɤɬɢɜɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ, ɳɨ ɫɩɪɢɹɸɬь ɩɿɞɜɢɳɟɧɧɸ ɨɛɿɡɧɚɧɨɫɬɿ 
ɩɪɨ ɩɟɪɟɜɚɝɢ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɬɚ ɫɬɢɦɭɥɸɸɬь ʀɯ ɜɢɤɨɪɢɫɬɚɧɧɹ (ɪɢɫ. 3). 

 

 
Ɋɢɫɭɧɨɤ 3   ɐɿɥьɨɜɚ  ɚɭɞɢɬɨɪɿɹ  ɩɿɞɩɪɢєɦɫɬɜ,  ɳɨ  ɜɢɪɨɛɥɹɸɬь  ɨɪɝɚɧɿɱɧɿ  ɞɨɛɪɢɜɚ 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ ɧɚ ɨɫɧɨɜɿ [10] 
 
ȼɚɠɥɢɜɨɸ ɫɤɥɚɞɨɜɨɸ ɦɚɪɤɟɬɢɧɝɭ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ є ɮɨɪɦɭɜɚɧɧɹ ɤɚɧɚɥɿɜ 

ɡɛɭɬɭ. Ɂɚɪɭɛɿɠɧɢɣ ɞɨɫɜɿɞ ɩɨɤɚɡɭє, ɳɨ ɯɨɱɚ ɩɪɹɦɿ ɤɚɧɚɥɢ ɞɢɫɬɪɢɛɭɰɿʀ ɲɢɪɨɤɨ ɩɨɲɢɪɟɧɿ 
ɭ ɫɮɟɪɿ ɪɟɚɥɿɡɚɰɿʀ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ, ɨɫɧɨɜɧɢɣ ɨɛɫɹɝ ɩɪɨɞɚɠɿɜ ɩɪɢɩɚɞɚє ɧɚ ɪɨɡɞɪɿɛɧɢɣ 
ɫɟɤɬɨɪ Д7]. 

Ʉɨɦɩɥɟɤɫ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɦɚє ɨɫɨɛɥɢɜɨɫɬɿ, ɩɨɜ’ɹɡɚɧɿ ɡɿ 
ɫɩɟɰɢɮɿɤɨɸ ɚɝɪɚɪɧɨɝɨ ɪɢɧɤɭ. Ⱥɝɪɚɪɧɢɣ ɪɢɧɨɤ ɜɿɞɧɨɫɧɨ ɫɬɚɛɿɥьɧɢɣ, ɧɨɜɿ ɭɱɚɫɧɢɤɢ 
ɡ’ɹɜɥɹɸɬьɫɹ ɪɿɞɤɨ, ɬɨɦɭ ɜɚɠɥɢɜɟ ɡɧɚɱɟɧɧɹ ɦɚɸɬь ɞɨɜɝɨɫɬɪɨɤɨɜɿ ɞɨɝɨɜɿɪɧɿ ɡɜ’ɹɡɤɢ. 
ɉɨɩɢɬ ɧɚ ɞɨɛɪɢɜɚ ɫɟɡɨɧɧɢɣ, ɳɨ ɜɢɦɚɝɚє ɬɨɱɧɨɝɨ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɩɨɬɪɟɛ ɧɚ ɪɿɤ ɜɩɟɪɟɞ ɿ 
ɧɚɥɟɠɧɨɝɨ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɫɭɩɪɨɜɨɞɭ. Ɂɨɜɧɿɲɧɿ ɮɚɤɬɨɪɢ, ɬɚɤɿ ɹɤ ɩɨɝɨɞɚ ɿ ɟɩɿɞɟɦɿʀ, 
ɬɚɤɨɠ ɫɢɥьɧɨ ɜɩɥɢɜɚɸɬь ɧɚ ɪɢɧɨɤ, ɳɨ ɜɢɦɚɝɚє ɝɨɬɨɜɧɨɫɬɿ ɞɨ ɮɨɪɫ-ɦɚɠɨɪɿɜ. 

Ⱥɝɪɨɧɨɦɢ ɬɚ 
ɮɟɪɦɟɪɢ 

Ɉɪɝɚɧɿɱɧɿ 
ɝɨɫɩɨɞɚɪɫɬɜɚ 

ɋɚɞɿɜɧɢɤɢ ɬɚ ɜɥɚɫɧɢɤɢ 
ɩɪɢɫɚɞɢɛɧɢɯ ɞɿɥяɧɨɤ 

ȿɤɨɥɨɝɿɱɧɨ ɫɜɿɞɨɦɿ 
ɫɩɨɠɢɜɚɱɿ 

ɨɫɧɨɜɧɢɦɢ ɫɩɨɠɢɜɚɱɚɦɢ, 
ɹɤɿ ɲɭɤɚɸɬь ɟɮɟɤɬɢɜɧɿ ɬɚ 
ɟɤɨɥɨɝɿɱɧɨ ɱɢɫɬɿ ɪɿɲɟɧɧɹ 

ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ 
ɜɪɨɠɚɣɧɨɫɬɿ ɬɚ 

ɡɛɟɪɟɠɟɧɧɹ ɪɨɞɸɱɨɫɬɿ 
ґɪɭɧɬɿɜ 

ɦɚɸɬь ɜɢɫɨɤɢɣ ɩɨɩɢɬ ɧɚ 
ɨɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ, 

ɨɫɤɿɥьɤɢ ɜɨɧɢ 
ɜɿɞɩɨɜɿɞɚɸɬь ʀɯɧɿɦ 

ɜɢɦɨɝɚɦ ɳɨɞɨ 
ɟɤɨɥɨɝɿɱɧɨɫɬɿ ɬɚ 

ɫɬɿɣɤɨɫɬɿ 

ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɨɪɝɚɧɿɱɧɿ 
ɞɨɛɪɢɜɚ ɞɥɹ ɜɢɪɨɳɭɜɚɧɧɹ 

ɨɜɨɱɿɜ, ɮɪɭɤɬɿɜ ɬɚ 
ɞɟɤɨɪɚɬɢɜɧɢɯ ɪɨɫɥɢɧ, ɳɨ 

ɡɚɛɟɡɩɟɱɭє ʀɯɧɸ ɩɪɨɞɭɤɰɿɸ 
ɜɢɫɨɤɨɸ ɹɤɿɫɬɸ ɬɚ 

ɛɟɡɩɟɤɨɸ 

ɩɪɢɞɿɥɹɸɬь ɨɫɨɛɥɢɜɭ 
ɭɜɚɝɭ ɟɤɨɥɨɝɿɱɧɢɦ 

ɚɫɩɟɤɬɚɦ ɩɪɨɞɭɤɬɿɜ ɿ 
ɝɨɬɨɜɿ ɩɥɚɬɢɬɢ ɡɚ 

ɨɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ, ɹɤɿ ɧɟ 
ɲɤɨɞɹɬь ɞɨɜɤɿɥɥɸ ɬɚ 

