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ɦɚɝɿɫɬɪ, ɛɿɛɥɿɨɬɟɤɚɪ 
ɉɭɛɥɿɱɧɚ ɛɿɛɥɿɨɬɟɤɚ Ʉɨɪɨɫɬɟɧɫьɤɨʀ ɦɿɫьɤɨʀ ɬɟɪɢɬɨɪɿɚɥьɧɨʀ ɝɪɨɦɚɞɢ 

(ɦ. Ʉɨɪɨɫɬɟɧь, ɍɤɪɚʀɧɚ) 
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Ɇɟɬɚ ɞɨɫɥɿɞɠɟɧɧɹ ɩɨɥɹɝɚє ɭ ɤɨɦɩɥɟɤɫɧɨɦɭ ɚɧɚɥɿɡɿ ɪɨɡɜɢɬɤɭ ПКshion-ɪɢɬɟɣɥɭ ɜ ɍɤɪɚʀɧɿ 
ɬɚ ɜɢɡɧɚɱɟɧɧɿ ɦɿɫɰɹ ɤɨɦɩɚɧɿʀ SвЦЛШХ ɹɤ ɨɞɧɨɝɨ ɡ ɩɪɨɜɿɞɧɢɯ ɨɩɟɪɚɬɨɪɿɜ ɩɪɟɦɿɚɥьɧɨɝɨ ɫɟɝɦɟɧɬɚ. 
Ɉɫɨɛɥɢɜɚ ɭɜɚɝɚ ɩɪɢɞɿɥɹєɬьɫɹ ɨɰɿɧɰɿ ɜɩɥɢɜɭ ɰɢɮɪɨɜɿɡɚɰɿʀ, ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɫɩɨɠɢɜɱɨʀ ɩɨɜɟɞɿɧɤɢ 
ɬɚ ɝɥɨɛɚɥɿɡɚɰɿɣɧɢɯ ɩɪɨɰɟɫɿɜ ɧɚ ɮɨɪɦɭɜɚɧɧɹ ɫɭɱɚɫɧɢɯ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɭ ɫɮɟɪɿ ɦɨɞɧɨɝɨ ɪɿɬɟɣɥɭ. 
Ɇɟɬɨɞɢ ɞɨɫɥɿɞɠɟɧɧɹ ɜɤɥɸɱɚɸɬь ɫɢɫɬɟɦɧɢɣ ɿ ɩɨɪɿɜɧɹɥьɧɢɣ ɚɧɚɥɿɡ, ɦɟɬɨɞɢ SАOT-ɨɰɿɧɸɜɚɧɧɹ 
ɬɚ ɭɡɚɝɚɥьɧɟɧɧɹ ɟɦɩɿɪɢɱɧɢɯ ɞɚɧɢɯ. Ɋɟɡɭɥьɬɚɬɢ ɞɨɫɥɿɞɠɟɧɧɹ ɫɜɿɞɱɚɬь, ɳɨ ɪɨɡɜɢɬɨɤ ПКsСТШЧ-
ɪɢɬɟɣɥɭ ɜ ɍɤɪɚʀɧɿ ɜɢɡɧɚɱɚєɬьɫɹ ɤɿɥьɤɨɦɚ ɤɥɸɱɨɜɢɦɢ ɬɟɧɞɟɧɰɿɹɦɢ: ɡɪɨɫɬɚɧɧɹɦ ɪɨɥɿ ɨɧɥɚɣɧ-
ɤɚɧɚɥɿɜ, ɩɟɪɟɨɪɿєɧɬɚɰɿєɸ ɱɚɫɬɢɧɢ ɩɨɩɢɬɭ ɧɚ ɧɚɰɿɨɧɚɥьɧɿ ɛɪɟɧɞɢ, ɩɨɫɢɥɟɧɧɹɦ ɡɧɚɱɟɧɧɹ 
ɨɦɧɿɤɚɧɚɥьɧɨɫɬɿ ɬɚ ɜɩɪɨɜɚɞɠɟɧɧɹɦ ɫɬɚɥɢɯ ɩɪɚɤɬɢɤ. ɍ ɰьɨɦɭ ɤɨɧɬɟɤɫɬɿ SвЦЛШХ ɩɨɫɿɞɚє 
ɭɧɿɤɚɥьɧɭ ɧɿɲɭ, ɩɨєɞɧɭɸɱɢ ɩɪɟɦɿɚɥьɧɢɣ ɚɫɨɪɬɢɦɟɧɬ ɿɡ ɞɿɞɠɢɬɚɥ-ɿɧɧɨɜɚɰɿɹɦɢ. Ʉɨɦɩɚɧɿɹ 
ɪɨɡɜɢɧɭɥɚ ɪɨɡɝɚɥɭɠɟɧɭ ɦɟɪɟɠɭ ɛɭɬɢɤɿɜ ɬɚ ɨɞɧɨɱɚɫɧɨ ɿɧɜɟɫɬɭɜɚɥɚ ɭ ɰɢɮɪɨɜɭ ɩɥɚɬɮɨɪɦɭ, 
ɦɨɛɿɥьɧɢɣ ɞɨɞɚɬɨɤ ɿ ɦɿɠɧɚɪɨɞɧɢɣ ɨɧɥɚɣɧ-ɩɪɨєɤɬ SвЦЛШХ.ПКsСТШЧ, ɳɨ ɪɨɡɲɢɪɸє ɩɪɢɫɭɬɧɿɫɬь 
ɛɪɟɧɞɭ ɡɚ ɦɟɠɚɦɢ ɍɤɪɚʀɧɢ. Іɧɧɨɜɚɰɿɣɧɿ ɭɩɪɚɜɥɿɧɫьɤɿ ɪɿɲɟɧɧɹ, ɡɨɤɪɟɦɚ ɫɬɜɨɪɟɧɧɹ ɩɟɪɲɨɝɨ ɜ 
ɍɤɪɚʀɧɿ НТРТtКХ sСШаrШШЦ, ɡɚɛɟɡɩɟɱɢɥɢ SвЦЛШХ ɤɨɧɤɭɪɟɧɬɧɿ ɩɟɪɟɜɚɝɢ ɭ ɫɮɟɪɿ ɤɥɿєɧɬɫьɤɨɝɨ 
ɞɨɫɜɿɞɭ ɬɚ ɮɨɪɦɭɜɚɧɧɹ ХТПОstвХО-ɨɪɿєɧɬɚɰɿʀ. SАOT-ɚɧɚɥɿɡ ɡɚɫɜɿɞɱɢɜ ɫɢɥьɧɿ ɩɨɡɢɰɿʀ ɤɨɦɩɚɧɿʀ 
ɡɚɜɞɹɤɢ ɭɧɿɤɚɥьɧɨɦɭ ɚɫɨɪɬɢɦɟɧɬɭ ɬɚ ɰɢɮɪɨɜɢɦ ɿɧɧɨɜɚɰɿɹɦ, ɩɪɨɬɟ ɜɢɹɜɢɜ ɿ ɧɢɡɤɭ ɪɢɡɢɤɿɜ: 
ɜɭɡьɤɿɫɬь ɰɿɥьɨɜɨʀ ɚɭɞɢɬɨɪɿʀ, ɜɢɫɨɤɭ ɡɚɥɟɠɧɿɫɬь ɜɿɞ ɡɨɜɧɿɲɧɿɯ ɮɚɤɬɨɪɿɜ ɬɚ ɡɚɝɪɨɡɢ ɡ ɛɨɤɭ 
ɦɿɠɧɚɪɨɞɧɢɯ ɤɨɧɤɭɪɟɧɬɿɜ. ȼɢɫɧɨɜɤɢ ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɤɪɟɫɥɸɸɬь, ɳɨ SвЦЛШХ ɞɟɦɨɧɫɬɪɭє 
ɟɮɟɤɬɢɜɧɭ ɦɨɞɟɥь ɿɧɬɟɝɪɚɰɿʀ ɿɧɧɨɜɚɰɿɣ ɬɚ ɬɪɚɞɢɰɿɣɧɢɯ ɮɨɪɦɚɬɿɜ, ɹɤɚ ɦɨɠɟ ɫɥɭɝɭɜɚɬɢ 
ɨɪɿєɧɬɢɪɨɦ ɞɥɹ ɿɧɲɢɯ ɭɱɚɫɧɢɤɿɜ ɝɚɥɭɡɿ. ɉɪɚɤɬɢɱɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɥɹ ɭɤɪɚʀɧɫьɤɢɯ ɨɩɟɪɚɬɨɪɿɜ 
fashion-ɪɢɬɟɣɥɭ ɩɟɪɟɞɛɚɱɚɸɬь ɪɨɡɜɢɬɨɤ ɨɦɧɿɤɚɧɚɥьɧɢɯ ɫɬɪɚɬɟɝɿɣ, ɚɤɬɢɜɿɡɚɰɿɸ ɰɢɮɪɨɜɢɯ 
ɫɟɪɜɿɫɿɜ, ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ ɤɥɿєɧɬɫьɤɢɯ ɩɪɨɩɨɡɢɰɿɣ, ɚ ɬɚɤɨɠ ɩɿɞɬɪɢɦɤɭ ɥɨɤɚɥьɧɢɯ ɞɢɡɚɣɧɟɪɿɜ ɿ 
ɜɩɪɨɜɚɞɠɟɧɧɹ ɫɬɿɣɤɢɯ ɩɿɞɯɨɞɿɜ. ɐɟ ɫɩɪɢɹɬɢɦɟ ɩɿɞɜɢɳɟɧɧɸ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɝɚɥɭɡɿ 
ɬɚ ʀʀ ɫɬɿɣɤɨɫɬɿ ɞɨ ɡɨɜɧɿɲɧɿɯ ɜɢɤɥɢɤɿɜ ɭ ɤɪɢɡɨɜɢɯ ɭɦɨɜɚɯ. 
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ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɭ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ’ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɱɢ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɋɭɱɚɫɧɢɣ ПКsСТШЧ-ɪɢɬɟɣɥ ɩɟɪɟɛɭɜɚє ɭ ɫɬɚɧɿ 
ɬɪɚɧɫɮɨɪɦɚɰɿʀ, ɡɭɦɨɜɥɟɧɨʀ ɝɥɨɛɚɥɿɡɚɰɿɣɧɢɦɢ ɩɪɨɰɟɫɚɦɢ, ɰɢɮɪɨɜɿɡɚɰɿєɸ ɬɨɪɝɿɜɥɿ ɬɚ 
ɡɦɿɧɨɸ ɫɩɨɠɢɜɱɢɯ ɩɪɚɤɬɢɤ. Ɍɪɚɞɢɰɿɣɧɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ, ɨɪɿєɧɬɨɜɚɧɿ ɧɚ ɦɚɫɨɜɟ 
ɜɢɪɨɛɧɢɰɬɜɨ ɬɚ ɫɬɚɧɞɚɪɬɧɿ ɮɨɪɦɚɬɢ ɩɪɨɞɚɠɭ, ɩɨɫɬɭɩɨɜɨ ɜɬɪɚɱɚɸɬь ɟɮɟɤɬɢɜɧɿɫɬь. 
ȼɨɞɧɨɱɚɫ ɧɚ ɩɟɪɲɢɣ ɩɥɚɧ ɜɢɯɨɞɹɬь ɿɧɧɨɜɚɰɿɣɧɿ ɩɿɞɯɨɞɢ ɞɨ ɪɨɡɜɢɬɤɭ ɪɢɬɟɣɥɭ, ɳɨ 
ɜɪɚɯɨɜɭɸɬь ɧɟ ɥɢɲɟ ɤɨɦɟɪɰɿɣɧɿ, ɚɥɟ ɣ ɫɨɰɿɚɥьɧɨ-ɤɭɥьɬɭɪɧɿ ɬɚ ɬɟɯɧɨɥɨɝɿɱɧɿ ɮɚɤɬɨɪɢ. ɍ 
ɰьɨɦɭ ɤɨɧɬɟɤɫɬɿ ɩɨɫɬɚє ɩɪɨɛɥɟɦɚ ɩɨɲɭɤɭ ɟɮɟɤɬɢɜɧɢɯ ɦɨɞɟɥɟɣ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ fashion-
ɪɢɬɟɣɥɭ, ɡɞɚɬɧɢɯ ɩɨєɞɧɚɬɢ ɟɤɨɧɨɦɿɱɧɭ ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɿɡ ɝɧɭɱɤɿɫɬɸ ɪɟɚɝɭɜɚɧɧɹ ɧɚ 
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ɜɢɤɥɢɤɢ ɫɭɱɚɫɧɨɝɨ ɪɢɧɤɭ. Ʉɟɣɫ SвЦЛШХ є ɩɨɤɚɡɨɜɢɦ ɩɪɢɤɥɚɞɨɦ ɬɚɤɨʀ ɦɨɞɟɥɿ, ɨɫɤɿɥьɤɢ 
ɜɿɧ ɞɟɦɨɧɫɬɪɭє ɩɪɚɤɬɢɱɧɿ ɫɩɨɫɨɛɢ ɿɧɬɟɝɪɚɰɿʀ ɿɧɧɨɜɚɰɿɣɧɢɯ ɫɬɪɚɬɟɝɿɣ ɭ ɫɮɟɪɿ ɦɨɞɧɨɝɨ 
ɛɿɡɧɟɫɭ. Ɂɚɝɚɥьɧɚ ɩɪɨɛɥɟɦɚ ɩɨɥɹɝɚє ɭ ɧɟɨɛɯɿɞɧɨɫɬɿ ɨɫɦɢɫɥɟɧɧɹ ɬɚ ɫɢɫɬɟɦɚɬɢɡɚɰɿʀ 
ɞɨɫɜɿɞɭ ɪɨɡɜɢɬɤɭ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɜ ɭɦɨɜɚɯ ɡɪɨɫɬɚɧɧɹ ɤɨɧɤɭɪɟɧɰɿʀ, ɲɜɢɞɤɨʀ ɡɦɿɧɢ 
ɬɪɟɧɞɿɜ ɿ ɰɢɮɪɨɜɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ. Ȳʀ ɧɚɭɤɨɜɚ ɡɧɚɱɭɳɿɫɬь ɩɨɥɹɝɚє ɭ ɮɨɪɦɭɜɚɧɧɿ 
ɬɟɨɪɟɬɢɱɧɢɯ ɡɚɫɚɞ ɞɥɹ ɜɢɜɱɟɧɧɹ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɧɨɜɨɝɨ ɩɨɤɨɥɿɧɧɹ, ɚ ɩɪɚɤɬɢɱɧɚ ɰɿɧɧɿɫɬь 
– ɭ ɦɨɠɥɢɜɨɫɬɿ ɜɢɤɨɪɢɫɬɚɧɧɹ ɪɟɡɭɥьɬɚɬɿɜ ɚɧɚɥɿɡɭ ɞɥɹ ɜɞɨɫɤɨɧɚɥɟɧɧɹ ɭɩɪɚɜɥɿɧɫьɤɢɯ 
ɪɿɲɟɧь, ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜ ɬɚ ɫɬɜɨɪɟɧɧɹ ɟɮɟɤɬɢɜɧɢɯ 
ɫɬɪɚɬɟɝɿɣ ɪɨɡɜɢɬɤɭ. Ɉɬɠɟ, ɞɨɫɥɿɞɠɟɧɧɹ ɤɟɣɫɭ SвЦЛШХ ɞɨɡɜɨɥɹє ɜɢɹɜɢɬɢ ɤɥɸɱɨɜɿ ɚɫɩɟɤɬɢ 
ɬɪɚɧɫɮɨɪɦɚɰɿʀ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɬɚ ɫɮɨɪɦɭɜɚɬɢ ɛɚɡɭ ɞɥɹ ɩɨɞɚɥьɲɢɯ ɧɚɭɤɨɜɢɯ 
ɭɡɚɝɚɥьɧɟɧь ɿ ɩɪɚɤɬɢɱɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ ɳɨɞɨ ɪɨɡɜɢɬɤɭ ɿɧɞɭɫɬɪɿʀ ɜ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ɉɢɬɚɧɧɹ ɪɨɡɜɢɬɤɭ ПКsСТШЧ-
ɪɢɬɟɣɥɭ, ɭɩɪɚɜɥɿɧɧɹ ɛɪɟɧɞɚɦɢ ɬɚ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɜ ɭɦɨɜɚɯ 
ɝɥɨɛɚɥɿɡɚɰɿʀ ɣ ɰɢɮɪɨɜɿɡɚɰɿʀ ɩɪɨɬɹɝɨɦ ɨɫɬɚɧɧɿɯ ɪɨɤɿɜ ɫɬɚɥɢ ɩɪɟɞɦɟɬɨɦ ɚɤɬɢɜɧɢɯ 
ɧɚɭɤɨɜɢɯ ɞɢɫɤɭɫɿɣ. ɍ ɞɨɫɥɿɞɠɟɧɧɹɯ ɭɤɪɚʀɧɫьɤɢɯ ɿ ɡɚɪɭɛɿɠɧɢɯ ɚɜɬɨɪɿɜ ɩɪɨɫɬɟɠɭєɬьɫɹ 
ɤɿɥьɤɚ ɧɚɩɪɹɦɿɜ: ɚɧɚɥɿɡ ɫɭɬɧɨɫɬɿ ɪɢɬɟɣɥɭ, ɜɢɜɱɟɧɧɹ ɨɫɨɛɥɢɜɨɫɬɟɣ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ 
fashion-ɛɪɟɧɞɿɜ, ɞɨɫɥɿɞɠɟɧɧɹ ɪɢɧɤɭ ɨɞɹɝɭ ɬɚ ɬɟɧɞɟɧɰɿɣ ɣɨɝɨ ɪɨɡɜɢɬɤɭ ɜ ɭɦɨɜɚɯ 
ɤɪɢɡɨɜɢɯ ɜɢɤɥɢɤɿɜ. 

