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ɑɚɣɤɨɜɫьɤɚ Ɇɚɪɢɧɚ ɉɟɬɪɿɜɧɚ 
ORCID: https://orcid.org/0000-0002-9490-5112 

ɞ-ɪ ɟɤɨɧ. ɧɚɭɤ, ɩɪɨɮɟɫɨɪ 
ɩɪɨɮɟɫɨɪ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɛɿɡɧɟɫ-ɚɞɦɿɧɿɫɬɪɭɜɚɧɧɹ 

ɋɬɨɹɧɨɜ ȼɥɚɞɢɫɥɚɜ Ɇɢɤɨɥɚɣɨɜɢɱ 
ORCID: https://orcid.org/orcid-search/search?searchQuery=0009-0006-1884-4457 

ɡɞɨɛɭɜɚɱ ɬɪɟɬьɨɝɨ ɨɫɜɿɬɧьɨ-ɧɚɭɤɨɜɨɝɨ ɪɿɜɧɹ (PС. D) ɜɢɳɨʀ ɨɫɜɿɬɢ 
Ɉɞɟɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿɦɟɧɿ І.І. Ɇɟɱɧɢɤɨɜɚ 

(Ɉɞɟɫɚ, ɍɤɪɚʀɧɚ) 
 
 

ȱɇɇɈȼȺɐȱɃɇȱ ȱɇɋɌɊɍɆȿɇɌɂ ɆȺɊɄȿɌɂɇȽɈȼɈȽɈ 
ɊɂɁɂɄ-ɆȿɇȿȾɀɆȿɇɌɍ ȼ ɁȺȻȿɁɉȿɑȿɇɇȱ ɋɌȺɅɈȽɈ ɊɈɁȼɂɌɄɍ 

ȻȺɇɄȱȼɋЬɄɈȲ ɋɂɋɌȿɆɂ ɍɄɊȺȲɇɂ 
 

ȼ ɫɬɚɬɬɿ ɞɨɫɥɿɞɠɭєɬьɫɹ ɨɫɨɛɥɢɜɨɫɬɟɣ ɫɭɱɚɫɧɨɝɨ ɟɬɚɩɭ ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, 
ɞɟɬɟɪɦɿɧɚɧɬɢ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɛɚɧɤɿɜɫьɤɨʀ ɫɢɫɬɟɦɢ. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ɧɚɩɪɹɦ ɜɟɤɬɨɪɭ 
ɟɜɨɥɸɰɿɣɧɨɝɨ ɪɨɡɜɢɬɤɭ ɦɨɞɟɥɟɣ ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, ɜɢɹɜɥɟɧɨ ɜɚɠɥɢɜɿɫɬь ɨɪɿєɧɬɚɰɿʀ ɧɚ 
ɟɤɨɥɨɝɿɱɧɿ ɬɚ  ɫɨɰɿɚɥьɧɿ ɰɿɧɧɨɫɬɿ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɟɦɨɰɿɣɧɢɯ ɬɚ ɤɨɝɧɟɬɢɜɧɢɯ ɞɿɣ ɫɩɨɠɢɜɚɱɿɜ ɩɪɢ 
ɜɩɪɨɜɚɞɠɟɧɧɿ ɿɧɧɨɜɚɰɿɣɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ. ɋɮɨɤɭɫɨɜɚɧɨ ɭɜɚɝɭ ɧɚ ɪɨɥɿ 
ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɹɯ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɜ ɩɪɨɰɟɫɿ ɿɦɩɥɟɦɟɧɬɚɰɿʀ ESG-ɩɪɢɧɰɢɩɿɜ ɜ 
ɦɚɪɤɟɬɢɧɝ-ɦɟɧɟɞɠɦɟɧɬ ɛɚɧɤɿɜɫьɤɿɣ ɫɢɫɬɟɦɿ, ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ ɨɫɨɛɥɢɜɨɫɬɿ ɬɚ ɦɟɯɚɧɿɡɦ ɜɩɥɢɜɭ 
ɬɟɯɧɨɥɨɝɿɱɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɧɚ ɮɨɪɦɭɜɚɧɧɹ ɿɦɿɞɠɭ ɛɚɧɤɿɜ. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ɿɧɞɢɤɚɬɨɪɢ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɜɩɪɨɜɚɞɠɟɧɧɹ ɫɬɪɚɬɟɝɿɣ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ ɛɚɧɤɿɜɫьɤɢɯ ɭɫɬɚɧɨɜ, ɜɢɹɜɥɟɧɨ 
ɜɿɞɯɢɥɟɧɧɹ ɜ ɡɨɜɧɿɲɧɿɯ ɬɚ ɜɧɭɬɪɿɲɧɿɯ ɨɰɿɧɤɚɯ ɫɬɿɣɤɨɫɬɿ ɛɚɧɤɿɜ, ɧɚɞɚɧɨ ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ 
ɩɿɞɜɢɳɟɧɧɹ ɞɨɜɿɪɢ ɧɚɫɟɥɟɧɧɹ ɬɚ ɡɛɚɥɚɧɫɭɜɚɧɧɹ ɪɟɣɬɢɧɝɨɜɢɯ ɨɰɿɧɨɤ.  

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɦɚɪɤɟɬɢɧɝɨɜɢɣ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬ, ɫɬɚɥɢɣ ɪɨɡɜɢɬɨɤ, ɿɧɧɨɜɚɰɿɣɧɿ 
ɬɟɯɧɨɥɨɝɿʀ ɛɚɧɤɿɜɫьɤɨɝɨ ɫɟɤɬɨɪɭ, ɫɬɿɣɤɿɫɬь ɛɚɧɤɿɜ, ɥɸɞɢɧɨɰɟɧɬɪɨɜɚɧɢɣ ɦɚɪɤɟɬɢɧɝ ɛɚɧɤɿɜ 
ȱɧɞɭɫɬɪɿʀ 5.0. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ’ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ȿɮɟɤɬɢɜɧɟ ɭɩɪɚɜɥɿɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ 
ɪɢɡɢɤɚɦɢ є ɤɥɸɱɨɜɢɦ ɱɢɧɧɢɤɨɦ ɫɬɿɣɤɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜ ɛɚɧɤɿɜɫьɤɨɝɨ ɫɟɤɬɨɪɭ ɬɚ 
ɜɢɫɬɭɩɚє ɡɚɩɨɪɭɤɨɸ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ. Ɇɚɪɤɟɬɢɧɝɨɜɢɣ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬ ɜɢɤɨɧɭє 
ɤɪɢɬɢɱɧɭ ɮɭɧɤɰɿɸ ɜ ɡɚɛɟɡɩɟɱɟɧɧɿ ɡɚɯɢɫɬɭ ɿɧɬɟɪɟɫɿɜ ɞɟɪɠɚɜɢ, ɤɥɿєɧɬɿɜ ɿ ɫɩɿɜɪɨɛɿɬɧɢɤɿɜ 
ɛɚɧɤɭ, ɩɿɞɜɢɳɭɸɱɢ ɛɟɡɩɟɤɭ ɬɚ ɫɬɚɛɿɥьɧɿɫɬь ɮɿɧɚɧɫɨɜɨʀ ɭɫɬɚɧɨɜɢ. ȱɧɧɨɜɚɰɿɣɧɚ 
ɦɚɪɤɟɬɢɧɝɨɜɚ ɫɬɪɚɬɟɝɿɹ ɫɬɚє ɨɞɧɢɦ ɿɡ ɧɚɣɜɚɠɥɢɜɿɲɢɯ ɚɫɩɟɤɬɿɜ ɭɫɩɿɲɧɨɝɨ 
ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɛɚɧɤɿɜ ɜ ɭɦɨɜɚɯ ɩɨɫɢɥɟɧɧɹ ɤɨɧɤɭɪɟɧɰɿʀ ɬɚ ɜɢɦɨɝ ɫɩɨɠɢɜɚɱɿɜ, 
ɤɥɸɱɨɜɢɦ ɮɚɤɬɨɪɨɦ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɰɿɥɟɣ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɜ ɧɚɩɪɹɦɤɭ ɿɧɬɟɝɪɚɰɿʀ 
ɤɪɢɬɟɪɿʀɜ (ESG) (ɟɤɨɥɨɝɿɱɧɢɯ, ɫɨɰɿɚɥьɧɢɯ ɬɚ ɭɩɪɚɜɥɿɧɫьɤɢɯ) ɭ ɛɚɧɤɿɜɫьɤɿ ɩɪɨɞɭɤɬɢ ɬɚ 
ɩɨɫɥɭɝɢ. ȼ ɭɦɨɜɚɯ ɰɢɮɪɨɜɢɯ ɬɪɚɧɫɮɨɪɦɚɰɿɣ, ɫɤɨɪɨɱɟɧɧɹ ɬɟɪɦɿɧɿɜ ɿɧɧɨɜɚɰɿɣɧɢɯ ɰɢɤɥɿɜ, 
ɛɚɧɤɿɜɫьɤɚ ɫɢɫɬɟɦɚ ɡɿɬɤɧɭɥɚɫɹ ɡ ɩɪɨɛɥɟɦɨɸ ɡɚɛɟɡɩɟɱɟɧɧɹ ɜɢɦɨɝ ɥɸɞɢɧɨɰɟɧɬɪɿɱɧɨɫɬɿ ɬɚ 
ɫɨɰɿɨɜɿɞɩɨɜɿɞɚɥьɧɨɫɬɿ ɜ ɬɚɪɝɟɬɨɜɚɧɨɦɭ ɮɨɪɦɭɥɸɜɚɧɧɿ ɰɿɧɧɨɫɬɿ ɜɥɚɫɧɢɯ ɩɨɫɥɭɝ. 
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 Ɇ. ɑɚɣɤɨɜɫьɤɚ. ȼ. ɋɬɨɹɧɨɜ. Іɧɧɨɜɚɰɿɣɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ     
ɜ ɡɚɛɟɡɩɟɱɟɧɧɿ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɛɚɧɤɿɜɫьɤɨʀ ɫɢɫɬɟɦɢ ɍɤɪɚʀɧɢ  
 
 
 

ȼ ɬɨɣ ɱɚɫ ɹɤ ɫɬɚɥɢɣ ɪɨɡɜɢɬɨɤ ɜɢɡɧɚɱɚєɬьɫɹ ɹɤ ɡɞɚɬɧɿɫɬь ɨɪɝɚɧɿɡɚɰɿʀ ɡɛɟɪɿɝɚɬɢ 
ɫɬɚɛɿɥьɧɿɫɬь ɬɚ ɧɚɞɿɣɧɿɫɬь ɭ ɞɨɜɝɨɫɬɪɨɤɨɜɿɣ ɩɟɪɫɩɟɤɬɢɜɿ ɧɟɡɜɚɠɚɸɱɢ ɧɚ ɡɨɜɧɿɲɧɿ ɡɦɿɧɢ, 
ɬɚɤɿ ɹɤ ɟɤɨɧɨɦɿɱɧɿ ɤɨɥɢɜɚɧɧɹ, ɤɨɧɤɭɪɟɧɰɿɹ, ɬɟɯɧɨɥɨɝɿɱɧɿ ɡɦɿɧɢ ɣ ɿɧɲɿ ɮɚɤɬɨɪɢ, 
ɥɸɞɢɧɨɰɟɧɬɪɢɱɧɿɫɬь ɜɢɫɬɭɩɚє ɨɞɧɢɦ ɡ ɝɨɥɨɜɧɢɯ ɩɨɫɬɭɥɚɬɿɜ ɤɨɧɰɟɩɰɿʀ ȱɧɞɭɫɬɪɿʀ 5.0. 
ȱɦɩɥɟɦɟɧɬɚɰɿɹ ɩɪɢɧɰɢɩɿɜ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɜ ɫɢɫɬɟɦɭ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ ɛɚɧɤɭ ɫɩɪɢɹє 
ɧɟ ɥɢɲɟ ɟɤɨɧɨɦɿɱɧɨɦɭ ɡɪɨɫɬɚɧɧɸ ɭɫɬɚɧɨɜɢ, ɚ ɣ ɮɨɪɦɭє ɤɨɦɩɥɟɤɫɧɭ ɞɨɜɝɨɫɬɪɨɤɨɜɭ 
ɫɬɿɣɤɿɫɬь ɿ ɜɿɞɩɨɜɿɞɚɥьɧɿɫɬь ɮɿɧɚɧɫɨɜɨʀ ɭɫɬɚɧɨɜɢ, ɩɨɡɢɬɢɜɧɢɣ ɿɦɿɞɠ ɧɚ ɪɢɧɤɭ, 
ɬɪɚɧɫɮɨɪɦɭє ɜɩɥɢɜ ɧɚ ɫɭɫɩɿɥьɫɬɜɨ ɬɚ ɞɨɜɤɿɥɥɹ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɉɨɥɿɬɢɤɢ ɇȻɍ ɳɨɞɨ 
ɪɨɡɜɢɬɤɭ ɫɬɚɥɨɝɨ ɮɿɧɚɧɫɭɜɚɧɧɹ ɧɚ ɩɟɪɿɨɞ ɞɨ 2025 ɪɨɤɭ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ɍ ɧɚɭɤɨɜɢɯ ɞɨɫɥɿɞɠɟɧɧɹɯ ɬɚ 
ɥɿɬɟɪɚɬɭɪɿ, ɩɪɢɫɜɹɱɟɧɢɯ ɛɚɧɤɿɜɫьɤɨɦɭ ɫɟɤɬɨɪɭ ɍɤɪɚʀɧɢ, ɦɚɪɤɟɬɢɧɝ ɱɚɫɬɨ ɪɨɡɝɥɹɞɚєɬьɫɹ 
ɹɤ ɤɥɸɱɨɜɢɣ ɚɫɩɟɤɬ ɭɫɩɿɲɧɨɫɬɿ ɛɿɡɧɟɫɭ. ɉɪɨɜɟɞɟɧɢɣ ɚɧɚɥɿɡ ɜɿɬɱɢɡɧɹɧɨʀ ɬɚ ɡɚɪɭɛɿɠɧɨʀ 
ɥɿɬɟɪɚɬɭɪɢ ɩɿɞɬɜɟɪɞɢɜ, ɳɨ ɜɟɥɢɤɚ ɭɜɚɝɚ ɜɱɟɧɢɯ ɩɪɢɞɿɥɹєɬьɫɹ ɞɨɫɥɿɞɠɟɧɧɸ ɩɢɬɚɧь 
ɪɨɡɜɢɬɤɭ ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ. 

