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PESTLE-AHAJII3 AAK IHCTPYMEHT CTPATETTYHOI'O INTAHYBAHHA
HNUP®POBUX MAPKETHHI'OBUX KOMYHIKAIIX TOPI'OBEJIBHUX
HIaAnPUEMCTB

Hocniooceno sacmocysannss PESTLE-aunanisy ax incmpymenmy cmpameziuio2o NiaHy8aHHs
Yyupposux mapkemuH2z08uUx KOMYHIKayiti mopeosenvrux nionpuemcms. Cucmemamu3zo8aHo 6nius
NOATMUYHUX, EKOHOMIYHUX, COYIANbHUX, MEXHOJO2IYHUX, NPABOGUX MA EeKOJNO2TYHUX UYUHHUKIE,
BU3HAUEHO iX MOXNCIUBOCII ma 3azpo3u. i npiopumusayii YUHHUKIE BUKOPUCTIAHO MemOo0 AHANI3Y
iepapxitl, wo 003601U8 KINIbKICHO OYiHumu ix 3Hauywicms ma copmysamu petimune. Pesynomamu
00CNIONCEHHs. NOKA3ANU NPOBIOHY PONb MEXHON02IYHUX, eKOHOMIYHUX MA COYIANbHUX ACNEKMIE V
PO3BUMKY YUPPOBUX MAPKEMUHS08UX KOMYHIKAYIU, a MAKOJNC CMpameciuny Gadcaugicms
VPAxXy8aHHs NOMMUKO-NPAGOsUx 1 ekono2iyHux eumoe. IllpedcmasieHo aHaniz NOMeHYiUHUX
Modcaueocmell i 3a2po3, KL CMEOPIIOMb 306HIWHI YUHHUKU 011 MOP20BEbHUX RIONPUEMCING N0
yac gopmyeanna yughposux mapkemuneosux komynikayii. Hasedeno npakmuuni pekomenoayii 014
MOP20GENbHUX NIONPUEMCIE OO0 ONMUMATLHO20 YNPAGNIHHA MOICIUGOCMAMU [ 3aA2po3amu,
susenenumu y npoyeci PESTLE-ananizy.

KitouoBi cnoBa: PESTLE-anani3, MapkeTHHroBi KOMYHiKallii, TOProBeJIbHI MiANPHEMCTBA,
CTpaTeriuHe IUTAaHYBaHHS, METOJ aHami3y iepapxiil, nmudpoBwii MapKETHHT, 30BHIIIHI YHHHUKH,
paHXyBaHHs YHHHHKIB, IH(poBa TpaHchopmarris.
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ITocTtanoBKka mpoOjaeMH B 3arajJbHOMY BHIVIAAI Ta il 3B'I30K 3 BaMKIUBHMH
HAYKOBHMH 200 NMPAKTHYHUMH 3aBJAHHAMH. Y CYJacCHHX YMOBax CTPIMKOTO PO3BHTKY
U(POBUX TEXHOJIOTIM Ta 3MiH y MOBEIIHIII CIIOXKUBaviB IU(PPOBI MApPKETUHTOBl KOMYHIKaIi1
CTAlOTh KIIOYOBHM IHCTPYMEHTOM JUIsl TOPTOBEIIbHHUX MAMPUEMCTB, IO MPArHYTh ITiIBUIIATH
KOHKYPEHTOCIIPOMOXHICTh Ta 3alydeHHS KIieHTiB. OpjHak edeKTHBHE CTpaTeriuyHe
MJIaHyBaHHS B 11 cdepl yCKIAJTHIOETHCS Yepe3 BIUIUB YHCJICHHHX 30BHINIHIX YMHHUKIB,
TaKHX SIK MOJIITUYHI, EKOHOMIUHI, COLiabHi, TEXHOJOT14YHI, IPaBOBI Ta €KOJIOTIYHI.

HenocraTHs yBara 10 KOMIUIEKCHOTO aHali3y IUX BIUIMBIB MOXXE MPU3BECTH M0
Hee(EeKTUBHOTO BUKOPHUCTAHHS PECYpPCiB, BTPATH LITLOBOI ayIUTOPIi Ta 3HMKEHHS
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pe3yIbTaTUBHOCTI MapKETMHIOBUX 3axofiB. IIpoOGnema mnosjsrae B MOLIYKY CHUCTEMHOIO
MiIXOAY JO aHami3y 30BHINIHBOTO CEPEIOBUINA, IO JO3BOJUTH TOPTOBEIHLHUM
HiANPUEMCTBAM CBOE€YACHO BMSBIATH MOMJIMBOCTI Ta 3arpo3u, aJganTyBaTW CTpaTerii
U(PPOBUX MAPKETHHIOBUX KOMYHIKALIN 1 MiJBUILYBATH IXHIO ePeKTHBHICTh. CaMe B LIbOMY
koHTekcTi PESTLE-ananiz BucTymae ogHUM 3 TOTYXHHUX I1HCTPYMEHTIB CTPATEri4HOTO
IUTaHYBaHHS, KUK 3a0e3redye KOMIUIEKCHE OI[IHIOBaHHS 30BHILIHIX YMHHHUKIB 1 JorIOMarae
PO3pOOUTH THYUKI, aIalITUBHI MAPKETHUHTOB1 CTpaTerii. Y MpakTUYHOMY IJIaHI BUKOPUCTaHHS
PESTLE-ananizy nomnsirae y ¢opmyBaHHI e(DEKTHBHUX PEKOMEHMAIINA JUIsi TOPTOBEIBHHUX
MIIMPUEMCTB, SKI MParHyTh YCHIIIHO IHTETpyBaTH HUGPOBI MApKETUHTOBI KOMYHIKAIlli B
CBOIO [IISUTbHICTh, MIHIMI3yIOUM PHU3MKHA 30BHIIIHBOI'O CEPEAOBHUINA Ta BUKOPUCTOBYIOUU
HasBHI MOXJIMBOCTI. BupimenHs 1miei mnpoOiemu copuse HE JUIIe I1IBUIIECHHIO
KOHKYPEHTOCTIDOMOKHOCTI OKPEMHX MiJIPUEMCTB, a W 3arajlbHOMY pO3BUTKY PHHKY
M (ppOBOrO0 MApKETUHTY B TOPTOBEIBHINA Tamy3i, MO pOOUTH 11 JOCTIIKEHHS BaXJIUBUM 5K 3
TEOPETUYHOI, TaK 1 3 IPAKTUYHOT TOUKH 30DY.

AHaJli3 OCTaHHIX AOCHiIKeHb 1 myOJikaniii, B SAKHUX NOKJAJCHUHA MNOYATOK
BUpIilIEHHIO JaHOi mpodjeMu i Ha fAKi cnupaTbes aBTopu. HaykoBii mpumiisioTh
3HAYHy YyBary JOCII/PKEHHIO BHKOPHCTaHHS LU(QPOBUX IHCTPYMEHTIB Y MapKETHHIOBUX
KOMYHIKaI[isiX MiANPHEMCTB. Y TMpamsx Cy4aCHHX aBTOPIB aKIEHT POOWUTHCS Ha BIUIMBI
U(POBHUX TEXHOJIOTIH Ha MOBEAIHKY CIOKMBAYiB, €()eKTUBHICTh IU(PPOBUX KOMYHIKALIHHUX
KaHaiB, (GOpMyBaHHS JIOSUIBHOCTI g0 1mdpoBoro Openmy Ttomo (O. Bnosiuena [1];
JI. T'ninenko, YO. laitnoBeekuit  [2]; I Kymunusak, O.Kopmano [3]; T. SlukoBeup,
K. MenBenesa [4]). Pazom i3 TWM, HayKOBIIl BiJ3HA4alOTh, IIO YCIIIIIHE BIPOBAKCHHS
IU(PPOBUX 1HCTPYMEHTIB HEMOXJIMBE 0€3 KOMIUIEKCHOI'O CTPATEriyHOro IUIaHYBaHHS, SKe
BpPaxOBY€ BIUIMB 30BHIIIHBOIO CEPEIOBHINA HAa MApPKETUHTOBY MisJIBHICTH IiIIMPUEMCTBA
(O. Aungpromenko, [[. Crapenkos [5]; O. bapunosuu [6]; I. Kynunsk, H. [Banuupskuii [7]).

