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ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɞɨɰɟɧɬ 
ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 

Ʌьɜɿɜɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿɦɟɧɿ Іɜɚɧɚ Ɏɪɚɧɤɚ 

(Ʌьɜɿɜ, ɍɤɪɚʀɧɚ) 
 
 

ɈɐȱɇɄȺ ȿɎȿɄɌɂȼɇɈɋɌȱ ɁɈȼɇȱɒɇЬɈȲ ɉɈɒɍɄɈȼɈȲ ɈɉɌɂɆȱɁȺɐȱȲ ɍ 
ɄɈɆɉɅȿɄɋȱ ȱɇɋɌɊɍɆȿɇɌȱȼ SEЇ 

 

ɍ ɫɬɚɬɬɿ ɜɢɡɧɚɱɟɧɨ ɨɫɧɨɜɧɿ ɮɚɤɬɨɪɢ ɭɫɩɿɲɧɨɝɨ ɩɪɨɫɭɜɚɧɧɹ ɜɟɛ-ɫɚɣɬɿɜ ɡɚ ɞɨɩɨɦɨɝɨɸ 
SEO-ɨɩɬɢɦɿɡɚɰɿʀ, ɳɨ ɜɤɥɸɱɚɸɬь ɩɨɤɪɚɳɟɧɧɹ ɜɢɞɢɦɨɫɬɿ ɜ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦɚɯ ɬɚ ɡɛɿɥьɲɟɧɧɹ 
ɰɿɥьɨɜɨɝɨ ɬɪɚɮɿɤɭ. Ɋɨɡɝɥɹɧɭɬɨ ɡɧɚɱɟɧɧɹ ɥɿɧɤɛɿɥɞɢɧɝɭ ɿ ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ 
ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ ɬɚ ɡɚɥɭɱɟɧɧɹ ɛɿɥьɲɨʀ ɤɿɥьɤɨɫɬɿ ɤɨɪɢɫɬɭɜɚɱɿɜ. Ⱦɨɫɥɿɞɠɟɧɨ ɜɡɚєɦɨɡɜ'ɹɡɨɤ ɦɿɠ 
ɤɿɥьɤɿɫɬɸ ɩɨɫɢɥɚɧь, ɪɟɣɬɢɧɝɨɦ ɞɨɦɟɧɭ ɬɚ ɡɦɿɧɚɦɢ ɨɪɝɚɧɿɱɧɨɝɨ ɬɪɚɮɿɤɭ. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ɜɩɥɢɜ 
ɹɤɨɫɬɿ ɩɨɫɢɥɚɧь ɧɚ ɬɪɚɮɿɤ ɜɟɛ-ɫɚɣɬɿɜ. ȼɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɫɬɚɛɿɥɿɡɚɰɿɹ ɪɨɫɬɭ ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ 
ɬɚ ɩɨɫɬɭɩɨɜɟ ɧɚɪɨɳɭɜɚɧɧɹ ɤɿɥьɤɨɫɬɿ ɹɤɿɫɧɢɯ ɩɨɫɢɥɚɧь ɜɤɪɚɣ ɩɨɡɢɬɢɜɧɨ ɜɩɥɢɜɚɸɬь ɧɚ ɪɿɫɬ 
ɜɿɞɜɿɞɭɜɚɧɨɫɬɿ ɜɟɛ-ɫɚɣɬɿɜ. Ɉɛʉɪɭɧɬɨɜɚɧɨ ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɥɹ ɟɮɟɤɬɢɜɧɨɝɨ ɜɩɪɨɜɚɞɠɟɧɧɹ 
ɥɿɧɤɛɿɥɞɢɧɝɭ, ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɪɟɡɭɥьɬɚɬɿɜ ɞɨɫɥɿɞɠɟɧɧɹ. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɩɨɲɭɤɨɜɚ ɨɩɬɢɦɿɡɚɰɿɹ, SEЇ, ɥɿɧɤɛɿɥɞɢɧɝ, ɡɨɜɧɿɲɧɹ ɨɩɬɢɦɿɡɚɰɿɹ, ɚɭɬɪɿɱ, 
ɿɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. Ɋɨɡɜɢɬɨɤ ȱɧɬɟɪɧɟɬɭ ɧɚɞɚɜ ɛɚɝɚɬɨ 
ɭɧɿɤɚɥьɧɢɯ ɦɨɠɥɢɜɨɫɬɟɣ ɞɥɹ ɜɟɞɟɧɧɹ ɩɿɞɩɪɢєɦɧɢɰьɤɨʀ ɞɿɹɥьɧɨɫɬɿ. ɐɟ ɡɧɚɱɧɨ ɫɩɪɨɫɬɢɥɨ 
ɭɦɨɜɢ ɩɪɨɫɭɜɚɧɧɹ ɛɿɡɧɟɫɭ ɿ ɜɿɞɩɨɜɿɞɧɨ, ɩɿɞɜɢɳɢɥɨ ɪɿɜɟɧь ɤɨɧɤɭɪɟɧɰɿʀ. ɍ ɡɜ'ɹɡɤɭ ɡ ɰɢɦ ɭ 
ɜɢɧɢɤɚє ɧɟɨɛɯɿɞɧɿɫɬь ɭ ɩɨɫɬɿɣɧɿɣ ɚɞɚɩɬɚɰɿʀ ɬɚ ɜɞɨɫɤɨɧɚɥɟɧɧɿ ɤɨɦɩɥɟɤɫɭ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ. ȱɫɧɭє ɛɟɡɥɿɱ ɡɚɫɨɛɿɜ, ɳɨ ɞɨɩɨɦɚɝɚɸɬь ɜɟɫɬɢ ɜɥɚɫɧɭ ɤɨɦɟɪɰɿɣɧɭ ɞɿɹɥьɧɿɫɬь 
ɭ ȱɧɬɟɪɧɟɬɿ, ɚɥɟ ɤɨɠɧɨɦɭ ɡ ɧɢɯ ɩɪɢɬɚɦɚɧɧɿ ɩɟɜɧɿ ɜɿɞɦɿɧɧɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɬɚ 
ɟɮɟɤɬɢɜɧɿɫɬь ɭ ɪɿɡɧɢɯ ɭɦɨɜɚɯ. Ɉɩɬɢɦɿɡɚɰɿɹ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ є ɤɨɦɩɥɟɤɫɨɦ 
ɪɿɡɧɨɦɚɧɿɬɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ, ɳɨ ɩɨɤɪɚɳɭɸɬь ɜɢɞɢɦɿɫɬь ɜɟɛ-ɫɚɣɬɭ ɭ ɩɨɲɭɤɨɜɿɣ ɫɢɫɬɟɦɿ. 
Ɉɞɧɢɦ ɡ ɞɜɨɯ ɨɫɧɨɜɧɢɯ ɫɤɥɚɞɧɢɤɿɜ є ɫɚɦɟ ɡɨɜɧɿɲɧɹ ɨɩɬɢɦɿɡɚɰɿɹ, ɳɨ ɩɟɪɟɞɛɚɱɚє 
ɧɚɪɨɳɭɜɚɧɧɹ ɤɿɥьɤɨɫɬɿ ɞɨɧɨɪɿɜ ɜɟɛ-ɫɚɣɬɭ. ɏɨɱɚ SEЇ є ɨɞɧɢɦ ɡ ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɢɯ 
ɦɟɬɨɞɿɜ ɩɿɞɜɢɳɟɧɧɹ ɜɢɞɢɦɨɫɬɿ ɜ ȱɧɬɟɪɧɟɬɿ, ɡɨɜɧɿɲɧɹ ɨɩɬɢɦɿɡɚɰɿɹ ɦɚє ɤɥɸɱɨɜɭ ɪɨɥь ɭ 
ɰьɨɦɭ ɩɪɨɰɟɫɿ, ɚɥɟ ɟɮɟɤɬɢɜɧɿɫɬь ɞɚɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɦɨɠɟ ɜɢɤɥɢɤɚɬɢ ɫɭɦɧɿɜɢ ɬɚ ɜɚɠɤɨ 
ɩɿɞɞɚɜɚɬɢɫɹ ɩɨɜɟɪɯɧɟɜɿɣ ɨɰɿɧɰɿ. Ɍɨɦɭ ɨɰɿɧɤɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɡɨɜɧɿɲɧьɨʀ ɩɨɲɭɤɨɜɨʀ 
ɨɩɬɢɦɿɡɚɰɿʀ ɭ ɤɨɦɩɥɟɤɫɿ ɿɧɫɬɪɭɦɟɧɬɿɜ SEЇ ɩɨɬɪɟɛɭє ɞɟɬɚɥьɧɿɲɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ. 
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 Ɉ. Ɇɚɪɱɭɤ. Ɍ. Ʉɭɲɧɿɪ. Ɉɰɿɧɤɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɡɨɜɧɿɲɧьɨʀ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ  
ɭ ɤɨɦɩɥɟɤɫɿ ɿɧɫɬɪɭɦɟɧɬɿɜ SEO 
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Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɭ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɡɚɡɧɚɱɟɧɨʀ ɩɪɨɛɥɟɦɢ, ɿ, ɧɚ ɹɤɿ ɫɩɢɪɚɸɬьɫɹ ɚɜɬɨɪɢ. ȼ ɧɚɭɤɨɜɢɯ ɩɪɚɰɹɯ 
ɜɿɬɱɢɡɧɹɧɢɯ ɿ ɡɚɪɭɛɿɠɧɢɯ ɜɱɟɧɢɯ ɛɚɝɚɬɨ ɭɜɚɝɢ ɩɪɢɞɿɥɟɧɨ ɞɨɫɥɿɞɠɟɧɧɹɦ ɩɨɲɭɤɨɜɨʀ 
ɨɩɬɢɦɿɡɚɰɿʀ. ȼɟɥɢɤɚ ɤɿɥьɤɿɫɬь ɞɨɫɥɿɞɠɟɧь ɩɪɢɫɜɹɱɟɧɚ ɜɢɡɧɚɱɟɧɧɸ ɩɪɢɪɨɞɢ SEЇ, 
ɨɫɧɨɜɧɢɯ ɜɢɞɿɜ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ, ɫɮɟɪɚɦ ɡɚɫɬɨɫɭɜɚɧɧɹ ɞɚɧɨɝɨ ɿɧɫɬɪɭɦɟɧɬɭ, 
ɞɨɰɿɥьɧɨɫɬɿ ɣɨɝɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɩɨɪɿɜɧɹɧɨ ɡ ɿɧɲɢɦɢ ɿɧɫɬɪɭɦɟɧɬɚɦɢ. 

ɍ ɪɨɛɨɬɚɯ Ȼɚɫɸɤɚ Ɍ. ɩɪɨɜɟɞɟɧɨ ɞɨɫɥɿɞɠɟɧɧɹ ɨɫɧɨɜɧɢɯ ɩɪɢɧɰɢɩɿɜ ɩɨɛɭɞɨɜɢ 
ɫɢɫɬɟɦ ɚɧɚɥɿɡɭ ɬɚ ɩɪɨɫɭɜɚɧɧɹ ɿɧɬɟɪɧɟɬ-ɪɟɫɭɪɫɿɜ ɬɚ ɭ ɫɩɿɥьɧɿɣ ɪɨɛɨɬɿ ɡ ȼɚɫɢɥɸɤɨɦ Ⱥ. 
ɛɭɥɨ ɧɚɜɟɞɟɧɨ ɤɥɸɱɨɜɿ ɩɪɢɧɰɢɩɢ ɪɚɧɠɭɜɚɧɧɹ ɜɟɛ-ɫɚɣɬɿɜ ɭ ȱɧɬɟɪɧɟɬɿ Д2, 3Ж. Ȼɿɥɨɭɫьɤɨ Ɍ. 
ɪɨɡɤɪɢɜ ɬɟɦɭ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɹɤ ɡɚɫɨɛɭ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ 
ɤɚɦɩɚɧɿɣ Д4Ж. Ⱦɭɱɢɧɫьɤɚ ɇ. ɬɚ ɋɤɥɟɦɚ Ƚ. ɞɨɫɥɿɞɢɥɢ ɫɭɬɧɿɫɬь ɿɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝɭ, 
ɧɚɜɟɥɢ ɬɪɚɤɬɭɜɚɧɧɹ ɩɨɧɹɬɬɹ ɥɿɧɤɛɿɥɞɢɧɝ Д6Ж. ɋɢɞɨɪɭɤ ɉ. ɬɚ Ʉɨɫɚɪ ɇ. ɡɞɿɣɫɧɢɥɢ 
ɪɨɡɪɨɛɤɭ ɿɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɫɬɪɚɬɟɝɿʀ ɩɪɨɫɭɜɚɧɧɹ ɧɚ ɩɪɢɤɥɚɞɿ ɪɢɧɤɭ ɬɨɜɚɪɿɜ ɞɥɹ 
ɞɨɦɚɲɧɿɯ ɬɜɚɪɢɧ Д11Ж. LОаКЧНШаsФТ D., SüЧФХОr S., ВКРМТ І. ɭ ɫɜɨʀɣ ɪɨɛɨɬɿ ɜɢɡɧɚɱɢɥɢ 
ɜɩɥɢɜ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɧɚ ɪɟɡɭɥьɬɚɬɢ ɩɨɲɭɤɨɜɨʀ ɜɢɞɚɱɿ Д16Ж. SОtТКаКЧ A., HКrКСКЩ 
Г., SвКЦsЮКr D., KЮЧКЧР В. ɞɨɫɥɿɞɢɥɢ ɜɩɥɢɜ ɡɚɫɬɨɫɭɜɚɧɧɹ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɧɚ 
ɤɨɧɤɪɟɬɧɨɦɭ ɩɪɢɤɥɚɞɿ ɜɟɛ-ɫɚɣɬɭ ɧɚɜɱɚɥьɧɨɝɨ ɡɚɤɥɚɞɭ Д18Ж. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. Ɂɭɫɬɪɿɱɚєɬьɫɹ ɛɚɝɚɬɨ ɞɨɫɥɿɞɠɟɧь, ɳɨ ɚɧɚɥɿɡɭɸɬь ȱɧɬɟɪɧɟɬ-
ɦɚɪɤɟɬɢɧɝ, ɩɨɲɭɤɨɜɭ ɨɩɬɢɦɿɡɚɰɿɸ, ɟɮɟɤɬɢɜɧɿɫɬь ɞɚɧɨɝɨ ɡɚɫɨɛɭ ɬɚ ɫɮɟɪɢ ʀʀ 
ɡɚɫɬɨɫɭɜɚɧɧɹ. ȼɨɧɢ ɚɤɰɟɧɬɭɸɬь ɭɜɚɝɭ ɧɚ ɩɪɢɪɨɞɿ SEЇ, ɣɨɝɨ ɜɿɞɦɿɧɧɨɫɬɹɯ ɜɿɞ ɿɧɲɢɯ 
ɡɚɫɨɛɿɜ ɩɪɨɫɭɜɚɧɧɹ ɜ ȱɧɬɟɪɧɟɬɿ, ɞɟɬɚɥɿɡɭɸɬь ɿɦɩɥɟɦɟɧɬɚɰɿɸ ɬɚ ɚɥɝɨɪɢɬɦ ɞɿɣ ɞɥɹ 
ɨɩɬɢɦɿɡɚɰɿʀ, ɚɥɟ ɩɢɬɚɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɜɢɫɜɿɬɥɸєɬьɫɹ ɥɢɲɟ ɧɚ ɬɟɨɪɟɬɢɱɧɨɦɭ ɪɿɜɧɿ, ɛɟɡ 
ɪɟɚɥьɧɢɯ ɩɪɢɤɥɚɞɿɜ. Ɍɟɨɪɿɹ ɡɚɫɬɨɫɭɜɚɧɧɹ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɦɚɥɨ ɡɦɿɧɸєɬьɫɹ ɡ 
ɱɚɫɨɦ, ɚɥɟ ɧɚ ɩɪɚɤɬɢɰɿ, ɩɨɫɬɿɣɧɿ ɨɧɨɜɥɟɧɧɹ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ ɬɚ ɩɨɹɜɚ ɚɥьɬɟɪɧɚɬɢɜɧɢɯ 
ɞɠɟɪɟɥ ɿɧɮɨɪɦɚɰɿʀ ɭ ȱɧɬɟɪɧɟɬɿ ɡɦɭɲɭє ɨɩɬɢɦɿɡɚɬɨɪɿɜ ɩɨɫɬɿɣɧɨ ɚɞɚɩɬɭɜɚɬɢ ɫɜɨʀ ɩɿɞɯɨɞɢ. 
ɉɟɜɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɫɬɚɸɬь ɛɿɥьɲ ɚɤɬɭɚɥьɧɢɦɢ, ɚ ɿɧɲɿ ɡɨɜɫɿɦ ɜɬɪɚɱɚɸɬь ɰɿɧɧɿɫɬь. ɋɚɦɟ 
ɬɨɦɭ ɞɨɫɥɿɞɠɟɧɧɹ ɛɭɞɟ ɫɩɪɹɦɨɜɚɧɨ ɧɚ ɨɰɿɧɤɭ ɟɮɟɤɬɢɜɧɨɫɬɿ ɡɚɫɬɨɫɭɜɚɧɧɹ ɨɞɧɨɝɨ ɡ 
ɩɪɨɜɿɞɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ SEЇ-ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɉɫɧɨɜɧɨɸ ɦɟɬɨɸ ɞɚɧɨɝɨ 
ɞɨɫɥɿɞɠɟɧɧɹ є ɜɢɫɜɿɬɥɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɡɚɫɬɨɫɭɜɚɧɧɹ ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɭ 
ɤɨɦɩɥɟɤɫɿ ɿɧɫɬɪɭɦɟɧɬɿɜ SEЇ. Ɂɚɜɞɚɧɧɹɦɢ, ɹɤɿ ɦɚɸɬь ɛɭɬɢ ɜɢɪɿɲɟɧɿ ɜ ɩɪɨɰɟɫɿ 
ɞɨɫɥɿɞɠɟɧɧɹ, є: 