Ɍɤɚɱɭɤ ȼ., Ɍɢɦɤɿɜ Ⱥ. Д1, ɫ. 1244‒1250Ж ɞɨɫɥɿɞɠɭɸɬь ɫɭɬɧɿɫɬь ɬɚ ɨɫɨɛɥɢɜɨɫɬɿ 
ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, ɣɨɝɨ ɪɨɥь ɜ ɫɢɫɬɟɦɿ ɭɩɪɚɜɥɿɧɧɹ ɛɚɧɤɨɦ. ȼɿɞ ɩɨɱɚɬɤɨɜɨɝɨ 
ɟɬɚɩɭ (50-60 ɪɨɤɢ, ɹɤɿɣ ɛɚɡɭɜɚɜɫɹ ɧɚ ɪɟɤɥɚɦɧɢɯ ɿɧɫɬɪɭɦɟɧɬɚɯ, ɮɚɤɬɨɪɢɧɝɨɜɢɯ ɿ 
ɥɿɡɢɧɝɨɜɢɯ ɩɨɫɥɭɝɚɯ); ɟɬɚɩɭ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɬɚ ɩɪɨɮɟɫɿɨɧɚɥɿɡɚɰɿʀ ɫɮɟɪɢ ɪɨɡɪɚɯɭɧɤɿɜ ɬɚ 
ɩɥɚɬɟɠɿɜ (70 ɪɨɤɢ, ɜɩɪɨɜɚɞɠɟɧɧɹ ɛɚɧɤɨɦɚɬɿɜ, ɡɚɫɬɨɫɭɜɚɧɧɹ ɿɞɟɧɬɢɮɿɤɚɰɿɣɧɢɯ ɧɨɦɟɪɿɜ ɿ 
ɰɢɮɪɨɜɢɯ ɩɿɞɩɢɫɿɜ); ɤɨɧɤɭɪɟɧɬɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ (80 ɪɨɤɢ, ɞɢɜɟɪɫɢɮɿɤɚɰɿɹ ɩɪɨɞɭɤɬɿɜ ɬɚ 
ɫɟɝɦɟɧɬɿɜ ɮɿɧɚɧɫɨɜɨɝɨ ɪɢɧɤɭ; ɡɚɫɬɨɫɭɜɚɧɧɹ ɫɢɫɬɟɦ “ɤɥɿєɧɬ – ɛɚɧɤ”; ɪɨɡɲɢɪɟɧɧɹ 
ɚɫɨɪɬɢɦɟɧɬɭ ɿ ɩɨɥɿɩɲɟɧɧɹ ɹɤɨɫɬɿ ɛɚɧɤɿɜɫьɤɢɯ ɩɨɫɥɭɝ, ɚɤɬɢɜɧɟ ɧɚɜɱɚɧɧɹ ɩɟɪɫɨɧɚɥɭ 
ɦɟɬɨɞɚɦ ɪɟɚɥɿɡɚɰɿʀ ɛɚɧɤɿɜɫьɤɢɯ ɩɨɫɥɭɝ); ɩɪɢɛɭɬɤɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ (90-ɿ ɪɨɤɢ, 
ɤɨɧɰɟɧɬɪɚɰɿɹ ɡɭɫɢɥь ɧɚ ɪɨɡɪɨɛɥɟɧɧɿ ɩɪɢɛɭɬɤɨɜɢɯ ɫɟɝɦɟɧɬɿɜ); ɟɬɚɩɭ ɫɢɫɬɟɦɢ 
ɞɢɫɬɚɧɰɿɣɧɨɝɨ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ (ɩɨɱɚɬɨɤ ɏɏȱ ɫɬɨɪɿɱɱɹ, ɳɨ ɯɚɪɚɤɬɟɪɢɡɭɜɚɜɫɹ ɦɚɫɨɜɢɦ 
ɡɚɩɪɨɜɚɞɠɟɧɧɹɦ ɩɥɚɬɿɠɧɢɯ ɤɚɪɬɨɤ; ɧɚɞɚɧɧɹɦ ɛɚɧɤɿɜɫьɤɢɯ ɩɨɫɥɭɝ ɿɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ 
ɦɟɪɟɠɿ ȱɧɬɟɪɧɟɬ ɬɚ ɤɚɧɚɥɚɦɢ ɦɨɛɿɥьɧɨɝɨ ɡɜ’ɹɡɤɭ); ɟɬɚɩɭ ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ (2000-
2010-2020 ɪɨɤɢ, ɟɬɚɩ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ, ɜɩɪɨɜɚɞɠɟɧɧɹ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ, 
ɤɨɧɜɟɪɝɟɧɰɿɹ ɡɛɭɬɨɜɢɯ ɿ ɤɨɦɭɧɿɤɚɰɿɣɧɢɯ ɤɚɧɚɥɿɜ, ɜɿɞɩɨɜɿɞɚє ɩɪɢɧɰɢɩɚɦ ȱɧɞɭɫɬɪɿʀ 4.0) ɞɨ 
ɫɭɱɚɫɧɨɝɨ ɩɟɪɫɩɟɤɬɢɜɧɨɝɨ ɟɬɚɩɭ ɧɟɣɪɨɦɚɪɤɟɬɢɧɝɭ, ɟɬɚɩɭ ɧɚ ɡɚɫɚɞɚɯ ɩɪɢɧɰɢɩɿɜ 
ȱɧɞɭɫɬɪɿʀ 5.0 ɬɚ ɲɢɪɨɤɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɚɧɚɥɿɬɢɤɢ ɞɚɧɢɯ, ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ, 
ȱɧɬɟɪɧɟɬɭ ɪɟɱɟɣ ɞɥɹ ɚɜɬɨɦɚɬɢɡɚɰɿʀ ɩɪɨɰɟɫɿɜ ɬɚ ɧɚɞɚɧɧɹ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨʀ ɩɿɞɬɪɢɦɤɢ 
ɤɥɿєɧɬɿɜ. 

ɏɚɪɚɛɚɪɚ ȼ., Ƚɪɟɲɤɨ Ɋ., Ɍɪɟɬɹɤɨɜɚ Ɉ. ɡɨɫɟɪɟɞɠɭɸɬьɫɹ ɧɚ ɨɫɨɛɥɢɜɨɫɬɹɯ ɪɨɡɜɢɬɤɭ 
ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɜ ɧɚɩɪɹɦɤɭ ɡɚɫɬɨɫɭɜɚɧɧɹ ɿɧɫɬɪɭɦɟɧɬɿɜ ɤɥɿɟɧɬɨɪɿєɧɬɨɜɚɧɨʀ 
ɤɨɧɰɟɩɰɿʀ (CЮstШЦОr RОХКtТШЧsСТЩ MКЧКРОЦОЧt) ɬɚ CRM-ɫɢɫɬɟɦ Д2, ɫ. 43‒46Ж. 

Ʌɭɰɿɜ Ȼ. ɚɧɚɥɿɡɭє ɬɟɧɞɟɧɰɿʀ ɜɩɥɢɜɭ ɫɭɱɚɫɧɢɯ ɿɧɮɨɪɦɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɧɚ 
ɪɨɡɜɢɬɨɤ ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, ɜɢɡɧɚɱɚє ɛɚɧɤɿɜɫьɤɢɣ ɦɚɪɤɟɬɢɧɝ “ɹɤ ɚɤɬɢɜɧɢɣ 
ɩɨɲɭɤ ɛɚɧɤɚɦɢ ɜɢɝɿɞɧɢɯ ɪɢɧɤɿɜ ɛɚɧɤɿɜɫьɤɢɯ ɩɪɨɞɭɤɬɿɜ” ɬɚ ɩɪɨɩɚɧɭє ɲɥɹɯɢ ɪɨɡɜɢɬɤɭ 
ɛɚɧɤɿɜɫьɤɢɯ ɿɧɧɨɜɚɰɿɣ ɜ ɭɦɨɜɚɯ ɮɿɧɚɧɫɨɜɨʀ ɧɟɫɬɚɛɿɥьɧɨɫɬɿ Д3, ɫ. 20‒32]. 

Ⱦɭɛɪɨɜɚ ɇ., Ʉɪɸɱɤɨ Ʌ. ɡɜɟɪɬɚɸɬ ɭɜɚɝɭ ɧɚ ɞɢɧɚɦɿɱɧɨɦɭ ɪɨɡɜɢɬɤɭ ɛɚɧɤɿɜɫьɤɨɝɨ 
ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɧɟɨɛɯɿɞɧɨɫɬɿ ɧɟ ɥɢɲɟ ɫɢɫɬɟɦɚɬɢɡɚɰɿʀ ɛɚɧɤɿɜɫьɤɢɯ ɿɧɧɨɜɚɰɿɣ, ɚ ɣ 
ɜɩɪɨɜɚɞɠɟɧɧɸ ɤɨɦɩɥɟɤɫɧɨɝɨ ɩɿɞɯɨɞɭ ɭ ɪɨɡɜɢɬɤɭ ɫɢɫɬɟɦɢ ɦɚɪɤɟɬɢɧɝɭ ɛɚɧɤɭ. “Ɇɟɬɨɸ 
ɤɨɦɩɥɟɤɫɧɨʀ ɫɢɫɬɟɦɢ ɦɚɪɤɟɬɢɧɝɭ ɛɚɧɤɭ є ɡɚɛɟɡɩɟɱɟɧɧɹ ɡɪɨɫɬɚɧɧɹ ɨɛɫɹɝɿɜ ɩɪɨɞɚɠ 
ɛɚɧɤɿɜɫьɤɢɯ ɩɪɨɞɭɤɬɿɜ ɲɥɹɯɨɦ ɫɬɜɨɪɟɧɧɹ ɧɨɜɢɯ ɛɚɧɤɿɜɫьɤɢɯ ɩɨɫɥɭɝ, ɚɜɬɨɦɚɬɢɡɚɰɿʀ 
ɛɚɧɤɿɜɫьɤɢɯ ɨɩɟɪɚɰɿɣ ɿ ɬɟɯɧɨɥɨɝɿɣ, ɳɨ ɫɩɪɢɹɬɢɦɟ ɡɚɞɨɜɨɥɟɧɧɸ ɩɨɬɪɟɛ ɤɥɿєɧɬɿɜ, 
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ɮɨɪɦɭɜɚɧɧɹ ɞɨɜɿɪɢ ɞɨ ɛɚɧɤɭ ɿ, ɹɤ ɧɚɫɥɿɞɨɤ, ɡɚɛɟɡɩɟɱɟɧɧɸ ɮɿɧɚɧɫɨɜɨʀ ɫɬɿɣɤɨɫɬɿ ɬɚ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ” Д4, ɫ. 65Ж. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ɫɤɥɚɞɨɜɿ ɤɨɦɩɥɟɤɫɭ ɦɚɪɤɟɬɢɧɝɭ 
ɫɭɱɚɫɧɨɝɨ ɛɚɧɤɭ, ɡɚɩɪɨɩɨɧɨɜɚɧɨ ɫɬɜɨɪɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɿɧɮɨɪɦɚɰɿɣɧɨʀ ɩɿɞɫɢɫɬɟɦɢ. 

Ⱥɤɬɭɚɥьɧɿ ɚɫɩɟɤɬɢ ɦɚɪɤɟɬɢɧɝɭ ɜ ɭɦɨɜɚɯ ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɚ ɟɜɨɥɸɰɿɨɧɭɜɚɧɧɹ 
ɩɚɪɚɞɢɝɦ ɞɨɫɥɿɞɠɭɜɚɥɢ ɩɪɨɜɿɞɧɿ ɜɿɬɱɢɡɧɹɧɿ ɜɱɟɧɿ, ɧɚɫɚɦɩɟɪɟɞ Ɉɤɥɚɧɞɟɪ Ɇ. Д5, 6Ж, 
əɲɤɿɧɚ Ɉ., Ɂɥɚɬɨɜɚ ȱ. Д6Ж, Ɋɨɛɭɥ ɘ., Ʌɿɬɜɢɧɟɧɤɨ Ʉ., ɉɨɩɨɜɿɱ ȱ. Д7Ж, Ƚɭɦɟɧɧɚ Ɉ. Д8Ж. 

ȼ ɪɨɛɨɬɿ Д5Ж ɞɨɫɥɿɞɠɟɧɨ ɧɚɩɪɹɦɢ ɬɚ ɞɠɟɪɟɥɚ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɮɨɪɦ ɬɚ ɦɟɬɨɞɿɜ 
ɦɚɪɤɟɬɢɧɝɭ ɜ ɭɦɨɜɚɯ ɨɦɧɿɤɚɧɚɥьɧɢɯ ɜɡɚєɦɨɞɿɣ.  

ȼ Д6Ж ɫɢɫɬɟɦɚɬɢɡɨɜɚɧɨ ɧɚɩɪɹɦɤɢ ɟɮɟɤɬɢɜɧɨɫɬɿ ɬɚ ɦɟɬɪɢɤɢ ɿɧɬɟɧɫɢɜɧɨɫɬɿ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɿɧɫɬɪɭɦɟɧɬɿɜ ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɛɿɡɧɟɫ-ɫɬɪɚɬɟɝɿɣ ɜ ɤɪɢɡɨɜɢɯ 
ɭɦɨɜɚɯ. 

