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ɉɢɥɢɩɱɭɤ ȼɨɥɨɞɢɦɢɪ ɉɟɬɪɨɜɢɱ 
ORCID: https://orcid.org/0000-0001-8935-7169 

ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɩɪɨɮɟɫɨɪ 
ɩɪɨɮɟɫɨɪ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ ɿɦ. Ⱥ.Ɏ. ɉɚɜɥɟɧɤɚ 

Ƚɨɥɿɰɢɧ Ⱥɧɞɪɿɣ Ɇɢɤɨɥɚɣɨɜɢɱ 
ORCID: https://orcid.org/0000-0003-4996-3898 

ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɞɨɰɟɧɬ 
ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ ɿɦ. Ⱥ.Ɏ. ɉɚɜɥɟɧɤɚ 

ȼɚɫɢɥьɤɨɜɚ ɇɚɬɚɥɿɹ ȼɨɥɨɞɢɦɢɪɿɜɧɚ 
ORCID: https://orcid.org/0000-0002-8002-3389 

ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɞɨɰɟɧɬ 
ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ ɿɦ. Ⱥ.Ɏ. ɉɚɜɥɟɧɤɚ 

Ʉɢʀɜɫьɤɢɣ ɧɚɰɿɨɧɚɥьɧɢɣ ɟɤɨɧɨɦɿɱɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ ɿɦɟɧɿ ȼɚɞɢɦɚ Ƚɟɬьɦɚɧɚ 
(Ʉɢʀɜ, ɍɤɪɚʀɧɚ) 

 
 

ɆȱɀɇȺɊɈȾɇȱ ɋɌȺɇȾȺɊɌɂ ɋȿɊȱȲ ISЇ 9000-9004 ȼ ɋɂɋɌȿɆȱ 
ɆȺɊɄȿɌɂɇȽɈȼɈȽɈ ɆȿɇȿȾɀɆȿɇɌɍ 

 
ɋɬɚɬɬɹ ɦɿɫɬɢɬь ɨɫɧɨɜɧɿ ɩɨɥɨɠɟɧɧɹ ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ ɫɟɪɿʀ ISO 9000, ISO 

9001, ISO 9004, ɹɤɿ ɫɬɨɫɭɸɬьɫɹ ɨɪɝɚɧɿɡɚɰɿʀ ɬɚ ɭɩɪɚɜɥɿɧɧɹ ɜɢɪɨɛɧɢɰɬɜɨɦ ɩɪɨɞɭɤɰɿʀ ɿ ɩɨɫɥɭɝ ɜ 
ɤɨɦɩɚɧɿɹɯ ɬɚ ɧɚ ɩɿɞɩɪɢєɦɫɬɜɚɯ ɪɿɡɧɢɯ ɝɚɥɭɡɟɣ. ɐɟ ɞɨɡɜɨɥɹє ɭɧɿɮɿɤɭɜɚɬɢ ɩɪɨɰɟɫɢ ɫɬɜɨɪɟɧɧɹ 
ɩɪɨɞɭɤɰɿʀ ɿ ɩɨɫɥɭɝ ɜɢɫɨɤɨʀ ɹɤɨɫɬɿ, ɩɿɞɜɢɳɭɜɚɬɢ ɹɤɿɫɬь ɭɩɪɚɜɥɿɧɧɹ ɰɢɦɢ ɩɪɨɰɟɫɚɦɢ. ȼ ɫɬɚɬɬɿ 
ɜɢɫɜɿɬɥɟɧɿ ɞɟɹɤɿ ɩɪɨɛɥɟɦɢ ɪɟɚɥɿɡɚɰɿʀ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɤɨɧɰɟɩɰɿʀ ɭɩɪɚɜɥɿɧɧɹ ɬɚ ɡɚɫɬɨɫɭɜɚɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɩɟɬɥɿ ɹɤɨɫɬɿ. ɉɿɞɤɪɟɫɥɟɧɨ, ɳɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɰɢɯ ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ 
ɞɨɡɜɨɥɹє ɩɿɞɜɢɳɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɪɨɰɟɫɿɜ, ɦɟɬɨɸ ɹɤɢɯ є ɩɿɞɜɢɳɟɧɧɹ ɪɿɜɧɹ 
ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɩɨɩɢɬɭ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɪɿɜɧɹ ʀɯ ɥɨɹɥьɧɨɫɬɿ. ɉɿɞɩɪɢєɦɫɬɜɚ ɬɚ ɤɨɦɩɚɧɿʀ ɧɚ ɨɫɧɨɜɿ 
ɰɢɯ ɦɿɠɧɚɪɨɞɧɨ ɜɢɡɧɚɧɢɯ ɞɨɤɭɦɟɧɬɿɜ ɛɭɞɭɸɬь ɫɜɨɸ ɪɨɛɨɬɭ ɩɨ ɫɬɜɨɪɟɧɧɸ ɫɢɫɬɟɦɢ 
ɜɢɪɨɛɧɢɰɬɜɚ ɹɤɿɫɧɢɯ ɬɨɜɚɪɿɜ ɿ ɩɨɫɥɭɝ ɬɚ ɭɩɪɚɜɥɿɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨɸ ɞɿɹɥьɧɿɫɬɸ ɧɚ єɞɢɧɿɣ 
ɦɟɬɨɞɨɥɨɝɿɱɧɿɣ ɬɚ ɦɟɬɨɞɢɱɧɿɣ ɨɫɧɨɜɿ, ɧɚ ɨɫɧɨɜɿ єɞɢɧɢɯ ɩɪɢɧɰɢɩɿɜ.  

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: ɭɩɪɚɜɥɿɧɧɹ, ɦɿɠɧɚɪɨɞɧɿ ɫɬɚɧɞɚɪɬɢ, ɦɚɪɤɟɬɢɧɝ, ɦɟɧɟɞɠɦɟɧɬ, ɹɤɿɫɬь. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɭ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ’ɹɡɨɤ ɿɡ ɜɚɠɥɢɜɢɦɢ 
ɧɚɭɤɨɜɢɦɢ ɱɢ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɩɨɥɹɝɚє ɜ ɲɢɪɨɤɨɦɭ 
ɨɛɝɨɜɨɪɟɧɧɿ ɬɚ ɩɪɚɤɬɢɱɧɨɦɭ ɜɩɪɨɜɚɞɠɟɧɧɿ ɩɨɥɨɠɟɧь ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ 
ɭɩɪɚɜɥɿɧɧɹ ɩɪɨɰɟɫɚɦɢ ɜɢɪɨɛɧɢɰɬɜɚ ɜɢɫɨɤɨɹɤɿɫɧɢɯ ɩɪɨɞɭɤɬɿɜ ɿ ɩɨɫɥɭɝ ɜ ɩɪɚɤɬɢɱɧɭ 
ɞɿɹɥьɧɿɫɬь ɜɿɬɱɢɡɧɹɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɿ ɤɨɦɩɚɧɿɣ ɧɚ ɜɠɟ ɫɮɨɪɦɭɥьɨɜɚɧɢɯ ɩɪɢɧɰɢɩɚɯ ɬɚ 
ɦɟɬɨɞɨɥɨɝɿʀ, ɹɤɿ ɪɟɚɥɿɡɭɸɬьɫɹ ɧɚ ɫɜɿɬɨɜɨɦɭ ɪɢɧɤɭ ɭɫɩɿɲɧɢɦɢ ɩɿɞɩɪɢєɦɫɬɜɚɦɢ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɡɚɩɨɱɚɬɤɨɜɚɧɨ ɪɨɡɜ’ɹɡɚɧɧɹ 
ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ɉɪɨɛɥɟɦɿ ɭɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ ɩɪɨɞɭɤɬɿɜ ɿ 
ɩɨɫɥɭɝ ɩɪɢɫɜɹɱɟɧɨ ɡɧɚɱɧɭ ɤɿɥьɤɿɫɬь ɜɿɬɱɢɡɧɹɧɢɯ ɿ ɡɚɪɭɛɿɠɧɢɯ ɩɭɛɥɿɤɚɰɿɣ. 
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ɓɟ ɜ 1998ɪ. ɜɿɬɱɢɡɧɹɧɿ ɧɚɭɤɨɜɰɿ ɉɟɪɟɪɜɚ ɉ.Ƚ. Ƚɨɧɱɚɪɨɜɚ ɇ.ɉ. Д6Ж ɪɨɡɝɥɹɧɭɥɢ 
ɩɢɬɚɧɧɹ ɬɟɨɪɟɬɢɱɧɨɝɨ ɿ ɩɪɚɤɬɢɱɧɨɝɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɩɟɬɥɿ ɹɤɨɫɬɿ ɜ ɩɪɨɰɟɫɿ 
ɭɩɪɚɜɥɿɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɦɢ ɩɪɨɰɟɫɨɦ ɧɚ ɩɿɞɩɪɢєɦɫɬɜɚɯ. 

ȼɩɪɨɜɚɞɠɟɧɧɸ ɫɢɫɬɟɦɢ ɭɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ ɩɪɨɞɭɤɰɿʀ ɿ ɩɨɫɥɭɝ ɩɪɢɫɜɹɱɟɧɿ 
ɧɚɭɤɨɜɿ ɩɨɲɭɤɢ ɬɚɤɢɯ ɧɚɭɤɨɜɰɿɜ ɹɤ Ɇɚɪɬɢɧɸɤ Ɉ.ȼ. Д2Ж, Ƚɨɥьɰɟɜ Ⱦ.Ƚ, Ʉɚɩɿɧɨɫ Ƚ.ȱ. Д3,4Ж. 

ɉɢɬɚɧɧɹɦ ɡɚɫɬɨɫɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɭ ɜ ɭɩɪɚɜɥɿɧɧɿ ɹɤɿɫɬɸ ɩɪɢɫɜɹɱɟɧɿ ɧɚɭɤɨɜɿ 
ɩɨɲɭɤɢ Ʌɢɫɟɧɤɚ Ɉ.Ɇ. Д5Ж. ɉɪɨɛɥɟɦɚɦ ɫɬɚɥɨɝɨ ɭɫɩɿɯɭ ɤɨɦɩɚɧɿʀ, ɦɟɬɨɞɚɦ ɣɨɝɨ 
ɞɨɫɹɝɧɟɧɧɹ ɩɪɢɞɿɥɹє ɭɜɚɝɭ Ɋɨɝɨɥь Ƚ. Д9Ж ɬɚ ɿɧɲɿ. 