‒ ɚɧɚɥɿɡ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ, ɫɮɟɪ ʀʀ ɡɚɫɬɨɫɭɜɚɧɧɹ; 
‒ ɜɢɡɧɚɱɟɧɧɹ ɦɿɫɰɹ ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɫɟɪɟɞ ɿɧɲɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ SEЇ; 
‒ ɨɰɿɧɤɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɜɩɪɨɜɚɞɠɟɧɧɹ ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɧɚ ɤɨɧɤɪɟɬɧɢɯ 

ɩɪɢɤɥɚɞɚɯ; 
‒ ɡ’ɹɫɭɜɚɧɧɹ ɞɨɰɿɥьɧɨɫɬɿ ɬɚ ɩɟɪɟɜɚɝ ɜɢɤɨɪɢɫɬɚɧɧɹ ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ; 
‒ ɧɚɞɚɧɧɹ ɪɟɤɨɦɟɧɞɚɰɿɣ ɳɨɞɨ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɡɚɫɬɨɫɭɜɚɧɧɹ 

ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ. 
ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 

ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ɋьɨɝɨɞɧɿ, ɜ ɭɦɨɜɚɯ ɩɨɫɬɿɣɧɢɯ ɡɦɿɧ ɬɚ ɧɚɭɤɨɜɨ-
ɬɟɯɧɿɱɧɨɝɨ ɩɪɨɝɪɟɫɭ, ɩɿɞɩɪɢєɦɫɬɜɚɦ ɞɭɠɟ ɜɚɠɥɢɜɨ ɚɞɚɩɬɭɜɚɬɢɫɹ ɞɨ ɫɟɪɟɞɨɜɢɳɚ, ɜ 
ɹɤɨɦɭ ɜɨɧɢ ɮɭɧɤɰɿɨɧɭɸɬь, ɬɚ ɡɞɿɣɫɧɸɜɚɬɢ ɹɤɿɫɧɿ ɡɦɿɧɢ. Ɂ ɰɿєʀ ɩɪɢɱɢɧɢ ɩɿɞɩɪɢєɦɰɿ 
ɪɨɡɪɨɛɥɹɸɬь ɿ ɜɩɪɨɜɚɞɠɭɸɬь ɧɨɜɿ, ɛɿɥьɲ ɟɮɟɤɬɢɜɧɿ ɿɧɫɬɪɭɦɟɧɬɢ ɦɚɪɤɟɬɢɧɝɭ. ȱɧɬɟɪɧɟɬ 
ɞɨɡɜɨɥɢɜ ɭɞɨɫɤɨɧɚɥɢɬɢ ɩɪɨɰɟɫ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ ɩɨɬɟɧɰɿɣɧɢɯ ɤɥɿєɧɬɿɜ, ɞɚɜ ɦɨɠɥɢɜɿɫɬь 
ɧɚɞɚɜɚɬɢ ɧɟɨɛɯɿɞɧɿ ɩɨɫɥɭɝɢ ɛɟɡɩɟɪɟɪɜɧɨ, ɛɟɡ ɡɚɣɜɢɯ ɨɱɿɤɭɜɚɧь ɬɚ ɜɢɬɪɚɬ. ȼɿɧ ɧɟ ɬɿɥьɤɢ 
ɞɚє ɤɨɦɩɚɧɿɹɦ ɦɨɠɥɢɜɨɫɬɿ ɟɮɟɤɬɢɜɧɨ ɨɪɝɚɧɿɡɨɜɭɜɚɬɢ ɡɜɨɪɨɬɧɿɣ ɡɜ'ɹɡɨɤ ɡ ɤɥɿєɧɬɚɦɢ ɬɚ 
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ɲɜɢɞɤɨ ɞɨɫɥɿɞɠɭɜɚɬɢ ɩɨɬɨɱɧɿ ɩɨɬɪɟɛɢ, ɚɥɟ ɣ ɝɧɭɱɤɨ ɡɦɿɧɸɜɚɬɢ ɦɚɪɤɟɬɢɧɝɨɜɿ ɩɥɚɧɢ ɬɚ 
ɪɟɤɥɚɦɧɿ ɩɪɨɝɪɚɦɢ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɦɿɧɥɢɜɢɯ ɟɤɨɧɨɦɿɱɧɢɯ ɭɦɨɜ. 

«ȱɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝ– ɫɢɫɬɟɦɚ ɡɚɯɨɞɿɜ ɳɨɞɨ ɜɢɜɱɟɧɧɹ ɪɢɧɤɭ ɜ ɦɟɪɟɠɿ ȱɧɬɟɪɧɟɬ ɿ 
ɚɤɬɢɜɧɨɝɨ ɜɩɥɢɜɭ ɧɚ ɫɩɨɠɢɜɱɢɣ ɩɨɩɢɬ ɭ ʀʀ ɦɟɠɚɯ ɡ ɦɟɬɨɸ ɪɨɡɲɢɪɟɧɧɹ ɡɛɭɬɭ 
ɜɢɪɨɛɥɟɧɢɯ ɩɿɞɩɪɢєɦɫɬɜɚɦɢ ɬɨɜɚɪɿɜ» Д6, М. 90Ж.  

Ⱥɤɬɢɜɧɢɣ ɪɨɡɜɢɬɨɤ ɿɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝɭ, ɩɨɩɭɥɹɪɢɡɚɰɿɹ ɣɨɝɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɬɚ 
ɡɪɨɫɬɚɧɧɹ ɪɨɥɿ ɜ ɛɿɡɧɟɫɿ ɫɩɪɢɹє ɩɨɹɜɿ ɧɨɜɢɯ ɜɢɞɿɜ ɿ ɫɮɟɪ ɡɚɫɬɨɫɭɜɚɧɧɹ. 

«ɋьɨɝɨɞɧɿ 93% ɬɪɚɮɿɤɭ ɜ ȱɧɬɟɪɧɟɬɿ ɤɨɧɬɪɨɥɸєɬьɫɹ ɩɨɲɭɤɨɜɢɦɢ ɫɢɫɬɟɦɚɦɢ. Ɍɨɦɭ 
ɦɟɧɟɞɠɟɪɭ ɧɟɨɛɯɿɞɧɨ ɜɢɜɱɢɬɢ ɫɩɨɫɨɛɢ ɜɢɤɨɪɢɫɬɚɧɧɹ ɩɟɪɟɜɚɝ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ, ɳɨɛ 
ɜɟɛ-ɫɚɣɬ ɨɬɪɢɦɭɜɚɜ ɬɪɚɮɿɤ.» [19, c. 14]. 

Ɉɞɧɿєɸ ɡ ɬɚɤɢɯ є SEO-ɨɩɬɢɦɿɡɚɰɿɹ (Search Engine Optimisation).  
«SȿɈ-ɨɩɬɢɦɿɡɚɰɿɹ – ɞɿʀ, ɫɤɟɪɨɜɚɧɿ ɧɚ ɩɨɥɿɩɲɟɧɧɹ ɜɢɞɢɦɨɫɬɿ ɫɚɣɬɭ ɜ ɩɨɲɭɤɨɜɢɯ 

ɫɢɫɬɟɦɚɯ ɡɚ ɬɟɦɚɬɢɱɧɢɦɢ ɡɚɩɢɬɚɦɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ, ɹɤ ɧɚɫɥɿɞɨɤ, ɡɛɿɥьɲɟɧɧɹ ɰɿɥьɨɜɨɝɨ 
ɬɪɚɮɿɤɭ, ɳɨ ɧɚɞɯɨɞɢɬь ɿɡ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ. » Д2, М. 44Ж  

Ɂɚɪɚɡ ɨɩɬɢɦɿɡɚɰɿɹ ɜɟɛɫɚɣɬɿɜ ɞɥɹ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ є ɨɞɧɢɦ ɡ ɧɚɣɛɿɥьɲ 
ɟɮɟɤɬɢɜɧɢɯ ɦɟɬɨɞɿɜ ɞɥɹ ɡɚɥɭɱɟɧɧɹ ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ. Ɉɫɧɨɜɧɨɸ ɦɟɬɨɸ ɩɨɲɭɤɨɜɨʀ 
ɨɩɬɢɦɿɡɚɰɿʀ ɦɨɠɧɚ ɧɚɡɜɚɬɢ – ɡɚɫɬɨɫɭɜɚɧɧɹ ɨɩɬɢɦɿɡɚɰɿɣɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ, ɡɚɫɨɛɿɜ ɞɥɹ 
ɩɨɤɪɚɳɟɧɧɹ ɨɰɿɧɤɢ ɜɟɛ-ɫɚɣɬɭ ɩɨɲɭɤɨɜɨɸ ɫɢɫɬɟɦɨɸ, ɨɬɪɢɦɚɧɧɹ ɛɿɥьɲɨɝɨ ɬɪɚɮɿɤɭ ɬɚ 
ɡɚɥɭɱɟɧɧɹ ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ.  

SEЇ ɦɚє ɜɚɠɥɢɜɟ ɦɿɫɰɟ ɜ ɿɧɬɟɪɧɟɬ-ɦɚɪɤɟɬɢɧɝɭ ɡ ɬɚɤɢɯ ɩɪɢɱɢɧ [11, c. 6]: 
‒ ɨɪɝɚɧɿɱɧɢɣ ɫɩɨɫɿɛ ɩɪɨɫɭɜɚɧɧɹ ɜɟɛ-ɫɚɣɬɭ. ɐɟ ɨɡɧɚɱɚє, ɳɨ ɤɨɦɩɚɧɿʀ ɧɟ ɩɥɚɬɹɬь 

ɛɟɡɩɨɫɟɪɟɞɧьɨ ɡɚ ɬɟ, ɳɨɛ ʀɯ ɜɟɛ-ɫɚɣɬ ɜɿɞɨɛɪɚɠɚɜɫɹ ɜ ɪɟɡɭɥьɬɚɬɚɯ ɩɨɲɭɤɭ. ɐɟ ɪɨɛɢɬь 
SEЇ ɜɿɞɧɨɫɧɨ ɧɟɞɨɪɨɝɢɦ ɫɩɨɫɨɛɨɦ ɩɪɨɫɭɜɚɧɧɹ ɜɟɛ-ɫɚɣɬɭ; 

‒ ɟɮɟɤɬɢɜɧɢɣ ɫɩɨɫɿɛ ɞɨɫɹɝɧɟɧɧɹ ɰɿɥɟɣ ɦɚɪɤɟɬɢɧɝɭ. Ɇɨɠɟ ɞɨɩɨɦɨɝɬɢ ɡɛɿɥьɲɢɬɢ 
ɤɿɥьɤɿɫɬь ɜɿɞɜɿɞɭɜɚɱɿɜ ɜɟɛ-ɫɚɣɬɭ, ɩɨɤɪɚɳɢɬɢ ɜɩɿɡɧɚɜɚɧɿɫɬь ɛɪɟɧɞɭ ɬɚ ɡɛɿɥьɲɢɬɢ 
ɩɪɨɞɚɠɿ; 

‒ ɜɚɠɥɢɜɢɣ ɮɚɤɬɨɪ ɭɫɩɿɯɭ ɜ ȱɧɬɟɪɧɟɬɿ. Ȼɿɥьɲɿɫɬь ɤɨɪɢɫɬɭɜɚɱɿɜ ɩɨɱɢɧɚɸɬь ɩɨɲɭɤ 
ɜ ɩɨɲɭɤɨɜɿɣ ɫɢɫɬɟɦɿ. ɐɟ ɨɡɧɚɱɚє, ɳɨ ɤɨɦɩɚɧɿʀ, ɹɤɿ ɯɨɱɭɬь ɛɭɬɢ ɭɫɩɿɲɧɢɦɢ ɜ ȱɧɬɟɪɧɟɬɿ, 
ɩɨɜɢɧɧɿ ɛɭɬɢ ɞɨɛɪɟ ɩɪɟɞɫɬɚɜɥɟɧɿ ɜ ɪɟɡɭɥьɬɚɬɚɯ ɩɨɲɭɤɭ; 

‒ ɦɟɬɨɞ ɡɚɛɟɡɩɟɱɟɧɧɹ ɜɢɫɨɤɨʀ ɜɢɞɢɦɨɫɬɿ ɜ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦɚɯ, ɬɚɤɢɯ ɹɤ Google, 
ɳɨ ɡɛɿɥьɲɭє ɲɚɧɫɢ ɧɚ ɩɪɢɜɟɪɧɟɧɧɹ ɛɿɥьɲɨʀ ɤɿɥьɤɨɫɬɿ ɨɪɝɚɧɿɱɧɨɝɨ ɬɪɚɮɿɤɭ ɿ ɩɨɤɭɩɰɿɜ». 

Ɇɨɠɧɚ ɜɢɞɿɥɢɬɢ ɞɜɚ ɨɫɧɨɜɧɿ ɜɢɞɢ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ Д4, М. 153Ж: 
‒ ɜɧɭɬɪɿɲɧɹ ɩɨɲɭɤɨɜɚ ɨɩɬɢɦɿɡɚɰɿɹ – ɰɟ ɤɨɦɩɥɟɤɫ ɡɚɯɨɞɿɜ ɿ ɦɟɬɨɞɿɜ, ɫɩɪɹɦɨɜɚɧɢɯ 

ɧɚ ɩɨɤɪɚɳɟɧɧɹ ɜɧɭɬɪɿɲɧьɨɝɨ ɡɦɿɫɬɭ ɬɚ ɫɬɪɭɤɬɭɪɢ ɫɬɨɪɿɧɤɢ;  
‒ ɡɨɜɧɿɲɧɹ ɨɩɬɢɦɿɡɚɰɿɹ ɜɤɥɸɱɚє ɜ ɫɟɛɟ ɬɚɤɿ ɦɟɬɨɞɢ: ɚɧɚɥɿɡ ɪɨɛɨɬɢ, ɜɢɤɨɧɚɧɨʀ 

ɿɧɲɢɦɢ ɨɩɬɢɦɿɡɚɬɨɪɚɦɢ ɬɚ ɧɚɪɨɳɭɜɚɧɧɹ ɦɚɫɢ ɩɨɫɢɥɚɧь ɧɚ ɫɚɣɬɿ. 
Ʌɿɧɤɛɿɥɞɢɧɝ ɚɛɨ ɠ ɚɭɬɪɿɱ є ɨɫɧɨɜɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ. 
LТЧФЛЮТХНТЧР є ɩɪɚɤɬɢɤɨɸ ɚɤɬɢɜɧɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɜɚɲɨɝɨ ɫɚɣɬɭ ɡ ɦɟɬɨɸ 

ɨɬɪɢɦɚɧɧɹ ɩɨɫɢɥɚɧь ɡ ɿɧɲɢɯ ɫɚɣɬɿɜ. 
Ⱦɥɹ ɬɨɝɨ ɳɨɛ ɫɚɣɬ ɦɿɝ ɚɤɬɢɜɧɨ ɪɨɡɜɢɜɚɬɢɫь ɜ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ, ɜɤɪɚɣ ɜɚɠɥɢɜɨ 

ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɜɫɿ ɟɮɟɤɬɢɜɧɿ ɫɩɨɫɨɛɢ ɤɨɧɤɭɪɟɧɬɧɨʀ ɛɨɪɨɬьɛɢ. Ɉɞɧɢɦ ɿɡ ɬɚɤɢɯ ɡɚɯɨɞɿɜ 
є ɥɿɧɤɛɿɥɞɢɧɝ. ɉɨɛɭɞɨɜɚ ɩɨɫɢɥɚɧь ɩɿɞɜɢɳɭє ɜɢɞɢɦɿɫɬь ɫɚɣɬɭ ɜ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦɚɯ ɿ 
ɡɛɿɥьɲɭє ɬɪɚɮɿɤ. 