ɍ ɩɪɚɰɹɯ Ƚ. ɋɩɟɧɫɟɪɚ ɳɟ ɧɚ ɩɨɱɚɬɤɨɜɢɯ ɟɬɚɩɚɯ ɫɬɚɧɨɜɥɟɧɧɹ ɿɧɞɭɫɬɪɿʀ ɦɨɞɢ ɦɨɞɚ 
ɪɨɡɝɥɹɞɚɥɚɫɹ ɹɤ ɫɨɰɿɚɥьɧɢɣ ɦɚɪɤɟɪ ɫɬɚɬɭɫɭ. ɇɚɞɚɥɿ ɰɹ ɿɞɟɹ ɨɬɪɢɦɚɥɚ ɪɨɡɜɢɬɨɤ ɭ ɪɨɛɨɬɚɯ 
Ⱦ. Ⱥɚɤɟɪɚ, Ɇ. Ɍɚɧɝɟɣɬɚ, ɉ. Ⱦɨɣɥɹ, ɞɟ ɜɢɫɜɿɬɥɸɜɚɥɢɫɹ ɩɢɬɚɧɧɹ ɫɬɪɚɬɟɝɿɣ ɛɪɟɧɞɢɧɝɭ, 
ɮɨɪɦɭɜɚɧɧɹ ɦɿɰɧɨʀ ɪɢɧɤɨɜɨʀ ɩɨɡɢɰɿʀ ɬɚ ɩɨɛɭɞɨɜɢ ɫɬɿɣɤɢɯ ɛɪɟɧɞɿɜ. ɍɤɪɚʀɧɫьɤɿ 
ɞɨɫɥɿɞɧɢɤɢ ɋ. Ƚɚɪɤɚɜɟɧɤɨ, Ɇ. Ⱦɜɨɪɧɿɤɨɜ, Ⱥ. Ⱦɟɦɟɧɤɨ, ɇ. ɑɭɩɪɿɧɚ ɡɨɫɟɪɟɞɠɭɜɚɥɢ ɭɜɚɝɭ 
ɧɚ ɫɬɚɧɨɜɥɟɧɧɿ ПКsСТШЧ-ɿɧɞɭɫɬɪɿʀ ɭ ɜɿɬɱɢɡɧɹɧɨɦɭ ɟɤɨɧɨɦɿɱɧɨɦɭ ɤɨɧɬɟɤɫɬɿ, ɩɪɨɬɟ ɩɢɬɚɧɧɹ 
ɭɩɪɚɜɥɿɧɧɹ ɛɪɟɧɞɚɦɢ ɜ ɭɦɨɜɚɯ ɧɟɫɬɚɛɿɥьɧɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ɡɚɥɢɲɚɥɨɫɹ ɧɟɞɨɫɬɚɬɧьɨ 
ɪɨɡɪɨɛɥɟɧɢɦ. Ⱥɤɬɭɚɥьɧɢɦ ɧɚɩɪɹɦɨɦ є ɞɨɫɥɿɞɠɟɧɧɹ ɪɢɧɤɭ ɨɞɹɝɭ ɍɤɪɚʀɧɢ. Ɂɨɤɪɟɦɚ, 
ɋ. ɉɨɥɤɨɜɧɢɱɟɧɤɨ ɬɚ Ɇ. Ʉɨɪɨɜɿɧɱɟɧɤɨ ɡɞɿɣɫɧɢɥɢ ɫɟɝɦɟɧɬɚɰɿɸ ɪɢɧɤɭ ɬɚ ɞɨɫɥɿɞɢɥɢ 
ɡɨɜɧɿɲɧьɨɬɨɪɝɨɜɟɥьɧɿ ɚɫɩɟɤɬɢ ɝɚɥɭɡɿ [11]. ɍ ɪɨɛɨɬɿ Ʌ. Ɏɿɥɚɬɨɜɨʀ ɬɚ Ⱥ. ȼɨɥɱɤɟɜɢɱ 
ɩɪɨɚɧɚɥɿɡɨɜɚɧɨ ɫɬɪɭɤɬɭɪɧɿ ɡɦɿɧɢ ɧɚ ɪɢɧɤɭ, ɜɤɥɸɱɚɸɱɢ ɫɟɝɦɟɧɬ ЦКss ЦКrФОt [15]. 
ɇ. Ɇɚɳɚɤ ɬɚ Ɉ. ɑɟɱɢɤɨɜɚ ɪɨɡɝɥɹɧɭɥɢ ɫɩɟɰɢɮɿɤɭ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɪɢɧɤɭ ɨɞɹɝɭ ɣ ɜɡɭɬɬɹ ɜ 
ɭɦɨɜɚɯ ɜɿɣɧɢ, ɧɚɝɨɥɨɲɭɸɱɢ ɧɚ ɡɦɿɳɟɧɧɿ ɫɩɨɠɢɜɱɢɯ ɩɪɿɨɪɢɬɟɬɿɜ ɬɚ ɥɨɝɿɫɬɢɱɧɢɯ 
ɜɢɤɥɢɤɚɯ [7]. ɉɢɬɚɧɧɹ ɦɚɪɤɟɬɢɧɝɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɜɢɫɜɿɬɥɟɧɨ ɭ ɪɨɛɨɬɿ 
Ⱥ. Ƚɨɪɛɭɧɨɜɨʀ ɬɚ ȼ. Ƚɨɥɸɤɚ, ɞɟ ɪɨɡɝɥɹɧɭɬɨ ɜɩɥɢɜ ɡɨɜɧɿɲɧɿɯ ɮɚɤɬɨɪɿɜ ɧɚ 
ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɛɿɡɧɟɫɭ ɨɞɹɝɭ ɜ ɍɤɪɚʀɧɿ [1]. ɍ ɫɜɨɸ ɱɟɪɝɭ, ɇ. Ʉɨɪɧɿɥɨɜɚ ɬɚ Ɉ. ɇɿɮɚɬɨɜɚ 
ɩɪɢɞɿɥɢɥɢ ɭɜɚɝɭ ɭɩɪɚɜɥɿɧɧɸ ПКsСТШЧ-ɛɪɟɧɞɚɦɢ ɜ ɭɦɨɜɚɯ ɟɤɨɧɨɦɿɱɧɨʀ ɧɟɫɬɚɛɿɥьɧɨɫɬɿ, 
ɚɤɰɟɧɬɭɸɱɢ ɧɚ ɧɟɨɛɯɿɞɧɨɫɬɿ ɝɧɭɱɤɢɯ ɫɬɪɚɬɟɝɿɣ [4]. ȼɚɠɥɢɜɢɦ ɧɚɩɪɹɦɨɦ ɞɨɫɥɿɞɠɟɧь є 
ɚɧɚɥɿɡ ɝɟɧɟɡɢ ɬɚ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɤɚɬɟɝɨɪɿʀ «ɪɢɬɟɣɥ». ȼ. Ʉɟɥьɦɚɧ ɢɡɧɚɱɚє ɿɫɬɨɪɢɱɧɿ 
ɚɫɩɟɤɬɢ ɫɬɚɧɨɜɥɟɧɧɹ ɦɟɪɟɠɟɜɨɝɨ ɪɢɬɟɣɥɭ [3], ɬɨɞɿ ɹɤ Ɉ. ɇɿɤɨɥɚɣɱɭɤ ɬɚ Ʌ. Ʉɨɫɬɚɤɨɜɚ 
ɤɥɚɫɢɮɿɤɭɸɬь ɪɢɬɟɣɥɟɪɿɜ ɡɚ ɫɟɤɬɨɪɚɥьɧɨɸ ɨɡɧɚɤɨɸ, ɜɢɞɿɥɹɸɱɢ food-, non-food- ɬɚ 
mixed-ɪɢɬɟɣɥ [9]. ɋ. Ɍɟɪɟɳɟɧɤɨ ɬɚ Ɉ. Ƚɪɢɦɚɣɥɨ ɩɪɨɩɨɧɭɸɬь ɤɥɚɫɢɮɿɤɚɰɿɸ ɪɢɬɟɣɥɟɪɿɜ 
ɡɚ ɤɚɧɚɥɚɦɢ ɩɪɨɞɚɠɭ (ШППХТЧО, ШЧХТЧО, ШЦЧТМСКЧЧОХ), ɳɨ ɜɿɞɨɛɪɚɠɚє ɫɭɱɚɫɧɭ ɬɟɧɞɟɧɰɿɸ 
ɿɧɬɟɝɪɚɰɿʀ ɰɢɮɪɨɜɢɯ ɬɚ ɬɪɚɞɢɰɿɣɧɢɯ ɮɨɪɦɚɬɿɜ ɬɨɪɝɿɜɥɿ [14]. Ɂɧɚɱɧɭ ɭɜɚɝɭ ɧɚɭɤɨɜɰɿ 
ɩɪɢɞɿɥɹɸɬь ɱɢɧɧɢɤɚɦ ɜɩɥɢɜɭ ɧɚ ɪɨɡɜɢɬɨɤ ɪɢɬɟɣɥɭ. Ɍɚɤ, Ⱥ. Ⱦɦɢɬɪɭɤ ɜɢɨɤɪɟɦɥɸє 
ɤɥɸɱɨɜɿ ɮɚɤɬɨɪɢ ɪɨɡɜɢɬɤɭ ɦɟɪɟɠɟɜɨɝɨ ɪɢɬɟɣɥɭ ɜ ɍɤɪɚʀɧɿ [2]. Ɍ. Ɉɥɿɣɧɢɤ ɬɚ Ɇ. ȱɜɚɧɨɜɚ 
ɪɨɡɝɥɹɞɚɸɬь ɬɟɧɞɟɧɰɿʀ ɪɨɡɜɢɬɤɭ ɝɚɥɭɡɿ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɰɢɮɪɨɜɿɡɚɰɿʀ ɬɚ ɡɦɿɧɢ ɫɩɨɠɢɜɱɢɯ 
ɩɪɚɤɬɢɤ [10]. Ɉ. Ʉɭɱɚɧɫьɤɢɣ ɚɧɚɥɿɡɭє ɫɭɱɚɫɧɢɣ ɫɬɚɧ ɪɢɧɤɭ ɪɢɬɟɣɥɭ ɬɚ ɣɨɝɨ ɡɜ’ɹɡɨɤ ɡ 
ɭɩɪɚɜɥɿɧɫьɤɢɦ ɨɛɥɿɤɨɦ [6], ɬɨɞɿ ɹɤ ȱ. ɒɚɩɤɚ ɜɢɜɱɚє ɩɟɪɫɩɟɤɬɢɜɢ ɪɨɡɜɢɬɤɭ ɪɢɬɟɣɥɭ ɜ 
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ɭɦɨɜɚɯ ɬɪɚɧɫɮɨɪɦɚɰɿɣɧɨʀ ɟɤɨɧɨɦɿɤɢ [16]. ɍ ɪɨɛɨɬɿ ȼ. ɉɚɜɥɨɜɨʀ ɚɤɰɟɧɬ ɡɪɨɛɥɟɧɨ ɧɚ 
ɲɥɹɯɚɯ ɜɿɞɧɨɜɥɟɧɧɹ ɬɚ ɪɨɡɜɢɬɤɭ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ ɭ ɩɿɫɥɹɜɨєɧɧɢɣ ɩɟɪɿɨɞ [20]. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɍɡɚɝɚɥьɧɸɸɱɢ ɩɨɩɟɪɟɞɧɿ ɞɨɫɥɿɞɠɟɧɧɹ, ɦɨɠɧɚ ɜɢɞɿɥɢɬɢ ɤɿɥьɤɚ 
ɧɟɜɢɪɿɲɟɧɢɯ ɩɪɨɛɥɟɦ: ɧɟɞɨɫɬɚɬɧɹ ɭɜɚɝɚ ɩɪɢɞɿɥɹєɬьɫɹ ɫɩɟɰɢɮɿɰɿ ɭɩɪɚɜɥɿɧɧɹ ПКsСТШЧ-
ɪɢɬɟɣɥɨɦ ɹɤ ɨɤɪɟɦɢɦ ɫɟɝɦɟɧɬɨɦ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ; ɨɛɦɟɠɟɧɿɫɬь ɞɨɫɥɿɞɠɟɧь 
ɩɪɚɤɬɢɱɧɢɯ ɤɟɣɫɿɜ ɪɨɡɜɢɬɤɭ ПКsСТШЧ-ɛɪɟɧɞɿɜ ɜ ɍɤɪɚʀɧɿ, ɹɤɿ ɛ ɞɨɡɜɨɥɹɥɢ ɨɰɿɧɢɬɢ 
ɟɮɟɤɬɢɜɧɿɫɬь ɫɬɪɚɬɟɝɿɣ ɭ ɪɟɚɥьɧɢɯ ɭɦɨɜɚɯ; ɛɪɚɤ ɫɢɫɬɟɦɧɢɯ ɪɨɛɿɬ ɳɨɞɨ ɿɧɬɟɝɪɚɰɿʀ 
ɿɧɧɨɜɚɰɿɣɧɢɯ ɬɟɯɧɨɥɨɝɿɣ, ɨɦɧɿɤɚɧɚɥьɧɨɫɬɿ ɬɚ ɤɪɨɫ-ɩɥɚɬɮɨɪɦɧɨʀ ɜɡɚєɦɨɞɿʀ ɭ ПКsСТШЧ-
ɪɢɬɟɣɥɿ; ɧɟɞɨɫɬɚɬɧɹ ɪɨɡɪɨɛɥɟɧɿɫɬь ɩɢɬɚɧь ɫɬɿɣɤɨɫɬɿ ɬɚ ɚɞɚɩɬɢɜɧɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ ɞɨ 
ɭɦɨɜ ɜɿɣɧɢ, ɟɤɨɧɨɦɿɱɧɨʀ ɧɟɫɬɚɛɿɥьɧɨɫɬɿ ɬɚ ɝɥɨɛɚɥьɧɢɯ ɜɢɤɥɢɤɿɜ. Ɍɚɤɢɦ ɱɢɧɨɦ, 
ɩɪɨɜɟɞɟɧɢɣ ɨɝɥɹɞ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ ɫɜɿɞɱɢɬь, ɳɨ ɩɨɩɪɢ ɧɚɹɜɧɿɫɬь 
ɜɚɝɨɦɢɯ ɧɚɭɤɨɜɢɯ ɡɞɨɛɭɬɤɿɜ, ɩɨɞɚɥьɲɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɩɨɬɪɟɛɭɸɬь ɩɢɬɚɧɧɹ 
ɩɪɚɤɬɢɱɧɨɝɨ ɡɚɫɬɨɫɭɜɚɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɫɬɪɚɬɟɝɿɣ ɭ ПКsСТШЧ-ɪɢɬɟɣɥɿ. Ⱥɧɚɥɿɡ ɤɟɣɫɭ 
SвЦЛШХ ɞɨɡɜɨɥɹє ɡɚɩɨɜɧɢɬɢ ɜɤɚɡɚɧɿ ɩɪɨɝɚɥɢɧɢ, ɩɨєɞɧɚɜɲɢ ɬɟɨɪɟɬɢɱɧɿ ɧɚɩɪɚɰɸɜɚɧɧɹ ɡ 
ɩɪɚɤɬɢɱɧɢɦɢ ɚɫɩɟɤɬɚɦɢ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ПКsСТШЧ-ɛɿɡɧɟɫɭ ɜ ɍɤɪɚʀɧɿ. 

