
Ɇɚɪɤɟɬɢɧɝ ɿ ɰɢɮɪɨɜɿ ɬɟɯɧɨɥɨɝɿʀ                              Ɍɨɦ 10, № 2, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

І. Зɥɚɬɨɜɚ. ɒɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ ɜ ɬɚɪɝɟɬɨɜɚɧɿɣ ɪɟɤɥɚɦɿ FКМОЛШШФ ADS  

 

89 

 

ɍȾɄ 339.13                                                                                     JEL Classification M31 
 

Ɂɥɚɬɨɜɚ ȱɪɢɧɚ Ɉɥɟɤɫɚɧɞɪɿɜɧɚ 
ORCID: https://orcid.org/0000-0002-2891-4758 

ɤɚɧɞ. ɟɤɨɧ. ɧɚɭɤ, ɞɨɰɟɧɬ 
ɞɨɰɟɧɬ ɤɚɮɟɞɪɢ ɦɚɪɤɟɬɢɧɝɭ 

ɇɚɰɿɨɧɚɥьɧɢɣ ɭɧɿɜɟɪɫɢɬɟɬ «Ɉɞɟɫьɤɚ ɩɨɥɿɬɟɯɧɿɤɚ» 
(Ɉɞɟɫɚ, ɍɤɪɚʀɧɚ) 
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ɍ ɫɬɚɬɬɿ ɤɨɦɩɥɟɤɫɧɨ ɞɨɫɥɿɞɠɟɧɨ ɧɚɥɚɲɬɭɜɚɧɧɹ ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ ɭ FКМОЛШШФ AНs 
ɬɚ ʀɯ ɜɩɥɢɜ ɧɚ ɟɮɟɤɬɢɜɧɿɫɬь ɰɢɮɪɨɜɢɯ ɦɚɪɤɟɬɢɧɝɨɜɢɯ ɤɚɦɩɚɧɿɣ. Ɉɫɨɛɥɢɜɭ ɭɜɚɝɭ ɩɪɢɞɿɥɟɧɨ 
ɫɭɱɚɫɧɢɦ ɩɿɞɯɨɞɚɦ, ɡɨɤɪɟɦɚ ɜɢɤɨɪɢɫɬɚɧɧɸ ɚɥɝɨɪɢɬɦɿɜ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ, ɦɚɲɢɧɧɨɝɨ 
ɧɚɜɱɚɧɧɹ ɬɚ ɚɜɬɨɦɚɬɢɡɨɜɚɧɨʀ ɨɩɬɢɦɿɡɚɰɿʀ ɪɟɤɥɚɦɧɢɯ ɩɪɨɰɟɫɿɜ. ɉɪɨɚɧɚɥɿɡɨɜɚɧɨ ɪɨɥь 
ɩɨɜɟɞɿɧɤɨɜɨɝɨ, ɿɧɬɟɪɟɫɨɜɨɝɨ ɬɚ ɩɪɨɝɧɨɡɧɨɝɨ ɬɚɪɝɟɬɢɧɝɭ, ɚ ɬɚɤɨɠ ɟɮɟɤɬɢɜɧɿɫɬь ɡɚɫɬɨɫɭɜɚɧɧɹ 
lookalike-ɚɭɞɢɬɨɪɿɣ ɿ ɲɢɪɨɤɨɝɨ ɬɚɪɝɟɬɢɧɝɭ ɜ ɭɦɨɜɚɯ ɚɥɝɨɪɢɬɦɿɱɧɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɤɚɦɩɚɧɿɹɦɢ. 
ȼɢɡɧɚɱɟɧɨ ɜɩɥɢɜ ɝɟɧɟɪɚɬɢɜɧɨɝɨ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɧɚ ɫɬɜɨɪɟɧɧɹ ɪɟɤɥɚɦɧɨɝɨ ɤɨɧɬɟɧɬɭ ɬɚ 
ɩɿɞɜɢɳɟɧɧɹ ɩɨɤɚɡɧɢɤɿɜ ɡɚɥɭɱɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ. Ɉɤɪɟɦɨ ɪɨɡɝɥɹɧɭɬɨ ɩɢɬɚɧɧɹ ɚɥɝɨɪɢɬɦɿɱɧɨʀ 
ɧɟɩɪɨɡɨɪɨɫɬɿ ɬɚ ɟɬɢɱɧɿ ɚɫɩɟɤɬɢ ɜɢɤɨɪɢɫɬɚɧɧɹ ɞɚɧɢɯ ɭ ɬɚɪɝɟɬɨɜɚɧɿɣ ɪɟɤɥɚɦɿ. Ɉɛґɪɭɧɬɨɜɚɧɨ, 
ɳɨ ɧɚɣɛɿɥьɲ ɪɟɡɭɥьɬɚɬɢɜɧɢɦɢ є ɝɿɛɪɢɞɧɿ ɫɬɪɚɬɟɝɿʀ, ɹɤɿ ɩɨєɞɧɭɸɬь ɦɨɠɥɢɜɨɫɬɿ ɲɬɭɱɧɨɝɨ 
ɿɧɬɟɥɟɤɬɭ, ɹɤɿɫɧɿ ɞɚɧɿ ɬɚ ɤɪɟɚɬɢɜɧɿ ɩɿɞɯɨɞɢ ɞɨ ɮɨɪɦɭɜɚɧɧɹ ɪɟɤɥɚɦɧɢɯ ɩɨɜɿɞɨɦɥɟɧь. 

Ʉɥɸɱɨɜɿ ɫɥɨɜɚ: FКМОЛШШФ AНs, ɬɚɪɝɟɬɢɧɝ, ɰɢɮɪɨɜɢɣ ɦɚɪɤɟɬɢɧɝ, ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ, 
ɩɨɜɟɞɿɧɤɨɜɢɣ ɬɚɪɝɟɬɢɧɝ. 

 
 
DOI: 10.15276/mdt.10.2.2026.7 
 
 
ɉɨɫɬɚɧɨɜɤɚ ɩɪɨɛɥɟɦɢ ɜ ɡɚɝɚɥьɧɨɦɭ ɜɢɝɥɹɞɿ ɬɚ ʀʀ ɡɜ'ɹɡɨɤ ɡ ɜɚɠɥɢɜɢɦɢ 

ɧɚɭɤɨɜɢɦɢ ɚɛɨ ɩɪɚɤɬɢɱɧɢɦɢ ɡɚɜɞɚɧɧɹɦɢ. ɍ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ɪɨɡɜɢɬɤɭ ɰɢɮɪɨɜɨʀ 
ɟɤɨɧɨɦɿɤɢ ɫɨɰɿɚɥьɧɿ ɦɟɪɟɠɿ ɫɬɚɥɢ ɤɥɸɱɨɜɢɦ ɤɚɧɚɥɨɦ ɤɨɦɭɧɿɤɚɰɿʀ ɦɿɠ ɛɪɟɧɞɚɦɢ ɬɚ 
ɫɩɨɠɢɜɚɱɚɦɢ [12]. Ɉɫɨɛɥɢɜɭ ɪɨɥь ɭ ɰьɨɦɭ ɩɪɨɰɟɫɿ ɜɿɞɿɝɪɚє ɩɥɚɬɮɨɪɦɚ FКМОЛШШФ AНs 
(MОtК AНs), ɹɤɚ ɡɚɜɞɹɤɢ ɫɜɨʀɦ ɚɥɝɨɪɢɬɦɿɱɧɢɦ ɦɨɠɥɢɜɨɫɬɹɦ ɞɨɡɜɨɥɹє ɡɞɿɣɫɧɸɜɚɬɢ 
ɜɢɫɨɤɨɬɨɱɧɢɣ ɬɚɪɝɟɬɢɧɝ ɪɟɤɥɚɦɧɢɯ ɩɨɜɿɞɨɦɥɟɧь. ɋɬɚɧɨɦ ɧɚ 2026 ɪɿɤ ɪɟɤɥɚɦɧɿ ɫɢɫɬɟɦɢ 
MОtК ɚɤɬɢɜɧɨ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ ɞɥɹ ɚɜɬɨɦɚɬɢɱɧɨɝɨ ɜɢɡɧɚɱɟɧɧɹ 
ɧɚɣɛɿɥьɲ ɪɟɥɟɜɚɧɬɧɨʀ ɚɭɞɢɬɨɪɿʀ. ɐɟ ɫɭɬɬєɜɨ ɡɦɿɧɸє ɩɿɞɯɨɞɢ ɞɨ ɧɚɥɚɲɬɭɜɚɧɧɹ ɪɟɤɥɚɦɢ: 
ɹɤɳɨ ɪɚɧɿɲɟ ɤɥɸɱɨɜɭ ɪɨɥь ɜɿɞɿɝɪɚɜɚɥɚ ɪɭɱɧɚ ɫɟɝɦɟɧɬɚɰɿɹ, ɬɨ ɫьɨɝɨɞɧɿ ɜɫɟ ɛɿɥьɲɨʀ ɜɚɝɢ 
ɧɚɛɭɜɚє ɚɥɝɨɪɢɬɦɿɱɧɚ ɨɩɬɢɦɿɡɚɰɿɹ. Ⱥɥɟ ɧɟ ɬɿɥьɤɢ ɤɨɪɩɨɪɚɰɿʀ ɜɢɤɨɪɢɫɬɨɜɭɸɬь ɲɬɭɱɧɢɣ 
ɿɧɬɟɥɟɤɬ, ɿɧɬɟɝɪɭɸɱɢ ɣɨɝɨ ɜ ɫɜɨʀ ɫɟɪɜɿɫɢ. Ⱥɤɬɭɚɥьɧɿɫɬь ɬɟɦɢ ɡɪɨɫɬɚє ɱɟɪɟɡ ɪɨɡɲɢɪɟɧɧɹ 
ɩɪɚɤɬɢɤɢ ɜɢɤɨɪɢɫɬɚɧɧɹ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɜ ɝɟɧɟɪɚɰɿʀ ɤɪɟɚɬɢɜɿɜ ɞɥɹ ɪɟɤɥɚɦɢ 
ɤɨɪɢɫɬɭɜɚɱɚɦɢ ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ, ɬɨɛɬɨ ɦɚɪɤɟɬɨɥɨɝɚɦɢ, ɤɟɪɿɜɧɢɤɚɦɢ ɦɚɥɨɝɨ ɛɿɡɧɟɫɭ 
ɬɚ ɦɟɧɟɞɠɟɪɚɦɢ ɡ ɪɟɤɥɚɦɢ. ɉɨɫɬɚє ɩɪɨɛɥɟɦɚ ɜɢɡɧɚɱɟɧɧɹ ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɢɯ 
ɧɚɥɚɲɬɭɜɚɧь ɬɚɪɝɟɬɢɧɝɭ ɜ ɭɦɨɜɚɯ ɩɨɫɬɿɣɧɨɝɨ ɨɧɨɜɥɟɧɧɹ ɪɟɤɥɚɦɧɢɯ ɚɥɝɨɪɢɬɦɿɜ ɬɚ 
ɜɟɥɢɤɨʀ ɤɿɥьɤɨɫɬɿ ɲɬɭɱɧɨ ɡɝɟɧɟɪɨɜɚɧɨɝɨ ɤɨɧɬɟɧɬɭ ɜ ɪɟɤɥɚɦɧɨɦɭ ɩɪɨɫɬɨɪɿ.  
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Ʉɪɿɦ ɬɨɝɨ, ɡɪɨɫɬɚє ɤɨɧɤɭɪɟɧɰɿɹ ɡɚ ɭɜɚɝɭ ɤɨɪɢɫɬɭɜɚɱɚ ɜ ɩɟɪɟɧɚɫɢɱɟɧɨɦɭ ɤɨɧɬɟɧɬɨɦ 
ɰɢɮɪɨɜɨɦɭ ɩɪɨɫɬɨɪɿ, ɳɨ ɜɢɦɚɝɚє ɛɿɥьɲ ɬɨɱɧɨɝɨ ɬɚ ɜɨɞɧɨɱɚɫ ɝɧɭɱɤɨɝɨ ɩɿɞɯɨɞɭ ɞɨ 
ɮɨɪɦɭɜɚɧɧɹ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ. 

Ⱥɧɚɥɿɡ ɨɫɬɚɧɧɿɯ ɞɨɫɥɿɞɠɟɧь ɿ ɩɭɛɥɿɤɚɰɿɣ, ɜ ɹɤɢɯ ɩɨɤɥɚɞɟɧɢɣ ɩɨɱɚɬɨɤ 
ɜɢɪɿɲɟɧɧɸ ɞɚɧɨʀ ɩɪɨɛɥɟɦɢ ɿ ɧɚ ɹɤɿ ɫɩɢɪɚєɬьɫɹ ɚɜɬɨɪ. ɋɭɱɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɭ ɫɮɟɪɿ 
ɰɢɮɪɨɜɨɝɨ ɦɚɪɤɟɬɢɧɝɭ ɩɿɞɬɜɟɪɞɠɭɸɬь, ɳɨ ɟɮɟɤɬɢɜɧɿɫɬь ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ 
ɜɢɡɧɚɱɚєɬьɫɹ ɤɨɦɩɥɟɤɫɨɦ ɮɚɤɬɨɪɿɜ, ɫɟɪɟɞ ɹɤɢɯ ɤɥɸɱɨɜɢɦɢ є ɪɟɥɟɜɚɧɬɧɿɫɬь, 
ɩɟɪɫɨɧɚɥɿɡɚɰɿɹ ɬɚ ɪɿɜɟɧь ɞɨɜɿɪɢ ɤɨɪɢɫɬɭɜɚɱɿɜ.  