VY HaykoBiil JiTeparypi OCTaHHIX pOKIB CIHOCTEpIraeThCS IMiIBUIICHA YyBara o
3aCTOCYBaHHS METOJIIB CTpaTeriyHoro rmiaHyBaHHs, Takux sk SWOT-, PEST-, PESTLE-
aHayi3 Ta IHINMX, 30KpeMa y cdepi mudpoBOro MapKETHHTY Ta EIEKTPOHHOI KOMeEpIii.
Hocnigauku [1. Pacnytauii, O. KoBanbs Ta B. [Tumtota [8] mpoBenu Bcebiunuit SWOT-anani3
1M (poBOi 3pUIOCTI yYaCHUKIB OyIBETbHOI c(hepH, 3aCTOCYBABILIMN JTaHUN 1HCTpyMEHTapiil 10
JIeBEJIONEPIB, MiIPSIHUKIB 1 TPOEKTYBAIbHHUKIB, IPOJIMBAIOYM CBITJIO HA CKJIaJHY JUHAMIKY B
KOXHIM Tpyni y4YyaCHHKIB, OCKUIbKM OyZiBelbHA Taly3b 3a3Ha€ TIUMOOKOI HHUPPOBOI
tpancpopmanii, a JI. BepOiBcbka [9] mpoBema SWOT-aHami3 po3BUTKY CHUCTEMH
€JIeKTpOHHOrO0 Oi3Hecy B YKpaiHi Ta BHU3HA4mia cJla0ki W CuUiibHI OOKH 3IIHCHEHHS
HiANPUEMHUIIBKOT AISIIBHOCTI Y 1iH cdepi, a TaKoX MOXKIUBOCTI Ta 3arpo3H, IO a0 3MOTy
OMHUCAaTH OCOOJIMBOCTI PO3BUTKY OKpECIEHOI cHucTeMH B MaiOyTHhoMy. JlocmimHuk
I. AyxnoBcbkuit [10] oOrpyHTtyBaB JouiibHiCTh BukopuctanHs PEST-anamizy sk
IHCTPYMEHTY (QOpMYyBaHHSI KOHKYPEHTOCIIPOMOYXHOI CTpaTerii po3BUTKY HIANPUEMCTBA,
YCTQHOBMBIIY, 1O JUIS BHXKMBAHHS Ta PO3BUTKY JJIS MiANPHEMCTBA HEOOXIAHOIO € aKTHBHA
MO3UIlisl 3 TOTJsALY (QOpMyBaHHS 30BHINIHIX YMOB BIJIACHOI [ISJIBHOCTI HA OCHOBI
CHUCTEMaTHMYHOI'O BHSBJIEHHS Yy 30BHIIIHBOMY CEpEJOBHII 3arpo3 Ta MOTEHLIHHUX
MOKJIMBOCTEH. Sk Ba)XJIMBUH aHANITUYHUNA I1HCTPYMEHT CTpPATEriuyHOr0 MEHEKMEHTY,
HayKoBII 3actocoByioTh PEST-anami3 B aHami3yBaHHI raiy3eil €KOHOMIKH (30Kpema,
typusmy: T.HlenemerseBa, C.I'pecb-€BpeinoBa, [I. Mamorenko [11]; V. IBaniok,
O. Ocinceka [12]). HaykoBui BijzHavaoTh epextuBHicTh PEST-ananizy y cucremarnsaii
30BHIIIHIX YMHHMKIB, 10 BIUIMBAIOTh HA MISUIBHICTH MIANPUEMCTB, 30KpeMa MOJITHYHHX,
€KOHOMIYHUX, COLIAbHUX Ta TEXHOJOTIYHHX.
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YIpomoBK OCTaHHIX POKIB CIOCTEPITAEThCS 3POCTAHHSA KITBKOCTI poOIT, 1€
BukopuctoByerbcsi PESTLE-anani3z s cucremarnsanii 30BHIIIHIX YMHHHKIB, MOKa3yHOUH
HOro mnpakTUYHY MPHUAATHICTH JUIS OLIHIOBAaHHS MOXJIMBOCTEH 1 3arpo3 JMHAMIYHOTO
cepenoBuina. 3okpeMa, HaykoBmi I'. Onekciok Ta M. Crninenpkuii [13] BukiIamu migxoau
mono 3actocyBaHHs PESTLE-anamizy Sk Cy4acHOTO 1HCTPYMEHTY CTpaTEriqHOro
MEHE/DKMEHTY, SIKUI JJa€ 3MOT'Y IPOaHaji3yBaTy 30BHINIHE CEPEOBHUIIE BIUTUBY HA PO3BUTOK
1 ¢yHKUioHyBaHHA Typusmy B rpomanax. C.IlerpoBchka Ta A. SkiBuenko [14] s
NOTJIMOJIEHOTO aHaNi3y CTpaTerii BIPOBA/KCHHS I1HHOBALIWMHOTO MAapKETHHTY HaBOJAATH
ynockonasieny Meroauky PESTLE-ananizy, ska 103BOJISi€ OIIHUTH BIUIMB IOJITHYHHUX,
€KOHOMIUHUX, COIIAIbHUX, TEXHOJOTTYHUX, PABOBUX Ta CKOJOTIYHUX YNHHHKIB.

Boanouac HaykoBIII 3BepTal0Th yBary Ha IeBHI oOMexeHHs kiacuyHoro PESTLE —
30KpeMa, Oro CTaTUYHUI XapakTep Ta BiJICYTHICTh MEXaHI3MIB ypaXyBaHHS JHHAMIKH 3MiH
cepenoBuima. Came TOMy aKkTyaJbHUM € PO3BUTOK aJallTUBHUX Ta T1OpUIHUX MIIXOJIB, SKi
3/1aTHI BPaXxOBYBATH YacOBY €BOJIOIII0 YMHHHKIB Ta iX B3a€MO3AJICKHOCTi. Bce Oinbimoro
MOIIMPEHHS] Ha0yBalOTh IHTETPOBAHI METOAMKH, SKi MOEAHYIOTh 3aCTOCYBAaHHS KJIACHYHOTO
PEST-/PESTLE-ananizy 3 iHIIUMH CTPaTeriYHUMH IHCTPYMEHTAMH 4YH aHATITHYHUMH
MozaensaMH, 30kpemMa  Takumu gk SWOT/STEP/SNW, a Takox  Meromamu
0araToKpHUTEpiaIbHOTO MPHIHATTS PIllIeHb, 30KpeMa METooM aHamizy iepapxiii (AHP), mo
JI03BOJISIE TIOTJIMOUTH PO3YMIHHS CTpaTeriyHUX mepeBar Ta pusukiB. Tak, A. XaHenko [15]
BuzHavyae wmice SWOT- ta PEST-ananizy B ympaBiiHHI NPOEKTaMH 3 BIPOBADKCHHS
e(eKTUBHHUX METO/IIB B YIIPABIIHHS TOCHOJAPCHKOI0 JISUIbHICTIO, BIUIMB PE3yJIbTaTIB aHATI3Y
Ha MPUUAHATTS yIpaBIiHCHKUX pimenb, a FO. Cadono [16] 3acTtocoBye kombinamito SWOT-
ta PEST-ananmizy ans igeHTudikaiii OCHOBHHUX YIPaBIIHCHKUX MPOOJIEM MEHEIKMEHTY
MOPErocIo1apCbKoro KOMILIEKCY VYkpainu K IHCTpYMEHTH OLIIHIOBaHHS
KOHKYPEHTOCIIPOMOXXHOCTI MEHEP)KMEHTY Ha pIiBHI OKPEeMHX CErMEHTIB HalliOHAJIbHOT
exoHomiku. Haykosens C. BypyHcy3 [17] aHani3ye YMHHUKY 30BHIITHLOTO Ta BHYTPIITHLOTO
CepeloBHINa, IO BIUIMBAIOTH HAa MOMKIIMBOCTI PO3BUTKY 1 pedopMyBaHHS MiANMPUEMCTB
eHepreTHYHol Tamy3i VYkpaiaw, po3poduBmu wmatpumo SWOT-aHamizy miANpUEMCTB
€HEepreTM4HoOl Traiy3i YKpaiHu Ui Yy3arajdbHEHHs pe3yjibTaTiB OCHOBHUX TEHJCHLIN
CTPATEriuHoOro PO3BUTKY MIJIPUEMCTB €HEPreTUYHOro cekTtopy Ta mnoenHaBmu 3 PEST-
aHaJli30M MPOBIB TNPOTHO3YBaHHA TEHJEHLIH MakpocepenoBuiia. Ilicas monepeaHbOro
BUSIBJIEHHS YOTHUPbOX OCHOBHMX (DAaKTOPIB — MOJIITUYHOIO, €KOHOMIYHOTO, COILIaJIbHOTO 1
TEXHOJIOTIYHOTO CIIPSIMYBaHHs — HAYKOBELlb 3a JOIOMOT'0I0 METO/y aHaJli3y iepapXiil BUSBIISE
CTYIIHb IXHBOTI'O BIUIMBY Ha CTPATEridyHl HANpAMU AISUIBHOCTI MIANPUEMCTB €HEPreTHYHOI
ramysi.

TakuMm uymHOM, HasBHI MyOJiKallili CTBOPIOIOTh MILIHE HIATPYHTS AJIS JOCHIJKEHHS
3actocyBaHHd PESTLE-ananizy y crparerivHoMy IJIaHyBaHHI LU(POBUX MapKETHHTOBUX
KOMYHIKAI[il TOProBeJbHUX MIANPUEMCTB, aje BOAHOYAC 3aJUIIAIOTH BIJKPUTUMH MUTAHHS
111010 HOro JUHAMIYHOTO BUKOPUCTAHHS Ta 1HTErpamii 3 CydaCHUMH METOJaMH KiJIbKiCHOTO
OI[IHIOBaHHSI.

Bupinennss HeBHpPilIeHMX paHille 4YacTHH 3arajibHOI NpPo0JjeMH, KOTPHM
NPUCBAYYEThCSl CTATTHA. He3Bakaoounm Ha IIUPOKWH CHEKTp JOCTIDKEHb Yy cdepi
CTpATEeriYHOTO IJIaHyBaHHSI LU(POBOTO MApKETHHIY, ICHY€ HHU3Ka AacleKTiB, 10
3aJMIIAIOTHCSI HEJAOCTATHBO PO3KPUTHMH a00 MOTPEOYIOTh JOJATKOBOTO OCMHCIICHHS.
30kpemMa, TOMepe/Hi HAayKOBi Ipalll 4acTO 30CEpPEeKYIOTHCS Ha OKPEMHX KOMITIOHEHTaX
nu(pPOBUX MApKETHHIOBHX CTpaTerii abo K pO3MIsaioTh BIUIMB 30BHIIMIHIX YWHHUKIB Y
(parMeHTapHOMY BUIJISLII, HE MPOMOHYIOUH KOMITJIEKCHOTO 1IHCTPYMEHTAPIIO 115l CHCTEMHOTO
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ananizy. OJHI€l0 3 TaKUX HEBHpIIEHUX MpobiieM € HepoctatHs iHTerpanis PESTLE-anamnizy
SK LUTICHOTO IHCTPYMEHTY B IPOIEC CTPATETIYHOTO IUIAaHYBaHHS HHU(POBUX MAPKETHHTOBUX
KOMYHIKaIliii caMe B KOHTEKCTI TOProBEIbHUX MiANpHEMCTB. B 0OaraThox BHUIIaIKax IIeH
aHaJi3 BUKOPUCTOBYETHCS B 3arallIbHOMY BUTIISAAI Oe3 amanTarii mif cneuniky JHHAMIYHOTO
M(ppoBOTro cepenoBUIa 1 OCOOIMBOCTEH TOProBENbHOI Talmy3i. Takoxk iCHye HEIOCTaTHS
KUTBKICTh JTOCII/KCHb, SIKI 0 KOMIUIEKCHO TMOEIHYBAJU OIIHKY MOXJIUBOCTEH Ta 3arpos i3
NPAKTUYHUMU PEKOMEHJAIsIMU JUI1  ONTHMI3alii MapKeTHHroBux crparerid. CraTTs
NPUCBAYCHA TOAOJAHHIO 3a3HAYEHUX NPOTAIMH IUIIXOM PO3POOJICHHS KOMIUIEKCHOTO
migxomy g0 3actocyBaHHs PESTLE-anamizy B KOHTEKCTI IU(POBUX MapKETHUHTOBUX
KOMYHIKaIliil TOProBeJIbHHUX MIAMPHEMCTB, a TAKOXK (POPMYBAHHIO PAKTUYHUX PEKOMEHAIIIN
JUISL YIPaBIiHHS MOKJIMBOCTSAMH 1 3arp0O3aMHy y HIBUAKO3MIHHOMY 30BHIIIHHOMY CEPEI0BUIILI.