ɇɚ ɧɚɲɭ ɞɭɦɤɭ, ɿɧɬɟɝɪɚɰɿɹ ɤɥɸɱɨɜɢɯ ɩɨɥɨɠɟɧь ɧɚɭɤɨɜɰɿɜ ɬɚ ɡɦɿɫɬɭ ɿ ɩɨɥɨɠɟɧь 
ɫɟɪɿʀ ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ ɹɤɨɫɬɿ ISO 9000 є ɞɨɰɿɥьɧɨɸ ɿ ɰɿɤɚɜɨɸ, ɹɤ ɡ ɧɚɭɤɨɜɨʀ 
ɬɨɱɤɢ ɡɨɪɭ, ɬɚɤ ɿ ɩɪɚɤɬɢɱɧɨʀ, ɜɢɯɨɞɹɱɢ ɿɡ ɞɨɰɿɥьɧɨɫɬɿ ɜɩɪɨɜɚɞɠɟɧɧɹ ɰɢɯ ɧɚɩɪɚɰɸɜɚɧь ɜ 
ɫɢɫɬɟɦɭ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɜɿɬɱɢɡɧɹɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ ɿ ɤɨɦɩɚɧɿɣ. ȼ ɫɬɚɬɬɿ 
ɜɢɤɥɚɞɟɧɨ ɚɜɬɨɪɫьɤɟ ɛɚɱɟɧɧɹ ɰɿєʀ ɿɧɬɟɝɪɚɰɿʀ ɬɚ ɩɪɨɰɟɫɿɜ ʀʀ ɜɩɪɨɜɚɞɠɟɧɧɹ ɜ ɩɪɨɰɟɫ 
ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɦɟɧɟɞɠɦɟɧɬɭ ɧɚ ɩɿɞɩɪɢєɦɫɬɜɚɯ ɿ ɤɨɦɩɚɧɿɹɯ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). ɋɬɚɬɬɹ ɦɚє ɧɚ ɦɟɬɿ 
ɿɧɬɟɝɪɭɜɚɬɢ ɡɦɿɫɬ ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ ɹɤɨɫɬɿ ɫɟɪɿʀ ISЇ 9000 ɡ ɦɟɬɨɸ ɜɢɤɨɪɢɫɬɚɧɧɹ 
ʀɯɧɿɯ ɩɨɥɨɠɟɧь ɬɚ ɚɥɝɨɪɢɬɦɿɜ ɜ ɭɩɪɚɜɥɿɧɧɿ ɹɤɿɫɬɸ ɭ ɩɪɚɤɬɢɱɧɿɣ ɪɨɛɨɬɿ ɜɿɬɱɢɡɧɹɧɢɯ 
ɩɿɞɩɪɢєɦɫɬɜ. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɨɡɧɚɱɟɧɚ ɫɬɚɬɬɹ. ɋɬɚɬɬɹ ɡɨɫɟɪɟɞɠɟɧɚ ɧɚ ɚɞɚɩɬɚɰɿʀ ɫɬɚɧɞɚɪɬɿɜ ISЇ 
9000-9004 ɞɨ ɫɩɟɰɢɮɿɤɢ ɜɿɬɱɢɡɧɹɧɨɝɨ ɪɢɧɤɭ, ɡɨɤɪɟɦɚ ɿɧɬɟɝɪɚɰɿʀ ʀɯ ɭ ɦɚɪɤɟɬɢɧɝɨɜɢɣ 
ɦɟɧɟɞɠɦɟɧɬ. ȼ ɧɚɭɤɨɜɢɯ ɩɭɛɥɿɤɚɰɿɹɯ ɧɟɞɨɫɬɚɬɧьɨ ɞɨɫɥɿɞɠɟɧɿ ɩɢɬɚɧɧɹ ɪɨɡɪɨɛɤɢ 
ɚɥɝɨɪɢɬɦɿɜ ɜɩɪɨɜɚɞɠɟɧɧɹ ɫɬɚɧɞɚɪɬɿɜ ɭ ɦɚɪɤɟɬɢɧɝɨɜɿ ɩɪɨɰɟɫɢ, ɝɚɪɦɨɧɿɡɚɰɿʀ ɡ 
ɧɨɪɦɚɬɢɜɧɨ-ɩɪɚɜɨɜɢɦɢ ɚɤɬɚɦɢ ɍɤɪɚʀɧɢ ɬɚ ɜɢɤɨɪɢɫɬɚɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɥɹ 
ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ. Ɍɚɤɨɠ ɡɚɥɢɲɚɸɬьɫɹ ɜɿɞɤɪɢɬɢɦɢ ɚɫɩɟɤɬɢ ɡɚɫɬɨɫɭɜɚɧɧɹ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɩɟɬɥɿ ɹɤɨɫɬɿ ɞɥɹ ɡɦɿɰɧɟɧɧɹ ɤɥɿєɧɬɫьɤɨʀ ɥɨɹɥьɧɨɫɬɿ ɬɚ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜ. 

ȼɢɤɥɚɞ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ȼ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɫɬɚɥɨɝɨ ɪɨɡɜɢɬɤɭ ɬɚ ɪɟɚɥɿɡɚɰɿʀ 
ɜɢɦɨɝ «4.0» ɩɪɨɦɢɫɥɨɜɨʀ ɪɟɜɨɥɸɰɿʀ ɪɨɛɨɬɚ ɩɿɞɩɪɢєɦɫɬɜ, ɨɪɝɚɧɿɡɚɰɿɣ, ɜɫɿɯ ɫɭɛ'єɤɬɿɜ 
ɪɢɧɤɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ ɩɟɪɟɞɛɚɱɚє ɟɮɟɤɬɢɜɧɟ ɜɢɤɨɪɢɫɬɚɧɧɹ ɧɚɹɜɧɢɯ ɪɟɫɭɪɫɿɜ: ɥɸɞɫьɤɢɯ, 
ɦɚɬɟɪɿɚɥьɧɢɯ, ɮɿɧɚɧɫɨɜɢɯ ɬɚ ɪɟɫɭɪɫɿɜ ɫɢɫɬɟɦɢ ɭɩɪɚɜɥɿɧɧɹ. Ɋɨɡɜɢɬɨɤ ɬɚ ɜɩɪɨɜɚɞɠɟɧɧɹ 
ɤɨɧɰɟɩɰɿʀ ɦɚɪɤɟɬɢɧɝɭ ɜ ɭɩɪɚɜɥɿɧɧɿ ɞɿɹɥьɧɿɫɬɸ ɫɭɛ'єɤɬɿɜ ɪɢɧɤɭ ɫьɨɝɨɞɧɿ, ɧɚ ɧɚɲɭ ɞɭɦɤɭ, 
ɡɚɥɢɲɚєɬьɫɹ ɤɥɸɱɨɜɢɦ ɮɚɤɬɨɪɨɦ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ʀɯɧьɨʀ ɪɨɛɨɬɢ. ɐɿ ɚɫɩɟɤɬɢ 
ɬɚɤɨɠ ɪɨɡɝɥɹɞɚє Ɇɚɪɬɢɧɸɤ Ɉ.ȼ. ɭ ɤɨɧɬɟɤɫɬɿ ɟɤɨɥɨɝɿɡɚɰɿʀ ɦɚɪɤɟɬɢɧɝɭ Д2Ж.ɐɟɣ ɩɪɨɰɟɫ ɜ 
ɭɫɩɿɲɧɢɯ ɤɨɦɩɚɧɿɹɯ ɜɿɞɛɭɜɚєɬьɫɹ ɧɚ ɨɫɧɨɜɿ ɜɩɪɨɜɚɞɠɟɧɧɹ ɜ ɭɩɪɚɜɥɿɧɧɹ ɩɨɥɨɠɟɧь 
ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ ISЇ 9000, ISЇ 9001 ɿ ISЇ 9004. ɐɢɦɢ ɫɬɚɧɞɚɪɬɚɦɢ 
ɩɟɪɟɞɛɚɱɚєɬьɫɹ ɡɚɛɟɡɩɟɱɟɧɧɹ ɜɢɫɨɤɨʀ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ, ɳɨ ɜɢɪɨɛɥɹєɬьɫɹ ɬɚ 
ɧɚɞɚɸɬьɫɹ, ɡ ɦɟɬɨɸ ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɩɨɬɪɟɛ ɬɚ ɡɚɩɢɬɿɜ ɫɩɨɠɢɜɚɱɿɜ. ɍɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ 
ɩɪɨɞɭɤɰɿʀ ɜ ɫɢɫɬɟɦɿ ɨɩɟɪɚɰɿɣɧɨɝɨ ɦɟɧɟɞɠɦɟɧɬɭ ɩɿɞɩɪɢєɦɫɬɜɚ ɬɚɤɨɠ ɜɢɫɜɿɬɥɸє ɰɿ 
ɚɫɩɟɤɬɢ Д4Ж. 

ȼ ɹɤɨɫɬɿ ɩɪɢɤɥɚɞɿɜ ɭɫɩɿɲɧɨɝɨ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɧɚ ɨɫɧɨɜɿ ɫɬɚɧɞɚɪɬɿɜ 
ISЇ 9000 ɦɨɠɧɚ ɧɚɜɟɫɬɢ ɤɨɦɩɚɧɿʀ «TШвШtК», «SКЦsЮЧР», «PСТХТЩs». 

Ʉɨɦɩɚɧɿɹ «TШвШtК» ɜɩɪɨɜɚɞɢɥɚ ɫɢɫɬɟɦɭ ɭɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ ɭ ɜɿɞɩɨɜɿɞɧɨɫɬɿ ɿɡ 
ɫɬɚɧɞɚɪɬɨɦ ISЇ 9000 ɩɿɫɥɹ ɣɨɝɨ ɫɬɜɨɪɟɧɧɹ ɜ 1987 ɪɨɰɿ. ɐɟ ɞɚɥɨ ɦɨɠɥɢɜɿɫɬь ɩɿɞɜɢɳɢɬɢ 
ɟɮɟɤɬɢɜɧɿɫɬь ɡɚ ɪɚɯɭɧɨɤ ɜɢɫɨɤɨʀ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ ɜ ɪɟɡɭɥьɬɚɬɿ ɜɩɪɨɜɚɞɠɟɧɧɹ 
ɜɿɞɩɨɜɿɞɧɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ, ɹɤɿ, ɭ ɜɿɞɩɨɜɿɞɧɨɫɬɿ ɞɨ ɫɬɚɧɞɚɪɬɿɜ ISЇ 9001, ISЇ 
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9004 ɬɚɤɨɠ ɩɟɪɟɞɛɚɱɚɸɬь ɡɦɟɧɲɟɧɧɹ ɜɢɬɪɚɬ ɬɚ ɡɚɛɟɡɩɟɱɟɧɧɹ ɜɢɫɨɤɨʀ ɡɚɞɨɜɨɥɟɧɨɫɬɿ 
ɤɥɿєɧɬɿɜ.  