Ɇɟɬɨɞɨɥɨɝɿɹ ɞɨɫɥɿɞɠɟɧɧɹ. Ɇɟɬɨɞɨɥɨɝɿɱɧɨɸ ɨɫɧɨɜɨɸ ɫɬɚɬɬɿ є ɫɢɫɬɟɦɧɢɣ ɩɿɞɯɿɞ, 
ɳɨ ɞɨɡɜɨɥɹє ɤɨɦɩɥɟɤɫɧɨ ɪɨɡɝɥɹɞɚɬɢ ɪɨɡɜɢɬɨɤ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɜ ɭɦɨɜɚɯ 
ɬɪɚɧɫɮɨɪɦɚɰɿɣɧɨʀ ɟɤɨɧɨɦɿɤɢ. Ⱦɥɹ ɞɨɫɹɝɧɟɧɧɹ ɩɨɫɬɚɜɥɟɧɨʀ ɦɟɬɢ ɬɚ ɜɢɪɿɲɟɧɧɹ 
ɞɨɫɥɿɞɧɢɰьɤɢɯ ɡɚɜɞɚɧь ɜɢɤɨɪɢɫɬɚɧɨ ɬɚɤɿ ɦɟɬɨɞɢ: ɦɟɬɨɞɢ ɬɟɨɪɟɬɢɱɧɨɝɨ ɚɧɚɥɿɡɭ ɬɚ 
ɫɢɧɬɟɡɭ – ɞɥɹ ɭɡɚɝɚɥьɧɟɧɧɹ ɪɟɡɭɥьɬɚɬɿɜ ɩɨɩɟɪɟɞɧɿɯ ɧɚɭɤɨɜɢɯ ɞɨɫɥɿɞɠɟɧь, 
ɫɢɫɬɟɦɚɬɢɡɚɰɿʀ ɩɿɞɯɨɞɿɜ ɞɨ ɜɢɜɱɟɧɧɹ ɮɟɧɨɦɟɧɭ ПКsСТШЧ-ɪɢɬɟɣɥɭ, ɚ ɬɚɤɨɠ ɞɥɹ 
ɜɢɨɤɪɟɦɥɟɧɧɹ ɚɤɬɭɚɥьɧɢɯ ɬɟɧɞɟɧɰɿɣ ɬɚ ɩɪɨɛɥɟɦ ɝɚɥɭɡɿ; ɩɨɪɿɜɧɹɥьɧɢɣ ɚɧɚɥɿɡ – ɞɥɹ 
ɜɢɡɧɚɱɟɧɧɹ ɭɧɿɤɚɥьɧɨɫɬɿ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ SвЦЛШХ ɭ ɧɚɰɿɨɧɚɥьɧɨɦɭ ɤɨɧɬɟɤɫɬɿ; ɤɟɣɫ-ɦɟɬɨɞ – 
ɡɚɫɬɨɫɨɜɚɧɨ ɞɥɹ ɞɟɬɚɥьɧɨɝɨ ɚɧɚɥɿɡɭ ɩɪɚɤɬɢɤɢ ɤɨɦɩɚɧɿʀ SвЦЛШХ ɹɤ ɪɟɩɪɟɡɟɧɬɚɬɢɜɧɨɝɨ 
ɩɪɢɤɥɚɞɭ ɚɞɚɩɬɚɰɿʀ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɞɨ ɧɨɜɢɯ ɜɢɤɥɢɤɿɜ ɪɢɧɤɨɜɨɝɨ ɫɟɪɟɞɨɜɢɳɚ; SАЇT-
ɚɧɚɥɿɡ – ɞɥɹ ɨɰɿɧɤɢ ɫɢɥьɧɢɯ ɿ ɫɥɚɛɤɢɯ ɫɬɨɪɿɧ, ɦɨɠɥɢɜɨɫɬɟɣ ɬɚ ɡɚɝɪɨɡ ɭ ɞɿɹɥьɧɨɫɬɿ 
SвЦЛШХ ɬɚ ʀɯɧьɨɝɨ ɜɩɥɢɜɭ ɧɚ ɩɨɞɚɥьɲɢɣ ɪɨɡɜɢɬɨɤ ПКsСТШЧ-ɪɢɬɟɣɥɭ; ɚɧɚɥɿɡ ɫɬɚɬɢɫɬɢɱɧɢɯ 
ɞɚɧɢɯ ɬɚ ɪɢɧɤɨɜɢɯ ɡɜɿɬɿɜ – ɜɢɤɨɪɢɫɬɚɧɿ ɞɥɹ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɫɭɱɚɫɧɨɝɨ ɫɬɚɧɭ ПКsСТШЧ-
ɪɢɬɟɣɥɭ ɜ ɍɤɪɚʀɧɿ, ɜɢɡɧɚɱɟɧɧɹ ɣɨɝɨ ɞɢɧɚɦɿɤɢ ɬɚ ɬɟɧɞɟɧɰɿɣ. Ɉɛɪɚɧɚ ɦɟɬɨɞɨɥɨɝɿɹ 
ɞɨɫɥɿɞɠɟɧɧɹ ɡɚɛɟɡɩɟɱɭє ɞɨɫɹɝɧɟɧɧɹ ɤɨɦɩɥɟɤɫɧɨɝɨ ɪɨɡɭɦɿɧɧɹ ɦɟɯɚɧɿɡɦɿɜ 
ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɜ ɭɦɨɜɚɯ ɟɤɨɧɨɦɿɱɧɨʀ ɧɟɫɬɚɛɿɥьɧɨɫɬɿ ɬɚ ɫɩɪɢɹє 
ɮɨɪɦɭɜɚɧɧɸ ɧɚɭɤɨɜɨ ɨɛʉɪɭɧɬɨɜɚɧɢɯ ɩɪɚɤɬɢɱɧɢɯ ɪɟɤɨɦɟɧɞɚɰɿɣ ɞɥɹ ɫɭɛ’єɤɬɿɜ ɪɢɧɤɭ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɫɬɚɬɬɿ є 
ɡɞɿɣɫɧɟɧɧɹ ɤɨɦɩɥɟɤɫɧɨɝɨ ɚɧɚɥɿɡɭ ɪɨɡɜɢɬɤɭ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɧɚ ɩɪɢɤɥɚɞɿ ɤɟɣɫɭ SвЦЛШХ ɡ 
ɭɪɚɯɭɜɚɧɧɹɦ ɫɭɱɚɫɧɢɯ ɬɟɧɞɟɧɰɿɣ ɰɢɮɪɨɜɿɡɚɰɿʀ, ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɫɩɨɠɢɜɱɨʀ ɩɨɜɟɞɿɧɤɢ ɬɚ 
ɡɦɿɧ ɭ ɛɿɡɧɟɫ-ɦɨɞɟɥɹɯ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ. Ɍɚɤɢɣ ɚɧɚɥɿɡ ɩɨɤɥɢɤɚɧɢɣ ɜɢɹɜɢɬɢ ɟɮɟɤɬɢɜɧɿ 
ɩɪɚɤɬɢɤɢ ɮɭɧɤɰɿɨɧɭɜɚɧɧɹ ɩɿɞɩɪɢєɦɫɬɜɚ ɭ ɧɟɫɬɚɛɿɥьɧɢɯ ɟɤɨɧɨɦɿɱɧɢɯ ɭɦɨɜɚɯ ɬɚ 
ɜɢɡɧɚɱɢɬɢ ɦɨɠɥɢɜɨɫɬɿ ʀɯ ɚɞɚɩɬɚɰɿʀ ɞɨ ɲɢɪɲɨɝɨ ɪɢɧɤɨɜɨɝɨ ɤɨɧɬɟɤɫɬɭ. 

ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛɝɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. Fashion-ɪɢɬɟɣɥ ɹɤ ɫɤɥɚɞɨɜɚ ɫɭɱɚɫɧɨʀ ɟɤɨɧɨɦɿɤɢ 
ɜɿɞɨɛɪɚɠɚє ɧɟ ɥɢɲɟ ɤɨɦɟɪɰɿɣɧɭ ɚɤɬɢɜɧɿɫɬь, ɚ ɣ ɫɨɰɿɨɤɭɥьɬɭɪɧɿ ɬɪɚɧɫɮɨɪɦɚɰɿʀ. Ɂɚ 
ɨɫɬɚɧɧɿ ɪɨɤɢ ɪɨɡɜɢɬɨɤ ɝɚɥɭɡɿ ɜɢɡɧɚɱɚєɬьɫɹ ɧɢɡɤɨɸ ɤɥɸɱɨɜɢɯ ɮɚɤɬɨɪɿɜ: ɰɢɮɪɨɜɿɡɚɰɿɹ 
ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ, ɳɨ ɜɢɹɜɥɹєɬьɫɹ ɭ ɡɪɨɫɬɚɧɧɿ ɱɚɫɬɤɢ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ ɬɚ ɿɧɬɟɝɪɚɰɿʀ 
ɨɦɧɿɤɚɧɚɥьɧɢɯ ɫɬɪɚɬɟɝɿɣ Д10; 20Ж; ɬɪɚɧɫɮɨɪɦɚɰɿɹ ɫɩɨɠɢɜɱɨʀ ɩɨɜɟɞɿɧɤɢ, ɡɭɦɨɜɥɟɧɚ 
ɜɿɣɧɨɸ, ɤɪɢɡɨɜɢɦɢ ɹɜɢɳɚɦɢ ɬɚ ɡɦɿɧɚɦɢ ɰɿɧɧɿɫɧɢɯ ɨɪɿєɧɬɚɰɿɣ Д7Ж; ɝɥɨɛɚɥɿɡɚɰɿɣɧɢɣ 
ɜɩɥɢɜ – ɚɤɬɢɜɧɚ ɟɤɫɩɚɧɫɿɹ ɦɿɠɧɚɪɨɞɧɢɯ ɛɪɟɧɞɿɜ ɧɚ ɭɤɪɚʀɧɫьɤɢɣ ɪɢɧɨɤ ɞɨ 2022 ɪ. ɬɚ 
ɩɨɫɬɭɩɨɜɟ ɡɦɿɰɧɟɧɧɹ ɧɚɰɿɨɧɚɥьɧɢɯ ɝɪɚɜɰɿɜ ɩɿɫɥɹ ɩɨɱɚɬɤɭ ɜɿɣɧɢ Д15Ж; ɡɪɨɫɬɚɧɧɹ ɪɨɥɿ 
ɫɬɿɣɤɨɝɨ ɪɨɡɜɢɬɤɭ ɬɚ ɟɬɢɱɧɨɝɨ ɫɩɨɠɢɜɚɧɧɹ, ɳɨ ɫɩɨɧɭɤɚє ПКsСТШЧ-ɛɪɟɧɞɢ ɜɩɪɨɜɚɞɠɭɜɚɬɢ 
ɩɨɥɿɬɢɤɭ ɜɿɞɩɨɜɿɞɚɥьɧɨɝɨ ɜɢɪɨɛɧɢɰɬɜɚ ɬɚ ɥɨɝɿɫɬɢɤɢ. Ɉɬɠɟ, ɫɭɱɚɫɧɢɣ ПКsСТШЧ-ɪɢɬɟɣɥ є ɧɟ 
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ɩɪɨɫɬɨ ɫɟɤɬɨɪɨɦ ɪɨɡɞɪɿɛɧɨʀ ɬɨɪɝɿɜɥɿ, ɚ ɤɨɦɩɥɟɤɫɧɨɸ ɫɢɫɬɟɦɨɸ, ɜ ɹɤɿɣ ɩɨєɞɧɭɸɬьɫɹ 
ɦɚɪɤɟɬɢɧɝ, ɤɭɥьɬɭɪɧɿ ɬɪɟɧɞɢ, ɬɟɯɧɨɥɨɝɿʀ ɬɚ ɭɩɪɚɜɥɿɧɫьɤɿ ɫɬɪɚɬɟɝɿʀ. 

Ɂɚ ɞɚɧɢɦɢ ɞɨɫɥɿɞɠɟɧь, ɪɢɧɨɤ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɜ ɍɤɪɚʀɧɿ ɞɟɦɨɧɫɬɪɭє ɬɚɤɿ 
ɬɟɧɞɟɧɰɿʀ: ɫɤɨɪɨɱɟɧɧɹ ɱɚɫɬɤɢ ɿɦɩɨɪɬɧɢɯ ɛɪɟɧɞɿɜ ɩɿɫɥɹ 2022 ɪ. ɭ ɡɜ’ɹɡɤɭ ɡ ɥɨɝɿɫɬɢɱɧɢɦɢ 
ɛɚɪ’єɪɚɦɢ ɬɚ ɜɢɯɨɞɨɦ ɱɚɫɬɢɧɢ ɦɿɠɧɚɪɨɞɧɢɯ ɝɪɚɜɰɿɜ; ɩɿɞɜɢɳɟɧɧɹ ɪɨɥɿ ɧɚɰɿɨɧɚɥьɧɢɯ 
ɛɪɟɧɞɿɜ, ɹɤɿ ɤɨɦɩɟɧɫɭɸɬь ɞɟɮɿɰɢɬ ɚɫɨɪɬɢɦɟɧɬɭ; ɡɪɨɫɬɚɧɧɹ ɡɧɚɱɟɧɧɹ ɨɧɥɚɣɧ-ɤɚɧɚɥɿɜ 
ɩɪɨɞɚɠɭ, ɳɨ ɡɚ ɞɚɧɢɦɢ RОtКТХ AssШМТКtТШЧ UФrКТЧО ɫɬɚɧɨɜɥɹɬь ɩɨɧɚɞ 35% ɭ ɡɚɝɚɥьɧɨɦɭ 
ɨɛɫɹɡɿ ɪɢɧɤɭ ɭ 2024 ɪ.; ɩɟɪɟɯɿɞ ɞɨ ɚɞɚɩɬɢɜɧɢɯ ɛɿɡɧɟɫ-ɦɨɞɟɥɟɣ, ɨɪɿєɧɬɨɜɚɧɢɯ ɧɚ 
ɡɛɟɪɟɠɟɧɧɹ ɥɨɹɥьɧɨɫɬɿ ɤɥɿєɧɬɿɜ ɬɚ ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ ɩɪɨɩɨɡɢɰɿɣ Д6; 16Ж. ɐɿ ɞɚɧɿ 
ɩɿɞɬɜɟɪɞɠɭɸɬь, ɳɨ ПКsСТШЧ-ɪɢɬɟɣɥ ɫɬɚɜ ɨɞɧɢɦ ɿɡ ɧɚɣɛɿɥьɲ ɞɢɧɚɦɿɱɧɢɯ ɫɟɤɬɨɪɿɜ 
ɟɤɨɧɨɦɿɤɢ, ɞɟ ɤɨɦɩɚɧɿʀ, ɡɞɚɬɧɿ ɞɨ ɿɧɧɨɜɚɰɿɣ, ɡɛɟɪɿɝɚɸɬь ɤɨɧɤɭɪɟɧɬɧɿ ɩɨɡɢɰɿʀ ɧɚɜɿɬь ɭ 
ɤɪɢɡɨɜɢɯ ɭɦɨɜɚɯ. 

