
Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 8, № 4, 2024 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

 Ɍ. ɋɚɤ. ɋɭɱɚɫɧɿ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ  
 
 

33 

 

ɍȾɄ 339.138:005.57:004.8               JEL Classification: ɋ13, Ɇ31, Ɇ41, Ɉ29 
 

ɋɚɤ Ɍɟɬɹɧɚ ȼɚɫɢɥɿɜɧɚ 
ORCID: https://orcid.org/0000-0002-7202-3426 

ɤɚɧɞ.ɟɤɨɧ.ɧɚɭɤ, ɞɨɰɟɧɬ 
ɡɚɜɿɞɭɜɚɱ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 

ȼɨɥɢɧɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿɦɟɧɿ Ʌɟɫɿ ɍɤɪɚʀɧɤɢ 
(Ʌɭɰьɤ, ɍɤɪɚʀɧɚ) 

 
 

ɋɍɑȺɋɇȱ ɐɂɎɊɈȼȱ ȱɇɋɌɊɍɆȿɇɌɂ ɆȺɊɄȿɌɂɇȽɈȼɈȲ ȺɇȺɅȱɌɂɄɂ 
 

ɍ ɫɬɚɬɬɿ ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ ɫɭɱɚɫɧɿ ɩɿɞɯɨɞɢ ɞɨ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɬɚ ʀʀ ɪɨɥь ɭ 
ɩɿɞɜɢɳɟɧɧɿ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɛɿɡɧɟɫɭ. Ɋɨɡɝɥɹɧɭɬɨ ɤɥɸɱɨɜɿ ɟɬɚɩɢ ɚɧɚɥɿɬɢɱɧɨɝɨ 
ɩɪɨɰɟɫɭ, ɡɨɤɪɟɦɚ, ɜɢɡɧɚɱɟɧɧɹ ɰɿɥɟɣ ɿ ɡɚɜɞɚɧь ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ; ɜɢɛɿɪ ɦɟɬɨɞɿɜ, 
ɿɧɫɬɪɭɦɟɧɬɿɜ; ɡɛɿɪ ɬɚ ɨɛɪɨɛɤɚ ɞɚɧɢɯ; ɚɧɚɥɿɡ ɞɚɧɢɯ; ɿɧɬɟɪɩɪɟɬɚɰɿɹ ɪɟɡɭɥьɬɚɬɿɜ ɬɚ 
ɩɿɞɝɨɬɨɜɤɚ ɪɟɤɨɦɟɧɞɚɰɿɣ; ɩɪɢɣɧɹɬɬɹ ɭɩɪɚɜɥɿɧɫьɤɢɯ ɪɿɲɟɧь; ɩɪɨєɤɬɭɜɚɧɧɹ ɡɦɿɧ ɜ 
ɤɨɦɩɚɧɿʀ; ɦɨɧɿɬɨɪɢɧɝ ɬɚ ɨɰɿɧɤɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɡɦɿɧ. Ⱦɨɫɥɿɞɠɟɧɨ ɦɟɬɨɞɢ ɬɚ 
ɿɧɫɬɪɭɦɟɧɬɢ, ɳɨ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɧɚ ɤɨɠɧɨɦɭ ɟɬɚɩɿ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ. 
Ɉɤɪɟɦɚ ɭɜɚɝɚ ɩɪɢɞɿɥɟɧɚ ɞɨɫɥɿɞɠɟɧɧɸ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɚɧɚɥɿɬɢɤɢ. ɇɚɞɚɧɨ ɩɨɪɿɜɧɹɥьɧɭ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤɭ ɩɨɩɭɥɹɪɧɢɯ ɚɧɚɥɿɬɢɱɧɢɯ ɩɥɚɬɮɨɪɦ, ɳɨ ɞɨɩɨɦɚɝɚɸɬь ɛɿɡɧɟɫɚɦ ɟɮɟɤɬɢɜɧɨ 
ɨɛɪɨɛɥɹɬɢ ɬɚ ɜɿɡɭɚɥɿɡɭɜɚɬɢ ɞɚɧɿ, ɩɪɢɣɦɚɬɢ ɨɛʉɪɭɧɬɨɜɚɧɿ ɪɿɲɟɧɧɹ ɬɚ ɩɿɞɜɢɳɭɜɚɬɢ 
ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɦɚɪɤɟɬɢɧɝɨɜɚ ɚɧɚɥɿɬɢɤɚ, ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ, ɰɢɮɪɨɜɢɣ ɦɚɪɤɟɬɢɧɝ, 
ɦɚɪɤɟɬɢɧɝɨɜɚ ɫɬɪɚɬɟɝɿɹ, ɚɧɚɥɿɡ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɋɭɱɚɫɧɢɣ ɦɚɪɤɟɬɢɧɝ ɧɟɦɨɠɥɢɜɢɣ ɛɟɡ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɚɧɚɥɿɬɢɱɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ, ɹɤɿ ɞɨɡɜɨɥɹɸɬь ɤɨɦɩɚɧɿɹɦ ɩɪɢɣɦɚɬɢ 
ɨɛʉɪɭɧɬɨɜɚɧɿ ɪɿɲɟɧɧɹ ɬɚ ɚɞɚɩɬɭɜɚɬɢ ɫɬɪɚɬɟɝɿʀ ɞɨ ɞɢɧɚɦɿɱɧɢɯ ɡɦɿɧ ɪɢɧɤɭ. Ɂ ɪɨɡɜɢɬɤɨɦ 
ɰɢɮɪɨɜɢɯ ɬɟɯɧɨɥɨɝɿɣ ɦɚɪɤɟɬɢɧɝɨɜɚ ɚɧɚɥɿɬɢɤɚ ɡɚɡɧɚɥɚ ɤɚɪɞɢɧɚɥьɧɢɯ ɡɦɿɧ, ɡɨɤɪɟɦɚ ɱɟɪɟɡ 
ɡɛɿɥьɲɟɧɧɹ ɨɛɫɹɝɿɜ ɞɚɧɢɯ, ɹɤɿ ɦɨɠɧɚ ɡɛɢɪɚɬɢ, ɨɛɪɨɛɥɹɬɢ ɬɚ ɚɧɚɥɿɡɭɜɚɬɢ ɜ ɪɟɚɥьɧɨɦɭ 
ɱɚɫɿ. ɋɭɱɚɫɧɿ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɨɡɜɨɥɹɸɬь ɝɥɢɛɲɟ ɞɨɫɥɿɞɠɭɜɚɬɢ ɩɨɜɟɞɿɧɤɭ 
ɫɩɨɠɢɜɚɱɿɜ, ɟɮɟɤɬɢɜɧɿɲɟ ɜɢɦɿɪɸɜɚɬɢ ɪɟɡɭɥьɬɚɬɢ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ ɬɚ 
ɨɩɬɢɦɿɡɭɜɚɬɢ ɛɿɡɧɟɫ-ɩɪɨɰɟɫɢ. ȼ ɭɦɨɜɚɯ ɪɨɡɜɢɬɤɭ ɰɢɮɪɨɜɨʀ ɟɤɨɧɨɦɿɤɢ ɬɚ ɡɪɨɫɬɚɧɧɹ 
ɤɨɧɤɭɪɟɧɰɿʀ ɤɨɦɩɚɧɿʀ ɩɨɜɢɧɧɿ ɧɟ ɬɿɥьɤɢ ɡɛɢɪɚɬɢ ɞɚɧɿ, ɚɥɟ ɣ ɜɦɿɬɢ ʀɯ ɟɮɟɤɬɢɜɧɨ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɫɬɪɚɬɟɝɿɱɧɢɯ ɰɿɥɟɣ. ȼɢɤɨɪɢɫɬɚɧɧɹ ɚɧɚɥɿɬɢɱɧɢɯ 
ɩɥɚɬɮɨɪɦ ɬɚ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɫɬɚє ɧɟɜɿɞ’єɦɧɨɸ 
ɱɚɫɬɢɧɨɸ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ. ȼɩɪɨɜɚɞɠɟɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɪɿɲɟɧь ɰɢɮɪɨɜɨʀ 
ɚɧɚɥɿɬɢɤɢ ɞɥɹ ɛɿɡɧɟɫɭ ɞɨɡɜɨɥɹє ɩɿɞɜɢɳɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ, 
ɩɨɤɪɚɳɢɬɢ ɭɩɪɚɜɥɿɧɧɹ ɤɥɿєɧɬɫьɤɢɦɢ ɜɡɚєɦɢɧɚɦɢ, ɨɩɬɢɦɿɡɭɜɚɬɢ ɛɸɞɠɟɬ, ɨɬɪɢɦɚɬɢ 
ɤɨɧɤɭɪɟɧɬɧɿ ɩɟɪɟɜɚɝɢ. 

 
 © 2024 The Authors. This is an open access article under the CC BY license 
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ȼɢɜɱɟɧɧɹ ɫɭɱɚɫɧɢɯ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɫɩɪɢɹє 
ɜɢɪɿɲɟɧɧɸ ɚɤɬɭɚɥьɧɢɯ ɡɚɞɚɱ, ɬɚɤɢɯ ɹɤ ɩɨɤɪɚɳɟɧɧɹ ɬɨɱɧɨɫɬɿ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɫɩɨɠɢɜɱɢɯ 
ɧɚɫɬɪɨʀɜ, ɚɞɚɩɬɚɰɿɹ ɫɬɪɚɬɟɝɿɣ ɭ ɪɟɚɥьɧɨɦɭ ɱɚɫɿ ɬɚ ɡɛɿɥьɲɟɧɧɹ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɿɧɿɰɿɚɬɢɜ ɭ ɲɜɢɞɤɨɡɦɿɧɧɨɦɭ ɰɢɮɪɨɜɨɦɭ ɫɟɪɟɞɨɜɢɳɿ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ɋɢɫɬɟɦɚɬɢɱɧɢɣ ɨɝɥɹɞ 
ɞɨɫɥɿɞɠɟɧь ɿ ɜɢɫɧɨɜɤɿɜ ɭ ɫɮɟɪɿ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɛɭɥɨ ɡɞɿɣɫɧɟɧɨ ɧɢɡɤɨɸ 
ɩɪɨɜɿɞɧɢɯ ɧɚɭɤɨɜɰɿɜ, ɡɨɤɪɟɦɚ əɤɨɛɭɱɱɿ Ⱦ., ɉɟɬɪɟɫɤɭ Ɇ., Ʉɪɿɲɟɧ Ⱥ., Ȼɟɧɞɿɤɫɟɧ Ɇ. [4]. 
Ȳɯɧɿ ɪɨɛɨɬɢ ɨɯɨɩɥɸɸɬь ɲɢɪɨɤɢɣ ɫɩɟɤɬɪ ɩɢɬɚɧь, ɩɨɜ'ɹɡɚɧɢɯ ɿɡ ɡɚɫɬɨɫɭɜɚɧɧɹɦ 
ɚɧɚɥɿɬɢɱɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɥɹ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ, ɜɤɥɸɱɚɸɱɢ 
ɚɧɚɥɿɡ ɩɨɜɟɞɿɧɤɢ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɪɿɲɟɧь. ɐɿ 
ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɤɪɟɫɥɸɸɬь ɪɨɥь ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɭ ɜɢɜɱɟɧɧɿ ɩɫɢɯɨɥɨɝɿʀ 
ɤɥɿєɧɬɿɜ, ɳɨ є ɜɚɠɥɢɜɢɦ ɞɥɹ ɿɧɮɨɪɦɭɜɚɧɧɹ ɩɪɨ ɩɪɢɣɧɹɬɬɹ ɫɬɪɚɬɟɝɿɱɧɢɯ ɪɿɲɟɧь. 

Ɂɧɚɱɧɭ ɭɜɚɝɭ ɩɪɢɞɿɥɟɧɨ ɪɨɥɿ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɭ ɜɢɫɜɿɬɥɟɧɧɿ ɞɢɧɚɦɿɤɢ 
ɩɫɢɯɨɥɨɝɿʀ ɤɥɿєɧɬɿɜ. Ɂɚɪɭɛɿɠɧɿ ɜɱɟɧɿ ɡɚɡɧɚɱɚɸɬь, ɳɨ ɚɧɚɥɿɬɢɤɚ ɞɨɡɜɨɥɹє ɜɢɹɜɢɬɢ 
ɝɥɢɛɢɧɧɿ ɩɫɢɯɨɥɨɝɿɱɧɿ ɚɫɩɟɤɬɢ, ɹɤɿ ɦɨɠɭɬь ɛɭɬɢ ɩɪɨɿɝɧɨɪɨɜɚɧɿ ɬɪɚɞɢɰɿɣɧɢɦɢ 
ɩɿɞɯɨɞɚɦɢ. ɐɟ ɪɨɡɲɢɪɸє ɦɨɠɥɢɜɨɫɬɿ ɩɪɢɣɧɹɬɬɹ ɟɮɟɤɬɢɜɧɢɯ ɪɿɲɟɧь ɿ ɜɞɨɫɤɨɧɚɥɟɧɧɹ 
ɫɭɱɚɫɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ Д1; 2; 5Ж. 