Ʌɿɧɤɛɿɥɞɢɧɝ є ɜɡɚєɦɨɜɢɝɿɞɧɢɦ ɩɪɨɰɟɫɨɦ, ɡɚɜɞɹɤɢ ɹɤɨɦɭ ɜɿɞɛɭɜɚєɬьɫɹ 
ɧɚɥɚɝɨɞɠɟɧɧɹ ɜɿɞɧɨɫɢɧ ɦɿɠ ɜɥɚɫɧɢɤɚɦɢ ɫɯɨɠɢɯ ɜɟɛ-ɫɚɣɬɿɜ. ȼɫɟɪɟɞɢɧɿ ɰьɨɝɨ ɩɪɨɰɟɫɭ 
ɨɞɧɚ ɫɬɨɪɨɧɚ ɯɨɱɟ ɩɨɫɥɚɬɢɫь ɧɚ ɩɟɜɧɢɣ ɜɟɛ-ɫɚɣɬ, ɚɞɠɟ ɰɟ ɪɨɛɢɬь ɿ ʀʀ ɫɚɣɬ ɤɪɚɳɢɦ, ɱɚɫɬɨ 
ɡɚ ɝɪɨɲɨɜɭ ɤɨɦɩɟɧɫɚɰɿɸ, ɿɧɲɚ ɨɬɪɢɦɭє ɩɨɫɢɥɚɧɧɹ ɧɚ ɫɜɿɣ ɪɟɫɭɪɫ. Ɉɬɠɟ, ɨɞɧɚ ɫɬɨɪɨɧɚ 
ɩɨɫɢɥɚєɬьɫɹ ɧɚ ɚɜɬɨɪɢɬɟɬɧɢɣ ɬɚ ɪɟɥɟɜɚɧɬɧɢɣ ɪɟɫɭɪɫ, ɚ ɿɧɲɚ – ɨɬɪɢɦɭє ɩɨɫɢɥɚɧɧɹ ɧɚ 
ɜɟɛ-ɫɚɣɬ. Ⱦɨɫɬɚɬɧьɨ ɱɚɫɬɨ ɥɿɧɤɛɿɥɞɟɪɢ ɣɞɭɬь ɿɧɲɢɦ ɲɥɹɯɨɦ. ȼɥɚɫɧɢɤ ɬɟɦɚɬɢɱɧɨɝɨ ɜɟɛ-
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ɫɚɣɬɭ ɩɢɲɟ ɬɟɦɭ ɩɨ ɜɥɚɫɧɿɣ ɬɟɦɚɬɢɰɿ ɬɚ ɩɪɨɩɨɧɭє ɨɩɭɛɥɿɤɭɜɚɬɢ ɰɸ ɫɬɚɬɬɸ ɭ ɨɛɦɿɧ ɧɚ 
ɩɨɫɢɥɚɧɧɹ. ɐɟɣ ɩɪɨɰɟɫ ɬɟɠ є ɜɡɚєɦɨɜɢɝɿɞɧɢɦ, ɚɞɠɟ ɨɞɧɚ ɫɬɨɪɨɧɚ ɨɬɪɢɦɭє ɹɤɿɫɧɭ 
ɫɬɚɬɬɸ, ɳɨ ɧɚɩɢɫɚɧɚ ɟɤɫɩɟɪɬɨɦ ɜ ɫɜɨʀɣ ɝɚɥɭɡɿ, ɚ ɿɧɲɚ – ɩɨɫɢɥɚɧɧɹ. 

«ɉɨɫɢɥɚɧɧɹ ɚɛɨ ɡɜɨɪɨɬɧɟ ɩɨɫɢɥɚɧɧɹ ‒ ɰɟ ɟɥɟɦɟɧɬ ɧɚ ɜɟɛ-ɫɬɨɪɿɧɰɿ, ɹɤɢɣ 
ɩɨɫɢɥɚєɬьɫɹ ɧɚ ɿɧɲɭ ɜɟɛ-ɫɬɨɪɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱ ɧɚɬɢɫɤɚє ʀʀ. əɤɿɫɧɿ ɩɨɫɢɥɚɧɧɹ 
ɩɿɞɬɪɢɦɭɸɬь ɤɨɪɢɫɬɭɜɚɱɿɜ ɭ ɪɨɡɲɢɪɟɧɧɿ ɬɟɦɢ, ɳɨ ʀɯ ɰɿɤɚɜɢɬь ɩɿɞɜɢɳɢɬɢ ɪɟɣɬɢɧɝ 
ɫɬɨɪɿɧɤɢ, ɞɨɜɿɜɲɢ GШШРХО ʀʀ ɧɚɞɿɣɧɿɫɬь.» Д17, ɫ. 27Ж  

«Ɋɟɣɬɢɧɝ ɩɨɫɢɥɚɧь ‒ ɜɩɥɢɜ ɬɟɤɫɬɭ ɩɨɫɢɥɚɧь ɧɚ ɫɬɨɪɿɧɰɿ ɬɚ ʀɯ ɪɟɥɟɜɚɧɬɧɿɫɬь 
ɩɨɲɭɤɨɜɨɦɭ ɡɚɩɢɬɭ. » Д3, ɫ. 5Ж 

ȱɫɧɭє ɤɿɥьɤɚ ɨɫɧɨɜɧɢɯ ɬɢɩɿɜ ɥɿɧɤɛɿɥɞɢɧɝɭ ɞɥɹ SEЇ: 
Ƚɨɫɬьɨɜɿ ɚɛɨ ɫɩɨɧɫɨɪɨɜɚɧɿ ɫɬɚɬɬɿ. ɐɟ ɧɚɣɩɨɲɢɪɟɧɿɲɢɣ ɬɢɩ. Ɉɩɬɢɦɿɡɚɬɨɪ ɩɢɲɟ 

ɫɬɚɬɬɸ ɞɥɹ ɜɟɛ-ɪɟɫɭɪɫɭ ɬɚ ɞɨɞɚє ɩɨɫɢɥɚɧɧɹ ɧɚ ɫɜɿɣ ɫɚɣɬ. ȼɥɚɫɧɢɤ ɫɚɣɬɭ ɩɭɛɥɿɤɭє 
ɩɨɫɢɥɚɧɧɹ, ɹɤɳɨ ɜɨɧɨ ɜɿɞɩɨɜɿɞɚє ɬɚ ɜɤɥɸɱɟɧɟ ɭ ɪɟɥɟɜɚɧɬɧɢɣ ɬɚ ɰɿɤɚɜɢɣ ɤɨɧɬɟɧɬ ɚɛɨ 
ɦɨɠɟ ɨɬɪɢɦɚɬɢ ɮɿɧɚɧɫɨɜɭ ɜɢɧɚɝɨɪɨɞɭ. Ɍɚɤɨɠ ɩɨɲɢɪɟɧɢɣ ɨɛɦɿɧ ɫɬɚɬɬɹɦɢ ɬɚ 
ɩɨɫɢɥɚɧɧɹɦɢ ɭ ɧɢɯ. 

ɋɩɿɥьɧɿ ɩɪɨɟɤɬɢ. Ɇɨɠɧɚ ɫɩɿɜɩɪɚɰɸɜɚɬɢ ɡ ɿɧɲɢɦɢ ɜɟɛ-ɪɟɫɭɪɫɚɦɢ ɧɚɞ ɫɩɿɥьɧɢɦ 
ɩɪɨɟɤɬɨɦ, ɧɚɩɪɢɤɥɚɞ, ɧɚɞ ɜɟɛɿɧɚɪɨɦ, ɩɨɞɿєɸ ɚɛɨ ɩɪɨɞɭɤɬɨɦ. 

ȼɿɞɝɭɤɢ. Ɇɨɠɧɚ ɩɪɨɫɢɬɢ ɜɥɚɫɧɢɤɿɜ ɿɧɲɢɯ ɜɟɛ-ɪɟɫɭɪɫɿɜ ɩɢɫɚɬɢ ɜɿɞɝɭɤɢ ɩɪɨ 
ɩɪɨɞɭɤɬ ɚɛɨ ɩɨɫɥɭɝɭ ɡɚ ɜɢɧɚɝɨɪɨɞɭ. 

ɋɩɢɫɨɤ ɪɟɫɭɪɫɿɜ. ɉɟɪɟɞɛɚɱɚє ɞɨɞɚɜɚɧɧɹ ɩɨɫɢɥɚɧɧɹ ɧɚ ɨɩɬɢɦɿɡɨɜɚɧɢɣ ɫɚɣɬ ɭ 
ɫɩɢɫɨɤ ɪɟɫɭɪɫɿɜ ɧɚ ɿɧɲɨɦɭ ɜɟɛ-ɪɟɫɭɪɫɿ. 

Ɏɨɪɭɦɢ. Ɇɨɠɧɚ ɞɿɥɢɬɢɫɹ ɩɨɫɢɥɚɧɧɹɦ ɧɚ ɫɚɣɬ, ɡɚɥɢɲɚɸɱɢ ɣɨɝɨ ɧɚ ɮɨɪɭɦɚɯ, ɭ 
ɜɿɬɤɚɯ, ɳɨ ɜɿɞɩɨɜɿɞɚɸɬь ɡɦɿɫɬɭ ɬɚ ɧɚɩɨɜɧɟɧɧɸ ɫɚɣɬɭ. 

Ɂɚɤɭɩɿɜɥɹ ɩɨɫɢɥɚɧь. GШШРХО ɬɚ ɿɧɲɿ ɩɨɲɭɤɨɜɿ ɫɢɫɬɟɦɢ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɚɥɝɨɪɢɬɦ 
ɪɚɧɠɭɜɚɧɧɹ ɜɦɿɫɬɭ, ɳɨɛ ɡɚɛɟɡɩɟɱɢɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɪɟɥɟɜɚɧɬɧɢɦɢ ɜɿɞɩɨɜɿɞɹɦɢ ɧɚ ʀɯ 
ɡɚɩɢɬɢ. Ⱥɥɟ ɞɥɹ ɬɨɝɨ, ɳɨɛ ɚɜɬɨɪɢɬɟɬɧɿ ɫɚɣɬɢ ɜɢɹɜɥɹɥɢɫɹ ɭ ɜɟɪɯɧɿɣ ɱɚɫɬɢɧɿ ɪɟɡɭɥьɬɚɬɿɜ, 
ɫɩɟɪɲɭ ɩɨɬɪɿɛɧɨ ɨɰɿɧɢɬɢ ʀɯɧɸ ɹɤɿɫɬь. Ɉɞɢɧ ɿɡ ɤɥɸɱɨɜɢɯ ɤɪɢɬɟɪɿʀɜ ɰɿєʀ ɹɤɨɫɬɿ - ɰɟ 
ɩɨɫɢɥɚɥьɧɢɣ ɩɪɨɮɿɥь. Ⱥɥɝɨɪɢɬɦɢ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ ɚɧɚɥɿɡɭɸɬь ɩɨɫɢɥɚɧɧɹ, ɳɨɛ 
ɡɪɨɡɭɦɿɬɢ, ɧɚɫɤɿɥьɤɢ ɰɿɤɚɜɢɣ ɩɪɨɟɤɬ ɿɧɲɢɦ ɪɟɫɭɪɫɚɦ. əɤɳɨ ɩɪɨɮɿɥь ɦɿɫɬɢɬь ɛɚɝɚɬɨ 
ɩɨɫɢɥɚɧь ɜɿɞ ɜɢɫɨɤɨɹɤɿɫɧɢɯ ɫɚɣɬɿɜ, ɰɟ ɩɿɞɜɢɳɭє ɪɟɣɬɢɧɝ ɪɟɫɭɪɫɭ. ɉɨɫɢɥɚɥьɧɢɣ ɤɚɩɿɬɚɥ 
– ɨɞɢɧ ɿɡ ɝɨɥɨɜɧɢɯ ɤɪɢɬɟɪɿʀɜ ɹɤɨɫɬɿ ɩɪɨєɤɬɭ ɞɥɹ ɚɥɝɨɪɢɬɦɿɜ ɩɨɲɭɤɨɜɢɤɿɜ Д13Ж. 

Ⱦɥɹ ɚɧɚɥɿɡɭ ɜɡɚєɦɨɡɜ’ɹɡɤɿɜ ɦɿɠ ɪɟɣɬɢɧɝɨɦ ɞɨɦɟɧɭ, ɬɪɚɮɿɤɨɦ ɬɚ ɤɿɥьɤɿɫɬɸ 
ɩɨɫɢɥɚɧь ɛɭɥɨ ɨɛɪɚɧɨ ɬɚɤɿ ɩɪɨɟɤɬɢ: (ɬɚɛɥ. 1) 

 
Ɍɚɛɥɢɰɹ 1 – Ɉɫɧɨɜɧɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɜɟɛ-ɫɚɣɬɿɜ, ɳɨ ɩɿɞɥɹɝɚɸɬь ɚɧɚɥɿɡɭ 

ȼɟɛ-ɫɚɣɬ Ɍɟɦɚɬɢɤɚ Ɇɨɜɚ Ɉɪɝɚɧɿɱɧɢɣ 
ɬɪɚɮɿɤ 

Ɋɟɣɬɢɧɝ 
ɞɨɦɟɧɭ 

ȼɚɪɬɿɫɬь 
ɬɪɚɮɿɤɭ, $ 

Ⱥ ȱɧɜɟɫɬɢɰɿʀ Ⱥɧɝɥɿɣɫьɤɚ 39600 61 12900 
Ȼ Ɍɨɪɝɨɜɚ ɩɥɚɬɮɨɪɦɚ Ⱥɧɝɥɿɣɫьɤɚ 395400 66 130300 
ȼ Ɏɿɧɚɧɫɢ Ⱥɧɝɥɿɣɫьɤɚ 128100 77 130900 
Ƚ Ɂɚɫɨɛɢ ɞɥɹ ɡɞɨɪɨɜ’ɹ Ⱥɧɝɥɿɣɫьɤɚ 17100 53 179 
ʈ Ⱥɡɚɪɬɧɿ ɿɝɪɢ Ⱥɧɝɥɿɣɫьɤɚ 19400 54 22100 

Ⱦɠɟɪɟɥɨ: ɩɨɛɭɞɨɜɚɧɨ ɧɚ ɨɫɧɨɜɿ ɞɚɧɢɯ ɨɬɪɢɦɚɧɢɯ ɡɚ ɞɨɩɨɦɨɝɨɸ AСrОПs Д9Ж 
 
ȼɚɪɬɨ ɧɚɜɟɫɬɢ ɩɟɪɟɥɿɤ ɨɫɧɨɜɧɢɯ ɩɨɧɹɬь, ɳɨ ɛɭɞɭɬь ɜɢɤɨɪɢɫɬɚɧɿ ɭ ɩɨɞɚɥьɲɨɦɭ 

ɚɧɚɥɿɡɿ: 
1) DШЦКТЧ rКtТЧР (DR) Є ɚɧɚɥɨɝɨɦ ɩɨɤɚɡɧɢɤɚ ɪɟɣɬɢɧɝɭ PКРОRКЧФ ɜɿɞ GШШРХО. Ƀɨɝɨ 

ɫɬɜɨɪɢɥɚ ɤɨɦɩɚɧɿɹ AСrОПs. 
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«ɍ ɧɚɫ ɜ AСrОПs є ɜɥɚɫɧɚ ɦɟɬɪɢɤɚ ɞɥɹ ɜɢɦɿɪɸɜɚɧɧɹ ɚɜɬɨɪɢɬɟɬɭ ɜɟɛ-ɫɚɣɬɭ – 
ɪɟɣɬɢɧɝ ɞɨɦɟɧɭ (DШЦКТЧ RКtТЧР). ȼɿɧ ɜɢɦɿɪɸєɬьɫɹ ɡɚ ɲɤɚɥɨɸ ɜɿɞ ɧɭɥɹ ɞɨ ɫɬɚ. ɑɢɦ 
ɜɢɳɢɣ ɪɟɣɬɢɧɝ ɞɨɦɟɧɭ (DR) ɭ ɜɟɛ-ɫɚɣɬɭ, ɬɢɦ ɰɟɣ ɫɚɣɬ ɫɢɥьɧɿɲɢɣ ɿ ɚɜɬɨɪɢɬɟɬɧɿɲɢɣ» 
[8]. 