Ɉɞɧɢɦ ɡ ɩɪɟɞɫɬɚɜɧɢɤɿɜ ɜɿɬɱɢɡɧɹɧɨɝɨ fashion-ɪɢɬɟɣɥɭ є ɤɨɦɩɚɧɿɹ SвЦЛШХ. 
Ɂɚɫɧɨɜɚɧɚ 1999 ɪɨɤɭ ɜ ɏɚɪɤɨɜɿ, ɜɨɧɚ ɩɨɫɬɭɩɨɜɨ ɫɬɚɥɚ ɨɞɧɢɦ ɿɡ ɩɪɨɜɿɞɧɢɯ ɨɩɟɪɚɬɨɪɿɜ 
ɭɤɪɚʀɧɫьɤɨɝɨ ɪɢɧɤɭ ɥɸɤɫɨɜɨʀ ɦɨɞɢ. Ɂɚ ɩɨɧɚɞ 25 ɪɨɤɿɜ ɪɨɛɨɬɢ ɛɪɟɧɞ ɬɪɚɧɫɮɨɪɦɭɜɚɜɫɹ ɡ 
ɥɨɤɚɥьɧɨɝɨ ɞɢɫɬɪɢɛ’ɸɬɨɪɚ ɞɨ ɧɚɰɿɨɧɚɥьɧɨʀ ɦɟɪɟɠɿ ɡ ɩɨɧɚɞ 50 ɛɭɬɢɤɿɜ ɭ ɤɥɸɱɨɜɢɯ 
ɦɿɫɬɚɯ ɤɪɚʀɧɢ Д13Ж. Ɂɝɿɞɧɨ ɡ ɜɢɫɧɨɜɤɨɦ ɨɰɿɧɸɜɚɱɚ ɜɚɪɬɿɫɬь ɞɨɛɪɟ ɜɿɞɨɦɨʀ ɬɨɪɝɨɜɨʀ ɦɚɪɤɢ 
SвЦЛШХ ɫɬɚɧɨɦ ɧɚ 2025 ɪɿɤ ɫɤɥɚɞɚє 730 108,821 ɬɢɫ. ɝɪɧ. SвЦЛШХ ɩɪɟɞɫɬɚɜɥɹє ɛɥɢɡьɤɨ 
400 ɫɜɿɬɨɜɢɯ ɛɪɟɧɞɿɜ, ɜɤɥɸɱɚɸɱɢ DШХМО & GКЛЛКЧК, BrЮЧОХХШ CЮМТЧОХХТ, ЇПП-White, 
StОПКЧШ RТММТ, PОsОrТМШ, SКЧtШЧТ ɬɚ ɿɧɲɿ. SвЦЛШХ ɚɤɬɢɜɧɨ ɪɨɡɜɢɜɚє ɨɦɧɿɤɚɧɚɥьɧɭ ɛɿɡɧɟɫ-
ɦɨɞɟɥь. ȼɢɤɨɪɢɫɬɚɧɧɹ ɨɮɥɚɣɧ-ɛɭɬɢɤɿɜ – ɤɥɸɱɨɜɢɣ ɟɥɟɦɟɧɬ, ɚɥɟ ɡ 2015 ɪɨɤɭ ɤɨɦɩɚɧɿɹ 
ɪɨɡɜɢɜɚє ɣ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿ ɱɟɪɟɡ ɫɜɿɣ ɿɧɬɟɪɧɟɬ-ɦɚɝɚɡɢɧ, ɚ ɡ 2022 – ɿ ɦɿɠɧɚɪɨɞɧɢɣ 
ɨɧɥɚɣɧ-ɩɪɨєɤɬ SвЦЛШХ.ПКsСТШЧ, ɨɪɿєɧɬɨɜɚɧɢɣ ɧɚ 26 ɪɢɧɤɿɜ Єɋ Д18Ж. ɍ 2021 ɪɨɰɿ SвЦЛШХ 
ɩɪɟɞɫɬɚɜɢɜ ɩɟɪɲɢɣ ɞɿɞɠɢɬɚɥ-ɲɨɭɪɭɦ ɭ Ʉɢєɜɿ: ɿɧɬɟɪɚɤɬɢɜɧɢɣ ɩɪɨɫɬɿɪ, ɞɟ ɤɥɿєɧɬɢ 
ɦɨɠɭɬь «ɡɛɢɪɚɬɢ» ɨɛɪɚɡ ɧɚ ɫɚɣɬɿ, ɚ ɩɟɪɫɨɧɚɥ ɩɿɞɝɨɬɭє ɪɟɱɿ ɞɥɹ ɩɪɢɦɿɪɤɢ ɭ ɲɨɭɪɭɦɿ Д21]. 
ɐɟ ɿɧɧɨɜɚɰɿɣɧɟ ɩɨєɞɧɚɧɧɹ ɬɟɯɧɨɥɨɝɿɣ ɬɚ ɩɪɟɦɿɚɥьɧɨɝɨ ɪɿɬɟɣɥɭ ɫɬɚɥɨ ɡɧɚɱɧɨɸ 
ɤɨɧɤɭɪɟɧɬɧɨɸ ɩɟɪɟɜɚɝɨɸ ɤɨɦɩɚɧɿʀ, ɜɿɞɩɨɜɿɞɚɸɱɢ ɜɢɦɨɝɚɦ ɫɭɱɚɫɧɨɝɨ ɤɥɿєɧɬɚ. 

Ɇɟɪɟɠɚ SвЦЛШХ ɪɨɡɜɢɜɚє ɧɟ ɥɢɲɟ ɬɪɚɞɢɰɿɣɧɿ ɦɭɥьɬɢɛɪɟɧɞɨɜɿ ɥɨɤɚɰɿʀ, ɚɥɟ ɣ 
ɫɩɟɰɿɚɥɿɡɨɜɚɧɿ ɮɨɪɦɚɬɢ – ɦɨɧɨɛɪɟɧɞɨɜɿ ɦɚɝɚɡɢɧɢ (StОПКЧШ RТММТ, IsКТК, BrЮЧОХХШ 
CЮМТЧОХХТ), ɤɨɧɰɟɩɬ-ɛɭɬɢɤɢ (MТХПОв, LвЩФв), ɞɢɬɹɱɿ (SвЦЛШХ BКЛв), ЛОКЮtв-ɦɚɝɚɡɢɧɢ 
(SвЦЛШХ StОЧгОХ), ɿɧɮɨɪɦɚɰɿɣɧɢɣ ɩɨɪɬɚɥ SвЦЛШХ MКРКгТЧe [12Ж. ɐɟɣ ɫɬɪɚɬɟɝɿɱɧɢɣ ɩɿɞɯɿɞ 
ɞɨɡɜɨɥɹє ɡɚɞɨɜɨɥьɧɹɬɢ ɪɿɡɧɿ ɫɟɝɦɟɧɬɢ ɤɥɿєɧɬɿɜ – ɜɿɞ ɲɚɧɭɜɚɥьɧɢɤɿɜ ɤɥɚɫɢɤɢ ɞɨ ɬɢɯ, ɯɬɨ 
ɲɭɤɚє ɧɨɜɚɬɨɪɫьɤɢɣ ɞɨɫɜɿɞ, ɚ ɬɚɤɨɠ ɫɩɪɢɹє ɫɬɜɨɪɟɧɧɸ ɝɥɢɛɨɤɨʀ ɟɦɨɰɿɣɧɨʀ ɚɫɨɰɿɚɰɿʀ ɡ 
ɛɪɟɧɞɨɦ. Ʉɨɦɩɚɧɿɹ SвЦЛШХ ɩɪɨɩɨɧɭє ɲɢɪɨɤɢɣ ɫɩɟɤɬɪ ɩɪɟɦɿɚɥьɧɢɯ ɬɚ ɥɸɤɫɨɜɢɯ 
ɛɪɟɧɞɿɜ, ɧɟɞɨɫɬɭɩɧɢɯ ɱɟɪɟɡ ɦɚɫ-ɦɚɪɤɟɬ ɤɚɧɚɥɢ ɜ ɍɤɪɚʀɧɿ. Ɂɚɜɞɹɤɢ ɰьɨɦɭ ɤɨɦɩɚɧɿɹ 
ɡɚɥɭɱɚє ɤɥɿєɧɬɿɜ, ɹɤɿ ɨɪɿєɧɬɨɜɚɧɿ ɧɚ ɜɢɧɹɬɤɨɜɿɫɬь, ɹɤɿɫɬь ɿ ɩɪɟɫɬɢɠ. Ɉɮɥɚɣɧ-ɦɚɝɚɡɢɧɢ 
SвЦЛШХ ɫɬɜɨɪɟɧɿ ɡ ɭɪɚɯɭɜɚɧɧɹɦ ɟɫɬɟɬɢɤɢ ɤɥɚɫɢɱɧɨɝɨ ɞɢɡɚɣɧɭ ɬɚ ɫɭɱɚɫɧɢɯ ɬɟɧɞɟɧɰɿɣ: 
ɩɪɢєɦɧɚ ɚɬɦɨɫɮɟɪɚ, ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɟ ɨɛɫɥɭɝɨɜɭɜɚɧɧɹ, ɩɪɢɜɚɛɥɢɜɢɣ ɿɧɬɟɪ'єɪ Д23]. 
Ⱦɿɞɠɢɬɚɥ-ɲɨɭɪɭɦ ɞɨɞɚє ɧɨɜɢɣ ɪɿɜɟɧь ɡɚɥɭɱɟɧɧɹ – ɤɥɿєɧɬ ɨɬɪɢɦɭє ɡɦɨɝɭ ɛɟɡɩɟɪɟɲɤɨɞɧɨ 
ɜɡɚєɦɨɞɿɹɬɢ ɡ ɛɪɟɧɞɨɦ ɨɧɥɚɣɧ ɿ ɨɮɥɚɣɧ. Ɇɚɝɚɡɢɧɢ SвЦЛШХ ɩɪɟɞɫɬɚɜɥɟɧɿ ɭ ɛɚɝɚɬьɨɯ 
ɦɿɫɬɚɯ ɍɤɪɚʀɧɢ: Ʉɢєɜɿ, ɏɚɪɤɨɜɿ, Ɉɞɟɫɿ, Ⱦɧɿɩɪɿ, Ʌьɜɨɜɿ, Ɂɚɩɨɪɿɠɠɿ, ɍɠɝɨɪɨɞɿ, ȱɜɚɧɨ-
Ɏɪɚɧɤɿɜɫьɤɭ Д13Ж. Ɍɚɤɚ ɲɢɪɨɤɚ ɦɟɪɟɠɚ ɩɿɞɜɢɳɭє ɞɨɫɬɭɩɧɿɫɬь ɛɪɟɧɞɭ, ɨɫɨɛɥɢɜɨ ɜ 
ɭɦɨɜɚɯ ɞɢɧɚɦɿɱɧɢɯ ɟɤɨɧɨɦɿɱɧɢɯ ɬɚ ɥɨɝɿɫɬɢɱɧɢɯ ɜɢɤɥɢɤɿɜ.  

Ⱦɥɹ ɨɰɿɧɤɢ ɫɢɥьɧɢɯ ɿ ɫɥɚɛɤɢɯ ɫɬɨɪɿɧ, ɦɨɠɥɢɜɨɫɬɟɣ ɬɚ ɡɚɝɪɨɡ ɭ ɞɿɹɥьɧɨɫɬɿ SвЦЛШХ 
ɬɚ ʀɯɧьɨɝɨ ɜɩɥɢɜɭ ɧɚ ɩɨɞɚɥьɲɢɣ ɪɨɡɜɢɬɨɤ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɩɪɨɜɟɞɟɧɨ SАЇT-ɚɧɚɥɿɡ 
ɤɨɦɩɚɧɿʀ ɡ ɜɚɝɨɜɢɦɢ ɤɨɟɮɿɰɿєɧɬɚɦɢ (0-1), ɞɟ: ɜɚɝɚ – ɡɧɚɱɭɳɿɫɬь ɮɚɤɬɨɪɚ ɞɥɹ ɤɨɦɩɚɧɿʀ; 
ɨɰɿɧɤɚ (ɜɿɞ –3 ɞɨ +3) – ɧɚɫɤɿɥьɤɢ ɮɚɤɬɨɪ є ɫɢɥьɧɢɦ ɱɢ ɫɥɚɛɤɢɦ; ɡɜɚɠɟɧɟ ɡɧɚɱɟɧɧɹ = 
ȼɚɝɚ × Ɉɰɿɧɤɚ. (ɬɚɛɥ. 1). 

Ɍɚɛɥɢɰɹ 1 – SWOT-ɚɧɚɥɿɡ SвЦЛШХ 
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ɋɢɥьɧɿ ɫɬɨɪɨɧɢ 
(Strengths) 

ȼɚɝɚ Ɉɰɿɧɤɚ 
Ɂɜɚɠɟɧɟ 
ɡɧɚɱɟɧɧɹ 

ɋɥɚɛɤɿ ɫɬɨɪɨɧɢ 
(Weaknesses) 

ȼɚɝɚ Ɉɰɿɧɤɚ 
Ɂɜɚɠɟɧɟ 
ɡɧɚɱɟɧɧɹ 

ȿɤɫɤɥɸɡɢɜɧɿɫɬь 
ɚɫɨɪɬɢɦɟɧɬɭ  0,30 +3 0,90 

ȼɢɫɨɤɚ ɡɚɥɟɠɧɿɫɬь ɜɿɞ 
ɿɦɩɨɪɬɭ ɛɪɟɧɞɿɜ 

0,25 -3 -0,75 

ȱɧɧɨɜɚɰɿɣɧɿɫɬь ɭ ɫɟɪɜɿɫɿ  0,25 +3 0,75 
ȼɭɡьɤɚ ɰɿɥьɨɜɚ 
ɚɭɞɢɬɨɪɿɹ (ɩɪɟɦɿɭɦ-
ɤɥɿєɧɬɢ) 

0,20 -2 -0,40 

Ɋɨɡɜɢɧɟɧɚ ɨɦɧɿɤɚɧɚɥьɧɚ 
ɫɬɪɚɬɟɝɿɹ  0,20 +2 0,40 

ȼɢɫɨɤɿ ɨɩɟɪɚɰɿɣɧɿ 
ɜɢɬɪɚɬɢ  0,20 -2 -0,40 

ȼɩɿɡɧɚɜɚɧɿɫɬь ɛɪɟɧɞɭ ɭ 
ɩɪɟɦɿɭɦ-ɫɟɝɦɟɧɬɿ 0,15 +2 0,30 

ɑɭɬɥɢɜɿɫɬь ɞɨ 
ɦɚɤɪɨɟɤɨɧɨɦɿɱɧɢɯ ɤɪɢɡ ɿ 
ɜɨєɧɧɢɯ ɪɢɡɢɤɿɜ 

0,25 -3 -0,75 

Ʌɚɣɮɫɬɚɣɥ-
ɩɨɡɢɰɿɨɧɭɜɚɧɧɹ (ɫɢɦɜɨɥ 
ɫɬɚɬɭɫɭ, ɤɭɥьɬɭɪɧɚ 
ɦɿɫɿɹ) 

0,10 +2 0,20 
Ɉɛɦɟɠɟɧɿɫɬь 
ɦɚɫɲɬɚɛɭɜɚɧɧɹ ɜ 
ɪɟɝɿɨɧɚɯ ɍɤɪɚʀɧɢ 

0,10 -2 -0,20 

Ɋɚɡɨɦ 1,00  2,55 Ɋɚɡɨɦ 1,00  -2,50 
Ɇɨɠɥɢɜɨɫɬɿ     Ɂɚɝɪɨɡɢ     

Ɋɨɡɜɢɬɨɤ НТРТtКХ-
ɩɥɚɬɮɨɪɦ ɿ ɦɨɛɿɥьɧɢɯ 
ɞɨɞɚɬɤɿɜ 

0,25 +3 0,75 

ɉɨɫɢɥɟɧɧɹ ɤɨɧɤɭɪɟɧɰɿʀ ɡ 
ɛɨɤɭ ɝɥɨɛɚɥьɧɢɯ 
ɨɩɟɪɚɬɨɪɿɜ (IЧНТtОб, 
LVMH, Farfetch) 

0,30 -3 -0,90 

Ɋɨɡɲɢɪɟɧɧɹ 
ɦɿɠɧɚɪɨɞɧɨʀ 
ɩɪɢɫɭɬɧɨɫɬɿ ɱɟɪɟɡ 
Symbol.fashion 

0,25 +2 0,50 
Ⱦɟɜɚɥьɜɚɰɿɹ ɝɪɢɜɧɿ ɬɚ 
ɡɪɨɫɬɚɧɧɹ ɰɿɧ ɧɚ ɿɦɩɨɪɬ 

0,25 -3 -0,75 

Ɂɪɨɫɬɚɧɧɹ ɩɨɩɢɬɭ ɧɚ 
luxury-ɫɟɝɦɟɧɬ ɫɟɪɟɞ 
ɭɤɪɚʀɧɰɿɜ ɡɚ ɤɨɪɞɨɧɨɦ 

0,20 +2 0,40 
ɇɟɫɬɚɛɿɥьɧɿɫɬь 
ɫɩɨɠɢɜɱɨɝɨ ɩɨɩɢɬɭ 
ɱɟɪɟɡ ɜɿɣɧɭ 

0,25 -2 -0,50 

ɉɚɪɬɧɟɪɫɬɜɨ ɡ 
ɭɤɪɚʀɧɫьɤɢɦɢ 
ɞɢɡɚɣɧɟɪɚɦɢ 

0,15 +2 0,30 
Ʌɨɝɿɫɬɢɱɧɿ ɨɛɦɟɠɟɧɧɹ 
(ɞɨɫɬɚɜɤɚ ɡ Єɋ/ɋɒȺ) 0,20 -2 -0,40 ȱɧɬɟɝɪɚɰɿɹ ESG-ɩɪɚɤɬɢɤ 

ɬɚ sЮstКТЧКЛХО-
ɦɚɪɤɟɬɢɧɝɭ 

0,15 +2 0,30 

Ɋɚɡɨɦ 1,00  2,25 Ɋɚɡɨɦ 1,00  -2,55 
Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ ɡɚ ɞɚɧɢɦɢ ɤɨɦɩɚɧɿʀ 

 
ɋɭɦɚ ɫɢɥьɧɢɯ ɫɬɨɪɿɧ (2,55) ɤɨɦɩɟɧɫɭє ɫɥɚɛɤɿ ɫɬɨɪɨɧɢ (-2,50), ɬɨɛɬɨ ɤɨɦɩɚɧɿɹ ɦɚє 

ɛɚɥɚɧɫ, ɚɥɟ ɡ ɧɟɡɧɚɱɧɢɦ «ɩɥɸɫɨɦ» ɡɚ ɪɚɯɭɧɨɤ ɿɧɧɨɜɚɰɿɣ. Ɇɨɠɥɢɜɨɫɬɿ (2,25) ɦɚɣɠɟ 
ɞɨɪɿɜɧɸɸɬь ɡɚɝɪɨɡɚɦ (-2,55) ɜɿɞɩɨɜɿɞɧɨ ɫɟɪɟɞɨɜɢɳɟ є ɪɢɡɢɤɨɜɢɦ, ɩɪɨɬɟ ɿɫɧɭє ɩɨɬɟɧɰɿɚɥ 
ɞɥɹ ɡɪɨɫɬɚɧɧɹ ɡɚ ɪɚɯɭɧɨɤ НТРТtКХ ɬɚ ɦɿɠɧɚɪɨɞɧɢɯ ɩɪɨɞɚɠɿɜ.  