ȼɚɠɥɢɜɢɣ ɜɧɟɫɨɤ ɭ ɞɨɫɥɿɞɠɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɜ ɭɦɨɜɚɯ ɜɿɣɧɢ 
ɡɪɨɛɢɥɢ ɜɿɬɱɢɡɧɹɧɿ ɧɚɭɤɨɜɰɿ, ɬɚɤɿ ɹɤ ɀɟɝɭɫ Ɉ. ȼ. ɬɚ ȱɥɥɹɲɟɧɤɨ Ɉ. ȼ. ɍ ɫɜɨʀɯ ɪɨɛɨɬɚɯ 
ɜɨɧɢ ɩɿɞɤɪɟɫɥɢɥɢ ɡɧɚɱɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɞɥɹ ɚɞɚɩɬɚɰɿʀ ɛɿɡɧɟɫɭ ɞɨ ɧɨɜɢɯ 
ɪɟɚɥɿɣ ɜ ɭɦɨɜɚɯ ɜɿɣɫьɤɨɜɨʀ ɚɝɪɟɫɿʀ. ȼɨɧɢ ɡɚɩɪɨɩɨɧɭɜɚɥɢ ɿɧɫɬɪɭɦɟɧɬɚɪɿɣ ɞɥɹ ɜɢɡɧɚɱɟɧɧɹ 
ɫɬɪɚɬɟɝɿɱɧɨɝɨ ɜɟɤɬɨɪɚ ɪɨɡɜɢɬɤɭ ɛɿɡɧɟɫɭ, ɜɪɚɯɨɜɭɸɱɢ ɫɩɟɰɢɮɿɱɧɿ ɭɦɨɜɢ ɜɟɞɟɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ ɜ ɤɪɢɡɨɜɢɣ ɩɟɪɿɨɞ Д6Ж. 

ɉɟɪɫɩɟɤɬɢɜɢ ɜɢɤɨɪɢɫɬɚɧɧɹ ɜɟɥɢɤɢɯ ɞɚɧɢɯ ɭ ɦɚɪɤɟɬɢɧɝɨɜɿɣ ɚɧɚɥɿɬɢɰɿ ɪɨɡɝɥɹɧɭɬɨ 
ɜ ɪɨɛɨɬɚɯ Ʌɟɝɟɧɱɭɤɚ ɋ. Ɏ. ɬɚ Ɂɚɜɚɥɿɣ Ɍ. Ɉ. ȼɨɧɢ ɜɢɨɤɪɟɦɢɥɢ ɤɥɸɱɨɜɿ ɧɚɩɪɹɦɢ ɪɨɡɜɢɬɤɭ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ, ɬɚɤɿ ɹɤ ɭɩɪɚɜɥɿɧɧɹ ɤɥɿєɧɬɫьɤɢɦ ɞɨɫɜɿɞɨɦ, ɩɨɤɪɚɳɟɧɧɹ 
ɩɨɡɢɰɿɸɜɚɧɧɹ ɛɪɟɧɞɿɜ, ɨɩɬɢɦɿɡɚɰɿɹ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɛɸɞɠɟɬɭ ɬɚ ɩɿɞɜɢɳɟɧɧɹ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɩɪɨɝɧɨɡɧɨʀ ɚɧɚɥɿɬɢɤɢ Д8Ж. Ȳɯɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɬɜɟɪɞɠɭɸɬь ɡɪɨɫɬɚɸɱɭ 
ɜɚɠɥɢɜɿɫɬь ɜɢɤɨɪɢɫɬɚɧɧɹ BТР DКtК ɜ ɦɚɪɤɟɬɢɧɝɨɜɿɣ ɩɪɚɤɬɢɰɿ. 

ȱɫɬɨɪɢɱɧɢɣ ɤɨɧɬɟɤɫɬ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɩɪɨɫɬɟɠɭєɬьɫɹ ɡ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɞɨɫɥɿɞɠɟɧь, ɹɤɿ ɡ ɱɚɫɨɦ ɪɨɡɲɢɪɢɥɢɫɹ, ɨɯɨɩɥɸɸɱɢ ɧɨɜɿ ɫɮɟɪɢ ɡɚɜɞɹɤɢ ɬɟɯɧɨɥɨɝɿɹɦ 
ɜɟɥɢɤɢɯ ɞɚɧɢɯ ɿ ɰɢɮɪɨɜɢɯ ɩɥɚɬɮɨɪɦ Д3Ж. ɏɨɱɚ ɡɧɚɱɧɢɣ ɩɪɨɝɪɟɫ ɭ ɰɿɣ ɝɚɥɭɡɿ ɜɠɟ 
ɞɨɫɹɝɧɭɬɨ, ɛɚɝɚɬɨ ɚɫɩɟɤɬɿɜ ɩɨɬɪɟɛɭɸɬь ɩɨɞɚɥьɲɢɯ ɞɨɫɥɿɞɠɟɧь. ɐɟ ɫɬɨɫɭєɬьɫɹ ɹɤ 
ɩɪɚɤɬɢɱɧɨɝɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɚɧɚɥɿɬɢɱɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ, ɬɚɤ ɿ ʀɯɧьɨɝɨ ɜɩɥɢɜɭ ɧɚ ɩɪɨɰɟɫ 
ɫɬɪɚɬɟɝɿɱɧɨɝɨ ɩɥɚɧɭɜɚɧɧɹ ɬɚ ɤɨɦɭɧɿɤɚɰɿɣ ɛɪɟɧɞɿɜ. 

Ɍɚɤɢɦ ɱɢɧɨɦ, ɚɧɚɥɿɡ ɿɫɧɭɸɱɢɯ ɞɨɫɥɿɞɠɟɧь ɩɿɞɬɜɟɪɞɠɭє ɜɚɝɨɦɟ ɡɧɚɱɟɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɞɥɹ ɩɪɢɣɧɹɬɬɹ ɟɮɟɤɬɢɜɧɢɯ ɪɿɲɟɧь ɭ ɫɭɱɚɫɧɨɦɭ ɫɜɿɬɿ. 
Ɋɨɡɲɢɪɟɧɧɹ ʀʀ ɡɚɫɬɨɫɭɜɚɧɧɹ, ɡɨɤɪɟɦɚ ɱɟɪɟɡ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ, ɜɿɞɤɪɢɜɚє ɧɨɜɿ 
ɩɟɪɫɩɟɤɬɢɜɢ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɤɨɦɩɚɧɿɣ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɏɨɱɚ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɜɠɟ ɫɬɚɥɢ 
ɧɟɜɿɞ'єɦɧɨɸ ɱɚɫɬɢɧɨɸ ɛɿɡɧɟɫ-ɩɪɨɰɟɫɿɜ, ɩɪɨɛɥɟɦɚ ɩɨɫɬɿɣɧɨɝɨ ɚɧɚɥɿɡɭ ɬɚ ɩɨɪɿɜɧɹɧɧɹ ɰɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ ɡɚɥɢɲɚєɬьɫɹ ɚɤɬɭɚɥьɧɨɸ. ɉɨɫɬɿɣɧɨ ɡ’ɹɜɥɹɸɬьɫɹ ɧɨɜɿ ɬɟɯɧɨɥɨɝɿʀ, 
ɩɥɚɬɮɨɪɦɢ ɬɚ ɚɥɝɨɪɢɬɦɢ, ɹɤɿ ɨɛɿɰɹɸɬь ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɬɚ ɬɨɱɧɨɫɬɿ ɚɧɚɥɿɬɢɤɢ. 
ɉɪɨɬɟ, ɧɟ ɿɫɧɭє ɭɧɿɜɟɪɫɚɥьɧɨɝɨ ɪɿɲɟɧɧɹ, ɹɤɟ ɛ ɜɿɞɩɨɜɿɞɚɥɨ ɜɫɿɦ ɩɨɬɪɟɛɚɦ ɤɨɦɩɚɧɿɣ ɭ 
ɪɿɡɧɢɯ ɫɟɤɬɨɪɚɯ. ȼɚɠɥɢɜɨ ɡɞɿɣɫɧɸɜɚɬɢ ɪɟɝɭɥɹɪɧɢɣ ɨɝɥɹɞ ɰɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ. 
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ɋɤɥɚɞɧɿɫɬь ɩɨɥɹɝɚє ɜ ɬɨɦɭ, ɳɨ ɪɿɡɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɩɪɨɩɨɧɭɸɬь ɪɿɡɧɿ ɩɿɞɯɨɞɢ ɞɨ 
ɚɧɚɥɿɡɭ ɞɚɧɢɯ: ɜɿɞ ɨɛɪɨɛɤɢ ɜɟɥɢɤɢɯ ɨɛɫɹɝɿɜ ɿɧɮɨɪɦɚɰɿʀ ɞɨ ɜɢɜɱɟɧɧɹ ɩɨɜɟɞɿɧɤɨɜɢɯ 
ɦɨɞɟɥɟɣ ɫɩɨɠɢɜɚɱɿɜ. ȼɿɞɫɭɬɧɿɫɬь ɫɢɫɬɟɦɚɬɢɡɨɜɚɧɨɝɨ ɩɿɞɯɨɞɭ ɞɨ ɜɢɛɨɪɭ ɨɩɬɢɦɚɥьɧɢɯ 
ɪɿɲɟɧь ɞɥɹ ɤɨɧɤɪɟɬɧɢɯ ɡɚɞɚɱ ɦɨɠɟ ɩɪɢɡɜɨɞɢɬɢ ɞɨ ɧɟɩɪɚɜɢɥьɧɨʀ ɿɧɬɟɪɩɪɟɬɚɰɿʀ ɞɚɧɢɯ ɬɚ 
ɩɪɢɣɧɹɬɬɹ ɧɟɟɮɟɤɬɢɜɧɢɯ ɫɬɪɚɬɟɝɿɱɧɢɯ ɪɿɲɟɧь. ɉɨɬɪɟɛɚ ɜ ɩɨɪɿɜɧɹɧɧɿ ʀɯ 
ɮɭɧɤɰɿɨɧɚɥьɧɨɫɬɿ, ɞɨɫɬɭɩɧɨɫɬɿ, ɬɨɱɧɨɫɬɿ ɬɚ ɜɩɥɢɜɭ ɧɚ ɛɿɡɧɟɫ-ɩɪɨɰɟɫɢ ɫɬɚє ɧɚɝɚɥьɧɨɸ 
ɩɪɨɛɥɟɦɨɸ ɞɥɹ ɛɚɝɚɬьɨɯ ɤɨɦɩɚɧɿɣ, ɳɨ ɩɪɚɝɧɭɬь ɞɨɫɹɝɬɢ ɤɨɧɤɭɪɟɧɬɧɢɯ ɩɟɪɟɜɚɝ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɫɬɚɬɬɿ є 
ɞɨɫɥɿɞɠɟɧɧɹ ɫɭɱɚɫɧɢɯ ɩɿɞɯɨɞɿɜ ɬɚ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ, ɚ 
ɬɚɤɨɠ ɜɢɹɜɥɟɧɧɹ ʀɯɧьɨʀ ɪɨɥɿ ɭ ɩɪɨɰɟɫɿ ɩɪɢɣɧɹɬɬɹ ɫɬɪɚɬɟɝɿɱɧɢɯ ɪɿɲɟɧь. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ɍ ɫɭɱɚɫɧɨɦɭ ɦɚɪɤɟɬɢɧɝɭ ɜɚɠɥɢɜɨ ɧɟ ɥɢɲɟ ɡɛɢɪɚɬɢ 
ɬɚ ɚɧɚɥɿɡɭɜɚɬɢ ɞɚɧɿ, ɚɥɟ ɣ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɜɿɞɩɨɜɿɞɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɟɮɟɤɬɢɜɧɨʀ 
ɨɛɪɨɛɤɢ ɰɿєʀ ɿɧɮɨɪɦɚɰɿʀ. ȱɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɞɨɡɜɨɥɹɸɬь ɛɿɡɧɟɫɭ ɧɟ 
ɬɿɥьɤɢ ɨɬɪɢɦɭɜɚɬɢ ɰɿɧɧɿ ɿɧɫɚɣɬɢ, ɚɥɟ ɣ ɧɚ ɨɫɧɨɜɿ ɰɢɯ ɞɚɧɢɯ ɭɯɜɚɥɸɜɚɬɢ ɫɬɪɚɬɟɝɿɱɧɿ 
ɪɿɲɟɧɧɹ, ɹɤɿ ɞɨɩɨɦɚɝɚɸɬь ɩɿɞɜɢɳɢɬɢ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɿɫɬь ɿ ɞɨɫɹɝɬɢ ɛɿɡɧɟɫ-ɰɿɥɟɣ. 

Ɇɚɪɤɟɬɢɧɝɨɜɚ ɚɧɚɥɿɬɢɤɚ ɜɿɞɿɝɪɚє ɤɥɸɱɨɜɭ ɪɨɥь ɭ ɡɚɛɟɡɩɟɱɟɧɧɿ ɭɫɩɿɯɭ ɤɨɦɩɚɧɿʀ ɧɚ 
ɫɭɱɚɫɧɨɦɭ ɪɢɧɤɭ. ȼ ɭɦɨɜɚɯ ɲɜɢɞɤɢɯ ɡɦɿɧ ɭ ɫɩɨɠɢɜɱɢɯ ɭɩɨɞɨɛɚɧɧɹɯ, ɬɟɯɧɨɥɨɝɿɱɧɨɦɭ 
ɩɪɨɝɪɟɫɿ ɬɚ ɡɪɨɫɬɚɸɱɿɣ ɤɨɧɤɭɪɟɧɰɿʀ, ɟɮɟɤɬɢɜɧɢɣ ɚɧɚɥɿɡ ɞɚɧɢɯ ɫɬɚє ɜɚɠɥɢɜɢɦ 
ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɩɪɢɣɧɹɬɬɹ ɫɬɪɚɬɟɝɿɱɧɢɯ ɪɿɲɟɧь. Ɇɚɪɤɟɬɢɧɝɨɜɚ ɚɧɚɥɿɬɢɤɚ ɞɨɡɜɨɥɹє ɧɟ 
ɥɢɲɟ ɤɪɚɳɟ ɪɨɡɭɦɿɬɢ ɪɢɧɨɤ ɿ ɫɩɨɠɢɜɚɱɿɜ, ɚɥɟ ɣ ɨɩɟɪɚɬɢɜɧɨ ɪɟɚɝɭɜɚɬɢ ɧɚ ɧɨɜɿ ɜɢɤɥɢɤɢ. 

ɉɨɫɥɿɞɨɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɜɤɥɸɱɚє ɤɿɥьɤɚ ɟɬɚɩɿɜ: ɜɿɞ ɩɨɫɬɚɧɨɜɤɢ 
ɰɿɥɟɣ, ɜɢɛɨɪɭ ɿɧɫɬɪɭɦɟɧɬɿɜ, ɡɛɨɪɭ ɬɚ ɚɧɚɥɿɡɭ ɞɚɧɢɯ ɞɨ ɦɨɧɿɬɨɪɢɧɝɭ ɡɦɿɧ (ɪɢɫ. 1). 

 

 
 

Ɋɢɫɭɧɨɤ 1 – ɉɨɫɥɿɞɨɜɧɿɫɬь ɩɪɨɜɟɞɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ 
Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ 
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ɋɭɱɚɫɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ є ɧɟɨɛɯɿɞɧɢɦɢ ɞɥɹ ɭɫɩɿɲɧɨʀ 
ɚɞɚɩɬɚɰɿʀ ɞɨ ɲɜɢɞɤɨɡɦɿɧɧɢɯ ɪɢɧɤɨɜɢɯ ɭɦɨɜ ɬɚ ɩɨɬɪɟɛ ɫɩɨɠɢɜɚɱɿɜ. ȼɨɧɢ ɞɨɡɜɨɥɹɸɬь 
ɝɥɢɛɲɟ ɪɨɡɭɦɿɬɢ ɫɜɨɸ ɚɭɞɢɬɨɪɿɸ, ɨɩɬɢɦɿɡɭɜɚɬɢ ɦɚɪɤɟɬɢɧɝɨɜɿ ɫɬɪɚɬɟɝɿʀ ɬɚ ɩɿɞɜɢɳɭɜɚɬɢ 
ɟɮɟɤɬɢɜɧɿɫɬь ɤɨɦɭɧɿɤɚɰɿɣ ɡ ɛɪɟɧɞɚɦɢ. ȱɧɬɟɝɪɚɰɿɹ ɰɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɭ ɛɿɡɧɟɫ-ɩɪɨɰɟɫɢ 
ɡɚɛɟɡɩɟɱɭє ɤɨɧɤɭɪɟɧɬɧɿ ɩɟɪɟɜɚɝɢ ɬɚ ɫɩɪɢɹє ɞɨɜɝɨɫɬɪɨɤɨɜɨɦɭ ɭɫɩɿɯɭ ɧɚ ɪɢɧɤɭ. 

Ɋɨɡɝɥɹɧɟɦɨ ɤɨɠɟɧ ɟɬɚɩ ɞɟɬɚɥьɧɿɲɟ, ɧɚɜɨɞɹɱɢ ɫɭɱɚɫɧɿ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ 
ɞɨɫɹɝɧɟɧɧɹ ɛɿɡɧɟɫ-ɰɿɥɟɣ. 

1. ȼɢɡɧɚɱɟɧɧɹ ɰɿɥɟɣ ɿ ɡɚɜɞɚɧь ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ. ɇɟɨɛɯɿɞɧɨ ɱɿɬɤɨ 
ɫɮɨɪɦɭɥɸɜɚɬɢ ɰɿɥɿ ɬɚ ɡɚɜɞɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɩɨɬɪɟɛ ɿ ɰɿɥɟɣ 
ɛɿɡɧɟɫɭ, ɫɬɚɞɿʀ ɠɢɬɬєɜɨɝɨ ɰɢɤɥɭ ɤɨɦɩɚɧɿʀ, ɤɨɧɤɭɪɟɧɬɧɨɝɨ ɫɬɚɬɭɫɭ. ɐɟ ɦɨɠɭɬь ɛɭɬɢ ɰɿɥɿ, 
ɩɨɜ’ɹɡɚɧɿ ɡ ɩɿɞɜɢɳɟɧɧɹɦ ɨɛɿɡɧɚɧɨɫɬɿ ɩɪɨ ɛɪɟɧɞ, ɡɚɥɭɱɟɧɧɹɦ ɧɨɜɢɯ ɤɥɿєɧɬɿɜ, 
ɡɛɿɥьɲɟɧɧɹɦ ɩɪɨɞɚɠɿɜ ɬɨɳɨ. Ⱦɚ ɞɚɧɨɦɭ ɟɬɚɩɿ ɲɢɪɨɤɨ ɜɢɤɨɪɢɫɬɨɜɭɸɬь SАЇT-ɚɧɚɥɿɡ, 
SMART-ɰɿɥɿ, ɿɧɫɬɪɭɦɟɧɬɢ ɫɬɪɚɬɟɝɿɱɧɨɝɨ ɩɥɚɧɭɜɚɧɧɹ (TrОХХШ, AsКЧК). 

2. ȼɢɛɿɪ ɦɟɬɨɞɿɜ, ɿɧɫɬɪɭɦɟɧɬɿɜ. ȼɿɞ ɩɪɚɜɢɥьɧɨɝɨ ɩɿɞɛɨɪɭ ɦɟɬɨɞɨɥɨɝɿʀ ɬɚ 
ɿɧɫɬɪɭɦɟɧɬɚɪɿɸ ɡɚɥɟɠɢɬь ɹɤɿɫɬь ɨɬɪɢɦɚɧɢɯ ɞɚɧɢɯ ɿ, ɜɿɞɩɨɜɿɞɧɨ, ɬɨɱɧɿɫɬь ɩɪɢɣɧɹɬɢɯ 
ɭɩɪɚɜɥɿɧɫьɤɢɯ ɪɿɲɟɧь. ɐɟɣ ɟɬɚɩ ɜɤɥɸɱɚє ɜɢɡɧɚɱɟɧɧɹ ɧɚɣɛɿɥьɲ ɜɿɞɩɨɜɿɞɧɢɯ ɩɿɞɯɨɞɿɜ 
ɞɥɹ ɡɛɨɪɭ, ɨɛɪɨɛɤɢ ɬɚ ɚɧɚɥɿɡɭ ɞɚɧɢɯ, ɳɨ ɜɿɞɩɨɜɿɞɚɸɬь ɤɨɧɤɪɟɬɧɢɦ ɰɿɥɹɦ ɚɧɚɥɿɬɢɤɢ. 
ȼɢɛɿɪ ɦɟɬɨɞɿɜ ɡɚɥɟɠɢɬь ɜɿɞ ɯɚɪɚɤɬɟɪɭ ɞɨɫɥɿɞɠɭɜɚɧɢɯ ɞɚɧɢɯ ɬɚ ɡɚɜɞɚɧь, ɹɤɿ ɩɨɬɪɿɛɧɨ 
ɜɢɪɿɲɢɬɢ. ɇɚɩɪɢɤɥɚɞ, ɞɥɹ ɚɧɚɥɿɡɭ ɫɩɨɠɢɜɱɢɯ ɭɩɨɞɨɛɚɧь ɦɨɠɭɬь ɛɭɬɢ ɡɚɫɬɨɫɨɜɚɧɿ 
ɦɟɬɨɞɢ ɨɩɢɬɭɜɚɧь, ɮɨɤɭɫ-ɝɪɭɩ, ɚɛɨ ɚɧɚɥɿɡ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ. Ⱦɥɹ ɨɰɿɧɤɢ ɟɮɟɤɬɢɜɧɨɫɬɿ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ ɦɨɠɭɬь ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢɫь ɦɟɬɨɞɢ A/B ɬɟɫɬɭɜɚɧɧɹ, 
ɤɨɝɨɪɬɧɨɝɨ ɚɧɚɥɿɡɭ ɱɢ ɚɧɚɥɿɡɭ ɠɢɬɬєɜɨɝɨ ɰɢɤɥɭ ɤɥɿєɧɬɚ (CLV). Ʉɪɿɦ ɬɨɝɨ, ɦɨɠɟ ɛɭɬɢ 
ɡɚɥɭɱɟɧɚ ɤɨɦɛɿɧɚɰɿɹ ɤɿɥьɤɿɫɧɢɯ ɿ ɹɤɿɫɧɢɯ ɦɟɬɨɞɿɜ ɞɥɹ ɨɬɪɢɦɚɧɧɹ ɛɿɥьɲ ɩɨɜɧɨʀ ɤɚɪɬɢɧɢ. 
ȼɢɛɿɪ ɿɧɫɬɪɭɦɟɧɬɿɜ ɩɟɪɟɞɛɚɱɚє ɜɢɤɨɪɢɫɬɚɧɧɹ ɩɪɨɝɪɚɦɧɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ ɬɚ ɬɟɯɧɨɥɨɝɿɣ, 
ɹɤɿ ɡɚɛɟɡɩɟɱɭɸɬь ɟɮɟɤɬɢɜɧɭ ɨɛɪɨɛɤɭ ɞɚɧɢɯ. ɐɟ ɦɨɠɭɬь ɛɭɬɢ ɩɥɚɬɮɨɪɦɢ ɞɥɹ ɪɨɛɨɬɢ ɡ 
ɜɟɥɢɤɢɦɢ ɞɚɧɢɦɢ (BТР DКtК), ɚɧɚɥɿɬɢɱɧɿ ɩɥɚɬɮɨɪɦɢ, ɳɨ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɲɬɭɱɧɢɣ 
ɿɧɬɟɥɟɤɬ ɿ ɦɚɲɢɧɧɟ ɧɚɜɱɚɧɧɹ, CRM-ɫɢɫɬɟɦɢ ɞɥɹ ɜɿɞɫɬɟɠɟɧɧɹ ɜɡɚєɦɨɞɿʀ ɡ ɤɥɿєɧɬɚɦɢ, ɚ 
ɬɚɤɨɠ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɞɚɧɢɯ. ȼɚɠɥɢɜɢɦ ɚɫɩɟɤɬɨɦ є ɿɧɬɟɝɪɚɰɿɹ ɰɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ ɭ ɡɚɝɚɥьɧɭ IT-ɿɧɮɪɚɫɬɪɭɤɬɭɪɭ ɤɨɦɩɚɧɿʀ, ɳɨ ɞɨɡɜɨɥɹє ɡɚɛɟɡɩɟɱɢɬɢ 
ɭɡɝɨɞɠɟɧɿɫɬь ɿ ɡɪɭɱɧɿɫɬь ɭ ɜɢɤɨɪɢɫɬɚɧɧɿ ɞɚɧɢɯ. 

3. Ɂɛɿɪ ɬɚ ɨɛɪɨɛɤɚ ɞɚɧɢɯ. ɇɚ ɰьɨɦɭ ɟɬɚɩɿ ɡɛɢɪɚɸɬьɫɹ ɧɟɨɛɯɿɞɧɿ ɞɚɧɿ ɡ ɪɿɡɧɢɯ 
ɞɠɟɪɟɥ. ɐɟ ɦɨɠɭɬь ɛɭɬɢ ɹɤ ɩɟɪɜɢɧɧɿ ɞɚɧɿ (ɡɚɩɨɜɧɟɧɧɹ ɚɧɤɟɬ, ɩɪɨɜɟɞɟɧɧɹ ɨɩɢɬɭɜɚɧь), 
ɬɚɤ ɿ ɜɬɨɪɢɧɧɿ ɞɚɧɿ (ɚɧɚɥɿɬɢɤɚ ɜɟɛ-ɫɚɣɬɿɜ, ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ). ȼɢɤɨɪɢɫɬɨɜɭɸɬь ɬɚɤɿ 
ɿɧɫɬɪɭɦɟɧɬɢ, ɹɤ: Google Analytics, FaМОЛШШФ IЧsТРСts, ɨɩɢɬɭɜɚɥьɧɿ ɩɥɚɬɮɨɪɦɢ 
(SurveyMonkey, Google Forms), CRM-ɫɢɫɬɟɦɢ (SКХОsПШrМО, HЮЛSЩШt). Ɂɿɛɪɚɧɿ ɞɚɧɿ 
ɧɟɨɛɯɿɞɧɨ ɨɛɪɨɛɢɬɢ, ɜɢɩɪɚɜɢɬɢ ɩɨɦɢɥɤɢ, ɭɫɭɧɭɬɢ ɞɭɛɥɿɤɚɬɢ, ɚ ɬɚɤɨɠ ɩɿɞɝɨɬɭɜɚɬɢ ɞɨ 
ɚɧɚɥɿɡɭ. Ⱦɥɹ ɰьɨɝɨ ɜɢɤɨɪɢɫɬɨɜɭɸɬь EбМОХ, GШШРХО SСООts, SQL, ETL-ɿɧɫɬɪɭɦɟɧɬɢ 
(Talend, Apache Nifi). 