Ʉɨɦɩɚɧɿɹ «SКЦsЮЧР» ɜ ɹɤɨɫɬɿ ɫɬɪɚɬɟɝɿɱɧɨʀ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ ɧɚ ɨɫɧɨɜɿ 
ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ ɹɤɨɫɬɿ ɜɩɪɨɜɚɞɠɭє ɩɿɞɜɢɳɟɧɧɹ ɹɤɨɫɬɿ ɩɪɨɞɭɤɬɿɜ, ɡɚɞɨɜɨɥɟɧɧɹ 
ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɡɚɛɟɡɩɟɱɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɤɨɦɩɚɧɿʀ, ɜɤɥɸɱɚɸɱɢ ɡɚɯɨɞɢ 
ɝɧɭɱɤɨɝɨ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɰɿɧɨɭɬɜɨɪɟɧɧɹ ɿ ɩɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɫɜɨʀɯ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɪɨɰɟɫɿɜ. 

Ʉɨɦɩɚɧɿɹ PСТХТЩs ɦɚє ɦɚɪɤɟɬɢɧɝɨɜɭ ɫɬɪɚɬɟɝɿɸ ɩɿɞɜɢɳɟɧɧɹ ɹɤɨɫɬɿ ɫɜɨєʀ ɩɪɨɞɭɤɰɿʀ 
ɬɚ ɩɨɫɥɭɝ ɧɚ ɨɫɧɨɜɿ ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ ɫɟɪɿʀ ISЇ 9000. ɐɟ ɫɩɪɢɹɥɨ ɩɿɞɜɢɳɟɧɧɸ 
ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɩɿɞɜɢɳɟɧɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ. 

ɋɭɬɧɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɩɨɥɹɝɚє ɭ ɜɢɡɧɚɱɟɧɧɿ, ɭ ɩɟɪɲɭ ɱɟɪɝɭ, 
ɪɢɧɤɨɜɨɝɨ ɩɨɩɢɬɭ, ɚ ɬɚɤɨɠ ɭ ɜɢɡɧɚɱɟɧɧɿ ɜɢɪɨɛɧɢɱɢɯ ɩɨɬɭɠɧɨɫɬɟɣ ɿ ɦɨɠɥɢɜɨɫɬɟɣ ɬɚ 
ɭɩɪɚɜɥɿɧɫьɤɢɯ ɜɚɠɟɥɿɜ ɣɨɝɨ ɡɚɞɨɜɨɥьɧɢɬɢ. Ɇɚɪɤɟɬɢɧɝɨɜɚ ɤɨɧɰɟɩɰɿɹ ɭɩɪɚɜɥɿɧɧɹ 
ɪɨɡɤɪɢɜɚєɬьɫɹ, ɧɚ ɧɚɲ ɩɨɝɥɹɞ, ɱɟɪɟɡ ɩɨɫɥɿɞɨɜɧɿɫɬь ɩɟɜɧɢɯ ɞɿɣ: 

1) ɦɚɪɤɟɬɢɧɝɨɜɟ ɞɨɫɥɿɞɠɟɧɧɹ ɬɚ ɜɢɡɧɚɱɟɧɧɹ ɪɟɚɥьɧɢɯ ɩɨɬɪɟɛ ɿ ɩɨɩɢɬɭ ɭ ɪɢɧɤɭ; 
2) ɜɢɡɧɚɱɟɧɧɹ ɜɢɪɨɛɧɢɱɢɯ ɦɨɠɥɢɜɨɫɬɟɣ (ɩɨɬɭɠɧɨɫɬɟɣ) ɜɿɞɩɨɜɿɫɬɢ ɧɚ ɩɨɩɢɬ; 
3) ɮɨɪɦɭɜɚɧɧɹ ɫɬɪɚɬɟɝɿɱɧɢɯ ɡɚɞɚɱ ɿ ɰɿɥɟɣ ɞɿɹɥьɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜɚ; 
4) ɮɨɪɦɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ, ɩɥɚɧɿɜ ɿ ɩɪɨɝɪɚɦ; 
5) ɩɪɢɫɬɨɫɭɜɚɧɧɹ ɜɢɪɨɛɧɢɰɬɜɚ ɞɨ ɜɢɦɨɝ ɪɢɧɤɭ; 
6) ɜɢɪɨɛɧɢɰɬɜɨ ɿ ɡɞɿɣɫɧɟɧɧɹ ɩɪɨɞɚɠɭ ɬɨɜɚɪɿɜ (ɩɨɫɥɭɝ) ɭ ɜɿɞɩɨɜɿɞɧɨɫɬɿ ɡ ɩɨɩɢɬɨɦ 

ɭ ɪɢɧɤɭ; 
7) ɜɩɥɢɜ ɦɚɪɤɟɬɢɧɝɭ ɧɚ ɩɪɨɰɟɫ ɮɨɪɦɭɜɚɧɧɹ ɫɬɪɭɤɬɭɪɢ ɬɚ ɨɛɫɹɝɭ ɩɨɩɢɬɭ, ɬɨɛɬɨ 

ɭɩɪɚɜɥɿɧɧɹ ɩɨɩɢɬɨɦ ɧɚ ɩɟɜɧɨɦɭ ɪɢɧɤɭ; 
8) ɟɮɟɤɬɢɜɧɟ ɭɩɪɚɜɥɿɧɧɹ ɜɢɪɨɛɧɢɱɨɸ ɿ ɦɚɪɤɟɬɢɧɝɨɜɨɸ ɞɿɹɥьɧɿɫɬɸ (ɦɿɧɿɦɿɡɚɰɿɹ 

ɜɢɬɪɚɬ + ɨɩɬɢɦɿɡɚɰɿɹ ɩɪɢɛɭɬɤɭ). 
Ɉɫɨɛɥɢɜɿɫɬь ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɞɿɹɥьɧɨɫɬɿ ɜ ɬɨɦɭ, ɳɨ ɜɨɧɚ ɩɪɨɯɨɞɢɬь ɱɟɪɟɡ ɜɟɥɢɤɭ 

ɤɿɥьɤɿɫɬь ɟɬɚɩɿɜ, ɹɤɿ ɩɨɬɪɟɛɭɸɬь ɤɨɨɪɞɢɧɚɰɿʀ ɿ ɤɨɧɬɪɨɥɸ. ɇɚɭɤɨɜɿ ɩɿɞɯɨɞɢ ɞɨ 
ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɡɚɛɟɡɩɟɱɟɧɧɹ ɭɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ ɨɩɢɫɚɧɿ ɜ ɪɨɛɨɬɿ 
Ƚɨɥьɰɟɜɨʀ Ⱦ.Ƚ. Д3Ж.Ɍɨɦɭ ɫɬɚɧɞɚɪɬɢɡɚɰɿɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɪɨɰɟɫɿɜ ɧɚ ɨɫɧɨɜɿ ɫɬɚɧɞɚɪɬɿɜ 
ISЇ 9000. ɞɨɡɜɨɥɹє ɩɨɤɪɚɳɢɬɢ ɹɤɿɫɬь ɤɟɪɭɜɚɧɧɹ ɰɢɦɢ ɩɪɨɰɟɫɚɦɢ ɭ ɜɿɞɩɨɜɿɞɧɨɫɬɿ ɡ 
ɜɢɦɨɝɚɦɢ ɰɢɯ ɫɬɚɧɞɚɪɬɿɜ, ɩɿɞɜɢɳɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɰɢɯ ɩɪɨɰɟɫɿɜ, ɭɧɢɤɧɭɬɢ ɞɭɛɥɸɜɚɧɧɹ 
ɪɨɛɨɬɢ, ɩɨɤɪɚɳɢɬɢ ɜɢɤɨɪɢɫɬɚɧɧɹ ɪɟɫɭɪɫɿɜ, ɡɦɟɧɲɢɬɢ ɪɢɡɢɤɢ ɜɢɧɢɤɧɟɧɧɹ ɩɨɦɢɥɨɤ. 
ȼɢɤɨɧɚɧɧɹ ɜɢɦɨɝ ɰɢɯ ɫɬɚɧɞɚɪɬɿɜ ɞɨɩɨɦɚɝɚє ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɞɨɬɪɢɦɚɧɧɹ ɡɚɤɨɧɨɞɚɜɱɢɯ 
ɜɢɦɨɝ ɞɨ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ ɩɿɞɩɪɢєɦɫɬɜ, ɚ ɰɟ, ɜ ɫɜɨɸ ɱɟɪɝɭ, ɡɚɩɨɛɿɝɚє ɫɚɧɤɰɿɹɦ 
ɬɚ ɲɬɪɚɮɚɦ ɡɚ ɩɨɪɭɲɟɧɧɹ ɜɢɦɨɝ ɹɤɨɫɬɿ. Ɋɨɥь ɦɚɪɤɟɬɢɧɝɭ ɜ ɫɢɫɬɟɦɿ ɭɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ 
ɞɟɬɚɥьɧɨ ɪɨɡɤɪɢɬɨ ɭ ɪɨɛɨɬɚɯ Ʌɢɫɟɧɤɚ Ɉ.Ɇ. Д5Ж.  