ɫɩɪɢɹɸɬь ɡɛɟɪɟɠɟɧɧɸ 
ɩɪɢɪɨɞɧɢɯ ɪɟɫɭɪɫɿɜ 
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Ɋɟɩɭɬɚɰɿɣɧɢɣ ɤɚɩɿɬɚɥ ɦɚє ɜɟɥɢɤɟ ɡɧɚɱɟɧɧɹ ɱɟɪɟɡ ɡɚɤɪɢɬɿɫɬь ɪɢɧɤɭ. Ⱥɝɪɚɪɧɢɣ ɛɿɡɧɟɫ 
ɛɚɝɚɬɨɫɟɝɦɟɧɬɧɢɣ, ɨɯɨɩɥɸє ɹɤ B2B, ɬɚɤ ɿ B2C ɫɟɝɦɟɧɬɢ, ɳɨ ɩɨɬɪɟɛɭє ɪɿɡɧɢɯ ɩɿɞɯɨɞɿɜ ɭ 
ɦɚɪɤɟɬɢɧɝɭ. Ɂɪɨɫɬɚɧɧɹ ɩɨɩɭɥɹɪɧɨɫɬɿ ɟɤɨɥɨɝɿɱɧɨ ɱɢɫɬɢɯ ɩɪɨɞɭɤɬɿɜ ɫɬɜɨɪɸє ɞɨɞɚɬɤɨɜɿ 
ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ, ɨɫɨɛɥɢɜɨ ɜ ɭɦɨɜɚɯ ɡɪɨɫɬɚɧɧɹ ɩɨɩɢɬɭ ɧɚ 
ɟɤɨɥɨɝɿɱɧɨ ɱɢɫɬɭ ɩɪɨɞɭɤɰɿɸ ɜ ɍɤɪɚʀɧɿ ɬɚ ɿɧɲɢɯ ɪɨɡɜɢɧɟɧɢɯ ɤɪɚʀɧɚɯ. 

ɇɚ ɨɫɧɨɜɿ ɜɢɞɿɥɟɧɢɯ ɨɫɨɛɥɢɜɨɫɬɟɣ ɿɧɫɬɪɭɦɟɧɬɢ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ 
ɧɚɛɭɜɚɸɬь ɫɩɟɰɢɮɿɱɧɢɯ ɪɢɫ. ɇɚ ɪɢɫ. 4 ɧɚɜɟɞɟɧɨ ɬɪɚɞɢɰɿɣɧɿ ɜɢɞɢ ɩɪɨɫɭɜɚɧɧɹ ɞɥɹ ɪɢɧɤɭ 
ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ. 
 

 
Ɋɢɫɭɧɨɤ 4  Ɍɪɚɞɢɰɿɣɧɿ ɜɢɞɢ ɩɪɨɫɭɜɚɧɧɹ 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ ɧɚ ɨɫɧɨɜɿ [8] 
 
Ɋɟɚɥɿɡɚɰɿɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɡɞɿɣɫɧɸєɬьɫɹ ɱɟɪɟɡ ɩɪɹɦɿ ɬɚ ɧɟɩɪɹɦɿ ɤɚɧɚɥɢ 

ɪɨɡɩɨɞɿɥɭ. ɉɨɫɟɪɟɞɧɢɤɚɦɢ, ɹɤɿ ɜɢɤɨɧɭɸɬь ɮɭɧɤɰɿʀ ɡɛɭɬɭ, ɜɢɫɬɭɩɚɸɬь ɪɨɡɞɪɿɛɧɿ ɬɚ 
ɨɩɬɨɜɿ ɬɨɪɝɨɜɰɿ, ɛɿɪɠɨɜɿ ɩɨɫɟɪɟɞɧɢɤɢ, ɜɢɪɨɛɧɢɤɢ, ɚ ɬɚɤɨɠ ɡɚɛɟɡɩɟɱɭɸɱɢ ɨɪɝɚɧɿɡɚɰɿʀ, 
ɬɚɤɿ ɹɤ ɬɨɪɝɨɜɟɥьɧɿ ɚɫɨɰɿɚɰɿʀ ɬɚ ɛɿɪɠɿ. ɋɭɱɚɫɧɿ ɬɟɧɞɟɧɰɿʀ ɭ ɫɮɟɪɿ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ 
ɞɨɛɪɢɜ ɡɚɪɚɡ ɨɪɿєɧɬɨɜɚɧɿ ɧɚ ɥɨɝɿɫɬɢɤɭ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɜ ɪɨɡɜɢɧɭɬɢɯ ɤɪɚʀɧɚɯ ɩɨɤɚɡɭɸɬь, 
ɳɨ ɪɨɡɜɢɬɨɤ ɥɨɝɿɫɬɢɱɧɢɯ ɩɿɞɯɨɞɿɜ є ɪɟɡɭɥьɬɚɬɨɦ ɧɟɨɛɯɿɞɧɨɫɬɿ ɹɤɿɫɧɨɝɨ ɜɞɨɫɤɨɧɚɥɟɧɧɹ 
ɪɿɡɧɨɦɚɧɿɬɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ ɫɩɨɠɢɜɚɱɿɜ [12]. Ɉɫɬɚɧɧɿ ɧɟ ɬɿɥьɤɢ 