4. Ⱥɧɚɥɿɡ ɞɚɧɢɯ. ɉɪɨɜɨɞɢɬьɫɹ ɝɥɢɛɨɤɢɣ ɚɧɚɥɿɡ ɡɿɛɪɚɧɢɯ ɞɚɧɢɯ ɞɥɹ ɜɢɹɜɥɟɧɧɹ 
ɡɚɤɨɧɨɦɿɪɧɨɫɬɟɣ, ɬɪɟɧɞɿɜ ɬɚ ɤɨɪɟɥɹɰɿɣ ɿ ɩɪɢɱɢɧɧɨ-ɧɚɫɥɿɞɤɨɜɢɯ ɡɜ'ɹɡɤɿɜ. ȼɚɠɥɢɜɨ 
ɨɛɪɚɬɢ ɪɚɰɿɨɧɚɥьɧɿ ɦɟɬɨɞɢ ɿ ɦɨɞɟɥɿ ɚɧɚɥɿɡɭ ɞɚɧɢɯ (ɫɬɚɬɢɫɬɢɱɧɢɣ ɚɧɚɥɿɡ, ɪɟɝɪɟɫɿɣɧɢɣ 
ɚɧɚɥɿɡ, ɤɥɚɫɬɟɪɧɢɣ ɚɧɚɥɿɡ, ɚɧɚɥɿɡ ɱɚɫɨɜɢɯ ɪɹɞɿɜ ɬɨɳɨ). Ⱥɧɚɥɿɬɢɱɧɢɦɢ ɿɧɫɬɪɭɦɟɧɬɚɦɢ ɧɚ 
ɟɬɚɩɿ ɚɧɚɥɿɡɭ є: PШаОr BI, TКЛХОКЮ, LШШФОr StЮНТШ, R, PвtСШЧ, ɫɩɟɰɿɚɥɿɡɨɜɚɧɿ ɦɚɪɤɟɬɢɧɝɨɜɿ 
ɩɥɚɬɮɨɪɦɢ (MКrФОtШ, HЮЛSЩШt ɬɚ ɿɧɲɿ). 

5. Іɧɬɟɪɩɪɟɬɚɰɿɹ ɪɟɡɭɥьɬɚɬɿɜ ɬɚ ɩɿɞɝɨɬɨɜɤɚ ɪɟɤɨɦɟɧɞɚɰɿɣ. ɉɿɫɥɹ ɚɧɚɥɿɡɭ 
ɧɟɨɛɯɿɞɧɨ ɿɧɬɟɪɩɪɟɬɭɜɚɬɢ ɨɬɪɢɦɚɧɿ ɪɟɡɭɥьɬɚɬɢ, ɡɪɨɛɢɬɢ ɜɢɫɧɨɜɤɢ ɬɚ ɡɪɨɡɭɦɿɬɢ, ɳɨ ɫɚɦɟ 
ɰɿ ɪɟɡɭɥьɬɚɬɢ ɨɡɧɚɱɚɸɬь ɞɥɹ ɛɿɡɧɟɫɭ. ɇɚ ɨɫɧɨɜɿ ɪɟɡɭɥьɬɚɬɿɜ ɚɧɚɥɿɡɭ ɪɨɡɪɨɛɥɹɸɬьɫɹ 
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ɤɨɧɤɪɟɬɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ɞɿɣ, ɹɤɿ ɜɚɪɬɨ ɜɠɢɬɢ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɰɿɥɟɣ. 
Ⱦɨ ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɚɧɨɝɨ ɟɬɚɩɭ ɦɨɠɧɚ ɜɿɞɧɟɫɬɢ DКtК ЯТsЮКХТгКtТШЧ tШШХs (TКЛХОКЮ, PШаОr BI, 
GШШРХО DКtК StЮНТШ), ɫɩɟɰɿɚɥɿɡɨɜɚɧɿ ɩɥɚɬɮɨɪɦɢ ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɡɜɿɬɿɜ (CКЧЯК, PrОгТ, 
PowerPoint, Google Slides). 

6. ɉɪɢɣɧɹɬɬɹ ɭɩɪɚɜɥɿɧɫьɤɢɯ ɪɿɲɟɧь. Ʉɟɪɿɜɧɢɰɬɜɨ ɤɨɦɩɚɧɿʀ, ɫɩɢɪɚɸɱɢɫь ɧɚ 
ɨɬɪɢɦɚɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ, ɩɪɢɣɦɚє ɭɩɪɚɜɥɿɧɫьɤɿ ɪɿɲɟɧɧɹ. ɐɟ ɦɨɠɭɬь ɛɭɬɢ ɫɬɪɚɬɟɝɿɱɧɿ 
ɪɿɲɟɧɧɹ, ɬɚɤɿ ɹɤ: ɡɦɿɧɚ ɰɿɥьɨɜɢɯ ɫɟɝɦɟɧɬɿɜ, ɚɛɨ ɬɚɤɬɢɱɧɿ, ɹɤ ɤɨɪɟɤɰɿɹ ɛɸɞɠɟɬɭ ɧɚ 
ɪɟɤɥɚɦɭ. ɐɟɣ ɟɬɚɩ ɡɚɛɟɡɩɟɱɭє ɡɜ'ɹɡɨɤ ɦɿɠ ɚɧɚɥɿɬɢɱɧɢɦɢ ɜɢɫɧɨɜɤɚɦɢ ɬɚ ɩɪɚɤɬɢɱɧɢɦɢ 
ɞɿɹɦɢ ɤɨɦɩɚɧɿʀ, ɳɨ ɞɨɡɜɨɥɹє ɟɮɟɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɚɧɚɥɿɬɢɤɭ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ 
ɫɬɪɚɬɟɝɿɱɧɢɯ ɰɿɥɟɣ ɿ ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɧɚ ɪɢɧɤɭ. 

7. ɉɪɨєɤɬɭɜɚɧɧɹ ɡɦɿɧ ɜ ɤɨɦɩɚɧɿʀ. Ɋɟɤɨɦɟɧɞɚɰɿʀ ɜɩɪɨɜɚɞɠɭɸɬьɫɹ ɜ ɦɚɪɤɟɬɢɧɝɨɜɿ 
ɫɬɪɚɬɟɝɿʀ ɬɚ ɬɚɤɬɢɤɢ. ɐɟ ɦɨɠɟ ɜɤɥɸɱɚɬɢ ɨɧɨɜɥɟɧɧɹ ɤɨɧɬɟɧɬɭ, ɡɦɿɧɭ ɪɟɤɥɚɦɧɢɯ 
ɤɚɦɩɚɧɿɣ, ɜɩɪɨɜɚɞɠɟɧɧɹ ɧɨɜɢɯ ɤɚɧɚɥɿɜ ɤɨɦɭɧɿɤɚɰɿʀ ɬɨɳɨ. ȼɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ 
ɿɧɫɬɪɭɦɟɧɬɢ ɭɩɪɚɜɥɿɧɧɹ ɩɪɨɟɤɬɚɦɢ (AsКЧК, TrОХХШ, JТrК), ɦɚɪɤɟɬɢɧɝɨɜɿ ɚɜɬɨɦɚɬɢɡɨɜɚɧɿ 
ɩɥɚɬɮɨɪɦɢ (HЮЛSЩШt, Marketo). 

8. Ɇɨɧɿɬɨɪɢɧɝ ɬɚ ɨɰɿɧɤɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɡɦɿɧ. ɉɨɫɬɿɣɧɢɣ ɦɨɧɿɬɨɪɢɧɝ 
ɪɟɚɥɿɡɨɜɚɧɢɯ ɪɿɲɟɧь ɿ ɨɰɿɧɤɚ ʀɯ ɟɮɟɤɬɢɜɧɨɫɬɿ ɞɨɡɜɨɥɹє ɜɧɨɫɢɬɢ ɧɟɨɛɯɿɞɧɿ ɤɨɪɟɤɬɢɜɢ ɬɚ 
ɩɿɞɜɢɳɭɜɚɬɢ ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɡɚɯɨɞɿɜ. ɐɢɮɪɨɜɢɦɢ ɿɧɫɬɪɭɦɟɧɬɚɦɢ 
ɞɚɧɨɝɨ ɟɬɚɩɭ є : GШШРХО AЧКХвtТМs, ɫɨɰɿɚɥьɧɿ ɦɟɞɿɚ-ɿɧɫɬɪɭɦɟɧɬɢ (HШШtsЮТtО, BЮППОr), 
ɩɥɚɬɮɨɪɦɢ ɞɥɹ A/B ɬɟɫɬɭɜɚɧɧɹ (ЇЩtТЦТгОХв, GШШРХО ЇЩtТЦТгО). 

Ɉɬɠɟ, ɨɫɨɛɥɢɜɨɝɨ ɡɧɚɱɟɧɧɹ ɧɚ ɫɭɱɚɫɧɨɦɭ ɟɬɚɩɿ ɧɚɛɭɜɚє ɜɢɤɨɪɢɫɬɚɧɧɹ ɰɢɮɪɨɜɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ, ɳɨ ɡɧɚɱɧɨ ɩɿɞɜɢɳɭє ɟɮɟɤɬɢɜɧɿɫɬь ɚɧɚɥɿɬɢɤɢ. ɐɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ, ɬɚɤɿ 
ɹɤ ɩɥɚɬɮɨɪɦɢ ɞɥɹ ɡɛɨɪɭ ɜɟɥɢɤɢɯ ɞɚɧɢɯ, ɩɪɨɝɪɚɦɧɟ ɡɚɛɟɡɩɟɱɟɧɧɹ ɞɥɹ ɨɛɪɨɛɤɢ 
ɚɧɚɥɿɬɢɱɧɨʀ ɿɧɮɨɪɦɚɰɿʀ, ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ ɬɚ ɦɚɲɢɧɧɟ ɧɚɜɱɚɧɧɹ, ɞɨɡɜɨɥɹɸɬь ɩɪɨɜɨɞɢɬɢ 
ɚɧɚɥɿɬɢɱɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɡɧɚɱɧɨ ɲɜɢɞɲɟ ɬɚ ɬɨɱɧɿɲɟ [10]. ɍ ɪɟɡɭɥьɬɚɬɿ, ɜɢɤɨɪɢɫɬɚɧɧɹ 
ɫɭɱɚɫɧɢɯ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɫɬɚє ɧɟɨɛɯɿɞɧɨɸ ɭɦɨɜɨɸ ɞɥɹ ɭɫɩɿɲɧɨɝɨ ɭɩɪɚɜɥɿɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ ɫɬɪɚɬɟɝɿɹɦɢ. 

ɏɚɪɚɤɬɟɪɢɫɬɢɤɚ ɫɭɱɚɫɧɢɯ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɧɚɜɟɞɟɧɚ ɜ ɬɚɛɥ. 1. 
 
Ɍɚɛɥɢɰɹ 1 –  ɋɭɱɚɫɧɿ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ 

ȱɧɫɬɪɭɦɟɧɬɢ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ 

ɚɧɚɥɿɬɢɤɢ 
ɋɭɬɧɿɫɬь, ɨɫɨɛɥɢɜɨɫɬɿ ɡɚɫɬɨɫɭɜɚɧɧɹ 

Google Analytics 
 

Ɉɞɢɧ ɿɡ ɧɚɣɩɨɩɭɥɹɪɧɿɲɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɟɛ-ɚɧɚɥɿɬɢɤɢ, ɹɤɢɣ ɞɨɡɜɨɥɹє 
ɜɿɞɫɥɿɞɤɨɜɭɜɚɬɢ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɜɟɛɫɚɣɬɿ, ɚɧɚɥɿɡɭɜɚɬɢ ɞɠɟɪɟɥɚ 
ɬɪɚɮɿɤɭ, ɜɢɡɧɚɱɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ ɿ ɛɚɝɚɬɨ ɿɧɲɨɝɨ. 
Ɂɚɜɞɹɤɢ ɪɨɡɲɢɪɟɧɢɦ ɮɭɧɤɰɿɹɦ ɫɟɝɦɟɧɬɚɰɿʀ, ɚɧɚɥɿɬɢɤɢ ɬɚ ɜɿɡɭɚɥɿɡɚɰɿʀ ɞɚɧɢɯ, ɰɟɣ 
ɿɧɫɬɪɭɦɟɧɬ ɞɨɡɜɨɥɹє ɝɥɢɛɲɟ ɡɪɨɡɭɦɿɬɢ, ɹɤ ɤɨɪɢɫɬɭɜɚɱɿ ɜɡɚєɦɨɞɿɸɬь ɿɡ ɫɚɣɬɨɦ ɿ 
ɹɤɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɡɚɯɨɞɢ ɞɚɸɬь ɧɚɣɤɪɚɳɿ ɪɟɡɭɥьɬɚɬɢ. 

HubSpot 
 

Ʉɨɦɩɥɟɤɫɧɚ ɩɥɚɬɮɨɪɦɚ ɞɥɹ ɚɜɬɨɦɚɬɢɡɚɰɿʀ ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɭɩɪɚɜɥɿɧɧɹ ɜɡɚєɦɨɞɿєɸ ɡ 
ɤɥɿєɧɬɚɦɢ (CRM). ȼɨɧɚ ɩɪɨɩɨɧɭє ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ ɤɨɧɬɟɧɬɨɦ, SEЇ-
ɨɩɬɢɦɿɡɚɰɿʀ, ɚɧɚɥɿɬɢɤɢ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ, ОЦКТХ-ɦɚɪɤɟɬɢɧɝɭ ɬɚ ɛɚɝɚɬɨ ɿɧɲɨɝɨ. 
HЮЛSЩШt ɞɨɡɜɨɥɹє ɿɧɬɟɝɪɭɜɚɬɢ ɪɿɡɧɿ ɚɫɩɟɤɬɢ ɦɚɪɤɟɬɢɧɝɭ ɜ ɨɞɧɭ ɩɥɚɬɮɨɪɦɭ, ɳɨ 
ɪɨɛɢɬь ʀʀ ɡɪɭɱɧɨɸ ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ ɭɫɿɦɚ ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ ɩɪɨɰɟɫɚɦɢ ɬɚ ɚɧɚɥɿɡɭ 
ɪɟɡɭɥьɬɚɬɿɜ. 