ȼ Д7Ж ɡɚɩɪɨɩɨɧɨɜɚɧɨ ɫɬɪɭɤɬɭɪɚ ɰɢɮɪɨɜɨʀ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɫɢɫɬɟɦɢ ɧɚ ɦɚɤɪɨɪɿɜɧɿ ɜ 
ɭɦɨɜɚɯ ɰɢɮɪɨɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɟɤɨɧɨɦɿɤɢ ɧɚ ɛɚɡɨɜɨɦɭ ɬɚ ɪɨɡɲɢɪɟɧɨɦɭ ɪɿɜɧɹɯ.  

ȼ Д8Ж ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ ɪɨɥь ɤɪɟɚɬɢɜɧɨɫɬɿ ɬɚ ɿɧɧɨɜɚɰɿɣɧɢɣ ɧɚɩɪɹɦ ɦɚɪɤɟɬɢɧɝɭ ‒ 
ɧɟɣɪɨɦɚɪɤɟɬɢɧɝ, ɣɨɝɨ ɮɭɧɤɰɿʀ, ɫɬɪɚɬɟɝɿʀ ɬɚ ɿɧɫɬɪɭɦɟɧɬɢ, ɨɫɨɛɥɢɜɨɫɬɿ ɦɟɬɨɞɿɜ 
ɧɟɣɪɨɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɨɫɥɿɞɠɟɧь ɬɚ ɜɩɥɢɜ ɧɚ ɫɩɪɢɣɧɹɬɬɹ ɩɪɨɞɭɤɬɿɜ ɫɩɨɠɢɜɚɱɚɦɢ. 

ɋɟɪɟɞ ɞɨɫɥɿɞɠɟɧь ɳɨɞɨ ɿɧɧɨɜɚɰɿɣɧɨɝɨ ɪɨɡɜɢɬɤɭ ɛɚɧɤɿɜɫьɤɨʀ ɫɢɫɬɟɦɢ ɫɥɿɞ 
ɡɚɡɧɚɱɢɬɢ Ʌɨɣɤɨ ȼ. Д9Ж (ɞɨɫɥɿɞɠɭɸɬьɫɹ ɟɤɨɧɨɦɿɱɧɿ ɬɚ ɫɨɰɿɚɥьɧɿ ɟɮɟɤɬɢ ɜɩɪɨɜɚɞɠɟɧɧɹ 
ɛɚɧɤɿɜɫьɤɢɯ ɿɧɧɨɜɚɰɿɣ), Ʉɨɜɚɥɟɧɤɨ ȼ. Д10] (ɚɧɚɥɿɡɭɸɬьɫɹ ɜɢɤɥɢɤɢ ɩɪɨɫɭɜɚɧɧɹ ɿɧɬɟɪɧɟɬ-
ɩɨɫɥɭɝ ɬɚ ɰɢɮɪɨɜɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ, ɩɪɨɩɨɧɭɸɬьɫɹ ɦɚɪɤɟɬɢɧɝɨɜɿ 
ɛɚɧɤɿɜɫьɤɿ ɤɨɦɭɧɿɤɚɰɿʀ ɧɚ ɨɫɧɨɜɿ ɫɬɜɨɪɟɧɧɹ ɛɪɟɧɞɭ ɞɥɹ ɩɿɞɬɪɢɦɤɢ ɿɦɿɞɠɭ ɜɿɬɱɢɡɧɹɧɢɯ 
ɛɚɧɤɿɜ), Ɇɚɬɜɿɣɱɭɤɚ ɇ., Ɍɟɫɥɸɤɚ ɋ. Д11Ж (ɭɡɚɝɚɥьɧɟɧɨ ɨɫɧɨɜɧɿ ɬɟɧɞɟɧɰɿʀ ɜɩɪɨɜɚɞɠɟɧɧɹ 
ɿɧɧɨɜɚɰɿɣɧɢɯ ɛɚɧɤɿɜɫьɤɢɯ ɩɪɨɞɭɤɬɿɜ ɭ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɪɢɧɤɭ ɮɿɧɚɧɫɨɜɢɯ ɩɨɫɥɭɝ), 
Ȼɨɧɞɚɪɟɧɤɨ Ʌ., Ʉɭɡɧєɰɨɜɚ Ɇ., Ƚɭɣɝɨɜɚ ɘ., Ɇɿɳɟɧɤɨ ȼ., ȱɜɚɧɨɜɚ ɋ., Ʉɚɡɚɪɹɧɚ Ɉ. ɬɚ ɿɧɲ. 

ɋɧɿɳɟɧɤɨ Ɋ., Ⱦɚɰɟɧɤɨ Ʌ., Ɇɢɡєɜɚ ȼ. [12] ɜɢɡɧɚɱɚɸɬь ɨɫɧɨɜɧɿ ɦɨɠɥɢɜɨɫɬɿ 
ɛɚɧɤɿɜɫьɤɢɯ ɿɧɧɨɜɚɰɿɣ ɬɚ ɚɧɚɥɿɡɭє ɩɟɪɫɩɟɤɬɢɜɢ ɡɚɫɬɨɫɭɜɚɧɧɹ ɫɭɱɚɫɧɢɯ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ 
ɧɚ ɨɫɧɨɜɿ ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɤɨɦɟɪɰɿɣɧɨɝɨ ɿ ɫɨɰɿɚɥьɧɨɝɨ ɩɪɨɝɪɟɫɭ 
ɛɚɧɤɿɜ. 

Ʉɪɢɜɢɱ ə. Д13, ɫ. 33‒39Ж ɞɨɫɥɿɞɠɭє ɬɟɨɪɟɬɢɱɧɿ ɬɚ ɩɪɚɤɬɢɱɧɿ ɚɫɩɟɤɬɢ ɛɚɧɤɿɜɫьɤɢɯ 
ɿɧɧɨɜɚɰɿɣ, ɚɧɚɥɿɡɭє ɩɿɞɯɨɞɢ ɞɨ ɤɥɚɫɢɮɿɤɚɰɿʀ ɰɢɯ ɿɧɧɨɜɚɰɿɣ, ɩɿɞɤɪɟɫɥɸє ɜɿɞɨɤɪɟɦɥɟɧɧɹ 
ɛɚɧɤɿɜɫьɤɢɯ ɬɚ ɮɿɧɚɧɫɨɜɢɯ ɿɧɧɨɜɚɰɿɣ ɬɚ ɜɢɹɜɥɹє ɜɡɚєɦɨɡɜ’ɹɡɨɤ ɿɧɧɨɜɚɰɿɣɧɨɝɨ ɪɨɡɜɢɬɤɭ 
ɛɚɧɤɿɜ ɡ ɪɿɜɧɟɦ ɥɨɹɥьɧɨɫɬɿ ɤɥɿєɧɬɿɜ ɛɚɧɤɭ. 

ȱɧɲɿ ɜɱɟɧɿ ɩɪɢɞɿɥɹɸɬь ɭɜɚɝɭ ɫɨɰɿɚɥьɧɨ ɜɿɞɩɨɜɿɞɚɥьɧɨɦɭ ɬɚ ɫɬɪɚɬɟɝɿɱɧɨɦɭ 
ɦɚɪɤɟɬɢɧɝɭ. ɋɟɪɟɞ ɧɢɯ Ƚɪɢɧɱɟɧɤɨ ɘ. Д14Ж, ɋɚɞɱɟɧɤɨ Ɉ. Д15Ж, Ƚɪɟɛɟɧɸɤ ɇ., ȼɨɥɨɲɚɤ Ʌ. 
ɬɚ ɿɧɲ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɉɪɨɬɟ ɛɚɧɤɿɜɫьɤɢɣ ɦɚɪɤɟɬɢɧɝ ɡɧɚɯɨɞɢɬьɫɹ ɜ ɞɢɧɚɦɿɱɧɨɦɭ 
ɪɨɡɜɢɬɤɭ. Ɍɟɯɧɨɥɨɝɿɱɧɢɣ ɩɪɨɝɪɟɫ ɫɬɜɨɪɸє ɹɤ ɧɨɜɿ ɧɟɛɚɱɟɧɿ ɪɚɧɿɲɟ ɦɨɠɥɢɜɨɫɬɿ 
ɜɡɚєɦɨɞɿʀ ɡ ɤɥɿєɧɬɚɦɢ, ɬɚɤ ɣ ɜɢɫɭɜɚє ɧɨɜɿ ɿɧɮɨɪɦɚɰɿɣɧɿ ɬɚ ɡɚɝɨɫɬɪɸє ɦɚɪɤɟɬɢɧɝɨɜɿ 
ɪɢɡɢɤɢ. ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɡɧɚɱɧɭ ɤɿɥьɤɿɫɬь ɩɪɚɰь ɩɪɢɫɜɹɱɟɧɢɯ ɞɨɫɥɿɞɠɟɧɧɸ ɪɿɡɧɢɯ 
ɚɫɩɟɤɬɿɜ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ ɛɚɧɤɿɜ, ɩɢɬɚɧɧɹ ɿɦɩɥɟɦɟɧɬɚɰɿʀ 
ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɜ ɫɢɫɬɟɦɭ ɥɸɞɢɧɨɰɟɧɬɪɨɜɚɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɛɚɧɤɿɜ ȱɧɞɭɫɬɪɿʀ 
5.0 ɬɚ ɤɨɧɜɟɪɝɟɧɰɿʀ ɡ ɫɬɪɚɬɟɝɿєɸ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɩɨɬɪɟɛɭɸɬь ɩɨɞɚɥьɲɨɝɨ 
ɨɩɪɚɰɸɜɚɧɧɹ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɚ ɫɬɚɬɬɿ ɩɨɥɹɝɚє ɜ 
ɚɧɚɥɿɡɿ ɨɫɨɛɥɢɜɨɫɬɟɣ ɫɭɱɚɫɧɨɝɨ ɟɬɚɩɭ ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ, ɤɪɢɬɢɱɧɢɯ ɞɟɬɟɪɦɿɧɚɧɬ 
ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ ɛɚɧɤɿɜɫьɤɨɝɨ ɫɟɤɬɨɪɭ, ɪɨɡɝɥɹɞɿ ɿɧɧɨɜɚɰɿɣɧɢɯ 
ɬɟɯɧɨɥɨɝɿɣ ɥɸɞɢɧɨɰɟɧɬɪɨɜɚɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɛɚɧɤɿɜ ȱɧɞɭɫɬɪɿʀ 5.0, ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɜɢɤɥɢɤɿɜ ɮɨɪɦɭɜɚɧɧɹ ɿɦɿɞɠɭ ɛɚɧɤɿɜ ɍɤɪɚʀɧɢ ɜ ɭɦɨɜɚɯ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ. 
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 Ɇ. ɑɚɣɤɨɜɫьɤɚ. ȼ. ɋɬɨɹɧɨɜ. Іɧɧɨɜɚɰɿɣɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ     
ɜ ɡɚɛɟɡɩɟɱɟɧɧɿ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɛɚɧɤɿɜɫьɤɨʀ ɫɢɫɬɟɦɢ ɍɤɪɚʀɧɢ  
 
 
 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. Ȼɚɧɤɿɜɫьɤɢɣ ɫɟɤɬɨɪ ɍɤɪɚʀɧɢ ɜ ɭɦɨɜɚɯ 
ɦɚɤɪɨɟɤɨɧɨɦɿɱɧɨʀ ɬɚ ɝɟɨɩɨɥɿɬɢɱɧɨʀ ɧɟɫɬɚɛɿɥьɧɨɫɬɿ ɫɬɢɤɚєɬьɫɹ ɡ ɧɢɡьɤɨɸ ɜɚɠɥɢɜɢɯ 
ɜɢɤɥɢɤɿɜ, ɹɤɿ ɜɩɥɢɜɚɸɬь ɧɚ ɣɨɝɨ ɫɬɿɣɤɿɫɬь ɬɚ ɫɬɚɥɢɣ ɪɨɡɜɢɬɨɤ. ɋɟɪɟɞ ɤɪɢɬɢɱɧɢɯ 
ɜɢɤɥɢɤɿɜ ɧɚɪɹɞɭ ɡ ɪɟɝɭɥɹɬɨɪɧɢɦɢ, ɤɪɟɞɢɬɧɢɦɢ, ɬɟɯɧɨɥɨɝɿɱɧɢɦɢ ɫɥɿɞ ɜɢɞɿɥɢɬɢ 
ɡɪɨɫɬɚɧɧɹ ɜɚɝɢ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɪɢɡɢɤɿɜ, ɳɨ ɨɛɭɦɨɜɥɟɧɨ ɜɢɫɨɤɨɤɨɧɤɭɪɟɧɬɧɢɦ 
ɫɟɪɟɞɨɜɢɳɟɦ, ɡɪɨɫɬɚɧɧɹɦ ɪɨɥɿ ɮɿɧɬɟɯ-ɤɨɦɩɚɧɿɣ ɬɚ ɚɥьɬɟɪɧɚɬɢɜɧɢɯ ɮɿɧɚɧɫɨɜɢɯ ɫɟɪɜɿɫɿɜ, 
ɚ ɬɚɤɨɠ ɱɟɪɟɡ ɭɩɟɪɟɞɠɟɧɟ ɫɬɚɜɥɟɧɧɹ ɤɥɿєɧɬɿɜ ɿ ɧɟɞɨɜɿɪɭ ɞɨ ɧɚɞɿɣɧɨɫɬɿ ɛɚɧɤɿɜɫьɤɢɯ 
ɦɨɞɟɥɟɣ. 