ɉɿɞɜɢɳɟɧɧɹ ɹɤɨɫɬɿ ɩɪɨɞɭɤɬɿɜ ɬɚ ɩɨɫɥɭɝ ɡɚɛɟɡɩɟɱɭє ɫɢɫɬɟɦɚɬɢɱɧɢɣ ɩɿɞɯɿɞ ɞɨ 
ɭɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ, ɚ ɬɚɤɨɠ ɩɿɞɜɢɳɟɧɧɹ ɪɿɜɧɹ ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ ɬɚ ɩɿɞɜɢɳɟɧɧɹ 
ɪɿɜɧɹ ʀɯ ɥɨɹɥьɧɨɫɬɿ. ɉɿɞɜɢɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɪɨɰɟɫɿɜ ɩɟɪɟɞɛɚɱɚє, ɜ 
ɩɟɪɲɭ ɱɟɪɝɭ, ɩɨɤɪɚɳɟɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɞɨɫɥɿɞɠɟɧɧɹ ɪɢɧɤɭ, ɪɨɡɪɨɛɤɭ ɩɪɨɞɭɤɰɿʀ ɭ 
ɜɿɞɩɨɜɿɞɧɨɫɬɿ ɿɡ ɜɢɦɨɝɚɦɢ ɬɚ ɡɚɩɢɬɚɦɢ ɫɩɨɠɢɜɚɱɿɜ, ɩɪɨɜɟɞɟɧɧɹ ɟɮɟɤɬɢɜɧɨʀ 
ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɤɨɦɭɧɿɤɚɰɿɣɧɨʀ ɞɿɹɥьɧɨɫɬɿ ɿɡ ɪɟɤɥɚɦɭɜɚɧɧɹ ɬɚ ɩɪɨɫɭɜɚɧɧɹ ɩɪɨɞɭɤɬɭ, 
ɜɩɪɨɜɚɞɠɟɧɧɹ ɝɧɭɱɤɨʀ ɰɿɧɨɜɨʀ ɩɨɥɿɬɢɤɢ, ɿ ɜ ɰɿɥɨɦɭ ɩɿɞɜɢɳɟɧɧɹ ɪɿɜɧɹ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜɚ ɬɚ ɡɦɿɰɧɟɧɧɹ ɩɨɡɢɰɿʀ ɜ ɤɨɧɤɭɪɟɧɬɧɨɦɭ 
ɫɟɪɟɞɨɜɢɳɿ. 

ɋɩɢɪɚɸɱɢɫь ɜ ɦɚɪɤɟɬɢɧɝɨɜɿɣ ɪɨɛɨɬɿ ɧɚ ɦɿɠɧɚɪɨɞɧɿ ɫɬɚɧɞɚɪɬɢ ɫɟɪɿʀ ISЇ 9000, 
ɩɿɞɩɪɢєɦɫɬɜɚ ɡɦɟɧɲɭɸɬь ɪɢɡɢɤɢ ɬɚ ɜɢɬɪɚɬɢ, ɩɨɜ’ɹɡɚɧɿ ɡ ɹɤɿɫɬɸ ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ. ɐɟ 
ɦɨɠɭɬь ɛɭɬɢ, ɧɚɩɪɢɤɥɚɞ, ɜɢɬɪɚɬɢ, ɩɨɜ'ɹɡɚɧɿ ɿɡ ɩɨɜɟɪɧɟɧɧɹɦ ɬɨɜɚɪɿɜ ɱɢ ɪɨɡɛɿɠɧɨɫɬɹɦɢ ɡ 
ɤɥɿєɧɬɚɦɢ, ɹɤɢɯ ɧɟ ɡɚɞɨɜɨɥьɧɹє ɹɤɿɫɬь ɚɛɨ ɜɥɚɫɬɢɜɨɫɬɿ ɬɨɜɚɪɭ. 
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ɜ ɫɢɫɬɟɦɿ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɦɟɧɟɞɠɦɟɧɬɭ 
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ɋɬɚɧɞɚɪɬɢɡɚɰɿɹ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɪɨɰɟɫɿɜ ɧɚ ɨɫɧɨɜɿ ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ ISЇ 
9000, ISЇ 9001, ISЇ 9004. ɞɨɩɨɦɚɝɚє ɩɿɞɜɢɳɟɧɧɸ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ. ɐɿ 
ɩɢɬɚɧɧɹ ɜɢɫɜɿɬɥɟɧɿ ɭ ɞɨɫɥɿɞɠɟɧɧɿ, ɩɪɢɫɜɹɱɟɧɨɦɭ ɤɨɧɰɟɩɰɿɹɦ ɫɭɱɚɫɧɢɯ ɫɢɫɬɟɦ 
ɭɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ Д1Ж. ɇɚ ɨɫɧɨɜɿ ɡɦɿɫɬɭ ɿ ɜɢɦɨɝ ɰɢɯ ɫɬɚɧɞɚɪɬɿɜ 
ɫɮɨɪɦɨɜɚɧɨ ɦɚɪɤɟɬɢɧɝɨɜɭ ɩɟɬɥɸ ɹɤɨɫɬɿ, ɹɤɚ ɞɨɡɜɨɥɹє ɿ ɫɩɪɢɹє ɡɚɛɟɡɩɟɱɟɧɧɸ ɜɢɫɨɤɨʀ 
ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ, ɚ ɬɚɤɨɠ ɩɿɞɜɢɳɟɧɧɸ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɨɡɪɨɛɤɢ ɬɚ ɪɟɚɥɿɡɚɰɿʀ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ, ʀɯ ɤɨɧɬɢɧɭɭɦɭ (ɪɢɫ. 1). 

 

 
Ɋɢɫɭɧɨɤ 1- Ɇɚɪɤɟɬɢɧɝɨɜɚ ɩɟɬɥɹ ɹɤɨɫɬɿ Дɚɜɬɨɪɫьɤɚ ɪɨɡɪɨɛɤɚЖ 

"ɉɟɬɥɹ ɹɤɨɫɬɿ" ɹɜɥɹє ɫɨɛɨɸ ɤɨɦɩɥɟɤɫ ɡɚɯɨɞɿɜ, ɳɨ ɩɥɚɧɭɸɬьɫɹ ɬɚ ɪɟɚɥɿɡɭɸɬьɫɹ ɫɢɫɬɟɦɚɬɢɱɧɨ, 
ɚɛɢ ɝɚɪɚɧɬɭɜɚɬɢ ɜɿɞɩɨɜɿɞɧɿɫɬь ɩɪɨɞɭɤɰɿʀ ɱɢ ɩɨɫɥɭɝ ɫɬɚɧɞɚɪɬɚɦ ɹɤɨɫɬɿ ɬɚ ɜɢɦɨɝɚɦ ɫɩɨɠɢɜɚɱɿɜ 

 
ɉɟɪɲɿ ɜɿɬɱɢɡɧɹɧɿ ɧɚɭɤɨɜɿ ɩɿɞɯɨɞɢ ɞɨ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɩɟɬɥɿ ɹɤɨɫɬɿ ɡɚɩɪɨɩɨɧɭɜɚɥɢ 

Ƚɨɧɱɚɪɨɜɚ ɇ.ɉ. ɬɚ ɉɟɪɟɪɜɚ ɉ.Ƚ. Д6Ж. Ɇɚɪɤɟɬɢɧɝɨɜɚ ɩɟɬɥɹ ɹɤɨɫɬɿ ɫɯɟɦɚɬɢɱɧɨ ɜɿɞɨɛɪɚɠɚє 
ɜɡɚєɦɨɡɜ'ɹɡɨɤ ɨɤɪɟɦɢɯ ɜɢɪɨɛɧɢɱɢɯ ɬɚ ɭɩɪɚɜɥɿɧɫьɤɢɯ ɡɚɯɨɞɿɜ, ɹɤɿ ɜɩɥɢɜɚɸɬь ɧɚ ɹɤɿɫɬь 
ɩɪɨɞɭɤɬɿɜ ɿ ɩɨɫɥɭɝ ɧɚ ɪɿɡɧɢɯ ɟɬɚɩɚɯ ʀɯɧьɨʀ ɟɤɨɧɨɦɿɱɧɨɝɨ ɰɢɤɥɭ. ɉɟɬɥɹ ɹɤɨɫɬɿ ɬɚ ʀʀ 
ɫɤɥɚɞɨɜɿ ɜɿɞɿɝɪɚɸɬь ɜɚɠɥɢɜɭ ɪɨɥь ɜ ɞɨɫɹɝɧɟɧɧɿ ɭɫɩɿɯɿɜ ɛɿɡɧɟɫɭ ɭ ɤɨɧɤɭɪɟɧɬɧɨɦɭ ɪɢɧɤɭ. 
Ɇɚɪɤɟɬɢɧɝ ɜɢɡɧɚɱɚє ɤɥɸɱɨɜɿ ɚɫɩɟɤɬɢ ɭɫɩɿɲɧɨɫɬɿ ɩɪɨɞɭɤɬɭ ɱɢ ɩɨɫɥɭɝɢ ɧɚ ɰьɨɦɭ ɪɢɧɤɭ. 
ɉɟɬɥɹ ɹɤɨɫɬɿ ɭ ɦɚɪɤɟɬɢɧɝɨɜɨɦɭ ɦɟɧɟɞɠɦɟɧɬɿ ɰɟ ɞɿєɜɢɣ ɿɧɫɬɪɭɦɟɧɬ ɞɨɫɹɝɧɟɧɧɹ 
ɫɬɪɚɬɟɝɿɱɧɢɯ ɰɿɥɟɣ ɩɿɞɩɪɢєɦɫɬɜɚ, ɹɤɿ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɜ ɪɿɡɧɢɯ ɝɚɥɭɡɹɯ. ɉɟɬɥɹ ɹɤɨɫɬɿ 
ɞɚє ɦɨɠɥɢɜɿɫɬь ɩɿɞɬɪɢɦɭɜɚɬɢ ɩɨɫɬɿɣɧɢɣ ɞɿɚɥɨɝ ɡ ɤɥɿєɧɬɚɦɢ ɬɚ ɩɚɪɬɧɟɪɚɦɢ. Ɂɜɨɪɨɬɧɿɣ 
ɡɜ'ɹɡɨɤ ɞɨɫɹɝɚєɬьɫɹ ɱɟɪɟɡ ɞɨɫɥɿɞɠɟɧɧɹ ɪɢɧɤɭ, ɫɩɿɥɤɭɜɚɧɧɹ, ɨɩɢɬɭɜɚɧɧɹ, ɨɧɥɚɣɧ ɜɿɞɝɭɤɢ. 
ȼ ɪɟɡɭɥьɬɚɬɿ ɰɢɯ ɡɜ'ɹɡɤɿɜ, ɩɿɞɩɪɢєɦɫɬɜɨ, ɣɨɝɨ ɩɟɪɫɨɧɚɥ, ɦɚɸɬь ɨɪɿєɧɬɢɪɢ ɳɨɞɨ 
ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɩɪɨɞɭɤɰɿʀ ɿ ɩɨɫɥɭɝ, ɫɢɫɬɟɦɢ ɭɩɪɚɜɥɿɧɧɹ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɡɚɩɢɬɿɜ 
ɫɩɨɠɢɜɚɱɿɜ, ɛɿɡɧɟɫ-ɩɚɪɬɧɟɪɿɜ. 