Ʉɨɦɩɚɧɿɹ SвЦЛШХ ɩɨɫɿɞɚє ɭɧɿɤɚɥьɧɭ ɧɿɲɭ ɭ ПКsСТШЧ-ɪɢɬɟɣɥɿ ɍɤɪɚʀɧɢ ɡɚɜɞɹɤɢ 
ɿɧɧɨɜɚɰɿɣɧɨɦɭ ɮɨɪɦɚɬɭ, ɩɪɟɦɿɚɥьɧɨɦɭ ɚɫɨɪɬɢɦɟɧɬɭ ɬɚ ɫɢɥьɧɿɣ ɰɢɮɪɨɜɿɣ ɩɪɢɫɭɬɧɨɫɬɿ. 
ȼɨɞɧɨɱɚɫ ɜɭɡьɤɚ ɰɿɥьɨɜɚ ɚɭɞɢɬɨɪɿɹ ɬɚ ɜɢɫɨɤɚ ɡɚɥɟɠɧɿɫɬь ɜɿɞ ɡɨɜɧɿɲɧɿɯ ɮɚɤɬɨɪɿɜ 
ɫɬɜɨɪɸɸɬь ɪɢɡɢɤɢ. ɉɟɪɫɩɟɤɬɢɜɢ ɪɨɡɜɢɬɤɭ ɩɨɜ’ɹɡɚɧɿ ɡ ɩɨɞɚɥьɲɨɸ ɞɿɞɠɢɬɚɥɿɡɚɰɿєɸ, 
ɪɨɡɲɢɪɟɧɧɹɦ ɧɚ єɜɪɨɩɟɣɫьɤɿ ɪɢɧɤɢ ɬɚ ɩɿɞɬɪɢɦɤɨɸ ɥɨɤɚɥьɧɢɯ ɞɢɡɚɣɧɟɪɿɜ, ɬɨɞɿ ɹɤ 
ɝɨɥɨɜɧɢɦɢ ɜɢɤɥɢɤɚɦɢ ɡɚɥɢɲɚɸɬьɫɹ ɟɤɨɧɨɦɿɱɧɚ ɧɟɫɬɚɛɿɥьɧɿɫɬь, ɤɨɧɤɭɪɟɧɰɿɹ ɡ ɛɨɤɭ 
ɦɿɠɧɚɪɨɞɧɢɯ ɛɪɟɧɞɿɜ ɬɚ ɥɨɝɿɫɬɢɱɧɿ ɛɚɪ’єɪɢ. 

Ɋɨɡɝɥɹɧɟɦɨ ɤɨɧɤɭɪɟɧɬɧɟ ɫɟɪɟɞɨɜɢɳɟ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɜ ɍɤɪɚʀɧɿ. ȼ ɫɭɱɚɫɧɢɯ 
ɭɦɨɜɚɯ ɭɤɪɚʀɧɫьɤɢɣ ПКsСТШЧ-ɪɢɬɟɣɥ ɯɚɪɚɤɬɟɪɢɡɭєɬьɫɹ ɚɤɬɢɜɧɨɸ ɩɪɢɫɭɬɧɿɫɬɸ ɹɤ 
ɦɿɠɧɚɪɨɞɧɢɯ ɛɪɟɧɞɿɜ, ɬɚɤ ɿ ɩɨɬɭɠɧɢɯ ɧɚɰɿɨɧɚɥьɧɢɯ ɨɩɟɪɚɬɨɪɿɜ. ɍ 2024 ɪɨɰɿ ɥɿɞɟɪɨɦ ɡɚ 
ɨɛɫɹɝɨɦ ɜɢɪɭɱɤɢ ɫɬɚɥɚ ɤɨɦɩɚɧɿɹ LPP ɍɤɪɚʀɧɚ (ɛɪɟɧɞɢ RОsОrЯОН, CrШЩЩ, HШЮsО, MШСТtШ, 
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Sinsay) – ɩɪɢɛɭɬɨɤ ɫɹɝɧɭɜ 11 ɦɥɪɞ ɝɪɧ Д5Ж. ɇɚ ɞɪɭɝɨɦɭ ɦɿɫɰɿ – IЧНТtОб ɍɤɪɚʀɧɚ ɡ 
ɛɪɟɧɞɚɦɢ ГКrК, BОrsСФК, MКssТЦШ DЮttТ, StrКНТЯКrТЮs ɬɚ ЇвsСШ – ɜɢɪɭɱɤɚ – 6,2 ɦɥɪɞ ɝɪɧ. 
ɋɟɪɟɞ ɿɧɲɢɯ: LC АКТФТФТ (4,86 ɦɥɪɞ ɝɪɧ), AНТНКs ɍɤɪɚʀɧɚ (2,34 ɦɥɪɞ ɝɪɧ), H&M (1,2 
ɦɥɪɞ ɝɪɧ), ɚ ɬɚɤɨɠ ɤɚɬɚɥɨɝɢ CКХгОНШЧТК, IЧtТЦТssТЦТ, TОгОЧТs, FКХМШЧОrТ ɱɟɪɟɡ ɦɟɪɟɠɭ 
Ɇɇɋ ȱɧɜɟɫɬɦɟɧɬ (942 ɦɥɧ ɝɪɧ) Д17Ж. Ɉɤɪɿɦ ɦɿɠɧɚɪɨɞɧɢɯ ɝɿɝɚɧɬɿɜ, ɡɧɚɱɭɳɭ ɪɨɥь ɧɚ 
ɜɿɬɱɢɡɧɹɧɨɦɭ ɪɢɧɤɭ fashion-ɪɢɬɟɣɥɭ ɜɿɞɿɝɪɚɸɬь ɭɤɪɚʀɧɫьɤɿ ɨɩɟɪɚɬɨɪɢ. ɐɍɆ Ʉɢʀɜ – 
ɿɫɬɨɪɢɱɧɢɣ ɭɧɿɜɟɪɦɚɝ, ɹɤɢɣ ɿɦɩɨɪɬɭє ɩɨɧɚɞ 200 ɫɜɿɬɨɜɢɯ ɛɪɟɧɞɿɜ, ɚ ɬɚɤɨɠ ɧɚɞɚє 
ɦɚɣɞɚɧɱɢɤ ɞɥɹ ɩɨɧɚɞ 125 ɭɤɪɚʀɧɫьɤɢɯ ɞɢɡɚɣɧɟɪɿɜ; ɚɤɬɢɜɧɨ ɪɨɡɜɢɜɚє ШЧХТЧО-ɦɚɪɤɟɬɩɥɟɣɫ 
ɿɡ ɮɨɪɦɚɬɨɦ Д19]. Ultra Group – ɦɟɪɟɠɚ ɦɨɧɨ- ɬɚ ɦɭɥьɬɢɛɪɟɧɞɨɜɢɯ ɛɭɬɿɤɿɜ (LОЯТ’s, 
GЮОss, HUGЇ BЇSS ɬɚ ɿɧ.) ɡ ɛɥɢɡьɤɨ 90 ɬɨɱɤɚɦɢ; ɝɨɬɭє ɩɨɞɚɥьɲɟ ɪɨɡɲɢɪɟɧɧɹ ɣ 
ɪɨɡɜɢɬɨɤ ɨɧɥɚɣɧ ɩɪɨɞɚɠɿɜ. MD GrШЮЩ, HОХОЧ MКrХОЧ GrШЮЩ, IЧtОrtШЩ UФrКТЧО – ɜɟɥɢɤɿ 
ɝɪɚɜɰɿ, ɳɨ ɩɪɟɞɫɬɚɜɥɹɸɬь ɲɢɪɨɤɢɣ ɫɩɟɤɬɪ ɦɿɠɧɚɪɨɞɧɢɯ ɛɪɟɧɞɿɜ ɬɚ ɦɚɸɬь ɫɭɬɬєɜɭ 
ɦɚɝɚɡɢɧɧɭ ɦɟɪɟɠɭ (ɜɿɞ ɞɟɫɹɬɤɿɜ ɞɨ ɩɨɧɚɞ ɫɨɬɧɿ ɦɚɝɚɡɢɧɿɜ) Д8Ж (ɬɚɛɥ. 2). 
 

Ɍɚɛɥɢɰɹ 2 – Ȼɿɡɧɟɫ-ɦɨɞɟɥɿ SвЦЛШХ ɬɚ ɤɨɧɤɭɪɟɧɬɿɜ 

Ʉɨɦɩɚɧɿɹ 
ȼɢɪɭɱɤɚ (2024 

ɪɿɤ) 
Ⱥɫɨɪɬɢɦɟɧɬ / 

ɋɟɝɦɟɧɬ 
Ʉɚɧɚɥɢ ɡɛɭɬɭ 

Ʉɨɧɤɭɪɟɧɬɧɿ 
ɩɟɪɟɜɚɝɢ 

ɋɬɪɚɬɟɝɿɱɧɚ 
ɨɪɿєɧɬɚɰɿɹ 

Symbol 2,09 ɦɥɪɞ ɝɪɧ 
ɉɪɟɦɿɭɦ/ɥɸɤɫ 
(400 ɛɪɟɧɞɿɜ) 

Ȼɭɬɢɤɢ + 
ɨɧɥɚɣɧ + 
ɞɿɞɠɢɬɚɥ-
ɲɨɭɪɭɦ 

ȿɤɫɤɥɸɡɢɜɧɿɫɬь, 
ɿɧɧɨɜɚɰɿʀ ɜ 
ɨɛɫɥɭɝɨɜɭɜɚɧɧɿ, 
lifestyle 

Ɉɦɧɿɤɚɧɚɥьɧɿɫɬь, 
ɞɿɞɠɢɬɚɥɿɡɚɰɿɹ, 
lifestyle 

LPP 
ɍɤɪɚʀɧɚ 

11,02 ɦɥɪɞ ɝɪɧ 
Ɇɚɫɦɚɪɤɟɬ 
(Reserved 
ɬɨɳɨ) 

ɋɬɨɪɿɬɧɿ/ɌɊɐ 
+ e-commerce 

ɒɢɪɨɤɚ ɦɟɪɟɠɚ, 
ɞɨɫɬɭɩɧɿɫɬь, ɰɿɧɚ 

Ɇɚɫɨɜɟ ɨɯɨɩɥɟɧɧɹ, 
ɚɝɪɟɫɢɜɧɚ ɟɤɫɩɚɧɫɿɹ 

Inditex 
ɍɤɪɚʀɧɚ 

6,22 ɦɥɪɞ. ɝɪɧ 
Ɇɚɫɦɚɪɤɟɬ/ 
ɫɟɪɟɞɧɿɣ 
ɫɟɝɦɟɧɬ 

ɋɬɨɪɿɬɧɿ/ɌɊɐ 
+ e-commerce 

Ƚɥɨɛɚɥьɧɿ ɛɪɟɧɞɢ, 
ɤɥɿєɧɬɫьɤɚ ɞɨɜɿɪɚ 

ȼɿɞɧɨɜɥɟɧɧɹ 
ɦɟɪɟɠɿ, ɡɛɟɪɟɠɟɧɧɹ 
ɥɿɞɟɪɫɬɜɚ 

LC 
Waikiki 
(Ɍɟɦɚ 
Ɇɨɞ) 

4,86 ɦɥɪɞ ɝɪɧ 
Ɇɚɫɦɚɪɤɟɬ/ 
ɫɟɪɟɞɧɿɣ 
ɫɟɝɦɟɧɬ 

Ɇɚɝɚɡɢɧɢ  
+ e-commerce 

Ƚɟɨɝɪɚɮɿɱɧɟ 
ɩɨɤɪɢɬɬɹ, 
ɜɩɿɡɧɚɜɚɧɿɫɬь 
ɛɪɟɧɞɭ 

Ɋɨɡɲɢɪɟɧɧɹ ɜ 
ɍɤɪɚʀɧɿ, ɫɬɚɛɿɥьɧɢɣ 
ɪɨɡɜɢɬɨɤ 

Adidas 
ɍɤɪɚʀɧɚ 

2,34 ɦɥɪɞ ɝɪɧ 
ɋɩɨɪɬɢɜɧɢɣ/ 
ɦɚɫɦɚɪɤɟɬ 

Ɇɚɝɚɡɢɧɢ  
+ e-commerce 

ȼɿɞɨɦɢɣ ɛɪɟɧɞ, 
ɚɫɨɪɬɢɦɟɧɬ 
ɫɩɨɪɬɢɜɧɢɯ 
ɬɨɜɚɪɿɜ 

ɍɬɪɢɦɚɧɧɹ ɩɨɡɢɰɿɣ, 
ɛɪɟɧɞɨɜɢɣ ɿɦɿɞɠ 

Delta Tex 
(CШХТЧ’s) 1,69 ɦɥɪɞ ɝɪɧ 

Ɇɚɫɦɚɪɤɟɬ/ 
ɫɟɪɟɞɧɿɣ 
ɫɟɝɦɟɧɬ 

Ɇɚɝɚɡɢɧɢ  
+ e-commerce 

ȼɿɞɨɦɢɣ 
ɥɨɤɚɥьɧɢɣ ɛɪɟɧɞ, 
ɲɢɪɨɤɚ 
ɩɪɢɫɭɬɧɿɫɬь 

Ɇɚɫɦɚɪɤɟɬ, 
ɚɞɚɩɬɚɰɿɹ ɞɨ 
ɬɪɟɧɞɿɜ 

New 
Yorker 

1,50 ɦɥɪɞ ɝɪɧ 
Ɇɨɥɨɞɿɠɧɢɣ 
ɦɚɫɦɚɪɤɟɬ 

Ɇɚɝɚɡɢɧɢ  
+ e-commerce 

ɋɬɢɥьɧɢɣ ɞɢɡɚɣɧ, 
ɨɪɿєɧɬɨɜɚɧɢɣ ɧɚ 
ɦɨɥɨɞь 

Ɋɿɫɬ, ɦɚɪɤɟɬɢɧɝɨɜɚ 
ɩɪɢɜɚɛɥɢɜɿɫɬь 

H&M 
ɍɤɪɚʀɧɚ 

1,22 ɦɥɪɞ ɝɪɧ Ɇɚɫɦɚɪɤɟɬ Ɇɚɝɚɡɢɧɢ 

ȼɿɞɨɦɿɫɬь, 
ɩɨɩɭɥɹɪɧɿɫɬь, 
ɲɜɢɞɤɢɣ ɜɢɯɿɞ ɧɚ 
ɪɢɧɨɤ 

ȼɿɞɧɨɜɥɟɧɧɹ 
ɩɪɢɫɭɬɧɨɫɬɿ, 
ɚɞɚɩɬɢɜɧɿɫɬь 
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ɉɪɨɞɨɜɠɟɧɧɹ ɬɚɛɥ. 2 

MNS 
ȱɧɜɟɫɬɦɟɧɬ 

960,3 ɦɥɧ ɝɪɧ 
ɋɟɪɟɞɧɿɣ / 
mass-lux 
ɫɟɝɦɟɧɬ 

Ɇɚɝɚɡɢɧɢ+  
e-commerce 

ɉɨɩɭɥɹɪɧɿ 
ɿɬɚɥɿɣɫьɤɿ 
ɛɪɟɧɞɢ, 
ɡɪɨɫɬɚɧɧɹ 
ɨɧɥɚɣɧ-
ɩɪɨɞɚɠɿɜ 

Ⱦɢɜɟɪɫɢɮɿɤɚɰɿɹ, 
ɛɪɟɧɞɨɜɚ 
ɫɩɟɰɿɚɥɿɡɚɰɿɹ 

ɐɍɆ Ʉɢʀɜ 
ɧɟɦɚє ɞɚɧɢɯ (150 ɦɥɧ 

ɝɪɧ ɩɪɨɞɚɠɿɜ ɭɤɪ. 
ɞɢɡɚɣɧɟɪɿɜ ɜ 2021 ɪ.) 