Ⱦɨɫɥɿɞɠɟɧɧɹ ɚɤɰɟɧɬɭɸɬь ɭɜɚɝɭ ɧɚ ɩɟɪɟɯɨɞɿ ɜɿɞ ɬɪɚɞɢɰɿɣɧɨɝɨ ɬɚɪɝɟɬɢɧɝɭ ɞɨ ɬɚɤ 
ɡɜɚɧɨɝɨ ЩrОНТМtТЯО tКrРОtТЧР — ɩɪɨɝɧɨɡɧɨɝɨ ɬɚɪɝɟɬɢɧɝɭ, ɹɤɢɣ ɛɚɡɭєɬьɫɹ ɧɚ ɚɧɚɥɿɡɿ 
ɩɨɜɟɞɿɧɤɨɜɢɯ ɩɚɬɟɪɧɿɜ ɤɨɪɢɫɬɭɜɚɱɿɜ [1]. Ɍɚɤɢɣ ɩɿɞɯɿɞ ɞɨɡɜɨɥɹє ɧɟ ɥɢɲɟ ɪɟɚɝɭɜɚɬɢ ɧɚ 
ɿɫɧɭɸɱɿ ɿɧɬɟɪɟɫɢ, ɚɥɟ ɣ ɩɟɪɟɞɛɚɱɚɬɢ ɦɚɣɛɭɬɧɿ ɩɨɬɪɟɛɢ ɫɩɨɠɢɜɚɱɿɜ. 

Ɉɤɪɟɦɭ ɭɜɚɝɭ ɩɪɢɞɿɥɹɸɬь ɩɫɢɯɨɥɨɝɿɱɧɨɦɭ ɬɚɪɝɟɬɢɧɝɭ, ɹɤɢɣ ɜɪɚɯɨɜɭє ɨɫɨɛɢɫɬɿɫɧɿ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ [6]. Ⱦɨɜɟɞɟɧɨ, ɳɨ ɪɟɤɥɚɦɚ, ɚɞɚɩɬɨɜɚɧɚ ɞɨ ɩɫɢɯɨɥɨɝɿɱɧɨɝɨ 
ɩɪɨɮɿɥɸ, ɦɚє ɡɧɚɱɧɨ ɜɢɳɿ ɩɨɤɚɡɧɢɤɢ ɡɚɥɭɱɟɧɧɹ ɬɚ ɤɨɧɜɟɪɫɿʀ. 

Ɍɚɤɨɠ ɞɨɫɥɿɞɠɟɧɧɹ ɨɫɬɚɧɧɿɯ ɪɨɤɿɜ ɩɿɞɤɪɟɫɥɸɸɬь ɜɚɠɥɢɜɿɫɬь ɛɚɥɚɧɫɭ ɦɿɠ 
ɩɟɪɫɨɧɚɥɿɡɚɰɿєɸ ɬɚ ɩɪɢɜɚɬɧɿɫɬɸ. ɇɚɞɦɿɪɧɨ ɬɨɱɧɢɣ ɬɚɪɝɟɬɢɧɝ ɦɨɠɟ ɜɢɤɥɢɤɚɬɢ ɧɟɝɚɬɢɜɧɭ 
ɪɟɚɤɰɿɸ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɡɧɢɠɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɢ. 

Ʉɪɿɦ ɬɨɝɨ, ɡɧɚɱɧɨ ɡɪɨɫɥɚ ɪɨɥь ɚɜɬɨɦɚɬɢɡɨɜɚɧɢɯ ɤɚɦɩɚɧɿɣ (AНЯКЧtКРО+), ɹɤɿ 
ɫɚɦɨɫɬɿɣɧɨ ɨɩɬɢɦɿɡɭɸɬь ɚɭɞɢɬɨɪɿʀ, ɩɥɟɣɫɦɟɧɬɢ ɬɚ ɛɸɞɠɟɬɢ. ɇɚɭɤɨɜɿ ɩɪɚɰɿ 
ɩɿɞɬɜɟɪɞɠɭɸɬь, ɳɨ ɬɚɤɿ ɤɚɦɩɚɧɿʀ ɱɚɫɬɨ ɩɟɪɟɜɟɪɲɭɸɬь ɪɭɱɧɿ ɧɚɥɚɲɬɭɜɚɧɧɹ ɡɚ 
ɩɨɤɚɡɧɢɤɚɦɢ RЇI. 

ȼɢɞɿɥɟɧɧɹ ɧɟɜɢɪɿɲɟɧɢɯ ɪɚɧɿɲɟ ɱɚɫɬɢɧ ɡɚɝɚɥьɧɨʀ ɩɪɨɛɥɟɦɢ, ɤɨɬɪɢɦ 
ɩɪɢɫɜɹɱɭєɬьɫɹ ɫɬɚɬɬɹ. ɉɨɩɪɢ ɩɨɩɭɥɹɪɧɿɫɬь ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ ɧɟɞɨɫɬɚɬɧьɨ 
ɪɨɡɝɥɹɧɭɬɢ ɪɨɥь ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɜ ɬɚɪɝɟɬɨɜɚɧɿɣ ɪɟɤɥɚɦɿ FКМОЛШШФ AНs. ɍ 2026 ɪɨɰɿ 
ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ (AI) ɫɬɚɜ ɤɥɸɱɨɜɢɦ ɮɚɤɬɨɪɨɦ ɬɪɚɧɫɮɨɪɦɚɰɿʀ ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ ɭ 
Facebook AНs. ɋɭɱɚɫɧɿ ɚɥɝɨɪɢɬɦɢ ɦɚɲɢɧɧɨɝɨ ɧɚɜɱɚɧɧɹ ɨɛɪɨɛɥɹɸɬь ɜɟɥɢɱɟɡɧɿ ɦɚɫɢɜɢ 
ɞɚɧɢɯ ɩɪɨ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɳɨ ɞɨɡɜɨɥɹє ɚɜɬɨɦɚɬɢɱɧɨ ɜɢɡɧɚɱɚɬɢ ɧɚɣɛɿɥьɲ 
ɪɟɥɟɜɚɧɬɧɿ ɚɭɞɢɬɨɪɿʀ ɞɥɹ ɩɨɤɚɡɭ ɪɟɤɥɚɦɢ. Ɂɨɤɪɟɦɚ, ɫɢɫɬɟɦɢ MОtК ɚɧɚɥɿɡɭɸɬь ɦɿɥьɹɪɞɢ 
ɜɡɚєɦɨɞɿɣ ɳɨɞɧɹ ɬɚ ɡɞɿɣɫɧɸɸɬь ɨɩɬɢɦɿɡɚɰɿɸ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ ɭ ɪɟɚɥьɧɨɦɭ ɱɚɫɿ, ɳɨ 
ɡɧɚɱɧɨ ɩɟɪɟɜɢɳɭє ɦɨɠɥɢɜɨɫɬɿ ɪɭɱɧɨɝɨ ɧɚɥɚɲɬɭɜɚɧɧɹ [2]. 

Ɉɞɧɿєɸ ɡ ɤɥɸɱɨɜɢɯ ɮɭɧɤɰɿɣ AI є ɚɜɬɨɦɚɬɢɡɨɜɚɧɢɣ ɬɚɪɝɟɬɢɧɝ (КЮtШЦКtОН tКrРОtТЧР), 
ɹɤɢɣ ɡɚɦɿɧɸє ɬɪɚɞɢɰɿɣɧɢɣ ɩɿɞɯɿɞ ɞɨ ɫɟɝɦɟɧɬɚɰɿʀ ɚɭɞɢɬɨɪɿʀ. Ɂɚɦɿɫɬь ɪɭɱɧɨɝɨ ɜɢɛɨɪɭ 
ɿɧɬɟɪɟɫɿɜ ɚɛɨ ɞɟɦɨɝɪɚɮɿɱɧɢɯ ɩɚɪɚɦɟɬɪɿɜ ɪɟɤɥɚɦɨɞɚɜɟɰь ɡɚɞɚє ɥɢɲɟ ɛɚɡɨɜɿ ɩɚɪɚɦɟɬɪɢ 
(ɰɿɥɿ, ɛɸɞɠɟɬ), ɚ ɚɥɝɨɪɢɬɦ ɫɚɦɨɫɬɿɣɧɨ ɡɧɚɯɨɞɢɬь ɤɨɪɢɫɬɭɜɚɱɿɜ ɿɡ ɧɚɣɜɢɳɨɸ ɣɦɨɜɿɪɧɿɫɬɸ 
ɤɨɧɜɟɪɫɿʀ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɨɤɚɡɭɸɬь, ɳɨ ɞɨ 80% ɪɟɤɥɚɦɧɢɯ ɩɪɨɰɟɫɿɜ ɭ ɰɢɮɪɨɜɨɦɭ 
ɦɚɪɤɟɬɢɧɝɭ ɭ 2025 ɪɨɰɿ ɜɠɟ ɚɜɬɨɦɚɬɢɡɨɜɚɧɨ ɡɚ ɞɨɩɨɦɨɝɨɸ AI [4]. 

ȼɚɠɥɢɜɢɦ ɧɚɩɪɹɦɨɦ ɪɨɡɜɢɬɤɭ є ɜɢɤɨɪɢɫɬɚɧɧɹ ɝɟɧɟɪɚɬɢɜɧɨɝɨ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ 
(GОЧОrКtТЯО AI) ɞɥɹ ɫɬɜɨɪɟɧɧɹ ɪɟɤɥɚɦɧɨɝɨ ɤɨɧɬɟɧɬɭ. Ɂɨɤɪɟɦɚ, ɞɨɫɥɿɞɠɟɧɧɹ ɞɟɦɨɧɫɬɪɭє, 
ɳɨ ɦɨɞɟɥɿ ɧɚ ɨɫɧɨɜɿ rОТЧПШrМОЦОЧt ХОКrЧТЧР (ɧɚɩɪɢɤɥɚɞ, AНLХКЦК) ɡɞɚɬɧɿ ɩɿɞɜɢɳɭɜɚɬɢ 
ɩɨɤɚɡɧɢɤ ɤɥɿɤɚɛɟɥьɧɨɫɬɿ (CTR) ɩɪɢɛɥɢɡɧɨ ɧɚ 6,7% ɭ ɩɨɪɿɜɧɹɧɧɿ ɡ ɬɪɚɞɢɰɿɣɧɢɦɢ 
ɩɿɞɯɨɞɚɦɢ ɞɨ ɫɬɜɨɪɟɧɧɹ ɪɟɤɥɚɦɧɢɯ ɬɟɤɫɬɿɜ . ɐɟ ɫɜɿɞɱɢɬь ɩɪɨ ɬɟ, ɳɨ AI ɧɟ ɥɢɲɟ ɨɩɬɢɦɿɡɭє 
ɬɚɪɝɟɬɢɧɝ, ɚ ɣ ɛɟɡɩɨɫɟɪɟɞɧьɨ ɜɩɥɢɜɚє ɧɚ ɹɤɿɫɬь ɪɟɤɥɚɦɧɢɯ ɤɪɟɚɬɢɜɿɜ [3]. 

Ʉɪɿɦ ɬɨɝɨ, AI ɡɚɛɟɡɩɟɱɭє ЩrОНТМtТЯО tКrРОtТЧР (ɩɪɨɝɧɨɡɧɢɣ ɬɚɪɝɟɬɢɧɝ), ɹɤɢɣ 
ɞɨɡɜɨɥɹє ɩɟɪɟɞɛɚɱɚɬɢ ɦɚɣɛɭɬɧɸ ɩɨɜɟɞɿɧɤɭ ɤɨɪɢɫɬɭɜɚɱɿɜ ɧɚ ɨɫɧɨɜɿ ʀɯɧɿɯ ɩɨɩɟɪɟɞɧɿɯ ɞɿɣ. 
Ɍɚɤɢɣ ɩɿɞɯɿɞ ɩɿɞɜɢɳɭє ɬɨɱɧɿɫɬь ɪɟɤɥɚɦɢ ɬɚ ɫɩɪɢɹє ɛɿɥьɲ ɟɮɟɤɬɢɜɧɨɦɭ ɜɢɤɨɪɢɫɬɚɧɧɸ 
ɪɟɤɥɚɦɧɨɝɨ ɛɸɞɠɟɬɭ. ȼɨɞɧɨɱɚɫ ɞɨɫɥɿɞɠɟɧɧɹ ɩɨɤɚɡɭɸɬь, ɳɨ ɚɥɝɨɪɢɬɦɿɱɧɿ ɫɢɫɬɟɦɢ 
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ɦɨɠɭɬь ɫɬɜɨɪɸɜɚɬɢ ɧɟɪɿɜɧɨɦɿɪɧɢɣ ɪɨɡɩɨɞɿɥ ɪɟɤɥɚɦɢ ɦɿɠ ɪɿɡɧɢɦɢ ɞɟɦɨɝɪɚɮɿɱɧɢɦɢ 
ɝɪɭɩɚɦɢ, ɳɨ ɜɤɚɡɭє ɧɚ ɩɪɨɛɥɟɦɭ ɚɥɝɨɪɢɬɦɿɱɧɢɯ ɭɩɟɪɟɞɠɟɧь [9]. 