ȼɢɫɬɚɜɤɢ ɜ ɿɧɲɢɯ ɝɚɥɭɡɹɯ – ɰɟ ɛɿɥьɲɟ ɿɦɿɞɠɟɜɿ ɩɪɨɟɤɬɢ, ɬɨɞɿ ɹɤ ɭ ɫɮɟɪɿ ɫɿɥьɫьɤɨɝɨ 
ɝɨɫɩɨɞɚɪɫɬɜɚ ɞɥɹ ɧɢɯ ɯɚɪɚɤɬɟɪɧɢɣ ɫɩɪɚɜɠɧɿɣ «ɚɝɪɚɪɧɢɣ ɛɚɡɚɪ», ɞɟ ɡɛɢɪɚɸɬьɫɹ ɫɨɬɧɿ 
ɩɨɩɟɪɟɞɧɿɯ ɡɚɦɨɜɥɟɧь. ɉɪɨɬɟ ɫɥɿɞ ɡɚɡɧɚɱɢɬɢ, ɳɨ ɩɿɞɯɿɞ ɞɨ ɜɢɫɬɚɜɤɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ ɩɨɫɬɿɣɧɨ 
ɡɦɿɧɸєɬьɫɹ, ɜɪɚɯɨɜɭɸɱɢ ɜɿɣɫьɤɨɜɢɣ ɤɨɧɮɥɿɤɬ. əɪɦɚɪɤɨɜɚ ɫɢɫɬɟɦɚ ɧɨɫɢɬь ɬɢɦɱɚɫɨɜɢɣ ɯɚɪɚɤɬɟɪ 
ɿ ɩɪɢɡɧɚɱɟɧɚ ɞɥɹ ɨɡɧɚɣɨɦɥɟɧɧɹ ɫɩɨɠɢɜɚɱɿɜ ɡ ɧɨɜɢɦɢ ɜɢɞɚɦɢ ɩɪɨɞɭɤɰɿʀ.  

ɍɱɚɫɬь ɭ ɜɢɫɬɚɜɤɚɯ, яɪɦɚɪɤɚɯ ɬɚ ɬɟɦɚɬɢɱɧɢɯ ɤɨɧɮɟɪɟɧɰɿяɯ 

Ʉɜɚɥɿɮɿɤɨɜɚɧɢɣ ɦɟɧɟɞɠɟɪ ɡ ɩɪɨɞɚɠɭ – ɛɟɡɰɿɧɧɢɣ ɩɪɚɰɿɜɧɢɤ ɜ ɤɨɦɩɚɧɿʀ ɡ ɩɪɨɞɚɠɭ ɨɪɝɚɧɿɱɧɢɯ 
ɞɨɛɪɢɜ. Ƀɨɝɨ ɩɨɫɬɿɣɧɢɣ ɤɨɧɬɚɤɬ ɡ ɤɥɿєɧɬɚɦɢ ɡɛɥɢɠɭє ʀɯ ɿ ɫɬɜɨɪɸє ɞɪɭɠɧɿ ɜɿɞɧɨɫɢɧɢ. Ʉɥɿєɧɬɢ 
ɥɸɛɥɹɬь, ɤɨɥɢ ʀɯ ɪɨɡɭɦɿɸɬь ɡ ɩɿɜɫɥɨɜɚ, ɬɨɦɭ, ɤɨɥɢ ɦɟɧɟɞɠɟɪ ɩɟɪɟɯɨɞɢɬь ɜ ɿɧɲɭ ɤɨɦɩɚɧɿɸ, 
ɤɥɿєɧɬ ɩɟɪɟɯɨɞɢɬь ɪɚɡɨɦ ɡ ɧɢɦ. 

Ɉɫɨɛɢɫɬɿ ɩɪɨɞɚɠɿ 

ȼ ɚɝɪɨɫɟɤɬɨɪɿ ɞɭɠɟ ɜɚɠɥɢɜɨ ɿ ɜɢɝɿɞɧɨ ɛɭɞɭɜɚɬɢ ɞɨɜɝɨɫɬɪɨɤɨɜɿ ɜɿɞɧɨɫɢɧɢ. ȼ ɚɝɪɨɛɿɡɧɟɫɿ ɜɫɿ 
ɩɨɜ’ɹɡɚɧɿ ɦɿɠ ɫɨɛɨɸ, ɬɨɦɭ ɱɢɦ ɛɿɥьɲɟ ɩɚɪɬɧɟɪɿɜ ɭ ɤɨɦɩɚɧɿʀ, ɬɢɦ ɜɢɳɿ ʀʀ ɩɪɨɞɚɠɿ. ɉɨɛɭɞɨɜɚ 
ɪɟɩɭɬɚɰɿʀ ɜɢɦɚɝɚє ɩɨɫɬɿɣɧɨɝɨ ɤɨɧɬɪɨɥɸ ɬɚ ɿɧɜɟɫɬɢɰɿɣ 

ɉɚɪɬɧɟɪɫьɤɿ ɜɿɞɧɨɫɢɧɢ 

Ⱦɡɜɿɧɤɢ ɜ ɫɮɟɪɿ ɩɪɨɞɚɠɭ є ɨɫɧɨɜɨɸ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ ɬɚ ɩɿɞɬɪɢɦɤɢ ɡɜ'ɹɡɤɭ ɡɿ ɫɩɨɠɢɜɚɱɚɦɢ. ɓɨɛ 
ɧɟ ɡɚɝɭɛɢɬɢɫɹ ɫɟɪɟɞ ɫɨɬɟɧь ɤɨɦɩɚɧɿɣ ɿ ɩɪɨɩɨɡɢɰɿɣ, ɤɨɦɩɚɧɿʀ ɩɨɜɢɧɧɿ ɩɨɫɬɿɣɧɨ ɧɚɝɚɞɭɜɚɬɢ ɩɪɨ 
ɫɟɛɟ ɿ ɪɨɛɢɬɢ ɜɢɝɪɚɲɧɿ ɩɪɨɩɨɡɢɰɿʀ. 

ɏɨɥɨɞɧɿ ɬɚ ɝɚɪяɱɿ ɞɡɜɿɧɤɢ 

ȼ ɚɝɪɚɪɧɨɦɭ ɫɟɤɬɨɪɿ ɤɚɬɚɥɨɝɢ ɿ ɬɟɦɚɬɢɱɧɿ ɠɭɪɧɚɥɢ ɩɨɤɥɢɤɚɧɿ ɩɿɞɬɪɢɦɭɜɚɬɢ ɿɧɬɟɪɟɫ ɫɩɨɠɢɜɚɱɿɜ 
ɿ ɿɧɬɟɪɟɫ ɞɨ ɧɨɜɢɧɨɤ. ɐɟ ɬɚɤɨɠ ɧɟɩɨɝɚɧɢɣ ɪɟɤɥɚɦɧɢɣ ɿɧɫɬɪɭɦɟɧɬ, ɚɥɟ ɜ ɱɚɫɢ ɰɢɮɪɨɜɿɡɚɰɿʀ ɜɿɧ 
ɜɬɪɚɱɚє ɫɜɨɸ ɚɤɬɭɚɥьɧɿɫɬь. 