Ⱥɞɚɩɬɚɰɿɣɧɿ ɩɪɨɰɟɫɢ ɭɫɬɚɧɨɜ ɫɟɤɬɨɪɭ, ɹɤɿ ɩɪɚɝɧɭɬь ɩɨɤɪɚɳɢɬɢ ɫɜɨʀ ɩɨɡɢɰɿʀ ɬɚ 
ɤɨɧɤɭɪɟɧɬɨɡɞɚɬɧɿɫɬь ɜ ɞɢɧɚɦɿɱɧɨ ɬɪɚɧɫɮɨɪɦɭɸɱɨɦɭɫɹ ɬɟɯɧɨɥɨɝɿɱɧɨɦɭ ɬɚ ɦɨɧɟɬɚɪɧɨɦɭ 
ɥɚɧɞɲɚɮɬɚɯ, ɩɨɜɢɧɧɿ ɛɚɡɭɜɚɬɢɫɹ ɧɚ ɪɨɡɭɦɿɧɧɿ ɨɫɨɛɥɢɜɨɫɬɟɣ ɫɭɱɚɫɧɨɝɨ ɟɬɚɩɭ ɪɨɡɜɢɬɤɭ 
ɦɚɪɤɟɬɢɧɝɭ ɛɚɧɤɿɜɫьɤɨɝɨ ɫɟɤɬɨɪɭ,, ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɬɚ ɦɟɯɚɧɿɡɦɿɜ ɿɧɧɨɜɚɰɿɣɧɢɯ 
ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɿɧɫɬɪɭɦɟɧɬɿɜ  ɳɨɞɨ ɡɚɛɟɡɩɟɱɟɧɧɹ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɬɚ 
ɥɸɞɢɧɨɰɟɧɬɪɿɱɧɨɫɬɿ ɧɚ ɡɚɫɚɞɚɯ ȱɧɞɭɫɬɪɿʀ 5.0 Д17Ж. 

ȼɟɤɬɨɪ ɟɜɨɥɸɰɿɣɧɨɝɨ ɪɨɡɜɢɬɤɭ ɦɨɞɟɥɟɣ ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɩɿɞɤɪɟɫɥɸє 
ɡɧɚɱɟɧɧɹ ɤɨɥɥɚɛɨɪɚɬɢɜɧɨʀ ɜɡɚєɦɨɞɿʀ ɟɥɟɦɟɧɬɿɜ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɫɢɫɬɟɦɢ ɡɚɞɥɹ 
ɡɚɛɟɡɩɟɱɟɧɧɹ ɫɢɧɟɪɝɟɬɢɱɧɨɝɨ ɟɮɟɤɬɭ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɬɚ ɩɪɚɝɦɚɬɢɱɧɨɝɨ ɚɫɩɟɤɬɭ 
ɫɨɰɿɚɥьɧɨʀ ɜɿɞɩɨɜɿɞɚɥьɧɨɫɬɿ ɬɚ ɟɤɨɥɨɝɿɱɧɨʀ ɛɟɡɩɟɤɢ. ɐɟ ɜɿɞɨɛɪɚɠɚєɬьɫɹ ɧɟ ɥɢɲɟ ɜ ɬɿɫɧɨʀ 
ɿɧɬɟɝɪɚɰɿʀ ɫɭɱɚɫɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɜ ɜɢɪɨɛɧɢɱɿɣ ɩɪɨɰɟɫ, ɦɚɤɫɢɦɚɥьɧɿɣ ɚɜɬɨɦɚɬɢɡɚɰɿʀ 
ɫɬɪɭɤɬɭɪɨɜɚɧɢɯ ɡɚɜɞɚɧь, ɜɫɟ ɛɿɥьɲɢɣ ɩɟɪɫɨɧɿɮɿɤɨɜɚɧɨɫɬɿ ɩɪɨɩɨɡɢɰɿɣ, ɩɨɝɥɢɛɥɟɧɧɿ 
ɤɚɫɬɨɦɿɡɚɰɿʀ ɬɚ ɿɧɞɢɜɿɞɭɚɥɿɡɚɰɿʀ ɛɚɧɤɿɜɫьɤɢɯ ɩɪɨɞɭɤɬɿɜ ɩɿɞ ɜɢɦɨɝɢ ɤɥɿєɧɬɿɜ. ȼɤɪɚɣ 
ɜɚɠɥɢɜɢɦɢ ɫɬɚɸɬь ɟɬɢɱɧɿ ɚɫɩɟɤɬɢ ɜɡɚєɦɨɞɿʀ ɬɚ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɭɫɬɚɧɨɜ ɛɚɧɤɿɜɫьɤɨɝɨ 
ɫɟɤɬɨɪɭ, ɩɿɞɜɢɳɟɧɧɹ ɭɜɚɝɢ ɞɨ ɟɦɨɰɿɣɧɢɯ ɬɚ ɤɨɝɧɟɬɢɜɧɢɯ ɞɿɣ ɫɩɨɠɢɜɚɱɿɜ, ɩɪɚɝɦɚɬɢɤɚ 
ɩɨɤɪɚɳɟɧɧɹ ɹɤɨɫɬɿ ɠɢɬɬɹ ɬɚ ɭɤɪɿɩɥɟɧɧɹ ɦɨɠɥɢɜɨɫɬɟɣ ɫɩɨɠɢɜɚɱɿɜ ɡɚɞɥɹ ɩɿɞɬɪɢɦɤɢ 
ɟɤɨɥɨɝɿɱɧɨʀ ɛɟɡɩɟɤɢ ɬɚ ɡɚɛɟɡɩɟɱɟɧɧɹ ɪɟɚɥɿɡɚɰɿʀ ɩɪɢɧɰɢɩɿɜ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ (ɪɢɫ. 1). 

 

 

Ɋɢɫɭɧɨɤ 1  –  ȿɜɨɥɸɰɿɹ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɰɿɥɿ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ 
Ⱦɠɟɪɟɥɨ: ɋɬɜɨɪɟɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д13‒17] 

 
ȼ ɬɚɛɥɢɰɿ 1 ɧɚɜɟɞɟɧɨ ɚɧɚɥɿɡ ɬɟɯɧɨɥɨɝɿɣ, ɹɤɿ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɜ ɛɚɧɤɿɜɫьɤɨɦɭ 

ɫɟɤɬɨɪɿ ɜ ɹɤɨɫɬɿ ɿɧɫɬɪɭɦɟɧɬɿɜ ɿɦɩɥɟɦɟɧɬɚɰɿʀ ESG-ɩɪɢɧɰɢɩɿɜ ɜ ɨɩɟɪɚɰɿɣɧɿɣ ɞɿɹɥьɧɨɫɬɿ. 
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Ɍɚɛɥɢɰɹ 1 – ȱɧɧɨɜɚɰɿɣɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɜ ɛɚɧɤɿɜɫьɤɿɣ ɫɢɫɬɟɦɿ 
Ɍɟɯɧɨɥɨɝɿɹ ɏɚɪɚɤɬɟɪɢɫɬɢɤɚ Ɉɫɨɛɥɢɜɨɫɬɿ Ɇɟɯɚɧɿɡɦ 

Ɂɟɥɟɧɿ ɨɛɥɿɝɚɰɿʀ 
(Green Bonds) 

Ɏɿɧɚɧɫɭɜɚɧɧɹ 
ɩɪɨɟɤɬɿɜ, ɹɤɿ 
ɦɚɸɬь ɩɨɡɢɬɢɜɧɢɣ 
ɜɩɥɢɜ ɧɚ ɞɨɜɤɿɥɥɹ.  

ɋɩɪɹɦɨɜɚɧɿ ɧɚ 
ɩɿɞɬɪɢɦɤɭ ɩɪɨɟɤɬɿɜ ɭ 
ɝɚɥɭɡɿ ɜɿɞɧɨɜɥɸɜɚɧɨʀ 
ɟɧɟɪɝɟɬɢɤɢ, 
ɟɧɟɪɝɨɟɮɟɤɬɢɜɧɨɫɬɿ, 
ɭɩɪɚɜɥɿɧɧɹ ɜɨɞɧɢɦɢ 
ɪɟɫɭɪɫɚɦɢ, ɡɧɢɠɟɧɧɹ 
ɜɢɤɢɞɿɜ ɩɚɪɧɢɤɨɜɢɯ 
ɝɚɡɿɜ. 

Ȼɚɧɤɢ ɡɚɥɭɱɚɸɬь ɤɨɲɬɢ ɜɿɞ 
ɿɧɜɟɫɬɨɪɿɜ. Ɂɿɛɪɚɧɿ ɤɨɲɬɢ 
ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ 
ɜɢɤɥɸɱɧɨ ɞɥɹ ɮɿɧɚɧɫɭɜɚɧɧɹ 
ɟɤɨɥɨɝɿɱɧɨ ɫɬɿɣɤɢɯ ɩɪɨɟɤɬɿɜ. 

Ʉɪɟɞɢɬɢ ɧɚ 
ɫɬɚɥɢɣ ɪɨɡɜɢɬɨɤ 
(Sustainability-
Linked Loans 

Ʉɪɟɞɢɬɢ, ɹɤɿ 
ɩɪɢɜ'ɹɡɚɧɿ ɞɨ 
ɩɨɤɚɡɧɢɤɿɜ ɫɬɚɥɨɝɨ 
ɪɨɡɜɢɬɤɭ 
ɩɨɡɢɱɚɥьɧɢɤɚ. 

ȼɿɞɫɨɬɤɨɜɚ ɫɬɚɜɤɚ 
ɤɪɟɞɢɬɿɜ ɦɨɠɟ 
ɡɦɿɧɸɜɚɬɢɫɹ ɡɚɥɟɠɧɨ 
ɜɿɞ ɬɨɝɨ, ɹɤ ɤɨɦɩɚɧɿɹ 
ɞɨɫɹɝɚє ɰɿɥɟɣ. 

Ȼɚɧɤɢ ɫɩɿɜɩɪɚɰɸɸɬь ɡ 
ɤɨɦɩɚɧɿɹɦɢ, ɜɫɬɚɧɨɜɥɸɸɱɢ 
ɤɥɸɱɨɜɿ ɩɨɤɚɡɧɢɤɢ 
ɟɮɟɤɬɢɜɧɨɫɬɿ, ɩɨɜ'ɹɡɚɧɿ ɡɿ 
ɫɬɚɥɢɦ ɪɨɡɜɢɬɤɨɦ. 

ESG-
ɪɟɣɬɢɧɝɭɜɚɧɧɹ 
ɬɚ ɚɧɚɥɿɡ 

Ȼɚɧɤɢ ɨɰɿɧɸɸɬь 
ɤɨɦɩɚɧɿʀ ɧɚ ɨɫɧɨɜɿ 
ɩɨɤɚɡɧɢɤɿɜ 
ɟɤɨɥɨɝɿɱɧɨʀ, 
ɫɨɰɿɚɥьɧɨʀ, 
ɭɩɪɚɜɥɿɧɫьɤɨʀ 
ɞɿɹɥьɧɨɫɬɿ. 

Ȼɚɧɤɢ ɜɢɤɨɪɢɫɬɨɜɭɸɬь 
ɪɟɣɬɢɧɝɢ ɞɥɹ ɩɪɢɣɧɹɬɬɹ 
ɪɿɲɟɧь ɩɪɨ 
ɿɧɜɟɫɬɭɜɚɧɧɹ ɬɚ 
ɤɪɟɞɢɬɭɜɚɧɧɹ. 

ȱɧɫɬɪɭɦɟɧɬɢ ESG-ɚɧɚɥɿɡɭ 
ɞɨɡɜɨɥɹɸɬь ɨɰɿɧɸɜɚɬɢ 
ɦɨɠɥɢɜɨɫɬɿ, ɩɨɜ'ɹɡɚɧɿ ɡ 
ɟɤɨɥɨɝɿɱɧɢɦɢ ɬɚ 
ɫɨɰɿɚɥьɧɢɦɢ ɮɚɤɬɨɪɚɦɢ. 

Ɏɿɧɚɧɫɭɜɚɧɧɹ 
ɜɿɞɧɨɜɥɸɜɚɧɢɯ 
ɞɠɟɪɟɥ ɟɧɟɪɝɿʀ 

ɋɩɟɰɿɚɥɿɡɨɜɚɧɿ 
ɤɪɟɞɢɬɢ ɬɚ 
ɿɧɜɟɫɬɢɰɿɣɧɿ 
ɩɪɨɞɭɤɬɢ ɞɥɹ 
ɩɿɞɬɪɢɦɤɢ 
ɩɪɨɟɤɬɿɜ ɭ ɝɚɥɭɡɿ 
ɜɿɞɧɨɜɥɸɜɚɧɨʀ 
ɟɧɟɪɝɟɬɢɤɢ. 

ɋɬɪɚɬɟɝɿɱɧɢɣ ɧɚɩɪɹɦ 
ɞɥɹ ɛɚɧɤɿɜ, ɹɤɿ 
ɩɪɨɫɭɜɚɸɬь ɟɤɨɥɨɝɿɱɧɿ 
ɿɧɿɰɿɚɬɢɜɢ, ɩɪɢɯɢɥьɧɿɫɬь 
ɞɨ ɫɨɰɿɚɥьɧɨʀ 
ɜɿɞɩɨɜɿɞɚɥьɧɨɫɬɿ ɬɚ 
ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ. 