@opMy/TI0BaHHA MeTH CTATTi (MOCTAaHOBKAa 3aBAaHHA). MeTol cTarTi €
3actrocyBanHs PESTLE-ananmizy nis KOMIUIEKCHOTO BHUSBJICHHsSI 30BHIIIHIX YMHHHUKIB, SKi
BIUTMBAIOTh HA MPUHHATTS PillIeHb MO0 BUOOPY Ta 3aCTOCYBAHHS HU(PPOBUX MAPKETHUHTOBUX
KOMYHIKAI[iil y JISUIbHOCTI TOPTOBENBHHUX IMiJMPUEMCTB, a TaKOXK aHalli3 MOXJIMBOCTEH 1
3arpo3 Ta po3poOJICHHS MPAKTHYHUX PEKOMEHIAIIN IS afanTaiii MapKeTUHTOBHX CTpaTerii
y IMHAMI4YHOMY Oi3Hec-cepe10BUIIL.

BukisiageHHs1 OCHOBHOro0 Marepiajy IOCJTiI’KeHHSI 3 TOBHMM OOIPYHTYBAaHHSIM
OTPUMAHHUX HAYKOBHUX pe3yJibTariB. PESTLE-anani3 € onHuM i3 KIIOYOBUX 1HCTPYMEHTIB
CTPATEriYHOTO TUIAHYBAHHS, IO JO3BOJISIE KOMILICKCHO OI[IHUTH BIUTUB 30BHIIIHIX YHHHUKIB
Ha JSUTBHICTH mianpueMcTBa. llg Mertomuka Briarouyae ananmiz mnomituuaux (Political),
exonomiunux (Economic), comiansaux (Social), Texnomnoriuaux (Technological), mpaBoBux
(Legal) ta exonmoriunux (Environmental) acnekTiB, siki MOXYTh (hOPMYBaTH MOKJIMBOCTI Ta
3arposu Juist Oi3Hecy.

Y KOHTEKCTI HM(PPOBUX MAPKETHHTOBUX KOMYHIKalliii TOPrOBEIbHUX MIANPUEMCTB
PESTLE-ananiz monmomarae 3po3yMiTH CEpEIOBHINEG, B SKOMY (YHKI[IOHYE MiIIPUEMCTBO,
BYACHO BHSIBJISITH 3MIHM y 30BHIIIHIX YMOBaX Ta aJanTyBaTH CTpaTerii JUis MakcuMizarlii
e(eKTUBHOCTI MAPKETHHIOBUX 3aX0/liB. 3aBISIKM TAKOMY CHCTEMHOMY ITiJIXO/Y IiIPUEMCTBA
MOXXYTh HE JIMIIE Kpalle pearyBaTd Ha BHUKIMKH Cy4acHOTO pPHUHKY, aje W aKTUBHO
BUKOPHCTOBYBATH 30BHIIIIHI MOXKJIMBOCTI JUTS 3MIITHEHHSI KOHKYPEHTHOT mo3wuiii (Tadi. 1).

Tabmuus 1 — PESTLE-anani3 unHHMKIB, 110 BIUIMBAaIOTh Ha BHOIpP Ta 3aCTOCYBaHHS
TOProBeJbHUMU HIANPUEMCTBAMH HHU(PPOBUX MAPKETUHIOBUX KOMYHIKaIlIN

I'pyna
YUH- CyOYnHHUKA XapakTepHucTuka
HUKIB
PeryiroBanas 3akoHOMaBYI OOMEXEHHS Ha peKiaMy y ImdpoBoMy mpocTopi, 3a00poHa
pexnamu a00 0OMeKEHHS MPOCYBaHHS AIKOTOJbHHX, TIOTFOHOBHUX BHPOOIB, JIKIB,
nomiTHYHUX TeM. KOHTpOIIb 32 IOTpUMAaHHSIM peKIaMHUX CTaHAapTIB.
[MoniTnyna CrabinpHe MOJITHYHE CEepe/IOBHUINE CIPHSE IHBECTHLISIM Yy UU(pOBUii
o HecTablIbHICTh MapKeTHHI, TOJl SK NOJITHYHI KPH3M YW HEBU3HAYCHICTh MOXYTh
E MPU3BECTH JIO CKOPOUESHHsI OI0KETIB Ta 3MiH NPIOPHUTETIB.
E HepxaBHa CTBOpeHHS CIIeIlialbHIX MpoTpaM Ta TPaHTIB JUII PO3BUTKY HH(POBOTO
l::O HNIATPUMKA MapKeTHHTY, MATPUMKa CTapTamiB, po30yaoBa iHppacTpyKTypu (iHTEpHET,
U poBUX JlaTa-IIeHTPH).
TEXHOJIOTiH
Toprosi oOMexxeHHs1 | BBepeHHsS caHKIIH, SKi MOXYTh OJIOKYBaTW JOCTYN [0 HOIYJISIPHUX
MiKHapoJHuX peknamHux Iwathopm (Google Ads, Facebook AdS),
00OMeXeHHsI y CHIBIpalli 3 iIHO3eMHHMH NAPTHEPAMHU.
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ExoHoMiYHMIA cTaH

BB piBHS TOXOMIB 1 3affHATOCTI HA CIIOKUBYY aKTHBHICTH Ta OIOIDKET,

HaceJIeHHS SIKMH TIIIMPUEMCTBA TOTOBI BUIUIATA Ha pekiamy. [liIBUINCHHS T0XO/iB
CTHMYJIIO€ 3pOCTaHHs BUTPAT HA MAapKETHHI.
. PiBeHb po3BUTKY 3pocTaHHS ~ OHJIAHH-TIOKYNOK  MiABHMINYE e(QEKTUBHICTH  HUPPOBUX
g €JIeKTPOHHOI KOMYHIKaIliif, 301/IpIlIye MOMUT Ha OHJIAMH-peKIaMy 1 popMye HOBI KaHaIH
'g Komepuii NpoJiaKiB (MapKeTIUICHCH, colialbHI MEpexi).
Z | Bamorni konuBanus | KommBaHHA Kypcy BaliOT —BIUIMBAIOTh HA BapTiCTh MDKHAPOIHHX
& pEeKIaMHUX KaMMaHId Ta TEXHOJOTIYHUX PIlleHb, SKi 3aKYMOBYIOTBCS 3a
KOPJOHOM.
Burparu Ha Bapricte  mimen3id, mimmucok Ha CRM, cucremMm — aHaNiTHKH,
TEXHOJIOT11 MapKETHHTOBOi aBTOMATH3allii; €KOHOMIYHAa MOUINbHICTH IHBECTUIH Yy
HOBI TEXHOJIOTIi.
[omymsipricTs Tennennii B kopuctyBaHHiI cormepeskamu: Instagram i TikTok momymsipsi
KaHaTiB KoMyHiKkamii | cepex wmomoxi, Linkedln — mms Gismec-aymmropii, YouTube — musa
BiJICOKOHTCHTY.
o KynberypHi HeoOxignicTh aganrariii KOHTCHTY IiJl MiCLIEBI MOBH, TPaIuIlii, CBITA Ta
z 0co0IMBOCTI MIOBE/IIHKOBI 0COOJIMBOCTI ITJILOBOT 2y IUTOPIi.
g 3MiHHM HOBE/IIHKU 3poCTaHHs OHJIAHH-aKTUBHOCTi, 30UIbLIEHHS 4Yacy, HpPOBEJCHOIO B
8 CIIO)KUBaAYiB COIlIaTbHUX MeEpeXkax 1 MOOUIbHUX J0JaTKax, 301IbLICHHS IOBIpH [0
1 (pOBUX KaHAIB.
3anuTH Ha CyyacHi cHoXMBadi OYIKYIOTh IHAMBIAYaJIbHMH MiAXijA, IEpCOHaJbHI
MIEPCOHANI3AIIIO peKOMeHpaIlli, a TaKoX yBary [0 CKOJOTiYHOi Ta COMiaJdbHOI
BiIMIOBIAJILHOCTI OpeHy.
[ommpenns IBunkuii po3Butok 4G 1 5G Mepex, 301IbLICHHS KIIBKOCTI KOPUCTYBayiB
MOOLTEHOTO cMapTdoHiB, mo (opmye MOOUTEHUI Tpadik SK OCHOBHHH KaHAIl IS
IHTEpHETY 1 (POBOr0 MAPKETHHTY.
= PozBuTok aHanmiTHKN | BukopucTaHHS MamIMHHOTO HaBYaHHA 1 big data mis aHamizy MOBETIHKH
= Ta Al KITI€HTIB, aBTOMAaTHYHOTO CETMEHTYBaHHS ayAWTOpPii, NPOTHO3YBAaHHS
E e(eKTHBHOCTI KaMIaHi.
e Hogi popmaru AKTHBHE BIPOBa/KEHHSI Bimeo (KOPOTKMX 1 IOBrUX (opmaris),
s KOHTEHTY IHTEPaKTUBHMAX OTOJIOLIEHb, BHKOPUCTAHHS JIOMOBHEHOI 1 BipTyanbHOI
= peasbHOCTI JJIsl 3aIy4eHHs KOPHCTYBaviB.
ABTOMaru3ais Broposamkennss CRM-cucreM, miuardopM Uil aBTOMaTHYHOI PO3CHIIKH,
MapKeTHHTY 4ar-00TIB, CUCTEM YIIPaBJIiHHS KOHTEHTOM, IO JO3BOJISIE ONTHUMI3yBaTH
poOOTY MapKETOJIOTIB Ta MiABUIIUTH €(DEKTUBHICTb.
3akononaBctBo npo | Bumorn GDPR, CCPA, nokanbHUX 3aKOHIB 11070 300py, 30epiraHHs Ta
3aXHUCT JJAHUX 00pOOKH TEPCOHAIBHUX [aHUX KOPHCTYBAdYiB, IO OOMEXKYE CIOCOOH
300py 1 BUKOpHCTaHHs iHpOpMaIlil B MAPKETHHTY.
‘B Bumoru 10 yecHoi | 3abopoHa Ha (EWKOBI BiTYKH, MaHINYJSATUBHUI KOHTEHT, BUKOPUCTAHHS
e peksaMu HeJI0CTOBIpHOI iH(opMallii, 10 peryJsroe 10Bipy 10 OpeH/IiB.
g Cram- OOMeXeHHs 10JJ0 YacTOTH 1 3MICTy PEKJIaMHHX PO3CHIIOK, 00OB’SI3KOBI
= 3aKOHOJIABCTBO MeXaHI3MH BIANHCKH, IO 3MEHITYye CHaM 1 MHOBUILYE JOBIpY
KOPHCTYBaYiB.
JlineHn3yBaHHA IlpaBa Ha BHKOpPHCTaHHS 300pakeHb, MY3HWKH, BiZI€O; YHHKHEHHS
KOHTEHTY MOPYIICHb aBTOPCHKHX IIPAB Y PEKJIAMHUX MaTepialiax.
Bukopucranns BukopucranHs eKonu3aiiHy peKIaMHHUX MarepialiB, HU(GPOBUX MPOAYKTIB
€KOJIOTTYHHUX 3 HHU3BKUM CIOXXHWBAaHHSAM €HEprii, MiHiMi3amis BIAXOIIB (HAIPUKIAL,
5 TEXHOJIOTIH JIPYKOBAHOT MPOIYKIIii).
E BB mmdposoi BpaxyBaHHSI €HEpProcHnoXMBaHHS CEpBEpiB, JaTa-IEHTPIB, BiANOBigaIbHE
= pexyamMu Ha BUKOPHCTAHHS PECypCiB, ONTHMI3alis IH(POBHX MTPOLECIB.
e JTOBKIJIJISI
- Exomnoriuna ITorpeba y xomyHiKaIii eKOJOTIYHUX IHII[IaTHB KOMIaHii, HOMYyJISPHICTH
BIAMOBITAIBHICTE «3EJICHOT0» MApKETHHTY, MO3UTHBHHUN BIJIUB HA 1MiIK.
OpeHaiB