ɉɨɥɿɝɪɚɮɿɱɧɚ ɩɪɨɞɭɤɰɿя 

Ɍɚɤɚ ɪɟɤɥɚɦɚ ɫɩɪɹɦɨɜɚɧɚ ɧɚ ɫɬɢɦɭɥɸɜɚɧɧɹ ɿɧɬɟɪɟɫɭ ɞɨ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ, ɯɚɪɚɤɬɟɪɢɡɭєɬьɫɹ 
ɧɚɫɚɦɩɟɪɟɞ ɫɟɡɨɧɧɿɫɬɸ ɡɚɫɬɨɫɭɜɚɧɧɹ ɬɚ ɞɿɥɨɜɢɦ ɯɚɪɚɤɬɟɪɨɦ ɩɪɢɜɚɛɥɢɜɨɫɬɿ. 

Ɋɟɤɥɚɦɚ ɧɚ ɪɢɧɤɭ ɚɝɪɚɪɧɨʀ ɩɪɨɞɭɤɰɿʀ 
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ɩɨɬɪɟɛɭɸɬь ɫɜɨєɱɚɫɧɨɝɨ ɩɨɫɬɚɱɚɧɧɹ ɩɪɨɞɭɤɰɿʀ, ɚɥɟ ɣ ɜɢɦɚɝɚɸɬь ɞɨɞɚɬɤɨɜɢɯ ɫɟɪɜɿɫɿɜ, 
ɬɚɤɢɯ ɹɤ ɫɤɨɪɨɱɟɧɧɹ ɬɟɪɦɿɧɿɜ ɞɨɫɬɚɜɤɢ, ɩɨɥɿɩɲɟɧɧɹ ɜɡɚєɦɨɞɿʀ ɡ ɬɪɚɧɫɩɨɪɬɨɦ, ɜɢɤɨɧɚɧɧɹ 
ɫɤɥɚɞɫьɤɢɯ ɨɩɟɪɚɰɿɣ ɬɚ ɡɚɞɨɜɨɥɟɧɧɹ ɿɧɲɢɯ ɡɚɩɢɬɿɜ, ɳɨ ɡɞɿɣɫɧɸɸɬьɫɹ ɜ ɭɦɨɜɚɯ 
ɤɨɦɩɥɟɤɫɧɨɝɨ ɥɨɝɿɫɬɢɱɧɨɝɨ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ. 

ȼ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɜɿɣɧɢ ɜ ɍɤɪɚʀɧɿ є ɧɚɞɡɜɢɱɚɣɧɨ ɚɤɬɭɚɥьɧɢɦ ɚɤɬɢɜɧɟ 
ɩɪɨɫɭɜɚɧɧɹ ɩɪɨɞɭɤɰɿʀ ɱɟɪɟɡ ɿɧɬɟɪɧɟɬ, ɨɫɤɿɥьɤɢ ɞɨɡɜɨɥɹє ɩɿɞɩɪɢєɦɫɬɜɚɦ ɲɜɢɞɤɨ ɞɨɧɟɫɬɢ 
ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɫɜɨɸ ɩɪɨɞɭɤɰɿɸ ɞɨ ɤɿɧɰɟɜɨɝɨ ɫɩɨɠɢɜɚɱɚ. ȱɧɬɟɪɧɟɬ-ɪɟɫɭɪɫɢ ɧɟ ɥɢɲɟ 
ɩɿɞɬɪɢɦɭɸɬь ɛɿɡɧɟɫ ɭ ɫɤɥɚɞɧɢɯ ɭɦɨɜɚɯ, ɚɥɟ ɣ ɡɚɛɟɡɩɟɱɭɸɬь ɦɨɠɥɢɜɿɫɬь ɞɥɹ ɤɨɦɩɚɧɿɣ 
ɡɚɥɢɲɚɬɢɫɹ ɧɚ ɩɥɚɜɭ, ɡɛɟɪɿɝɚɸɱɢ ɩɨɫɬɿɣɧɢɣ ɤɨɧɬɚɤɬ ɡ ɪɢɧɤɨɦ. Ɂɚɜɞɹɤɢ ɿɧɬɟɪɧɟɬɭ, 
ɜɢɪɨɛɧɢɤɢ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɦɨɠɭɬь ɨɩɟɪɚɬɢɜɧɨ ɪɟɚɝɭɜɚɬɢ ɧɚ ɡɦɿɧɢ ɩɨɩɢɬɭ, ɧɚɞɚɜɚɬɢ 
ɚɤɬɭɚɥьɧɭ ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɩɪɨɞɭɤɰɿɸ, ɩɪɨɜɨɞɢɬɢ ɪɟɤɥɚɦɧɿ ɤɚɦɩɚɧɿʀ ɬɚ ɡɚɥɭɱɚɬɢ ɧɨɜɢɯ 
ɤɥɿєɧɬɿɜ. ɐɟ ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɨ ɜ ɫɢɬɭɚɰɿʀ, ɤɨɥɢ ɬɪɚɞɢɰɿɣɧɿ ɤɚɧɚɥɢ ɡɛɭɬɭ ɦɨɠɭɬь ɛɭɬɢ 
ɩɨɪɭɲɟɧɿ, ɚ ɦɨɛɿɥьɧɿɫɬь ɫɩɨɠɢɜɚɱɿɜ ɨɛɦɟɠɟɧɚ. 

Ɋɨɡɝɥɹɧɭɬɨ ɬɪɢ ɨɫɧɨɜɧɿ ɤɚɧɚɥɢ ɩɪɨɫɭɜɚɧɧɹ: 
 ɛɟɡɤɨɲɬɨɜɧɿ ɞɨɲɤɢ ɨɝɨɥɨɲɟɧь ɬɚ ɮɨɪɭɦɢ ɧɚ ɫɿɥьɫьɤɨɝɨɫɩɨɞɚɪɫьɤɭ 

ɬɟɦɚɬɢɤɭ. ɐɿ ɩɥɚɬɮɨɪɦɢ ɧɚɞɚɸɬь ɦɨɠɥɢɜɿɫɬь ɪɨɡɦɿɳɭɜɚɬɢ ɪɟɤɥɚɦɭ ɫɜɨєʀ ɩɪɨɞɭɤɰɿʀ. 
Ɏɟɪɦɟɪɢ ɬɚ ɚɝɪɚɪɿʀ ɚɤɬɢɜɧɨ ɤɨɪɢɫɬɭɸɬьɫɹ ɰɢɦɢ ɪɟɫɭɪɫɚɦɢ ɞɥɹ ɩɨɲɭɤɭ ɩɨɤɭɩɰɿɜ, ɚ 
ɡɚɦɨɜɧɢɤɢ ɡɧɚɯɨɞɹɬь ɧɟɨɛɯɿɞɧɢɣ ɬɨɜɚɪ ɛɟɡɩɨɫɟɪɟɞɧьɨ ɜɿɞ ɜɢɪɨɛɧɢɤɚ. 

 ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧɢ ɮɟɪɦɟɪɫьɤɨʀ ɩɪɨɞɭɤɰɿʀ. ɐɿ ɩɥɚɬɮɨɪɦɢ ɫɬɜɨɪɸɸɬь 
ɡɪɭɱɧɿ ɭɦɨɜɢ ɞɥɹ ɜɡɚєɦɨɞɿʀ, ɡɚɛɟɡɩɟɱɭɸɱɢ ɲɢɪɨɤɢɣ ɜɢɛɿɪ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɿ 
ɫɩɪɨɳɭɸɱɢ ɩɪɨɰɟɫ ɩɨɤɭɩɤɢ. 

 ɚɝɪɨɩɨɪɬɚɥɢ. ɐɿ ɫɩɟɰɿɚɥɿɡɨɜɚɧɿ ɫɚɣɬɢ ɩɪɨɩɨɧɭɸɬь ɤɨɦɩɥɟɤɫɧɭ 
ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɚɝɪɚɪɧɢɣ ɪɢɧɨɤ, ɜɤɥɸɱɚɸɱɢ ɨɝɨɥɨɲɟɧɧɹ ɩɪɨ ɩɪɨɞɚɠ, ɧɨɜɢɧɢ ɝɚɥɭɡɿ, 
ɚɧɚɥɿɬɢɤɭ ɬɚ ɿɧɲɿ ɤɨɪɢɫɧɿ ɦɚɬɟɪɿɚɥɢ ɞɥɹ ɮɟɪɦɟɪɿɜ ɿ ɚɝɪɨɛɿɡɧɟɫɭ. 

Ⱦɥɹ ɭɫɩɿɲɧɨɝɨ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɧɚ ɪɢɧɤɭ ɜɚɠɥɢɜɨ ɧɟ ɬɿɥьɤɢ 
ɜɢɛɪɚɬɢ ɜɿɞɩɨɜɿɞɧɿ ɤɚɧɚɥɢ ɪɨɡɩɨɞɿɥɭ, ɚɥɟ ɣ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿ ɿɧɫɬɪɭɦɟɧɬɢ 
ɩɪɨɫɭɜɚɧɧɹ. ɍ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ, ɤɨɥɢ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ ɝɪɚɸɬь ɩɪɨɜɿɞɧɭ ɪɨɥь ɭ 
ɤɨɦɭɧɿɤɚɰɿʀ ɡ ɤɥɿєɧɬɚɦɢ, ɧɟɨɛɯɿɞɧɨ ɨɪɿєɧɬɭɜɚɬɢɫɹ ɧɚ ɤɨɦɩɥɟɤɫɧɢɣ ɩɿɞɯɿɞ ɞɨ ɿɧɬɟɪɧɟɬ-
ɦɚɪɤɟɬɢɧɝɭ. ȼɿɣɧɚ ɜ ɤɪɚʀɧɿ ɧɚɤɥɚɞɚє ɞɨɞɚɬɤɨɜɿ ɜɢɤɥɢɤɢ, ɜɢɦɚɝɚɸɱɢ ɜɿɞ ɩɿɞɩɪɢєɦɫɬɜ 
ɚɞɚɩɬɚɰɿʀ ɫɬɪɚɬɟɝɿʀ, ɳɨɛ ɡɚɥɢɲɚɬɢɫɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɢɦɢ. 

ȼɚɠɥɢɜɿɫɬь ɨɧɥɚɣɧ-ɩɪɨɫɭɜɚɧɧɹ ɫɬɚɥɚ ɳɟ ɛɿɥьɲ ɨɱɟɜɢɞɧɨɸ, ɨɫɤɿɥьɤɢ ɛɚɝɚɬɨ 
ɬɪɚɞɢɰɿɣɧɢɯ ɦɟɬɨɞɿɜ ɦɚɪɤɟɬɢɧɝɭ ɫɬɚɥɢ ɦɟɧɲ ɟɮɟɤɬɢɜɧɢɦɢ ɱɟɪɟɡ ɨɛɦɟɠɟɧɧɹ ɜ ɥɨɝɿɫɬɢɰɿ 
ɬɚ ɞɨɫɬɭɩɿ ɞɨ ɪɢɧɤɿɜ. Ⱥ ɜɢɤɨɪɢɫɬɚɧɧɹ ɿɧɬɟɪɧɟɬ-ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɨɡɜɨɥɢɬь ɧɟ ɬɿɥьɤɢ 
ɩɿɞɬɪɢɦɭɜɚɬɢ ɤɨɧɬɚɤɬ ɡ ɿɫɧɭɸɱɢɦɢ ɤɥɿєɧɬɚɦɢ, ɚɥɟ ɣ ɡɚɥɭɱɚɬɢ ɧɨɜɢɯ ɫɩɨɠɢɜɚɱɿɜ, 
ɧɟɡɚɥɟɠɧɨ ɜɿɞ ʀɯɧьɨɝɨ ɦɿɫɰɹ ɩɟɪɟɛɭɜɚɧɧɹ. 

ɇɚ ɪɢɫ. 5 ɧɚɜɟɞɟɧɨ ɞɟɹɤɿ ɡ ɤɥɸɱɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ, ɹɤɿ ɞɨɩɨɦɨɠɭɬь ɭ ɰьɨɦɭ 
ɩɪɨɰɟɫɿ. 

Ʉɨɧɬɟɧɬ – ɰɟ ɞɨɜɝɨɫɬɪɨɤɨɜɚ, ɚɥɟ ɧɚɣɟɮɟɤɬɢɜɧɿɲɚ ɫɬɪɚɬɟɝɿɹ, ɨɫɨɛɥɢɜɨ ɜ B2B-
ɫɟɤɬɨɪɿ, ɞɟ ɪɿɲɟɧɧɹ ɩɪɨ ɩɨɤɭɩɤɭ ɩɪɢɣɦɚɸɬьɫɹ ɩɿɫɥɹ ɪɟɬɟɥьɧɨɝɨ ɚɧɚɥɿɡɭ ɪɢɧɤɭ ɬɚ 
ɜɢɜɱɟɧɧɹ ɜɫɿɯ ɜɚɪɿɚɧɬɿɜ.  