Tableau 
 

ɉɨɬɭɠɧɢɣ ɿɧɫɬɪɭɦɟɧɬ ɞɥɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɞɚɧɢɯ, ɹɤɢɣ ɞɨɡɜɨɥɹє ɦɚɪɤɟɬɨɥɨɝɚɦ 
ɫɬɜɨɪɸɜɚɬɢ ɿɧɬɭʀɬɢɜɧɨ ɡɪɨɡɭɦɿɥɿ ɬɚ ɿɧɮɨɪɦɚɬɢɜɧɿ ɞɚɲɛɨɪɞɢ ɬɚ ɡɜɿɬɢ. TКЛХОКЮ 
ɩɿɞɬɪɢɦɭє ɿɧɬɟɝɪɚɰɿɸ ɡ ɛɚɝɚɬьɦɚ ɞɠɟɪɟɥɚɦɢ ɞɚɧɢɯ, ɜɤɥɸɱɚɸɱɢ ɛɚɡɢ ɞɚɧɢɯ, 
ɯɦɚɪɧɿ ɫɟɪɜɿɫɢ ɬɚ ɿɧɲɿ ɚɧɚɥɿɬɢɱɧɿ ɩɥɚɬɮɨɪɦɢ. Ɂɚɜɞɹɤɢ ɝɧɭɱɤɨɫɬɿ ɬɚ ɦɨɠɥɢɜɨɫɬɿ 
ɜɿɡɭɚɥɿɡɭɜɚɬɢ ɜɟɥɢɤɿ ɨɛɫɹɝɢ ɞɚɧɢɯ, TКЛХОКЮ ɫɩɪɢɹє ɩɪɢɣɧɹɬɬɸ ɛɿɥьɲ 
ɨɛʉɪɭɧɬɨɜɚɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɪɿɲɟɧь. 
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Ɍ. ɋɚɤ. ɋɭɱɚɫɧɿ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ  
 
 
 
 

ɉɪɨɞɨɜɠɟɧɧɹ ɬɚɛɥɢɰɿ 1 
SEMrush 
 

Ʉɨɦɩɥɟɤɫɧɢɣ ɿɧɫɬɪɭɦɟɧɬ ɞɥɹ ɚɧɚɥɿɡɭ SEЇ, ɤɨɧɬɟɧɬɭ, ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠ, ɩɥɚɬɧɢɯ 
ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ. Ⱦɨɩɨɦɚɝɚє ɨɰɿɧɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь SEЇ-ɫɬɪɚɬɟɝɿʀ, 
ɜɿɞɫɥɿɞɤɨɜɭɜɚɬɢ ɩɨɡɢɰɿʀ ɜ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦɚɯ, ɚɧɚɥɿɡɭɜɚɬɢ ɤɨɧɤɭɪɟɧɬɿɜ ɬɚ 
ɡɧɚɯɨɞɢɬɢ ɧɨɜɿ ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɜɢɞɢɦɨɫɬɿ ɛɪɟɧɞɭ ɜ ɿɧɬɟɪɧɟɬɿ. 
ɉɿɞɬɪɢɦɭє ɚɧɚɥɿɡ ɤɨɧɬɟɧɬɭ ɬɚ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ. 

Power BI 
 

Ⱥɧɚɥɿɬɢɱɧɢɣ ɿɧɫɬɪɭɦɟɧɬ ɜɿɞ MТМrШsШПt, ɹɤɢɣ ɞɨɡɜɨɥɹє ɦɚɪɤɟɬɨɥɨɝɚɦ ɫɬɜɨɪɸɜɚɬɢ 
ɿɧɬɟɪɚɤɬɢɜɧɿ ɡɜɿɬɢ ɬɚ ɞɚɲɛɨɪɞɢ ɞɥɹ ɜɿɡɭɚɥɿɡɚɰɿʀ ɞɚɧɢɯ. PШаОr BI ɩɿɞɬɪɢɦɭє 
ɿɧɬɟɝɪɚɰɿɸ ɡ ɪɿɡɧɢɦɢ ɞɠɟɪɟɥɚɦɢ ɞɚɧɢɯ ɬɚ ɿɧɲɢɦɢ ɩɪɨɞɭɤɬɚɦɢ MТМrШsШПt, ɬɚɤɢɦɢ 
ɹɤ EбМОХ ɿ AгЮrО. Ɂɚɜɞɹɤɢ ɫɜɨʀɦ ɩɨɬɭɠɧɢɦ ɚɧɚɥɿɬɢɱɧɢɦ ɦɨɠɥɢɜɨɫɬɹɦ ɬɚ ɩɪɨɫɬɨɬɿ 
ɜɢɤɨɪɢɫɬɚɧɧɹ, PШаОr BI є ɜɿɞɦɿɧɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɚɧɚɥɿɡɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɞɚɧɢɯ ɭ ɪɟɠɢɦɿ ɪɟɚɥьɧɨɝɨ ɱɚɫɭ. 

Hootsuite 
 

ɉɥɚɬɮɨɪɦɚ ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ, ɹɤɚ ɞɨɡɜɨɥɹє ɩɥɚɧɭɜɚɬɢ 
ɩɨɫɬɢ, ɜɿɞɫɬɟɠɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɤɨɧɬɟɧɬɭ, ɚɧɚɥɿɡɭɜɚɬɢ ɚɤɬɢɜɧɿɫɬь ɤɨɪɢɫɬɭɜɚɱɿɜ 
ɬɚ ɡɚɥɭɱɟɧɿɫɬь ɭ ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ. HШШtsЮТtО ɩɿɞɬɪɢɦɭє ɿɧɬɟɝɪɚɰɿɸ ɡ 
ɨɫɧɨɜɧɢɦɢ ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ, ɬɚɤɢɦɢ ɹɤ FКМОЛШШФ, TаТttОr, LТЧФОНIЧ ɬɚ 
IЧstКРrКЦ, ɳɨ ɪɨɛɢɬь ɣɨɝɨ ɿɞɟɚɥьɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ 
ɛɚɝɚɬɨɤɚɧɚɥьɧɢɦɢ ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ ɤɚɦɩɚɧɿɹɦɢ. 

Looker Studio 
(ɪɚɧɿɲɟ Google 
Data Studio) 

ȱɧɫɬɪɭɦɟɧɬ ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɡɜɿɬɿɜ ɿ ɞɚɲɛɨɪɞɿɜ. ȼɿɧ ɞɨɡɜɨɥɹє 
ɨɛ'єɞɧɭɜɚɬɢ ɞɚɧɿ ɡ ɪɿɡɧɢɯ ɞɠɟɪɟɥ, ɬɚɤɢɯ ɹɤ GШШРХО AЧКХвtТМs, GШШРХО AНs, 
ВШЮTЮЛО, ɚ ɬɚɤɨɠ ɫɬɨɪɨɧɧɿ ɫɟɪɜɿɫɢ. ɉɪɨɩɨɧɭє ɝɧɭɱɤɿ ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ ɜɿɡɭɚɥɿɡɚɰɿʀ 
ɞɚɧɢɯ ɿ ɫɩɿɥьɧɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɡɜɿɬɿɜ, ɳɨ ɪɨɛɢɬь ɣɨɝɨ ɩɨɩɭɥɹɪɧɢɦ ɜɢɛɨɪɨɦ ɞɥɹ 
ɤɨɦɚɧɞ, ɹɤɿ ɩɪɚɰɸɸɬь ɡ ɜɟɥɢɤɢɦɢ ɨɛɫɹɝɚɦɢ ɞɚɧɢɯ. 

Salesforce 
 

CRM-ɫɢɫɬɟɦɚ, ɹɤɚ ɜɤɥɸɱɚє ɩɨɬɭɠɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ. 
Ⱦɨɡɜɨɥɹє ɜɿɞɫɥɿɞɤɨɜɭɜɚɬɢ ɩɨɜɟɞɿɧɤɭ ɤɥɿєɧɬɿɜ, ɚɧɚɥɿɡɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ, ɚɜɬɨɦɚɬɢɡɭɜɚɬɢ ɩɪɨɰɟɫɢ ɭɩɪɚɜɥɿɧɧɹ ɤɥɿєɧɬɫьɤɢɦɢ 
ɜɡɚєɦɨɞɿɹɦɢ. ɉɿɞɬɪɢɦɭє ɿɧɬɟɝɪɚɰɿɸ ɡ ɿɧɲɢɦɢ ɚɧɚɥɿɬɢɱɧɢɦɢ ɩɥɚɬɮɨɪɦɚɦɢ. 

Ahrefs 
 

ȱɧɫɬɪɭɦɟɧɬ ɞɥɹ ɚɧɚɥɿɡɭ ɬɚ ɨɩɬɢɦɿɡɚɰɿʀ SEЇ, ɹɤɢɣ ɞɨɡɜɨɥɹє ɜɿɞɫɥɿɞɤɨɜɭɜɚɬɢ 
ɩɨɡɢɰɿʀ ɜ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦɚɯ, ɚɧɚɥɿɡɭɜɚɬɢ ɡɜɨɪɨɬɧɿ ɩɨɫɢɥɚɧɧɹ, ɞɨɫɥɿɞɠɭɜɚɬɢ 
ɤɨɧɤɭɪɟɧɬɿɜ ɿ ɡɧɚɯɨɞɢɬɢ ɤɥɸɱɨɜɿ ɫɥɨɜɚ. AСrОПs ɬɚɤɨɠ ɧɚɞɚє ɦɨɠɥɢɜɿɫɬь 
ɚɧɚɥɿɡɭɜɚɬɢ ɤɨɧɬɟɧɬ ɿ ɜɢɡɧɚɱɚɬɢ, ɹɤɿ ɫɬɚɬɬɿ ɩɪɢɧɨɫɹɬь ɧɚɣɛɿɥьɲɟ ɬɪɚɮɿɤɭ. ɐɟ 
ɪɨɛɢɬь ɣɨɝɨ ɰɿɧɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɩɨɛɭɞɨɜɢ ɟɮɟɤɬɢɜɧɢɯ SEЇ-ɫɬɪɚɬɟɝɿɣ. 

Mixpanel 
 

ȱɧɫɬɪɭɦɟɧɬ ɞɥɹ ɚɧɚɥɿɡɭ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɜɟɛɫɚɣɬɚɯ ɬɚ ɜ ɦɨɛɿɥьɧɢɯ 
ɞɨɞɚɬɤɚɯ. ȼɿɧ ɞɨɡɜɨɥɹє ɦɚɪɤɟɬɨɥɨɝɚɦ ɜɿɞɫɬɟɠɭɜɚɬɢ, ɹɤ ɤɨɪɢɫɬɭɜɚɱɿ ɜɡɚєɦɨɞɿɸɬь ɡ 
ɩɪɨɞɭɤɬɨɦ, ɹɤɿ ɮɭɧɤɰɿʀ ɜɢɤɨɪɢɫɬɨɜɭɸɬь, ɬɚ ɹɤɿ ɩɨɞɿʀ ɩɪɢɡɜɨɞɹɬь ɞɨ ɤɨɧɜɟɪɫɿɣ. 
MТбЩКЧОХ ɩɿɞɬɪɢɦɭє ɚɧɚɥɿɡ ɤɨɝɨɪɬ, ɮɨɤɭɫɭɸɱɢɫь ɧɚ ɜɡɚєɦɨɞɿʀ ɡ ɤɨɪɢɫɬɭɜɚɱɚɦɢ 
ɩɪɨɬɹɝɨɦ ɭɫьɨɝɨ ɠɢɬɬєɜɨɝɨ ɰɢɤɥɭ. 

Sprout Social 
 

ȱɧɫɬɪɭɦɟɧɬ ɞɥɹ ɭɩɪɚɜɥɿɧɧɹ ɫɨɰɿɚɥьɧɢɦɢ ɦɟɪɟɠɚɦɢ, ɹɤɢɣ ɞɨɡɜɨɥɹє ɩɥɚɧɭɜɚɬɢ 
ɤɨɧɬɟɧɬ, ɜɡɚєɦɨɞɿɹɬɢ ɡ ɚɭɞɢɬɨɪɿєɸ ɬɚ ɚɧɚɥɿɡɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɤɚɦɩɚɧɿɣ ɭ 
ɫɨɰɿɚɥьɧɢɯ ɦɟɪɟɠɚɯ. SЩrШЮt SШМТКХ ɬɚɤɨɠ ɧɚɞɚє ɞɟɬɚɥьɧɿ ɚɧɚɥɿɬɢɱɧɿ ɡɜɿɬɢ, ɳɨ 
ɞɨɡɜɨɥɹɸɬь ɜɢɦɿɪɸɜɚɬɢ ɪɟɧɬɚɛɟɥьɧɿɫɬь ɿɧɜɟɫɬɢɰɿɣ (RЇI) ɭ ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ. 