Ɏɿɧɚɧɫɨɜɿ ɭɫɬɚɧɨɜɢ ɦɨɠɭɬь 
ɩɪɨɩɨɧɭɜɚɬɢ ɤɪɟɞɢɬɢ ɡ 
ɧɢɡьɤɢɦɢ ɜɿɞɫɨɬɤɨɜɢɦɢ 
ɫɬɚɜɤɚɦɢ ɚɛɨ ɿɧɜɟɫɬɢɰɿɣɧɿ 
ɮɨɧɞɢ, ɫɩɪɹɦɨɜɚɧɿ ɧɚ 
ɪɨɡɜɢɬɨɤ ɩɪɨɟɤɬɿɜ, ɳɨ 
ɡɧɢɠɭɸɬь ɡɚɥɟɠɧɿɫɬь ɜɿɞ 
ɜɢɤɨɩɧɨɝɨ ɩɚɥɢɜɚ. 

ȱɧɜɟɫɬɭɜɚɧɧɹ ɡ 
ɜɩɥɢɜɨɦ (IЦЩКМt 
Investing) 

ɋɬɜɨɪɟɧɧɹ 
ɫɨɰɿɚɥьɧɨɝɨ ɚɛɨ 
ɟɤɨɥɨɝɿɱɧɨɝɨ 
ɜɩɥɢɜɭ ɩɨɪɹɞ ɡ 
ɮɿɧɚɧɫɨɜɢɦ 
ɩɪɢɛɭɬɤɨɦ. 

Ⱦɨɫɹɝɧɟɧɧɹ ɩɨɞɜɿɣɧɨʀ 
ɦɟɬɢ: ɮɿɧɚɧɫɨɜɨʀ 
ɩɪɢɛɭɬɤɨɜɨɫɬɿ ɬɚ 
ɩɨɡɢɬɢɜɧɨɝɨ 
ɫɨɰɿɚɥьɧɨɝɨ ɣ 
ɟɤɨɥɨɝɿɱɧɨɝɨ ɜɩɥɢɜɭ. 
 

Ʉɪɟɞɢɬɢ ɡ ɧɢɡьɤɢɦɢ 
ɫɬɚɜɤɚɦɢ ɚɛɨ ɿɧɜɟɫɬɢɰɿɣɧɿ 
ɮɨɧɞɢ, ɫɩɪɹɦɨɜɚɧɿ ɧɚ 
ɪɨɡɜɢɬɨɤ ɩɪɨɟɤɬɿɜ, ɳɨ 
ɡɧɢɠɭɸɬь ɡɚɥɟɠɧɿɫɬь ɜɿɞ 
ɜɢɤɨɩɧɨɝɨ ɩɚɥɢɜɚ. 

ȿɤɨɥɨɝɿɱɧɟ 
ɮɿɧɚɧɫɭɜɚɧɧɹ 
(Green 
Financing) 

Ɏɿɧɚɧɫɨɜɿ 
ɿɧɫɬɪɭɦɟɧɬɢ, ɳɨ 
ɫɩɪɹɦɨɜɚɧɿ ɧɚ 
ɩɿɞɬɪɢɦɤɭ 
ɟɤɨɥɨɝɿɱɧɨ ɱɢɫɬɢɯ 
ɩɪɨɟɤɬɿɜ. 

ɉɿɞɬɪɢɦɤɚ ɛɨɪɨɬьɛɢ ɡɿ 
ɡɦɿɧɨɸ ɤɥɿɦɚɬɭ ɬɚ 
ɡɛɟɪɟɠɟɧɧɹɦ ɩɪɢɪɨɞɧɢɯ 
ɪɟɫɭɪɫɿɜ. 

ɋɩɟɰɿɚɥьɧɿ ɭɦɨɜɢ 
ɮɿɧɚɧɫɭɜɚɧɧɹ ɞɥɹ ɤɨɦɩɚɧɿɣ, 
ɞɿɹɥьɧɿɫɬь ɹɤɢɯ ɫɩɪɢɹє 
ɡɦɟɧɲɟɧɧɸ ɟɤɨɥɨɝɿɱɧɨɝɨ 
ɜɩɥɢɜɭ. 

ɐɢɮɪɨɜɿ 
ɩɥɚɬɮɨɪɦɢ ɞɥɹ 
ɡɟɥɟɧɨɝɨ 
ɛɚɧɤɿɧɝɭ 

ɉɥɚɬɮɨɪɦɢ, 
ɦɨɛɿɥьɧɿ ɞɨɞɚɬɤɢ, 
ɫɩɪɹɦɨɜɚɧɿ ɧɚ 
ɟɤɨɥɨɝɿɱɧɨ 
ɜɿɞɩɨɜɿɞɚɥьɧɭ 
ɮɿɧɚɧɫɨɜɭ 
ɩɨɜɟɞɿɧɤɭ ɤɥɿєɧɬɿɜ 
ɛɚɧɤɿɜ. 

Ɏɿɧɚɧɫɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɡ 
ɟɤɨɥɨɝɿɱɧɨ ɫɬɚɥɢɦɢ 
ɪɿɲɟɧɧɹɦɢ, ɧɚɞɚɸɬь 
ɦɨɠɥɢɜɿɫɬь ɛɚɧɤɚɦ ɬɚ 
ɤɥɿєɧɬɚɦ ɩɪɨɜɨɞɢɬɢ 
ɮɿɧɚɧɫɨɜɿ ɨɩɟɪɚɰɿʀ ɡ 
ɭɪɚɯɭɜɚɧɧɹɦ 
ɟɤɨɥɨɝɿɱɧɢɯ ɮɚɤɬɨɪɿɜ.  

ɉɪɨɩɨɧɭɸɬь ɿɧɮɨɪɦɚɰɿɸ 
ɩɪɨ ɪɿɜɟɧь ɟɤɨɥɨɝɿɱɧɨɝɨ 
ɜɩɥɢɜɭ, ɿɧɜɟɫɬɭɜɚɧɧɹ ɜ 
ɡɟɥɟɧɿ ɮɨɧɞɢ, ɚ ɬɚɤɨɠ 
ɧɚɞɚɜɚɬɢ ɦɨɠɥɢɜɿɫɬь 
ɡɞɿɣɫɧɸɜɚɬɢ ɮɿɧɚɧɫɨɜɿ 
ɨɩɟɪɚɰɿʀ ɡ ɦɿɧɿɦɚɥьɧɢɦ 
ɜɭɝɥɟɰɟɜɢɦ ɫɥɿɞɨɦ. 

Ⱦɠɟɪɟɥɨ: ɋɬɜɨɪɟɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д14, 18, 19Ж 
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 Ɇ. ɑɚɣɤɨɜɫьɤɚ. ȼ. ɋɬɨɹɧɨɜ. Іɧɧɨɜɚɰɿɣɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ     
ɜ ɡɚɛɟɡɩɟɱɟɧɧɿ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɛɚɧɤɿɜɫьɤɨʀ ɫɢɫɬɟɦɢ ɍɤɪɚʀɧɢ  
 
 
 

ɉɨɫɢɥɟɧɧɹ ɤɨɧɤɭɪɟɧɰɿʀ ɭ ɛɚɧɤɿɜɫьɤɨɦɭ ɫɟɤɬɨɪɿ ɫɬɢɦɭɥɸє ɛɚɧɤɢ ɞɨ 
ɜɩɪɨɜɚɞɠɟɧɧɹ ɧɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɿɧɧɨɜɚɰɿɣ ɭ ɦɚɪɤɟɬɢɧɝ-ɦɟɧɟɞɠɦɟɧɬ. ɐɟ ɣ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɛɥɨɤɱɟɣɧɚ, ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɬɚ ɿɧɲɢɯ ɩɟɪɟɞɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɞɥɹ 
ɩɨɥɿɩɲɟɧɧɹ ɩɨɫɥɭɝ ɿ ɡɚɥɭɱɟɧɧɹ ɤɥɿєɧɬɿɜ. Ȼɚɧɤɢ ɚɤɬɢɜɧɨ ɿɧɜɟɫɬɭɸɬь ɜ ɰɢɮɪɨɜɿ ɤɚɧɚɥɢ 
ɤɨɦɭɧɿɤɚɰɿʀ ɡ ɤɥɿєɧɬɚɦɢ. Ɇɨɛɿɥьɧɿ ɩɪɨɝɪɚɦɢ, ɨɧɥɚɣɧ-ɛɚɧɤɿɧɝ ɬɚ ɱɚɬ-ɛɨɬɢ ɫɬɚɸɬь 
ɧɟɜɿɞ'єɦɧɨɸ ɱɚɫɬɢɧɨɸ ɫɬɪɚɬɟɝɿʀ ɦɚɪɤɟɬɢɧɝɭ, ɨɫɤɿɥьɤɢ ɜɨɧɢ ɞɨɡɜɨɥɹɸɬь ɛɚɧɤɚɦ 
ɩɿɞɬɪɢɦɭɜɚɬɢ ɛɿɥьɲ ɛɟɡɩɨɫɟɪɟɞɧɸ ɜɡɚєɦɨɞɿɸ ɡ ɤɥɿєɧɬɚɦɢ, ɩɿɞɜɢɳɭɸɱɢ ɪɿɜɟɧь 
ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ ɬɚ ɥɨɹɥьɧɨɫɬɿ ɤɥɿєɧɬɿɜ. 

Ⱦɥɹ ɩɪɨɫɭɜɚɧɧɹ ɩɨɫɥɭɝ, ɮɨɪɦɭɜɚɧɧɹ ɩɨɡɢɬɢɜɧɨɝɨ ɿɦɿɞɠɭ ɛɚɧɤɿɜ, ɩɨɤɪɚɳɟɧɧɹ 
ɞɨɫɬɭɩɭ ɞɨ ɛɚɧɤɿɜɫьɤɢɯ ɩɪɨɞɭɤɬɿɜ, ɩɿɞɜɢɳɟɧɧɹ ʀɯ ɹɤɨɫɬɿ ɬɚ ɡɧɢɠɟɧɧɹ ɜɢɬɪɚɬɢ ɞɥɹ 
ɤɥɿєɧɬɿɜ ɚɤɬɢɜɧɨ ɜɩɪɨɜɚɞɠɭɸɬьɫɹ ɰɢɮɪɨɜɿ ɩɥɚɬɮɨɪɦɢ. ɐɟ ɣ ɦɨɛɿɥьɧɿ ɩɥɚɬɮɨɪɦɢ 
ɿɧɬɟɪɧɟɬ-ɛɚɧɤɿɧɝɭ (ɉɪɢɜɚɬ24, Ɉɳɚɞ 24/7, Ɇɨɧɨɛɚɧɤ, ɉɍɆȻ ЇЧХТЧО), ɣ ɮɿɧɚɧɫɨɜɿ 
ɫɢɫɬɟɦɢ ɬɚ ɦɚɪɤɟɬɩɥɟɣɫɢ (SОЧsО SЮЩОrAЩЩ, EКsвPКв), ɩɥɚɬɮɨɪɦɢ ɞɥɹ ɤɪɟɞɢɬɭɜɚɧɧɹ ɬɚ 
ɦɿɤɪɨɮɿɧɚɧɫɭɜɚɧɧɹ (MШЧОвЯОШ , CrОНТt365 ɢ MвCrОНТt), ɩɥɚɬɮɨɪɦɢ P2P-ɤɪɟɞɢɬɭɜɚɧɧɹ 
(SХШЮНBКЧФТЧР, CrОНТtMКrФОt), ɩɥɚɬɿɠɧɿ ɩɥɚɬɮɨɪɦɢ ( GШШРХО PКв ɢ AЩЩХО PКв, LТqPКв) 
ɬɨɳɨ. Ɋɨɡɜɢɬɨɤ ɬɚɤɢɯ ɩɥɚɬɮɨɪɦ є ɱɚɫɬɢɧɨɸ ɝɥɨɛɚɥьɧɢɯ ɬɟɧɞɟɧɰɿɣ ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɚ 
ɮɿɧɬɟɯ-ɪɿɲɟɧь, ɳɨ є ɨɫɨɛɥɢɜɨ ɚɤɬɭɚɥьɧɢɦ ɞɥɹ ɍɤɪɚʀɧɢ ɜ ɭɦɨɜɚɯ ɟɤɨɧɨɦɿɱɧɢɯ ɬɚ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɜɢɤɥɢɤɿɜ, ɳɨ ɡɦɿɧɸɸɬь ɦɨɞɟɥɿ ɜɡɚєɦɨɞɿʀ ɡ ɤɥɿєɧɬɚɦɢ.  

Ȼɚɧɤɢ ɩɪɚɝɧɭɬь ɚɞɚɩɬɭɜɚɬɢ ɫɜɨʀ ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ ɩɿɞ ɿɧɞɢɜɿɞɭɚɥьɧɿ ɩɨɬɪɟɛɢ 
ɤɥɿєɧɬɿɜ. ȼɢɤɨɪɢɫɬɚɧɧɹ ɞɚɧɢɯ ɬɚ ɚɧɚɥɿɬɢɤɢ ɞɨɩɨɦɚɝɚє ɫɬɜɨɪɸɜɚɬɢ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ 
ɩɪɨɩɨɡɢɰɿʀ, ɜɪɚɯɨɜɭɸɱɢ ɮɿɧɚɧɫɨɜɭ ɩɨɜɟɞɿɧɤɭ ɬɚ ɩɟɪɟɜɚɝɢ ɤɥɿєɧɬɿɜ ɡɚɞɥɹ ɩɨɤɪɚɳɟɧɧɹ 
ɞɨɫɜɿɞɭ ɤɥɿєɧɬɿɜ. ȼɪɚɯɨɜɭɸɱɢ ɡɪɨɫɬɚɧɧɹ ɤɿɛɟɪɡɚɝɪɨɡ ɬɚ ɮɿɧɚɧɫɨɜɢɯ ɲɚɯɪɚɣɫɬɜ, ɛɚɧɤɢ 
ɚɤɬɢɜɧɨ ɦɚɪɤɟɬɢɧɝɭɸɬь ɫɜɨʀ ɡɚɯɨɞɢ ɳɨɞɨ ɡɚɛɟɡɩɟɱɟɧɧɹ ɛɟɡɩɟɤɢ ɞɚɧɢɯ ɬɚ ɮɿɧɚɧɫɨɜɢɯ 
ɬɪɚɧɡɚɤɰɿɣ. ɐɟ ɜɤɥɸɱɚє ɧɚɜɱɚɧɧɹ ɤɥɿєɧɬɿɜ ɩɪɨ ɦɟɬɨɞɢ ɡɚɯɢɫɬɭ, ɞɜɨɮɚɤɬɨɪɧɭ 
ɚɜɬɟɧɬɢɮɿɤɚɰɿɸ ɬɚ ɿɧɲɿ ɡɚɯɨɞɢ ɛɟɡɩɟɤɢ.  