Ɉɤɪɟɦɭ ɭɜɚɝɭ ɫɥɿɞ ɩɪɢɞɿɥɢɬɢ ɤɨɧɰɟɩɰɿʀ “ЛХКМФ ЛШб КНЯОrtТsТЧР”, ɹɤɚ ɯɚɪɚɤɬɟɪɢɡɭє 
ɫɭɱɚɫɧɿ AI-ɫɢɫɬɟɦɢ ɭ FКМОЛШШФ AНs. Ⱥɥɝɨɪɢɬɦɢ ɩɪɢɣɦɚɸɬь ɪɿɲɟɧɧɹ ɳɨɞɨ ɬɚɪɝɟɬɢɧɝɭ ɬɚ 
ɨɩɬɢɦɿɡɚɰɿʀ ɛɟɡ ɩɨɜɧɨʀ ɩɪɨɡɨɪɨɫɬɿ ɞɥɹ ɪɟɤɥɚɦɨɞɚɜɰɿɜ, ɳɨ ɭɫɤɥɚɞɧɸє ɤɨɧɬɪɨɥь ɿ ɚɧɚɥɿɡ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɤɚɦɩɚɧɿɣ . ɐɟ ɡɦɿɧɸє ɪɨɥь ɦɚɪɤɟɬɨɥɨɝɚ: ɡɚɦɿɫɬь ɞɟɬɚɥьɧɨɝɨ ɧɚɥɚɲɬɭɜɚɧɧɹ 
ɚɭɞɢɬɨɪɿɣ ɜɿɧ ɡɨɫɟɪɟɞɠɭєɬьɫɹ ɧɚ ɮɨɪɦɭɜɚɧɧɿ ɫɬɪɚɬɟɝɿʀ, ɪɨɛɨɬɿ ɡ ɞɚɧɢɦɢ ɬɚ ɫɬɜɨɪɟɧɧɿ 
ɹɤɿɫɧɨɝɨ ɤɨɧɬɟɧɬɭ. 

ȼɨɞɧɨɱɚɫ ɜɢɤɨɪɢɫɬɚɧɧɹ AI ɭ ɬɚɪɝɟɬɨɜɚɧɿɣ ɪɟɤɥɚɦɿ ɩɨɪɨɞɠɭє ɧɢɡɤɭ ɟɬɢɱɧɢɯ 
ɜɢɤɥɢɤɿɜ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɜɤɚɡɭɸɬь, ɳɨ ɚɥɝɨɪɢɬɦɢ ɦɨɠɭɬь ɧɟ ɥɢɲɟ ɨɩɬɢɦɿɡɭɜɚɬɢ ɪɟɤɥɚɦɭ, 
ɚɥɟ ɣ ɜɿɞɬɜɨɪɸɜɚɬɢ ɚɛɨ ɧɚɜɿɬь ɩɨɫɢɥɸɜɚɬɢ ɫɨɰɿɚɥьɧɿ ɭɩɟɪɟɞɠɟɧɧɹ, ɚ ɬɚɤɨɠ ɫɬɜɨɪɸɜɚɬɢ 
ɪɢɡɢɤɢ ɞɥɹ ɩɪɢɜɚɬɧɨɫɬɿ ɤɨɪɢɫɬɭɜɚɱɿɜ ɱɟɪɟɡ ɝɥɢɛɨɤɢɣ ɚɧɚɥɿɡ ʀɯɧɿɯ ɩɨɜɟɞɿɧɤɨɜɢɯ ɞɚɧɢɯ [9]. 
ɐɟ ɩɿɞɤɪɟɫɥɸє ɧɟɨɛɯɿɞɧɿɫɬь ɪɟɝɭɥɸɜɚɧɧɹ ɬɚ ɩɪɨɡɨɪɨɫɬɿ ɭ ɜɢɤɨɪɢɫɬɚɧɧɿ AI ɜ ɪɟɤɥɚɦɧɢɯ 
ɬɟɯɧɨɥɨɝɿɹɯ [4]. 

Ɍɚɤɢɦ ɱɢɧɨɦ, ɲɬɭɱɧɢɣ ɿɧɬɟɥɟɤɬ є ɰɟɧɬɪɚɥьɧɢɦ ɟɥɟɦɟɧɬɨɦ ɫɭɱɚɫɧɨʀ ɟɤɨɫɢɫɬɟɦɢ 
FКМОЛШШФ AНs, ɹɤɢɣ ɜɢɡɧɚɱɚє ɟɮɟɤɬɢɜɧɿɫɬь ɬɚɪɝɟɬɢɧɝɭ, ɚɜɬɨɦɚɬɢɡɚɰɿɸ ɩɪɨɰɟɫɿɜ ɬɚ 
ɩɟɪɫɨɧɚɥɿɡɚɰɿɸ ɪɟɤɥɚɦɢ. Ƀɨɝɨ ɜɩɥɢɜ є ɤɨɦɩɥɟɤɫɧɢɦ ɿ ɜɤɥɸɱɚє ɹɤ ɬɟɯɧɨɥɨɝɿɱɧɿ ɩɟɪɟɜɚɝɢ, 
ɬɚɤ ɿ ɧɨɜɿ ɜɢɤɥɢɤɢ ɞɥɹ ɦɚɪɤɟɬɨɥɨɝɿɜ ɿ ɫɭɫɩɿɥьɫɬɜɚ ɡɚɝɚɥɨɦ [10]. 

Ɉɫɧɨɜɧɿ ɧɚɥɚɲɬɭɜɚɧɧɹ ɬɚɪɝɟɬɢɧɝɭ ɬɚ ʀɯ ɟɮɟɤɬɢɜɧɿɫɬь: 
1. Ⱦɟɦɨɝɪɚɮɿɱɧɢɣ ɬɚɪɝɟɬɢɧɝ 
Ⱦɟɦɨɝɪɚɮɿɱɧɢɣ ɬɚɪɝɟɬɢɧɝ ɡɚɥɢɲɚєɬьɫɹ ɛɚɡɨɜɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɫɟɝɦɟɧɬɚɰɿʀ 

ɚɭɞɢɬɨɪɿʀ. ȼɿɧ ɞɨɡɜɨɥɹє ɜɢɡɧɚɱɢɬɢ ɡɚɝɚɥьɧɿ ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɩɨɬɟɧɰɿɣɧɢɯ ɫɩɨɠɢɜɚɱɿɜ, ɬɚɤɿ 
ɹɤ ɜɿɤ, ɫɬɚɬь, ɪɿɜɟɧь ɨɫɜɿɬɢ, ɫɿɦɟɣɧɢɣ ɫɬɚɧ ɬɚ ɞɨɯɿɞ. Ɉɞɧɚɤ ɫɭɱɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ 
ɩɨɤɚɡɭɸɬь, ɳɨ ɟɮɟɤɬɢɜɧɿɫɬь ɞɟɦɨɝɪɚɮɿɱɧɨɝɨ ɬɚɪɝɟɬɢɧɝɭ ɡɧɚɱɧɨ ɡɧɢɠɭєɬьɫɹ ɛɟɡ 
ɿɧɬɟɝɪɚɰɿʀ ɡ ɿɧɲɢɦɢ ɬɢɩɚɦɢ ɞɚɧɢɯ. Ⱦɟɦɨɝɪɚɮɿɱɧɿ ɩɚɪɚɦɟɬɪɢ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ 
ɩɟɪɟɜɚɠɧɨ ɹɤ ɞɨɩɨɦɿɠɧɢɣ ɿɧɫɬɪɭɦɟɧɬ, ɚ ɧɟ ɨɫɧɨɜɧɢɣ ɤɪɢɬɟɪɿɣ ɫɟɝɦɟɧɬɚɰɿʀ. Ʉɪɿɦ ɬɨɝɨ, 
ɛɭɥɨ ɜɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɧɚɞɦɿɪɧɟ ɡɜɭɠɟɧɧɹ ɚɭɞɢɬɨɪɿʀ ɡɚ ɞɟɦɨɝɪɚɮɿɱɧɢɦɢ ɩɚɪɚɦɟɬɪɚɦɢ 
ɦɨɠɟ ɨɛɦɟɠɭɜɚɬɢ ɨɯɨɩɥɟɧɧɹ ɬɚ ɡɧɢɠɭɜɚɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɚɥɝɨɪɢɬɦɿɜ ɨɩɬɢɦɿɡɚɰɿʀ. Ɍɨɦɭ 
ɫɭɱɚɫɧɿ ɫɬɪɚɬɟɝɿʀ ɩɟɪɟɞɛɚɱɚɸɬь ɜɢɤɨɪɢɫɬɚɧɧɹ ɛɿɥьɲ ɲɢɪɨɤɢɯ ɞɟɦɨɝɪɚɮɿɱɧɢɯ ɝɪɭɩ. 

2. ɉɨɜɟɞɿɧɤɨɜɢɣ ɬɚ ɿɧɬɟɪɟɫɨɜɢɣ ɬɚɪɝɟɬɢɧɝ 
ɉɨɜɟɞɿɧɤɨɜɢɣ ɬɚɪɝɟɬɢɧɝ є ɨɞɧɢɦ ɿɡ ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɢɯ ɿɧɫɬɪɭɦɟɧɬɿɜ ɭ FКМОЛШШФ 

AНs. ȼɿɧ ɛɚɡɭєɬьɫɹ ɧɚ ɚɧɚɥɿɡɿ ɞɿɣ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɬɚɤɢɯ ɹɤ ɩɟɪɟɝɥɹɞ ɤɨɧɬɟɧɬɭ, ɜɡɚєɦɨɞɿɹ ɡ 
ɪɟɤɥɚɦɨɸ, ɩɨɤɭɩɤɢ ɬɚ ɚɤɬɢɜɧɿɫɬь ɭ ɦɟɪɟɠɿ. ɐɟɣ ɬɢɩ ɬɚɪɝɟɬɢɧɝɭ ɡɧɚɱɧɨ ɜɞɨɫɤɨɧɚɥɢɜɫɹ 
ɡɚɜɞɹɤɢ ɜɢɤɨɪɢɫɬɚɧɧɸ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ. Ⱥɥɝɨɪɢɬɦɢ ɡɞɚɬɧɿ ɚɧɚɥɿɡɭɜɚɬɢ ɜɟɥɢɤɿ ɨɛɫɹɝɢ 
ɞɚɧɢɯ ɭ ɪɟɚɥьɧɨɦɭ ɱɚɫɿ ɬɚ ɜɢɡɧɚɱɚɬɢ ɧɚɣɛɿɥьɲ ɩɟɪɫɩɟɤɬɢɜɧɿ ɫɟɝɦɟɧɬɢ ɚɭɞɢɬɨɪɿʀ [4]. 

Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɿɞɬɜɟɪɞɠɭɸɬь, ɳɨ ɩɨєɞɧɚɧɧɹ ɩɨɜɟɞɿɧɤɨɜɨɝɨ ɬɚ ɿɧɬɟɪɟɫɨɜɨɝɨ 
ɬɚɪɝɟɬɢɧɝɭ ɞɨɡɜɨɥɹє ɞɨɫɹɝɬɢ ɧɚɣɜɢɳɨɝɨ ɪɿɜɧɹ ɪɟɥɟɜɚɧɬɧɨɫɬɿ ɪɟɤɥɚɦɢ. ȼɨɞɧɨɱɚɫ ɜɚɠɥɢɜɨ 
ɭɧɢɤɚɬɢ ɧɚɞɦɿɪɧɨʀ ɞɟɬɚɥɿɡɚɰɿʀ, ɹɤɚ ɦɨɠɟ ɨɛɦɟɠɢɬɢ ɦɚɫɲɬɚɛ ɤɚɦɩɚɧɿʀ. 

3. Lookalike-ɚɭɞɢɬɨɪɿʀ (ɫɯɨɠɿ ɚɭɞɢɬɨɪɿʀ) ɡɚɥɢɲɚɸɬьɫɹ ɨɞɧɢɦ ɿɡ ɤɥɸɱɨɜɢɯ 
ɿɧɫɬɪɭɦɟɧɬɿɜ ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ ɭ FКМОЛШШФ AНs, ɨɫɤɿɥьɤɢ ɞɨɡɜɨɥɹɸɬь ɦɚɫɲɬɚɛɭɜɚɬɢ 
ɪɟɤɥɚɦɧɿ ɤɚɦɩɚɧɿʀ ɡɚ ɪɚɯɭɧɨɤ ɩɨɲɭɤɭ ɧɨɜɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɦɚɸɬь ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ, 
ɩɨɞɿɛɧɿ ɞɨ ɿɫɧɭɸɱɢɯ ɤɥɿєɧɬɿɜ. ɐɟɣ ɩɿɞɯɿɞ ɛɚɡɭєɬьɫɹ ɧɚ ɦɟɬɨɞɚɯ ɦɚɲɢɧɧɨɝɨ ɧɚɜɱɚɧɧɹ ɬɚ 
ɚɧɚɥɿɡɿ ɜɟɥɢɤɢɯ ɦɚɫɢɜɿɜ ɞɚɧɢɯ, ɳɨ ɜɤɥɸɱɚɸɬь ɞɟɦɨɝɪɚɮɿɱɧɿ, ɩɨɜɟɞɿɧɤɨɜɿ ɬɚ ɤɨɧɬɟɤɫɬɧɿ 
ɯɚɪɚɤɬɟɪɢɫɬɢɤɢ ɤɨɪɢɫɬɭɜɚɱɿɜ [6]. 