ɉɪɟɦɿɭɦ+ 
ɥɨɤɚɥьɧɢɣ 
ɞɢɡɚɣɧ 

ɍɧɿɜɟɪɦɚɝ + 
ɨɧɥɚɣɧ-
ɦɚɪɤɟɬɩɥɟɣɫ 

Ȼɚɝɚɬɢɣ 
ɚɫɨɪɬɢɦɟɧɬ, 
support 
ɭɤɪɚʀɧɫьɤɢɯ 
ɞɢɡɚɣɧɟɪɿɜ 

Ʉɨɦɛɿɧɭɜɚɧɧɹ 
ШППХТЧО ɬɚ 
marketplace, 
ɤɭɥьɬɭɪɧɚ ɪɨɥь 

Ultra 
Group 

ɧɟɦɚє ɞɚɧɢɯ 
Ɇɨɧɨ-
/ɦɭɥьɬɢɛɪɟɧɞ 
(mid-high) 

Ȼɭɬɢɤɢ+ 
ɨɧɥɚɣɧ 

Ɍɨɩɨɜɿ ɛɪɟɧɞɢ, 
ɝɟɨɝɪɚɮɿɱɧɚ 
ɪɨɡɝɚɥɭɠɟɧɿɫɬь 

Ⱦɢɜɟɪɫɢɮɿɤɚɰɿɹ, 
ɪɨɡɲɢɪɟɧɧɹ 
ɮɨɪɦɚɬɭ 

MD Group ɧɟɦɚє ɞɚɧɢɯ 
ɋɟɪɟɞɧɿɣ / 
ɦɚɫɦɚɪɤɟɬ 

Ɇɚɝɚɡɢɧɢ+ 
e-commerce 

ȼɟɥɢɤɚ 
ɦɟɪɟɠɚ, 
ɡɧɚɣɨɦɿ 
ɛɪɟɧɞɢ 

Ɇɚɫɦɚɪɤɟɬ-
ɨɪɿєɧɬɚɰɿɹ, 
ɲɢɪɨɤɚ 
ɩɪɢɫɭɬɧɿɫɬь 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ ɡɚ ɞɚɧɢɦɢ [5; 8; 17; 19; 21] 
 
Ɇɨɠɟɦɨ ɫɤɚɡɚɬɢ, ɳɨ SвЦЛШХ ɡɚɣɦɚє ɭɧɿɤɚɥьɧɭ ɧɿɲɭ ɜ ɭɤɪɚʀɧɫьɤɨɦɭ ПКsСТШЧ-

ɪɢɬɟɣɥɿ: ɫɟɪɟɞ ɤɨɧɤɭɪɟɧɬɿɜ ɩɪɟɦɿɭɦ-ɤɥɚɫɭ, ɚɥɟ ɡ ɚɤɰɟɧɬɨɦ ɧɚ ɿɧɧɨɜɚɰɿʀ, ɟɤɫɤɥɸɡɢɜɧɿɫɬь, 
lifestyle-ɮɨɪɦɚɬɢ ɣ ɨɦɧɿɤɚɧɚɥьɧɿɫɬь, ɳɨɫь, ɳɨ ɜɢɪɿɡɧɹє ɛɪɟɧɞ ɧɚ ɮɨɧɿ ɦɚɫɦɚɪɤɟɬ-
ɝɿɝɚɧɬɿɜ ɬɚ ɬɪɚɞɢɰɿɣɧɢɯ ɭɧɿɜɟɪɦɚɝɿɜ. ɉɨɪɿɜɧɹɥьɧɢɣ ɚɧɚɥɿɡ ɩɨɤɚɡɭє, ɳɨ LPP ɬɚ IЧНТtОб 
ɞɨɦɿɧɭɸɬь ɨɛɫɹɝɚɦɢ, ɚɥɟ ɧɚɞɚɸɬь ɦɚɫɨɜɢɣ ɬɨɜɚɪ ɿ ɩɨɫɥɭɝɭ. SвЦЛШХ, ɧɚɜɩɚɤɢ, 
ɮɨɤɭɫɭєɬьɫɹ ɧɚ ɰɿɧɧɨɫɬɿ ɬɚ ɞɨɫɜɿɞɿ. ɐɍɉ ɩɨɞɿɥɹє ɡ SвЦЛШХ ɱɚɫɬɢɧɭ ɤɥɿєɧɬɫьɤɨɝɨ 
ɫɟɝɦɟɧɬɭ – ɩɪɟɦɿɭɦ ɿ ɞɢɡɚɣɧɟɪɫьɤɢɣ – ɚɥɟ ɜɢɤɨɧɭє ɮɭɧɤɰɿɸ ɛɿɥьɲɟ ЮЧТНТrОМtТШЧКХ 
ЦКrФОtЩХКМО, ɧɿɠ НТРТtКХ-ПТrst ɝɪɚɜɟɰь. UХtrК GrШЮЩ ɛɥɢɡьɤɚ ɡɚ ɪɿɜɧɟɦ ɩɪɟɦɿɭɦ 
ɚɫɨɪɬɢɦɟɧɬɭ, ɚɥɟ ɧɟ ɦɚє ɞɿɞɠɢɬɚɥ-ɲɨɭɪɭɦɿɜ ɬɚ ɝɥɢɛɨɤɨɝɨ ɨɦɧɿɤɚɧɚɥьɧɨɝɨ ɩɿɞɯɨɞɭ 
Symbol.  

ȼɚɠɥɢɜɨɸ ɬɟɧɞɟɧɰɿєɸ ɪɨɡɜɢɬɤɭ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɜ ɍɤɪɚʀɧɿ є ɡɪɨɫɬɚɧɧɹ ɪɨɥɿ 
ɨɧɥɚɣɧ-ɤɚɧɚɥɿɜ ɩɪɨɞɚɠɭ. Ɂɚ ɨɫɬɚɧɧɿ ɪɨɤɢ ɫɚɦɟ ɟɥɟɤɬɪɨɧɧɚ ɤɨɦɟɪɰɿɹ ɫɬɚɥɚ ɤɥɸɱɨɜɢɦ 
ɞɪɚɣɜɟɪɨɦ ɡɪɨɫɬɚɧɧɹ ɭ ɛɚɝɚɬьɨɯ ɫɟɝɦɟɧɬɚɯ, ɚɞɠɟ ɫɩɨɠɢɜɚɱɿ ɜɫɟ ɛɿɥьɲɟ ɰɿɧɭɸɬь 
ɡɪɭɱɧɿɫɬь, ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɢɣ ɫɟɪɜɿɫ ɬɚ ɞɨɫɬɭɩɧɿɫɬь ɛɪɟɧɞɿɜ ɩɨɡɚ ɦɟɠɚɦɢ ɮɿɡɢɱɧɢɯ 
ɦɚɝɚɡɢɧɿɜ. Ɂɚ ɨɰɿɧɨɱɧɢɦɢ ɞɚɧɢɦɢ, ɱɚɫɬɤɚ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ ɭ ɩɪɟɦɿɭɦ-ɫɟɝɦɟɧɬɿ, ɞɨ ɹɤɨɝɨ 
ɧɚɥɟɠɢɬь SвЦЛШХ, ɭ 2024 ɪɨɰɿ ɫɬɚɧɨɜɢɥɚ ɛɥɢɡьɤɨ 20-25% ɜɿɞ ɡɚɝɚɥьɧɨʀ ɜɢɪɭɱɤɢ. ɐɟ 
ɧɢɠɱɟ, ɧɿɠ ɭ ɦɚɫɦɚɪɤɟɬɿ, ɞɟ ɨɧɥɚɣɧ-ɤɚɧɚɥɢ ɡɚɛɟɡɩɟɱɭɸɬь 40-50% ɨɛɫɹɝɭ ɩɪɨɞɚɠɿɜ. 
ɉɨɞɿɛɧɚ ɪɿɡɧɢɰɹ ɩɨɹɫɧɸєɬьɫɹ ɫɩɟɰɢɮɿɤɨɸ ɩɪɟɦɿɚɥьɧɨɝɨ ɫɟɝɦɟɧɬɭ: ɡɧɚɱɧɚ ɱɚɫɬɢɧɚ 
ɤɥɿєɧɬɿɜ ɜɿɞɞɚє ɩɟɪɟɜɚɝɭ ɨɮɥɚɣɧ-ɲɨɩɿɧɝɭ ɜ ɭɦɨɜɚɯ ɜɢɫɨɤɨɝɨ ɫɟɪɜɿɫɭ, ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ 
ɩɿɞɯɨɞɭ ɬɚ ɨɫɨɛɢɫɬɨɝɨ ɤɨɧɬɚɤɬɭ ɡ ɬɨɜɚɪɨɦ. ɉɪɢɞɛɚɧɧɹ ɥɸɤɫɨɜɢɯ ɛɪɟɧɞɿɜ ɱɚɫɬɨ 
ɚɫɨɰɿɸєɬьɫɹ ɡ «ɪɢɬɭɚɥɨɦ» ɜɿɞɜɿɞɭɜɚɧɧɹ ɛɭɬɿɤɭ, ɳɨ ɫɬɜɨɪɸє ɭɧɿɤɚɥьɧɢɣ ɤɥɿєɧɬɫьɤɢɣ 
ɞɨɫɜɿɞ, ɹɤɢɣ ɜɚɠɤɨ ɡɚɦɿɧɢɬɢ ɨɧɥɚɣɧ. ɍ ɜɢɩɚɞɤɭ SвЦЛШХ ɫɩɿɜɜɿɞɧɨɲɟɧɧɹ ɨɮɥɚɣɧ- ɬɚ 
ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ є ɩɨɤɚɡɨɜɢɦ: ɨɮɥɚɣɧ-ɤɚɧɚɥɢ (ɛɭɬɿɤɢ, ɲɨɭɪɭɦɢ) – ɛɥɢɡьɤɨ 70-75% 
ɜɢɪɭɱɤɢ; ɨɧɥɚɣɧ-ɤɚɧɚɥɢ (ɫɚɣɬ SвЦЛШХ.ПКsСТШЧ, ɦɨɛɿɥьɧɢɣ ɡɚɫɬɨɫɭɧɨɤ, ɞɿɞɠɢɬɚɥ-ɲɨɭɪɭɦ) 
– ɛɥɢɡьɤɨ 25-30%. ɉɪɢ ɰьɨɦɭ ɱɚɫɬɤɚ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ SвЦЛШХ ɩɨɫɬɭɩɨɜɨ ɡɪɨɫɬɚє. 
ȼɩɪɨɜɚɞɠɟɧɧɹ ɦɨɛɿɥьɧɨɝɨ ɞɨɞɚɬɤɭ ɬɚ ɞɿɞɠɢɬɚɥ-ɲɨɭɪɭɦɭ ɞɨɡɜɨɥɢɥɨ ɡɚɥɭɱɢɬɢ ɦɨɥɨɞɲɭ 
ɚɭɞɢɬɨɪɿɸ ɩɪɟɦɿɭɦ-ɤɥɿєɧɬɿɜ ɿ ɡɚɛɟɡɩɟɱɢɥɨ ɫɬɚɛɿɥьɧɢɣ ɩɪɢɪɿɫɬ ɜɢɪɭɱɤɢ ɜɿɞ e-commerce 
ɧɚ ɪɿɜɧɿ 15-20% ɳɨɪɨɤɭ. Ⱦɥɹ ɩɨɪɿɜɧɹɧɧɹ, ɭ ɫɟɪɟɞɧьɨɦɭ ɩɨ ɭɤɪɚʀɧɫьɤɨɦɭ ПКsСТШЧ-ɪɢɧɤɭ 
ɩɪɢɪɿɫɬ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ ɭ ɩɪɟɦɿɭɦ-ɫɟɝɦɟɧɬɿ ɨɰɿɧɸєɬьɫɹ ɭ 10-12% ɳɨɪɿɱɧɨ, ɬɨɞɿ ɹɤ 
ɦɚɫɦɚɪɤɟɬ ɞɟɦɨɧɫɬɪɭє ɳɟ ɜɢɳɭ ɞɢɧɚɦɿɤɭ – 20-25% [24].  
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ȼɩɪɨɜɚɞɠɟɧɧɹ ɤɨɦɩɚɧɿєɸ SвЦЛШХ ɩɟɪɲɨɝɨ ɜ ɍɤɪɚʀɧɿ НТРТtКХ sСШаrШШЦ ɭ 2021 
ɪɨɰɿ ɞɨɡɜɨɥɢɥɨ ɿɧɬɟɝɪɭɜɚɬɢ ɮɿɡɢɱɧɢɣ ɩɪɨɫɬɿɪ ɿɡ ɰɢɮɪɨɜɢɦ ɞɨɫɜɿɞɨɦ. ȱɧɬɟɪ’єɪ, 
ɫɬɜɨɪɟɧɢɣ ɫɬɭɞɿєɸ BКХЛОФ BЮrОКЮ, ɡɚɦɿɫɬь ɬɪɚɞɢɰɿɣɧɢɯ ɜɿɲɚɥɨɤ ɿ ɩɨɥɢɰь ɜɢɤɨɪɢɫɬɚɧɨ 
ɿɧɧɨɜɚɰɿɣɧɿ ɤɨɧɫɬɪɭɤɰɿʀ ɡ ɫɟɧɫɨɪɧɢɦɢ ɩɨɜɟɪɯɧɹɦɢ, ɜɛɭɞɨɜɚɧɢɦɢ AЩЩХО TrКМФЩКН, 
ɩɥɚɧɲɟɬɚɦɢ ɬɚ ɿɧɬɟɪɚɤɬɢɜɧɢɦɢ ɮɿɥьɬɪɚɦɢ SЧКЩМСКt [21]. Ʉɥɿєɧɬ ɡɛɢɪɚє ɨɛɪɚɡ ɭ 
ɰɢɮɪɨɜɨɦɭ ɿɧɬɟɪɮɟɣɫɿ, ɚ ɩɟɪɫɨɧɚɥ ɩɨɤɚɡɭє ɣɨɝɨ ɭ ɩɪɢɦɿɪɸɜɚɥьɧɿɣ, ɳɨ ɜɨɞɧɨɱɚɫ є 
ɩɭɧɤɬɨɦ ɜɢɞɚɱɿ. ɐɟɣ ɩɿɞɯɿɞ ɩɨєɞɧɭє ɮɿɡɢɱɧɢɣ ɲɨɩɿɧɝ ɿɡ ɰɢɮɪɨɜɢɦ ɞɨɫɜɿɞɨɦ, 
ɫɬɜɨɪɸɸɱɢ ɚɬɦɨɫɮɟɪɭ ɮɭɬɭɪɢɫɬɢɱɧɨɝɨ, ɟɦɨɰɿɣɧɨ ɧɚɫɢɱɟɧɨɝɨ ɫɟɪɜɿɫɭ, ɜɨɞɧɨɱɚɫ 
ɜɬɿɥɸɸɱɢ ɮɿɥɨɫɨɮɿɸ ɩɪɟɦɿɚɥьɧɨʀ ɬɨɪɝɿɜɥɿ. Ɂɚ ɨɰɿɧɤɚɦɢ ɜɧɭɬɪɿɲɧьɨʀ ɚɧɚɥɿɬɢɤɢ ɤɨɦɩɚɧɿʀ, 
ɩɪɨɬɹɝɨɦ ɩɟɪɲɨɝɨ ɪɨɤɭ ɩɿɫɥɹ ɡɚɩɭɫɤɭ ɱɚɫɬɤɚ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ SвЦЛШХ ɡɪɨɫɥɚ ɡ 18% ɞɨ 
23%, ɳɨ ɜɿɞɩɨɜɿɞɚє ɩɪɢɛɥɢɡɧɨɦɭ ɩɪɢɪɨɫɬɭ ɩɥɸɫ 27% ɭ ɫɟɝɦɟɧɬɿ ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ. 
Ʉɪɿɦ ɬɨɝɨ, НТРТtКХ sСШаrШШЦ ɩɨɡɢɬɢɜɧɨ ɜɩɥɢɧɭɜ ɧɚ ɩɨɜɟɞɿɧɤɭ ɤɥɿєɧɬɿɜ: ɛɥɢɡьɤɨ 40% 
ɜɿɞɜɿɞɭɜɚɱɿɜ ɨɮɥɚɣɧ-ɦɚɝɚɡɢɧɭ ɜɢɤɨɪɢɫɬɨɜɭɜɚɥɢ ɰɢɮɪɨɜɿ ɿɧɫɬɪɭɦɟɧɬɢ ɞɥɹ ɩɿɞɛɨɪɭ 
ɬɨɜɚɪɿɜ, ɳɨ ɩɿɞɜɢɳɭɜɚɥɨ ɤɨɧɜɟɪɫɿɸ ɬɚ ɫɟɪɟɞɧɿɣ ɱɟɤ. 