ɇɚɪɚɡɿ ɫɬɨɪɿɬɟɥɿɧɝ є ɨɞɧɢɦ ɡ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɦɟɬɨɞɿɜ ɩɪɟɞɫɬɚɜɥɟɧɧɹ ɤɨɧɬɟɧɬɭ 
ɭ ɫɮɟɪɿ ɚɝɪɨɩɪɨɦɢɫɥɨɜɨɝɨ ɤɨɦɩɥɟɤɫɭ. ɐɟɣ ɩɿɞɯɿɞ ɩɨɥɹɝɚє ɭ ɩɪɟɡɟɧɬɚɰɿʀ ɩɪɨɞɭɤɰɿʀ ɱɟɪɟɡ 
ɡɚɯɨɩɥɸɸɱɿ ɬɚ ɩɿɡɧɚɜɚɥьɧɿ ɿɫɬɨɪɿʀ ɩɪɨ ɠɢɬɬɹ ɩɿɞɩɪɢєɦɫɬɜɚ, ɣɨɝɨ ɫɩɿɜɪɨɛɿɬɧɢɤɿɜ, ɚɛɨ 
ɨɤɪɟɦɢɯ ɮɟɪɦɟɪɿɜ. Ɍɚɤɿ ɿɫɬɨɪɿʀ ɡɞɚɬɧɿ ɫɬɜɨɪɢɬɢ ɬɿɫɧɢɣ ɡɜ’ɹɡɨɤ ɦɿɠ ɛɪɟɧɞɨɦ, 
ɮɟɪɦɟɪɫьɤɢɦ ɝɨɫɩɨɞɚɪɫɬɜɨɦ ɬɚ ɫɩɨɠɢɜɚɱɟɦ. ȼɚɠɥɢɜɿɫɬь ɬɚɤɨɝɨ ɩɿɞɯɨɞɭ ɡɪɨɫɬɚє ɧɚ ɬɥɿ 
ɫɭɱɚɫɧɢɯ ɬɪɟɧɞɿɜ ɡɞɨɪɨɜɨɝɨ ɯɚɪɱɭɜɚɧɧɹ, ɤɨɥɢ ɫɩɨɠɢɜɚɱɿ ɜɫɟ ɛɿɥьɲɟ ɰɿɤɚɜɥɹɬьɫɹ 
ɩɨɯɨɞɠɟɧɧɹɦ ɫɜɨʀɯ ɩɪɨɞɭɤɬɿɜ. Ɍɨɦɭ ɚɝɪɚɪɧɿ ɩɿɞɩɪɢєɦɫɬɜɚ, ɜɿɞ ɞɪɿɛɧɢɯ ɮɟɪɦɟɪɿɜ ɞɨ 
ɜɟɥɢɤɢɯ ɚɝɪɨɯɨɥɞɢɧɝɿɜ, ɦɨɠɭɬь ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɫɬɨɪɿɬɟɥɿɧɝ ɞɥɹ ɩɪɨɫɭɜɚɧɧɹ 
ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɬɚ ɡɦɿɰɧɟɧɧɹ ɡɜ’ɹɡɤɿɜ ɡɿ ɫɜɨʀɦɢ ɤɥɿєɧɬɚɦɢ. 
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Ɋɢɫɭɧɨɤ 5 – ȱɧɫɬɪɭɦɟɧɬɢ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ ɧɚ ɨɫɧɨɜɿ [13] 
 
Ɋɟɡɭɥьɬɚɬɢ ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɬɜɟɪɞɠɭɸɬь ɧɟɨɛɯɿɞɧɿɫɬь ɤɨɦɩɥɟɤɫɧɨɝɨ ɩɿɞɯɨɞɭ ɞɨ 