Lookalike-ɦɨɞɟɥɸɜɚɧɧɹ є ɮɨɪɦɨɸ ɬɚɤ ɡɜɚɧɨɝɨ КЮНТОЧМО ОбЩКЧsТШЧ (ɪɨɡɲɢɪɟɧɧɹ 
ɚɭɞɢɬɨɪɿʀ), ɤɨɥɢ ɚɥɝɨɪɢɬɦɢ ɚɧɚɥɿɡɭɸɬь “sООН КЮНТОЧМО” (ɜɢɯɿɞɧɭ ɚɭɞɢɬɨɪɿɸ) ɬɚ 
ɜɢɡɧɚɱɚɸɬь ɫɩɿɥьɧɿ ɩɚɬɟɪɧɢ ɩɨɜɟɞɿɧɤɢ. ɉɿɫɥɹ ɰьɨɝɨ ɫɢɫɬɟɦɚ ɡɧɚɯɨɞɢɬь ɧɨɜɢɯ 
ɤɨɪɢɫɬɭɜɚɱɿɜ ɿɡ ɩɨɞɿɛɧɢɦɢ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ . 
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ɇɚɭɤɨɜɿ ɩɿɞɯɨɞɢ ɩɿɞɬɜɟɪɞɠɭɸɬь, ɳɨ ɟɮɟɤɬɢɜɧɿɫɬь ɰьɨɝɨ ɦɟɬɨɞɭ ɡɚɥɟɠɢɬь ɧɟ 
ɫɬɿɥьɤɢ ɜɿɞ ɪɨɡɦɿɪɭ ɜɢɯɿɞɧɨʀ ɚɭɞɢɬɨɪɿʀ, ɫɤɿɥьɤɢ ɜɿɞ ʀʀ ɨɞɧɨɪɿɞɧɨɫɬɿ ɬɚ ɹɤɨɫɬɿ. ɇɚɣɤɪɚɳɿ 
ɪɟɡɭɥьɬɚɬɢ ɞɟɦɨɧɫɬɪɭɸɬь ɚɭɞɢɬɨɪɿʀ, ɫɮɨɪɦɨɜɚɧɿ ɧɚ ɨɫɧɨɜɿ ɤɥɿєɧɬɿɜ ɿɡ ɜɢɫɨɤɢɦ LTV 
(lifetime value), ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɡɞɿɣɫɧɢɥɢ ɰɿɥьɨɜɭ ɞɿɸ (ЩЮrМСКsО, ХОКН), ɚɤɬɢɜɧɨʀ 
ɜɡɚєɦɨɞɿʀ ɡ ɤɨɧɬɟɧɬɨɦ.  

ɍ 2025 ɪɨɰɿ ɟɮɟɤɬɢɜɧɿɫɬь ХШШФКХТФО-ɚɭɞɢɬɨɪɿɣ ɡɧɚɱɧɨ ɬɪɚɧɫɮɨɪɦɭɜɚɥɚɫɹ ɩɿɞ 
ɜɩɥɢɜɨɦ ɡɦɿɧ ɭ ɩɨɥɿɬɢɰɿ ɤɨɧɮɿɞɟɧɰɿɣɧɨɫɬɿ ɬɚ ɪɨɡɜɢɬɤɭ ɚɥɝɨɪɢɬɦɿɜ MОtК. Ʉɥɸɱɨɜɢɦ 
ɮɚɤɬɨɪɨɦ ɫɬɚɥɚ ɹɤɿɫɬь ПТrst-ЩКrtв НКtК (ɜɥɚɫɧɢɯ ɞɚɧɢɯ). ɑɟɪɟɡ ɨɛɦɟɠɟɧɧɹ ɫɬɨɪɨɧɧɿɯ МШШФТО 
ɬɚ ɦɿɠɩɥɚɬɮɨɪɦɟɧɨɝɨ ɬɪɟɤɿɧɝɭ, ɚɥɝɨɪɢɬɦɢ ɜɫɟ ɛɿɥьɲɟ ɩɨɤɥɚɞɚɸɬьɫɹ ɧɚ ɜɧɭɬɪɿɲɧɿ 
ɞɠɟɪɟɥɚ ɞɚɧɢɯ (CRM, PТбОХ, sОrЯОr-sТНО trКМФТЧР). əɤɳɨ sООН-ɚɭɞɢɬɨɪɿɹ ɧɟ є ɚɤɬɭɚɥьɧɨɸ 
ɚɛɨ ɞɨɫɬɚɬɧьɨ ɹɤɿɫɧɨɸ, ɟɮɟɤɬɢɜɧɿɫɬь ХШШФКХТФО ɫɭɬɬєɜɨ ɡɧɢɠɭєɬьɫɹ [11]. Ɂɪɨɫɥɚ ɪɨɥь 
ɞɢɧɚɦɿɱɧɨɝɨ ɨɧɨɜɥɟɧɧɹ ɚɭɞɢɬɨɪɿɣ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɩɨɤɚɡɭɸɬь, ɳɨ ɪɟɝɭɥɹɪɧɟ ɨɧɨɜɥɟɧɧɹ 
ɜɢɯɿɞɧɢɯ ɞɚɧɢɯ ɞɨɡɜɨɥɹє ɩɿɞɬɪɢɦɭɜɚɬɢ ɜɢɫɨɤɭ ɬɨɱɧɿɫɬь ɦɨɞɟɥɸɜɚɧɧɹ ɬɚ ɩɨɤɪɚɳɭє 
ɩɨɤɚɡɧɢɤɢ ɤɨɧɜɟɪɫɿʀ. ɋɩɨɫɬɟɪɿɝɚєɬьɫɹ ɿɧɬɟɝɪɚɰɿɹ ХШШФКХТФО-ɚɭɞɢɬɨɪɿɣ ɡ ɚɜɬɨɦɚɬɢɡɨɜɚɧɢɦɢ 
ɤɚɦɩɚɧɿɹɦɢ (ɧɚɩɪɢɤɥɚɞ, AНЯКЧtКРО+), ɳɨ ɞɨɡɜɨɥɹє ɚɥɝɨɪɢɬɦɚɦ ɫɚɦɨɫɬɿɣɧɨ ɨɩɬɢɦɿɡɭɜɚɬɢ 
ɩɨɤɚɡ ɪɟɤɥɚɦɢ. ɉɪɚɤɬɢɱɧɿ ɞɨɫɥɿɞɠɟɧɧɹ ɞɟɦɨɧɫɬɪɭɸɬь ɡɧɚɱɧɢɣ ɜɩɥɢɜ ɹɤɨɫɬɿ ɞɚɧɢɯ ɧɚ 
ɟɮɟɤɬɢɜɧɿɫɬь ХШШФКХТФО-ɚɭɞɢɬɨɪɿɣ. Ɂɨɤɪɟɦɚ, ɭ ɤɟɣɫɿ 2025 ɪɨɤɭ [11] ɛɭɥɨ ɜɫɬɚɧɨɜɥɟɧɨ, ɳɨ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɞɚɧɢɯ ɩɪɨ ɧɚɣɛɿɥьɲ ɰɿɧɧɢɯ ɤɥɿєɧɬɿɜ ɞɨɡɜɨɥɢɥɨ: 

− ɡɛɿɥьɲɢɬɢ ɡɚɝɚɥьɧɭ ɰɿɧɧɿɫɬь ɥɿɞɿɜ ɧɚ 79%;  
− ɩɿɞɜɢɳɢɬɢ ɫɟɪɟɞɧɸ ɰɿɧɧɿɫɬь ɤɥɿєɧɬɚ ɧɚ 27%;  
− ɡɧɢɡɢɬɢ ɜɚɪɬɿɫɬь ɡɚɥɭɱɟɧɧɹ ɧɚ 11%.  

Ɍɚɤɨɠ ɭ ɧɟɤɨɦɟɪɰɿɣɧɨɦɭ ɫɟɤɬɨɪɿ ɜɢɤɨɪɢɫɬɚɧɧɹ ХШШФКХТФО-ɚɭɞɢɬɨɪɿɣ ɞɨɡɜɨɥɢɥɨ 
ɡɛɿɥьɲɢɬɢ ɤɿɥьɤɿɫɬь ɤɨɧɜɟɪɫɿɣ (ɞɨɧɚɬɿɜ) ɭ ɤɿɥьɤɚ ɪɚɡɿɜ, ɳɨ ɩɿɞɬɜɟɪɞɠɭє ʀɯ ɟɮɟɤɬɢɜɧɿɫɬь 
ɞɥɹ ɪɿɡɧɢɯ ɬɢɩɿɜ ɨɪɝɚɧɿɡɚɰɿɣ [5]. 

ɇɟɡɜɚɠɚɸɱɢ ɧɚ ɟɮɟɤɬɢɜɧɿɫɬь ХШШФКХТФО-ɚɭɞɢɬɨɪɿɣ, ɫɭɱɚɫɧɿ ɞɨɫɥɿɞɠɟɧɧɹ 
ɩɨɤɚɡɭɸɬь, ɳɨ ʀɯ ɩɪɨɞɭɤɬɢɜɧɿɫɬь ɧɟ ɡɚɜɠɞɢ ɩɟɪɟɜɢɳɭє ɲɢɪɨɤɟ ɬɚɪɝɟɬɭɜɚɧɧɹ. Ɂɨɤɪɟɦɚ, 
ɚɧɚɥɿɬɢɤɚ ɞɟɦɨɧɫɬɪɭє, ɳɨ RЇAS ɲɢɪɨɤɨɝɨ ɬɚɪɝɟɬɢɧɝɭ ɦɨɠɟ ɛɭɬɢ ɜɢɳɢɦ (113% ɩɪɨɬɢ 
76%), CPM ɞɥɹ ХШШФКХТФО-ɚɭɞɢɬɨɪɿɣ ɭ ɫɟɪɟɞɧьɨɦɭ ɧɚ 45% ɜɢɳɢɣ. ɐɟ ɩɨɹɫɧɸєɬьɫɹ ɬɢɦ, 
ɳɨ ХШШФКХТФО-ɚɭɞɢɬɨɪɿʀ є ɛɿɥьɲ ɜɭɡьɤɢɦɢ, ɳɨ ɨɛɦɟɠɭє ɦɚɫɲɬɚɛ ɿ ɩɿɞɜɢɳɭє ɤɨɧɤɭɪɟɧɰɿɸ 
ɡɚ ɩɨɤɚɡ ɪɟɤɥɚɦɢ. Ɍɚɤɢɦ ɱɢɧɨɦ, ɭ ɫɭɱɚɫɧɢɯ ɭɦɨɜɚɯ ХШШФКХТФО-ɚɭɞɢɬɨɪɿʀ ɞɨɰɿɥьɧɨ 
ɜɢɤɨɪɢɫɬɨɜɭɜɚɬɢ ɧɟ ɹɤ єɞɢɧɢɣ ɿɧɫɬɪɭɦɟɧɬ, ɚ ɹɤ ɱɚɫɬɢɧɭ ɝɿɛɪɢɞɧɨʀ ɫɬɪɚɬɟɝɿʀ [8]. 