ɍ ɬɪɚɜɧɿ 2023 ɪɨɤɭ SвЦЛШХ ɚɧɨɧɫɭɜɚɜ ɡɚɩɭɫɤ ɦɨɛɿɥьɧɨɝɨ ɞɨɞɚɬɤɭ, ɹɤɢɣ ɫɬɚɜ 
ɡɪɭɱɧɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɤɥɿєɧɬɿɜ: ɜɿɪɬɭɚɥьɧɚ ɞɢɫɤɨɧɬɧɚ ɤɚɪɬɤɚ, ɞɨɫɬɭɩ ɪɨɞɢɧɢ ɞɨ 
ɤɚɪɬɤɢ, ɤɚɬɚɥɨɝ ɬɨɜɚɪɿɜ, ɚɤɰɿʀ, ɮɿɥьɬɪɢ ɩɨɲɭɤɭ, ɚ ɬɚɤɨɠ ɿɧɬɟɝɪɨɜɚɧɚ ɤɚɪɬɚ ɛɭɬɢɤɿɜ. 
Ɂɝɿɞɧɨ ɡ ɞɚɧɢɦɢ AЩЩ StШrО (ɜɟɪɟɫɟɧь 2025), ɞɨɞɚɬɨɤ ɩɪɨɩɨɧɭє ɩɨɧɚɞ 32000 ɬɨɜɚɪɿɜ ɜɿɞ 
300+ ɫɜɿɬɨɜɢɯ ɛɪɟɧɞɿɜ, ɛɟɡɤɨɲɬɨɜɧɭ ɞɨɫɬɚɜɤɭ ɩɨ ɍɤɪɚʀɧɿ ɬɚ Єɋ, ɿ ɜɢɫɨɤɭ ɨɰɿɧɤɭ 
ɤɨɪɢɫɬɭɜɚɱɿɜ (4,9/5) Д22Ж. ɐɹ ɫɬɪɚɬɟɝɿɹ ɡɚɛɟɡɩɟɱɭє ɜɢɫɨɤɢɣ ɪɿɜɟɧь ɩɟɪɫɨɧɚɥɿɡɚɰɿʀ, 
ɩɪɨɡɨɪɨɫɬɿ ɬɚ ɤɨɦɮɨɪɬɭ ɞɥɹ ɤɥɿєɧɬɿɜ, ɳɨ ɨɫɨɛɥɢɜɨ ɜɚɠɥɢɜɨ ɭ ɩɪɟɦɿɭɦ-ɫɟɝɦɟɧɬɿ. Ɂɚɩɭɫɤ 
ɦɨɛɿɥьɧɨɝɨ ɡɚɫɬɨɫɭɧɤɭ ɤɨɦɩɚɧɿєɸ ɡɦɿɧɢɜ ɫɬɪɭɤɬɭɪɭ ɜɡɚєɦɨɞɿʀ ɡɿ ɫɩɨɠɢɜɚɱɟɦ, 
ɞɨɡɜɨɥɢɜɲɢ ɜɩɪɨɜɚɞɢɬɢ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɩɪɨɩɨɡɢɰɿʀ ɬɚ ЩЮsС-ɤɨɦɭɧɿɤɚɰɿʀ. ɉɪɨɬɹɝɨɦ 
ɩɟɪɲɨɝɨ ɪɨɤɭ ɪɨɛɨɬɢ ɦɨɛɿɥьɧɨɝɨ ɞɨɞɚɬɤɭ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿ SвЦЛШХ ɡɪɨɫɥɢ ɡ 23% ɞɨ 28-
29%, ɳɨ ɨɡɧɚɱɚє ɩɪɢɪɿɫɬ ɩɪɢɛɥɢɡɧɨ ɩɥɸɫ 22%. Ȼɥɢɡьɤɨ 60% ɤɨɪɢɫɬɭɜɚɱɿɜ ɦɨɛɿɥьɧɨɝɨ 
ɞɨɞɚɬɤɭ ɡɞɿɣɫɧɢɥɢ ɯɨɱɚ ɛ ɨɞɧɭ ɩɨɤɭɩɤɭ ɩɪɨɬɹɝɨɦ ɪɨɤɭ, ɳɨ ɜɞɜɿɱɿ ɩɟɪɟɜɢɳɭє ɩɨɤɚɡɧɢɤ 
ɡɚɥɭɱɟɧɨɫɬɿ ɜɿɞɜɿɞɭɜɚɱɿɜ ɫɚɣɬɭ (ɬɚɛɥ. 3). 

 
Ɍɚɛɥɢɰɹ 3 – ȼɩɥɢɜ ɿɧɧɨɜɚɰɿɣɧɢɯ ɮɨɪɦɚɬɿɜ SвЦЛШХ ɧɚ ɞɢɧɚɦɿɤɭ ɩɪɨɞɚɠɿɜ 

Ɋɿɤ / Ɏɨɪɦɚɬ 
ɑɚɫɬɤɚ ɨɧɥɚɣɧ-

ɩɪɨɞɚɠɿɜ ɞɨ 
ɜɩɪɨɜɚɞɠɟɧɧɹ 

ɑɚɫɬɤɚ ɨɧɥɚɣɧ-
ɩɪɨɞɚɠɿɜ ɩɿɫɥɹ 
ɜɩɪɨɜɚɞɠɟɧɧɹ 

ɉɪɢɪɿɫɬ ɭ 
ɜɿɞɫɨɬɤɚɯ 

Ⱦɨɞɚɬɤɨɜɿ ɟɮɟɤɬɢ 

2021 – 
Digital 
showroom 

18% 23% +27% 

40% ɨɮɥɚɣɧ-ɤɥɿєɧɬɿɜ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɥɢ ɰɢɮɪɨɜɿ 
ɿɧɫɬɪɭɦɟɧɬɢ, ɡɪɨɫɬɚɧɧɹ 
ɫɟɪɟɞɧьɨɝɨ ɱɟɤɚ 

2023 – 
ɦɨɛɿɥьɧɢɣ 
ɞɨɞɚɬɨɤ 

23% 28-29% +22% 
60% ɤɨɪɢɫɬɭɜɚɱɿɜ ɡɚɫɬɨɫɭɧɤɭ 
ɡɞɿɣɫɧɢɥɢ ɩɨɤɭɩɤɭ, ɩɿɞɜɢɳɟɧɚ 
ɥɨɹɥьɧɿɫɬь 

2021-2023 
(ɪɚɡɨɦ) 18% 28-29% +10-11 ɩ.ɩ. 

Ɏɨɪɦɭɜɚɧɧɹ ɨɦɧɿɤɚɧɚɥьɧɨʀ 
ɦɨɞɟɥɿ, ɪɨɡɲɢɪɟɧɧɹ 
ɤɥɿєɧɬɫьɤɨʀ ɛɚɡɢ 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ ɡɚ ɞɚɧɢɦɢ ɤɨɦɩɚɧɿʀ 
 
ȱɧɧɨɜɚɰɿɣɧɿ ɪɿɲɟɧɧɹ SвЦЛШХ ɭ ɫɮɟɪɿ ɰɢɮɪɨɜɨʀ ɜɡɚєɦɨɞɿʀ ɡɿ ɫɩɨɠɢɜɚɱɚɦɢ ɦɚɥɢ 

ɜɿɞɱɭɬɧɢɣ ɟɤɨɧɨɦɿɱɧɢɣ ɟɮɟɤɬ. əɤɳɨ НТРТtКХ sСШаrШШЦ ɡɚɛɟɡɩɟɱɢɜ ɩɪɨɪɢɜ ɭ 
ɜɩɪɨɜɚɞɠɟɧɧɿ ɨɦɧɿɤɚɧɚɥьɧɨɫɬɿ ɬɚ ɡɛɿɥьɲɢɜ ɿɧɬɟɝɪɚɰɿɸ ɨɮɥɚɣɧ ɿ ɨɧɥɚɣɧ-ɞɨɫɜɿɞɭ, ɬɨ 
ɦɨɛɿɥьɧɢɣ ɞɨɞɚɬɨɤ ɡɧɚɱɧɨ ɩɨɫɢɥɢɜ ɥɨɹɥьɧɿɫɬь ɤɥɿєɧɬɿɜ ɿ ɫɬɚɜ ɤɥɸɱɨɜɢɦ ɞɪɚɣɜɟɪɨɦ 
ɡɪɨɫɬɚɧɧɹ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ. ɍ ɫɭɤɭɩɧɨɫɬɿ ɰɿ ɮɨɪɦɚɬɢ ɡɚɛɟɡɩɟɱɢɥɢ ɩɪɢɪɿɫɬ ɱɚɫɬɤɢ 
ɟɥɟɤɬɪɨɧɧɨʀ ɤɨɦɟɪɰɿʀ ɧɚ 10-11% ɩɪɨɬɹɝɨɦ 2021-2023 ɪɪ., ɳɨ є ɨɞɧɢɦ ɿɡ ɧɚɣɜɢɳɢɯ 
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ɩɨɤɚɡɧɢɤɿɜ ɭ ɩɪɟɦɿɭɦ-ɫɟɝɦɟɧɬɿ ɭɤɪɚʀɧɫьɤɨɝɨ ПКsСТШЧ-ɪɢɬɟɣɥɭ. Ɉɬɠɟ, ɩɨɟɬɚɩɧɟ 
ɜɩɪɨɜɚɞɠɟɧɧɹ ɿɧɧɨɜɚɰɿɣɧɢɯ ɮɨɪɦɚɬɿɜ ɞɚɥɨ SвЦЛШХ ɫɬɿɣɤɟ ɡɪɨɫɬɚɧɧɹ ɨɧɥɚɣɧ-ɩɪɨɞɚɠɿɜ ɿ 
ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɜ ɩɪɟɦɿɭɦ-ɫɟɝɦɟɧɬɿ.  

Ʉɨɦɩɚɧɿɹ SвЦЛШХ ɪɟɚɥɿɡɭє ɨɦɧɿɤɚɧɚɥьɧɭ ɦɨɞɟɥь: ɨɮɥɚɣɧ-ɡɨɧɢ (ɛɭɬɢɤɢ, ɤɨɧɰɟɩɬ-
ɛɭɬɢɤɢ, НТРТtКХ sСШаrШШЦs) ɬɚ ɰɢɮɪɨɜɿ ɩɥɚɬɮɨɪɦɢ (ɫɚɣɬ, ɦɨɛɿɥьɧɢɣ ɞɨɞɚɬɨɤ, ɨɧɥɚɣɧ-
ɦɚɝɚɡɢɧ SвЦЛШХ.ПКsСТШЧ ɭ Єɋ) ɩɪɚɰɸɸɬь ɭ ɡɥɚɝɨɞɠɟɧɿɣ ɫɢɫɬɟɦɿ. ɐɟ ɞɨɡɜɨɥɹє ɧɟ ɥɢɲɟ 
ɡɛɿɥьɲɢɬɢ ɨɯɨɩɥɟɧɧɹ ɤɥɿєɧɬɿɜ, ɚ ɣ ɡɚɛɟɡɩɟɱɭє ɝɥɢɛɨɤɭ ɿɧɬɟɝɪɚɰɿɸ ɦɿɠ ɤɚɧɚɥɚɦɢ, 
ɨɩɬɢɦɚɥьɧɭ ɥɨɝɿɫɬɢɤɭ ɿ ɤɨɦɩɥɟɤɫɧɢɣ ɤɥɿєɧɬɫьɤɢɣ ɞɨɫɜɿɞ. Ɇɟɪɟɠɚ SвЦЛШХ ɮɨɪɦɭє ɫɜɿɣ 
ɿɦɿɞɠ ɧɟ ɥɢɲɟ ɹɤ ɩɪɨɞɚɜɟɰь ɦɨɞɢ, ɚ ɹɤ ɩɪɨɜɿɞɧɢɤ ɭ ɫɜɿɬ ɫɬɢɥɸ. ɉɥɚɬɮɨɪɦɢ, ɹɤ-ɨɬ 
SвЦЛШХ MКРКгТЧО, stШrвtОХХТЧР ɭ ɫɨɰɦɟɪɟɠɚɯ, ɤɨɧɬɟɧɬ ɭ ɞɨɞɚɬɤɭ ɿ НТРТtal showroom, 
ɫɬɜɨɪɸɸɬь ɚɬɦɨɫɮɟɪɭ ХТПОstвХО ɛɪɟɧɞɭ. Ɍɚɤɿ ɪɿɲɟɧɧɹ ɮɨɪɦɭɸɬь ɟɦɨɰɿɣɧɢɣ ɬɚ 
ɤɭɥьɬɭɪɧɢɣ ɡɜ’ɹɡɨɤ, ɚ ɧɟ ɥɢɲɟ ɬɪɚɧɡɚɤɰɿɣɧɢɣ (ɬɚɛɥ. 4). 

 
Ɍɚɛɥɢɰɹ 4 – ȱɧɧɨɜɚɰɿɣɧɿ ɪɿɲɟɧɧɹ SвЦЛШХ 

ɇɚɩɪɹɦɨɤ ȱɧɧɨɜɚɰɿʀ ɉɟɪɟɜɚɝɢ ɞɥɹ ɤɥɿєɧɬɿɜ 

Digital Showroom ȱɧɬɟɪɚɤɬɢɜɧɿ ПТtting rooms 
ɍɧɿɤɚɥьɧɢɣ ɞɨɫɜɿɞ, ɿɧɬɟɝɪɚɰɿɹ ШЧХТЧО-
offline 

Ɇɨɛɿɥьɧɢɣ ɞɨɞɚɬɨɤ VТrtЮКХ НТsМШЮЧt МКrН, ɤɚɬɚɥɨɝ 
ɉɟɪɫɨɧɚɥɿɡɚɰɿɹ, ɡɪɭɱɧɿɫɬь, 
ɨɩɟɪɚɬɢɜɧɿɫɬь 

Ɉɦɧɿɤɚɧɚɥьɧɿɫɬь 
Ȼɭɬɢɤɢ + ɫɚɣɬ + ɞɨɞɚɬɨɤ + Єɋ 
ɩɪɨɟɤɬ 

Ȼɟɡɲɨɜɧɚ ɜɡɚєɦɨɞɿɹ, ɲɢɪɨɤɚ 
ɞɨɫɬɭɩɧɿɫɬь 

Ɇɚɪɤɟɬɢɧɝ ɫɬɢɥɸ Lifestyle-ɤɨɧɬɟɧɬ, НТРТtКХ ЦОНТК 
Ʉɭɥьɬɭɪɧɢɣ ɡɜ’ɹɡɨɤ, ɟɦɨɰɿɣɧɚ 
ɡɚɥɭɱɟɧɿɫɬь 

Ⱦɠɟɪɟɥɨ: ɫɮɨɪɦɨɜɚɧɨ ɚɜɬɨɪɨɦ ɡɚ ɞɚɧɢɦɢ ɤɨɦɩɚɧɿʀ 
 
ȱɧɧɨɜɚɰɿɣɧɿ ɩɿɞɯɨɞɢ SвЦЛШХ – ɰɟ ɧɟ ɥɢɲɟ ɦɨɞɟɪɧɿɡɚɰɿɹ ɤɥɿєɧɬɫьɤɨɝɨ ɞɨɫɜɿɞɭ. ɐɟ 

– ɫɬɪɚɬɟɝɿɱɧɚ ɬɪɚɧɫɮɨɪɦɚɰɿɹ ɛɿɡɧɟɫɭ, ɳɨ ɩɨєɞɧɭє ɮɿɡɢɱɧɭ ɩɪɟɦɿɚɥьɧɿɫɬь, НТРТtКХ-ɫɟɪɜɿɫɢ 
ɿ ɟɦɨɰɿɣɧɢɣ ɡɜ’ɹɡɨɤ. ɍɩɪɚɜɥɿɧɫьɤɿ ɪɿɲɟɧɧɹ ɞɟɦɨɧɫɬɪɭɸɬь, ɹɤ ПКsСТШЧ-ɪɢɬɟɣɥɟɪ ɦɨɠɟ 
ɡɚɥɢɲɚɬɢɫɹ ɪɟɥɟɜɚɧɬɧɢɦ ɿ ɥɿɞɢɪɭɜɚɬɢ ɭ ɤɪɢɡɨɜɢɯ ɭɦɨɜɚɯ, ɡɚɤɪɿɩɥɸɸɱɢ ɩɨɡɢɰɿɸ 
lifestyle-ɛɪɟɧɞɭ ɧɨɜɨɝɨ ɩɨɤɨɥɿɧɧɹ. 

ɋɟɪɟɞ ɤɥɸɱɨɜɢɯ ɩɪɿɨɪɢɬɟɬɿɜ SвЦЛШХ – ɩɨɞɚɥьɲɟ ɪɨɡɲɢɪɟɧɧɹ ɨɧɥɚɣɧ-ɤɚɧɚɥɭ 
ɱɟɪɟɡ SвЦЛШХ.ПКsСТШЧ. ɇɚɞɚɥɿ ɦɨɠɥɢɜɿ ɚɞɚɩɬɚɰɿʀ ɛɿɡɧɟɫ-ɦɨɞɟɥɿ ɩɿɞ ɩɨɬɪɟɛɢ єɜɪɨɩɟɣɫьɤɢɯ 
ɪɢɧɤɿɜ, ɨɩɬɢɦɿɡɚɰɿɹ ɥɨɝɿɫɬɢɤɢ, ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ ɩɪɨɩɨɡɢɰɿʀ. ɋɬɜɨɪɟɧɧɹ ɧɨɜɢɯ ɮɨɪɦɚɬɿɜ 
ɦɚɝɚɡɢɧɿɜ (ɤɪɚɫɚ, ɞɢɬɹɱɢɣ ɫɟɝɦɟɧɬ), ɚ ɬɚɤɨɠ ɚɤɬɢɜɧɚ ɦɟɞɿɚ-ɩɥɚɬɮɨɪɦɚ (SвЦЛШХ 
MКРКгТЧО) ɜɤɚɡɭɸɬь ɧɚ ɩɪɚɝɧɟɧɧɹ ɛɪɟɧɞɭ ɫɬɚɬɢ ɧɟ ɩɪɨɫɬɨ ɩɪɨɞɚɜɰɟɦ ɨɞɹɝɭ, ɚ 
ɤɨɨɪɞɢɧɚɬɨɪɨɦ ɫɬɢɥьɧɨɝɨ ɫɩɨɫɨɛɭ ɠɢɬɬɹ. ɍɫɩɿɲɧɚ ɧɚɜɿɝɚɰɿɹ SвЦЛШХ ɜ ɭɦɨɜɚɯ ɜɿɣɧɢ – ɡ 
ɜɿɞɤɪɢɬɬɹɦ ɧɨɜɢɯ ɛɭɬɢɤɿɜ ɭ 2022-2025 ɪɪ., ɡɚɩɭɫɤɨɦ НТРТtКХ-ɩɪɨɟɤɬɭ, ɫɜɿɞɱɢɬь ɩɪɨ 
ɡɞɚɬɧɿɫɬь ɲɜɢɞɤɨ ɪɟɚɝɭɜɚɬɢ ɧɚ ɤɪɢɡɭ ɣ ɡɛɟɪɿɝɚɬɢ ɥɨɹɥьɧɿɫɬь ɚɭɞɢɬɨɪɿʀ.  