ɜɩɪɨɜɚɞɠɟɧɧɹ ɬɚ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɿ ɩɿɞɤɪɟɫɥɸɸɬь ɜɚɠɥɢɜɿɫɬь ɩɨɞɚɥьɲɢɯ 
ɧɚɭɤɨɜɨ-ɩɪɚɤɬɢɱɧɢɯ ɪɨɡɪɨɛɨɤ ɭ ɰьɨɦɭ ɧɚɩɪɹɦɿ. ȿɮɟɤɬɢɜɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ ɬɚ 
ɪɨɡɪɨɛɤɚ ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɜɢɪɨɛɧɢɰɬɜɚ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɫɩɪɢɹɬɢɦɭɬь 
ɞɨɫɹɝɧɟɧɧɸ ɜɢɫɨɤɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ ɫɿɥьɫьɤɨɝɨ ɝɨɫɩɨɞɚɪɫɬɜɚ ɬɚ ɡɚɛɟɡɩɟɱɟɧɧɸ ɟɤɨɥɨɝɿɱɧɨʀ 
ɫɬɿɣɤɨɫɬɿ ɚɝɪɚɪɧɨɝɨ ɫɟɤɬɨɪɭ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. Ɉɪɝɚɧɿɱɧɿ ɞɨɛɪɢɜɚ ɜɿɞɿɝɪɚɸɬь ɤɥɸɱɨɜɭ ɪɨɥь ɭ ɫɭɱɚɫɧɨɦɭ ɫɿɥьɫьɤɨɦɭ 
ɝɨɫɩɨɞɚɪɫɬɜɿ, ɡɚɛɟɡɩɟɱɭɸɱɢ ɟɤɨɥɨɝɿɱɧɭ ɫɬɿɣɤɿɫɬь ɬɚ ɩɿɞɜɢɳɭɸɱɢ ɪɨɞɸɱɿɫɬь ґɪɭɧɬɿɜ. 
Ɂɪɨɫɬɚɸɱɢɣ ɩɨɩɢɬ ɧɚ ɟɤɨɥɨɝɿɱɧɨ ɱɢɫɬɭ ɩɪɨɞɭɤɰɿɸ ɬɚ ɡɪɨɫɬɚɸɱɿ ɜɢɦɨɝɢ ɞɨ ɡɛɟɪɟɠɟɧɧɹ 
ɩɪɢɪɨɞɧɢɯ ɪɟɫɭɪɫɿɜ ɿ ɡɦɟɧɲɟɧɧɹ ɜɩɥɢɜɭ ɯɿɦɿɱɧɢɯ ɞɨɛɪɢɜ ɧɚ ɧɚɜɤɨɥɢɲɧє ɫɟɪɟɞɨɜɢɳɟ 
ɳɟ ɛɿɥьɲɟ ɩɨɫɢɥɢɥɢ ɜɚɠɥɢɜɿɫɬь ɜɢɤɨɪɢɫɬɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ. Ɉɞɧɢɦ ɿɡ 
ɧɚɣɜɚɠɥɢɜɿɲɢɯ ɚɫɩɟɤɬɿɜ ɭɫɩɿɲɧɨɝɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ є ɟɮɟɤɬɢɜɧɟ 
ɩɪɨɫɭɜɚɧɧɹ ɩɪɨɞɭɤɬɭ. ȼɢɛɿɪ ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ, ɹɤɚ ɜɤɥɸɱɚє ɮɟɪɦɟɪɿɜ, ɨɪɝɚɧɿɱɧɿ ɮɟɪɦɢ, 
ɫɚɞɿɜɧɢɤɿɜ ɬɚ ɟɤɨɥɨɝɿɱɧɨ ɫɜɿɞɨɦɢɯ ɫɩɨɠɢɜɚɱɿɜ, ɜɿɞɿɝɪɚє ɜɚɠɥɢɜɭ ɪɨɥь ɭ ɰьɨɦɭ ɩɪɨɰɟɫɿ. 
Ȳɯ ɡɚɥɭɱɟɧɧɹ ɧɟ ɬɿɥьɤɢ ɞɨɩɨɦɨɠɟ ɩɨɲɢɪɢɬɢ ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɩɟɪɟɜɚɝɢ ɨɪɝɚɧɿɱɧɢɯ 
ɞɨɛɪɢɜ, ɚɥɟ ɣ ɡɛɿɥьɲɢɬь ɩɨɩɢɬ ɧɚ ɰɟɣ ɩɪɨɞɭɤɬ. Ⱦɥɹ ɭɫɩɿɲɧɨɝɨ ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ 
ɞɨɛɪɢɜ ɜɚɠɥɢɜɨ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɪɿɡɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɤɚɧɚɥɢ ɬɚ ɿɧɫɬɪɭɦɟɧɬɢ. ɐɿ 
ɿɧɫɬɪɭɦɟɧɬɢ ɜɤɥɸɱɚɸɬь ɤɨɧɬɟɧɬ-ɦɚɪɤɟɬɢɧɝ, ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ, SEЇ-ɨɩɬɢɦɿɡɚɰɿɸ, 
ɟɥɟɤɬɪɨɧɧɭ ɪɨɡɫɢɥɤɭ ɬɨɳɨ. Ʉɨɦɩɥɟɤɫɧɢɣ ɩɿɞɯɿɞ, ɳɨ ɜɤɥɸɱɚє ɜɢɤɨɪɢɫɬɚɧɧɹ ɫɭɱɚɫɧɢɯ 
ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɚɞɚɩɬɚɰɿɸ ɞɨ ɨɫɨɛɥɢɜɨɫɬɟɣ ɚɝɪɚɪɧɨɝɨ ɪɢɧɤɭ, ɞɨɡɜɨɥɢɬь ɟɮɟɤɬɢɜɧɨ 
ɞɨɧɨɫɢɬɢ ɿɧɮɨɪɦɚɰɿɸ ɞɨ ɫɩɨɠɢɜɚɱɿɜ ɿ ɫɩɪɢɹɬɢɦɟ ɡɛɿɥьɲɟɧɧɸ ɩɪɨɞɚɠɿɜ. 

ɉɨɞɚɥьɲɿ ɪɨɡɪɨɛɤɢ ɜ ɰьɨɦɭ ɧɚɩɪɹɦɤɭ ɩɟɪɟɞɛɚɱɚɸɬь ɪɨɡɜɢɬɨɤ ɿɧɮɪɚɫɬɪɭɤɬɭɪɢ 
ɩɪɨɫɭɜɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ, ɫɬɜɨɪɟɧɧɹ ɫɩɟɰɿɚɥɿɡɨɜɚɧɢɯ ɦɚɣɞɚɧɱɢɤɿɜ ɞɥɹ ɨɛɦɿɧɭ 

SEO-ɨɩɬɢɦɿɡɚɰɿя 
ɉɨɲɭɤɨɜɚ ɨɩɬɢɦɿɡɚɰɿɹ ɜɟɛɫɚɣɬɭ 
ɞɨɩɨɦɨɠɟ ɩɿɞɧɹɬɢ ɣɨɝɨ ɩɨɡɢɰɿʀ ɭ 

ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦɚɯ, ɳɨ ɡɛɿɥьɲɢɬь 
ɤɿɥьɤɿɫɬь ɜɿɞɜɿɞɭɜɚɱɿɜ. ȼɚɠɥɢɜɨ 

ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɤɥɸɱɨɜɿ ɫɥɨɜɚ, ɹɤɿ 
ɩɨɬɟɧɰɿɣɧɿ ɤɥɿєɧɬɢ ɦɨɠɭɬь ɜɜɨɞɢɬɢ ɜ 

ɩɨɲɭɤɨɜɿ ɫɢɫɬɟɦɢ. 

Ʉɨɧɬɟɧɬ-ɦɚɪɤɟɬɢɧɝ 
ɋɬɜɨɪɟɧɧɹ ɹɤɿɫɧɨɝɨ ɤɨɧɬɟɧɬɭ, ɬɚɤɨɝɨ 
ɹɤ ɫɬɚɬɬɿ, ɛɥɨɝɢ, ɜɿɞɟɨ ɬɚ ɿɧɮɨɝɪɚɮɿɤɢ 
ɩɪɨ ɩɟɪɟɜɚɝɢ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɬɚ ʀɯ 

ɜɩɥɢɜ ɧɚ ɜɪɨɠɚɣɧɿɫɬь ɿ ɟɤɨɥɨɝɿɸ, 
ɞɨɩɨɦɨɠɟ ɡɚɥɭɱɢɬɢ ɛɿɥьɲɟ ɤɥɿєɧɬɿɜ ɿ 
ɩɿɞɜɢɳɢɬɢ ɪɿɜɟɧь ɞɨɜɿɪɢ ɞɨ ɛɪɟɧɞɭ ɋɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ 

Ⱥɤɬɢɜɧɟ ɜɟɞɟɧɧɹ ɫɬɨɪɿɧɨɤ ɭ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ, ɬɚɤɢɯ ɹɤ 
Facebook, Instagram, LinkedIn, 

ɞɨɡɜɨɥɹє ɜɡɚєɦɨɞɿɹɬɢ ɡ ɚɭɞɢɬɨɪɿєɸ, 
ɜɿɞɩɨɜɿɞɚɬɢ ɧɚ ɡɚɩɢɬɚɧɧɹ, ɩɪɨɜɨɞɢɬɢ 

ɨɩɢɬɭɜɚɧɧɹ ɬɚ ɚɤɰɿʀ. 