ɇɚ ɨɫɧɨɜɿ ɚɧɚɥɿɡɭ ɞɨɫɥɿɞɠɟɧь ɦɨɠɧɚ ɜɢɞɿɥɢɬɢ ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɿ ɩɚɪɚɦɟɬɪɢ 
ɧɚɥɚɲɬɭɜɚɧɧɹ:  Ɋɨɡɦɿɪ ɚɭɞɢɬɨɪɿʀ (1%–10%) 

o 1% — ɦɚɤɫɢɦɚɥьɧɚ ɬɨɱɧɿɫɬь, ɚɥɟ ɦɟɧɲɢɣ ɦɚɫɲɬɚɛ;  
o 3–5% — ɛɚɥɚɧɫ ɦɿɠ ɨɯɨɩɥɟɧɧɹɦ ɿ ɪɟɥɟɜɚɧɬɧɿɫɬɸ;  
o 5–10% — ɦɚɫɲɬɚɛɭɜɚɧɧɹ, ɚɥɟ ɧɢɠɱɚ ɬɨɱɧɿɫɬь .   əɤɿɫɬь sООН-ɚɭɞɢɬɨɪɿʀ 
o ɦɿɧɿɦɭɦ 100–1000 ɤɨɪɢɫɬɭɜɚɱɿɜ;  
o ɨɩɬɢɦɚɥьɧɨ 1000–5000;  
o ɮɨɤɭɫ ɧɚ “ɧɚɣɤɪɚɳɢɯ ɤɥɿєɧɬɚɯ”, ɚ ɧɟ ɜɫɿɯ.   Ɍɢɩɢ sООН-ɚɭɞɢɬɨɪɿɣ (ɡɚ ɟɮɟɤɬɢɜɧɿɫɬɸ): 
o ɩɨɤɭɩɰɿ (ЩЮrМСКsО-based);  
o ɥɿɞɢ (ХОКН-based);  
o engaged users;  
o website visitors.   ɑɚɫɬɨɬɚ ɨɧɨɜɥɟɧɧɹ. Ɋɟɝɭɥɹɪɧɟ ɨɧɨɜɥɟɧɧɹ (ɤɨɠɧɿ 2–4 ɬɢɠɧɿ) ɞɨɡɜɨɥɹє 

ɩɿɞɬɪɢɦɭɜɚɬɢ ɚɤɬɭɚɥьɧɿɫɬь ɚɥɝɨɪɢɬɦɿɜ. 
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 Ʉɨɦɛɿɧɭɜɚɧɧɹ ɡ ɿɧɲɢɦɢ ɿɧɫɬɪɭɦɟɧɬɚɦɢ. ɇɚɣɤɪɚɳɿ ɪɟɡɭɥьɬɚɬɢ ɞɨɫɹɝɚɸɬьɫɹ ɩɪɢ 
ɩɨєɞɧɚɧɧɿ: 
o lookalike + broad targeting;  
o ХШШФКХТФО + ɪɟɬɚɪɝɟɬɢɧɝ;  
o ХШШФКХТФО + ɚɜɬɨɦɚɬɢɱɧɿ ɤɚɦɩɚɧɿʀ [5].  

ɉɨɩɪɢ ɜɢɫɨɤɭ ɟɮɟɤɬɢɜɧɿɫɬь, ХШШФКХТФО-ɚɭɞɢɬɨɪɿʀ ɦɚɸɬь ɨɛɦɟɠɟɧɧɹ ɭ ɜɢɝɥɹɞɿ 
ɡɚɥɟɠɧɨɫɬɿ ɜɿɞ ɹɤɨɫɬɿ ɜɢɯɿɞɧɢɯ ɞɚɧɢɯ, ɩɿɞɜɢɳɟɧɨʀ ɜɚɪɬɨɫɬɿ ɩɨɤɚɡɿɜ (CPM), ɡɧɢɠɟɧɧɹ 
ɟɮɟɤɬɢɜɧɨɫɬɿ ɱɟɪɟɡ ɨɛɦɟɠɟɧɧɹ ɞɚɧɢɯ (ЩrТЯКМв ЮЩНКtОs) ɬɚ ɦɨɠɥɢɜɟ “ɩɟɪɟɝɨɪɚɧɧɹ” 
ɚɭɞɢɬɨɪɿʀ ɩɪɢ ɜɿɞɫɭɬɧɨɫɬɿ ɨɧɨɜɥɟɧɧɹ. Ʉɪɿɦ ɬɨɝɨ, ɚɥɝɨɪɢɬɦɿɱɧɿ ɫɢɫɬɟɦɢ ɦɨɠɭɬь 
ɫɬɜɨɪɸɜɚɬɢ ɩɟɪɟɤɨɫɢ ɭ ɩɨɤɚɡɿ ɪɟɤɥɚɦɢ, ɳɨ ɩɿɞɤɪɟɫɥɸє ɜɚɠɥɢɜɿɫɬь ɤɨɧɬɪɨɥɸ ɬɚ 
ɬɟɫɬɭɜɚɧɧɹ ɤɚɦɩɚɧɿɣ. Ɍɚɤɢɦ ɱɢɧɨɦ, ХШШФКХТФО-ɚɭɞɢɬɨɪɿʀ ɡɚɥɢɲɚɸɬьɫɹ ɟɮɟɤɬɢɜɧɢɦ 
ɿɧɫɬɪɭɦɟɧɬɨɦ ɦɚɫɲɬɚɛɭɜɚɧɧɹ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ, ɩɪɨɬɟ ʀɯ ɪɟɡɭɥьɬɚɬɢɜɧɿɫɬь ɡɧɚɱɧɨɸ 
ɦɿɪɨɸ ɡɚɥɟɠɢɬь ɜɿɞ ɹɤɨɫɬɿ ɞɚɧɢɯ, ɩɪɚɜɢɥьɧɨɝɨ ɜɢɛɨɪɭ ɩɚɪɚɦɟɬɪɿɜ, ɿɧɬɟɝɪɚɰɿʀ ɡ ɿɧɲɢɦɢ 
ɫɬɪɚɬɟɝɿɹɦɢ ɬɚɪɝɟɬɢɧɝɭ. ɇɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɢɦ є ɜɢɤɨɪɢɫɬɚɧɧɹ ХШШФКХТФО-ɚɭɞɢɬɨɪɿɣ ɭ 
ɩɨєɞɧɚɧɧɿ ɡ ɚɥɝɨɪɢɬɦɿɱɧɨɸ ɨɩɬɢɦɿɡɚɰɿєɸ ɬɚ ɲɢɪɨɤɢɦ ɬɚɪɝɟɬɢɧɝɨɦ, ɳɨ ɞɨɡɜɨɥɹє ɞɨɫɹɝɬɢ 
ɨɩɬɢɦɚɥьɧɨɝɨ ɛɚɥɚɧɫɭ ɦɿɠ ɬɨɱɧɿɫɬɸ ɬɚ ɦɚɫɲɬɚɛɨɦ. 

4. ɒɢɪɨɤɢɣ ɬɚɪɝɟɬɢɧɝ + ɚɥɝɨɪɢɬɦɿɱɧɚ ɨɩɬɢɦɿɡɚɰɿɹ. Ɉɞɧɿєɸ ɡ ɝɨɥɨɜɧɢɯ ɬɟɧɞɟɧɰɿɣ 
2025 ɪɨɤɭ є ɩɟɪɟɯɿɞ ɞɨ ɲɢɪɨɤɨɝɨ ɬɚɪɝɟɬɢɧɝɭ ɡ ɦɿɧɿɦɚɥьɧɢɦɢ ɨɛɦɟɠɟɧɧɹɦɢ. ɐɟ ɞɨɡɜɨɥɹє 
ɚɥɝɨɪɢɬɦɚɦ MОtК ɫɚɦɨɫɬɿɣɧɨ ɡɧɚɯɨɞɢɬɢ ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɭ ɚɭɞɢɬɨɪɿɸ. Ⱦɨɫɥɿɞɠɟɧɧɹ 
ɩɿɞɬɜɟɪɞɠɭɸɬь, ɳɨ ɬɚɤɿ ɩɿɞɯɨɞɢ ɱɚɫɬɨ ɡɚɛɟɡɩɟɱɭɸɬь ɤɪɚɳɿ ɪɟɡɭɥьɬɚɬɢ, ɧɿɠ ɬɪɚɞɢɰɿɣɧɢɣ 
ɜɭɡьɤɢɣ ɬɚɪɝɟɬɢɧɝ. Ⱥɥɝɨɪɢɬɦɢ ɜɪɚɯɨɜɭɸɬь ɫɨɬɧɿ ɫɢɝɧɚɥɿɜ, ɹɤɿ ɧɟɞɨɫɬɭɩɧɿ ɞɥɹ ɪɭɱɧɨɝɨ 
ɧɚɥɚɲɬɭɜɚɧɧɹ. Ɉɫɨɛɥɢɜɨ ɟɮɟɤɬɢɜɧɢɦɢ є ɤɚɦɩɚɧɿʀ ɬɢɩɭ AНЯКЧtКРО+, ɹɤɿ ɚɜɬɨɦɚɬɢɱɧɨ 
ɨɩɬɢɦɿɡɭɸɬь ɜɫɿ ɩɚɪɚɦɟɬɪɢ ɪɟɤɥɚɦɧɨʀ ɤɚɦɩɚɧɿʀ. ɐɟ ɞɨɡɜɨɥɹє ɡɧɚɱɧɨ ɡɦɟɧɲɢɬɢ ɜɩɥɢɜ 
ɥɸɞɫьɤɨɝɨ ɮɚɤɬɨɪɚ ɬɚ ɩɿɞɜɢɳɢɬɢ ɟɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɢ. 

5. Ʉɪɟɚɬɢɜ є ɤɪɢɬɢɱɧɨ ɜɚɠɥɢɜɢɦ ɟɥɟɦɟɧɬɨɦ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɟɤɥɚɦɢ. ɇɚɜɿɬь 
ɧɚɣɬɨɱɧɿɲɢɣ ɬɚɪɝɟɬɢɧɝ ɧɟ ɡɚɛɟɡɩɟɱɢɬь ɪɟɡɭɥьɬɚɬɭ ɛɟɡ ɹɤɿɫɧɨɝɨ ɤɨɧɬɟɧɬɭ. Ɉɫɬɚɧɧɿɦɢ 
ɪɨɤɚɦɢ ɫɩɨɫɬɟɪɿɝɚєɬьɫɹ ɬɟɧɞɟɧɰɿɹ ɞɨ ɜɢɤɨɪɢɫɬɚɧɧɹ ɤɨɪɨɬɤɢɯ ɜɿɞɟɨ, ɿɧɬɟɪɚɤɬɢɜɧɨɝɨ 
ɤɨɧɬɟɧɬɭ ɬɚ ЮsОr-РОЧОrКtОН МШЧtОЧt. Ɍɚɤɿ ɮɨɪɦɚɬɢ ɡɚɛɟɡɩɟɱɭɸɬь ɜɢɫɨɤɢɣ ɪɿɜɟɧь ɡɚɥɭɱɟɧɧɹ 
ɬɚ ɞɨɜɿɪɢ. Ⱦɨɫɥɿɞɠɟɧɧɹ ɬɚɤɨɠ ɩɨɤɚɡɭɸɬь, ɳɨ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɿ ɤɪɟɚɬɢɜɢ, ɚɞɚɩɬɨɜɚɧɿ ɩɿɞ 
ɤɨɧɤɪɟɬɧɿ ɫɟɝɦɟɧɬɢ ɚɭɞɢɬɨɪɿʀ, ɡɧɚɱɧɨ ɩɿɞɜɢɳɭɸɬь ɟɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ [7]. 

6. Ɋɟɬɚɪɝɟɬɢɧɝ є ɤɥɸɱɨɜɢɦ ɿɧɫɬɪɭɦɟɧɬɨɦ ɞɥɹ ɪɨɛɨɬɢ ɡ ɚɭɞɢɬɨɪɿєɸ, ɹɤɚ ɜɠɟ 
ɜɡɚєɦɨɞɿɹɥɚ ɡ ɛɪɟɧɞɨɦ. ȼɿɧ ɞɨɡɜɨɥɹє ɩɨɜɬɨɪɧɨ ɡɚɥɭɱɚɬɢ ɤɨɪɢɫɬɭɜɚɱɿɜ ɿ ɩɿɞɜɢɳɭɜɚɬɢ 
ɣɦɨɜɿɪɧɿɫɬь ɤɨɧɜɟɪɫɿʀ. ɋɭɱɚɫɧɢɣ ɪɟɬɚɪɝɟɬɢɧɝ ɫɬɚɜ ɛɿɥьɲ ɫɤɥɚɞɧɢɦ ɿ ɛɚɝɚɬɨɪɿɜɧɟɜɢɦ. 
ȼɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɪɿɡɧɿ ɫɟɝɦɟɧɬɢ ɚɭɞɢɬɨɪɿʀ ɡɚɥɟɠɧɨ ɜɿɞ ɟɬɚɩɭ ɜɨɪɨɧɤɢ ɩɪɨɞɚɠɿɜ. 
ɇɚɩɪɢɤɥɚɞ, ɨɤɪɟɦɨ ɜɢɞɿɥɹɸɬьɫɹ ɤɨɪɢɫɬɭɜɚɱɿ, ɹɤɿ ɩɟɪɟɝɥɹɞɚɥɢ ɬɨɜɚɪ, ɞɨɞɚɥɢ ɣɨɝɨ ɞɨ 
ɤɨɲɢɤɚ ɚɛɨ ɜɠɟ ɡɞɿɣɫɧɢɥɢ ɩɨɤɭɩɤɭ. ȼɨɞɧɨɱɚɫ ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɤɪɟɫɥɸɸɬь ɧɟɨɛɯɿɞɧɿɫɬь 
ɨɛɦɟɠɟɧɧɹ ɱɚɫɬɨɬɢ ɩɨɤɚɡɭ ɪɟɤɥɚɦɢ, ɳɨɛ ɭɧɢɤɧɭɬɢ ɟɮɟɤɬɭ “ɩɟɪɟɫɥɿɞɭɜɚɧɧɹ”, ɹɤɢɣ ɦɨɠɟ 
ɧɟɝɚɬɢɜɧɨ ɜɩɥɢɜɚɬɢ ɧɚ ɫɩɪɢɣɧɹɬɬɹ ɛɪɟɧɞɭ. 