ɇɚ ɨɫɧɨɜɿ ɩɪɨɜɟɞɟɧɨɝɨ ɚɧɚɥɿɡɭ ɪɢɧɤɭ ɬɚ ɤɟɣɫɭ SвЦЛШХ, ɩɪɨɩɨɧɭєɦɨ ɩɪɚɤɬɢɱɧɿ 
ɪɟɤɨɦɟɧɞɚɰɿʀ ɳɨɞɨ ɪɨɡɜɢɬɤɭ ПКsСТШЧ-ɪɢɬɟɣɥɭ, ɹɤɿ ɦɨɠɭɬь ɛɭɬɢ ɜɢɤɨɪɢɫɬɚɧɿ 
ɩɿɞɩɪɢєɦɫɬɜɚɦɢ ɝɚɥɭɡɿ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ ɬɚ ɫɬɿɣɤɨɫɬɿ ɞɨ 
ɡɨɜɧɿɲɧɿɯ ɜɢɤɥɢɤɿɜ (ɪɢɫ. 1).  

Ɉɬɠɟ, ɩɿɞɩɪɢєɦɫɬɜɚ ПКsСТШЧ-ɪɢɬɟɣɥɭ ɜ ɍɤɪɚʀɧɿ ɦɚɸɬь ɩɨєɞɧɚɬɢ ɿɧɧɨɜɚɰɿɣɧɿɫɬь, 
ɰɢɮɪɨɜɭ ɬɪɚɧɫɮɨɪɦɚɰɿɸ ɬɚ ɫɬɿɣɤɿ ɩɿɞɯɨɞɢ ɞɨ ɭɩɪɚɜɥɿɧɧɹ ɛɿɡɧɟɫɨɦ. Ⱦɨɫɜɿɞ SвЦЛШХ 
ɫɜɿɞɱɢɬь, ɳɨ ɭɧɿɤɚɥьɧɢɣ ɮɨɪɦɚɬ, ɬɟɯɧɨɥɨɝɿɱɧɿ ɪɿɲɟɧɧɹ ɬɚ ХТПОstвХО-ɨɪɿєɧɬɚɰɿɹ 
ɡɚɛɟɡɩɟɱɭɸɬь ɞɨɞɚɬɤɨɜɭ ɤɨɧɤɭɪɟɧɬɧɭ ɩɟɪɟɜɚɝɭ ɣ ɩɿɞɜɢɳɭɸɬь ɫɬɿɣɤɿɫɬь ɞɨ ɡɨɜɧɿɲɧɿɯ 
ɜɢɤɥɢɤɿɜ. 
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Ɋɢɫɭɧɨɤ 1 – ɉɪɚɤɬɢɱɧɿ ɪɟɤɨɦɟɧɞɚɰɿʀ ɞɥɹ ɩɿɞɜɢɳɟɧɧɹ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ 

ɬɚ ɫɬɿɣɤɨɫɬɿ ɩɿɞɩɪɢєɦɫɬɜ ПКsСТШЧ-ɪɢɬɟɣɥɭ 
Ⱦɠɟɪɟɥɨ: ɪɨɡɪɨɛɥɟɧɨ ɚɜɬɨɪɨɦ 

 
ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 

ɧɚɩɪɹɦɨɦ. ɉɪɨɜɟɞɟɧɟ ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɬɜɟɪɞɢɥɨ, ɳɨ ПКsСТШЧ-ɪɢɬɟɣɥ ɜ ɍɤɪɚʀɧɿ є 
ɞɢɧɚɦɿɱɧɢɦ ɫɟɤɬɨɪɨɦ ɟɤɨɧɨɦɿɤɢ, ɱɭɬɥɢɜɢɦ ɞɨ ɝɥɨɛɚɥьɧɢɯ ɜɢɤɥɢɤɿɜ ɿ ɜɨɞɧɨɱɚɫ ɡɞɚɬɧɢɦ 
ɞɨ ɲɜɢɞɤɨʀ ɬɪɚɧɫɮɨɪɦɚɰɿʀ. ȼɿɧ ɩɨєɞɧɭє ɜ ɫɨɛɿ ɧɟ ɥɢɲɟ ɤɨɦɟɪɰɿɣɧɭ ɞɿɹɥьɧɿɫɬь, ɚɥɟ ɣ 
ɫɨɰɿɨɤɭɥьɬɭɪɧɿ, ɬɟɯɧɨɥɨɝɿɱɧɿ ɬɚ ɭɩɪɚɜɥɿɧɫьɤɿ ɩɪɨɰɟɫɢ, ɹɤɿ ɜɢɡɧɚɱɚɸɬь ɣɨɝɨ ɫɭɱɚɫɧɢɣ 
ɪɨɡɜɢɬɨɤ. Ⱥɧɚɥɿɡ ɞɿɹɥьɧɨɫɬɿ ɤɨɦɩɚɧɿʀ SвЦЛШХ ɩɨɤɚɡɚɜ, ɳɨ ɤɥɸɱɨɜɢɦɢ ɱɢɧɧɢɤɚɦɢ ʀʀ 
ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ є: ɩɪɟɦɿɚɥьɧɢɣ ɚɫɨɪɬɢɦɟɧɬ, ɚɤɬɢɜɧɚ ɞɿɞɠɢɬɚɥɿɡɚɰɿɹ, 
ɨɦɧɿɤɚɧɚɥьɧɚ ɛɿɡɧɟɫ-ɦɨɞɟɥь, ɿɧɧɨɜɚɰɿɣɧɿ ɪɿɲɟɧɧɹ (НТРТtКХ sСШаrШШЦ, ɦɨɛɿɥьɧɢɣ 
ɞɨɞɚɬɨɤ), ɚ ɬɚɤɨɠ ɩɨɛɭɞɨɜɚ ɛɪɟɧɞɭ ɹɤ ХТПОstвХО-ɩɥɚɬɮɨɪɦɢ. SвЦЛШХ ɡɚɣɦɚє ɭɧɿɤɚɥьɧɟ 
ɦɿɫɰɟ ɭ ɜɿɬɱɢɡɧɹɧɨɦɭ ɩɪɟɦɿɭɦ-fashion-ɪɢɬɟɣɥɿ, ɩɨєɞɧɭɸɱɢ ɨɮɥɚɣɧ-ɧɚɩɪɹɦɨɤ ɿɡ 
ɰɢɮɪɨɜɢɦɢ ɿɧɧɨɜɚɰɿɹɦɢ, ɦɭɥьɬɢɮɨɪɦɚɬɧɿɫɬь ɿ ɩɪɟɦɿɚɥьɧɢɣ ɞɨɫɜɿɞ. ɋɬɪɚɬɟɝɿɱɧɟ 
ɮɨɤɭɫɭɜɚɧɧɹ ɧɚ ɨɧɥɚɣɧ-ɟɤɫɩɚɧɫɿʀ, ХТПОstвХО-ɮɨɪɦɚɬɚɯ ɿ ɤɪɢɡɨɜɿɣ ɝɧɭɱɤɨɫɬɿ ɡɚɤɥɚɞɚє 
ɨɫɧɨɜɭ ɞɥɹ ɩɨɞɚɥьɲɨɝɨ ɪɨɡɜɢɬɤɭ ɛɪɟɧɞɭ ɹɤ ɫɢɥьɧɨɝɨ ɝɪɚɜɰɹ ɧɚ ɭɤɪɚʀɧɫьɤɨɦɭ ɬɚ 
єɜɪɨɩɟɣɫьɤɨɦɭ ɪɢɧɤɭ. Ʉɪɢɡɨɜɢɣ ɤɨɧɬɟɤɫɬ ɩɨɫɬɚɜɢɜ ПКsСТШЧ-ɪɢɬɟɣɥ ɍɤɪɚʀɧɢ ɩɟɪɟɞ 
ɱɢɫɥɟɧɧɢɦɢ ɜɢɤɥɢɤɚɦɢ – ɜɿɞ ɥɨɝɿɫɬɢɱɧɢɯ ɞɨ ɟɧɟɪɝɟɬɢɱɧɢɯ. SвЦЛШХ ɩɪɨɞɟɦɨɧɫɬɪɭɜɚɜ, 
ɹɤ ɩɨєɞɧɚɧɧɹ НТРТtКХ-ɿɧɧɨɜɚɰɿɣ, ɥɨɤɚɥьɧɨʀ ɜɡɚєɦɨɞɿʀ, ɨɦɧɿɤɚɧɚɥьɧɨɫɬɿ ɬɚ ɤɭɥьɬɭɪɧɨɝɨ 
ɥɿɞɟɪɫɬɜɚ ɦɨɠɭɬь ɫɬɚɬɢ ɨɫɧɨɜɨɸ ɫɬɿɣɤɨɫɬɿ ɣ ɤɨɧɤɭɪɟɧɬɨɫɩɪɨɦɨɠɧɨɫɬɿ. Ɉɬɪɢɦɚɧɿ 
ɪɟɡɭɥьɬɚɬɢ ɫɜɿɞɱɚɬь, ɳɨ ɞɨɫɜɿɞ SвЦЛШХ ɦɨɠɟ ɫɥɭɝɭɜɚɬɢ ɨɪɿєɧɬɢɪɨɦ ɞɥɹ ɿɧɲɢɯ 
ɩɿɞɩɪɢєɦɫɬɜ: ɿɧɧɨɜɚɰɿʀ ɬɚ ɰɢɮɪɨɜɿ ɪɿɲɟɧɧɹ ɞɨɡɜɨɥɹɸɬь ɡɛɟɪɿɝɚɬɢ ɤɨɧɤɭɪɟɧɬɧɿ ɩɨɡɢɰɿʀ 
ɧɚɜɿɬь ɭ ɤɪɢɡɨɜɢɯ ɭɦɨɜɚɯ. ȼɨɞɧɨɱɚɫ ɚɤɬɭɚɥьɧɢɦ ɧɚɩɪɹɦɨɦ ɩɨɞɚɥьɲɢɯ ɞɨɫɥɿɞɠɟɧь є 
ɨɰɿɧɤɚ ɟɤɨɧɨɦɿɱɧɨʀ ɟɮɟɤɬɢɜɧɨɫɬɿ ɿɧɧɨɜɚɰɿɣɧɢɯ ɮɨɪɦɚɬɿɜ (НТРТtКХ sСШаrШШЦ, ɦɨɛɿɥьɧɿ 
ɞɨɞɚɬɤɢ); ɜɢɜɱɟɧɧɹ ɡɦɿɧ ɭ ɩɨɜɟɞɿɧɰɿ ɩɪɟɦɿɭɦ-ɫɩɨɠɢɜɚɱɿɜ ɜ ɭɦɨɜɚɯ ɜɨєɧɧɨɝɨ ɬɚ 
ɩɨɫɬɜɨєɧɧɨɝɨ ɱɚɫɭ; ɪɨɡɪɨɛɤɚ ɦɨɞɟɥɟɣ ɫɬɿɣɤɨɝɨ ɪɨɡɜɢɬɤɭ ɬɚ ɚɞɚɩɬɚɰɿʀ ɛɿɡɧɟɫɭ ɞɨ 
ɝɥɨɛɚɥьɧɢɯ ESG-ɜɢɦɨɝ. 
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•Ɋɨɡɪɨɛɢɬɢ ɪɟɡɟɪɜɧɿ ɦɚɪɲɪɭɬɢ ɬɚ ɦɭɥьɬɢɦɨɞɚɥьɧɭ 
ɞɨɫɬɚɜɤɭɅɨɝɿɫɬɢɱɧɿ ɩɟɪɟɛɨʀ

•ɉɟɪɟɣɬɢ ɞɨ НТРТtКХ-ɮɨɪɦɚɬɿɜ, ɩɪɨɩɨɧɭɜɚɬɢ ɫɟɪɜɿɫ, ɧɟ 
ɬɿɥьɤɢ ɬɨɜɚɪɉɚɞɿɧɧɹ ɩɨɩɢɬɭ

•Ⱥɜɬɨɦɚɬɢɡɚɰɿɹ, ɪɟɡɟɪɜɧɚ ȱɌ-ɿɧɮɪɚɫɬɪɭɤɬɭɪɚ, ɯɦɚɪɧɿ 
ɪɿɲɟɧɧɹȿɧɟɪɝɟɬɢɱɧɿ/ɤɿɛɟɪɪɢɡɢɤɢ

•Ƚɧɭɱɤɢɣ ɩɿɞɯɿɞ ɞɨ ɜɿɞɤɪɢɬɬɹ ɦɚɝɚɡɢɧɿɜ, ЩШЩ-up 
ɮɨɪɦɚɬɿɜ

ȼɿɞɧɨɜɥɟɧɧɹ ɦɟɪɟɠ ɩɿɫɥɹ 
ɜɨєɧɧɨɝɨ ɡɚɤɪɢɬɬɹ

•Ɋɨɡɪɨɛɤɚ ɞɟɪɠɚɜɧɢɯ ɩɪɨɝɪɚɦ ɩɿɞɬɪɢɦɤɢ, ɡɨɤɪɟɦɚ ɞɥɹ 
fashion-ɝɚɥɭɡɿ ɇɟɫɬɚɱɚ ɫɬɪɚɬɟɝɿʀ ɪɨɡɜɢɬɤɭ

•ɍɱɚɫɬь ɭ РХШЛКХ ɩɨɤɚɡɚɯ, ПКsСТШЧ аООФs, НТРТtКХ 
storytelling 

Ⱦɟɦɨɧɫɬɪɚɰɿɹ ɤɭɥьɬɭɪɢ ɬɚ 
ɫɬɿɣɤɨɫɬɿ
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Community (Korosten, Ukraine). 

Analysis of fashion retail development using the Symbol case study. 
The aim of the article. The purpose of the research is to provide a comprehensive analysis of 

the development of fashion retail in Ukraine and to determine the role of Symbol as one of the leading 
operators in the premium segment.  

Analysis results. The study focuses on the impact of digitalization, the transformation of 
consumer behavior, and globalization on the formation of contemporary business models in fashion 
retail. The methodological framework includes systemic and comparative analysis, SWOT analysis, 
and synthesis of empirical data. The findings demonstrate that the development of fashion retail in 
Ukraine is defined by several interrelated trends. These include the increasing role of online channels, 
a gradual reorientation of part of consumer demand towards domestic brands, the growing 
importance of omnichannel strategies, and the adoption of sustainable practices. Against this 
background, Symbol has established a unique position by integrating a premium assortment with 
digital innovations. The company has expanded its network of boutiques while simultaneously 
investing in a digital platform, a mobile application, and an international online project 
Symbol.fashion, thereby extending its presence beyond the domestic market. Innovative managerial 
decisions, such as the introduction of the first digital showroom in Ukraine, have provided Symbol 
with competitive advantages in customer experience and lifestyle positioning. The SWOT analysis 
revealed strong competitive positions based on a unique assortment and digital technologies, but also 
identified risks, such as the narrowness of the target audience, high sensitivity to external shocks, and 
threats from global competitors entering the Ukrainian market.  

Conclusions and direction for further research. The study concludes that Symbol 
demonstrates an effective model of integrating innovations with traditional formats, which can serve 
as a benchmark for other domestic operators. Practical recommendations for Ukrainian fashion 
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retailers include the development of omnichannel strategies, the implementation of advanced digital 
services, the personalization of customer offers, the strengthening of cooperation with local designers, 
and the integration of sustainable approaches. These measures will contribute to increasing the 
competitiveness of the industry and enhancing its resilience to external challenges under conditions of 
crisis and transformation. An important direction for further research is the evaluation of the 
economic efficiency of innovative formats such as digital showrooms and mobile applications; the 
study of changes in the behavior of premium consumers in wartime and post-war contexts; and the 
development of models for sustainable growth and business adaptation to global ESG requirements. 

Keywords: fashion retail, Symbol, digitalization, omnichannel strategies, innovation. 
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