ȼɟɛɿɧɚɪɢ ɬɚ ɨɧɥɚɣɧ-ɫɟɦɿɧɚɪɢ 

ɉɪɨɜɟɞɟɧɧɹ ɧɚɜɱɚɥьɧɢɯ ɜɟɛɿɧɚɪɿɜ ɬɚ 
ɨɧɥɚɣɧ-ɫɟɦɿɧɚɪɿɜ ɞɥɹ ɮɟɪɦɟɪɿɜ ɬɚ 

ɚɝɪɨɧɨɦɿɜ ɞɨɡɜɨɥɹє ɧɚɞɚɜɚɬɢ ɰɿɧɧɭ 
ɿɧɮɨɪɦɚɰɿɸ ɩɪɨ ɜɢɤɨɪɢɫɬɚɧɧɹ 

ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ, ɩɿɞɜɢɳɭɸɱɢ 
ɬɚɤɢɦ ɱɢɧɨɦ ʀɯ ɨɛɿɡɧɚɧɿɫɬь ɬɚ 

ɡɚɥɭɱɟɧɿɫɬь 

ȼɢɤɨɪɢɫɬɚɧɧɹ ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɟɛ-
ɚɧɚɥɿɬɢɤɢ (GШШРХО AЧКХвtТМs) ɞɥɹ 

ɜɿɞɫɬɟɠɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ ɬɚ 

ɨɬɪɢɦɚɧɧɹ ɡɜɨɪɨɬɧɨɝɨ ɡɜ'ɹɡɤɭ ɜɿɞ 
ɤɥɿєɧɬɿɜ ɞɥɹ ɩɨɞɚɥьɲɨɝɨ 
ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɫɬɪɚɬɟɝɿʀ  

ɩɪɨɫɭɜɚɧɧɹ 

Ⱥɧɚɥɿɬɢɤɚ ɬɚ 
ɡɜɨɪɨɬɧɢɣ ɡɜ'яɡɨɤ 
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ɞɨɫɜɿɞɨɦ ɦɿɠ ɜɢɪɨɛɧɢɤɚɦɢ ɬɚ ɫɩɨɠɢɜɚɱɚɦɢ, ɨɪɝɚɧɿɡɚɰɿɸ ɨɫɜɿɬɧɿɯ ɤɚɦɩɚɧɿɣ ɬɚ ɬɪɟɧɿɧɝɿɜ 
ɞɥɹ ɚɝɪɚɪɿʀɜ. Ɋɨɡɜɢɬɨɤ ɦɿɠɧɚɪɨɞɧɨɝɨ ɫɩɿɜɪɨɛɿɬɧɢɰɬɜɚ ɭ ɫɮɟɪɿ ɨɪɝɚɧɿɱɧɨɝɨ ɫɿɥьɫьɤɨɝɨ 
ɝɨɫɩɨɞɚɪɫɬɜɚ ɦɚє ɡɧɚɱɧɢɣ ɩɨɬɟɧɰɿɚɥ, ɳɨ ɞɨɡɜɨɥɢɬь ɩɟɪɟɣɦɚɬɢ ɤɪɚɳɢɣ ɞɨɫɜɿɞ ɿɧɲɢɯ 
ɤɪɚʀɧ ɿ ɜɩɪɨɜɚɞɠɭɜɚɬɢ ɣɨɝɨ ɭ ɜɿɬɱɢɡɧɹɧɟ ɜɢɪɨɛɧɢɰɬɜɨ. Ɂɚɫɥɭɝɨɜɭɸɬь ɧɚ ɭɜɚɝɭ ɬɚɤɨɠ 
ɞɨɫɥɿɞɠɟɧɧɹ ɟɤɨɧɨɦɿɱɧɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ ɜɧɟɫɟɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ ɧɚ ɪɿɜɧɿ ɦɚɥɢɯ ɿ 
ɫɟɪɟɞɧɿɯ ɩɿɞɩɪɢєɦɫɬɜ, ɳɨ ɫɩɪɢɹɬɢɦɟ ɪɨɡɲɢɪɟɧɧɸ ɜɢɤɨɪɢɫɬɚɧɧɹ ɨɪɝɚɧɿɱɧɢɯ ɞɨɛɪɢɜ. 
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Marketing tools for the promotion of organic fertilizers in the conditions of modern 
agriculture. 

The aim of the article. The purpose of this article is to develop recommendations for effective 
promotion channels and marketing tools for organic fertilizers in today's market conditions. 

Analysis results. The article deals with topical issues of promotion of organic fertilizers in the 
conditions of modern agriculture. The study highlights the positive effects of organic fertilizers on soil 
health and productivity. It has been shown that the use of organic fertilizers improves soil structure, 
increases water retention and activates microbial activity, which contributes to higher productivity of 
agricultural crops. In addition, organic fertilizers have been found to be less harmful to the 
environment, reducing the risk of soil and water pollution compared to their chemical counterparts. 

The impact of intensification of agricultural production on the transition to organic farming, 
which involves reducing the use of mineral fertilizers and pesticides, is considered. The target 
audience of producers of organic fertilizers has been determined, including farmers, organic farms, 
gardeners and environmentally conscious consumers. Promotion channels and marketing tools that 
promote awareness of organic fertilizers and their effective use are described. 

Conclusions and directions for further research. The article emphasizes the importance of 
using Internet resources, content marketing and other modern methods to achieve marketing goals. 
Prospects for further research and development of innovative technologies in the field of organic 
agriculture are presented. Thus, future research could explore innovative ways to improve the quality 
and consistency of organic raw materials, as well as the development of comprehensive training 
programs to support farmers in the transition to organic practices. Finally, long-term studies can be 
conducted to assess the long-term effects of organic fertilizers on soil health, crop productivity, and 
environmental sustainability. These recommendations emphasize the need for continued investment in 
research and development to support the widespread adoption of organic fertilizers. By addressing the 
challenges and building on the findings of this study, future research can contribute to the 
improvement of sustainable agricultural practices and the overall sustainability of the agricultural 
sector. 

Keywords: organic fertilizers, promotion, promotion channels, tools, agriculture, fertilizers, 
marketing. 
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