Jlxepeno: chopMoBaHO aBTOpamMH Ha OCHOBI [6; 7; 9; 14; 18-23]
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Jlnst paH)KyBaHHS YMHHUKIB, 10 BIUTMBAIOTh Ha CTpaTEeTiYHE IJIAHYBaHHS IH(PPOBHUX
MapKETUHTOBUX KOMYHIKaIlii, iCHye HU3Ka METO/IB, Cepe/l IKUX €KCIEPTHI OIL[iHKH, OaibHO-
BaroBi Mmeroan, SWOT-aHami3 Ta iHII KIJbKICHI H sKkicHI miaxomu. OjHak, HaHOUIBII
e(peKTUBHUM 1 HAIIHUM IHCTPYMEHTOM Ui TNpiOpUTH3aLil YMHHHUKIB BBa)KAEMO METOJ
aHanizy iepapxiit (Analytic Hierarchy Process, AHP). Meton anamizy iepapxiii 103BOJISIE
CHCTEMHO CTPYKTYPYBaTH KOMIUIEKCHY Mpo0OJieMy, po30HBatouu ii Ha iepapxivHi piBHI — Bif
3arajgpbHOl METH 10 cyOuMHHHKIB. ['omoBHOIO mepeBaroro AHP € moximuBicTh KOMOiIHYBaTH
KUTBKICHI Ta SIKICHI OIIIHKH, 3aJTy4ar0ouu €KCIIEPTiB JJIs HapHUX MOPIBHAHB KOXKHOTO YMHHUKA
3a cryneHeM BIumBYy. Lle 3a0e3meuye OiabIn 00’ €KTUBHE Ta 3BAKCHE paHKyBaHHS, HIXK ITPOCTI
OanbpHi cucteMu abo iHTyiTHUBHI ouinku. Kpim toro, AHP BpaxoBye cTymiHb Yy3romKeHOCTI
JIYMOK €KCIIepTiB, IO MiABUIIYE HAIIWHICTh PE3yJbTaTIB 1 3HWIKYE PU3HK CYO €KTHBHUX
noMuiIoK [24; 25]. Takuii miaxin € 0co0auBO BaKIMBUM Yy cepi nuppoBUX MapKETHHTOBUX
KOMYHIKaIliii, /e BIUIMB YMHHHKIB OaraTOrpaHHHi 1 4acTO B3a€MO3AJICKHHH. 3aCTOCYBaHHS
METOAY aHaji3y iepapxXiii Ja€ 3MOry TOProBEJIbHUM IiJIPUEMCTBAM OTPHUMATH CITHCOK
YUHHUKIB, 110 MOTPeOYIOTh MEPIIOUEeproBoi yBaru, i po3poOuTH e(deKTUBHI CTparterii 3
ypaxyBaHHSIM iXHbOTO BIUTUBY. [Ipouenypa mosnsirae y BUKOHaHHI JIEKUTBKOX KPOKIB.

Kpoxk 1. [ToOynoBa iepapxii. lepapxis ckiagaeTbes 3 piBHIB:

— BepxHiii piBeHb — rojoBHA MeTa (paH)KyBaHHS YNHHHKIB).

— ITpomikHi piBHI — KpUTEPIi 1 MiAKpUTEPIi.

— HwxHiit piBeHb — abTepHATUBU (YMHHUKH, IO OI[IHIOIOTHCS).

Kpok 2. ®opmyBaHHsS MaTpullh MapHUX MOPIBHSAHB. J[JIs1 KOXKHOTO piBHS (POpMYy€ETHCS
MaTpHllsl MapHUX MOpiBHAHE A = (@jj) po3Mipy n X n, Ie N — KUIbKICTh YUHHUKIB Ha I[bOMY
piBHi. EneMeHTH MaTpuIl 3a1al0Th CTYIiHb BIIHOCHOT BXKIMBOCTI YHHHUKA | HaJ YAHHUKOM
J, BAKOPHCTOBYIOUH I1iKany Bif 1 10 9 (a60 oOepHeHy):

1, AKI0 YUHHUKU PiBHO3HAYHI

3,5,7,9, 3aJiexXHO BiJl CTyneHs epeBard YNHHUKA i 1)

1 :
—, JlJ1s1 06epHEeHUX NOPiBHAHb

aji

al-j =

ITpu upomy &i = 1 1715 BCix .

1

Marpuns A € B3aeMHO 00€pHEHOI0, TOOTO a;; = —
ji

Kpoxk 3. O6unciienns Baropux koedimieHTis. I Bu3HaueHHs Bar W = (W1, Wo, ..., Wh),

M0 BiIOOpaXkaroThb BIJHOCHY BaXJIMBICTh KOXKHOTO UMHHMKA, PpO3B’SI3y€ThCS 3ajaya
3HaXOJ/IKEHHS BIACHOTO BEKTOPA, BIAMOBIIHOTO HAMOIBIIOMY BIACHOMY YKCIy MaTpuui A:

Aw = Amax - W, (2)

1€ Amax — HallOLIbIIIE BIaCHE YMCIIO MaTpuli A.

Baru 3HaxomdTe, HOpPMaJi3ylOud CyMYy pSAIOKIB UM 3aCTOCOBYIOUM  CEpEIHE
reoOMeTpHYHE:

1. OBUYHCIIOIOTH CepeIHE TEOMETPUYHE PSAIKIB:

3

2. HopmanizytoTs BEKTOp W:
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w;

e —
' Z;(lzlwk

(4)

Kpok 4. TTepeBipka y3romkeHocTi. [Jis OIiHKH y3rOKEHOCTI CYIKEHb PO3PaX0OBYIOTh
inaexc ysromkenocti (Consistency Index, Cl):

C[:Amax—_n_ (5)
n—1

Jani o6uucoroTs Koedimient yromkenocti (Consistency Ratio, CR):

CI
= — 6
CR o7 (6)

ne Rl — cepenne BumaakoBe 3HAYEHHS 1HJEKCY Y3TOJKEHOCTI, SIKE 3aJICKUTh Bij
po3Mmipy MaTpulli N (3HaueHHs Rl HaBeneH1 y ciemiaIbHAX TaOJHIISIX ).

Sxmio CR < 0,1 (10%), cyakeHHs BBaKAIOTHCSA MIPUUHITHO Y3TOIKEHUMHU.

VY T1abn. 2 — Ttabn.8 mpeAcTaBIeHO PE3yNbTAaTH PAHXKyBaHHS Ta MONAPHUX MOPIBHAHB
YMHHUKIB, M0 BIUIMBAIOTh HAa BUOIp TOProOBEIBHUMH MiANPUEMCTBAMH HH(YPOBHUX
MapKETHHTOBUX KOMYHIKaIlii, BUsiBIeHUX 3a gornomoroo PESTLE-ananizy.