ɋɬɚɧɞɚɪɬɢ ISЇ 9000, ISЇ 9001, ISЇ 9004 ɜɿɞɿɝɪɚɸɬь ɜɚɠɥɢɜɭ ɪɨɥь ɭ 
ɦɚɪɤɟɬɢɧɝɨɜɨɦɭ ɦɟɧɟɞɠɦɟɧɬɿ ɜ ɩɪɨɰɟɫɿ ɮɨɪɦɭɜɚɧɧɹ ɬɚ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɫɢɫɬɟɦɢ 
ɭɩɪɚɜɥɿɧɧɹ ɩɪɨɰɟɫɨɦ ɫɬɜɨɪɟɧɧɹ ɬɚ ɩɿɞɬɪɢɦɚɧɧɹ ɜɢɫɨɤɨʀ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ 
ɩɿɞɩɪɢєɦɫɬɜ, ɚ ɬɚɤɨɠ ɩɨɤɪɚɳɟɧɧɿ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɫɬɪɚɬɟɝɿɣ ɬɚ ɩɪɨɰɟɫɿɜ. 
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ɋɬɚɧɞɚɪɬ ISЇ 9000 ɡɦɿɫɬɨɜɧɨ ɪɨɡɤɪɢɜɚє ɡɚɝɚɥьɧɢɣ ɩɿɞɯɿɞ ɞɨ ɭɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ 
ɬɚ ɦɿɫɬɢɬь ɜɢɦɨɝɢ ɞɨ ɨɪɝɚɧɿɡɚɰɿʀ ɟɮɟɤɬɢɜɧɨɝɨ ɤɨɧɬɪɨɥɸ ɹɤɨɫɬɿ ɧɚ ɩɿɞɩɪɢєɦɫɬɜɚɯ ɜ ɭɫɿɯ 
ɧɟɨɛɯɿɞɧɢɯ ɧɚɩɪɹɦɚɯ, ɜɤɥɸɱɚɸɱɢ ɦɚɪɤɟɬɢɧɝ. 

ISЇ 9000 ɦɿɫɬɢɬь ɜɢɦɨɝɢ ɞɨ ɣɨɝɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɭ ɦɚɪɤɟɬɢɧɝɭ, ɹɤɿ ɩɨɛɭɞɨɜɚɧɿ ɧɚ 
ɩɟɜɧɢɯ ɩɪɢɧɰɢɩɚɯ [10], ɚ ɫɚɦɟ:  ɨɪɿєɧɬɚɰɿɹ ɧɚ ɤɥɿєɧɬɚ (МЮstШЦОr ПШМЮs);  ɤɟɪɨɜɚɧɿɫɬь (ХОКНОrsСТЩ);  ɡɚɥɭɱɟɧɧɹ ɩɪɚɰɿɜɧɢɤɿɜ (ОЧРКРОЦОЧt of people);  ɩɪɨɰɟɫɧɢɣ ɩɿɞɯɿɞ (ЩrШМОss КЩЩrШКМС);  ɭɩɪɚɜɥɿɧɧɹ ɪɟɫɭɪɫɚɦɢ (ЦКЧКРОЦОЧt ШП rОsШЮrМОs);  ɪɨɡɪɨɛɤɚ ɩɪɨɞɭɤɬɭ ɚɛɨ ɩɨɫɥɭɝɢ (НОsТРЧ КЧН НОЯОХШЩЦОЧt ШП ЩrШНЮМts/sОrЯТМОs);  ɦɨɧɿɬɨɪɢɧɝ ɬɚ ɜɢɦɿɪɸɜɚɧɧɹ (ЦШЧТtШrТЧР КЧН ЦОКsЮrОЦОЧt);  ɩɨɫɬɿɣɧɟ ɩɨɤɪɚɳɟɧɧɹ (МШЧtinual improvement). 

ɋɬɚɧɞɚɪɬ ISЇ 90001 – ɜ ɧьɨɦɭ ɫɮɨɪɦɭɥьɨɜɚɧɿ ɬɟɪɦɿɧɢ ɿ ɜɢɡɧɚɱɟɧɧɹ ɹɤɿ 
ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɭ ɜɫɿɯ ɫɬɚɧɞɚɪɬɚɯ ɫɟɪɿʀ 9000. 

ɋɟɪɬɢɮɿɤɚɬ ɜɿɞɩɨɜɿɞɧɨɫɬɿ ɜɢɦɨɝɚɦ ISЇ 9001 ɧɟɨɛɯɿɞɧɢɣ ɩɿɞɩɪɢєɦɫɬɜɚɦ:   ɩɪɚɰɸɸɱɢɦ ɧɚ ɬɚɤɢɯ ɪɢɧɤɚɯ ɚɛɨ ɡ ɬɚɤɢɦɢ ɡɚɦɨɜɧɢɤɚɦɢ, ɹɤɿ ɜɢɦɚɝɚɸɬь 
ɧɚɹɜɧɨɫɬɿ ɬɚɤɨɝɨ ɫɟɪɬɢɮɿɤɚɬɚ;  ɩɪɚɰɸɸɱɢɦ ɭ ɫɟɤɬɨɪɚɯ ɟɤɨɧɨɦɿɤɢ, ɞɟɪɠɚɜɧɨ ɚɛɨ ɤɨɪɩɨɪɚɬɢɜɧɨ ɪɟɝɭɥьɨɜɚɧɢɯ 
ɬɚɤɢɦ ɱɢɧɨɦ, ɳɨ ɧɚɹɜɧɿɫɬь ɫɟɪɬɢɮɿɤɚɬɚ ɜɿɞɩɨɜɿɞɧɨɫɬɿ ISЇ 9001 є ɨɛɨɜ'ɹɡɤɨɜɢɦ;  ɞɥɹ ɱɥɟɧɫɬɜɚ ɜ ɩɚɪɬɧɟɪɫɬɜɚɯ, ɨɪɝɚɧɿɡɚɰɿɹɯ (ɧɚɩɪɢɤɥɚɞ ɋɊɈ), ɞɟ ɫɟɪɬɢɮɿɤɚɬ ISЇ 
– ɰɟ ɧɟɨɛɯɿɞɧɚ ɭɦɨɜɚ ɞɥɹ ɜɫɬɭɩɭ;  ɞɥɹ ɪɨɡɲɢɪɟɧɧɹ ɤɨɧɤɭɪɟɧɬɧɢɯ ɩɟɪɟɜɚɝ ɤɨɦɩɚɧɿʀ ɜ ɭɦɨɜɚɯ ɫɭɱɚɫɧɢɯ ɪɢɧɤɿɜ;  ɛɚɠɚɸɱɢɦ ɩɿɞɬɜɟɪɞɢɬɢ ɜɩɪɨɜɚɞɠɟɧɭ ɫɢɫɬɟɦɭ ɦɟɧɟɞɠɦɟɧɬɭ, ɫɩɪɹɦɨɜɚɧɭ ɧɚ 
ɛɟɡɩɟɪɟɪɜɧɭ ɨɩɬɢɦɿɡɚɰɿɸ ɬɨɜɚɪɿɜ ɿ ɩɨɫɥɭɝ ɩɿɞɩɪɢєɦɫɬɜɚ;  ɞɥɹ ɟɤɫɩɨɪɬɭ ɧɚ ɪɢɧɤɢ Єɜɪɨɩɢ ɬɚ ɿɧɲɢɯ ɤɪɚʀɧ;  ɞɥɹ ɧɟɡɚɥɟɠɧɨʀ ɨɰɿɧɤɢ ɜɿɞɩɨɜɿɞɧɨɫɬɿ ɫɬɚɧɞɚɪɬɚɦ ɹɤɨɫɬɿ, ɩɪɢɣɧɹɬɢɯ ɜ ɫɜɿɬɿ. 

Ɉɫɧɨɜɧɟ ɡɚɜɞɚɧɧɹ ɩɿɞɩɪɢєɦɫɬɜɚ, ɨɪɝɚɧɿɡɚɰɿʀ - ɰɟ ɩɿɞɜɢɳɟɧɧɹ ɡɚɞɨɜɨɥɟɧɨɫɬɿ 
ɤɥɿєɧɬɿɜ, ɫɩɨɠɢɜɚɱɿɜ. Ⱥɥɝɨɪɢɬɦ ɰьɨɝɨ ɩɪɨɰɟɫɭ: ɩɪɚɰɸɜɚɬɢ ɜɿɞ ɹɤɨɫɬɿ ɩɪɨɞɭɤɬɭ ɞɨ ɹɤɨɫɬɿ 
ɩɪɨɰɟɫɿɜ ɬɚ ɹɤɨɫɬɿ ɨɪɝɚɧɿɡɚɰɿʀ ɜ ɰɿɥɨɦɭ ɿ ɞɨɫɹɝɚɬɢ ɫɬɚɥɨɝɨ ɭɫɩɿɯɭ. ɐɿ ɩɢɬɚɧɧɹ ɜɢɫɜɿɬɥɟɧɨ 
ɭ ɞɨɫɥɿɞɠɟɧɧɿ Ƚɚɥɢɧɢ Ɋɨɝɨɥь ɳɨɞɨ ɞɨɫɹɝɧɟɧɧɹ ɫɬɚɥɨɝɨ ɭɫɩɿɯɭ ɡɚ ISЇ 9004 Д9Ж. ȼɿɧ 
ɜɢɫɜɿɬɥɸєɬьɫɹ ɜ ɫɬɚɧɞɚɪɬɿ ISЇ 9004:2018, ɹɤɢɣ ɪɨɡɪɨɛɥɟɧɢɣ ɧɚ ɨɫɧɨɜɿ ɫɢɫɬɟɦɢ 
ɦɟɧɟɞɠɦɟɧɬɭ ɹɤɨɫɬɿ ɜɿɞɩɨɜɿɞɧɨ ɞɨ ISЇ 9001:2015, ɫɩɢɪɚɸɱɢɫь ɧɚ ɜɢɤɥɚɞɟɧɿ ɜ ɧьɨɦɭ 
ɩɪɢɧɰɢɩɢ. 