2) «Ⱦɨɦɟɧ – ɱɚɫɬɢɧɚ ɚɞɪɟɫɧɨɝɨ ɩɪɨɫɬɨɪɭ ɜ ɦɟɪɟɠɿ ȱɧɬɟɪɧɟɬ, ɩɪɢɡɧɚɱɟɧɚ ɞɥɹ 
ɿɞɟɧɬɢɮɿɤɚɰɿʀ ɤɨɦɩ’ɸɬɟɪɚ ɚɛɨ ɝɪɭɩɢ ɤɨɦɩ’ɸɬɟɪɿɜ. Ⱦɨɦɟɧɢ ɩɨɞɿɥɹɸɬьɫɹ ɧɚ ɩɿɞɞɨɦɟɧɢ 
ɚɛɨ ɞɨɦɟɧɢ ɧɢɠɱɢɯ ɪɿɜɧɿɜ; ɞɨɦɟɧɧɟ ɿɦ’ɹ – ɛɭɤɜɟɧɨ-ɰɢɮɪɨɜɢɣ ɜɢɪɚɡ, ɳɨ ɿɞɟɧɬɢɮɿɤɭє 
ɛɭɞь-ɹɤɢɣ ɤɨɦɩ’ɸɬɟɪ ɚɛɨɧɟɧɬɚ ɭ ɦɟɪɟɠɿ ȱɧɬɟɪɧɟɬ» Д1Ж. 

3) Ɉɪɝɚɧɿɱɧɢɣ ɬɪɚɮɿɤ - ɩɟɪɟɯɨɞɢ ɧɚ ɫɬɨɪɿɧɤɭ ɡ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ Д14, c. 113]. 
4) ȼɚɪɬɿɫɬь ɬɪɚɮɿɤɭ (TV) – ɰɟ ɟɤɜɿɜɚɥɟɧɬɧɚ ɦɿɫɹɱɧɚ ɜɚɪɬɿɫɬь ɬɪɚɮɿɤɭ ɡ ɭɫɿɯ 

ɤɥɸɱɨɜɢɯ ɫɥɿɜ, ɡɚ ɹɤɢɦɢ ɰɿɥьɨɜɢɣ ɜɟɛ-ɫɚɣɬ/URL-ɚɞɪɟɫɚ ɪɚɧɠɭєɬьɫɹ ɨɪɝɚɧɿɱɧɨ, ɹɤɳɨ ɛ 
ɰɟɣ ɬɪɚɮɿɤ ɧɚɬɨɦɿɫɬь ɨɩɥɚɱɭɜɚɜɫɹ ɱɟɪɟɡ PPC. 

Ⱦɥɹ ɤɨɠɧɨɝɨ ɩɪɨɟɤɬɭ ɛɭɥɨ ɫɮɨɪɦɨɜɚɧɨ ɩɨɫɢɥɚɥьɧɭ ɦɚɫɭ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ɜɢɦɨɝ 
ɤɥɿєɧɬɚ. ȼɚɪɬɨ ɩɨɪɿɜɧɹɬɢ ɤɿɥьɤɿɫɬь ɡɚɥɭɱɟɧɢɯ ɩɨɫɢɥɚɧь, ɬɚ ɟɮɟɤɬ ɨɬɪɢɦɚɧɢɣ ɞɥɹ 
ɤɥɿєɧɬɚ. (ɪɢɫ. 1). 
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Ɂɚ ɚɧɚɥɿɡɨɜɚɧɢɣ ɩɟɪɿɨɞ ɬɪɚɮɿɤ ɚɧɚɥɿɡɨɜɚɧɢɯ ɩɪɨɟɤɬɿɜ ɩɿɞɥɹɝɚɜ ɬɚɤɢɦ ɡɦɿɧɚɦ: 
ɉɪɨɟɤɬ Ⱥ. Ɍɪɚɮɿɤ ɡɦɿɧɢɜɫɹ ɡ 25358 ɞɨ 43297, ɫɭɤɭɩɧɨ ɧɚ 17939 (70,7%). 
ɉɪɨɟɤɬ Ȼ. Ɍɪɚɮɿɤ ɡɦɿɧɢɜɫɹ ɡ 422755 ɞɨ 350776, ɫɭɤɭɩɧɨ ɧɚ -71979 (-17,1%). 
ɉɪɨɟɤɬ ȼ. Ɍɪɚɮɿɤ ɡɦɿɧɢɜɫɹ ɡ 109796 ɞɨ 129297, ɫɭɤɭɩɧɨ ɧɚ 19501 (17,8%). 
ɉɪɨɟɤɬ Ƚ. Ɍɪɚɮɿɤ ɡɦɿɧɢɜɫɹ ɡ 17504 ɞɨ 17500, ɫɭɤɭɩɧɨ ɧɚ -4 (-0,033%). 
ɉɪɨɟɤɬ ʈ. Ɍɪɚɮɿɤ ɡɦɿɧɢɜɫɹ ɡ 17556 ɞɨ 19371, ɫɭɤɭɩɧɨ ɧɚ 1815 (10,3%). 
Ɇɨɠɧɚ ɡɚɭɜɚɠɢɬɢ, ɳɨ ɭ ɩɟɪɿɨɞ ɩɟɪɟɜɿɪɤɢ ɩɨɫɢɥɚɥьɧɚ ɦɚɫɚ ɡɞɟɛɿɥьɲɨɝɨ ɪɨɫɥɚ, ɚ 

ɬɪɚɮɿɤ ɡɦɿɧɸɜɚɜɫɹ ɧɟ ɡɚɜɠɞɢ ɪɿɜɧɨɦɿɪɧɨ. 
Ɉɬɠɟ, ɨɫɤɿɥьɤɢ ɟɮɟɤɬ ɜɿɞ ɪɨɡɦɿɳɟɧɧɹ ɩɪɨɹɜɥɹєɬьɫɹ ɥɢɲɟ ɜɩɪɨɞɨɜɠ ɤɿɥьɤɨɯ 

ɬɢɠɧɿɜ ɩɿɫɥɹ ɞɨɞɚɜɚɧɧɹ ɩɨɫɢɥɚɧɧɹ, ɞɥɹ ɤɨɠɧɨɝɨ ɩɪɨɟɤɬɭ ɛɭɞɟ ɪɨɡɝɥɹɧɭɬɨ ɩɨ 
ɬɪɢɧɚɞɰɹɬь ɩɟɪɿɨɞɿɜ (ɬɚɛɥ. 2). 

 
Ɍɚɛɥɢɰɹ 2 – Ⱦɨɫɥɿɞɠɟɧɧɹ ɜɡɚєɦɨɡɜ’ɹɡɤɿɜ ɦɿɠ ɬɪɚɮɿɤɨɦ, ɤɿɥьɤɿɫɬɸ ɩɨɫɢɥɚɧь ɬɚ 

ɪɟɣɬɢɧɝɨɦ ɞɨɦɟɧɭ 

Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɚɦɢ ɧɚ ɨɫɧɨɜɿ ɿɧɮɨɪɦɚɰɿʀ ɡɞɨɛɭɬɨʀ ɡɚ ɞɨɩɨɦɨɝɨɸ Д5Ж 
 
Ⱦɥɹ ɤɪɚɳɨɝɨ ɪɨɡɭɦɿɧɧɹ ɜɩɥɢɜɭ ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь ɧɚ ɬɪɚɮɿɤ ɞɨɦɟɧɭ, ɛɭɥɨ 

ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ ɡɦɿɧɭ ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ, ɭ ɜɡɚєɦɨɡɜ’ɹɡɤɭ ɡ ɡɦɿɧɨɸ ɬɪɚɮɿɤɭ ɬɚ ɤɿɥьɤɨɫɬɿ 
ɩɨɫɢɥɚɧь. 

«Ⱥɜɬɨɪɢɬɟɬ ɫɚɣɬɭ» - ɰɟ SEЇ-ɤɨɧɰɟɩɰɿɹ, ɹɤɚ ɜɤɚɡɭє ɧɚ «ɫɢɥɭ» ɩɟɜɧɨɝɨ ɞɨɦɟɧɭ. 
ɍ ɤɨɦɩɚɧɿʀ AСrОПs є ɫɜɨɹ ɜɥɚɫɧɚ ɦɿɪɚ ɚɜɬɨɪɢɬɟɬɧɨɫɬɿ ɫɚɣɬɭ, ɹɤɚ ɧɚɡɢɜɚєɬьɫɹ 

DШЦКТЧ RКЧФ. Ɋɚɧɝ ɞɨɦɟɧɭ ɜɚɪɿɸєɬьɫɹ ɜɿɞ 0 ɞɨ 100. ɓɨ ɜɢɳɢɣ DШЦКТЧRКЧФ (DR), ɬɨ 
ɛɿɥьɲ ɚɜɬɨɪɢɬɟɬɧɢɦ є ɫɚɣɬ. 

Ɇɟɬɨɞ ɪɨɡɪɚɯɭɧɤɭ DR ɩɟɜɧɨɸ ɦɿɪɨɸ ɫɯɨɠɢɣ ɧɚ ɦɟɬɨɞ ɪɨɡɪɚɯɭɧɤɭ PКРОRКЧФ. 
Ɉɫɧɨɜɧɚ ɜɿɞɦɿɧɧɿɫɬь ɩɨɥɹɝɚє ɜ ɬɨɦɭ, ɳɨ DR ɪɨɡɪɚɯɨɜɭєɬьɫɹ ɦɿɠ ɫɚɣɬɚɦɢ, ɬɨɞɿ ɹɤ 
PageRank - ɦɿɠ ɫɬɨɪɿɧɤɚɦɢ. 

Ɍɟɯɧɿɱɧɨ ɰɟ ɩɪɚɰɸє ɬɚɤɢɦ ɱɢɧɨɦ: 
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1) ɡɞɿɣɫɧɸєɬьɫɹ ɩɨɲɭɤ ɭɫɿɯ ɞɨɦɟɧɿɜ, ɹɤɿ ɦɚɸɬь ɯɨɱɚ ɛ ɨɞɧɟ ɩɨɫɢɥɚɧɧɹ ɧɚ 
ɰɿɥьɨɜɢɣ ɞɨɦɟɧ; 2) ɡ'ɹɫɨɜɭєɬьɫɹ, ɧɚ ɫɤɿɥьɤɢ ɿɧɲɢɯ ɞɨɦɟɧɿɜ ɩɨɫɢɥɚєɬьɫɹ ɤɨɠɟɧ 
ɩɨɜ'ɹɡɚɧɢɣ ɞɨɦɟɧ; 3) ɨɛɱɢɫɥɸєɬьɫɹ ɟɮɟɤɬ ɜɿɞ ɨɬɪɢɦɚɧɨɝɨ ɩɨɫɢɥɚɧɧɹ ɧɚ DR ɡ ɤɨɠɧɨɝɨ 
ɩɨɜ'ɹɡɚɧɨɝɨ ɞɨɦɟɧɭ ɧɚ ɰɿɥьɨɜɢɣ ɞɨɦɟɧ. ɐɹ ɤɿɥьɤɿɫɬь ɜɢɡɧɚɱɚєɬьɫɹ ɲɥɹɯɨɦ ɞɿɥɟɧɧɹ DR 
ɞɨɦɟɧɭ ɞɨɧɨɪɚ ɧɚ ɤɿɥьɤɿɫɬь ɭɧɿɤɚɥьɧɢɯ ɞɨɦɟɧɿɜ, ɧɚ ɹɤɿ ɜɿɧ ɩɨɫɢɥɚєɬьɫɹ. ɐɟ ɞɟɳɨ 
ɫɩɪɨɳɟɧɟ ɩɨɹɫɧɟɧɧɹ, ɚɥɟ ɜɨɧɨ ɜɿɞɨɛɪɚɠɚє ɫɭɬь ɬɨɝɨ, ɹɤ ɪɨɡɪɚɯɨɜɭєɬьɫɹ ɪɟɣɬɢɧɝ 
ɤɨɧɤɪɟɬɧɨɝɨ ɫɚɣɬɭ. 

Ɉɬɠɟ, ɜɚɪɬɨ ɩɟɪɟɣɬɢ ɞɨ ɛɿɥьɲ ɞɟɬɚɥьɧɨɝɨ ɨɩɢɫɭ ɜɡɚєɦɨɡɜ’ɹɡɤɿɜ ɭ ɬɚɛɥɢɰɿ 2. 
ɉɪɨɟɤɬ Ⱥ. ɩɪɨɬɹɝɨɦ 01.09.23-01.12.23 ɜɿɞɛɭɜɚɥɨɫɹ ɧɚɪɨɳɭɜɚɧɧɹ ɤɿɥьɤɨɫɬɿ ɥɿɧɤɿɜ, 

ɳɨ ɜɢɤɥɢɤɚɥɨ ɫɭɤɭɩɧɟ ɡɪɨɫɬɚɧɧɹ ɬɪɚɮɿɤɭ ɧɚ 14502 ɨɞɢɧɢɰɿ. 01.02.24 ɜɿɞɛɭɥɨɫɹ ɩɚɞɿɧɧɹ 
ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ ɧɚ ɨɞɢɧ ɩɭɧɤɬ, ɳɨ ɜɢɤɥɢɤɚɥɨ ɩɚɞɿɧɧɹ ɬɪɚɮɿɤɭ ɜɩɪɨɞɨɜɠ 01.01.24-
01.02.24. ɇɚɣɛɿɥьɲ ɣɦɨɜɿɪɧɨ, ɳɨ ɩɚɞɿɧɧɹ ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ, ɛɭɥɨ ɫɩɪɢɱɢɧɟɧɟ ɫɚɦɟ 
ɡɧɢɠɟɧɧɹɦ ɹɤɨɫɬɿ ɞɨɧɨɪɿɜ, ɳɨ ɩɨɫɢɥɚɸɬьɫɹ ɧɚ ɞɨɦɟɧ ɚɛɨ ɠ ɡɛɿɥьɲɟɧɧɹɦ ɤɿɥьɤɨɫɬɿ 
ɩɨɫɢɥɚɧь ɜɿɞ ɞɚɧɢɯ ɦɚɣɞɚɧɱɢɤɿɜ. Ɂ 01.01.24 ɡɦɿɧ ɭ ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ ɧɟ ɛɭɥɨ, ɚɥɟ 
ɜɿɞɛɭɜɚɥɨɫь ɩɨɞɚɥьɲɟ ɧɚɪɨɳɟɧɧɹ ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь, ɳɨ ɡɚɝɚɥɨɦ ɭ ɩɟɪɿɨɞɿ 01.03.24-
01.07.24 ɦɚɥɨ ɩɨɡɢɬɢɜɧɢɣ ɜɩɥɢɜ ɧɚ ɬɪɚɮɿɤ ɞɨɦɟɧɭ. ɋɭɤɭɩɧɨ, ɦɨɠɧɚ ɡɚɭɜɚɠɢɬɢ, ɳɨ 
ɡɛɿɥьɲɟɧɧɹ ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь ɦɚɥɨ ɩɨɡɢɬɢɜɧɢɣ ɟɮɟɤɬ ɞɥɹ ɞɨɦɟɧɭ ɬɚ ɫɩɪɢɹɥɨ ɪɨɫɬɭ 
ɬɪɚɮɿɤɭ ɧɚ 17939 ɨɞɢɧɢɰь, ɚɥɟ ɩɚɞɿɧɧɹ DR, ɳɨ ɫɜɿɞɱɢɥɨ ɩɪɨ ɡɧɢɠɟɧɧɹ ɹɤɨɫɬɿ 
ɩɨɫɢɥɚɥьɧɨʀ ɦɚɫɢ ɜɢɤɥɢɤɚɥɨ ɫɩɚɞ ɬɪɚɮɿɤɭ ɭ ɫɟɪɟɞɢɧɿ ɚɧɚɥɿɡɨɜɚɧɨɝɨ ɩɟɪɿɨɞɭ. 