Tabnuis 2 — MaTpulig nonapHuX MOPiBHIHB TPy 30BHINIHIX YMHHUKIB

prrm. Homitiuni | Exonomiuni | ComianbHi TeX.HO_. [IpaBogi | Exomoriuni Bracamii [piopurer

YHHHUKIB JIOTi4HI BEKTOp

[MoniTryHi 1 13 1/3 1/5 1 3 0,679 0,090

Exonomiuni 3 1 2 1/2 4 5 1,795 0,239

ComnianpHi 3 12 1 1/3 3 5 1,334 0,178

TexHomoriyni 5 2 3 1 5 7 2,701 0,360

[Ipasosi 1 14 1/3 1/5 1 3 0,652 0,087

Exouoriuni 1/3 1/5 1/5 17 1/3 1 0,349 0,047

Amax = 6,664; 1Y = 0,133; BY =0,107

Jxepeno: ckiageHo aBTopaMu

Tabmuis 3 — MaTpuiig nonapHUX NOPIBHSIHb MOMITHYHUX CYOUMHHUKIB

JepxaBHa
IMoniTnyni PerymoBanus [Monituuna HiATpUMKa Toprogi Brnacuuit JlokanpHU
CyOUMHHUKH peKnaMu HecTaOUIbHICTE | 1M(pPOBHX 0OMeXeHHS BEKTOP NpiOpHUTET
TEXHOJIOTIH
PerymoBaHus 1 3 4 4 2,632 0,516
peKIaMu
Tonitana 13 1 4 2 1,278 0,250
HecTabIbHICTh
Hep>xaBHa
miaTpuMKa 14 14 1 1/4 0,354 0,069
nuppoBuX
TEXHOJIOT1H
Toprosi 14 12 4 1 0,841 0,165
00MEXEHHS

Amax = 4,229; 1Y = 0,076; BY = 0,085

JIxepeno: ckiIageHo aBTopaMu
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Tabnuist 4 — Matpuiisd nonapHUX MOPIBHAHb €EKOHOMIYHUX CYOUMHHUKIB

. . PiBens
.. ExoHoMmiuHMN . Ny .
Exonomiuni cran PO3BUTKY Bamorni Burpatu Ha Bnacaunit JIokampHUH
CyOUHHHHUKHI €IIeKTPOHHOI | KOJMBaHHSA TEXHOJIOTIT BEKTOP mpiopuTeT
HACEJICHHSA
KOMepITii
Exonomiunmii
cTaH 1 2 5 4 2,515 0,477
HACEJICHHS
PiBens
PO3BHTKY | 12 1 4 5 1,778 0,337
€JIEKTPOHHOI
KOMepIIil
Bamorii U5 14 1 3 0,622 0,118
KOJIMBaHHS
Brrrpaty na 14 15 13 1 0,359 0,068
TEXHOJIOri1
Amax =4,197; IY = 0,066; BY = 0,073
I[)Kepeﬂo: CKJIaJICHO aBTOpaMHU
Tabnuis 5 — MaTpulig nonapHUX NOPIBHSIHB COIIAIbHUX CYOUMHHUKIB
CouianpHi Momyzmap HicTh KynbrypHi BMH.{H 3anuTH Ha Brnacuuit | JlokaneHuit
KaHajiB . MOBEIIHKU . .
CYyOYMHHUKH S 0CO0JIMBOCTI . MEPCOHATI3ZAIII0 | BEKTOP MPiIOPHUTET
KOMyHiKaIii CII0XKHBAYiB
[MonynspHicTh
KaHaJIiB 1 4 1/2 4 1,682 0,320
KOMYHIKaIlii
Kymstypui 1/4 1 15 15 0,316 0,060
0COOJIUBOCTI
3MiHu
MOBEIIHKHA 2 5 1 4 2,515 0,478
CIIOKMBaYiB
3amuu sa 1/4 5 14 1 0,748 0,142
TIepCOHaIi3aIlio

Amax = 4,260; 1Y = 0,087; BY = 0,096

Jxepeno: ckiageHo aBTopaMu

Tabmuus 6 — Matpuiist monapHUX MOPiBHAHB TEXHOIOTIYHUX CYOUMHHHKIB

.. | [omwmpenns Po3Burok Hosi . . .
Texuomoriuxi . . ABTOMaTH3aIls Brnacuauit JlokanpHUM
CyOUMHHUKH MOOLILHOIO | - aHATTHIH bopmaru MapKeTHUHTY BEKTOP npiopurer

Y IHTEpHETY ta Al KOHTEHTY
ITomupenns
MOOLIBHOTO 1 4 5 4 2,991 0,557
IHTEpHETY
Po3Butok
aHAJIITUKU Ta 1/4 1 4 3 1,316 0,245
Al
Hogi popmaru
1/5 1/4 1 1/3 0,359 0,067
KOHTEHTY
ABTOMATH3ANIS 14 13 3 1 0,707 0,132
MapKETHHTY

Amax = 4,280; 1Y = 0,093; BY = 0,104

JIxepeno: ckiIageHo aBTopaMu

A. C. Jlanuyx, M. I'. [ly6. PESTLE-ananiz six iHcmpymeHm cmpameiuno2o niaHy8aHHs.
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Tabmuist 7 — MaTpuils nonapHUX NOPIBHSHB MTPABOBUX CYOUMHHUKIB

[IpaBoBi 3axono1aBCTBO BHMOFH..H ° Cnam- JlinensyBanus | Bmacuuit | JloxampHuid
PO 3aXKCT 4ecHOI )
CYOYMHHUKH 3aKOHOAABCTBO KOHTEHTY BEKTOP npiopureT
JAHUX peKIaMu
3aKOHOIaBCTBO
PO 3aXUCT 1 3 4 4 2,632 0,509
JIAHUX
Bumoru no
4ecHOT 1/3 1 4 4 1,520 0,294
peKIamMu
Criau- 14 14 1 2 0,595 0,115
3aKOHOJJABCTBO
JlinensyBasHs 1/4 1/4 12 1 0,420 0,081
KOHTEHTY

Amax = 4,246; IV = 0,082; BY = 0,091

JIxepeno: CKiIaaeHo aBTopaMu

Tabmuus 8§ — Matpuiis nonapHuX NOPiBHSIHb €KOJIOTIYHUX CYOUMHHHKIB

Bniaus .
. Buxopucranns .. Exonoriuna N N
Exonoriuni . udposoi . . . BiacHuii JlokanbHuit
€KOJIOTTUYHUX BiANOBITANEHICTE .
CyOUMHHUKHU e peKIaMu Ha . BEKTOP TPiIOPUTET
TEXHOJIOT1! . OpeHniB
JIOBKIJIJIS
Buxopucranus
€KOJIOTIYHHUX 1 4 1/2 1,260 0,359
TEXHOJIOTIH
Brme nudposoi
pekiiamMu Ha 1/4 1 1/3 0,437 0,124
IOBKIJIIA
Exonoriuna
BIIOBITAIBHICTE 2 3 1 1,817 0,517
OpeHIiB
Amax = 3,108; IY =0,054; BY = 0,093

JIxepeno: ckiageHo aBTopaMu

VY tabn. 9 npeacraBieHo 3BEJEHI Pe3yNbTaTH PaHKYBAaHHS YMHHUKIB Ta CYyOUMHHUKIB
3a piBHEM BIUIMBY Ha BUOIp Ta 3aCTOCYBaHHS TOPrOBEJIbHUMHU HIANPUEMCTBAMU LU(POBUX
MapKEeTUHTOBUX KOMYHIKaIliil, BusiBiIeHuX 3a qornomoror PESTLE-ananizy.

Moskemo 3poOUTH Taki BACHOBKH:

1. HaiiBumuii mpiopureT Mae rpyna TexHojoriuHux yuHHUKIB (0,360), mo cBiauuTh
PO KIIOYOBY pPOJIb TEXHOJIOTIUHOTO CEpeloBHUINAa y BHOOPI Ta 3aCTOCYBaHHI IU(PPOBUX
MapKETUHTOBUX KOMYHIKalLid. AOGCOIIOTHUM JIIIEPOM cepell YCiX CYOUMHHUKIB € MOMIUPEHHS
MobOutbHOTO 1HTEpHETY (0,201, 1 Micie), 1m0 MIAKPECHIIOE 3pocTarodye 3HAYeHHsS MOOUTBLHOT
ayauTopii Ui TOProBEJIbHUX MiANPUEMCTB. J[pyroro 3a BINIMBOM TE€XHOJIOTIYHOIO CKJIaI0BOIO
€ po3urok aHamituku Ta Al (0,088, 3 micue), mo NIATBEPIKYE TPEHJ Ha BUKOPUCTAHHS
IHTENEKTyalbHUX CUCTEM Y MAapKETUHTY.

2. I'pyma exonomiunux uwHHHKIB (0,239) 3aiimae npyre Miclie 3a 3HAYYIIICTIO.
KitouoBumu fpaiiBepamu € exkoHomiuHui cTtaH HaceneHHs (0,114, 2 wmicue) Ta piBeHb
po3BUTKY enekTpoHHOi1 komepitii (0,081, 5 micre), o BKazye Ha 3aJIEKHICTh €(heKTHBHOCTI
U(pPOBUX KOMYHIKAIiH Bil KyMiBeIbHOI CIPOMOXHOCTI CIIO’KMBAYiB 1 piBHS POHUKHEHHS €-
commerce.
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Tabmuus 9 — PesynbraTn paHKyBaHHS YMHHUKIB Ta CyOUMHHUKIB, 110 BIUIMBAIOTh HA
BUOIp Ta 3acTOCYBaHHS TOPrOBENbHUMH MIJIPUEMCTBAMHU IH(PPOBUX MapPKETHHTOBHX
KOMYHIKarii

I'pymn [Ipiopurer [piopurer y Panry | Ilpiop et Par Y.
. CyOYnHHUKA MeKax | y3aranbHif | 3araipHId
YUHHMKIB (panr) MEXax rpynu . .
rpyIH CYKYIHOCTI | CYKYIHOCTI
Peryoanns 0,516 1 0,046 8
pexamMu
nccmaGimesiars 0.250 2 0,023 15
TTomituuni 0,090 -
JepxaBHa MiITpUMKa
IUPPOBUX 0,069 4 0,006 23
TEXHOJIOTIH
Toprosi oOMexxeHHs 0,165 3 0,015 18
Exonomiunuii cran 0477 1 0114 5
HacCeJIEeHHS
PiBeHB pO3BUTKY
ExoHonii 0,239 GJ'ICKTpOHtI.OI 0,337 2 0,081 5
KoMepuii
BanrorHi konnBaHHA 0,118 3 0,028 10
Burrparu na 0,068 4 0,016 17
TEXHOJIOTI1
Homymapmicts 0,320 2 0,057 6
KaHaJIiB KOMYHIKaIli1
Spi | o0 | 4 | oon |
ComianbHi 0,178 I -
MIHH TIOBCAIHKH 0,478 1 0,085 4
CITO’KMBAYiB
3amuru Ha 0,142 3 0,025 12
MIEPCOHAI3AIII0
ITomupenns
MOOUIBHOTO 0,557 1 0,201 1
IHTEpHETY
PO3BUTOK aHATITUKH
Texuooriuni 0,360 Ta Al 0,245 2 0,088 3
Hosi dopmaru 0,067 4 0,024 14
KOHTEHTY
ABToMartm3ais 0,132 3 0,048 7
MapKETHHTY
3aKOHO/IaBCTBO PO 0,509 1 0,044 9
3aXUCT JaHUX
Bumoru no yecHoi
IIpaBoBi 0,087 pekIamMu 0,234 2 0,026 11
CriaM-3aK0HOIaBCTBO 0,115 3 0,010 20
Jliuexsysarks 0,081 4 0,007 21
KOHTEHTY
Buxopucranus
€KOJIOTIYHUX 0,359 2 0,017 16
TEXHOJIOTIH
Exonoriuni | 0,047 Brums ungposoi 0,124 3 0,006 22
pEeKIaMu Ha JOBKILIS
Exonoriuna
BiANIOBiMANILHICTE 0,517 1 0,024 13
OpeHiB

I[)Kepeno: CKJIIaICHO aBTOpaMu
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3. ComianpHai acriektu (0,178) BimirparoTh MOMITHY pOJib, 30KpeMa 3MiHH MOBEIIHKH
cnoxuBauiB (0,085, 4 wmicue) Ta momynspHicTh KaHamiB komyHikauii (0,057, 6 wicie)
Oe3rocepeIHhO BIUIMBAIOTh HA BUOIp hopMartiB i1 urardopM isi MpOoCyBaHHS.