Adverity 
 

ɉɥɚɬɮɨɪɦɚ ɞɥɹ ɿɧɬɟɝɪɚɰɿʀ ɬɚ ɚɧɚɥɿɡɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɚɧɢɯ, ɹɤɚ ɞɨɡɜɨɥɹє 
ɨɛ'єɞɧɭɜɚɬɢ ɿɧɮɨɪɦɚɰɿɸ ɡ ɪɿɡɧɢɯ ɞɠɟɪɟɥ, ɫɬɜɨɪɸɜɚɬɢ єɞɢɧɿ ɞɚɲɛɨɪɞɢ ɬɚ 
ɚɧɚɥɿɬɢɱɧɿ ɡɜɿɬɢ. AНЯОrТtв ɚɜɬɨɦɚɬɢɡɭє ɩɪɨɰɟɫɢ ɡɛɨɪɭ ɬɚ ɨɛɪɨɛɤɢ ɞɚɧɢɯ, ɳɨ 
ɞɨɡɜɨɥɹє ɡɨɫɟɪɟɞɢɬɢɫɹ ɧɚ ɚɧɚɥɿɡɿ ɬɚ ɩɪɢɣɧɹɬɬɿ ɪɿɲɟɧь ɧɚ ɨɫɧɨɜɿ ɞɚɧɢɯ. 

Google Optimize 
 

ȱɧɫɬɪɭɦɟɧɬ ɞɥɹ A/B ɬɟɫɬɭɜɚɧɧɹ ɬɚ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɤɨɧɬɟɧɬɭ ɧɚ ɜɟɛɫɚɣɬɚɯ. 
Ⱦɨɡɜɨɥɹє ɬɟɫɬɭɜɚɬɢ ɪɿɡɧɿ ɜɚɪɿɚɧɬɢ ɜɟɛɫɬɨɪɿɧɨɤ ɬɚ ɚɧɚɥɿɡɭɜɚɬɢ, ɹɤɢɣ ɡ ɧɢɯ ɩɪɚɰɸє 
ɤɪɚɳɟ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɤɨɧɤɪɟɬɧɢɯ ɰɿɥɟɣ. GШШРХО ЇЩtТЦТгО ɿɧɬɟɝɪɭєɬьɫɹ ɡ GШШРХО 
AЧКХвtТМs, ɳɨ ɞɨɡɜɨɥɹє ɨɬɪɢɦɭɜɚɬɢ ɛɿɥьɲ ɞɟɬɚɥьɧɿ ɞɚɧɿ ɞɥɹ ɚɧɚɥɿɡɭ. 

Snowflake ɏɦɚɪɧɚ ɩɥɚɬɮɨɪɦɚ ɞɥɹ ɡɛɟɪɿɝɚɧɧɹ ɬɚ ɨɛɪɨɛɤɢ ɜɟɥɢɤɢɯ ɦɚɫɢɜɿɜ ɞɚɧɢɯ, ɹɤɚ 
ɡɚɛɟɡɩɟɱɭє ɦɚɫɲɬɚɛɨɜɚɧɭ ɚɧɚɥɿɬɢɤɭ ɿ ɩɿɞɬɪɢɦɭє ɨɞɧɨɱɚɫɧɭ ɪɨɛɨɬɭ ɡ ɛɚɝɚɬьɦɚ 
ɬɢɩɚɦɢ ɞɚɧɢɯ. Ȳʀ ɨɫɧɨɜɧɢɦɢ ɩɟɪɟɜɚɝɚɦɢ є ɜɢɫɨɤɚ ɩɪɨɞɭɤɬɢɜɧɿɫɬь, ɝɧɭɱɤɿɫɬь ɭ 
ɪɨɡɲɢɪɟɧɧɿ ɨɛɱɢɫɥɸɜɚɥьɧɢɯ ɪɟɫɭɪɫɿɜ ɬɚ ɦɨɠɥɢɜɿɫɬь ɿɧɬɟɝɪɚɰɿʀ ɡ ɿɧɲɢɦɢ BI-
ɩɥɚɬɮɨɪɦɚɦɢ, ɬɚɤɢɦɢ ɹɤ TКЛХОКЮ ɬɚ PШаОr BI. SЧШаПХКФО ɞɨɡɜɨɥɹє ɤɨɦɩɚɧɿɹɦ 
ɟɮɟɤɬɢɜɧɨ ɚɧɚɥɿɡɭɜɚɬɢ ɜɟɥɢɤɿ ɨɛɫɹɝɢ ɞɚɧɢɯ ɭ ɪɟɚɥьɧɨɦɭ ɱɚɫɿ. 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ. 
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Ⱦɥɹ ɩɪɨɜɟɞɟɧɧɹ ɩɨɪɿɜɧɹɥьɧɨʀ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɿɧɫɬɪɭɦɟɧɬɿɜ ɦɚɪɤɟɬɢɧɝɨɜɨʀ 
ɚɧɚɥɿɬɢɤɢ ɛɭɥɨ ɨɛɪɚɧɨ PШаОr BI, TКЛХОКЮ, LШШФОr StЮНТШ ɬɚ SЧШаПХКФО. ɐɟɣ ɜɢɛɿɪ 
ɨɛʉɪɭɧɬɨɜɚɧɢɣ ʀɯɧьɨɸ ɩɨɩɭɥɹɪɧɿɫɬɸ ɬɚ ɲɢɪɨɤɢɦ ɜɢɤɨɪɢɫɬɚɧɧɹɦ ɜ ɦɚɪɤɟɬɢɧɝɨɜɿɣ 
ɚɧɚɥɿɬɢɰɿ. ȼ ɬɚɛɥ. 2 ɪɨɡɝɥɹɧɭɬɨ ɧɚɣɩɨɩɭɥɹɪɧɿɲɿ ɪɿɲɟɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ, 
ɤɨɠɧɟ – ɡɿ ɫɜɨʀɦɢ ɭɧɿɤɚɥьɧɢɦɢ ɮɭɧɤɰɿɹɦɢ ɬɚ ɩɟɪɟɜɚɝɚɦɢ ɬɚ ɨɛɦɟɠɟɧɧɹɦɢ. 

 
Ɍɚɛɥɢɰɹ 2 – ɉɨɪɿɜɧɹɥьɧɚ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ 

 Power BI Tableau Looker Studio Snowflake 
Ⱦɥɹ ɹɤɢɯ 
ɤɨɦɩɚɧɿɣ 
ɩɿɞɯɨɞɢɬь 

ɉɿɞɩɪɢєɦɫɬɜɚ, ɹɤɿ 
ɲɭɤɚɸɬь 
ɩɥɚɬɮɨɪɦɭ ɛɿɡɧɟɫ 
ɚɧɚɥɿɬɢɤɢ ɞɥɹ 
ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧь 
ɧɚ ɨɫɧɨɜɿ ɞɚɧɢɯ ɡɚ 
ɞɨɩɨɦɨɝɨɸ 
ɿɧɬɟɪɚɤɬɢɜɧɢɯ 
ɡɜɿɬɿɜ ɿ 
ɿɧɮɨɪɦɚɰɿɣɧɢɯ 
ɩɚɧɟɥɟɣ. 

ɉɿɞɩɪɢєɦɫɬɜɚ, ɳɨ 
ɦɚɸɬь ɛɚɝɚɬɨ 
ɞɚɧɢɯ, 
ɡɨɫɟɪɟɞɠɟɧɿ ɧɚ 
ɜɿɡɭɚɥьɧɨɦɭ 
ɩɨɞɚɧɧɿ 
ɿɧɮɨɪɦɚɰɿʀ ɞɥɹ 
ɪɨɡɭɦɿɧɧɹ ɛɿɡɧɟɫɭ. 

ɉɿɞɩɪɢєɦɫɬɜɚ, ɹɤɿ 
ɲɭɤɚɸɬь ɩɪɨɫɬɟ ɭ 
ɜɢɤɨɪɢɫɬɚɧɧɿ, ɚɥɟ 
ɩɨɬɭɠɧɟ ɪɿɲɟɧɧɹ 
ɛɿɡɧɟɫ ɚɧɚɥɿɬɢɤɢ, 
ɳɨɛ ɡɪɨɛɢɬɢ 
ɫɬɚɬɢɫɬɢɱɧɿ ɞɚɧɿ 
ɞɨɫɬɭɩɧɢɦɢ ɞɥɹ ɜɫɿɯ 
ɡɚɰɿɤɚɜɥɟɧɢɯ ɫɬɨɪɿɧ.  

ɉɿɞɩɪɢєɦɫɬɜɚ, ɹɤɿ 
ɩɪɚɝɧɭɬь ɪɨɡɪɨɛɥɹɬɢ 
ɜɥɚɫɧɿ ɚɧɚɥɿɬɢɱɧɿ 
ɩɪɨɝɪɚɦɢ ɬɚ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ 
ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ ɿ 
ɦɚɲɢɧɧɟ ɧɚɜɱɚɧɧɹ 
ɞɥɹ ɝɥɢɛɲɨɝɨ ɚɧɚɥɿɡɭ 
ɞɚɧɢɯ. 

Ɉɫɨɛɥɢɜɨɫɬɿ 
ɡɚɫɬɨɫɭɜɚɧɧɹ 

ȱɧɬɟɝɪɭєɬьɫɹ ɡ 
ɬɚɤɢɦɢ 
ɿɧɫɬɪɭɦɟɧɬɚɦɢ 
Microsoft 365, ɹɤ 
Excel, Teams ɿ 
SharePoint, ɞɥɹ 
ɥɟɝɤɨɝɨ ɨɛɦɿɧɭ 
ɿɧɮɨɪɦɚɰɿɣɧɢɦɢ 
ɩɚɧɟɥɹɦɢ ɬɚ 
ɡɜɿɬɚɦɢ ɦɿɠ 
ɤɨɦɚɧɞɚɦɢ. 

Ⱦɨɡɜɨɥɹє 
ɨɛɝɨɜɨɪɸɜɚɬɢ 
ɡɜɿɬɢ, ɚ ɪɟɠɢɦ 
ɩɪɟɡɟɧɬɚɰɿʀ 
ɞɨɡɜɨɥɹє 
ɤɨɪɢɫɬɭɜɚɱɚɦ 
ɞɿɥɢɬɢɫɹ 
ɿɧɬɟɪɚɤɬɢɜɧɢɦɢ 
ɜɿɡɭɚɥьɧɢɦɢ 
ɦɚɬɟɪɿɚɥɚɦɢ 

Ɇɨɠɧɚ ɞɿɥɢɬɢɫɹ 
ɡɜɿɬɚɦɢ ɱɟɪɟɡ URL-
ɚɞɪɟɫɭ, ɜɛɭɞɨɜɭє 
ɡɜɿɬɢ ɜ ɿɧɲɿ 
ɩɪɨɝɪɚɦɢ ɬɚ 
ɡɞɿɣɫɧɸє 
ɚɜɬɨɦɚɬɢɡɨɜɚɧɭ 
ɞɨɫɬɚɜɤɭ 
ɡɚɰɿɤɚɜɥɟɧɢɦ 
ɫɬɨɪɨɧɚɦ. 

Ȼɟɡɩɟɱɧɢɣ ɨɛɦɿɧ 
ɞɚɧɢɦɢ ɦɿɠ 
ɤɨɦɚɧɞɚɦɢ ɞɥɹ 
ɡɚɛɟɡɩɟɱɟɧɧɹ 
ɫɩɿɜɩɪɚɰɿ ɜ 
ɦɚɫɲɬɚɛɚɯ ɭɫɿєʀ 
ɤɨɦɩɚɧɿʀ. 

ɋɢɥьɧɿ 
ɫɬɨɪɨɧɢ 

Ɂɪɭɱɧɢɣ, ɥɟɝɤɿɫɬь 
ɭ ɤɨɪɢɫɬɭɜɚɧɧɿ, 
ɿɧɬɟɝɪɚɰɿɹ ɡ 
ɟɤɨɫɢɫɬɟɦɨɸ 
Microsoft. 
Ȼɚɝɚɬɢɣ ɧɚɛɿɪ 
ɮɭɧɤɰɿɣ ɞɥɹ 
ɚɧɚɥɿɡɭ ɞɚɧɢɯ ɿ 
ɫɬɜɨɪɟɧɧɹ 
ɜɿɡɭɚɥɿɡɚɰɿɣ. 

ɒɢɪɨɤɿ 
ɦɨɠɥɢɜɨɫɬɿ 
ɜɿɡɭɚɥɿɡɚɰɿʀ ɞɚɧɢɯ, 
ɦɨɠɥɢɜɨɫɬɿ 
ɚɧɚɥɿɡɭ ɜ 
ɪɟɚɥьɧɨɦɭ ɱɚɫɿ. 
ȼɢɫɨɤɚ ɲɜɢɞɤɿɫɬь 
ɨɛɪɨɛɤɢ ɜɟɥɢɤɢɯ 
ɨɛɫɹɝɿɜ ɞɚɧɢɯ. 

ȱɧɬɟɪɚɤɬɢɜɧɿ 
ɜɿɡɭɚɥɿɡɚɰɿʀ, 
ɲɚɛɥɨɧɧɿ ɡɜɿɬɢ, 
ɿɧɬɟɝɪɚɰɿɹ ɡ 
ɟɤɨɫɢɫɬɟɦɨɸ Google 
Workspace. 
ɉɿɞɬɪɢɦɤɚ 
ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɡɜɿɬɿɜ 
ɬɚ ɩɚɧɟɥɟɣ. 
Ɇɨɠɥɢɜɿɫɬь ɥɟɝɤɨʀ 
ɫɩɿɥьɧɨʀ ɪɨɛɨɬɢ ɧɚɞ 
ɡɜɿɬɚɦɢ. 