ɋɬɚɧɞɚɪɬ 9004:2018 ɦɿɫɬɢɬь ɬɚɤɿ ɨɫɧɨɜɧɿ ɩɨɧɹɬɬɹ:  ɹɤɿɫɬь ɨɪɝɚɧɿɡɚɰɿʀ;  ɤɨɧɬɟɤɫɬ ɨɪɝɚɧɿɡɚɰɿʀ;  ɿɞɟɧɬɢɱɧɿɫɬь ɨɪɝɚɧɿɡɚɰɿʀ. 
əɤɿɫɬь ɨɪɝɚɧɿɡɚɰɿʀ. ȼɿɞɩɨɜɿɞɧɨ ɞɨ ɫɬɚɧɞɚɪɬɭ - ɰɟ ɪɿɜɟɧь ɫɢɫɬɟɦɢ ɦɟɧɟɞɠɦɟɧɬɭ, 

ɹɤɢɣ ɞɨɡɜɨɥɹє ɨɪɝɚɧɿɡɚɰɿʀ ɡɚɞɨɜɨɥьɧɹɬɢ ɩɨɬɪɟɛɢ ɬɚ ɨɱɿɤɭɜɚɧɧɹ ɡɚɰɿɤɚɜɥɟɧɢɯ ɫɬɨɪɿɧ, 
ɬɨɛɬɨ ɞɨɫɹɝɬɢ ɫɬɿɣɤɨɝɨ ɭɫɩɿɯɭ, ɩɪɢɱɨɦɭ ɰɿɥɿ ɣ ɪɟɡɭɥьɬɚɬɢ ɡɚɥɟɠɚɬь ɜɿɞ ɫɚɦɨʀ ɨɪɝɚɧɿɡɚɰɿʀ. 
əɤɿɫɬь ɨɪɝɚɧɿɡɚɰɿʀ ɧɟ є ɫɢɧɨɧɿɦɨɦ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ. əɤɿɫɬь ɩɪɨɞɭɤɰɿʀ – ɰɟ ɫɭɜɨɪɚ 
ɜɿɞɩɨɜɿɞɧɿɫɬь ɯɚɪɚɤɬɟɪɢɫɬɢɤ ɩɪɨɞɭɤɰɿʀ ɩɟɜɧɢɦ ɪɟɝɥɚɦɟɧɬɚɦ ɿ ɜɢɦɨɝɚɦ ɩɨɤɭɩɰɹ. ɐɟ, 
ɡɨɤɪɟɦɚ, ɩɟɪɟɞɛɚɱɚє ɜɿɞɫɭɬɧɿɫɬь ɜɚɪɿɚɛɟɥьɧɨɫɬɿ ɭ ɜɢɪɨɛɧɢɱɨɦɭ ɩɪɨɰɟɫɿ. ɋɚɦɟ ɧɚ 
ɞɨɫɹɝɧɟɧɧɹ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ, ɚ ɨɬɠɟ ɧɚ ɡɚɞɨɜɨɥɟɧɧɿ ɩɨɬɪɟɛ ɬɚ ɨɱɿɤɭɜɚɧь ɤɥɿєɧɬɿɜ 
ɧɚɰɿɥɟɧɢɣ ISЇ 9001. Ƚɨɥɨɜɧɚ ɜɿɞɦɿɧɧɿɫɬь ɫɬɚɧɞɚɪɬɭ ISЇ 9004 ɜɿɞ ISЇ 9001 ɭ ɬɨɦɭ, ɳɨ 
ɩɟɪɲɢɣ ɜɢɦɚɝɚє ɜɿɞ ɨɪɝɚɧɿɡɚɰɿʀ ɡɚɞɨɜɨɥɟɧɧɹ ɩɨɬɪɟɛ ɬɚ ɨɱɿɤɭɜɚɧь ɭɫɿɯ ɡɚɰɿɤɚɜɥɟɧɢɯ 
ɫɬɨɪɿɧ, ɚ ɫɟɪɟɞ ɧɢɯ ɿ ɤɥɿєɧɬɿɜ. 
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Ʉɨɧɬɟɤɫɬ ɨɪɝɚɧɿɡɚɰɿʀ. Ƀɞɟɬьɫɹ ɩɪɨ ɪɨɡɭɦɿɧɧɹ ɫɟɪɟɞɨɜɢɳɚ ɜ ɹɤɨɦɭ ɩɪɚɰɸє 
ɨɪɝɚɧɿɡɚɰɿɹ. ɐɟ ɛɚɡɚ ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ ɫɬɚɥɨɝɨ ɭɫɩɿɯɭ. Ɂɝɿɞɧɨ ɡ ISЇ 9004 ɪɨɡɭɦɿɧɧɹ 
ɤɨɧɬɟɤɫɬɭ ɜɢɡɧɚɱɚє ɮɚɤɬɨɪɢ, ɳɨ ɜɩɥɢɜɚɸɬь ɧɚ ɡɞɚɬɧɿɫɬь ɨɪɝɚɧɿɡɚɰɿʀ ɞɨɫɹɝɚɬɢ ɫɬɚɥɨɝɨ 
ɭɫɩɿɯɭ.  

ɋɤɥɚɞɧɢɤɢ ɤɨɧɬɟɤɫɬɭ ɨɪɝɚɧɿɡɚɰɿʀ - ɰɟ ɡɚɰɿɤɚɜɥɟɧɿ ɫɬɨɪɨɧɢ, ɡɨɜɧɿɲɧɿ ɱɢɧɧɢɤɢ ɬɚ 
ɜɧɭɬɪɿɲɧɿ ɱɢɧɧɢɤɢ. 

Ɉɫɤɿɥьɤɢ ɫɟɪɟɞɨɜɢɳɟ ɨɪɝɚɧɿɡɚɰɿʀ ɫɯɢɥьɧɟ ɞɨ ɩɨɫɬɿɣɧɢɯ ɡɦɿɧ, ɞɥɹ ɞɨɫɹɝɧɟɧɧɹ 
ɫɬɿɣɤɨɝɨ ɭɫɩɿɯɭ ɡɚ ɩɭɧɤɬɨɦ 4.2 ɫɬɚɧɞɚɪɬɭ ɜɢɳɟ ɤɟɪɿɜɧɢɰɬɜɨ ɩɨɜɢɧɧɨ:  ɪɟɝɭɥɹɪɧɨ ɩɪɨɜɨɞɢɬɢ ɦɨɧɿɬɨɪɢɧɝ, ɚɧɚɥɿɡɭɜɚɬɢ, ɨɰɿɧɸɜɚɬɢ ɣ ɩɟɪɟɝɥɹɞɚɬɢ 
ɫɟɪɟɞɨɜɢɳɟ ɨɪɝɚɧɿɡɚɰɿʀ ɡ ɦɟɬɨɸ ɿɞɟɧɬɢɮɿɤɚɰɿʀ ɭɫɿɯ ɡɚɰɿɤɚɜɥɟɧɢɯ ɫɬɨɪɿɧ, ɜɫɬɚɧɨɜɥɟɧɧɹ 
ʀɯɧɿɯ ɩɨɬɪɟɛ ɬɚ ɨɱɿɤɭɜɚɧь ɬɚ ɿɧɞɢɜɿɞɭɚɥьɧɨɝɨ ɩɨɬɟɧɰɿɣɧɨɝɨ ɜɩɥɢɜɭ ɧɚ ɞɿɹɥьɧɿɫɬь 
ɨɪɝɚɧɿɡɚɰɿʀ;  ɜɢɡɧɚɱɚɬɢ ɣ ɩɨɜɿɞɨɦɥɹɬɢ ɩɪɨ ɦɿɫɿɸ, ɜɿɡɿɸ ɬɚ ɰɿɧɧɨɫɬɿ ɨɪɝɚɧɿɡɚɰɿʀ, ɫɩɪɢɹɬɢ 
ɭɡɝɨɞɠɟɧɧɸ ɡ ʀʀ ɤɭɥьɬɭɪɨɸ;  ɜɢɹɜɥɹɬɢ ɤɨɪɨɬɤɨɫɬɪɨɤɨɜɿ ɬɚ ɞɨɜɝɨɫɬɪɨɤɨɜɿ ɪɢɡɢɤɢ ɿ ɦɨɠɥɢɜɨɫɬɿ;  ɨɤɪɟɫɥɸɜɚɬɢ, ɜɩɪɨɜɚɞɠɭɜɚɬɢ ɬɚ ɿɧɮɨɪɦɭɜɚɬɢ ɩɪɨ ɩɨɥɿɬɢɤɭ, ɫɬɪɚɬɟɝɿʀ ɬɚ ɰɿɥɿ 
ɨɪɝɚɧɿɡɚɰɿʀ;  ɧɚɦɿɱɚɬɢ ɣ ɤɟɪɭɜɚɬɢ ɜɿɞɩɨɜɿɞɧɢɦɢ ɩɪɨɰɟɫɚɦɢ ɞɥɹ ʀɯɧьɨɝɨ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɜ 
ɪɚɦɤɚɯ ɭɡɝɨɞɠɟɧɨʀ ɫɢɫɬɟɦɢ;  ɭɩɪɚɜɥɹɬɢ ɪɟɫɭɪɫɚɦɢ ɨɪɝɚɧɿɡɚɰɿʀ ɞɥɹ ɡɚɛɟɡɩɟɱɟɧɧɹ ɞɨɫɹɝɧɟɧɧɹ ɡɚɩɥɚɧɨɜɚɧɢɯ 
ɪɟɡɭɥьɬɚɬɿɜ;  ɩɪɨɜɨɞɢɬɢ ɦɨɧɿɬɨɪɢɧɝ, ɚɧɚɥɿɡɭɜɚɬɢ, ɨɰɿɧɸɜɚɬɢ ɬɚ ɩɟɪɟɝɥɹɞɚɬɢ ɩɿɞɫɭɦɤɢ 
ɞɿɹɥьɧɨɫɬɿ ɨɪɝɚɧɿɡɚɰɿʀ;  ɧɚɥɚɝɨɞɠɭɜɚɬɢ ɩɪɨɰɟɫ ɧɚɜɱɚɧɧɹ ɬɚ ɿɦɩɥɟɦɟɧɬɚɰɿʀ ɿɧɧɨɜɚɰɿɣ, ɞɥɹ ɬɨɝɨ ɳɨɛ 
ɩɿɞɬɪɢɦɭɜɚɬɢ ɡɞɚɬɧɿɫɬь ɪɟɚɝɭɜɚɬɢ ɧɚ ɜɧɭɬɪɿɲɧɿ ɡɦɿɧɢ. 

Іɞɟɧɬɢɱɧɿɫɬь (ɭɧɿɤɚɥьɧɿɫɬь) ɨɪɝɚɧɿɡɚɰɿʀ. ȼɢɡɧɚɱɟɧɧɹ ɬɚ ɩɿɞɬɪɢɦɚɧɧɹ 
ɭɧɿɤɚɥьɧɨɝɨ ɫɩɨɫɨɛɭ ɨɪɝɚɧɿɡɚɰɿʀ – ɰɟ ɨɞɢɧ ɿɡ ɨɫɧɨɜɧɢɯ ɩɪɢɧɰɢɩɿɜ ɩɨɛɭɞɨɜɢ ɫɢɫɬɟɦɢ ʀʀ 
ɭɩɪɚɜɥɿɧɧɹ. 