ɉɪɨɟɤɬ Ȼ. ɧɚ ɩɨɱɚɬɤɭ ɚɧɚɥɿɡɨɜɚɧɨɝɨ ɩɟɪɿɨɞɭ ɩɪɨɟɤɬ ɜɬɪɚɬɢɜ 1 ɨɞɢɧɢɰɸ ɪɟɣɬɢɧɝɭ 
ɬɚ ɩɪɨɫɬɟɠɭɜɚɥɨɫь ɡɧɢɠɟɧɧɹ ɤɿɥьɤɨɫɬɿ ɞɨɧɨɪɿɜ, ɳɨ ɜɢɤɥɢɤɚɥɨ ɫɭɤɭɩɧɟ ɩɚɞɿɧɧɹ ɬɪɚɮɿɤɭ 
01.07.23-01.10.23, ɩɨɜɟɪɧɟɧɧɹ ɩɨɡɢɰɿɣ ɭ ɪɟɣɬɢɧɝɭ ɧɚ ɨɞɢɧ ɦɿɫɹɰь 01.11.23 ɫɩɪɢɹɥɨ, 
ɪɨɫɬɭ ɬɪɚɮɿɤɭ, ɚɥɟ ɩɨɜɬɨɪɧɟ ɡɧɢɠɟɧɧɹ ɡɧɚɱɟɧɧɹ ɞɨ 65, ɜɢɤɥɢɤɚɥɨ ɡɧɚɱɧɢɣ ɫɩɚɞ ɬɪɚɮɿɤɭ 
(26%) 01.12.23. ɍ ɩɟɪɿɨɞɿ 01.01.24-01.04.24 DR ɡɪɿɫ ɞɨ 68, ɳɨ ɜɢɤɥɢɤɚɥɨ ɪɿɫɬ ɬɪɚɮɿɤɭ ɧɚ 
86291 ɜɿɞɜɿɞɭɜɚɧɧɹ. Ⱦɚɧɢɣ ɪɿɫɬ ɪɟɣɬɢɧɝɭ ɜɢɤɥɢɤɚɧɨ, ɧɚɪɨɳɟɧɧɹɦ 789 ɹɤɿɫɧɢɯ ɩɨɫɢɥɚɧь. 
Ȼɥɢɠɱɟ ɞɨ ɤɿɧɰɹ ɬɟɪɦɿɧɭ ɚɧɚɥɿɡɭ (01.05.24) ɪɟɣɬɢɧɝ ɞɨɦɟɧɭ ɡɧɨɜɭ ɨɩɭɫɬɢɜɫɹ ɞɨ 67, ɳɨ 
ɡɭɩɢɧɢɥɨ ɚɤɬɢɜɧɢɣ ɪɿɫɬ ɬɪɚɮɿɤɭ. ȼɚɪɬɨ ɩɿɞɤɪɟɫɥɢɬɢ, ɳɨ ɞɨɦɟɧ ɫɬɢɤɧɭɜɫɹ ɡ ɡɧɚɱɧɢɦɢ 
ɡɦɿɧɚɦɢ ɪɟɣɬɢɧɝɭ, ɳɨ ɜɢɤɥɢɤɚɥɨ ɡɦɿɧɢ ɬɪɚɮɿɤɭ. ɋɭɤɭɩɧɨ ɬɪɚɮɿɤɭ ɜɩɚɜ ɧɚ -71979. 
Ɇɨɠɧɚ ɩɪɢɩɭɫɬɢɬɢ, ɳɨ ɬɪɢɜɚɥɟ ɩɚɞɿɧɧɹ ɪɟɣɬɢɧɝɭ, ɧɿɜɟɥɸɜɚɥɨ ɟɮɟɤɬ ɩɨɞɚɥьɲɨɝɨ ɣɨɝɨ 
ɪɨɫɬɭ ɭ ɤɨɪɨɬɲɨɦɭ ɩɟɪɿɨɞɿ, ɚɥɟ ɣɦɨɜɿɪɧɨ ɬɪɚɮɿɤ ɛɭɞɟ ɩɪɨɞɨɜɠɭɜɚɬɢ ɡɪɨɫɬɚɬɢ, ɡɚ ɿɧɲɢɯ 
ɧɟɡɦɿɧɧɢɯ ɭɦɨɜ. 

ɉɪɨɟɤɬ ȼ. ɭ ɬɟɪɦɿɧ 01.07.23-01.02.24 ɞɨɦɟɧ ɜɨɥɨɞɿɜ ɦɿɧɥɢɜɢɦɢ ɪɟɣɬɢɧɝɨɦ ɦɿɠ 
76-77, ɚɥɟ ɩɨɞɚɥьɲɚ ɣɨɝɨ ɫɬɚɛɿɥɿɡɚɰɿɹ ɧɚ ɪɿɜɧɿ 77, ɫɩɪɢɱɢɧɢɥɚ ɪɿɫɬ ɧɚ 18472. ȼɚɪɬɨ 
ɡɚɭɜɚɠɢɬɢ, ɳɨ ɫɚɦɟ ɧɚɪɨɳɟɧɧɹ ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь, ɩɟɪɟɜɚɠɧɨ, ɜɩɥɢɜɚє ɧɚ ɪɿɫɬ 
ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ, ɚɥɟ ɩɪɢ ɧɚɪɨɳɟɧɧɿ ɧɟɹɤɿɫɧɢɯ, «ɬɨɤɫɢɱɧɢɯ», ɜɩɥɢɜ ɦɨɠɟ ɛɭɬɢ ɣ 
ɧɟɝɚɬɢɜɧɢɦ. Ɍɚɤɨɠ, ɜɿɞɩɨɜɿɞɧɨ, ɩɚɞɿɧɧɹ ɤɿɥьɤɨɫɬɿ ɧɟɹɤɿɫɧɢɯ ɩɨɫɢɥɚɧь ɦɨɠɟ ɩɪɢɡɜɟɫɬɢ 
ɞɨ ɪɨɫɬɭ ɪɟɣɬɢɧɝɭ. ɋɬɚɛɿɥɿɡɚɰɿɹ ɪɟɣɬɢɧɝɭ ɜɿɞ 01.02.24 ɬɚ ɩɨɫɬɭɩɨɜɟ ɧɚɪɨɳɟɧɧɹ ɤɿɥьɤɨɫɬɿ 
ɩɨɫɢɥɚɧь ɫɩɪɢɹɥɚ ɩɨɫɬɭɩɨɜɨɦɭ ɪɨɫɬɭ ɬɪɚɮɿɤɭ ɜɟɛ-ɫɚɣɬɭ. Ⱦɚɧɢɣ ɩɪɢɤɥɚɞ, ɳɟ ɪɚɡ ɜɤɚɡɭє 
ɧɚ ɩɪɹɦɢɣ ɜɩɥɢɜ ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ ɧɚ ɬɪɚɮɿɤ ɜɟɛ-ɫɚɣɬɭ, ɣɨɝɨ ɫɬɚɛɿɥɿɡɚɰɿɹ ɡɚ ɧɚɪɨɳɟɧɧɹ 
ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь ɬɚɤɨɠ ɦɚє ɩɨɡɢɬɢɜɧɢɣ ɟɮɟɤɬ, ɚɥɟ ɭ ɦɟɧɲɨɦɭ ɨɛɫɹɡɿ. 

ɉɪɨɟɤɬ Ƚ. 01.09.23 ɬɪɚɮɿɤ ɜɟɛ-ɫɚɣɬɭ ɜɩɚɜ ɧɚ 22%, ɩɪɢ ɩɿɞɜɢɳɟɧɧɿ ɪɟɣɬɢɧɝɭ 
ɞɨɦɟɧɭ ɧɚ 1 ɩɭɧɤɬ, ɣɦɨɜɿɪɧɨɸ ɩɪɢɱɢɧɨɸ є ɩɚɞɿɧɧɹ ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь ɦɚɣɠɟ ɭ ɩɿɜɬɨɪɢ 
ɪɚɡɢ. ɉɨɞɚɥьɲɿ ɩɚɞɿɧɧɹ ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ ɧɟɝɚɬɢɜɧɨ ɜɩɥɢɜɚɥɢ ɧɚ ɬɪɚɮɿɤɭ. Ⱥɥɟ ɡ 01.05.24 
ɪɟɣɬɢɧɝ ɩɨɜɟɪɧɭɜɫɹ ɞɨ 53, ɣ ɭɫɿ ɩɨɤɚɡɧɢɤɢ ɧɚɛɥɢɡɢɥɢɫь ɞɨ ɩɨɱɚɬɤɨɜɢɯ ɡɧɚɱɟɧь. 

Ɇɨɠɧɚ ɡɪɨɛɢɬɢ ɜɢɫɧɨɜɨɤ, ɳɨ ɪɟɣɬɢɧɝ ɞɨɦɟɧɭ, ɯɨɱ ɣ ɦɚє ɛɿɥьɲɟ ɡɧɚɱɟɧɧɹ ɩɨɪɭɱ 
ɡ ɤɿɥьɤɿɫɬɸ ɩɨɫɢɥɚɧь, ɚɥɟ ɧɟ є ɜɢɪɿɲɚɥьɧɢɦ ɱɢɧɧɢɤɨɦ ɡɦɿɧ ɬɪɚɮɿɤɭ. Ɂ ɬɚɛɥɢɰɿ ɜɢɞɧɨ, 
ɳɨ ɫɚɣɬ ɡɚɡɧɚɜ ɩɟɜɧɨʀ ɦɿɧɥɢɜɨɫɬɿ ɪɟɣɬɢɧɝɭ ɬɚ ɬɪɚɮɿɤɭ, ɚɥɟ ɡɧɚɱɟɧɧɹ ɩɨɱɚɬɤɨɜɢɯ ɬɚ 
ɤɿɧɰɟɜɢɯ ɞɚɬ ɚɧɚɥɿɡɭ ɡɚɥɢɲɢɥɢɫɹ ɧɟɡɦɿɧɧɢɦɢ, ɳɨ ɞɨɡɜɨɥɹє ɜɩɟɜɧɢɬɢɫь ɭ ɧɚɹɜɧɨɫɬɿ 
ɦɿɰɧɨɝɨ ɡɜ’ɹɡɤɭ ɦɿɠ ɡɧɚɱɟɧɧɹɦɢ. 
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ɉɪɨɟɤɬ ʈ. ɞɚɧɢɣ ɞɨɦɟɧ ɡɚɡɧɚɜ ɧɚɣɛɿɥьɲɨɝɨ ɩɚɞɿɧɧɹ ɪɟɣɬɢɧɝɭ ɡɚ ɩɟɪɿɨɞ 
ɞɨɫɥɿɞɠɟɧɧɹ, ɨɞɧɨɸ ɡ ɩɪɢɱɢɧ є ɧɚɪɨɳɟɧɧɹ ɦɚɫɢ ɦɟɧɲ ɹɤɿɫɧɢɯ ɩɨɫɢɥɚɧь. ɇɟɡɜɚɠɚɸɱɢ 
ɧɚ ɩɚɞɿɧɧɹ ɪɟɣɬɢɧɝɭ, ɬɪɚɮɿɤ ɞɨɦɟɧɭ ɜɢɪɿɫ ɧɟɡɧɚɱɧɢɦ ɱɢɧɨɦ ɡɚ ɩɟɪɿɨɞ ɫɩɨɫɬɟɪɟɠɟɧɧɹ. 

Ɇɨɠɧɚ ɡɚɭɜɚɠɢɬɢ, ɳɨ ɪɟɣɬɢɧɝ ɧɟ ɡɚɜɠɞɢ ɦɚє ɜɢɪɿɲɚɥьɧɟ ɦɿɫɰɟ ɭ ɩɨɪɿɜɧɹɧɧɿ ɡ 
ɤɿɥьɤɿɫɬɸ ɞɨɧɨɪɿɜ, ɞɨɰɿɥьɧɨ ɩɪɢɩɭɫɬɢɬɢ, ɫɬɭɩɿɧь ɜɩɥɢɜɭ ɧɚ ɬɪɚɮɿɤ ɰɢɯ ɞɜɨɯ ɮɚɤɬɨɪɿɜ, 
ɛɿɥьɲ ɿɧɞɢɜɿɞɭɚɥьɧɢɣ ɞɥɹ ɨɤɪɟɦɨɝɨ ɫɚɣɬɭ, ɜɚɪɬɨ ɞɨɫɥɿɞɠɭɜɚɬɢ ɞɚɧɭ ɩɪɨɛɥɟɦɭ 
ɞɟɬɚɥьɧɿɲɟ, ɚɥɟ ɦɨɠɧɚ ɫɬɜɟɪɞɠɭɜɚɬɢ, ɳɨ ɫɩɿɜɜɿɞɧɨɲɟɧɧɹ ɛɥɢɡьɤɟ ɞɨ 50/50. «Ɋɢɡɢɤɢ 
SEO-ɨɩɬɢɦɿɡɚɰɿʀ, ɩɨɜ’ɹɡɚɧɿ ɿɡ ɡɨɜɧɿɲɧɿɦɢ ɩɨɫɢɥɚɧɧɹɦɢ ɩɨɬɪɟɛɭɸɬь ɚɤɬɢɜɧɨʀ ɬɚ 
ɟɮɟɤɬɢɜɧɨʀ ɪɨɛɨɬɢ, ɹɤɚ ɩɨɜ’ɹɡɚɧɚ ɿɡ ɩɨɬɪɟɛɨɸ ɨɬɪɢɦɭɜɚɬɢ ɹɤɿɫɧɿ ɩɨɫɢɥɚɧɧɹ. Ɍɭɬ ɭɜɚɝɚ 
ɩɨɜɢɧɧɚ ɩɪɢɞɿɥɹɬɢɫɹ ɹɤ ɹɤɨɫɬɿ ɫɚɦɨɝɨ ɤɨɧɬɟɧɬɭ ɬɚɤ ɿ ɜɿɞɿɛɪɚɧɢɦ ɫɚɣɬɚɦ. ɉɨɲɭɤɨɜɿ 
ɫɢɫɬɟɦɢ ɜɠɢɜɚɸɬь ɩɟɜɧɿ ɫɚɧɤɰɿʀ ɤɨɥɢ ɜɢɹɜɥɹɸɬь ɰɿ ɧɟɞɨɥɿɤɢ ɿ ɦɚɸɬь ɞɨ ɧɢɯ ɧɟɝɚɬɢɜɧɟ 
ɜɿɞɧɨɲɟɧɧɹ.» Д10, М. 19Ж 

ȼɚɪɬɨ ɩɿɞɫɭɦɭɜɚɬɢ ɨɫɧɨɜɧɿ ɪɟɡɭɥьɬɚɬɢ ɞɨɫɥɿɞɠɟɧɧɹ: 
‒ ɤɿɥьɤɿɫɬь ɩɨɫɢɥɚɧь, ɪɟɣɬɢɧɝ ɞɨɦɟɧɭ ɬɚ ɨɪɝɚɧɿɱɧɢɣ ɬɪɚɮɿɤ ɰɟ ɜɡɚєɦɨɩɨɜ’ɹɡɚɧɿ 

ɜɟɥɢɱɢɧɢ; 
‒ ɪɟɣɬɢɧɝ ɞɨɦɟɧɭ ɜɨɥɨɞɿє ɞɨɦɿɧɚɧɬɧɢɦ ɜɩɥɢɜɨɦ ɧɚ ɬɪɚɮɿɤ, ɤɿɥьɤɿɫɬь ɩɨɫɢɥɚɧь 

ɡɚɥɢɲɚєɬьɫɹ ɜɚɠɥɢɜɨɸ, ɚɥɟ ɩɟɪɟɜɚɝɭ ɩɪɢ ɡɚɫɬɨɫɭɜɚɧɧɿ ɥɿɧɤɛɿɥɞɢɧɝɭ ɜɚɪɬɨ ɧɚɞɚɜɚɬɢ 
ɩɨɫɢɥɚɧɧɹɦ, ɳɨ ɜɿɞɩɨɜɿɞɚɸɬь ɹɤɿɫɧɢɦ ɤɪɢɬɟɪɿɹɦ ɩɟɜɧɨɝɨ ɩɪɨɟɤɬɭ. Ⱦɥɹ ɞɪɿɛɧɿɲɢɯ ɣ 
ɦɟɧɲ ɚɜɬɨɪɢɬɟɬɧɢɯ ɧɟ ɜɚɪɬɨ ɩɨɱɢɧɚɬɢ ɡ ɡɚɥɭɱɟɧɧɹ ɧɢɡьɤɨʀ ɤɿɥьɤɨɫɬɿ ɞɭɠɟ 
ɞɨɪɨɝɨɜɚɪɬɿɫɧɢɯ ɬɚ ɹɤɿɫɧɢɯ ɩɨɫɢɥɚɧь, ɚ ɞɥɹ ɚɜɬɨɪɢɬɟɬɧɢɯ ɡɚɥɭɱɟɧɧɹ ɛɟɡɥɿɱɿ ɩɨɫɢɥɚɧь ɡ 
ɧɢɡьɤɢɦ ɿɦɿɞɠɟɦ ɬɚɤɨɠ ɧɟ ɛɭɞɟ ɦɚɬɢ ɫɟɧɫɭ, ɭ ɨɱɚɯ ɩɨɲɭɤɨɜɨʀ ɫɢɫɬɟɦɢ; 