Ȼɚɝɚɬɨ ɛɚɧɤɿɜ ɚɤɰɟɧɬɭɸɬь ɭɜɚɝɭ ɧɚ ɫɜɨʀɣ ɫɨɰɿɚɥьɧɿɣ ɜɿɞɩɨɜɿɞɚɥьɧɨɫɬɿ ɬɚ ɜɤɥɚɞɿ ɭ 
ɫɬɚɥɢɣ ɪɨɡɜɢɬɨɤ. Ɇɚɪɤɟɬɢɧɝɨɜɿ ɤɚɦɩɚɧɿʀ, ɩɪɢɫɜɹɱɟɧɿ ɟɤɨɥɨɝɿʀ, ɫɨɰɿɚɥьɧɢɦ ɩɪɨɛɥɟɦɚɦ ɬɚ 
ɛɥɚɝɨɞɿɣɧɨɫɬɿ, ɫɬɚɸɬь ɜɫɟ ɛɿɥьɲ ɩɨɲɢɪɟɧɢɦɢ. Ɂɚɝɚɥьɧɚ ɬɟɧɞɟɧɰɿɹ ɫɜɿɞɱɢɬь ɩɪɨ ɬɟ, ɳɨ 
ɭɫɩɿɲɧɿ ɛɚɧɤɢ ɜ ɍɤɪɚʀɧɿ ɚɤɬɢɜɧɨ ɿɧɜɟɫɬɭɸɬь ɭ ɪɨɡɜɢɬɨɤ ɿɧɧɨɜɚɰɿɣɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɫɬɪɚɬɟɝɿɣ, ɜɩɪɨɜɚɞɠɟɧɧɹ ɫɭɱɚɫɧɢɯ ɬɟɯɧɨɥɨɝɿɱɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ, ɨɫɨɛɥɢɜɨ ɭ ɰɢɮɪɨɜɿ 
ɤɚɧɚɥɢ ɤɨɦɭɧɿɤɚɰɿʀ, ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ ɬɚ ɩɨɤɪɚɳɟɧɧɹ ɞɨɫɜɿɞɭ ɤɥɿєɧɬɿɜ, ɚ ɬɚɤɨɠ ɭ 
ɡɚɛɟɡɩɟɱɟɧɧɹ ɛɟɡɩɟɤɢ ɬɚ ɫɨɰɿɚɥьɧɭ ɜɿɞɩɨɜɿɞɚɥьɧɿɫɬь, ɨɪɿєɧɬɚɰɿɸ ɧɚ ɟɤɨɥɨɝɿɱɧɿ ɬɚ 
ɫɨɰɿɚɥьɧɿ ɰɿɧɧɨɫɬɿ, ɿɧɧɨɜɚɰɿɣɧɿ ɩɪɨɞɭɤɬɢ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ. 

Ɋɨɡɝɥɹɧɟɦɨ ɞɚɧɧɿ ɩɿɞɯɨɞɢ ɧɚ ɩɪɢɤɥɚɞɿ ɉɪɢɜɚɬȻɚɧɤɭ Д20Ж.  
1. ɐɢɮɪɨɜɿɡɚɰɿɹ ɬɚ ɨɧɥɚɣɧ-ɩɪɢɫɭɬɧɿɫɬь. ɉɪɢɜɚɬ24 - ɦɨɛɿɥьɧɢɣ ɞɨɞɚɬɨɤ ɬɚ 

ɿɧɬɟɪɧɟɬ-ɛɚɧɤ "ɉɪɢɜɚɬȻɚɧɤɭ", ɹɤɢɣ ɧɚɞɚє ɤɥɿєɧɬɚɦ ɲɢɪɨɤɢɣ ɫɩɟɤɬɪ ɩɨɫɥɭɝ, 
ɜɤɥɸɱɚɸɱɢ: ɩɟɪɟɤɚɡɢ ɦɿɠ ɪɚɯɭɧɤɚɦɢ ɬɚ ɧɚ ɤɚɪɬɢ ɿɧɲɢɯ ɛɚɧɤɿɜ; ɨɩɥɚɬɭ ɤɨɦɭɧɚɥьɧɢɯ 
ɩɨɫɥɭɝ, ɿɧɬɟɪɧɟɬɭ, ɦɨɛɿɥьɧɨɝɨ ɡɜ'ɹɡɤɭ ɬɚ ɿɧɲɢɯ ɩɨɫɥɭɝ; ɩɟɪɟɝɥɹɞ ɿɫɬɨɪɿʀ ɬɪɚɧɡɚɤɰɿɣ, 
ɩɨɬɨɱɧɢɯ ɛɚɥɚɧɫɿɜ ɬɚ ɜɢɩɢɫɨɤ ɡɚ ɪɚɯɭɧɤɚɦɢ; ɭɩɪɚɜɥɿɧɧɹ ɤɪɟɞɢɬɚɦɢ ɬɚ ɞɟɩɨɡɢɬɚɦɢ. 

2. ȱɧɜɟɫɬɭɜɚɧɧɹ ɭ ɮɿɧɚɧɫɨɜɿ ɩɪɨɞɭɤɬɢ. ɉɪɢɜɚɬ24 Ɇɚɪɤɟɬ - ɿɧɧɨɜɚɰɿɣɧɢɣ ɫɟɪɜɿɫ, 
ɳɨ ɞɨɡɜɨɥɹє ɤɥɿєɧɬɚɦ ɡɚɦɨɜɥɹɬɢ ɬɚ ɨɩɥɚɱɭɜɚɬɢ ɩɨɫɥɭɝɢ ɪɿɡɧɢɯ ɤɨɦɩɚɧɿɣ (ɬɚɤɫɿ, 
ɞɨɫɬɚɜɤɚ ʀɠɿ, ɤɜɢɬɤɢ ɬɨɳɨ) ɩɪɹɦɨ ɱɟɪɟɡ ɩɪɨɝɪɚɦɭ. 

3. ɉɟɪɫɨɧɚɥɿɡɚɰɿɹ ɬɚ ɩɨɤɪɚɳɟɧɧɹ ɞɨɫɜɿɞɭ ɤɥɿєɧɬɚ. 
Ȼɚɝɚɬɨɤɚɧɚɥьɧɚ ɩɿɞɬɪɢɦɤɚ - ɤɥɿєɧɬɢ ɦɨɠɭɬь ɫɩɿɥɤɭɜɚɬɢɫɹ ɡ ɛɚɧɤɨɦ ɱɟɪɟɡ ɪɿɡɧɿ 

ɤɚɧɚɥɢ ɡɜ'ɹɡɤɭ, ɬɚɤɿ ɹɤ: ɨɧɥɚɣɧ-ɱɚɬ ɧɚ ɨɮɿɰɿɣɧɨɦɭ ɫɚɣɬɿ ɬɚ ɜ ɦɨɛɿɥьɧɨɦɭ ɞɨɞɚɬɤɭ; 
ɬɟɥɟɮɨɧɧɚ ɩɿɞɬɪɢɦɤɚ; ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ: ɛɚɧɤ ɚɤɬɢɜɧɨ ɜɡɚєɦɨɞɿє ɿɡ ɤɥɿєɧɬɚɦɢ ɱɟɪɟɡ 
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FКМОЛШШФ, IЧstКРrКЦ, TаТttОr ɬɚ ɿɧɲɿ ɩɨɩɭɥɹɪɧɿ ɩɥɚɬɮɨɪɦɢ; ɮɨɪɭɦɢ ɬɚ ɫɩɿɥьɧɨɬɢ ɞɥɹ 
ɨɛɦɿɧɭ ɞɨɫɜɿɞɨɦ ɬɚ ɨɬɪɢɦɚɧɧɹ ɞɨɩɨɦɨɝɢ ɜɿɞ ɿɧɲɢɯ ɤɥɿєɧɬɿɜ. 

ɉɪɨɝɪɚɦɢ ɥɨɹɥьɧɨɫɬɿ ɬɚ ɡɜɨɪɨɬɧɢɣ ɡɜ'ɹɡɨɤ - ɛɚɧɤ ɡɚɩɭɫɤɚє ɪɟɝɭɥɹɪɧɿ ɩɪɨɝɪɚɦɢ 
ɥɨɹɥьɧɨɫɬɿ ɞɥɹ ɤɥɿєɧɬɿɜ, ɧɚɞɚɸɱɢ ɛɨɧɭɫɢ, ɡɧɢɠɤɢ ɬɚ ɫɩɟɰɿɚɥьɧɿ ɩɪɨɩɨɡɢɰɿʀ. Ʉɪɿɦ ɬɨɝɨ, 
"ɉɪɢɜɚɬȻɚɧɤ" ɚɤɬɢɜɧɨ ɡɛɢɪɚє ɡɜɨɪɨɬɧɢɣ ɡɜ'ɹɡɨɤ ɜɿɞ ɤɥɿєɧɬɿɜ ɱɟɪɟɡ ɪɿɡɧɿ ɤɚɧɚɥɢ ɬɚ 
ɜɢɤɨɪɢɫɬɨɜɭє ɣɨɝɨ ɞɥɹ ɩɨɤɪɚɳɟɧɧɹ ɩɨɫɥɭɝ ɬɚ ɪɨɡɜɢɬɤɭ ɧɨɜɢɯ ɩɪɨɞɭɤɬɿɜ. 

4.  Ɏɨɤɭɫ ɧɚ ɛɟɡɩɟɰɿ. 
Ȼɿɨɦɟɬɪɢɱɧɚ ɚɭɬɟɧɬɢɮɿɤɚɰɿɹ - "ɉɪɢɜɚɬȻɚɧɤ" ɧɚɞɚє ɦɨɠɥɢɜɿɫɬь ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ 

ɛɿɨɦɟɬɪɢɱɧɿ ɞɚɧɿ (ɜɿɞɛɢɬɤɢ ɩɚɥьɰɿɜ, ɫɤɚɧɭɜɚɧɧɹ ɨɫɨɛɢ) ɞɥɹ ɚɭɬɟɧɬɢɮɿɤɚɰɿʀ ɜ ɦɨɛɿɥьɧɨɦɭ 
ɞɨɞɚɬɤɭ, ɡɚɛɟɡɩɟɱɭɸɱɢ ɛɿɥьɲ ɜɢɫɨɤɢɣ ɪɿɜɟɧь ɛɟɡɩɟɤɢ. 

ȱɧɮɨɪɦɚɰɿɣɧɿ ɤɚɦɩɚɧɿʀ - ɛɚɧɤ ɪɟɝɭɥɹɪɧɨ ɩɪɨɜɨɞɢɬь ɿɧɮɨɪɦɚɰɿɣɧɿ ɤɚɦɩɚɧɿʀ ɳɨɞɨ 
ɦɟɬɨɞɿɜ ɡɚɯɢɫɬɭ ɜɿɞ ɲɚɯɪɚɣɫɬɜɚ ɬɚ ɲɤɿɞɥɢɜɢɯ ɞɿɣ ɜ ɿɧɬɟɪɧɟɬɿ. ɐɟ ɦɨɠɟ ɜɤɥɸɱɚɬɢ 
ɪɨɡɦɿɳɟɧɧɹ ɫɬɚɬɟɣ, ɜɿɞɟɨɭɪɨɤɿɜ ɬɚ ɿɧɫɬɪɭɤɰɿɣ ɜ ɦɨɛɿɥьɧɨɦɭ ɞɨɞɚɬɤɭ ɿ ɧɚ ɫɚɣɬɿ. 

5. ɋɨɰɿɚɥьɧɚ ɜɿɞɩɨɜɿɞɚɥьɧɿɫɬь ɬɚ ɫɬɿɣɤɿɫɬь. 
Ɏɨɧɞ "ɉɪɢɜɚɬȻɚɧɤ" - Ȼɚɧɤ ɛɟɪɟ ɚɤɬɢɜɧɭ ɭɱɚɫɬь ɭ ɛɥɚɝɨɞɿɣɧɢɯ ɡɚɯɨɞɚɯ ɱɟɪɟɡ ɫɜɿɣ 

ɮɨɧɞ, ɹɤɢɣ ɮɿɧɚɧɫɭє ɪɿɡɧɿ ɩɪɨɟɤɬɢ ɜ ɝɚɥɭɡɿ ɨɯɨɪɨɧɢ ɡɞɨɪɨɜ'ɹ, ɨɫɜɿɬɢ, ɤɭɥьɬɭɪɢ ɬɚ 
ɫɩɨɪɬɭ. 