əɤ ɡɚɡɧɚɱɟɧɨ ɭ ɫɬɚɧɞɚɪɬɿ Д8Ж, «ɨɪɝɚɧɿɡɚɰɿɹ ɜɢɡɧɚɱɚєɬьɫɹ ɫɜɨєɸ ɿɞɟɧɬɢɱɧɿɫɬɸ ɿ 
ɤɨɧɬɟɤɫɬɨɦ». ɍɧɿɤɚɥьɧɿɫɬь ɨɪɝɚɧɿɡɚɰɿʀ ɨɛɭɦɨɜɥɸє 4 ɟɥɟɦɟɧɬɢ: ɜɿɡɿɹ, ɦɿɫɿɹ, ɰɿɧɧɨɫɬɿ ɬɚ 
ɤɭɥьɬɭɪɚ. 

Ɂɝɿɞɧɨ ɿɡ ISЇ 9004 ɦɿɫɿɹ – ɰɟ ɦɟɬɚ ɿɫɧɭɜɚɧɧɹ ɨɪɝɚɧɿɡɚɰɿʀ, ɜɿɡɿɹ - ɰɟ ɩɪɚɝɧɟɧɧɹ ɚɛɨ 
ɬɟ ɱɢɦ ɛɢ ɯɨɬɿɥɚ ɫɬɚɬɢ ɨɪɝɚɧɿɡɚɰɿɹ, ɰɿɧɧɨɫɬɿ – ɰɟ ɩɪɢɧɰɢɩɢ ɬɚ/ɚɛɨ ɦɨɞɟɥɿ ɦɢɫɥɟɧɧɹ, ɹɤɿ 
ɮɨɪɦɭɸɬь ɤɭɥьɬɭɪɭ ɨɪɝɚɧɿɡɚɰɿʀ ɬɚ ɜɢɡɧɚɱɚɸɬь ɳɨ ɞɥɹ ɧɟʀ ɜɚɠɥɢɜɨ ɬɚ ɩɿɞɬɪɢɦɭɸɬь ɜɿɡɿɸ 
ɬɚ ɦɿɫɿɸ. Ʉɭɥьɬɭɪɚ – ɰɟ ɩɟɪɟɤɨɧɚɧɧɹ, ɿɫɬɨɪɿɹ, ɟɬɢɤɚ ɬɨɳɨ. 

Ɋɨɡɝɥɹɧɟɦɨ ɡɨɜɧɿɲɧɿ ɬɚ ɜɧɭɬɪɿɲɧɿ ɮɚɤɬɨɪɢ, ɹɤɿ ɫɬɚɧɨɜɥɹɬь ɡɚɝɪɨɡɭ ɭɫɩɿɯɭ, ɚ 
ɬɚɤɨɠ ɦɨɠɥɢɜɨɫɬɹɦ, ɳɨ ɫɩɪɢɹɸɬь ɞɨɫɹɝɧɟɧɧɸ ɫɬɚɥɨɝɨ ɭɫɩɿɯɭ. 

Ɂɨɜɧɿɲɧɿ ɮɚɤɬɨɪɢ:  ɡɚɤɨɧɨɞɚɜɱɿ ɬɚ ɧɨɪɦɚɬɢɜɧɿ ɜɢɦɨɝɢ;  ɫɩɟɰɢɮɿɱɧɿ ɞɥɹ ɝɚɥɭɡɿ ɜɢɦɨɝɢ ɬɚ ɭɝɨɞɢ;  ɤɨɧɤɭɪɟɧɰɿɹ;  ɝɥɨɛɚɥɿɡɚɰɿɹ;  ɫɨɰɿɚɥьɧɨ-ɟɤɨɧɨɦɿɱɧɿ ɩɨɥɿɬɢɱɧɿ ɿ ɤɭɥьɬɭɪɧɿ ɱɢɧɧɢɤɢ;  ɿɧɧɨɜɚɰɿʀ ɬɚ ɞɨɫɹɝɧɟɧɧɹ ɜ ɬɟɯɧɿɰɿ;  ɧɚɜɤɨɥɢɲɧє ɫɟɪɟɞɨɜɢɳɟ;  ɡɪɿɥɿɫɬь. 
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ȼɧɭɬɪɿɲɧɿ ɮɚɤɬɨɪɢ:  ɪɨɡɦɿɪ ɬɚ ɫɤɥɚɞɧɿɫɬь;  ɜɢɞɢ ɞɿɹɥьɧɨɫɬɿ ɬɚ ɜɿɞɩɨɜɿɞɧɿ ɩɪɨɰɟɫɢ;  ɫɬɪɚɬɟɝɿɹ;  ɬɢɩɢ ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ;  ɪɟɡɭɥьɬɚɬɢ ɞɿɹɥьɧɨɫɬɿ;  ɪɟɫɭɪɫɢ;  ɪɿɜɧɿ ɤɨɦɩɟɬɟɧɬɧɨɫɬɿ ɬɚ ɡɧɚɧɧɹ ɨɪɝɚɧɿɡɚɰɿʀ;  ɿɧɧɨɜɚɰɿʀ. 
ɋɬɚɧɞɚɪɬɢ ISЇ 9000, ISЇ 9001, ISЇ 9004 ɜɿɞɿɝɪɚɸɬь ɡɧɚɱɧɭ ɪɨɥь ɭ 

ɦɚɪɤɟɬɢɧɝɨɜɨɦɭ ɦɟɧɟɞɠɦɟɧɬɿ, ɞɨɩɨɦɚɝɚɸɱɢ ɩɿɞɩɪɢєɦɫɬɜɭ ɞɨɫɹɝɚɬɢ ɜɢɫɨɤɨʀ ɹɤɨɫɬɿ 
ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ, ɳɨ ɜɿɞɩɨɜɿɞɚɸɬь ɜɢɦɨɝɚɦ ɤɥɿєɧɬɿɜ ɬɚ ɫɬɚɧɞɚɪɬɚɦ ɹɤɨɫɬɿ. 

Ȳɯ ɜɩɪɨɜɚɞɠɟɧɧɹ ɫɩɪɢɹє ɩɨɤɪɚɳɟɧɧɸ ɩɪɨɰɟɫɿɜ ɜɢɪɨɛɧɢɰɬɜɚ, ɤɨɧɬɪɨɥɸ ɹɤɨɫɬɿ, ɚ 
ɬɚɤɨɠ ɩɿɞɜɢɳɟɧɧɸ ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɤɥɿєɧɬɿɜ ɿ ɩɨɤɪɚɳɟɧɧɸ ɪɟɩɭɬɚɰɿʀ ɛɪɟɧɞɭ ɧɚ ɪɢɧɤɭ. 
ɋɬɚɧɞɚɪɬɢ ɡɚɛɟɡɩɟɱɭɸɬь ɫɢɫɬɟɦɚɬɢɱɧɢɣ ɩɿɞɯɿɞ ɞɨ ɭɩɪɚɜɥɿɧɧɹ ɹɤɿɫɬɸ, ɳɨ ɞɨɡɜɨɥɹє 
ɩɿɞɩɪɢєɦɫɬɜɚɦ ɟɮɟɤɬɢɜɧɨ ɤɨɧɤɭɪɭɜɚɬɢ, ɡɛɿɥьɲɭɜɚɬɢ ɜɿɞɞɚɱɭ ɜɿɞ ɿɧɜɟɫɬɢɰɿɣ ɬɚ 
ɡɚɛɟɡɩɟɱɭɜɚɬɢ ɫɬɚɥɟ ɡɪɨɫɬɚɧɧɹ Д7Ж. 

Ɉɤɪɿɦ ɬɨɝɨ, ɫɬɚɧɞɚɪɬɢ ISЇ ɫɩɪɢɹɸɬь ɩɿɞɜɢɳɟɧɧɸ ɞɨɜɿɪɢ ɫɩɨɠɢɜɚɱɿɜ ɞɨ ɛɪɟɧɞɭ, 
ɡɚɛɟɡɩɟɱɭɸɱɢ ɜɿɞɩɨɜɿɞɧɿɫɬь ɩɪɨɞɭɤɰɿʀ ɜɫɬɚɧɨɜɥɟɧɢɦ ɫɬɚɧɞɚɪɬɚɦ ɹɤɨɫɬɿ, ɚ ɰɟ ɞɨɡɜɨɥɹє 
ɩɿɞɩɪɢєɦɫɬɜɚɦ ɟɮɟɤɬɢɜɧɨ ɩɪɨɫɭɜɚɬɢ ɫɜɨʀ ɬɨɜɚɪɢ ɿ ɩɨɫɥɭɝɢ ɧɚ ɪɢɧɤɭ ɬɚ ɡɚɥɭɱɚɬɢ ɧɨɜɢɯ 
ɤɥɿєɧɬɿɜ ɿ ɡɛɟɪɿɝɚɬɢ ɿɫɧɭɸɱɢɯ.  