‒ ɡɚɥɭɱɟɧɧɹ ɞɨɞɚɬɤɨɜɨʀ ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь ɧɟ ɡɚɜɠɞɢ ɦɚɬɢɦɟ ɩɨɡɢɬɢɜɧɢɣ ɟɮɟɤɬ. 
Ʉɨɦɚɧɞɢ ɩɪɨɜɿɞɧɢɯ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ ɧɚɦɚɝɚɸɬьɫɹ ɛɨɪɨɬɢɫɹ ɡ ɲɬɭɱɧɢɦɢ ɬɚ 
ɛɟɡɤɨɪɢɫɧɢɦɢ ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɿɜ ɞɠɟɪɟɥɚɦɢ ɿɧɮɨɪɦɚɰɿʀ, ɬɨɦɭ ɩɨɫɢɥɚɧɧɹ ɨɩɭɛɥɿɤɨɜɚɧɿ 
ɧɟɹɤɿɫɧɨ, ɛɟɡ ɰɿɧɧɨɫɬɿ ɞɥɹ ɫɩɨɠɢɜɚɱɚ ɦɨɠɭɬь ɜɢɤɥɢɤɚɬɢ ɧɚɤɥɚɞɟɧɧɹ ɫɚɧɤɰɿɣ ɡ ɛɨɤɭ 
ɩɨɲɭɤɨɜɨʀ ɫɢɫɬɟɦɢ. ɉɪɨɞɭɤɬ ɥɿɧɤɛɿɥɞɢɧɝɭ ɦɚє ɧɟɫɬɢ ɰɿɧɧɿɫɬь ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɚ ɬɚ 
ɚɞɚɩɬɭɜɚɬɢ ɩɪɨɟɤɬ, ɳɨ ɩɿɞɥɹɝɚє ɩɨɲɭɤɨɜɿɣ ɨɩɬɢɦɿɡɚɰɿʀ ɩɿɞ ɜɢɦɨɝɢ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ 
ɜɢɞɢɦɨɫɬɿ ɭ ɫɬɨɪɿɧɰɿ ɜɢɞɚɱɿ ɩɨɲɭɤɨɜɨʀ ɫɢɫɬɟɦɢ. Ɍɚɤɨɠ ɡɚɲɤɨɞɢɬɢ ɩɨɫɢɥɚɥьɧɨɦɭ 
ɩɪɨɮɿɥɸ ɦɨɠɭɬь ɣ ɧɟɪɟɥɟɜɚɧɬɧɿ ɫɬɚɬɬɿ ɬɚ ɩɨɫɢɥɚɧɧɹ ɧɚ ɫɬɨɪɿɧɤɚɯ, ɳɨ ɫɬɨɫɭɸɬьɫɹ 
ɩɿɞɫɚɧɤɰɿɣɧɨɝɨ ɤɨɧɬɟɧɬɭ; 

‒ ɩɚɞɿɧɧɹ ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ ɜɫьɨɝɨ ɧɚ ɨɞɢɧ ɩɭɧɤɬ ɦɨɠɟ ɜɢɤɥɢɤɚɬɢ ɡɧɚɱɧɟ ɩɚɞɿɧɧɹ 
ɬɪɚɮɿɤɭ. əɤ ɡɚɡɧɚɱɚє ɤɨɦɩɚɧɿɹ AСrОПs, ɳɨ ɜɿɞɩɨɜɿɞɚє ɡɚ ɫɬɜɨɪɟɧɧɹ ɞɚɧɨʀ ɨɞɢɧɢɰɿ — 
ɜɿɞɫɬɚɧь ɦɿɠ 85-90 ɨɞɢɧɢɰь ɚɜɬɨɪɢɬɟɬɧɨɫɬɿ ɡɧɚɱɟɧɨ ɩɟɪɟɜɚɠɚє ɜɿɞɫɬɚɧь ɦɿɠ 15-20. 
Ɍɚɤɨɠ ɛɟɡ ɟɮɟɤɬɭ ɚɜɬɨɪɢɬɟɬ ɦɨɠɟ ɩɚɞɚɬɢ ɩɪɢ ɩɨɹɜɿ ɧɨɜɢɯ ɫɚɣɬɿɜ ɧɚ ɜɟɪɲɢɧɿ ɪɟɣɬɢɧɝɭ. 
Ɍɨɛɬɨ ɹɤɳɨ ɩɟɜɧɢɣ ɞɨɦɟɧ ɩɟɪɟɜɟɪɲɢɬь ɡɚ ɩɨɤɚɡɧɢɤɚɦɢ ɨɛɱɢɫɥɟɧɧɹ ɭɫɿ ɿɧɲɿ, ɬɨ ɜɿɧ 
ɜɫɬɚɧɨɜɥɸє ɧɨɜɢɣ ɪɟɤɨɪɞ ɬɚ ɪɚɯɭєɬьɫɹ ɫɨɬɧɟɸ. Ⱦɥɹ ɚɧɚɥɿɡɭ ɛɭɥɨ ɩɿɞɿɛɪɚɧɨ ɩɪɨɟɤɬɢ ɡ 
ɚɜɬɨɪɢɬɟɬɧɿɫɬɸ ɜɢɳɟ ɫɟɪɟɞɧьɨʀ, ɬɨɦɭ ɩɚɞɿɧɧɹ ɪɟɣɬɢɧɝ ɣ ɜɢɤɥɢɤɚɥɨ ɩɪɨɩɨɪɰɿɣɧɭ 
ɪɟɚɤɰɿɸ; 

‒ ɥɿɧɤɛɿɥɞɢɧɝ ɬɚ ɿɧɲɿ ɿɧɫɬɪɭɦɟɧɬɢ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɜɨɥɨɞɿɸɬь ɦɿɧɥɢɜɨɸ 
ɟɮɟɤɬɢɜɧɿɫɬɸ. ɇɚɣɛɿɥьɲɿ ɩɨɲɭɤɨɜɿ ɫɢɫɬɟɦɢ ɩɨɫɬɿɣɧɨ ɭɞɨɫɤɨɧɚɥɸɸɬь ɫɜɨʀ ɚɥɝɨɪɢɬɦɢ, 
ɳɨ ɜɢɤɥɢɤɚє ɧɟɨɛɯɿɞɧɿɫɬь ɩɨɫɬɿɣɧɨʀ ɚɞɚɩɬɚɰɿʀ SEЇ-ɫɬɪɚɬɟɝɿɣ ɞɨ ɧɢɯ. ȼ ɪɟɡɭɥьɬɚɬɿ 
ɞɨɫɥɿɞɠɟɧɧɹ, ɜɫɬɚɧɨɜɥɟɧɨ ɟɮɟɤɬɢɜɧɿɫɬь ɡɚɫɬɨɫɭɜɚɧɧɹ ɥɿɧɤɛɿɥɞɢɧɝɭ, ɳɨ ɮɨɤɭɫɭєɬьɫɹ ɧɚ 
ɨɩɬɢɦɚɥьɧɨɦɭ ɛɚɥɚɧɫɿ ɦɿɠ ɹɤɿɫɬɸ ɬɚ ɤɿɥьɤɿɫɬɸ ɩɨɫɢɥɚɧь. Ⱦɟɬɚɥьɧɿɲɢɣ ɪɨɡɝɥɹɞ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɩɨɬɪɟɛɭє ɩɨɞɚɥьɲɢɯ ɞɨɫɥɿɞɠɟɧь ɭ ɰɿɣ ɫɮɟɪɿ. ɉɨɲɭɤɨɜɚ ɨɩɬɢɦɿɡɚɰɿɹ, ɜ 
ɰɿɥɨɦɭ, є ɜɤɪɚɣ ɚɞɚɩɬɢɜɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ, ɚɥɟ ʀʀ ɟɮɟɤɬɢɜɧɿɫɬь ɩɨɜɧɿɫɬɸ ɡɚɥɟɠɚɬɢɦɟ ɜɿɞ 
ɪɨɡɜɢɬɤɭ ɚɛɨ ɩɟɪɟɯɨɞɭ ɞɨ ɧɨɜɢɯ ɜɢɞɿɜ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ. 

ȼɿɞɩɨɜɿɞɧɨ ɞɨ ɩɪɨɜɟɞɟɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɞɥɹ ɩɪɨɜɟɞɟɧɧɹ ɟɮɟɤɬɢɜɧɨʀ ɡɨɜɧɿɲɧьɨʀ 
ɨɩɬɢɦɿɡɚɰɿʀ ɞɨɰɿɥьɧɨ ɜɢɨɤɪɟɦɢɬɢ ɬɚɤɿ ɪɟɤɨɦɟɧɞɚɰɿʀ. 
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Ɏɨɤɭɫ ɧɚ ɛɚɥɚɧɫɿ ɹɤɨɫɬɿ ɬɚ ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь. Ɏɨɤɭɫ ɧɚ ɛɚɥɚɧɫɿ ɹɤɨɫɬɿ ɬɚ 
ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь є ɜɚɠɥɢɜɢɦ ɭ ɥɿɧɤɛɿɥɞɢɧɝɭ, ɨɫɤɿɥьɤɢ ɡɚɛɟɡɩɟɱɭє ɩɪɢɪɨɞɧɢɣ 
ɪɨɡɜɢɬɨɤ ɩɪɨɮɿɥɸ ɩɨɫɢɥɚɧь, ɳɨ ɫɩɪɢɹє ɫɬɚɛɿɥьɧɨɦɭ ɡɪɨɫɬɚɧɧɸ ɜɢɞɢɦɨɫɬɿ ɫɚɣɬɭ ɜ 
ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦɚɯ. əɤɿɫɧɿ ɩɨɫɢɥɚɧɧɹ ɜɿɞ ɚɜɬɨɪɢɬɟɬɧɢɯ ɿ ɪɟɥɟɜɚɧɬɧɢɯ ɪɟɫɭɪɫɿɜ 
ɩɿɞɜɢɳɭɸɬь ɞɨɜɿɪɭ ɞɨ ɫɚɣɬɭ ɿ ɡɦɿɰɧɸɸɬь ɣɨɝɨ ɩɨɡɢɰɿʀ ɜ ɪɟɡɭɥьɬɚɬɚɯ ɩɨɲɭɤɭ, ɬɨɞɿ ɹɤ 
ɤɿɥьɤɿɫɬь ɩɨɫɢɥɚɧь ɞɨɩɨɦɚɝɚє ɡɛɿɥьɲɢɬɢ ɡɚɝɚɥьɧɭ ɩɨɩɭɥɹɪɧɿɫɬь ɪɟɫɭɪɫɭ ɬɚ ɩɨɤɪɚɳɢɬɢ 
ɣɨɝɨ ɿɧɞɟɤɫɚɰɿɸ. Ɍɚɤɢɣ ɡɛɚɥɚɧɫɨɜɚɧɢɣ ɩɿɞɯɿɞ ɡɧɢɠɭє ɪɢɡɢɤɢ ɩɟɪɟɨɩɬɢɦɿɡɚɰɿʀ ɬɚ 
ɲɬɪɚɮɧɢɯ ɫɚɧɤɰɿɣ, ɪɨɛɥɹɱɢ ɩɪɨɮɿɥь ɩɨɫɢɥɚɧь ɫɬɿɣɤɢɦ ɞɨ ɡɦɿɧ ɭ ɩɨɲɭɤɨɜɢɯ ɚɥɝɨɪɢɬɦɚɯ 
ɿ ɡɚɛɟɡɩɟɱɭɸɱɢ ɞɨɜɝɨɬɪɢɜɚɥɢɣ ɩɨɡɢɬɢɜɧɢɣ ɟɮɟɤɬ ɞɥɹ SEЇ. «ɏɨɱɚ ɤɿɥьɤɿɫɬь ɡɜɨɪɨɬɧɢɯ 
ɩɨɫɢɥɚɧь ɹɜɧɨ ɜɿɞɿɝɪɚє ɩɟɜɧɭ ɪɨɥь ɹɤ ɩɨɤɚɡɧɢɤ, ɹɤɿɫɬь ɜɟɛ-ɫɚɣɬɿɜ, ɧɚ ɹɤɿ ɩɨɫɢɥɚɸɬьɫɹ, 
ɧɚɛɚɝɚɬɨ ɜɚɠɥɢɜɿɲɚ. ɐɟ ɜɢɦɚɝɚє ɜɿɞ ɜɚɫ ɜɢɛɿɪɤɨɜɨɝɨ ɩɿɞɯɨɞɭ ɞɨ ɬɨɝɨ, ɹɤ ɜɢ ɨɬɪɢɦɭєɬɟ 
ɡɜɨɪɨɬɧɿ ɩɨɫɢɥɚɧɧɹ, ɚ ɰɟ ɨɡɧɚɱɚє, ɳɨ ɜɢ ɩɨɜɢɧɧɿ ɞɨɬɪɢɦɭɜɚɬɢɫɹ ɤɿɥьɤɨɯ ɤɪɢɬɟɪɿʀɜ, ɳɨɛ 
ɩɟɪɟɤɨɧɚɬɢɫɹ, ɳɨ ɨɛ’єɤɬɢ ɩɨɫɢɥɚɧь, ɡ ɹɤɢɦɢ ɩɪɚɰɸє ɜɚɲɚ ɤɨɦɩɚɧɿɹ ɡ ɪɿɲɟɧь SEЇ, є 
ɪɟɥɟɜɚɧɬɧɢɦɢ, ɚɜɬɨɪɢɬɟɬɧɢɦɢ ɬɚ ɫɬɜɨɪɸɸɬь ɜɢɫɨɤɨɹɤɿɫɧɢɣ ɜɦɿɫɬ.» Д15, М. 5]. 