Ɇɚɫɲɬɚɛɨɜɚɧɚ 
ɿɧɮɪɚɫɬɪɭɤɬɭɪɚ 
ɞɚɧɢɯ, ɥɟɝɤɚ 
ɿɧɬɟɝɪɚɰɿɹ ɦɨɞɟɥɟɣ 
ɦɚɲɢɧɧɨɝɨ ɧɚɜɱɚɧɧɹ 
ɬɚ ɦɨɠɥɢɜɿɫɬь 
ɫɬɜɨɪɸɜɚɬɢ 
ɿɧɞɢɜɿɞɭɚɥьɧɿ 
ɚɧɚɥɿɬɢɱɧɿ ɩɪɨɝɪɚɦɢ 
ɞɥɹ ɨɬɪɢɦɚɧɧɹ 
ɭɧɿɤɚɥьɧɨʀ ɛɿɡɧɟɫ-
ɚɧɚɥɿɬɢɤɢ. 

Ɉɛɦɟɠɟɧɧɹ ɭ 
ɜɢɤɨɪɢɫɬɚɧɧɿ  

Ɇɨɠɟ ɛɭɬɢ ɜɚɠɤɨ 
ɨɫɜɨʀɬɢ ɞɥɹ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɛɟɡ 
ɩɨɩɟɪɟɞɧьɨɝɨ 
ɞɨɫɜɿɞɭ ɪɨɛɨɬɢ ɡ 
ɚɧɚɥɿɬɢɱɧɢɦɢ 
ɿɧɫɬɪɭɦɟɧɬɚɦɢ. 
Ɉɛɦɟɠɟɧɧɹ ɧɚ 
ɨɛɫɹɝ ɞɚɧɢɯ ɩɪɢ 
ɜɢɤɨɪɢɫɬɚɧɧɿ 
ɛɟɡɤɨɲɬɨɜɧɨʀ 
ɜɟɪɫɿʀ. 

ɋɤɥɚɞɧɢɣ 
ɿɧɬɟɪɮɟɣɫ ɦɨɠɟ 
ɜɢɦɚɝɚɬɢ ɡɧɚɱɧɨɝɨ 
ɱɚɫɭ ɧɚ ɧɚɜɱɚɧɧɹ. 
Ɉɛɦɟɠɟɧɚ 
ɿɧɬɟɪɚɤɬɢɜɧɿɫɬь. 
ȼɚɪɬɿɫɬь ɦɨɠɟ 
ɛɭɬɢ ɜɢɫɨɤɨɸ ɞɥɹ 
ɦɚɥɢɯ 
ɩɿɞɩɪɢєɦɫɬɜ. 

Ɇɟɧɲɟ 
ɮɭɧɤɰɿɨɧɚɥьɧɨɫɬɿ ɬɚ 
ɦɨɠɥɢɜɨɫɬɟɣ 
ɧɚɥɚɲɬɭɜɚɧɧɹ 
ɩɨɪɿɜɧɹɧɨ ɡ ɿɧɲɢɦɢ 
ɿɧɫɬɪɭɦɟɧɬɚɦɢ. 
ɉɨɜɿɥьɧɢɣ ɩɪɢ 
ɪɨɛɨɬɿ ɡ ɜɟɥɢɤɢɦɢ 
ɨɛɫɹɝɚɦɢ ɞɚɧɢɯ. 
Ɉɛɦɟɠɟɧɚ ɿɧɬɟɝɪɚɰɿɹ 
ɡ ɞɟɹɤɢɦɢ 
ɡɨɜɧɿɲɧɿɦɢ 
ɞɠɟɪɟɥɚɦɢ ɞɚɧɢɯ. 

Ⱦɥɹ ɧɚɥɚɲɬɭɜɚɧɧɹ 
ɩɨɬɪɿɛɧɚ ɭɱɚɫɬь ȱɌ ɬɚ 
ɿɧɮɪɚɫɬɪɭɤɬɭɪɧɢɯ 
ɤɨɦɚɧɞ. 
ɇɟ ɡɚɛɟɡɩɟɱɭє 
ɜɥɚɫɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ 
ɜɿɡɭɚɥɿɡɚɰɿʀ. 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɡɚ ɦɚɬɟɪɿɚɥɚɦɢ ɩɥɚɬɮɨɪɦɢ Adverity [7] 
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ȱɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɞɨɩɨɦɚɝɚɸɬь ɤɨɦɩɚɧɿɹɦ ɟɮɟɤɬɢɜɧɨ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɞɚɧɿ ɞɥɹ ɩɪɢɣɧɹɬɬɹ ɨɛʉɪɭɧɬɨɜɚɧɢɯ ɪɿɲɟɧь. Ɉɫɧɨɜɧɿ ɧɚɩɪɹɦɤɢ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɰɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɜɤɥɸɱɚɸɬь:  ɫɢɫɬɟɦɚɬɢɱɧɢɣ ɡɛɿɪ ɞɚɧɢɯ ɡ ɪɿɡɧɢɯ ɞɠɟɪɟɥ, ɜɤɥɸɱɚɸɱɢ ɨɧɥɚɣɧ ɬɚ ɨɮɥɚɣɧ 
ɩɥɚɬɮɨɪɦɢ, ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ, ɜɟɛ-ɫɚɣɬɢ ɬɚ CRM ɫɢɫɬɟɦɢ;  ɚɜɬɨɦɚɬɢɡɚɰɿɸ ɩɪɨɰɟɫɭ ɡɛɨɪɭ ɞɚɧɢɯ, ɳɨ ɡɦɟɧɲɭє ɱɚɫ ɿ ɡɭɫɢɥɥɹ, ɧɟɨɛɯɿɞɧɿ ɞɥɹ 
ɨɬɪɢɦɚɧɧɹ ɚɤɬɭɚɥьɧɨʀ ɿɧɮɨɪɦɚɰɿʀ;  ɩɪɨɜɟɞɟɧɧɹ ɪɿɡɧɨɦɚɧɿɬɧɢɯ ɜɢɞɿɜ ɚɧɚɥɿɡɭ, ɬɚɤɢɯ ɹɤ ɫɟɝɦɟɧɬɚɰɿɹ ɪɢɧɤɭ, ɚɧɚɥɿɡ 
ɩɨɜɟɞɿɧɤɢ ɫɩɨɠɢɜɚɱɿɜ, ɚɧɚɥɿɡ ɤɨɧɤɭɪɟɧɬɿɜ ɬɚ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɬɟɧɞɟɧɰɿɣ;  ɜɢɹɜɥɟɧɧɹ ɧɚ ɨɫɧɨɜɿ ɡɿɛɪɚɧɨʀ ɿɧɮɨɪɦɚɰɿʀ ɡɚɤɨɧɨɦɿɪɧɨɫɬɟɣ, ɤɨɪɟɥɹɰɿʀ ɬɚ 
ɩɪɢɱɢɧɧɨ-ɧɚɫɥɿɞɤɨɜɢɯ ɡɜ’ɹɡɤɿɜ ɜ ɞɚɧɢɯ;  ɦɨɠɥɢɜɿɫɬь ɫɬɜɨɪɸɜɚɬɢ ɿɧɬɟɪɚɤɬɢɜɧɿ ɬɚ ɞɢɧɚɦɿɱɧɿ ɜɿɡɭɚɥɿɡɚɰɿʀ, ɳɨ ɩɨɥɟɝɲɭɸɬь 
ɪɨɡɭɦɿɧɧɹ ɫɤɥɚɞɧɨʀ ɿɧɮɨɪɦɚɰɿʀ, ɞɨɩɨɦɚɝɚɸɬь ɜɢɹɜɥɹɬɢ ɤɥɸɱɨɜɿ ɩɨɤɚɡɧɢɤɢ ɬɚ ɬɪɟɧɞɢ, ɚ 
ɬɚɤɨɠ ɩɪɟɞɫɬɚɜɥɹɬɢ ɞɚɧɿ ɭ ɡɪɭɱɧɨɦɭ ɞɥɹ ɫɩɪɢɣɧɹɬɬɹ ɮɨɪɦɚɬɿ;  ɩɿɞɬɪɢɦɤɭ ɩɪɨɰɟɫɭ ɪɨɡɪɨɛɤɢ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɬɚ ɩɥɚɧɿɜ, ɡɚɛɟɡɩɟɱɭɸɱɢ 
ɚɧɚɥɿɬɢɱɧɟ ɩɿɞʉɪɭɧɬɹ ɞɥɹ ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧь;  ɨɰɿɧɸɜɚɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ, ɜɢɹɜɥɟɧɧɹ ɫɥɚɛɤɢɯ ɦɿɫɰь 
ɬɚ ɨɩɬɢɦɿɡɚɰɿɸ ɪɟɫɭɪɫɿɜ;  ɚɧɚɥɿɡ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ, ɜɢɡɧɚɱɟɧɧɹ ɧɚɣɟɮɟɤɬɢɜɧɿɲɢɯ 
ɤɚɧɚɥɿɜ ɤɨɦɭɧɿɤɚɰɿʀ ɬɚ ɤɨɪɢɝɭɜɚɧɧɹ ɫɬɪɚɬɟɝɿʀ ɧɚ ɨɫɧɨɜɿ ɨɬɪɢɦɚɧɢɯ ɞɚɧɢɯ, ɡɚɛɟɡɩɟɱɟɧɧɹ 
ɦɨɠɥɢɜɨɫɬɿ ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɨɜɿɞɨɦɥɟɧь ɞɥɹ ɪɿɡɧɢɯ ɫɟɝɦɟɧɬɿɜ ɚɭɞɢɬɨɪɿʀ;  ɦɨɧɿɬɨɪɢɧɝ ɪɟɩɭɬɚɰɿʀ ɛɪɟɧɞɭ, ɚɧɚɥɿɡ ɜɿɞɝɭɤɿɜ ɤɥɿєɧɬɿɜ ɬɚ ɜɢɡɧɚɱɟɧɧɹ ɪɿɜɧɹ 
ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ;  ɚɧɚɥɿɡ ɟɮɟɤɬɢɜɧɨɫɬɿ ɰɢɮɪɨɜɢɯ ɤɚɦɩɚɧɿɣ, ɜɤɥɸɱɚɸɱɢ SEЇ, SMM, PPC ɬɚ ОЦКТХ-
ɦɚɪɤɟɬɢɧɝ ɬɚ ɿɧɲɢɯ ɫɤɥɚɞɨɜɢɯ ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ;  ɨɰɿɧɤɭ ɬɪɚɮɿɤɭ, ɤɨɧɜɟɪɫɿʀ, RЇI ɬɚ ɿɧɲɢɯ ɤɥɸɱɨɜɢɯ ɩɨɤɚɡɧɢɤɿɜ ɟɮɟɤɬɢɜɧɨɫɬɿ 
ɰɢɮɪɨɜɢɯ ɿɧɿɰɿɚɬɢɜ. 

ȱɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ є ɜɚɠɥɢɜɢɦɢ ɤɨɦɩɨɧɟɧɬɚɦɢ ɫɭɱɚɫɧɨɝɨ 
ɛɿɡɧɟɫɭ, ɳɨ ɞɚɸɬь ɦɨɠɥɢɜɿɫɬь ɤɪɚɳɟ ɪɨɡɭɦɿɬɢ ɪɢɧɨɤ, ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɤɨɧɤɭɪɟɧɬɿɜ, ɚ 
ɬɚɤɨɠ ɩɪɢɣɦɚɬɢ ɨɛʉɪɭɧɬɨɜɚɧɿ ɪɿɲɟɧɧɹ, ɳɨ ɫɩɪɢɹɸɬь ɡɪɨɫɬɚɧɧɸ ɬɚ ɪɨɡɜɢɬɤɭ ɤɨɦɩɚɧɿɣ, 
ɦɚɫɲɬɚɛɭɜɚɧɧɸ ɫɬɚɪɬɚɩɿɜ Д9Ж. 