Ɉɬɪɢɦɚɧɿ ɪɟɡɭɥьɬɚɬɢ ɫɜɿɞɱɚɬь ɩɪɨ ɬɟ, ɳɨ ɟɮɟɤɬɢɜɧɿɫɬь FКМОЛШШФ AНs ɜɢɡɧɚɱɚєɬьɫɹ 
ɧɟ ɨɤɪɟɦɢɦɢ ɧɚɥɚɲɬɭɜɚɧɧɹɦɢ, ɚ ʀɯ ɤɨɦɩɥɟɤɫɧɨɸ ɜɡɚєɦɨɞɿєɸ. ɋɭɱɚɫɧɿ ɬɟɧɞɟɧɰɿʀ 
ɜɤɚɡɭɸɬь ɧɚ ɩɨɫɬɭɩɨɜɢɣ ɩɟɪɟɯɿɞ ɜɿɞ ɪɭɱɧɨɝɨ ɭɩɪɚɜɥɿɧɧɹ ɞɨ ɚɜɬɨɦɚɬɢɡɨɜɚɧɢɯ ɫɢɫɬɟɦ. ɐɟ 
ɡɦɿɧɸє ɪɨɥь ɦɚɪɤɟɬɨɥɨɝɚ: ɡɚɦɿɫɬь ɞɟɬɚɥьɧɨɝɨ ɧɚɥɚɲɬɭɜɚɧɧɹ ɚɭɞɢɬɨɪɿʀ ɜɿɧ 
ɡɨɫɟɪɟɞɠɭєɬьɫɹ ɧɚ ɫɬɪɚɬɟɝɿʀ ɬɚ ɤɪɟɚɬɢɜɿ. ȼɨɞɧɨɱɚɫ ɜɚɠɥɢɜɨ ɜɪɚɯɨɜɭɜɚɬɢ ɟɬɢɱɧɿ ɚɫɩɟɤɬɢ 
ɜɢɤɨɪɢɫɬɚɧɧɹ ɞɚɧɢɯ. ɉɢɬɚɧɧɹ ɤɨɧɮɿɞɟɧɰɿɣɧɨɫɬɿ ɫɬɚɸɬь ɞɟɞɚɥɿ ɚɤɬɭɚɥьɧɿɲɢɦɢ, ɳɨ 
ɜɩɥɢɜɚє ɧɚ ɩɿɞɯɨɞɢ ɞɨ ɬɚɪɝɟɬɢɧɝɭ. 

Ɏɨɪɦɭɥɸɜɚɧɧɹ ɦɟɬɢ ɫɬɚɬɬɿ (ɩɨɫɬɚɧɨɜɤɚ ɡɚɜɞɚɧɧɹ). Ɇɟɬɨɸ ɰɿєʀ ɫɬɚɬɬɿ є 
ɩɟɪɟɜɿɪɤɚ ɟɮɟɤɬɢɜɧɨɫɬɿ ɤɪɟɚɬɢɜɿɜ, ɡɝɟɧɟɪɨɜɚɧɢɯ ɲɬɭɱɧɢɦ ɿɧɬɟɥɟɤɬɨɦ, ɜ ɬɚɪɝɟɬɨɜɚɧɿɣ 
ɪɟɤɥɚɦɿ ɭ ɩɨɪɿɜɧɹɧɧɿ ɡɿ ɡɜɢɱɚɣɧɢɦɢ ɤɪɟɚɬɢɜɚɦɢ. 
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ȼɢɤɥɚɞɟɧɧɹ ɨɫɧɨɜɧɨɝɨ ɦɚɬɟɪɿɚɥɭ ɞɨɫɥɿɞɠɟɧɧɹ ɡ ɩɨɜɧɢɦ ɨɛґɪɭɧɬɭɜɚɧɧɹɦ 
ɨɬɪɢɦɚɧɢɯ ɧɚɭɤɨɜɢɯ ɪɟɡɭɥьɬɚɬɿɜ. ɍ ɦɟɠɚɯ ɞɨɫɥɿɞɠɟɧɧɹ ɛɭɥɨ ɡɞɿɣɫɧɟɧɨ ɩɨɪɿɜɧɹɥьɧɢɣ 
ɚɧɚɥɿɡ ɟɮɟɤɬɢɜɧɨɫɬɿ ɪɿɡɧɢɯ ɜɢɞɿɜ ɤɪɟɚɬɢɜɿɜ ɭ ɬɚɪɝɟɬɨɜɚɧɿɣ ɪɟɤɥɚɦɿ FКМОЛШШФ AНs ɡ ɦɟɬɨɸ 
ɜɢɡɧɚɱɟɧɧɹ ʀɯ ɜɩɥɢɜɭ ɧɚ ɤɥɸɱɨɜɿ ɩɨɤɚɡɧɢɤɢ ɪɟɡɭɥьɬɚɬɢɜɧɨɫɬɿ, ɡɨɤɪɟɦɚ ɪɿɜɟɧь ɡɚɥɭɱɟɧɧɹ 
(ОЧРКРОЦОЧt rКtО), ɤɥɿɤɚɛɟɥьɧɿɫɬь (CTR) ɬɚ ɤɨɧɜɟɪɫɿʀ. ȿɦɩɿɪɢɱɧɚ ɛɚɡɚ ɞɨɫɥɿɞɠɟɧɧɹ 
ɜɤɥɸɱɚɥɚ ɬɟɫɬɭɜɚɧɧɹ ɞɟɤɿɥьɤɨɯ ɮɨɪɦɚɬɿɜ ɪɟɤɥɚɦɧɢɯ ɨɝɨɥɨɲɟɧь: ɫɬɚɬɢɱɧɢɯ ɡɨɛɪɚɠɟɧь, 
ɜɿɞɟɨɤɪɟɚɬɢɜɿɜ, ɤɚɪɭɫɟɥɟɣ, ɪɟɤɥɚɦɢ ɭ ɮɨɪɦɚɬɿ StШrТОs, ɚ ɬɚɤɨɠ ɿɧɬɟɪɚɤɬɢɜɧɢɯ ɮɨɪɦɚɬɿɜ. 

ȼɚɝɨɦɿ ɪɟɡɭɥьɬɚɬɢ ɨɬɪɢɦɚɧɿ ɜ ɫɮɟɪɿ ɝɟɧɟɪɚɰɿʀ ɬɟɤɫɬɿɜ, ɡɚɝɨɥɨɜɤɿɜ ɞɥɹ ɪɟɤɥɚɦɢ ɡɚ 
ɞɨɩɨɦɨɝɨɸ ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ.  

Ɂɚɡɜɢɱɚɣ ɭ ɬɚɪɝɟɬɨɜɚɧɿɣ ɪɟɤɥɚɦɿ ɞɨɫɬɚɜɤɢ ɫɭɲɿ ɜɢɤɨɪɢɫɬɨɜɭɸɬьɫɹ ɩɫɢɯɨɥɨɝɿɱɧɿ, 
ɩɨɜɟɞɿɧɤɨɜɿ ɬɚ ɫɢɬɭɚɰɿɣɧɿ ɬɪɢɝɟɪɢ, ɹɤɿ ɫɬɢɦɭɥɸɸɬь ɲɜɢɞɤɟ ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧɧɹ ɩɪɨ 
ɡɚɦɨɜɥɟɧɧɹ ɬɚ ɩɿɞɜɢɳɭɸɬь ɤɨɧɜɟɪɫɿɸ. Ȳɯɧɹ ɟɮɟɤɬɢɜɧɿɫɬь ɛɚɡɭєɬьɫɹ ɧɚ ɩɨєɞɧɚɧɧɿ 
ɟɦɨɰɿɣɧɨɝɨ ɜɩɥɢɜɭ ɬɚ ɚɤɬɭɚɥьɧɨʀ ɩɨɬɪɟɛɢ ɤɨɪɢɫɬɭɜɚɱɚ. 

ɉɟɪɲɢɦ ɤɥɸɱɨɜɢɦ ɬɪɢɝɟɪɨɦ є ɯɚɪɱɨɜɢɣ (ɫɟɧɫɨɪɧɢɣ) ɬɪɢɝɟɪ, ɹɤɢɣ ɚɤɬɢɜɭєɬьɫɹ 
ɱɟɪɟɡ ɜɿɡɭɚɥьɧɭ ɩɪɢɜɚɛɥɢɜɿɫɬь ɩɪɨɞɭɤɬɭ. əɫɤɪɚɜɿ ɮɨɬɨ ɫɭɲɿ, ɦɚɤɪɨ-ɡɣɨɦɤɚ ɬɟɤɫɬɭɪ, 
“ɫɜɿɠɿɫɬь” ɿɧɝɪɟɞɿєɧɬɿɜ ɬɚ ɚɩɟɬɢɬɧɚ ɩɨɞɚɱɚ ɜɢɤɥɢɤɚɸɬь ɦɢɬɬєɜɢɣ ɿɧɬɟɪɟɫ ɿ ɮɨɪɦɭɸɬь 
ɛɚɠɚɧɧɹ ɫɩɨɠɢɜɚɧɧɹ. ɋɚɦɟ ɰɟɣ ɬɢɩ ɬɪɢɝɟɪɚ є ɛɚɡɨɜɢɦ ɞɥɹ ПШШН-ɪɟɤɥɚɦɢ, ɨɫɤɿɥьɤɢ 
ɧɚɩɪɹɦɭ ɜɩɥɢɜɚє ɧɚ ɟɦɨɰɿɣɧɟ ɫɩɪɢɣɧɹɬɬɹ. 

Ⱦɪɭɝɢɦ є ɱɚɫɨɜɢɣ ɬɪɢɝɟɪ, ɹɤɢɣ ɜɢɤɨɪɢɫɬɨɜɭєɬьɫɹ ɱɟɪɟɡ ɩɪɢɜ’ɹɡɤɭ ɞɨ ɤɨɧɤɪɟɬɧɢɯ 
ɦɨɦɟɧɬɿɜ ɞɧɹ ɚɛɨ ɫɢɬɭɚɰɿɣ: “ɜɟɱɟɪɹ ɩɿɫɥɹ ɪɨɛɨɬɢ”, “ɨɛɿɞ ɛɟɡ ɩɪɢɝɨɬɭɜɚɧɧɹ”, “ɩɿɡɧɿɣ 
ɩɟɪɟɤɭɫ”. ȼɿɧ ɩɪɚɰɸє ɡɚ ɪɚɯɭɧɨɤ ɚɤɬɭɚɥɿɡɚɰɿʀ ɩɨɬɪɟɛɢ “ɬɭɬ ɿ ɡɚɪɚɡ”, ɳɨ ɡɦɟɧɲɭє ɱɚɫ ɧɚ 
ɩɪɢɣɧɹɬɬɹ ɪɿɲɟɧɧɹ. 

Ɍɪɟɬɿɦ є ɚɤɰɿɣɧɢɣ ɬɪɢɝɟɪ, ɹɤɢɣ ɛɚɡɭєɬьɫɹ ɧɚ ɫɬɢɦɭɥɿ ɜɢɝɨɞɢ: ɡɧɢɠɤɢ, ɩɪɨɦɨɤɨɞɢ, 
ɛɟɡɤɨɲɬɨɜɧɚ ɞɨɫɬɚɜɤɚ ɚɛɨ ɤɨɦɛɨ-ɧɚɛɨɪɢ. ȼɿɧ ɚɤɬɢɜɭє ɪɚɰɿɨɧɚɥьɧɟ ɦɢɫɥɟɧɧɹ ɬɚ ɜɿɞɱɭɬɬɹ 
ɜɢɝɿɞɧɨʀ ɩɪɨɩɨɡɢɰɿʀ, ɳɨ ɨɫɨɛɥɢɜɨ ɟɮɟɤɬɢɜɧɨ ɭ ɤɨɧɤɭɪɟɧɬɧɨɦɭ ɫɟɪɟɞɨɜɢɳɿ ɞɨɫɬɚɜɤɢ ʀɠɿ. 

ɑɟɬɜɟɪɬɢɣ — ɫɨɰɿɚɥьɧɢɣ ɞɨɤɚɡ (sШМТКХ ЩrШШП). ɍ ɪɟɤɥɚɦɿ ɫɭɲɿ ɰɟ ɪɟɚɥɿɡɭєɬьɫɹ ɱɟɪɟɡ 
ɜɿɞɝɭɤɢ ɤɥɿєɧɬɿɜ, ɪɟɣɬɢɧɝɢ, ɤɿɥьɤɿɫɬь ɡɚɦɨɜɥɟɧь ɚɛɨ UGC-ɤɨɧɬɟɧɬ. Ʌɸɞɢ ɫɯɢɥьɧɿ 
ɞɨɜɿɪɹɬɢ ɜɢɛɨɪɭ ɿɧɲɢɯ, ɬɨɦɭ ɰɟɣ ɬɪɢɝɟɪ ɡɧɢɠɭє ɛɚɪ’єɪ ɧɟɞɨɜɿɪɢ ɞɨ ɧɨɜɨɝɨ ɛɪɟɧɞɭ. 