ɇɟɨɛɯɿɞɧɿɫɬь ɩɪɢɧɨɫɢɬɢ ɰɿɧɧɿɫɬь ɩɪɢ ɡɞɿɣɫɧɟɧɧɿ ɥɿɧɤɛɿɥɞɢɧɝɭ ɧɟ ɥɢɲɟ ɞɥɹ 
ɩɨɲɭɤɨɜɨʀ ɫɢɫɬɟɦɢ, ɚɥɟ ɣ ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɚ. «ɋɬɜɨɪɟɧɧɹ ɜɟɛ-ɫɚɣɬɭ ɡɚ ɞɨɩɨɦɨɝɨɸ 
ɹɤɿɫɧɢɯ ɡɜɨɪɨɬɧɢɯ ɩɨɫɢɥɚɧь ɜɢɦɚɝɚє ɛɚɝɚɬɨ ɡɭɫɢɥь. ɉɟɪɲ ɧɿɠ ɫɬɜɨɪɸɜɚɬɢ ɹɤɿɫɧɟ 
ɡɜɨɪɨɬɧɟ ɩɨɫɢɥɚɧɧɹ, ɧɚɣɜɚɠɥɢɜɿɲɟ – ɫɬɜɨɪɢɬɢ ɨɫɧɨɜɧɭ ɛɚɡɭ, ɚ ɫɚɦɟ ɜɦɿɫɬ. ɇɟɡɚɥɟɠɧɨ 
ɜɿɞ ɬɨɝɨ, ɫɤɿɥьɤɢ ɡɜɨɪɨɬɧɢɯ ɩɨɫɢɥɚɧь ɛɭɥɨ ɡɪɨɛɥɟɧɨ, ɜɫɟ ɫɬɚє ɦɚɪɧɢɦ, ɹɤɳɨ ɧɟɦɚє 
ɭɧɿɤɚɥьɧɨɝɨ, ɩɨɜɧɨɰɿɧɧɨɝɨ ɬɚ ɹɤɿɫɧɨɝɨ ɜɦɿɫɬɭ» Д18, М. 40Ж. Ⱦɚɧɚ ɧɟɨɛɯɿɞɧɿɫɬь є ɤɪɢɬɢɱɧɨ 
ɜɚɠɥɢɜɢɦ ɩɪɚɜɢɥɨɦ, ɨɫɤɿɥьɤɢ ɟɮɟɤɬɢɜɧɢɣ ɥɿɧɤɛɿɥɞɢɧɝ ɩɨɜɢɧɟɧ ɛɭɬɢ ɫɩɪɹɦɨɜɚɧɢɣ ɧɚ 
ɫɬɜɨɪɟɧɧɹ ɨɪɝɚɧɿɱɧɨɝɨ ɬɚ ɤɨɪɢɫɧɨɝɨ ɤɨɧɬɟɧɬɭ, ɹɤɢɣ ɡɚɞɨɜɨɥьɧɹє ɩɨɬɪɟɛɢ ɚɭɞɢɬɨɪɿʀ. 
əɤɳɨ ɡɨɫɟɪɟɞɢɬɢɫɹ ɥɢɲɟ ɧɚ ɨɩɬɢɦɿɡɚɰɿʀ ɞɥɹ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ, ɰɟ ɦɨɠɟ ɩɪɢɡɜɟɫɬɢ ɞɨ 
ɲɬɭɱɧɨɝɨ ɫɬɜɨɪɟɧɧɹ ɩɨɫɢɥɚɧь, ɹɤɿ ɧɟ ɦɚɸɬь ɪɟɚɥьɧɨʀ ɰɿɧɧɨɫɬɿ ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɚ, ɳɨ ɜ 
ɫɜɨɸ ɱɟɪɝɭ ɦɨɠɟ ɜɢɤɥɢɤɚɬɢ ɧɟɞɨɜɿɪɭ ɞɨ ɫɚɣɬɭ ɬɚ ɧɟɝɚɬɢɜɧɨ ɜɩɥɢɧɭɬɢ ɧɚ ɣɨɝɨ 
ɪɟɩɭɬɚɰɿɸ. ɉɨɫɢɥɚɧɧɹ, ɹɤɿ ɩɪɢɧɨɫɹɬь ɤɨɪɢɫɬɭɜɚɱɭ ɞɨɞɚɬɤɨɜɭ ɿɧɮɨɪɦɚɰɿɸ ɚɛɨ ɪɿɲɟɧɧɹ 
ɣɨɝɨ ɩɪɨɛɥɟɦɢ, ɫɩɪɢɹɸɬь ɩɿɞɜɢɳɟɧɧɸ ɡɚɥɭɱɟɧɨɫɬɿ, ɞɨɜɿɪɢ ɞɨ ɪɟɫɭɪɫɭ ɬɚ ɫɬɜɨɪɸɸɬь 
ɬɪɢɜɚɥɭ ɰɿɧɧɿɫɬь, ɳɨ ɜ ɤɿɧɰɟɜɨɦɭ ɪɟɡɭɥьɬɚɬɿ ɩɪɢɡɜɨɞɢɬь ɞɨ ɤɪɚɳɢɯ ɩɨɤɚɡɧɢɤɿɜ 
ɜɡɚєɦɨɞɿʀ, ɳɨ ɩɨɡɢɬɢɜɧɨ ɫɩɪɢɣɦɚєɬьɫɹ ɿ ɩɨɲɭɤɨɜɢɦɢ ɫɢɫɬɟɦɚɦɢ.  

«Ɂ ɨɞɧɨɝɨ ɛɨɤɭ, ɩɨɲɭɤɨɜɚ ɨɩɬɢɦɿɡɚɰɿɹ ɩɪɢɧɨɫɢɬь ɤɨɪɢɫɬь ɩɨɲɭɤɨɜɢɦ ɫɢɫɬɟɦɚɦ, 
ɚ ɤɨɦɩɚɧɿʀ, ɳɨ ɡɚɣɦɚɸɬьɫɹ ɩɨɲɭɤɨɜɢɦɢ ɫɢɫɬɟɦɚɦɢ, ɧɚɜɿɬь ɧɚɞɚɸɬь ɞɨɩɨɦɨɝɭ ɞɥɹ 
ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ (ɧɚɩɪɢɤɥɚɞ, ɩɨɫɿɛɧɢɤ GШШРХО ɞɥɹ ɩɨɱɚɬɤɿɜɰɿɜ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ, 
ɿɧɫɬɪɭɤɰɿʀ ɞɥɹ ɜɟɛ-ɦɚɣɫɬɪɿɜ ɿ ɞɨɜɿɞɤɨɜɚ ɫɩɿɥьɧɨɬɚ SОКrМС CОЧtrКХ). Ɂ ɿɧɲɨɝɨ ɛɨɤɭ, 
ɨɩɬɢɦɿɡɨɜɚɧɿ ɫɬɨɪɿɧɤɢ ɜɩɥɢɜɚɸɬь ɧɚ ɬɟ, ɳɨ ɤɨɪɢɫɬɭɜɚɱɿ ɛɚɱɚɬь ɭ ɫɩɢɫɤɚɯ ɪɟɡɭɥьɬɚɬɿɜ, ɿ 
ɦɨɠɭɬь ɫɩɨɬɜɨɪɸɜɚɬɢ ɪɟɡɭɥьɬɚɬɢ ɩɨɲɭɤɭ. ɐɟɣ ɟɮɟɤɬ ɳɟ ɛɿɥьɲɟ ɩɨɫɢɥɸєɬьɫɹ, ɤɨɥɢ 
ɩɨɲɭɤɨɜɿ ɫɢɫɬɟɦɢ ɜɤɥɸɱɚɸɬь ɫɢɝɧɚɥɢ ɩɨɜɟɞɿɧɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɭ ɦɨɞɟɥɿ ɪɚɧɠɭɜɚɧɧɹ 
ɲɥɹɯɨɦ ɚɧɚɥɿɡɭ ɤɥɿɤɿɜ ɿ ɩɨɞɚɥьɲɨʀ ɜɡɚєɦɨɞɿʀ ɡ ɪɟɡɭɥьɬɚɬɚɦɢ. ɐɟ ɦɨɠɟ ɩɪɢɡɜɟɫɬɢ ɞɨ 
ɟɮɟɤɬɭ «ɛɚɝɚɬɢɣ ɫɬɚє ɳɟ ɛɚɝɚɬɲɢɦ» ɿ ɧɚɞɚє ɩɟɪɟɜɚɝɭ ɤɨɧɬɟɧɬɭ, ɹɤɢɣ ɧɟ ɨɛɨɜ’ɹɡɤɨɜɨ є 
ɧɚɣɪɟɥɟɜɚɧɬɧɿɲɢɦ» Д16, М. 19Ж. Ɏɨɤɭɫ ɧɚ ɰɿɧɧɨɫɬɿ ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɚ ɡɚɛɟɡɩɟɱɭє ɧɟ ɬɿɥьɤɢ 
ɩɨɤɪɚɳɟɧɧɹ ɩɨɲɭɤɨɜɢɯ ɩɨɡɢɰɿɣ, ɚɥɟ ɣ ɡɦɿɰɧɸє ɜɿɞɧɨɫɢɧɢ ɡ ɚɭɞɢɬɨɪɿєɸ, ɳɨ є ɤɥɸɱɟɦ 
ɞɨ ɭɫɩɿɲɧɨɝɨ ɬɚ ɞɨɜɝɨɬɪɢɜɚɥɨɝɨ ɥɿɧɤɛɿɥɞɢɧɝɭ. 

ɉɨɬɪɟɛɚ ɩɨɫɬɿɣɧɨʀ ɚɞɚɩɬɚɰɿʀ ɬɚ ɞɨɫɥɿɞɠɟɧь ɭ ɫɮɟɪɿ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ. 
ɉɨɬɪɟɛɚ ɩɨɫɬɿɣɧɨ ɚɞɚɩɬɭɜɚɬɢ ɬɚ ɞɨɫɥɿɞɠɭɜɚɬɢ ɜɥɚɫɧɭ ɫɬɪɚɬɟɝɿɸ SEO є ɤɥɸɱɨɜɢɦ 
ɩɪɚɜɢɥɨɦ ɥɿɧɤɛɿɥɞɢɧɝɭ, ɨɫɤɿɥьɤɢ ɩɨɲɭɤɨɜɿ ɚɥɝɨɪɢɬɦɢ ɬɚ ɪɢɧɤɨɜɿ ɭɦɨɜɢ ɩɨɫɬɿɣɧɨ 
ɡɦɿɧɸɸɬьɫɹ, ɿ ɬɟ, ɳɨ ɩɪɚɰɸɜɚɥɨ ɜɱɨɪɚ, ɦɨɠɟ ɛɭɬɢ ɧɟɟɮɟɤɬɢɜɧɢɦ ɫьɨɝɨɞɧɿ. Ɋɟɝɭɥɹɪɧɢɣ 
ɦɨɧɿɬɨɪɢɧɝ ɪɟɡɭɥьɬɚɬɿɜ, ɚɧɚɥɿɡ ɡɦɿɧ ɭ ɩɨɜɟɞɿɧɰɿ ɤɨɪɢɫɬɭɜɚɱɿɜ ɬɚ ɤɨɧɤɭɪɟɧɬɿɜ, ɚ ɬɚɤɨɠ 
ɨɧɨɜɥɟɧɧɹ ɩɿɞɯɨɞɿɜ ɞɨ ɫɬɜɨɪɟɧɧɹ ɿ ɪɨɡɦɿɳɟɧɧɹ ɩɨɫɢɥɚɧь ɞɨɡɜɨɥɹɸɬь ɫɜɨєɱɚɫɧɨ 
ɜɢɹɜɥɹɬɢ ɧɨɜɿ ɦɨɠɥɢɜɨɫɬɿ ɿ ɡɚɝɪɨɡɢ. ɐɟ ɡɚɛɟɡɩɟɱɭє ɝɧɭɱɤɿɫɬь ɫɬɪɚɬɟɝɿʀ, ʀʀ ɚɤɬɭɚɥьɧɿɫɬь ɿ 
ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь. ȼɱɚɫɧɟ ɤɨɪɢɝɭɜɚɧɧɹ ɫɬɪɚɬɟɝɿʀ ɞɨɡɜɨɥɹє ɭɧɢɤɧɭɬɢ ɲɬɪɚɮɧɢɯ ɫɚɧɤɰɿɣ 
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ɜɿɞ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ ɿ ɩɿɞɬɪɢɦɭɜɚɬɢ ɫɬɚɛɿɥьɧɟ ɡɪɨɫɬɚɧɧɹ ɨɪɝɚɧɿɱɧɨɝɨ ɬɪɚɮɿɤɭ, ɳɨ ɜ 
ɤɿɧɰɟɜɨɦɭ ɩɿɞɫɭɦɤɭ ɩɪɢɡɜɨɞɢɬь ɞɨ ɩɨɤɪɚɳɟɧɧɹ ɜɢɞɢɦɨɫɬɿ ɫɚɣɬɭ ɿ ɞɨɫɹɝɧɟɧɧɹ 
ɞɨɜɝɨɫɬɪɨɤɨɜɢɯ ɛɿɡɧɟɫ-ɰɿɥɟɣ. ɉɪɟɞɫɬɚɜɧɢɤɢ Google ɡɚɡɧɚɱɚɸɬь, ɳɨ ɜɨɧɢ ɫɬɢɦɭɥɸɸɬь 
ɫɬɜɨɪɟɧɧɹ ɫɚɦɟ ɹɤɿɫɧɢɯ ɜɟɛ-ɫɚɣɬɿɜ ɣ ɞɨɩɭɫɤɚɸɬь ɡɚɫɬɨɫɭɜɚɧɧɹ ɥɢɲɟ ɟɬɢɱɧɨʀ ɩɨɲɭɤɨɜɨʀ 
ɨɩɬɢɦɿɡɚɰɿʀ. 

«Ɇɢ ɯɨɱɟɦɨ, ɳɨɛ ɥɸɞɢ ɡɚɣɦɚɥɢɫɹ ɟɬɢɱɧɨɸ ɩɨɲɭɤɨɜɨɸ ɨɩɬɢɦɿɡɚɰɿєɸ (ɚɛɨ 
ɜɡɚɝɚɥɿ ɧɟ ɡɚɣɦɚɥɢɫɹ ɩɨɲɭɤɨɜɨɸ ɨɩɬɢɦɿɡɚɰɿєɸ), ɳɨɛ ɜɨɧɢ ɦɨɝɥɢ ɡɨɫɟɪɟɞɢɬɢɫɹ ɧɚ 
ɫɬɜɨɪɟɧɧɿ ɱɭɞɨɜɢɯ, ɩɪɢɜɚɛɥɢɜɢɯ ɜɟɛ-ɫɚɣɬɿɜ. əɤ ɡɚɜɠɞɢ, ɦɢ ɛɭɞɟɦɨ ɜɿɞɤɪɢɬɢɦɢ ɞɥɹ 
ɜɿɞɝɭɤɿɜ ɳɨɞɨ ɫɩɨɫɨɛɿɜ ɿɬɟɪɚɰɿʀ ɬɚ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɧɚɲɢɯ ɚɥɝɨɪɢɬɦɿɜ ɪɚɧɠɭɜɚɧɧɹ ɞɥɹ 
ɞɨɫɹɝɧɟɧɧɹ ɰɿєʀ ɦɟɬɢ» Д12Ж. 

ȼɢɫɧɨɜɤɢ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɰɢɦ 
ɧɚɩɪɹɦɨɦ. ɍ ɞɚɧɿɣ ɫɬɚɬɬɿ ɜɢɡɧɚɱɟɧɨ ɤɥɸɱɨɜɿ ɦɚɪɤɟɬɢɧɝɨɜɿ ɚɫɩɟɤɬɢ, ɹɤɿ ɜɩɥɢɜɚɸɬь ɧɚ 
ɭɫɩɿɲɧɿɫɬь SEЇ-ɨɩɬɢɦɿɡɚɰɿʀ ɜɟɛɫɚɣɬɿɜ, ɡɨɤɪɟɦɚ ɪɨɥь ɜɧɭɬɪɿɲɧьɨʀ ɬɚ ɡɨɜɧɿɲɧьɨʀ 
ɨɩɬɢɦɿɡɚɰɿʀ. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ɟɮɟɤɬɢɜɧɿɫɬь ɥɿɧɤɛɿɥɞɢɧɝɭ ɹɤ ɨɫɧɨɜɧɨɝɨ ɿɧɫɬɪɭɦɟɧɬɭ 
ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ, ɹɤɢɣ ɜɤɥɸɱɚє ɪɿɡɧɿ ɦɟɬɨɞɢ, ɬɚɤɿ ɹɤ ɝɨɫɬьɨɜɿ ɫɬɚɬɬɿ, ɫɩɨɧɫɨɪɨɜɚɧɿ 
ɩɭɛɥɿɤɚɰɿʀ, ɫɩɿɥьɧɿ ɩɪɨɟɤɬɢ, ɜɿɞɝɭɤɢ, ɫɩɢɫɤɢ ɪɟɫɭɪɫɿɜ, ɮɨɪɭɦɢ ɬɚ ɡɚɤɭɩɿɜɥɹ ɩɨɫɢɥɚɧь. 
ȼɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɧɚɪɨɳɟɧɧɹ ɤɿɥьɤɨɫɬɿ ɹɤɿɫɧɢɯ ɩɨɫɢɥɚɧь ɩɨɡɢɬɢɜɧɨ ɜɩɥɢɜɚє ɧɚ ɬɪɚɮɿɤ ɿ 
ɪɟɣɬɢɧɝ ɞɨɦɟɧɭ, ɜɨɞɧɨɱɚɫ ɡɧɢɠɟɧɧɹ ɹɤɨɫɬɿ ɚɛɨ ɤɿɥьɤɨɫɬɿ ɩɨɫɢɥɚɧь ɦɨɠɟ ɩɪɢɡɜɟɫɬɢ ɞɨ 
ɩɚɞɿɧɧɹ ɬɪɚɮɿɤɭ ɬɚ ɪɟɣɬɢɧɝɭ. ɉɿɞɤɪɟɫɥɟɧɨ ɜɚɠɥɢɜɿɫɬь ɜɢɛɨɪɭ ɹɤɿɫɧɢɯ ɞɨɧɨɪɿɜ ɞɥɹ 
ɡɛɟɪɟɠɟɧɧɹ ɫɬɚɛɿɥьɧɨɫɬɿ ɬɚ ɩɿɞɜɢɳɟɧɧɹ ɪɟɣɬɢɧɝɭ ɞɨɦɟɧɭ. Ɋɨɡɪɨɛɥɟɧɨ ɦɟɬɨɞɢɱɧɿ ɡɚɫɚɞɢ 
ɨɰɿɧɤɢ ɜɩɥɢɜɭ ɤɿɥьɤɨɫɬɿ ɬɚ ɹɤɨɫɬɿ ɩɨɫɢɥɚɧь ɧɚ ɨɪɝɚɧɿɱɧɢɣ ɬɪɚɮɿɤ ɜɟɛɫɚɣɬɭ, ɳɨ ɞɨɡɜɨɥɹє 
ɛɿɥьɲ ɬɨɱɧɨ ɩɪɨɝɧɨɡɭɜɚɬɢ ɪɟɡɭɥьɬɚɬɢ SEЇ-ɨɩɬɢɦɿɡɚɰɿʀ. Ɂɚɩɪɨɩɨɧɨɜɚɧɨ ɪɟɤɨɦɟɧɞɚɰɿʀ 
ɳɨɞɨ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɥɿɧɤɛɿɥɞɢɧɝɭ ɱɟɪɟɡ ɪɨɡɲɢɪɟɧɧɹ ɫɩɿɜɩɪɚɰɿ ɡ 
ɚɜɬɨɪɢɬɟɬɧɢɦɢ ɜɟɛɫɚɣɬɚɦɢ ɬɚ ɪɟɝɭɥɹɪɧɨɝɨ ɦɨɧɿɬɨɪɢɧɝɭ ɩɨɤɚɡɧɢɤɿɜ SEЇ. Ɉɬɪɢɦɚɧɿ 
ɪɟɡɭɥьɬɚɬɢ ɪɨɡɜɢɜɚɸɬь ɬɟɨɪɟɬɢɱɧɿ ɩɿɞɯɨɞɢ ɞɨ ɭɩɪɚɜɥɿɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɦɢ ɪɢɡɢɤɚɦɢ ɬɚ 
ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɜɟɛɫɚɣɬɿɜ ɭ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦɚɯ, ɳɨ ɫɩɪɢɹє 
ɩɨɤɪɚɳɟɧɧɸ ɜɢɞɢɦɨɫɬɿ ɿ ɩɿɞɜɢɳɟɧɧɸ ɰɿɥьɨɜɨɝɨ ɬɪɚɮɿɤɭ. ɉɨɞɚɥьɲɿ ɞɨɫɥɿɞɠɟɧɧɹ 
ɩɨɜɢɧɧɿ ɛɭɬɢ ɫɩɪɹɦɨɜɚɧɿ ɧɚ ɪɨɡɪɨɛɤɭ ɤɨɦɩɥɟɤɫɧɨɝɨ ɨɪɝɚɧɿɡɚɰɿɣɧɨ-ɟɤɨɧɨɦɿɱɧɨɝɨ 
ɦɟɯɚɧɿɡɦɭ ɞɥɹ ɨɩɬɢɦɿɡɚɰɿʀ ɫɬɪɚɬɟɝɿɣ ɥɿɧɤɛɿɥɞɢɧɝɭ ɜ ɭɦɨɜɚɯ ɩɨɫɬɿɣɧɨ ɡɦɿɧɸɜɚɧɨɝɨ 
ɰɢɮɪɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ɬɚ ɡɪɨɫɬɚɸɱɢɯ ɜɢɦɨɝ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ. 