Ɉɛɪɚɧɢɣ ɿɧɫɬɪɭɦɟɧɬ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ ɦɚє ɜɿɞɩɨɜɿɞɚɬɢ ɤɨɧɤɪɟɬɧɢɦ 
ɩɨɬɪɟɛɚɦ ɛɿɡɧɟɫɭ 

1. Ȼɭɬɢ ɫɭɦɿɫɧɢɦ ɿɡ ɰɟɧɬɪɚɥɿɡɨɜɚɧɢɦ ɞɠɟɪɟɥɨɦ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɞɚɧɢɯ. 
2. Ɇɚɬɢ ɪɨɡɲɢɪɟɧɿ ɦɨɠɥɢɜɨɫɬɿ ɚɧɚɥɿɡɭ ɬɚ ɧɚɥɚɲɬɭɜɚɧɧɹ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɛɿɡɧɟɫ-

ɰɿɥɟɣ ɬɚ KPI. 
3. ȼɿɞɪɿɡɧɹɬɢɫь ɡɪɭɱɧɢɦ ɿ ɡɪɨɡɭɦɿɥɢɦ ɿɧɬɟɪɮɟɣɫɨɦ ɬɚ ɦɨɠɥɢɜɿɫɬɸ ɜɿɡɭɚɥɿɡɚɰɿʀ. 
4. ɉɪɨɜɨɞɢɬɢ ɚɧɚɥɿɡ ɬɚ ɮɨɪɦɭɜɚɬɢ ɡɜɿɬɧɿɫɬь ɭ ɪɟɚɥьɧɨɦɭ ɱɚɫɿ, ɳɨɛ ɞɨɩɨɦɨɝɬɢ 

ɛɿɡɧɟɫɭ ɩɪɢɣɦɚɬɢ ɫɜɨєɱɚɫɧɿ ɪɿɲɟɧɧɹ ɧɚ ɨɫɧɨɜɿ ɧɚɣɚɤɬɭɚɥьɧɿɲɢɯ ɞɚɧɢɯ.  
5. Ɇɚɬɢ ɮɭɧɤɰɿʀ ɫɩɿɥьɧɨɝɨ ɞɨɫɬɭɩɭ ɬɚ ɨɛɦɿɧɭ ɡɜɿɬɚɦɢ. 
6. Ɂɚɛɟɡɩɟɱɭɜɚɬɢ ɟɤɨɧɨɦɿɱɧɭ ɟɮɟɤɬɢɜɧɿɫɬь ɬɚ ɨɤɭɩɧɿɫɬь ɡɚɫɬɨɫɭɜɚɧɧɹ 

ɿɧɫɬɪɭɦɟɧɬɿɜ.  
ɋɭɱɚɫɧɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ, ɬɚɤɿ ɹɤ ȼɟɥɢɤɿ ɞɚɧɿ, ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ ɬɚ ɦɚɲɢɧɧɟ 

ɧɚɜɱɚɧɧɹ, ɫɬɚɸɬь ɧɟɜɿɞ’єɦɧɨɸ ɱɚɫɬɢɧɨɸ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ, ɞɨɡɜɨɥɹɸɬь 
ɩɿɞɩɪɢєɦɫɬɜɚɦ ɨɬɪɢɦɭɜɚɬɢ ɝɥɢɛɨɤɿ ɿɧɫɚɣɬɢ ɳɨɞɨ ɫɩɨɠɢɜɱɢɯ ɜɩɨɞɨɛɚɧь, ɬɨɱɧɿɲɟ 
ɫɟɝɦɟɧɬɭɜɚɬɢ ɚɭɞɢɬɨɪɿɸ ɬɚ ɩɿɞɜɢɳɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ. Ɂɚɝɚɥɨɦ, 



Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 8, № 4, 2024 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

 Ɍ. ɋɚɤ. ɋɭɱɚɫɧɿ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ  
 
 

41 

 

ɦɚɪɤɟɬɢɧɝɨɜɚ ɚɧɚɥɿɬɢɤɚ є ɜɚɠɥɢɜɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ, ɳɨ ɫɩɪɢɹє ɩɿɞɜɢɳɟɧɧɸ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɨɦɭɧɿɤɚɰɿɣ, ɡɦɿɰɧɟɧɧɸ ɛɪɟɧɞɿɜ ɬɚ ɚɞɚɩɬɚɰɿʀ ɩɿɞɩɪɢєɦɫɬɜ 
ɞɨ ɧɨɜɢɯ ɜɢɤɥɢɤɿɜ ɫɭɱɚɫɧɨɝɨ ɪɢɧɤɭ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. Ɇɚɪɤɟɬɢɧɝɨɜɚ ɚɧɚɥɿɬɢɤɚ є ɤɥɸɱɨɜɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɛɿɡɧɟɫ-
ɰɿɥɟɣ ɭ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɡɪɨɫɬɚɸɱɨʀ ɤɨɧɤɭɪɟɧɰɿʀ ɬɚ ɲɜɢɞɤɢɯ ɡɦɿɧ ɭ ɫɩɨɠɢɜɱɢɯ 
ɭɩɨɞɨɛɚɧɧɹɯ. ɋɭɱɚɫɧɿ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɚɧɚɥɿɬɢɤɢ, ɬɚɤɿ ɹɤ PШаОr BI, 
TКЛХОКЮ, LШШФОr StЮНТШ ɿ SЧШаПХКФО ɬɨɳɨ, ɩɪɨɩɨɧɭɸɬь ɪɿɡɧɨɦɚɧɿɬɧɿ ɦɨɠɥɢɜɨɫɬɿ ɞɥɹ 
ɡɛɨɪɭ, ɨɛɪɨɛɤɢ ɬɚ ɜɿɡɭɚɥɿɡɚɰɿʀ ɞɚɧɢɯ, ɳɨ ɞɨɡɜɨɥɹє ɤɨɦɩɚɧɿɹɦ ɨɬɪɢɦɭɜɚɬɢ ɝɥɢɛɨɤɟ 
ɪɨɡɭɦɿɧɧɹ ɪɢɧɤɨɜɢɯ ɬɪɟɧɞɿɜ ɿ ɫɩɨɠɢɜɱɢɯ ɩɨɜɟɞɿɧɤɢ. PШаОr BI ɜɿɞɡɧɚɱɚєɬьɫɹ ɫɜɨєɸ 
ɿɧɬɟɝɪɚɰɿєɸ ɡ ɿɧɲɢɦɢ ɩɪɨɞɭɤɬɚɦɢ MТМrШsШПt ɿ ɞɨɫɬɭɩɧɿɫɬɸ ɞɥɹ ɦɚɥɨɝɨ ɬɚ ɫɟɪɟɞɧьɨɝɨ 
ɛɿɡɧɟɫɭ. TКЛХОКЮ ɜɢɪɿɡɧɹєɬьɫɹ ɩɨɬɭɠɧɢɦɢ ɜɿɡɭɚɥɿɡɚɰɿɹɦɢ ɞɚɧɢɯ ɿ ɡɞɚɬɧɿɫɬɸ ɨɛɪɨɛɥɹɬɢ 
ɜɟɥɢɤɿ ɨɛɫɹɝɢ ɿɧɮɨɪɦɚɰɿʀ. LШШФОr StЮНТШ є ɟɮɟɤɬɢɜɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɿɧɬɟɝɪɚɰɿʀ ɡ 
ɩɪɨɞɭɤɬɚɦɢ GШШРХО ɿ ɫɬɜɨɪɟɧɧɹ ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɡɜɿɬɿɜ. SЧШаПХКФО ɡɚɛɟɡɩɟɱɭє 
ɦɚɫɲɬɚɛɨɜɚɧɿɫɬь ɿ ɩɪɨɞɭɤɬɢɜɧɿɫɬь ɞɥɹ ɪɨɛɨɬɢ ɡ ɜɟɥɢɤɢɦɢ ɞɚɧɢɦɢ, ɡɚɜɞɹɤɢ ɱɨɦɭ 
ɞɨɡɜɨɥɹє ɡɞɿɣɫɧɸɜɚɬɢ ɫɤɥɚɞɧɢɣ ɚɧɚɥɿɡ ɿ ɿɧɬɟɝɪɭɜɚɬɢ ɞɚɧɿ ɡ ɪɿɡɧɢɯ ɞɠɟɪɟɥ. ȼɢɛɿɪ 
ɤɨɧɤɪɟɬɧɨɝɨ ɿɧɫɬɪɭɦɟɧɬɚ ɡɚɥɟɠɢɬь ɜɿɞ ɩɨɬɪɟɛ ɤɨɦɩɚɧɿʀ, ɨɛɫɹɝɭ ɞɚɧɢɯ ɿ ɫɩɟɰɢɮɿɱɧɢɯ 
ɚɧɚɥɿɬɢɱɧɢɯ ɡɚɜɞɚɧь, ɳɨ ɫɬɚɜɥɹɬь ɩɟɪɟɞ ɫɨɛɨɸ ɛɿɡɧɟɫɢ ɜ ɭɦɨɜɚɯ ɫɭɱɚɫɧɨɝɨ ɰɢɮɪɨɜɨɝɨ 
ɫɟɪɟɞɨɜɢɳɚ.  

ȼɢɤɨɪɢɫɬɚɧɧɹ ɫɭɱɚɫɧɢɯ ɰɢɮɪɨɜɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɨɡɜɨɥɹє ɦɚɪɤɟɬɨɥɨɝɚɦ ɛɿɥьɲ 
ɝɥɢɛɨɤɨ ɪɨɡɭɦɿɬɢ ɪɢɧɨɤ, ɫɜɨєɱɚɫɧɨ ɪɟɚɝɭɜɚɬɢ ɧɚ ɡɦɿɧɢ ɬɚ ɨɩɬɢɦɿɡɭɜɚɬɢ ɦɚɪɤɟɬɢɧɝɨɜɿ 
ɫɬɪɚɬɟɝɿʀ. Ɂɚɩɪɨɜɚɞɠɟɧɧɹ ɚɧɚɥɿɬɢɱɧɢɯ ɩɿɞɯɨɞɿɜ ɧɚ ɜɫɿɯ ɟɬɚɩɚɯ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɩɪɨɰɟɫɭ 
ɫɩɪɢɹє ɩɪɢɣɧɹɬɬɸ ɨɛʉɪɭɧɬɨɜɚɧɢɯ ɭɩɪɚɜɥɿɧɫьɤɢɯ ɪɿɲɟɧь ɿ ɫɬɜɨɪɟɧɧɸ ɞɨɜɝɨɫɬɪɨɤɨɜɢɯ 
ɤɨɧɤɭɪɟɧɬɧɢɯ ɩɟɪɟɜɚɝ. 

ɉɟɪɫɩɟɤɬɢɜɧɢɦ ɧɚɩɪɹɦɨɦ ɩɨɞɚɥьɲɢɯ ɞɨɫɥɿɞɠɟɧь є ɜɢɜɱɟɧɧɹ ɚɧɚɥɿɬɢɱɧɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ, ɳɨ ɞɨɩɨɦɚɝɚɸɬь ɜɢɦɿɪɸɜɚɬɢ ɬɚ ɩɨɤɪɚɳɭɜɚɬɢ ɪɟɡɭɥьɬɚɬɢ ɪɟɤɥɚɦɧɢɯ 
ɤɚɦɩɚɧɿɣ ɜ ɿɧɬɟɪɧɟɬɿ, ɚ ɬɚɤɨɠ ɦɟɬɨɞɿɜ ɡɚɯɢɫɬɭ ɞɚɧɢɯ ɬɚ ɡɚɛɟɡɩɟɱɟɧɧɹ ɤɨɧɮɿɞɟɧɰɿɣɧɨɫɬɿ 
ɭ ɦɚɪɤɟɬɢɧɝɨɜɿɣ ɚɧɚɥɿɬɢɰɿ. 
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Modern digital tools for marketing analytics. 
The aim of the article. The use of modern analytical platforms and digital tools in marketing 

analytics is becoming an integral part of marketing activities, enabling companies to enhance the 
efficiency of their operations and remain competitive in the market. This article aims to explore 
contemporary approaches and digital tools for marketing analytics, as well as to identify their role in 
strategic decision-making processes.  

Analysis results. The article analyzes modern approaches to marketing analytics and its role 
in improving business competitiveness. It examines the key stages of the analytical process, including 
defining the goals and objectives of marketing analytics; selecting methods and tools; collecting and 
processing data; analyzing data; interpreting results and preparing recommendations; making 
managerial decisions; designing organizational changes; and monitoring and evaluating the 
effectiveness of those changes. The methods and tools used at each stage of marketing analytics are 
investigated, with particular attention paid to the study of digital analytics tools.  
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The article also provides a comparative analysis of popular analytical platforms (Power BI, 
Tableau, Looker Studio, Snowflake), which help businesses efficiently process and visualize data, 
make informed decisions, and improve the effectiveness of marketing strategies. Modern digital 
marketing analytics tools, such as Power BI, Tableau, Looker Studio, and Snowflake, offer a variety of 
capabilities for data collection, processing, and visualization, allowing companies to gain deep 
insights into market trends and consumer behavior. Power BI is notable for its integration with other 
Microsoft products and accessibility for small and medium-sized businesses. Tableau stands out for its 
powerful data visualizations and ability to handle large volumes of information. Looker Studio is an 
effective tool for integrating Google products and creating interactive reports. Snowflake provides 
scalability and performance for big data, allowing for complex analysis and data integration from 
various sources. The choice of a specific tool depends on the company's needs, the volume of data, and 
the exact analytical tasks that businesses face in today's digital environment.  

The main areas of application for digital tools in marketing analytics include systematic data 
collection and process automation; conducting various types of marketing analysis; identifying 
patterns, correlations, and causal relationships in data; creating interactive and dynamic 
visualizations; developing marketing strategies and plans with an analytical foundation for decision-
making; assessing the effectiveness of marketing campaigns and identifying the most effective 
communication channels; monitoring brand reputation, analyzing customer feedback, and measuring 
consumer satisfaction; and evaluating the effectiveness of digital initiatives. The selected marketing 
analytics tool should offer advanced analysis capabilities and customization according to business 
goals and KPIs, feature a user-friendly interface, and support data visualization. Real-time analysis 
and reporting are essential to help businesses make timely decisions based on the most up-to-date 
data. 

Conclusions and direction for further research. The use of modern digital tools enables 
marketers to gain deeper market insights, respond to changes promptly, and optimize marketing 
strategies. The implementation of analytical approaches at all stages of the marketing process 
contributes to well-informed managerial decisions and the creation of long-term competitive 
advantages. 

Keywords: marketing analytics, digital tools, digital marketing, marketing strategy, analysis. 
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