ɉ’ɹɬɢɣ — ɝɟɨɝɪɚɮɿɱɧɢɣ ɬɪɢɝɟɪ, ɹɤɢɣ ɛɚɡɭєɬьɫɹ ɧɚ ɥɨɤɚɥьɧɨɫɬɿ ɩɪɨɩɨɡɢɰɿʀ. 
Ɋɟɤɥɚɦɚ ɩɨɤɚɡɭєɬьɫɹ ɤɨɪɢɫɬɭɜɚɱɚɦ ɭ ɪɚɞɿɭɫɿ ɞɨɫɬɚɜɤɢ, ɳɨ ɩɿɞɫɢɥɸє ɪɟɥɟɜɚɧɬɧɿɫɬь ɿ 
ɜɢɤɥɸɱɚє “ɜɿɞɞɚɥɟɧɢɣ ɿɧɬɟɪɟɫ”, ɹɤɢɣ ɧɟ ɦɨɠɟ ɤɨɧɜɟɪɬɭɜɚɬɢɫɹ ɜ ɡɚɦɨɜɥɟɧɧɹ. 

Ɉɤɪɟɦɨ ɜɢɤɨɪɢɫɬɨɜɭєɬьɫɹ ɬɪɢɝɟɪ ɡɪɭɱɧɨɫɬɿ, ɹɤɢɣ ɩɿɞɤɪɟɫɥɸє ɲɜɢɞɤɿɫɬь ɞɨɫɬɚɜɤɢ, 
ɩɪɨɫɬɨɬɭ ɡɚɦɨɜɥɟɧɧɹ ɱɟɪɟɡ ɡɚɫɬɨɫɭɧɨɤ ɚɛɨ ɫɚɣɬ, ɦɿɧɿɦɚɥьɧɭ ɤɿɥьɤɿɫɬь ɤɪɨɤɿɜ ɞɨ ɩɨɤɭɩɤɢ. 
ȼɿɧ ɡɧɢɠɭє ɤɨɝɧɿɬɢɜɧɟ ɧɚɜɚɧɬɚɠɟɧɧɹ ɿ ɫɬɢɦɭɥɸє ɿɦɩɭɥьɫɢɜɧɿ ɡɚɦɨɜɥɟɧɧɹ. Ɍɚɤɢɦ ɱɢɧɨɦ, 
ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɚ ɪɟɤɥɚɦɚ ɞɨɫɬɚɜɤɢ ɫɭɲɿ ɛɚɡɭєɬьɫɹ ɧɚ ɩɨєɞɧɚɧɧɿ ɟɦɨɰɿɣɧɢɯ 
(ɜɿɡɭɚɥьɧɢɯ), ɪɚɰɿɨɧɚɥьɧɢɯ (ɜɢɝɨɞɚ) ɬɚ ɫɢɬɭɚɰɿɣɧɢɯ (ɱɚɫ, ɝɟɨɥɨɤɚɰɿɹ) ɬɪɢɝɟɪɿɜ, ɳɨ ɜ 
ɤɨɦɩɥɟɤɫɿ ɡɧɚɱɧɨ ɩɿɞɜɢɳɭє ɣɦɨɜɿɪɧɿɫɬь ɤɨɧɜɟɪɫɿʀ. 

Ɋɨɡɝɥɹɧɟɦɨ ɨɞɢɧ ɿɡ ɤɟɣɫɿɜ ɞɨɫɥɿɞɠɟɧɧɹ ɧɚ ɩɪɢɤɥɚɞɿ ɪɟɤɥɚɦɢ ɜ ɫɮɟɪɿ ɞɨɫɬɚɜɤɢ ʀɠɿ. 
Ɂɝɿɞɧɨ ɤɥɚɫɢɱɧɢɦ ɬɪɢɝɟɪɚɦ ɪɟɤɥɚɦɢ, ɚ ɫɚɦɟ ɚɤɰɿɣɧɨɦɭ ɬɪɢɝɟɪɭ ɜɢɝɿɞɧɨʀ ɩɪɨɩɨɡɢɰɿʀ, 
ɡɚɡɜɢɱɚɣ ɜ ɪɟɤɥɚɦɿ ɞɨɫɬɚɜɤɢ ɫɭɲɿ ɜɢɤɨɪɢɫɬɨɜɭєɬьɫɹ ɩɪɨɩɨɡɢɰɿɹ «ɪɨɥ ɜ ɩɨɞɚɪɭɧɨɤ». 
ȼɟɥɢɤɚ ɤɿɥьɤɿɫɬь ɨɩɟɪɚɬɨɪɿɜ ɪɢɧɤɭ ɩɪɨɩɨɧɭє ɨɞɧɚɤɨɜɢɣ ɨɮɮɟɪ – ɰɟ ɩɨɞɚɪɭɧɤɨɜɢɣ ɪɨɥ ɞɨ 
ɡɚɦɨɜɥɟɧɧɹ. ɓɨɛ ɜɢɞɿɥɢɬɢɫь ɫɟɪɟɞ ɫɯɨɠɢɯ ɩɪɨɩɨɡɢɰɿɣ, ɲɬɭɱɧɢɦ ɿɧɬɟɥɟɤɬɨɦ ɛɭɥɨ 
ɡɚɩɪɨɩɨɧɨɜɚɧɨ ɚɧɚɥɨɝɿɱɧɢɣ ɨɮɮɟɪ, ɚɥɟ ɜ ɿɧɲɿɣ ɩɨɞɚɱɿ, ɚ ɫɚɦɟ «Ɋɨɥ ɡɚ 1 ɝɪɧ». Ʉɪɟɚɬɢɜɢ ɡ 
ɪɨɥɨɦ ɡɚ 1 ɝɪɧ ɛɭɥɢ ɩɪɨɬɟɫɬɨɜɚɧɿ ɜ ɬɚɪɝɟɬɨɜɚɧɿɣ ɪɟɤɥɚɦɿ ɧɚ ɪɹɞɭ ɡ ɤɥɚɫɢɱɧɨɸ 
ɩɪɨɩɨɡɢɰɿєɸ ɪɨɥɭ ɜ ɩɨɞɚɪɭɧɨɤ.  

Ɋɨɡɝɥɹɧɟɦɨ ɪɟɡɭɥьɬɚɬɢ ɬɟɫɬɭɜɚɧɧɹ ɪɿɡɧɢɯ ɜɢɞɿɜ ɪɟɤɥɚɦɢ ɿ ɪɿɡɧɢɯ ɩɪɨɩɨɡɢɰɿɣ  
(ɬɚɛɥ. 1). 
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ȿɮɟɤɬɢɜɧɿɫɬь ɤɪɟɚɬɢɜɿɜ ɨɰɿɧɸєɦɨ ɩɨ ɩɨɤɚɡɧɢɤɭ ɜɚɪɬɨɫɬɿ ɤɨɧɜɟɪɫɿʀ ɚɛɨ ɜɚɪɬɨɫɬɿ 
ɿɧɫɬɚɥɭ: ɱɢɦ ɧɢɠɱɚ ɜɚɪɬɿɫɬь – ɬɢɦ ɟɮɟɤɬɢɜɧɿɲɚ ɪɟɤɥɚɦɚ. Ɉɬɪɢɦɚɧɿ ɪɟɡɭɥьɬɚɬɢ ɫɜɿɞɱɚɬь, 
ɳɨ ɜɿɞɟɨɤɪɟɚɬɢɜɢ ɞɟɦɨɧɫɬɪɭɸɬь ɧɚɣɜɢɳɿ ɩɨɤɚɡɧɢɤɢ ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ, ɳɨ 
ɩɨɹɫɧɸєɬьɫɹ ʀɯ ɡɞɚɬɧɿɫɬɸ ɨɞɧɨɱɚɫɧɨ ɜɩɥɢɜɚɬɢ ɧɚ ɜɿɡɭɚɥьɧɿ ɬɚ ɟɦɨɰɿɣɧɿ ɚɫɩɟɤɬɢ 
ɫɩɪɢɣɧɹɬɬɹ ɿɧɮɨɪɦɚɰɿʀ. Ⱦɢɧɚɦɿɱɧɢɣ ɯɚɪɚɤɬɟɪ ɜɿɞɟɨ ɡɚɛɟɡɩɟɱɭє ɲɜɢɞɤɭ ɩɟɪɟɞɚɱɭ ɡɦɿɫɬɭ 
ɪɟɤɥɚɦɧɨɝɨ ɩɨɜɿɞɨɦɥɟɧɧɹ, ɳɨ є ɤɪɢɬɢɱɧɨ ɜɚɠɥɢɜɢɦ ɜ ɭɦɨɜɚɯ ɿɧɮɨɪɦɚɰɿɣɧɨɝɨ 
ɩɟɪɟɜɚɧɬɚɠɟɧɧɹ ɤɨɪɢɫɬɭɜɚɱɿɜ. ȼɨɞɧɨɱɚɫ ɫɬɚɬɢɱɧɿ ɨɝɨɥɨɲɟɧɧɹ, ɡ ɡɚɝɨɥɨɜɤɨɦ, 
ɡɚɩɪɨɩɨɧɨɜɚɧɢɦ ɒȱ, ɜɢɹɜɢɥɢɫɹ ɟɮɟɤɬɢɜɧɿɲɢɦɢ ɫɟɪɟɞ ɫɬɚɬɢɱɧɢɯ ɤɪɟɚɬɢɜɿɜ. ɋɬɚɬɢɱɧɿ 
ɡɨɛɪɚɠɟɧɧɹ ɩɨɤɚɡɚɥɢ ɫɬɚɛɿɥьɧɿ ɪɟɡɭɥьɬɚɬɢ ɭ ɜɢɩɚɞɤɚɯ, ɤɨɥɢ ɪɟɤɥɚɦɧɟ ɩɨɜɿɞɨɦɥɟɧɧɹ є 
ɩɪɨɫɬɢɦ ɿ ɧɟ ɩɨɬɪɟɛɭє ɞɨɞɚɬɤɨɜɨɝɨ ɩɨɹɫɧɟɧɧɹ.  

 
Ɍɚɛɥɢɰɹ 1 – ɉɨɪɿɜɧɹɧɧɹ ɟɮɟɤɬɢɜɧɨɫɬɿ ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ ɡ ɜɢɤɨɪɢɫɬɚɧɧɹɦ 

ɲɬɭɱɧɨɝɨ ɿɧɬɟɥɟɤɬɭ ɡ ɿɧɲɢɦɢ ɜɢɞɚɦɢ ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ 
ȼɢɞ ɬɚɪɝɟɬɨɜɚɧɨʀ 
ɪɟɤɥɚɦɢ 

ȼɢɞ ɤɪɟɚɬɢɜɭ ɉɪɨɩɨɡɢɰɿɹ ɜ 
ɪɟɤɥɚɦɿ 

Ɋɟɡɭɥьɬɚɬ ȿɮɟɤɬɢɜɧɿɫɬь 

Ʉɨɧɜɟɪɫɿɣɧɚ ɋɬɚɬɢɱɧɢɣ ɒȱ Ɋɨɥ ɡɚ 1 ɝɪɧ ɐɿɧɚ ɤɨɧɜɟɪɫɿʀ 0,34 $  
Ʉɨɧɜɟɪɫɿɣɧɚ ɋɬɚɬɢɱɧɢɣ Ɋɨɥ ɜ ɩɨɞɚɪɭɧɨɤ ɐɿɧɚ ɤɨɧɜɟɪɫɿʀ 0,64 $ 
Ʉɨɧɜɟɪɫɿɣɧɚ ȼɿɞɟɨ Ȼɟɡ ɨɮɮɟɪɭ ɐɿɧɚ ɤɨɧɜɟɪɫɿʀ 0,56$ 
ȱɧɫɬɚɥɢ ɦɨɛɿɥьɧɨɝɨ 
ɞɨɞɚɬɤɭ 

ɋɬɚɬɢɱɧɢɣ ɒȱ Ɋɨɥ ɡɚ 1 ɝɪɧ ɐɿɧɚ ɿɧɫɬɚɥɭ 0,45$ 

ȱɧɫɬɚɥɢ ɦɨɛɿɥьɧɨɝɨ 
ɞɨɞɚɬɤɭ 

ɋɬɚɬɢɱɧɢɣ Ɋɨɥ ɜ ɩɨɞɚɪɭɧɨɤ ɐɿɧɚ ɿɧɫɬɚɥɭ 0,89$ 

ȱɧɫɬɚɥɢ ɦɨɛɿɥьɧɨɝɨ 
ɞɨɞɚɬɤɭ 

ȼɿɞɟɨ Ɋɨɥ ɡɚ 1 ɝɪɧ ɐɿɧɚ ɿɧɫɬɚɥɭ 0,61$ 

 
Ⱦɥɹ ɡɚɛɟɡɩɟɱɟɧɧɹ ɧɚɭɤɨɜɨʀ ɨɛґɪɭɧɬɨɜɚɧɨɫɬɿ ɪɟɡɭɥьɬɚɬɿɜ ɞɨɫɥɿɞɠɟɧɧɹ ɡɚɛɟɡɩɟɱɟɧɨ 

ɪɿɜɧɨɡɧɚɱɧɢɦɢ ɧɚɥɚɲɬɭɜɚɧɧɹɦɢ ɪɟɤɥɚɦɢ: ɞɟɦɨɝɪɚɮɿɱɧɢɦɢ (ɡɚ ɜɿɤɨɦ, ɫɬɚɬɬɸ, ɪɿɜɧɟɦ 
ɞɨɯɨɞɭ), ɝɟɨɝɪɚɮɿɱɧɢɦɢ (ɡɚ ɦɿɫɰɟɦ ɩɪɨɠɢɜɚɧɧɹ), ɿɧɬɟɪɟɫɨɜɢɦɢ (ɧɚ ɨɫɧɨɜɿ ɜɩɨɞɨɛɚɧь 
ɤɨɪɢɫɬɭɜɚɱɿɜ), ɩɨɜɟɞɿɧɤɨɜɢɦɢ (ɧɚ ɨɫɧɨɜɿ ɞɿɣ ɤɨɪɢɫɬɭɜɚɱɿɜ ɭ ɦɟɪɟɠɿ), ɪɟɬɚɪɝɟɬɢɧɝ 
(ɨɪɿєɧɬɚɰɿɹ ɧɚ ɤɨɪɢɫɬɭɜɚɱɿɜ, ɹɤɿ ɜɠɟ ɜɡɚєɦɨɞɿɹɥɢ ɡ ɛɪɟɧɞɨɦ), ɚ ɬɚɤɨɠ ɜɢɤɨɪɢɫɬɚɧɧɹ 
lookalike-ɚɭɞɢɬɨɪɿɣ (ɩɨɲɭɤ ɤɨɪɢɫɬɭɜɚɱɿɜ ɡɿ ɫɯɨɠɢɦɢ ɯɚɪɚɤɬɟɪɢɫɬɢɤɚɦɢ). 