4. IMonitruni (0,090) Ta mpaBosi (0,087) YMHHUKM MarOTh NPHOIM3HO OJHAKOBUI
BaroBUil BHECOK, alieé iX pOJIb HE MOXKHA HEIOOIIHIOBATH, a/DKE PETYJIIOBAaHHS pPEKIaMU
(0,046, 8 wmicme) 1 3akoHomaBcTBO Tpo 3axucT maHux (0,044, 9 wmicue) OesmocepeaHbO
BIUTMBAIOTh Ha JOMYCTUMI IHCTPYMEHTH Ta METOJU KOMYHIKAIIii.

5. Cnocrepiraerbcsi HHU3BKUH, aje 3pOCTAIOUMil BIUIMB EKOJIOTIYHMX YHMHHHUKIB.
Exonoriuna rpyma mae HaiimeHmmi 3aranbHmid npioputer (0,047), omHak ekoJIOriYHA
BignoBiganeHicTh OpeHmiB (0,024, 13 Micie) 1 BUKOPHUCTAaHHS E€KOJIOTIYHUX TEXHOJOTIH
(0,017, 16 micue) cBiguaTh Ipo (hOpMyBaHHS HOBOTO HANPSIMY Y CIIOKMBYHMX OYiKYBAaHHSX.

Jdns  migBuimieHHS — e(peKTUBHOCTI UUGPOBUX  MAPKETHHTOBHX  KOMYHIKaIlii
TOPrOBEJILHUM  MIANPHEMCTBAM BapTO B TEpUIy 4Yepry IHBECTYBaTH Yy PO3BUTOK
TEXHOJIOTIYHUX MOXIMBOCTeH (MOOUTbHI Tutardpopmu, Al, aBromaTu3ailis), OJHOYACHO
BpPaxOBYIOUM €KOHOMIYHI Ta colliaibHI 0COOIMBOCTI TLOBOI aynuTopii. [lomiTiuHi, mpaBoBi
Ta €KOJIOTIYHI aCMEeKTH, XO04Y i MEHII MPIOPUTETHI, TIOBUHHI IHTETPYBATUCS y CTpATeriio 3
METOI0 3a0e3MeUYeHHs BIAMOBITHOCTI PEryISITOPHUM BUMOTraM 1 (pOpMyBaHHS MO3UTHUBHOTO
IMIJDKY.

Y Tabn. 10 mnpexncraBlieHO aHaji3 MMOTEHIIMHMX MOMXIJIMBOCTEH 1 3arpo3, sKi
CTBOPIOIOTh 3O0BHIIIHI YWHHHUKH JJIS TOPrOBEJIBHHUX MIiANPHEMCTB Mix Yac (HOpMyBaHHS
U(POBUX MAPKETUHIOBUX KOMYHIKAIIii.

Tabmums 10 — CTBopeHi 30BHIMIHIMM YHHHUKAMH MOXKJIMBOCTI Ta 3arpo3u I0J0
BI/I60py Ta 3aCTOCYBAaHHsA TOProBCIIbHUMU HiIIHpI/I€MCTBaMI/I III/I(prBI/IX MapKCTHHIOBHUX
KOMYHIKaIii

I'pyna
YHH- CyOunHHUKI MosxnuBocTi 3arpo3u
HUKIB
PerymioBanns pexiiamu | BuzHaueHi npaBuia cripusioTh OOMesKeHHS peKJIaMH OKPEMHUX
MPO30POCTI PEKIIAMH, KaTeropii ToBapis, mrpadu 3a
MIABUILYIOTh IOBIpY HOPYIICHHS TPaBHII
CHOXHBAYiB
- TTonitnyna CralbinbHICTh CHIpHUsE TTonitnyHa HecTaOlIBHICTE MOXKE
E HecTablIbHICTh JIOBFOCTPOKOBUM IHBECTHIIISIM Y | MPU3BECTH JI0 CKOPOUESHHS
E MapKeTHHT i TEXHOJIOTii OF0JKETIB, 3MIHU peryJisiiii
é HepxaBHa migrpuMka | JlocTyn 10 epKaBHUX IPaHTIB i | 3ale)KHICTh BiJ] JepKaBHOT
(POBUX TEXHOJIOTIH | MpOrpamM po3BUTKY, HOJIITHKH, MOXKJIMBI 3MIHU
MOKpaIIeHHs iHQPacTPyKTypH MIPIOPHUTETIB i ITPUMKH
Toprosi oOMexeHHS 3axucT JIOKaIbHUX PHHKIB, OOMexeHHUH TOCTYII 10
MOKJIMBICTE amanTarii 10 MDKHApPOIHHX IIaThopM,
JIOKILHUX YMOB 30UIBIICHHS BAPTOCTI MAPKETHHTY
ExonomiuHMit cTaH 3pocTaHHs JOXOMIB CIIPHSIE ExoHOMIUHMIT clia 3HIKYE
HaCEJICHHS 30LTBIIICHHIO BUTPAT Ha CIIOKHMBYY aKTUBHICTB 1 OI0KET
. MapKEeTHHT 1 OHJIaHH-TIOKYTIKH Ha peKJIaMmy
= PiBeHb pO3BUTKY 3pocTarouuii pUHOK OHJIAMH- Bucoka KOHKYpeHIIis B OHJIAIH-
?, €JIEKTPOHHOT KOMepIIii | TOKYITOK BiJKPUBAE HOBI KaHAJIM | CErMEHTi, HEOOXiTHICTh MIBUIKO
z IPOAaXiB i KOMYHIKaIii aJaNnTyBaTUCh
i BanroTHi KOJIMBaHHS MOo>nHBiCTh OTPUMYBATH Burparu Ha MibkKHApOAHI KaMMaHii
BUTOJTY BiJI KyPCOBHX KOJIMBaHb | MOXYTb Pi3KO 3pOCTH 4epe3
MIPH IMIOPTI TEXHOJIOT1H KOJIMBaHHS BaJIOT
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Butparu Ha Texnonorii | BukopucraHHs cydacHuX Bucoki nouaTkoBi iHBeCTHIL1,
TEXHOJIOTIH ITiABUIILY€E PH3HK HEIOOTPUMAaHHS OKYITHOCTI
e(eKTHBHICTh 1 TOUHICTH
MapKETHHTOBHX KaMIaHii