ɇɚɞɚɜɚɬɢ ɩɪɨɞɭɤɬɢ ɚɛɨ ɩɨɫɥɭɝɢ, ɹɤɿ ɜɿɞɩɨɜɿɞɚɸɬь ɩɨɬɪɟɛɚɦ ɤɥɿєɧɬɿɜ ɤɨɦɩɚɧɿʀ, ɚ 
ɬɚɤɨɠ ɡɚɤɨɧɨɞɚɜɱɢɦ ɿ ɧɨɪɦɚɬɢɜɧɢɦ ɜɢɦɨɝɚɦ, ɜɢɦɨɝɚɦ ɦɿɠɧɚɪɨɞɧɢɯ ɫɬɚɧɞɚɪɬɿɜ ɹɤɨɫɬɿ 
ɫɟɪɿʀ ISЇ 9000 ɦɨɠɥɢɜɨ ɡɚ ɭɦɨɜ ɜɢɹɜɥɟɧɧɹ ɬɚ ɤɨɧɬɪɨɥɸ ɨɱɿɤɭɜɚɧь ɬɚ ɩɨɬɪɟɛ 
ɜɿɞɩɨɜɿɞɧɢɯ ɡɨɜɧɿɲɧɿɯ ɡɚɰɿɤɚɜɥɟɧɢɯ ɫɬɨɪɿɧ, ɜɤɥɸɱɚɸɱɢ ɡɚɦɨɜɧɢɤɿɜ ɿ ɩɨɫɬɚɱɚɥьɧɢɤɿɜ 
(ɡɨɜɧɿɲɧɿɯ ɩɪɨɞɚɜɰɿɜ), ɚ ɬɚɤɨɠ ɞɟɪɠɚɜɧɿ ɭɫɬɚɧɨɜɢ, ɛɚɧɤɢ, ɫɬɪɚɯɨɜɿ ɤɨɦɩɚɧɿʀ, 
ɤɨɧɤɭɪɟɧɬɿɜ ɬɨɳɨ. Ⱥ ɬɚɤɨɠ ɜɧɭɬɪɿɲɧɿɯ ɡɚɰɿɤɚɜɥɟɧɢɯ ɫɬɨɪɿɧ, ɞɨ ɹɤɢɯ ɜɿɞɧɨɫɹɬь 
ɩɪɚɰɿɜɧɢɤɿɜ ɤɨɦɩɚɧɿʀ ɬɚ ʀʀ ɜɥɚɫɧɢɤɿɜ. 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɪɨɞɟɦɨɧɫɬɪɭɜɚɥɨ ɜɚɠɥɢɜɿɫɬь ɿɧɬɟɝɪɚɰɿʀ ɦɿɠɧɚɪɨɞɧɢɯ 
ɫɬɚɧɞɚɪɬɿɜ ɫɟɪɿʀ ISЇ 9000-9004 ɭ ɫɢɫɬɟɦɭ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɦɟɧɟɞɠɦɟɧɬɭ ɩɿɞɩɪɢєɦɫɬɜ ɹɤ 
ɞɿєɜɢɣ ɿɧɫɬɪɭɦɟɧɬ ɩɿɞɜɢɳɟɧɧɹ ɹɤɨɫɬɿ ɩɪɨɞɭɤɰɿʀ ɬɚ ɩɨɫɥɭɝ, ɚ ɬɚɤɨɠ ɡɚɛɟɡɩɟɱɟɧɧɹ 
ɫɬɿɣɤɨɝɨ ɪɨɡɜɢɬɤɭ. ɇɚɦɢ ɜɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɫɬɚɧɞɚɪɬɢ ISЇ ɧɟ ɥɢɲɟ ɫɩɪɢɹɸɬь 
ɩɨɤɪɚɳɟɧɧɸ ɨɩɟɪɚɰɿɣɧɢɯ ɬɚ ɭɩɪɚɜɥɿɧɫьɤɢɯ ɩɪɨɰɟɫɿɜ, ɚ ɣ ɫɬɜɨɪɸɸɬь ɦɿɰɧɭ 
ɦɟɬɨɞɨɥɨɝɿɱɧɭ ɨɫɧɨɜɭ ɞɥɹ ɮɨɪɦɭɜɚɧɧɹ ɤɨɧɤɭɪɟɧɬɧɢɯ ɩɟɪɟɜɚɝ ɩɿɞɩɪɢєɦɫɬɜ ɧɚ 
ɜɧɭɬɪɿɲɧьɨɦɭ ɬɚ ɦɿɠɧɚɪɨɞɧɨɦɭ ɪɢɧɤɚɯ. Ɂɚɫɬɨɫɭɜɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨʀ ɩɟɬɥɿ ɹɤɨɫɬɿ 
ɞɨɡɜɨɥɹє ɞɨɫɹɝɬɢ ɫɢɧɟɪɝɟɬɢɱɧɨɝɨ ɟɮɟɤɬɭ ɱɟɪɟɡ ɿɧɬɟɝɪɚɰɿɸ ɜɢɪɨɛɧɢɱɢɯ, ɭɩɪɚɜɥɿɧɫьɤɢɯ ɿ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɡɚɯɨɞɿɜ, ɨɪɿєɧɬɨɜɚɧɢɯ ɧɚ ɡɚɞɨɜɨɥɟɧɧɹ ɩɨɬɪɟɛ ɫɩɨɠɢɜɚɱɿɜ. 

Ɉɞɧɢɦ ɿɡ ɤɥɸɱɨɜɢɯ ɜɢɫɧɨɜɤɿɜ є ɧɟɨɛɯɿɞɧɿɫɬь ɚɞɚɩɬɚɰɿʀ ɩɨɥɨɠɟɧь ɫɬɚɧɞɚɪɬɿɜ ISЇ 
9000 ɞɨ ɫɩɟɰɢɮɿɱɧɢɯ ɭɦɨɜ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɜɿɬɱɢɡɧɹɧɢɯ ɩɿɞɩɪɢєɦɫɬɜ, ɡɨɤɪɟɦɚ ɲɥɹɯɨɦ 
ɪɨɡɪɨɛɤɢ ɝɚɥɭɡɟɜɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ ɬɚ ɿɧɫɬɪɭɦɟɧɬɿɜ ɞɥɹ ʀɯ ɟɮɟɤɬɢɜɧɨɝɨ ɜɩɪɨɜɚɞɠɟɧɧɹ. ɐɟ 
ɞɨɡɜɨɥɢɬь ɭɧɢɤɧɭɬɢ ɜɚɪɿɚɛɟɥьɧɨɫɬɿ ɭ ɜɢɪɨɛɧɢɱɢɯ ɩɪɨɰɟɫɚɯ, ɦɿɧɿɦɿɡɭɜɚɬɢ ɪɢɡɢɤɢ 
ɧɟɜɿɞɩɨɜɿɞɧɨɫɬɿ ɹɤɨɫɬɿ ɬɚ ɩɿɞɜɢɳɢɬɢ ɪɿɜɟɧь ɡɚɞɨɜɨɥɟɧɨɫɬɿ ɫɩɨɠɢɜɚɱɿɜ, ɳɨ є ɤɪɢɬɢɱɧɢɦ 
ɱɢɧɧɢɤɨɦ ɞɨɜɝɨɫɬɪɨɤɨɜɨʀ ɥɨɹɥьɧɨɫɬɿ ɤɥɿєɧɬɿɜ. 

Ɋɟɡɭɥьɬɚɬɢ ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɬɜɟɪɞɠɭɸɬь, ɳɨ ɩɨɞɚɥьɲɚ ɫɬɚɧɞɚɪɬɢɡɚɰɿɹ 
ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɩɪɨɰɟɫɿɜ, ɡɨɤɪɟɦɚ ɱɟɪɟɡ ɜɩɪɨɜɚɞɠɟɧɧɹ ɫɭɱɚɫɧɢɯ ɬɟɯɧɨɥɨɝɿɣ 
ɦɨɧɿɬɨɪɢɧɝɭ, ɚɧɚɥɿɡɭ ɬɚ ɩɪɨɝɧɨɡɭɜɚɧɧɹ ɩɨɩɢɬɭ, ɫɩɪɢɹɬɢɦɟ ɡɦɟɧɲɟɧɧɸ ɜɢɬɪɚɬ ɬɚ 
ɩɨɤɪɚɳɟɧɧɸ ɟɮɟɤɬɢɜɧɨɫɬɿ ɭɩɪɚɜɥɿɧɧɹ. ɐɟ ɞɨɡɜɨɥɢɬь ɩɿɞɩɪɢєɦɫɬɜɚɦ ɟɮɟɤɬɢɜɧɿɲɟ 
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International standards of the ISO 9000-9004 series in the system of marketing 

management. 
The aim of the article. This article aims to integrate the content of the ISO 9000 series of 

international quality standards with the objective of applying their provisions and algorithms to 
quality management in the practical operations of domestic enterprises and companies.  

Analysis results. The article presents the core principles of the ISO 9000, ISO 9001, and ISO 
9004 standards, which address the organization and management of the production of goods and 
services in companies across various industries. These standards enable the unification of processes 
for producing high-quality goods and services while improving the quality of management of these 
processes. The article highlights key issues related to the implementation of the marketing 
management concept and the application of the marketing quality loop. Particular attention is given to 
analysing the benefits of utilizing ISO standards in achieving sustainable development for enterprises 
through the implementation of a systematic approach to quality management. It is emphasized that the 
adoption of these international standards enhances the efficiency of marketing processes aimed at 
meeting consumer demand, increasing customer loyalty, and building trust in the brand. 

Enterprises and companies leverage these internationally recognized documents to establish 
systems for producing high-quality goods and services and managing marketing activities on a unified 
methodological and procedural basis, fostering the standardization of business processes and cost 
reduction. This approach minimizes variability in production and management processes. The 
standards provide a systematic and systemic approach to quality management, strengthening the 
competitive positions of enterprises and companies, ensuring their sustainable growth, and fostering 
the loyalty and commitment of all market stakeholders. 

The ISO 9000 standard outlines the principles that shape its application in the marketing 
activities of enterprises and companies, particularly the essential aspects of ensuring transparency in 
communications with customers.  

The ISO 9001 standard includes terms and definitions utilized across all ISO 9000 standards. 
This ensures consistent terminology and simplifying interactions between organizations. The ISO 9004 
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standard offers an algorithm for marketing processes aimed at enhancing customer satisfaction, 
including elements such as product quality, process quality, organizational quality, and sustainable 
success. It explores the essence of core concepts such as organizational quality, organizational 
context, and organizational identity. Additionally, it examines external and internal factors that pose 
risks to success or provide opportunities that contribute to achieving sustainable success. 

Conclusions and directions for further research. The integration of ISO 9000, ISO 9001, and 
ISO 9004 standards into marketing management not only ensures high-quality goods and services that 
meet customer and international standard requirements but also enhances the long-term 
competitiveness of enterprises. Furthermore, these standards enable businesses to adapt to changes in 
the market environment, promote innovative approaches, and support sustainable development within 
the context of globalization. This highlights the significance of the methodological and procedural 
foundation provided by ISO standards for improving management processes and achieving 
sustainable development in a globalized setting. 

The findings of this study confirm that further standardization of marketing processes, 
particularly through the implementation of advanced monitoring, analysis, and demand forecasting 
technologies, will reduce costs and improve management efficiency. This will allow enterprises to 
respond more effectively to market challenges, enhance their reputation, and strengthen their 
competitive positions both in local and global markets. By applying ISO standards, businesses can 
achieve greater resource optimization, reduce risks, and ensure compliance with international quality 
requirements, thereby contributing to their sustainable growth and market success. 

Keywords: management, international standards, marketing, management, quality. 
 
 
 
 

ぞíÑ：úü¿Ü ÑÜ ëñÑí¡î：；: 27 ɥɢɫɬɨɩɚɞɚ 2024