ȼɢɫɧɨɜɤɢ ɡ ɞɚɧɨɝɨ ɞɨɫɥɿɞɠɟɧɧɹ ɿ ɩɟɪɫɩɟɤɬɢɜɢ ɩɨɞɚɥьɲɢɯ ɪɨɡɪɨɛɨɤ ɡɚ ɞɚɧɢɦ 
ɧɚɩɪɹɦɨɦ. Ɋɟɡɭɥьɬɚɬɢ ɞɨɫɥɿɞɠɟɧɧɹ ɩɿɞɬɜɟɪɞɠɭɸɬь, ɳɨ ɟɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɧɨʀ 
ɤɚɦɩɚɧɿʀ ɜɢɡɧɚɱɚєɬьɫɹ ɧɟ ɥɢɲɟ ɜɢɛɨɪɨɦ ɤɪɟɚɬɢɜɭ, ɚɥɟ ɣ ɣɨɝɨ ɜɿɞɩɨɜɿɞɧɿɫɬɸ ɬɢɩɭ 
ɬɚɪɝɟɬɢɧɝɭ. Ɍɚɤ, ɜɿɞɟɨɤɪɟɚɬɢɜɢ ɞɟɦɨɧɫɬɪɭɸɬь ɧɚɣɤɪɚɳɿ ɪɟɡɭɥьɬɚɬɢ ɭ ɩɨєɞɧɚɧɧɿ ɡ 
ɩɨɜɟɞɿɧɤɨɜɢɦ ɬɚɪɝɟɬɢɧɝɨɦ ɬɚ ɪɟɬɚɪɝɟɬɢɧɝɨɦ, ɨɫɤɿɥьɤɢ ɞɨɡɜɨɥɹɸɬь ɩɟɪɫɨɧɚɥɿɡɭɜɚɬɢ 
ɪɟɤɥɚɦɧɟ ɩɨɜɿɞɨɦɥɟɧɧɹ ɞɥɹ ɜɠɟ ɡɚɰɿɤɚɜɥɟɧɨʀ ɚɭɞɢɬɨɪɿʀ. ɍ ɫɜɨɸ ɱɟɪɝɭ, ɤɚɪɭɫɟɥɿ ɬɚ 
ɫɬɚɬɢɱɧɿ ɡɨɛɪɚɠɟɧɧɹ є ɟɮɟɤɬɢɜɧɢɦɢ ɩɪɢ ɜɢɤɨɪɢɫɬɚɧɧɿ ɿɧɬɟɪɟɫɨɜɨɝɨ ɬɚ ɞɟɦɨɝɪɚɮɿɱɧɨɝɨ 
ɬɚɪɝɟɬɢɧɝɭ, ɳɨ ɫɩɪɹɦɨɜɚɧɢɣ ɧɚ ɡɚɥɭɱɟɧɧɹ ɧɨɜɢɯ ɤɨɪɢɫɬɭɜɚɱɿɜ. LШШФКХТФО-ɚɭɞɢɬɨɪɿʀ 
ɩɨɤɚɡɚɥɢ ɜɢɫɨɤɭ ɟɮɟɤɬɢɜɧɿɫɬь ɭ ɦɚɫɲɬɚɛɭɜɚɧɧɿ ɪɟɤɥɚɦɧɢɯ ɤɚɦɩɚɧɿɣ, ɨɫɨɛɥɢɜɨ ɭ 
ɩɨєɞɧɚɧɧɿ ɡ ɭɧɿɜɟɪɫɚɥьɧɢɦɢ ɤɪɟɚɬɢɜɚɦɢ. 

Ɍɚɤɢɦ ɱɢɧɨɦ, ɨɬɪɢɦɚɧɿ ɪɟɡɭɥьɬɚɬɢ ɞɨɡɜɨɥɹɸɬь ɫɬɜɟɪɞɠɭɜɚɬɢ, ɳɨ ɧɚɣɛɿɥьɲ 
ɟɮɟɤɬɢɜɧɨɸ є ɫɬɪɚɬɟɝɿɹ, ɹɤɚ ɩɟɪɟɞɛɚɱɚє ɿɧɬɟɝɪɚɰɿɸ ɜɿɞɩɨɜɿɞɧɨɝɨ ɬɢɩɭ ɤɪɟɚɬɢɜɭ ɡ 
ɨɩɬɢɦɚɥьɧɢɦ ɜɢɞɨɦ ɬɚɪɝɟɬɢɧɝɭ. ɐɟ ɡɚɛɟɡɩɟɱɭє ɩɿɞɜɢɳɟɧɧɹ ɪɟɥɟɜɚɧɬɧɨɫɬɿ ɪɟɤɥɚɦɧɨɝɨ 
ɩɨɜɿɞɨɦɥɟɧɧɹ, ɡɪɨɫɬɚɧɧɹ ɪɿɜɧɹ ɡɚɥɭɱɟɧɧɹ ɚɭɞɢɬɨɪɿʀ ɬɚ ɦɚɤɫɢɦɿɡɚɰɿɸ ɤɨɧɜɟɪɫɿɣɧɢɯ 
ɩɨɤɚɡɧɢɤɿɜ, ɳɨ ɩɿɞɬɜɟɪɞɠɭє ɞɨɰɿɥьɧɿɫɬь ɤɨɦɩɥɟɤɫɧɨɝɨ ɩɿɞɯɨɞɭ ɞɨ ɧɚɥɚɲɬɭɜɚɧɧɹ 
ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ. 

ɍ ɪɟɡɭɥьɬɚɬɿ ɞɨɫɥɿɞɠɟɧɧɹ ɜɫɬɚɧɨɜɥɟɧɨ, ɳɨ ɧɚɣɛɿɥьɲ ɟɮɟɤɬɢɜɧɿ ɧɚɥɚɲɬɭɜɚɧɧɹ 
ɬɚɪɝɟɬɨɜɚɧɨʀ ɪɟɤɥɚɦɢ ɭ FКМОЛШШФ AНs ɜɤɥɸɱɚɸɬь: 

− ɜɢɤɨɪɢɫɬɚɧɧɹ ɲɢɪɨɤɨɝɨ ɬɚɪɝɟɬɢɧɝɭ ɡ ɚɥɝɨɪɢɬɦɿɱɧɨɸ ɨɩɬɢɦɿɡɚɰɿєɸ;  



Marketing and Digital Technologies          Volume 10, No 2, 2026 
ISSN 2522-9087     (Print) 
ISSN 2523-434X (Online) 

 

96 
 
 
 

− ɡɚɫɬɨɫɭɜɚɧɧɹ ɩɨɜɟɞɿɧɤɨɜɨɝɨ ɬɚ ɿɧɬɟɪɟɫɨɜɨɝɨ ɬɚɪɝɟɬɢɧɝɭ;  
− ɜɢɤɨɪɢɫɬɚɧɧɹ ХШШФКХТФО-ɚɭɞɢɬɨɪɿɣ;  
− ɜɩɪɨɜɚɞɠɟɧɧɹ ɛɚɝɚɬɨɪɿɜɧɟɜɨɝɨ ɪɟɬɚɪɝɟɬɢɧɝɭ;  
− ɫɬɜɨɪɟɧɧɹ ɹɤɿɫɧɨɝɨ ɬɚ ɩɟɪɫɨɧɚɥɿɡɨɜɚɧɨɝɨ ɪɟɤɥɚɦɧɨɝɨ ɤɨɧɬɟɧɬɭ.  
Ɍɚɤɢɦ ɱɢɧɨɦ, ɟɮɟɤɬɢɜɧɿɫɬь ɪɟɤɥɚɦɢ ɜɢɡɧɚɱɚєɬьɫɹ ɿɧɬɟɝɪɚɰɿєɸ ɬɟɯɧɨɥɨɝɿɱɧɢɯ 

ɦɨɠɥɢɜɨɫɬɟɣ ɩɥɚɬɮɨɪɦɢ ɬɚ ɫɬɪɚɬɟɝɿɱɧɨɝɨ ɩɿɞɯɨɞɭ ɞɨ ɦɚɪɤɟɬɢɧɝɭ. 
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Artificial intelligence in Facebook Ads targeted advertising.  
The aim of the article. The purpose of this article is to test artificially generated ad creatives in 

Facebook Ads. This study investigates the effectiveness of different configurations of targeted advertising 
within Meta (Facebook) Ads, with a particular focus on how various creative formats, targeting strategies, 
and psychological triggers influence user engagement and conversion rates. In the context of rapid 
development of digital marketing technologies and the increasing role of artificial intelligence in ad delivery 
systems, understanding the interplay between creative content and audience targeting has become a critical 
factor for advertising efficiency. The research examines the main types of ad creatives, including static image 
ads, video advertisements, carousel formats, Stories ads, and interactive formats.  

Analysis results. The results indicate that video creatives demonstrate the highest engagement levels 
due to their dynamic nature and ability to simultaneously activate visual, emotional, and cognitive processing 
in users. Carousel ads show strong performance in product-based advertising, particularly when multiple 
items or features need to be presented within a single ad unit. Static images remain effective for simple and 
direct communication, while Stories ads benefit from full-screen immersive placement, increasing attention 
retention and view-through rates. In addition to creative formats, the study analyzes key targeting 
mechanisms used in Facebook Ads, including demographic, geographic, interest-based, behavioral 
targeting, retargeting, and lookalike audiences. It is demonstrated that the highest advertising performance 
is achieved when there is alignment between the type of creative and the targeting strategy. Behavioral 
targeting and retargeting are particularly effective when combined with video creatives, as they allow 
advertisers to reach users who have already demonstrated interest in a product or similar category. In 
contrast, interest-based and demographic targeting are more suitable for static and carousel formats, 
especially in the acquisition of new customers. Lookalike audiences contribute significantly to campaign 
scalability by identifying new users with characteristics similar to existing customers, thereby increasing 
reach without reducing relevance. A significant part of the research is dedicated to psychological triggers 
used in food delivery advertising, particularly in the sushi delivery segment. The most effective triggers 
include sensory appeal (visually attractive food presentation), urgency (limited-time offers and immediate 
consumption contexts), scarcity (limited availability or exclusive deals), social proof (ratings, reviews, and 
user-generated content), geographic relevance (local delivery targeting), and convenience (ease of ordering 
and fast delivery). These triggers collectively reduce decision-making time and increase impulsive purchase 
behavior, which is especially relevant in the food delivery industry. Furthermore, the study highlights the 
increasing role of artificial intelligence and machine learning in optimizing Facebook Ads performance.  

Conclusions and directions for further research. AI-driven systems are capable of automatically 
adjusting ad delivery, optimizing targeting segments, and improving creative performance through 
reinforcement learning mechanisms based on real-time engagement metrics. This leads to more efficient 
budget allocation and improved return on advertising spend (ROAS), while also enabling large-scale 
personalization of advertising messages. Overall, the findings confirm that the effectiveness of targeted 
advertising is not determined by a single factor but by the complex interaction between creative format, 
targeting strategy, and psychological influence mechanisms. The integration of data-driven targeting 
methods with emotionally compelling creatives significantly enhances advertising outcomes. The results of 
this study provide practical implications for marketers operating in the food delivery sector, particularly in 
optimizing Facebook advertising campaigns for sushi delivery services and similar fast-consumption 
products. 

Keywords: Facebook Ads, targeted ads, digital marketing, artificial intelligence, behavioral 
targeting. 
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