[omynsipricTh KaHanmiB | Bukopucranus edheKTHBHUX 3aJIeXHICTh BiJl MOJITUKA

KOMYHIKaIlii COLIMEPEXK Ta IIATPOPM IS aTdopM, pU3HK OJIOKyBaHHS
TapreTyBaHHA ayIUTOPii aKayHTIB
KynbeTypHi ocobnuBocti | Jlokamizawisi KOHTEHTY [Tomunku y BpaxyBaHHi
'E iABUILY€ 3aJIy4EHICTb 1 IOBIpY | KYJIBTYPHHUX OCOOJMBOCTEH
5 MOXKYTb BUKJIUKATH HETaTHBHY
gr peakiiio
@) 3MiHU TOBENIHKHU MOXITUBICTh OXOIIUTH AKTUBHY Bucoki BUMor# 10 mBUAKOCTI
CIIOXKHMBAYiB OHJIAWH-ayIUTOPIIO, peaxtii i TKOCTi KOMYHiKaIii,
CTBOPIOBATH IIEPCOHANI30BAHUM | PU3UK BTPATH yBaru Ipu
KOHTCHT 3aTPUMKAX
3anuTé Ha 3amy4deHHs KII€HTIB Yepe3 Bucoki BuMoru 10 00poOku
MIePCOHANTI3AIII0 IHAMBITyaTbHI TPOMO3HUIIIT 1 JAHWUX 1 TEXHOJOTIYHOI MIATPIUMKH
LIHHOCTI TepcoHaNi3amii
[ommupennas Posmmpenns ayauropii, TexuiuHI 0OMEKESHHSI MOOLTEHIUX
MOOUIBHOTO IHTEPHETY | 3pY4YHICTh JOCTYIY JI0 PEKIaMH | NPHUCTPOIB, PU3HK BTPATH SKOCTI
TPY HU3BKIH MIBUIKOCTI
IHTEpHETY
= Po3sutok aHamituku ta | ITigBUIEHHS TOYHOCTI CKJIaIHICTh BIIPOBAHKCHHS,
= Al TapreTyBaHHs, ONITUMI3aLlis PU3HKH TIOB'sI3aHi 3 TOMHJIKaMHU Y
§ OX0JKETIB, aBTOMATH3ALIis anropuTMax
= PYTUHHUX 33124
5 Hogi ¢popmatu 3ayueHHs ayAuTOpii uepes HeoOxinHicTh 3HAYHUX pecypciB
= KOHTEHTY IHTepaKTHBHI 1 Bileo pOpMaTH, | HA CTBOPEHHS AKICHOTO KOHTCHTY
AR/VR
ABTOMaTH3aIIiA ExoHoMis yacy, miIBUICHAS 3a1eXXHICTh BiJl TEXHOJIOTIH,
MapKEeTHHTY e(eKTHBHOCTI KaMITaHii, pHU3UK TEXHIYHUX 300iB i BTpaTH
peaxilisi Ha 3MiHH PHHKY KOHTPOJTIO
3aKOHOJIaBCTBO TIPO [MigBuimeHHAs DOBipH OobMexeHHs 300py i
3aXHCT JaHUX KOpHCTYBayiB, IIPO30PiCTh BUKOPHCTAaHHS JaHuX, mrpadu 3a
00pOoOKH JaHUX HOPYIIEHHS
Bumoru 1o uecHoi DopMyBaHHS IO3UTUBHOTO OOMexeHHS Y peKJIaMHUX
‘2 pexiIaMu iMiKy OpeHly, YHUKHEHHS HOBIJIOMJICHHSIX, PHU3HK CYJIOBUX
{ IOPUANYHUX MIPOOIIEM M030BIB
g CnaM-3aKOHOAaBCTBO | 3MEHILEHHs HeraTHBHOI peakiii | OOMe)xeHHs 4acToTH i popmary
= CIOXKMBAYIiB, MiIBUILIEHHS PO3CHIIOK, MOXJIUBICT BTPAaTH
SIKOCTI KOMYHIKaIii KOHTAaKTIB
JlineH3yBaHHSI KOHTEHTY | 3aXMCT aBTOPCHKHX MPaB, Butparu Ha nineHsii, pusuk
JierajbHe BUKOPUCTAHHS HOpYILIEHHS 1pas 1 mrpadu
SIKICHOTO KOHTEHTY
Buxopucranas [TigBuimeHHs €PEKTHBHOCTI 3 OOMeXEeHICTh TOCTYITHUX
€KOJIOTIYHUX MO3UIII1 CTAJIOr0 PO3BUTKY, TEXHOJIOTiH, 10IaTKOBI BUTPATH
‘5 TEXHOJIOTIH IMO3UTHUBHUN IMIIK Ha BIPOBAKCHHS
E BB ungposoi Onrumizanis 3pocTaHHs BUTpAT Ha €KOJOTIYHO
S peKJlaMy Ha JIOBKUUISL | €HEpProCIOXKHUBAHHS, 3HWKEHHsI | YHCTI TEXHOJIOTII, CKJIQ/IHICTD Y
e BYIJICIIEBOTO CJIiy KOMMAHi1 MOHITOPUHTY
= Exomnoriuna 3axydeHHs ayuTopii, o HeoOxinHicTs iHBECTHIIIH Y
BiAIIOBINAJIBHICTH MiATPUMYE CTaUi PO3BHUTOK, «3eJIeHI» 1HIIaTHBY, PH3HK
OpenniB MOKpAIEeHHs peryTarii 3BHHYBAUYEHb Y «EKO-OpEHANHTY

Jlxepeno: chopMOBaHO aBTOpaMU
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Tab6m. 11 MICTUTH NMpaKTHYHI PEKOMEHJAIl I TOPTOBEJIbHUX ITANMPUEMCTB OO

ONTUMAJIFHOTO YIPABIIHHS MOXJIMBOCTAMH 1 3arpo3amu, BussieHuMHu y nporeci PESTLE-
aHayjizy. BrpoBa/pkeHHS 3allpOMOHOBAHMX 3aXOJIB JIO3BOJUTH IMiJIBUIIUTH €()EKTUBHICTD
U(PPOBUX MAPKETHMHIOBUX KOMYHIKAIiil 1 3a0€3MeunTH aJanTaliio A0 3MiH 30BHIIIHBOTO
cepeoBHIIIa.

Tabmmus 11 —

Pexomenmarii

IIOJI0 YNPaBJiHHS CTBOPEHWMH 30BHIIIHIMU

YHHHUKAMH MOXIJIMBOCTSIMHM Ta 3arpo3aMi IIOJO0 BHOOPY Ta 3aCTOCYBAaHHSI TOPTOBEILHUMHU
MIATPUEMCTBAMHU TU(PPOBUX MAPKETUHTOBUX KOMYHIKAIIN

I'pyna
4HUH- CyOunHHUKA Pexomenmamii
HHKIB
PerymoBanns [ocTifiHO OHOBMIOBATH 3HAHHS TPO PEKIAMHE 3aKOHOIABCTBO, 3aIIydaTH
peKJIaMu IOPUINYHNAX KOHCYJIbTaHTIB, JOTPUMYBATHCS HOPM.
[omiTrana [lmanyBaT MapKeTHHTOBI KaMMaHii 3 ypaxXyBaHHSAM MOJITHYHUX PH3HKIB,
i= HecTallIbHICTh MaTH pe3epBHi IUIaHU Ha BUINAI0K 3MiH.
E JepmaBHa AK'TI/IBHO WYKaTH y4acTh y JEPKABHUX MPOrpamax i rpaHrax,
5 HiATPUMKA CIIBITPAIIOBATH 3 JEP>KaBHUMH OpraHi3alisMHu.
= urdpoBux
TEXHOJIOTIH
Toprosi oomexxenHs: | Po3poOnsit ajganTvBHI cTpaTerii, JuBepcu(iKyBaTH KaHalIW pPEKJIaMHu,
BHUKOPHCTOBYBATH JIOKAJIbHI IIATHOPMHU.
ExoHOMiuHMii cTaH KopuryBatu Oro/KeT MapKeTHHTY 3aJIe)KHO BiJi €KOHOMIUHOI CHTYyalii,
HaCeJICHHS BHUKOPHCTOBYBATH CETMEHTALIIO0 JUIsl epeKTUBHOCTI.
B PiBeHb pO3BUTKY Po3BuBaTH OHNIAH-TIpOJAXi, IHTErpyBaTH MAapKETHHIOBI KaHaliu 3 e-
Z eNEKTPOHHOT commerce TIaThopMamH.
§ KoMepIIii
g BamoTHi konuBaHHS | XeMKyBaTH BalIOTHI PH3WKH, IUIAaHyBaTH OIO/KETH 3 YpaxyBaHHIM
M MOJJIMBHX KOJIMBAaHb, CHIBIIPANIOBATH 3 JIOKAJTbHUMH OCTAYAIbHUKAMH.
Burparu Ha BubnpaTté THyYKi TEXHOJIOTiYHI pIlICHHs, IHBECTYBaTH B IUIATQOPMH 3
TEXHOJIOTii JIOBTOCTPOKOBOIO OKYIHICTIO.
HomymsipricTs BuxopucToByBaTH KiJIbKa KaHAJIB OJHOYACHO, aHATi3yBaTH ¢(PEKTUBHICTH i
KaHAJTiB KOMYHIKaIlii | IIBUAKO KOPUTYBATH CTPATETIIO.
= KynbrypHi 3amydaTH JOKIBHUX EKCIIEPTiB s ajanTamii KOHTEHTY, MPOBOAUTH
5 0co0IMBOCTI TecTyBaHHs Ha IIJIbOBIH ayuTopii.
'g 3MiHH HOB?}Z[iHKPI AKTHUBHO MOHITOPUTH TPEH/, a/IaNTyBaTH KOHTEHT 110 morped ayauTopii,
@) CIOXKHBaUiB BIPOBaKYBATH MIEPCOHANIZALLIIO.
3anutu Ha BrpoBamkyBatu CRM 1 aHamiTH4HI CHCTEMH JUis 300py Ta OOpOOKH
MIEPCOHATI3AIIIO JIAHUX, PO3POOJISITH 1HAMBIYaJIbHI POMO3MILII.
[Moumpenns OnruMiyBaTv KOHTEHT TIiJi MOOUIBHI IPUCTPOI, BHUKOPHUCTOBYBATH
MOOUIBHOTO aJIalTUBHMHN TU3aiiH 1 mBUAKI Gopmaru.
E IHTEpHETY
5 Po3Burok aHaniTuku | [HBecTyBaTM B HaBUaHHS IIEPCOHANy, BIPOBaKyBaTH Al-iHCTpyMeHTH
5 Ta Al HIOCTYIIOBO, KOHTPOJIIOBATH SIKICTh JIAHUX.
g Hogi ¢popmaru ExcriepuMeHTyBaTH 3 BiJIeO, IHTEPAKTUBHIM KOHTEHTOM, BUKOPHCTOBYBATH
& KOHTEHTY AR/VR 151 miIBHIICHHS 32JTy9€HOCTI.
ABTOMaru3aris BripoBampkyBaTH aBTOMAaTH30BaHI CHCTEMHM IOCTYIIOBO, TECTYyBaTH i
MapKeTHHTY aHANI3yBaTH pe3y/IbTaTh, HAaBYaTH KOMaHJY.
3aKOHONIABCTBO PO | 3a0e3MeYnT MPO30pi MONMITHKH KOH(IACHIIHHOCTI, OTPHUMYBAaTH 3TOAY
‘B 3aXHCT JaHUX KOpPHUCTYBayiB, BIPOBA/KyBaTu Oe3MedHi CUCTeMH 30epiraHHs JaHuX.
Q Bumoru o yecHoi | IIpoBoanTH BHYTpIIIHI EPEBIPKN PEKIAMHUX MaTepiaiiB, JOTPUMYyBATHCS
g peKJlamMu STUYHHUX CTaHJAPTIB, YHUKATH MaHIMyJISIIH.
= Cnam- JoTpuMyBaTics BUMOT IIOA0 YacTOTH PO3CHIIOK, 3a0e3MedyBaTH JIETKUH
3aKOHOJIaBCTBO BIJIIMC BiJ| ITOBiJOMJICHb, BAKOPHUCTOBYBATH SIKICHUI KOHTEHT.
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JlineH3yBaHHs KynyBatu ninensii Ha KOHTEHT, BUKOPHCTOBYBAaTH II€pEBIpeHi JpKepena,
KOHTEHTY BECTHU OOJIK ITpaB Ha MaTepiau.
Bukopucranus [HBecTyBaTH B «3€NieHI» TEXHOJIOTI], CHIBIpaLlIOBaTH 3 EKOJOTIYHO
€KOJIOTIYHUX BIJINOBITAJIbHUMY [TapTHEPaAMH.
5 TEXHOJIOTIH
E BB ungposoi OnrtuMizyBaT BUKOPHCTaHHS CEPBEPIB, 3MEHIIYBAaTH 0OCSAT HEMOTPiOHOTO
8 peKJiaMy Ha KOHTEHTY, BIIPOB/XKYBaTH €HEproeeKTUBHI TEXHOJIOTII.
e JOBKIJLIS
= Exomoriuna Brurtogaty eKoNoTivHI iHIMIaTHBY y MapKETHHTOBI KaMIIaHii, iHpopMyBaTH
BiJINIOBiJAJIEHICTh ayIUTOPI0 PO CTAIN PO3BUTOK.
OpeHniB