Ɉɫɜɿɬɧɿ ɩɪɨɝɪɚɦɢ - "ɉɪɢɜɚɬȻɚɧɤ" ɨɪɝɚɧɿɡɭє ɨɫɜɿɬɧɿ ɡɚɯɨɞɢ ɞɥɹ ɤɥɿєɧɬɿɜ ɬɚ 
ɫɭɫɩɿɥьɫɬɜɚ ɜ ɰɿɥɨɦɭ, ɧɚɩɪɢɤɥɚɞ, ɮɿɧɚɧɫɨɜɿ ɫɟɦɿɧɚɪɢ ɬɚ ɜɟɛɿɧɚɪɢ ɡ ɭɩɪɚɜɥɿɧɧɹ 
ɮɿɧɚɧɫɚɦɢ, ɿɧɜɟɫɬɭɜɚɧɧɹ ɬɚ ɛɸɞɠɟɬɭɜɚɧɧɹ. 

ɐɿ ɟɥɟɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɫɬɪɚɬɟɝɿʀ "ɉɪɢɜɚɬȻɚɧɤɭ" ɞɨɩɨɦɚɝɚɸɬь ɛɚɧɤɭ 
ɩɿɞɬɪɢɦɭɜɚɬɢ ɥɿɞɢɪɭɸɱɭ ɩɨɡɢɰɿɸ ɧɚ ɪɢɧɤɭ, ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɜɢɫɨɤɢɣ ɪɿɜɟɧь 
ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ ɤɥɿєɧɬɿɜ ɬɚ ɡɦɿɰɧɸɜɚɬɢ ɫɜɨɸ ɪɟɩɭɬɚɰɿɸ ɹɤ ɧɚɞɿɣɧɨɝɨ ɬɚ ɿɧɧɨɜɚɰɿɣɧɨɝɨ 
ɮɿɧɚɧɫɨɜɨɝɨ ɿɧɫɬɢɬɭɬɭ (ɬɚɛɥ. 2). 

Ⱥɧɚɥɿɡ ɜɿɞɯɢɥɟɧɧɹ ɜ ɨɰɿɧɰɿ ɚɧɚɥɿɬɢɤɿɜ (ɡɨɜɧɿɲɧɹ ɨɰɿɧɤɚ) ɬɚ ɥɨɹɥьɧɨɫɬɿ ɤɥɿєɧɬɿɜ 
(ɜɧɭɬɪɿɲɧɹ ɨɰɿɧɤɚ) ɪɟɣɬɢɧɝɭ ɫɬɿɣɤɨɫɬɿ ɧɚɣɛɿɥьɲɢɯ (ɹɤɿ ɦɚɸɬь ɩɨɪɬɮɟɥь ɪɨɡɧɿɱɧɢɯ 
ɞɟɩɨɡɢɬɿɜ ɛɿɥьɲ ɧɿɠ 1 ɦɥɪɞ ɝɪɢɜɟɧь) ɛɚɧɤɿɜ ɍɤɪɚʀɧɢ ɜɿɞ ɩɨɪɬɚɥɭ Ɇɿɧɿɫɬɟɪɫɬɜɚ ɮɿɧɚɧɫɿɜ 
ɍɤɪɚʀɧɢ (ɳɨɤɜɚɪɬɚɥьɧɚ ɨɰɿɧɤɚ ɧɚ ɨɫɧɨɜɿ ɜɿɞɤɪɢɬɢɯ ɞɠɟɪɟɥ ɬɚ ɳɨɤɜɚɪɬɚɥьɧɨʀ ɡɜɿɬɧɨɫɬɿ 
ɛɚɧɤɿɜ) Д21Ж ɫɜɿɞɱɢɬь ɩɪɨ ɞɨɫɢɬь ɜɟɥɢɤɢɣ ɪɨɡɛɿɝ ɜ ɫɭɛ’єɤɬɢɜɧɿɣ ɬɚ ɨɛ’єɤɬɢɜɧɿɣ ɨɰɿɧɰɿ 
ɫɬɿɣɤɨɫɬɿ ɛɚɧɤɿɜ. əɤɳɨ ɜ 2023 ɪɨɰɿ ɜ ɰɿɥɨɦɭ ɨɰɿɧɤɢ ɚɧɚɥɿɬɢɤɿɜ ɬɚ ɪɿɜɟɧь ɥɨɹɥьɧɨɫɬɿ 
ɤɥɿєɧɬɿɜ ɌɈɉ 20 ɛɚɧɤɿɜ ɍɤɪɚʀɧɢ ɦɚɥɢ ɩɨɡɢɬɢɜɧɿ ɜɿɞɯɢɥɟɧɧɹ (ɬɨɛɬɨ ɤɥɿєɧɬɢ ɨɰɿɧɸɜɚɥɢ 
ɫɜɿɣ ɛɚɧɤ ɜɢɳɟ ɧɿɠ ɰɟ ɪɨɛɢɥɢ ɚɧɚɥɿɬɢɤɢ), ɬɨ ɧɚ ɫɟɪɟɞɢɧɭ 2024 ɪɨɤɭ ɫɩɨɫɬɟɪɿɝɚєɬьɫɹ 
ɡɦɿɧɚ ɬɪɟɧɞɭ (ɧɚɩɪɹɦɤɭ ɜɿɞɯɢɥɟɧɧɹ) ɨɰɿɧɨɱɧɢɯ ɩɨɤɚɡɧɢɤɿɜ ɦɚɣɠɟ ɩɨ ɭɫɿɦ ɛɚɧɤɚɦ 
ɪɟɣɬɢɧɝɭ. Ɉɫɨɛɥɢɜɨ ɤɪɢɬɢɱɧɚ ɰɹ ɫɢɬɭɚɰɿɹ ɞɥɹ ɛɚɧɤɿɜ, ɳɨ ɡɧɚɯɨɞɹɬьɫɹ ɭ ɬɨɩ-10 ɪɟɣɬɢɧɝɭ 
ɬɚ ɩɪɢɞɿɥɹɸɬь ɡɧɚɱɧɭ ɭɜɚɝɭ ɦɨɧɿɬɨɪɢɧɝɭ, ɤɨɧɬɪɨɥɸ ɬɚ ɨɩɟɪɚɬɢɜɧɨɦɭ ɤɨɪɟɝɭɜɚɧɧɿ 
ɮɚɤɬɨɪɿɜ ɫɬɪɟɫɨɫɬɿɣɤɨɫɬɿ ɛɚɧɤɿɜ (ɪɢɫ. 2). 

Ɋɟɡɭɥьɬɚɬɢ ɚɧɚɥɿɡɭ ɞɟɦɨɧɫɬɪɭɸɬь ɤɪɢɬɢɱɧɿɫɬь ɧɟ ɥɢɲɟ ɡɚɥɭɱɟɧɧɹ ɬɚ ɡɛɟɪɟɠɟɧɧɹ 
ɤɥɿєɧɬɿɜ, ɚ ɧɚɞɚɧɧɹ ɹɤɿɫɧɨɝɨ ɤɥɿєɧɬɫьɤɨɝɨ ɞɨɫɜɿɞɭ ɬɚ ɮɨɪɦɭɜɚɧɧɹ ɩɨɡɢɬɢɜɧɨɝɨ ɿɦɿɞɠɭ 
ɛɚɧɤɭ ɱɟɪɟɡ ɪɨɡɪɨɛɤɭ ɟɮɟɤɬɢɜɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ, ɜɩɪɨɜɚɞɠɟɧɧɹ 
ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɧɟ ɥɢɲɟ ɜ ɨɩɟɪɚɰɿɣɧɿɣ ɞɿɹɥьɧɨɫɬɿ ɛɚɧɤɭ, ɚ ɣ ɜ ɞɨɧɟɫɟɧɧɿ 
ɩɟɪɫɨɧɢɮɿɤɨɜɚɧɨʀ ɰɿɧɧɨɫɬɿ ɫɜɨʀɯ ɩɪɨɞɭɤɬɿɜ ɡɚ ɫɟɝɦɟɧɬɚɦɢ ɪɢɧɤɭ ɡ ɦɟɬɨɸ ɤɨɪɟɝɭɜɚɧɧɹ 
ɜɿɞɯɢɥɟɧь ɜ ɨɰɿɧɤɚɯ (ɡɨɜɧɿɲɧɿɯ ɬɚ ɜɧɭɬɪɿɲɧɿɯ), ɩɿɞɜɢɳɟɧɧɹ ɞɨɜɿɪɢ ɧɚɫɟɥɟɧɧɹ ɞɨ 
ɛɚɧɤɿɜɫьɤɢɯ ɪɟɣɬɢɧɝɿɜ, ɨɰɿɧɨɤ ɚɧɚɥɿɬɢɤɿɜ ɬɚ ɛɚɧɤɿɜɫьɤɨʀ ɫɢɫɬɟɦɢ ɍɤɪɚʀɧɢ ɜ ɰɿɥɨɦɭ. 

Ɋɨɡɜɢɬɨɤ ɛɚɧɤɿɜɫьɤɢɯ ɦɨɛɿɥьɧɢɯ ɩɪɨɝɪɚɦ ɧɚɞɚє ɤɥɿєɧɬɚɦ ɦɨɠɥɢɜɨɫɬɿ 
ɦɨɧɿɬɨɪɢɧɝɭ ɮɿɧɚɧɫɨɜɨʀ ɿɧɮɨɪɦɚɰɿʀ ɜ ɪɟɠɢɦɿ ɪɟɚɥьɧɨɝɨ ɱɚɫɭ, ɡɪɭɱɧɨɝɨ ɡɞɿɣɫɧɟɧɧɹ 
ɛɚɧɤɿɜɫьɤɢɯ ɨɩɟɪɚɰɿɣ ɬɚ ɦɨɛɿɥьɧɢɯ ɩɥɚɬɟɠɿɜ, ɛɚɝɚɬɨɜɢɦɿɪɧɨɝɨ ɛɸɞɠɟɬɭɜɚɧɧɹ ɬɚ 
ɤɨɧɜɟɪɝɟɧɬɧɨʀ ɿɧɬɟɝɪɚɰɿʀ ɡɚ  ɭɦɨɜ ɡɚɛɟɡɩɟɱɟɧɧɹ ɜɢɫɨɤɨɝɨ ɪɿɜɧɹ ɡɚɯɢɫɬɭ ɞɚɧɢɯ ɡɚ 
ɦɨɞɟɥɹɦɢ ɞɜɨɮɚɤɬɨɪɧɨʀ ɚɜɬɟɧɬɢɮɿɤɚɰɿʀ Д20, ɫ. 140Ж. 
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 Ɇ. ɑɚɣɤɨɜɫьɤɚ. ȼ. ɋɬɨɹɧɨɜ. Іɧɧɨɜɚɰɿɣɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ     
ɜ ɡɚɛɟɡɩɟɱɟɧɧɿ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɛɚɧɤɿɜɫьɤɨʀ ɫɢɫɬɟɦɢ ɍɤɪɚʀɧɢ  
 
 
 

Ɍɚɛɥɢɰɹ 2 – ȼɧɭɬɪɿɲɧɹ ɬɚ ɡɨɜɧɿɲɧɹ ɨɰɿɧɤɢ Ɍɨɩ 20 ɛɚɧɤɿɜ ɍɤɪɚʀɧɢ 

№ Ȼɚɧɤ 
Ʌɨɹɥьɧɿɫɬь 
ɜɤɥɚɞɧɢɤɿɜ 

Ɉɰɿɧɤɚ 
ɚɧɚɥɿɬɢɤɿɜ 

ȼɿɞɯɢɥɟɧɧɹ ɨɰɿɧɨɤ Ɍɪɟɧɞ 

2023*  2024** 2023 2024 2023 2024 24/23*** 

1 ɍɤɪɫɢɛɛɚɧɤ 4,90 4,6 4,56 4,63 0,34 -0,03 -0,37 

2 Ɋɚɣɮɮɚɣɡɟɧ Ȼɚɧɤ 4,80 4,5 4,33 4,26 0,47 0,24 -0,23 

3 Ʉɪɟɞɿ Ⱥɝɪɿɤɨɥь Ȼɚɧɤ 4,20 4,5 4,48 4,26 -0,28 -0,06 0,52 
4 Ʉɪɟɞɨɛɚɧɤ 4,40 4,2 3,89 4,26 0,51 -0,06 -0,57 

5 ɉɪɢɜɚɬɛɚɧɤ 4,60 4,5 4,63 4,63 -0,03 -0,13 -0,1 

6 ɈɌɉ Ȼɚɧɤ 3,90 3,7 3,89 4,26 0,01 -0,56 -0,57 

7 ɋɟɧɫ Ȼɚɧɤ 4,60 3,8 3,89 4,04 0,71 -0,59 -0,95 

8 ɍɤɪɟɤɫɿɦɛɚɧɤ 4,40 3,7 4,11 4,04 0,29 -0,34 -0,63 

9 ɍɧɿɜɟɪɫɚɥ Ȼɚɧɤ 5,00 4,2 3,81 4,04 1,19 0,16 -1,03 
10 ɉɍɆȻ 4,60 4,4 3,59 4,37 1,01 0,03 -0,98 
11 ɉɪɨɤɪɟɞɢɬ Ȼɚɧɤ 3,90 3,5 3,89 3,96 0,01 -0,46 -0,47 

12 Ɉɳɚɞɛɚɧɤ 4,30 4,1 4,56 4,33 -0,26 -0,23 0,03 

13 ɍɤɪɝɚɡɛɚɧɤ 3,90 3,7 4,19 4,11 -0,29 -0,41 -0,12 

14 ɉɿɜɞɟɧɧɢɣ 4,40 3,9 2,93 3,07 1,47 0,83 -0,64 

15 ɉɿɪɟɭɫ Ȼɚɧɤ 3,70 3,2 3,30 3,59 0,40 -0,39 -0,79 

16 Ⱥɛɚɧɤ 4,50 4,2 2,70 4,293 1,80 -0,09 -1,89 
17 ȱɞɟɹ Ȼɚɧɤ 3,80 3,5 2,78 3,00 1,02 0,5 -0,52 