Ɂɚ ɪɟɡɭɥьɬɚɬɚɦɢ ɩɪɨɜɟɞɟɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɪɟɤɨɦɟɧɞɨɜɚɧɨ ɞɨɬɪɢɦɚɧɧɹ ɤɿɥьɤɨɯ 
ɤɥɸɱɨɜɢɯ ɩɪɢɧɰɢɩɿɜ ɞɥɹ ɭɫɩɿɲɧɨʀ ɡɨɜɧɿɲɧьɨʀ ɨɩɬɢɦɿɡɚɰɿʀ. Ɏɨɤɭɫ ɧɚ ɛɚɥɚɧɫɿ ɦɿɠ ɹɤɿɫɬɸ 
ɬɚ ɤɿɥьɤɿɫɬɸ ɩɨɫɢɥɚɧь ɞɨɡɜɨɥɹє ɩɪɢɪɨɞɧɨ ɪɨɡɜɢɜɚɬɢ ɩɪɨɮɿɥь ɩɨɫɢɥɚɧь, ɳɨ ɫɩɪɢɹє 
ɫɬɚɛɿɥьɧɨɦɭ ɡɪɨɫɬɚɧɧɸ ɜɢɞɢɦɨɫɬɿ ɫɚɣɬɭ ɜ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦɚɯ. əɤɿɫɧɿ ɩɨɫɢɥɚɧɧɹ ɜɿɞ 
ɚɜɬɨɪɢɬɟɬɧɢɯ ɪɟɫɭɪɫɿɜ ɩɿɞɜɢɳɭɸɬь ɞɨɜɿɪɭ ɞɨ ɫɚɣɬɭ, ɬɨɞɿ ɹɤ ɡɛɿɥьɲɟɧɧɹ ɤɿɥьɤɨɫɬɿ 
ɩɨɫɢɥɚɧь ɩɨɤɪɚɳɭє ɿɧɞɟɤɫɚɰɿɸ ɬɚ ɩɨɩɭɥɹɪɧɿɫɬь ɪɟɫɭɪɫɭ. Ɍɚɤɢɣ ɩɿɞɯɿɞ ɡɧɢɠɭє ɪɢɡɢɤɢ 
ɩɟɪɟɨɩɬɢɦɿɡɚɰɿʀ ɬɚ ɡɚɛɟɡɩɟɱɭє ɫɬɿɣɤɿɫɬь ɞɨ ɡɦɿɧ ɭ ɩɨɲɭɤɨɜɢɯ ɚɥɝɨɪɢɬɦɚɯ, ɳɨ ɝɚɪɚɧɬɭє 
ɞɨɜɝɨɬɪɢɜɚɥɢɣ ɩɨɡɢɬɢɜɧɢɣ ɟɮɟɤɬ ɞɥɹ SEЇ. Ʉɪɿɦ ɬɨɝɨ, ɜɚɠɥɢɜɢɦ є ɮɨɤɭɫ ɧɚ ɫɬɜɨɪɟɧɧɿ 
ɰɿɧɧɨɫɬɿ ɧɟ ɥɢɲɟ ɞɥɹ ɩɨɲɭɤɨɜɢɯ ɫɢɫɬɟɦ, ɚɥɟ ɣ ɞɥɹ ɤɨɪɢɫɬɭɜɚɱɚ, ɨɫɤɿɥьɤɢ ɰɟ ɡɦɿɰɧɸє 
ɞɨɜɿɪɭ ɞɨ ɫɚɣɬɭ ɿ ɩɿɞɜɢɳɭє ɡɚɥɭɱɟɧɿɫɬь ɚɭɞɢɬɨɪɿʀ, ɳɨ ɩɨɡɢɬɢɜɧɨ ɜɩɥɢɜɚє ɧɚ ɩɨɲɭɤɨɜɿ 
ɩɨɡɢɰɿʀ. ɉɨɫɢɥɚɧɧɹ, ɹɤɿ ɩɪɢɧɨɫɹɬь ɤɨɪɢɫɬɭɜɚɱɚɦ ɞɨɞɚɬɤɨɜɭ ɰɿɧɧɿɫɬь, ɫɩɪɢɹɸɬь 
ɬɪɢɜɚɥɨɦɭ ɭɫɩɿɯɭ ɜ ɥɿɧɤɛɿɥɞɢɧɝɭ ɬɚ ɩɨɤɪɚɳɭɸɬь ɜɡɚєɦɨɞɿɸ ɡ ɤɨɧɬɟɧɬɨɦ. ɇɚɪɟɲɬɿ, 
ɩɨɫɬɿɣɧɚ ɚɞɚɩɬɚɰɿɹ ɬɚ ɞɨɫɥɿɞɠɟɧɧɹ ɜ ɝɚɥɭɡɿ ɩɨɲɭɤɨɜɨʀ ɨɩɬɢɦɿɡɚɰɿʀ є ɧɟɨɛɯɿɞɧɢɦɢ ɞɥɹ 
ɩɿɞɬɪɢɦɤɢ ɟɮɟɤɬɢɜɧɨɫɬɿ ɫɬɪɚɬɟɝɿʀ, ɜɪɚɯɨɜɭɸɱɢ ɩɨɫɬɿɣɧɿ ɡɦɿɧɢ ɜ ɩɨɲɭɤɨɜɢɯ ɚɥɝɨɪɢɬɦɚɯ 
ɬɚ ɪɢɧɤɨɜɢɯ ɭɦɨɜɚɯ. Ɋɟɝɭɥɹɪɧɢɣ ɦɨɧɿɬɨɪɢɧɝ ɿ ɤɨɪɢɝɭɜɚɧɧɹ ɫɬɪɚɬɟɝɿʀ ɞɨɡɜɨɥɹɸɬь 
ɭɧɢɤɧɭɬɢ ɲɬɪɚɮɧɢɯ ɫɚɧɤɰɿɣ ɿ ɩɿɞɬɪɢɦɭɜɚɬɢ ɫɬɚɛɿɥьɧɟ ɡɪɨɫɬɚɧɧɹ ɨɪɝɚɧɿɱɧɨɝɨ ɬɪɚɮɿɤɭ, 
ɳɨ ɜɟɞɟ ɞɨ ɞɨɫɹɝɧɟɧɧɹ ɞɨɜɝɨɫɬɪɨɤɨɜɢɯ ɛɿɡɧɟɫ-ɰɿɥɟɣ. 
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ɉɨɞɚɥьɲɿ ɞɨɫɥɿɞɠɟɧɧɹ ɩɨɜɢɧɧɿ ɛɭɬɢ ɫɩɪɹɦɨɜɚɧɿ ɧɚ ɝɥɢɛɲɟ ɜɢɜɱɟɧɧɹ ɜɩɥɢɜɭ 
ɡɦɿɧ ɭ ɩɨɲɭɤɨɜɢɯ ɚɥɝɨɪɢɬɦɚɯ ɧɚ ɟɮɟɤɬɢɜɧɿɫɬь ɥɿɧɤɛɿɥɞɢɧɝɭ, ɚ ɬɚɤɨɠ ɧɚ ɜɢɡɧɚɱɟɧɧɹ 
ɨɩɬɢɦɚɥьɧɢɯ ɫɬɪɚɬɟɝɿɣ ɚɞɚɩɬɚɰɿʀ ɞɨ ɰɢɯ ɡɦɿɧ. ȼɚɠɥɢɜɨ ɬɚɤɨɠ ɞɨɫɥɿɞɢɬɢ, ɹɤ ɤɨɪɢɫɬɭɜɚɱɿ 
ɫɩɪɢɣɦɚɸɬь ɰɿɧɧɿɫɬь ɩɨɫɢɥɚɧь ɿ ɹɤɿ ɮɚɤɬɨɪɢ ɧɚɣɛɿɥьɲɟ ɜɩɥɢɜɚɸɬь ɧɚ ʀɯɧɸ ɞɨɜɿɪɭ ɞɨ 
ɫɚɣɬɭ. ȱɧɲɨɸ ɩɟɪɫɩɟɤɬɢɜɧɨɸ ɬɟɦɨɸ ɞɥɹ ɞɨɫɥɿɞɠɟɧɧɹ є ɜɢɜɱɟɧɧɹ ɜɡɚєɦɨɡɜ'ɹɡɤɭ ɦɿɠ 
ɤɿɥьɤɿɫɬɸ ɬɚ ɹɤɿɫɬɸ ɩɨɫɢɥɚɧь ɿ ʀɯɧɿɦ ɞɨɜɝɨɬɪɢɜɚɥɢɦ ɜɩɥɢɜɨɦ ɧɚ SEЇ, ɡɨɤɪɟɦɚ ɜ 
ɤɨɧɬɟɤɫɬɿ ɪɿɡɧɢɯ ɝɚɥɭɡɟɣ ɿ ɬɢɩɿɜ ɤɨɧɬɟɧɬɭ.  
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Evaluation of the effectiveness of offline search optimization in the SEO toolbox. 
The aim of the article. The research explores the relationship between the number of 

backlinks, domain ranking, and organic traffic, with a focus on the dominant influence of domain 
authority over other factors. The study underscores that while the quantity of backlinks plays a 
significant role in enhancing website visibility, the quality of those links has a much more profound 
impact on improving search engine rankings and organic traffic. The research also highlights the 
importance of tailoring link-building strategies to the specific needs and characteristics of each 
project, rather than relying solely on either a few high-cost links or numerous low-quality links. For 
less authoritative websites, it is not advisable to start with expensive, high-quality links, while for 
more established sites, an excessive amount of low-reputation backlinks offers little benefit in the eyes 
of search engines. 

Analysis results. The study emphasises that increasing the number of backlinks does not 
always yield positive results. Leading search engines actively stand against the use of artificial and 
user-irrelevant sources of information, meaning that poorly constructed or valueless backlinks may 
lead to penalties. Thus, effective link-building should aim to deliver value not only for search engine 
algorithms but also for end-users. The research stresses that the success of a website in search engine 
optimization (SEO) relies on adhering to the ever-evolving requirements for improving its visibility in 
search results pages. Moreover, irrelevant content and links to sites featuring sanctioned or harmful 
content can negatively affect a site's backlink profile. A significant finding of the study is that even a 
minor drop in domain ranking, such as by one point, can trigger a substantial decrease in organic 
traffic. For instance, Ahrefs, the company behind the domain authority metric, points out that the 
difference between a domain rating of 85 and 90 is much greater than between 15 and 20. This 
indicates that websites with higher authority experience more dramatic consequences from slight 
drops in ratings, especially when new websites surpass them in rankings. The research was conducted 
on projects with above-average authority, where drops in rankings led to proportionate declines in 
traffic. 

Based on the findings of the study, several key recommendations for effective external 
optimization are identified. The first is the need to balance the quality and quantity of backlinks, which 
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allows for the natural development of К аОЛsТtО’s ХТЧФ prШПТХО. A СОКХtСв mТб ШП СТРС-quality links from 
authoritative and relevant sources not only builds trust in the website but also strengthens its position 
in search engine results. On the other hand, the number of links helps improve a site's overall 
popularity and indexing. Such a balanced approach reduces the risk of over-optimization and 
penalties from search engines, ensuring a long-term positive effect on SEO. 

The second recommendation focuses on the need for link-building to bring value not just to the 
search engine but also to the user. Effective link-building should be geared toward creating organic 
and useful content that satisfies the needs of the target audience. A focus solely on optimization for 
search engines may lead to artificially constructed backlinks that offer no real value to users. This, in 
turn, could undermine user trust in the website and negatively affect its reputation. Backlinks that 
provide users with additional information or solutions to their problems lead to higher engagement, 
trust in the resource, and long-term value, which is also positively perceived by search engines. 

The third recommendation highlights the importance of constant adaptation and research in 
the field of SEO. Given the ever-changing nature of search engine algorithms and market conditions, 
SEO strategies must be regularly updated and adapted to remain effective. Continuous monitoring of 
results, analyzing changes in user behaviour and competitors, and updating link-building approaches 
are critical for identifying new opportunities and threats. This flexibility allows businesses to avoid 
penalties from search engines and maintain steady growth in organic traffic, which ultimately leads to 
improved website visibility and the achievement of long-term business goals. 

Conclusions and direction for further research. The conclusions drawn from the study 
emphasise the pivotal role of balancing quality and quantity in a successful link-building strategy. 
High-quality links from authoritative resources build trust in a website while increasing the number of 
backlinks enhances indexing and overall site popularity. This approach mitigates the risks of over-
optimization and ensures resilience against changes in search engine algorithms, resulting in 
sustained positive effects on SEO. Additionally, a focus on creating value for users, rather than just 
search engines, is crucial in building trust and engagement, both of which contribute to long-term 
success in link-building. Looking ahead, further research should focus on a deeper examination of 
how changes in search engine algorithms impact link-building effectiveness, as well as identifying 
optimal strategies for adapting to these changes. Another promising area for future study is exploring 
how users perceive the value of backlinks and which factors most significantly influence their trust in 
a website. Additionally, understanding the long-term impact of the balance between the number and 
quality of backlinks on SEO, particularly across different industries and types of content, could offer 
valuable insights for future SEO practices. In conclusion, link-building and SEO strategies need to 
continuously evolve in response to search engine innovations and market demands. Maintaining an 
optimal balance between the quality and quantity of backlinks, focusing on user-centric content, and 
regularly adapting to algorithm changes are essential for ensuring sustained success in organic 
search rankings. By following these principles, businesses can enhance their website's visibility, 
strengthen their online presence, and achieve long-term SEO objectives. 

Keywords: search engine optimization, SEO, link building, external optimization, outreach, 
Internet marketing. 
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