Jlxepeno: chopMOBaHO aBTOPaMHU

Pexomenpamii € BaXJIUBUM NPAKTUYHUM IHCTPYMEHTOM JUISI TOPTOBEIBHHUX
MIIMPUEMCTB, IO MParHyTh MIJBUIIATA €(EKTHUBHICTh CBOiX HH(PPOBHUX MapPKETHHTOBUX
KOMYHiKaIiii. BrnpoBa/ykeHHsSI 3alIpOMIOHOBAHUX 3aXOJiB JI03BOJISIE HE JIMIIE MaKCUMAalbHO
BUKOPHUCTATH MOKJIMBOCTI, SIKI CTBOPIOIOTH 30BHIIIHI YAHHUKH, @ i MIHIMI3yBaTU PU3UKHU Ta
3arpo3u, TIOB’s3aHI 3 TMOJNITUYHHMH, CKOHOMIYHUMH, COIIAIbHUMHU, TEXHOJIOTTYHUMU,
MPABOBUMHU Ta €KOJOTIYHMMH yMOBaMH. Takuii cucTeMHUH Miaxin 3abes3mneuye THYYKICTh 1
Q/IaNITUBHICTh MAPKETHHIOBUX CTPATETiH, IO € KIIFOYOBUMH YHHHUKAMH YCIIXy B Cy4aCHOMY
JUHAMIYHOMY O13HeC-CepeIOBHILL.

BucHOBKM 3 1aHOT0 T0CJTiIKeHHS i NepCneKTUBH NOJAJBIIMX PO3POOOK 32 TaHUM
HanpssMoM. [IpoBeneHe JOCHKEHHS JI03BOJIMJIO KOMIUIEKCHO OLIHUTH  30BHILIHE
CepeIoBHINE BIUIMBY Ha BUOIp 1 3aCTOCYBaHHS TOPTOBEILHUMH ITiIIPUEMCTBAMHU ITUPPOBUX
MapKETUHTOBUX KOMYHIKalii 13 BUKopucTaHHAM iHCTpyMeHTy PESTLE-ananizy ta merony
anamizy iepapxiii (AHP) nmnsa pamwxyBanHs uuHHHMKIB. PESTLE-anamiz gaB 3Mory
CHUCTEMaTU3yBaTH BILJIMB IOJIITUYHUX, EKOHOMIUHHUX, COLIIaJIbHUX, TEXHOJIOTTYHUX, IPABOBUX
Ta €KOJOTIYHUX YHMHHHUKIB, BHOKPEMHBIIM IX KIIOYOBI CYOUYMHHUKH Ta OIHKCABIIN
MO>KJIMBOCTI ¥ 3arpo3u [uisl Oi3Hecy B yMOBax HHU(POBi3allii MapKETUHIOBUX KOMYHIKAI[iH.
3acTOoCyBaHHS METOJy aHajidy lepapxiii 3a0e3meunsio OOIpyHTOBAaHE BHU3HAYCHHS
NpPIOPUTETHOCTI YMHHUKIB 1 CYOUMHHUKIB, II0 BIUIMBAIOTh Ha €(QEKTHUBHICTh LUPPOBUX
MapKETUHIOBUX KOMYHIKaIlll TOProBeNbHUX HiAnpueMmcTB. Llell miaxij 103BOJIMB HE JIMIIE
KUJIBKICHO OLIHUTH Bary KOXKHOTO €JIEMEHTa, ajie ¥ MEepeBIPUTH Y3rOKEHICTh E€KCIEPTHUX
OIIIHOK.

TexHONOTiYHI YMHHUKMA BHSBWIMCS HAWOLIBIN BIUIMBOBUMHM, IO CBITYUTH TIPO
KPUTHYHY pOJIb PO3BUTKY IUGPOBUX IUIaTGOPM, MOOUIBHOTO I1HTEPHETY, AHAIITUKH Ta
IITYYHOTO 1HTEJEKTY B YCIHIIIHOCTI MapKeTHHTOBUX cTpaTerii. EKoOHOMIUHI Ta colianbHi
YUHHUKY 3aliMaloTh JApyre 1 TPeTe MICIs 3a 3HAUyILIICTIO, 10 MIATBEPAKYE HEOOXIJIHICTh
BpaxyBaHHS KYyMIBEJIbHOI CIIPOMOKHOCTI, PiBHS PO3BUTKY €-commerce Ta 3MiH y MOBEAIHLI
CIOKMBaYIB MpU (HOpMYBaHHI KOMYHIKalIHHUX KamnaHii. [TomiTuyHi, mpaBoBi Ta €KOJIOTTYHI
YUHHUKU MAIOTh BIIHOCHO HIJKYMM, aje CTpaTeriyHO BaXJIUBUI BIUIMB. BOHM BH3Ha4aoTh
PEeryJlsSITOpHI pPaMKH, BUMOTM JO 3aXHUCTy JaHUX, €THYHI CTaHAapTH Ta (HOPMYIOTh
penyTauiiHuil Kamitan OpeHay.

OTtpumaHi pe3ynbTaTH T03BOJISIOTH PEKOMEHIyBaTH TOPTOBEIBHUAM ITiITPUEMCTBAM:

— (okycyBaTH 1HBECTHIII1 Ha pO3BUTKY MOOLTbHUX 1 Al-pilieHs;

— IHTETrpyBaTH aHAJIITUKY JJIsl IEpCOHAI3alll] KOMYHIKallii;

— aJIanTyBaTH CTPATETii Ml eKOHOMIYHI Ta COlliaabHI YMOBH;

— IOTPUMYBATHCS BUMOI 3aKOHOJABCTBA Ta BPAaxXxOBYBAaTH TPEHI Ha EKOJIOTIYHY
BIITOBIHAIbHICTE.

A. C. Jlanuyx, M. I'. [ly6. PESTLE-ananiz six iHcmpymeHm cmpameiuno2o niaHy8aHHs. 163
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3anpornoHoOBaHM MiAXiJ Mae SK HAyKOBE, TaK 1 MpaKTHYHE 3HAYCHHS: BIH MOXKE
BUKOPUCTOBYBATUCS JISi CTPATETiYHOTO IJIAHYBaHHS, MPOTHO3YBAaHHS 3MiH y PHHKOBOMY
CEPEIOBHIIII Ta ONTUMI3aIil ITUPOBUX MAPKETHHTOBUX KaMITaHil.

[lepcnekTHBM MOJAIBMIMX JOCTIDKEHb IOJATAIOTh Yy TOTIUOJICHOMY —aHami3i
B3a€MO3B’s3KIB Mk okpemumu ynHHUKaMu PESTLE Tta ix qunamiku y gaci 1uist po3po0JieHHS
QIalITUBHUX MOJENEH CTPaTeriyHoro IUlaHyBaHHS IU(POBUX MAPKETHHIOBUX KOMYHIKAaIlii
TOPTOBEJIHUX MiAIPUEMCTB.
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PESTLE analysis as a tool for strategic planning of digital marketing communications of
retail enterprises.

The aim of the article. The purpose of the article is to apply PESTLE analysis to
comprehensively identify external factors that influence decision-making regarding the selection and
application of digital marketing communications in the activities of retail enterprises, as well as
analyze opportunities and threats and develop practical recommendations for adapting marketing
strategies in a dynamic business environment.

Analysis results. The modern conditions of the functioning of retail enterprises are
characterized by high dynamism and uncertainty of the external environment, which necessitates the
use of strategic analysis tools in the formation of digital marketing communications. The article
considers the use of PESTLE analysis as a comprehensive method of identifying and assessing the
impact of political, economic, social, technological, legal, and environmental factors on the
development of marketing strategies in the digital environment. To determine the priority of factors
and subfactors, the analytical hierarchy process (AHP) was used, which made it possible to carry out
a quantitative assessment of their significance, form a rating and identify key areas of strategic
development. The results of the study showed that the greatest influence on the effectiveness of digital
mar keting communications is exerted by technological factors (0.360), among which the leading ones
are the spread of the mobile Internet (0.201) and the development of analytics and artificial
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intelligence (0.088). Economic (0.239) and social (0.178) factors also have a significant impact,
reflecting the dependence of digital strategies on purchasing power, the level of e-commerce
development, changes in consumer behavior and the popularity of communication channels. Palitical,
legal and environmental aspects, although they have lower weights, determine the framework
conditions for conducting marketing activities, ensure compliance with regulatory requirements and
contribute to the formation of a positive brand image. The article presents an analysis of potential
opportunities and threats that external factors create for retail enterprises during the formation of
digital marketing communications. Determining these aspects hel ps enterprises effectively use market
advantages and avoid risks associated with external influences. Practical recommendations are given
for retail enterprises on optimal management of opportunities and threats identified in the process of
PESTLE analysis. The implementation of the proposed measures will increase the effectiveness of
digital marketing communications and ensure adaptation to changes in the external environment. The
results obtained have both scientific and applied significance: they can be used to develop strategies
adapted to the conditions of a specific market environment, optimize investments in digital
technologies, personalize communications and increase the competitiveness of retail enterprises.
Further research can be aimed at analyzing the dynamics of the influence of PESTLE factors over
time and building adaptive models of strategic planning of digital marketing.

Conclusions and directions for further research. The study confirmed the leading role of
technological, economic and social factors in shaping digital marketing communications of retail
enterprises, aswell as the importance of taking into account political, legal and environmental aspects
to ensure efficiency and compliance with regulatory requirements. It is recommended to deepen the
analysis of the relationships between PESTLE factors and study their dynamics over time to develop
adaptive models of strategic digital marketing planning.

Keywords: PESTLE analysis, marketing communications, retail enterprises, strategic
planning, analytical hierarchy process, digital marketing, external factors, ranking of factors, digita
transformation.
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