18 ɉɪɚɜɟɤɫ Ȼɚɧɤ 3,70 3,7 2,93 3,37 0,77 0,33 -0,44 

19 ɘɧɟɤɫ Ȼɚɧɤ 3,80 3,1 2,85 3,00 0,95 0,1 -0,85 

20 Ⱥɝɪɨɩɪɨɫɩɟɪɿɫ Ȼɚɧɤ 3,20 3,2 3,00 3,00 0,20 0,2 0 

* - ɞɚɧɧɿ ɡɚ 4 ɤɜɚɪɬɚɥ 2023 ɪɨɤɭ 
**- ɞɚɧɧɿ ɡɚ 2 ɤɜɚɪɬɚɥ 2024 ɪɨɤɭ 
*** - ɞɢɧɚɦɿɤɚ 2024-2023 ɪɨɤɿɜ 
Ⱦɠɟɪɟɥɨ: ɋɬɜɨɪɟɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ Д21] 
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ɍɤɪɚʀɧɢ  ɭ 2024 (2 ɤɜɚɪɬɚɥ) ɬɚ 2023 (4 ɤɜɚɪɬɚɥ) 
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ɐɟ ɜɩɥɢɜɚє ɧɚ ɫɬɚɜɥɟɧɧɹ ɤɥɿєɧɬɿɜ ɞɨ ɛɚɧɤɭ ɬɚ ɫɬɜɨɪɸє ʀɯ ɥɨɹɥьɧɿɫɬь, ɹɤɚ є 
ɜɚɠɥɢɜɨɸ ɞɟɬɟɪɦɿɧɚɧɬɨɸ ɫɬɿɣɤɨɫɬɿ ɛɚɧɤɿɜ, ɚ ɬɚɤɨɠ ɩɿɞɜɢɳɭє ɡɧɚɱɟɧɧɹ ɫɬɪɚɬɟɝɿɣ ɳɨɞɨ 
ɫɬɜɨɪɟɧɧɹ ɦɚɤɫɢɦɚɥьɧɨ ɡɪɭɱɧɢɯ ɭɦɨɜ ɫɩɿɜɩɪɚɰɿ ɤɥɿєɧɬɚ ɡ ɛɚɧɤɨɦ, ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ 
ɫɭɩɪɨɜɨɞɭ ɬɚ ɜɢɫɜɿɬɥɟɧɧɹ ɫɭɫɩɿɥьɫɬɜɭ ɫɜɨʀɯ ɩɟɪɟɜɚɝ, ɫɢɥьɧɢɯ ɫɬɨɪɿɧ, ɩɿɞɬɪɢɦɤɢ 
ɫɬɚɧɞɚɪɬɿɜ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɜ ɫɢɫɬɟɦɿ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɪɢɡɢɤ-ɦɟɧɟɞɠɦɟɧɬɭ. Ɉɫɧɨɜɧɢɦ 
ɿɧɞɢɤɚɬɨɪɨɦ ɟɮɟɤɬɢɜɧɨɫɬɿ ɜɩɪɨɜɚɞɠɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ є ɪɟɣɬɢɧɝ 
ɛɚɧɤɿɜɫьɤɢɯ ɭɫɬɚɧɨɜ, ɳɨ ɫɮɨɪɦɨɜɚɧɢɣ ɥɨɹɥьɧɿɫɬɸ ɫɚɦɟ ɤɨɪɢɫɬɭɜɚɱɿɜ ɛɚɧɤɿɜɫьɤɢɯ 
ɩɨɫɥɭɝ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. ɉɪɨɜɟɞɟɧɢɣ ɚɧɚɥɿɡ ɨɫɨɛɥɢɜɨɫɬɟɣ ɫɭɱɚɫɧɨɝɨ ɟɜɨɥɸɰɿɣɧɨɝɨ ɟɬɚɩɭ 
ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɞɟɦɨɧɫɬɪɭє ɤɪɢɬɢɱɧɿɫɬь ɭɪɚɯɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɪɢɡɢɤɿɜ 
ɩɪɢ ɮɨɪɦɭɜɚɧɧɿ ɫɢɫɬɟɦɢ ɡɚɛɟɡɩɟɱɟɧɧɹ ɭɩɪɚɜɥɿɧɧɹ ɫɭɛ’єɤɬɚɦɢ ɛɚɧɤɿɜɫьɤɨɝɨ ɫɟɤɬɨɪɭ 
ɡɚɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɰɿɥɟɣ ɥɸɞɢɧɨɰɟɧɬɪɿɱɧɨɫɬɿ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ȱɧɞɭɫɬɪɿʀ 5.0. ȿɮɟɤɬɢɜɧɟ 
ɭɩɪɚɜɥɿɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ ɪɢɡɢɤɚɦɢ ɛɚɧɤɿɜɫьɤɨʀ ɫɮɟɪɢ ɩɨɜɢɧɧɨ ɛɭɬɢ ɫɩɪɹɦɨɜɚɧɨ ɧɟ 
ɥɢɲɟ ɧɚ ɚɤɬɢɜɧɨ ɜɩɪɨɜɚɞɠɟɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɜ 
ɨɩɟɪɚɰɿɣɧɭ ɞɿɹɥьɧɿɫɬь ɛɚɧɤɿɜ, ɚ ɧɚɫɚɦɩɟɪɟɞ ɧɚ ɟɮɟɤɬɢɜɧɿɣ ɤɨɦɭɧɿɤɚɰɿɣ ɡ ɤɥɿєɧɬɚɦɢ ɬɚ 
ɮɨɪɦɭɜɚɧɧɹ ɩɨɡɢɬɢɜɧɨɝɨ ɿɦɿɞɠɭ ɛɚɧɤɿɜ ɬɚ ɩɨɫɢɥɟɧɧɹ ɞɨɜɿɪɢ ɤɥɿєɧɬɿɜ. 

Ɉɦɧɿɤɚɧɚɥьɧɿɫɬь ɫɭɱɚɫɧɨɝɨ ɟɬɚɩɭ ɯɨɥɿɫɬɢɱɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɞɢɧɚɦɿɡɦ 
ɬɟɯɧɨɥɨɝɿɱɧɨɝɨ ɪɨɡɜɢɬɤɭ ɧɚɞɚє ɦɨɠɥɢɜɿɫɬь ɧɟ ɥɢɲɟ ɩɟɪɫɨɧɿɮɿɤɨɜɚɧɨɝɨ ɭɩɪɚɜɥɿɧɧɹ 
ɤɿɥьɤɿɫɧɢɦɢ ɩɨɤɚɡɧɢɤɚɦɢ ɛɚɧɤɿɜ (ɡɚɥɭɱɟɧɧɹ ɧɨɜɢɯ ɬɚ ɡɛɟɪɟɠɟɧɧɹ ɿɫɧɭɸɱɢɯ ɤɥɿєɧɬɿɜ, 
ɡɛɿɥьɲɟɧɧɹ ɩɪɢɛɭɬɤɨɜɨɫɬɿ ɛɚɧɤɿɜ ɬɚ ɪɿɜɧɹ ɡɚɞɨɜɨɥɟɧɧɹ ɤɥɿєɧɬɿɜ). Ɂɚ ɪɚɯɭɧɨɤ ɟɮɟɤɬɢɜɧɨʀ 
ɤɨɦɭɧɿɤɚɰɿʀ ɧɚ ɰɢɮɪɨɜɢɯ ɩɥɚɬɮɨɪɦɚɯ, ɡɚɫɬɨɫɭɜɚɧɧɸ ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɚɧɚɥɿɬɢɤɢ 
ɞɚɧɢɯ ɬɚ ɩɪɚɤɬɢɱɧɨʀ ɿɦɩɥɟɦɟɧɬɚɰɿʀ ɿɧɫɬɪɭɦɟɧɬɿɜ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɡɚɜɞɚɧɧɹ ɧɟ ɥɢɲɟ 
ɫɩɪɢɹɬɢ ɩɿɞɜɢɳɟɧɧɸ ɥɨɹɥьɧɨɫɬɿ ɤɥɿєɧɬɿɜ, ɚ ɣ ɝɚɪɦɨɧɿɡɚɰɿʀ ɡɨɜɧɿɲɧɿɯ ɬɚ ɜɧɭɬɪɿɲɧɿɯ 
ɨɰɿɧɨɤ ɛɚɧɤɿɜ ɭ ɪɟɣɬɢɧɝɚɯ. ȼɩɪɨɜɚɞɠɟɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ 
ɩɿɞɬɪɢɦɭє ɧɟ ɥɢɲɟ ɦɚɤɫɢɦɚɥьɧɭ ɚɜɬɨɦɚɬɢɡɚɰɿɸ ɛɿɡɧɟɫ-ɩɪɨɰɟɫɿɜ ɛɚɧɤɭ, ɚɥɟ ɣ ɞɨɡɜɨɥɹє 
ɩɨɤɪɚɳɭɜɚɬɢ ɹɤɿɫɬь ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɬɪɚɧɫɮɨɪɦɚɰɿɣ ɪɢɧɤɿɜ ɤɥɿєɧɬɿɜ ɬɚ ɤɨɧɤɭɪɟɧɬɿɜ ɡ 
ɨɪɿєɧɬɚɰɿєɸ ɧɚ ɟɤɨɥɨɝɿɱɧɿ ɬɚ ɫɨɰɿɚɥьɧɿ ɰɿɧɧɨɫɬɿ ɳɨɞɨ ɿɧɬɟɝɪɚɰɿʀ ɤɪɢɬɟɪɿʀɜ ESG ɜ 
ɛɚɧɤɿɜɫьɤɿ ɩɪɨɞɭɤɬɢ ɬɚ ɩɨɫɥɭɝɢ. 

ɉɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɨɝɨ ɜɢɜɱɟɧɧɹ ɡɚɹɜɥɟɧɨʀ ɩɪɨɛɥɟɦɢ ɩɨɥɹɝɚɸɬь ɭ ɞɨɫɥɿɞɠɟɧɧɿ 
ɜɢɤɥɢɤɿɜ ɰɢɮɪɨɜɿɡɚɰɿʀ ɛɚɧɤɿɜɫьɤɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɫɨɰɿɨɜɿɞɩɨɜɿɞɚɥьɧɢɯ ɧɚɫɥɿɞɤɿɜ ɞɥɹ 
ɜɫɿɯ ɭɱɚɫɧɢɤɿɜ ɰɢɮɪɨɜɨʀ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɟɤɨɫɢɫɬɟɦɢ ɧɚ ɡɚɫɚɞɚɯ ɩɪɢɧɰɢɩɿɜ ȱɧɞɭɫɬɪɿʀ 5.0. 
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The aim of the article is to analyze the features of the modern stage of banking marketing, 
critical determinants of marketing risk management of the banking sector, consideration of innovative 
technologies of human-centered marketing of Industry 5.0 banks, marketing challenges of image 
formation of Ukrainian banks in conditions of sustainable development. 

Analysis results. Effective management of marketing risks today is a key factor in the stability 
of banking sector enterprises and is an important indicator of the success and reliability of its 
functioning, a key to sustainable development. Marketing risk management performs a critical 
function in ensuring the protection of the interests of the state, customers and employees of the bank, 
increasing the overall safety and stability of the financial institution, contributing to bringing the 
activities of Ukrainian financial institutions closer to the best global standards. An innovative 
marketing strategy is becoming one of the most important aspects of the successful operation of banks 
in the conditions of increased competition and growing consumer demands, a key factor for achieving 
the goals of sustainable development in the direction of the integration of criteria (ESG) in banking 
products and services. In the conditions of turbulent digital transformations, shortening the terms of 
innovation cycles, the banking system faced the problem of meeting the requirements of people-
centeredness and social responsibility in the targeted formulation and presentation of the value of its 
own services. While sustainable development is defined as the organization's ability to maintain 
stability and reliability in the long term despite external changes, such as economic fluctuations, 
competition, technological changes and other factors, human-centricity is one of the main postulates 
of the Industry 5.0 concept. The implementation of the principles of sustainable development in the 
bank's risk management system contributes not only to the economic growth of the institution, but also 
forms the complex long-term stability and responsibility of the financial institution, a positive image 
on the market, transforms the impact on society and the environment in accordance with the Policy of 
the NBU on the development of sustainable financing for the period up to 2025 year. 

Conclusions and directions for further research. The conducted analysis of the features of 
the modern evolutionary stage of banking marketing demonstrates the criticality of taking marketing 
risks into account when forming a system for ensuring the management of banking sector entities in 
order to achieve the goals of human-centered sustainable development of Industry 5.0. Effective 
management of marketing risks in the banking sector should be aimed not only at the active 
introduction of innovative tools of sustainable development into the operational activities of banks, but 
first of all at effective communication with clients and the formation of a positive image of banks and 
strengthening the trust of clients. The omnichannel nature of the modern stage of holistic marketing 
and the dynamism of technological development provide an opportunity not only for personalized 
management of banks' quantitative indicators. Due to effective communication on digital platforms, 
the application of innovative data analytics technologies and the practical implementation of artificial 
intelligence tools, the task is not only to increase customer loyalty, but also to harmonize external and 
internal evaluations of banks in ratings. The implementation of innovative technologies of sustainable 
development supports not only the maximum automation of the bank's business processes, but also 
allows to improve the quality of forecasting the transformations of customers' and competitors' 
markets with a focus on environmental and social values regarding the integration of ESG criteria 
into banking products and services. 

Prospects for further study of the stated problem are to study the challenges of digitalization 
of banking marketing and socially responsible consequences for all participants of the digital 
marketing ecosystem based on the principles of Industry 5.0. 

Keywords: marketing risk management, sustainable development, innovative technologies of 
the banking sector, sustainability of banks, human-centered marketing of Industry 5.0 banks. 
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